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Mackenzie Country thanks its lucky stars
The newly designated Aoraki Mackenzie International Dark Sky 
Reserve is expected to bring stargazers from around the world to 
the region and significantly boost tourism in the area.
“It’s wonderful finally to have recognition in both national and 
global terms for this premium asset,” says Christchurch & 
Canterbury Tourism chief executive Tim Hunter. 
“It puts the Mackenzie Basin on the map as a destination of 
international significance and sends a clear message to people that if 
they want the ultimate dark sky experience then this is the place to 
come.”
The Reserve is one of just four in the world, along with Mont 
Megantic in Canada, Exmoor National Park in the UK, and the 
NamibRand Nature Reserve in Namibia. 
Mackenzie Tourism general manager Phil Brownie says it will 
ensure New Zealand is foremost on the astronomy and astro-
tourism map.
“Mt John, above the Tekapo township, is considered one of the most 
accessible observatories in the world,” he said.
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NEW ZEALAND

Please forward a cover letter & resume by 27 April 2012 to 
HRSydney@driveaway.com.au

Established over 20 years ago, we offer 60+ self-drive suppliers at more than 8,000 global locations

Business Development Manager - Auckland, NZ
Driveaway Holidays is looking for a highly motivated & experienced Business Development Manager to service our North 
Island travel agencies on a full time basis.

We require a BDM who is:
•	  An individual who has a clear understanding of the NZ Travel Industry.
•	  A highly dedicated & motivated individual with excellent personal presentation.
•	  An individual with the ability to work autonomously and is very self-motivated.
 
Essential requirements:
•	  Minimum 2 years travel agent and/or BDM experience.
•	  Excellent verbal and written communication skills.
•	  Own reliable vehicle.

We offer:
•	 Competitive salary package.
•	 Rewarding bonus opportunities.
•	 Full training, ongoing support and development.

If you are an experienced, enthusiastic travel agent or BDM looking for a permanent full-time position on the North Island, 

representing Australia’s number one car rental wholesaler, apply now!

An overnight snowfall, cold temperatures and 
blue skies made for a “fantastic” season 
opening at Queenstown’s Coronet Peak ski 
area on Saturday.
Around 200 hardy skiers and boarders lined 
up for the official start of the season at the ski 
area’s Coronet Express Quad, with the first 
having arrived at 4.30am in a snowstorm.
“We’ve received about 20cm of natural snow 
in the build-up to opening but we’ve been 
able to open with a 35cm average base thanks 
to machine snow and some nice top ups 
including the 5cm that fell at 4am this 
morning,” said Coronet Peak ski area manager 
Hamish McCrostie.
“Conditions are fantastic and people are just 
blown away with what we’ve been able to 
provide, reaping the rewards of the largest, 
fully-automated high tech snowmaking 
system in the Southern Hemisphere.  
NZSki CEO James Coddington said it was a 
“very proud moment” to see a huge team 

effort result in Coronet Peak and Canterbury’s 
Mt Hutt open on the same day on schedule.
Mt Hutt ski area celebrated the launch of its 
2012 season with smiles all round as skiers 
and snowboarders gave it ‘10 out of 10’ for 
on-trail snow conditions.
The much anticipated first day on the slopes, 
which attracted approximately 1,400 skiers 
and boarders keen to enjoy the 65cm of snow 
blanketing the mountain following this week’s 
snowstorm, was celebrated with bubbles 
provided by Queenstown’s Amisfield winery.

Fantastic ski season opening

Hamish 
McCrostie 
and James 
Coddington 
celebrate 
opening day 
at Coronet 
Peak

Queues for the Summit Six chair at Mt Hutt 

Mary Poppins for Auckland
The musical Mary Poppins opens at The Civic 
Auckland in October for a limited season.
The New Zealand production of MARY 
POPPINS comes straight from extraordinary 
success in Australia. The production opened 
in Melbourne July 2010 playing to 100% sold 
out houses for nine months. Equally success-
ful seasons followed in Sydney, Brisbane & 
Perth, with both Brisbane and Perth selling 
out weeks before closing. The production was 
seen by 1.35 million people and has set new 
records at every venue played in Australia for 
pre-sales and advance sales. In 2011, MARY 
POPPINS won a record breaking 8 Australian 
Helpmann Awards, including Best Musical.
Worldwide to date, the show has grossed 
over US $679 million and welcomed almost 
10 million guests. The musical is the winner 

of 44 major 
theatre 
awards 
around 
the globe, 
including
Tony®, 
Olivier and 
Evening 
Standard 
awards.
Showbiz 
is taking 
waitlists. 
Call 0800 
SHOWBIZ.
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Worldwide Car & Motorhome Rental Specialists Call 0800 88 55 90 or visit 
www.driveaway.co.nzEstablished over 20 years ago, we offer over 60+ self drive suppliers at more than 8,000 global locations!

Now with campervan 

quote service CLICK 
HERE

Travelbug survey 
singles out Queenstown
Queenstown has polled as the number one 
destination for Kiwi travellers according to a 
survey of 17,000 New Zealanders by Travel-
bug, the travel website run by Trade Me.
This is the second time Queenstown has had 
the honour of being named both the domes-
tic location Kiwis most enjoyed holidaying 
in (with 16% of the vote) and the place most 
people aspired to visit (18% support).

Now: vehicle rental quotes from NZOnline

Skyline luge for Korea
Tourism operator Skyline has signed a deal 
worth more than $13 million with South 
Korea’s Tongyeong City to build a luge 
attraction. 
Skyline, which already has luge operations 
in Queenstown, Rotorua, Sentosa Island, in 
Singapore, and Quebec, Canada, also has an 
additional five luge locations under consid-
eration, two of them also in Korea.

Hokitika Wildfoods Festival 
generated $6.5m
Visitors to the 2012 Hokitika Wildfoods Festival generated 
expenditure of $6.5 million in the Westland District 
economy, according to a new report by Business and 
Economic Research Ltd (BERL).
The Hokitika Wildfoods Festival, held on 10MAR, was 
attended by over 10,800 people, including 9,700 people 
who visited the region especially for the festival, staying an 
average of 2.5 days and spending, on average, $540 each.
The BERL report estimated that the festival directly created 
47 full-time equivalent jobs and contributed around six 
percent of the tourism sector’s GDP. Tourism operators 
earned $5 million as a direct result of the event and 
contributed $2.6 million to the District’s GDP. 
 “It’s very encouraging that the Wildfoods Festival is 
attracting people of all ages and demographics to the 
region from all over New Zealand and right around the 
world,” says festival organiser Mike Keenan.
“We were actually able to increase the number of people 
attending this year, and for a festival that has been running 
for over 20 years, that is a fantastic endorsement, 
highlighting there is a huge continuing demand for the 
Wildfoods experience.”
www.wildfoods.co.nz

Council considers hotel proposal
The Otago Daily Times reports that the Dunedin City Council is considering a 
public-private partnership that could result in a second new hotel being built in 
the central city.  The idea was among several being considered by the council’s 
city property department to increase the value of the investment property 
portfolio it will manage over the next few years. 
The proposal could result in a 60-room, three or four-star “boutique” hotel being 
constructed on the council’s Dowling St car park site, south of the Octagon.
The proposal comes just weeks after it was revealed an unnamed developer was 
planning a five-star, 28-storey, $100 million luxury hotel on Dunedin’s waterfront. 
City property manager Robert Clark would not name the developer interested in 
the Dowling St site either, as details were yet to be confirmed, but initial discussions 
had been positive and concept drawings had been prepared.

Big plans for Rotorua lakefront
Plans have been revealed for a world-class 
mix of upmarket retail, dining, recreation, 
cultural, accommodation, and health and 
wellbeing at the eastern end of the Rotorua 
Lakefront.
The Rotorua Daily Post reports that a property 
company associated with the Te Arawa hapu 
Ngati Whakaue has been working with the 
Rotorua District Council on concepts for 
developing the city’s under-used lakefront.
Rotorua mayor Kevin Winters told the Daily 
Post the council anticipated the large-scale, 
high-quality development would play a big 
part in Rotorua being able to recapture the 
status of New Zealand’s pre-eminent visitor 
and lifestyle destination.

HB mayor: “We cannot keep rating the ratepayer for tourism.”
Hawke’s Bay Tourism’s application for an extra $40,000 funding to help appoint 
a permanent regional event manager and associated activities has been knocked 
back by the Napier City Council as it would be unfair to its ratepayers.
The Hastings council declined a similar request from HBT on Friday.
The Napier City Council also declined to include in its Draft Long Term Plan the 
$300,000 funding towards Te Mata Park Trust’s proposed Visitor and Education 
Centre at Te Mata Peak.    Mayor Barbara Arnott told Hawke’s Bay Today: “We 
cannot keep on rating the ratepayer for tourism. We’re still thinking that a bed 
levy is by far the better way to go.”

NZOnline now has campervan and rental car quote service pages on its site. 
Visitors to the site can easily get a quote from a number of rental cars or 
campervan operators by using the service. 
An email goes out to the NZOnline network and relevant suppliers reply 
direct to the customer with a quote.
Click here for the rental cars and here for the campervans.
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AUSTRALIA
Tourism WA prepares for ATE 2012
The final countdown is on for Australian 
Tourism Exchange (ATE) 2012 in Perth.
 The southern hemisphere’s biggest travel 
trade show will be staged at the Perth 
Convention and Exhibition Centre 15-21JUN, 
attracting up to 700 buyers from 40 countries. 

Around 1,700 sellers from around Australia 
representing 600 companies will promote 
their products. Some 450 international buyers
and media will also have the chance to 
experience WA through an extensive pre- and 
post-ATE famil program run by Tourism WA. 

Moonshadow wows 
Melbourne audiences
The musical Moonshadow, which features 40 
songs by Cat Stevens, looks like becoming 
Melbourne’s latest hit show, although it has a 
limited season, with sales to 22JUL12.
The Age reported after opening night: 
“Visually seductive... Moonshadow brims 
with imaginative spectacle.” 
The musical weaves together exciting new 
songs with Yusuf ’s most famous and beloved 
classics such as Father and Son, Wild World, 
Morning Has Broken, Peace Train, and First 
Cut is the Deepest, as it tells a story of a 
young man’s quest to save his planet from 
oncoming darkness with the help of his good 
shadow, Moonshadow.
Click here for audience reaction, and for 
bookings, call 0800 Showbiz.

Port Stephens targets overseas school groups
Tourism groups in wildlife-rich Port Stephens 
have launched their first bid to draw overseas 
primary and secondary school groups to the 
region for educational adventures.
Port Stephens Tourism, together with Port 
Stephens Beachside Holiday Parks, will be 
at the upcoming ATE - Australian Tourism 
Exchange - to pitch their successful Discovery
Camps domestic programme to overseas 
travel companies that cater to international 
school groups, with the aim of attracting 
primary and secondary school groups on 
adventure learning trips to the region, 2½ 
hours north of Sydney. 
Whales, dolphins, koalas, kangaroos and sea 
turtles are among the attractions international 
students in Port Stephens can study while 
enjoying adventure activities like diving, 
snorkelling, kayaking, surfing, bushwalking, 
camel riding, quad biking, horseriding, 

feeding tame sharks and stingrays and sand-
boarding down Australia’s biggest sand dunes.
Port Stephens Tourism Marketing Manager, 
Tars Bylhouwer, said the region’s unique 
Discovery Camps program had proved a 
major success with school groups in Australia 
since its launch in 2004.
“There is no comparable product available 
in Australia. Our unique Discovery Camps 
program can be custom-designed by overseas 
teachers to include academic components, 
new nature-based experiences, team building 
and just plain fun and is suitable for primary 
to high school students who stay for two to 
seven days in cabins in beachside holiday 
parks ideal for school groups.
Accommodation for schools is provided at 
one of the five holiday parks that comprise 
the Port Stephens Beachside Holiday Parks 
network.  www.discoverycamps.com.au. 

Gold Coast 
Eco Extreme 
Leaving from Runaway 
Bay Marina, ECO 1, the 
custom designed 900hp 
rigid inflatable sets out 
on a 50km, 90-minute 
Gold Coast waterways 
journey. Heading north 
toward Jumpinpin Bar, 
at the tip of South 
Stradbroke Island, 
passengers gain an excellent view of some 
of Queensland’s biggest and most exclusive 
properties on Sovereign Island. 
Gold Coast Eco Extreme staff talk about 
the rich history of the area and also the 200 
birdlife species that call this region home. 

The islands are inhabited with wallabies and 
numerous other native animals. As the tour 
ventures out into the ocean, there’s a chance 
to spot turtles, dolphins and the elusive 
Dugong. 
www.ecoextreme.com.au
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PACIFIC ISLANDS

Sanctuary Cove now PGA HQ
Sanctuary Cove looks set for a big future as a 
golfing events venue following a decision by 
the Professional Gold Association’s 
Queensland branch to make the lifestyle 
resort its headquarters.
The PGA, previously based at Emerald Lakes, 
has taken space in the Sanctuary Cove Golf 
Club clubhouse, sharing the office with its 
educational arm, International Golf Institute, 
which has moved from the Colonial golf club 
at Robina.

NRL Grand Final package 
from AIM

Daydream Winter Warrner 
– 3 nights A$350pp
AIM Holidays has a three-night Daydream 
Island Resort and Spa ‘Winter Warmer’ 
package, priced at A$350pp share twin. It 
includes Garden Balcony accommodation 
with daily buffet breakfast.
The Whitsunday Passage island offers a wide 
array of resort facilities. 
Click here to download the flyer, and for 
more info on this and other AIM Holidays 
offers, call Erin Baker at 09-444 2298 or email 
reservations@aimholidays.co.nz

Francis Travel Marketing’s 
AIM Holidays has a 
package for the Telstra NRL 
Grand Final at Sydney’s 
ANZ Stadium 30SEP12.
The two-night package, 
including Air New Zealand airfare from AKL, 
Pullman Hotel accommodation, match ticket 
and more, is priced at $1949pp share twin, 
and a land-only deal is $1249pp. 
Click here for the flyer.

Melbourne Cup package options
AIM Holidays has released a three-page flyer 
with 3-night packages for the 2012 Emirates 
Melbourne Cup. Priced from $899 quad share 
in a two-bedroom suite at the Mantra on the 
Park, Melbourne, and $955pp share twin/
double at the Causeway 353, in a Deluxe King 

with daily continental buffet breakfast, the 
land-only deal includes Lawn Stand seating at 
Flemington.
There are other accommodation options and 
race-day ticket upgrades.  
Click here for the details.

Kids Village at Vomo
Vomo Island Resort has just opened a new, 
purpose built, year round ‘Kids Village’. 
Accessed via a timber walkway and fun 
suspension bridge, the fully air conditioned 
facility has a playroom for infants under 5yrs, 
a kitchen and home theatre room. Outdoor 
areas allow for undercover play, cubby house, 
purpose built BBQ area and more, with both 
young and older children catered for. 
It complements the popular Turtle Club 
programme which operates during set school 

holiday periods. Children will have hands on 
opportunities to become involved in Vomo’s 
Hawksbill Turtle Protection Programme. 
Vomo’s experienced baby butlers and nannies 
will supervise and entertain children and will 
be joined by the club’s own chef to dish up 
specially prepared children’s meals, served in 
the club’s dining area. 
The new Kids Village will be open daily and is 
free as part of the daily rate. 
www.vomofiji.com

Fiji counting casino chickens
Elizabeth Powell, Fiji’s permanent secretary 
for Public Enterprises, Tourism and 
Communication, has addressed delegates at 
the 40th Annual Congress of the Fiji Institute 
of Accountants, saying the Denarau casino 
development will provide Fiji’s first ever 
state-of-the-art conference and convention 
facility which, at a minimum, will have a 
seating capacity of 1500. 
“The casino will also address room constraints 
with the addition of 150 hotel rooms in Phase 
One, and an additional 300 after Phase Two,”  
the Fiji Sun quotes her as saying.
“It will also reduce seasonality via entertain-
ment and MICE events which typically have 
longer length of stay.”
Ms Powell also said the casino operator was 
getting a good number of leads for events to 
be held at the convention centre in 2014.
The paper says that with everything considered, 
and provided that factors remain constant, 
Tourism Fiji expects to reach its forecast of 
one million visitor arrivals by the end of 2012 
rather than the initially extrapolated target of 
2016.
Ms Powell said the casino would increase 
revenue and taxes, augment visitor spending 
and length of stay.
Ms Powell, is quoted in the Fiji Times as 
saying Suva was a possible venue for the 
country’s second casino given developments 
in neighbouring Nausori.
“This government has recognised that the 
development of Nausori is very critical. 
Besides that, we have the capital city which is 
the centre of business and seat of government 
and are also host to regional offices and one 
third of our population resides there, so this 
is a possibility.”
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ASIA

Your gateway to China We know it as well, as our own backyard CLICK HERE
or call 09 309 1188

Atiu tourism set to grow

Facts about Atiu 
..  Atiu is thought to be over 8 million years 
old and is the third largest island in the Cooks
..  The current population of Atiu is 481 
..  Its ancient name is Enuamanu, meaning the 
island of insects and animals.  Atiu has more 
species of birds than anywhere else in the Cooks.
..  Atiu boasts some of the best Arabica coffee 
in the Pacific
..  Whale watching in Atiu is a popular 
activity each August and September
..  Atiu has over 40 beaches and sandy coves, 
a number with beach caves and rock pools 
..  Atiu is home to the art studio and gallery 
of well known Pacific artist Andrea Eimke
..  Atiu’s raised reef or makatea is a honeycomb 
of caves and caverns, with swimming caves, 
nesting birds, stalagmites and stalactites some 
of the interesting features
..  Atiu is famous for its Tumunu or bush beer 
bars, and visitors can sample the local brew
..  Atiu has a 30km network of dirt roads and  
tracks for biking, walking or trekking. 

One of the Cook Islands’ best preserved 
islands, Atiu, has opened its first visitor info 
centre as part of a tourism destination 
development programme.  
A dedicated tourism officer, Ngametua 
Mokoroa, has been appointed to oversee 
the improvement of public facilities and 
amenities available to visitors on the island.  
Mokoroa has spent her first few months as 
tourism officer hosting media famils for the 
likes of Vanity Fair magazine and the New 
Zealand Herald. 
“Cook Islands Tourism has actively marketed 
Atiu over the last two years and as a result 
has seen visitor numbers at the highest they 
have been for the past six to eight years,” says 
Director of Destination Development, Metua 
Vaiimene. 
The NTO’s chief executive Carmel Beattie 
has promised to ensure that Atiu remains 
unspoilt. 
“All visitors will take with them are photo-
graphs and memories,” she says. “What they 
will leave behind are footprints in the sand 
and a stronger island economy.”
The programme is to be carried out in two 
stages. Stage one was completed at the end of 
March following the renovation and opening 
of the airport and the new information cen-
tre. Stage two commenced in April and will 
see the creation of walking tracks and trails 
around the island showcasing some of Atiu’s 
most significant historic sites. 
“Atiu’s development strategy is an example 
of practical, meaningful projects support-
ing tourism growth and backed by a strong 
community buy-in. This is a model for all 
future development projects across the Cook 
Islands,” adds Beattie.  

The visitor centre offers itinerary ideas, 
brochures and maps, and also displays local 
produce such as Atiu coffee, local coconut 
oils, and displays of arts and crafts.

The Heights Phuket
Among the many properties in the Classic Asia 
Thailand Luxury Villas portfolio is The Heights, 
Phuket.
“These one and two bedroom apartments are great 
for families and extremely well priced with a two-
bedroom apartment priced from US$190 + taxes 
per night,” says Marianne Mannering. 
Perched on the hillside above Phuket’s attractive 
Kata Bay, overlooking the sandy beaches and the 
seaside village of Kata, The Heights Phuket offers 
stunning views of the Andaman Sea. 
The 220sq m fully air-conditioned two-bedroom, 
two-bathroom designer apartment comfortably 
accommodates four people with the option of an 
extra bed in either bedroom.
Guests at The Heights Phuket can enjoy a wide 
range of recreational choices at the local club house, 
including a fitness centre, a free-form infinity pool, 
lap pool, kid’s pool, sun deck and jacuzzi. 
The interiors are a fusion of East and West, with 
large open terraces and expansive living areas.
The kitchen, dining room, master bedroom and the 
living room all have unrestricted sea views.
For a quiet evening guests can relax on a giant sofa 
for movie viewing on the 40 inch flat screen TV. 
The bedrooms are fitted with an electric blackout 
system to ensure a perfect night’s sleep. When 
freshening up in the spacious bathroom there are 
two sinks and you can choose from a walk-in glass 
shower or a bathtub. The second bedroom has two 
separate beds, built-in wardrobes, as well as a 
separate complete bathroom. 
The Heights is 55 minutes from the airport. Phuket 
town is 25 minutes drive and Kata, with its array 
of restaurants and great shopping, is two minutes 
away. Patong Beach, the main night life area of 
Phuket is 20 minutes drive.
Click here for more details and rates. TravelMemo   20120612   12JUN12    Page 6
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Immerse in Korean Culture at the Jeonju Hanok Village
Step back in time at the 400-year-old Jeonju 
Hanok Village, two hours south of Seoul by 
KTX express train, and you will be totally 
immersed in Korean culture and history. 
Jeonju Hanok Village is a traditional living 
village and not a tourist folk village.  Visitors 
can stay in a Korean traditional house (hanok) 
at the Jeonju Living Experience Centre and 
enjoy the many museums and activities the 
village offers its visitors. 
While the rest of Jeonju city has been indus-
trialised and changed, the Hanok Village 
remains with its more than 800 traditional 
Korean houses.  These houses are particularly 
known for their beautiful architecture with 
their roof edges upturned to the sky.  
The Jeonju Hanok Living Experience Centre 
offers traditional lodging and cultural 
experiences like chopping your own firewood 
to warm the traditional houses that have their 
own unique under-floor heating system called 
ondol, which is unique to Korea.
Visitors can hire bicycles from the Centre to 
enjoy riding around the village. Within the 
village walls there are many museums 
including a calligraphy museum, wine mu-
seum, kimchi museum and of course many 
great restaurants to enjoy traditional Korean 
food.  Jeonju has been known throughout 
history as one of the best regional food 
centres in Korea and also as the home of 
traditional Korean Bibimbap – the mixed rice 
and vegetable dish which is so popular all 
over the country.  
If you can’t get a bed at the Jeonju Hanok 
Living Experience Centre then try Yangsajae, 
a beautiful traditional guest house located 
within the village.  
Jeonju Hanok Village has exceptional hand-
made gifts and souvenirs and you can visit 

many traditional arts and craft studios 
including the traditional mulberry paper 
crafts, lacquerware and natural dyeing.  
It is also a great place for children, who can 
learn and play all the Korean traditional 
games as well as have fun with the local 
children.  The whole family can have a real 
Korean experience in an ancient village 
atmosphere.
For a free travel guidebook and a guide/map 
to Jeonju email visitkorea@knto.org.au.
Jeonju Hanok Village –  
http://tour-eng.jeonju.go.kr
 International Sori Festival – 
www.sorifestival.com
Yangsajae traditional guest house - 
www.jeonjutour.co.kr

China declares Tibet off limits
China has asked foreign travel agencies not 
to issue entry permits to Tibet following 
self-immolation by two Tibetans in Lhasa on 
27MAY.
According to Free Tibet, a campaign 
promoting Tibetan independence from 
China, there have been more than 30 self-
immolations since MAR11, ABC News 
reports.
The ban also coincides with the Saga Dawa 
festival, which celebrates the Buddha’s birth 
and draws many Buddhists to Tibet.

Thailand focuses 
on niche opportunities
Thailand, faced with a fall in demand from 
longhaul markets in the wake of the global 
economic slowdown, has heightened its focus 
on promoting its niche tourism.
TAT says key niche markets that offer big 
potential are golf, weddings & honeymoons, 
ecotourism, and health & wellness.

Beijing authorities say they will open 
more portions of the 600km section of 
the Great Wall within the city to cope 
with the mounting number of tourists.

THE AMERICAS
Sunsail Frisco fleet delivered ready for AmCup build-up
Sunsail has delivered a brand new fleet of 
Sunsail First 40 sailboats from France to San 
Francisco Bay.
The fleet arrived on an inbound freighter and 
was offloaded at Pier 80 in San Francisco. 
From there, they travelled by water to Svend-
sen’s Boat Works in Alameda, where new 
masts and rigging are being installed to make 
them charter-ready.
The brand new Sunsail First 40’s, built by 
yacht manufacturer Beneteau to Sunsail 
specifications, are designed to be the ultimate 
cruiser-racer. They feature a heated three-
cabin, one-bathroom layout; a large wheel 
helm in a spacious open cockpit; a generous 
sail plan with spinnaker gear; and a chartplotter 
/ autopilot system, ideal for team sailing as 
well as private yacht charters.
Once commissioned, the new Sunsail fleet 
will be berthed in Sausalito Yacht Harbour.
San Francisco Bay’s excellent sailing conditions 
are well-suited for all levels of experience. 
The area is home to a remarkable landscape 

of protected waters and steep rolling hills, as 
well as many famous landmarks, including 
Alcatraz and Angel Island. Extended sailing 
itineraries are possible within the Bay and 
inland Delta region. 
Sunsail’s new home in San Francisco also 
offers access to the best seats in the house to 
watch the 34th America’s Cup racing season
events (21-26AUG and 04-07OCT12), and 
the America’s Cup Match, which will be 
a best-of-nine series, currently set for 07-
22SEP13.
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Trafalgar’s most extensive USAC program ever
Trafalgar has unveiled 
its most innovative 
America & Canada 
program to date offering 
guests 50 itineraries, 
including nine new 
ones, covering the 
continent in depth and 
aimed at reinforcing the 
brand’s position as the 
ultimate travel insider.
Trafalgar general 
manager Scott Cleaver 
says the content is 
unrivalled.
“We are opening up a 
host of new destinations 
and guided holiday 
options to New 
Zealanders travelling to 
the USA and Canada, 
for example, Utah, 
Colorado and Vermont. 
“The guided holidays, which also span Costa 
Rica and Mexico, range from seven to 14 days 
in duration and each give guests the chance to 
truly connect with the essence of their chosen 
destinations, through Trafalgar’s travel 
directors and the signature Be My Guest, 
Hidden Treasures and new for 2013, Your 
Choice Dining experiences.”
Cleaver says agents who understand the 
potential of the new product offering have 
the chance to capitalise on the growing travel 
market to North America and be a part of the 
success that has seen Trafalgar’s Kiwi sales to 
the region grow 38% year on year in 2011.
He adds that there’s a pace and style to suit 
every client’s desire. For guests enjoying an 
At Leisure trip, with later starts and multiple 

nights in each 
destination, Your 
Choice Dining has 
been specially crafted 
to cater to all tastes by 
providing four 
distinctly different 
venue choices for 
dinner on a selected 
evening. 
Other new additions 
to the program include 
four different Taste 
of America guided 
holidays. These food-
focused itineraries 
immerse guests in the 
local flavours of the 
region they’re visiting 
such as sampling wine 
made from honey at 
a meadery in New 

England or enjoying a cooking class in Napa 
Valley.
There are nine new Be My Guest experiences 
for 2013, where guests dine like a local, with a 
local. They can join Happy Pappy for campfire 
tales and Old West barbecue hospitality at 
his Montana ranch; whet their appetite with 
a trip from vine to wine with a winemaker at 
Nicholson Ranch Winery, followed by an al 
fresco gourmet meal overlooking the 
Californian countryside; or let Trafalgar take 
them to St Louis to meet the USA barbecue 
champions the Randalls and the Mellows.
New hotels for 2013 include the Fairmont 
properties at Banff Springs, Jasper Park Lodge 
and Chateau Lake Louise; Yosemite Lodge at 
the Falls and guaranteed lake view rooms at 
Lake Powell resort.

New tours for 2013
Trafalgar’s new USA and Canada 
2013 guided holidays include:
11-day New York Zest & New 
England’s Best, travelling via 
Connecticut to Newport, Rhode 
Island, Cape Cod and Nantucket, 
Massachusetts for two nights, 
then on via Kennebunkport, 
Maine and New Hampshire to 
Vermont before returning for 
two nights in Boston.
Priced from $4375pp twin share 
with departure dates available 
MAY-OCT13.
11-day Western Canada Winter 
Adventure –Vancouver, Jasper, 
Banff, Lake Louise and Victoria, 
including the famous Canadian 
train between Vancouver and 
Jasper and a gondola ride in 
Banff.
Priced from $5825pp twin share 
with departure dates available 
from NOV13.
9-day Canyon Country 
Jamboree – Las Vegas and 
America’s finest parks including
Zion, Bryce Canyon, Capitol 
Reef and Canyonlands. At Moab 
enjoy horseback riding, river 
excursions and a farewell dinner
to remember. Priced from 
$2775pp twin share with 
departure dates available from 
JUN13.
Brochures are being distributed 
to agencies this week. For more 
info ask your Trafalgar sales rep 
or for reservations, freephone 
0800 872 325.

Free events in New York City 
NYC & Company  says that throughout June, July and 
August the City’s parks become the most scenic venues for 
some of the most exciting events taking place throughout 
New York’s boroughs, most of which are free.   
Manhattan:
Shakespeare in the Park, one of New York City’s most 
treasured summer traditions, sees the Bard’s plays 
performed in Central Park 05JUN-25AUG. 
SummerStage outdoor concert series 05JUN-30AUG has
readings by famous authors, parties with bands from 
around the world and theatrical and dance productions. 
Big Apple Barbeque Block Party 09-10JUN in Madison 
Square Park, sees pit masters from NYC, Alabama, Texas, 
Massachusetts, South Carolina and many other locations
descend for a lip-smacking food and music festival. 
Broadway in Bryant Park every Thursday 12JUL-16AUG 
sees the park become Broadway’s new theatre with hour 
long performances from Broadway’s most popular shows. 
The cast of each show will perform three to four numbers. 
Brooklyn:
Celebrate Brooklyn! 05JUN-11AUG turns Prospect Park 
into an outdoor stadium for musicians ranging from 
internationally acclaimed performers to emerging, cutting-
edge artists.  
Brooklyn Bridge Park offers blockbuster movies on 
Brooklyn’s waterfront with awe inspiring views of 
Manhattan for free. 
Queens:
Socrates Sculpture Park, in collaboration with Museum of 
the Moving Image and Rooftop Films, presents an annual 
international film festival focused on a different country 
or culture each Wednesday evening 04JUL-22AUG on an 
outdoor screen.  
Bronx:
Wave Hill is a colourful public garden and cultural centre 
overlooking the Hudson River, with sweeping views west 
to the New Jersey Palisades. Art classes, tai chi, garden 
walks, trunk shows and many other events take place all 
summer long. 
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AFRICABrewster’s Special Extended
Brewster’s has extended its current special, 
with bookings now until 30JUN12. Clients 
who travel until 17OCT12 will save up to 
$185pp. 
Brewster’s 7-day / 6-night Canadian Rockies 
Elements tour is now priced from $1681pp. 
Price includes 6 nights’ accommodation, 
some meals, travel by motor coach, sightsee-
ing, National Park fees and commentary by 
Brewster driver/guide. 
For more info call Adventure World on 0508 
496 753 or visit www.adventureworld.co.nz.

Save on Pacific & Parks 
Discovery
Save $634pp on Grand American Adventures 
14-day Pacific & Parks Discovery, now priced 
from $2555pp. Leaving Los Angeles your 
clients start their adventure with a full day at 
the San Diego Zoo or SeaWorld. They'll also 
get to sleep under canvas in Yosemite 
National Park and walk across the Golden 
Gate Bridge in San Francisco. 
Price includes accommodation, admission 
to Universal Studios, Grand Canyon IMAX 
Theatre, sightseeing in San Francisco and Las 
Vegas, two days in Yosemite, all meals while 
camping, two days in the Grand Canyon 
National Park, and services of a Grand 
American Adventures staff. 
Call Adventure World on 0508 496 753.

SAA drops Cape Town – Heathrow flights
South African Airways is ending its direct 
service between Heathrow and Cape Town 
from 15AUG, and all flights from South 
Africa to London will be operated to and 
from Johannesburg.
SAA currently has two daily JNB-LHR 
services and will increase capacity on these 
flights by 13% through use of larger aircraft.
All passengers booked on the direct CPT-
LHR service will either be transferred to the 
new route or offered a refund.
The airline cites 24% market shrinkage, the 

increased APD and UK visa fee, plus 
increased competition from both direct and 
indirect services as the reasons for dropping 
the route.
British Airways will become the only carrier 
with direct year-round flights between 
London and Cape Town. Virgin Atlantic 
operates daily direct OCT-MAR.
SAA says aircraft will be redeployed to better 
serve its growing Accra, Mumbai and Perth 
routes and to add Abidjan to the network.

Shamwari unveils 
luxury villa  
The Shamwari Game Reserve in South 
Africa’s Eastern Cape, has unveiled 
Villa Lobengula, a holistic, six suite, 
sole-use, relaxation villa which can 
accommodate 12 people sharing. 
The villa comes with a private guide, 
chef and a host to look after the guests 
personal needs. 
Guests will be able to rejuvenate with 
various holistic therapies and take full 
advantage of the private yoga studio.  
For details and rates contact World 
Journeys 0800 117311 or email
info@worldjourneys.co.nz

Shongololo earlybird offer
Book and deposit a 2013 journey on the 
Shongololo Express before 30SEP12 and 
save up to $2068pp on the 16-day / 15-night 
Southern Cross. Now priced from $5285pp, 
this journey includes 15 nights’ accommodat-
ion on board the train, two nights free 
accommodation before or after the Southern 
Cross Tour at the Kingdom Hotel, including 
breakfast & dinner, transfers and activities, 
breakfast and dinner daily, airport transfers, a 
choice of off-rail activities, a complimentary 
upgrade to the next class of Cabin, a free 
bottle of South African Wine on arrival 
onboard the train, free Shongololo Express 
T-Shirt & Cap and a free Shongololo Express 
canvas overnight bag.
The Shongololo Express operates train 
adventures to every corner of Southern 
Africa. Named the Good Hope, the Southern 
Cross, Dr Livingstone and the Dune, these 
train tours give guests the opportunity to 
savour and absorb all the sights of the land 
through which they travel. 

Shongololo’s knowledgeable multi-lingual 
guides and customised Mercedes vehicles are 
carried on board the train, a feature unique 
to this operator. They are at the ready to take 
guests to see and experience whatever is unu-
sual, beautiful or historic in the locality and 
no time is wasted in transferring from rail to 
road and back again. 
For more information contact Adventure 
World on 0508 496 753 or visit 
www.adventureworld.co.nz

The fastest way to Africa is with SAA

http://www.adventureworld.co.nz/travel-deals/canadian-rockies-elements/
http://www.adventureworld.co.nz/travel-deals/canadian-rockies-elements/
http://www.adventureworld.co.nz/travel-deals/grand-american-family-pacific-parks-adventure/
http://www.adventureworld.co.nz/travel-deals/grand-american-family-pacific-parks-adventure/
http://www.adventureworld.co.nz/travel-deals/south-africa--shongololo-express/ 


Kenya Tax Revision
World Journeys advises agents that Kenya will 
be increasing its domestic and international 
departure taxes effective from 01JUL12, and 
that this will affect all existing bookings and 
new bookings for travel from 01JUL12. 
Additional charges will be: USD3 for 
domestic departures and this will affect 
departures ex Wilson, Lamu & Diani ; USD20 
for international departures and this will 
affect departures ex Wilson Airport to JRO.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

EUROPE
Diabolo BRU link opens
A new rail link connecting the Brussels 
Airport with the high-speed rail network to 
Paris / Amsterdam / London / Cologne has 
been inaugurated. The new Diabolo link 
allows high-speed trains to stop at the airport 
on their way to Brussels or Antwerp, giving
passengers more flexibility in their travel 
choices and improving connections between 
rail and air transport. 
The airport used to be only accessible by a 
dead-end railway station served by local and 
regional trains, or by a very busy road.

Fourth daily London flight 
from SIA
Singapore Airlines will introduce a fourth 
daily flight between Singapore and London 
Heathrow from 21OCT, providing enhanced 
travel options. The B777-300ER flight, featur-
ing SIA’s latest cabin products, will supplement 
the three existing SIA A380 dailies, and will 
have a late-night departure from Singapore.
The increase in frequency will be carried out 
progressively from the week of 09SEP.

Local dining wows Trafalgar guests
Trafalgar says it is receiving rave reviews from 
guests for its latest range of Be My Guest 
European dining choices.
Trafalgar general manager Scott Cleaver says 
recent guest feedback is pinpointing various 
Be My Guest examples as the key to providing
the authentic travel experiences that they 
were hoping for from their guided holiday 
and demonstrates Trafalgar’s insider position-
ing.
“The Be My Guest lunch at Fattoria di Maiano 
olive estate in Florence (pictured) and dinner 
at Muckross Traditional Farms in Killarney 
along with our dining choices in England, 
France, Germany, Hungary and Spain all 
received numerous mentions as travel 
highlights in a selection of guest surveys last 
month,” he says.
“It’s particularly pleasing as it shows that 
whichever Trafalgar guided holiday in Europe 
our guests are choosing, our exclusive 
invitations to dine like locals with locals are 
proving to be a real talking point and justifies 

me a feel of the life, music, fun and food of 
Ireland’.
By way of example, in Seville, guests visit the 
olive oil mill run by the family of Isaac 
Martin, a former political journalist and now 
the producer of olive oil and Valencia oranges. 
They are greeted with a glass of sangria and 
hear about the history of the farm as they tour 
a museum showing the old oil-making 
methods in contrast with the gleaming new 
mill. Then the family joins guests in the 
courtyard for a four-course typical Andalusian 
dinner of favourites like Spanish omelette and 
garlic chicken with seasonal vegetables – all 
made with their own extra virgin olive oil. 
Basilippo features on the 13-day Highlights 
of Spain and Portugal, 9-day Spanish Wonder, 
15-day Best of Spain and 9-day Southern 
Spain and Portugal with River Cruise Option.
Trafalgar’s exclusive Be My Guest dining fea-
tures across its Europe and Britain 
programme, including on all At Leisure and 
Regional itineraries.

our efforts in changing 200 
dining and Be My Guest 
options across our Europe 
and Britain programs in 
2012.”
Guest comments from the 
surveys included: ‘The 
Hidden Treasures and 
especially Be My Guest 
dining brought to life for 
me an understanding of 
local customs’; ‘Loved the 
people at Muckross Farm. 
They showed me what I 
wanted to understand about 
Ireland’; and ‘The Be My 
Guest experience really gave 

TOUR PRODUCT

Save 20% on new Dragoman 
Overland Trips
Dragoman has introduced a range of new 
epic tours throughout North, Central & South 
America, as well as a new range of Western
Africa Overland trips and more Asian 
departures in Mongolia, Tibet and South East 
Asia. To celebrate Dragoman is offering 20% 
off its new trips if your clients book before 
30JUN12. 
Save $661pp on Dragoman’s Rio to Lima 
Overland trips, now priced from $2644pp. 
Price includes accommodation, services of 
Dragoman crew, transport throughout and an 
array of sightseeing. 
For all Dragoman info, call Adventure World 
on 0508 496 753 or visit 
www.adventureworld.co.nz.
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AVIATION

AW Groups 
Incentive
Book and deposit a group 
with the Adventure World’s 
groups department before 
31JUL12 and receive a free 
$50 Westfield voucher.  Con-
ditions apply.
Adventure World’s special-
ised groups department can 
organise tours, incentives and 
conference groups of 10+ pax 
around the world for retailers. 
They aim on taking the hassle 

Tauck launches new Exotics 2013 
Brochure, “Gift of Time” offer
Tauck has officially launched its 2013 Exotics
brochure with trips to Africa, Asia, Latin 
America, the Middle East, Australia and 
Antarctica. The company has also announced 
details of its 2013 Gift of Time offer and the 
addition of complimentary in-room internet 
access to all land journeys. 
“Tauck’s Exotics portfolio has consistently 
been one of the fastest-growing areas of their 
business,” said Dave Nicholson, general 
manager of Adventure World.  He adds that 
the trips in Tauck’s Exotics collection are 
premium-quality, “bucket list” itineraries.  
As a bonus incentive for clients to book early, 
Tauck have released their Gift of Time special. 
With every Tauck Exotics 2013 booking made 
before the end of August, your client will 
receive two free hotel nights to be 
enjoyed either pre or post their tour. This 
offer is combinable, so if they book two or 
three Tauck tours back-to-back they’ll double 
or triple their hotel nights. This is a limited 
offer, requiring bookings by 31AUG12.

Four New Exotics Itineraries
Tauck’s 2013 collection of Exotics journeys 
features 28 land and cruise itineraries, 
including four new trips:
The Best of China  -  11 days from $5860pp 
twin share. Highlights include Beijing,  Xi’an, 
Chengdu and Shanghai.
Northern India & Nepal  -  17 days from 
$12850pp twin share. Highlights include 
Delhi, Kathmandu, Khajuraho, Bandhavgarh 
National Park, Kanha National Park and 
Mumbai.
Botswana, South Africa & Zambia  -  12 
days, from $11,850pp twin share. Highlights 
include Cape Town, Livingstone (Zambia), 
Moremi Game Reserve (Botswana) and Mak-
gadikgadi Salt Pan (Botswana).
Kenya: A Safari Adventure  -  11 days, from 
$9850pp twin share.  Highlights include 
Nairobi, Amboseli National Park, Lewa Wild-
life Conservancy and Masai Mara National 
Reserve.
Email online@adventureworld.co.nz for a 
copy of the flyer and call 0508 496 753 for 
bookings.

of planning those specialised trips, transfers 
and accommodation and can even arrange for 
a tour leader to be priced in free of charge.
From school groups to cycling clubs, special 
interest groups to Africa, ad-hoc groups to 

South America or just a few friends getting 
together for some fun and shopping in Viet-
nam, AW says it is the Specialist for Groups.
Call 0508 496 753. 

Possible downgrade for Qantas 
Qantas Airways shares last week fell below 
the one Australian dollar mark for the first 
time, after ratings agency Standard & Poor’s 
put the airline on review for a possible down-
grade.
Shares in Australia’s largest carrier fell 8.5% 
to 97 cents, before recovering slightly to 99 
cents.

Qantas shares fell by nearly a third in four 
days of losses. That has wiped 1bn US dollars 
off its market capitalisation, according to data 
compiled by the Bloomberg news agency.
A downgrade to junk status would make debt 
funding more expensive, and potentially hurt 
Qantas’ plans to expand in Asia.

Double Skywards Miles Offer
Members of Emirates frequent flyer program 
Skywards will receive double the Miles for 
First and Business Class travel booked in June.
The global offer, available across all of Emirates’
124 destinations, is applicable on flights 
booked by 30JUN for travel before 16AUG12. 
As an additional bonus, the Double Miles 

offer is open to new and existing Skywards 
members who register online at skywards.com.
There is no limit to the amount of Miles 
earned during the offer period.
Skywards Miles can be redeemed for an 
extensive range of rewards, including airline 
tickets, flight upgrades, hotel accommodation, 
excursions and exclusive shopping.

Over 120 European destinations ... now that’s Wunderbar!

http://www.adventureworld.co.nz/travel-deals/tauck-free-time-on-tauck/
http://www.lufthansaexperts.com
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SIA auto refund with mixed FOP permitted

Brits avoid APD
Travelmole reports that more than one in ten 
British travellers taking long-haul flights will 
avoid the increase in Air Passenger Duty by 
flying from other European countries, 
according to a new survey published last 
week.
A family of four travelling to Sydney could 
save about £760 in taxes and charges by flying 
from Amsterdam instead of London, claimed 
the report by Sainsbury’s Travel Money.
It said passengers would also pay lower taxes 
and fees by taking long-haul flights from 
Paris, Frankfurt, Madrid and Rome instead of 
London.
A survey of 2,001 carried out by ICM on 
behalf of the bank, suggests over 6.6 million 

(14%) Brits would book a short-haul flight to 
a non-UK airport, have a stopover and then 
take a separate long-haul flight from there.
Over 7.5 million (16%) Brits would go to a 
short-haul holiday destination rather than 
travel longhaul and one in eight (13%) would 
deliberately choose a destination in a cheaper 
APD band.
One in five would try to get the best economy 
class cabin seats at the front of the cabin 
instead of booking premium economy or 
business class seats, which carry a higher 
APD charge. Some 12% of Britons would 
choose an alternative mode of transport and 
avoid air travel altogether in an effort to avoid 
APD.

Singapore Airlines is now permitting auto 
refunds via your CRS on tickets with mixed 
form of payment.
The airline says it is important to ensure 
when processing the refund that the original 
amounts collected on the ticket are carried 
over onto the refund.  Any alteration to these 
figures will result in a refund reject. 
Also ensure you have entered the applicable 
cancellation penalty as per the fare rules.

Auto refunds via CRS permitted on Totally 
unused tickets; Mixed forms of payment; Asia 
Addons, Corporate Contracts and Net Remit 
tickets.
Auto refunds via CRS are not permitted on 
Partially used tickets; Reissued tickets or 
VMPDs.
Refunds via BSP Link are also not permitted.

Cathay Pacific’s CEO has made it clear his 
airline intends to give Jetstar Hong Kong 
a competitive run for its money, once the 
low cost carrier gets established there.

LAN Airlines says that even if the merged 
LATAM ends up moving from oneworld to 
another alliance, The Chilean carrier would 
maintain its good working relationship 
with Qantas.

Malaysia Airlines says it is on track to join 
oneworld by the end of the year and it is 
still in discussions with Qantas on a code-
share agreement.

Sri Lankan Airlines has been confirmed as 
a member-designate of the oneworld 
alliance following a oneworld Board 
meeting on the sidelines of the IATA 2012 
World Air Transport Summit in Beijing.

CRUISE NEWS
MSC Divina prompts Venice 
protests
The newly-launched MSC Divina drew 
banner-waving protestors when she arrived in 
the Venice lagoon last weekend.
The protesters, who belong to the No Big 
Ships Venice Committee, have stepped up 
their efforts to have large cruise ships banned 
from the lagoon which surrounds the historic 
centre of the canal city. They claim the ships 
block the view and pollute the atmosphere.
Travelmole says big cruise ships enter the city 
to drop off passengers conveniently close to 
the historic centre and the Grand Canal.
Following the Concordia disaster the Italian 
government banned the close approach of 
vessels weighing more than 40,000 tonnes.
But liner companies taking passengers to 
Venice are able to get around the ban because 

alternative routes in and out of the main port 
do not exist.

2013 Europe Collectors’ Voyages are now open
Five ships of the Holland America Line fleet 
will sail on Collector’s Voyages between MAR 
and OCT13, and their combined program 
includes 91 departures ranging from 14 to 33 
days.  
Francis Travel Marketing, which represents 

HAL in New Zealand, says Collector’s Voyages 
offer the best value per day to reward guests 
for cruising longer.
Click here to download details of the cruise 
options, and call 09-444 2298 for bookings.

Voyages of Discovery blog
Voyages of Discovery has launched its new 
blog.  Here guests (and agents) can read all 
about the latest information on the travels 
of Discovery and Voyager, including scenes 
from the recent Diamond Jubilee celebrations 
in London, where Discovery was present 
during the pageant on the River Thames.  
Click here for the link. TravelMemo   20120612   12JUN12    Page 12
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Special Past Guest Offer - extended to 30JUN12

Call Reservations on 0800 422 784

Call your clients!  Get them booked between now and 30JUN12 
and they will save up to 20% off PLUS free upgrades.

Carnival Cruise Lines is offering a Special Past Guest Offer on 
select 2013 Europe, South America and Transatlantic sailings.

Quark Expeditions appoints 
Francis Travel Marketing  
Polar cruise operator Quark Expeditions has appointed New Zealand 
GSA company Francis Travel Marketing to represent them in New 
Zealand.
The Vermont, US-based expedition cruise company, which specialises in 
Arctic and Antarctic expeditions, has recently appointed a local Business 
Development Manager, Nicola Caygill, to expand Quark Expeditions’ 
presence downunder, and Nicola will work closely with Francis Travel 
Marketing to grow their business in New Zealand.
FTM managing director Tony Smith says that the representation of 
Quark Expeditions in the New Zealand market will fit nicely with the 
portfolio of cruise lines that they represent, and is delighted that they are 
able to add such a great product to their stable of cruise options.
Francis Travel Marketing will shortly be presenting the product to the 
trade and further information will be disseminated through the sales 
force.
Bookings are now being accepted through their reservations department 
on 09 444 2298 or reservations@francistravelmarketing.co.nz

Lower fares for Grand Mediterranean Voyage
Holland America Line has released new lower fares on its 64-day 
Grand Mediterranean Voyage sailing MAR13 on ms Prinsendam.  
In addition to the new fares, HAL has also extended the 
early booking amenities package* to 31JUL12.  
While the full voyage sailing Ft. Lauderdale return will still 
provide guests with the best value per day, six shorter segments 
are also available ranging from 15 to 40 days.
As a reminder, Holland America Line opened four additional 
segments in April:
14MAR13:  32-day Ft. Lauderdale to Istanbul
Highlights: Funchal, Alexandria (Cairo) Kusadasi (Ephesus), 
Morocco, Spain and Greece
15APR13:  32-day Istanbul to Ft. Lauderdale
Highlights include five overnights including Istanbul, Piraeus 
(Athens), Venice, Sorrento and Barcelona.  Additional Calls in 
Croatia, Azores and Bermuda
15APR13:  17-day Istanbul to Barcelona
Highlights: Istanbul, Piraeus (Athens), Venice, Sorrento, 
Barcelona & Croatia
02MAY13:  15-day Barcelona to Ft. Lauderdale
Highlights: Barcelona, Cadiz (Seville), Azores and St. George’s, 
Bermuda and many relaxing days at sea.
Click here for the full itinerary and call Francis Travel Marketing 
on 09-444 2298 for pricing and bookings.
*NOTE: Any pricing shown in the early booking amenities pdf is 
in USD, subject to availability.

Selected 2013 South 
America itineraries re-priced
Holland America Line South America 
itineraries for 2013 have been re-priced and 
offer extra value.
Francis Travel Marketing, which represents 
HAL in New Zealand, says these cruises 
provide a good opportunity for developing 
2013 South America group business.
Itineraries include 21 nights South America 
& Antarctic Explorer on ms Veendam, 
beginning in Buenos Aires and travelling 
down to the ice, through Drake Passage and 
around Cape Horn, before visiting Ushuaia, 
Glacier Alley, the Chilean Fjords and Puerto 
Montt, among other highlights, before 
arriving in Valparaiso, Chile. 
Priced at NZ$5169pp share twin, the cruise 
departs 30JAN13.
Click here to download details of this and 
other cruise itineraries.
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‘Seven Seas Navigator’ top 
suites refurbished
Regent Seven Seas Cruises’ 490-guest, all-suite Seven Seas 
Navigator has emerged from dry-dock to begin a seven-
night voyage from Vancouver to Seward, Alaska. Her new 
renovations include the complete redecoration of the 
ship’s eight Grand Suites and Master Suites and the debut 
of Sette Mari at La Veranda, an intimate Italian dining 
experience offering both buffet and a la carte service. 
Renovation of the ship’s Grand Suites (pic 1) and 
Master Suites (pix 2, 3) includes new built-in cabinetry, 
custom-crafted furnishings including new headboards and 
bedding, balcony furniture, plush carpeting, designer 
accessories and original art. 
All Navigator Suites have been refreshed with plush 
carpeting, wall coverings, new dining tables and outdoor 
furniture.  
Also just rolled out are a range of new perks and privileges 
for concierge-level and above suites that include priority
shore excursion and restaurant reservations and new 
and enhanced amenities such as Illy coffeemakers. New 
concierge-level amenities and perks are also available fleet 
wide on Regent Seven Seas Cruises’ all-suite, all-balcony 
Seven Seas Mariner and Seven Seas Voyager. All suites 
aboard Seven Seas Navigator have been outfitted with new 
teak on the ship’s balconies for added luxury and comfort. 
The ship’s popular breakfast and lunch buffet venue, La 
Veranda, has been repurposed to create Sette Mari at La 
Veranda offering an extensive menu of authentic antipasti 
and Italian specialty dishes available from the buffet and 
also ordered al momento (cooked to order). Al fresco 
dining is also available so guests can dine under the stars.
Prime 7, the ship’s modern American-style steakhouse, 
has also been enlarged to accommodate 70 guests and 
features a new contemporary sculpture at its entrance. 
The popular Galileo Lounge has also been renewed and 
redecorated.

For information on Regent Seven Seas 
Cruises, call Cruise Holidays on 09 523 7788 
or 0508 CRUISE (278 473)

Bismarck Bonanza
North Star Cruises has released new itineraries in 
Papua New Guinea.
Last year, the company’s adventure-cruise ship True 
North undertook a 21 day circumnavigation of the 
Bismarck Sea. Senior captain Brad Benbow and 
ships biologist, Dr Andy Lewis collaborated with 
a boatload of enthusiastic passengers to refine the 
company’s new Sepik Safari and Bismark Bonanza 
itineraries - ensuring new opportunities to discover 
virtually unseen and untouched areas of Papua New 
Guinea. 
True North was purpose built to access shallow 
coastal environs and river systems allowing all 
on-board to go where others cannot.  The ship also 
uniquely features an on-board helicopter and six 
dedicated expedition boats. 
And 20 crew-members look after just 36 guests 
ensuring the company’s reputation for personal 
service.
Highlights of the refined 2012 itineraries include 
vast reef complexes around Rambutyo Island, the 
turquoise waters of Ninigo Atoll, heli-flights over 
active volcanos, swimming with manta rays, black-
bass fishing and cruising on the mighty Sepik River.
Guests will be intrigued by visits to the spirit house 
at Yentchan Village and may even witness rarely 
seen rituals.  There are also opportunities to pur-
chase exotic artefacts.
Life on-board the True North offers something for 
everyone, from a lazy basking in the sun to diving, 
hiking and fishing in what can only be described as 
a fisherman’s paradise. 
Divers and snorkelers can expect some of the best 
underwater scenery on the planet, with the myriad 
reefs in the Hermit and Ninigo atoll complexes pro-
viding countless coral playgrounds.
Cruises to PNG start from 27OCT12.
www.northstarcruises.com.au
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HOSPITALITY
New GM at Jet Park Hotel 
Jet Park Hotel & Conference Centre has 
announced the appointment of Jeeva Jeeva-
Nanthan to the role of General Manager 
following current GM Sebastian Herrman’s 
departure on 06JUL.
Jeeva moves into the role from his current 
position as Jet Park’s Financial Controller, 
which he has held for the past two and a half 
years.
Growing up in Sri Lanka with a father in the 
industry and spending 25 years in hotels him-
self, Jeeva feels the hospitality industry is “in 
his blood”. His involvement in hospitality
spans five countries. His philosophy on the 
hotel industry is similar to the experience 
of having guests in his house. “The people 
working in the industry are mainly service-
orientated and gel together with the same 
mindset,” he observes.
Jet Park is a New Zealand-owned, family-
run four-star plus hotel, five minutes from 
Auckland Airport. For the past three years it 
has been managed by a brothers/sister team: 
Sebastian, Ashley Schierhout, and Sonja 
Herrmann: Sebastian as General Manager; 

Ashley ensuring the “nuts and bolts” of the 
property, assets, and buildings are managed; 
and Sonja managing human resources and 
marketing. Liz Herrmann and John Lateulere 
are the Directors.
“I decided it was time to trade in my briefcase 
for a backpack for a while,” Sebastian says. 
“Jet Park Hotel has been an exciting and 
successful part of my career.  The appointment
 of Jeeva to the role of GM is an excellent 
decision and his passion for the hotel industry 
and for genuine guest experience will ensure 
Jet Park Hotel remains a market leader at the 
Airport.”
www.jetpark.co.nz.

Rendezvous rebranding
Rendezvous Hospitality Group (RHG) has 
launched a new marketing campaign and 
website as part of the next stage of its 
rebranding initiative, which was announced 
late last year.
The move unites Rendezvous Hotels and The 
Marque Hotels into one Rendezvous brand. 
During this year the portfolio of hotels are 
being rebranded as Rendezvous Grand 
Hotels, Rendezvous Hotels and Rendezvous 

Studio Hotels.
The first new RHG marketing campaign in 
a number of years debuts this month and 
utilises print and online media to target trade 
and business and leisure travellers. 
Consistent new visual brand identities are 
being introduced across the portfolio of 
hotels with refinements to brand logos, guest 
touch points and marketing material.
RHG has also introduced a new-look website 

www.rendezvoushotels.com with a user-
friendly interface to clearly introduce the new 
brands.
To mark the launch of the website all 
bookings made via the site from 04JUN-
04AUG12 with stays until 31AUG12 are 
entitled to receive a number of bonus offers 
to their booking including a complimentary 
room upgrade, a welcome drink upon arrival 
and a late check-out. In addition all 

completed stays can enter a draw to win one 
of 125 $100 GiftMore cards for use at any 
Rendezvous hotel.
Terms and conditions apply. Visit 
www.rendezvoushotels.com/onerendezvous

Refurb for Scenic Hotel Marlborough
A million-dollar 
refurbishment 
of Scenic Hotel 
Marlborough is 
set to begin in the 
coming months 
that will bring the 
hotel’s public 
areas into line 
with the recent Qualmark four-star-plus 
improvement in the hotel’s 54 rooms.
General Manager Brett Inkster says more 
than $4m was spent last year completely 
renovating and refreshing the accommodation 
wing, which has received rave reviews.
“It has always been our intention to continue 
the improvement throughout the hotel, and 
it’s exciting that we now have a start date and 
plans to work to.”
Inkster says the natural flow from the entry to 
the Bar and Restaurant will be enhanced with 
new fittings and a new layout. 
“Upgrading the entire Reception and Lobby 
area, and introducing beautiful feature glass 
walls and custom designed flooring will 
bring the spaces together. A further stage will 
include a fantastic landscaping component to 

the design which promises lovely new dining 
and meeting places for our guests and visitors. 
The street frontage of the hotel will be bright, 
modern and welcoming.”
Renovation of the Reception, Restaurant and 
Bar is due to begin in early August and is 
expected to take around three months. 
During this time, Inkster says the current 
Conference facilities will be transformed into 
a temporary Reception area and Restaurant 
and Bar.
The accommodation wing and rooms will not 
be impacted by construction.
Once the public areas are completed, work 
will begin on upgrading the Conference 
facilities with new fittings and furniture and 
a focus on improving technical capabilities to 
accommodate any type of function.
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PEARL’S PEARLER
“She’ll Be “RIGHT”............... 
BUT what if she’s WRONG?

LATE BREAK
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Tourism Fiji ‘Marry Me’ famil an engaging experience 
With the weddings and honeymoon sector 
continuing to comprise a major percentage 
of Kiwi visitor arrivals to Fiji, Tourism Fiji 
has made sure the local industry is kept well 
up to speed by inviting 15 of New Zealand’s 
top romantic travel specialists to the destina-
tion to participate in a dedicated ‘Marry Me’ 
convention.
Main venue for the five-day event was the 
Warwick Resort & Spa on Fiji’s Coral Coast.
Here the Kiwi agents joined more than 80 of 
their counterparts from Australia, the UK and 
the US for a series of workshops and presen-
tations designed to both educate the agents 
and provide them with the tools they need to 
successfully sell the destination.
This included a presentation by Travel 
Managers’ Anita Gatley, Fiji Matai specialist 

agent on behalf of her New Zealand industry 
counterparts to the more than 30 of her Fiji 
industry representatives attending the event.
A key component of the overall visit included 
giving the agents the opportunity to visit sev-
eral of the many different resorts in Fiji able 
to specifically cater to their clientele in both 
the Mamanuca Islands and along the Coral 
Coast.
The event concluded with all agents being 
hosted to dinner at the Radisson Blu Denarau 
Resort, which Tourism Fiji Regional Director 
New Zealand, Sala Toganivalu said afforded 
them an excellent opportunity to swap notes 
on the various hotels and resorts visited 
during the educational section of the ‘Marry 
Me’ convention.

The New Zealand agents are pictured here 
participating in the Tourism Fiji ‘Marry Me’ 
famil.
Back row (from left to right): Kirsty MacKintosh 
(New Zealand Travel Brokers Gisborne), Carol 
Reynolds (Searle Travel Hamilton), Rachel De 
Bruijn (Flight Centre Auckland), Tania Wheeler 
(House of Travel Hamilton), Jantina Cullen (Air 
New Zealand) and Chitra Mathews (Air New 
Zealand)
Middle row (from left to right): Jo Wang (Flight 
Centre Auckland), Sofia Stewart (House of 
Travel Christchurch), Gaynor Smith (House of 
Travel Ponsonby), Tania Donald (Flight Centre 
Broker Auckland), Liz Pirie (The Travel Broker 
Auckland), Anita Gatley (New Zealand Travel 
Managers Auckland), Gail Towler (Mondo Travel 
New Plymouth) and Vanu Sharma (Air New 
Zealand)
Front row (from left to right): Sala Toganivalu 
(Tourism Fiji New Zealand), Ragigia Dawai 
(Tourism Fiji New Zealand) and Kesaia Marau 
(Tourism Fiji Head Office).

Mike Geary, Product Manager, House of 
Travel Product (at right) enjoying a 
cocktail at the annual Tokoriki Top 10 
global wholesalers function (13 May)  
with Tokoriki  GM Robert Ring and 
Director of Sales and Marketing Patrice 
Belle.

Rail Plus offers a Gold upgrade 
on Indian Pacific and The Ghan
Rail Plus is saving travellers up to $800pp by 
providing a free upgrade on two of Australia’s 
most iconic train journeys. 
Passengers booking a Red Sleeper ticket 
on eastbound services of Indian Pacific* or 
southbound services of The Ghan** before 
31AUG – for travel 01AUG-30NOV12 – will 
be upgraded to Gold Service.
*Eastbound journeys on Indian Pacific include 
Perth to Sydney, Perth to Adelaide and Adelaide 
to Sydney.
**Southbound services on The Ghan include 
Darwin to Adelaide, Darwin to Alice Springs and 
Alice Springs to Adelaide.  Call Rail Plus.


