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Tourism business confidence drops
Tourism business confidence remains down, with fewer 
businesses feeling confident about the next three months.
The Ministry of Economic Development’s Tourism Industry 
Monitor, published yesterday, shows the business confidence
 index dropped to 52 in the MAY12 quarter, down from a 
record high of 144 in SEP11, and a further fall on the 60 
recorded in the three months to FEB12. Index values of 
lower than 100 indicate more pessimists than optimists.
“After record high confidence levels during the Rugby 
World Cup, the tourism industry has reverted to levels of 
confidence similar to the same time last year, when the 
business confidence index registered 56,” says Peter Ellis, 
Tourism Research and Evaluation Manager at the MED.

“The fall in confidence is matched by industry demand, which is 
expected to fall by 4.1% over the next three months, and profitability, 
which is expected to fall by 3.4%, compared to the same period last 
year.
“Global economic conditions, the international visitor market and 
the exchange rate are the main concerns for tourism businesses.”
For the first time in the past year, South Island respondents are 
more confident than North Island respondents.
“Of the South Island respondents, 36% experienced an increase in 
demand over the past three months relative to the same period last 
year, compared to 28% of North Island respondents,” says Mr Ellis.
The MAY12 quarterly report is available from the Tourism research 
and data section of the MED website.

Tourism operators doing it for themselves
Private sector tourism operators are taking increased 
responsibility for improving their business outlooks in the 
face of continuing challenges, a major new report by TIA 
and Lincoln University shows.
Launched yesterday, State of the Tourism Sector 2012 
assesses the current mood of the tourism industry, and 
investigates the challenges and opportunities operators are 
seeing in both the short and longer term. This is the second 
time that TIA and Lincoln University have teamed up to 

take the pulse of the tourism industry.
Professor of Tourism at Lincoln University, David Simmons, says it’s 
been fascinating to see how the industry’s mood has changed in the 
12 months since the first State of the Tourism Sector was published.
“In the last year there has been a shift among respondents towards 
a more active stance, with a tendency to look forward rather than 
back. This is resulting in more interest in networking and collabora-
tion as a way to build the industry collectively,” Professor Simmons 
says.      ... Cont p4
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0800 117311  /  info@worldjourneys.co.nz  /  www.worldjourneys.co.nz
For full terms and conditions please refer to page 61of the Journeys 2012/2013 brochure.

Early Booking Savings
Save $200 per person ($400 per couple) on a 2013 Journey deposited by 31 Aug 2012

Welcome Back Savings
Save a further $200 per person ($400 per couple) if clients have booked one of our 
Journeys before.

Guaranteed Share Twin
Some Journeys offer a share twin price for solo travellers when they deposit at least 6 months prior 
to departure. Look for the symbol  

Earn Commission on all Inclusions
Flights, touring/cruising, accommodation, many meals, and new for 2013 – tipping is now included!

Escorted from NZ
Fully escorted from NZ subject to a minimum of just 15 passengers

 OUT NOW!
Journeys 2012/13
small group hosted tours

Save 
up to $800  

per couple!

http://www.worldjourneys.co.nz/escorted.php
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Please forward a cover letter & resume by 27 June 2012 to 
HRSydney@driveaway.com.au

Established over 20 years ago, we offer 60+ self-drive suppliers at more than 8,000 global locations

Business Development Manager - Auckland, NZ
Driveaway Holidays is looking for a highly motivated & experienced Business Development 
Manager to service our North Island travel agencies on a full time basis.

We require a BDM who is:
•	  An individual who has a clear understanding of the NZ Travel Industry.
•	  A highly dedicated & motivated individual with excellent personal presentation.
•	  An individual with the ability to work autonomously and is very self-motivated.

We offer:
•	 Competitive salary package with rewarding bonus opportunities.
•	 Full training, ongoing support and development.

Essential requirements:
•	  Minimum 2 years travel agent and/or BDM experience & own reliable vehicle.
•	  Excellent verbal and written communication skills.

If you are an experienced, enthusiastic travel agent or BDM looking for a permanent full-time 
position on the North Island, representing Australia’s number one car rental wholesaler, apply now!

TIA calls for CHC entertainment zone
TIA chief executive Martin Snedden says the 
tourism industry has identified some key 
projects for Christchurch that could boost the 
industry’s recovery. 
“The immediate need is for a central-city 
entertainment zone to complement the 
Re:Start Mall,’’ he said. 
“The mall has been highly successful at 
providing a central-city focus, but offering 
both international and domestic visitors a 
temporary restaurant and entertainment zone 
would give them a reason to stay in Christ-
church and spend more while they are there.’’  

A lack of accommodation, particularly in the 
hotel and backpacker sectors, was also 
impeding the industry’s recovery. 
“It’s vital that rebuilding of central-city 
accommodation takes place as quickly as 
possible and with a minimum of red tape.’’ 
Certainty on the location and timeline for 
rebuilding the Christchurch Convention 
Centre was essential, Snedden said. 
This would give accommodation providers
and conference planners confidence, he 
added.

KiwiRail is launching the all-new Northern 
Explorer train service next Monday morning 
at Auckland’s Britomart Station. The train is a 
completely new tourism-focused service for 
the North Island with brand new carriages 
and a shorter journey time. 
Replacing the Overlander train, the Northern 
Explorer will call at 12 fewer stations between 
Auckland and Wellington.
That said, the Waikato Times reveals that 
KiwiRail is looking at reinstating a stop at 
either Otorohanga or Te Kuiti in the late 

spring or early summer in the wake of a 
Waitomo visit by Tom Evers-Swindell, 
KiwiRail’s Wellington based scenic manager, 
hosted by Destination Waitomo and Hamilton
& Waikato Tourism. 
His visit followed an 8000 strong petition to 
Parliament against the new service only 
stopping at Hamilton, National Park, 
Ohakune and Palmerston North.
 Mr Evers-Swindell said online packages to 
the caves and to Hobbiton from the King 
Country train stop were being considered.

KiwiRail’s Northern Explorer launch

BIG little City Culinary Festival
Auckland Restaurant Month, the BIG little 
City’s culinary festival, is confirmed for 
August. City visitors will be tempted by a 
public launch party, world-class chefs, special 
events and over 100 of the central city’s 
restaurants showcasing special menus and 
offers. 
The public launch party will be a “Walking 
Degustation” event in Imperial Lane and 
Everybody’s in Fort Lane, with five top 
Auckland chefs preparing the courses.  
Tickets through iticket.co.nz.
Throughout August, all participating 
restaurants will prepare special menus across 
three price points (< $20, $21-$30 and $30+), 
and food-inspired events will see Britomart, 
North Wharf and the Viaduct dining precincts
teaming up.

One lucky diner will win a Years’ Worth of 
Dining in the BIG little City worth $10,000, 
and those who use their American Express 
card to pay for meals can receive an automatic 
$40 statement credit.
Visit www.biglittlecity.co.nz
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Awarded Gold for our sustainable business practises
www.jetpark.co.nzFIND OUT MORE

 

We think making it easy for YOU, your Clients and our Guests to stay connected 
is essential when you are traveling – and making it FREE is another great reason 
to choose Jet Park Hotel as “Your Auckland Airport Residence…”  
We now offer Free WiFi Internet to all in-house guests, in the Lounge bar and 
Lobby areas.    Find out more      Make a Booking

63 Westney Road, Mangere, Manukau, 
Auckland International Airport 

0800 538 466  | reservations@jetpark.co.nz    
www.jetpark.co.nz

Always On | LOUNGE BAR, COFFEE BAR, LOBBY

FREE
ALL NIGHT HOTSPOT 

AVAILABLE HERE

All in-house Guests Now get FREE Unlimited WiFi Internet

Tourism operators doing it for themselves    ... Cont from p1.
TIA chief executive Martin Snedden says 
respondents interviewed for State of the 
Tourism Sector 2012 have identified a range 
of opportunities the industry can pursue, 
including cruise tourism, the conference 
and incentive markets, and the New Zealand 
Cycle Trail. 
There is also an acceptance that visitor markets 
are changing quickly with the greatest growth 
coming from new markets like China, and 
operators need to adapt their products and 
marketing to meet the demands of new and 
niche markets.
“TIA members are facing a range of challenges
including the continuing impacts of the 

global financial crisis, recovery from the 
Christchurch earthquakes and the need to 
adapt to changing visitor markets. But it’s 
fantastic to see the industry is looking to the 
future,” Mr Snedden says.
“Using a joint approach, the tourism private 
sector will more effectively come up with 
good solutions, at both the local and national 
levels. Working in partnership with central 
and local government, we can ensure that 
tourism continues to grow its contribution to 
New Zealand’s economy.”
State of the Tourism Sector 2012 can be 
downloaded here.

Seamless transition at Treaty Grounds
The chair of the Waitangi National Trust, Pita 
Paraone, has announced the appointment of 
Andy Larsen as interim chief executive at the 
Waitangi Treaty Grounds.  This appointment 
will allow the board “as much time as 
necessary” to finalise the appointment of a 
new CEO, says Mr Paraone. 
Mr Paraone expects the handover will be 
seamless, owing to Andy Larsen’s previous 
experience.  Mr Larsen has filled the roles of 
operations manager, then deputy CEO over 
the last seven years.  His appointment will 
overlap the departure at the end of June of the 

incumbent CEO, Jeanette Richardson.
“Andy is good-humoured and popular with 
staff, and he is familiar with all the protocols 
and systems, so the estate, its visitors and its 
business are in good hands,” says Mr Paraone.
MrLarsen has previously held general 
manager roles in Paihia, Wellington, the 
Pacific Islands and Canada.  He has also been 
a professional rugby player and was on the 
Northland steering group for Rugby World 
Cup 2011.  He is a business mentor, and a 
member of the Northland Tourism 
Development Group.

Aussies walk all over NZ
Inviting the Australians to walk all over us is 
at the heart of a new campaign Tourism New 
Zealand will run in the build up to spring.
The walking campaign aims to capitalise on 
the high interest Australian consumers have 
for an overseas walking holiday, and leverage 

the recent opening of the series of walking 
tracks linked together as ‘Te Araroa - The 
Long Pathway’.
The online and print campaign highlights 
seven popular walks across New Zealand.

www.jetpark.co.nz/About+Us/Enviro++Social+Initiatives.html
http://www.newzealand.com/int/campaign/stories-beat-stuff/blog/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1146
http://www.jetpark.co.nz/Guest+Services/Guest+Internet+Service.html#gis_tc1_t2
http://www.jetpark.co.nz/shop/Accommodation.html
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Stories Beat Stuff winners
Tourism New Zealand’s latest Stories Beat 
Stuff competition has attracted record votes 
from the influential youth market.
Launched in April with a raft of new online 
and social media features, phase two once 
again challenged entrants to give up their 
prized possessions to be in to win one of two 
100% ‘Story of a lifetime’ experiences.
In less time, and with less media spend, 
results to date are already comparable to 
those of phase one, generating a combined 
100,000 unique visits to the campaign pages 
and 100% Pure Facebook page. The videos of 
the first two experiences have also received 
100,000 views on YouTube - up from 50,000 
at the end of phase one.

A total of 350 entries were received for the 
latest two experiences and attracted 4,500 
votes from the main target markets of 
Germany, UK, USA, Australia and Canada.
Four lucky winners from Canada will arrive 
this week to enjoy the Winter Highlife experi-
ence. The Natural Goodness winners from 
Germany will arrive in July to experience all 
the natural wonders and outdoor activities 
the South Island has to offer. You can view the 
reactions of the winners here.
They will keep the wider global youth market 
updated with their experiences while they are 
here with regular blogs on newzealand.com 
campaign pages - fully integrated with Face-
book and YouTube to make sharing easier.

Kapiti i-SITE changes
Kapiti Company Limited has been awarded 
the contract to manage the Paraparaumu and 
Otaki i-SITEs and to work with the tourism 
industry to raise the profile of what Kāpiti has 
to offer. The contract runs from 01JUL.
To enable the smooth handover from current 
arrangements, both i-SITEs will be closed to 
the public from 5pm Friday 29JUN till 9am 
Wednesday 04JUL. 
Over recent years the Kapiti Coast District 

Council had delivered all of its economic 
development services through Nature Coast 
Enterprises, an organisation jointly funded 
with Horowhenua District Council.
Kapiti Company Limited is a newly estab-
lished company whose directors have exper-
tise, experience and passion in destination 
marketing and management. The Company, 
which is based at Kapiti Airport, has retained 
many of the existing i-SITE staff.

Whitianga Scallop Festival
Tickets are selling fast for the annual 
Whitianga Scallop Festival, with the 2012 
event’s cooking stage featuring MasterChef 
finalist Tracey Lee Hooton, Gordon Ramsay’s 
Hell’s Kitchen runner-up Bonnie Berkett and 
Food in a Minute host Larna Garland.
There will also be plenty of live entertainment, 
scallop shucking and a great selection of 
scallop dishes.

General tickets are on sale now and can be 
purchased for $40 from eventfinder.

Rally champ now Auckland ambassador
World champion rally driver Hayden Paddon 
is taking on a new role as an ambassador for 
Auckland.
Paddon, the 2011 production car world rally 
champion, is in Auckland competing in 
Brother Rally New Zealand. With the world’s 
sports media catching the action of the 
seventh round of the FIA World Rally 
Championship, Auckland is also set to be 
showcased to tens of millions of rally fans 
around the globe.
After this round, Paddon, 25, and co-driver 

John Kennard will contest three further 
World Rally Championship events in Great 
Britain, France and Spain. 
ATEED manager major events, Jennah 
Wootten says: “Hayden’s remarkable success 
on the world rally stage provides a unique 
marketing opportunity for Auckland.”
Hayden Paddon RallySport shares news, 
images etc via www.haydenpaddon.com 
where fans can also subscribe for 
regular email updates and find links to the 
team’s Twitter and Facebook pages.

AUSTRALIA
Word of mouse results in 8m views
Tourism Australia’s new video commercial 
has received more than eight million views 
online in just two weeks.
Most of the hits have come from China, 
where the ad was launched on popular Chinese
websites such as Tudou and Youku.
The advert has also been viewed 175,000 
times on YouTube and 240,000 times on the 
NTO’s website, Australia.com.
An interactive tablet app, which was launched 
at the same time, has also been downloaded 
more than 6,000 times. 
The 90-second ad was premiered on TA’s 
Facebook page, which is the most popular 
destination page in the world with more than 
three million fans.
Tourism Australia managing director Andrew 

McEvoy said that the strategy of using digital 
advocacy to sell Australia had been critical to 
the campaign’s rapid and widespread take-up.
“Advocacy has quickly become deeply 
integrated in Tourism Australia’s marketing
activities, and is at the heart of the latest 
phase of our Theres Nothing Like Australia 
campaign, where we have embraced social 
media platforms and actively encouraged 
people to share their passion for Australia 
with their own networks,” News.com.au 
quotes him as saying. 
“Word of mouse is a powerful thing and I 
think our approach of getting the advocates of 
Australia to help tell our story for us is really 
paying off,” he said.

Tourism Australia is to establish a physical presence in 
Indonesia by year-end, and is also planning to spend 
significantly more money on wooing Indonesian 
visitors.   The country is the second fastest-growing 
source of arrivals for Australia after China.

Australian Tourism 
Exchange (ATE) will 
return to Sydney in 
2013, taking place 
26APR-02MAY13.

http://www.newzealand.com/int/campaign/stories-beat-stuff/blog/
http://www.eventfinder.co.nz/2012/whitianga-scallop-festival/whitianga?utm_source=The%20Scallop%20Festival%20Newsletter&utm_medium=email&utm_campaign=Whitianga%20Scallop%20FestivalChefs%20ready%20to%20cook%20up%20a%20storm


China plan delivers results
Australia’s China 2020 Strategic Plan is 
already yielding results, and the country will 
build on this by introducing a number of new 
initiatives in the coming year.
From the second half of this year, Australian
sellers can tap on a A$600,000 Welcome 
Chinese Visitors grant, intended to offer 
training and support to businesses interested 
in becoming China-ready.
From 01JUL, enhancements will be made 
to Australia’s Approved Destination Status 

Qantas improves Trans-Tasman schedule
Rohan Garnett, Qantas regional general 
manager, New Zealand and the Pacific 
Islands, has advised that the airline has made 
a number of timing changes to its trans-
Tasman schedule, effective 16JUL, to meet the 
needs of business travellers. 
Morning services will depart 10-30 minutes 
later on the following routes, in response to 
feedback from customers and the industry: 
QF47 (SYD-WLG), QF118 (WLG-SYD), 
QF123 (BNE-AKL), QF124 (AKL-BNE) and 
QF135 (MEL-AKL)
Afternoon / evening services will also depart 
later on some routes: QF38 (WLG-MEL), 

QF125 (BNE-AKL) and QDF136 (AKL-MEL).  
“The improved schedule will better support 
corporate itineraries in line with Qantas’ 
commitment to being best for business in 
the trans-Tasman market,” says Mr Garnett. 
“It also improves same-day east coast USA 
connections via services from SYD, MEL and 
BNE.  
“Qantas remains the only airline offering a 
full-service, two-class flying experience as 
standard on routes between Australia and 
New Zealand, operated by a fleet of next-
generation Boeing 737-800 aircraft.”

Judy Bailey in SA, VIC this week
In episode 2 of Judy Bailey’s Australia 
tomorrow night on ONE, the broadcaster 
continues her epic journey east, having begun 
in WA.
Judy flies from Adelaide to Port Lincoln to 
check out the local seafood, swim with blue 

fin tuna, and view sea lions. She then goes on 
safari to a vast salt lake and sets up camp at 
Kangaluna.
Heading east to Victoria, Judy travels beyond 
Melbourne into the Goldfields region and 
visits the sister cities of Ballarat and Bendigo.

Tax win for Australia’s tourism industry
Australia’s tourism industry has welcomed 
the federal government’s decision to change 
increases to the passenger movement charge 
(PMC) announced in last month’s budget. 
The charge will no longer go up automatically 
every year, and the funding of tourism 
promotion and development will double.
Australian Tourism Export Council boss 
Felicia Mariani told the Herald Sun that while 
the charge will now increase by A$8 to $55 
for every departing visitor, it will no longer be 
indexed to inflation.
That, she says, would have damaged the 
industry for years to come.
“The industry isn’t excited about the prospect 

of an increase to the PMC, which comes on 
top of the carbon tax, the high Australian 
dollar and all the other external pressures 
faced by tourism businesses right now,” Ms 
Mariani said.
But the fight produced a blueprint for how 
the tourism industry can work together in the 
future, she says.
Tourism and Transport Forum chief, John 
Lee, says it was a victory for common sense.
“This will see over $40 million allocated to 
help boost regional tourism through projects 
such as the development of key tourism infra-
structure and experiences in regional areas.”

(ADS) scheme, including the implementation 
of a perpetual ADS scheme authorisation for 
approved inbound tour operators to reduce 
administrative burden.
In addition, Tourism Australia has begun 
translating all product information on its 
digital platform, the Australian Tourism 
Data Warehouse, into simplified Chinese. 
The NTO is also developing an online tool 
for tourism operators that will enable visitors 
to book online. Creation of a China-hosted 
consumer website is also in the works.

Geoffrey Rush for funny musical
Academy®, Tony® and Emmy Award® winner 
Geoffrey Rush returns to his true home on 
stage in the absurdly funny musical A Funny 
Thing Happened On The Way To The Forum 
for a strictly limited 12-week, Melbourne-
only season from 20OCT. Book pre-sale 
tickets and packages now with Showbiz before 
they go on sale to the general public.
Geoffrey Rush is the scheming slave Pseudolus,

attempting to win his freedom from the 
henpecked Senex and his overbearing wife, 
Domina. 
With music and lyrics by Stephen Sondheim 
and direction by Simon Phillips (Priscilla 
Queen of the Desert), this shamelessly retro 
musical pays homage to vintage vaudeville in 
an orgy of classic theatrical comedy, bawdy 
stage high jinks and sensational slapstick.
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Catch an Eiffel of this..
Can you answer this question?.

“The traditional Bougna is cooked in the ground.
True or False?

Click to view the video to find out! Click to view the latest issue
of the  New Caledonia Weekly.

www.aircalin.com

• 4 departures every week from  
   Auckland to Nouméa
• Convenient daytime departures  
   in both directions
• Year-round, non-seasonal  
   airfares valid on all 4 flights

• An extensive network covering the  
   South Pacific, Japan and Korea
• Tailored group quotes
• Through fares from main domestic  
   centres
• A modern Airbus fleet of A330  
   and A320 aircraft

• Exclusive Business Class on the  
   Auckland-Nouméa route
• Full inflight service, regardless  
   of the fare paid
• The only true New Caledonia  
   experience

10 Good reasons 
to fly Aircalin

                                       (09) 977 2238 
           reservations@aircalin.co.nz

Squash Masters for Norfolk Island
Norfolk Island Squash Club invites New 
Zealand and Australian squash players to 
meet on “neutral” Norfolk ground, to battle 
it out in the four-day Norfolk Island Squash 
Masters Championships 09-12OCT12.
With two modern glass-back singles courts, 
55 local members and the adjoining Norfolk 
Island Leagues club next door, club president 
Mal Tarrant and the local Norfolk Island 
Squash club members say they have all the 
key ingredients lined up for a challenging and 
fun tournament.
Social activities planned by the local club 
include a welcome fish fry, Norfolk bush walk 

“Snobbles” style and the presentation dinner.
The Travel Centre is offering a special holiday
package for travel 07-14OCT, including 
return flight and airfare taxes from Auckland, 
7 nights twin share accommodation, car hire, 
airport greeting and transfers, entry to 
miniature golf and Norfolk Island’s A Walk in 
the Wild tour attraction, from NZ$994pp ex 
AKL (Airline seats are limited at this special 
price, prices subject to availability and can 
change without notice).
To book email maria@travelcentre.nlk.nf or 
call toll-free 0800 008810.

Tera Hotels extend popular Stay Pays
Tera Hotels and Resorts has just extended its 
Stay 4 Pay 3 nights and Stay 7 Pay 5 nights 
at Royal Tera Beach Resort in Noumea and 
its Stay 3 Pay 2 at Oure Tera Beach Resort 
in the Isle of Pines, Tiete Tera Beach Resort 
in the North and Kanua Tera Beach Resort 
in the South, for sales to 31JUL12 and travel 
till 31MAR13 (Blockout 26OCT-04NOV12, 
15DEC12-15JAN13)
Royal Tera now allows one split in stay, using 
the Stay Pays for combinations with the other 
three resorts.
“I am very happy with the support from the 
NZ market so far and we have nearly tripled 
our bookings from same time last year,” says 
Lesley Perrie, Tera’s NZ representative.  
“Kiwis can clearly see that Royal Tera in 

particular offers unbeatable value for money, 
with apartment style accommodation in a 
beach resort, and a free full buffet breakfast 
daily that seals the deal.”
Email Lesley on info@planetmarketing.co.nz 
(part of the A-Team) for more information or 
check the website www.ateam.co.nz for Info 
Sheets, Current Specials, Product Updates or 
Images.

Te Vara Nui Village celebrates 2nd year
Rarotonga’s #1 must-do experience, Te Vara 
Nui Village has just celebrated its second year 
of operation. 
The attraction has just introduced new 
choreography to its Overwater Night Show & 
Dinner performance. Guests will be treated to 
new, intricate and carefully rehearsed 
productions performed by Cook Islands’ top 
dancers on floating and fixed stages, as well as 

around the Village’s picturesque volcanic rock 
waterfall gardens. 
In addition to three cultural Tours, Te Vara 
Vui Village has branched out to become 
one of the Cook Islands’ leading events and 
wedding specialists. It has also opened Les 
Palmiers Café, where guests can enjoy 
Mediterranean flavours while overlooking a 
small lily dotted lake.   www.tevaranui.co.ck

http://www.travelmemo.co.nz/voucher.php?voucher_id=1143
http://nz.aircalin.com/billet-noumea.php
http://en.newcaledonia-tv.com/loyalty-islands/discover-lifou
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ASIA

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

CX Hong Kong Shopover Rates
Cathay Pacific has launched Shopover hotel 
rates for Hong Kong at a choice of eight 
hotels, available until 31MAR13.
The Shopover rates are available to all pax 
flying in and out of Hong Kong on CX and 
who have purchased their tickets in New 
Zealand. The rates, which start from $77pp 
share twin during the low season* at the 
3-star Cityview Hotel in Yau Ma Tei, Kowloon, 
include a low season rate of $126 for the 
quirky 5-star design hotel The Luxe Manor in 
Kimberley Road, Kowloon and $216 for a low 
season double room with late check out at the 
5-star Harbour Grand on the waterfront in 
North Point, Kowloon.
Other hotels offering Shopover rates include 
the Kimberley in Kowloon (from $91), the 
Excelsior in Causeway Bay, Kowloon (from 
$107 run-of-house) and the 5-star East in 
Hong Kong Taikoo Shing on Hong Kong 
Island (from $112 per night).
The Shopover rates include hotel accom-
modation, return transfers on the Airport 
Express line or coach from airport to hotel to 
airport, and most hotel rates also include a 

late check out, which is appealing for 
passengers returning to Auckland on the 
overnight CX107 flight.
Cathay Pacific is also offering day room rates 
at airport hotels, such as the Novotel Citygate 
above the Citygate outlets shopping centre 
(from $49); the Regal Airport connected to 
the terminal by walkway (from $56), and the 
5-star Hong Kong SkyCity Marriott (from 
$60), just five minutes from the airport.
A first-time bonus for stopover passengers 
is a Hong Kong Transit Tour package, which 
departs at 9am from HKIA and takes passen-
gers to popular tourist locations around Hong 
Kong. The tour ends in Kowloon, so they can 
then return on the Airport Express. At the 
airport, they are also offered up to six hours 
use of the Plaza Premium Lounge where they 
can enjoy a shower and refreshments before 
boarding their onward Cathay Pacific or 
Dragonair flight.
*Low, shoulder and high season rates vary 
from hotel to hotel. The low season at The 
Cityview is from now until 08SEP12, plus 
03JAN-28FEB13. 

Taiwan Tourism 
appointment
The Taiwan Tourism Bureau has officially 
appointed Sydney-based PMA 
Communications Group as its Australia/
New Zealand promotional agency.
The company’s activity on behalf of the 
NTO will encompass strategy, creative, 
media, PR and event management on 
both sides of the  Tasman.
PMACG will work closely with Ms 
Pearl Lee, the Taiwan Tourism Bureau’s 
Sydney-based Marketing Representative 
– Australia/New Zealand, on a day-to-
day basis for the duration of the contract 
period.

Cathay offers complimentary hotel for China pax  
Cathay Pacific is offering complimentary 
hotel accommodation when there is no same 
day connection from Hong Kong on CX or 
sister airline, Dragonair, to their chosen 
destination in China.
This offer is available on airfares purchased 
on Cathay Pacific or Dragonair for travel to 
20 cities across China. 
If pax choose to take up this offer and where 
schedules permit, they can opt to stay a full 

day in HK before travelling on to their chosen 
destination in China rather than having to 
take the first flight out next morning. The 
hotels available with this special offer are 
the 4-star Regal Airport Hotel, accessible by 
a walkway from Hong Kong International 
Airport, and the 5-star Hong Kong SkyCity 
Marriott, located just five minutes from the 
airport.

Qantas Quick Fare 
to Hong Kong  
Qantas has released a special return 
Economy fare of $1399 from AKL/WLG/
CHC to Hong Kong available for sale 
until midnight tomorrow 23JUN12. 
Price includes ticket surcharge & taxes 
correct as at 20JUN12 and is based on 
travel via Sydney without a stopover. 
Taxes will vary if an overnight transfer is 
taken.
Travel 10AUG-30NOV12.  Fares are also 
available in your GDS and on the Qantas 
Industry Sales website.

Your gateway to China We know it like our own backyard bookings@acrossia.com
or call 09 309 1188

http://www.macautourism.gov.mo
http://www.acrossia.com
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Contiki ramps up Asia departures
Contiki has added 17 new departure dates for 
all its Indochina tours during the OCT-MAR 
peak travel period.  They are now live in the 
system and on sale. 
Contiki general manager Tony Laskey says 
with demand for its Asian adventures at an 
all-time high, it’s great to be able to offer 
additional opportunities to capitalise on that 
interest.
“Our program is packed full of comfortable 
3-star hotel accommodation in centrally 
located spots with facilities like ensuites, TVs, 
air-con and sometimes pools and free WiFi.
“We also have Special Stays in guesthouses 
in Laos’ Pakbeng and in the Mekong Delta as 
well as an overnight Junk Boat cruise in 
Halong Bay. Only Contiki experiences include 
cooking classes in Hoi An, a cyclo ride to 
Hue’s ancient Citadel, a forest elephant ride 
in Luang Prabang and a visit to the Cu Chi 
tunnels,” he says.
Indochina tours with additional departure 
dates include: 
12-day Vietnam Experience, priced from 
$1969pp land only (twin share). Visiting Ho 
Chi Minh City, Mekong Delta, Nha Trang, 
Hoi An, Hue, Hanoi and Halong Bay.  This 

trip includes 11 nights accommodation 
(9 nights in three-star hotels, 1 night in a 
guesthouse and 1 overnight cruise), all 
breakfasts, three lunches and three dinners, 
experienced Contiki crew, all transport 
including three internal flights and 
sightseeing as per itinerary. 
25-day Big Indochina Adventure, priced 
from $5079pp land only (twin share). 
Covering Thailand, Laos, Cambodia and 
Vietnam, this trip includes 24 nights 
accommodation (20 nights in three-star 

Mekong Delta Experience
For travellers keen to experience the Mekong 
Delta but short on time, Adventure World 
recommends its 2-day / 1-night Mekong 
Delta private tour priced from $304pp twin 
share. Departing from Saigon, your clients 
will visit floating markets, call at local 
factories that produce rice paste, rice popcorn 
and coconut candy, and take a scenic cruise 
to Vinh Long. Price includes accommodation, 
meals, transfers, sightseeing and services of a 
local guide.  Call 0508 496 753.

hotels, 2 nights 
in a guest-
house, an 
overnight train 
and 1 overnight 
cruise), many 
meals, 
experienced 
Contiki crew, 
all transport 
including six 
internal 
flights and 
sightseeing as 
per itinerary.

THE AMERICAS
First Nobu 
Hotel for Las 
Vegas
Travel Daily UK reports 
that designs have been 
unveiled for the first 
Nobu Hotel, which will 
open in Las Vegas this 
year. The 181-room 
hotel, involving a part-
nership with Caesars 
Entertainment, will 
have a Japanese feel with wood tiles used 
throughout and cherry blossom themed 
hallways. Bookings for the hotel will open on 
01OCT.
Nobu Hospitality is in the late stages of trans-
forming the old, 180-room Centurion Tower 
at Caesars Palace into a boutique hotel in the 
midst of the Ancient-Rome-themed resort on 

the Las Vegas Strip. Nobu Hospitality, which 
has spun out of the high-end Nobu sushi 
restaurant chain (25 to date), has plans for 
several more hotels, to be opened in gateway 
cities over the next few years. A privately held 
company, it is owned by Chef Nobu 
Matsuhisa, actor Robert De Niro and 
businessman Meir Teper.

Qantas North & Central America add-ons
Qantas has revised its North and Central 
America add-ons for travel to points in USA, 
Hawaii, Mexico and Central America. 
(Canada add-ons are under review and will 
be revised at a later date).
Add-ons will be filed as a NZD value to 
enable easier quotation to avoid currency 
fluctuations.

There will be decreases to the majority of 
levels with the exception of points in Arizona, 
California and Nevada, and points in the USA 
are now divided into three zones for pricing 
rather than the existing six zones.
The new levels are applicable for sales and 
ticketing from today 22JUN.

Rocky Mountaineer Holiday Extra deal deadline reminder 
Adventure World reminds agents that the 
Rocky Mountaineer Holiday Extra deal 
expires on 30JUN12 so ensure your clients 

lock in their 2012 Rocky Mountaineer holiday 
to receive up to $660 credit towards any 
additional holiday activities. Call 0508 496 75.

www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/vietnam/tours/the-mekong-delta/
www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/vietnam/tours/the-mekong-delta/
http://www.adventureworld.co.nz/travel-deals/rocky-mountaineer-western-explorer-special/


TravelMemo   20120622    22JUN12    Page 10

MID EAST / AFRICA EUROPE
Shamwari gets TripAdvisor Certificate of Excellence Award
Shamwari Game Reserve in the Eastern Cape, 
South Africa, has received a prestigious 2012 
TripAdvisor Certificate of Excellence Award. 
For those travelling before 30SEP12, 
Adventure World is offering a special deal at 
Shamwari - stay 2 nights for the price of one, 
now from $1545pp twin share. Price includes 
accommodation at Long Lee Manor, all 
meals, house beverages, scheduled game 
activities and return road transfers from/to 

Port Elizabeth Airport. Prices for the other 
lodges are available on request. 
Call 0508 496 753.

Emirates adds Erbil
Emirates is to serve Erbil, Iraq’s fourth largest 
city and said to be the oldest continuously 
inhabited city in the world. EK will operate 
A340-300s from Dubai four times weekly 
from 12AUG, building to daily from 01SEP.
Erbil, the capital of the Iraqi Kurdistan region 
has the sixth largest oil reserve globally with 

many of the world’s large oil multinationals 
having offices there. The region is booming 
with new, large-scale construction projects 
including a US$1.6b media centre. 
The new service will open further opportuni-
ties for a number of New Zealand firms who 
are already involved in trade with Iraq.

20% off Acacia Africa
Acacia Africa has extended its 20% discount
on its overland safaris to 31AUG12. Acacia’s 
most popular short tour, the 6-day African

Insight overland safari is now priced from 
$716pp (saving $179 pp). Departing from 
either Johannesburg or Livingstone this 

journey will allow 
travellers to experience 
Vic Falls, scenic 
Mpumalanga, relax on 
the Chobe River, view 
the Zambezi River and 
have numerous wildlife 
encounters in Kruger 
National Park. 
Call Adventure World on 
0508 496 753.

Online campaign against APD
Campaigners against the UK’s Air Passenger 
Duty are aiming to get 100,000 people to 
write to their MPs to protest against the 
aviation tax.
A Fair Tax on Flying, an alliance of airlines, 
tour operators and industry organisations, 
has unveiled a new website allowing people to 
write to their MP using a prepared template.
ABTN reports that the alliance is hoping 

that social media activity will see people use 
this facility over the next three months to 
put pressure on the government to change 
its policy on APD, which rose by 8% in April 
and is due to increase further next year.
The alliance has urged everybody working in 
the travel industry in the UK to use the new 
website to protest against APD.

OMNIA Vatican and Rome Card
The company behind the smartcard city 
sightseeing passes – London Pass, Berlin Pass 
and Paris Pass – has teamed up with Opera 
Romana Pellegrinaggi, an activity of the 
Vicariate of Rome, Department of the Holy 
See, to create the official new website for the 
OMNIA Vatican and Rome Card, making it 
easier for customers to find out more about 
the two capitals, which attractions are 
available and to ensure that they get the most 
out of their stay. 
The new website includes details of each 
attraction included in the package, along with 

handy pass tips and details of popular sight-
seeing itineraries. Leisure Pass Group will be 
acting as a new sales agent for the smartcard 
product. www.romeandvaticanpass.com.

Lufthansa Winter 
Special
Lufthansa has released Winter
Special airfares to over 100 
European destinations, via SIN 
or HKG. Fares start from $2,099 
all incl (Frankfurt), for sales 
20JUN - 04JUL12 and departures 
27JUN - 31DEC12. 
See GDS for all details.

KE Fastest Way to London 
fares
Korean Air is reminding all agents that the 
“Fastest Way to London” special fares to 
London-Gatwick finish on 29JUN12.
Economy class levels start from $1800 plus 
fuel surcharge and taxes, while business class 
levels start from $5800 plus fuel surcharge 
and taxes for a full business class service.
For further details, contact your preferred 
wholesaler/consolidator.

www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/tours/shamwari-private-game-reserve-package/
www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/tours/shamwari-private-game-reserve-package/
www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/tours/african-insight/
www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/tours/african-insight/


TravelMemo   20120622    22JUN12    Page 11

Bentours Northern Lights special departure

Cycle Turkey with Explore
Explore’s 8-day cycling tour in Turkey gives 
customers an insight into local life as they 
cycle along the quiet back roads and farm 
tracks of Cappadocia. The tour passes 
through landscapes created by soft lava and 

Bentours is offering a special group departure 
of its Follow the Lights tour through Finnish
Lapland to coincide with what will be the 
most spectacular Northern Lights in 50 years.
The 13-day itinerary departs 17FEB13 and 
has been designed to offer the best possible 
chance of witnessing the aurora. Priced from 
NZ$5995*pp twin share, spaces are limited.
Departing Helsinki, highlights include a night 
in the Kakslauttanen Igloo Village, where 
clients can gaze up at the shimmering light 
show from their bed in a glass igloo; 
Rovaniemi – the home of Santa Claus and 
one of Finland’s best skiing areas; a husky dog 
safari though Arctic landscapes; and dinner at 
a lakeside restaurant made entirely out of ice 
and snow.
The tour also includes a 6-day cruise through 

Norway’s fjords visiting remote islands and 
historic coastal towns like Hammerfest, the 
northernmost town in the world, and the 
Lofoten Islands.
Accommodation with daily breakfast, five 
dinners, one lunch, tour escort, sightseeing 
on the itinerary, cruise and transfers are also 
included. A range of optional activities are 
available including a night-time snowmobile 
excursion, toboggan run and a midnight 
concert in an Arctic cathedral.
Call Bentours on 0800 443 510 or visit 
www.bentours.co.nz.
*Terms and conditions apply. Prices subject to 
change and availability. Advertised prices are per 
person based on twin share accommodation. 
Single supplements apply. Valid for sale until 
16FEB13. Spaces are strictly limited.

ash rock, medieval fortress-
es, the Troglodyte village of 
Zelve and the sleepy village 
of Mustafapasa. Customers 
will also have the opportu-
nity to travel through the 
contoured cliffs and rock-
cut churches of the Ihlara 
Valley and visit the under-
ground network of tunnels 
and cities in Kaymakli. The 
Cappadocia Freewheel tour 
has SEP12 and MAY13 
departures and costs from 

$1177pp, including 7 nights’ hotel accommo-
dation on a bed and breakfast basis, transport 
and the services of a tour leader, local guide 
and support driver. Graded easy. 
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz.

TOUR PRODUCT
2013 Journeys out now Turkey & Croatia in September, 26 days amidst 

the history and culture of Cappadocia, the Silk 
Road, Ephesus and Gallipoli with a Gulet cruise 
amongst the islands of the Croatian Coast.
East African Safari in September, a 20-day 
journey through the legendary game parks of 
Kenya and Tanzania, or 23 days if you add an 
optional Gorillas experience in Rwanda.
Mexico, Cuba & Guatemala in October, with 
Aztec ruins, verdant jungles, colourful markets, 
delightful colonial cities and café cultures. 
Havana will be a highlight. 22 days for Mexico 
& Cuba, or 30 days including the optional 
Guatemala extension.
World Journeys Director Ange Pirie comments 
that in addition to some of the more exotic 
itineraries, they also feature five Mediterranean 
cruise-based Journeys for 2013, a reflection of 
their popularity.  “The combination of flights, 
pre/post cruise touring, plenty of meals and 
great itineraries is a very attractive prospect not 
only for clients looking for a seamless travel 
experience, but works for agents in that they 
are easy ‘one phone call’ bookings, and 
commission is earned on all inclusions – even 
tipping in 2013.  
“And of course, being a 100% Kiwi owned 
and operated company, we offer full support 
to agents, and the best documentation in the 
industry.  We also feel it’s really important to 
point out that our tour hosts are often World 
Journeys Directors themselves, or tried and 
tested hosts such as April Ieremia and Robin 
Finney, who have proved to be hugely popular, 
all of whom generate a strong level of repeat 
clients.”
The new Journeys brochure is being distributed 
to agents this week, and further copies can be 
ordered either by calling World Journeys 
0800 117311 or at www.brochurenet.co.nz

World Journeys is distributing its new Journeys 
2012/13 brochure to agents this week.  
This range of small group hosted itineraries 
includes five which depart in the latter half of 
2012, and 22 departing in 2013.  
Early Booking Savings of $400 per couple are 
available on any 2013 Journey when booked 
and deposited by 31AUG12.  Past passengers 
can save an additional $200pp, and solo 
travellers can avoid single supplements by 
booking a selection of Journeys at least 6 
months prior to departure.  
Agents earn commission on all inclusions, such 
as flights, hotels, cruising and/or touring, many 
meals, and – new for 2013 – even tipping. 
All Journeys are hosted from NZ (subject to a 
minimum 15 passengers).  
New Itineraries for 2013 include:
South India & Sri Lanka in March, 24 days 
exploring Southern India’s beautiful hill 
stations, the waterways of Kerala and the old 
British East India Company cities of Madras 
and Cochin, plus the wildlife and tea 
plantations of Sri Lanka.
Flavours of Morocco in April, 23 days touring 
this colourful, friendly and exotic country, with 
its intoxicating blend of Arab, Islamic, Berber, 
African and European influences. It features 
amazing landscapes, walled cities, Berber 
fortresses, traditional riads, and a cooking 
lesson to whet the appetite.  
Canadian Colours by Rail & Cruise in 
September, a 30-day combination of Rocky 
Mountaineer, VIA Rail and a Holland America 
Line cruise, all in the beautiful Fall colours. 
Trace the path of US independence, dine on 
Maine Lobster and savour the delights of 
French-flavoured Montreal and Quebec City.

http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=3000366&packageName=Turkey-and-Croatia
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=3000365&packageName=East-African-Safari-and-Gorillas*-
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=243&packageName=Mexico,-Cuba-and-Guatemala-Extension
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=3000359&packageName=South-India-and-Sri-Lanka
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=3000377&packageName=Flavours-of-Morocco
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=218&packageName=Canadian-Colours-by-Rail-and-Cruise


Over 120 European destinations ... now that’s Wunderbar!

AVIATION
Luxon – “world class capabilities”
Air New Zealand’s chief executive-designate 
has less than six months to come to grips with 
the complexities of 
running an airline, 
having arrived from 
a fast-moving-goods 
retail background just 
over a year ago.
Christopher Luxon 
joined the airline in 
MAY11 after a long 
career with Unilever,
 the last four years 
of which were as 
president and CEO of 
the multi-national’s 
US$1.4 billion 
Canadian business. 
The Christchurch-
born Luxon has spent the past year as the 
national carrier’s group general manager 
international airline.
For the rest of 2012 he will work alongside the 
current CEO Rob Fyfe, picking up the threads 
of Air New Zealand’s domestic and shorthaul 
international businesses and its vital partner-
ship with Virgin Australia.
In his post-announcement interviews, Luxon 
has emphasised the importance of growing 
the airline by capitalising on its alliances and 
on the opportunities in North America and 
Asia.    
He said he was also excited about the airline’s 
role as launch customer in mid-2014 of the 
Boeing 787-9, which would be a transforma-
tional aircraft for Air New Zealand well suited 
to missions that would predominantly involve 

Asian destinations but could also include the 
United States.

Chairman John 
Palmer says: 
“Christopher has 
world class strategic, 
commercial, leader-
ship and stakeholder 
management 
capabilities proven 
across multiple 
markets.  These have 
been highly evident
to the Air New 
Zealand Board in the 
year that he has been 
with the company 
and we have seen 
him effect positive 

commercial outcomes in our toughest 
operating division.” 
CAPA, the Centre for Asia Pacific Aviation, 
in its analysis of the Luxon appointment, 
says: “... the industry may represent his largest 
challenge yet. Airline seats and belly space 
are merely perishable commodities where the 
costs and stakes are higher with less 
sophisticated seller control than in the retail 
sector. 
“Airlines have stressed their need for better 
selling and to adapt practices used by the 
retailing sector, of which Mr Luxon has a 
deep knowledge. He may be the first airline 
CEO with such an extensive background in 
retailing – and if he can replicate his Unilever 
experience, he will not be the last airline CEO 
to come from retailing.”

Auckland Airport’s $25K Tourism Asia Marketing prize 
In a move to help innovative New Zealand 
tourism operators develop business from 
Asia, Auckland Airport is launching a 
‘Tourism Asia Marketing Fund’ as part of its 
Ambition 2020 initiative and is calling for 
submissions.
The best submission will receive $25,000 in 
marketing support and business development 
assistance – including a development trip to 
Asia with Auckland Airport.
Judged by members of Auckland Airport’s 
Aeronautical Commercial team, the prize will 
be allocated to the business that puts forward 
the best Asia marketing/business strategy.  
The judges will be looking for companies that 
have viable marketing strategies, strong 
forward planning, can demonstrate innovation 
and an understanding of the target market 
and that are either taking a multi-channel 
approach or in-depth thinking in one channel.
The fund announcement comes at the 
conclusion of a series of Auckland Airport 
‘LET’S GET READY’ China workshops with 
TravConsult, which saw strong attendance 

and enthusiasm from operators to develop 
their products and services to better reach 
and attract Asian travellers. 
Written submissions in the Auckland Airport 
Tourism Marketing Fund must be a maximum
of 1,000 words and provide a 12 month 
marketing/business strategy for the Asia 
region in regards to their business, which is 
able to be rolled out in the next 12 months.
Open to all New Zealand based tourism 
operators; the competition will be launched 
at an event in Queenstown following the final 
‘‘LET’S GET READY’ Workshop this evening. 
The submission deadline is 5:00pm, 20JUL12 
with the winner announced 30JUL12.
The prize includes a trip for one person to 
travel (including business return flights, 
accommodation and meals) with an Auckland 
Airport delegation to the Asia region, and 
$15,000 worth of marketing support.
For further info about the competition, as 
well as the full terms & conditions, email: 
bestasiastrategy@aucklandairport.co.nz

Celebs feature in Air NZ safety video
Air New Zealand’s next safety video features 
an array of celebrities - everyone from world 
leaders and musicians to sports stars.
The new hand-sketched in-flight safety video 
is fronted by Emmy-nominated American 
actor Ed O’Neill of hit TV show Modern 
Family and New Zealand-born actress 
Melanie Lynskey of Two and a Half Men.
The new video features “cameo appearances” 
from a range of well known personalities, 
including world leaders like US President 
Barack Obama, Australian PM Julia Gillard 
and French President Francois Hollande.  
Other well-known faces include All Black 

Captain Richie McCaw, Olympians Mahe 
Drysdale and Valerie Adams, television star 
Paul Henry and rapper Snoop Dogg.
In recognition of the high volume of custom-
ers Air New Zealand carries from Asia, two 
top Chinese celebrities feature.  Kevin Tsai is 
a high-profile television personality who was 
named one of GQ China’s Men of the Year in 
2011, while Chet Lam is a well-known musi-
cian and composer based in Hong Kong.
The new safety video will be progressively 
rolled out onboard all international and 
domestic jet flights from early July. View it by 
clicking here.

http://www.lufthansaexperts.com
http://www.youtube.com/watch?v=WmcFKtzcKbQ
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New boss for AirAsia Malaysia
AirAsia chief Tony Fernandes is handing over 
his role as head of the airline’s Malaysia 
operations to Aireen Omar, the airline’s 
finance chief. 
Fernandes will move to Jakarta to oversee 
the AirAsia family’s fast-growing core Asian 
market. He added that AirAsia’s Indonesian 
unit would launch an IPO in the first quarter 
of 2013.
The 38-year-old Aireen, whom Fernandes 
described as “tough”, said she would focus on 
keeping operational costs down and opening 
up new markets to prepare the carrier for the 
Southeast Asian open-sky policy in 2015.

Hawaiian to fly to Brisbane
Hawaiian Airlines will begin offering nonstop 
B767-300ER flights between Honolulu and 
Brisbane three times weekly from 27NOV12, 
becoming the only US carrier to service 
Brisbane.
HA already offers a daily service from HNL 
to Sydney.
Hawaiian’s new Brisbane service will add 
more than 40,000 seats annually between 
Australia and Hawai‘i, and increase its total 
seat numbers from Australia by 38%.
The airline has ambitions to be as successful
in the continental US as Alaska Airlines, 
turning its brand from being regional to 
American national.
It also intends to further develop the role 
of Honolulu as a hub for distributing traffic 
from Japan and the rest of northern Asia and 
Australia to significant secondary US cities 
including Portland,  Las Vegas, Sacramento, 
San Jose, Oakland, San Diego and Phoenix as 
well as the major west coast cities.

Korean best A330 operator - 
again
Korean Air received the accolade of best 
operator of A330 at the Technical Symposium 
event held in Bangkok 12-14JUN, the seventh 
award that Korean Air has obtained since the 
year 2000.
Every two years at the Technical Symposium 
event, Airbus awards the best performing 
airlines that operate A330/340 following a 
thorough evaluation of their overall 
performance including the on-time operation 
rate and aircraft utilization. 
Operating a total of 23 A330s, Korean Air has 
the highest recorded on-time operation rate 
of 99.78% amongst 120 airlines from 2010 to 
2011.On-time operation rate refers to the 
international index that measures the 
accuracy of flight operation due to delays or 
defects. This measurement is taken by 
calculating the number of flights operated 
within a 15 minute time frame of the STD/
STA. The airlines that exceed this measure-
ment demonstrate superior maintenance and 
safety systems.   
Korean Air has received a total of four A300-
600 Operational Excellence Awards between 
2003 and 2011 which reinforces the airline’s 
dedication to upholding first rate maintenance
and safety systems.

ANA opts for more B787-9s
All Nippon Airways, which already has a 
fleet of seven B787-8 Dreamliners in service, 
has adjusted its order with Boeing, opting to 
upgrade four of the planes due for delivery in 
the 2013 financial year to the larger B787-9,
for which Air New Zealand is the launch 
customer.
ANA told Travel Daily the larger version 
would give it “greater flexibility” as it expands 
its international route network.
The B787-9 is 6.1 metres longer than the 
B787-8, and ANA says it will be able to carry 
around 30% more passengers. Currently 
ANA operates a range of different Dreamliner 
configurations, with 158 seats for long-haul 
flights, 222 seats on short-haul routes, and 
335 seats on domestic services.

SpaceShipTwo okayed for 
rocket tests
Launch permits have been issued for Virgin 
Galactic’s SpaceShipTwo and mothership 
WhiteKnightTwo by the Federal Aviation 
Administration, allowing their developers to 
test rocket-powered flights. 
Travel Daily UK reports that SpaceShipTwo 
has completed 16 unpowered flights with 
three involving its badminton shuttlecock-
like ‘feathering’ re-entry system, while 
WhiteKnightTwo has  completed 80 flights.
Rocket motor components will be installed in 
coming months and rocket-powered, 
supersonic flight tests will take place at the 
end of the year.

The Australian reports that China Eastern 
is in advanced negotiations to launch a 
trial of at least twice weekly services from 
Shanghai to Cairns from later this year.  
The carrier already serves SYD and MEL.

South African Airways is planning to raise 
its fuel surcharge to pay for the cost of 
complying with the European Union’s 
emissions trading scheme.
The airline said it would begin charging 
passengers €1-2 from 01JUL although it 
was doing so “under protest” against the 
EU’s implementation of ETS Emissions 
Trading Scheme.

Emirates to offer 
Fly With Me Monsters
Emirates is introducing new collectible toys 
in two ranges aimed at pre-school and older 
children. The ‘Fly With Me Monster’ 
characters Jimbob, Tezz, Camus and Wagga 
each have their own personalities and traits, 
and are ideal characters to fuel a child’s 
imagination. They will be available on all four 
daily Emirates flights from New Zealand from 
next week. 
Each monster toy comes in three product 
categories; Blanket Buddies - plush characters 
wrapped around polar fleece blankets, Seat 
Belt Critters - worn around a seat belt to 
encourage safety, and Magnetic Sketchers. 
For older children on long-haul routes beyond 
Australia, Emirates will offer a range of new 
travel-inspired products co-designed with 
lifestyle brand Quiksilver, designed around 
three themes - surfing, snowboarding and 
skating. 
Young flyers can also enjoy the existing range 
of children’s products including the E-kids 
magazine, colour pencils, branded Emirates 
rucksacks and cooler bags, children’s eye-
shades and the popular Dr. Seuss books.

http://www.cxagents.com
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SIA Heathrow lounge 
closed for revamp
Singapore Airlines has closed its first and 
business class SilverKris lounges in London 
Heathrow’s Terminal 3 for a minor make-
over.
Australian Business Traveller says it was told 
by SIA that the lounge is currently scheduled 
to reopen on 16JUL. In the meantime, 
business and first class passengers and high-
tier frequent flyers will have access to the No 
1 Traveller lounge, an independent lounge 
located on the second floor of Terminal 3 
(airside).

China Eastern signs with Sabre
China Eastern Airlines, together with its 
subsidiary Shanghai Airlines, have reached a 
new full content agreement awarding Sabre
Travel Network with preferred provider 
status. 
Under the deal, the airlines’ fares and 
inventory will be made available to all Sabre 
travel agents worldwide through the Sabre 
GDS. China Eastern Airlines and Shanghai 
Airlines have guaranteed their full range of 
fares and products to Sabre-connected travel 
agencies and corporations globally, including 
published fares the airlines sell through their 
own websites, third-party websites, and their 
own reservation offices.

Ryanair has launched a third takeover bid 
for Ireland’s national carrier Aer Lingus.  
Ryanair Holdings subsidiary, Coinside Ltd., 
made an all-cash offer of €1.30 per share 
for EI, a premium of 38.3% over Tuesday’s 
closing price of €0.94. This values the Aer 
Lingus Group at €694 million.

Jetstar Japan chief says no threat to JAL’s revival 
The head of Jetstar Japan, which is to launch 
domestic flights next month, says its presence 
will not hamper efforts to revive major share-
holder Japan Airlines.
Agence France Presse quotes Miyuki Suzuki, 
chief executive of the LCC part-owned by 
JAL and Qantas, as saying a handful of new 
low-cost airlines in Japan would “stimulate” 
demand, which was hit by last year’s quake-
tsunami disasters and a sluggish economy.
“Anything that increases the willingness of 
customers to travel again is good for the 
industry as a whole,” Suzuki told a news 
briefing ahead of the carrier’s 03JUL launch.
“And I think JAL factored that in” when it 
decided to become a major Jetstar Japan 

investor.
“At the end of the day, yes, we may take some 
customers who would have flown JAL and fly 
on Jetstar (instead), but as a whole, we believe 
that we will stimulate air travel demand going 
forward.”
Kyodo News quotes Suzuki as saying Jetstar 
Japan plans to launch international routes 
connecting Japan and neighbours like China, 
South Korea, Taiwan, and the Philippines in 
2013.
She also said Jetstar has been discussing code-
sharing with its shareholder JAL.
Jetstar is in talks with bus operators to allow 
its ticketholders to travel to the airport at 
discounted prices.

 Air Austral, Air Mauritius code share 

Order your meal on OS
Austrian Airlines has a new option for its 
passengers. In partnership with its onboard 
catering company Do&Co, Austrian Airlines 
is offering its passengers the option to pre-
select meals for either shorthaul or longhaul 
OS-operated flights ex Vienna. 
Meals can be ordered online, either by the 
passenger or the travel agent up to 36hrs prior 
to departure, and there are up to 9 different 

menu options available at a price of 15 euros 
per menu. 
The meals are not available on domestic 
flights within Austria; on flights from VIE to 
BUD, ZAG, PRG; or on longhaul flights 
originating outside Vienna, with the 
exception of JFK-VIE. 
Order meals at www.alacarte.doco.com 

Air Austral and Air Mauritius have confirmed 
they will code-share ex Perth on Air Mauritius 
aircraft. 
The last flight operated by Air Austral on 
the Reunion -Sydney -Noumea route will be 
flight UU951 on 12AUG12 and the last flight 
Noumea-Sydney-Reunion-Paris will be flight 

UU952 on 14AUG12. 
Air Mauritius operates two flights per week 
to Perth and offers connecting flights on 
Virgin Australia A third flight is scheduled in 
APR13, which would then provide even more 
flexibility and choice to clients of the two 
airlines.

Dreamliner passengers are reported to be less than thrilled with the new 
electrically-dimmed windows because they don’t effectively block out daylight.

Clarification on 
Carnival Spirit NZ cruise
Tuesday’s issue of TravelMemo carried a story 
detailing Carnival Spirit’s just-announced 
second year of operations in South Pacific 
waters.  It included news that New Zealand 
would not feature in its 2014 itineraries 
because of slow sales in its debut season.
Carnival says a number of NZ agents thought 
that the ship’s NZ calls in 2013 had been 
cancelled.  This is not the case.
As indicated at the end of the story, Jennifer 
Vandekreeke, Director, Carnival Cruise Lines, 
will in fact be visiting Auckland in early 2013 
on Carnival Spirit’s first-ever call here.
Building on the positive response to Carnival 
Spirit’s current sailing schedule, the ship will 
focus in 2014 on 8- to 12-day itineraries from 
Sydney to Fiji, Vanuatu and New Caledonia. 
With a wider selection of shorter cruises in 
2014, Australians and New Zealanders will 
have their choice of 8 and 9-day itineraries 
to New Caledonia, 10 and 11-day itineraries 
to Vanuatu and New Caledonia and 12-day 
sailings that encompass Fiji, Vanuatu and 
New Caledonia. New for 2014, Carnival is 
also offering three short cruises of 3 to 5-days 
round-trip from Sydney.
Guests can choose from over 600 balcony 
staterooms and there are 42 sets of Inter-
connecting Staterooms offering a range of 
configurations. Carnival Spirit’s quad occu-
pancy Oceanview and Balcony Staterooms are 
spacious and well laid out. The sofa converts 
to a third bed and the fourth bed drops down 
over the sofa. So, even when the bunk beds 
are prepared for the evening, guests can still 
move about the room comfortably and 
parents have a king sized bed.
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Cruising Europe
When the ICCA released the 2011 Cruise Industry 
Report for both Australia and New Zealand, one 
area that continued to shine is Europe.
When you add both Ocean and River Cruising 
in Europe together (from both the Australia and 
New Zealand markets), we are now well in excess 
of 90,000 passengers – close to triple where we 
werefive years ago.
As the 2012 Europe summer season gets under 
way it is worth noting that 79 ships* will be 
repositioning back to European waters from their 
winter homes in the Caribbean, Latin America, 
Africa and Asia bringing the total number of ocean 
going ships in Europe this summer to 206. These 
206 ships are operated by 64 different cruise lines 
and will be servicing 528 destinations stretching 
from the Mediterranean to the Arctic.
As a destination Europe is unique in terms of its 
rich history, varied geography and diverse cultures. 
With a lot of Europe linked originally by the water, 
much of the region’s history, commerce and 
traditions arehighlighted on cruise itineraries.
On the rivers of Europe in 2012 our five river 
cruise members will be operating 66 vessels along 
some of the most picturesque waterways in the 
world ensuring passengers from our market are 
spoiled for choice with some very high quality 
product.
Increasing in popularity every year, European 
River Cruises explore the fascinating history, arts, 
and world famous 
wine growing regions 
all from the comfort 
of a floating 5-star 
hotel.
*Source CLIA

The team at Viking River Cruises have been caught up in a State of Origin-
frenzy, with state lines being clearly defined amongst the sales reps and all at 
the Sydney head office. To keep the momentum going, Viking is giving away 
Chanel nail polish in a choice of blue or maroon for all bookings made until 
04JUL12 to its passionate trade partners. The loyal blue supporters are (from 
left) Ivana Krunes, Linda Pezzano, Natalie Vincent and Teresia Fors.

Silversea acquires Galapagos ship
The Silversea Group has purchased Canodros S.A., an Ecuadorian tourism 
company that operates in the Galapagos Islands, as well as its upscale expedition 
ship, Galapagos Explorer II.
The vessel offers 50 spacious suites with ocean views, 24 with private balconies. 
Public spaces include a restaurant, piano bar, library and Internet station, main 
lounge, outdoor bar, two outdoor whirlpools, and a marine observation deck. 
Silversea plans to add Galapagos Explorer II to its fleet of six ships next year, after 
it undergoes a major refurbishment and renaming in SEP13. 
Until that time, the 4077-tonne ship will continue on its planned schedule of 
cruises, operated by Canodros, which is based in Guayaquil, Ecuador. Canodros 
will also continue handling reservations as well as sales and marketing through its 
established network of travel companies and tour operators.
Silversea’s already has one expedition ship, Silver Explorer, which is regularly 
deployed in the polar regions.

http://promotions.vikingrivercruises.com.au/
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Ponant polar website
Compagnie du Ponant has launched a new website ponantpoles.com 
focusing on itineraries around the two poles. Ponant Cruises has been 
operating in the polar regions since 1999 and has been increasing year 
on year the number of cruises to both the Arctic and the Antarctic.
The two destinations are currently charted by its 264 passenger yachts 
Le Boréal  and L’Austral and will be also appear on itineraries for Le 
Soléal, a third sister ship presently under construction and launching 
in 2013.    www.pontantpoles.com
Ponant Cruises is represented in New Zealand by Francis Travel 
Marketing.

P&O Cruises offers Vanuatu sleepovers 
P&O Cruises has announced a new overnight experience, providing 
passengers with the rare opportunity to enjoy an extended stay, 
complete with evening tours, in Vanuatu’s capital, Port Vila. 
The overnight Port Vila visit has been added to three 11-night Pacific 
Islands cruises on Pacific Dawn, sailing from Brisbane. 
During their stay, passengers will be able to choose from three evening 
tours including a Vila sunset cruise, Melanesian feast and cultural 
performance and the aptly-named A Toast of Vila, showing off the 
best of local cuisine.

Celebrity Cruises’ 
Surprise Winter Solstice deal 
Celebrity Cruises is offering New Zealanders some winter cheer with 
a surprise Winter Solstice special deal. Until next Tuesday 26JUN, 
guests who book on any Celebrity Cruises’ worldwide sailings of four 
nights or longer will receive up to US$300 onboard credit and be 
eligible for half-price deposits.   
Guests will be able to choose from a wide selection of itineraries, with 
the offer available across all Celebrity Cruises departures between 
AUG12 and MAY14 (with the exception of Celebrity Xpedition).  
All guests who make their deposits no later than 5:00pm on Friday 
29JUN12 will qualify for the offer. 
All guests who make a new booking and place their deposit within 
the sale period will not only receive 50% of their deposit, but will also 
receive generous onboard credit per stateroom.  Those booking an 
Interior or Oceanview cabin will receive US$50, Balcony cabin guests 
will receive US$100, Concierge and Aqua Class guests will receive 
US$150 and Suite guests will receive US$300.

HOSPITALITY
Facebook booking button offer
Hotel booking site Agoda.com, part of Nasdaq-listed 
Priceline Group, has launched its free Facebook Booking 
Button (BE3) for Hotels.
In 2010, agoda.com launched a free booking button 
(BE3) that plugs into a hotel’s existing website, allowing 
customers to make bookings directly from the hotel’s 
page. Once installed, the booking button links customers
directly to an easy-to-use, white-label booking form 
available in 30 languages, with all bookings free of fees 
and commissions. 
Now, agoda’s free booking engine has been adapted and 

expanded to integrate with Facebook, enabling properties 
to offer their fans convenient direct booking via their 
Facebook profile page. The free booking button for 
Facebook can be easily implemented and installed by hotel 
managers using a simple set-up manual provided by agoda.
com. 
To sign up register at https://ycs.agoda.com. Existing YCS 
Hotel Partners can install the booking button to their 
hotel’s website or Facebook profile simply by logging into 
the above URL and completing the one-step integration 
process.

Wotif app a winner
Travel website Wotif.com has just announced its first app 
for iPhone® and iPod® touch, which provides real-time 
availability of nearly 30,000 accommodation options in 
more than 66 countries worldwide. It is now available on 
the App Store. 
In Australia, the Wotif app went to number one free 
travel app just one day after release, and is now number 
four amongst all free apps on iTunes.
In New Zealand, it went to number one free travel app 
just one day after release, and is now number six amongst 
all free apps on iTunes.
Features of the Wotif.com App include: 
>>  Detailed hotel descriptions, high-resolution photos, 
amenities and directions.
>>  ‘Hotels Near Me’ feature that allows for customers to 
search for hotels within a 3km radius and book it on the 
spot.
>>  Ability to save past and future bookings which can be 
accessed offline, allowing customers to check-in without 
an internet connection.
>>  Access to exclusive ‘Flaming Deals’ and ‘Wot Hotels?’.
>>  Instant confirmation of a booking.
The Wotif.com App is available for free on iPhone and 
iPod touch or at www.itunes.com/appstore.

Rendezvous GDS chain code change
The Rendezvous Hospitality Group (RHG) has announced 
the introduction of a new GDS Chain Code which will 
streamline booking of the Rendezvous and The Marque 
hotels.
Implementation of the new ‘RP’ code will occur in two 
phases, with it coming into full effect later this month.
On 20JUN, the existing WV code changed to RP for 
Rendezvous Hotels in Melbourne, Singapore and Shanghai.
From 28JUN, the existing EC code will change to RP for 
Rendezvous Hotels in Port Douglas, Brisbane, Sydney, 
Adelaide, Perth, Auckland, Christchurch and The Marque 
Hotels in Brisbane, Sydney and Perth.
 More information on the GDS Chain Code change can be 
found at www.rendezvoushotels.com/gdschaincode

Despite battling through earthquakes and an initial 
slump of visiting tourists, Christchurch luxury bed and 
breakfast establishment Pacific View Paradise, located 
near the top of the Cashmere Hills, has been rated by 
Trip Advisor in the top ten B&Bs in the Australia/South 
Pacific region.
Not only did Pacific View Paradise earn a TripAdvisor 
Award of Excellence for 2012 but also won a TripAdvisor 
Travellers’ Choice Award, based on actual guest 
experience.
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NZRU signs with All Blacks Tours
Rugby fans can expect a wider range of travel options under a 
new contract for official All Blacks supporters travel, according 
to the New Zealand Rugby Union.
All Blacks Tours has been appointed the new Official All 
Blacks Travel Provider to exclusively manage official All Blacks 
supporters travel from 2013. 
All Blacks Tours is a joint venture between Sodexo and the 
Mike Burton Group, the same organisations behind Rugby 
Travel & Hospitality which managed the Official Travel & 
Hospitality Programme for Rugby World Cup 2011 in New 
Zealand.  
Air New Zealand will act as a sales agent for All Blacks Tours.
NZRU chief executive Steve Tew said All Blacks Tours planned 
to launch a range of All Blacks tour packages for 2013 fixtures 
later this year.  
“Prices will remain competitive and affordable, with fans 
continuing to receive value for money while the NZRU will 
also continue to approve all tour packages and pricing.
“As well, Kiwi fans will enjoy greater access to a variety of 
other rugby travel packages through the company’s extensive 
global relationships.”
Tour packages will be available for all of the All Blacks annual 
events and international fixtures, including the Steinlager 
Series, the Investec Rugby Championship and the end of year 
Air New Zealand European Tour.
Air New Zealand’s general manager leisure and online, David 
Simmons, said the airline was delighted to be supporting the 
new initiative, and that its joint venture Pacific Leisure Group 
would also support All Blacks Tours through the supply of 
accommodation and ground services in New Zealand, 
Australia and the Pacific Islands.
The previous provider was Williment Sports Travel, a 
subsidiary of major UK travel company TUI Travel PLC. It will 
continue to sell and deliver travel packages for the 2012 rugby 
season. Air New Zealand was also able to sell and deliver travel 
packages as part of its sponsorship agreement with NZRU, and 
will work in partnership with All Blacks Tours from 2013.

INDUSTRY NEWS

Sabre Pacific goes social 
with Facebook, blog
Sabre Pacific is extending a friend request to 
the travel industry, with the launch of a brand 
new Facebook page.
CEO of Sabre Pacific, Gai Tyrrell, says Sabre 
has embraced social media to create an open 
dialogue with agents and provide them with 
an efficient platform to receive up-to-the-
minute news from the travel industry.
A blog will also be released in coming weeks. 
http://www.facebook.com/SabrePacific

DriveAway Holidays 
appointment
DriveAway Holidays’ CEO Chris Hamill has 
announced the appointment of Chris Cowley 
to the new position of Senior Marketing 
Manager. Cowley will be heading up 
DriveAway Holidays Marketing and 
eCommerce activities for Australia and New 
Zealand markets. He comes to the new role, 
having managed Pinpoint Marketing’s 
entertainment businesses including 
“Preferred Seating” and has a wealth of 
technical expertise and knowhow in both the 
offline and online marketing arenas.  
Chris Hamill also announced the internal 
promotion of Hai Nguyen to Pricing 
Manager. Hai brings to the position an 
extensive pricing knowledge and expertise 
gained during his experience with the 
company as Pricing Analyst. 
Says Hamill: “Over the last 8 months we have 
been very busy planning our next steps as a 
company, and both Chris and Hai bring the 
experience and expertise we need.  We have 
a lot to do, with many projects in the pipeline 
which will be of great benefit to both our 
suppliers and retail partners throughout 
Australia and New Zealand.”

Hertz Italy launches smart fortwo electric vehicle
Hertz has announced that 
through its partnership with 
Italo–NTV, the first European 
private high speed railway 
operator, Italo customers 
will be able to rent stylish 
smart fortwo electric drive’s 
from the Hertz locations 
at the Rome Tiburtina and 
Rome Ostiense train stations. 
These electric vehicles can 
be booked from just 8 euros 
per hour through the website 
www.hertzitalo.it using the 
special Italo discount code, 
and will be powered at charg-
ing units provided by Enel, 
Italy’s largest electric utility. 
As part of the Manifesto di 

Roma Capitale electric vehicles in Rome have 
free of charge access to designated parking 
areas and no ZTL (city centre zone) limits.
The smart fortwo electric drive offers no 
compromises in safety, agility, comfort and 
space. The zero emissions two-seater is 
powered by a lithium-ion battery developed 
by Tesla Motors Inc. 
A fully charged battery is sufficient for up to 
135km of driving fun.

Discover Beijing – 
Agent Famil
Active Asia has a new agent 
educational heading to 
Beijing in September. In 
conjunction with Singapore 
Airlines, 10 lucky agents get 
to explore the Great Wall of 
China, the Hutongs, the 
Forbidden City and more. 
Plus there’s a two night 
stopover in Singapore.
Price is only $1550 and full 
details and applications can 
be done at 
www.activeasia.co.nz/agents


