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RTOs lobby politicians over tourism support
The Local Government Act 2002 Amendment Bill is soon 
to be introduced to Parliament, changing the purpose of 
Local Government to include more transparency, financial
prudence, and opportunities for Local Authorities to 
reorganise.
While Regional Tourism Organisations NZ says it is in 
general agreement with the broad focus of the Bill, there 
are significant concerns that there may be adverse impacts 
on tourism provision at the regional level.   
In its submission to the Select Committee RTONZ said 
that if the Purpose Statement is changed to remove the 
current well-beings, (Cultural, Economic, Environmental 
& Social), there needs to be clear support for tourism as a 
core function of economic development.
Charlie Ives, RTONZ Executive Officer said, “Tourism is 
an intrinsic part of regional economic development and 
brings new money to regional and local economies which 
support wider community and business goals.
“Our concern is that the proposed Purpose Statement, 
‘providing for local authorities to play a broad role in 
meeting the current and future needs of their communities 

for good-quality local infrastructure, and good quality local 
services’, is too narrow in definition.”
Mr Ives said this lack of clarity could deliver unintended 
consequences for tourism and regional economic 
development. 
“It is the view of RTONZ that the term “local public services”
is ill-defined and ambiguous. This could lead to some 
councils seeing opportunities in tight fiscal times to reduce, 
restrict, or rescind funding to regional tourism, if they do 
not consider the sector be a ‘local public service’.”
“Councils will form their own interpretations as to what are 
‘local public services’, and we believe some will err towards 
the provision of social and community services and facilities, 
which, while in itself is understandable, ignores the benefits 
to communities provided by a viable and strong tourism 
economy,” said Mr Ives.
RTONZ is strongly advocating that a clearer Purpose State-
ment be drafted, clearly articulating the need for continued 
local government involvement and support for regional 
tourism investment and economic development, which will 
ensure the economic sustainability of local communities.
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The strength of 100% Pure
Tourism New Zealand chief executive Kevin 
Bowler has come out strongly in defence of 
the NTO’s 100% Pure New Zealand campaign 
platform, following comments made by Air 
New Zealand’s chairman and its CEO over 
the need to review the country’s approach in 
attracting visitors.
Mr Bowler says in his latest newsletter 
editorial that he is confident TNZ has the 
right strategic approach to market New 
Zealand as an international visitor destination 
- and is on track to continue to deliver value 
to the industry and the wider economy.
“First and foremost is because we have a well 
recognised and established campaign platform 
in 100% Pure New Zealand,” says Mr Bowler. 
“Some 13 years after its launch, 100% Pure 
New Zealand is perhaps the world’s most 
well-respected tourism campaign. It contin-
ues to be central to our marketing activity 
and is used in all of our international market-
ing work across advertising, events, interna-

tional Public Relations and online marketing.
“While our marketing methods continue to 
evolve, our core message remains consistent 
making it the key contributor to the success 
of New Zealand being one of the most 
enduring and desirable destinations in the 
world. 
“And it delivers,” he adds.
Check out Kevin Bowler’s editorial here.

International Air Show for Auckland
Auckland is to host an international air show 
over Auckland Anniversary weekend next 
January.
Its organisers say it is expected to draw many 
international and out of town visitors, and 
provide three days of spectacular aerobatic 
racing and displays for the Auckland public.
The announcement was made this week at the 
Oshkosh Air Show, the world’s largest such 
event, currently under way in Wisconsin.
Peter Newport, chief executive of Airshow 
Systems, the company staging the event, says 
the New Zealand International Air Show has 
the support of the local aviation industry and 
its primary role is to showcase that industry 
to the world. 
“The event will be a combination of 
international trade expo and the staging of 
a new generation air show which delivers 
much of the action via high tech TV and big 
screens,” said Newport.
“Ardmore is confirmed as one of the venues, 
and we are in discussion with the Council to 
extend the event to the downtown waterfront 
area, which will enable the public to view 

the air racing and air displays from vantage 
points around the harbour.”
The Auckland Council’s events organisation 
ATEED, however, has no money for it. 
Its acting manager of major events, Jennah 
Wootten, has told the NZ Herald that ATEED 
has turned down a proposal for funding 
assistance because other events provide a 
greater return under its criteria for major 
events sponsorship. 
It was an “unproven idea” that was likely to 
attract Aucklanders instead of domestic and 
overseas visitors who met the criteria for 
economic growth, visitor nights and 
international exposure, she told the Herald.
Peter Newport says TV3 will transmit a 
one-hour news special on the air show on 
the evening of Anniversary Monday, and it 
will offer the show to major Australian TV 
networks and Discovery Channel.
Television coverage will give international 
viewers a never before seen aerial view of 
Auckland’s waterfront and environs.  
www.nzairshow.com.  

Night-skiing is back 
on at Coronet Peak on 
Friday and Saturday 
nights, following a 
return to more normal 
winter temperatures, 
allowing for snow-
making. It had been 
cancelled last week to 
ensure optimum 
conditions for day-time 
customers.

Mondayising holidays a boost to tourism economy: TIA
The bill to Mondayise Waitangi Day and 
Anzac Day when they fall on weekends has 
passed its first reading and now moves to a 
select committee for submissions, and is 
expected to eventually be passed into law.
Mondayising will happen on two out of every 
seven years, and Waitangi Day and Anzac 

Day would continue to be marked on 06FEB 
and 25APR respectively.
Tourism Industry Association New Zealand 
chief executive Martin Snedden says creating
long weekends will boost New Zealand’s 
economy in relevant years by stimulating 
domestic tourism.

Someone has to do it
The Tourism New Zealand team is being kept 
busy over the next five months fronting for 
the nation at no less than eight trade events: 
The MATTA Travel Fair in Kuala Lumpur 

07-09SEP, the Luxury Sales Mission in the 
USA 15-19OCT, the China Semi FIT training 
2012 and CITM in China and Hong Kong 05-
18NOV and ILTM Cannes 03-06DEC.
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NZ turns a sceptical 
Lara Bingle
Air New Zealand’s latest ‘Kiwi Sceptic’ is 
Aussie celebrity and model Lara Bingle, who 
found fame by emerging bikini-clad from the 
tide and asking “So, where the bloody hell are 
ya?” in Tourism Australia’s controversial ad 
campaign. 
Lara teams up with Kiwi TV host and 
champion snowboarder Hayley Holt to 
experience the best of Queenstown in the 
airline’s Kiwi Sceptics online series, which 
aims at changing the perceptions of Aussies 
who never quite get around to crossing the 
Ditch.  
“If someone had asked me about New Zealand 
before the trip I would have said it was just 
off my radar,” says Bingle.  “Now, my attitude 
has completely changed. I fell in love with 
New Zealand. I would love to be living the 
laid back New Zealand lifestyle. I really got an 
opportunity to live the dream during my time 
in Queenstown.”  
Check it all out at www.kiwisceptics.com  
Footnote: Lara’s Queenstown trip will also 
feature in her Australian reality TV show, 
Being Lara Bingle.

NZSki development plans for The Remarkables  
The Remarkables ski area in Queenstown 
has started the consent process towards the 
first stage of a major development which will 
ultimately result in a new chairlift and more 
terrain for skiers and snowboarders.
NZSki CEO James Coddington said 
applications made by the company to the 
Otago Conservation Board were to “start the 
consent process” for a large multi-million 
dollar development.
NZSki is applying to build a new chairlift to 
Curvy Basin, establish new ski trails from the 
top of the chairlift, install snowmaking 
facilities using water drawn from Lake Alta, 
and expand car parking. 
Mr Coddington said NZSki had been looking 
at The Remarkables over the years to establish 

how it could be developed to grow with the 
market.
“We’ve seen strong growth out of Australia 
and good domestic growth over the last 
decade, and the medium to long term 
projections are that tourism growth will 
continue.  It requires medium to long term 
planning to meet this opportunity,” he said.  
“We’ve got a lot of confidence in the 
Remarkables ski area, as it’s a higher mountain 
with a lot of diversity, a good history of snow-
fall, and three North-facing natural basins.
“These all naturally lend themselves to 
fantastic skiing and snowboarding terrain, so 
we see the scope to provide even better 
product for our local, national and 
international guests.”

Rotorua New Year’s 
Mardi Gras plan
New Year will be celebrated in Rotorua with 
a Mardi Gras festival held on the days leading 
up to and following New Years Eve.
The three-day event 30DEC12-01JAN13 
follows on from the success of the recent 
Rotorua Mid-Winter Festival. It will include 
the traditional concert at the Village Green, 
plus music, a range of different arts and street 
theatre, night markets, food, fireworks and 
more. Tutanekai St will be the heart of the 
celebration, and Lake Rotorua will feature the 
city’s biggest-ever fireworks display to mark 
the New Year.

NZ-DJ alliance 
‘tremendously effective’
Air New Zealand chief financial officer Rob 
McDonald is quoted as telling delegates at 
the Aviation Outlook Summit in Sydney this 
week that the airline’s alliance with Virgin 
Australia had been “tremendously effective” 
resulting in an increase in the past year from 
100 to 300 Australian passengers each day.

Your Quick Jet Park Airport Hotel Reference Guide
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Tourism Dunedin prospectus
Tourism Dunedin chief executive Hamish 
Saxton this week launched a marketing 
prospectus to about 100 local tourism 
accommodation and activity providers. 
Mr Saxton told the Otago Daily Times earlier 
Tourism Dunedin publications, including 
newsletters, had informed members about 
the industry’s status, but not provided a clear 
direction for collective promotion of the city. 
The document outlined how businesses could 
be involved and build on work undertaken by 
Tourism Dunedin.  

http://www.jetpark.co.nz/site/jetpark/files/documents//Jet-Park-Hotel-Corp-Presentation.pdf
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AUSTRALIA
Australia to slash duty free tobacco limit
From 01SEP12, Australia’s traveller tobacco 
concession reduces significantly. Travellers 
aged 18 years or over can, from that date, 
bring just 50 cigarettes or 50 grams of cigars 
or tobacco products duty-free into Australia 
with them. All tobacco products in accom-
panied baggage are included in this category, 
regardless of how or where they were pur-
chased.
The current limit is 250 cigarettes.
Families travelling together will be able to 
pool their duty-free concessions, but the 
authorities have defined what constitutes a 

family. 
If a passenger exceeds Australia’s duty free 
concession limits they may be charged duty 
and tax on all items of that type (general 
goods, alcohol or tobacco), not just the items 
which exceed the limits.
If they have anything in excess of their duty-
free concession, they must declare the goods 
and provide proof of purchase to Customs 
and Border Protection for calculation of any 
duty and tax to be paid.
Australia’s present general goods and alcohol 
duty-free concessions remain unchanged.

Big seas hit Gold Coast beaches
Huge swells are washing away trees, fences 
and exposing foundations and protective 
rock walls at some of the Gold Coast’s most 
popular beaches. 
Swells reaching more than 4m have eroded 
the Gold Coast’s coastline and forced the 
closure of many beaches, the Gold Coast 
Bulletin reports.
Beaches were closed this week from Elkhorn
Avenue north of Surfers Paradise to the 
Sheraton - including Main Beach, Breaker 

Street and Narrowneck - and south of Surfers 
Paradise at Clifford Street, Broadbeach 
(Margaret Avenue) and Nobbys Beach.
Meanwhile, walking between Miami and 
Broadbeach and between Surfers and Main 
Beach was also not recommended on the 
incoming tide due to erosion in some areas.
Surfers Paradise beach remained open, as well 
as Northcliffe, Kurrawa, Mermaid Beach and 
the beaches from Miami south.

Spa and Cuisine Weekend with Maggie Beer 
Gwinganna Lifestyle Retreat in the Gold 
Coast hinterland has announced a special 
collaboration with Australia’s much loved 
cook, Maggie Beer 07-09SEP12. Ms Beer will 
present interactive sessions in the kitchen 
and organic gardens at Gwinganna alongside 
organic gardener and chef, Shelley Pryor. This 
exclusive retreat with Maggie Beer is A$195 
additional to the regular weekend package. 

Footnote: Judy Bailey went to Gwinganna on 
her recent TV tour of Australia. Click here to 
see the episode.

Mike and Cathy Costello, owner operators 
of Amaroo at Trinity Beach in Far North 
Queensland are celebrating, having just 
learned their property has once again received 
Expedia’s Insiders’ Select award for being in 
the top 100 ranked accommodation properties 
in the world as voted by guests.  This is the 
second consecutive year Amaroo has made 
the list and is the only Australian property to 
feature.

Amaroo at Trinity Beach enjoys a beachfront 
position overlooking the Coral Sea and the 
palm fringed beach. The Resort was refurbished 
in 2010 and maintains its popularity with 
guests from around the world. Comprising 
38 rooms, the resort boasts a tropical lagoon 
pool with spa and hot tub as well as an all-
weather barbeque area and flood-lit tennis 
courts.
www.amarooresort.com

Murray River, Kangaroo Island brochured
Captain Cook Cruises and SeaLink Travel 
Group have released a new Murray River & 
South Australia brochure. It coincides with 
strong bookings on 
the Murray River, with 
bookings up 10% on this 
time last year.
The 8- page brochure 
provides an in-depth 
look at river cruising in 
Australia and the 
facilities, accommodation 
and deck plans of the 
Murray Princess – the 
largest inland paddle-
wheeler in the southern 
hemisphere.
 For the first time 
Captain Cook Cruises 
Murray River brochure 

also includes touring experiences on Kanga-
roo Island, in the Barossa, around Adelaide 
and the Adelaide Hills.

Anthony Haworth, 
general manager for 
Captain Cook Cruises 
says Murray River water 
levels remain high and 
they have experienced 
significant growth in 
bookings over the past 
year. He expects 
bookings to increase 
further after planned 
stateroom upgrades are 
completed this year.
The brochure can 
viewed online here.
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Ibis hotel for Adelaide
Accor will launch its economy hotel brand, 
Ibis, in the heart of the Adelaide CBD, with 
a hotel offering panoramic views over 
Hindmarsh Square and to the Adelaide Hills. 
The A$65 million, 17-storey hotel development
will be located on Grenfell Street, which 
houses many of the major corporates and also 
enjoys immediate access to Rundle Mall.
Timing of the development will coincide 
with the opening of the expanded Adelaide 
Convention Centre and redevelopment of 
Adelaide Oval. Construction is planned to 
commence later this year with a scheduled 
opening early in 2014.
With 307 guest rooms, Ibis Adelaide will be 
the largest Ibis Hotel in Australia and will be 
a major boost for Adelaide’s tourism sector 
which is dominated by 4 and 5 star hotels. 
The hotel will also be the first purpose-built 
economy hotel in the CBD for over two 
decades and the first internationally branded 

hotel of its type to open its doors in the city. 
Ibis Adelaide is expected to set the standards 
for premium economy hotel accommodation 
in Australia. It will offer guests restaurant and 
bar facilities, a fitness centre, business centre, 
guest lounge, conference and meeting space 
and comprehensive Wi-Fi coverage through-
out the hotel.

Sydney Harbour Christmas cruises
Captain Cook Cruises has released 
Christmas Day 2012 lunch options 
and also Boxing Day 2012 cruise 
options that take in the departure 
of the Sydney-Hobart Yacht Race. 
As these are special event cruises, 
commission is 10% only.
Click here for the Christmas Day 
timetable and here for the Boxing
Day schedule. There’s also an 
earlybird offer on the Boxing Day 
offer.
For bookings call Captain Cook 
Cruises on 0800 446 389 or visit 
www.captaincook.com.au
Conditions apply.

Harvey & the Humpbacks
Guests aboard Whalesong Cruises in Hervey 
Bay were treated to some up close whale 
encounters last Saturday. Despite the fact that 
the official season was yet to start, guests wit-
nessed firsthand why Hervey Bay is regarded 
as the whale watching capital of the world, 
with a humpback whale continuously mug-
ging their boat, much to their delight. 
Tourism Fraser Coast, Tourism Queensland, 
Hervey Bay Whale Encounter operators and 
numerous Fraser Coast tourism operators
have just launched the  ‘Harvey and the 
Humpbacks’ campaign, and the upcoming 
whale encounters season is already generating 
considerable interest through social media 
channels.
Leveraging off the ‘Queensland, Australia’ 
Facebook page, the ‘Fabulous Fraser Coast’ 
page and numerous operator Facebook pages, 
the social media campaign, launched on 
15JUN received 1307 likes, 259 shares and 
42 comments in less than 24 hours. In just 12 
days, a whale encounter photo added to the 
promotion has now generated 21,435 likes, 
2078 shares and 1305 comments. 
See more on Destination Fraser Coast on 
Pinterest by clicking here.

Fraser Coast appointment
Tourism Fraser Coast has announced the 
appointment of Pip Close as General Manager. 
Pip joins Tourism Fraser 
Coast with over 30 years’ 
experience in business, 
marketing and hospitality 
with previous key posi-
tions including General 
Manager, Regional 
General Manager and 
Director of Sales & 
Marketing with organisations such as Hyatt, 
Mirvac  Hotels, Peppers Retreats & Resorts, 
Metro Inns and Captain Cook Cruises.

   Cairns Airport IRONMAN Cairns 
The 2013 Cairns Airport Adventure Festival, 
including Cairns Airport Ironman Cairns, 
will take place 02-10JUN13.
The Cairns Airport-sponsored Ironman 
Cairns on Sunday 09JUN13 has opened for 
individual entries at 
www.IronmanCairns.com. 
The event features a 3.8km swim in the warm 
waters off Tropical North Queensland, a 
180km bike leg that travels one of the most 
scenic coastal roads in Australia towards Port 
Douglas and a 42.2km run that included the 
Cairns Esplanade before finishing in the heart 
of Cairns.
Cairns Airport IRONMAN Cairns features 
40 qualifying slots to the 2013 IRONMAN 
World Championship, in Kailua-Kona, 
Hawaii.
www.cairnsadventurefestival.com.au
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PACIFIC ISLANDS

Catch an Eiffel of this..
Can you answer this question?.

Are there any wrecks featured in the dives?
Click to view the video to find out!

Click to view the latest issue
of the  New Caledonia Weekly.

• Less than 3 hours from
   Auckland flying Aircalin          
• Four convenient daytime flights  
   every week
• Choose Aircalin for great value  
   fares and packages

• A city break, an island hop,   
   or a self-drive holiday
• Modern Airbus fleet, including  
   spacious A330 (271 seats)
• The only Business Class service  
   between Auckland and Nouméa

New Caledonia
where the French Riviera meets the South Pacific

www.aircalin.com

• Full service, regardless of     
   the fare paid. All meals,   
   drinks,infl ight entertainment  
   and 1 piece (23kgs) of checked  
   luggage included
             (09) 977 2238
   reservations@aircalin.co.nz
 

Ironic win in ReBrandSA 
competition
The Property Council of Australia’s South 
Australia branch recently held a ‘ReBrandSA’ 
competition, open to all comers and seeking 
ideas on “what they believe it means to be 
South Australian, how best to celebrate all 
things South Australian, and how best we can 
market ourselves to the rest of Australia and 
the world”. It offered a $5000 prize.
Last week, a judging panel chose its winner:  
“Adelaide South Australia: More than you 
imagine”.
The team that won the Judges Choice Award 
included Ian Darbyshire, the SA Tourism 
CEO who was axed in controversial political 
circumstances in March this year after a year 
in the role. 
Darbyshire credits former high-profile media 
identity Scott McBain, who was part of the 
winning team of creatives. He says they 
developed a four-pronged campaign about 
business, education, lifestyle and tourism.
“Ironically, it was the exact type of campaign 
I’d been advocating while at the SA Tourism 
Commission.”
The prize also included the opportunity to 
present the concept to the Premier Jay 
Weatherill and the Economic Development 
Board – commissioned earlier this year by the 
Premier to re-brand the State.

Brisbane’s new tunnel
Brisbane’s new Airport Link toll road opened 
to traffic this week. The A$4.8 billion project, 
completed in less than four years, is Australia’s 
longest road tunnel at 6.7km, and allows 
commuters to avoid up to 18 sets of traffic 
lights.

Tonga Mark star-grading system
Tonga ‘s Minister responsible for Tourism has 
released details of Tonga Mark ™, a new inde-
pendently assessed quality star grading
system.  Tonga Mark grades all tourism 
accommodation businesses each year against 
internationally benchmarked quality criteria 
and includes an independently moderated 
annual update assessment.  
Hon Dr. Viliami Uasike Latu, Minister for 
Commerce, Tourism and Labour says Tonga 
Mark grades tourism accommodation in four 
categories – Hotel, Resort, Apartment and 
Guest House.
Each business is now also rated with one to 
five stars. The property’s star grading 
certificate must be displayed in the reception 
area, and gradings will be added to all Tonga 
Visitors Bureau marketing communications 
including accommodation listings on the 
TVB website.
The star rating results are now being supplied 
to the travel trade so that all international 
sellers of holidays to Tonga also have details. 
Click here to download.
All accommodation businesses will be 
reassessed each year to ensure gradings are 
always up to date.  It is also planned to extend 
the programme to  transport, activities and 
attractions later this year, for release in 2013.

InterContinental Fiji’s Community Program
Since opening in 2009 InterContinental Fiji’s 
Community Care team has transformed 
Malomalo Primary, connecting and fresh 
water to the school, building a new roof, 
painting buildings and repairing old and 
broken furniture and structures.  Hotel guests 
have also donated money, books, stationery, 
education materials, toys, computers and 
clothing to the school.
The overwhelming success to date of the 
hotel’s program is leading to bigger things, 
with the Fijian Ministry of Education set 
to collaborate with the People’s Resort to 
improve education facilities in the greater 
Natadola community.
The Ministry will help identify other projects 

that InterContinental Fiji and its guests – 
which to date have included visiting groups 
of agents and residential conference groups – 
can help with to improve education facilities 
in the greater Natadola community.
“Our Community Care initiative has shown 
that sometimes, all it takes is for someone to 
take the first step.  The immediate positive 
impact on attendance rates, learning success 
and community support has attracted other 
organisations who like us, are in a position to 
make a difference in improving the quality of 
education for Fijians,” says InterContinental 
Fiji general manager, Scott Williams.
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Your gateway to China We know it like our own backyard bookings@acrossia.com
or call 09 309 1188

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

Transitioning Macau beyond gaming
Macau, the world leader in gaming revenue, 
with a total of $34 billion in 2011, nearly six 
times the revenue of the Las Vegas Strip, is 
looking to the future, according to a report in 
the China Daily.
Strong regional demand drives the gaming 
industry, spearheaded by the Chinese main-
land, and a newly published quarterly report 
by global consultancy HVS shows more than 
4.4 million mainland Chinese visitors visited 
Macau in the last quarter of 2011, the highest 
number ever.
Although Macau’s gaming industry will 
“remain unrivalled for the foreseeable future”, 
the report says competition from Singapore, 
Vietnam, the Philippines and Australia is 
intense.
Macau is the only place in China where 
gaming is legal, and non-Macau residents are 
only allowed to visit once every three months 
while Chinese civil servants are not allowed 
in Macau casinos at any time.
These restrictions, though, do not apply when 
individual mainland Chinese travellers visit 
Singapore or elsewhere.
“The fact that fierce competition has begun to 
reduce Macau’s average gaming revenue per 
guest indicates there is a point of saturation in 
the gaming industry. It compels Macau to 
diversify its economy and develop other at-
tractions,” says Shi Guang, researcher at 
Office for Taiwan, Hong Kong and Macao 
Affairs of China Academy of Social Sciences.
So one of the issues likely to be tabled for 
discussion at the upcoming Global Tourism 
Economy Forum in Macau could be the host 
city’s transition from China’s only gambling 

enclave to the nation’s leisure and tourism 
hub.
Vice-chairman and secretary-general of the 
Forum is Pansy Ho, daughter of casino 
magnate Stanley Ho, who almost single-
handedly created Macao’s reputation as the 
“Las Vegas of the East”.
“It’s not because we can’t grow the gaming 
industry,” she says. “But we know, with far-
sighted vision, that we want Macau to become 
more than that. If we don’t want Macau’s 
growth to eventually find itself at a stalemate, 
we need to start thinking quickly on how 
Macau can continue its impetus.
“Macau intends to cater for tourists by re-
inventing itself,” Ho says.
Infrastructure developments will also raise 
Macau’s profile. The huge Hong Kong - 
Zhuhai - Macao Bridge will be ready in less 
than five years, and “a rail network will also 
be added, bringing the travelling distance 
between Macau and Guangzhou to less than 
one hour”, Ho says.
She says Macau is positioned to be a transit 
hub connecting China to Southeast Asia.

Taiwan Tourism Bureau travel info app
Providing one-tap access to a wealth of travel 
information on Taiwan, the Taiwan Tourism 
Bureau has made visiting this destination 
even easier with the launch of a new free app 
download.
Designed with the independent traveller 
in mind and available in both English and 
Chinese, the ‘Tour Taiwan’ app offers iOS and 
Android smartphone users direct access to a 
swag of information.
This includes attractions, key points of inter-
est, accommodation ranging from five star 
luxury hotels to the country’s huge choice of 
B&Bs and homestays, dining, travel service 
centres, train and bus stations - even informa-
tion on police stations, hospitals, parking lots 
and where to buy petrol.

The app also features
an augmented 
reality ‘Goldfinger 
Direction Guide’ 
to help visitors find 
their way to nearby 
attractions, in the 
process giving users 
their own personal 
virtual guide.
Download from 
in-phone App Stores 
or via the Taiwan Tourism Bureau website, 
visit http://eng.taiwan.net.tw.
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India bans tiger tourism
The Supreme Court in India has ordered a 
ban on tourism in more than 40 tiger reserves 
run by the central government.
In a landmark ruling, it warned that states 
that failed to implement the ban could face 
contempt proceedings and fines.
Tiger numbers have shrunk in India. A 
century ago there were an estimated 100,000 
tigers, but a census last year counted fewer 
than 2000 in the wild.

Outrigger acquires another 
Phuket resort
Outrigger Hotels and Resorts has entered into 
an agreement to acquire the 254-key Laguna
Beach Resort, located in the renowned Laguna
Phuket integrated resort on Bang Tao Bay in 
the northwest coast of Phuket, Thailand.  The 
transaction is scheduled to close in the first 
quarter of 2013. 
The 1,000-acre Laguna Phuket integrated 
resort has six deluxe resort hotels, five miles 
of pristine sandy beaches, the Laguna Phuket 
Golf Club, spas, restaurants and a shopping 
center. 
Originally opened in 1991, the Laguna Beach 
Resort is nestled between a tropical lagoon 
and the Andaman Sea.  The resort features 
amenities that include a spa, tennis courts, 
meeting and conference rooms, a wedding 
chapel, extensive water features and a resort 

pool. Each of the 254 rooms features a private 
balcony. A fully-equipped kids club makes the 
resort a perfect spot for families. 
The resort is 20 minutes from the airport and 
Patong Beach, and 25 minutes from Phuket 
town. The property is currently undergoing 

a major renovation of all of its rooms and 
public areas and is expected to reopen early in 
the second quarter of 2013.  
It joins the Outrigger Laguna Phuket Resort
and Villas, which it has managed since 
AUG09.

New at Club Med 
Cherating Beach
A new quiet pool with its own zen space, 
Club Med’s first noodle bar and a Baby Club 
will soon be open at Club Med Cherating 
Beach in Malaysia.  These additions are due 
for completion next month.
Following the success of relaxation areas at 
Club Med Phuket and Bali, Cherating Beach’s 
new Zen Space - including an infinity pool 
fringed by cabanas - will be located on a 
natural peninsula that juts into the South 
China Sea.
The Noodle Bar will offer guests a colourful 
and casual dining option serving a taste of 
Asia with chefs creating a range of noodle 
dishes in the open kitchen in front of desks.  
It will complement the resort’s two other 
restaurants, Mutiara and the fine dining 
restaurant Rembulan.
The new Baby Club will cater for babies aged 
between 4-months and 23-months and 
feature a Baby Splash Park water play area 
where parents can share water fun with the 
kids.  With the addition of the new Baby Club 
the resort has dedicated children’s facilities for 
children from 4-months to 17-years.

Trafalgar’s escorted Canada 
& Alaska on sale
Trafalgar advises that it is now accepting 
bookings on its popular 24-day Escorted 
holiday to Canada and Alaska. Scheduled 
to depart on 26MAY13 the trip includes 
economy class flights with Air New Zealand 
Auckland to Vancouver return (direct), pre 
tour accommodation, Trafalgar’s scheduled 
‘Best of Canada’s West’ itinerary with 7-night 
luxury Alaskan Inside Passage Cruise and 
is priced from $10,950pp twin share, with a 
$500 discount for those who deposit prior to 
31OCT12.
For full details click here or contact Trafalgar 
on 0800 872 325.

South America Training 
Breakfasts 
Join Adventure World & Viva Expeditions for 
breakfast as they share information on how 
to sell South America during short 30-minute 
presentations.
NELSON – 01AUG, Starbucks Cafe – upstairs, 
219 Trafalgar Street, 7.30 – 8.30am
BLENHEIM – 02AUG, Watery Mouth Cafe, 
71 High Street, 7.30 – 8.30am
CHRISTCHURCH – 09AUG, Just Desserts, 
33 Wordsworth St, Sydenham, 7.30 – 8.30am
To register, email to Lisa Mccallum 
(lisa.mccallum@adventureworld.co.nz) and 
mention which session you’re coming to.

American to go three-class 
transcontinental
American Airlines has announced that it will 
become the only airline offering a three-class 
service and lie-flat first and business class 
seats on US transcontinental services between 
JFK and SFO and LAX.
The airline will configure some of the A321 
aircraft it has an order for use on coast to 
coast flights from early NOV13 through to 
2014. Each will offer 10 fully lie-flat seats in 
First Class and 20 in Business Class.
It will also install Wi-Fi, IFE in every seat, 
plus power sockets and USB jacks.
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Air Canada boosts direct 
SYD-YVR flights 
Air Canada has announced that it will 
increase its daily direct services to Vancouver 
ex Sydney to ten flights per week over this 
year’s busy ski season.  
The flights will be available for travel from 
the 15DEC12, to 30JAN13 on a Boeing 777 
non-stop service.  The new flights will depart 
Wednesday, Friday and Sunday from Sydney 
at 7pm, and at 10:10pm from Vancouver 
Monday, Wednesday and Friday. Convenient 
direct connections between AKL/WLG/CHC 
and SYD are available on all days.  
“Air Canada is the only airline to offer direct 
daily services to Vancouver from Sydney, with 
connections to and from New Zealand, and 
as the busy ski season approaches we are not 
only giving our customers more flight op-
tions, but plenty of seats so that they can hit 
the slopes straight away,” says Jeannie Foster, 
General Manager, Air Canada, Australia & 
New Zealand.
For the last three years the airline has ranked 
among the top global carriers in the Skytrax 
World Airline awards, recently winning the 
‘Best International Airline in North America’ 
award, as well as “Best Airline in North 
America” by the readers of Global Traveler 
magazine. 

Alcohol sales - Egypt
Egypt’s Minister for Tourism, Mounir Fakhry 
Abdel-Nour, has announced that in addition 
to the month of Ramadan, Egyptian citizens 
won’t be able to purchase alcoholic beverages 
during four other major Islamic holidays.
Egypt’s state news agency MENA reports 
that Abdel-Nour’s decision was made out of 
respect for “the feelings of Muslims”, but the 

Mount Kenya & The Masai 
Mara
Save $88pp on Adventure World’s 5-day / 
4-night Mount Kenya and The Masai Mara, 
now priced from $1965pp twin share. This 
small group journey offers clients an insight 
into three of Kenya’s diverse game viewing
parks. Highlights include the Aberdare 
Mountain Range, Lake Nakuru National Park 
and The Masai Mara. 
Price includes four nights accommodation, 
an English speaking driver/guide, most meals 
and sightseeing. Departs from Nairobi. 

KLM to serve Harare
KLM Royal Dutch Airlines will begin flying 
to Harare on 29OCT12. The Zimbabwean 
capital will be served in combination with the 
new KLM destination Lusaka, Zambia.
It will operate service from Amsterdam 
Airport Schiphol to Harare International 
Airport three times a week. 
KLM will also offer eleven weekly services to 
Harare via Nairobi in cooperation with Kenya 
Airways, which is undergoing rapid 
development in terms of fleet expansion and 
new destinations.

For travel 10OCT12 and 24OCT12. 
Call Adventure World on 0508 496 753.

serving of alcohol to Egyptians by restaurants
or bars on any of the nominated major 
Islamic holidays has in fact been banned for 
over 30 years.
Almost 90 percent of all Egyptians are 
Muslims, and Muslims are not allowed to 
drink alcohol throughout the year regardless 
of whether it is Ramadan or not.

EUROPE
Back to work, lads
Britain’s Public & Commercial Services union 
says it has “suspended” its strike call, which 
would have seen Immigration Services staff 
down tools today on the busiest day ahead 
of the Olympics opening. The Home Office 
informed the union that it would be make a 
“significant investment” in the Border Force 
and Passport Service which would mean 
more than 1,000 new jobs.

Eurotunnel gears up 
for Olympics
Travelmole reports that Eurotunnel has added 
more capacity and increased the speed of its 
passenger trains to cope with higher demand 
during the Olympics. 
An extra half shuttle has been added to 
transport more passenger vehicles through 
the tunnel and the speed of the passenger 
trains has gone up from 140kph to 160kph to 
cut five minutes off the journey.
As part of its ongoing partnership with 
Eurolines, coach transport provider for the 
Olympic Games, the timetable has been 
intensified to enable high levels of coaches to 
cross early in the morning so spectators can 
arrive in London in time for morning events. 
Also, additional booths have been put into 
service to speed up frontier controls and 
increase the flow of traffic.

Odyssey Travel is a university based not-for-profit organisation offering New Zealand and Australia’s most comprehensive educational tours, 
providing worldwide experiences for those mature travellers who are keen to blend a love of travel with a thirst for knowledge. 
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Hudson’s Explorer Pass
The company behind the smartcard city 
sightseeing passes – London Pass, Berlin Pass 
and Paris Pass – has teamed up with Hudson’s 
Heritage Group, publishers of guidebooks 
and souvenir guides, to sell the Hudson’s 
Explorer Pass. 
The pass provides free entry to 200 heritage
properties and sites in England including 
stately homes Chatsworth House in Derby-
shire, Leeds Castle and Shakespeare’s 
Birthplace. Customers can visit World 
Heritage Sites and explore hidden gems 
such as Capesthorne Hall in Cheshire – the 
scene of Charles II escape after the Battle of 
Worcester – and Gainsborough’s House in 

Suffolk, showcasing the work of one of the 
most influential painters in the history of 
British Art.
Other heritage hotspots featured in the 
Hudson’s Explorer Pass include the Eden 
Project in Cornwall, the Roman Baths at 
Bath, the Jorvik Viking Centre in York and 
Warwick Castle.
The Hudson’s Explorer Pass is available in 
two, four, six, ten and 21 day durations and is 
accompanied by a complimentary 100-page 
Hudson’s guidebook that includes attraction 
opening times and clear location maps. 
Leisure Pass Group will be acting as a new 
sales agent for the sightseeing pass.
www.hudsonsexplorerpass.com.

Venice to get a high fashion landmark
Fashion legend Pierre Cardin has plans to build a 
60-storey landmark in Venice’s Porto Marghera, on 125 
acres of reclaimed industrial land, owned by the designer, 
on the border of the Venice lagoon. 
The US$1.9 billion Palais de Lumiere - or Palace of 
Light - skyscraper would be 244m tall and will have 10 
restaurants, four cinemas, 50 lifts, 2,000 parking spaces, 
1,400 apartments and 300 hotel rooms.
Hailed by Luca Zaia, the head of the Veneto region, as 
Venice’s rival to the Eiffel Tower, the project was given 
the green light for development earlier this year but has 
since been weighed down by controversy.
Cardin, who calls his design a habitable sculpture, says 
the Palais de Lumiere should be completed by 2015, in 
time for the Universal Exposition in Milan, which by 
then should be linked to Venice by a high-speed train.

Dublin – the latest 
Bollywood Star 
Locations around Dublin 
appear as they’ve never been 
seen before in a teaser video 
for a new Bollywood 
blockbuster, Ek Tha Tiger.
Dublin’s Trinity College, 
Temple Bar and Grafton Street 
are backdrops for two of 
Bollywood and India’s mega-
stars, and the video also 
features some members of An 
Garda Síochána, Kilkenny 
hurlers and a well-known 
Grafton Street mime artist.
Shot in Dublin last autumn, the 
Ek Tha Tiger feature film will 
be released next month and is 
expected to be seen by 100 
million fans in 24 countries.
This is the first major 
Bollywood production to be 

shot in Dublin. It will significantly boost awareness of 
the island of Ireland among India’s growing middle class 
travellers.   View the video here.

Paris-CDG rates highly
According to a recent survey of 816 interna-
tional passengers at Paris-CDG airport, 
foreign travellers are satisfied with the 
welcome reserved for them in France and 
especially the services offered at Paris airports. 
Aéroports de Paris says this study dispels 
certain myths.
There was a 91% overall satisfaction at Paris-
Charles de Gaulle. Those surveyed scored the 
airport highly on speed of check-in (89%), 
access to the boarding lounges (91%), the 
cleanliness (94%), safety (96%) and 
atmosphere (95%).
The survey was carried out at a time when 
considerable investments and transformations 
were taking place to make Paris-Charles de 
Gaulle airport travellers’ preferred hub.
The 580m-euro Boarding pier M at terminal 
2E, which opened last month, features the 
largest lounge in the Air France network. 
Dedicated to long-haul flights, it can handle 

up to 7.8 million passengers.
Air France has now grouped its operations 
to the East of the hub, in terminals 2E, 2F 
and 2G and the airline has taken advantage 
of this new environment to rethink certain 
jobs to make them more customer oriented. 
For instance, to assist passengers who do not 
speak English or French, Air France has set 
up a team of multilingual agents speaking
Mandarin Chinese, Cantonese, Japanese, 
Korean, Tamil, Hindi, Spanish, Portuguese 
and literary Arabic.
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Ryanair to axe Spain flights
Ryanair has become the latest low cost carrier 
to axe flights to Spain following a doubling of 
airport taxes.
EasyJet announced last week that it was closing
its Madrid base and cutting the number of 
flights to Spain by 7% this winter due to the 
higher charges.
Now Ryanair has confirmed it will drop 
flights from the UK to both Madrid and 
Barcelona this winter.
It is axing 11 routes to Madrid, including 
flights from Manchester, and four routes to 

Barcelona, including flights from East 
Midlands and Leeds Bradford. It is also 
reducing frequency on many routes from 
both airports, including to Edinburgh, 
Glasgow and Liverpool from Barcelona.
Ryanair said the decision was in response to 
a doubling of airport departure taxes from 
01JUL.
From November, Ryanair will base three 
fewer aircraft at Madrid and two fewer at 
Barcelona’s El Prat airport.

Qantas-Emirates deal close?
The Australian Financial Review reports that 
Qantas is in late-stage talks with Emirates 
about a potential joint venture. Qantas has 
confirmed the talks but will not comment on 
details. QF shares soared by almost 10% on 
news of the discussions. 
AFR commentator Andrew Cleary thinks a 
deal will completely transform the airline. 
While he notes there are plenty of obstacles 
to a meaningful tie-up, he reckons a “trans-
formational” Middle Eastern agreement with 
Emirates might be just the jolt the struggling 
Australian airline needs. 
“An alliance with Emirates would represent a 
wholesale repositioning of the Qantas brand 
and network away from its traditional ties 
with British Airways and the oneworld 
network, pointing it towards a future based 
on bilateral agreements with untested new 
partners. … The ground is shifting beneath 
Joyce’s feet, with John Borghetti at Virgin 
Australia surrounding himself with a powerful 
team of international partners while everyone 

from the Chinese to the Gulf carriers and 
Asia’s low-cost newbies target Australia for 
expansion. There’s a saying about desperate
times calling for drastic measures. The out-
look for Qantas International is desperate
indeed, and time is rapidly running out for 
Joyce to turn it around. He could do a lot 
worse than taking the drastic step of forging a 
brave new future alongside Emirates.” 
The companies are said to be holding late-
stage discussions over a code share agreement 
that would see Qantas fly to Dubai for the 
first time and rely on Emirates to transfer 
passengers to destinations across Europe, the 
Middle East and parts of Africa.
A tie-up with Emirates would free up capital 
in Qantas International, giving chief executive 
Alan Joyce the option of retiring aircraft early 
or pushing into Asia more aggressively.
Qantas is also reportedly set to pull out of 
its last remaining port in mainland Europe, 
Frankfurt, leaving London as its only 
presence in the region.

Emirates long-haul specials – 
final days
Emirates has special return fares on offer to 
more than 50 long-haul destinations until 
midnight Sunday 29JUN for departures until 
09AUG.
They include Christchurch-Bangkok for 
$1,139, Auckland-Singapore for $1,219, and 
both Auckland and Christchurch to Mumbai
($1,719), Cape Town ($2,169), Dubai 
($2,249), Rio de Janeiro ($2,359) and London 
($2,469).
The fares are inclusive of all taxes. Various 
conditions apply and are available in GDSs.

Air NZ Airpoints can become 
‘Shairpoints’
Air New Zealand Airpoints members can 
now pool their Airpoints Dollars with family 
and friends, making it quicker and easier to 
fly. 
In an expansion of the current Airpoints gift-
ing programme, New Zealand based mem-
bers can now pool their Airpoints Dollars 
with up to four other members – including 
two who reside at a different address.
“Opening a Shairpoints Account is a great 
way for families or groups of friends to 
combine their Airpoints balances to create 
more buying power to purchase flights and 
other rewards,” says David Mackrell, General 
Manager of Loyalty.
“This is a simple way in which people can 
make the most of their Airpoints Dollars and 
adds to the improved flexibility introduced 
a few months ago when we launched the 
OneSmart card.  OneSmart allows people 
who are short on Airpoints dollars to pay for 
a flight to top up their account using their 
OneSmart account.”
Airpoints members who open a Shair-
points account between now and the end of 
AUG12 will also go into the draw for one of 
10 chances to have their account boosted by 
2,000 Airpoints Dollars.  Further details are 
available at www.airnz.co.nz/shairpoints.

Hawaiian Airlines is ranked highest 
of all US domestic carriers serving 
Hawai‘i in the 2012 ‘World’s Best 
Awards’ announced by Travel + 
Leisure magazine.
HA ranked third overall in the 
category of US domestic carriers.

Queenstown Airport 
executive jet hangar plans
The Environment Court is in the last stages of 
a 12-day hearing to decide whether 
Queenstown Airport, through a notice of 
requirement issued for an 18.4ha block 
known as Lot 6, will be able to continue to a 
purchase agreement. 
Queenstown Airport is reportedly consider-
ing building hangars for up to 10 private jets 
on the site, which it says it needs for future-
proofing operations.
The Southland Times says the landowner, 
Remarkables Park, has plans for a golf course 
on the land. 
Meanwhile the Otago Daily Times reports that 
Air New Zealand and Remarkables Park have 
suggested at the hearing that Wanaka and 
Glenorchy could become alternative locations 
for general aviation - including helicopter and 
fixed-wing tourist operations.
Wanaka airport management call the 
suggestion ‘absurd.’
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Ancillary fees: ka-ching!
Fifty airlines throughout the world collected 
US$22.6 billion from bag fees and other extra 
passenger charges last year, according to a 
study released this week.
The fees that air passengers pay to check bags, 
change reservations, upgrade to roomier seats 
and buy food and drinks, among other fees, 
have grown steadily for the past four years, 
representing a major share of total revenues 
for most airlines, according to the study by 
IdeaWorksCompany, a consultant on airline 
revenues, and travel technology company 
Amadeus.
The latest study looked at the financial reports 
of 108 airlines across the globe, including 50 
that disclose extra passenger fees, known as 
ancillary revenue.
In 2011, those 50 airlines collected US$22.6 
billion in ancillary revenue, up significantly 
from the $13.47 billion collected by 47 airlines 
two years earlier.
Ancillary fees grew in popularity among 
airlines following the GFC, particularly 
among low-cost airlines. Extra passenger 
fees now represent 33% of total revenues for 
Florida-based Spirit Airline, one of only two 
airlines that charge a fee for carry-on luggage, 
the study found.
When measured in euros, the recently 
merged United and Continental airlines com-
bined to collect €4.2 billion in ancillary fees 
in 2011, the most of any airline in the world, 
followed by Delta Air Lines with €2 billion, 
the study found.
Next was American with €1.7b, Qantas with 
€1.1b, Southwest (€950m), easyJet (€890m), 
Ryanair (€886m), US Airways (€874m), TAM 
(€537m) and Alaska Air Group (€491m). 
American and Delta attain their status 

through a blend of activities which notably 
features checked baggage and the sale of 
frequent flyer miles to bank partners.  Qantas 
and TAM are unique because frequent flyer 
program revenue is the primary reason for 
placement in the top 10. 
As a group, these 10 airlines delivered 
revenue in excess of €13.7billion, or 75% of 
the total amount disclosed by airlines for 
2011. Airlines generally moved up the chart 
for 2011 in terms of overall ancillary revenue 
produced. easyJet passed Ryanair for the 
first time.  Delta’s ancillary revenue results 
decreased during 2011 for a combination of 
reasons. The airline refined how it discloses 
ancillary revenue results, now excluding 
revenue from some aviation-related businesses.
Low fare airlines dominated the “% of Total 
Revenue” stats, as ancillary revenue is 
naturally a larger piece of the revenue pie for 
a lower-fare carrier such as easyJet or Tiger 
Airways. Spirit Airlines rose to the top of this 
list for 2011, achieving 33.2% of its total 
revenue through the sale of ancillary services.
Among the top ten in this category, easyJet 
gained 21% of its revenue through ancillary 
sales, Tiger Airways 19%, AirAsia X 16.5% 
and Jetstar 15.3%.
Jetstar uses the traditional a la carte approach 
by charging for onboard dining and enter-
tainment, checked bags, and extra legroom 
seats. It has also learned from the success of 
its parent by offering a co-branded MasterCard 
that provides cardholders a choice of Qantas
Frequent Flyer Points or Jetstar Dollars 
redeemable for Jetstar flight vouchers.  
The Qantas Frequent Flyer Program generates
an amazing amount of revenue on a per 
passenger basis, notably from the power of 
its Australian network of co-branded credit 
cards.  The airline takes the novel approach 

of maintaining multiple bank relationships, 
unlike the usual method of selecting one bank 
per consumer market.  The program achieved 
revenue of A$1.148 billion during fiscal 
year 2011.  With 8 million members, that’s 
A$143.50 per member.
The airline also generates a fair amount of 
revenue from traditional a la carte activities. 
The Qantas Club collection of airport lounges 
posted A$84m and retail/advertising activities 
contributed A$54m during fiscal year 2011.  

Heroic pilot 
for AIA Conf in Rotorua
Richard de Crespigny, the Australian pilot in 
command of the Qantas A380 that suffered 
an engine explosion and whose actions saved 
the lives of 469 passengers on 04NOV10, will 
speak at the Aviation Industry Association 
awards banquet in Rotorua on 09AUG.
Captain de Crespigny’s book, QF32, will be 
launched at the Dinner.  He will also chat 
with guests and sign books.
The Aviation Industry Association (AIA) has 
issued an open invitation to the public to join 
its members for this special event. Tickets for 
the dinner are $167pp and can be booked at 
www.aia.org.nz/a380

Galaxy Tab on AirAsia X
AirAsia X is now offering the Samsung 
Galaxy Tab 10.1 with preloaded programming,
high-res screen and premium sound on 
flights to Australia, Japan, Korea, China, and 
Taiwan.   Pax can pre-book the tablet for 
MYR35 one way. The tablet, which has a long 
battery life of up to 10 hours, is also available 
for rent onboard all flights for MYR45.

SIA announces 
NW12 schedule changes
Singapore Airlines will be making network 
adjustments during the Northern Winter 
operating season (28OCT12 - 30MAR13), 
with capacity increases on several routes, 
reductions on others and seasonal aircraft 
changes.
The changes, subject to regulatory approvals, 
are in line with efforts to redeploy capacity to 
markets where demand is stronger.
A fourth daily service will operate to Perth, 
up from three per day. Capacity will also 
increase to Melbourne with the A380 used 
for two of the three daily flights, up from one. 
Effective 16AUG it will continue through the 
Northern Winter season.
Mumbai services will increase to 21 per week 
from 19 from the start of Northern Winter.
As previously announced, frequency to LHR 
will increase to four flights per day from three.
A daily Hong Kong flight which continues to 
San Francisco will be served with the A380 
instead of the B777-300ER on a seasonal basis 
between 28DEC12 and 24MAR13. It will be 
the first time SIA flies the A380 to SFO.
Tokyo Narita will be served with two A380s 
each day instead of one, also seasonally. The 
existing A380 service will continue to operate 
to Tokyo Narita and beyond to LAX.
New Singapore-Riyadh-Jeddah flights will 
operate three times per week, in place of 
existing services to Riyadh via Dubai and to 
Jeddah via Abu Dhabi. 
Frequency to Milan and Barcelona will reduce 
to 5pw from seven. Singapore-Istanbul services 
will be reduced to 4pw from five.
Singapore-Frankfurt-New York A380 services 
will switch to B777-300ER services on a 
seasonal basis between 27DEC and 24MAR.
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Rail Plus gears up for growth
Whether it is point-to-point travel in Britain, 
high-speed rail services in Japan and Europe, 
luxury tourist trains  in Africa, Asia and the 
Americas, or transcontinental journeys across 
Australia, rail is selling stronger than ever in 
New Zealand.
Rail Plus NZ general manager Alka Thapar 
says the company’s New Zealand operation 
generates 25% of total Australasian sales, 
double the performance of Australian agents.
With around half of all business now being 
transacted online, Rail Plus says their ability 
to tap directly into the European rail opera-
tors’  systems to access domestic market fares 
and specials is an important plus point.
First-half bookings on The Ghan and the 
Indian Pacific are up 40% on the same period 
last year.
Japan rail travel remains the second-biggest 
seller for Rail Plus in NZ, with sales having 
recovered after the tsunami and running at 
80% of 2010 figures, which was a record year.
There is an increasing emphasis on luxury rail 
travel, says Ms Thapar, and sales in Australa-
sia during the first half of 2012 are double 
those of the same period in 2011.

Rail Plus has seen a huge increase in sales 
of non-rail product, with over A$1m sold 
in Australasia, up 25%. Ms Thapar cites the 
convenience of booking products like the 
new Berlin Pass, Barcelona Pass and Rome 
Card, among others, plus the fact that there 
are no booking fees and no minimum spend 
requirement as resons for the strong sales 
results.
Rail Plus has plans to revamp its website in 
the last quarter of 2012 to deliver faster 
responses, and better navigation and 
functionality.
The site will also feature a new tool aimed at 
corporate travel, with the leisure elements of 
the product line-up stripped out for TMCs.
Rail Plus has flexible business class fares on 
Eurostar that make it possible for business 
travellers to make last-minute travel decisions
and take advantage of the city-centre to city-
centre convenience of the high-speed rail 
services between London and the Continent.
Rail Plus says it is now working closely with 
Rail Europe and others to achieve similar fare 
flexibility with other high-speed rail operators 
in Europe.

Orion announces A$2,000 agent sales bonus incentive
Orion Expedition Cruises’ managing director,
Sarina Bratton, believes that every travel 
agent in Australasia must have at least one 
client who dreams of exploring Australia’s 
great wilderness region - The Kimberley. 
As an inducement to find that client, Orion 
Expedition Cruises is offering A$2000 as 
a cash incentive to all agents who find and 
book them to travel onboard one of Orion’s 
remaining Kimberley 2012 voyages. 
For every twin share booking made, Orion 
will provide a bonus of A$2000 – to use 
however you wish – add value for your client 
or splash out on a new winter wardrobe – it’s 
your choice.
Agent Benefit:
Receive an additional A$2000 cash bonus on 
top of regular commission      ..... plus
Entry into the draw to win the trip of a life-
time to Antarctica in an Owner’s Suite over 
Christmas 2012 valued at over A$72,000. 

The more bookings made the more you earn 
and the more chances to win the trip to 
Antarctica. 
Client Benefit:
Currently save up to 20% off published fare 
plus complimentary Bungle Bungle flight. 
Fares start from A$8,980pp twin share. 
For more information or to make a booking, 
call 0800 444 462 to speak to the experienced 
Customer Service Team. 
Offer applies to new bookings made between 
23JUL12 and 10SEP12 made on 2012 
Kimberley Expedition sailings, up to and 
including 10SEP12 voyage, subject to 
availability.
Complete Terms and Conditions regarding 
this promotion are available at 
www.orionexpeditions.com/kimberley_agents 
Further information on Orion Expedition 
Cruises can be obtained by visiting the 
website www.orionexpeditions.com

Two new Uniworld state-of-the-art ships announced 
Uniworld Boutique River Cruises is adding 
to its fleet with the introduction of two new 
state-of-art luxury boutique river cruise ships, 
the S.S. Alexandra and the S.S. Catherine, in 
early 2014. 
S.S. Alexandra, the sister ship to the S.S. 
Antoinette, will sail along the Rhine, Main, 
and Danube rivers and the S.S. Catherine, 
fashioned after Uniworld’s River Royale, will 
sail in France. 
Sharing the same standards and attention to 
detail of all of Uniworld’s fleet, the latest ships 
will be designed with the same flair and style 
used by Mrs. Beatrice Tollman, President

and Founder of Red Carnation Hotels, 
Uniworld’s sister company, and her daughter 
Mrs. Antoinette Tollman, lead designer to S.S. 
Antoinette.
All Uniworld cruises include Zagat®-rated 
staterooms; all meals onboard with compli-
mentary fine wines, choice of beer and soft 
drinks served during lunch and dinner; 
Europe company-owned ships; included 
excursions; Signature Lectures and entertain-
ment onboard; and complimentary transfers 
on arrival and departure days.
Visit: www.uniworldcruises.co.nz or call 
reservations on 0800 872 325.
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Cruise Conference 
Opportunities

As the Australasian cruise industry continues to 
grow, it is important that our level of knowledge 
and in-depth understanding of this global industry 
also grows.
An opportunity for everyone who has a thirst for 
more cruise knowledge is attendance at the 
upcoming Cruise Shipping Asia-Pacific conference 
in Singapore (17th and 18th September).
Held at Singapore’s new Marina Bay Cruise Centre, 
the event will include a tradeshow and conference 
programme focused on Asia-Pacific destinations, 
itinerary planning, shore excursion services, port 
and terminal development as well as ship 
operations, ship services and hotel operations.
Whilst the role of most cruise industry experts 
in our market is primarily focused on sales and 
marketing to the consumer, this event may be an 
opportunity for you to understand how a cruise 
itinerary is planned long before the brochure is 
printed.
Want to know more? Have a look at www.cruise-
shippingevents.com and click on the Asia tab.
Whilst on the subject of cruise conferences, those 
interested in attending Cruise3sixty as part of an 
ICCA delegation in 2013 can pre-register their 
interest now. 
Cruise3sixty is a great event that is focused on 
front line consultants who see themselves as cruise 
specialists. Hosted by our sister association in North 
America (CLIA) the event will be returning to 
Vancouver in 2013 and 
run 18th-20th June.
For more details visit 
www.cruising.org.nz and 
click on the Cruise3sixty 
tab.

Viking River Cruises has 
been nominated 

Best Cruise Operator 
International Based Operations 

New Zealand Travel 
Industry Awards 2012.

LAST CHANCE 
VOTING CLOSES TODAY

Click here
to submit your vote

Big Jervis Bay gamble
P&O Cruises has been accused of operating an illegal floating casino off the NSW 
coast last weekend. 
The Australian reports that a three-night food and wine cruise left Sydney last 
Friday night and the following morning arrived in Jervis Bay where blackjack, 
pontoon, three-card poker and roulette was played and 40 poker machines were 
available.
Passengers could obtain up to A$5000 in gambling money off their credit cards - 
a practice not available in gambling facilities in NSW.
The clubs movement has criticised the cruise and claimed it was illegal, saying 
both NSW and ACT laws forbade casinos off the coast.
Clubs NSW chief executive Anthony Ball is quoted as saying “You cannot operate 
a casino without a gambling licence in NSW or the ACT unless you are at least 12 
nautical miles off the coast.”
P&O has since claimed that it was acting within the law as the ship was 12 nautical
miles away from its port in Sydney. But the clubs movement was in uproar over 
what it said was a clear breach.
The ABC quotes NSW Gaming Minister George Souris as saying the waters 
around Jervis Bay are technically Commonwealth territory, but he has asked the 
Office of Liquor and Gaming to investigate.
“If it turns out that gambling operations were being conducted in New South 
Wales territorial waters of the coast line then that is indeed a breach,” he said.

Seabourn One Week Special
Seabourn has released some new cruise-only offers on a One Week Special for 
sales until next Monday, 30JUL12. 
Cheryl Browne at Cruise World says these represent ‘fantastic’ pricing in US 
Dollars, and are per person with taxes additional. 
“We are still seeing some good last minute bookings coming in for Europe, so 
these specially priced Med sailings are worth putting in front of those clients 
booking late. Similarly there are some close to home sailings on special for 
Odyssey World Cruise, and some repositioning voyages at excellent pricing too.”
These are special offers and capacity controlled so can change at any time. 
Call the Cruise World team for further details, itineraries, current availability and 
prices on 0800 500 732 (out of AKL agents); Ph: 09 917 4440, email: 
info@cruiseworld.co.nz.

Check out the attractions on the Lido Deck aboard the new 
Carnival Breeze. Learn about the onboard activities and dining 
options on the pool deck and take a peek at the RedFrog Pub, 
Guy’s Burger Joint, and the Blue Iguana Cantina.   Click here. TravelMemo   20120727    27JUL12    Page 14
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Variety Cruises offers special 
honeymoon packages 
Variety Cruises is able to offer honeymoon 
packages on a yacht-like cruise ship 
accommodating a maximum of 44 to 72 
passengers to the Greek Islands, the French 
and Italian Rivieras, Sicily, Cuba, or the 
Seychelles Islands, for any taste, budget or 
season.
The Honeymoon Package features: 
• 25% reduction for the bride; 
• Cabins with Double or King bed; 
• Welcome Honeymooners treatment 
including a complimentary bottle of 
champagne and a fruit basket; 
• A candle lit dinner at Variety’s Special 
Honeymooners location on board their 
ships (for all programmes outside Greece) 
or at a preferred restaurant in Santorini or 
Mykonos on the Greek cruise programmes; 
• 10% discount for any wedding anniversary 
on board the ships; 
• Automatic access to the Variety Club 
membership; 
• “Our Memories” gift at disembarkation; 
• A free massage for two, if on board the 
Harmony V, Variety Voyager and Seychelles 
program vessel. 
Conditions and restrictions: 
• The Honeymoon Package offer is only 
valid for couples travelling within 6 months 
from their wedding date (copy of marriage 
certificate required); 
• The Package cannot be combined with 
any existing or future SPECIAL OFFERS. 
For more information or to book a 
Honeymoon Package call (09) 623 4293 or 
email variety@discovertheworld.co.nz 

Carnival’s 72 Hour Sale is the best time to 
book your clients on their next cruise 
vacation. 
For three days only, ending this Saturday 
28JUL, you can offer Fun Select rates, at a 
50% reduced deposit, and up to $100 Cash 
Back per stateroom. Carnival is also offering
select holiday sailings between 20DEC12 

and 01JAN13 at Fun Select rates, with a 50% 
reduced deposit and up to $200 Cash Back 
per stateroom.
If your clients are past guests of Carnival, 
they’re eligible for Past Guest rates, at a 50% 
reduced deposit, and best available upgrades. 
Call Francis Travel Marketing on 09-444 2298 
for details and bookings.

Arctic on Sale
G Adventures expedition cruises aim to bring 
your clients closer to the rugged majesty 
of the north than any other cruise supplier. 
Their 8-day / 7-night Realm of the Polar Bear 
is now priced from $6,289pp twin share (save 
$1,110). It delivers close-up encounters with 
icebergs, glaciers and wildlife, with exploration

not only by ship but also on foot and by 
Zodiac. 
This special is only available for bookings 
made before 15AUG12, for travel in 2013. 
For more information on G Adventures, 
contact Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz.

If you love sushi, see what 
Carnival Cruise Lines guests 
are saying about Bonsai 
Sushi, a full Japanese style 
sushi bar that is a new 
specialty cruise ship 
restaurant on Carnival 
Breeze.
Click here.

HOSPITALITY

Grays Escape – a new offer-
based hotel res website
Australia’s largest online auction house, 
GraysOnline has named its new offer-based 
hotel reservation website GraysEscape.com.
It succeeds the Ubid4rooms.com website that 
GraysOnline purchased earlier this year to 
enter the accommodation market as a major 
player for the first time. Launched by former 
hotelier, Gary Berman, in 2008, Ubid4rooms.
com was turned off on 24JUL, in preparation 
for GraysEscape.com going live next week.
GraysEscape.com will allow the 1.1 million 
people who visit GraysOnline.com every 
month to purchase accommodation by 
making an offer to a hotel, with the hotelier 
accepting or bargaining with the customer for 
another rate within three hours.
Now general manager of the new travel unit 
at GraysOnline, Mr Berman said he was 
excited to see his vision for a rate bargaining 
website for the hotel industry mature into the 
“big league”.
“Our domestic tourism industry urgently 
needs innovative ways like this to boost 
business so GraysEscape will prove a win-win 
for travellers and hoteliers.”
The system will allow hotels to offer guests 
lower-than-advertised rates on a confidential, 
one-on-one basis without the agreed rates 
going public or affecting brand integrity.
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PEARL’S PEARLER

It’s only hopeless if you walk away

Bidders line up for Mantra
Australasian hotel and resort operator Mantra Group, 
which operates Peppers, Mantra and BreakFree brands 
on both sides of the Tasman, is on the block, with private 
equity group CVC Asia Pacific and investment bank UBS 
selling their stakes.
Mantra boss Bob East has indicated the preferred bidder 
should be confirmed before the end of the month.
Front-runners are said to be the InterContinental Hotels 
Group and private equity firm Archer Capital, which is 
believed to be working with Sir Richard Branson’s Virgin 
Group.
Other possible buyers are Starwood Capital and Rydges 
Hotels and Resorts owner Amalgamated Holdings.

I NDUSTRY

LATE BREAK

Island Escape Vanuatu 
- Industry Special
Cruise departures:  05, 12 & 19AUG12.
6 nights – Islands of Discovery Vanuatu ex Port Vila.
Day 1 Sunday Port Vila
Day 2 Monday Havannah Harbour
Day 3 Tuesday Havannah Harbour
Day 4 Wednesday Mataso Island
Day 5 Thursday Pele and Kakula Island
Day 6 Friday Tranquility Island
Day 7 Saturday Port Vila
Island Escape cruises are all inclusive with spacious 
en-suite accommodation, on board all chef prepared 
meals, juices, water, espresso coffee, tea, exciting shore 
excursions, snorkel equipment, kayaks and small boat 
exploration. 
Cost:    Massively reduced rates of A$500pp twin share
Call 09 522 1717 or 0800 58 1717  
Hurry, don’t miss out on this opportunity space is 
limited.
http://www.islandescape.co.nz/

75 million TripAdvisor reviews
TripAdvisor®, the world’s largest travel site, announced that it now features 
more than 75 million travel reviews and opinions, up from 50 million one 
year ago. A testament to the site’s enduring usefulness and freshness of 
content, the company also reports remarkable growth in other key areas:
•       More members: The TripAdvisor community has skyrocketed to 32 
million marketable members worldwide, up from 20 million one year ago.
•       More contributions: Fifty contributions are posted to the site per 
minute, up from 25 one year ago. 
•       More photos: The site now carries over 11 million user-submitted im-
ages, an increase of four million in one year.
•       More visitors: 56 million people* now use TripAdvisor each month, 
making it the largest travel site in the world.
•       More businesses: Over 610,000 hotels, 880,000 restaurants and 
200,000 attractions are represented, 50 per cent more total properties than 
were listed one year ago.

Adventure World’s Exotic Asia & India Roadshows
Adventure World is encouraging agents to register for its upcoming Exotic Asia 
and India Roadshow series.
Being held in Tauranga on 10SEP and Auckland on 11SEP, the events will provide 
agents with an insight into the charms and delights of the destinations, as well as 
showcasing the range of unique product on offer from Adventure World. 
Key representatives from Adventure World will be on hand, as will a selection of 
the company’s on the ground partners and suppliers, such as Adventure World 
India, Exotissimo, Cathay Pacific, Tauck, Accor and Tourism Malaysia.
Dave Nicholson, general manager of Adventure World New Zealand, expects both 
the Auckland and Tauranga events will book out fast and is encouraging agents 
keen to brush up their destination and product knowledge to register early to 
avoid disappointment.  
As with Adventure World’s March roadshow, an impressive selection of special 
deals, incentives and prizes will be up for grabs exclusively to agents attending the 
events, with details on these to be released closer to the date.
Agents can register by clicking here.
Exotic Asia and India Roadshow Series 
Tauranga: Monday 10SEP, 5.30-8.30pm - My Choice Indian Bistro, 20 Wharf St, 
Tauranga Central 
Auckland: Tuesday 11SEP, 5.30-8.30pm - Imperial Sichuan Restaurant, 164 Parnell
 Rd, Auckland

Travelport announces 
mobile GDS app
Travelport has announced the launch of 
Travelport Mobile Agent through its 
Developer Network. The mobile app, which 
enables Travelport-connected agencies 
to gain full access to the Galileo platform 
directly on their mobile device, is currently 
available via Apple’s App Store.
The product is one of the first products to 
be made available globally as a result of the 
Travelport Developer Network which was 
launched last November. The product was 
successfully piloted in Portugal, Spain and 
Brazil when it was downloaded by more than 
3,000 agents.

www.adventureworld.co.nz/travel-agents/roadshows/

