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Entries open for 2012 Tourism Industry Awards 
One rising star and one leader who has made his or her 
mark on New Zealand’s multi-billion dollar tourism 
industry are being sought for two prestigious individual 
Tourism Industry Awards.
Entries have just opened for both the 2012 PATA Young 
Tourism Entrepreneur Award which recognises an aspiring 
young individual who is paving the way in the tourism 
sector, and the Horwath HTL Sir Jack Newman Award, 
which recognises an outstanding contribution to the 
tourism industry.
The two awards will be presented at a Tourism Summit in 

Wellington on 02OCT. Organised by the Tourism Industry Asso-
ciation New Zealand (TIA), the Summit will bring together around 
200 industry leaders and focus on the power of tourism and the 
value the sector delivers to New Zealand. 
Speakers will include Martin Snedden, who took over the helm at 
TIA after his Rugby World Cup 2011 success, and John Lee, the 
straight talking boss of Australia’s Tourism & Transport Forum. 
PM and Minister of Tourism John Key has been invited to attend.
The programme will also include break-out sessions focusing on 
topical and sometimes provocative subjects, and the presentation of 
the two Tourism Industry Awards.

Seeking inspirational tourism leaders
Given the tough trading environment and rapid pace of 
change the tourism sector is facing, inspirational leaders 
have never been more important and we are hoping for 
some exceptional entries for these two individual awards,” 
says TIA’s Martin Snedden. 
Horwath HTL Director Stephen Hamilton says it is 
important to recognise leaders who have contributed 
significantly to the development and success of the New 
Zealand tourism industry.
“We encourage people in the tourism industry to think 
about the people who have made such a contribution and 
are worthy of being recognised in this way – and make a 

nomination for the Horwath HTL Sir Jack Newman Award.”   
PATA NZ Trust Chairman Neil Plimmer says past PATA Young 
Tourism Entrepreneur Award winners have been over the moon 
about the publicity and benefits for themselves and their company, 
and it will be the same this year. 
“Winners have ranged from a chef to a holiday park operator to a 
policy adviser. What they have in common is passion, leadership 
and vision. Please get the entries flowing in and make the judges’ 
task really difficult.”
Entries for the two 2012 Awards close on 17AUG. 
For more information on the criteria and entry forms go to 
www.tourismawards.co.nz
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NEW ZEALAND
Earthquakes, rugby influence regional tourism stats
The latest Regional Tourism Estimates show 
strong regional patterns in tourism spending
in 2011, a year heavily influenced by the 
Rugby World Cup and the Canterbury earth-
quakes.
The Ministry of Business, Innovation and 
Employment’s new Regional Tourism 
Estimates show international and domestic 
travellers spent $15.1 billion in 2011, up 5% 
from 2010.
The regions with the highest increase in 
tourism expenditure were Dunedin and 
Timaru, up 11%, Auckland and Waitaki, up 
10%, and Waikato, up by 9%.
Tourism Research and Evaluation Manager 
Peter Ellis says the Christchurch earthquake 
had a big impact on regional differences 
within tourism during 2011.
“Tourism spending in Christchurch dropped 
by 10% to $1.8 billion, led by a 22% fall in 
international visitor nights.
“But nearby regions like Timaru, Dunedin 
and Waitaki saw increases in tourism 
spending, a likely result of more domestic 
flows from Christchurch following the 
February earthquake.
“Auckland’s good year for tourism was largely 
a result of the Rugby World Cup.”

Key statistics in the Regional Tourism 
Estimates include:
• There were a 105.1 million international 
and domestic visitor nights in 2011, up 3% 
from 2010. Auckland had 24.9 million visitor 
nights, up 6%; Christchurch 12.1 million 
visitor nights, down 7%; and Wellington had 
7.3 million visitor nights, up 7%.
• International and domestic travellers spent 
$15.1 billion in 2011, up 5% from 2010. 
Visitors to Auckland spent $4.7 billion, up 
10%; visitors spent $1.8 billion in Canterbury, 
down 10%; and visitors to Wellington spent 
$1.4 billion, up 8%.
The Regional Tourism Estimates are a yearly 
analysis of the Ministry’s domestic and 
international tourism research and are the 
best available estimate of regional differences 
in tourism trends. They do not capture all 
tourism expenditure, as they exclude 
international airfares, outbound travel 
purchases from New Zealand firms, some 
purchases of tourism-specific goods, and 
imputed rental on holiday homes. The 
definitive estimate of tourism’s contribution 
to the economy is published separately in the 
Ministry’s Tourism Satellite Account, due to 
be published in October.

Avis Rent a Car is adding the 4WD Toyota FJ Cruiser to its New Zealand 
rental fleet, believing it will be a winner for those taking a winter holiday.
The five-door, automatic transmission FJ Cruiser has an eight-speaker CD 
system, a 4.3-inch LCD screen, Bluetooth and audio streaming, outside 
temperature indicator, a compass and inclinometer. 
The vehicle is available to hire in Auckland, Wellington and Christchurch 
and needs to be booked in advance by calling 0800 655 111.

Auckland votes for 
V8 Supercars round
Auckland City councillors voted 9 to 5 in 
favour of hosting a round of the V8 supercars 
at Pukekohe Park Raceway next April.  
The supercity’s ratepayers are now up for 
$10.5 million over five years via the ATEED 
major events fund, and the raceway is to get a 
$6.6m upgrade for the event.
ATEED’s Jennah Wootten is quoted by Fairfax 
as saying hosting the race should bring in 
50,000 visitor nights - 10,000 of which would 
be international visitors - and $7 million into 
the Auckland economy.

Milford Sound harbour 
improvements
A $6 million upgrade of Milford Sound’s 
main harbour is on target to be fully 
operational by the end of August, ready for 
the start of the tourist season. 
The redevelopment of the harbour will not 
mean more operators in Milford Sound, but 
will provide better access and safety for the 
existing operators.

Red Bus Red Zone tours
Red Bus has announced details of its new 
Christchurch Red Zone tours, which start on 
17JUL. The 30-40min tours, costing $15pp, 
will include a broad commentary from a 
Canterbury Museum guide.
The tours will drive through the cordoned off 
area of the central city showing at first hand 
the earthquake impacts on the central city 
and its landmark buildings.
The tours will depart from Rolleston Avenue, 
outside Canterbury Museum. Bookings are 
essential by phoning 0800 500 929, or online 
at www.redbus.co.nz



FREE 24 hour Internet in Deluxe King rooms, up to 3 nights
www.jetpark.co.nzFIND OUT MORE

Efforts by local tourism operators to keep 
visitors undertaking the Tongariro Alpine 
Crossing safe are being undermined by a 
small number of individuals who ignore 
expert advice and potentially put their lives at 
risk.
The Tongariro Alpine Crossing Transport and 
Guide concessionaires group (TACTAG) is 
working together extremely well to improve 
the safety of people doing the Crossing, which 
is internationally renowned as one of New 
Zealand’s top tramping experiences, says 
Chairman Stewart Barclay.
“We are very pleased with the contribution 
the TACTAG is making to alpine safety. 
However, some visitors are not heeding the 
advice of our members and other experts and 
are attempting the Crossing when the weather 
is unsuitable and without appropriate clothing
and equipment.
“The Crossing can be an extreme environment
in wintertime with snow and ice and rapidly 
changing weather conditions.”
Police Ruapehu Area Commander Inspector 
Steve Mastrovich says a group of about 10 
international visitors was recently advised by 
i-SITE staff in both Taupo and Turangi that 
they weren’t equipped or experienced enough 
to do the Crossing but carried on anyway. 

They drove to the track by private vehicle 
where they ignored further warnings by two 
TACTAG members not to proceed.
“They became lost and were very lucky to be 
rescued without mishap. These visitors need 
to understand that Search & Rescue isn’t a 
back-up to poor decision making, and they 
need to listen to the advice of the people who 
have local knowledge.” 
Tongariro Alpine Crossing is recognised as 
one of the best day walks in the world and a 
lot of work has been done by the TACTAG 
since its formation in 2007 to strengthen 
protocols that guide operators on weather 
conditions and the minimum equipment for 
trampers. 
At TACTAG’s latest meeting, the Department 
of Conservation said that in future it would 
require operators holding concessions to 
provide guiding and transport services for the 
Crossing to be TACTAG members and abide 
by its protocols.
TIA is working with the Police to develop a 
process for tourism operators, i-SITE and 
DoC staff and other relevant organisations to 
alert the police if they think individuals are 
planning to venture into the outdoors when 
they have been advised it is dangerous to do 
so.

Moves to stop rogue Tongariro visitors

RailCruising attraction opens
Prime Minister John Key was in Rotorua this 
week to officially open a unique railway 
tourist attraction in Mamaku.
Railcruising.com operates the world’s first 
fully automated petrol-electric hybrid railway 
vehicles on a 20km self-drive excursion along 
a disused rail line. Riders travel through the 
forest of the Dansey Scenic Reserve on the 
steep 1:35 gradient Rotorua Railway between 
Mamaku and Tarukenga, with views across 
rolling farmland to the lake.
The brainchild of Neil and Jane Oppatt, who 
the Rotorua Daily Post says were pioneers of 
whitewater rafting in Rotorua more than 30 
years ago, have developed RailCruising as the 
‘perfect’ soft adventure activity for all.
Mr Oppatt says the longest RailCruising 
excursion will be the Mamaku Outback, an 

86km return excursion from the Rotorua 
Railway Station to Bart’s Crossing, Ngatira 
near Putaruru. 
The RailCruiser V3000 seats four passengers 
and is entirely NZ-built.
www.railcruising.com

AUSTRALIA
Quality tourism gets the “tick” on new travel website
A new travel website has been launched to 
provide a comprehensive listing of quality 
assured tourism businesses in South 
Australia. The site features T-QUAL endorsed 
tourism products and experiences that 
participate in the quality assurance programs 
administered by the South Australian 

Tourism Industry Council.
www.qualitytourismsouthaustralia.com.au/

Currumbin hit by triple time costs
The Gold Coast Bulletin reports that 
Currumbin Wildlife Sanctuary cannot afford 
to open its doors on public holidays and is 
looking at shutting on public holidays. That’s 
because visitor numbers drop by half and 
management can’t afford to pay staff almost 
triple normal wages, the hefty award rate 

imposed by the Federal Government’s Fair 
Work Act.
The wildlife park, which opened 65 years ago 
and is one of the city’s oldest attractions, is 
currently only closed on Christmas Day.
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Judy gets her fans talking, booking
The first two episodes of the five-part TV 
series Judy Bailey’s Australia have “ignited 
positive conversations amongst Kiwi travellers
in the social media space,” according to 
Tourism Australia, which backed the 
production.
TA’s New Zealand general manager, Jenny 
Aitken reports that Facebook fans in New 
Zealand have more than doubled in the past 
12 months and are now just over 30,000. 
Facebook promotion in New Zealand around 
the television series in the month of June has 
yielded a reach of just over 800,000 New 
Zealanders which she describes as “an 
unprecedented and very pleasing result.” 
Kiwi fans have engaged well with the series,
with positive conversations around the 
episodes and where Kiwis have travelled to 
and want to travel to. Purpose made video 
vignettes posted via Tourism Australia’s You-
Tube channel of each episode are also 
drawing in thousands of views by Kiwis.
The fact that more and more Kiwi travellers 
are taking to social media, and specifically 
Facebook to share their own travel experiences 
and be inspired by others, is in line with new 

research recently commissioned by Tourism
Australia around Australian users of the 
social media platform. 
Ms Aitken says that whilst peer group 
advocacy through social networking is 
excellent and a vital part of the interactions 
of Facebook fans, celebrity advocacy also 
plays a key role in inspiring Kiwis to rethink 
Australia. 
“With more than one million Kiwis choosing 
to holiday in Australia each year, and a 92 per 
cent repeat visitor rate, there is both the need 
and desire to deliver new and exciting 
Australian holiday stories to these avid 
travellers. Having one of New Zealand’s 
most influential women showcase Australia 
through Kiwi eyes, is a great way of 
demonstrating that there is more to Australia 
than we think.” 
Ms Aitken says New Zealand viewers are 
booking some of the unique products and 
experiences featured in the series 
demonstrating the loyal and influential 
connection that host Judy Bailey has with her 
audience.

MEL’s newest Exec Suites
The Swanston Hotel, Grand Mercure has 

unveiled its newly refurbished Executive 
Suites. They are the hotel’s largest room type 
and offer style, space and comfort – often 
hard to find in an inner city hotel. Offering 
a separate bedroom with additional TV and  
king-size bed, the suites also include a 
spacious living room with a plush sofa, ideal 
for viewing  both free to air and Foxtel 
channels on an upgraded 40in LCD TV.  
There is a comfortable in-room dining area 
plus a large, sleek desk and free Wi-Fi or 
broadband internet.

The real Drover’s Run homestead
One of South Australia’s most famous 
properties, Kingsford Homestead, is now 
open for guests to experience. Known for 
its role in “McLeod’s Daughters” as Drovers 
Run, the homestead has been fully restored 
to capture the essence of rural Barossa living. 
The seven suites are all styled differently with 
all the comforts one expects from a luxury 
accommodation provider, and the spacious 
dining room overlooks the rolling Barossa 
hills.

The all-inclusive minimum two-night stay 
sees alternating five- and three-course 
dinners, and country breakfasts served in the 
dining room. Drinks and canapés are served 
as the sun sets; evening meals are accompa-
nied by outstanding Barossa wines and great 
South Australian beers.
For lunch the hosts can recommend tempting 
providores in the charming historic towns.
The details are at 
http://kingsfordhomestead.com.au/

Bupa Challenge Tour 
registrations now open
Cycling enthusiasts can now register to be 
part of the Bupa Challenge Tour and ride a 
leg of the 2013 Santos Tour Down Under. 
Next year’s ride from Modbury to Tanunda 
has three different starts and lengths encour-
aging riders of all abilities to take part. Early 
bird registrations are open until Thursday 
12JUL, while regular registrations will be 
open from 13JUL12 to 11JAN13. 
The Santos Tour Down Under 2013 race 
routes have been announced, including a 
new stage route and the first-ever grass start.   
www.tourdownunder.com.au/

Outback Odyssey launched 
Calling all off-road cyclists. Registrations for 
the 2013 Outback Odyssey are now open. 
This multi-day bike ride across the Flinders 
Ranges crosses some of Australia’s most 
beautiful landscapes and is an experience 
they’ll never forget.
www.bikesa.asn.au/outbackodyssey
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Unlimited Golf: Hyatt Regency Sanctuary Cove 
The golfing mecca of Hyatt Regency Sanctuary 
Cove on the Gold Coast now offers a golfer’s 
dream package, to play and stay with the new 
Unlimited Golf Package. 
Guests enjoy luxury accommodation, daily 
buffet breakfast in Cove Café and access to 
The Country Club fitness facilities, before 
embarking on a full day of golf on either The 
Palms or The Pines courses each day of the 
stay. 
The Palms has recently reopened after a 

redesign and full upgrade, plus a new A$13m 
Club House and Country Club to join The 
Pines, Sanctuary Cove’s private 18-hole 
championship golf course. Australia’s only 
Arnold Palmer signature course, this 
100-hectare course was carved through an 
established pine forest and features corridor 
approaches to several holes, as well as six 
man-made lakes to enhance the golfing 
experience. 
www.sanctuarycove.regency.hyatt.com

Port Lincoln in South 
Australia could get a 
golf course shaped like 
a great white shark.
The course would be 
part of a redevelopment 
of a former BHP site 
and there are plans for 
tourist accommodation, 
a wharf and a shopping 
development.
Previous attempts to 
develop the site have 
been thwarted by 
concerns about native 
vegetation clearance 
but the developers say 
they are confident the 
issue can be overcome.

PACIFIC ISLANDS
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Warwick’s Port Vila conference centre
Warwick International Hotels has successfully 
completed construction of a new conference 
centre in Port Vila, the largest of its kind in 
Vanuatu.
Situated in the extensive grounds of the 
Warwick Le Lagon Resort & Spa and 
comprising over 1000sq m of conference 
space, the Farea Pacifik can seat up to 800 
people for banquets at any one time and 
allows flexibility so that smaller groups can 
benefit from more intimate and comfortable 
layouts. Theatre style seating will allow more 
than 1000 attendees. Conference delegates 
will have access to the Resort’s comprehensive 

5 star facilities without imposing on the other 
guests of the Resort. 
The facility includes kitchen and catering 
facilities, the latest in air conditioning, 
dedicated power supply and back up, data 
points, fully integrated AV systems and 
expansive verandas for break-out sessions and 
al-fresco dining.
The conference centre’s first event was the 
recent hosting by Vanuatu of the African, 
Caribbean & Pacific States and joint European
Union Parliamentary Assembly, attended by 
nearly 400 primary delegates plus their 
support staff.

Tourism Fiji PR appointment
Tourism Fiji has appointed Auckland-based 
Mango Communications to handle its New 
Zealand PR.
Mango Communications is a full service 
agency which specialises in public relations, 
experiential and events. Its clients include 
Specsavers, Qantas, Lion, Cadbury, 
McDonald’s and thl.

Effective 01JUL12, TRS - Travel 
Representation Services Ltd has 
been appointed to represent the 
sister resorts of Beachcomber 
Island Resort, Anchorage Beach 
Resort and Funky Fish Beach 
Resort in Fiji.

Tonga’s Heilala Festival
Tonga’s annual Heilala Festival 16-28JUL will 
have as its theme “Tourism is our future”.
A highlight of the event is the Miss Heilala 
pageant to be held at a Heilala Village area in 
the Nuku’alofa CBD.
The first judging event of the Miss Heilala 
Pre-Pageant Interview will be held on Mon-
day July 23, at Davina House.The Miss Heilala 
Tau’olunga dancing competition will be held 

on 24JUL and two nights later, the Miss 
Heilala final judging event will incorporate 
a South Pacific Evening with island creation, 
talent, and sarong competitions.
The new Miss Heilala 2012-13 will be 
crowned during a Miss Heilala Ball on 27JUL 
at the Convention Centre, and a float parade 
will conclude the Heilala Week and pageant 
on 28JUL.



Catch an Eiffel of this..
Can you answer this question?.

The local dance featured is performed 
by men or women?

Click to view the video to find out! Click to view the latest issue
of the  New Caledonia Weekly.

Introducing CI Pacific
Two well-known travel industry identities 
with particular Cook Islands expertise have 
joined forces to form CI Pacific, an Auckland-
based marketing solutions provider.
Kelly Hansen, former NZ Sales & Marketing 
Manager for Cook Islands Tourism, and 
Andrew Gulland, former NZ Marketing 
Manager for The Rarotongan Resort Group 
have combined to offer unique and 
comprehensive Cook Islands & South Pacific 
marketing and sales programmes, both here 
and in Australia.
CI Pacific is also offering VSR - (Virtual Sales 
Representation), which the pair describe as a 
new and exciting marketing programme 
covering key national and international 
markets, including North America, UK and 
Europe.
“Our knowledge, experience and passion for 
the Cook Islands and the South Pacific are 
second to none providing CI Pacific the 
opportunity to tailor make solutions for 
our clients and reaching the target audience 
quickly, efficiently and within budget,” says 
Kelly Hansen. “Our custom Representation 
services can be provided as Full Service, 

Specialised Service or Project Only.”
Andrew Gulland says CI Pacific is focused on 
working in total harmony with its clients and 
partners.
“Our operation is completely transparent and 
accountable, while producing measureable 
sales results and return on investment,” he 
says. 
“Our specialist areas include Database 
Marketing & Management; OTAs, Social 
Media, Rich Media and Digital Asset 
Management; General Sales and Marketing; 
Industry Sales Representation; Advanced 
Training - VSR; Media communication and 
coordination; and Specialist markets.”
For any additional information or to further 
discuss marketing opportunities, contact 
Andrew.Gulland@cipacific.com or 
Kelly.Hansen@cipacific.com 

New at Norfolk’s Governor’s Lodge
Annie & Bruce Walker have become the new business
proprietors of Governor’s Lodge Resort Hotel on 
Norfolk Island.
Bruce is General Manager / Proprietor while Annie 
handles administration, marketing and PR.   Christine 
(Petal) Jones in Accounts and Sandy Nutley for Groups 
remain key members of the team, although Sandy will 
be taking extended leave until OCT for family reasons.
Email bwalker@governorslodge.nf

• Less than 3 hours from
   Auckland flying Aircalin          
• Four convenient daytime flights  
   every week
• Choose Aircalin for great value  
   fares and packages

• A city break, an island hop,   
   or a self-drive holiday
• Modern Airbus fleet, including  
   spacious A330 (271 seats)
• The only Business Class service  
   between Auckland and Nouméa

New Caledonia
where the French Riviera meets the South Pacific

www.aircalin.com

• Full service, regardless of     
   the fare paid. All meals,   
   drinks,infl ight entertainment  
   and 1 piece (23kgs) of checked  
   luggage included
             (09) 977 2238
   reservations@aircalin.co.nz
 

Noumea Carnival 2012
The Noumea Carnival will be held on 
25AUG, and this year marks its 25th 
anniversary and the theme will be “Carnival 
of the World”.
This awesome event, which 
was previously staged in April, 
last year attracted crowds of 
22,000 people.
Flamboyant themed floats will 
grace the streets and spectators 
will be encouraged to join in 
the parade before ending the 
night in the centre of Noumea 
at the Place des Cocotiers and 
enjoying the party atmosphere. 
Encourage your clients to visit 

www.visitnewcaledonia.com for destination 
information, stunning imagery and inspiring 
videos.
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ASIA

Your gateway to China We know it like our own backyard bookings@acrossia.com
or call 09 309 1188

Autumn splendour of Korea by rail
Autumn in Korea is without doubt the best 
season to visit the country, especially for the 
splendour of the autumn colours in its many 
national parks as well as to join in some of the 
most exciting and fun festivals of the year. 
The autumn colours begin to appear in early 
OCT and can be enjoyed in various parts of 
the country till mid to late NOV.  The peak 
time is mid-late OCT when the mountain 
ranges and valleys are a masterpiece of burnt 
orange, crimson reds and golden colours.  
The weather is also very reliable at this time of 
year with sunny warm days and cold nights.  
It is a very popular time to go hiking in 
Korea’s spectacular national parks.
Without leaving Seoul visitors can enjoy the 
autumn colours in the royal palaces and the 
nearby Bukhansan National Park which can 
be reached on the subway.  
Those venturing out of Seoul should buy a 
Korean railpass before leaving NZ, allowing 
them to travel anywhere in the country on 
Korea’s fast track rail network.  The Korean 
railpass is exceptionally good value costing 
as little as NZ$79 for three days, $118 for 
five days, $149 for seven days or $172 for ten 
days rail travel anywhere on the country’s 
extensive rail network.  The Korean railpass is 
available to purchase from Railplus by 
clicking here.
Some of the places to visit for the best of the 
autumn colours are Naejangsan National 
Park in the south west of the country with 
its famous tunnel of maple leaves.  Stay in 
Jeonju city nearby and sleep in a 400 year 
old traditional village and enjoy a traditional 

Korean living village.  Jeonju is also the home 
of Korean bibimbap (mixed rice, meat and 
vegetable dish) which is loved by most visitors 
to the country. The annual Jeonju Bibimbap 
Festival takes place 18-21OCT.
Seoraksan National Park on the east coast is 
perhaps Korea’s most famous park with 
stunning mountain scenery in autumn.  
Gwangju city in the south-west of the country 
is the home of the Gwangju World Kimchi 
Culture Festival which will be held this year 
from 13-17OCT.  Kimchi is Korea’s most 
iconic food, a fermented spicy cabbage served 
as side dish at every meal.  Gwangju is a 
centre for culinary culture in Korea and the 
Kimchi Culture Festival is one of the biggest 
in the country.  The natural autumn beauty of 
the rolling hills and valleys of Jirisan National 
Park is a must.
Korea has many World Heritage sites with 
easy access from Seoul like the ancient city 
of Gyeongju in the south-east corner.  The 
former royal capital of Korea is known as a 
‘museum without walls’ due to its many open 
air treasures.  The royal burial tombs and 
Asia’s most famous Buddhist shrine, 
Seokguram is set at the end of a picturesque 
trail in the mountains.  The stunning autumn 
colours add to the beauty of this site. 
The ancient fortress of Suwon just outside 
of Seoul celebrates the Suwon Hwaseong 
Cultural Festival from 05-07OCT.  Visitors 
can enjoy the re-enactment of the royal life 
of King Jeongjo the Great at the UNESCO 
World Heritage Hwaseong Fortress.  
Visit www.visitkorea.or.kr

NZ- Japan with Jetstar
Further to news that Jetstar Japan is now 
airborne, Mick Cottrell, Jetstar’s Manager 
New Zealand Sales points out that New 
Zealanders can now fly to Japan via a quick 
stop in OOL and on to Tokyo or Osaka, then 

Changi Terminal 1 completes upgrade
The latest refurbishment work to renovate the 
31-year-old Changi Airport Terminal 1 which 
started in MAY08 is now completed.
The rejuvenated T1, designed with the 
concept of a “Tropical City”, retains the 
flavour and character of its original design 
and functions - but is now enhanced. The 
changes in layout and passenger flow, wider 
spaces, higher ceilings, natural sky lights and 
landscaping make for an inviting tropical 
space. 
The Check-in Hall features a new sculpture 
art installation. Kinetic Rain.
The ever-evolving work is made up of 1,216 

bronze droplets that transform into multiple 
shapes, akin to poetry in motion. Carrying 
an aviation theme, the key element in every 
shape shows the movement of flight through 
slow, fluid movements. Recognisable shapes 
among the 16 programmed displays include 
an aeroplane, hot air balloon and a kite. 
Each droplet is raised and lowered by its own 
computer-controlled motor in the ceiling.
An audio commentary and official video are 
also available by scanning the QR code on 
display boards at the T1 Departure Check-in 
Hall with their smartphones. 
Check it out here.

carry on domestically within Japan – all on 
the same airline – all with value fares for the 
entire journey.
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THE AMERICASAccor expands 
in Vietnam, debuts Ibis
Accor, the largest operator of hotels in Asia-
Pacific, has announced three new develop-
ment hotels in Vietnam to its committed 
pipeline that will see 16 new hotels opened 
there by 2015. Today Accor operates 13 hotels 
in the country. 
The announcement comes as Accor opens 
its first economy hotel in Vietnam, the Ibis 
Saigon South.
This addition marks a major milestone for 
Accor in Vietnam as it now offers a compre-
hensive range of hotel brands, including the 
luxury Sofitel, upscale MGallery, midscale 
Novotel and Mercure, and economy Ibis. 
Ibis Saigon South has 160 comfortable, well-
designed, and fully equipped guest rooms 
which provide a wide range of amenities, 
including flat screen televisions and Wi-Fi 
internet access. The hotel also offers 24-hour 
services, quality F&B at the OOPEN Restau-
rant, and a funky bar on the ground floor for 
guests who want to relax and enjoy a selection 
of drinks.
In other news, Accor has signed three addi-
tional hotels in Danang to further expand its 
network in Vietnam:
..  Pullman Danang Beach Resort is a re-
branded 186-room hotel located on Danang 
Beach, opening Q3, 2012 
..  Ba Na Hills, Member of the MGallery Col-
lection, will be a newly built 90-room upscale 
hotel, opening Q3, 2014, located in a French-
inspired village atop and amongst the scenic 
Truong Son Mountains
..  Located in the same proximity will be Mer-
cure Danang French Village Ba Na Hills, a 
372-room hotel, opening Q4, 2013, also with 
old-world, French touches in its décor and 
architecture.

Contiki’s USA sales boom
Contiki is celebrating a record start to its new 
USA and Canada selling season.
Some 30 years on from the start of Contiki’s 
North America travel operations, USA and 
Canada are proving bigger than ever, says 
Contiki general manager Tony Laskey.
“There is no doubt that the high Kiwi dollar is 
helping to make the destination more 
affordable and judging by the uptake and 
interest in our latest travel program, young 
travellers are being savvy to this and locking
in their North America holidays to get the 
best value and inclusions available with 
Contiki,” he says.
“Pre-registrations have been rolling in for our 
new headline Coachella music festival 
addition with Contiki offering two six-day 
festival departures next April to the event 
that had everyone talking following Tupac’s 
infamous hologram performance.”
Contiki inclusions : riding the Maid of the 

Mist in Niagara; entry to the home of the 
‘King’ at Graceland; a Sunset Cruise on San 
Francisco Bay to see the best views of the 
Golden Gate Bridge; and Contiki’s exclusive 
Vegas Hummerzine ride where travellers can 
enjoy a view of the famous strip while sipping 
Champagne.
“A key feature of our program is centrally-
located hotels so travellers are right where 
they need to be with facilities to impress, for 
example, Hotel Whitcomb in San Francisco 
next to Union Square and Harrah’s Casino in 
Las Vegas set on the Strip itself and opposite 
Caesars Palace,” says Laskey.
“Our team is what makes us so exceptional. 
Because we’ve operated in North America 
for so long and have an established base and 
relationships there, we can show your clients 
the USA and Canada like nobody else.”
Visit www.contiki.com, ask your sales exec or 
contact reservations on 0800 266 8454.

McCarran International Airport at Las 
Vegas now has a third terminal, the 
first unit terminal to be built in the US 
since 9/11, some 12 years ago. It has 
14 gates, seven of which can be used 
for international arrivals. Terminal 3 
increases McCarran’s annual capacity 
to around 53 million passengers.

Six Flags Magic Mountain in San 
Fernando Valley, Southern California 
will open a new Superman ride - Lex 
Luthor: Drop of Doom later this month. 
It will be the world’s tallest vertical
drop ride, dropping 40 storeys at 
85mph.

EUROPE
Good time for Kiwis to travel
The Kiwi dollar made history this week, 
surpassing the euro 64 cent mark and 
continues to hold close to that rate, making 
a trip to Spain, Portugal or Italy a very 
attractive proposition.
Meanwhile the NZD-UKP is above 51 pence 
and the NZD-USD rate sits above 80c.

NZ-Barcelona link now 
with Emirates 
The newly-launched Emirates B777-300ER 
flights to Barcelona are part of a trebling of 
services to Spain, following the move to 
double daily on the Dubai-Madrid route.
There is a direct connection to BCN from 
all four daily Emirates services from New 
Zealand.

TravelMemo   20120706    06JUL12    Page 8



Isle of Man TT tour
Paradise Motorcycle Tours has announced its 
expansion into Europe, with its first UK tour 
timed to coincide with next year’s Isle of Man 
TT - MAY/JUN13.
“We have been driven by demand,” says MD 
Michael Rose. “Clients who have experienced 
a Paradise Motorcycle Tour of New Zealand 
have asked us to arrange tours in other 
countries. With our extensive knowledge 
of the UK and Europe, combined with the 
results of research into current market 
offerings, it was a ‘no brainer’ to start with the 
UK.
“The Isle of Man TT is on many motorcyclists’ 
bucket list, so we’re offering the chance to 
watch the racing and ride the course, guided 
by a professional racer. We’ve also organised a 
private Track Day at Silverstone Racing 
Circuit, with tuition from former British 
Superbikes Champion Niall MacKenzie; it 
just can’t get better!”
Tour participants will experience the heritage, 
history and tradition of Great Britain’s most 
famous cities, landscapes and landmarks, 
from Land’s End to the Scottish Highlands, 
and riding the best motorbiking roads in the 
UK. 
Says Rose: “We expect a lot of interest for 
these top end guided motorcycle tours, for 
which places are limited to 10 bikes or 20 pax. 
All our tours are commissionable.”
For more info call 09 4739404 and visit 
www.paradisemotorcycletours.co.nz
E: mike@paradisemotorcycletours.co.nz

Emirates to serve 33 European cities
Two more Europe destinations being added 
to the Emirates network over the next six 
months will bring the Dubai-based carrier’s 
total to 33 destinations on the Continent.
Lyon will get five flights a week from Dubai 
starting 05DEC, while Warsaw will be added 
to the route network with a daily service from 
06FEB13.
Emirates already serves Nice and is to launch 
a second A380 service to Paris from 01JAN13, 
in response to Dubai-Paris route demand. 
The airline currently serves Paris with 18 

weekly flights, operated with an Airbus A380 
and Boeing 777-300ER aircraft.
Emirates customers in New Zealand can 
already fly on the A380 all the way from 
Auckland to Paris on a daily frequency with a 
direct connection in Dubai. The double daily 
will mean a direct connection on the south-
bound service from Paris as well.
Moscow is to get its first ever scheduled A380 
service from December, when an EK double-
decker replaces a Boeing 777-300ER on one 
of the carrier’s two daily flights from Dubai.

Eiffel Tower not the top Paris attraction
Tourists choose Notre Dame Cathedral over 
Eiffel Tower, the city’s tourism office has 
revealed.
Thirteen Paris landmarks attracted more than 
one million visitors last year but the Cathedral 
was tourist’s top choice and far ahead of the 
landmark Tower.
Around 13.6 million tourists flocked the 
Gothic cathedral on a little islet on the River 
Seine, followed by the Sacre Coeur basilica on 
the Montmartre hilltop, which attracted 10.5 
million.
Nearly nine million visited the Louvre and 

the numbers at one of the world’s largest 
museums increased 5.6% year-on-year, while 
the Eiffel Tower got 7.1 million visitors, also a 
5.6% increase.
Some 3.6 million people visited the Pompidou 
Centre art museum while, the Musee d’Orsay, 
housing Impressionist and post-Impressionist 
paintings in a converted railway station, 
attracted 3.1 million visitors.
While Americans and Britons comprised the 
largest number of visitors to museums,  the 
numbers of Brazilians, Russians and Chinese 
had risen substantially.

Dismay over Spanish airport tax
Travel agents and tour operators are 
reportedly dismayed by the hike in the 
Spanish airport taxes, which came into effect 
on 01JUL, without proper consultation of 
airport users or sufficient implementation 
time. The charges will also apply retroactively 
on tickets already issued for departure on or 
after 01JUL.  
The Spanish State Budget for 2012, which 

was adopted on 29JUN, includes an increase 
in airport taxes of around 18.9% on average, 
with a larger increase for the Madrid-Barajas 
and Barcelona airports, which will see airport 
taxes almost double. Airport taxes per 
passenger on flights operated between 
Madrid and the European Economic Area go 
from €6,95 to €14,44, while those at Barcelona’s 
El Prat airport rise from €6,12 to €13,44.

Cycle a tour of France 
with Peregrine 
If your clients are inspired by the current 
Tour de France, Peregrine offers two self-
guided, fully supported cycling tours in 
France. Each tour includes accommodation, 
luggage transfers, detailed route notes and 
maps, bike and helmet hire.
On the 7-day Cycling Through Provence tour 
they’ll pedal their way through vineyards and 
villages, exploring some of the most enchant-
ing countryside in Provence. 
Beginning in L’Isle-sur-la-Sorgue they’ll cycle 
to the foothills of Mont Ventoux, famous for 
its role in the Tour de France; bask in some of 
Provence’s most picturesque villages and ride 
amongst world renowned vineyards before 
finishing in the Roman capital of France, 
Vaison la Romaine.
Priced at $1795pp twin share, it includes 
4 nights comfortable hotels, 2 nights guest 
house accommodation with breakfast each 
morning. 
On Peregrine’s 6-day Cycling the Loire Valley 
they’ll take winding roads past vineyards and 
through forests that spill out on to grand 
estates. The terrain is flat and the cycling 
is easy. This tour starts and finishes in the 
charming town of Blois.
Cycling the Loire Valley tour costs $1570pp 
twin share and includes 5 nights comfortable 
hotel accommodation with 5 breakfasts and 3 
dinners.
Because these tours are self-guided they 
do not include the services of a tour leader, 
but luggage will be transferred each day to 
the next hotel. A reasonable level of fitness 
is recommended.  Both tours operate for a 
minimum of two people and depart on a daily 
basis between 01MAR and 31OCT. 
Call 0800 448 086.
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Discover the Highlights of 
Tuscany with Headwater
Headwater’s guided Highlights of Tuscany
 walk explores the great art cities of 
Florence and Siena and the scenic Cinque 
Terre. This top selling, leisurely walking 
tour is a mixture of sightseeing and gentle 
walking, with minibus assistance for all 
transfers. 
Priced from $3275pp, it includes 10 
nights’ accommodation, sightseeing, 
continental breakfast daily, 3 dinners, 
services of a Headwater rep. 
Departures are on selected dates until 
03OCT12 from La Spezia, Italy. 
For more information on this Headwater 
tour click here and contact Adventure 
World on 0508 496 753.

AVIATION
Qantas courted by (or courting) Gulf carriers
The News Ltd website reports that Qatar 
Airways will be in talks with Qantas next 
week on plans between the two airlines to 
form a strategic alliance.
The Doha-based carrier’s CEO Akbar Al 
Baker confirmed that a formal alliance would 
be formed with Qantas in the next year.
Mr Al Baker was in Perth for the inauguration
of Qatar Airways flights to Perth. The airline 
already operates a daily flight into Melbourne 
but is clear that it does not intend flying into 
Sydney.
Mr Al Baker is quoted as saying the formal 
code sharing arrangement would mean ‘’joint 
flights’’ with the QF flight code being placed 
on Qatar services, with seamless transfers to 

Australian domestic services.
He revealed that Qantas had been speaking 
with his airline ‘’for some time’’.
The Australian says Qantas would not 
comment on the possibility of talks but there 
have been reports that the oneworld alliance 

has been looking at Qatar as a partner in the 
Gulf region.
Meanwhile, there are reports that Emirates 
boss Tim Clark said Qantas would benefit 
from a codeshare with his airline and more 
recently confirmed the airlines were in 
“exploratory” discussions.
Mr Clark is understood to have indicated 
increased interest from both sides in what has 
the potential to be a strong partnership.
Another Gulf carrier, Etihad, is in a successful 
alliance with Virgin Australia. Etihad reports 
that this and other partnerships have delivered 
800,000 passengers into its network in the 
past six months, resulting in a 30% lift in its 
first-half revenue.

Emirates adds 
fifth Australian city
Emirates is adding Adelaide to its network 
from 01NOV, with a four-per-week schedule, 
lifting to daily from 01FEB13. 
The airline’s current double-daily service from 
Dubai to Perth will grow to 19 weekly flights 
from 01DEC, becoming a triple daily 
operation from 01MAR13.
Melbourne is to get a daily A380 in OCT, 
with the service extending to Auckland.

Air France – 
no comment on EY talks
Air France is not commenting on a report 
in Le Figaro claiming it is exploring a joint 
venture with Etihad.
ATW Online says that in March, AF CEO 
Jean Cyril Spinetta confirmed informal talks 
were underway with EY. He said the deal 
under discussion was a “purely a commercial 
agreement” on routes from Amsterdam and 
Paris-CDG to Abu Dhabi, stressing that there 
was “no equity-based aspect.”
However, Le Figaro has now reported: “More 
than a simple commercial agreement, it is a 
joint venture with Etihad Airways which is 
being considered.”
The newspaper’s sources suggest the JV could 
go live as soon as this autumn. It added that 
at a later stage the partnership could draw in 
EY’s German partner Air Berlin and Alitalia, 
in which AF holds a 25% stake.
“We have absolutely no further comment 
to make on that,” AF said in response to the 
report.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

www.adventureworld.co.nz/tours-and-destinations/europe/southern-europe/italy/tours/highlights-of-tuscany-walk/ 
http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!

Emirates early-booker 
discounts
Emirates is offering early-bookers ‘exception-
al’ discounts on its flights from New Zealand 
to Europe, South Africa, South America 
and USA when booking between now and 
19JUL12, for travel 08JUL-30NOV12, with 
the exception of UK-Europe economy class 
fares which are for travel in OCT-NOV (with 
surcharges prior to that period).*
Economy class return fares include Mumbai 
from $1,929, Johannesburg and Cape Town 
from $2,429, Barcelona from $2,529, Paris 
from $2,599 and London from $2,779. 
Emirates also has New York from $2,489 and 
Rio de Janeiro from $2,559.
Business class return fares include Johannes-
burg and Cape Town from $7,719, Paris from 
$9,629, New York from $9,819, and London 
from $9,939. 
When booked online at www.emirates.com 
passengers will receive a bonus of 1,000 Sky-
wards Miles.  
*Terms and conditions apply.

Airlines amongst most 
disliked companies
The American Customer Satisfaction 
Index of the most disliked companies 
in America has been released and four 
of the top ten most disliked companies 
in the US are airlines.
While Long Island Power Authority 
was No. 1 on the list and other power 
and cable TV companies filled most of 
the top ten most disliked, four spots 
were taken out by airlines. 
United Airlines came in at #5; American 
Airlines at #8; US Airways at #9 and 
Delta at #10.

SWISS launches 24/7 customer 
service via social media
SWISS customers can now use Facebook and 
Twitter to contact its Service Centre at any 
time of the day or night with any inquiries 
or issues they may have: on flights, tickets, 
rebookings and similar. SWISS has been 
utilizing the social media platforms for some 
time to publish general information on the 
company, product news, competitions and 
more. The airline has now expanded its use 
of these online communication channels to 
ensure its round-the-clock reachability for its 
customers worldwide. 
Customers can also use the enhanced 
communications channels to ask specific 
questions about travelling with SWISS and 
the various products and services available, or 
with regard to a booking already made. The 
new 24-hour service is provided in five 
languages, too: English, German, French, 
Italian and Spanish. 
@SwissAirLines, facebook.com/FlySWISS

Cathay Pacific Airways has achieved 
an A+, the highest possible rating, 
for the fourth consecutive year for 
its Sustainable Development Report 
which outlines the various sustain-
ability measures undertaken by the 
airline in 2011.   
The airline received the A+ rating in 
the Global Reporting Initiative (GRI) 
guidelines, an externally verified and 
internationally accepted benchmark 
for reporting on economic, environ-
mental and social impacts.

New home for AKL Airport 
management
Auckland Airport’s 105 corporate staff will be 
located in the just-completed Quad 5 building
on Leonard Issit Drive from 23JUL.  Quad 
5 is at the heart of the rapidly expanding 
Auckland Airport Business District and the 
office will occupy the entire first floor and 
mezzanine, a total of 1750sqm of open plan 
office space.
Part of the old offices in the international 
terminal building will be used to provide hot 
desks for contractors.

Airbus Alabamy bound
Airbus is to spend US$600 million building
an A320 final assembly line in Mobile, 
Alabama, on a former US Air Force base site 
known as Brookley Aerospace, and will 
create 1,000 new aerospace jobs plus 3000 site 
construction jobs.
It will be almost a carbon copy of the Airbus 
assembly facilities in Toulouse and Hamburg 
and will begin assembling A320-family jets 
late in 2015 for deliveries starting in 2016 and 
will reach its initial target of completing 40-
50 of the jets per year by 2018.
Airbus says it has already taken US$12 billion 
worth of US-made systems and components 
for its A320s, A330s and A380s in the last 
year, purchases that support 210,000 US jobs.

Emirates appointments
Among a number of management changes, 
Emirates has announced that its senior vice 
president Far East and Australasia Richard 
Jewsbury is to become SVP Europe and 
Russian Federation. He is being replaced by 
Salem Obaidalla. The airline says 90% of the 
new appointments have been awarded to 
Emiratis, all of whom originally started their 
careers with Emirates’ UAE National 
Commercial Management Programme.

Book flights 
on Qantas Mobile Site
Qantas has launched a new functionality to 
its mobile site enabling Qantas customers to 
book domestic and international flights via 
qantas.com on their mobile phone. 
Initially launched in 2008, the Qantas Mobile
site provides customers with the ability to 
check in for their domestic flight, receive 
SMS flight updates and check the status of 
their flight. Customers are also provided with 
access to worldwide Qantas Club lounge 
locations, contact numbers for Qantas offices 
worldwide and the up to date timetables for 
Qantas, QantasLink, Jetstar and codeshare 
flights.
Frequent Flyers can access Qantas Mobile 
with their Frequent Flyer number, last name 
and PIN to view all bookings recorded against 
their Frequent Flyer membership, as well as 
their points balance and date of last activity. 
Non-Frequent Flyers can log in with their 
booking reference and last name to view their 
booking including passenger details, flight 
details, check-in information and 
baggage allowances.
The search and booking function is available 
to customers departing Australia, New 
Zealand, Singapore, the UK and the US.
The Qantas mobile site is accessed by typing 
qantas.com into a web-enabled smart phone.

Pakistan International Airlines 
chairman Rao Qamar Suleman 
has asked air hostesses to greet 
passengers with a smile, as it 
would help generate revenues 
to improve the airline’s financial 
position.
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Wi-Fi for Delta’s 
international fleet
Delta Air Lines will begin offering in-flight 
Internet service on its long-haul international 
fleet of more than 150 aircraft, which includes 
Boeing 777, 767, 747, Airbus 330 and 
transoceanic Boeing 757 aircraft in early 
2013. 
The expanded Wi-Fi service will use satellites
to provide coverage internationally and 
will complement the existing air-to-ground 
service already provided by Gogo for aircraft 
flying within the domestic U.S. 
Delta already operates the world’s largest 
Wi-Fi-equipped fleet of aircraft with more 
than 3,000 flights daily, including its entire
fleet of 550 domestic mainline aircraft. 
More than 800 Delta aircraft, including all 
Delta Connection two-class regional jets, are 
equipped with in-flight Wi-Fi service offering 
more than 400,000 customers per day access 
above 10,000 feet. 
The international service will use high-band-
width Ku-band capacity satellites to provide 
global coverage. When complete in 2015, 
Delta will operate approximately 1,000 Wi-Fi-
equipped aircraft.

Lufthansa L Class Sale 
To: over 100 European Cities 
Ex: AKL / WLG / CHC 
Via: SIN / BKK / HKG / SHA / NRT / 
KIX / LAX / SFO / YVR 
Airfares from: NZ$2,197 all inclusive 
(Frankfurt) 
Departures from: 01OCT12 -15FEB13 
Sales to: 23JUL12 

SIA res system reminder
Agents are reminded that Singapore Airlines 
and SilkAir will be undergoing a transition to 
a new reservations system this Sunday 08JUL.
During the transition, all Singapore Airlines 
and SilkAir flights are due to operate as 
scheduled. However, booking, reservation 
and ticketing services through singaporeair.
com, silkair.com, call centres, service centres 
and travel agents, as well as KrisFlyer-related 
transactions and online/mobile functions, 
such as SMS alerts, will not be available from 
2200hrs on 07JUL New Zealand local time. 
These services are expected to progressively 

resume from 0200hrs on 09JUL.
Internet, mobile and early check-in will not 
be available for all flights departing on 08 
and 09JUL Singapore local time. Customers 
should bring a printed copy of their electronic 
ticket to the airport for check-in. Counters 
will open 3 hours before the scheduled time 
of departure for Singapore Airlines flights and 
2 hours before departure for SilkAir flights.
For further details and updates on the transi-
tion to the new reservations system, visit sin-
gaporeair.com, or follow Singapore Airlines 
on Facebook (Facebook.com/SingaporeAir)

CRUISE NEWS
P&O Cruises - 175 years
To mark 175 years of its history, P&O Cruises 
has invited past passengers and crew to share 
their memories on a new website dedicated to 
celebrating the cruise line’s colourful heritage. 
Travellers are encouraged to upload their 
stories, photos and memories of P&O Cruises 
at www.175yearsofcruising.com.au, which 
already contains a collection of fascinating 
historical items.
Facebook fans can also share their cruising 
memories at facebook.com/POCruises.
Meanwhile, the Grand Event at the UK cruise 
line’s home port of Southampton saw all 
seven ships of the P&O Cruises fleet come 
together for the first time. 
P&O Cruises World Cruising managing 
director, Carol Marlow said it was an honour 
to have Her Royal Highness, The Princess 
Royal attend the official reception onboard 
Oriana.  www.grandevent175.co.uk.

Pic | Mike O’Dwyer

TravelMemo   20120706    06JUL12    Page 12

Virgin Australia has ordered 23 Boeing 737 
Max 8 aircraft for delivery 2019-2021, with 
options for another four.
The airline will defer the delivery of an 
unspecified number of 737-800s to after 
2016, and take only 31 between 2013 and 
2016, to align with its capacity plan for the 
next three years.



FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Cruising Alaska
It’s that time of the year when many Aussies and 
Kiwis are heading to a perennial favourite cruise 
region – Alaska.
Aside from cruising throughout Australia, New 
Zealand and the South Pacific, Alaska has consistently 
been one of the top cruise destinations from this 
market – and why not, it is a stunning part of the 
world!
Breathtaking scenery, gleaming glaciers, abundant 
wildlife, and native culture are just a few of the 
spectacular attractions that draw visitors to cruise 
Alaska.
A typical Alaska itinerary of seven days will sail 
through the Inside Passage and visit spectacular 
Glacier Bay National Park or Hubbard Glacier. The 
most popular ports of call along the way are Juneau, 
Skagway, Ketchikan and Sitka.
Most cruise lines also offer a variety of extended 
cruise-tour package options which take passengers 
deeper into Alaska via train and include land stays at 
lodges and sightseeing in Denali National Park - 
making their trip to Alaska even more comprehensive. 
For climate and sunlight purposes, cruises to Alaska 
sail strictly during the northern hemisphere summer 
months of May to mid-September. June, July and 
August can be classified as peak season although 
May and September are the most popular months 
for Aussies and Kiwis.
For a world class add-on to your client’s Alaskan 
cruise, look no further than the Rocky Mountaineer
Rail experience. 
A perfect fit for cruise 
passengers and a great 
supporter of the cruise 
industry.

12 VIKING LONGSHIPS
VOTE FOR THE INNOVATORS 

IN RIVER CRUISING 

Best Cruise Operator 
International Based Operations 

New Zealand Travel 
Industry Awards 2012.

Click here
to submit your vote

Viking River Cruises launches 
online training portal
Viking River Cruises has launched a comprehensive online training portal for 
travel agents, which it says is yet another component of its continual investment 
in servicing the Australian and New Zealand travel markets. 
The comprehensive online training portal www.vikingrivercruisesexpert.com is 
designed to up skill travel agents in the key areas of the Viking product including 
Selling Viking and Superior Service.  Consisting of five modules, travel agents 
can gain Viking Expert status in just 45 minutes, and there is no requirement 
for them to be undertaken in one sitting.
Beyond a training tool, travel agents who sign-up to the portal will have 
permanent access to the latest e-brochures, current marketing material, current 
special offers, Viking news and much more. Updated regularly, the portal makes 
it simple to maintain Viking Expert status.
In conjunction with the launch of the portal, Viking is offering a $25 Farmers 
Gift Card to each travel agent that completes all five modules with 100% pass 
mark before 31JUL12. Conditions apply.
www.vikingrivercruisesexpert.com

No single supplement on Hurtigruten
Hurtigruten is offering no single supplements on selected departures this 
winter, valid on certain dates from OCT-DEC12 on the 12-day Classic Round 
Voyage, 11-day Norwegian Discovery Voyage, seven-day Classic Voyage North 
and six-day Classic Voyage South. 
The offer is applicable on bookings made before 31DEC12 and all voyages are 
on a full-board basis. The popular winter months provide excellent opportunities 
to see the Northern Lights, particularly north of the Arctic Circle.

Scaled back plans for QE2
The Dubai-based owners of the former Cunarder QE2 have scaled back plans to 
turn the ship into a 1000-room luxury floating hotel at Palm Jumeirah.
Instead, the vessel will boast just 300 rooms and be moored in Dubai’s 
commercial Port Rashid. The common areas of the ship, including the 
restaurants and entertainment areas, would be largely left as they are.
Talks are ongoing with three hotel operators, including Dubai Holding-owned 
Jumeirah Group, to run the new hotel, and there are plans to transform Port 
Rashid into a tourist hub – complete with a maritime museum.
The conversion work is due to be completed in 18 months.
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MSC Cruises to broadcast Olympics - live

Hurtigruten expedition ship on the Trans-Atlantic crossing 

Broome-based North Star Cruises has plans for a 
second ship, a 50-passenger expedition type vessel 
that could include cruises to New Zealand. This was 
revealed to media by North Star general manager 
Peter Trembath in Sydney on Tuesday, where he was 
celebrating the line’s 25th anniversary operating 
upmarket adventure cruises around the Kimberleys, 
South Australia, Indonesia, Papua New Guinea and 
Sydney Harbour with the purpose-built True North II.

From 27JUL to 12AUG, guests across the 
entire MSC Cruises’ fleet will be able to tune 
in live to London for the Olympics.
More than 2000 hours of the Games will be 
broadcast via satellite in public areas as well 
as in guests’ cabins. Coverage will include 
29 sports as well as the opening and closing 
ceremonies.
In addition, onboard entertainment during 
this period will be Olympic themed. There 
will be a colourful parade celebrating 
different nationalities on every cruise, and 
the anthems of lesser known countries will be 
sung around the pool in a fun-filled 
ceremony.
Guests can place bets on the games, the finals 
and on the number of medals each nation 

will take home. Video quizzes on the history 
of the Olympic Games will also allow sports 
buffs to show off their knowledge.
For the most competitive guests, five-aside 
football, ping pong, darts and shuffleboard 
tournaments will be organised, with medals 
awarded to the champions of each event. 
Other fun ‘events’ will include fully-clothed 
relays in the pool, football juggling, and 
scavenger hunts.
MSC chefs have also taken inspiration from 
the Games, and cocktails have been renamed 
and matched with different events.
 “MSC Cruises has thought of something 
for everyone,” said Lynne Clarke, managing 
director of MSC Cruises Australia and New 
Zealand.

Travel lovers can look forward to an out-of-
the-ordinary experience in October, as well as 
in spring and autumn 2013. Expedition ship 
MS Fram will be starting on its voyage to the 
Antarctic and picking up guests on the 17-day 
transatlantic passage from Las Palmas to 
Buenos Aires. In spring 2013 guests are 
travelling the opposite way from Buenos 
Aires to Las Palmas. 

Compared to other Hurtigruten voyages, 
there are far fewer guests on board – and that 
alone makes the Atlantic crossing 
special. Guests spend a lot of time on deck, 
enjoying the sun or watching the ocean, 
reading a book or preparing for the Crossing 
of the Line. 
For more information, contact Discover the 
World Marketing on (09) 623 4293.

Star Clipper trio for Europe in summer 2013

Star Flyer features on Travel Channel

Star Clipper has confirmed its three sailing 
ships will all be deployed in Europe for 
summer 2013.
As part of its new 2013/14 programme 
announcement, the Royal Clipper will be in 
the western and eastern Mediterranean, while 
Star Clipper will also sail in the western Med 
and Aegean. In addition, Star Flyer will sail in 
the Baltic and southern Spain.
Programme highlights include three-night 
taster cruises in the Baltic; 10- and 11-night 
sailings on Star Flyer from Stockholm to St 
Petersburg and a return to Monaco for Star 
Clipper with three round-trip cruises in April 
and May. New round -trip three-night sailings 
from Venice on Royal Clipper have also been 

added, as well as Moorish Andalucia and 
North Africa cruises on Star Flyer.
For winter 2013 all three ships follow the sun 
with Royal Clipper and Star Clipper sailing 
the Caribbean, whilst Star Flyer returns to the 
coastlines of Panama, Costa Rica and 
Nicaragua.
The sailing schedule includes seven-night 
Leeward Island cruises from St.Maarten on 
Star Clipper; seven-night Grenadines cruises 
from Barbados on Royal Clipper; 7-night 
sailings Costa Rica and Nicaragua on Star 
Flyer and a comprehensive 14-night Costa 
Rica cruise and tour.
For Star Clippers information, call The 
Innovative Travel Co tollfree on 0508 100111.

On Sunday 05AUG at 7:30pm, the Travel 
Channel is 
premiering a new 
cruise show, with 
Ben Hull 
reporting from 
Star Flyer, a 
luxury experience 
aboard a classic 
tea clipper
cruise where 
guests can hoist 
the sails or climb 
to the crow’s nest.  
Julie Peasgood 
will also be ex-
ploring St Thom-
as, a popular 
Caribbean island 
stop-off and 

visiting the Canary Island of Tenerife.
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PEARL’S PEARLER
Accurate forecast: As the days lengthen 

the coldness will strengthen
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HOSPITALITY

INDUSTRY NEWS

WRD to reward preferred agents
World Resorts of Distinction has just launched 
a new incentive programme - ‘Diamond 
League’- for preferred retail agents.
The program invites agents specialised in 
selling Fiji, Samoa, Cook Islands and Thailand 
to become accredited as a Diamond League 
agent via a short training module, and be 
rewarded with points for every room night 
sold at a WRD property.

Armed with dedicated Resort collateral and 
selling tools, the Diamond League Agents are 
first to obtain news about current specials and 
promotions via a dedicated website, news-
letter and Facebook page. Not only are the 
agents rewarded monthly, but their clients 
will also receive extra benefits when staying 
at a WRD property.  To register your interest, 
email sales@wrd.com.au

Industry rate offer at Wolgan Valley resort
The Emirates-owned Wolgan Valley Resort & 
Spa in the Blue Mountains of NSW is offering
the industry a special inclusive tariff of 
A$325pp per night, twin share in a Heritage 
Suite, valid SUN-THU inclusive, for stays to 
31MAR13.
The rate includes Heritage Suite double/twin 
accommodation with private pool; gourmet 
breakfast, lunch and dinner daily; all non-
alcoholic beverages; a range of regional wines 

and beer with lunch and dinner; two on-site 
nature based activities per person per day.
T&Cs: Subject to availability; standard 
industry rates apply on FRI and SAT and long 
weekends; available to industry employees 
and one travelling companion, sharing the 
same room.
Code: ITL66. Industry ID to be shown 
on check-in. Closeout: ITL66 unavailable 
23DEC12-05JAN13.

House of Travel’s new take on 
How Kiwis See the World
House of Travel has joined forces with Qantas, 
Canon and TVNZ Breakfast to capture the 
best photos of New Zealanders holidaying 
around the world.  
The competition entails applicants submitting 
up to five of their favourite holiday photos 
either instore, or via a Facebook App. The 
photos will then be shortlisted to 20 finalists
across four photo categories, which can then 
be voted on by the general public.  The four 
photo categories include “Best Friends or 
Family Photo”, “Best Intrepid Photo”, “Best 
Scenic Photo”, and “Best Use of Colour in a 
Photo”.  A grand prize winner will also be 
selected by an appointed judging panel. 
Prizes include $30,000 in Qantas airfares as 
well as five Canon cameras across the five 
prize categories. Photo entries will be 
accepted before Wednesday 11JUL. 
Applicants can enter the competition by 
visiting www.facebook.com/houseoftravelnz 
or taking their photos into a local House of 
Travel Store.

Airline of the Month 
Promotion winner
During the Month of June, Etihad Airways 
teamed up with Stella Travel’s consolidation 
department Air Tickets, in an ‘Airline of the 
Month’ promotion to highlight Etihad 
product & services to the Stella Agents. 
As part of the promotion, anyone who sold an 
Etihad Airways ticket went into a draw to win 
a ticket themselves. The lucky winner of two 
tickets on EY to Europe was Sue Morley of 
Royal Oak United Travel, pictured here with 
Etihad Account Manager, Roshnie Chhiba (on 
the right). Awards Gala Dinner tickets 

on sale
Tickets for the New Zealand Travel Industry 
Awards Gala Dinner on 08SEP are on sale 
online at $159 for a single ticket and $1,590 
for a table of ten, plus booking fee.
This includes a three-course meal and 
entertainment in The Great Room at The 
Langham, Auckland.
Visit www.nztravelindustryawards.co.nz


