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Half-mile Heathrow queues already 
Last Friday passengers at Heathrow’s Terminal 4 were stuck in 
half-mile queues, starting long before they even got to the 
immigration hall. 
They said that once they got there, two out of three desks were not 
manned and immigration officers “talked among themselves” while 
ignoring passenger demands to know what was causing the delays. 
Officials were also seen trying to prevent passengers taking 
photographs of the chaos as an estimated 4,000 people waited in 
line. 
One businessman, who was waiting in the non-EU line, told The 
Daily Telegraph that he was forced to wait more than 2¼ hours on 
Friday after returning to Britain from Italy. 
He said: “I have never seen anything like it. If they think they are 
going to be ready for the Olympics, which is now less than a month 
away, then this was a very poor training exercise – and it wasn’t 
even busy.”                               .... Cont p11
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Holiday parks buying rice-cookers
Holiday parks are making efforts to encourage 
Chinese visitors to take road trips when they 
visit New Zealand.
China is New Zealand’s fastest growing source 
of visitors but they are not familiar with the 
independent self-drive style of travel, Holiday 
Accommodation Parks Association of NZ 
(HAPNZ) chief executive Fergus Brown says.
“We believe this style of travel is one of the 
best ways to experience New Zealand, and we 
want to share that with our Chinese visitors.”
HAPNZ has hosted Chinese travel agents on 
a campervan trip in the South Island and is 
running a marketing programme to attract 
Chinese visitors.

It has also offered cultural awareness training 
to holiday park operators to help them under-
stand what Chinese visitors are looking for.
Similar initiatives are planned to target the 
Korean market in the next year, Mr Brown 
says.
He told the Otago Daily Times some Chinese 
tourists were already hiring campervans and 
the association’s park owners were buying 
rice-cookers “because there’s a high demand 
for those” from all Asian tourists. 
“Unlike you and me, the Chinese only ever 
cook their rice in rice-cookers,” he said. 
Mr Brown added that holiday parks would do 
whatever it took to look after the tourists.

PWT Advent Calendar 
finalist in marketing 
awards
Positively Wellington Tourism’s 
Wondrous Wellington Advent 
Calendar has been named a finalist 
in this year’s TVNZ-NZ Marketing 
Awards. 
The digital Christmas campaign 
was short listed in the Lifestyle/
Travel/Leisure category. 
PWT chief executive David Perks 
says the advent calendar was “a 
fun and creative way of promoting 
downtown Wellington businesses whilst keep-
ing the coolest little capital in the spotlight.” 
“Overall, we had 154,594 visits from 61,572 
unique visitors. Whilst the majority of visits 
were from Wellington or other New Zealand 

destinations, there were 9,700 visits from 104 
countries around the world.”
Category winners will be announced at 
the 2012 TVNZ-NZ Marketing Awards on 
30AUG.

5-day Alps 2 Ocean cycle tour package
Cycle tour operator PureTrails New Zealand 
has launched a new five-day cycle tour of the 
Alps 2 Ocean Cycle Trail. 
The tour, which starts and finishes in 
Christchurch, delivers riders to the new 
289km cycle trail, starting at the northern 
end of Lake Pukaki, under Aoraki/Mt Cook 
and ending on the waterfront in the heart of 
Oamaru’s historic precinct. 
The five-day tour runs on set departure dates 
NOV-MAY for couples, singles or groups 
of up to 14 people. In includes full vehicle 
support, en-suite accommodation in country 
hotels, trail-side coffee stops, and all meals are 
included in the package. 
The package is priced from $1425pp; bike hire 
is an additional $170. 
The Grade two rated cycle tour covers 
25–70km of cycling per day. The gradient is 
mainly gently undulating with a few short 

climbs, on a mix of purpose built gravel cycle 
trail, gravel and sealed roads. 
www.puretrailsnewzealand.co.nz

HB Tourism Industry awards
The Hawke’s Bay Tourism Industry Association 
(HBTIA) Board, led by Chairman Sam Orton 
in conjunction with Hawke’s Bay Tourism, are 
introducing the Hawke’s Bay Tourism 
Industry awards to recognise local tourism 
providers delivering exceptional visitor 
experiences.

Oamaru tourism appointment
The former Tourism Waitaki general manager 
Annabel Berry has been named to chair the 
Waitaki Development Board.
The announcement came at the opening the 
Oamaru Blue Penguin Colony’s new spectator 
stand last week. 
Mrs Berry told the Otago Daily Times she 
wants to ensure the district is in a stable 

financial position to take advantage of new 
tourism opportunities. 
The creation of the new penguin colony stand 
and the Alps 2 Ocean Cycle Trail were just 
two potentially “exceptional tourism 
experiences” the district had to offer, Mrs 
Berry said. 
The board is a subsidiary company of the 
Waitaki District Council.

New owners for Off the Rails
Off the Rails, a tourism business offering 
fully supported tours of the Otago Central 
Rail Trail, has new owners, Nick and Pauline 
Simpson. Mr Simpson is a former principal of 
South Otago High School and Timaru 
College.
Off the Rails has two locations, Queenstown 
and Ranfurly, where the company’s two 
restored heritage properties for guest 

accommodation are located.
www.offtherails.co.nz



Peranakan Lights for Taranaki Garden festival
Spectacular illuminated shapes of flowers, 
spheres and cones featuring Peranakan designs 
will light up New Plymouth’s Pukekura Park 
during this year’s Powerco Taranaki Garden 
Spectacular running 26OCT-04NOV.
Having wowed the crowds at the 2012 
Singapore Formula One Grand Prix, the 
display of more than 50 of the Peranakan 
Lights will have its first-ever Australasian 
showing to celebrate the 10-day floral 
festival’s first quarter-century.
Created from a collaboration between 
Singaporean artist Sarah Martin and Italian 

artist Paolo Maimone, the Lights are inflated, 
illuminated shapes screen printed with designs 
of traditional Peranakan art - renowned for 
its rich and opulent designs in ceramics, 
embroidery, screen-printing and architecture. 
The Lights are a new representation of the 
Peranakan culture which has a heritage dating 
from the sixteenth century, says Ms Martin.
New Zealand’s premier spring festival will 
offer visitors the unique opportunity to visit 
50 of New Zealand’s most stunning private 
and public gardens. 
Visit www.gardenfestnz.co.nz

AUSTRALIA
8 million hits in 12 days
Tourism Australia’s new global advertising 
campaign “There’s Nothing Like Australia” 
was viewed 8 million times in the first 12 days 
following its recent launch in Shanghai.
Most of the views were on Chinese digital 
platforms such as Tudou, Youku, Banma and 
Baidu. There were also 175,000 views of the 
campaign on YouTube and 240,000 on 
Tourism Australia’s website.

TripAdvisor, Tourism Australia partner
TripAdvisor has announced a multi-market 
media partnership with Tourism Australia to 
inspire northern hemisphere users to discover 
all that Australia has to offer and assist them 
in making this the year they travel to 
Australia.
The campaign is the first time TripAdvisor 
has featured a partner in its drop down menu 
and involves a unique integration pulling in 

content to create a fully functioning interactive 
Trip Planner. 
The year-long Tourism Australia partnership 
is running on TripAdvisor’s US, UK, Canada, 
France, Italy and Germany sites and is fully 
localised for each market. The campaign has 
been built from the ground up to Tourism 
Australia’s specifications, and has a media 
spend of £500,000.

Facebook’s biggest tag 
Tourism Western Australia has launched a 
new Facebook campaign to share and support 
research into one of WA’s most extraordinary 
visitor experiences, swimming with the whale 
shark. 
Through the campaign, Tourism WA will 
work with whale shark research and conser-
vation organisation ECOCEAN and call on its 
Facebook community to support its adoption 
of a whale shark by ‘liking’ a series of posts, 
the first which has just gone live. Through the 
adoption, the community will be able to 

follow the whale shark’s movements, including
its return to Western Australian waters in 
future seasons. 
Facebook users can join here and support the 
program by ‘liking’ its whale shark adoption 
initiative over the next six weeks. 
Lisa D’Souza reports that NZ attendees at 
ATE, including Gordon Bayne – Mondo, 
Wayne Deed – Stella, Amanda Hall & Tony 
Rogers – Tourism Australia and Trish 
Freeman – Promag, all experienced their first 
whale shark swim with a 7m female.

Worldwide Car & Motorhome Rental Specialists Call 0800 88 55 90 or visit 
www.driveaway.co.nzEstablished over 20 years ago, we offer over 60+ self drive suppliers at more than 8,000 global locations!
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Sunshine Coast welcomes international flight from AKL
The Sunshine Coast Daily reports that hundreds 
turned up at the Sunshine Coast Airport 
yesterday for the arrival of the first real 
international passenger flight to the region.
The Air New Zealand A320, a code share 
service with Virgin Australia, touched down 
at the airport on schedule just before 8.30am 
with Sunshine Coast Mayor Mark Jamieson, 
airport manager Peter Pallot and Sunshine 
Coast tourism boss Steve Cooper leading a 
procession of passengers to the tarmac.

They received a welcome from Terri, Bindi 
and Robert Irwin from Australia Zoo.
The new trial service will operate on a 
Tuesday and Sunday for the seasonal peak 
between July and September.
Mr Pallot said the last 125 days had been 
hectic in getting the new international termi-
nal completed in time for the inaugural flight.
“The team here pulled together and we 
celebrated the terminal’s opening last 
Wednesday,” he said.

Airlie Beach Race Week 
Yachts in ten different divisions have started 
arriving at Airlie Beach in the Whitsundays 
and the number of entries for Telcoinabox-
sponsored Airlie Beach Race Week 10-18AUG 
is rapidly increasing.
Two of the fastest yachts in the southern 
hemisphere, including one from New Zealand, 
are already confirmed to race and this year’s 
event will be visually spectacular for people 
on and off the water.
Two massive trimarans that sail at speeds 
over 30 knots will contest the event in the 
Multihull division.  Team Australia from 
Sydney and Team Vodafone Sailing from New 
Zealand will go head to head in the racing on 
Pioneer Bay on 10AUG.
Organisers says that for those interested in 
boats, even walking around Abel Point 
Marina precinct will provide plenty of eye-
candy with some of the best racing yachts 
in Australia berthed for the event.  Local 
businesses are also going all out to create a big 
week of entertainment open to competitors 

and the general public. 
As Telcoinabox Airlie Beach Race Week 
concludes the local Reef Festival 16-19AUG 
heats up with lots more events on the fore-
shore.  Fireworks, live music, competitions, 
pirate themed Street Parade and family fun 
will be on offer. The action culminates with 
the Great Whitsunday Fun Race and Pirate 
Party on Saturday 18AUG.
For more information go to 
www.whitsundaysailingclub.com.au, 
www.airliebeachraceweek.com.au or 
www.reeffestival.com.au

Billionaire building 
tourism empire

Queensland mining magnate Clive Palmer 
seems intent on building a tourism empire.
He purchased the Robina Woods and 
the Colonial golf courses at Robina, the 
Hyatt Regency Coolum and a number of 
Gold Coast residential properties, and 
has just purchased the former Club Med 
at Bora Bora in Tahiti. He is reported to 
have been outbid  on attempts to buy Club 
Med Lindeman Island and the Sheraton 
Mirage Port Douglas. He is also reportedly 
on track to build a 21st Century Titanic 
replica.

In a restructure, the Geelong Otway and 
Shipwreck Coast tourism bodies will be 
disbanded and a new centralised authority, 
Great Ocean Road Regional Tourism, will 
oversee the industry from Geelong to the 
South Australian border. The aim is to 
maximise global exposure and promote 
Victoria’s entire southwest coast.

Paradise Resort voted best for kids - again
For the second year in a row (and four years 
out of five) Holidays with Kids magazine’s 
readership has voted Paradise Resort on the 
Gold Coast the best in Australia in the four 
star and under category.
The win was announced in the June issue of 
the magazine’s annual Reader’s Choice Survey 
- the most comprehensive family travel award 
system in the country.
The magazine acknowledged the Resort for its 
‘…fantastic facilities’ including the giant Z4K 
Waterpark and Zone 4 Kid’s Club and the fact 
that ‘…children will never run out of things 
to do.’
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Inspiring Journeys enhances its Tasmania chapter
The Travel Corporation’s small group 
experiential touring brand Inspiring Journeys 
is adding to its series of Tasmania journeys 
with the introduction of two newly scripted 
shorter itineraries for travel from October.
Travellers can tour Tasmania’s east coast on 
the five-day The Isle of Azure journey from 
Hobart to Launceston or choose the seven-
day The Unknown Wilderness down the west 
coast from Launceston to Hobart.
Inspiring Journeys managing director Tammy 
Marshall says the two new journeys perfectly 
complement the existing longer 11-day The 
Forgotten Coast itinerary and are each packed 
full of the immersive and authentic small 
group experiences that are core to the Inspiring 
Journeys’ brand.
“Both New Zealand and Australian travellers
are increasingly choosing to take shorter 
domestic and trans-Tasman holidays, so by 
adding these two new journeys, we are giving 
time-poor travellers the opportunity to 
connect with the Inspiring Journeys’ brand 
and our new type of travel experience.”
The Isle of Azure 5-day journey is priced 

from $3850pp twin share. Save $390 per 
couple when paying in full six months prior 
to departure (Travel validity 31OCT12 – 
28MAY13).
Highlights include Hobart sights; Freycinet 
National Park and Wineglass Bay;  the Bay of 
Fires; a working orchard visit and sampling 
freshly shucked oysters at Binalong Bay en 
route to historic Launceston.  
The Unknown Wilderness 7-day journey is 
priced from $5250pp twin share. Save $530 
per couple when paying in full six months 
prior to departure (Travel validity 04NOV12 
– 04MAY13).
Highlinghts: World Heritage-listed Cradle 
Mountain-Lake St. Clair National Park; 
Tarkine (above), a wilderness area of natural 
beauty; Strahan, where a cruise on the waters 
of the Gordon River awaits. Hear tales of 
Tasmania’s convict past on a visit to historic 
Sarah Island and admire views of Nelson Falls 
en route to Hobart. 
Visit www.inspiringjourneys.co.nz or call 
0800 JOURNEYS (0800 568 763).

PACIFIC ISLANDS
$3m grant for Cook Islands tourism
A grant of $3 million has been provided to 
the Cook Islands tourism sector under the 
New Zealand / Australia Harmonised Aid 
Programme in a continued effort to 
sustainably increase income generated by the 
industry.
According to Cook Islands News Online, the 
latest grant will target destination development 
activities, marketing, and tourism related 
projects.
Cook Islands Tourism Corporation chief 
executive Carmel Beattie told the paper:  
“The additional support will allow the Cook 
Islands to both increase and diversify our 
marketing footprint. This is important 
because it enables the Cook Islands to 

maintain a presence in key source markets 
like New Zealand, while increasing our 
presence and improving destination awareness
in other key markets in North America, 
Europe and Australia.”
Other areas that are expected to benefit 
from the support include development of a 
tourism master plan, an education support 
programme, events programme and tourism 
related infrastructure developments in 
Rarotonga and the outer islands.
Under the Joint Commitment for Develop-
ment, New Zealand has now provided $6m in 
tourism sector support.
The previous $3m tranche, provided in 2011, 
supported destination and route development.

Cooks departure tax changes
The Cook Islands Parliament has legislated to 
incorporate the cost of departure tax into the 
price of an airline ticket.
The Departure Tax Act of 2005 did not require 
international airlines to collect departure tax 
at the point of the ticket sale, but as of now all 
tickets for travel after 01DEC12 will include 
the $55 departure tax.
According to CI News Online, Opposition 
leader Wilkie Rasmussen opposed the bill 
on the grounds that it also legislates a $10 
increase in departure tax from next year.

While he congratulated the government 
for having successfully negotiated with Air 
New Zealand to incorporate departure tax 
into airline tickets, he took issue with the fee 
increase.
He said that lowering departure tax would 
encourage tourism, and mentioned that when 
he was in government the tax was $35 and the 
Democratic Party had “no problem” balancing
its Budget.
Diplomats and children under 12 years of age 
are exempt from paying departure tax.

Raro VIP lounge upgrade
A $330,000 upgrade and extension of the VIP Lounge at Rarotonga 
Airport is being undertaken ahead of the Pacific Islands Leaders Forum 
in August.
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http://www.ateam.co.nz/planet-travel-marketing-specials/


www.aircalin.com

• Less than 3 hours from
   Auckland flying Aircalin          
• Four convenient daytime flights  
   every week
• Choose Aircalin for great value  
   fares and packages

• A city break, an island hop,   
   or a self-drive holiday
• Modern Airbus fleet, including  
   spacious A330 (271 seats)
• The only Business Class service  
   between Auckland and Nouméa

• Full service, regardless of     
   the fare paid. All meals,   
   drinks,infl ight entertainment  
   and 20kgs of checked luggage  
   are included
             (09) 977 2238
   reservations@aircalin.co.nz
 

New Caledonia
where the French Riviera meets the South Pacific

Catch an Eiffel of this..
Can you answer this question?.

The local dance featured is performed 
by men or women?

Click to view the video to find out! Click to view the latest issue
of the  New Caledonia Weekly.

Treasure Island Fiji bure refurb
Anne Radonich at RAD Marketing (part of 
the A Team) reports that the last set of bures 
at Treasure Island Resort – Fiji has now been 
refurbished, ending a resort wide revamp.

Now all Island, Ocean View and Beachfront 
bures have had their traditional tiles replaced 
with Marfil floor tiles, and the bathrooms 
have been increased in size by 20%. The 
showers have been completely remodelled 
and there are now bigger raintree vanity units.
Bedroom walls have been fully redecorated 
and there are new light fittings and raintree 
cabinetry, refreshed furnishing and new 
louvres.
For more info, email anne@radmarketing.
co.nz, call (09) 459 7441 / 021 631 474 and 
visit www.ateam.co.nz 

Tourism Fiji is currently advertising 
for a Chief Executive Officer and a 
Director of Global Marketing, with 
applications for both jobs closing 
on 06JUL.

Sunset Resort Rarotonga, which has just 
received an Excellence Award from the 
TripAdvisor, is promoting its low season 
special: Stay 5 / Pay 4 for travel 01SEP12-
31MAR13. Sales are to 31AUG, and the 
special can be combined with the Black 
Pearl 10-night special -10 consecutive days 
and receive a $500 Black Pearl. 
Call your wholesaler for details.

New Caledonia Weekly
The latest edition of New Caledonia Weekly is 
out and can be downloaded here. 
Featured in this issue:
Whale watching!
Le Relais de Poingam
Canala “Mandarin and Fruit Fair’
La Foa Film Festival
Le Lagon – Institut de Beaute and Spa
Nord Loisirs – Mountain Bike Excursions
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To experience Thailand’s amazing culture is to experience its amazing people.

In Thailand, culture is everywhere, in everything and everyone. From the glistening temples and magnificent palaces to the people you meet in the streets of its cities 
and villages. You don’t have to search for it, you simply experience it. Whether you are planning on visiting some of our ancient sites, sitting on a beautiful beach or 
exploring ultra-modern shopping malls, Thailand will offer a wonderful cultural experience like nowhere else on ear th. Whether it is your first trip or you are   
a frequent visitor, you are sure to be amazed.

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298



ASIA

Your gateway to China We know it like our own backyard bookings@acrossia.com
or call 09 309 1188

Gardens by the Bay opens
Singapore has opened another new attraction, 
a billion-dollar, 101-hectare downtown park 
called Gardens by the Bay.
The botanical space, which includes six 
themed gardens and two climate-controlled 
conservatories, sited on reclaimed land across 
from the Marina Bay Sands integrated resort, 
is expected to attract as many as 5 million 

visitors a year.
The project, first started about six years ago, 
is part of the island’s move to expand its 
tourism industry and reduce its reliance on 
exports. The government said in March it 
plans to spend a further S$905 million over 
the next five years boosting the city-state’s 
tourism sector.

Model villages for Tibet
China will invest 400 million yuan ($63.5 
million) to develop tourism in southeastern 
Tibet by building 22 model villages which 
authorities say will feature Tibetan traditions 
and preserve nature, according to the official 
Xinhua News.
Xinhua said China plans to make Nyingchi 
county, 320km southeast of Lhasa, into an 
international tourist destination. It is nestled 

in a region known for its forests, snow-
covered mountains, valleys and rivers.
Xinhua said authorities will spend 100 million 
yuan over three years in Nyingchi to build 
22 model villages where residents can make 
money by providing family hotel services.
Tibet is partnering with Guangdong province
in southern China to develop tourism in 
Nyingchi. 

China to develop Xishuangbanna region
Xinhua News agency reports that China is to 
develop a border region into a major tourist
destination to attract around 15.5 million 
tourists, including 500,000 foreign visitors 
annually by 2015.
In the next five years, the lush tropical 
Xishuangbanna region, which borders 
Myanmar and Laos to its south, plans to 
construct ten or more top tourist destinations 

and attract globally-recognised hotel chains.
The Xishuangbanna region is part of a large 
tropical virgin forest that covers southwest 
China’s Yunnan province as well as northern 
Myanmar and Laos.  
The region is a home to diverse wild plant and 
animal life, particularly endangered Asian 
elephants, but tourist infrastructure is  
relatively poor.

Give your clients a taste of Shanghai with this 
4-day Shanghai Uncovered Independent
Tour including three nights at the 5-star plus 
luxury Fairmont Peace Hotel, located in a 
premier location on the Bund, overlooking 
the Huangpu River. Now priced from $795pp 

twin share (saving $198), your client will 
experience a bird’s eye view over the city from 
the Shanghai TV Tower and enjoy a half-day 
city tour.
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz.

Shanghai Uncovered Independent Tour - Save $198pp

THE AMERICAS
New York ‘Eye’ talk
Reuters reports that New York City officials 
are in discussions with a developer to build 
the world’s tallest observation wheel.
The 183m wheel would be located near the 
Ferry Terminal on Staten Island.
The Staten Island Ferry is a free water taxi 

that travels between the skyscrapers of lower 
Manhattan and the largely residential Staten 
Island, offering sweeping views of New York 
Harbour and the Statute of Liberty.
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Delta releases Short-life Special fares to the USA
Delta Air Lines has released Special Fares to 
the USA from New Zealand via Sydney.  
Delta operates daily service between Sydney 
and Los Angeles using B777 aircraft and 
Interline flights to connect on these fares are 
supplied by Virgin Australia and Air New 
Zealand. Fares are filed from AKL, WLG and 
CHC to a variety of destinations in the U.S.
The fares are valid for sale until 16JUL12 
and departures are available through to 
25MAR13. 
There are Promotional Economy, Premium 
Economy and Business class fares and a 
variety of destinations are on offer on Delta’s 
extension network within the USA. 
Fares to LAX in Economy class start from 

$1300 RT (plus taxes and surcharges of 
NZ$399) and to New York from $1765 RT 
(plus taxes and surcharges of (NZ$417)
Fares to LAX in Premium Economy* class 
start from $2350 RT (plus taxes and 
surcharges of NZ$399) and to New York 
from $3159 RT (plus taxes and surcharges of 
(NZ$417)
Fares to LAX in Business class start from 
$7220 RT (plus taxes and surcharges of 
NZ$399) and to New York from $8970 RT 
(plus taxes and surcharges of (NZ$417)
All fares and rules are filed in CRS.
For more assistance Agents can call Delta on 
09 977 2232 or email delta@walshegroup.com
 *available on VA-operated aircraft only between 
Australia and the U.S.

Tsunami debris tourism
As they say, it’s an ill wind...  Japan’s tsunami 
debris is now increasingly washing ashore 
along the Oregon Coast, raising the question: 
will this debris attract more visitors and boost 
local tourism?
More than 20,000 cars had parked at Agate 
Beach in the fortnight ended 17JUN, five 
times more than normal, with drivers  eager 
to see a 66-foot dock that came ashore there. 

On the Washington Coast, remnants of a 
house, a sealed buoy and a 20-foot Japanese 
fishing boat have washed ashore, attracting 
curious tourists.
 “As more interesting things wash ashore, I 
think we’ll see an increase in visitation and 
tourism,” says Steve Brand, Field Operations 
Manager for the Southwest Region of 
Washington State Parks.

When Graceland opened to the public 30 years ago, no-one 
could be sure it would be a success. Nearly 18 million visitors 
later, the house where Elvis Presley once lived is a money-
making business that’s helped transform the city of Memphis 
into a top destination for music lovers.

Discover Peru’s newly discovered Pachacamac ruins
A team of archaeologists have recently 
discovered an ancient tomb, containing up to 
80 individuals, at Peru’s Pachacamac ruins. 
Buried a thousand years ago with wooden 
‘false heads’, the remains are thought to be 
those of diseased pilgrims drawn to 
Pachacamac by a promise of miracle cures. In 
addition to this, the bodies are surrounded by 
a perimeter of infant human remains, which 
make the tomb the largest one yet to be dis-
covered at Pachacamac. 
One of the largest Pre-Hispanic sites in the 
whole of South America, Pachacamac is 
currently under review for UNESCO World 
Heritage Status and the recent discovery is no 
doubt set to influence the final decision.  For 
those who want to get there before the 
decision is made and the crowds draw in, 
adventure travel specialist, Explore, has a 

variety of tours on offer visiting the fascinat-
ing ruins.  Customers can see the temples, 
palaces, plazas and tombs of Pachacamac as 
part of Explore’s 20-day Peru Inca Trail trek 
priced from $3322pp twin share. 
This tour takes in the main highlights of Peru, 
and includes a visit to Pachacamac, where 
customers can explore the ancient religious 
centre. The tour also includes a 5-day trek 
along the Inca Trail, visits Machu Picchu, the 
Colca Canyon and Lake Titicaca, and spends 
time in Cusco and Lima. 
Price includes 12 nights hotel, three nights 
hostel, one night village house and three 
nights camping accommodation, some meals, 
transport and the services of a tour leader, 
trek support staff and some local guides. 
For more info call Adventure World on 0508 
496 753 or visit www.adventureworld.co.nz.

IRB Sevens round for Argentina
The International Rugby Board has again 
expanded the HSBC Sevens World Series, 
with Argentina joining as a 10th venue on the 
upcoming 2012/13 Series.
La Plata will play host for the second round 
of the upcoming Series on 20-21OCT12, one 

week after the Gold Coast Sevens kicks off the 
new season in Australia.
The 2012/13 Sevens season will be further 
enhanced by Rugby World Cup Sevens 2013 
in Moscow on 28-30JUN13, while the 
inaugural IRB Women’s Sevens Series will 
also kick off.

HSBC Sevens World Series Fixtures 2012-13
13-14OCT12   Australia (Gold Coast)
20-21OCT12   Argentina (La Plata)
30NOV-01DEC12  Dubai
07-08DEC12   South Africa (Port Elizabeth)
01-02FEB13   New Zealand (Wellington)
08-10FEB13   USA (Las Vegas)
22-24MAR13   Hong Kong
30-31MAR13   Japan (Tokyo)
04-05MAY13   Scotland (Glasgow)
11-12MAY13   England (London)
Rugby World Cup Sevens 2013, 28-30JUN13 – Moscow, Russia

Dubai & Middle East FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Exotic Holidays
Specialist Tour Operator

CLICK HERE TO GET 
OUR NEWSLETTER

http://www.exoticholidays.co.nz


MID-EAST / AFRICA
Egypt: No radical change in short term
AhramOnline has carried a lengthy piece on 
the future of Egypt’s tourism industry in the 
wake of the election that saw an Islamist’s 
ascension to Egypt’s peak of executive power.
It says tourism industry workers, who depend 
on the millions of Europeans who descend 
on Egypt’s Red Sea resorts each summer, are 
fearful the new conservative administration 
might impose restrictive laws that scare away 
visitors.
The Muslim Brotherhood’s Freedom and 
Justice Party (FJP) has repeatedly denied it 
has any plans to restrict tourist activities. 
Such pledges, however, have failed to silence 
the doubters, whether in Egypt’s media or in 
the industry itself.
“They say all the right things, but this isn’t 
enough. We still need to see policy,” Sami 
Mahmoud, head of the international sector 
at Egypt’s Ministry of Tourism, told Ahram 
Online.
Despite the country’s world famous pharaonic 
ruins, it is beach tourism that makes up the 
vast proportion of Egypt’s tourism activity.
Around 11.1 million Europeans visited the 
country in 2010, mostly through package 
tours to Red Sea resort cities Hurghada and 
Sharm Al-Sheikh.
Sceptics find it hard to believe that the Muslim 
Brotherhood and its new president-elect will 
tolerate the European tourist lifestyle, 
characterised by parties, abundant alcohol 
and what some see as “indecent” clothing.
FJP officials, however, appear stung by claims 
that they will make radical changes.
“People working in tourism do not have any 
reason to worry,” said Hazem Shawky, head 

of the party’s tourism committee. “We’re 
practical. We will not take any decisions that 
would harm the livelihoods of the millions of 
Egyptians who work in the industry.”
Shawky would not elaborate on how Egypt’s 
tourism industry might look in ten years’ 
time, saying only that the FJP wanted to 
“add variety” to the industry by encouraging 
non-beach tourism, including the potentially-
lucrative health and culture niches.
These wishes were criticised by Elhamy El-
Zayat, head of Egypt’s Federation of Chambers 
of Tourism, owner of a tourist agency with 
offices in Cairo’s Tahrir Square (and business 
partner of the Christchurch-based Innovative 
Travel Company’s Robyn Galloway.).
“Talk about replacing beach tourism with 
other forms of tourism is nonsense. All over 
the world, beach tourism is by far the most 
active and most lucrative kind,” El-Zayat said. 
He added that the FJP’s true intentions 
regarding Egypt’s coastal resorts remained 
unclear. 
In the short term, any large-scale changes 
in Egypt’s tourism sector appear unlikely. A 
deeply troubled economy means the country
desperately needs the foreign currency and 
employment the sector has traditionally 
generated.
Tourism employs roughly one in eight 
Egyptians, and the 14.7 million tourists that 
visited the country in 2010 generated some 
$12.5 billion in foreign currency.
To maintain this flow, El-Zayat said, it is 
imperative that the “freedom of the tourist” 
not be tampered with.

Zimbabwe tourism message to go global
The Zimbabwe government has approved 
an advertising blitz to market the country 
on the major global television channels in a 
campaign whose cost is expected to run into 
millions of dollars.
In a statement outlining the country’s 
preparations for hosting the United Nations 
World Tourism Organisation’s congress next 
year, Tourism and Hospitality Minister Walter 
Mzembi said the first advert to be flighted on 
CNN at a cost of US$1.5 million is already in 

place.
Zimbabwe will jointly host the tourism 
congress with Zambia at the shared Victoria 
Falls resort on the border between the two 
countries.
Mzembi said delegations representing up to 
186 governments, more than 400 journalists 
from various global networks like CNN, BBC, 
ICTV, and Aljazeera, France 24 would cover 
the event.

EUROPE
F1GP street race for London?
Formula One boss Bernie Ecclestone has 
offered to stump up £35 million to stage a 
Grand Prix around London’s streets, according 
to The Times.
The 5.1 km route will be unveiled when the 
full plan is presented, but it could start on 
The Mall and take in landmarks including 
Buckingham Palace and Trafalgar Square, the 

report said.
Organisers estimate 120,000 spectators would 
flock to the showpiece event — making it 
the biggest race on the tour — and hope the 
money they would spend would more than 
cover Formula One’s investment.
“Think what it would do for tourism,” 
Ecclestone told the paper.

Madrid or Barcelona for EuroVegas?
Las Vegas Sands will reveal in September 
whether it is Barcelona or Madrid that will 
get its massive EuroVegas casino and resort 
project.
The Spanish cities are reportedly vying for 
a planned 12-hotel, six-casino complex that 
could create a quarter of a million jobs in the 
country where unemployment tops 24%.
A decision on the location was expected in 
June or July but has been delayed because 
both Madrid and Barcelona have proposed 
new possible sites.
Reuters says gaming magnate Sheldon 
Adelson, the chief executive of Las Vegas 

Sands (think Venetian Macao, Marina Bay 
Sands Singapore), chose Spain for his 
European dream project because of its 
weather and strong tourism and job potential, 
and is said to be undeterred by the deepening 
economic crisis.
The company has already initiated talks with 
30 to 40 US, Asian and European banks, 
including Spanish ones, to finance the first 
phase of the project to build 6,000 rooms at a 
cost of US$6 billion to US$8 billion, of which 
Las Vegas Sands has pledged to contribute a 
third.

The fastest way to Africa is with SAA



Two-for-One deal with Emirates in Milan
Emirates has come up with a two-for-one 
offer at the classic Armani Hotel in Milan. 
Additionally, through its Emirates Live online 
booking tool, packages to AC Milan’s 
upcoming matches will be available at the 
click of a button online. 
In partnership with the exclusive Armani 
Hotel Milano, New Zealand passengers flying
on Emirates to Milan between now and 
30SEP12 can double their visit to the hotel. 
Emirates passengers can book one night and 
receive one additional complimentary night, 
book two nights and receive two additional 
complimentary nights, or, for those who wish 
to soak in the atmosphere of Milan, book 
three nights and receive three additional 
complimentary nights. The offer is available 
on the ‘best available rate.’ 
Skywards Silver members who avail of the 
Armani offer get a free upgrade to the next 
room category and a late check-out, both 
based upon availability. Skywards Gold 
members will receive the same, plus a 
complimentary American breakfast for up to 
two persons and an €85 spa credit per stay. 

With only 95 rooms, personally designed by 
Georgio Armani, the Armani Hotel is located 
in the heart of the city and sets the standard 
for a true Milanese experience. 
The Armani Hotel Milano offer is available to 
all Emirates passengers and can be combined 
with flights to Milan, Rome or Venice. All 
four daily Emirates flights from New Zealand 
provide direct connections at Dubai to Milan, 
Rome and Venice flights.
Emirates’ three daily flights from Dubai to 
Milan will also connect passengers to AC 
Milan’s Serie A home matches at the San Siro. 
In partnership with TUI Travel PLC’s Sport 
Division, Emirates Live will have packages to 
AC Milan’s 2012-2013 season from AUG12.

Half-mile Heathrow queues already  ... Cont from p1 
Airport owner BAA has target times of 
45mins for non-EU passengers and 25mins 
for those with UK and EU passports. 
The company said that over a two-hour 
period on Friday morning queue times were 
on average 90mins. There were similar 
problems later that day and also during busier 
periods on Saturday. 
From 15JUL, an extra 72 immigration work-
ers will be available, boosting numbers from 
453 to 535. 
Lucy Moreton, from the Immigration Service 

Union, which represents 4,500 border staff, 
said the problems were being exacerbated 
because only around half of the current 
workers are fully trained to allow passengers 
from anywhere in the world entry. 
Many, she said, were contingency staff who, 
depending on their training, could only 
process EU citizens or grant entry to the 
“very basic” traveller from outside the EU 
who had no issues or was in no way arousing 
attention or suspicion.

Emirates Air Line across the Thames
Emirates Air Line, the UK’s first urban cable 
car, has been launched, bringing a new and 
innovative way to cross London’s River 
Thames.
New Zealand visitors can now take a “flight” 
up to 90 metres above the waterway, capturing
dramatic views of the City, Canary Wharf, 
historic Greenwich, the Thames Barrier and 
the Olympic Park.
The new river crossing in east London can 
be used by pedestrians, wheelchair users and 
cyclists. Every 30 seconds, they can board 
one of the 34 cabins from two brand new 
terminals, Emirates Greenwich Peninsula and 

Emirates Royal Docks. A journey across the 
1.1km cable line takes up to 10 minutes. 
Emirates’ £36 million sponsorship of the 
cable car project was announced in October 
last year in an agreement between the airline, 
the Mayor’s office and Transport for London.
The Emirates Air Line knits into London’s 
existing transport network providing an 
interchange with the Jubilee line and 
Docklands Light Railway. It will be open 
seven days a week and passengers can buy 
their boarding passes from vending machines 
or the ticket offices at both Terminals.
View the journey here.

The Mayor of London, Boris Johnson (left) and Emirates Airline President Tim Clark 
pictured with cabin crew at the launch of the Emirates Air Line in London.

Greece regains tourists’ trust
According to ekathimerini.com, Greece is fast 
regaining the trust of tourists and tour opera-
tors after the elections, with Expedia data 
showing that on 18JUN there was a record 
number of holiday bookings for the country, 
according to the Hellenic Chamber of Hotels.
Expedia recorded a remarkable 27% increase 
in bookings in the 18-24JUN week compared 
with the same period last year.
The chamber argued in a press conference on 
Tuesday that political uncertainty in Greece 

had generated major worries among potential 
visitors, but as soon as the risk of negative 
developments in the political and economic 
field was removed there was a rush to confirm 
bookings for Greek destinations.
Those destinations with the biggest booking 
increases on a yearly basis were Corfu (82%), 
Hania (76%) and Santorini (74%). Mykonos 
had a 27% rise, on a par with the national 
growth rate, while only Athens suffered a 
minor decline - 2%.

Italian Treasures Tour - 8 Days/7 Nights
From $1369* per adult twin share from Rome C
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*email: res@escape-holidays.co.nz*
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BUDAPEST to ISTANBUL 
Exclusive small group tour 

 

Full details from Beyond Travel - Local call: 0800 550 065 - E: info@beyondtravel.com.au 

  

Maximum 15 travellers 
 
 

17 days featuring  
Romania & Bulgaria 

 

Budapest - Transylvania -  
Bucharest - Veliko Tarnovo - 

Sofia - Rila - Plovdiv - Istanbul 
 

SAVE $955 
NZD per couple - Departs 23 SEP 2012 

 

 

Priced From $6,910 NZD per couple  

 

AVIATION

Last minute offer on Croatia special journey
Beyond Travel has just released a last minute 
special - a saving of NZ$380 per couple - on 
the exclusive special journey “Croatia and 
Slovenia By Land and By Sea” from Dubrovnik, 
which includes a privately chartered seven-
day cruise through the Dalmatian Islands 
aboard the MS Eden or MS Afrodita (right). 
The saving is valid on the 29AUG departure 
this year and clients must book and pay by 
the end of July. 
The 18-day package which begins with two 
nights in the Croatian capital Zagreb, is 
a fully escorted small group tour with an 
English guide. The itinerary includes a visit to 
the Slovenian capital Ljubljana, two nights in 
Bled, excursions to the Istrian Peninsula, and 
two nights at UNESCO-listed Plitvice Lakes 
before heading to Split.
In Split clients board a privately chartered 
motorised sailing vessel for a six day 

Dalmatian Islands cruise. Highlights of the 
voyage include two nights in Dubrovnik and 
stops in Hvar, Makarska, Mljet and Korcula, 
the supposed birthplace of Marco Polo.
This special offer is priced from $6,175pp 
twin share and includes accommodation, 
the six-day cruise, daily breakfast and many 
other meals, comprehensive sightseeing and 
transportation, gratuities, return transfers and 
visitors tax and port charges. 
For more details on this and other Croatia 
tours contact Beyond Travel on 0800-550-065 
or email info@beyondtravel.com.au

Kiwi Olympians take off with Jetstar 
Jetstar has been named the newest New 
Zealand Olympic Committee partner, and 
will provide travel support for the New 
Zealand Olympic Team as they share their 
success with Kiwis in a special homecoming 
event planned for 24AUG in Christchurch.
Christchurch has been chosen for the honour 
of hosting the welcome home event by the 
NZOC as it, above all New Zealand towns 
and cities, symbolises national pride and 
character. 
NZOC secretary general Kereyn Smith said it 
has been a tough 18 months for Christchurch 
and the Committee wanted to recognize the 
courage that had been shown by the 

community. 
“They have had to cope with tragic loss of life, 
devastation of personal property, loss of the 
central business district and on the sporting 
front many facilities and events been severely 
disrupted. We hope this goes some way to 
showing the people of Christchurch the pride 
we have in their city.”  
David Hall, Jetstar CEO Australia and New 
Zealand said: “When the New Zealand 
Olympic Committee approached us to be part 
of celebrating the homecoming for the 2012 
team, we jumped at the chance to share the 
Olympic spirit with Kiwis in Christchurch.” 
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Airport offers Tourism Asia Marketing Fund opportunity
Auckland Airport is calling for submissions 
for the new “Tourism Asia Marketing Fund” 
launching as part of its Ambition 2020 
initiative. 
In a move to help innovative New Zealand 
tourism operators grow their business, the 
best submission will receive $25,000 in 
marketing support and business development 
assistance, including a development trip to 
Asia with Auckland Airport.
Submissions of a maximum of 1000 words 
must provide a 12-month Asia region 
marketing/business strategy for their business 
able to be rolled out in the next year. 
The submissions will be judged by members 
of the airport’s Aeronautical Commercial 
team in conjunction with TravConsult, who 

will be looking for companies that have viable 
marketing strategies, strong forward planning,
can demonstrate innovation and an under-
standing of the target market.
Auckland Airport’s general manager aero-
nautical commercial, Glenn Wedlock, says 
it’s clear the best ideas come from those who 
work in the industry.
“The New Zealand tourism sector has shown 
outstanding innovation and we’re backing 
them in continuing to do so.” 
The competition is open to all NZ-based 
tourism operators and the deadline for 
submissions is 5pm on 31JUL12. The winner 
will be announced next month.
Visit www.aucklandairport.co.nz/
TourismAsiaMarketingFund

LATAM Airlines Group formed
Chile’s LAN Airlines S.A. (LAN) and Brazil’s 
TAM Linhas Aereas S.A. (TAM) and their 
affiliates are now members of the LATAM 
Airlines Group, S.A.
Patricio Aylwin, managing director Asia 
Pacific for LATAM, says this is the most 
important achievement in the history of the 
South American aviation and transportation 
sectors and a major milestone for the 
international aviation industry. 
The airlines of LATAM will form one of the 
most important airline groups in the world 
in terms of network and connections for 
passengers and cargo clients, offering more 
flights and destinations than any airline in the 
region.

Between them, their 51,000 employees will 
look after passengers travelling between 150 
destinations in 22 countries.
LAN and TAM will continue to operate 
independently under their existing brands 
and will maintain their respective 
headquarters in Santiago, Chile and Sao 
Paulo, Brazil. Passengers and customers of 
both airlines and their affiliates can look 
forward to benefits that are gradually being 
incorporated including better connectivity, 
more routes and frequencies, reduced 
connection times, more destinations and 
options to redeem frequent flyer points/kms, 
and greater access to enhanced products and 
services.

HLZ offers online carpark booking
Hamilton Airport has launched a new online 
carpark booking system, providing customers 

with a chance to save up to 50% on drive-up 
rates if they book well ahead of their travel 
dates.  Book at: www.hamiltonairport.co.nz.

Air NZ safety video tops a million viewings
Air New Zealand’s latest on-board safety 
video was viewed by more than one million 
people on YouTube in its first seven days 
online.
Tens of millions more have seen, read or 
heard about it through global media coverage
including the US-based Entertainment 
Weekly, OK! magazine, and HuffingtonPost, 
the Sydney Morning Herald, and Mashable - 
the world’s largest independent digital and 

social media news source. It’s even been 
covered by one of the kings of celebrity 
gossip, Perez Hilton.
The hand-sketched safety video currently 
features on the YouTube ‘Popular Videos 
around the Web’ list ranking #2 in the global 
comedy category and #6 overall.
Air New Zealand’s previous safety videos have 
been watched online more than 20 million 
times.

Qantas reconnects with Australians
Qantas is out to rekindle its relationship with 
Australians, spending millions to convince 
them that  “You’re the Reason We Fly”, going 
so far as to amend the slogan on the sides of 
one A380 and one domestic B737 from “Spirit 
of Australia” to “Spirit of Australians”.
The planes will also carry the names of QF 
fans who have uploaded their name and 
photo via social media, using a specially 
developed mobile phone or Facebook app.
The fan’s name and photo may be used 
publicly across all different kinds of media for 
Qantas. For example, in its new TV 

commercial (including an online version 
searchable by name), on a personalised 
shareable webpage, other digital ads and 
other media. This includes a digital billboard 
at a Sydney railway station where people 
using the Qantas You app will automatically 
see their name and photo appear in the 
displayed Qantas ad.
There is also the chance to win one of five 
prizes of a half-a-million frequent flyer 
points, and the airline will give up to $100,000 
to charity, based on $5 for each person who 
gets involved.

Jetstar Japan airborne
At 8.20am today Jetstar Japan will take to 
the sky, less than 11 months after it was an-
nounced and five months ahead of schedule.
Qantas Group CEO Alan Joyce and new 
Jetstar Group CEO Jayne Hrdlicka are in 
Japan with Jetstar Japan CEO Miyuki Suzuki 
and the rest of the local team to celebrate the 
launch.

Tokyo-Fukuoka will also launch today, fol-
lowed by Osaka-Tokyo and Tokyo-Okinawa 
on 09JUL and on 24AUG Osaka-Sapporo and 
Osaka-Okinawa.
Well over 100,000 Jetstar Japan seats have 
already been sold with over 50% of them sold 
for less than $100 (8000 yen).

Cathay Pacific Airways and the Hong Kong 
Committee for UNICEF have announced that 
more than HK$12.9 million (NZ$2.07 million) 
was raised through “Change for Good”, the 

airline’s inflight fundraising programme, 
in the 2011 programme period.
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Air India pilots on hunger strike
Today marks Day 58 of the strike by members 
of the Indian Pilots Guild (IPG), the union of 
Air India pilots.
The current strike started 08MAY when pilot 
members of IPG went on mass sick leave, 
protesting the move to provide Boeing 787 
Dreamliner training to pilots from Indian 
Airlines, with which Air India has merged. 
The AI pilots are demanding reinstatement of 
their 101 sacked colleagues and recognition 
of their union.
The strike has crippled Air India’s internation-
al operations, stranding thousands set to fly 
to East Asia and the Middle East. 
Some of the pilots have been on hunger strike 
since 24JUN and the Times of India says five 
have been hospitalised.

Manage your 
Etihad booking online
Etihad Airways’ customers can now man-
age their travel bookings online at etihad.
com.
The new ‘Manage Booking’ online service
will allow customers to add requirements 
such as special meals, seat location on 
board the aircraft, and update personal 
information.
Customers can amend existing bookings
by changing dates and class of travel as 
well as use the highly successful ‘Web 
Check-In’ that is in place from 24 hours to 
2 hours before departure.
Other features include adding itineraries 
to customers’ Microsoft Outlook calendar, 
viewing and printing itineraries and 
e-tickets. 
Customers can also book hotels and cars 
with global partners.

CRUISE NEWS Shed 10 completion 
coincides with Pacific Pearl 
homeporting
Carnival Australia has welcomed the final 
step in funding approval for the 
transformation of Auckland’s Queens Wharf 
Shed 10 into a multi-use cruise terminal and 
events facility.
The adoption of Auckland Council’s Long 
Term Plan means $14.6 million will be spent 
upgrading the heritage-listed Shed to create a 
facility that cements Auckland’s position as a 
vital part of the international cruise market.
Carnival Australia CEO, Ann Sherry again 
praised Auckland’s strong leadership in 
supporting the growth of this important 
tourism industry. “This humble, yet cleverly-
designed facility on Auckland’s waterfront 
will ensure the cruise market continues to 
flourish in Auckland and New Zealand,” she 
said.
“I can see from the design plans I’ve been 
privy to that a great deal of thought, scoping 
and discussion has gone into this project. It 
is truly world-class, with the room to grow 
along with the industry – and I’m certain that 
come April next year, Shed 10 will be 
transformed into a facility that Carnival Aus-
tralia is proud to show off to its passengers.
“We’re also excited that the projected 
completion of Shed 10 coincides with P&O 
Cruises’ Pacific Pearl coming back to be 
homeported in Auckland. This really 
reinforces how much the cruise industry has 
grown in this country in recent years and I 
know this new space will provide a fabulous 
and fitting abode for Pacific Pearl,” said Ms 
Sherry.

Cruise the Brahmaputra in style
Your clients can now cruise the Brahmaputra 
River on board the MV Mahabaahu, a luxury 
expedition style river cruise ship, the first in 
India offering facilities like a swimming pool, 
spa, satellite TV, etc. The cruises provide a 
unique combination of luxury and adventure 
in one of the few pristine, undiscovered 
corners of the world.
The Brahmaputra in Assam in northern India 
flows in the shadow of the eastern Himalayas 
and the area along the river is a true natural 
history paradise. Here visitors will find over 
850 different species of birds, fresh water 
dolphins, and four national parks with 
abundant elephants, single-horned rhinos, 
and wild buffalo. There are also many temples, 
monasteries, tea plantations and tribal villages 
along the river.
This is the only river cruise in the world 
which combines Elephant, Jeep and Boat 
Safaris as part of its natural history 
experiences and all cruise departures have a 
Guide/Naturalist on board.  
Accommodation is in 23 Superior Cabins and 
Suites with private facilities, Satellite TV, in-
room safe, mini bar and air-conditioning. 
Recreational facilities on MV Mahabaahu 
include a well-stocked library, various board 
games, swimming pool, Spa and Salon, and 
a sun deck. Evening entertainment includes 
guest lectures and performances by local 
tribal dancers. 
The 7-night cruises depart every Sunday, 
either upstream or downstream, between SEP 
and APR, and are priced from NZ$4740pp 
share twin, valid to APR13.

To book MV Mahabaahu or any other India 
product, call specialist wholesaler Exotic 
Holidays on 0508 396 842 or email: 
info@exoticholidays.co.nz TravelMemo   20120703   03JUL12    Page 14

http://www.cxagents.com


Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Stateroom upgrade offer
Sell a 10- to 14-night close-to-home 
cruise aboard ms Oosterdam ex Sydney 
or Auckland in an ocean-view state-
room from $2299pp to $3799pp share 
twin, and your clients receive a free 
upgrade to a verandah stateroom, plus a 
free Pinnacle Grill Dinner for two.
Click here to download the Francis 
Travel Marketing flyer. 

25 new segments on HAL 
2013-14 voyages
Holland America Line has released 25 new 
segments for sale on its 2013 and 2014 
Australia and Asia Collectors’ voyages on ms 
Volendam, ms Oosterdam and ms Rotterdam.
They include: 
55 nights LA to Sydney on Volendam 
departing 25SEP13
30 days Sydney to Hong Kong on Volendam 
departing 23NOV13
41 nights Seattle to Auckland on Oosterdam 
departing 29SEP13
28 nights Auckland to Sydney on Oosterdam 
10NOV13 and 16FEB14
52 nights Singapore to Southampton on 
Rotterdam departing 14MAR14.
Call Francis Travel Marketing for more details 
on 09-444 2298.   

Tauck Drops Category 1 
Single Supplement 
Tauck, named the “World’s Best River Cruise 
Line” by Travel + Leisure magazine, is 
dropping the single traveller supplement for 
Category 1 cabins on each of its 2013 
European river cruises.  The savings, which 
apply to every departure on all 14 of Tauck’s 
European river cruise itineraries, can be as 
high as $6,300 on Tauck’s 24-day, trans-
European cruise.  
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz. 

Pacific Sun sails 
on final cruise
P&O Cruises’ Pacific Sun departed Brisbane 
on Sunday for its final voyage before it leaves 
the cruise line’s fleet.
Pacific Sun has been sailing with P&O Cruises 
since 2004 and has carried more than half a 
million passengers on hundreds of holidays 
over that time.
The 47,000-tonne ship was sold by P&O 
Cruises earlier this year as part of Carnival 
Australia’s continuing fleet renewal. 
Ann Sherry, CEO of Carnival Australia, 
which operates P&O Cruises, said Pacific Sun 
had been an enormously popular ship, help-
ing build demand for cruising.
“When Pacific Sun joined our fleet eight years 
ago, Carnival Australia had two ships based 
in Australia and now we have seven – so she 
has certainly played a role in that growth.”

Prinsendam’s 2013 Grand 
Mediterranean Voyages
Francis Travel Marketing is now able to 
offer the following additional segments on 
ms Prinsendam’s 2013 Grand Mediterranean 
Voyage for both individual and group 
bookings:
46 nights Fort Lauderdale to Civitavecchia 
(Rome) dep 14MAR13
35 nights Fort Lauderdale to Athens 
dep 14MAR13
14 nights Istanbul to Civitavecchia (Rome) 
dep 15APR13
29 nights Athens to Fort Lauderdale 
dep 18APR13
18 nights Civitavecchia to Fort Lauderdale 
dep 29APR13.
Call 09-444 2298 for details.

No better time to get into the Spirit 
Your clients can receive up to A$200 per 
stateroom onboard credit when they book a 
cruise ex Sydney on Carnival Spirit next 
summer.
Great rates starting from $1,299pp share twin 

for an 8-day cruise, but hurry because the 
offer ends 17AUG.
Click here to download the flyer and call 
Francis Travel Marketing and call 09-444 
2298 for bookings.

No better 
time to 
get into 

the Spirit!

Call Reservations on 0800 422 784

OFFER ENDS
17AUG

CLICK HERE
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Windstar Cruises 
4th of July Sale
This is a last chance to secure exceptional 
savings on 2012 sailings, as the offer closes 
on Wednesday 06JUL. 
Sell the yachting vacation of your clients’ 
dreams for as little as NZ$2199pp, with 
more than 20 Windstar Cruises voyages on 
offer.
Featured Voyages:
Greek Isles & Turkish Delights
Athens to Istanbul (or reverse) 
7 days from NZ$2459pp share twin
Islands of Italy
Rome to Rome
7 days from NZ$2459pp share twin
Splendours Of Southern Spain
Lisbon to Barcelona (or reverse)
8 days from NZ$2199pp share twin
Click here for the Fourth of July Windstar 
Voyages flyer, and call Francis Travel 
Marketing on 09-444 2298 for bookings.

Carnival sued over Concordia
A Mississippi personal injury attorney is 
suing Carnival Corporation, US owners of 
Costa Crociere, alleging that the designers 
of the shipwrecked Costa Concordia were 
led to sacrifice safety for profits. 
Examiner.com says John Arthur Eaves is 
suing for punitive damages in California 
over the design of the ship and says he 
hopes that a win would see all similarly 
designed ships declared unseaworthy. 
AFP reports that Eaves, who said he is 
part of a collective of lawyers representing 
around 150 claimants from the liner, said 
the ship’s design was fatally flawed “because 
it was top-heavy and had a propensity to 
roll”.

Swan Hellenic extends 
current promotions
Cruise on board the newly refurbished mv Minerva 
for less, as Swan Hellenic has extended its current 
promotions until 31AUG12.
Europe 2012 departures 05JUL-21NOV12 
For those still looking for a cruise this year, discounts 
range from 17.5% to 25% off departures over the 
next 5 months. Prices start from $2,430pp share 
twin for an Inside Cabin Category N for Minerva’s 
“Passage to Oman” 14-night sailing from Safaga to 
Dubai on 21NOV12.
Grand Voyages
A discount of up to 20% on Balcony grades D to A 
are available on the following summer departures:
05DEC12 - Grand Indian Voyage - 30 days Dubai to 
Singapore.  Prices start from $18,730*pp share twin.
13FEB13 - Grand Indian Voyage Explorer - 29 days 
Singapore to Muscat. Prices start from $13,925*pp 
share twin.
27MAR13 - Grand Mediterranean Spring - 42 days 
Aqaba to Rome. Prices start from $21,490*pp share 
twin.
There is a special 30% discount available on 
27FEB13 Grand Trade Winds, 29 days from 
Colombo to Aqaba when purchasing a balcony 
cabin.  Prices start from $10,940*pp share twin.
New brochure out now... 
The brand new Swan Hellenic 76-page brochure is 
out now, with sailings from NOV12 right through 
to JAN14. Featuring the Baltic, Black Seas, Adriatic, 
Mediterranean, India and the Far East, Caribbean 
plus Central and South America. 
Prices include Cruise fare, Port taxes, all gratuities 
onboard and ashore, and an inclusive shore 
excursion programme.  Prices subject to availability.
For further information, contact Cruise Holidays on 
09 523 7788 or 0508 CRUISE (278 473)
* Prices based on Category D Balcony cabin, except 05DEC 
departure, which is Category C. 

Cunard’s Queen 
Elizabeth and 
Queen Victoria met 
up in Norway last 
week, a first for 
the country. They 
met up at Flaam, 
near Sognefjord, 
and in true Cunard 
style the sisters 
saluted each other 
several times with 
the echoes of their 
whistles reverber-
ating through the 
mountains for long 
periods after the 
initial blasts.

HOSPITALITY
MANZ applauds councils saying no to bed tax idea
The move by councils in key tourist 
regions to shy away from introducing a 
bed tax has been congratulated by the 
Motel Association of New Zealand. 
Queenstown Lakes District Council has 
moved away from the idea, while the 
Hawke’s Bay Regional Council has 
opposed a call by some local mayors to 
institute a bed tax. 
MANZ chief executive Michael Baines 
congratulated the two regions on their 
positions, saying the way to achieve 
economic growth across New Zealand is 
to support and invest in small businesses 
such as motels, not tax them. 
“A bed tax would do nothing to encourage 
investment in our tourism sector, so it is 
pleasing to see councils realising they need 
to work with motel-owners to stimulate 

the regional economies,” Mr Baines says.
The fact that Auckland is still contemplating 
a bed tax remains a concern for the tourism 
industry in our largest city, Mr Baines says. 
“A bed tax is a bureaucratic nightmare, 
with potential loopholes across all types 
of accommodation from cruise ships to 
campervans. It is neither fair, not justified, 
and we would call on Auckland to follow 
the lead of other councils and change their 
stance,” Mr Baines says.
“Small businesses are crucial to our 
economic health. Politicians from both 
central and local government should be 
examining ways to encourage growth and 
investment in small businesses, rather than 
thinking of ways to wring more tax dollars 
out of them,” Mr Baines says.
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PEARL’S PEARLER
Those who live in stone houses 

should not throw glass

INDUSTRY
Attention Wellington Agents
The A-Team, namely Anne Radonich of RAD 
Marketing and Lesley Perrie of Planet Travel 
Marketing, will be offering a Product Update 
at the Travelodge Wellington on Thursday 
12JUL 6pm-7pm with a 5.30pm start.
They will be presenting on their clients 
Medina, Vibe and Travelodge Hotels Australia 
& NZ, The Moorings, Coconuts Beach Club, 
Rarotonga Beach Bungalows, First Landing 
Beach Resort and Villas, Fafa Island Resort 
and Tera Hotels and Resorts,  Treasure Island 
Resort, Royale Takitumu and Captain Cook 
Cruises Fiji and Australia, Sealink Travel 
Group - South Australia & Townsville.
There will be complimentary parking onsite 
on the first two levels of the hotel parking, but 
call at Reception once parked to obtain a pass 
to be displayed in your car. Agents on foot 
can enter on Gilmer Terrace.
Drinks and canapés will be served and there 
will be a Lucky Draw for a range of travel 
prizes.
RSVP to info@planetmarketing.co.nz by 
Mon 09JUL. 
Check www.ateam.co.nz for Info Sheets, 
Current Specials, Images, Videos and Product 
Updates.

Appointments at The Walshe Group
The Walshe Group has announced two new 
appointments in its NZ organisation.
Gareth Williamson, who was previously 
Account Manager for Aircalin and Delta Air 
Lines, has been promoted to the position of 
Sales Manager for China Airlines, effective 
immediately.  

The Walshe Group were appointed GSA 
for CI from 01MAY.
At the same time, Felina Wright has 
started with the Walshe Group to replace 
Gareth as Account Manager to cover 
National Sales responsibilities for both 
Aircalin and Delta Air Lines.

Gareth Williamson Felina Wright

Familiar faces and new names at 
Pacific Area Incentives and Conferences Expo 
(PAICE 2012)
A mix of repeat exhibitors and new product 
will be on offer at the Pacific Area Incentives 
and Conferences Expo (PAICE 2012), with 
‘old timers’ returning after a period of absence 
and new exhibitors making their debut.
PAICE 2012 is being held at SKYCITY 
Auckland Convention Centre on 13NOV. 
Event manager Tess Mason says PAICE offers 
an ideal face-to-face business opportunity for 
buyers wanting to pinpoint offshore events 
and incentives product.
Scenic Hotel Tonga will be a first-time 
exhibitor at PAICE, following the Scenic 
Hotel Group’s expanded reach into the Pacific 
with the acquisition of Royal Tonga 
International Hotel. 
“We’re excited about our first overseas venture 
and we’re eager to introduce the Kingdom of 
Tonga into New Zealand’s MICE market,” says 
Natasha du Plessis, director of national sales - 
corporate and MICE. “Tonga is very much an 
infant in this sector and we’re aiming
to promote the destination as an authentic, 
unspoiled island experience.”
The hotel joins exhibitors such as Club Med, 
Singapore Airlines, Malaysia Convention & 

Exhibition Bureau, 
Starwood Hotels & 
Resorts Worldwide 
and Village Road-
show Theme Parks.
In mid July buyer 
registrations will 
open for organisers 
of offshore incentives 
and conferences, corporate travel managers, 
wedding and special event organisers, group 
tour operators, and retail and wholesale travel 
companies with an interest in the business 
travel sector.
Offshore suppliers seeking exposure and 
business leads still have the chance to sign 
up and receive the benefits of exhibiting at 
PAICE 2012. 
To secure an exhibition stand, contact Tess 
Mason on 0064 9 818 7807 or email 
tess@promag.co.nz

LATE BREAK
Hertz adds Westport 
Hertz yesterday opened two locations in 
Westport, a rental counter within the Caltex 
service station at 197 Palmerston Street in the 
town centre, and at Westport Airport.
Hertz already has a presence on the West 
Coast, with a branch in Greymouth and a 
rental counter at Hokitika Airport.

A group of British MPs has called on the UK 
government to commission a study on the 
economic impact of Air Passenger Duty 
before the tax is increased again. They believe 
that the APD, the highest air passenger tax 
in the world, is acting as a deterrent to both 
inward investment and inbound tourism, and 
is impacting on ordinary families and their 
ability to fly.


