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Trafalgar opens the door to Asia 
Trafalgar is launching small group guided holidays in Asia from 
next April, with tours exploring China, Japan and Vietnam. 
Featuring eight itineraries, ranging from 9 to 18 days in length, plus 
five extension options, Trafalgar’s 2013 Asia program will offer its 

trademark Local Specialties and 
Unique Insights. These include a 
sushi-making class or sake sampling 
in Japan, practicing the art of Tai 
Chi on a traditional junk in 
Vietnam’s Ha Long Bay or learning 
how to make authentic Chinese 
dumplings in Xi’an.  
Guests will enjoy a more 
personalised experience with no 
more than 26 guests on the land-
based guided holidays or a 
maximum of 35 guests on 
combined land and river holidays.

Trafalgar’s At Leisure concept, with later starts and multiple-night 
stays, is also showcased in China and Vietnam. 
“We have always enjoyed a large number of repeat travellers with 
Trafalgar and to now be able to offer past travellers and those new 
to the brand, the chance to experience Asia with us is a fantastic 
opportunity for agents,” says Trafalgar general manager Scott 
Cleaver.      ..... Cont p10
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NEW ZEALAND
Winter sports world elite headed here
Winter Games NZ 2013 is set to be the 
largest and most prestigious international 
snow sports event held in New Zealand 
with confirmation the Games will host at 
least five World Cups.
Never before have so many World Cups 
been staged in a single event outside the 
Winter Olympics. With the event’s status 
as a qualifier for the Winter Olympics, 
six months later, and world rankings, it 
will attract the world’s best athletes.
At the Winter Games NZ 2013 launch in 
Auckland last week, Economic Develop-
ment Minister Steven Joyce, announced 
the government’s on-going support of 
the event, identifying the trade and tour-
ism benefits the event has achieved over 
the past years and moving forward.
With full backing from Sport New 
Zealand and Tourism New Zealand, 
Steven Joyce confirmed New Zealand 
Major Events will invest $1 million for 
the 2013 Games.
A significant partnership with Media-
Works will see action from the Games 
broadcast on TV3 and extensive coverage 
across MediaWorks Radio.
Winter Games chairman, Sir Eion Edgar, 
believes the 2013 Games will again raise 
the bar for event excellence, securing 
five World Cups gives a clear message 
as to how highly regarded it is as a snow 
sports destination.
“The Winter Games NZ is a perfect 
legacy event for New Zealand. We own 
it, we shape it and we keep all the 
commercial rights,” said Sir Eion Edgar, 

Winter Games NZ chairman. “It is an event 
with international standing that will make a 
major social and economic contribution to 
the benefit of all New Zealanders.” 
Amongst the 1,000 elite international athletes 
competing will be the highest ranked skiers 
and riders including Olympic and past World 
Cup gold medallists. At least 30 competitors 
at Winter Games NZ 2013 will go on to win 
medals at the Winter Olympics 2014. This 
will provide a strong competitive platform 
for our home grown New Zealand athletes.
Games chief executive, Arthur Klap is 
excited by the prospect of New Zealand 
hosting such a world leading event.
“The 2013 Winter Games will be a major step 
up from the previous two Winter Games. It is 
a bold move to go with five FIS World Cups 
and we are now waiting for whether our 
two alpine ski racing events for the adaptive 
(disabled) skiers will also be World Cups. 
This would be wonderful for our Vancouver 
gold medallist, Adam Hall,” he said.
The 2013 edition will run over 14 days from 
12-25AUG. The event also includes a full, off 
snow festival programme featuring an 
adventure film festival, live music and 
entertainment.
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ATTTO’s new 
Tourism Aotearoa programme
Tourism businesses wanting to be sure they 
are giving the authentic experience of New 
Zealand Aotearoa have a new training option.
The Aviation, Tourism and Travel Training
Organisation (ATTTO) has launched its 
new Tourism Aotearoa programme, offering 
training for those wanting to improve their 
knowledge of New Zealand tourism within a 
uniquely Māori context. 
Kathy Wolfe, ATTTO chief executive, says: 
“This programme enables all tourism operators 
and staff to gain a base knowledge of Māori 
customs and history and see how it relates to
their businesses. It will give staff the confidence 
to know they are offering an authentic 
experience to customers looking for that extra 
dimension to their holiday.”
The Māori cultural units in the training 
resources enable trainees to improve their 
language abilities, gain a greater understand-
ing of Māori communication as well as go 
deeper into the Māori philosophies and 
values on both physical and spiritual realms.
Three distinct pathways have been developed 
for the programme to increase the relevance 
of the qualification, whether trainees are in 
customer service or management. There is 
also a separate option for those who have 
already gained the Kia Ora Mai Award, which 
fast-tracks them towards the completion of 
the qualification.
Trainees who successfully complete the 
programme will be awarded the National 
Certificate in Tourism Māori, level 3. The 
12-month programme is designed to be 
completed on-the-job, with trainees 
working through ATTTO resources to 
complete assessments.
For more information click here.

Southern forces marshal against Milford Sound shortcuts
The forces are marshalling in the South to 
fight any moves by the Government to 
approve either the Milford Dart bus tunnel 
or the Riverstone Holdings monorail, both of 
which would bypass Te Anau. Now the Otago 
Conservation Board chairwoman Associate 
Prof Abigail Smith has added her voice by 
pointing out to the Southland Conservator 
that approval of the monorail option through 
the Snowdon conservation area would allow 
Ngai Tahu to develop a monorail or road 
though the Greenstone valley or a gondola 
up the Caples valley, both of which are in the 
Otago board’s jurisdiction.
The Otago Daily Times reports that Prof 
Smith’s letter reveals that a clause in the Ngai 
Tahu Deed of Settlement states that if the 
minister permitted the undertaking of “any 
development of any form of road or railway” 
between Lake Wakatipu and the Milford road 
through the Snowdon conservation area, the 
minister would not withhold consent, under 
clause 5.1, for “any proposed development 
of the same kind or a similar kind” by “the 
landholder on the land”. 
The board was concerned granting the 
concession and bringing into effect the clause 
could have “an adverse effect on public 
conservation land in Otago”. 
“What this means is that granting the River-
stone Holdings Ltd concession may have the 

effect of granting two concessions, about one 
of which no detail is available,” Prof Smith 
said. 
Prof Smith points out that the clause was not 
“time-limited”. 
“If the Riverstone concession is granted, there 
is nothing to stop Ngai Tahu from proceeding
with a proposal in 10 years’ time, or in 50 
years’ time.” 
The board advised the Riverstone application 
“should be declined”, in the absence of “a firm 
Ngai Tahu proposal for a transport system in 
the Caples or Greenstone valleys”. 
This was, in other words, in the absence of 
information enabling the conservator to 
“consider the combined effect of the Riverstone 
monorail and a parallel Ngai Tahu operation”. 
Meanwhile, around 150 opponents of the 
proposed Milford Dart bus tunnel gathered 
in Queenstown on the weekend to hear why 
the tunnel should be stopped and the negative 
impacts it would have on the area. 
According to a Fairfax report the meeting 
organisers, the Glenorchy-based group Stop 
the Tunnel and Te Anau-based group Save 
Fiordland, want to gather more support
against the tunnel in a bid to grab the 
Government’s attention. They believe that if 
Queenstown joins the campaign the likelihood 
of the Government saying no to the proposal 
will increase.

Kiwi international travel up 
Overseas trips by New Zealand residents were 
up 15% in JUN12 when compared to the 
same month last year. While the Chilean ash 
cloud flight disruptions and New Zealand’s 
later-than-usual school holidays in JUN11 
contributed to fewer resident departures, 

residents departed on 11% more overseas 
trips in JUN12 than in JUN10.
In the year ended 30JUN12, New Zealand 
residents departed on 2.154 million overseas 
trips, up 4% on the JUN11 year.

Big June for 
international arrivals
The latest international visitor arrivals figures 
confirm an increase of 5.4% year-on-year 
with a total of 2.64 million visitors arriving 
for the year-ending JUN12. 
While JUN11 results were down due to 
natural disasters, namely the ash cloud from 
the Chilean volcanic eruption, it is very 
positive to see arrivals growing, says Tourism 
New Zealand chief executive, Kevin Bowler.
Statistics New Zealand’s International Travel 
and Migration figures reported a record 
number of arrivals for the month, with 
151,000 visitors making it the second-highest 
number of arrivals for a June month since the 
2005 British Lions rugby tour.
Mr Bowler commented the figures also 
indicated a strong and early start to the 2012 
ski season.
Australian arrivals accounted for a staggering 
48% of total holiday arrivals in June, and TNZ 
says this clearly shows the importance of this 
market to New Zealand during what would 
otherwise be a low-season for the industry. 
It also confirms that Australians continue to 
show a preference for choosing a New 
Zealand holiday.  
International arrivals generated a total of 50.9 
million stay-days in New Zealand, an increase 
of 1.4% for the year ending JUN12.
The NTO says June arrival and stay-day 
figures clearly show that New Zealand is 
performing well despite having to battle a 
combination of natural and economic 
challenges over the past few years. 
“In order to maintain these figures, it is 
important we see continued investment in 
long haul air capacity from existing and new 
airlines,” says Mr Bowler.
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Night Skiing on hold
Current snow conditions and unfavourable 
temperatures caused Queenstown’s Coronet 
Peak ski area to put its night time ski 
experience on hold last weekend.
Conditions will be assessed on a weekly basis 
and night skiing operations will resume as 
soon as weather and snow conditions allow.
“Our priority is to ensure the trails on the ski 
area are in the best possible condition for 
skiers and boarders during the day,” said 

AUSTRALIA

Coronet Peak ski area manager Hamish 
McCrostie. “At the moment with temperatures 
and conditions as they are, the best time for 
us to groom the ski area is during the night 
skiing timeframe.
Mr McCrostie said Coronet Peak had enjoyed 
a spectacular school holiday period and 
terrific season to date with a good snow base. 
For up-to-date snow conditions and further 
information go to www.nzski.com

Heli-Humpback whale-watching flights
Newcastle Helicopters has launched Heli-
Humpback –aerial whale-watching flights 
that coincide with the annual whale migration
season along Australia’s east coast.
Servicing the Port Stephens region in NSW, 
the Heli-Humpback flights will give sightseers 
a bird’s eye view of the hundreds of humpback 
whales on their annual northern migration 
from one of Australia’s most renowned whale-
watching locations.

Priced at A$250pp, each Heli-Humpback 
charter is on a luxury turbine engined 
Eurocopter ‘Squirrel’ AS350 helicopter, which 
seat up to five people. Flights depart from 
both Newcastle Helicopter bases – the Nelson 
Bay HeliPad in the heart of Port Stephens and 
Williamtown at Newcastle Airport, every day 
of the week provided minimum numbers are 
fulfilled.  
www.newcastlehelicopters.com.au

Brisbane’s short-break appeal
Brisbane is fast becoming seen as a short-
break destination with new figures from 
the National Visitor Survey released in June 
showing the number of short-break visitors to 
Brisbane (1-3 nights) increased 4% over the 
past three years, with 3.4 million visitors in 
the year to MAR12.
Tourism Queensland CEO Anthony Hayes 
says that five blockbuster events are set to 
open in the next few weeks including the 
Australian premiere of Cirque du Soleil’s new 
production Ovo as well as Portrait of Spain: 
Masterpieces from the Prado, showing 
exclusively at Queensland Art Gallery.
“On top of that, this week marks the start of 
the inaugural delectable festival, showcasing 
the best of Queensland produce,” says Mr 
Hayes. 
Other exclusive-to-Brisbane events include 
Mummy: Secrets of the Tomb and the 
Hamburg QPAC International Series of 
Ballet, Opera and Music, performed by the 
German city’s ballet and opera companies and 
its philharmonic orchestra.
Brisbane has also expanded its tourism 
attractions in the past few years with a strong 
focus on outdoor adventure activities and 
food. Drawcards include ‘Paddle and Prawns’ 
nights on the Brisbane River, climbing and 
abseiling on the Story Bridge and checking 
out the city’s many eat streets. 
Brisbane’s top upcoming cultural events:
OVO by Cirque du Soleil   14JUL-02SEP
A colourful ecosystem teeming with life, 
where insects work, eat, crawl, flutter, play, 
fight and look for lo, OVO is the 25th Cirque 
du Soleil live production. It coincides with the 
company’s 25th anniversary and is the first 
time it will be staged outside North America. 
www.cirquedusoleil.com 

delectable   16-29JUL12
The inaugural delectable festival showcases 
Queensland’s finest produce, growers, chefs, 
gardeners, entertainers and musicians.
www.delectableqld.com.au 
Portrait of Spain: Masterpieces from the 
Prado   21JUL-04NOV12
This exhibition features over 100 masterpieces 
and shows the evolution of painting in Spain 
over 350 years. The collection is the largest 
and most significant international loan the 
Prado has ever undertaken, and is the first 
exhibition from the art museum’s collection 
to travel south of the equator.
www.qagoma.qld.gov.au
Hamburg QPAC International Series   
05AUG-05SEP12
Exclusive to Brisbane, The Hamburg Season 
includes performances of John Neumeier’s 
celebrated ballet Nijinsky and The Hamburg 
Ballet’s A Midsummer Night’s Dream at the 
Queensland Performing Arts Centre. 
www.qpac.com.au/hamburg 
Mummy: Secrets of the Tomb   
19APR-21OCT12
Due to popular demand, this exclusive-to-
Brisbane exhibition has been extended until 
21OCT. The spectacular exhibition from the 
British Museum reveals the life and death of 
an Egyptian priest and tells his story through 
an extraordinary 3D film and an exhibition 
showcasing more than 100 ancient objects. 
www.mummy.qm.qld.gov.au
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PACIFIC ISLANDS

AIM Holidays 
Australia Specials
Noosa Accommodation – Stay 7 Pay 5, 
including transfers from Brisbane, and 
Hastings Street beachfront locations.  
Click here for the flyer.
Melbourne Cup – A package including three 
nights accommodation and Lawn Stand 
tickets at Flemington for the big race day on 
06NOV.  Click here for details.
Contact AIM Holidays consultant Erin Baker 
on 09 444 2298 or email 
reservations@aimholidays.co.nz for these and 
other special offers.

Accreditation for Niue’s 
sport fishing industry
Niue’s potential to become a renowned blue-
water sport fishing destination has taken a 
step forward with the drafting of an 
accreditation framework for charter operators, 
an important development in an overall 
strategy to attract more visitors.
The accreditation framework was a major 
outcome of a workshop for existing and 
prospective fishing guides, organised by the 
Niue Tourism Office with assistance from the 
Secretariat of the Pacific Community.
The accreditation framework will require 
charter operators and prospective fishing 
guides to attend a series of training modules 
and pass tests on topics such as sea safety and 
legislation, operating a VHF radio, first aid, 
customer service and safety, fishing 
techniques and data collection.

Sth Pac hotels get online help
Through a special program sponsored by 
the South Pacific Tourism Organization and 
Pacific Islands Trade & Invest, hoteliers across 
Fiji, the Cook Islands, Tonga, the Solomon 
Islands and Kiribati are now benefiting from a 
special suite of Hotel Link Solutions products 
and services. 
The program is designed to improve the 
online presence of as many small- and 
medium-sized accommodation houses as 
possible in the Pacific Islands by providing 
them with a professional e-commerce enabled
website or room-reservation widget that al-
lows for the instant processing of bookings.
The new websites are also optimized for 
third-party distribution if any hotels wish to 
sell their rooms via a selection of 40 online 
travel agencies. 
“The trend of using brochures and talking is 
over now,” explains the Solomon Island’s 
Visitors Bureau chairman, Father Henry 
Theo. “The Bureau wants the local tourism 
operators to have their own web sites so the 
hotels control their own inbound promotions.”
Workshops led by Hotel Link Solutions 
consultants instruct local hoteliers across 
the Pacific Islands about the benefits of an 
improved online presence. Presentations and 
orientations are followed by photo shoots 
and digital-content collection sessions at the 
hotels in order to assist with the development 
of hotel websites or booking widgets inserted 
into existing websites. After on-site informa-
tion collection, the website creation process is 
handled by the Hotel Link Solutions team. 
The series of instructional programs began 
in Tonga, where many of the hoteliers are 
already seeing the benefits of their newly 
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launched web sites. Additional work-
shops and hotel website construction 
have been completed in the Cook 
Islands, Fiji and Kiribati. More 
seminars have been scheduled over 
the next month in other countries. 
“The hotels in Tonga were all thrilled 
to be a part of the program, and the 
results have exceeded their 
expectations,” says Hotel Link 
Solutions director Rob Shortland. 
In a later phase of the program, a 
heavy emphasis is to be placed on 
best practices in social media. 
Hoteliers will be equipped with 
Facebook pages that have integrated 
booking widgets and optimized 
TripAdvisor listings.

New Caledonia Tourism 
is moving
The New Caledonia Tourism Auckland office 
is relocating on 31JUL to 2 York Street, Parnell. 
The phone numbers and email remain the same, 
as is the website www.visitnewcaledonia.com 

Check out their Facebook page - 
https://www.facebook.com/
NewCaledoniaTourismNZ
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Norfolk Island Vets 
tennis games 
Norfolk Island’s Cheryl Tennis Club and The 
Travel Centre are inviting Australian and New 
Zealand tennis players to ‘meet in the middle’ 
on their South Pacific island turf for the 2013 
Governors Lodge Norfolk Island Veterans 
Tennis games. It’s a four-day tournament, 
with all players welcome. 
The synthetic grass court conditions are great 
and local club hospitality is said to be second 
to none. The mix will be unique; a Trans-
Tasman gang out to enjoy the tournament, 
combined with a holiday on Norfolk Island 
and the opportunity to meet the locals both 
on and off the court.
The tournament draws repeat visitors every 
year, possibly to defend their personal or their 
nation’s title. The Thursday night team 
challenge includes themed courts dressed 
with national flags and balloons.
This is a social week all round with the local 
club inviting visitors to their local fish fry and 
the presentation dinner along with daily after-
games drinks on the clubhouse verandah. 
The Norfolk Island Travel Centre has special 
packages.

ASIA
Villa Liberty - Phuket
Villa Liberty is described by Classic Asia as a 
world-class residence of outstanding design and 
location. Set on the Kamala headland, along 
Millionaires’ Mile on Phuket’s northwest coast-
line, it offers the freedom of a private and secure 
luxury home, just a short drive to the island’s best 
beaches, restaurants, golf courses, shopping and 
nightlife.
Designed and completed by a renowned Paris-
based architect, every component of this grand 
estate has been exquisitely detailed as an 
imaginative architectural response to its 
outstanding location. 
Unrivalled sea and sunset views set the scene for 
the five levels of fine living, complete with six 
ultra-luxurious bedrooms with ensuite bathrooms.
Villa Liberty has features that will contribute to 
your client’s vacation, including a private cinema 
and entertainment, a master European and Thai 
kitchen, the 17.5m infinity pool and outdoor bar, 
the private seaside sala and a decked relaxation 
pavilion overlooking the Andaman Sea.
The villa also offers the unique feature - its own 
completely private man-made beach accessible via 
steps adjacent to the sala with its massage tables. 
Professional masseurs are available on request.
Rates for a maximum of 12 guests are from 
US$3,200 to $4,500 for the entire house; with 
reduced occupancy rates available from US$1,200 
to $4,000 for 1 to 5 bedrooms depending on 
season. Daily rates include full time live in staff 
and Thai chef service, and are inclusive of 10% 
service charge and 7% tax.
Check out the details here, and call Marianne 
Mannering at Classic Asia on 0942 81035.

New Centra hotel for Bangkok 
Centara Hotels & Resorts is to soft-open a 
new budget hotel in Bangkok’s railway station 
this November. The Centra Central Station 
Bangkok is located on the edge of the city’s 
Chinatown district, a five-minute walk from 
the Hua Lampong mainline railway station 
and the MRT subway’s Hua Lampong 
terminus.
Guests will therefore have easy access both to 
the train service that operates to the 
provinces and resort destinations, and to the 
subway and skytrain system that links the key 
districts of Bangkok.
The hotel has 150 rooms and suites, offering 
a choice of king and twin beds, with family 
suites that can comfortably accommodate up 
to four persons. In-room facilities include 
individually controlled air-conditioning, 
satellite TV, a mini-bar fridge, tea and coffee 
making facilities, high-speed internet access 
and IDD telephone line.
There are two restaurants within the hotel, 
and leisure facilities include Spa Cenvaree, 
offering a choice of traditional Thai massage
and therapeutic treatments with private 
treatment rooms, and a fully-equipped fitness 
centre with separate sauna and steam rooms.
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Thai tourism receipts up 31%
According to the Thai Ministry of Tourism 
and Sports, Thailand recorded a 31% year-on-
year increase in tourism receipts in 2011. 
The total earnings of 776 billion Baht 
(US$25.45 billion) were also well above the 
original target of 716 billion Baht (US$ 23 
billion).
The growth in total number of visitors is 
being matched by increased average length 
of stay and average daily expenditure, further 
underscoring the role of tourism as one of 
the most important economic sectors and 
contributor to job creation and nationwide 
income distribution.
Thailand recorded 19.23 million international 
visitors in 2011, up by 21% over 2010. They 
had an average length of stay of 9.64 days, 
and an average daily spend of 4,187.12 baht 
(US$137) per person.

Cherry Blossom Japan escorted Journey
World Journeys is offering a small group 
escorted Journey to Japan in MAR/APR13, 
perfectly timed to see the Cherry Blossoms 
in full bloom.  The 11-day itinerary spends 
time in Tokyo, exploring the old town area 
with its ancient Buddhist temples and Geisha 
districts.  Next stop is Hakone, the gateway to 
Mt Fuji and its surrounding national park and 
natural hot springs.  
From there it’s all aboard the Shinkansen 
bullet train to Nagoya, where your clients 
board a scenic train journey through 
mountains and scenic gorges to the old town 
of Takayama where they stay in Japanese style 
Ryokan accommodation.  This region is home 
to colourful local markets and 
traditional farmhouses, some of which are 
more than 250 years old. On to Kyoto, known 

as the artistic and cultural centre of Japan, a 
highlight will be a traditional tea ceremony.  
Hiroshima provides both poignant moments 
and vibrant city life.  A must do is a ferry ride 
out to Miyajima Island, home to perhaps the 
most photographed site in Japan – the 
Floating Torii Gate.  
Priced from $9,599pp share twin, this includes 
flights ex AKL, 4 star hotels (Ryokan are more 
basic), transfers, transport and 
comprehensive sightseeing with local guides, 
some meals, and a World Journeys Host 
(subject to a minimum 15 participants).  
Savings of $400 per couple are available on 
bookings deposited by 31AUG12.  
Contact World Journeys 0800 117311 or 
email info@worldjourneys.co.nz

Chinese overseas travel 
up 20%
The number of Chinese mainland 
residents travelling overseas surged to 
38.56 million in the first six months of 
2012, a 19.75% increase on the same 
period a year ago, the official Xinhua 
news agency reports, quoting Ministry 
of Public Security data.
The top five travel destinations were 
Hong Kong, Macau, Taiwan, South 
Korea, and Japan.
Meanwhile the number of entries into 
China by foreigners rose 4.6% year-on-
year in the first half. Most came from 
South Korea, Japan, the United States, 
Russia, Malaysia, Vietnam, Singapore, 
the Philippines, Mongolia, and 
Australia, Xinhua reported.

Discover the Best of China 
with Tauck
Discover historic China with Tauck’s new 
11-day / 10-night The Best of China tour, 
featured in the newly released Tauck Exotics
brochure and priced from $5825pp twin 
share. Book them before 31AUG12 and your 
clients will receive two free hotel nights to be 
enjoyed either pre or post their tour. 
This introduction to China brings into focus 
Beijing, Xian, Chengdu and Shanghai. Clients 
will get to the view the Terracotta Warriors 
with the Director of Conservation, cuddle a 
baby panda at the Chengdu Panda Breeding 
and Research Centre, explore Shanghai’s Old 
French Concession on a walking tour and 
visit a China Cultural Centre. 
For more information, contact Adventure 
World on 0508 496 753 or visit 
www.adventureworld.co.nz.

  Indian safari offers 
World Journeys says that African safari 
operators &Beyond offer the same level of 
luxury and exceptional experience in India.  
New Stay/Pay deals have just been released 
on &Beyond India safaris, valid on stays from 
16OCT12 right through to 31DEC13.  
Applicable on new bookings only, guests 
can Stay 5/Pay 4, Stay 6/Pay 5, or Stay 8/Pay 
6 nights at a combination of any &Beyond 
lodges in India.  Call 0800 117311 or email 
info@worldjourneys.co.nz
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Your gateway to China We know it like our own backyard bookings@acrossia.com
or call 09 309 1188

THE AMERICAS
Vancouver hotel update 
World Journeys sales executive Judith Wesley 
visited a number of top Vancouver hotels dur-
ing her recent trip to North America and was 
impressed with the range of mid to high end 
offerings.  
Staying at the Shangri La, 
Judith says “It was beauti-
ful, with a wonderful central 
location and top class facili-
ties including CHI, The Spa, 
and a 3 Michelin star chef.  I 
tried their signature French 
Toast for breakfast one 
morning, absolutely to die 
for! Also loved being able to 
open and close the curtains 
from my bed.  
“I then visited the Fairmont 
Pacific Rim.  Only opened 
in 2010, this hotel also has a 
great location, right down-
town on the 
waterfront, just 
steps away from 
access to the Sea 
Wall and Stanley 
Park.  70% of 
the rooms offer 
views out over 
the water, which 
is just spectacu-
lar. It’s so close 
to Robson Street 
and the Pacific 
Centre for shopping, and nearby Gastown of-
fers funky bar and restaurant options.  I didn’t 
have time to take advantage of the free-hire 

BMW bikes, but did enjoy the little Italian 
café and bakery downstairs – great for a quick 
bite to eat.  
“L’ Hermitage is a truly boutique one-off 

hotel, I saw a wonderful 
suite here with full kitchen, 
very stylish, and very 
personal service.  Another 
favourite was the boutique-
style Rosewood Hotel 
Georgia, which has just 
re-opened after a significant 
refurbishment and is one 
of the great hotels, where 
people such as Katherine 
Hepburn and Frank Sinatra 
stayed in their heyday. 
They’ve retained some 
original features so it’s full 
of character, ever-so chic, 
and my favourite features 

were the huge 
bathroom with 
stand-alone 
bath, and the 
open inner 
courtyard bar, 
reminiscent 
of a Moroccan 
riad.”  World 
Journeys says 
it sends some-
one from the 
team to Canada 

every year to keep their ‘finger on the pulse’ of 
accommodation offerings.    Call 0800 117311 
or email info@worldjourneys.co.nz

Shangri-La

L’Hermitage

Southern Sun on Sale
Save $459pp on TrekAmerica’s 21-day 
Southern Sun, now priced from $2,599pp. 
This top selling cross country camping and 
lodging tour departs from Los Angeles on 
26AUG12. Clients will experience the fast 
paced East, the slow moving South and the 
laid back West coast, with activities like 
white-water rafting, horseback riding and 
hiking, mingled with the nightlife of New 
Orleans and Las Vegas. Price includes a range 
of sightseeing activities including the Grand 
Canyon and a limo ride in Las Vegas, camping 
fees and equipment, transport and services of 
a professional TrekAmerica tour leader. 

Contact Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz.

Alaska Unleashed
World Journeys have details of new “Alaska 
Unleashed” cruises from American Safari 
Cruises, aboard the Wilderness Adventurer.  
Designed for those serious adventure seekers 
who are wanting a high level of activity, and 
with only 36 guests aboard (normally capacity
is 76), the three departures in 2013 will 
provide hikes, kayaking and other wilderness 
activities in remote areas, with small group 
customized adventures each day.  The 7-night 
itineraries Ketchikan to Juneau (or reverse), 
depart 08JUN, 13JUL and 10AUG13, and are 
priced from US$5,595pp share twin, includ-
ing all onboard meals, guiding and equipment 
use for kayak, paddle board, hiking and skiff 
exploration, transfers and baggage handling, 
national park fees, plus the use of onboard 
hot tub, sauna, onboard wellness instructor

and yoga classes.  Port fees and taxes of 
US$175pp are additional.  
Click here for the flyer or for further details 
call 0800 117311 or info@worldjourneys.co.nz

Following an extensive tender process, the International Rugby Board 
has confirmed that Chile will host the IRB Junior World Rugby Trophy 
2013 and Hong Kong the 2014 event.
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Colombia’s beaches a hit
World Journeys says that Trip Advisor’s annual 
selection of best beaches around the world has 
confirmed that Colombia undisputedly has some 
of the best beaches in South America.  
San Andrés, a remote island 775km off the 
Caribbean coast of Colombia with its powder-
white sands, and Santa Marta’s clear, crystal-blue 
waters and fantastic location between the sea and 
the snow-capped mountains of the Sierra Nevada 
were included in Trip Advisor’s Top 10 Beach 
Destinations in South America along with Rio’s 
Copacabana, Paraty and Buzios in Brazil, and 
Punta del Este in Uruguay. 
World Journeys’ Travel Designer Kirstine Dawson 
has recently returned from Colombia and 
confirms that along with the destination’s 
beautifully restored colonial cities, culture and 
coffee plantations, the beaches are definitely an 
attraction.  
Contact 0800 117311 or info@worldjourneys.co.nz

AFRICA
SAA welcomes code-share extension 
South African Airways has welcomed 
Australia’s International Air Services Com-
mission (IASC) decision to extend its code-
share agreement with Qantas until 31MAR13.
South African Airways’ Country Manager 
for Australasia, Tim Clyde-Smith, said “We 
welcome the IASC interim decision (pending 
its review of the Qantas application to extend 
the codeshare until 2016, which we support) 
and believe this will greatly assist our ability 
to book and fly passengers over the Christmas 
holiday period, traditionally our busiest time 
of the year.”

In other SAA news, the carrier scored a 
notable double success at the Skytrax 2012 
World Airline Awards, with air travellers 
voting SAA as the Best Airline in Africa, 
and winner of the title for Best Airline Staff 
Service in Africa.  
The Best Airline in Africa award is the 
tenth in a row for SAA whilst the Best Staff 
Service in Africa award is the third in 
succession for the airline.
For more information on SAA flights and 
reservations call 09 977 2237.

Zimbabwe visa update
World Journeys advises that 
families travelling to Zimbabwe are 
now required to pay full visa fees for 
children (under 16 years) who were 
previously exempted from this.  
The charge has been imposed with 
immediate effect.  Agents are advised 
to check visa requirements with 
every new booking, as they do 
change regularly.  
Call 0800 117311 or email 
info@worldjourneys.co.nz

The fastest way to Africa is with SAA

Big cat safari offer 
World Journeys has a Stay 5/Pay 4 deal on 
stays at a combination of Camps and Lodges 
in South Africa, all of which offer exceptional 
game viewing.  
Spend two nights at &Beyond Ngala Tented 
Camp and three nights at &Beyond Phinda 
Vlei/Rock Lodge; or spend two nights at 
&Beyond Ngala Safari Lodge and three nights 
at &Beyond Phinda Mountain/Forest Lodge; 
or spend two nights at &Beyond Kirkman’s 
Kamp and three nights at &Beyond Phinda 
Mountain/Forest Lodge.  
The offer applies to new bookings only, valid 
for travel until 31DEC12.  Call 0800 117311 
or email info@worldjourneys.co.nz

More of the Mara
The &Beyond Kichwa Tembo Masai Mara 
Tented Camp, in Kenya, currently has a Stay 
3/Pay 2 deal on new bookings, valid for travel 
21OCT to 20DEC12.  
World Journeys Travel Designer Kirstine 
Dawson says Kichwa Tembo offers year round 
Big Five sightings, and the ability to offer 
night game drives and bush walks, as it is 
located on a private concession leased from 
Masai landlords.  
Call 0800 117311.
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Egypt predicts 23% growth
Egypt expects to receive more than 12 million tourists by the 
end of 2012, a 23% rise over the previous year, the tourism 
minister said, adding that he did not expect the election of a 
new Islamist president to stifle the industry.
Egypt’s economy has been hit by a decline in tourist numbers 
and investors in the wake of the popular uprising that toppled 
President Hosni Mubarak 17 months ago.
Many in the tourism sector fear recovery would be slow if 
President Mohamed Mursi imposes Islamic strictures on the 
sector such as banning the skimpy swim wear and alcohol 
that are a normal part of a beach holiday for many foreign 
tourists.
Reuters Africa reports that the Brotherhood has not indicated 
it would do either.
Minister Mounir Fakhry Abdel Nour said at a press conference 
in Cairo that Egypt received 5.2m tourists during the first six 
months of 2012, a 27% rise on the same period of 2011. He 
noted a significant rise in tourist arrivals from Russia, Poland 
and Germany in particular.
“I expect that the second half of the year will witness great 
recovery in tourism,” Abdel Nour said, citing among other 
factors new initiatives by the ministry to boost ecotourism.
“I expect that Egypt will be able, without much effort, to 
receive more than 12 million tourists by the end of the year,” 
he told the conference.
Asked whether he had concerns the sector’s recovery could be 
slowed by strictures imposed by Mursi, Abdel Nour said he 
did not expect that any political leader would impose policies 
that could harm the country’s vital tourism industry.
“No political force, political party, president or government 
working in a democratic, responsible framework, and there-
fore accountable to public opinion... could follow policies that 
harm tourism in Egypt,” he said.
“Four million people work in tourism, while more than 14 
million are impacted by it indirectly,” he added, saying Egypt 
had the potential to achieve, by 2017, tourism revenues of 
USD$25 billion, double the figure it earned in 2010, pre-
uprising.
Tourism, one of Egypt’s biggest foreign currency earners, 
constitutes 11% of GDP.

EUROPE
Hertz Rent a Boat 
in Amsterdam
Hertz has launched Hertz Rent a Boat in the 
Netherlands, allowing customers to explore 
Amsterdam by water on a variety of fun vessels. 
Brought to customers through a partnership 
with local company Boot Amsterdam B.V.,Hertz 
Rent a Boat offers people the chance to cruise 
the city’s canals from gondolas, luxury motor-
boats, taxi boats, and open boats, with a 
selection of large vessels able to accommodate 
up to 35 people. Priced at hourly rates from just 
€5 per person or €150 per boat, the craft are the 
perfect way to see the sights of the city. 
As a special addition to the fleet, a special yellow 
Hertz Canal Cruiser is available for hire from €7 

Contrasts of Puglia cycling tour
Spring and autumn are, without doubt, the best times to visit Puglia. 
Although yet to be discovered by the masses, the main attractions of this 
charming southern Italian region still draw local tourists and are best avoid-
ed in July and August. Arrive earlier, or later, when the days are still warm 

per person and can take as many as 20 people plus a skipper. 
The Hertz Canal Cruiser is located at the quay of Restaurant 
Liefde, Bilderdijkpark in Amsterdam.
Renters will be able to hop on and off, mooring up and 
exploring a city rich in architectural history and sights – 
including the flower market, Royal Palace on Dam Square, 
the Westertoren church tower, Van Gogh museum and 

Rijksmuseum.  
Large boats have various amenities including a kitchen, bar, 
stern deck, audio system, toilet, and electricity, depending 
on the selected vessel. Customers also have the option of a 
private chef, barbeques, or tailor made catering services.
Hertz Rent a Boat can be booked at 
http://www.hertz-rentaboat.nl

and sunny, and the climate is ideal for cycling.
Experience the Contrasts of Puglia with 
Headwaters 8-day / 7-night, hotel-to-hotel 
cycling tour, priced from $2935pp twin share.
Clients will get to explore the region’s beautiful 
historic towns, coastal fishing villages and hidden
treasures. Price includes accommodation, 
continental breakfast and evening meals daily, 
headwater bike and equipment including maps 
and transfers from Bari Airport. 
For more information call Adventure World on 
0508 496 753. 
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HIGHLIGHTS OF RUSSIA 
Exclusive small group tour 

 

Full details from Beyond Travel - Local call: 0800 550 065 - E: info@beyondtravel.com.au 

 First class escorted tour 
 

Features the high speed train  
from Moscow to St Petersburg  

 

Moscow - Vladimir -  
Suzdal - Sergiev Posad -  

St Petersburg  
 

SAVE $570  
NZD per couple - Departs 21 SEP 2012   

 

From $3,911  
NZD per person twin share 

 

TOUR PRODUCT

VSOE 2012 Special
Rail Plus points out that Royalty, celebrities, 
spies and courtesans have all travelled on 
the Orient-Express, making the train a rich 
source of evocative inspiration for books and 
films. Today, the gleaming carriages of the 
Venice Simplon-Orient-Express continue to 
carry passengers across Europe in exquisite 
surroundings on some of the most romantic 
journeys in the world. 
Book any Venice to Paris/London journey 
departing in 2012 and receive up to 300€ per 
couple complimentary credit to spend on 

board. Indulgences your clients can purchase 
on board include champagne, caviar, fine 
wines, cocktails and gifts from the train’s on 
board boutique. 
..  300€ per couple on board credit 
    when booking a cabin suite
..  200€ per couple on board credit 
    when booking a double cabin
..  100€ per couple on board credit 
    when booking a single cabin.Book before 
27SEP12. Subject to availability.
Call Rail Plus or visit www.railplus.co.nz

Innovative’s new brochure features India, Vietnam, Laos & Cambodia
Specialist boutique wholesaler, The Innovative
Travel Company, has added a new programme
to its range of brochures.  
“We are proud to introduce Vietnam, 
Cambodia & Laos, three wonderful destinations 
with a rich cultural heritage and long history,” 
says Innovative’s Robyn Galloway. 
The glossy 36-page Ancient Kingdoms 
Holidays India, Vietnam, Laos & Cambodia 
brochure focuses is on private touring, small 
groups, luxury rail, river cruising & culinary 
tours. Itineraries can be tailor-made to suit 
personal tastes and budgets.  
Holiday options for India including popu-
lar Rajasthan, Varanasi, Kerala, Darjeeling 
and luxury rail journeys including Palace 
on Wheels, The Maharaja Express, Golden 

Chariot & Deccan Odyssey.  
Featured among the many options for Vietnam 
is a private touring family adventure of 12 
days ex Ho Chi Minh City with cooking class, 
boat ride, bike tour and more, priced from 
$2640per adult twin and $1420 per child.  
Vietnam’s other highlights include Hanoi, 
Halong Bay, Ho Chi Minh City, The Mekong 
Delta, Hoi An, Sapa & the minorities villages 
of the North.  
The Laos & Cambodia section features the 
Angkor Temples, Luang Probang, Pakbeng & 
the Mekong River, Phnom Penh, Plain of Jars 
& Tonle Sap Lake.  
CroisiVoyages’ new First Class Mekong Delta 
Cruises ex Siem Reap or Ho Chi Minh City 
are also featured and priced at just $2921pp 

twin for 11 days.  
Bookings & info on FREEPHONE 0508 
100111 or email info@innovative-travel.com 
also view the new brochure online by clicking 
here.
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Trafalgar opens the door to Asia   
...cont from p1
“Looking at the guided holidays on offer, it 
is a destination perfectly suited to Trafalgar. 
In addition to experiencing all the must-see 
sights, Trafalgar guests have the benefit of 
travelling with local experts, meaning they 
are privy to a range of exclusive opportunities
such as dining with locals with our Be My 
Guest experiences, uncovering the unexpected 
with Hidden Treasures and getting beneath 
the surface of each destination with Local 
Specialties.” 
On the 9-day Classic China (priced from 
$2599pp twin share, land only) your clients 
will travel by rickshaw to a family Hutong 
home in Beijing where their hosts will treat 
them to a delicious lunch prepared in their 
honour.
On the 10-day Highlights of Vietnam (priced 
from $3450pp twin share, land only) clients 
will have the opportunity to visit a local herb 
farm to meet the farmers, enjoy an aromatic 
foot spa and then sit down for a meal at the 
farmhouse.
Additionally, guests have the opportunity to 
enhance their guided holiday further with a 
variety of optional excursions ranging from 
a cruise along the Minjiang River in China 

to uncover the Giant Buddha of Leshan or 
escaping to the tranquil Yuyuan Garden in 
Shanghai. 
For travellers wishing to extend their Asian 
guided holiday, Trafalgar’s 2013 Asia program 
includes a choice of five options. These range 
from the land-based 4-day Tibet Extension 
(priced from $1150pp twin share, land only) 
to the luxurious 11-day Cambodia Cruise 
Extension (priced from $3890pp twin share, 
land only) with options also available for 
Hong Kong and Bangkok. 
Trafalgar is offering guests Pay-in-Full 
Discounts* of up to $1600 per couple when 
booking Land and Intra-Air by 30SEP12 and 
also Early Booking Discounts of up to $800 
per couple for guests booking and paying
deposits for Land and Intra-Air before 
31OCT12.
Brochures are currently being distributed to 
agents. For more information on Trafalgar’s 
inaugural 2013 Asia programme, visit 
www.trafalgar.co.nz, ask your sales manager 
or call reservations on 0800 872 325.
*Pay-In-Full Discount does not apply to 
extensions, extra nights’ accommodation, any 
airfare, taxes and fees or airport transfers. 
Early Booking Discount requires payment of 
a per person deposit at the time of booking.

AW agent flyers
Adventure World has just uploaded several new 
flyers to their agent website. These include the Rocky 
Mountaineer EBB flyer, the All Blacks vs. Pumas flyer 
and the East Africa on Sale flyer, all of them a great 
resource for agents.  
To access this page, agents have to go to the Travel 
Agents homepage, then click on the ‘World Deals & 
Flyers’ button to view the list of downloadable flyers. 
For more info call 0508 496 753 or email 
discover@adventureworld.co.nz.

Adventure World Incentive
Adventure World would like to remind agents 
that their Groups agent incentive expires on 
31JUL. Simply book and deposit a group with 
the Adventure World’s groups department 
and you’ll receive a Westfield voucher up to 
the value of $100. Their dedicated groups 
department aims on taking the hassle of 
planning those specialised trips, transfers and 
accommodation and they can even arrange 
for a tour leader to be priced in free of charge. 
For more information click here or call 0508 
496 753.

AVIATION

Black flag carrier
Air New Zealand CEO Rob Fyfe has announced 
an end to the use of the teal colour, variations 
of which have been synonymous with the 
airline and its predecessor TEAL for more 
than 70 years.
All new aircraft entering the fleet will still 
sport the familiar koru, but on a black tail fin. 
A unique font has also been developed for the 

Air New Zealand brand and this will be rolled 
out across all signage and communications 
channels by the end of the year.
Many marketers believe that brands ideally 
need to ‘own’ a colour ( purple = Cadbury’s), 
and it seems that black is seen as powerful 
and sleek, elegant and sophisticated, and is 
often used to market luxury products.

TravelMemo   20120724   24JUL12    Page 12

www.adventureworld.co.nz/travel-agents
www.adventureworld.co.nz/data/files/travel-agents/groups-booking-incentive/
www.adventureworld.co.nz/travel-agents


Over 120 European destinations ... now that’s Wunderbar!

Aer Lingus moving airports 
in Belfast
Aer Lingus has announced it will switch its 
flights to George Best Belfast City Airport 
later this year.  The airline previously operated 
for five years from Belfast International.

Jetstar fares 
to spur on NZ 
Olympians
Jetstar, a New Zealand 
Olympic Committee 
partner, has announced a 
campaign that will see Kiwi 
travellers directly benefit
from the New Zealand 
medal haul in London.
For every medal the Kiwis 
bring home Jetstar will offer 
120 seats at $12 across the 
airline’s domestic network.
Jetstar Australia & New Zealand CEO David 
Hall said offering the special fares would give 
Kiwis more reason to celebrate when mem-
bers of the Olympic team took to the podium. 
“We are thrilled to be supporting the New 
Zealand athletes as they take on the world’s 
best at the London Olympic Games,” Mr Hall 
said.
“At the 2008 Games in Beijing the Kiwis 
brought home nine medals including three 
gold. We are right behind the team and look-
ing forward to them hopefully hitting double 
figures so we can offer 1200 seats at $12.
“New Zealand is an important market for 
Jetstar, we know that our low fares help open 
up new demand for air travel and we’re proud 
to stand by the Olympic team and wish them 
all the best for the Games.”

The $12 fares will be available for sale after 
the 2012 London Olympic Games and valid 
for travel on Jetstar’s domestic New Zealand 
network, which links Auckland, Wellington, 
Christchurch, Queenstown and Dunedin. 
Jetstar is also providing travel support for the 
New Zealand Olympic Team as they share 
their success with Kiwis in a special Welcome 
Home Tour on Friday 24AUG in Christchurch.
A Jetstar aircraft featuring the New Zealand 
Olympic logo will fly team members from 
Auckland to Christchurch for the celebration 
in Hagley Park.
JetMail members will be among the first to 
know about special fares celebrating the 
success of the NZ Olympic team. New 
Zealanders can sign up at Jetstar.com to 
receive great deals and special offers. 

Jetstar crew members with David Hall at Auckland’s Tepid Baths

China Eastern to Cairns
China Eastern Airlines is to begin flights from 
Shanghai to Cairns three times weekly from 
OCT12. The deal has been finalised in part 
through the Queensland government’s A$8 
million Attracting Aviation fund.

Jetstar Hong Kong 
applies for licence
AFP reports that Jetstar Hong Kong has 
applied for a licence to operate air services 
from the HK Special Administrative Region.
The Dow Jones Newswires says the Civil 
Aviation Department has confirmed it has 
received an application for an air operator’s
certificate from the 50-50 joint venture 
between Qantas and China Eastern Airlines. 
The new airline is expected to have a capitali-
sation of around US$200 million.
The application comes four months after 
the two airlines said they would launch a 
new Hong Kong-based budget airline aimed 
at cashing in on China’s booming aviation 
market.
Jetstar Hong Kong, a pioneer in the China 
budget air travel market, aims to launch in 
mid-2013 with a fleet of three Airbus A320s.

Etihad OK to up Virgin stake
Etihad has been cleared to double its 
investment in Virgin Australia to 10%.
The Abu Dhabi-based carrier invested in 
Virgin Australia earlier this year, sealing a 
partnership on 24 flights a week between Abu 
Dhabi and Australia. The two carriers already 
code share and offer reciprocal arrangements 
on frequent flier programmes as well as 
undertaking joint marketing.
Etihad’s investment in Virgin Australia is 
one of several it has made in other airlines. It 
owns 30% of Air Berlin, 40% of Air Seychelles 
and 3% of Aer Lingus. Its strategy is to form 
investment partners with carriers to provide 
it with feed to its hub.

New baggage pick-up 
service for SWISS pax 
Travellers departing on SWISS from Zurich 
Airport can now have their baggage picked 
up from their home or hotel. The new service, 
which has already been introduced, promises 
sizeable time savings, as it eliminates the need 
to check in or hand in baggage on arrival at 
the airport. 
The new baggage pick-up service has been 
introduced by SWISS in collaboration with 
Swissport, its ground handling partner, and 
is available to any customers departing from 
Zurich on a SWISS-operated flight. Travellers 
requesting the service will have their bags 
collected from their home or hotel and 
transported directly to their final air 
destination. 
The service eliminates the need to check in 
or drop off baggage at the airport (along with 
any waiting this might entail). On arriving at 
Zurich Airport for their flight, users of the 
service can simply proceed straight to the 
security check and their departure gate. 
The new baggage pick-up service, which is 
subject to flat fees, can be used from anywhere 
in Switzerland with immediate effect. The 
service is available up to 48 hours before 
scheduled departure, and can be booked 
when making the original flight reservation 
on swiss.com or after the booking via 
zurich-services.swissport.com.
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SAA’s Olympic-themed Airbus A340-300 aircraft, which flew Team South Africa to London.
The spectacular design painted on the aircraft was created by a first year design student at 
Stellenbosch University.

LAGS rules remain
The 100ml limit on liquids, aerosols and 
gels in air passengers’ hand luggage is to be 
retained for the foreseeable future, the 
European Commission has confirmed.
The EU had been ready to lift the restriction

Emirates Team New Zealand yacht ready to fly
Emirates Team New Zealand’s latest America’s 
Cup yachting challenger is ready to “fly” 
following a ceremony at Auckland’s Viaduct 
Harbour.  The huge, high-speed AC 72 
catamaran New Zealand features a 40-metre 
high Emirates-branded wing-sail using 
similar materials to those used in today’s 
most modern aircraft, and is actually longer 
than a single span of an A380 wing. 
A highlight of the evening ceremony was
the appearance of 12 young Emirates Buddies,
aged between 10 and 16, alongside the crew 
members. Chosen by the airline after a 
competition, the buddies will later experience 
another high point when they join the team 
for half a day as they undertake training runs 
with the new craft.
“In many ways our sponsorship of this team 
epitomises Emirates’ new brand platform, 
Hello Tomorrow and the philosophy of 
connecting people through exciting, 
innovative and shared experiences,” says Gary 
Chapman, Emirates’ President Group 
Services and dnata.
“These young people, part of New Zealand’s 
future, not only have this marvellous 
experience of being here tonight, but they will 
have the buzz at a later date of spending time 
with the team, talking with them and 
watching them in action on the water out 
there in the gulf, as well as getting to know 
how a team base works.” 

The sponsorship of the team is also a sign of 
Emirates’ commitment to New Zealand and 
Mr Chapman noted that this time next year it 
will be 10 years since Emirates started flying 
to New Zealand. 
The next America’s Cup challenger series, for 
the Louis Vuitton Cup, will be held in San 
Francisco in JUL-AUG13, with the America’s 
Cup match finals in SEP13.

New Zealand’s skipper, 
Dean Barker with Blake 
Olsen of Warkworth, 
named after former team 
leader, the late Sir Peter 
Blake.

in APR13, but has now postponed this 
because some airports lack the necessary 
security systems to deal with these items 
carried in hand luggage.
The Commission is now aiming for JAN14 as 
the first phase of loosening the restrictions. 

$199 South Pacific return airfares
For new bookings made after 28JUN12, 
Island Escape is providing return economy 
airfares from Auckland to Port Vila for 
$199PP, based on Air New Zealand Seat + 
Bag fares. 
The offer is valid until sold out. Space is 
limited so book now.
Click here to download the Vanuatu Islands 

of Discovery flyer and here for the Island 
Escape 2012 itineraries.
For more information contact the Francis 
Travel Marketing team by calling  09 444 
2298  or email
reservations@francistravelmarketing.co.nz
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BECOME A 
VIKING EXPERT

*Conditions: All currency listed in New Zealand dollars. All five 
modules must be completed with 100% pass mark each by 31 
July, 2012 to redeem offer. One (1) Gift Card per travel agent.  
Not combinable with any other coupons or travel vouchers. $25 
Farmers Gift Card not valid on FAMs, wholesale bookings or 
charters. Gift Cards will be distributed from 6th August, 2012. 
Offer expires 31 July, 2012.

•  Up skill yourself in key areas of the  
Viking product.

•  Only five modules, gain expert status in 
just 45 minutes.

•  Complete it in your spare time, it 
remembers where you stopped.

•  Beyond a training tool, access current 
e-brochures, marketing material, special 
offers, Viking news and much more. 

•  Updated regularly, its simple to maintain 
your Viking Expert status.

BONUS! Complete all five modules  
before 31 July, 2012 and receive a  
$25 Farmers Gift Card.*

Start the online training here: 

www.vikingrivercruisesexpert.com

& EARN A $25 FARMERS GIFT CARD* 

PLUS, FIVE ICCA POINTS

Venice may ban big ships
The Italian government is reported to be 
considering a law that would see large cruise 
ships banned entirely from entering the 
Venice lagoon.
The row over the impact of big ships on the 
San Marco basin and Giudeccia canal 
escalated with the arrival of the new MSC 
Divina, one of the largest ships ever to visit 
the historic city. Divina was greeted with huge 
banners saying ‘No Grandi Navi’ (‘No big 
ships’).
CruiseCritic.com reports that the environment 
committee of Italy’s parliament is at the review 
stage of a bill, which could give the city 
council powers over the surrounding waters. 
A ministerial decree was issued in March 
banning ships over 40,000 tonnes -- mid-
sized ships -- from sailing too close to the 
Doge’s Palace, but it will only come into force 
once an alternative solution has been found.
The senator for Venice, Felice Casson, wants 

to ban all ships of more 30,000 tonnes from 
entering the lagoon. Casson wants the ships 
to dock outside either at Malamocco or a cus-
tom-built offshore port near the future Mose 
barrier [designed to protect the historic city]. 
He told The Guardian: “In the meantime, Port 
Marghera could fill the gap.”
The head of the local council, Giorgio Orsoni, 
worries about the damage to the city’s 
foundations from ships passing through the 
Giudeccia canal, only 10 metres deep. The 
water they displace acts as a pump for the 
seabed, shaking even the San Marco basilica.
“We are victims of the state,” says Orsoni. 
“The big cruise ships deal with the port 
authorities who report to central government.
[The ships] pay €40,000 each time they moor, 
with 3,500 calls a year, but Venice gets 
nothing out of it. The two million passengers 
who disembark spend very little, maybe just 
buying a drink.”

New owner for Ponant
Compagnie du Ponant has been acquired by 
private equity company Bridgepoint, formerly 
known as Natwest Equity Partners, owns Pret 
a Manger, the sandwich chain, and has 
investments in the Fat Face clothing chain, 
Holmes Place and Virgin Active health clubs, 
and Leeds-Bradford airport.
A joint statement said: “The agreement will 
offer La Compagnie du Ponant the resources 
it needs to fulfill its ambitions, maintain its 
growth momentum and take its international 
expansion to a new level.”
Ponant Cruises, as it known in NZ, operates 
three ships, the three-masted sailing yacht 
Le Ponant, and the twin luxury motor yachts 
L’Austral and Le Boreal.
It recently sold its 90-passenger Le Levant 
to Paul Gauguin Cruises and is sailing in 
South Pacific waters as Tere Moana, while the 
226-passenger Le Diamant is now in Quark’s 
hands and will explore polar regions as Ocean 
Diamond.
Ponant is represented in NZ by Francis Travel 
Marketing. Call 09-444 2298 or email 
reservations@francistravelmarketing.co.nz

Carnival Australia appointment
Carnival Australia has announced the 
appointment of Alan Stuart as Commercial 
Director for the Princess Cruises brand in 
Australia. He commences his role in early SEP.
He brings more than 20 years’ experience in 
the tourism and transport industry, having 
held senior roles with Qantas, Serco 
Transport, Great Southern Rail and recently 
Skywest Airlines as Executive General 
Manager Commercial. 
He replaces Stanley Birge who will soon re-
turn to the US in the newly established role of 
VP North America for Cunard. 

Windstar Cruises Deal of the Week - 4 free hotel nights
Windstar Cruises is offering four free hotel 
nights - two pre-cruise and two post-cruise, 
turning your client’s 6-night cruise into a 
10-day holiday.
Islands of the Western Med 
from NZ$2,489pp share twin
Rome to Barcelona 6 nights 
+ 4 Free Hotel Nights 
(Includes transfers between hotel and ship.)
Rome (includes two Free Hotel Nights), 
Porto-Vecchio, Alghero, Palma de Mallorca, 
Barcelona (includes two Free Hotel Nights)
Departing on Wind Spirit or Wind Star 
21OCT; 11NOV12

Glitter & Glam of the Rivieras 
from NZ$2759pp share twin
Rome to Barcelona 6 nights
+ 4 Free Hotel Nights
(Includes transfers between hotel and ship.)
Rome (includes two Free Hotel Nights), 
Portoferraio, Portovenere, Monte Carlo, 
Cannes, St. Tropez, Barcelona (includes two 
Free Hotel Nights)
Departing on Wind Surf 29OCT12
Offer expires tomorrow 25JUL12.  
Call Francis Travel Marketing on 09-444 2298 
or email 
reservations@francistravelmarketing.co.nz
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Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Early Advantage Savings for 2013

Call FTM Reservations on 0800 422 784

Savings of up to 50%
Free Upgrades on selected sailings

Save big when combining selected 
Collectors’ Voyages in Europe

True Alaska with 
True Alaskans - 
2013 itineraries 
now available
Get up close to thundering 
tidewater glaciers and see 
Alaska’s wilderness through the 
eyes of expert naturalists, 
Expedition Leaders, and 
Tlingit-Alaska Native 
interpreters. 
Your clients will cruise to 
legendary Glacier Bay National 
Park plus rare out-of-the-way 
places like Hobart Bay and 
Kasaan. And with at least one 
shore excursion included every 
day the value is unsurpassed.
Click here to view the 8-day 
Alaska’s Glacier Bay & Island 
Adventure and here to view 
the 11-day Alaska’s South East 
Explorer.
Call Francis Travel Marketing 
on 09-444 2298. 

HOSPITALITY
New Plymouth’s Hobson Hotel - details
The Taranaki Daily News has run a story on an $18 million, four-star hotel 
planned for New Plymouth. 
The Hobson Hotel is backed by local entrepreneur Phil Brown, who recently 
sold Tenderlink, Australasia’s largest web-based tendering network, for $21.6 
million.
As sole shareholder of Hobson Hotel Property Holdings Ltd, Mr Brown has 
filed for consents to build a four-storey hotel in the city. It will operate inde-
pendently, not as part of any hotel chain or management group. 
In an exclusive interview, Mr Brown told the Taranaki Daily News that the 
project was the result of a year-long feasibility study showing New Plymouth 
had among the highest hotel occupancy rates in New Zealand. 
“When I had Tenderlink I heard it all the time - that good accommodation 
is hard to find in New Plymouth. That the existing quality accommodation is 
quickly taken up by the oil and gas and corporate sectors. So that gave me 
confidence that a major new hotel project for the region will work.” 
The distinctively curved landmark building will feature the 100-seat restaurant, 
a foyer-reception and 17 guestrooms on the ground floor, plus a mezzanine 
conference area for up to 250 people. Two more storeys will offer a mix of 
executive and studio rooms, plus four one-bedroom apartments, and the top 
level will feature one luxury penthouse suite. In total, the hotel will have 61 
studio rooms and 34 executive rooms. 
The hotel will also have two bars, a day spa, lap pool and gym with sauna, plus 
underground parking for 35 vehicles and a total of 58 on-site car parks.

Benchmarking study shows vital role of motels
A benchmarking study of motels highlights the unique role they play in 
the tourism sector, says the Motel Association of New Zealand (MANZ). 
Across the country on average 70% of the guests who stay in motels are 
New Zealanders. This figure rises to 74% in the North Island (excluding 
Auckland) and drops to 66% in the South Island. Statistics New Zealand 
data shows that motels account for about one-third of New Zealand’s total 
commercial guest nights. 
International visitors who stay in motels will spend on average $2,019 
during their stay in New Zealand, compared to $1,705 for international 
visitors who stay in hotels, says MANZ chief executive Michael Baines.
“It’s clear that the type of international visitor who stays in motels while in 
New Zealand are those that stay longer and spend more – the sort of guest 
we want to see more of,” Mr Baines says.
“And of course the profits generated by motels stays within New Zealand 
as motels are owned by Kiwis who are dedicated to supporting local busi-
nesses,” Mr Baines says.
Motels are less reliant on outside providers for bookings, with 75% of 
bookings made directly either through the motel’s website, direct contact 
such as phone or emails, or as a recurring visit.
38% of guests who stay in motels do so for business, just above the num-
ber of those who stay for leisure.
The nationwide average occupancy rate is 56%, which rises to 62% for 
motels in the North Island outside of Auckland. 
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PEARL’S PEARLER
The cock does all the crowing,

but it’s the hen that lays the egg.

INDUSTRYHotel in 65-storey tower 
for Auckland
Further to the snippet in TravelMemo last week, 
plans have emerged for a landmark 65-level glass 
office/hotel tower on the site of the century-old 
Yates Building on Auckland’s Albert Street, 
opposite the Stamford Plaza Hotel.
The real estate investor Stuart Galloway, director of 
companies which own buildings on the inner-city 
block, is fighting to prevent moves to protect the 
buildings. He is wanting to sell the site and report-
edly has an international investor keen to buy 
it and build the glitzy tower. International hotel 
chain Carlson is said to be interested in operating 
a 300-room international hotel within the tower.
The matter returns to the Environment Court on 
16AUG.

Hotels.com Deals Facebook app
Hotels.com has launched its Deals Facebook app, 
which delivers tailored deals that are informed 
through user preferences and friend activity.
Hotels.com Deals incorporates social recom-
mendations, sharing and discovery into the travel 
booking process by letting users see the most 
travelled-to places within their networks and as to 
where their friends have recently visited. The app 
showcases destinations that are most prevalent in 
each user’s network and also allows users to “Wish 
List” their favourite destinations to winkle out 
relevant content.
The app also integrates activity from its Welcome 
Rewards loyalty programme that lets customers 
earn a free night for every 10 nights stayed. 
Travellers looking to book a hotel can also use the 
new Facebook app to easily research all current 
Hotels.com deals, find the most frequently booked 
destinations, view hotel star rating and guest 
reviews, and check rates and availability. 
To launch the app, visit 
http://apps.facebook.com/hotelscom.

World Travellers Annual Results
World Travellers held its second AGM in 
June and Graeme Moore, in the 
introduction of his annual Chairman’s 
report, says annual results continue to 
impress. 
“Year two of a brand new travel group 
and World Travellers is a proven concept,” 
says Moore. “In an economy that has 
continued to add challenge after challenge 
our group has maintained growth and, 
more importantly, added real skills in 
terms of customer retention and 
acquisition prowess.”    
World Travellers’ annual group sales grew 
5.3%, compared with an increase in NZ 
traveller departures of 4.4% (Dept of 
Statistics “Short-term NZ Resident 

Traveller Departures” for the 12 months to 
end March12), and achieved a net increase 
in store numbers of 36%, taking the group 
to its current total of 15 stores.     
Member store marketing costs were 
reduced on average by 50%, and override 
earn increased an average of 15% across the 
group, not taking into account GDS rebates 
from new GDS partner Travelport, which 
has as much as tripled the stores’ previous 
rebate earn.
Their combined customer marketing 
database has more than doubled, growing 
by 100.11%, and monthly web visits across 
all the World Travellers individual store 
websites grew an average of 57%.
World Travellers Mobile was launched 

World Travellers recently ran 
a successful “OpenHub” with 
frontline consultants from 
around the country coming 
together in Auckland to share 
their knowledge and discuss 
current issues with their peers.  
They also cooked up a storm 
with key suppliers at a local 
cooking school.
Air NZ and Infinity Holidays 
joined the team at Main 
Course Cooking School for a 
competitive evening cooking 
finger foods from around the 
world and sampling fine wines.

and currently there are two Mobile Consult-
ants operating, with more on the way, which 
Moore puts down to the 100% commission
model and its appeal to both existing 
brokers and those considering a move out of 
street-front travel.
World Travellers Escorted Tours also 
launched this year, with five successful 
departures and a further six planned for 2012.    
The individual store tours are 
marketed and sold across the World 
Travellers cooperative network.   
The full Chairman’s report and General 
Manager’s reports for the last two years are 
available at 
www.worldtravellers.co.nz/trade/agms.

Pictured here are:  Carla Mangles - WT King Country, Kay Whiteford 
– WT Christchurch City, Rafael Sandoval – Air NZ, Sarah Harper – 
WT Napier and Amber McNulty - WT Queenstown.


