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Kiwi consultancy to develop 
Australian tourism icons

A Wellington tourism development consultancy, TRC Tourism, has 
just been awarded A$1 million from the Australian Government’s 
Strategic Tourism Investment Grant programme to manage 15 
projects in Australia’s National Landscapes. 
Australia’s Minister of Tourism Martin Ferguson says the grant… 
“follows a destination planning approach to help develop tourism 
product, infrastructure and strategies in Australia’s regional areas 
where 46 cents in every tourist dollar are spent.” Matching funds are 
provided by each of the National Landscapes providing a pool of 
A$2 million for Experience Development Strategies, capacity 
building and product development.
Work will be carried out in spectacular National Landscapes such 
as the Red Centre, the Great Ocean Road, the Kimberley, the Wet 
Tropics and Great Barrier Reef, the Timeless North (Kakadu and 
surrounding national parks and indigenous lands in the Northern 
Territory), Australia’s Green Cauldron (Gold Coast – Byron Bay and 
the hinterland) and the Greater Blue Mountains in NSW.
TRC Tourism is leading a consortium with partners EC3 Global 
and Dr Claire Ellis and a small team of highly experienced sub-
contractors in investment, branding, hospitality and market 
research. The contract will run for 18 months.                   ....Cont p5
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NEW ZEALAND
International downturn impacts guest nights
Total guest nights numbered 1.9 million in 
MAY12, down 0.3% from MAY11, says 
Statistics New Zealand. 
“There were 2.7% fewer international guest 
nights, and 1.0% more domestic guest nights 
in May 2012,” industry and labour statistics 
manager Blair Cardno said. “International 
guest nights fell across most of New Zealand, 
while domestic guest nights rose in the South 
Island and fell in the North Island.”
Total guest nights fell 1.5% in the North 
Island in May 2012, but rose 1.9% in the 

South Island. Increases in guest nights in 
Otago and Waikato were more than offset by 
decreases in most other regions.
Guest night trends for the North and South 
Islands continue to decline.
Nationally, fewer guest nights were spent 
in backpacker accommodation and holiday 
parks, while hotel and motel guest nights 
increased. Guest nights in hotels and 
backpacker accommodation remain below 
their pre-earthquakes levels.

Strong visitor night recovery for Queenstown in May
Queenstown monthly visitor numbers 
showed a strong recovery for MAY12 
according to Statistics New Zealand figures, 
with the alpine resort town recording New 
Zealand’s highest visitor number increase.
The Commercial Accommodation Monitor 
showed guest nights overall were up 14.4% 
(16,000) to 127,964 in MAY12 compared with 
MAY11.  
International guest nights were up 24% to 
76,302, accounting for almost 60% of all guest 
nights in the Queenstown area.  Domestic 
guest nights increased 2.7% to 51,662.  
The spread was across all accommodation 
sectors with hotels recording 16.8%, motels 
11.4%, backpackers 9.5%, and holiday parks 
20.5% increases.
This was ahead of the national results which 
saw an overall guest night decline of 0.3%.

Destination Queenstown CEO Graham Budd 
said it was pleasing to see a recovery 
compared to May 2011 when the resort 
recorded the lowest number of May guest 
nights since 2004.
“Hosting TRENZ, New Zealand’s premier 
international trade event, for a second year 
clearly boosted the result and helped our 
recovery,” he said.
“With several months of improved year-on-
year results now, we appear to be seeing a 
sustained, if small, rate of growth overall.  
“On a full year basis we are now almost back 
on a par with the prior year-end May result.
“Domestic visitors have been the driver of 
this, so we still have a significant challenge to 
rebuild international visitor numbers which 
remain 6.3 percent down year-on-year.”

The Russell Oyster Festival takes place on 08SEP12. Kororāreka Oysters are a delicacy 
of the Russell area and are at their fattest in spring. At the festival oysters are cooked 
in a variety of different ways by local oyster farmers, restaurants and chefs.

Rotorua’s zipline canopy tour
A new flying fox-based attraction is to open 
next month in virgin native forest on the 
Mamaku Plateau, ten minutes from the 
thermal resort town of Rotorua.
Rotorua Canopy Tours will offer New 
Zealand’s first zipline canopy tour up to 22m 
above the forest floor. The 1.2km tour will see 
groups of up to ten people zip through the 
bush between ten treetop platforms via six 
ziplines and two spectacular swing bridges, 

accompanied by guides.
Guides will share their passion and knowledge 
for the local history, the forest, its birdlife and 
the conservation challenges during the three-
hour tour, which also involves a 400m walk 
through the bush to the first launch platform.
Rotorua Canopy Tours will appeal to all ages 
and is suitable for a wide range of people 
from children through to grandparents – no 
experience required.  www.canopytours.co.nz

New approach for Auckland guide

A new-look official Auckland Visitor Guide 
will be launched in September under a new 
publishing joint venture involving RTO 
ATEED and McLaren Brown Publishing Ltd. 
The current Auckland Guide will discontinue 
and McLaren Brown Publishing’s existing 
Auckland A-Z guide will undergo significant 
changes and re-launch as the official guide 
with a revised format and new destination 
elements.
Jason Hill, acting general manager destination 
at ATEED, says “There are already a number 
of Auckland visitor guides in the market, 
which adds extra expenditure for tourism 

operators trying to list in them all. By 
removing a guide from the market, tourism 
operators can save on advertising expenditure 
and the money saved by ATEED from not 
publishing our own version can be reallocated 
on marketing to bring more people to 
Auckland,” says Mr Hill.
ATEED will liaise on layout and oversee 
destination editorial content in the new 
Auckland A-Z guide, which will increase its 
current print run to over half a million and 
include the development of an official 
Chinese edition.
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TIA welcomes 
jet boat licence decision
A new mandatory driver licence for 
commercial jet boat drivers operating on 
rivers has been welcomed by TIA.
Chief executive Martin Snedden says the 
government’s decision to introduce the 
licence and require ongoing competency 
checks for drivers supports the work being 
done by TIA, the industry and other 
organisations to ensure tourism operators run 
a safe operation.
“It’s critical that ‘adventure’ remains in 
adventure tourism, but the industry has a 
responsibility to ensure that these experiences 
are being delivered within a strong safety 
framework.”
The new rule, developed by Maritime NZ in 
consultation with the industry and the New 
Zealand Commercial Jet Boat Association, 
comes into effect on 02AUG and replaces the 
existing requirement for jet boat drivers to 
have at least 50 hours experience before 
taking commercial passengers.

Hokianga Country Music Fest
The Hokianga Country Music Festival in 
Opononi, 28-30SEP12, will see more than 
24 Kiwi bands and performers playing at five 
venues, the Opononi RSA Hall, Opononi 
Hotel, Copthorne Omapere, the Masonic in 
Rawene and Hokianga Harbour Hotel in 
Kohukohu. From Friday night to Sunday 
night, fans can expect to hear ‘nothin but 
country’ folk, rock, blues, old time, gospel, 
honky tonk, boogie, just as long as it’s 
country.  www.hokiangacountrymusic.com

Alexandra Railway Station rebuild plan

Minibus added to Hertz fleet
Hertz has added 12-seater Toyota Hiace 
minibuses to its New Zealand rental fleet, 
providing new opportunities for group travel.
They are available from Hertz branches in 
Auckland, Wellington and Christchurch.  
Bookings also can be made on a request basis 
at locations outside these cities, and will incur 
a repositioning fee on rentals of less than 
three days. 
Drivers must be at least 25 years of age to be 
eligible to rent. An Accident Damages Excess 
applies, in addition to Hertz standard rental 
terms and conditions. Snow chains are 
available with advanced reservations.

Queenstown conference 
centre cost  
A document has been leaked to Mountain 
Scene that shows a new feasibility study 
estimates a 750-delegate conference centre in 
Queenstown will cost almost $44 million, well 
above previous estimates of $20m to $30m.
The study draft, commissioned by a 
Queenstown council-appointed working 
party, suggests the Government should be 
asked for $20m, council for $17.5m and 
Otago and Southland regional councils for 
$2.5m with the balance from private and 
community funding. 
Any land cost is not included. 
Mountain Scene’s Phillip Chandler says it is 
understood PM John Key has suggested the 
Government could stump up $10m. 
The consultants conclude a specialist centre 
will play a major role in filling local hotels in 
off-peak and shoulder seasons without any 
need for more accommodation. 
By its third year they expect the centre will 
host 156 events including 10 conferences of 
500 to 800 delegates and 14 with 250 to 500 
delegates.

Skyline lifts distributable profit
Queenstown-based tourism company Skyline
Enterprises has announced a so-called 
distributable profit of $20.9 million in the 
12 months ended 31MAR12, up 25% on last 
year’s result.
Skyline performed “somewhat better than 
anticipated” in what was a difficult year for 
the tourism industry characterised by 
changing visitor patterns and reduced length 
of stay and discretionary spending, chairman 
Ken Matthews said in a statement.
“The ability to achieve realistic yields in the 
face of reductions in the length of visit and 
lower spending visitors remains challenging,”

Matthews said. The company’s range of 
products, though, cushioned it from changes 
in any one sector.
The company’s Skyline Queenstown business
produced “a creditable bottom line” even 
though gondola passenger numbers were 
down 5%. Skyline Rotorua lifted earnings by 
8%.
Its part-owned SkyCity Queenstown Casino, 
lifted earnings from gaming, food and 
beverages, while the Christchurch casino 
continued to suffer from the drop off in 
visitors after the earthquakes.

Members of the Alexandra Lions club have 
plans to reconstruct the Alexandra Railway 
Station, which was demolished 20 years ago, 
as a way of luring tourists.
The Otago Daily Times reports that the Lions 
are keen to rebuild the station on its original 
site on the edge of town so that cycle tourists
from the Otago Central Rail Trail stop and 

make their way into the central business 
district. 
The club has the plans of the original station, 
built in 1907, and want to replicate that as a 
place to display railway memorabilia and his-
tory of the railway line and information about 
what’s in Alexandra.

WiFi services key for travellers
A recent survey by AA Tourism revealed that 
a third of Kiwis utilise their accommodation’s 
WiFi services during their stay.
The survey also showed that 80% of travellers 
check personal emails and more than 60% 
of Kiwis with a Facebook account admitted 
to logging in at least once a week while on 
holiday.
Rebecca Cherry, GM Marketing for AA 
Tourism, says having access to free WiFi can 
be a deciding factor when making a booking.
“The rise of smart phones, WiFi and social 

networking has created an increasingly digital 
society. Subsequently, operators need to cater 
to this growing demand in order to remain 
competitive.”
The AA Tourism iPhone app (available on 
iTunes) has everything needed to plan a trip 
around New Zealand – accommodation, 
activities, hot deals, interactive maps and 
Been There travel reviews.
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AUSTRALIA
Darwin celebrates Top 10 status with a hot holiday offer 
To celebrate Darwin’s status as one of Lonely 
Planet’s Top 10 Must Visit Cities in 2012, 
Tourism NT and Territory Discoveries have 
announced the ‘Darwin: Hot Right Now’ 
holiday package. Only available this year, the 
special deal gives international visitors and 
Aussies a chance to experience the ‘hip’ city as 
featured in the travel publisher’s annual Best 
in Travel 2012 publication¬.
“Darwin is a vibrant, multicultural city with 
a diverse range of attractions and events that 
celebrate an outdoor lifestyle, including our 
famous markets, the Deckchair Cinema, 
world class indigenous art galleries and of 
course, Litchfield and Kakadu National Parks 
and the Tiwi Islands on our doorstep,” said 
Tourism NT acting chief executive officer 
Angela Collard. 
“The new holiday package shows off Darwin’s 
best offerings to great effect. We’ve officially 
entered the Dry Season in the Top End, with 
average temperatures of 32 degrees Celsius 

and next to no rain until September.
“The average rainfall for July has been less 
than 1mm for the last 10 years, so there really 
is no better time to visit Darwin.”
For those looking for a short mid-winter 
break, the ‘Darwin: Hot Right Now’ holiday
package, priced at A$384pp twin share, 
includes two nights’ accommodation at the 
city-central Palms Spring Resort, an afternoon
Darwin City Sights Tour and a one-day tour 
of the Litchfield National Park.
Travellers who purchase the package will also 
go into the running to be one of 10 lucky 
winners to receive their holiday package for 
free, plus return economy flights from any 
major city in Australia for two people.
Visitors are encouraged to plan their trip 
around upcoming events such the Darwin 
Aboriginal Art Fair, part of the Darwin 
Festival (10-12AUG).
www.territorydiscoveries.com/hotrightnow

Gold Coast Tourism CEO to act for industry on working group
Gold Coast Tourism CEO Martin Winter will 
represent the Queensland tourism industry 
and the delivery of pointed initiatives to 
advance the sector.
Mr Winter has been appointed to the 
Queensland Government’s Post-Forum 
Working Group to implement agreed actions 
signed off at the inaugural DestinationQ 
Forum held in Cairns last month.
“The Newman Government has moved 
swiftly and decisively in elevating the tourism 
industry as a key pillar of the economy and 
valuing the input of industry based leaders 

such as Gold Coast 
Tourism,” he said.
“Delivering on the 
DestinationQ Forum 
actions will generate real 
progress for the thousands 
of tourism operators and 
the 221,000 Queenslanders 
employed in the state’s 

tourism industry.”
“Our job is to ensure that momentum is 
maintained and that positive intent is seen 
through to delivery.”

Tourism industry seeks help
The Queensland Tourism Industry Council is 
urging the Australian Federal Government to 
help the struggling sector.
The council’s Daniel Gschwind says tourism 
workers are leaving for better paying jobs in 
the mines.
“That’s from masters of ships who may have 
driven tourism boats before and now drive 
boats that supply and support the resources 
sector,” he said.

“We lose coach drivers, we lose hospitality 
staff and that is an issue we need to address.”
Ross Contarino from Townsville Enterprise 
is quoted as saying the Federal Government 
needs to fund more domestic marketing 
campaigns.
Representatives from the tourism and 
mining industries met the Minister for 
Tourism, Martin Ferguson, at a forum in 
Brisbane this week.

A$1m Aboriginal Wildlife Experience for Dreamworld
Australia’s Minister for Tourism, Martin 
Ferguson, has announced Strategic Tourism 
Investment Grant funding for an Indigenous 
tourism project on the Gold Coast through 
the T-QUAL Grants programme.
Dreamworld has received a $1 million grant 
to help convert its existing Wildlife Experience 
into the new Australian Aboriginal Wildlife 
Experience.
“The STIG funding will support the first of 
three stages of development that will help 
visitors engage with the new uniquely 
Australian experience,” Minister Ferguson 
said.
“It follows a previous T-QUAL Grant for 
Dreamworld to conduct a feasibility study 

and detailed business plan for the project.
“The theme park’s owners have worked 
closely with local traditional owners who 
consulted inbound tourism operators, 
particularly from Asia, to ensure the new 
attraction meets visitor expectations.
“The development of quality Indigenous 
tourism experiences, such as that being built 
here in Dreamworld will help ensure 
Australia’s ongoing competitiveness as a 
tourism destination.
“As well as showcasing local indigenous cul-
ture, Indigenous tourism products, even more 
importantly, provide real job opportunities 
for local Indigenous Australians and will have 
flow on benefits for the whole community.”

Australia’s new, richest golf event
The inaugural Perth International, Australia’s 
richest golf tournament, will be played at the 
Lake Karrinyup Country Club 18-21OCT12.  
With US$2 million in prize money up for 
grabs, there’s likely to be plenty of great golf-
ing action from some of the world’s best.
Events Worldwide Travel and Hospitality, the 
exclusive travel partner for the tournament, is 
offering packages including accommodation,
daily event entry, daily course transfers, and 

more, and 
can be 
tailor made 
to include flights, tours and airport transfers, 
day tours, plus an opportunity to also play a 
round at The Vines Resort & Country Club.
Everyone who books the seven-day package 
has the chance to win a place in the Pro-Am 
with a pro.  www.events.com.au
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PACIFIC ISLANDS

Catch an Eiffel of this..
Can you answer this question?.

What is the final activity being enjoyed?
Click to view the video to find out!

Click to view the latest issue
of the  New Caledonia Weekly.

Kiwi consultancy to develop Austral-
ian tourism icons  ...Cont from p1
The company, formerly Cato Partners, was 
founded in 1986 and has helped to turn 
remote locations into must-visit holiday spots 
and developed travel destinations out of 
natural resources. 
A report in the Dominion Post says the 
company has worked on projects to develop 
mountain biking trails in the Balkans, with a 
Swiss-based ecotourism foundation on 
environmental education centres and building
tourism business around organic farms in 
North Sumatra and East Java. 
It helped a Darjeeling tea estate owner 
develop a spa resort, and in Nepal it provided 
the Tiger Tops Jungle Lodge with case studies 
about how wildlife lodges can best benefit the 
community and conservation. 
In New Zealand, it has worked with the 
Wellington Cable Car for more than 10 years 
and with both the regional authorities that 
oversee Kapiti Island and the Kapiti Island 
Alive nature lodge owner to improve the 
island’s attractiveness to tourists in a way that 
was sustainable to its ecosystem.

Jersey Boys returning to Melbourne
Showbiz reports that the hit show Jersey Boys 
is “working its way back” to Melbourne for 
a strictly limited season from 10JAN, which 
they point out ties in well with the Australian 
Open tennis. Call 0800 SHOWBIZ for 
package details.

Rendezvous Hospitality Group’s Adelaide 
and Melbourne properties are the latest to 
be rebranded. They are now named 
Rendezvous Grand Hotel Adelaide and 
Rendezvous Grand Hotel Melbourne.

Bastille Day – 14JUL
La Fête Nationale or le quatorze juillet sym-
bolises the overthrow of the monarchy and 
the beginning of a new French Republic.  In 
Noumea tomorrow, locals and visitors will 
enjoy a twilight paper lantern procession and 
a spectacular firework display. The Armed 
Forces of New Caledonia, the Gendarmerie, 
the Police and Fire Brigade will hold a parade, 
and celebrations also take place in Paita, 
Dumbea, and Bourail. Typically there will 
be parties and dances and balls, community 
events highlighted by fireworks. Families and 
friends get together for a picnic or a meal. 
Tomorrow, New Caledonia Tourism and 
Cooks the Books at 139 Richmond Road, 
Grey Lynn will have their demonstration 

kitchen open from 10am celebrating the 
Pacific and French flair. 
The Remuera Business Association is staging 
its “July – French month”, including a promo-
tion 10am till 2pm on Bastille Day. Those 
shopping in the participating stores before 
31JUL will be in the draw to win a trip for 
two to Noumea flying Aircalin and staying at 
Ramada Plaza for 7 nights.

Coconuts Travel Marketing 
appointments 
Coconuts Travel Marketing 
has announced the appoint-
ment of Karyn Blenkiron as 
Account Manager. 
Karyn has recently relocated 
back to New Zealand, 
following 4½ years living and working in Fiji. 
During this time she was the Sales & Market-
ing Manager for Sonaisali Island Resort, and 
in the past 18 months, also for Tadrai Island 
Resort. 
Raumati Wikaire, Director of Coconuts 
Travel Marketing, says “Karyn is a welcome 
asset to the Coconuts Travel Marketing team. 
She has strong relationships in the industry 
and adds skills and experience in online and 
niche markets.” 

A second new team member 
is Joel Madden. In his final 
year of a Bachelor of Tourism
Studies with a major in Social 
Sciences and a focus on 
tourist behaviour, Joel also 
has completed a certificate 
in Hospitality and Tourism

at AUT, during which he developed the skills 
to create itineraries and packaged tours, and 
is looking forward to putting this into practice.
Coconuts Travel Marketing currently 
represents The Havannah in Vanuatu, Club 
Raro Resort in the Cook Islands and 
Plantation Island Resort, Lomani Island 
Resort, Raffles Gateway Hotel, Mango Bay 
Resort and Club Oceanus Resort in Fiji. 

WRD takes on Little Polynesian Resort, Rarotonga
World Resorts of Distinction
have been appointed to 
represent Little Polynesian 
Resort, pitched as the Cook 
Islands’ ultimate honeymoon 
resort. 
Set on a white sand beach, 
the resort’s Beachfront Ares 
feature private gazebos with 
plush daybeds and 
breathtaking lagoon views. 
Welcoming guests over the 
age of 15 years only, the 
Resort is ideal for honey-
mooners and couples. 
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ASIA

Macau Government Tourist Office
Lvl 11, 99 Bathurst Street 
Sydney NSW 2000
T: 02 92641488
www.macautourism.gov.mo

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

Your gateway to China We know it like our own backyard bookings@acrossia.com
or call 09 309 1188

Culture & tourism park for Lhasa
Construction has begun on a 30-billion-yuan 
culture and tourism park in Lhasa, capital of 
Southwest China’s Tibet autonomous region. 
The park, 2km from downtown Lhasa will be 
built on 800 hectares and is expected to be 
completed in three to five years, according to 
Ma Xinming, deputy mayor of Lhasa city.
It will include attractions themed around 
Princess Wencheng, daughter of Emperor Li 
Shimin of the prosperous Tang Dynasty (618-
907 AD), who married Tibetan King Songtsen 
Gampo when she was 16. The princess, along 
with a dowry consisting of treasures, books, 
golden furniture and medical equipment, 
travelled 3,000 km to her new home. 

Visitors will be offered regular Wencheng-
based outdoor performances and other 
educational and entertainment facilities 
tracing the footsteps of the princess in Tibet. 
The actors featuring in “Princess Wencheng” 
will be sent to Beijing for rehearsals and will 
begin touring the show in late September. 
The culture and tourism park will also include 
an “Art City”, home to displays of Tibetan 
handicrafts and medicine, and a “Folk City”, 
where tourists can get a taste of local life and 
buy folk goods. 
Cultural innovation, business and residential 
districts will also be incorporated into the 
project.

Bali on track 
for 3m visitors
Bali, Indonesia’s most 
popular destination, 
has enjoyed a growth 
of almost 10% in visitor 
numbers in the first five 
months of 2012, with 
a record 1.13 million 
tourists.
If the current growth 
rate is maintained 
throughout 2012, Bali 
is likely to crack the 
three-million mark for 
the first time.
Bali Discovery says 
Australia is still the top 
source market, with 
293,000 arrivals JAN-
MAY, up 10% on the 
same period in 2011. 
China is now the 
number two market 
source, with 143,000 
visitors, up 65% on 
JAN-MAY11.
Malaysia is number 
three, followed by Japan, 
and there has been 
strong growth from the 
UK, Germany and the 
US.

Festivals of India
World Journeys says the famous Pushkar 
Camel Fair in Rajasthan is just one of many 
fascinating fairs and festivals that are worth 
building into a client’s India itinerary.  
In January, for example, you’ll find  the 
Pongal (Harvest) Festival in southern India
when locals decorate their homes with 
banana and mango leaves and embellish the 
floor with decorative patterns drawn 
using rice flour.  
February offers the Delhi Art Fair and the 
Sufi Festival in Jodhpur, and in March a Holi 
Festival in North India sees revellers throwing 
coloured powder at each other, and celebrating 
wildly.  From May to October the weather is 
then a little too hot and humid, so the pick 
of festivals resumes at the end of October 
with the Rajasthan International Folk Festival 
which offers a series of spectacular concerts 
and events based in and around Jodhpur’s 

spectacular Mehrangarh Fort, and November
is awash with festivals including Diwali and 
the Pushkar Camel Fair (20-28NOV12).  
For advice on tailor-made India itineraries 
contact Kate or Chris at World Journeys 0800 
117311 or info@worldjourneys.co.nz

Diplomats from 10 European nations have asked Thailand’s Ministry of 
Tourism and Sports to tighten safety measures for foreign tourists after 
their people have been victims of cheating and other unfair practices 
while visiting Thailand.
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China crackdown on tourism industry
China Daily reports that Chinese government 
authorities will create a blacklist of unscru-
pulous tourism companies and agencies in 
October as a part of efforts to regulate the 
tourism market and foster the creation of a 
credit system for the sector. 
The blacklist, which will be published by 
the National Tourism Administration and 
General Administration of Quality Supervi-
sion, Inspection and Quarantine, will expose 

tourism companies and agencies that have 
violated national laws and industry rules or 
cheated customers, NTA Vice-Director Du Ji-
ang said on Monday at a national conference. 
Du said the companies and agencies that are 
exposed will also be punished. 
The NTA has urged its local branches to 
enhance supervision and severely punish 
industry players that disrupt market order, 
according to Du.

THE AMERICAS

Machu Picchu in London
World Journeys reports that Machu Picchu, 
the famous 15th century Incan ruins of Peru, 
have been recreated in London.  A 3.2 metre 
tall model, constructed from 250,000 Lego 
bricks, was commissioned by the Peruvian 
Embassy, aiming to draw attention to the 
renowned ruins and attract visitors to the 
South American nation. It took five people 

three weeks to build the model in Covent 
Garden, and it is accompanied by Peruvian 
musicians and traditional dancers, with 
Peruvian chocolate handed out to passers-
by. The Lego model can be viewed on ITN’s 
website.  
Packages which visit the real thing can be 
found on the World Journeys website.

Air Pacific slashes US fares for limited time 
Air Pacific has announced a competitive 
discount sale fare from NZ$1,499 return 
between Auckland to Los Angeles. For $99 
return (inclusive of taxes and surcharges) 
customers can add on one of 22 stopover city 
destinations in the US including Las Vegas, 
Miami and New York.

With savings of up to 30% off regular fares, 
this ‘Fly Me to USA Sale’ fare is on offer until 
midnight 16JUL12 and fares are valid for 
travel between the periods of 23JUL-23SEP12 
or 13OCT12-31MAR13.  Seats are limited.
Air Pacific operates 4 weekly return services 
from AKL to LAX via NAN.

Titilaka offer
World Journeys is promoting a special offer 
on stays at the boutique Titilaka hotel on the 
Peruvian shores of Lake Titicaca.  Valid on 
stays throughout 2013, all 3 or 4-night 
bookings will offer the 3rd (and 4th) nights 
at only the Full Board rate, but include the 
Comprehensive Service which additionally 
includes excursions by lake and land, and 
roundtrip airport or train station transfers.
Alternatively, in the low season (28JAN-15MAR

and 15OCT-15DEC13) there is a Stay 3/Pay 2 
night offer.  
The Titilaka property features in World 
Journeys’ “Amazon, Andes & Altiplano” 15-
day package which also features an Amazon 
Lodge, Machu Picchu, the Sacred Valley, the 
Hiram Bingham and Andean Explorer train 
journeys, with 5 and 6 star accom through-
out.  A Titilaka brochure can be viewed here 
or on the World Journeys website.
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Christmas at Fairmont 
Banff Springs
Adventure World has a 4-day / 3-night 
Fairmont Banff Springs Christmas family 
package priced $3496 per family. This 
includes 3 nights’ accommodation in 
a deluxe room for two adults and two 
children (12 years and under), an array 
of Christmas activities include Cookie 
decorating, letter-writing to Santa and 
a traditional Christmas sing-a-long, an 
in-room Christmas tree, Christmas Day 
brunch and a family Christmas buffet 
dinner. Call 0508 496 753.

AFRICA / MID EAST
Tourism developments for Oman
Qatari Diar, the property arm of Qatar’s sovereign 
wealth fund, has reportedly signed a memorandum 
of understanding with Oman’s Ministry of Tourism 
to develop three mixed-use developments in the 
sultanate.
The Ras Al Hadd development in the Sur district, 
which forms part of the latest agreement, will feature 
a five-star hotel and spa, residential villas, apartments, 
souks, a marina and villa plots.

The second project will include a five-star luxury 
resort hotel and spa as well as residential villas and 
apartments.
The third project will consist of a yacht club and 
marina, a sports academy, and three boutique hotels, 
the developer said in a statement.
The deal also establishes a partnership of 70/30 
between Qatari Diar and Omani Ministry of Tourism 
on the three projects, it added.

Explore the Best of Kenya & Tanzania
East Africa offers some of Africa’s best safari parks. 
Adventure World’s top selling 
tour, the 13-day / 12- night 
Best of Kenya and Tanzania 
is now priced from $5359pp 
twin share (save $345). 
From the open plains of the 
Masai Mara, the waters of 
Lake Nakuru, the swamps 
of Amboseli, to the views of 
Kilimanjaro, Ngorongoro and 

the Serengeti, this adventurous safari explores the 
ultimate big-game areas of 
Kenya and Tanzania. 
Price includes 12 nights’ 
accommodation, all meals, 
most sightseeing, scheduled 
game drives, park fees, services 
of an English speaking guide 
and transport. Departs Nairobi 
on selected dates in OCT-
DEC12. Call 0508 496 753.

Singita sweeps awards 
World Journeys reports that Singita 
lodges have swept up top spots in US 
Travel + Leisure World’s Best Awards 
2012 readers’ survey.  
Singita Grumeti in Tanzania’s 
Serengeti National Park was rated 
World’s Best Hotel Overall for the 
second consecutive year, while 
Singita Kruger National Park came 
7th, and Singita Sabi Sand 10th.  
Winning these coveted awards is a 
significant achievement for a 
relatively small safari company. 
Focused on eco-conscious hospitality,
sustainable conservation and local 
communities, Singita started 19 
years ago with a single lodge, Singita 

Ebony Lodge. Built on a tract of family 
owned land in what is now known as 
the Sabi Sand Game Reserve, the 
company’s vision was to share a 
unique part of the world in a manner
which is highly respectful of the 
natural environment while challenging
notions of luxury. Today Singita is 
responsible for preserving over half a 
million acres of land in Africa and has 
initiated numerous successful com-
munity development projects that are 
making a tangible difference to the 
lives of the many people living and 
working in and around its lodges.  
Contact World Journeys 0800 117311 
or info@worldjourneys.co.nz
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

EUROPE
Fast track entry for Kiwis? 
The UK Border Agency is trialling a new 
queuing system in a bid to cut waiting times 
at Heathrow Airport’s passport control, 
allocating specific desks for travellers who 
don’t need visas to enter the UK.
Under the new plan, visitors from countries 

such as New Zealand, Australia, Canada and 
the US, would be able to queue separately, 
meaning they don’t have to wait with those 
travellers who need their paperwork checked.
The system is not expected to be introduced 
until after the London Olympics.

Lock in Trafalgar 2013 at 2012 prices 
Trafalgar is encouraging agents to offer their 
clients the opportunity to secure their 
preferred Trafalgar UK/Europe 2013 holiday 
at 2012 prices.
In addition, early payment savings of up to 
10% are available across Trafalgar’s 2013 
Europe Summer Preview and those clients 
who have travelled with Trafalgar before can 
save an additional 5%.
At Leisure by Trafalgar is continuing to grow 
in popularity with Kiwis, says Trafalgar GM 

Scott Cleaver, with later starts and multiple-
night stays proving appealing for those guests 
wanting to delve deeper and linger longer.
“Our two new At Leisure offerings for 2012, 
Scenic Ireland and Paris and Provence, have 
hit the mark with New Zealanders and are 
proving to be amongst our more popular
guided holidays along with established 
favourite Great Italian Cities and we expect 
that trend to continue in 2013.”

Air France Business Class deals to Europe
Air France currently has special Business 
Class fares from New Zealand to a range of 
European cities, from NZ$7,314 including 
taxes and surcharges.
Passengers fly from Auckland to Hong Kong 
with partner airline Air New Zealand, then 
Air France from Hong Kong to Paris and 
beyond throughout Europe.
Flights can be booked until 31JUL for travel 
between 01SEP-31DEC12.  
Business Class fares from Auckland including 
taxes and surcharges:  Lisbon: $7,314; Rome: 
$7,320; Prague: $7,328; Amsterdam: $7,344; 
Paris: $7,345; London: $7,732.  
For departures 06 -31DEC, a surcharge of 
NZ$100 applies.

AF also offers fares to a wide range of other 
European destinations.  Seats are limited at 
these prices, and some conditions apply.
In addition to the connections via Hong 
Kong, Air France offers departures from New 
Zealand flying with partner airlines via 
Singapore, Shanghai, Guangzhou, Bangkok, 
Tokyo, Osaka and Seoul.

Emirates now flies to Lisbon
Emirates has inaugurated daily non-stop 
service to Lisbon, just six days after launching 
flights to Barcelona in Spain. 
All four daily Emirates flights from NZ 
provide direct connections to/from Lisbon at 
Dubai.

Experience the Loire Valley by foot
The Loire Valley in France is home to many 
fine chateaux and your clients can discover 
this region on foot with Headwater’s 7-day / 
6-night Chateaux of the Loire Walk, priced 
from $1895pp twin share.  This gentle hotel-
to-hotel walking holiday follows a triangular 
route linking the great royal chateaux of 

Chambord, Cheverny, Amboise and Blois. 
Price includes 6 nights’ accommodation in 
local hotels, continental breakfast daily, 4 
evening meals and transfers. 
For more information on Headwater call 
Adventure World on 0508 496 753.

Spain ups VAT on hotels
The Spanish government’s move to increase 
VAT on hotels from 8% to 10% will hit tourism
to the country and give rival destination 
Greece an advantage, according to Britain’s 
Monarch Travel Group managing director 
Hugh Morgan.
Travel Daily UK reports that the Spanish 
prime minister Mariano Rajoy confirmed the 
increase this week as part of a raft of spending 

cuts and tax hikes.
The 2% increase applies from next month. 
Hotels are expected to absorb the cost for this 
summer and pass it on for summer 2013.
Some in the trade felt the increase was a 
reprieve, following fears that the tax could 
escalate by as much as 10% to bring it in line 
with the country’s main VAT rate of 18%.
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TOUR PRODUCT AVIATION
Odyssey Travel offers 
commissionable land-only packages
TAANZ member travel agencies will have just received a message 
from Odyssey Travel, a company with 30 years of experience 
packaging small group tours for travellers seeking rich learning 
experiences and selling them direct through the education sector.
The company is now offering some 20 guaranteed small group tours 
of an educational nature in 2012 with land-only pricing, 10% 
commissionable, for agents to package for their clients.  
They include:
Hidden China - 25 nights, $8933, dep 28AUG, (gteed)
Italian & French Car Design - 14 nights, $11,786, dep 04SEP*
Scottish Islands – 19 nights, $11,636, dep 08SEP (gteed)
Discovering Iberia – 25 nights, $12,847, dep 14SEP (gteed)
Classic Cars of Northern Europe – 20 nights, $14,566, dep 17SEP*
Walking Japan – 12 nights, $10,293, dep 04NOV (gteed)

*Subject to numbers.

Click on the tours to see how comprehensive and inclusive they are.
Small groups, typically between 10 to 15 people, enable Odyssey to 
keep the price of single supplements as low as possible. 
Its itineraries allow the over-50s traveller to enjoy an informative 
tour with a reasonable allocation of free time. Odyssey typically 
uses academics who are subject specialists to lead each tour, thus 
ensuring a unique and relevant experience delivered in an 
appropriate style.
Odyssey aims to include the majority of meals as well as the charges 
for guides, entrance fees, and tipping etc, so the client is not faced 
with hidden extras.
Owned by member Universities of New Zealand & Australia and 
operated on a ‘not for profit’ basis, Odyssey Travel’s small operating 
surpluses are used towards providing academic scholarships to 
enable suitable students to complete their studies without a 
significant financial burden.
The 2013 catalogue will be available in the first week of September.
For reservations and/or info, call Alison Dale in the Parnell office 
on 0800 440 055 or email: nzsales@odysseytravel.com.au

Push for two more Heathrow runways
A group of 39 British Conservative MPs have called for 
two new runways to be built at Heathrow.
Current government policy is against building a third 
runway at the airport but the Free Enterprise Group wants 
both a third and fourth runway to be given permission.
The MPs have called for Heathrow to have four runways 
as part of its “Seven Shots in the Arm of Britain” document
which looks at seven ways to help the UK economy recover.
“Two proposals for increasing capacity have dominated 
the debate: expanding Heathrow and building a new 
airport,” said the group. “The first, a third runway at 
Heathrow, has the advantage of private funding, industry 
support, and already existing infrastructure. However, 
critics argue that it would only provide a stop-gap solution.
“Britain needs in the order of at least three new runways 
to accommodate demand. Concentrating these runways in 
the same location allows the facility to enjoy the benefits of 
a hub airport.
“One solution is to grant planning permission for both a 
third and fourth runway at the same time, allowing 
Heathrow to upgrade itself to a truly world-class hub.”
The group goes on to argue that a fourth runway could be 
built by the M4 to the north of Heathrow or at the location
of the villages of Bedfont and Stanwell to the south. It 
added that the two new runways could also be placed 
alongside the existing runways to the west.

Qantas to launch Hooroo
Qantas will next week launch a competitive online ac-
commodation offering called Hooroo. The site goes live 
on 18JUL, but is already taking email registrations and 
intriguingly says Hooroo is a new kind of travel website. 
“Untold stories, inside tips and thousands of places to stay 
in Australia at awesome rates... and that’s just for starters. 
“We’re here to inspire travel and to help you find the per-
fect place to stay on your next trip.
“Give us a few days while we add some finishing touches 
and put the last of our pictures up, then we’ll let you know 
when we go live.
“Travel is always more fun with friends, so feel free to tell 
yours all about us.”

MH to fly A380 from Sydney
Malaysia Airlines will start daily A380 flights between 

Sydney and 
Kuala Lumpur 
from 26NOV, 
connecting to 
the recently-
launched A380 
flights between 
KL and London.

Australia’s airline customer advocate
Australia’s Federal Transport Minister Anthony Albanese 
has appointed Ms Julia Lines as Australia’s first Airline 
Customer Advocate. 
The creation of this independent position means that for 
the first time, airline customers will be provided with a real 
alternative when they are unable to resolve a complaint 
directly with an airline.
Ms Lines brings significant experience to this role, 
including most recently as the Manager of Complaint 
Assessments at the Health Care Complaints Commission, 
where she helped to assess thousands of complaints every 
year.
Qantas, Virgin Australia, Jetstar Airways, Regional Express 
and Tiger Airways Australia will jointly fund the position.
Airline customers already have a range of rights under 
Australian Consumer Law. The Airline Customer 
Advocate will complement existing laws and act as a link 
between passengers and airlines to get complaints resolved 
within 20 working days. 
The office of the Airline Customer Advocate is based in 
Sydney.
Airline customers can lodge complaints online at 
http://www.airlinecustomeradvocate.com.au/
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Over 120 European destinations ... now that’s Wunderbar!

Cathay Pacific goes for A350-1000
Cathay Pacific has announced that, subject to the approval of 
its Board, it will enter into an agreement with Airbus to 
convert 16 of its previously ordered Airbus A350-900 aircraft 
into larger Airbus A350-1000 aircraft and to exercise an option 
to purchase an additional ten of the -1000 aircraft.
It has a range of 8,400 nautical miles, which Cathay Pacific will 
put to good use on high-density routes, including its longest 
non-stop flights to Europe and North America.  
CX chief executive John Slosar says: “This is an important 
and strategic development for Cathay Pacific. The A350-1000 
aircraft will bring us world-beating fuel efficiency and environ-
mental friendliness.  It will also be a very popular aircraft with 
our customers and its improved payload and range will allow 
us to connect more and more important cities worldwide 
directly with Hong Kong.” Following this latest order, the 
airline will have 22 A350-900s and 26 A350-1000s on order. 
Airbus calls the very long haul A350-1000 a game changer in 
the 350-seat category, offering outstanding payload-range 
capability, new levels of comfort and a 25% reduction in fuel 
burn.

Delhi next destination for LH B747-8
Since the beginning of June, Lufthansa’s first Boeing 747-8 
has been deployed on the Frankfurt-Washington route. 
Only a few days ago, Lufthansa took delivery of its second 
B747-8, and has announced it will operate a daily service 
between Frankfurt and New Delhi from 06AUG. 
The B747-8 Intercontinental, dubbed “The Queen of the 
Skies” by LH, is a completely new aircraft that builds upon 
the positive features of the Boeing 747 series. A further two 
of the aircraft are scheduled for delivery to LH in 2012, and 
amongst the destinations they will serve is Bangalore.

United reveals Dreamliner details
United Airlines has announced that it will take delivery of its 
first Boeing 787 Dreamliner in late September, making it the 
first North American airline to fly the new aircraft.
The plane will be configured with 36 seats in United Business-
First, 72 seats in United Economy Plus and 111 seats in United 
Economy. 
The airline’s 787 fleet will feature a customised livery that is 
exclusive to the fleet: the gold line that wraps the fuselage will 
swoop from nose to tail. The swoop is inspired by the trade-
mark swoop painted on each of Boeing’s aircraft and is being 
adopted for the United 787 in a tribute to the two companies’ 
long history of working together.
United is planning to place five Boeing 787s into service in 
2012, and has firm orders for a total of 50 new Dreamliners, 
with deliveries scheduled through 2019.

Bigger baggage bins trial
Australian Business Traveller reports that Qantas will trial a new 
overhead bin system in its Boeing 737-800 aircraft designed to 
fit not only larger carry-on bags, but more of them.
The retrofit cabin interior, codenamed Project Amber, will be 
installed by Qantas in the fourth quarter of 2012 and promises 
to boost overhead storage capacity by 30-40%.
The pivot-type bins can also be used to upgrade newer 737-800 
‘Next Generation’ aircraft which have been factory-fitted with 
the Boeing Sky Interior.
The maker claims the pivot bins can not only hold a larger bag 
size but also between 36 and 42 more roller bags per cabin than 
the Boeing Sky Interior, depending on the cabin’s configuration.
Qantas is the first airline in the world to trial the system.

BNE Airport parking shock
Brisbane’s airport charges more to park a car than a 
plane for 24 hours, according to the Sunday Mail. The 
paper has found a plane up to 5000kg costs A$33.60 to 
park for a day compared to $42 for a car. Parking a plane 
is free for the first two hours, while it costs $17 to park 
a car.  The situation has given rise to several third-party 
parking providers who allow parking near the airport 
and shuttle-bus pickups and dropoffs at more 
competitive rates.
The airport made more than A$84.6 million in 2010-11 
from parking.
The revelation comes as RACQ last week released figures 
showing Brisbane motorists now paid the most in Aus-
tralia for an hour of off-street parking - and pay almost 
four times what they paid in 2001 for weekday rates.
The average per hour was A$27.94, compared to $26.71 
in Sydney and $17.08 in Melbourne.

Virgin America has taken top honours for the fifth 
consecutive year as “Best Domestic Airline” in the 
prestigious Travel + Leisure World’s Best Awards 
readers’ survey.   In this 17th annual readers’ 
survey, US airlines were rated by T + L readers in 
four categories, including: cabin comfort, in-flight 
service, customer service and value.

http://www.lufthansaexperts.com
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Safety at Sea
The cruise industry is a heavily regulated 
industry with safety as the top priority.
In fact cruising is one of the safest forms of 
travel among all forms of passenger 
transportation – including walking.
Cruise ships are designed and operated in 
compliance with strict requirements of 
international law and follow an extraordinary 
number of rules and regulations to protect 
passengers and crew whilst onboard.
Ship Captains and all crew undertake extensive 
and ongoing training including drills for 
emergency situations and ship evacuations.
The average cruise ship today carries around 
2,700 passengers and 800 crew, typically has 
5 fire fighting teams, 4,000 smoke detectors, 
500 fire extinguishers, 25km of sprinkler piping, 
5,000 sprinkler heads and 10km of fire hose.
Minimum safety requirements for cruise ships 
include life boats, life rafts and life jackets for 
every person onboard as well as additional 
capacity.
Life boats must be capable of being loaded, 
launched and manoeuvred away from a ship 
within 30 minutes of a Captains order.
Safety drills are now required to be held prior 
to a ships departure from port and subject to 
nationalities onboard will be held in multiple 
languages.
To print a one page flyer that can be handed 
to clients click on the 
“Safety at Sea” icon at 
www.cruising.org.nz

CRUISE NEWS

Crystal Serenity circumnavigation in 2015
Crystal Cruises has revealed early details of its 2015 World Cruise, which 
includes calls in New Zealand. 
To mark its 20th World Cruise, and the 25th anniversary of the company, the 
ultra-luxe line will be offering a full circumnavigation of the globe from Miami 
starting 15JAN15. The 108-day, warm weather voyage aboard Crystal Serenity
will consist of six all-inclusive segments that will traverse Central and South 
America, the South Pacific, New Zealand, Australia, Madagascar, Mauritius, 
Mozambique, South Africa, and the Caribbean, as follows:
• Miami to Callao/Lima (16 days)
• Callao/Lima to Auckland (19 days)
• Auckland to Perth (21 days)
• Perth to Cape Town (21 days)
• Cape Town to Rio de Janeiro (15 days)
• Rio de Janeiro to Miami (16 days)
Additional itinerary highlights include maiden calls in Santo Domingo, 
Dominican Republic; Albany, Australia; Ambodifotra and Taolagnaro, 
Madagascar; and Richards Bay, South Africa (in addition to three other South 
Africa calls), and stops in Easter Island, Bora Bora, Cook Islands, Wellington, 
Sydney, Melbourne, Reunion Island, Buenos Aires, Cartagena, Turks & Caicos, 
and more. 
Full World Cruisers receive a host of complimentary perks such as private 
enrichment classes, fitness programs, entertainment, social invitations, and 
mementos. The full itinerary will be posted on crystalcruises.com by 16JUL.
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Silver Whisper’s 115-day world cruise
Silver Whisper will sail from Los Angeles 
on 05JAN13, on the ultimate 115-day world 
cruise, following the sun, crossing the equator 
four times and visiting 52 destinations in 28 
countries, before arriving in Ft. Lauderdale 
on 01MAY13. 
With just 382 guests, Silver Whisper is small 
enough to sail along secluded waterways 
or into small harbours, where larger ships 
cannot venture. The world cruise also offers 
plenty of sea days for experienced cruisers. 
The full 115-day voyage is priced from 
US$48,114pp double occupancy. Destinations
include French Polynesia, New Zealand, 
Australia, Asia, India, Sri Lanka, Maldives, 
Mauritius, Madagascar and Mozambique. 
Silver Whisper will offer extensive cruising 
around South African harbours and calls at 
some fascinating ports along the West African 
coast, before heading for Central America, 
the Caribbean and Ft. Lauderdale. 
Fares are inclusive of all suite accommodation 
with personal butler service, all fine dining
with wines, Champagne and soft drinks 
complimentary, 24 hour room service and all 
gratuities. Generous US$3500 world cruise on 
board spending credits per double 
occupancy/suite will cover those little extras 
like spa treatments and shore excursions. 
Full world cruise guests enjoy private car 
airport/ship/airport transfers, gala Bon 
Voyage reception dinner and overnight 
accommodation at The Peninsula Beverly 
Hills prior to boarding and complimentary 
laundry service.  They will also be invited to 
an exclusive dinner at the stylish China Club 
in Singapore and a Night in the Winelands 
in Cape Town, South Africa which includes a 
wine tasting, a gala dinner and overnight 

accommodation at one of the Winelands 
finest resort hotels.
In addition, all guests will be treated to 
complimentary Dinner in the Desert 
Experience amongst the dunes in Walvis Bay, 
Namibia.
If cruising for 115 days does not quite fit your 
client’s diary, Silversea is offering shorter 
sectors of the World cruise which starts in 
Los Angeles on 05JAN13.

11 days           Los Angeles to Papeete               
US$4999
29 days           Los Angeles to Sydney                
US$12349
18 days           Papeete to Sydney                      
US$7999
21 days           Sydney to Hong Kong                 
US$8999
11 days           Hong Kong to Singapore             
US$5999
16 days           Singapore to Port Louis               
US$6999
12 days           Port Louis to Cape Town             
US$5999
26 days           Cape Town to Fort Lauderdale    
US$8999

A full program of internationally renowned, 
enrichment lecturers provide an 
entertaining and educational program on 
each sector, including renowned military 
historian and author Nigel West (Cape Town 
to Ft Lauderdale), hostage negotiator Terry 
Waite (Los Angeles to Sydney) and author of 
Eats, Shoots and Leaves Lynne Truss (Sydney 
to Hong Kong). 
For more information contact Silversea 
Cruises on 0800 701 427 
or visit www.silversea.com

Pacific Pearl to be tweaked  
P&O Cruises’ Pacific Pearl is to be fitted with 
10 pairs of interconnecting cabins as part of 
a minor refurbishment of select cabins and 
entertainment areas during a short dry dock 
planned for next month. 
The interconnecting cabins will be configured 
as quad-quad, twin-quad or twin-twin bedding 
to suit the dynamics of different travelling 
parties.
Sture Myrmell, Vice President of Hotel 
Operations for Carnival Australia, says Pacific 
Pearl’s interconnecting cabins are now on 
sale.
A New Zealand Natural Ice Cream Parlour 
will also be added during dry dock, and new 
carpets will be laid throughout the ship. 
Minor refurbishments will take place in the 
Marquee, Mix and Orient Bars as well as the 
ship’s mini suites and balcony cabins.

According to Sinoship News, P&O’s Pacific 
Sun has been sold to China’s HNA Tourism, 
a subsidiary of HNA Group, whose diverse 
subsidiaries include Grand China Logistics 
and Hainan Airlines.

Peregrine launches new 
vessel for 2013 Galapagos
Peregrine has launched a 31m first class 
catamaran, the Queen Beatriz, for cruising in 
the Galapagos Islands.
Capable of carrying 16 guests and 8 crew 
members, including a naturalist guide 
certified by the Galapagos National Park 
Authority, Queen Beatriz sets sail with 
Peregrine in JAN13, and the company  is 
offering complimentary berth upgrades for 
2013 departures booked this month.
The Queen Beatriz boasts a Jacuzzi, two bars 
and three cabin types:  4 deluxe cabins with 
private balcony (both twin share and double 
beds available), 1 Suite (double) and 3 Stand-
ard twin cabins. All cabins are situated on the 
upper decks (deluxe cabins on the main deck) 
with air conditioning and en suite bathrooms.
Snorkelling gear, wetsuits and beach towels 
are provided. 
The complimentary upgrade applies to new 
bookings on Peregrine’s 10-day Classic
Galapagos voyage, the 7 day-Galapagos 
Encounter voyage and the 7-day Galapagos 
Explorer voyage. Each of these voyages 
operates alternative itineraries that visit 
different islands in the Galapagos. 

Save 15% on Arctic Cruises
Until 15AUG12 you can save 15% on G 
Adventures 8-day / 7-night Realm of the 
Polar Bear expedition cruise, now priced 
from $6289pp twin share (was $7399). Price 
includes 7 nights aboard the M/S Expedition 
(category 3, twin share), Zodiac excursions 
with G Adventures expert expedition team, 
lecture and educational programs, Longyear-
byen airport transfers, Arctic destination 
guide book and all meals on board the ship. 
Valid for travel in 2013. For more information, 
call Adventure World on 0508 496 753.
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Princess Cruises records 
biggest booking week  
Princess Cruises has reported its best ever 
week of sales in Australia with a flurry of 
World Cruise and New Zealand bookings 
helping the cruise line reach a new record.
Princess Cruises’ commercial director Stan 
Birge said the cruise line experienced its best 
week in terms of the number of passenger 
days sold 18-24JUN12, topping the previous 
best effort by 25%.
Mr Birge attributed the record sales week to 
the launch of new NZ fares, including
13-night Sydney sailings from A$1099 
(NZ$1599), and a seven-day sale which ran 
until 26JUN offering up to A$100 in onboard 
credit and discounted fares.
“We’re expecting the strong sales momentum 
to continue with our latest promotion offering 
one month free on World Cruises when the 
full trip is booked,” Mr Birge said.

Cruise Auckland Riverlands from a luxury houseboat
Taking to the water in a houseboat is an 
increasingly popular way to cruise the rivers 
of Australia and Europe and now Kiwi 
company Discovery River Cruises has 
brought the luxury houseboating experience 
to New Zealand. 
From the plush comfort of the Discovery 
houseboat, guests can explore the Auckland 
Riverlands, a hidden gem of the Kiwi 
landscape, just 35 minutes south of Auckland 
city and stretching all the way to Port 
Waikato. 
The Riverlands are home to wetlands, river 
islands, rolling pastures, native bush and 
historic sites. 
Discovery can take up to 40 passengers on 
a day trip and sleep up to 12 overnight. The 

boat features four ensuite cabins, TV/DVD, 
toiletries, dressing gowns and floor-to-ceiling 
windows with access to the main deck. Two 
private rear lounges can also be converted 
into sleeping areas.
Guests can either stay on board to admire 
the scenery and wildlife from the water at a 
leisurely pace, or opt for shore excursions for 
everything from golf and adventure sports 
to food and wine - they can even catch their 
own dinner with a spot of fishing.
For food and wine enthusiasts, Discovery 
offers a fine dining overnight dinner cruise, 
with cuisine prepared by award-winning 
chefs.
www.discoveryrivercruises.co.nz 

Historic Northland Voyage
The tall ship R. Tucker Thompson is under-
taking an Historic Northland Voyage from 
Opua in the Bay of Islands 26-29OCT12 and 
in partnership with the New Zealand Historic 
Places Trust, an onboard historian will 
explain and point out key locations and 
events that shaped this 
nation’s early beginnings.  
The voyage offers stories 
and stunning scenery, 
combined with tall ship 
sailing, hearty 
traditional fare and 
convivial company. 
Adult: $1200, 
Child: $900.
www.tucker.co.nz

20% off Antarctica adventure
Bentours is offering a 20% discount on a 
13-day voyage through Antarctica in NOV12.
Antarctica in Depth is now from NZ$6282*pp 
twin share based on 07NOV and 18NOV 
departures and for new bookings only. The 
voyage departs Ushuaia and journeys through 
the Drake Passage, the Antarctic Peninsula 
and the South Shetland Islands. 
It includes two shore landings per day 
(weather permitting) to observe rookeries of 
penguins surrounded by towering glaciers, 
seals lazing on ice floes and orca, humpback 
and minke whales breaching in pristine 
waters. Clients will also enjoy lectures about 
some of the most important and dramatic 
expeditions to this corner of the world.
The voyage includes one night accommodation 
in Ushuaia with breakfast, 11 nights and all 
meals on-board the M/S Expedition, lectures 
and an education program, landings and 
cruises in Antarctica using Zodiac boats, use 
of gumboots during landings, guide book and 
free coffee in the ship’s cafeteria.
Contact Bentours on 0800 443 510 or visit 
www.bentours.co.nz.
* Terms and conditions apply. Prices are per 
person based on twin share accommodation. 
Discount is valid for sale until 18NOV12 and only 
applies to cabin categories 3, 4 and 5 and to new 
bookings. The advertised price includes discount 
and is valid for departures 07NOV and 18NOV12. 
Prices are subject to change. Single supplements 
apply.
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Expedia/AirAsia really taking off in APAC
It’s Expedia’s direct relationships with 
suppliers that make all the difference 
through Expedia TAAP in APAC, says 
Stuart Udy who regionally heads up 
Expedia TAAP. 
The Expedia livery on this AirAsia Airbus 
A320 is a “high five” from the low cost 
carrier to Expedia, its global distribution 
partner. 
AirAsia/Expedia packages are on sale this 
week selling “Exclusive fares” on Expedia 
AU and NZ sites, and they are reportedly 
selling fast.
Expedia now boasts 150,000 Hotels, 
7,000-plus Activities and 300 Airlines 
around the world. In addition it has 
connections to every major Car Rental 

company worldwide and provides the 
ability to build your own Air/Hotel/
Activity/Car packages at heavily reduced 
rates.
“The fact that we partner with the Offline 
Travel Trade is no mistake,” says Stuart 
Udy. “Travel Agents are an important part 
of our business and the program is really, 
really, simple. 
“Agents have great confidence with 
Expedia TAAP because they know they 
can offer to the consumer the best available 
inventory and price. One of the keys to the 
overwhelming success of the 
Expedia TAAP product is the comfort that 
Expedia has a direct relationship with 
suppliers for almost everything we sell.”

New luxury corporate accom in Auckland
Auckland’s Best Western Ellerslie International 
Motor Inn has a new 18-unit extension aimed 
primarily at the corporate market. 
The units are based on the property’s current 
Executive Rooms but are more spacious, and 
include a plush king size bed, kitchenette with 
microwave, 32in LED TV, media hub, iHome 
alarm clock with Bluetooth, electronic safe, 
and relaxing double spa bath with eight jets. 
The new extension also includes purpose-
built disabled units for mobility-challenged 
guests. 
Complementing the units is the guest access 
to the motor inn’s general facilities including
a heated in-ground pool, laundry and dry-
cleaning facilities, and in-house bar and 
restaurant. 
Best Western Ellerslie International Motor 
Inn has been in operation since 1991 with 
Murray and Margaret Wansbone taking the 
reins in 2004.  
“We pride ourselves on offering hotel quality
facilities while still retaining the personal 
interaction with our clients,” says Mr 
Wansbone.
Because it is located just off the Southern 
Motorway within striking distance of the city’s 
industrial area, the Best Western Ellerslie 
International Motor Inn’s Conference Centre

is popular with corporates for meetings, 
seminars, product launches, training courses 
or conferences. 
Mr Wansbone plans to keep developing the 
property. Future projects include conversion 
from a motor inn to a hotel, upgrade of all 
existing units, renovation of the bar and 
restaurant areas, and development of the 
conference facilities.
www.bestwestern.co.nz/ellerslie
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I NDUSTRY
Govt signs travel services contract 
The All-of-Government contract for the 
procurement of travel management services 
has now been let by the Ministry of Business, 
Innovation and Employment.
Five companies were successful in the tender:
• Flight Centre (NZ) Ltd (trading as FCm  
 Travel Solutions)
• Executive Travel Ltd (trading as HRG NZ)
• House of Travel (Wellington) Ltd (trading as  
 Orbit Corporate Travel)
• Air New Zealand (trading as Tandem Travel)
• Atlantic and Pacific Business Travel Limited.
The contract covers the full range of travel 
management services, including account 
management, travel booking, reporting and 
assisting with travel policy compliance.
The Ministry, which will be managing the 
contract, is now working with government 
agencies to complete the sign up process and 
transition these agencies to the contract.
The initial contract runs from 25JUN12 to 
24JUN15 (with two rights of renewal of two 
years each thereafter).
This contract will assist the realisation of the 
significant benefits available through the All-
of-Government Air Travel Agreements and 
soon to be commenced Accommodation and 
Rental Vehicle projects.
All-of-Government contracts establish a 
single supply agreement between the Crown 
and approved suppliers for the supply of 
selected common goods and services 
purchased across government.
Benefits include: cost-savings to agencies, the 
government and taxpayers; productivity gains 
for agencies and suppliers; and improved 
competition.

Executive Travel says that its appointment to 
this panel is an endorsement of the company’s 
capabilities and its ability to provide the range 
of travel solutions asked for across Government 
Agencies. MD Kevin Weston says, “We have 
all the tools and most importantly we have a 
great team that makes it all happen.”
Orbit Corporate Travel’s Paul O’Sullivan says, 
“We have 25 years experience in managing 
travel for New Zealand’s largest Public and 
Private sector clients. Over the years, we have 
refined many aspects of our service offering 
to cater specifically to our key Government 
clients. We look forward to continuing these 
rewarding relationships that we have 
fostered.”
O’Sullivan also credits Amadeus in Orbit’s 
success. “We are working with a technology 
partner that provides functional, robust and 
easy to use platforms, and is geared to provide 
continual enhancement programmes that 
benefit our customers.”

Cruiseabout has opened its first South 
Island store at 196a Papanui Road in 
Merivale, Christchurch.
The retailer will host a grand opening with 
a chance to win a $1,000 travel voucher.

China’s first Skål Club established 
The first Skål Club to be established in 
mainland China has been formed with both 
Chinese and non Chinese nationals as 
individual members.
Skål International Beijing is the first, tourism, 
non-government organisation with individual 
members to be officially sanctioned by the 
government of the People’s Republic of China. 
The story of how Skål International Beijing 
came to be established is a remarkable one. 
Bernhard Clever, Past President of Skål 
International Los Angeles, was attending a 
PATA conference in Beijing last year and 
inadvertently left his camera in a taxi on his 
way to the conference. The taxi driver noticed 
the camera sometime after he had dropped 
Mr. Clever at the conference hotel and after 
dropping a passenger at the airport, went 

back to the hotel and arranged for the hotel
staff to identify Mr. Clever on the hotel’s 
recorded video security system. By this time 
Mr. Clever had returned to his own hotel but 
undeterred, the taxi driver established the 
hotel where Mr. Clever was staying and drove 
across town to personally return the camera. 
Touched by the taxi driver’s kindness, Mr. 
Clever approached Mr. Lu Yong, the Chairman
of the Beijing Municipal Commission of 
Tourism Development, who was speaking 
at the conference and told him about the 
honesty and outstanding service of the man. 
This story was widely published in Beijing. 
Mr. Clever and Chairman Lu Yong developed 
a rapport that enabled a discussion to take 
place about the formation of Skål 
International in Beijing.

Mondo Tasting Lounge goes cruising with HAL
The next Mondo Travel Tasting Lounge 
dinner at Marvel Grill at Auckland’s Wynyard 
Quarter features the luxurious ships of 
Holland America Line.
Scheduled to start at 6pm on Monday 30JUL, 
the Tasting Lounge will offer a “sumptuous 
3-course meal, inspired by the culinary 
offerings found onboard the stunning ships of 
Holland America Line.” 
While TV Chef Brett McGregor and the 
Marvel Grill team lay on the food, guests 

can relax and enjoy the entertainment on 
the main deck, provided by Maitre d’ Jackie 
Clarke, and the onboard band, Tuxedo Swing. 
The evening is topped off with a charity 
auction, from which someone will take home 
an Alaskan cruise for two.
Tasting Lounge is a fundraising event in aid 
of Mobility Assistance Dogs Trust, and the 
ticket price is a very modest $99.
To secure your ticket book online or call 0800 
955 866.

Buyer registration opens for PAICE 2012
Buyer registration is now open for the Pacific
Area Incentives and Conferences Expo 
(PAICE 2012), being held at SKYCITY 
Auckland Convention Centre on 13NOV.
“Professionals wishing to participate in the 
hosted buyer programme should register their 

interest now to ensure they secure one of the 
30 hosted buyer positions,” says event manager 
Tess Mason.  
Hosted buyers from out of Auckland will 
receive return flights and Auckland Airport 
transfers, as well as catering and a full 

schedule of appointments with exhibitors of 
their choice. 
To register as a buyer for free visit 
www.paicexpo.co.nz and click on visitor 
registration or contact Ashleigh Gilchrist on 
09 818 7807, email ashleigh@promag.co.nz
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PEARL’S PEARLER
Change a life:

Make someone feel important

In the next Stocklink 
TravelBag envelope:
Noosa The Guide 15th Edition
Omaka Aviation Heritage Centre
Topdeck North America 2012/13
Whitsundays Visitor Guide 2012/13
Holidays with Kids Vol 32 July 2012 Issue
20 Things to do in Thailand

Vale Don Mundell
Don Mundell, co-founder of Trans Tours 
back in the 60s and a legendary character 
in tourism and yachting circles, died 
peacefully on Wednesday evening, in his 
chair while watching TV.
It is understood his funeral will not be for 
a couple of weeks as the yachting fraternity, 
many of whom are overseas, need to be 
advised and make their way back.

Shernaz Engineer of Panmure Flight Centre is the lucky winner of 
Trafalgar’s USA Quiz. 
Shernaz answered all questions correctly as found in Trafalgar’s 
new 2013 America and Canada brochure. A hamper packed with 
US treats was delivered by Trafalgar sales manager Eli Wealthall to 
Shernaz, pictured here with team leader Gary Keung .

Amadeus and The Travel Brokers, the brokerage arm of Stella Travel 
Services NZ, have announced a new contract that will see Amadeus 
provide global distribution services across The Travel Broker network 
for the next five years.
The Travel Brokers have enjoyed a long term partnership with Amadeus 
since 2005, with the new contract extension now including services to 
specialist conference and incentive operator Go C & I. 
On signing the agreement in Sydney this week Neil Gestro, Stella’s GM 
Commercial commented, “Combined with the Tramada mid-office prod-
uct, Amadeus provides an excellent solution for our brokers to effec-
tively and efficiently complete both front and mid office transactions.” 
Neil Gestro is pictured here flanked by David Katz, Head of Sales and 
Marketing, Amadeus IT Pacific and Sharon Stanley, Head of Key 
Accounts, Amadeus IT Pacific. 

Jetstar wins Skytrax’s 2012 
Best Low Cost Airline
 Aust/Pac
Air travellers have voted Jetstar Airways the 
Best Low-Cost Airline in Australia/Pacific 
and a top three Global Low Cost Airline in 
Skytrax’s Annual World Airline Survey.
Jetstar Airways won Skytrax Best Low Cost 
Airline – Australia and New Zealand Award 
in 2009 and 2011 and was voted the Global 
number one in 2007. 

TravelMole reports that Virgin Atlantic 
is looking into making the best-seller 
“mummy-porn” trilogy Fifty Shades of 
Grey by EL James available for passengers 
to enjoy as an audio book during flights.

Australia’s federal government has 
opted to award the  G20 summit of 
world leaders in 2014 to Brisbane, a 
decision that has the Tourism Council 
of New South Wales likening it to the 
UK sending the upcoming Olympic 
Games to Liverpool, instead of London.  
Melbourne’s Lord Mayor, though, said 
awarding the G20 summit to Brisbane 
was “a bit of federal government pork-
barrelling”, and Melbourne could do 
without the aggravation which G20 
summits have attracted.


