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The difference an hour makes
By bringing forward the departure time of its Auckland-Singapore 
flight by one hour, effective from 02JUL Jetstar will be able to offer 
the New Zealand market good connections year-round over 
Singapore to key Asian cities. 
They include Kuala Lumpur, Bangkok, Phuket and Ho Chi Minh 
City, cities to which JQ-to-JQ connections were previously lost 
through seasonal schedule changes.
Another benefit of the retiming is a new link from Auckland over 
Singapore to Beijing.
Transfer times between JQ’s flight from Auckland to Singapore and 
onward flights are as follows:
KUL – 2hrs 5mins; BKK – 1hr 40mins; HKT – 3hrs; SGN – 2hrs 
25mins; and PEK – 1hr 5mins.
Because there are a number of JQ flights each day into SIN from the 
five cities, there are always connections on to the Auckland-bound 
flight.
Jetstar’s NZ sales manager Mick Cottrell says the rescheduling of the 
A330 from Auckland represents a major opportunity for agents to 
sell Asia year round at competitive fares.
In other Jetstar news, the airline’s Asian arm has Tweeted that it will 
get its first Boeing 787 Dreamliner in August next year. 
Australian Business Traveller says that while launch routes have not 
been announced, Jetstar has previously cited Melbourne-Singapore 
– and thence onwards to Beijing – plus Auckland-Singapore as 
likely paths for the Dreamliner’s debut, using several B787s based in 
Singapore and replacing the Airbus A330s currently used on those 
three routes.
Other likely services flagged by Jetstar include flights from 
Melbourne, Sydney and the Gold Coast to destinations in Asia as 
well as Honolulu.
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http://tinyurl.com/travelphotobooth


NEW ZEALAND
Self-drive rail cart tourist route
The Taranaki Daily News reports that the 
mothballed railway line from Stratford 
through Whangamomona to Okahukura near 
Taumarunui will soon be New Zealand’s first 
self-drive rail cart tourist route. 
Taumaranui-based Forgotten World Adven-
tures has secured a 30-year lease on the line 
from KiwiRail and 12 modified electric golf 
carts will start rolling on Labour weekend in 
October. 
Waikato man Ian Balme, who is behind the 
venture, has plans to increase the cart fleet 
to 50 within five years, a proposal Venture 
Taranaki believes could start a small boom in 
tourist operations in the area. 
The Forgotten World Adventures operation 
will enable people to travel both ways be-
tween Stratford and Okahukura. Some of the 
144km line’s 28 hand-dug tunnels are more 
than a kilometre long. It has two viaducts, 
dozens of bridges and passes through a num-
ber of historic sites. 
Mr Balme said the carts would be aimed at 
domestic travellers aged 45 and over. The 

carts can carry bikes if necessary, with the rail 
route giving access to both the Taumaranui to 
New Plymouth and Mountains to Sea – Nga 
Ara Tuhono Ruapehu bike trails. 
He told the Daily News initial estimates were 
that 2500 people would use the line in the 
first year, though he was hoping for as many 
as 3000, one of those being Prime Minister 
John Key. 
Dan Bisley Design was asked by Mr Balme to 
create a locomotive type feel for the carts and 
set about using rivets and sheet metal images 
to create this effect, adding a grungy type-face 
to give it the ‘extreme’ feel.

Mercure hotel for Rotorua 
Rotorua now has its first Mercure-branded hotel.  
The former All Seasons property has become the 
Mercure Rotorua, complete with an upgrade of 38 
accommodation rooms, including one-bedroom, 
classic and family suites.
Situated right by Lake Rotorua, the hotel features 
an outside heated swimming pool and separate 
heated spa pool, a barbeque area and private car 
parking.
The Mercure Rotorua, at 131 Lake Road, Koutu, is 
a 5 minute drive or 15 minute walk from the CBD.

Gibbston Valley Winery celebrates 25 years of harvests
The winery that confounded the critics and 
put Central Otago wine tourism on the map 
says a dream run of summer and autumn 
weather has produced high quality fruit and 
is predicting an outstanding 2012 vintage.
Gibbston Valley Winery, founded by former 
TV frontman Alan Brady, defied the experts 
who described the land in the Kawarau Gorge 
near Queenstown as “too cold and too far 
South”. He planted and commercially 
produced wines, harvesting pinot noir, pinot 
gris and a ‘dry white’ blend in 1987.
Gibbston Valley Winery is also home to a 
winery restaurant, a cellar door wine tasting
facility, New Zealand’s largest wine cave, 
available for wine tours, private functions, 
weddings and special occasions, the new 
Barrel Room for C&I functions, and a retail 
outlet. 
Over the years, Gibbston Valley Winery has 
won over 300 national and international 

awards, helping put the Central Otago wine 
region on the map.  
Thanks to Brady’s pioneering spirit, the 
Central Otago region now has approximately 
2000ha of vines and over 100 producers, and 
this year’s total harvest is expected to be about 
7000 tonnes.

Gibbston Valley Winery winemaker 
Christopher Keys (L) with founder Alan Brady

Wellington wish list
Wellington Maori want Matariki and Waitangi
Day to form the centre of a new cultural 
festival for the capital. 
The Dominion Post reports that Port Nicholson 
Block Settlement Trust trustee Liz Mellish 
told the Wellington City Council  during draft 
ten-year plan hearings that plans to create a 
new major event in Wellington could utilise 
the existing Maori celebrations to produce a 
unique cultural celebration. 
“There’s a huge opportunity for a very 
wonderful cultural event,” she said. 
Earlier in the day, Positively Wellington 
Tourism chief executive David Perks 
told the council there was a need for a 
temporary replacement for the Town Hall 

while it is earthquake strengthened. He said 
it was essential in order to keep conferences 
in Wellington, and that the new venue would 
continue to be utilised after the Town Hall 
reopened. 
Mr Perks also spoke against plans to axe the 
$200,000 annual funding to attract long-haul 
flights into Wellington.
He also commented on the Te Papa funding 
cut, saying it should be 
reinstated to reflect the important role the 
museum played in bringing tourism to 
Wellington, as well as providing a popular 
attraction for Wellingtonians.
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Queenstown hosts C&I organisers
A group of conference sector professionals 
with the potential to bring millions of dollars 
of business to Queenstown have been tar-
geted to experience the resort town’s offerings 
firsthand.
This week Destination Queenstown’s Con-
vention Bureau is hosting 20 corporate and 
Professional Conference Organisers (PCOs) 
from around New Zealand on a four-day 
familiarisation tour which takes in hotels, 
venues and activities suitable for conferences 
or incentive trips.
While the Convention Bureau regularly 
hosts industry famils and site inspections, 
this invite-only group is a new initiative and 
involves 20 Queenstown operators for whom 

the C&I sector forms a core focus of their 
business.
The new format sees each invitee receive a 
personalised itinerary with activities and 
site inspections tailored to suit their needs.  
The programme also includes networking 
functions and a mini tradeshow to facilitate 
business opportunities with participating 
local operators through a series of individual 
appointments.
Destination Queenstown’s Convention Bu-
reau Manager Kylie Brittain believes the new 
experiential programme, which replaces an 
annual domestic roadshow, will significantly 
enhance the way Queenstown showcases its 
offerings.

TSS Earnslaw centenary makeover
The TSS Earnslaw is being primed for her 
100th birthday during the next five weeks 
after being hauled up the slipway at Kelvin 
Grove in Lake Wakatipu for her biennial 
survey.
The Lady of the Lake will mark her centenary 
on 18OCT12, 100 years to the day after she 
made her maiden voyage from Kingston to 
Queenstown.
Real Journeys is planning a re-enactment of 
the first trip on that day, along with other cen-
tenary cruises from 14-22OCT, and hundreds 
of visitors are expected to take the opportu-
nity to sail on her.
During the TSS Earnslaw’s absence from 
Queenstown Bay Real Journeys is using the 
motor launch, Explorer, to transport visitors 
to Walter Peak. While evening dining is not 
available, BBQ lunches and daily farm shows 
at noon and 2pm are scheduled. 
The heritage steamship will return to service 
on Lake Wakatipu on 30JUN.

Tickets to the 8th annual Whitianga Scallop 
Festival will be on sale from Eventfinder from 
05JUN. With tickets selling out last year, it’s 
recommended you get in early to avoid 
disappointment.
The Whitianga Scallop Festival showcases 
a collection of the finest seafood, culinary 
experiences and sounds New Zealand can 
muster into one venue.

Shed 10 makeover approved
The Auckland Council this week approved 
the city’s ten-year plan, which includes 
provision for a basic cruise terminal on 
Queens Wharf, utilising the existing heritage 
Shed 10.
Auckland Tourism Events and Economic 
Development (ATEED) General Manager 
Destination, Rachael Dacy, says the Shed 10 
refurbishment will increase the potential of 
the cruise industry to contribute to the visitor 
economy.
“The Auckland Visitor Plan outlines the city’s 
aim of increasing our annual visitor economy 
from just over $3 billion to around $6 billion 
per annum by 2021,” Ms Dacy says.
“The cruise industry is an important part 
of the visitor economy and this project will 
enhance our ability to achieve the growth 
projections in the Visitor Plan.”
Auckland has just finished another record 
season of cruise ship visits with 97 ship calls 
and 176,000 passenger arrivals.  
This represents an impressive 23 percent 
increase in passenger numbers from the 
previous year and continual sustained growth 
every year since 1996.
“With this level of growth the proposed Shed 
10 refurbishment will go a long way to 

improving the visitor experience for the 
thousands of cruise passengers that 
experience Auckland each year. Following 
on from the success of Queens Wharf which 
attracted more than 1 million visitors during 
RWC 2011, the refurbishment of Shed 10 will 
also further enhance the Wharf ’s ability to 
host events, “says Ms Dacy.
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AUSTRALIA
New Zealanders will “Love Every Second in Sydney” this winter
Stunning images of Sydney are the centre-
piece of a new tourism campaign devised by 
Destination NSW to tempt Kiwis to 
experience the harbour city’s unique events, 
new attractions, fashion stores, restaurants, 
bars and nightlife.
The “Love Every Second in Sydney” winter 
campaign will turn heads in Auckland with 
prominent outdoor billboard advertising 
displaying spectacular images of Sydney.
There is also very strong print advertising, 
digital and social media focus to the 
campaign.
The print advertising component follows a 
couple enjoying 48 hours at locations, events, 
attractions, restaurants and venues in Sydney.

In the social media component, Sydneysiders 
and visitors are being urged to share images 
of their favourite Sydney events, places or 
experiences, which will be incorporated into 
the advertising campaign.
Sydney offers an exciting schedule of “only in 
Sydney” events during the campaign period, 
including the Vivid Sydney light show, the 
Sydney Film Festival, the world premiere of 
“An Officer and Gentleman”, the 18th 
Biennale of Sydney and the Bledisloe Cup, 
among others.
Destination NSW has partnered with Qantas 
to offer special travel deals during the 
campaign.Vivid Sydney opens tonight

Tonight, the lighting of the sails of Sydney 
Opera House will herald the opening of Vivid 
Sydney, the annual festival of light and music, 
developed and managed by Destination NSW 
on behalf of the NSW Government.  It is the 
biggest winter festival for the city with free 
and ticketed events running for 18 days from 
25MAY – 11JUN.
As always, the Opera House sails will be 
bathed in a visual feast of colour lighting and 
digital mastery. There will be more than 60 
interactive and immersive light installations 
from Walsh Bay, through to The Rocks and 
Circular Quay, plus huge 3D digital mapping 
projections across the cityscape, including 
projections on the Museum of Contemporary 
Art and Customs House, and three never 
seen before mobile light artworks which will 
change location each night.
This year, the new Walsh Bay Light Walk will 
showcase creativity and innovation from Pier 

1 to Pier 9. The walk offers interactive path-
ways flooded with brilliant colours, specially 
designed bicycles delivering an immersive, 
cinematic experience, and a dazzling 
sculpture that plays with light, casting 
intriguing shadows.
Vivid LIVE at Sydney Opera House will 
feature over 25 events, including two world 
premieres and several Sydney exclusive per-
formances by international and local artists.
In a world first, will.i.am of the Black Eyed 
Peas has collaborated with the Museum of 
Contemporary Art to create a music and light 
installation that will turn the museum’s facade 
into a “musical chessboard’’ for the Vivid 
festival.
The installation will allow festival-goers to 
literally “play the building’’ using arm and 
hand gestures to move the music notes 
around - and will.i.am will be coming to 
Sydney to give it a go for himself.

Chitty Chitty Bang Bang 
for Sydney
Showbiz Events & Travel has released a flyer 
on a new “fantasmagorical” musical coming to 
Sydney later this year.  Chitty Chitty Bang Bang 
opens at the Capitol Theatre on 17NOV and 
Showbiz has Stay & See Packages, Capitol Class 
Packages and Dinner & Show Packages for this 
show, which is the longest running musical to 
ever play at the London Palladium. 
Click here to download the flyer.

Light rail plan for Sydney
There are ambitious plans to rid Sydney’s George St of vehicles to make way for a light rail 
system connecting Circular Quay with Central or Chinatown via various CBD precincts. 
The aim is to offer a clear, obvious main thoroughfare for tourists.
Construction should begin by 2015 or sooner, with the network to the east and the inner 
west complete by 2022, according to Lord Mayor Clover Moore.
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WA frees up hotel sites 
in Perth
The state government in Western Australia 
has released two Perth city sites for hotel 
development, according to a report in 
Travelmole. 
Tourism minister Kim Hames has called 
for Registrations of Interest under the WA 
government’s new hotel incentives package 
announced last year. 
“Perth desperately needs more hotel rooms, 
with the average annualised occupancy rate of 
85.4%, the highest in the nation,” he said.  
The rates, too, are right up there ahead of 
Sydney and Melbourne, driven up by a lack of 
availability and a boom in mining-led 
corporate travel. 
WA’s hotel development incentives include 
provision of Crown land at reduced market 
rates, flexible floor space bonuses and 
infrastructure grants.

Shark cage diving decision 
reversed
The shark encounter tourism industry at Port 
Lincoln has labelled as common sense a back-
down by the South Australia state government
on cage diving licences.
The decision provides security for all existing
operators, with Rodney Fox Expeditions, 
Calypso Star and a new joint venture between 
Adventure Bay Charters and Strictly Business 
being offered licences for five years.
The Environment Department had planned 
to halve the number of shark cage diving 
ventures off Port Lincoln to minimise the 
impact on sharks, but has now allowed the 
three licencees to operate five days a week.

Uluru numbers dwindling
Director of National Parks Peter Cochrane 
has told an estimates committee that Uluru 
(Ayers Rock) attracted 270,542 visitors last 
year, 20% down on 2010.  He said tourism 
must target the growing numbers of Chinese 
and Indian tourists who are visiting Australian
cities, but not bothering to visit the Red Centre.

QF, JQ slash NT flights
The Qantas Group is cutting flights to the 
Northern Territory.
-Qantas will reduce services between Ayers 
Rock (Uluru) and Cairns from 14pw to 7pw 
from 01SEP12
-Qantas will reduce services between Ayers 
Rock (Uluru) and Perth from 4pw to 2pw 
from 01SEP, and then suspend flights on the 
route from 28OCT12
-Jetstar will reduce services between Darwin 
and Sydney from up to 11pw to 7pw from 
16AUG12
-Jetstar will reduce services between Darwin 
to Denpasar from up to 11pw to 8pw from 
16AUG12.
The airlines blame weak demand for Outback 
and Top End travel on the high dollar deterring 
overseas tourists.

Sydney is to get a branch of retail giant 
Topshop. The fashion label is set to open 
inside the Gowings building on Market 
St in September. A boutique hotel is also 
being built atop the CBD store. Melbourne 
already has a Topshop outlet.

Coolum resort gets second 
name change
The Coolum Resort has had yet another 
branding change, this time taking on the 
owner’s name to become Palmer Resort 
Coolum.  Mining magnate Clive Palmer 
recently sacked Hyatt claiming non-perfor-
mance and locals believe he has very big plans 
tourism for the Sunshine Coast. As a friend 
of the new state government he is expected to 
get the OK for a casino development.

AAT Kings Best Buys to the Apple Isle
AAT Kings’ new 2012/13 BEST BUYS 
Tasmania brochure provides Early Bird Savings 
of up to $350 per couple for clients who book 
and pay in full six months in advance. 
The Tasmania BEST BUYS brochure has been 
developed for travellers who are keen to enjoy 
all of the must-see sights, but are after greater 
flexibility in determining their free time and 
optional activities.
Early Bird deals include:
10-day Tasmanian Wonders Best Buys 
Guided Tour. Priced from $3485pp twin 
share (land only). Early Payment Savings of 
up to $350 per couple for clients who book six 
months in advance. Highlights include Hobart 
and Launceston, Mt. Field National Park, the 
three-tiered Russell Falls, Lake St. Clair, a 
cruise on the Gordon River, Cradle Mountain 
National Park, Waldheim & Dove Lake, views 
of Bass Strait, taste-test at Ashgrove Farm 
Cheese Factory, Freycinet National Park, 
historic Port Arthur, view Tasmanian Devils 
and visit Richmond. Departures available 
from 18SEP12 to 31AUG13. 
Seven-day Western Icons Best Buys Guided 
Tour. Priced from $2380pp twin share (land 
only). Early Payment Savings of up to $240 
per couple for clients who book six months in 
advance. 
Highlights include Hobart and Launceston, 
Mt. Field National Park, Russell Falls, Lake 
St. Clair, Gordon River, Cradle Mountain 
National Park, Waldheim & Dove Lake, 
Ashgrove Farm Cheese Factory and Cataract 
Gorge in Launceston. Departures available 
from 18SEP12-31AUG13. 
Four-day East Coast Highlights Best Buys 
Guided Tour. Priced from $1325pp twin share 
(land only). Early Payment Savings of up 
to $130 per couple for clients who book six 

months in advance. Highlights of this package
include Launceston, Freycinet National Park, 
Port Arthur, an Isle of the Dead cruise, 
Tasman’s Arch and Blowhole, see Tasmanian 
Devils, visit historic Richmond and finish 
up in Hobart. Departures available from 
18SEP12-31AUG13. 
The new programme complements AAT 
Kings’ already released 2012/13 Tasmania 
guided tour programme. Call reservations on 
0800 500 146.
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PACIFIC ISLANDS

www.aircalin.com

• 4 departures every week from  
   Auckland to Nouméa
• Convenient daytime departures  
   in both directions
• Year-round, non-seasonal  
   airfares valid on all 4 flights

• An extensive network covering the  
   South Pacific, Japan and Korea
• Tailored group quotes
• Through fares from main domestic  
   centres
• A modern Airbus fleet of A330  
   and A320 aircraft

• Exclusive Business Class on the  
   Auckland-Nouméa route
• Full inflight service, regardless  
   of the fare paid
• The only true New Caledonia  
   experience

10 Good reasons 
to fly Aircalin

                                       (09) 977 2238 
           reservations@aircalin.co.nz

‘Portrait of Spain: 
Masterpieces from the Prado’ 
For the first time in Australia, over 100 
masterpieces from one of the world’s most 
prestigious collections of European painting 
— Madrid’s Museo Nacional del Prado will go 
on display. They will be shown at the 
Queensland Art Gallery in Brisbane 21JUL-
04NOV, in a ticketed exclusive.
‘Portrait of Spain: Masterpieces from the 
Prado’ will be a magnificent survey of the 
development of painting in Spain over the 
course of four centuries, with works by Goya, 
Rubens, El Greco and Velázquez among 
others.  Click here for details.

Full body scans from July
According to The Age, compulsory 
body scans for passengers at Aus-
tralia’s international airports are set 
to begin in July after the lower house 
of Parliament approved the security 
measure on Wednesday.
The bill also enables future govern-
ments to update the technology, and 
prohibits images or personal informa-
tion from being stored or transmitted.
Transport Minister Anthony Albanese 
says body scanners provide optimal 
security with minimal impacts on 
passengers. 

www.temanava.com

“World’s Leading Island Villas” 
(2010 & 2011 World Travel Awards)

Stay 5 / Pay 4
PLUS receive a snorkelling 
cruise on Moana Roa & a 
bottle of wine on arrival.

Valid on all villa categories.
Sales to 31JUL12; Travel to 31MAR13
Contact your  wholesaler for details

New brand idea for Tourism Fiji
Tourism Fiji, which wants a new Tourism Fiji 
global brand idea and communications 
approach, which will be adopted and 
implemented locally in each of the NTO’s 
international markets, has appointed Kiwi ad 
agency Colenso BBDO as its new global 
advertising partner.  The new direction 
attracted interest from 67 agencies globally, 
and a pitch from six finalists.
The appointment results from an extensive 
destination marketing audit completed in late 
2011, a key outcome of which highlighted the 
opportunities available to Tourism Fiji in 
taking a global approach to brand communic-
ations, as it works to ensure maximum return 
on its key investments.
Tourism Fiji is also currently in the process 
of reviewing PR and social media partners in 
Australia, New Zealand, North America and 
Greater China.

Fiji casino land secured
Fijivillage reports that land for the develop-
ment of Fiji’s casino has been fully secured. 
The traditional landowner, Ratu Tiko Dawai 
has confirmed that the iTaukei Land Trust 
Board has handed the native lease to Tabua 
Investments Limited which looks into the 
development of hotels and resorts in Denarau.
Dawai said a New Zealand based construction
company has won the tender and is expected 
to start building next month.
Ex-pat American Larry Claunch, whose One 
Hundred Sands Limited has been granted the 
exclusive licence to operate Fiji’s casinos, told 
Fijivillage that all approvals have been given 
but has yet to reveal where funding for the 
development is being sourced or whether it 
has been secured. The project is expected to 
be completed by October next year. 
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ASIATonga’s annual Heilala Festival will be held 
this year 16-28JUL under a theme “Tourism 
is our future”. According to Frommer’s, the 
event is named after the national flower, 
which also blooms around this time. Visitors 
enjoy parades, parties, concerts, sporting 
events and beauty pageants.

Vaka voyagers ply Pacific
Thirteen months after their departure from 
Auckland in APR11, the 120 voyagers 
participating in the Vaka expedition across 
the Pacific landed safely on the shores of 
Arutanga Harbour in Aitutaki lagoon (above). 
The voyagers had sailed to Tahiti, the 
Marquesas and throughout Hawaii before 
wintering in North America.  They departed 
San Diego in January and headed to the 
Galapagos and Tahiti before sailing to the 
Cook Islands – a total of 7536km. 
The seven canoes which sail as one, are 
traditional vakas built to ancestral designs, 
but using traditional and modern methods 
and materials.  They come from Aotearoa 
New Zealand, the Cook Islands, Fiji, Hawaii, 
Tahiti, and Samoa, and include an all-female 
vaka Hine Moana. 
The colourful expedition has now departed 
for Samoa, Tonga, Fiji, Vanuatu and will land 
in the Solomon Islands in time for the Festival 
of Pacific Arts beginning on 29JUN12.

Venue change for ATMA in Christchurch
ATMA says that unfortunately it has had to change the venue in 
Christchurch for the upcoming Asia Travel Marketing Association Asia 
Seminar on Tue 12JUN, because the originally booked restaurant is 
possibly undergoing construction work. Please note the new details and 
put them in your diary.
The new venue is Coriander’s Indian Restaurant, 76 Edgeware Road, 
Edgeware, Christchurch.
Everyone who has RSVP’d will receive an email reminder closer to the 
time.

ATMA Asia Seminars – Auckland & Wellington
The Asia Travel Marketing Association (ATMA) team are coming to 
Auckland and Wellington in June to bring product updates to agents.
The group has expanded this year and includes Singapore Airlines, 
Active Asia, Peregrine, Travel Indochina and Club Med (GO), 
Adventure World and Pandaw Cruises. 
Tourism boards present include Macau, Taiwan, Brunei and Malaysia 
Tourism. 
This year the Auckland event is split in two, with a central (Ellerslie) and 
North Shore location.  
Tue 19JUN Auckland – North Shore 
Harbour Function Centre, North Harbour Stadium, Albany
Wed 20JUN Auckland – Central 
Ellerslie Function Centre (Ellerslie Race Course) 80 Ascot Avenue
Thu 21JUN Wellington 
James Cook Hotel, Chancellor 1 Room, 147 The Terrace
RSVPs are essential as spaces are limited. All events start at 5.30pm for 
drinks and finger food, followed by round table presentations
Register online at www.activeasia.co.nz/agents

Macau Government Tourist Office
Lvl 11, 99 Bathurst Street 
Sydney NSW 2000
T: 02 92641488
www.macautourism.gov.mo

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

Your gateway to China We know it as well, as our own backyard CLICK HERE
or call 09 309 1188

Vladivostok via Korea
ATW Daily News reports that Russia and Republic of Korea 
have agreed to remove restrictions on flights between Korean 
cities and Vladivostok International Airport (VVO).   
VVO, in Russia’s Far East, will gain open skies status in June.
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THE AMERICAS

Discover the Pink City of Jaipur
Your clients can experience history, royal 
heritage and intricate architecture with a 
visit to the Pink City of Jaipur in Rajasthan. 
Named for the distinctive shade of terra-
cotta pink lines the facades of the city’s main 
street, bazaars and palaces, it traces back to 
1876, when the city welcomed Prince Albert, 
Queen Victoria’s consort, by draping itself in 
this vibrant colour.
Discover the Pink City of Jaipur with Adven-
ture World whose top selling 6-day / 5-night, 
Golden Triangle private tour is priced from 

Malaysian cultural events
The cultural diversity of Malaysia and its 
localised celebrations offer a unique 
experience for Kiwi travellers.
Bazar Ramadan (20JUL – 19AUG) is the 
Islamic holy month of fasting. Muslims do 
not eat or drink from dawn until dusk so the 
thousands of bazaars and local stalls through-
out Malaysia are buzzing with activity after 
the sun goes down. Boasting a colourful array 
of cuisine options, visitors will be in foodie 
heaven.

Hari Raya (19AUG) translates to ‘Big Day’ 
and is one of the most important national 
celebrations on the Muslim calendar and 
marks the end of Ramadan. 
Merdeka Day, Malaysia’s National Independ-
ence Day (31AUG) celebrates the independ-
ence of the Federation of Malaya from British 
colonial rule in 1957. The main cities in 
Malaysia host vibrant parades boasting 
colourful energetic performers depicting the 
rich cultural heritage of Malaysia.

$895pp. This includes accommodation, some 
meals, transfers and sightseeing including 
entrance fees. Call 0508 496 753.

Rendezvous Canada 
Kim Houston, product director at World 
Journeys, has just returned from attending 
Rendezvous Canada as the sole NZ 
representative.  
Kim did hotel site inspections at World 
Journeys’ favourite properties in Banff, 
enjoyed a photo stop at Lake Louise, and 
drove up the scenic Icefield Parkway.   In 
true ‘Kiwi style’ she went for a trek through 
the snow in her jandals to Peyto Lake, 
which was completely frozen over. 
“The view was well worth the frozen feet 
and the weather and scenery was stunning!” 
says Kim.  
She then enjoyed a night at the Fairmont 
Jasper Park Lodge before attending the 
Rendezvous trade show in Edmonton, 
Alberta.   Kim reports being impressed with 
the ever-improving range of accommodation 
and touring offerings in Canada, and has 
returned with new Canada product which 
will feature on the World Journeys website 
shortly.
“Watch this space,” says Kim.

Clayton Molstad and Gary Duffy of Discover 
Holidays, with Kim Houston of World Journeys, 
at Peyto Lake (frozen over).

EXPO CHICAGO art show
The inaugural EXPO CHICAGO, The 
International Exposition of Contemporary/
Modern Art and Design, will host an 
exclusive list of the world’s premier galleries 
in Chicago 20-23SEP12 in Festival Hall at 
Navy Pier (600 E. Grand Avenue). 
The fair will feature around 100 dealer 
galleries exhibiting, and general admission is 
afternoons each day.
Artspace.com, an official partner with EXPO 
CHICAGO, provides an online platform for 
guests to plan their visits, purchase tickets 
and access educational programming. 
For more info, visit www.expochicago.com
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Special Interest Peru
World Journeys says it can offer special 
activities ideal for groups of women in 
particular, or indeed for any FIT client with 
an interest in culture.  
In Cusco they can take a “Living Art Work-
shop”, where Cuscan craftsmen, silversmiths, 
and artists exhibit their works: cotton and 
alpaca fabrics, silver pieces, beautiful 
paintings; or making your own jewellery with 
lessons from a local artist.  
Just outside of Cusco they can visit the small 
village of Misminay, birthplace of Andean 
astronomers and home to more than 300 
families who still follow the ways of their 
traditional Andean ancestors, to learn about 
their weaving, agriculture, and cuisine.  
In the Sacred Valley visitors can enjoy Spas in 
the best hotels, including Tambo del Inka, a 
Luxury Collection Resort & Spa, Rio Sagrado 
by Orient Express, Aranwa, and many others. 
Shopping can be a highlight in Lima, as trav-
ellers are guided to the best quality purveyors 
of Peruvian silverware and handicrafts.  They 
can also enjoy the pick of Lima’s gastronomic 
restaurants, and famous bars in the bohemian
quarter.  All are experiences difficult to find 
on your own, but easily booked as part of 
a tailor-made itinerary, says the specialist 
wholesaler. Call them on 0800 117311 or 
email info@worldjourneys.co.nz

Dragoman 2013 Rio 
Carnival packages
Dragoman has released its 2013 
Rio Carnival packages. The Rio 
Carnival is the greatest party 
on earth and a chance to join 
thousands of Cariocas in a 
six-day frenzy of dancing and 
celebration. Dragoman’s 7- day 
package is priced from $1950pp 
and includes accommodation 
in a standard hotel, transport, 
a ticket to the Sambadrome 
Parade on Day 3 and services of 
Dragoman crew. 
Call Adventure World on 0508 
496 753.

AFRICA 

Blue Train offer
South Africa’s Blue Train has released a Couples offer for those that book 
and travel before 30SEP12. Buy one, get one half price, now priced from 
$1857 for the 1st person and from $929 for the 2nd person.
The Blue Train is a unique world famous train journey combining the 
luxury of the world’s leading hotels with the charm of rail travel through 
spectacular scenery.
Price includes one night accommodation in a deluxe suite, all meals and 
beverages on board (except French champagne and caviar) and scheduled 
excursions. Conditions apply. Price based on travel in low season (AUG). 
For more information, call Adventure World on 0508 496 753.

Botswana Famil 
World Journeys director, Ange Pirie, has just returned from 
Botswana on the wholesaler’s latest educational.   Checking out 
a good number of Wilderness Safaris luxury safari camps, Ange 
reports the group enjoyed “stunning weather, ample wildlife 
viewing and a very private experience, and were raving about 
this ‘shoulder season’ time of year to travel.”  
“While Jun-Oct is the prime time for safari in Botswana, the 
advantages of May are many including the more pleasant tem-
peratures and the season being more cost effective,” says Pirie.    
“It is also important to ensure clients are placed in the best 
combination of camps and only doing these educational tours 
can give the best insight.”
The itinerary ended in Victoria Falls which was reportedly 
“absolutely thundering” with huge volumes of water.  
Ange and her team at World Journeys have between them 

Pictured, L to R: Peter Dunne - Adventure Travel Christchurch; 
Ange Pirie – World Journeys; Kristina Parkinson – Travel 
Managers; Sonja Dalley – The Terrace Travel; Craig Hopley – 
Calder & Lawson House of Travel; Chris Wynne-Jones – House 
of Travel Remuera. 

personally visited 
all camps and safari 
lodges they offer in 
Botswana, and invite 
agents to use their 
knowledge to tailor-
make itineraries for 
their clients. 
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Over 120 European destinations ... now that’s Wunderbar!

EUROPE
Hotel prices drop in London ahead of Olympics
With around 60 days until the London Games 
open, the latest figures from Hotels.com show 
New Zealand travellers visiting London, but 
yet to book accommodation, are better placed 
to find value for money than they were two 
months ago.  
On the whole, Hotels.com has seen the aver-
age price of a London hotel room during the 
Olympics rise by approximately 93% year-on-
year to $417 per night. However, historical 
data from Hotels.com shows since March this 
year, the average price has actually decreased 
by almost $25 a night. 
The online hotel booking website found that 
rates on accommodation vary greatly depend-
ing on how close the hotel is to the Olympic 
action. The most popular nights for hotel 
bookings are for the Opening Ceremony on 
27JUL and the first day of the athletics on 

03AUG. On the night of the Opening Cer-
emony, travellers can get a four star hotel in 
Central London for $303*. In East London, 
travellers can stay in a three star hotel for 
$97** per night and there is plenty of budget 
accommodation available. 
Interestingly, search figures from Hotels.com 
show demand for hotel rooms reflects the 
top of the medal table from the 2008 Beijing 
Olympics. Searches are up 300% in China, 
92% in the US and 206% in Russia. Searches 
among New Zealand travellers are only up by 
19%.
*Based on rate charged at Georgian and Bower 
House Hotel, Victoria on Hotels.com for stays on 
27JUL12. Prices accurate as at 22MAY12.  
** Based on rate charged at ibis London Excel 
Docklands on Hotels.com for stays on 27JUL12. 
Prices accurate as at 18MAY12

Global leadership for Renault Eurodrive NZ
Renault Eurodrive in New Zealand leads the 
world as the company’s fastest growing 
distributor for the first quarter of 2012.  
Gail O’Neil from Renault Eurodrive NZ says 
“Our newly formed partnership with House 
of Travel has resulted in a significant increase 
in demand for our leasing product locally, 
which has catapulted us to the top of the 
Renault international standings.  
“This has been a timely partnership for both 
parties, in conjunction with Renault NZ’s 
re-launch back into the New Zealand market 
which is also proving very successful. 
“To celebrate with HoT we have recently con-
cluded a UK and Europe customer 
promotion with the chance to win a brand 

new Renault Megane.  Our congratulations go 
to Mr Molesworth, who was the lucky winner, 
booking his holiday through HoT Ellerslie,” 
says Gail.
Glen Armstrong, owner operator of HoT 
Ellerslie (left) is pictured here with the winner 
and his new Renault Megane.

Germans avoiding Greece
German travel firms are experiencing a 
downturn in Greece bookings of as much 
as 30% following reports of animosity and 
even violence towards Germans. Greeks are 
unhappy at the austerity measures demanded 
by Chancellor Angela Merkel in return for 
bailouts.
Big operators like TUI and Thomas Cook’s 
Condor airline are promoting discount deals 
to turn the tide, but Germans are opting for 
Turkey and Spain, among other sunshine 
destinations, for their summer holidays.

easyJet via Sabre
Sabre has extended an agreement with easyJet 
to distribute its fares and services to travel 
agencies.
The agreement has been expanded to provide 
further distribution to Sabre-connected travel 
agencies with access to easyJet fares through 
GDS.
Agents will soon be able to take advantage of 
easyJet’s allocated seating trial, which is 
currently running on selected routes across 
the network.  This allows passengers to 
reserve their preferred seat on the aircraft at 
the time of booking.  

The Barcelona Card
The Barcelona Card offers free entrance and 
discounts to more than 80 museums, leisure 
activities, cultural activities, shops, bars and 
restaurants. Rail Plus says your clients can 
also use the public transportation for free 
within the city area, and it provides a free 
transfer from Barcelona’s Airport El Prat to 
the city centre by train and bus no. 46.
The 2-day, NZ$64 Barcelona Card comes 
with a guidebook, city-map, metro-map and 
a brief description of all museums, cultural 
activities, shops, bars and restaurants offering 
price reductions.
Click here.Rome Pass from Rail Plus

Rail Plus is now offering a 3-day Rome 
Pass, priced at NZ$66, which allows 
users quick and easy access to some of 
Rome’s most famous museums and/or 
archaeological sites. The Rome Pass also 
gives them free use of the city’s public 
transport network. Other bonuses in-
clude discounted tickets to exhibitions, 
events and a free map of Rome.

Last minute deals to Turkey
Fez is offering last minute specials on some 
of its top selling tours. Save $360pp on the 
10-day Flying Carpet tour, now priced from 
$2035pp for travel 16JUN and 30JUN12. 
Highlights include Istanbul, Blue Mosque, 
Gallipoli, Troy, Pergamum, Ephesus, Kusadasi, 
Antalya, Konya, Cappadocia and Ankara. 
Price includes a professional English-
speaking tour guide, return airport transfers, 
accommodation, transport, most sightseeing 
and entrance fees and 14 breakfasts and 10 
dinners. 
For those that want to explore the Greek 
Islands and Turkey, Fez is offering $304pp off 
their 14-day Anatolian Highlights tour that 
departs on 05JUL and 19JUL12. Now priced 
from $1725pp, this trip includes accommoda-
tion, airport transfer, transport, professional 
English-speaking tour guide, entrance fees, 13 
Breakfasts and 11 Dinners.
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Big barging 
bargains 

World Journeys has 
savings on bookings of 
European Waterways’ 
luxury barge itineraries in 
Europe.  
Savings of up to 50% are 
available on whole-barge 
charters; and savings per 
cabin (double occupancy) 
are up to 1,400 Euros per 
cabin.  
Offer applies to selected 
departures in 2012, 
aboard specific itineraries 
in France, Italy, England 
and Scotland.  Contact 
World Journeys for full 
details 0800 117311 or 
info@worldjourneys.co.nz

AVIATION

TOUR PRODUCT
Orient-Express Offers 
World Journeys is promoting special offers on luxury 
Orient-Express tour products. 
They include a free travel credit of up to 300 Euros 
per cabin aboard any Venice Simplon-Orient-Express 
Venice to Paris/London 2012 journey; and a free travel 
credit of US$400 aboard a 7-night Road to Mandalay 
cruise in Myanmar during OCT, NOV and DEC12.  
Clients booking Eastern & Oriental Express departures 
in JUN, JUL and AUG 2012 can enjoy 15% savings; 
and any Singapore to Bangkok (or v.v) journey for 
travel before end of OCT12 receives one free night 
at the Mandarin Oriental in Singapore, and one free 
night at its sister property in Bangkok.  
All offers are valid on bookings made by 30JUN12, 
cannot be combined, are subject to availability, and 
are valid on new bookings only, based on two persons 
sharing.  Call 0800 117311 for further conditions.

Delta Economy Comfort goes domestic
Delta Air Lines will build on the success of its Economy Comfort 
seating on long-haul international flights by selling the premium 
Economy Class product on all flights longer than 750 miles. This 
expansion puts Economy Comfort on all of Delta’s dual-class 
aircraft and is now available for purchase on all mainline 
domestic and international flights departing on or after 07JUN. 
Customers seated in Economy Comfort enjoy three to four 
inches of additional leg room as well as Priority Boarding. The 
product is available in the first three-to-five rows of the Economy
cabin on more than 550 of Delta’s mainline aircraft.
Customers who have purchased an Economy ticket on Delta can 
upgrade to Economy Comfort for an additional introductory fee 
of US$19-$99 each way on flights within the domestic U.S and 
on short-haul international markets. Economy Comfort seats are 
available for purchase for flight through delta.com, Delta check-
in kiosks, and Delta reservations for flights that depart 07JUN or 
after.

Home-printed baggage tags 
A new system has been trialled that allows air passengers to 
print their baggage tags at home.
IT firm Unisys has implemented the home-printed bag tag 
solutions at Denmark’s Billund Airport following a three-month 
trial.
During the web check-in process, passengers are asked if they 
have any bags to check in and if they want to print the bag tags. 
They can print tags for up to nine bags. The bag tag numbers are 
added to the boarding pass so bags can be tracked if missing. 
The passenger then prints the boarding pass and tags. They fold 
the A4 sized bag tag to fit into a reusable plastic bag tag holder 
provided by the airport. Passengers then drop off their luggage at 
a bag drop counter.

Singapore Changi Airport managed 4.21 million passenger 
movements in APR12, almost 13% higher year-on-year. Aircraft 
movements increased 9% to 26,400 movements.
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Qantas split decision 
Australian newspapers have given consider-
able coverage this week to the decision by 
the Qantas Group board to split the Qantas 
Airlines business into two distinct, indepen-
dently-run businesses – Qantas International 
and Qantas Domestic. The pair join two 
existing businesses – Qantas Frequent Flyer 
and Jetstar Group – under Group CEO Alan 
Joyce.
Business analysts and aviation commentators
have had mixed reactions to the news, some 
wondering at the real agenda, and others 
accepting the Joyce line that this move “will 
enable a greater focus on the priorities of 
turning around the Qantas International 
business and enhancing the strong Qantas 
Domestic business, as part of the overall 
Group strategy.”
Jetstar Group CEO Bruce Buchanan is 
reported to have resigned to go and make 
his fortune in organic skincare products and 
other entrepreneurial pursuits. He is replaced 
by Jayne Hrdlicka, currently the Qantas 
Group’s head of strategy and technology.
The tough job, that of CEO Qantas Interna-
tional, has gone to Simon Hickey, who has 
been heading Qantas Frequent Flyer, seeing
its membership grow to 8 million and 
delivering around two-thirds of the Group’s 
operating profits. He will need to somehow 
turn around the international airline business, 
which reportedly lost A$216 million last year, 

on top of years of losses. His task is to break 
even within three years and return its cost of 
capital within five.  
These two CEOs are seen as the front runners 
for the top job when Alan Joyce moves on.
The Financial Times sees the cost discipline 
and transparency from the split as welcome,
pointing out that the airline’s combined 2% 
operating margin in the last financial year 
disguised “widely divergent fortunes.”  But 
FT also says there is “a whiff of the cosmetic 
about the move.”
It adds that the revival of code-share talk 
between QF and Emirates “would do far more 
to improve its international operations than 
this seating redesign.”
The Wall Street Journal’s Deal Journal Australia 
says investors in Qantas are in for a long and 
possibly turbulent journey, but at least they 
have a better idea of where the airline is 
flying.
It quotes analysts as saying they can’t see the 
split as changing things significantly. One 
said “I can’t see anything that is going to drive 
strong growth going forward.” Another is 
concerned at the impact of the departure of 
Jetstar’s Bruce Buchanan, which is seen by 
some as a huge loss.
The Australian’s Krygsman questions whether 
the chair-shuffling is just to highlight the 
loss-making international division in order to 
“smooth through” any changes.

Qantas competitive burn-off announced
From early July, Qantas and Jetstar will begin 
to swamp their Australian east coast domestic
routes with extra capacity as the Qantas 
Group ramps up its fight to retain a 65% 
market share in the face of increased 

competition from Virgin Australia.
The aggressive move will add more than 
496,000 additional Jetstar seats and 400,000 
Qantas seats along the east coast during the 
2012/13 year. 

Brownlee’s discussion doc on air transport policy
Transport Minister Gerry Brownlee has 
released a discussion document on New 
Zealand’s International Air Transport Policy, 
proposing changes to benefit the New Zealand
economy.
“New Zealand’s international air transport 
policy sets out the overall framework for 
how we negotiate and implement air services 
agreements with other countries and is a 
vital part of enabling economic growth,” Mr 
Brownlee said.
“Although good progress has been made in 
removing barriers to New Zealand’s interna-
tional air services, it is 14 years since the 
policy was last reviewed and much has 
changed in this dynamic sector during this 
time.”
Under the proposed policy, international 
airlines would continue to be given 
opportunities to provide their customers with 
better access to New Zealand’s key passenger
and goods markets, and to global supply 
chains.
New Zealand would continue to pursue 
reciprocal open skies agreements, except 
where it is not in its best interests.  It would 
recognise the benefit to the country of new or 
additional services by foreign airlines, while 
ensuring New Zealand airlines have a fair and 
equal opportunity to compete.
“This will help develop the economy and 
increase business and travel opportunities for 
New Zealanders.”
Mr Brownlee said the policy review also 
proposes continuing to seek inter-government
agreements with liberalised investment 
criteria, provided certain criteria are met.
The review proposes removing limits on 
foreign ownership of New Zealand airlines 
(currently set at 25 per cent ownership by any 

one foreign airline, or 35 per cent by foreign 
airlines in total), with the exception of Air 
New Zealand.
“It is important to note that changes to the 
ownership of Air New Zealand are not being 
considered as part of this review,” Mr Brown-
lee said.
“The government remains committed to 
holding a majority share in the company and 
the Kiwi-share controls in Air New Zealand’s 
constitution will continue to take precedence 
over any changes to general policy.”
Immediate priorities for negotiating new air 
services agreements will focus on East Asia 
and South America.  Successful negotiations 
have already been completed this year with 
Japan and China, and are currently underway 
with Brazil and French Polynesia.
“A broad range of aviation linkages are 
essential to New Zealand’s economic and 
social well-being,” Mr Brownlee said.
“Over time, as new airlines enter the New 
Zealand market, this is likely to lead to more 
services and cheaper airfares.
“This is a timely review and I encourage all 
interested parties to make a submission so 
their views can be heard.”
Submissions on the policy review discussion 
document, available on the Ministry of 
Transport’s website, www.transport.govt.nz, 
are due by Monday 18JUN.

TG boss sacked
State-run Thai Airways International’s board 
has sacked president Piyasvasti Amranand 
on the grounds he was a poor communica-
tor, which led to disunity in carrying out the 
company’s marketing strategies.  Piyasvasti 
says his dismissal is motivated by politics or 
internal corruption.
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CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

CLICK HERE

DO YOU 
DARE TO 
COMPARE? 
Compare a Viking river cruise with 
some of our competitors’ itineraries 
to see how much you could save. 
You’ll be surprised with what you 
discover, starting with the price…

Got a thirst for knowledge?
Just imagine if you could have one training session
that provided a compilation of the best cruise 
product in one hit. One session that could help you 
understand the unique selling points of many 
different brands, delivering you what you need to 
better qualify your clients.
Well that course is now available for all members of 
the International Cruise Council and will be presented 
at a capital city close to your office in the near future 
– starting with Sydney next week!
Naturally one three-hour session doesn’t make you 
an instant expert but for those who have had a taste 
of ICCA training in the past now is a great time for a 
refresher. 
For consultants that have not completed any of our 
cruise training you are potentially missing out on 
some great business selling cruise as a priority from 
your office.
The ICCA Fleet Review module (in conjunction with 
our NEW “Cruise Sales & Service” module) is a 
necessary part of every travel consultants armour so 
register for your place at our next course now.  Go to 
www.cruising.org.au and click on the Training 
Academy tab at the top of the page.
We are heading toward generating one million 
cruise passengers from the Australia/New Zealand 
market and yet still only 2.7% of Australians and 1.3% 
of New Zealanders took a cruise in 2011. Where are 
the rest of the population going for their holiday? 
There are still plenty 
out there that have 
yet to experience a 
cruise!
“Education is like a 
shower – you need to 
take one regularly” 
(Scott Koepf, ICCA 
Masters Facilitator)

Win a coastal cruise with Princess Cruises
Princess Cruises is helping agents discover the world – and its fleet of ships – 
through its latest email promotion.
The series of fortnightly Discover the World of Princess Cruises emails con-
tain interesting facts about the cruise line, including details of the new Royal 
Princess, and the most popular European ports where passengers can now 
enjoy two-day experiences as part of their cruise.
Agents who answer the questions, based on the information provided, go 
in the fortnightly draw to win one of twenty 50 Essential Experiences travel 
books, plus the chance to win a two-night coastal cruise in a mini-suite.
The campaign has proved popular, with hundreds of agents submitting 
answers to quiz one. Quiz two of five is available now and features Alaska 
and the onboard experience. To be in the draw to win, agents are invited to 
share the Princess Cruises’ onboard features that most appeal to their clients.
This promotion is open to both New Zealand and Australian agents and will 
run until 30JUN12. 
For more information or to enter, visit www.myccs.co.nz.

Singapore cruise terminal completed
The Marina Bay Cruise Centre Singapore (MBCCS), Singapore’s 28,000sq m 
International Cruise Terminal, has been completed with the official opening 
slated for late 2012.
The MBCCS can handle 6,800 passengers at any one time and effectively 
doubles Singapore’s berth capacity, and allows Singapore to cater to the 
world’s largest cruise ships.

Hurtigruten’s 2013/14 Explorer
Hurtigruten’s 2013/14 Explorer Brochure is now available and earlybird 
savings of up to 20% can be had on selected Arctic and Antarctic expedition 
voyages aboard MS Fram.
Brochures are available from Discover the World Marketing. Ph 0800 623 
4293 or email info@discovertheworld.co.nz

Sunsail Waterlines magazine
Sunsail has a new online magazine - Waterlines. Filled with information on 
its yacht charter and flotilla destinations, it showcases Sunsail’s new base 
opening in San Francisco as well as the newest additions to the fleet (the 
Sunsail 444). Click here to read.
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HOSPITALITY

P&O Cruises special occasion packages
P&O Cruises has introduced a range of pack-
ages to make cruising even more memorable 
for passengers celebrating a special occasion.
The four packages, available on cruises of five 
days or more, provide select inclusions to 
match the moment. 

for two people, Ernest Hillier boxed choco-
lates, a dozen roses, P&O Cruises teddy bear, 
framed portrait photo from the cruise
Foodies – dinner at Salt grill by Luke Mangan
for two people, P&O Cruises cookbook 

Priced from NZ$209 
per couple, the pack-
ages are available for 
pre-purchase via Polar 
Online, delivering a 
saving of at least 15% 
on the retail price 
onboard.
Packages include:
Special Occasions – a 
bottle of Moet & Chandon Brut Imperial, 
Dinner at Salt grill by Luke Mangan for two 
people, Ernest Hillier boxed chocolates, A$50 
onboard spending credit per booking
Romance – a bottle of Moet & Chandon Brut 
Imperial, Dinner at Salt grill by Luke Mangan 

Holidays, a bottle of 
Trout Valley Pinot 
Noir and Glandore 
Estate Chardonnay,
A$50 onboard 
spending credit per 
booking
Double the Fun (for 
groups of four to 
share) – dinner at 
Salt grill by Luke 

Mangan for four people, a bottle of Tyrell’s 
Old Winery Rose and Dusky Sounds Sauvi-
gnon Blanc, A$100 casino credit per booking.
For more information, download the latest 
P&O Cruises programme release, located 
under latest news on www.MyCCS.co.nz.

Small Ship Alaska offer extended 
World Journeys reports that American Safari 
Cruises has extended its “Discoverers Glacier 
Country” special offer of free travel credits to 
a new booking deadline of 23JUN12.  
Clients enjoy a US$518 per couple travel 
credit when booking a 2012 themed depar-
ture aboard the Safari Endeavour, which 
include 
01JUL “Terra Blanca Winery & Estate Vine-
yard” with Keith & Renae Pilgrim
08JUL “Found: John Muir’s Alaska”
22JUL “Seeing Beyond the Obvious” with 
photojournalist PF Bentley
29JUL  “Smooth Sailing -Smooth Jazz”
05AUG “Travel Photography” with Peter 

West Carey
19AUG “Napa Valley Reds - Wine & Culi-
nary” with Cyril & Blakesley Chappellet.  
Contact World Journeys for details on 0800 
117311 or info@worldjourneys.co.nz

American Safari Cruises dual-ship naming
World Journeys product director Kim Houston 
recently attended the dual-ship christening in 
Seattle of American Safari Cruise’s ships ‘Safari 
Endeavour’ and ‘Wilderness Explorer‘.   
Complete with new hull colours, redesigned 
interiors, new furnishing and upscale amenities, 
both the 86-guest Safari Endeavour and the 
76-guest Wilderness Explorer will soon begin 
their summer cruise adventures in Alaska. 
American Safari Cruises also officially 
announced the new branding catch phrase ‘Un-
Cruise’.  Unrushed. Uncrowded. Unbelievable. 
Used to describe a style of cruising that isn’t 
just small ship cruising or big ship cruising, 
these are cruises fully-focused on the ‘Luxury 
of Experience’ – quality over quantity, wildlife 
over nightlife, life changing encounters over 
momentary entertainment. 
The Wilderness Explorer vessel will be used on 
American Safari Cruise’s InnerSea Discovery 
range of more active adventure cruises, featuring
more hands-on explorations and up-close 
encounters, with options to kayak, snorkel and 
hike. 

The Safari Endeavour vessel will be used on 
American Safari Cruises’ Luxury Adventures 
or Heritage Adventures range of itineraries 
which also explore the wilderness up-close 
but have more of a focus on culture, history 
as well on wildlife and wilderness experiences.  
For current early booking deals on American 
Safari Cruises contact World Journeys 0800 
117311 or info@worldjourneys.co.nz

Pictured here, left to right, are Sharon 
Mason of 1st Class Holidays UK; Kim 
Houston of World Journeys; Lou-Ann 
Stanley of American Safari Cruises.

Host supports new Qualmark sector split
Host Accommodation has endorsed the new 
Qualmark motel and apartment sectors with 
its network of nearly 90 properties through-
out New Zealand.
Qualmark made the decision to split the 
‘Self-Contained & Serviced’ sector into two 
separate sectors last year to promote better 
understanding with consumers.  As a result, 
the names ‘Motel’ and ‘Apartment’ now 
represent two new sectors.
“We fully support Qualmark in this move and 
believe that it helps address the needs of our 

stakeholders and the wider industry who have 
been asking for greater product differentia-
tion,” says Chris Lee, general manager of Host 
Accommodation.
“The feedback we’ve had is that these new 
criteria will better position our different 
products in the minds of consumers thus 
delivering higher overall levels of customer 
satisfaction” says Mr Lee. 
“Our strategic alignment with Qualmark is 
critical for our business,” he adds. 
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Council told no 
more hotels needed
BK Chiu, managing director of 
Millennium & Copthorne Ho-
tels New Zealand has criticised 
Auckland Council for touting 
for investment in a new down-
town five-star hotel, saying no 
more hotels are needed as the 
country is already saturated. 
According to Auckland Now, 
Mr Chiu told investors in the 
NZX-listed company the group 
had already made a submission 
to the Auckland Council about 
its plans and how they might 
affect the hotel industry. 
Downturns in tourism out of 
Europe, the United States and 
Australia were continuing to 
hurt existing operators, he 
said, adding that no-one would 
build a hotel in Auckland 
based on current room rates.
Indexing over the past decade 
shows room rates have not 
kept up with inflation, he said. 
Hotel occupancy for the year 
to DEC11 was down three per-
centage points to 64.3% across 
the hotel group, which has 34 
hotels nationally.
The Stuff website story reveals 
that the group’s submission 
about Auckland’s future urged 
the council to stick to creating 
demand as Wellington has 
successfully done.

Accor adds 43 hotels 
with Mirvac purchase
Accor has completed the purchase of the Mirvac Group’s 
hotel interests in Australia and New Zealand. As a result 
of the acquisition, Accor will add a total of 43 hotels across 
the two countries.
In the first phase of integration, Sydney Marriott Hotel has 
been re-branded as Pullman Sydney Hyde Park and Sebel 
Newcastle Beach will be re-branded to Novotel Newcastle 
Beach in June.
The previously Mirvac-managed Sydney Marriott Hotel 
will receive a $7 million refurbishment to align the hotel to 
Pullman’s 5-star standards. 
While the majority of Mirvac’s hotels will remain under 
their existing brands - Quay West Suites & Resorts, Sea 
Temple, Sebel Hotels, Resorts & Residences and Citigate 
Hotels - in the short term, a major priority for the 
integration will be to re-brand a number of the hotels 
under Accor’s upscale Pullman brand - one of Asia 
Pacific’s fastest growing 5-star brands.
With the takeover, Accor’s network in Australia and New 
Zealand now totals some 240 hotels representing 32,000 
rooms. It also makes Accor the first group in the Asia 
Pacific region to exceed 500 hotels. The deal particularly 
strengthens Accor’s position in the upscale sector, in 
Australia and New Zealand, building on Accor’s current 
leadership position in the mid-scale and economy sectors.
“The settlement of this deal will fundamentally re-shape 
the hotel industry in Australia and New Zealand,” said 
Michael Issenberg, chief operating officer for Accor Asia 
Pacific.
“We will particularly focus on expanding our Pullman 
brand. The brand has achieved great traction since launch-
ing in 2007 and is now also a major player in Asia Pacific, 
Europe and South America. In this region, Pullman is 
currently represented in Sydney, Cairns and Auckland, 
and with the addition of the former Sydney Marriott, and 
with the planned re-branding of a number of existing 
Mirvac hotels to Pullman, it will become a real force in the 
Pacific over the next two years. By 2015 it is expected that 
there will be over 150 Pullman hotels globally.”

Aspire comes to NZ 
Aspire Apartments & Resorts, 
which has properties in Queens-
land and NSW, has now added 
four South Island properties and 
is actively seeking independent-
ly owned and managed resorts 
and apartments in the North 
Island.
Aspire’s new properties are 
the Cranford Oak Motel in 
Christchurch, the Avenue Motor 
Lodge at Timaru, the Red 
Tussock Motel in Te Anau and 
the Lake Dunstan Motel in 
Cromwell.  They complement 
the Aspire Australian accom-
modation properties and resorts 
at Trinity Beach, the Gold 
Coast, Port Macquarie and the 
Snowy Mountains.
Aspire managing director, 
Stephen Turnbull, said he was 
very pleased to have these four 
South Island properties join the 
Aspire Portfolio.
“We are excited to have a range 
of affordable Aspire accom-
modation choices in both New 
Zealand and Australia for our 
holidaymakers and business 
guests. They are now able to 
travel between both countries 
with the security and knowledge 
that they are guaranteed a pre-
mium brand in great locations 
with fantastic rooms to make 
their stay very comfortable”. 
Visit stayaspire.co.nz or 
www.aspireresorts.co.nz for 
more info and bookings.

1. Cranford Oak Motel
2. Avenue Motor Lodge
3. Red Tussock Motel
4. Lake Dunstan Motel

3

1

4

2

Heritage Queenstown 
Stay 4 Pay 3 Winter Special
Heritage Queenstown is offering a winter special, ideal 
for a Queens Birthday break or joining the party at the 
winter festival. Book a four-night stay and pay for three 
nights on the deluxe room and breakfast for two package
priced at $169 
GST inc per 
night. 
The Heritage 
Queenstown 
has a heated 
swimming 
pool, jacuzzi, 
health club, 
sauna and ski gear drying room, plus free internet up to 
500MB per day. 
Offer is subject to availability. Call 0800 36 88 88 or visit  
www.heritagehotels.co.nz 
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PEARL’S PEARLER
Everyone has photographic memory; 

some just don’t have the film

LATE BREAK

In the next Stocklink 
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New roles for Cristina Magni  
Treetops Lodge & Estate and Kinloch Club 
have announced the appointment of Cristina 
Magni as Director of Sales. Ms 
Magni will report to John Sax, 
CEO of Southpark Corporation 
and owner of Treetops and Kin-
loch Club. She will be responsible 
for increasing the overall sales and 
brand awareness of Treetops and 
the new luxury lodge to be built 
at Kinloch by strengthening the 
relationships with the media and 
travel industry.
Magni will work closely with Navigate 
Oceania which has been providing marketing 
services to Treetops since 2005. 

Magni brings four years of experience in the 
New Zealand accommodation industry, 

having worked for Hilton 
Auckland and Lake Taupo, 
where she was responsible for 
developing integrated marketing,
advertising and PR campaigns 
for the leisure, corporate and 
MICE markets.
She had earlier been in charge of 
marketing and PR for The 
Quadrant Hotel Auckland.
Italian born Magni immigrated 

to New Zealand in 2005, having received a 
bachelor degree in Marketing and Communi-
cation from IULM University in Milan.

Travelport looks 
for software 
collaborators
Travelport is inviting inde-
pendent software developers 
to a series of lunch briefings 
in June, as part of an ongoing
commitment to working 
with the wider developer 
community, particularly 
those looking at creating 
solutions and apps for the 
travel industry. 
A lunch briefing in Auckland 
on 15JUN will provide an 
overview of the Travelport 
Developer Network and also 
showcase new solutions built 
using Travelport technology. 
Register here.

Amadeus secures big R&D loan
The European Investment Bank, the EU’s long-term financing 
institution, has granted a loan of €200 million for Amadeus 
IT Group, S.A.  The loan will be used by Amadeus to finance 
the research & development of a variety of projects in the area 
of IT for airlines, airports, hotels, and rail between 2012 and 
2014. 
Amadeus’ R&D efforts are particularly focused on: extremely 
high performance transaction processing under stringent sys-
tem availability and dependability requirements; information 
mining from very large data-bases; super-responsive travel 
search engines; and multi-channel customer servicing 
applications (agent desktop, web, kiosk, mobile, tablets).

Sabre, Travelodge partner to grow hotel bookings
Sabre Travel Network has extended its content agreement with 
Travelodge Hotels.
The deal means more than 350,000 Sabre-connected travel 
agencies around the world now have access to more than 475 
Travelodge properties in the UK and Ireland.

Liana Harrison is the newest World Travellers 
Mobile Travel Expert for Central Otago, linked 
to host store World Travellers Wanaka.

Air Pacific cuts Fiji family 
fares - $199RT for kids
Air Pacific has dramatically lowered 
family fares from New Zealand to Fiji.
Kids 2-11yrs are able to travel from 
Auckland to Fiji for NZ$199 return, 
inclusive of all taxes.
The deal applies to flights from Auckland 
to Nadi and Suva, and the sale ends 
05JUN and fares are valid for travel up 
until 15DEC12.
Blackout period outbound from Auck-
land to Nadi/Suva from 18JUN-04JUL12
Blackout period inbound from Nadi/
Suva to Auckland from 08JUL-16JUL12.
Seats are limited. Full terms and condi-
tions are available online at airpacific.
com.Resurrection for Mexicana?

According to Air Transport World, Mexicana 
Airlines (MX), which suspended operations 
under severe financial distress in AUG10, may 
relaunch operations on 09JUN after Spanish 
hotel and air transport group Med Atlantica 
acquired 95% of the bankrupt carrier’s shares. 
The Guadalajara Reporter, though says the 
first task of the new owners will be to 
restructure the airline. None of Mexicana’s 
8,600 employees have been paid a cent since 
the airline went into bankruptcy. It is 
expected that less than 30% of the staff will 
be rehired – including just 280 of the airline’s 
original 1,044 pilots.

www.travelportdeveloperdirectory.com/forms/register-uapi-workshop.php

