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Christchurch Convention Centre confirmed
Christchurch’s city centre will become a more compact, people-
friendly space under a bold plan to shrink the size of the CBD by 
framing it with parks.
The new green ‘frame’ is part of a bold and innovative blueprint for 
rebuilding Christchurch’s quake-hit CBD released by the New Zea-
land government agency charged with overseeing the city’s recovery.
Among the key elements of its plan is building a new convention 
centre. Christchurch will get a new 24,000sq m facility in one of 
the city’s most picturesque locations. It will cover more than a city 
block, stretching from Victoria Square and the Avon River, over 
Gloucester St into Cathedral Square. 
The three-storey centre will be able to hold three conferences 
concurrently - one of up to 1000 delegates and two of up to 500 - 
and will have a basement car park with 350 spaces. 
There is a provision for two inter-connected hotels on the site.
The convention venue will bring millions of dollars into the city and 
give the tourism industry confidence to move forward, industry 
leaders say.
“This is the news we have been waiting for and we’re thrilled there is 
now some certainty around the planned new convention centre,” says 
Christchurch & Canterbury Tourism chief executive Tim Hunter.
“The new convention centre will form the core of our tourism and 
hospitality sector and is going to be a catalyst for further hospitality-
related investment.”                                     ....  Cont p18
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NEW ZEALAND
Cycle Trail, festivals at risk under local govt bill
The Government’s flagship New Zealand Cycle 
Trail project is at risk if proposed changes to 
local government law go ahead, the Tourism 
Industry Association New Zealand (TIA) is 
warning.
“Cycle trails around the country are relying 
on funding and support from local councils. 
For example, the Motu Trails is a partnership 
between the New Zealand Cycle Trail project, 
Opotiki District Council, Gisborne District 
Council, Whakatohea Maori Trust Board and 
the Department of Conservation. 
“The tourism industry is concerned that the 
Local Government Act 2002 Amendment Bill 
could restrict councils investing in this type 
of infrastructure if it is passed in its present 
form,” TIA chief executive Martin Snedden 
says.
Council-backed events and festivals, such as 
the Ellerslie International Flower Show, the 
IRB Sevens, Taupo’s Ironman NZ, Warbirds 
over Wanaka and Pasifika, could also be at 
risk, he says.
TIA is calling for local government to continue 
to be allowed to invest in the visitor industry, 
which creates jobs and income in communities 

around the country. Support from visitors 
makes possible a range of events and festivals 
that residents also enjoy, enhancing that 
community’s vibrancy and well-being.
“Councils are arguably the visitor industry’s 
most important partner, investing in and 
supporting infrastructure such as museums 
and stadia, events and festivals, and the 
agencies that promote and sell tourism prod-
ucts, such as Regional Tourism Organisations, 
i-SITE Visitor Centres or economic develop-
ment agencies,” Mr Snedden says.
“TIA believes councils have a vital role to play 
in regional economic development but this 
bill does not appear to make allowance for 
this type of activity. The Bill must be amended 
to reconfirm and cement local government’s 
role in regional economic development.” 
Opportunities exist to make efficiencies in 
current local government investment in the 
visitor industry, he says. TIA is proposing a 
taskforce comprising representatives from 
local government, central government and 
the private sector be set up immediately to 
find a national solution to investment 
challenges for the tourism sector.

Skippers Canyon Bridge closes
Queenstown’s council has temporarily closed the historic 
Skippers Canyon Bridge to all vehicle traffic after cracks 
were found in a stacked stone cable support tower.
Urgent repairs will be carried out and the expected 
three-week closure will impact on a handful of operators, 
including Branches Station, Nomad Safaris and Heritage
Tours. The council says it is fairly confident that the 
works will bring the bridge back up to full working 
order.

Southern praise for Air NZ fare cuts
The move by Air New Zealand to cut its 
domestic fares is being hailed in the south, 
with the Otago Daily Times quoting Tourism 
Dunedin chief executive Hamish Saxton as 
saying the fares “ought to be really attractive 
to domestic travellers” and a good way to 
“generate interest” in domestic travel for both 
business and leisure. 
The airline is pumping another 6000 seats 
per week into the market over the coming 
year and Air New Zealand Group Australasia 
general manager Bruce Parton says the airline 
was taking an “aggressive approach” to fill 
them.
A lead-in, seat only, one-way fare between 
Auckland and Dunedin, bought online, has 
been cut from $93 to $79. 
Similarly, a lead-in fare from Auckland to 
Queenstown drops from $99 to $79, while a 
flight from Wellington to Queenstown moves 
down from $79 to $69.
The new fares are on sale now and are effective
for travel from 01SEP. 

The airline also reduced its lead-in flexi plus 
fares, with Auckland to Queenstown reducing
41% from $356 to $209, and fares from 
Auckland to Dunedin reducing 34% from 
$360 to $239. 
Destination Queenstown chief executive 
Graham Budd told the ODT he was “really 
pleased” with the fare cuts. 
“It’s very positive from our point of view
and we are delighted. I think anything that
encourages new travellers in particular, or 
encourages short-term decision-making 
about ‘Let’s grab a fare and let’s go on 
holiday’ is really good news.” 
Mr Parton says pricing on regional services 
was also under review and the airline was 
“engaging with key regional stakeholders 
around the country who are interested in 
growing tourism in their markets”. 
“We want to stimulate demand to get more 
Kiwis flying and with more than US$1 billion 
of domestic aircraft on order we are ready to 
support a rebound in the economy.”

Anti-tunnel fight to involve UN body
A meeting of 150 people in Queenstown has 
been told that members of the Glenorchy 
Stop the Tunnel group will fight plans to build 
the Milford Dart Tunnel, bring in UNESCO 
and consider a judicial review. 
Mountain Scene reports that they have already 
written to UNESCO about the tunnel, which 
opponents believe will threaten the area’s 
World Heritage status and should the Dept of 
Conservation grant permission, would break 
DoC’s covenant with UNESCO. 
Te Anau’s Save Fiordland group, which also 
opposes a planned Fiordland Link Experience 
monorail through DoC-managed Snowdon 
Forest, also spoke at the meeting. They claim 

the tunnel proposal contravenes the Conser-
vation Act, the National Parks Act, Guidelines 
for the National Parks and the Mount Aspiring
National Park Management Plan. 
Mountain Scene quotes a DoC spokesman as 
saying: “The World Heritage status of the 
region was taken into consideration in 
reaching the preliminary decision.”
A UNESCO spokesman told the paper that 
if the issue is indeed found to be potentially 
damaging to the preservation of those attrib-
utes for which the site has been inscribed on 
the World Heritage List, the World Heritage 
Committee will discuss the issue at its annual 
session in mid-2013 in Cambodia.
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Forgotten World adventures

Auckland wants The Cloud
RSVP NOW TO: gil@tourismdunedin.co.nz

AUSTRALIAAuckland Council has asked Rugby World 
Cup Minister Murray McCully if it can own 
and run The Cloud on Queens Wharf, along-
side the Shed 10 cruise terminal.
The NZ Herald reports The Cloud, which 
costs around $500,000 a year to run, has 
hosted 29 events and had 40,000 visitors since 
last December and has 21 confirmed future 
bookings and 33 expressions of interest. Its 
most recent gig was a private Justin Bieber 
concert.   
Auckland chief executive Doug McKay said 
he had asked Waterfront Auckland to manage 
The Cloud even though another council body, 
Regional Facilities Auckland, is responsible 
for running entertainment venues, including 
the new Viaduct Event Centre. 
Mr McKay said Waterfront Auckland had re-

sponsibility for Queens Wharf - including the 
construction of the cruise ship terminals
 - and he did not want to be dealing with 
two council bodies. But once the cruise ship 
terminal was completed in 18 months, Mr 
McKay said, the Cloud could transfer to 
Regional Facilities or Auckland Tourism, 
Events and Economic Development, the 
council body responsible for attracting and 
funding major events.
The Herald reports that Waterfront Auckland 
chairman Bob Harvey was delighted at the 
prospect of keeping and running the Cloud 
on Queens Wharf. Asked if the Cloud would 
be a better fit for Regional Facilities, he said: 
“I’m calling the shots here. We have the skills 
with ATEED. We know what needs to be 
done.”

The operators of a new tourism venture 
opening in October hope to open up New 
Zealand’s rugged ‘Forgotten World’ landscape 
and pioneering past by 
turning the abandoned 
railway line into a new 
tourism business.
Forgotten World 
Adventures will 
provide self-drive rail 
carts, allowing tourists 
to travel the 140km 
line between Stratford 
and Okahukura (near 
Taumaranui) at their 

the wheels fit snugly on the tracks. Drivers 
also have the ability to stop and take photos 
or view the scenery at points along the line.

Each trip is semi-
guided, with a guide 
travelling alongside to 
ensure that the line is 
clear and safe and assist 
with any queries.
There are four trips 
available, from a half-
day taster to a two-day 
journey along the 
entire line.
The first group of 

own pace.
The two and four-seat modified golf carts, 
now fitted with bike racks, are fully self-driving 
– with the driver controlling acceleration and 
braking. Steering is not usually required as 

Forgotten World Adventures rail carts are 
expected to depart Labour Weekend, with the 
season to run OCT-APR each year.
www.forgottenworldadventures.co.nz

Australia – ‘dream destination’
Travel comparison site dealchecker.co.uk 
reckons Australia is one of the most sought-
after destinations in the world, citing a recent 
poll that reveals the Land Down Under has 
been named by travel enthusiasts as their 
“Dream Destination”.
The poll, conducted by travel publication 

Virtuoso Life, asked over 5,000 readers their 
opinions. In addition to topping the list of 
“Dream Destinations”, Australia also made 
the destination short list in the “Top Family 
Getaway” and “Ocean-Cruising” categories, 
and Sydney was named one of the world’s 
“Go-to Style and Design Capitals”.

New name, look for Perth hotel
Rendezvous Hospitality Group has renamed 
The Marque Hotel Perth to Rendezvous 
Studio Hotel Perth Central.
The hotel also has a new look, with an extensive
upgrade to hotel facilities. Guest rooms now 
have double-glazed windows, integrated 

sound and AV features, a new business centre 
and an al fresco, city centre dining experience 
at the Straits Cafe and The Bar. 

TravelMemo   20120731   31JUL12    Page 17

http://www.driveaway.co.nz/agents/login


Mainstream, unique and  
experiential product. *C

LI
C

K
 

H
ER

E

email: res@escape-holidays.co.nz*

Escape Holidays – your travel specialists for UK, Europe, Arabia & 
Egypt, Central & South America, Mexico and the Caribbean.

Tee Off at Crowne Plaza Hunter Valley 
Crowne Plaza Hunter Valley has introduced 
a Stay and Play package geared to both social 
golfers and die-hard enthusiasts.  
The Stay and Play package is available from 
Sundays to Thursdays until 31DEC12. 
Prices start from A$280 per night for two 
adults and include two rounds of golf with 
golf cart hire, as well as deluxe room accom-
modation and a full buffet breakfast at the 
hotel’s Redsalt Restaurant. 

The Stay and Play package also offers four 
adults luxury accommodation in a two-
bedroom villa plus four rounds of golf with 
golf cart hire, and a full buffet breakfast from 
A$360 per night. 
The 18-hole championship course stretches 
nearly 6,000 metres within the 4.5-star resort’s 
picturesque grounds, located a stone’s-throw 
from the Hunter Valley’s world-renowned 
vineyards and cellar doors.

www.crowneplazahuntervalley.com.au/stayandplay

Perth Convention Bureau top for ROI
The Perth Convention Bureau secured A$101 
million in convention delegate spend for 
Western Australia in 2011/12, the largest
value in its 40-year history. This amount 
recognises the bureau as the most efficient in 
Australia in delivering a return on investment 

to Government and industry of $30 for every 
$1 invested. 
Conferencing is the highest yielding tourism 
sector, with an international delegate spending
five times more than a leisure tourist.

Tourism WA develops China industry toolkit
Tourism WA has developed an online China 
industry toolkit to provide a range of 
information to Western Australian tourism 
operators who are interested in attracting 
Chinese visitors. The toolkit includes 
information relevant to the Chinese travel 

market such as cultural awareness, business 
etiquette, distribution channels and Chinese 
consumer expectations. The toolkit also 
includes an overview of the China market and 
tools to enhance marketing efforts. 
Check out the toolkit here.

Broome to celebrate its history, culture in AUG
The Shinju Matsuri Festival will be held in 
Broome, WA 31AUG-09SEP12. 
Shinju Matsuri, which means ‘Festival of the 
Pearl,’ celebrates Broome’s pearling history 
and multicultural roots. The festival will 

feature many events such as the long table 
lunch, Shinju Ball, float parade and mardi 
gras and dragon boat races. 
www.shinjumatsuri.com.au/

SATC to broaden promotion beyond Kangaroo Island
The SA Tourism Commission has vowed to 
move beyond Kangaroo Island and begin 
showcasing other areas of our state on screen. 
The island has featured in programs as diverse 
as MasterChef, Australia’s Next Top Model, 
Excess Baggage and one-time international 
hit The Oprah Winfrey Show.
SATC marketing director David O’Loughlin 
has told The Advertiser the time has come to 
broaden the organisation’s focus.
“The toughest part about KI - and we hold no 
illusions - it’s about conversion (getting book-
ings) ... we expect it to be a long, hard road,” 
Mr O’Loughlin told the paper.
“I imagine we’ll put some focus back on 

regions other than KI (this financial year).”
The first step in the new direction was taken 
yesterday when a new Channel 10 Saturday 
afternoon cooking program A Taste of Travel 
- which will air on 15SEP - filmed an episode 
in Adelaide.
Skye Craig, a contestant from Queensland in 
the second series of MasterChef, will today 
interview and cook with the Mantra on 
Hindmarsh’s executive chef, David Farmer.
The segment will be one of eight South 
Australian stories featured across the life of 
the program, making up 20% of the series’ 
overall content.
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Catch an Eiffel of this..
Can you answer this question?.

Is snorkelling or diving featured?
Click to view the video to find out!

Click to view the latest issue
of the  New Caledonia Weekly.

Changes at Cook Islands Tourism 
Cook Islands Tourism has accepted the resig-
nation of CEO Carmel Beattie at the end of a 
2½-year stint at the helm of the Corporation.
The Board has now begun the search for a 
General Manager, with Director of Finance 
Halatoa Fua acting in the post while the 
recruitment process is completed.
Karla Eggelton retains responsibility for Sales 
and Marketing, and Metua Vaiimene, 
Destination Development. 
The Board has expressed its appreciation 
of the flair and effort Carmel put into the 
operation during her tenure that has seen 
CIT transformed into a well structured 
organisation expanded to cover a wide range 
of responsibilities over and above destination 

marketing and public relations. 
Re-structuring of the executive management 
position will see the role of CEO split into a 
General Manager’s position with 
responsibility for the day-to-day running of 
the Corporation’s business affairs. 
A second contract position will focus on the 
strategic positioning of the Cook Islands 
tourism industry with a particular emphasis
on the Northern Hemisphere markets, 
including Asia, through the Sydney and Los 
Angeles gateways.
The Cook Islands Government presently 
underwrites the country’s direct long haul air 
access on those routes, which are crucial to 
building year round visitor flows.

NZ’s tourism aid questioned
The Stuff website reports that questions are 
being raised over New Zealand’s aid money 
for the Cook Islands being used to subsidise
Rarotongan holidays for Australians and 
Americans. 
In the current financial year, New Zealand is 
giving the Cook Islands $19m in aid and the 
Asian Development Bank’s latest Pacific 
Economic Monitor says the Cook Islands 
pays $9.9m to Air New Zealand to subsidise 
routes to the United States and Australia. 
The report says the subsidy is projected to 
increase to $10.7m in 2013, or about 9% of 
total Cooks government revenues, and this 
will reduce the resources available for 
essential government services. 
An Air New Zealand spokesman confirmed 

to Fairfax that it had a deal with the Cooks to 
‘build tourism’ from Australia and the US. 
“Without those arrangements the services 
would not be viable, with financial exposure 
for both parties having recently increased be-
cause of fuel costs and a soft global economy.”’ 
Tourism numbers to the Cooks are up 6.2% 
for the first 10 months of this year compared 
with the same period last year, with more 
Australian and American visitors.
Footnote: Similar Foreign Affairs-driven 
aid deals that underpin Air New Zealand-
operated essential air services (which in turn 
support island nation economies via tourism 
and trade) are also in place elsewhere in the 
South Pacific. The system also minimises any 
corrupt use of aid - Ed

Fiji’s Dick Smith dies
Philanthropist Richard Sydney Smith, an icon 
of Fiji’s tourism industry has died, aged 81.
Widely known as Dick Smith, the founder of 
Musket Cove Island Resort died peacefully at 
his home on Malolo Lailai on Sunday, 
surrounded by his family and friends.
The Fiji Times says Smith arrived in Fiji in 
September 1959 and was responsible for the  
construction of schools, and the establishment
of well known resorts and tourism operations 

like Stardust Cruises, Plantation Island Resort 
and Castaway Resort.
He was the president and lifetime member 
of the Fiji Hotel Association, chairman of 
trustees for the Fiji Excellence in Tourism 
Awards, president and member of the 
Mamanuca Hotel Association, founding 
member of the Fiji Tourism Council, and also 
served as a board member and then as 
president of the Fiji Visitors Bureau.

The Asian Development Bank expects the Fiji 
economy to grow more modestly than the 
government forecast of 2.7 per cent.
In its latest Pacific Economic Monitor report, 
the ADB said its less optimistic forecast of 
1.3% was underpinned by the continuing 

volatility in the Eurozone combined with 
slower growth in the Pacific region. 
An ADB economist said tourism would be 
the industry that fuel economic growth with 
tourism arrivals expected to increase by three 
per cent this year.
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ASIA
Tiger tourism decision harmful
The Indian Supreme Court’s decision banning
tourism in core areas of 41 tiger habitats over-
looks several critical considerations, says The 
Hindu newspaper. It says the move will harm, 
rather than help, the cause of tiger 
conservation. 
For a start, it gives way too much power to 
the forest department. The ban will mean 
only one agency will both implement the tiger 
protection agenda, and audit that process, 
says the paper. 
Forest and environment officials are accused 
of having a terrible record of tiger protection. 
They have until recently claimed there were 
5,000 wild tigers in India, a figure which 
The Hindu calls “absurd”. The paper says it 
was clear to everyone - including the much 
maligned lodge owners - that there are only 
about 1,500 tigers left in India. 
Tellingly Panna and Sariska, the two parks 
from which the tiger has now completely 
disappeared due to poaching, were not in the 
top ten most visited by tourists. Forest officers 
there reportedly went to great lengths to deny 
that the parks were without a single big cat. In 
contrast, parks with the highest tiger density,
such as Ranthambhore and Corbett, are 
amongst the most visited in India. 
Tourism allows for ample outside scrutiny of 
the forest and thus aids tiger preservation,
says The Hindu. Lodge owners, guides, 
photographers and other stake-holders whose 
survival depends on robust tiger numbers are 
able to observe and report on them.
Breeding of tigers has been observed with 
regularity by experts even when the tourism 
season is in full swing. What is more, no tiger 

deaths due to tourism have been reported. 
Forest officer vehicles have, however, caused 
at least three tiger deaths in national parks of 
Madhya Pradesh in the recent past. 
Poaching for skin and bones plus poisoning
by nearby villagers remain the two main 
causes of tiger deaths in India. Incidentally a 
majority of the poaching incidents, including 
the latest one in Corbett last fortnight, have 
happened during the monsoon, when Parks 
are closed to the tourists. 
The paper calls for a new plan for delivering 
tiger tourism and, because the tiger is the 
rarest of the rare, the experience then needs 
to be priced accordingly. 
It points out that the price of a one-week visit 
to the Masai Mara, Kenya, during the great 
migrations costs $3,000 while a week in 
Ranthambhore or Corbett costs just $400. 
Okavango in Botswana is even more expensive. 
Says the paper: “To deny future generations 
that heart-stopping moment - when one 
sights a tiger in the wild - is no solution. 
The State’s job is to facilitate this majestic 
experience through a regulatory approach. 
“Each park in India has unique issues and will 
need different solutions. A thought-out policy 
framework - not an “off with the tourist’s 
head” diktat - is the way forward.”

Tiger tourism ban temporary
The ban announced last week is temporary, 
pending another judgement on 22AUG, and 
will have no initial impact on holidaymakers. 
The peak season for tiger tourism in India 
begins in October, and all the country’s 
reserves are closed until then.
The case was brought to court by conservation-
ist Ajay Dube, who complained that 
authorities in several Indian states had 
permitted the construction of hotels, resorts 
and shops inside the reserves. 
Union Tourism Minister Subodh Kant Sahay 
is reported to have said that a roadmap will 
be chalked out so that both tourism and 
conservation of tigers can be carried out 
simultaneously.
Sahay said that it was the poachers who 
disturb the tigers.
He expressed concern over the low number 
of foreign tourist visiting India and said there 
was a need to double the current inbound 

visitor numbers.
Julian Matthews, the chairman of Travel 
Operators for Tigers, told The Telegraph he 
believes a ban on tiger tourism will have the 
reverse effect. 
“The busiest reserves have the best protection
due to revenue from tourists,” said Mr 
Matthews. “The problems are outside the park 
gates, not inside them.
“17 tiger reserves have few or no tigers left in 
them. Guess what? No tourism has ever been 
allowed in or near these reserves. Instead, 
loggers arrived and poachers have free range. 
 “Without tourism you get corruption and 
neglect instead of accountability, media and 
political scrutiny, NGO support, and better
protection through the eyes and ears of 
guardians and community stakeholders. 
Locals and farmers now have an economic 
reason to protect rather than fear these 
predators.”

Towering Four Seasons Guangzhou
Four Seasons Hotel Guangzhou was officially 
opened last week in China’s third largest 
metropolitan area. Auspiciously, this is the 
88th Four Seasons hotel worldwide, doubling 
its luck for a successful future in Guangzhou, 
says the publicity blurb.
Rising 103 storeys above the Pearl River, the 
new Guangzhou International Finance Center 
(GZIFC) building’s top 30 floors are home to 
the hotel, with its Lobby on Level 70, while its 
events complex is at ground level.
The hotel’s glass-roofed 30-storey atrium, 
surrounded by restaurants and rooms above, 
is higher than the top of St. Paul’s Cathedral 
in London and New York’s Statue of Liberty.
Crowning Four Seasons Hotel Guangzhou 

on the 100th floor, 
Catch is a spectacular 
seafood restaurant. 
The hotel is offering
a special Have It All 
Introductory Package, 
including accommo-
dation, daily buffet 
breakfast, daily 
dining and enter-
tainment credit, daily Spa treatment and 
premium internet service, available 15AUG-
15OCT12, while the popular Four Seasons 
Bed and Breakfast package is also available.

Your gateway to China We know it like our own backyard bookings@acrossia.com
or call 09 309 1188
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You won’t find a more amazing setting for romance.

When it comes to being a romantic location, Thailand has all the right ingredients in all the right measures. First there’s the natural beauty: the long sandy beaches, the 
clear blue waters, the lush green forests, the warm tropical sun in the sky. Then there’s the vast array of world-class facilities: the incredible restaurants, the heavenly spas, 
the luxurious places to stay. This blend of elements comes together to provide the perfect romantic escape. The choices are limitless in this dream destination. Few places 
on the planet can match Thailand in so perfectly catering to a couple’s every want and whim.  

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298
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Now, “Fifty Shades of Grey” tourism
The Seattle Times asks: could the erotic best-
seller “Fifty Shades of Grey” do for Portland 
and Seattle what the “Twilight” series of 
books and movies did for the sleepy town of 
Forks on Washington’s Olympic Peninsula?
Tourism promoters hope so, says the paper. 
Many of the steamiest scenes take place in 
Seattle and Portland, and there are plans to 
turn the novel into a movie. 
Mention of the Heathman pops up 18 times 
in the book, as young Anastasia Steele and 
her billionaire boyfriend Christian Grey meet 
in elevator No. 3 and have dinner in a second-
floor private dining room.
Chris Erickson, general manager of Portland’s 
Heathman Hotel says he has no plans yet for 

public tours, but says he welcomes tourists 
who have been dropping in to look around, 
ride the elevator, snap photos and book rooms.
For those who want to create their own 
fantasy, hotels in Seattle and Portland have 
come up with elaborate packages.
Seattle’s Hotel Max offers a US$1,669 two-
night package that includes a skippered
sunset cruise, inspired by the Puget Sound 
sail enjoyed by the book’s characters.
Bigger spenders looking to recreate Steele’s 
birthday party can opt for the Heathman’s 
US$2,750 “Charlie Tango No Limits” 
package, including appetizers, wine, dinner 
and a helicopter ride over Portland for six; 
roses and limo transfers. Rooms are extra.

Bamba takes over Kumuka routes
Australia’s Travel Today reports that the South 
American overland truck operations of failed 
adventure travel firm Kumuka have been 
taken over by Mexico City-based tour opera-
tor Bamba Experience.
While Bamba told TT it was able to operate
all of the routes previously served by Kumuka,

it pledged to start by returning the Lima-La 
Paz and Rio-Buenos Aires routes to service. 
It will then assess demand for the other 
itineraries.
Bamba stressed that bookings held for 
Kumuka tours were not transferable.

Red and White Fleet 
offers Fleet Week 
cruises
San Francisco’s Red and White 
Fleet is offering special cruises for 
Fleet Week.  One of San Francisco’s 
most popular seasonal events, 
Fleet Week takes over the city 
during the weekend of 04-07OCT 
with a series of Navy-inspired 
events, entertainment and the 
legendary Blue Angels air show.  
And to complement all the 
festivities on the ground and in 
the air, Red and White Fleet offers the best 
views of the daily air shows, from the bay.  
Options include the two-hour Air Show 
Cruises departing Pier 43½ at 2pm daily, with 
the 04OCT departure being offered during 
the Airshow and Blue Angels practice. In 
addition, guests have the opportunity to see 
the spectacular Parade of Ships on Saturday, 
06OCT at 10am.
The Fleet Week cruise prices include a buffet 

spread of appetizers prepared by the Hyatt at 
Fisherman’s Wharf and one complimentary 
beverage (beer, wine or soda). Additional 
snacks and beverages are available on-board 
for purchase. 
Cost is US$58 per adult. Because of the 
popularity of Red and White Fleet’s special 
Fleet Week Cruises, it is advisable to book 
well in advance, as tours sell out.  
www.redandwhite.com.

The Ichiro Effect
There are concerns in Seattle over the effect 
on tourism of Seattle Mariners baseball star 
Ichiro Suzuki being traded to the New York 
Yankees.
Major League player Suzuki, a ten-time All-
Star and ten-time Gold Glove winner, is one 
of the main reasons Seattle is the top destina-
tion in the world for Japanese tourists. A few 
years ago, during his best days, more than 
80,000 Japanese visited the city each year. 
That number fell to 64,000 in 2011, but that’s 
still more than double the tourists from 
China, Seattle’s second- biggest international 
tourist source. 

Tom Norwalk, the president the Seattle 
Convention and Visitors Bureau, says the 
Ichiro Effect is considerable. 
“The word I’d use is gigantic,” Norwalk said. 
“His impact on Seattle and our region, from a 
standpoint of Japanese tourism business, has 
just been phenomenal.” 
Restaurants, hotels, and retail shops all 
recognized the Ichiro Effect and they catered 
to it. But Ichiro didn’t just impact the service 
industry. Now Seattle businesses wonder if all 
those dollars will disappear with Ichiro now 
in a Yankee uniform.
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22 days ‘Indian Odyssey’ all-inclusive
dep 13NOV12  NZ$11,850pp incl air ex AKL/CHC

CLICK HERE FOR DETAILS Freephone 0800 440 055
nzsales@odysseytravel.com.auwww.odysseytravel.com.au

AFRICA

  Maasai make a point – with spears 
The Telegraph reports that the trouble started 
recently when a Maasai boy was killed by a 
buffalo and an officer from the KWS blamed 
the killing on the Maasai.
Outraged Maasai warriors vented their fury 
by spearing an elephant and a buffalo before 
order was restored and the officer in question 
departed.
As a result of the unrest it was agreed that 
Julius Kipng’etich, director of the KWS, would 
meet the Maasai to discuss their grievances 
last week. 
The meeting happened as scheduled, but a 
community warden and two board members 
went in place of Mr Kipng’etich. The Maasai 
felt so disrespected that the meeting broke up 
in disorder. To make their feelings known, 
hundreds of warriors from villages around 
Amboseli were instructed to go and spear all 
elephants, buffaloes and lions they could find 
in the rangelands surrounding the park.
KWS rangers were completely outnumbered. 
According to the Kenya Wildlife Trust, at 
least 10 elephants were killed in the ensuing 
violence. Many more were wounded and up 
to 10 buffaloes and a lion were also killed.
Most of the tension relates to the fact that the 
Maasai receive only a small proportion of the 

revenue from the park, which covers 300,000 
acres of the two million-acre Amboseli 
ecosystem, and most of the animals regularly 
move in and out of the unprotected areas 
where the Maasai live. On most nights, three 
quarters of Amboseli’s elephant population 
will be outside the park, destroying crops and 
creating conflict with the surrounding human 
population. 
As The Telegraph was going to press, order 
had been restored after the KWS called in re-
inforcements and community leaders ordered 
an end to the killing spree. 
However, the situation remains tense and the 
future of Amboseli’s wildlife may hinge upon 
the outcome of a meeting between Julius 
Kipng’etich and Maasai community leaders 
on 06AUG.
“We hope the situation can be resolved 
through dialogue before yet more innocent 
animals are killed,” a spokesman from the 
Kenya Wildlife Trust said. 
Stefano Cheli, owner of Nairobi-based safari 
company Cheli & Peacock, was reportedly at 
pains to point out that tourists are not at risk. 
“The tourism sector is Kenya’s biggest em-
ployer. The Maasai know it and tourists will 
always be welcomed,” he said.

SAA adds capacity  
South African Airways has announced 
increased flights to Kenya and adding 
capacity to Cape Town.
SAA’s Country Manager for Australasia, Tim 
Clyde-Smith said that with people booking 
their summer travel, additional seats on these 
popular and growing routes would help meet 
passenger demand.
“From September 13, we are adding three 
flights to our current daily scheduled service 
to Nairobi from Johannesburg, making a total 
of ten flights per week,” he said.

“SAA will continue operating the Kenya route 
with a combination of our Boeing 737-800 
with 32 business and 125 economy seats, and 
the Airbus A319 with a capacity of 25 seats in 
business class and 95 in economy.
“From mid-December until mid-January we 
will also add larger aircraft to the 
Johannesburg to Cape Town route at a time 
when many people are travelling for family 
and holiday purposes. This is the busiest 
air-route on the African continent.”

EUROPE
London Olympics hotel rates are now at normal levels
UK-based wholesaler JacTravel has observed 
a substantial decline in Olympic hotel rates, 
which have now reached normal levels. Rates 
after the Games are either back to normal or, 
for some hotels, with promotional rates down 
15-20% on the same period last year.
JacTravel, which books over half a million 
bed nights a year in London, reports that the 
majority of its hotel partners have opened up 
availability and reduced rates significantly in 
the past couple of weeks.  For example, four 

star hotels quoting wholesale rates of £300-
£400 have dropped them by around 65% to 
£109-£150.  Declines in the lower categories 
have been even more substantial, with some 
2* properties cutting trade prices 75% from 
£200 to £50.
A double room at a good quality 4 star hotel 
is now £140 per room to the guest, a double 
room at a good quality 3 star hotel is now £90 
per room and a double room at a good quality 
2 star hotel is now £60.

Single Supplement Savings with Tauck
Travelling the world solo has never been 
easier than travelling on Tauck’s guided trips 
and river cruises. For 2013, they’re offering 
solo travellers an additional reason to travel 
with Tauck – special Solo Traveller Savings 
of 50% (the single price is now the same as a 
double price) on all of their European river 
cruises and on select departures of many of 
their land trips. Their top-selling 8-day Blue 

Danube river cruise is priced from $4625 for 
a solo traveller. Exclusive highlights include 
an Imperial Evening in an 18th-century 
palace in Vienna, private tour and dinner at 
Lobkowicz Palace, (Prague Castle) and a 
private tour of the Baroque libraries in 
Prague’s Strahov Monastery. 
For more information on Tauck call 
Adventure World on 0508 496 753.

http://www.odysseytraveller.com/tours/tourDetail/IixDLGAKYAo=
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London Olympics good news for visitors
Tom Jenkins, Executive Director of the 
European Tour Operators Association says: 
“It is important to emphasise how well 
London is doing compared with other 
Olympic Games, and what good news there is 
for potential visitors.” 
He says London is breaking all records for 
foreign guests staying in hotels during the 
Games.
“Hard figures are difficult to come by, but our 
soundings indicate that London hotels are 
being occupied by more than 60,000 foreign 
guests per night during the Games,” says 
Jenkins. “Sydney had about 25,000, Athens 
13,000 and Beijing 27,000 per night. This 
equates to more than 45,000 hotel rooms: 
more than three times the total bed-stock of 
Athens. 
“This is below what would normally be 
expected. London would anticipate more than 
300,000 foreign visitors a day in August, the 
vast majority of them staying in hotels. But 
early August in London is not normal: judged 
against previous Olympics, this is a major 
achievement.”
Notwithstanding that London is estimated to 
be accommodating Olympic Family guests in 
more than 25,000 rooms - three times more 
than Beijing and six times more than Athens
- London remains open for last minute 
business.
Most Olympic host cities run close to capacity 
during the Games. London, with over 125,000 
hotel rooms, has still has plenty of accom-
modation available throughout the Games in 
hotels of all categories. Many hotels are 
offering rates at or below what they were 
charging last year. It is possible to book 
tickets at theatres and make reservations at 
restaurants more easily than at any time 

during the last year. Incoming flights are 
available at very low prices: travellers can fly 
into London during the games from Germany 
for as little as €50. No other Olympic Games 
has been so open for last-minute business.
ETOA says London has more than enough 
space for visitors.
There is a misperception that London will 
be full in the early part of August. It is well 
known in the tourism industry that every 
Olympic Games scares away conventional 
tourists. Whatever the reality, potential 
visitors think that the destination will be 
crowded, overpriced and difficult to get 
around. 
“In August we would normally expect 
300,000 foreign and 800,000 domestic tourists 
to be in the capital every day. They are not 
expected to arrive,” says Jenkins. 
“Furthermore Transport for London has been 
assiduous at ensuring that as many Londoners 
as possible are working from home and only 
coming in to the capital if their work is 
absolutely necessary. If only 20% of the three 
million people who travel to work each day 
are persuaded not to travel, space for a 
further 600,000 passengers will be freed up. 
“Filling this daily gap are the 500,000 
Olympic ticket holders, of which 100,000 are 
attending events in central London. Whilst 
many more people may come to join in the 
“Olympic Spirit”, the London of shops, 
restaurants, theatres and attractions does not 
look full.
“In the context of Olympic tourism, London 
is set to deliver an outstanding performance. 
And there is still plenty of space: this is 
excellent news for last-minute visitors to 
London”.

TOUR PRODUCT
One month savings deadline 
on Journeys 
World Journeys reminds agents that its Early 
Booking Savings of $400 per couple on 2013 
hosted Journeys is available on bookings 
deposited by 31AUG12.  Clients who have 
travelled on a Journey before save an 
additional $200pp, and there is a ‘Guaranteed 
Share Twin Price’ option on a range of 
Journeys, allowing solo travellers to avoid 
single supplements if they book at least 6 
months prior to departure.  
World Journeys has created “Brand’it” flyers 
on each Journey which agents can easily put 
their own contact details on – for copies 
email info@worldjourneys.co.nz

Northern & Southern India with Odyssey
Educational travel specialist Odyssey Travel 
has a 22-day Indian Odyssey departing 
13NOV12, priced at NZ$11,850pp share twin, 
inclusive of airfares from AKL/CHC.
The tour is led by Peter Burns, whose grand-
father served under the British Raj, and who 
has twice backpacked through Northern 
India in the last five years. He also led the 
2011 Odyssey India Ed-venture.
The tour, which is commissionable to retailers,
includes 19 nights hotel accommodation, 
one night on an overnght train from Agra 
to Varanasi, and one night on a houseboat, 
domestic airfares in India, plus many special 
experiences.
Click here to download the details of this tour 
and call Alison Dale at Odyssey Travel on
09 3744 482. TravelMemo   20120731   31JUL12    Page 17
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The fastest way to Africa is with SAA

AVIATION
New LAX terminal for Air NZ
Air New Zealand is to have a new home at 
Los Angeles International Airport.  
After nearly 20 years based in Terminal 2, 
the airline will in early 2014 move to the 
Tom Bradley International Terminal which 
is currently undergoing a US$1.7 billion 
make-over. In a first for the airline, Air New 
Zealand has also been appointed to design 
and operate a brand new Star Alliance lounge 
in the terminal.
The terminal move will enable passengers 
to access better facilities when arriving or 
departing Los Angeles and also while in 
transit. Passengers transiting through Los 
Angeles on NZ1 and NZ2 will no longer be 
in a small transit lounge. Instead they’ll be 
able to quickly clear a more efficient customs 
processing facility and then make use of 
180,000sq ft of dining, shopping, retail and 
passenger amenities while they await their 
onward journey.
The Tom Bradley International Terminal 
upgrade will add 18 new gates and a brand 
new dining and retail precinct.  The project 
will be completed in stages over the next two 
years.  
The new Star Alliance Lounge, designed in 
conjunction with international architecture 
firm Gensler, will be used by eight Star 
Alliance partner airlines that also operate out 

of the Tom Bradley terminal including 
Lufthansa, Singapore Airlines and Swiss Air. 
This large and well equipped work and 
relaxation space will replace Air New 
Zealand’s existing Terminal 2 lounge.
Air New Zealand’s General Manager Americas, 
Roger Poulton, says the move will make a big 
difference to the overall passenger experience 
when travelling via Los Angeles.  
“The new terminal facilities have been 
designed to accommodate 30% more 
passengers an hour, so our customers can 
look forward to faster boarding and 
disembarking, more efficient customs and 
immigration processing and a much better 
food and retail experience.
“Our customers will enjoy the new lounge 
which will be three times the size of the 
existing facility with different spaces to suit 
customer needs from a bar area for 
socialising through to a library space for 
some quiet time.  A special feature will be the 
outdoor terrace with views over the northern 
runway towards the Hollywood hills.
“The design of the Star Alliance lounge is 
being led by Air New Zealand’s in-house 
design team and we will manage its day to day 
operation – so our customers are going to feel 
right at home.”

Virgin Atlantic’s Australia haul
Virgin Atlantic says its strategic marketing 
partnership with VisitBritain has boosted 
traffic on its flights from Australia to London 
by 136% during MAY12.
Travelmole quotes Luke Fisher, Australia 

general manager for Virgin Atlantic as saying 
forward bookings on the route also “look 
fantastic”.
He says VS is having it best ever year. It is 
16% up on last year and has gained major 
share on its services to London.

Virgin eyes Dreamliner, Abu Dhabi
Virgin Australia chief executive John 
Borghetti has told The West Australian that 
the airline was evaluating the 270-seat B787 
Dreamliner and its Airbus competitor the 
A350 for introduction from 2017 on key 
domestic routes to Perth and international 
routes.
Mr Borghetti said WA was a key part of the 
airline’s expansion and its new 275-seat A330s 
would take over all Perth to Melbourne and 

Sydney routes by Christmas.
He also expected an increase in international 
destinations from Perth over the next two 
years as well as more domestic capacity. The 
airline already serves Bali and Phuket from 
Perth and code-shares with alliance partner 
Singapore Airlines to Singapore and London.
On the radar is a service to Abu Dhabi to 
connect with alliance partner Etihad Airways’ 
extensive European network.

Domestic fares tumble, again
Air New Zealand is slashing fares on domestic
trunk routes for the second time in nine 
months, as it launches an extra 320,000 
additional seats per year into the market.
Air New Zealand Group GM Australasia 
Bruce Parton says leisure travellers in AKL, 
WLG, CHC, DUD and ZQN will be the first 
to benefit from the aggressive new approach 
to fill the extra seats.
Oneway lead-in ‘Seat’ fares, for travel from 
01SEP, include AKL-WLG and CHC-WLG 
at $49, AKL-CHC at $59, and AKL-ZQN and 
AKL-DUD at $79.  
Business travellers also benefit from reductions

in lead-in Flexi Plus fares.
Pricing on regional services is also under 
review, with the first of the new ATR72-600 
turbo prop aircraft arriving in just a few 
months. 
“We are currently engaging with key regional 
stakeholders around the country who are 
interested in growing tourism into their mar-
kets,” Mr Parton says.
As well as new ATR aircraft, Air New Zealand 
has more 171-seat A320 aircraft due to arrive 
into the domestic jet fleet to replace its 133-
seat Boeing 737s.

AirAsia X has big Australian plans
The Australian reports that Australians will be 
offered more LCC airfare competition 
following news that AirAsiaX plans to double 
its presence in the country by the end of 2014.
The airline, which will take delivery of 14 
Airbus A330s next year and in 2014, wants 
to take its daily services to Perth, Sydney and 
Melbourne to twice daily and could increase 
its five services per week to the Gold Coast.
AirAsiaX competes in the same international 
low-cost market as Jetstar and SIA’s Scoot, but 
believes out of Australia it is underdeveloped.

AirAsiaX chief executive Azran Osman-Rani 
says there is “a lot more upside” in Australian
inbound tourism. He said there was a need 
for an increase in allowable seat capacity 
between Australia and Malaysia to 
accommodate the increase.
He said the Malaysian government had been 
supportive of the increase and Canberra had 
also indicated it thought the move would be 
good for the economy.



Odyssey Travel is a university based not-for-profit organisation offering New Zealand and Australia’s most comprehensive educational tours, 
providing worldwide experiences for those mature travellers who are keen to blend a love of travel with a thirst for knowledge. 

Indian aviation in ‘multi-faceted crisis’
According to Tony Tyler, IATA’s Director General 
and CEO, Indian aviation is in a multi-faceted 
crisis.
In a keynote address to the Confederation of Indian 
Industry, Tyler said “Before aviation can deliver 
greater benefits to the Indian economy, this crisis 
must be resolved with coordinated public policies. 
It’s time for a grand plan to build India’s aviation 
future and thereby strengthen the Indian economy. 
To do that, we need an ‘India Inc.’ approach that 
addresses the crippling issues of high costs, 
exorbitant taxes and insufficient infrastructure.”
Travel Daily News Asia Pac quotes Tyler as saying 
that aviation in India supports 1.7 million jobs, 
0.5% of GDP and 90% of international tourist 
arrivals. “That’s impressive but it could and will 
be much more. Today, India is a market of about 
100 million passengers annually. Looking ahead, if 
Indians travelled as much as Americans, we would 
see a market potential of over 2 billion travellers,” 
said Tyler. Despite this great potential, India’s 
airline industry is struggling financially. Indian 
airline losses approached US$2 billion for the year 
ended MAR12, after losing an estimated US$3.5 
billion over the three previous years.
The IATA boss called for urgent action on:
High Costs: “The high cost of doing aviation 
business in India is squeezing the lifeblood out of 
the airline sector. Infrastructure costs and taxes 
need urgent attention,” said Tyler who focused his 
comments on airport charges and fuel taxes.
Airport Costs: “India’s airports are becoming 
increasingly expensive,” said Tyler. Authorities 
have approved a 346% increase in charges at Delhi 
Airport effective from MAY12. The increase will 
add over US$400 million in operating costs for 
airlines providing connectivity to India through 
Delhi.
“An increase of this magnitude will impact travel 

demand by 5-7%,” says Tyler.
To operate Delhi’s airport, Delhi International 
Airport Private Limited pays 46% of top line 
revenue to the Airports Authority of India as a 
concession fee, much of which is used to 
subsidize other public sector airports. “This is 
in contravention of international standards, 
distorts competition and compromises Delhi’s 
cost competitiveness,” said Tyler.
Taxation: Aviation can deliver the greatest 
value to national coffers by facilitating business 
that expands the tax base. “Unfortunately, many 
Indian Ministries see aviation as a revenue 
source, rather than as a revenue generator,” said 
Tyler.
The Ministry of Finance imposes a service tax 
on air tickets, landing and navigation charges. 
This contravenes International Civil Aviation 
Organization (ICAO) policies. India’s airlines 
are also taxed on domestic fuel that can add an 
additional 30% to the fuel bill. On top of that is 
an excise duty of 8.2%. As a result, fuel is about 
45% of total operating costs for Indian carriers, 
compared to a global average of 33%.
“Reducing the tax burden on connectivity will 
be a critical element of success for both these 
efforts with more competitive business travel, 
more cost-efficient shipping and a more 
inviting welcome for 90% of international 
tourists who arrive by air,” said Tyler.
Capacity: Tyler called for expedited work to 
expand capacity in Mumbai. “A new airport is 
needed in Mumbai or economic opportunities
will be lost. I am pleased to see that Prime 
Minister Manmohan Singh has recognized the 
urgency of the situation and thrown his weight 
behind moving the Navi Mumbai airport 
project forward on a fast track.”

CRUISE NEWS

CroisiEurope 2012-13 offers unbeatable cruising value
The Innovative Travel Company has 
launched its 2012/2013 CroisiEurope 
River & Coastal Cruising brochure (now 
online at www.innovative-travel.com).  
French family owned for 37 years, hugely 
successful CroisiEurope’s cruises in 
France again feature strongly in the new 
brochure, including Seine, Bordeaux 
region and Rhone & Saone itineraries.  
European rivers include the Danube, 
Rhine, plus the rivers in Spain & 
Portugal, the Po River in Italy and more.  
“The ‘Venice, the Lagoon & the Po Delta’ 
cruise is extremely popular with anyone 
who loves art, history and the wonderful 
traditions of life in Italy,” says Innova-
tive’s Robyn Galloway. “Priced from 
$1492pp twin, the 6-day cruise provides 
clients with unbeatable value for money, 
given that it also includes sightseeing, all 

meals, plus local beer, wine & juice with 
lunch and dinner.”
The first class Croatian coastline cruise is 
another of the popular options priced at 
$2641pp twin for 8 days, and the featured 
Christmas Markets cruises are another 
example of value for money, priced from 
$570pp twin ex Strasbourg. 
An exotic East programme of first class 
Mekong River cruises under the Croisi
Voyages banner has been added to the 
2012-13 brochure. Again, they are hard to 
beat in value, priced from $2921pp twin 
for 11 days ex Ho Chi Minh City to Siem 
Reap.  
Bookings & further info on Freephone 
0508 100111 or email 
info@innovative-travel.com
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Over 120 European destinations ... now that’s Wunderbar!

Silversea’s Silver Cloud sailed into London, wrapping up a 16-day Baltic cruise from 
Copenhagen just in time for the start of the Olympic Games. Accommodating just 296 
guests, Silver Cloud was small enough to sail up the Thames into the heart of London.

RCCL feels some pain
Travelmole reports that pressure to discount 
cruises in Europe combined with the Costa 
Concordia disaster have taken their toll on 
Royal Caribbean Cruises.
The cruise line, which also owns Celebrity 
Cruises and Azamara Club Cruises, reported 
a loss of US$3.6 million for the second 
quarter, in sharp contrast to the $93.5 million 
it reported for the same period last year.
Miami-based RCCL said “larger than 
anticipated discounting” had been needed in 
Europe, although it was difficult to know how 
much was down to the Concordia disaster 
and how much was due to the tough 
economic climate.
“Our sense is that the former is no longer 

having a major impact on our bookings 
especially amongst experienced guests,” said 
chief financial officer Brian Rice.
“However, the timing of the incident left a big 
gap during our peak booking period and 
filling that gap is disrupting our normal 
booking patterns.”
Chairman and chief executive Richard Fain 
added: “The steady drumbeat of negative 
news emanating out of Europe is certainly 
having an impact.
“As a result, we are seeing pluses and minuses 
in the different geographical markets - North 
America is holding up reasonably well; Asia 
is a big plus; but Europe is a pretty consistent 
minus.

CEO Ann Sherry marks five years at the helm 
Carnival Australia staff last week celebrated 
Ann Sherry’s fifth anniversary at the helm of 
the cruise company with a surprise afternoon 
tea for their CEO. 
Ms Sherry’s five years at Carnival Australia 
have been marked by consistent double 
digit annual growth of the cruise industry as 
Australians have embraced cruise holidays in 
record numbers. 
In 2011 alone, nearly 625,000 Australians 
took a cruise holiday –nearly 360,000 more 
than in 2007 when Ms Sherry was appointed 
to lead Carnival Australia. 
ICCA figures also showed impressive growth 
of the New Zealand cruise industry, with 
a 32% increase in New Zealand passenger 
numbers since 2010. 
Speaking at the staff-organised surprise cel-
ebration, Ms Sherry said: “Watch this space 
because the ride has only just begun.” 
Ms Sherry said Carnival Australia, which 
operates a combined fleet of P&O Cruises 
and Princess Cruises ships that will soon to 
be joined by Carnival Spirit, had made the ‘it 
can’t be done’ space its own. 
“We have pulled together through tough 
times and through great times and we have 
got tonnes more to come,” Ms Sherry said. 
“The opportunity to build a category is a great 
gift and building the cruise sector was a gift 
that was handed to us on a platter and, even 
better, it was something no one thought we 
could do. 

“We have really done what you do in great 
businesses. We found the customers, we 
brought them the ships, we filled the ships 
and we have given our passengers great 
experiences and as a result 40% sail with us 
again and again and again.” 
Declaring that she was looking forward to 
the next five years at Carnival Australia, Ms 
Sherry thanked her staff for the surprise 
afternoon tea.

China builds its first cruise ship
China has begun construction on a 100,000-
ton luxury cruise liner, a cruise terminal 
and a shipping business centre in the city of 
Xiamen. The ship will be capable of carry-

ing more than 2,000 passengers and will be 
named “Xiamen, China” when it launches in 
2018.
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Christmas Cruises with Luftner

Call FTM Reservations on 09 444 2298

Christmas 
on the Danube
7 days from Passau 
from NZ$1099*pp share twin
MS  AMADEUS Royal departs 
22DEC12 with calls at Linz, Melk / 
Emmersdorf, Duernstein, 
Vienna, Bratislava and Grein.
*price based on Cabin (161 sq.ft) Haydn-Deck C-4 
- more categories available.

Christmas 
on the Rhine

7 days from Cologne 
from NZ$1649*pp share twin

MS AMADEUS Princess departs 
22DEC12 with calls at Koblenz, 

Ruedesheim, Speyer, Strasbourg, 
and Mainz

*price based on Cabin (161 sq.ft) Strauss-Deck B-1 - 
more categories available

DOWNLOAD FLYER DOWNLOAD FLYER

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE
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Holland America Line - 2012 Product Update
Panama Canal - new lead rates from US$999
Holland America Line has new low rates to 
share for all sailings SEP-DEC12. The Panama 
Canal lead rate is now US$999 available on 
three sailings:
27JUN12  15 nights ms Statendam
03NOV12  15 nights ms Westerdam
05DEC12  17 nights ms Amsterdam
Caribbean - New lead rates from US$499 
There is a new 7-day lead rate of US$499, 
available on four Eurodam sailings, one 
Westerdam sailing (16DEC) and one Ryndam 
sailing (25NOV).  
The 10-day lead is US$899 and is available on 
the following sailings:
30NOV12  10 nights ms Maasdam
19OCT12  10 nights ms Zuiderdam 
Another offer is the US$1099 with a free 
ocean-view upgrade on the 14-Night 
Southern Caribbean aboard ms Ryndam 
departing 02SEP12.
Hawaii
New lead rates are on offer for selected 2012 
Hawaii itineraries.

Sample itineraries with new rates:
23SEP12 16 nights ms Zaandam - Vancouver 
return from US$1499
17NOV, 08DEC12 14- night Circle Hawaii on 
ms Zaandam from US$1199
Holiday Cruises 
For longer, exotic holiday cruises, FTM 
suggests Asia and Europe – both offering free 
ocean-view upgrades. 
17-night Far East Discovery from Hong Kong 
to Singapore departing 21DEC12 on ms 
Volendam from US$1999.  
18-night Canary Islands from Rotterdam 
return from US$1599. Also two 9-day 
segments available from $849.
NOTE: All pricing is in USD excluding taxes 
- terms and conditions apply.
Call Francis Travel Marketing for more 
information on 09 444 2298.

Extra date on Explore’s Turkey cruise
Following unprecedented demand, 
adventure travel specialist, Explore, has 
launched an extra departure date for 
its 8-day Blue Cruise tour from $1164, 
which journeys along Turkey’s Lycian 
coastline. Proving to be among the 
summer’s top sellers, this cruise offers 
customers the unique opportunity to 
combine sightseeing, relaxation and 
gentle activity while cruising through 
Turkey’s warm waters on a traditional 
wooden gulet. 
The vessel travels to the hillside village 
of Kalkan, the harbour town of Kas and 
the sunken city of Kekova. The cruise 
offers customers the opportunity to 
explore small Turkish bays and islands, 
and has plenty of free time factored in 
for swimming, snorkelling and sea kay-
aking and includes 7 nights’ boat 
accommodation, all meals, transport 
and the services of a tour leader, captain 
and crew.
Click here and call Adventure World on 
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Cunard sales hit record levels 
Cunard has reported its biggest booking day 
in Australia for more than two years, with 
a surge of reservations in response to the 
launch of the cruise line’s Grand 7-Day Sale. 
The first day’s booking numbers were the 
second highest on record, eclipsed only by the 
2010 launch of Queen Mary 2’s first circum-
navigation of Australia. 
The result was also an impressive 40% greater 
than total bookings for any previous Cunard 
short sale, reflecting holidaymakers’ eagerness
to secure a berth on Cunard’s 2013 world 
voyages. 
The Grand 7-Day Sale, which runs until 
midnight tonight 31JUL, offers travellers the 
opportunity to book a balcony stateroom at 
an oceanview stateroom price on a range of 
sectors on Queen Elizabeth’s world voyage. 
Voyages available during the sale include 
a 21-night journey from Auckland to Los 
Angeles on Queen Elizabeth, priced from 
NZ$3454*pp complete twin for a balcony 
stateroom. 
*subject to availability, conditions apply.

Kiwis cruise to escape 
winter holiday blues 
According to Complete Cruise Solution,
Kiwis are looking to cruising as the 
perfect escape from winter holiday cabin 
fever with a surge in 2013 winter cruise 
bookings this month. 
Carnival Australia’s New Zealand office 
says it has experienced a sudden rush 
this month of bookings for cruises next 
winter as frustrated parents look for a 
warmer way to spend the holidays. 
The bookings surge follows a particularly 
cold winter season in New Zealand so 
far, with temperatures for June and July 
on average 2 degrees lower than average,
according to the National Climate Centre. 
Complete Cruise Solution New Zealand 
Sales Manager Belinda Clark says most 
popular are bookings for the South 
Pacific Islands and Queensland leaving 
from Brisbane, with bookings for 
families in particular are on the increase. 
Mrs Clark says top sellers for next year 
are the 10-night Island Charms cruise 
to Vanuatu in APR13 and 15-night 
Sunshine Odyssey cruise to Sydney and 
Queensland in MAY13, both onboard 
P&O Cruises’ Pacific Pearl. 
Pacific Pearl, which is currently under-
going refurbishment, will have its winter 
season home port in Auckland from 
APR13, making a cruise holiday even 
more convenient for Kiwis wanting to 
escape the winter chill. 
A record 56,749 Kiwis took a cruise 
holiday in 2011, a 32% increase from the 
previous year and more than double the 
passenger numbers from five years ago.

Silver Shadow North Pacific Autumn sailings
This September and October, as the leaves turn 
around the North Pacific coastlines of Canada, 
Alaska, Russia, China and Japan, Silver Shadow 
will offer a selection of leisurely ultra-luxury 
cruises from Vancouver to Tokyo, Tokyo to 
Tianjin (Beijing) and Tokyo to Hong Kong.
The all-inclusive Silver Savings fares on each of 
these autumn cruises offer incredible value and 
include onboard spending credits of US$1000 
per suite. 
Depart Vancouver on 06SEP for a 16-day 
exploration of Alaska’s Inside Passage, 
Ketchikan and Juneau, Tracy Arm and Sawyer 
Glacier to Skagway, and Kodiak. Relax during 
four North Pacific sea days before discovering 
the Russian port city of Petropavlovsk, first 
visited by explorer Vitus Bering in 1740, then a 
call at Hakodate before disembarking in Tokyo. 
All-inclusive fares from US$7099pp double 
occupancy in a Vista Suite.
Your clients pack and unpack just once when 
they explore some of the most fascinating cities 
of Japan, China and South Korea on an 11-day 
Silver Shadow sailing from Tokyo to Tianjin 
(Beijing), departing 23SEP. All-inclusive ocean 

view Vista Suite from US$6799pp double 
occupancy or US$8599 for a Veranda Suite. 
Visit Kagoshima, Nagasaki in Japan and Jeju 
in South Korea before an overnight stay in 
the heart of Shanghai and a visit to Incheon 
(Seoul) and Tianjin, the busy port city of 
Beijing. 
Silver Shadow will cruise from Tokyo to 
Hong Kong on 13OCT12, visiting Osaka for 
an overnight stay, Kagoshima and Nagasaki, 
before another overnight stay in Shanghai, 
moored within walking distance of all the 
major attractions along The Bund. This 12-
day cruise then visits Xiamen on the way to 
Hong Kong. A great way to cruise the best of 
Japan and China in style, with butler service
for every suite, complimentary wines, 
Champagnes and drinks throughout the ship, 
a choice of specialty restaurants and open 
seat dining. Fares from US$7399pp double 
occupancy in a Vista Suite, or US$9399 in a 
Veranda Suite.
For more information and a brochure, 
contact Silversea Cruises on 0800 701 427 or 
visit www.silversea.com

Safari Legacy
World Journeys says bookings are open on 
American Safari Cruises’ new addition to the 
fleet, the Safari Legacy (formerly Cruise West’s 
Spirit of ’98). This 88-guest vessel is undergoing
a huge upgrade and renovation and will be 
ready for service in AUG13, operating two 
11-night/ 12-day trips between Seattle and 
Juneau. 
Instead of focusing on activities, these two 
departures will take in the colourful history 
of the Gold Rush, visiting the old mining and 
trading towns of Ketchikan, Wrangell, Peters-

burg, Sitka, Skagway, Haines and Juneau.  
Ideal for those looking for more port visits, 
fewer adventure activities, but still with plenty 
of time for wildlife viewing in regions such as 
Glacier Bay National Park.  
Call World Journeys on 0800 117311 for their 
Alaska’s Golden History flyer, or email 
info@worldjourneys.co.nz
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HOSPITALITY
Quest business model recognised
Quest Serviced Apartments has been awarded 
the Innovators Award at the Australia New 
Zealand Pacific Hotel Investment Conference 
(ANZPHIC), in recognition of the company’s 
long term leading role in driving the sustaina-
ble growth of the serviced apartments market.
The award is the first of its kind, specifically 
acknowledging the success of the Quest 
business model in the accommodation 
industry. The model caters for the extended 
stay business traveller with flexible, spacious 
and comfortable serviced apartment 
accommodation, delivers sustainable rent to 

developers and landlords, meets the 
requirements of financiers and provides 
profitable businesses for franchisees.
Over the past 24 years, the Quest Group has 
grown to over 140 properties throughout 
Australia, New Zealand and Fiji. Its focus is 
the corporate traveller market, accounting for 
80% of guests across the network. 
In the next four months alone, four new 
properties will open, in Bundoora (Vic) in 
AUG, Whyalla (SA) in SEP, Sydney Olympic 
Park (NSW) in OCT and Albion (QLD) in 
NOV.

Choice Hotels welcomes Quality Suites Alexander Inn
Alexander Inn in Auckland’s Newmarket has 
joined Choice Hotels this month under the 
Quality Hotels brand. 
The Quality Suites Alexander Inn in Alpers 
Ave was completed in JAN12 and features 24 
rooms ranging from a studio room or kitchen 
studio to executive business suites (pictured), 
spa suites and one-bedroom apartments. 
Room amenities include luxury King beds, 
32 inch LCD flat screen TVs with Sky and 
Freeview, double-glazed opening windows, 

air conditioning, spa suites, free 24/7 Wi-Fi 
broadband and onsite parking.   
www.choicehotels.co.nz

Spencer on Byron Winter Warmer
The Spencer on Byron on Auckland’s North 
Shore has a Winter Warmer accommodation 
special that includes a free breakfast for one 
or two people in Thyme Restaurant. Winter 
Warmer rates are available for any Friday or 
Saturday night until 31AUG12.
Winter Warmer rates include accommodation 
in a Spencer Suite as well as complimentary 
use of the hotel’s heated pool, spa, gym and 

tennis court as well as underground secure 
parking. Plus kids 12 and under dine free 
when ordering from the kids lunch/dinner 
menu or eating from the breakfast buffet.*
Call 0800 SPENCER (773623) or +64 (9) 916 
6111 
or email reservations@spencerbyron.co.nz. 
* The kids eat free offer is applicable when each 
child is accompanied by a full paying adult.

INDUSTRY

Change of guard at Jetset Travelworld
Jetset Travelworld in Australia has announced 
the retirement of Peter Lacaze and the naming
of Rob Gurney as the new CEO. 
Lacaze (57), will finish full time CEO and 
Director’s duties on 27AUG, but will be 
available until the end of September to assist 
Gurney and the company to achieve a smooth 
transition.

Lacaze, who was a former CEO of Stella, said 
he and Gurney had been friends and business 
partners for many years, and he has 
confidence Gurney will lead the company 
successfully.
Rob Gurney was, until May, group executive 
commercial and freight at Qantas, which has 
a 30% holding in JTG.

Home & Away
Travcom – New Zealand Travel Communicators 
– has collaborated with New Holland 
Publishers to produce Home & Away, an 

Nicola Legat, Graham Reid and Robin 
Charteris.
Travcom President, Kathryn Webster, 

anthology of the best short 
travel stories by Kiwi 
writers.
Travcom was established in 
1992 to encourage higher 
standards of travel writing
and photography, with 
annual Travcom Awards 
rewarding excellence.
This year, each previous 
winner or finalist of a 
Travcom award was invited 
to submit their story for 
inclusion in a new book to 
mark the 20th anniversary 
of the awards.
There were 108 submissions 
for Home & Away, and 
editor Graeme Lay (author 
and secretary of the Frank Sargeson Trust) 
whittled it down to the best 35.
Among the well-known writers whose work 
is in the book are Michele A’Court, Steve 
Braunias, Susan Buckland, Carroll du Chateau, 

marking the release of 
Home & Away, said “It’s 
very satisfying to have 
solid evidence of the value 
of Travcom to promote the 
concept of quality travel 
writing in New Zealand. 
This book is testament to 
the great wealth of talent 
in this country, and also to 
the efforts of all those 
people dedicated to 
supporting good travel 
writing – the awards 
organisers, the sponsors 
and members of various 
Travcom committees.’
The book, which would 
make a fine gift for special 

clients, goes on sale from next week at all 
good booksellers, priced at $34.99.

Watch out in TravelMemo for a chance 
to win a copy of Home & Away. 

TravelMemo   20120731   31JUL12    Page 17



TravelMemo   20120731   31JUL12    Page 17

MemoTRAVEL travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT   MON & THU

editor@travelmemo.co.nz
Kevin Blackford, Editor / Publisher

The Memo Limited
21c Commodore Parry Road
Milford Beach, Auckland 0620

Tel: +64-9-449 1449
Mob +64-21-1833 643
Fax: +64-9-449 1436

Copyright. No part of this publication may be copied, reproduced or duplicated, 
in whole or in part, without the prior written approval of the Publisher.

www.travelmemo.co.nz

PEARL’S PEARLER
He who hesitates could, very possibly, 

be doing the wise thing

BridgeClimb Sydney to make 
first PAICE appearance
New and returning exhibitors will add to the 
diversity at the Pacific Area Incentives and 
Conferences Expo (PAICE) 2012, being held 
in Auckland on 13NOV.
Among the high profile ‘first timers’ is Bridge 
Climb Sydney, who will join repeat exhibitor 
BLUE Sydney, A Taj Hotel in the New South 
Wales region.
Also new at PAICE is Wyndham Hotel 
Group, which has approximately 7,170 hotels 
worldwide, including Wyndham Surfers 
Paradise, Wyndham Vacations Resorts Asia 
Pacific Sydney and Wyndham Resort Torquay 
(Victoria).
Meantime, Vanuatu returns to PAICE after a 
one year absence. Confirmed exhibitors from 
the destination include Air Vanuatu, Iririki 
Island Resort, Warwick Le Lagon Resort & 
Spa and Vanuatu Islands.
For a full list of exhibitors, click here, and to 
secure an exhibition stand, email 
tess@promag.co.nz

How Kiwis See the World - Winners
House of Travel has announced the winners of its 
“How Kiwis See the World” photo competition which 
has been running throughout the month of July.  The 
Grand Prize Winner was Campbell Maunder of 
Masterton, whose brooding photo of a storm brewing
over rice paddy fields was taken in Kuta while 
holidaying in Bali with friends and family. Maunder’s 
photo was selected from over 7000 entries to win 
$10,000 of Air Travel from Qantas, and a Canon EOS 
60D DSLR Camera Kit. The competition had been 
promoted in conjunction with TVNZ Breakfast. 
The public voted 4 category winners from 5 finalists 
in each category, to win $5000 of Qantas travel, and a 
Canon Powershot SX40 HS Digital Still Camera. 

Best Friends and 
Family Photo, 
entitled “The 
best way to see 
Venice Beach, 
California” was 
won by Mount 
Maunganui 
resident Hamish 
Mathieson. The 
photo was taken 
on a recent trip 
to LA where a 
tandem bike was 
hired for a scenic 
excursion along 
the bike path.

Best Intrepid Photo, entitled “Hot Air Ballooning in 
Cappadocia” was taken by Joshua Donnelly during a 
nerve-wracking ride in a hot air balloon in Turkey.

Best Scenic Shot,  
“Pohutu Geyser, 
Whakarewarewa 
Thermal Valley, 
Rotorua, New 
Zealand” was 
taken by 
Auckland 
Museum 
employee 
Krzysztof Pfeiffer.

See the entries, finalists and winners at www.facebook.com/houseoftravelnz

The Best Use of Colour 
in a Photo category 
was won by Wellington
student Gemma 
Chapman, whose 
photo entitled “Stand 
up paddle boarding 
at Tahuna Beach in 
Nelson, New Zealand” 
was taken with an 
underwater camera.

CHC DEVELOPMENTS - NEXT PAGE

http://www.paicexpo.co.nz/exhibitors-2012
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Christchurch Convention 
Centre confirmed
... Cont from p1
Hotel investors have been holding off on 
making decisions about where they’re going 
to build until a decision on the location of 
the convention centre had been made, but 
now they can start actively planning for the 
future.”
Mr Hunter says pre-quake conferences were 
pumping around $80m a year into the 
Canterbury economy. It was predicted the 
new convention centre would provide the 
opportunity to grow conference and 
convention business by at least 40 per cent.
Christchurch and Canterbury Convention 
Bureau manager Caroline Blanchfield says the 
announcement means the bureau can now 
actively pursue large international conferences 
for Christchurch.
“This ticks all the boxes for conference 
organisers and fits what the convention 
industry is looking for in New Zealand. It will 
significantly improve our ability to attract 
trade shows and consumer exhibitions at a 
national level.
“It’s versatile and connected to a vibrant city 
centre with provision for major hotel 
development around it. It’s exactly what 
we were after and gives us the confidence 
to ramp up our marketing of the city,” Ms 
Blanchfield says.
Conventions and Incentives New Zealand 
chief executive Alan Trotter has also 
welcomed the plans for Christchurch’s new 
convention centre.
“New Zealand needs large state-of-the art 
convention centres if it is going to continue 
attracting international conferences so we’re 
thrilled the Government has given this 
project priority,” Mr Trotter says.

Blueprint for Christchurch ‘bold and innovative’
The blueprint for rebuilding Christchurch’s 
city centre is ‘bold and innovative’ and puts 
Christchurch on track to again become one of 
the greatest cities in Australasia.
That is the view of Christchurch & Canterbury 
Tourism chief executive Tim Hunter.
“This blueprint sets out a very clear vision for 
the central city and really shapes Christchurch 
as a city of the 21st century – a place where 
everyone will want to come and stay,” Mr 
Hunter says.
“It keeps the best of the Garden City’s urban 
layout our forefathers created, enhancing the 
‘city in a garden’ image by adding more parks 
and by shrinking the size of the CBD into a 
more compact, people-friendly space.
“We will have a new state-of-the-art convention
centre, new performing arts theatres, a new 
stadium, and a new sports and indoor 
swimming complex all within easy walking 
distance of shops, bars, restaurants and cafes. 
“Everything is going to be very accessible 
which will give us a real marketing edge when 
it comes to attracting national and internation-
al conferences to the city. Few other cities in 
the world would have as many top-class 
facilities within such a small geographical 
area.”
Mr Hunter says the planned Maori cultural 
centre and welcome place for visitors in 
Victoria Square will become a significant 
community asset and will add further cultural 
depth to the wealth of visitor experiences on 
offer.
“We now have a serious business case for 
tourism investment in Christchurch. With 
this blueprint I’m confident we can attract 
the replacement hotel, hospitality and retail 
investment we urgently need. 
“And now that we have certainty about the 

way the city will develop we can go out and 
promote the new and evolving Christchurch 
on the world stage,” Mr Hunter says.
Christchurch’s city centre will become a more 
compact, people-friendly space under a bold 
plan to shrink the size of the CBD by framing 
it with parks.
The new green ‘frame’ is part of a bold and 
innovative blueprint for rebuilding the city’s 
quake-hit CBD released by the New Zealand 
government agency charged with overseeing 
the city’s recovery.
Among the key elements of its plan: 
*Celebrating the Avon River 
The banks of Christchurch’s Avon river will be 
turned into a ribbon of parks, allowing people 
to make the most of this beautiful waterway. 
On one side of the river the banks will have 
quite an urban feel with paving and areas for 
seating; on the other side the banks will have 
a more natural feel with lots of grassed areas 
and plantings. Public art telling the history of 
the river will be dotted along the banks and 
will draw people through to a Maori cultural 
centre in Victoria Square.
*A new venue for big concerts and sporting 
events
A new covered stadium designed for 
international fixtures and concerts is also 
provided in the blueprint. The stadium will 
be able to seat up to 35,000 people and will 
be located within easy walking distance of the 
convention centre and the city’s hotels.
*New facilities for sports and leisure 
enthusiasts
Christchurch people take their sport seriously
so no plan for rebuilding the city centre 
would be complete without a new metro 
sports hub. This modern aquatic and indoor 
sports centre will boast a competition-size 

swimming pool with seating for up to 500. It 
will also have a leisure, spa and learners pool. 
The centre will also have eight indoor courts, 
with 2800 retractable seats.
*New venues for the performing arts and 
music
The blueprint also includes plans to build a 
new music centre and home for Christchurch’s 
Symphony Orchestra, as well as new auditoria 
for the performing arts. These new facilities 
will cement Christchurch’s reputation for 
promoting the arts.
*A makeover for Christchurch’s Square
The Square has, and always will be, the civic 
heart of Christchurch but it is going to get a 
make-over. It will be closed to through traffic 
and “greened’’ through the use of more grass 
and plantings, making it a more attractive 
place for families to picnic and for friends to 
gather.
*An earthquake memorial
The city will honour those who tragically lost 
their lives in the February 22, 2011 earth-
quake through a new memorial. The city 
plans holding an international design 
competition to select a design for the 
memorial.

The Christchurch Convention Centre


