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Air Pacific turnaround plan 
delivers profits, pax, revenue

Fiji’s national carrier yesterday announced its financial results for 
the fiscal year ended 31MAR12.  
Air Pacific Ltd. and Air Pacific Group* both made operating profits 
and Air Pacific Ltd. delivered record-breaking revenue.
Air Pacific Ltd. reported an operating profit of F$16.5m, compared 
to an operating loss of $3.7m for the previous financial year.
Air Pacific Group reported an operating profit of F$13.4m, compared
to operating loss of $4.3m for the previous year.  
On a net basis, Air Pacific Ltd. reported an after tax statutory profit 
of F$11.4m and Air Pacific Group reported an after tax statutory 
profit of F$10.7m (versus after tax statutory profits including net 
income due to cancelled aircraft deliveries of $24.8m net and 
$25.3m respectively for FY2010/11).
Air Pacific Ltd. also recorded its highest ever revenue of F$645.9m, 
an increase of $90.5m in revenue from FY2010/2011, and an increase 
of $130m compared to FY2009/2010 (the year before airline 
restructuring and turnaround efforts began). The airline also 
carried 85,000 more passengers than it did the previous financial 
year and 122,000 more passengers than it carried in FY2009/2010.
Mr. Nalin Patel, Chairman of Air Pacific’s Board of Directors, 
attributed FJ’s continued financial improvement and successful 
turnaround to the transformation measures put in place by the 
new MD/CEO Dave Pflieger, his new management team, and Air 
Pacific’s dedicated and hard-working employees.    ... Cont p12
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Early Booking Savings
Save $200 per person ($400 per couple) on a 2013 Journey deposited by 31 Aug 2012

Welcome Back Savings
Save a further $200 per person ($400 per couple) if clients have booked one of our 
Journeys before.

Guaranteed Share Twin
Some Journeys offer a share twin price for solo travellers when they deposit at least 6 months prior 
to departure. Look for the symbol  

Earn Commission on all Inclusions
Flights, touring/cruising, accommodation, many meals, and new for 2013 – tipping is now included!

Escorted from NZ
Fully escorted from NZ subject to a minimum of just 15 passengers
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Journeys 2012/13
small group hosted tours

Save 
up to $800  

per couple!
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NEW ZEALAND
May arrivals lift marginally 
If it hadn’t been for visitor numbers from 
China being up by 4,400 or 61% in May, 
tourism arrivals growth would have been 
minimal. Numbers from the UK and Australia 
were down 1,400 and 2,000 respectively.
“The number of visitors from China (12,900) 
was the highest-ever from that country for 
a May month,” says Statistics New Zealand’s 
Andrea Blackburn. “This is a continuation 
of a trend showing increases in visitors from 
China.”
In the 12-month period ended MAY12, 
international visitor growth was 4% or 2.616 
million visitors with the largest increases 
coming from China, Australia, France, and 
Malaysia. The largest decrease was in visitors 
from Japan.
“Maintaining year-on-year growth across the 
low season is a positive sign for the industry,” 
says Tourism New Zealand chief executive 
Kevin Bowler. 
“We first saw this number of overseas visitors 
in December 2011, when arrivals topped 2.6 
million for the first time. Seeing this main-
tained as we head into winter, with growth in 

our key markets of Australia, up 3.3 per cent 
for the year, and China up 32.3 per cent, is a 
good sign. 
“International visitor stay days also grew, up 
0.5 per cent for the year generating 50.8 
million stay days in New Zealand,” he says.
“Looking at stay days allows us to better 
understand the likely value of international 
arrivals. We can see that more work needs to 
be done to increase visitor stay days through 
attracting longer-staying, higher-value visitors 
to New Zealand.
“Germany is a good example. While we have 
seen German holiday arrivals decline recently, 
down 4.1 per cent year to date, when you look 
at length of stay with arrival numbers over a 
longer period of time we can see that Germany 
has generated the third highest number of 
stay days in New Zealand since 2005. 
“This places them ahead of the US and China 
and only just behind the UK.
“While China continues to deliver high 
number of arrivals, we need to increase the 
number of stay days to realise the full potential 
value of this market,” says Mr Bowler.

Kaikoura Wharf development
George Collier, a chartered accountant from 
Alexandra, whose company has the lease on 
the Kaikoura fishing wharf, has big tourism 
plans for the site.
The Otago Daily Times reports that Kaikoura 
Wharf Developments Ltd is looking for 
developer and investor interest for the almost 
1ha site, and has resource consent, wharf 
leases, concept plans and designs, which 
include the existing Pier Hotel and fishing 

wharf. 
Mr Collier’s proposal, worth up to $35 mil-
lion, would see the fishing wharf area devel-
oped into a hotel, restaurant, conference and 
retail precinct with 84 fully furnished hotel 
rooms, 32 privately owned units and also 108 
backpackers’ beds. 
Kaikoura township, 2km away, welcomes 
850,000-plus visitors a year but just 350,000 
of those visitors stay overnight.

$150,000 itineraries ‘not uncommon’
Niche high end luxury tourism to New 
Zealand and the Pacific continues to thrive 
regardless of the Global Financial Crisis, 
according to Karine Thomas, director of 
Navigate Oceania. Trading stats for 2011-12 
from the 30 Navigate Oceania Collection 
members have just been compiled and show 
that the top end continues to enjoy growth.
Ms Thomas says this validates Navigate’s off- 
shore strategy to increase luxury tourism to 
New Zealand and the Pacific by focusing on 
added value rather than rate cutting and on 
unique and authentic experiences.
Over 82% of reservations for the Collection’s
total 386 beds come from the Northern 
Hemisphere – predominately the USA. This 
is down from last year’s 90% because strong 
Australian demand has made up for a ‘lack-
lustre’ performance from the UK in 2011-12.
When comparing the last two financial years, 
Navigate Collection members priced above 
NZ$1000 per night showed a 43% increase in 
direct or web based bookings.
This follows Navigate’s move to encourage 
collection members to sign up to the channel 
management software program Siteminder.
“And its new markets; Hong Kong, Indonesia, 
South America and the Middle East we are 
seeing on-line growth from – very non-
traditional markets,” said Ms Thomas.
Even so, high end travel agents remain the 
most effective distribution channel, both in 
volume and a higher average nightly rate.  The 
average nightly price of a Navigate collection 
member guest room improved 2.4% in the 
2011/12 year after an increase of 5.6% the 
previous financial year. 
Ms Thomas attributes this to the added-value 
Something for Nothing offers exclusive to 
travel agency bookings.

“The program has proved so popular with 
travel agents around the world that in 2012 
Navigate will print 120,000 copies of the 
Something for Nothing promotional brochure, 
in English, German and French, distributed 
by 112 travel companies worldwide.
“Surprisingly travel agents on the east coast of 
the USA are showing better forward bookings 
for 2012/13 than the same time last year and 
forward bookings to Pacific are also strong ex 
USA. But it’s not our traditional 50’s couples 
market. The growth continues to build on 
the trend from last season with more multi-
generational family travel, and honeymooners 
with the luxury lodge and resort budgets.” 
Ms Thomas says it is not uncommon to see 
$150,000 itineraries for extended family 
groups that include grandparents, children 
and grandchildren.
“It is as if New Zealand and the Pacific is a 
politically correct destination for a big spend-
ing holiday, as it is considered quality time 
with family in a safe and secure environment,” 
says Ms Thomas.
“Luxury visitors to New Zealand want to 
experience our indigenous New Zealand with 
activities including walking trails, four-wheel 
drive safaris into remote areas, trout fishing 
and the large sheep station experience. And 
they want to eat New Zealand style food – 
prepared in our unique Pacific influenced 
manner and of course drink our New Zealand 
wines. They want an authentic New Zealand 
experience and regional food and wine 
experiences still top as favourite activities for 
high spending tourists. 
“And travelling with children, they insist on 
an educational component”.
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Worldwide Car & Motorhome Rental Specialists Call 0800 88 55 90 or visit 
www.driveaway.co.nzEstablished over 20 years ago, we offer over 60+ self drive suppliers at more than 8,000 global locations!

The Hobbit DVD features NZ message
When the first of the two Hobbit movies 
comes out on DVD in mid-2013, the disc will 
contain an embedded New Zealand travel 
feature, according to Tourism New Zealand 
boss Kevin Bowler.
He told delegates at the Holiday Parks Assn of 
New Zealand Conference in Queenstown that 

the movie premiere in Wellington in NOV12 
will see at least 300 journalists flown in by 
Warner Brothers. Mr Bowler put that into 
perspective by pointing out that Tourism New 
Zealand usually brought 400 journalists into 
the country each year under its media visit 
programme.

Almost 12,000 people lining the 
edge of Lake Wakatipu to see the 
fireworks during the opening of 
the 38th annual American Express 
Queenstown Winter Festival, 
which runs to next Sunday, 01JUL.  
To see the full programme line-up 
visit www.winterfestival.co.nz.Photo : Stefan Haworth

EarthCheck members on Discovery Network 
Green and sustainable tourism is a badge that 
most tourism operators wear with pride, but 
there is a big difference between those who 
say they do and those who actually do. 
Over coming months, the Discovery Channel 
is showcasing the sustainability achievements 
of a number of EarthCheck members around 
the world to an audience of more than a 
quarter of a billion people.
The EarthCheck certification and bench-
marking program for sustainable tourism has 
1300 members in 70 countries.   Established 
in Australia by EC3 Global it claims to be 
one of the most transparent ‘green’ reporting 
programs in the tourism industry due to its 
scientific approach to data collection and its 
third party auditing of green initiatives. 

EarthCheck members including Tourism 
Queensland, Orion Expedition Cruises, Kaik-
oura District Council, Auckland Airport,
Awaroa Lodge, Dart Jet Safaris, United 
Campervans, Oamaru Penguin Colony, The 
Langham Auckland, Xel-Ha, and Grupo 
Vidanta Mexico, are in the spotlight for the 
contribution they are making to protect the 
environment in their parts of the globe.    
The coverage kicks off on Discovery World 
HD Asia this month.  The programme, called 
Travel Wild, will air in 15 languages in 34 
countries and will feature tourism operations
in Australia, New Zealand, Papua New 
Guinea, Antarctica, and Mexico. 
The ten-episode series will then air in Europe 
and US on the Discovery Network in late 2012.

New CEO for Waitangi National Trust
Further to our story last week, the Waitangi 
National Trust has now appointed Greg 
McManus as its new CEO, starting 06AUG.
Mr McManus, the current Director of the 
Rotorua Museum of Art and History, comes 
to the position with experience at both a 
national and international level. 
His achievements while at the Rotorua 
Museum have seen that institution become 
one of the leading attractions for visitors to 
the Rotorua region.

Mr McManus comes 
to Waitangi with an 
impressive mix of 
commercialism, entre-
preneurship, market-
ing, museology and 
cultural skills. “His record in working with 
the Te Arawa Confederation of iwi will be of 
significant value when working with the iwi,” 
says the Chairman of the Waitangi National 
Trust Board, Mr Pita Paraone.

Rotorua now region’s top spa destination
Rotorua’s exceptional spa offerings have won 
international acclaim at this year’s World 
Luxury Spa Awards, confirming the city’s 
reputation as the number one spa destination 
in the South Pacific.
The Wai Ora Day Spa has just been named 
Best Luxury Spa Destination, Best Luxury Spa 
Group and Best Luxury Mineral Springs Spa, 
and was runner-up in the categories for Best 
Luxury Day Spa and Best Luxury Spa Resort. 
It is the second year running that Wai Ora 
Day Spa has achieved such success, and the 
awards are seen as the highest honour in the 
spa industry.
Meanwhile, Rotorua’s Polynesian Spa has 
been named among the world’s top 10 
thermal, medical and natural spas six times 
in the past decade by Condé Nast Traveller 

magazine’s European readers – the only spa 
outside of Europe to achieve such accolades.
What really sets Rotorua apart from other spa 
destinations in New Zealand – and around 
the world – is the city’s abundance of natural 
geothermal pools and streams. A short walk, 
car journey or boat ride is all that’s required 
to enjoy such a simple pleasure.
Destination Rotorua Marketing general man-
ager Oscar Nathan says Rotorua’s reputation 
as New Zealand’s ultimate spa destination is 
well deserved. “Nowhere else in the world will 
you find such a diverse range of spa offerings. 
Each is blessed with stunning scenery, excel-
lent service and a unique cultural connection 
which only Rotorua can provide.”

Where the bloody hell is NZ?
Australian celebrity model Lara Bingle, famous for her “Where the 
bloody hell are ya?” ads for Tourism Australia, has been spotted at the 
Queenstown Winter Festival, reportedly to shoot scenes for her new 
Australian reality TV show.
She is also filming for Air New Zealand’s “Kiwi Sceptics” promotional 
campaign in which Aussies voice their reluctance to holiday here, 
only to be convincingly won over.
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AUSTRALIA
Queensland Beer Week
The inaugural Queensland Beer Week takes 
place 16-22JUL.  Breweries, bottle shops and 
pubs will team up to showcase the very best 
of beer culture, while beer-lovers also attempt 
a world record for the most people brewing at 
one time.
Queensland’s favourite brew, XXXX Gold 
recently took the crown for the nation’s most 
popular beer, flattening the bubbles out of 
long-time title holder, Victoria Bitter.
Here are the 10 best beer experiences in 
Queensland:
1. Take a tour with a tipple.  The XXXX Ale 
House in Brisbane’s inner-west operates tours 
of the 130-year-old icon daily. 
www.xxxxbrewerytour.com.au
2. Bavarian beer in the bush.  Outback 
Oktoberfest in Jundah, complete with Beer 
Wenches, bratwurst and steins of authentic 
Erdinger beer specially imported from 
Germany. www.outbackoktoberfest.com.au
3. Get crafty on the coast.  The Gold Coast’s 
only craft brewery, Burleigh Brewing Compa-
ny, does everything by hand. Their HEF beer 
was recently judged the Best German Wheat 
Beer at the World Beer Cup 2012. 
www.burleighbrewing.com.au
4. A match made in heaven. Explore the hin-
terland town of Mount Tamborine and match 
the cheese at Witches Chase Cheese with 
award-winning beer samples from Mount 
Tamborine Brewery next door. 
www.mtbeer.com
5. Beers and bull riding. Crack a coldie at the 
116-year-old Great Western Hotel in Rock-
hampton, which plays host to major national 
rodeos and has an undercover rodeo arena for 
1,000 people. www.greatwesternhotel.com.au

6. BYO (Brew Your Own) beer.  Be your own 
brew master for a day at Bru 4 U in Brisbane - 
Queensland’s first brew-on-premises micro-
brewery, choosing a beer from their list of 
over 200 different styles. www.bru4u.com
7. Archive of ales.  The Archive Beer Boutique 
in Brisbane’s West End, has more than 400 
different bottled beers and 14 draught beers. 
For $175 you can try a bottle of Brewdog’s 
Tactical Nuclear Penguin. With 32% alcohol 
it’s the world’s strongest beer and should be 
enjoyed like a fine whisky. 
www.archivebeerboutique.com.au
8. Sky’s the limit.  Blue Sky Brewery, situated 
in the heart of Cairns, produces 10 preserva-
tive-free, full-flavoured beers including lagers, 
ales and ciders. Enjoy guided tours Mon-Thu. 
Blue Sky is seriously green, with 95% of its 
spent grain and yeast used for cattle feed. 
www.blueskybrewery.com.au
9. Something’s a-brewing.  The Townsville 
Brewing Company is housed within the 
town’s original post office building, flanked 
by an impressive clock tower. Brewery tours 
aren’t available but they do offer tutored 
tastings.  www.townsvillebrewery.com.au
10. No bitter aftertaste.  Beer bistro Bitter 
Suite is one of New Farm’s trendy new kids on 
the block and becoming a fast favourite for 
weekend afternoon drinks. The grazing menu 
begs to be washed down with a choice of 
seven local craft beers on tap, plus 55 (mostly) 
Australian bottled brews. 
www.bittersuite.com.au

Tropical Bay of Rays
Sydney Aquarium has a new exhibit – the 
Tropical Bay of Rays.
The new area will feature a variety of ray 
species, including the leopard whipray, blue-
spotted maskray, blue-spotted fantail ray, 

Showbiz Events & Travel is offering the first 
opportunity to secure tickets and packages 
for the Melbourne season of Chitty Chitty 
Bang Bang season and great availability for 
the Sydney season.
Chitty Chitty Bang Bang features sensational 
sets, stunning special effects, an irresistible 
story, and an unforgettable score.
It opens at Melbourne’s Capitol Theatre for 
a strictly limited season from 17NOV12 and 
then Her Majesty’s Theatre in Sydney, again 
for a strictly limited season from 30JAN13.
Call 0800 SHOWBIZ

The NSW State Government has confirmed that Sydney’s landmark 
monorail will stop operating on 30JUN13. It is being demolished as part 
of a project to build Sydney’s new convention centre at Darling Harbour.

leopard shark and white-spotted guitarfish, 
contained in a central tank surrounded by 
tropical palms.   The Tropical Bay of Rays is 
one of 14 new exhibits set to open as part of 
Sydney Aquarium’s $10 million refurbishment
programme.
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New Caledonia
where the French Riviera meets the South Pacific

Catch an Eiffel of this..
Can you answer this question?.

“What bottles are depicted in the display?
Click to view the video to find out!

Click to view the latest issue
of the  New Caledonia Weekly.

PACIFIC ISLANDS

New Zealand Natural ice creams and smoothies are now available on Treasure 
Island Resort Fiji. The smell of freshly baked waffle cones is in the air and guests 
are just loving it, says the resort’s local rep, Anne Radonich.

Rarotonga cruise jetty progress
Rarotonga is set to become a more frequent 
stopover destination for visiting cruise ships, 
with funding confirmed for the construction 
of the alternative ocean access jetty at 
Arorangi.
Cook Islands News Online reports that the $2 
million project to build the new jetty will be 
funded by the New Zealand / Australia 
Harmonised Aid Programme.
Contractors will begin to transport machinery
and equipment to the work site at Arorangi 
School with work expected to start this week 
and is expected to take four months to 

complete.
A landing platform will be built in the middle 
of the lagoon with a 65-metre jetty extending
from the shore to the landing, and the 
Arorangi passage will be widened from 7m to 
around 15m wide.
Materials removed from the lagoon will be 
used to beautify the shoreline where a shelter 
will also be built for passengers.
Once completed, the jetty will provide 
alternative access for cruise ships when 
Avatiu harbour is inaccessible due to bad 
weather or rough sea conditions.

Polynesian Xplorer uses Jungle.Travel
Samoan destination management company 
Polynesian Xplorer Ltd has selected NZ-based 
Jungle Vision and its Jungle.Travel Inbound 
Tour Operator Solution for its online sales. 
Polynesian Xplorer now offers wholesalers
and travel agents Samoa’s biggest online 
inventory of Accommodation and Tours. 
Polynesian Xplorer’s product co-ordinator 
Nanise Tolovae says by adopting the Jungle 
Travel software “We’ve increased our direct 
bookings through the smart and functional 
website, and at the same time offered our 
wholesalers access to the best live availability 
Samoa has to offer - this is a win/win solution.”
The Jungle.Travel Inbound Tour Operator 
Solution bridges the gap between retail and 
wholesale bookings bringing the two together 

in one online solution, enabling the inbound 
tour operator the opportunity to manage their 
own retail web presence while still providing 
exceptional service to their wholesalers.
Visit www.samoaaccommodation.co/home/
wholesalers and for info on the Jungle Travel 
Solution email steve@jungle.co.nz 

Niue stars on Funny Roots
TV3’s new comedy show Funny Roots, 
screening tonight at 8pm, sees comedienne 
Irene Pink travelling to her mother’s 
homeland, Niue. During the course of her 
stay Irene discovers what life would have 
been like if she’d grown up in Niue. She 
then performs a stand-up comedy set.

http://nz.aircalin.com/billet-noumea.php
http://en.newcaledonia-tv.com/discover/museums
http://www.travelmemo.co.nz/voucher.php?voucher_id=1143


ASIA
The Emerald Beach Villas – Koh Samui
Classic Asia has a current special at The Emerald Beach Villas – 
part of the Boutique Collection in Koh Samui, so is very 
reasonably priced.
It is offering  discounts of 30% for stays 01JUL-31AUG12 and 
40% for stays 01SEP-14DEC12 (Bringing the cost per night 
down from US$420 + taxes to US$252 + taxes.)
“These are great little beachfront villas,” says Marianne 
Mannering. “One is perfect for a family and if you have two 
families travelling together, the two villas side by side are a 
perfect option.”
The Emerald Beach Villas are located 25 minutes from the 
Airport and Chaweng. They are on the secluded beach at Laem 
Noi on the northern coast of Koh Samui, with views over to the 
Ang Thong Marine Park. 
Set in tropically planted gardens, the villa’s two pavilions are 
separated by a spacious timber deck, a large infinity swimming 
pool with Jacuzzi feature and a sala. 
One pavilion’s spacious lounge area has a vaulted glass ceiling
making it light and attractive. Ceiling blinds help to keep the 
room comfortable and prevent it from overheating in the 
Samui sun.
At the rear of the room a door leads through into the master 
suite. This features a wooden four poster bed, dressing area and 
views out through the bi-folding doors onto the pool terrace.  
There are built-in wardrobes on the back wall behind which is 
the exceptional black marble and natural slate en-suite bathroom 
with its corner Jacuzzi bathtub. 
A floating wooden staircase leads upstairs from the lounge area 
to a gallery with a stylish leather lounger. A door leads through 
to another bedroom with twin beds, fitted wardrobes, a relaxing 
chez-lounge and an ensuite shower room.
The main living pavilion has a wooden vaulted ceiling over a 
centrally placed dining room, lounge and kitchen, and can be 
opened into one sizeable living space or sectioned off to create 
a private en-suite bedroom if required.
To the right of this lounge area there’s a sala complete with sun 
loungers and wooden decking leading onto the garden.
Click here for all the details.

Host your Canton Trade Fair clients on us, says CTS Tours
Agents with clients interested in doing 
business with China either import or 
export are invited by CTS Tours to bring 
them to breakfast at Sky City Convention 
Centre on 24JUL and learn more about 
the “China Import & Export” Trade Fair, 
better known as the Canton Trade Fair.
As part of their partnership with China 
National Tourism, CTS Tours is often 
asked to host such delegations visiting 
NZ shores, and say they are delighted to 
bring this free event for retailers and their 
clients. 
From large businesses to sole traders, this 
information could be valuable to those 
looking for new products, or businesses, 
wanting to expand into the Chinese 
market. It also provides travel 
professionals the opportunity to spend 
some time with their customers and to 
network, says CTS.
CTS Tours has also arranged a special 
package flying China Southern Airlines 
to the fair. Accommodation is always at a 
premium over show times but they have 
secured an allotment of rooms with 
preferred hotels. Flight and accommo-

dation packages start from $1495, and 
conditions apply. 
China Import and Export Fair, also 
renowned as the Canton Fair, has been 
held biannually in Guangzhou every 
spring and autumn for the past 53 years. 
The Fair is the largest scale trade event in 
China, with 48 Trading Delegations
composed of more than 20,000 of 
China’s best foreign trade corporations 
(enterprises) with good credibility and 
sound financial capabilities, taking part 
in the fair. This includes foreign trade 
companies, factories, scientific research 
institutions, foreign invested enterprises, 
wholly foreign-owned enterprises, 
private enterprises, etc. 
Secure your group’s spot (no limit on 
numbers)
Date : Tue 24JUL12 for breakfast
Venue : Sky City Convention Centre, 
Auckland, Room 3 & 4, Level 4.
Email Serene Yang pa@chinatravel.co.nz 
or phone 375-1714 to book a place. 
Admission is free but reservations are 
required, on a first-come first-serve 
basis, so register now.

Starwood on track for 200+ hotels in China
Starwood Hotels & Resorts Worldwide, 
Inc. has announced that it has reached a 
historic milestone with 103 hotels open 
and in operation and now another 100 
signed hotel deals in the pipeline for 
Greater China, Starwood’s second largest 
market outside of the United States.  

The chain’s first hotel in China, The Great 
Wall Sheraton Hotel in Beijing, opened in 
1985.
Starwood has already opened 11 hotels 
in China in 2012 and expects to open 
another 13 hotels by year’s end.

Your gateway to China We know it like our own backyard bookings@acrossia.com
or call 09 309 1188
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Changi Airport refreshes Free Singapore Tour
Singapore Changi Airport is enhancing its 
popular Free Singapore Tour with two new 
itineraries. The new tours available to all 
passengers with five or more hours in transit, 
regardless of airline, provide an opportunity 
to enjoy some of Singapore’s top sights.
The refreshed tourist programme has two 
new itineraries. The day itinerary, known as 
the Heritage Tour, is available four times a 
day and includes a visit to the Colonial 
District, Merlion Park and traditional 
favourites – Chinatown or Little India.
 For the first time, an evening itinerary – the 

City Lights Tour – is available. It introduces 
passengers to Singapore’s vibrant nightlife 
where they will also get to view the panoramic 
views from the Marina Bay Waterfront 
Promenade. Both itineraries include Singapore’s 
newest attractions – Gardens by the Bay, 
Marina Bay Sands and the Singapore Flyer. 
The Free Singapore Tour, introduced in 1987, 
is part of Changi Airport’s efforts to enhance 
its appeal as a transfer hub. More than one 
million passengers have enjoyed this free 
service over the years.
Click here for the details.

Singapore’s Merlion almost 40
Singapore’s famous Merlion turns 40 on 
15SEP and in preparation for the 
celebrations, the statue is behind hoardings, 
getting a big clean-up as well as the 
replacement of the wave-form on which it 
sits.
“The Merlion statue at the Merlion Park 
started out as a tourism icon 40 years ago to 
help us embody Singapore in the minds of 
visitors as part of our destination 
promotions,” says Mr Chew Tiong Heng, 
Executive Director of the Destination 
Experience Group at the Singapore Tourism 
Board.

The W Singapore-Sentosa Cove opens on 
16SEP12, with accommodation rates that 
start from SGD 388++ including Breakfast 
for 2 at The Kitchen Table and Signature 
cocktails for 2 at WOOBAR. The deal is valid 
from opening until 30DEC12. Double Star-
points for SPG members
www.wsingaporesentosacove.com

Vietnam Tours Super Sale
Active Asia’s two small group Vietnam Tours are on sale until 
07JUL. Your clients can save $350pp on either the 3-star Ultimate 
Vietnam 14 day tour or the 5-star Discover Vietnam. Both are 
guaranteed departures and operate with just 12 pax.  
Click here for a flier or download at www.activeasia.co.nz/agents 

Experience India’s Golden Triangle
India’s “Golden Triangle” links Delhi, Agra 
and Rajasthan. Main tourist highlights 
include the Taj Mahal at Agra, the deserted 
city of Fatehpur Sikri, Amber Fort, the Red 
Fort of Agra and Jaipur’s vast city palace. 
Adventure World’s popular 6-day / 5-night 
Golden Triangle private journey is priced 
from $895pp. This introductory tour allows 
clients to visit India’s most famous sights 
within a week. Price includes accommodation,
some meals, transfers and sightseeing 
including entrance fees.  Call 0508 496 753.

THE AMERICAS
South America Online Trainings
South America is proving to be a hot 
destination at present with more and more 
New Zealanders choosing to travel there. 
For those agents interested in learning about 
this destination and what it has to offer to 
clients, Adventure World will be holding a 
series of online trainings. These in-depth 
sessions will allow you to learn about the 
different travel styles that Adventure World 

offer, what sights aren’t to be missed, and 
information on AW’s top-selling tours. 
Brazil Online Training 
– Friday 29JUN, 8.30-9.00am 
Costa Rica & Panama Training 
– Tuesday 03JUL, 9.00-9.30am
Argentina 
– Friday 13JUL, 9.00-9.30am
For more info click here or call 09 496 753.

Mexico’s President Felipe Calderon has announced the cancellation of a 
US$2 billion tourist development in Baja California, bowing to opposition 
by environmentalists that said the plan was a threat to a nearby coral reef.
Planned by a Spanish developer, the 4000ha Cabo Cortes project would 
have involved 15 hotels, golf courses, a large marina and jet strip.

Dubai  Flights, 4 nights 3 star & buffet breakfast daily from $2629*
Special ends 6 July 12 C
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*email: res@escape-holidays.co.nz*

http://www.changiairport.com/at-changi/leisure-indulgences/free-singapore-tour
http://www.travelmemo.co.nz/voucher.php?voucher_id=1147
http://www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/india/tours/the-golden-triangle/
http://www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/india/tours/the-golden-triangle/
www.adventureworld.co.nz/travel-agents
http://www.escape-holidays.co.nz


20% off Family Tours
Organising something different for family 
holidays can be tricky. Grand American 
Adventures offers an array of fun, educational, 
memorable and safe group tours for families. 
Their family discovery tours are developed by 
parents with both fun and safety in mind and 
are suitable for families with children aged 
8 years or older. Their tour leaders organise 
each day’s activities, so clients can enjoy an 
incredible array of experiences for both 
young and old alike.
Grand American Adventures is offering 20% 
off all Family Discovery Tours to the USA and 
Canada travelling in July and August. 
The 10-day Cowboys and Indians tour is now 
priced from $2200 per adult & $1980 per 
child (saving up to $555). This family tour 
explores the authentic Wild West, from horse-
back riding on a mountain ranch to touring 
the scenic backroads of Monument Valley. 
Price includes accommodation, a professional 
tour leader, private transport throughout and 
meals at Mountain Ranch. Departs 19AUG12.
Book by 20JUL but hurry, seats are limited. 
For more info contact Adventure World on 
0508 496 753 or visit 
www.adventureworld.co.nz

AFRICA
Good Hope by rail
Take $2068pp off the price of a 15-night 
South African Good Hope Tour rail 
adventure when you book by 30SEP12. Pay 
$3497pp and travel on the Shongololo Express 
for 12 nights with two free nights accommo-
dation before and after the tour at the Garden 
Route Game Lodge.
The deal includes breakfast and dinner daily, 
airport transfers, a bottle of South African 
wine and a choice of off-rail activities. Also 
includes one night at Bongani Mountain 
Lodge during the Good Hope Tour. 

For more information contact Adventure 
World on 0508 496 753.

EUROPE

More flexibility with KL 
between NZ and Europe
KLM will provide more flexibility for New 
Zealand travellers to travel to Europe with the 
addition of three services per week between 
Kuala Lumpur and Amsterdam, effective 
from 29OCT12. The extra flights, part of 
the airline’s northern winter schedule, are 
operated by Malaysia Airlines, a code share 
partnership.
KLM operates a combination of B777-200 
and B747-400 aircraft between KUL and 
AMS, from where passengers can connect 
with the extensive KLM network throughout 
Europe and beyond.
Darren McGregor, Country Manager New 
Zealand Air France / KLM, said the extra 
flights represent a step forward for the airline 
in the New Zealand market, and will give 
more flexibility for New Zealand travellers to 
travel between Europe and New Zealand. The 
connection time between Amsterdam and 
Kuala Lumpur will reduce to 1½ hours from 
the current 6 hours.
“Flying with our code share partner, Malaysia 
Airlines, passengers can travel from Auckland 
to Kuala Lumpur, where they can connect 
with our onward flights,” he said.
For details call 09 921 6040.

On its way to London, the 
Olympic Torch has travelled on 
one of the oldest steamers on 
England’s longest lake, 
Windermere in the Lake District.
The torch was carried by a local 
schoolgirl on the Tern steamer 
which is operated by Winder-
mere Lake Cruises. The Tern 
was built in 1891, five years 
before the start of the modern

Olympiad. She is listed on 
Britain’s national historic fleet, 
one of the 200 most significant 
vessels in the country.
The Olympic torch continues its 
journey around the UK arriving in 
London on 27JUL for the opening 
ceremony of the Olympic Games.
www.visitenglishlakedistrict.com

The fastest way to Africa is with SAA

www.adventureworld.co.nz/travel-deals/shongololo-express-good-hope/
www.adventureworld.co.nz/travel-deals/shongololo-express-good-hope/


The S4 at CDG
Aéroports de Paris and Air France have 
exclusively previewed the new 580-million-
euro boarding satellite at Paris-Charles de 
Gaulle terminal 2E - the S4.
From 28JUN, passengers flying with Air 
France and its SkyTeam partners will be able 
to enjoy this facility.
With a capacity of 7.8 million passengers a 
year, the light and spacious S4 offers 
passengers 6,000 sq. m. of boutiques, bars 
and restaurants and 25,000 sq. m. dedicated 
to the boarding lounges, the equivalent of 
128 tennis courts.
It features water walls, wooden patios, plant 
walls inside and out, and trees, giving the 

building certified “High Environmental 
Quality”.
A museum will also shortly be opening at 
the satellite, presenting original works from 
famous museums in Paris.
At the heart of the S4, Air France welcomes 
Business class passengers in its brand new 
3,000 sq. m. lounge inspired by a park in 
which customers can rest, have something to 
eat and drink, work, read and relax in various 
different atmospheres.
A hot meal service has been added and a 
Clarins well-being area invites passengers 
to relax before a flight. Wi-Fi access, digital 
tablets and computers are available too.

Yellow jersey deal with 
Team Europcar
As the main sponsor of Team Europcar in the 
Tour de France for the second year running, 
Europcar, is rewarding customers with 
discounts of up to 30% off, based on the 
success of the team in the cycle race.
Europcar customers will receive a discount on 
their vehicle rental based on the number of 
days that a cyclist from Team Europcar wears 
the famous ‘maillot jaune’ (yellow jersey).
Europcar Australia and New Zealand sales 
and marketing director, Mike Warmington, 
says Thomas Voeckler of Team Europcar wore 
the yellow jersey for 10 days during last year’s 
Tour de France.
“Thomas Voeckler placed fourth in last year’s 
Tour having worn the jersey for 10 days, so 
based on past success there is a strong chance 
that Team Europcar’s performance will lead 
to great discounts for our customers,” Mr 
Warmington said.
He says Europcar will be offering customers 
a 10% discount if Team Europcar wins one 
to three yellow jerseys, a 20% discount if the 
team wins four to eight yellow jerseys and a 
30% discount if the team wins more than nine 
yellow jerseys; the same as last year’s result.
The Tour de France begins this Saturday 
30JUN and ends in Paris on Sunday 22JUL12. 
To qualify for the maillot jaune a cyclist must 
have the lowest overall time at the end of a 
stage, entitling them to start the race the 
following day wearing the yellow jersey.
The discounts will apply to vehicle rental with 
Europcar 23JUL-31AUG12, directly after the 
Tour de France. 
Monitor Team Europcar's performance at 
teameuropcar.com and for more info on the 
discount offer, go to europcar.co.nz and 
follow the news at twitter.com/Europcar_AU.

Solo traveller discount 
with Tauck
For 2013, Tauck is offering solo travellers 
special Solo Traveller Savings on all of its 
European river cruises and on select 
departures of many of its land trips. 
Tauck’s 18-day Portrait of India is priced 
from $13,815pp - saving $800 for solo 
travellers. Departing on 01MAR, 22MAR and 
29NOV13, this extraordinary journey gives 
clients a complete look at this complex 
country from north to south. Travellers will 
live like a maharajah as they stay in some of 
the world’s top-rated hotels – including two-
night stays at the award-winning The Oberoi 
Amarvilas, Agra, featuring views of the Taj 
Mahal, and in Udaipur at The Oberoi 
Udaivilas (above).
For details, call Adventure World on 0508 496 
753 or visit www.adventureworld.co.nz.

LOT Polish Airlines … linking China with Europe
PEK-WAW every MON/WED/FRI … fares from NZD966 RT

TOUR PRODUCT
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AVIATION
Air Pacific turnaround plan delivers profits, pax, revenue
... cont from p1  “The fact that we managed to 
return the airline to an operating profit only 
two years after we experienced the biggest 
loss in our history speaks volumes about the 
experience and capability of our new manage-
ment team and the soundness of their turna-
round plan. These strong, positive results dur-
ing a time when other airlines are struggling 
validates the Board’s decision to hire Dave 
and support his new team’s seasoned strategic 
focus,” Mr. Patel said.  
“Under the new team’s direction and with full 
support of the entire Board, Fiji’s national 

airline has benefited from a more than $100m 
improvement in its operating performance 
over the past two years – a remarkable feat 
when one considers the challenges the indus-
try and our own airline were facing.”  
Air Pacific plans to revert to its 1951 name, 
“Fiji Airways”, rebranding to coincide with 
the delivery of brand-new A330-200 aircraft 
that start arriving in MAR13. 
* Air Pacific Group includes the national air-
line, its wholly owned subsidiary Pacific Sun, 
and a 38.75% stake in the Sofitel Fiji Resort & 
Spa on Denarau Island.

FJ turnaround plan working
Dave Pflieger, Air Pacific’s Managing Director 
and CEO says the result shows the effectiveness 
of the turnaround plan he has implemented, 
which involves changing virtually every 
aspect of the company.
“The fact that we achieved these results 
despite a number of significant challenges is 
even more remarkable,” says Mr Pflieger. 
“Some of our challenges included a $94m 
increase in actual/operational fuel costs over 
the past two years, retiring and replacing 
older fleet aircraft, new and increased 
competition from not one but two low cost 
carriers (Jetstar and Virgin Australia), as well 
as a cyclone and two major floods that 

significantly disrupted airline operations.”
Mr. Pflieger said that Air Pacific’s 
restructuring is not yet complete, given that 
the airline still faces market uncertainty, a 
slowdown of major world economies, and oil 
price volatility.
“With new airplanes and a complete 
rebranding ahead of us, we remain confident 
and excited about the future of our airline and 
the many great things we have planned for 
our customers.”
Mr Pflieger flew out of Auckland yesterday 
after the media briefing, bound for the US 
and Europe where he aims to finalise the 
financing of the new Airbus A330 fleet.

Air France has announced a 
restructuring involving the loss 
of more than 5,000 jobs by the 
end of 2013. AF is aiming to cut 
payroll costs by 20% and reduce 
its total staff by 10%.

Taiwanese carrier EVA Air has just 
added another two Hello Kitty-
themed planes, taking the cutesy 
fleet to five aircraft. Each is totally 
(and we mean totally) given over 
to the button-eyed moggie.

Dubai on track to become the biggest
Selectproperty.com reports that Dubai 
International Airport is expected to be busier 
than London-Heathrow by 2016.
Last year Heathrow airport served a massive
69.5 million passengers in comparison to 
Dubai International Airport’s 50 million, 
however, the emirate predicts that this will 
have changed by 2016.

Concourse 3 will open at Dubai later this year 
and will be dedicated to the double-decker 
Airbus A380 aircraft. Dubai is expected to 
welcome approximately 90 million flyers by 
2020 and the emirate expects Al Maktoum 
International Airport to be the world’s largest 
passenger and cargo hub by 2027.

An All Nippon Airways 
767-300, flying from 
Beijing, bounced its 
way into Tokyo’s Narita 
Airport last Wednesday, 
affected by strong cross-
winds. While there were 
no injuries among the 
193 people aboard, the 
airplane suffered 
substantial damage, 
literally bending its 
fuselage ahead of the 
wing. This picture shows 
the crease in the 767’s 
skin.

Qantas wants South Africa codeshare
Qantas has filed an application with Australia’s International Air 
Services Commission to continue its codeshare agreement with South 
African Airways beyond 31DEC12 on the SYD-JNB route.
QF is requesting an interim authorisation that will allow codeshare 
arrangements to continue until 31MAR13, to give the IASC adequate 
time to consider its new application.
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Over 120 European destinations ... now that’s Wunderbar!

LATAM merger completed 
LAN Airlines and TAM have officially com-
pleted their merger under LATAM Airlines 
Group, creating a mega-airline company that 
is expected to control more than 40% of the 
Latin American air passenger market.
“The creation of this group of airlines is an 
opportunity to take South America to the 
world and to allow us to position ourselves to 
operate in an increasingly competitive 
environment due to the continuing 
consolidation of the global airline industry,” 
LATAM CEO Enrique Cueto, who was 
formerly LAN’s CEO, said in a statement
LATAM will initially employ more than 
51,000 workers and connect passengers to 
150 destinations in 22 countries. 
Cueto said LAN will remain based in Santiago
de Chile and TAM in Sao Paulo. He added 
that the carriers will continue to operate 

under separate brands. “This is the beginning 
of a long journey and the benefits to our 
customers will be added gradually as the 
integration of our companies’ progresses,” he 
said.
ATW Daily News says that as speculation 
mounts about the alliance choice of LATAM 
Airlines Group, Star Alliance member TAM 
noticeably did not attend the alliance’s joining 
events for Copa and AviancaTaca in Panama 
City and Bogota.
As a condition of approving the merger, 
Chilean regulators are forcing TAM/LAN to 
choose one global alliance, Santiago de Chile-
based LAN is a member of oneworld.
It is understood TAM will have to pay a 
US$25 million fee to leave the Star Alliance. 
Oneworld, on the other hand, does not have 
an exit fee.

L to R: Mauricio Rolim Amaro, Vice Chairman of TAM; Ignacio Cueto, President and Chief 
Operating Officer of LAN Airlines;  Maria Claudia Amaro, who will remain as chairwoman 
of the Board of TAM; Enrique Cueto, Executive VP-CEO of LAN Airlines.

An Airbus A380 will make its first scheduled touchdown at 
London Gatwick on 06JUL as Emirates brings in one of its 
planes to mark 25 years of operations into LGW.

Etihad goes organic
Etihad Airways has purchased 200 hens 
which are being raised free-range at Abu 
Dhabi Organics Farms. 
Eggs produced by the hens will be used in 
Etihad Airways’ Diamond First class dishes, 
including the ‘eggs any style’ breakfast option, 
prepared fresh by the airline’s onboard chefs.
In addition to the hens, Etihad Airways has 
purchased three bee hives, which are also 
based at Abu Dhabi Organics Farms. Honey 
produced by the bees will be served exclusively 
to Etihad Airways passengers and used across 
an array of dishes.
Lee Shave, the airline’s VP Guest Experience, 
says: “Etihad Airways has a rich tradition of 
introducing world class in-flight dining 
innovations and we are thrilled to be the only 
airline in the world offering organic eggs and 
honey directly from our own locally raised 
hens and bees.”
Etihad is planning to introduce its first 
entirely-organic dish, a salad of cherry 
tomato, basil, rocket leaf, mozzarella, and 

olive oil, all organic ‘Products of the UAE’, 
and is also developing a line of signature pick-
les made from entirely organic items 
including paprika, chilli, onion, capsicum, 
and dates. They will be served with warm 
bread and a range of cheese.
The 55ha Abu Dhabi Organics Farms green-
houses and fields produce over 60 different 
kinds of organic vegetables, fruits and herbs, 
as well as poultry and livestock.

Qantas lobbies Canberra over Etihad
Qantas CEO Alan Joyce and a small delegation 
visited Canberra last week to lobby the 
government and the opposition over Etihad’s 
investment in Virgin Australia, warning 
Qantas could not compete with a state-owned 
rival backed by a bottomless pit of UAE funds.
The Sydney Morning Herald reported that 
sources familiar with discussions said Qantas 
argued that either the Foreign Investment 
Review Board should limit the scope of 
Etihad’s purchase of Virgin or Qantas should 
be freed of the constraints of the Qantas Sale 
Act - which restricts foreign investment and 
Qantas’ business options - to allow it to 
compete on a level playing field.

In a briefing paper seen by the SMH, Qantas 
argues a Virgin-Etihad partnership would 
be allowed to “pick the eyes” out of the most 
profitable routes leaving Qantas to service 
the lesser routes under the “quasi universal 
service obligation”.
Etihad would subsidise Virgin’s domestic 
business with the aim of weakening Qantas, 
it says.
“Virgin/Etihad will be able to flood the 
market with capacity until its competition is 
forced to significantly reduce its own 
operations or worse.”
Qantas says the first services to go would be 
regional routes.

http://www.lufthansaexperts.com


CRUISE NEWS
HAL Alaska Cruise Tours 2012
Francis Travel Marketing says Holland America 
Line still has some great opportunities left for 
Alaska in 2012.  From Triple Denali to a short 
10-day Sampler right to the 20-day Grand Tour 
- there are still plenty of opportunities to take 
advantage of HAL’s late season savings.
11-day Dawson & Denali Tour Y3T from 
US$999 with free upgrades to ocean-view & 
verandahs from US$1999
12-day Classic Denali Tour D4T, from US$799 

with US$100 ocean-view upgrades
14-day Denali Plus Tour d7T, featuring 2 nights 
at the relaxing Hotel Alyeska & Denali from 
US$1099, plus $50 Denali Dollars so guests can 
maximize their experience in the park
NOTE: All pricing displayed is in US Dollars, 
excluding port charges and government fees - 
please ask a Francis Travel Marketing 
reservations consultant for more information.
Click here for a sample of Cruise Tour offers.
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Tony Smith from Francis Travel Marketing is 
holidaying with his family in the Mediterranean 
aboard the brand new Carnival Breeze. He sent 
this report late last night NZ time: 
“The ship is magnificent and Carnival have 
done themselves proud with the Carnival 
Breeze.
“Plenty of entertainment throughout the day 
and well into the late evening.  Two or three 
shows some nights as they have a range that 
they perform for the whole cruise so most 
people can get the chance to see them.
“Dining is superb and many different outlets 
to dine in.  Guys Hamburger Joint must be the 
best hamburger station on the high seas.  There 
is also Bonsai Sushi for sushi and sashimi fans, 

Blue Iguana for tacos, Fat Jimmys BBQ on sea 
days, and the Market Place, which is like a food 
hall with various styles of food stations, 
ncluding Mongolian BBQ, Tandoor, Pizza.
“The Red Frog Pub is a hit and around the pool 
there’s the Blue Iguana Tequila Bar and the Red 
Frog Rum Bar, so again many outlets for 
drinking.  
“Waterworks is amazing with two great slides 
that must nearly be worn out with the use they 
have had. The skywalk course is great as well 
and has two courses that people can do and they 
are well strapped in, so extremely safe.
“Sorry, but the pics were taking forever to 
download so will have to send them when I 
have faster broadband service.”

On board Carnival Breeze

http://www.promail.co.nz/admin/temp/newsletters/3434/ALASKA%20CRUISE%20TOURS%20-%20DOUBLE%20DENALI.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Friday%2C+22+June+2012


Time running out for Orion’s 
guaranteed savings
Orion Expedition Cruises’ guaranteed early-
booking savings for all sailings between 
16FEB13 and 28FEB14 will close at 5:30pm 
AEST on Friday 29JUN12.
Savings and specific stateroom category 
availability will then be amended by voyage, 
destination and departure date. As with 
airline yield systems, some grades of 
accommodation will be closed, some will 
have reduced savings and some may remain 
at the current level. 
If any clients are considering an Orion 
expedition in 2013 and you want to secure the 
best possible price for them, contact Orion 
directly by 29JUN to place your reservation, 
select the preferred stateroom and receive the 
best savings available. 
Examples of fares and savings currently 
available:
Kimberley Expedition: save up to 25%*
10 nights from $7,035pp twin share*
Borneo - Camp Leakey – Faces in the Forest: 
save up to 15%*
10 nights from $7,165pp twin share*
Papua New Guinea Cultural Highlights: save 
up to 20%*
11 nights from 7,410pp twin share*
Mawson’s Antarctica – Commonwealth Bay: 
save up to 15%*
18 nights from $16,960pp twin share*
* Fares are per person twin share in Australian 
Dollars. Savings are subject to availability and 
vary by category type and sailing date.
Call 0800 444 462.

Dawn Service for Sun 
Princess in Anzac Cove
Hundreds of Sun Princess passengers rose early 
last week to take part in a moving dawn service 
as their ship sailed the waters of Anzac Cove on 
Turkey’s Gallipoli Peninsula.
The passengers remembered the thousands of 
Australian and New Zealand soldiers who fought 
at Gallipoli in 1915 at a service led by Captain 
Andrew Froude and priest Kevin Taylor.
Around 140 members of the ship’s onboard pas-
senger choir performed at the service, before 
Returned Service League official Graham Fisher 
cast a commemorative wreath on the waters of the 
Cove.
Sun Princess’ visit to Anzac Cove on 21JUN came 
one month into her 104-night world cruise, which 
will see her visit northern Europe, America and 
Tahiti before returning to Australia in late August.

Hurtigruten launches new Norway 2012/13 winter brochure 
With demand for the Northern Lights higher 
than ever, Hurtigruten has launched its 
2012/13 winter brochure, packed with 
dedicated Northern Lights itineraries. The 
northern winter just gone saw some 
incredible Northern Lights sightings and 
next winter is expected to see similar solar 
activity.
The brochure contains all Hurtigruten’s 
winter product in one place and is an ideal 
tool for agents to help capture the increase in 
demand. 
The 2012/13 winter brochure contains: 
• Captivating Astronomy voyage departures 
accompanied by expert lecturers. 
• Unique experiences on the Arctic adventure 
departures including a night in a Snow suite 
at the Kirkenes Snow Hotel. 

• Excursions to areas seldom seen by tourists 
on departures operating entirely within the 
Arctic Circle. 
• Dog Sledging and other exciting winter 
adventure activities available to add on 
selected departures. 
• Sail through the beautiful Vesteralen and 
Lofoten Islands and fascinating Seven Sister 
Mountains. 
Contact Discover the World Marketing for 
your copy of the brochure.

Scenic Tours combines 
Rhine, Rhone for 2013
Scenic Tours has expanded its France River 
Cruising program for 2013, including the 
addition of a 14-night tour from Amsterdam 
to Nice. This tour combines the 7-night 
Amsterdam to Basel cruise followed by the 
new 7-night Chalon-sur-Saône to Arles cruise. 
It can also be taken in reverse direction. 
Prices on the 15-day Rhine and Rhône River 
Cruise tour start from $9,290pp twin share 
including free flights to Europe and including 
taxes, for bookings made by 30SEP12. Price 
includes 14-night cruise with unlimited 
complimentary beverages, all meals, private 
butler service and Wi-Fi, as well as all 
excursions, events and entertainment, airport 
transfers and all tipping and gratuities on 
board and on shore.
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HOSPITALITY
Auckland’s Sofitel officially opens
French luxury, sophistication and five star 
quality arrived in Auckland last week with 
the official opening of the Sofitel Auckland 
Viaduct Harbour.   
The occasion was marked in spectacular 
style with a traditional Sabrage Champagne 
ceremony performed by Ian Alexandre, Vice 
President for Sofitel Pacific (right) 
The ceremony was deemed a ‘toast’ to the 
brand’s French origins (Napoleon famously 
gave his officers bottles of champagne which 
as a gesture of celebration they beheaded with 
their swords), and a nod to the hotel’s newly 
unveiled Champagne bar bearing the same 
name, Sabrage. 
With fine cuisine, Champagne, French cheese 
and wine a highlight of the launch event, the 
hotel took the opportunity to introduce new 
executive chef Scott Brown, formerly of Huka 
Lodge, to guests. Mr Brown will oversee all 
dining requirements at the hotel, including 
its new signature waterfront restaurant, Lava 
Dining.  
Boasting magnificent marina and city skyline 
views, the Viaduct Harbour property features 
172 bedrooms and suites, all featuring private 
balconies, floor to ceiling windows and over-
sized bathrooms with separate rain showers.
Every room includes Sofitel’s famous 
“MyBed”, a personal espresso machine and 
LCD television. 
The Sofitel Auckland Viaduct Harbour has 
its own pontoon for yachts and water taxis. A 
dedicated concierge team are also on hand to 
assist. Guest Relations, valet car parking, a 
fitness centre, a 20 metre indoor lap pool and 
24 hour room service are all features on offer.
Sofitel Auckland Viaduct Harbour is due to 

open SO | SPA, a Sofitel branded spa, at the 
end of August.
Guests who book and stay between now and 
18JUL12 will receive an NZ$50 credit per 
room per day to spend how they choose at 
the hotel. Luxury extras include room service, 
in-room movies and internet, Lava restaurant
or Sabrage bar at the Sofitel or valet parking
and room upgrades. Rates to stay at the 
Sofitel Auckland Viaduct Harbour start from 
NZ$299 per room per night. 
For more information or to make a 
reservation, email H8577@sofitel.com or 
contact the hotel on (09) 909 9000.

Accor New Zealand appointments
Accor has announced a number of new 
executive appointments in New Zealand and 
the South Pacific following the rapid 
expansion of the Group in the region. 
Simon McGrath has been promoted from 
Vice President of Australian operations to the 
Chief Operating Officer of the Pacific, adding 
New Zealand and Fiji to his responsibilities. 
Experienced hotelier, Garth Simmons has 
been appointed to the role of Vice President 
for Accor New Zealand. With more than five 
years experience working at Accor, Garth has 
held several senior positions including GM 
for a number of Australian properties and for 
the past four years as Regional GM for NSW 
and ACT hotel operations. 

He will manage a 
network of 36 hotels 
in New Zealand and 
four in Fiji.
His appointment 
follows the 
announcement that 
former Vice 
President, New 
Zealand and Fiji, 
Paul Richardson, had been appointed as 
Chief Operating Officer, Greater China. Paul 
will be based in Shanghai where he will take 
responsibility for Accor’s network of over 120 
hotels across China, with a further 60 hotels 
scheduled to open over the next three years.

Garth Simmons

Award recognises Geoff Ensor’s contribution
Outstanding efforts to support holiday park 
operators have earned the holiday park 
sector’s highest award for Geoff Ensor of the 
Tourism Industry Association New Zealand 
(TIA).
Mr Ensor, TIA Advocacy Manager and 
Chairman of the New Zealand Responsible 
Camping Forum, was presented with the 
Outstanding Service to the Holiday Park 
Industry Award at an awards dinner in 
Queenstown last week.
Holiday Accommodation Parks Association 
of NZ chief executive Fergus Brown says Mr 
Ensor has demonstrated consistent support 
for the holiday parks sector on a range of 
issues, helping raise the sector’s profile.
“The judges said Geoff was generous with 
his time, not only during business hours but 
with the personal time he gives up to develop 
relationships with holiday park people. He is 
highly respected within the tourism industry 
and within Government circles and enjoys 

excellent and 
effective working 
relationships with 
all stakeholders.”  
Mr Ensor was 
instrumental in 
establishing the New 
Zealand Responsible 
Camping Forum in 
2007, successfully 
uniting a range of organisations and 
businesses with interests in camping. The 
‘Where can I camp?’ campaign and associated 
website www.camping.org.nz have resulted in 
fewer complaints about unacceptable 
behaviour by campers, while encouraging 
them to use holiday parks, Department of 
Conservation camp grounds and other 
designated camping sites.
Mr Ensor was also awarded honorary 
membership of HAPNZ, along with outgoing 
AA Tourism Chief Executive Peter Blackwell.

Geoff Ensor
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Oamaru park wins 
AA Spirit of Hospitality Award
A newly refurbished holiday park has won the AA Spirit of 
Hospitality Award for Excellence in Holiday Parks at the 
Holiday Park Industry Awards dinner in Queenstown. 
Waitaki Waters Holiday Park (Oamaru) scooped the award 
from five other finalists.
HAPNZ chief executive Fergus Brown says this is the 
supreme award for holiday parks and the winner 
demonstrates fantastic and genuine customer service.
Owner Derek Chapple purchased the park in 2010 and 
consistently ensures all park visitors are treated to high 
levels of hospitality and service.
The finalists for the Award were Motueka TOP 10 Holiday 
Park, Smiths Farm Holiday Park (Picton), Queenstown TOP 
10 Holiday Park Creeksyde, Nelson City Holiday Park and 
All Seasons Holiday Park (Rotorua).
The Reserve Group Innovation Award went to Motueka 
TOP 10 Holiday Park for building a climbing wall over its 
swimming pool, introducing a linen trolley which stream-
lines handling of park linen and creating a children’s activity 
page for its younger customers.
Highly commended were Belt Road Seaside Holiday Park, 
Campervan Park Auckland Airport and Fox Glacier 
Holiday Park.
The Qualmark & THL Maui Britz Most Improved Licence 
Holder was Russell-Orongo Bay Holiday Park, which 
achieved the biggest percentage increase in their last 
Qualmark assessment score. The park jumped a full star 
rating to four stars. 
The Seekom Innovation in Online Marketing Award went 
to Waihi Beach TOP 10 Holiday Park, which has partnered 
with a central Auckland cafe to promote the park on i-Pads 
provided for customer use.
Highly commended were Taupo DeBretts Spa Resort and 
Fox Glacier Holiday Park & Motels.
The Jasons Smart Business Award went to Taupo DeBretts 
Spa Resort, which has successfully implemented a wide 
range of marketing initiatives to attract visitors to the park.
Highly commended was Wellington TOP 10 Holiday Park.
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PEARL’S PEARLER

Tact is knowing how far to go too far

INDUSTRY

Excite launches Activities online
Excite Holidays has announced the launch of its new online product, Activities. 
Now available in real time, agents can choose from over 5,500 activities and 
tours in more than 330 cities worldwide. 
“This is not your average run-of-the-mill sightseeing option,” says George 
Papaioannou, CEO of Excite Holidays. “This is a much anticipated addition 
to our product range as we have listened to our agents who wanted a solution 
to fill this void in the market. In effect, we are now a one-stop shop.” Activities 
include caving, hang gliding, shark diving, submarine tours, cooking classes, 
elephant rides and even ghost and vampire tours. 
Visit www.exciteholidays.com

New Marketing & Communications Advisor at ATTTO
Stephen Doran has joined the Aviation, Travel and 
Tourism Training Organisation (ATTTO) team as 
Marketing and Communications Advisor to replace 
Chantelle Taylor, who has moved to the Department 
of Conservation. 
Mr Doran has recently moved back to Wellington 
after several years in Edinburgh as Communications 
and Events Manager for the Scottish meat marketing 
body, Quality Meat Scotland. 
He has more than 10 years’ experience in media and communications in 
various sectors, including communications roles with the National Library of 
New Zealand and Barnardos NZ. He also worked as a freelance journalist in 
Otago and Southland for agri-business publications Straight Furrow and The 
Dairyman. and as an agency journalist in Scotland.
Email stephen.doran@attto.org.nz , call 04 815 9836 or 021 0214 2032.

Vale Dave Morgan
The New Zealand travel industry has lost another great
identity with the death on Saturday of Dave Morgan, aged 90.
Dave joined Pan American World Airways in Auckland after 
WWII and spent his entire career with the airline. 
Air Vanuatu’s Richard Elliott, who worked for him, says Dave 
used to recount stories of efforts to clear the huge waitlists of 
war brides heading for the US in the late 40s.

He was the first non-American anywhere on the Panam 
network to become a station manager, and later became 
the airline’s General Manager NZ.
In his time out at Whenuapai International Airport, Dave 
saw Panam DC4s, Boeing Stratocruisers and DC7-Cs wing 
their way in, and later oversaw the arrival at Mangere of 
Panam’s Boeing 707 Clippers and eventually the 747SP.   
He retired from the airline in 1984.

Always a gentleman, a true Interliner and 
great company, Dave was a long time Skal 
member and a past President of the club.
His funeral service will be held on Thurs-
day 28JUN at All Souls Chapel, Purewa, 
100 St Johns Rd, Meadowbank at 10am.  


