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32% more NZ cruise 
pax in 2011

The number of New Zealanders taking a cruise holiday has 
been growing at an average rate of 18% per annum for the 
past five years, and in 2011 has soared to a record high of 
more than 56,000.
The International Cruise Council Australasia (ICCA), 
which compiles the annual New Zealand Cruise Industry 
Report, says this represents the second strongest passenger 
growth rate in the world after Australia (34%).
ICCA General Manager Brett Jardine says the latest figures 
underlined the strength of the New Zealand cruise market, 
and believes our market is on track to reach 100,000 pas-
sengers by 2020.
“While other industries have waivered in these tough 
economic times, cruising has continued to expand, with its 
popularity in New Zealand growing significantly,” says Mr 
Jardine.  
He attributes the impressive growth to the broadening 
range of cruise ships available locally and overseas, as well 
as increasing awareness of the all-inclusive value that cruise 
holidays represent.

Other key stats in the 2011 Cruise Industry Report include:
* The South Pacific retained its position as the most popular cruise  
    destination, attracting nearly half of New Zealand passengers        
    (26,650) in 2011
* The number of New Zealanders cruising local waters rose nearly  
    220% to reach 4628, reflecting an increase in short break cruises  
    from Auckland. (The Rugby World Cup played a part in this 
    figure – Ed)
*  River cruising passenger numbers grew by 12% to 2651, 
    accounting for 5% of total New Zealand cruise passenger 
    numbers
* The North Is / South Is residential split of Kiwi cruise pax was 
    73% / 27%
* The growth in passenger numbers saw a 24% rise in estimated sea     
    days (ie the total days New Zealand holidaymakers spent at sea in  
    2011) to 573,000.
* 1.3% of the New Zealand population took a cruise in 2011.
The New Zealand Cruise Industry Report looks at key trends drawn from data 
supplied by ICCA member cruise lines carrying New Zealand passengers around 
the world.

http://www.motelsinnz.co.nz
http://www.topdog.co.nz
http://www.railplus.co.nz/cms/uploads/The%20Southern%20Spirit%202011-12.pdf
http://www.newzealandtourguides.co.nz/


NEW ZEALAND
TRENZ for Auckland waterfront in 2013
The Tourism Industry Association New Zea-
land has announced that TRENZ will return 
to Auckland in 2013, and will take place on 
the Auckland waterfront 21-24APR. It will 
take advantage of new venues and infrastruc-
ture created for Rugby World Cup 2011. 
“Next year’s event will have a completely 
different feel to any previous TRENZ held in 
Auckland. We will be working with ATEED 
to show international travel buyers and media 
the best of the main gateway to New Zealand,” 
says TIA interim chief executive Grant Lilly.

Innovations to the event introduced in 2011 
and 2012, which have proved highly popular 
with TRENZ delegates, would be retained in 
Auckland, and other new elements would be 
introduced to the TRENZ programme, he 
said.
A number of regions had registered their 
interest in hosting TRENZ 2013 and TIA 
hoped they would bid again for future years.
The timing of TRENZ 2013 will allow 
delegates to continue straight on to Australian 
Tourism Exchange (ATE).

100% Middle-earth, 100% Pure New Zealand
That’s the branding for Tourism New Zealand’s  
campaign work to promote New Zealand as 
a visitor destination through its association 
with the upcoming movies The Hobbit: An 
Unexpected Journey and The Hobbit: There 
and Back Again.
Tourism New Zealand chief executive Kevin 
Bowler says they continue to work closely 
with Warner Bros. Pictures, New Line Cinema, 
MGM, and Sir Peter Jackson’s Wingnut Films 
to maximise the opportunities offered by 
global interest in the films.
 “Our aim is to take advantage of that global 
profile by showing how easily the fantasy of 
The Hobbit movies can become reality in the 

form of a New Zealand holiday.” 
Tourism New Zealand’s displays at TRENZ 
demonstrated how scenes and events from 
The Lord of the Rings movies translated into 
actual experiences within New Zealand 
landscapes. 
Mr Bowler believes the two movies, which are 
being released in DEC12 and DEC13, will lift 
this country’s promotion over the next three 
years, as had Lord of the Rings 12 years ago. 
He pointed out that New Zealand tourism 
businesses are still making money out of the 
trilogy, and says he believes The Hobbit films 
will be even bigger.

Matamata prepares
‘Hobbiton’ is preparing for a “new wave of 
movie mania” when The Hobbit is released in 
December.
Matamata Public Relations Association 
manager Sue Whiting told The Waikato 
Times there were “large and exciting plans” 
ahead for the town, which could experience 
a greater tourist influx than in 2004, when 
340,000 people visited.
The Hobbiton Movie Set at Hinuera, just out 
of town, is a hive of activity, with work well 

underway on improved access, parking and 
visitor facilities at the Green Dragon Pub.
Tours, with pricing through to MAR14, have 
been packaged, with options for self-drive or 
groups, and for FITs by coach from Matamata 
and Rotorua, plus special tours for cruise pax 
from Tauranga. There are also farm stay pack-
ages and products catering to Incentives and 
Themed Events.    www.hobbitontours.com  

More air capacity into Queenstown
Air NZ deputy CEO Norm Thompson told 
media at TRENZ that the national carrier, 
working with alliance partner Virgin Australia, 
is boosting direct flight capacity from Australia 
by 8% or 6,314 seats this winter to meet 
“expected high demand”. 
Domestic capacity is also increasing JUL-SEP 

with 300 more seats on the WLG-ZQN route 
and an extra 650 seats each way per week 
between AKL and ZQN.
Rotorua-Queenstown will get six B737 
services per week NOV-MAR, catering in 
particular to inbound group demand.

Tourism NZ, Qantas sign $4m deal
Tourism New Zealand and Qantas have announced 
a new marketing partnership worth NZ$4 million 
over two years, aimed at boosting visitor arrivals 
into New Zealand on Qantas flights.
A Memorandum of Understanding was announced 
by TNZ chief executive Kevin Bowler and Qantas 
Regional General Manager New Zealand and Pacific 
Islands, Rohan Garnett at TRENZ 2012.
The MOU outlines a financial commitment to joint 
planning and partnership marketing in New Zea-
land’s key tourism markets of Australia, the USA, 
the UK and Germany, with a primary focus on 
Australia.
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Targeting affluent Chinese tourists
Speaking at TRENZ as part of the Auckland 
Airport International Speaker Series and as a 
partner in the Airport’s premium programme, 
Pierre Gervois of China Elite Focus provided 
conference delegates with insights into target-
ing the new generation of affluent Chinese.
“Chinese people love to travel, and given 
China’s location in the world they have un-
limited holiday options to choose from. New 
Zealand is a similar flying time to other must-
see destinations such as London, Paris, New 
York and Las Vegas. That said, only a rela-
tively small number of Chinese can afford a 
long-haul holiday, and those that can demand 
luxury over camping and outdoors holidays.”
“To compete, New Zealand needs to be less 
shy about marketing its premium offer and 
dare to sell to this affluent audience. The 
super wealthy in China – about 0.5 per cent 
of the population – would only consider a 
minimum $US50,000 a week holiday package 
or it’s not of the right value for them,” he says.
Also speaking at TRENZ was Trevor Lee 
of TravConsult, specialists in international 

customer service and tourism development, 
who says New Zealand, like many markets, 
needs to better understand what Chinese are 
looking for when they travel.
“There are more than one million millionaires 
in China and another 60,000 Chinese who 
are classified as ‘super-rich’, with more than 
$15 million dollars’ worth of assets to their 
names. These people expect a level of service 
and product quality when they travel. Our 
advice to New Zealand tourism businesses 
is to invest what you can now to enrich your 
offer to suit Asian markets including accom-
modating multiple languages and different 
cultures. 
“Not all Chinese travellers are the same but 
their language is by-in-large universal. Where 
possible, ensure your product can com-
municate with them from basic translated 
factsheets to multi-language audio guides and 
personal translators. A Chinese traveller isn’t 
going to truly appreciate an $800 scenic heli-
copter trip if they can’t understand what they 
are seeing or experiencing,” says Mr Lee.

China Workshops
Auckland Airport China Workshops, 
launched at TRENZ, will help tourism 
businesses understand the Chinese consumer 
better including; learning about generational,
regional, socio-eco differences and travel 
trends, Chinese culture and business etiquette, 
and meeting and exceeding their service 
expectations.
The free 3-day China workshops will run in 
Auckland (28-30MAY), Rotorua (11-13JUN) 
and Queenstown (18-20JUN).  They can 
handle up to 20 people in each location. To 
register interest in attending a workshop, 
email jane.carruthers@aucklandairport.co.nz.

Indonesia market ripe for the picking
Indonesia is forecast to be one of the fastest-
growing outbound tourism markets by 2020, 
and visiting tourism and trade experts from 
Indonesia believe New Zealand needs to get 
ready for these visitors.
Trevor Lee of TravConsult told TRENZ 
delegates that Indonesia’s outbound traveller 
is sophisticated and experienced, and increas-
ing in number by a rapidly growing wealthy 
segment. 
“The wealthy population in Indonesia grew by 
20% last year and these consumers are already 
travelling overseas. And very importantly, the 
majority speak English well. The middle class 
in Indonesia is also increasing in population, 
and with increasing incomes, comes spend-

ing more on comfort, lifestyle and quality of 
living,” he says.
“A large number of Indonesians travel 
domestically – 115 million people, 48% of 
Indonesia’s total population. Within five 
years, many more of these will be travelling 
overseas as outbound interest is growing 
rapidly. So how will New Zealand welcome 
and look after them and what will they want 
to do and see in New Zealand? My advice 
would be for New Zealand to get much 
savvier about emerging markets in ASEAN 
such as Indonesia and to better understand 
what makes them tick and their many 
cultural differences. A one-size-fits-all 
approach won’t work.”

Plan B for national 
convention centre
Radio New Zealand says Tourism New 
Zealand chief executive Kevin Bowler was 
questioned at length at TRENZ about the 
Government’s deal with SkyCity for a national 
convention centre. 
Asked if there was a Plan B in the event the 
contentious deal fell through, he said there 
was, but would not elaborate. 
He said he is confident the SkyCity plan will 
go ahead, because it is currently one of the 
country’s most single most important tourism 
infrastructure projects.

Petition against Northern Explorer plan
A petition is being circulated throughout 
lower North Island towns asking the Govern-
ment to ensure KiwiRail retains all stops on 
its current Overlander timetable. 
The rail operator plans to revamp the main 
trunk passenger trains and rebrand them 
as the Northern Explorer, limiting stops to 
Hamilton, National Park, Ohakune and 
Palmerston North, and cutting 12 stations 
and 90 minutes from its schedule. 
The service will also reduce from running 14 
times a week in summer and six in winter to 
six trips per week year-round.
Rangitikei district councillor Richard Aslett, 
who was part of a successful 2008 campaign 
to get the Overlander to stop at Taihape’s 
station, is hoping the petition will garner 
enough signatures to make KiwiRail 
reconsider. 
Mr Aslett told the Manawatu Standard he 
hopes to take the petition to Parliament later 
this month. Among places it can be signed 

are information centres in Palmerston North, 
Feilding, Bulls, Taihape and Levin, the librar-
ies in Marton and Shannon, the Mangaweka 
International Airport Cafe and online at 
taihape.co.nz.

Kawarau Jet rebrands
Queenstown’s Kawarau Jet has re-branded as 
K Jet and has new logo, imagery, website and 
brochures.
K Jet Director Shaun Kelly said the new logo 
represented speed and spins, and described it 
as “dynamic”. 
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AA joins TIA, Colmar Brunton in “Mood” survey

AA Mood of the New Zealand Traveller

AA has been named as TIA’s new partner in 
producing the “AA Mood of the New Zealand 
Traveller” report, joining research company 
Colmar Brunton.
The latest survey results were released this 
week at TRENZ by TIA interim chief execu-
tive Grant Lilly.
He pointed out that while the focus at 
TRENZ 2012 is very much on growing our 
international tourism market, many of the 
New Zealand Exhibitors at TRENZ became 

export ready by serving the needs of domestic 
visitors.
Mr Lilly said Kiwis travelling in New Zealand 
are the industry’s banker market. They spend 
$13.2 billion a year and account for 57% of 
New Zealand’s total annual tourism spend of 
$23 billion.
He said domestic tourism is vital but local 
operators need more information about what 
New Zealanders are looking for.

Hollyford Track scenic helicopter flights next summer

Shotover Jet launches 
new jet boats
Queenstown’s Shotover Jet has developed a 
new custom-designed ‘Big Red’ jet boat.
The design and development team spent the 
past 24 months working on the new boat, and 
the ‘fifth generation’ prototype represents a 
big step forward in terms of power, manoeu-
vrability and enhanced customer experience.
Designed specifically to handle the Shotover 
River Canyons, the new boats, which will 
roll out over the next couple of years, have a 
reshaped hull and can travel at speeds of up to 
85km/h in as little as 10cm of water and can 
do full 360° spins.
They feature new handrails with improved 
shock absorption and different heat settings 
for varying weather conditions, as well as 

Adam Parore buys Pegasus Rentals franchise
Former Black Cap cricketer Adam Parore 
has bought the master franchise for Pegasus 
Rental Cars. 
An experienced franchisor, having used his 
financial training to develop Adam Parore 
Mortgages and then acquired the SBA small 
business accounting brand, Parore says he 
first looked at Pegasus about four years ago 

and was very impressed with what he saw, 
especially the internet-based lead generation 
system.
The value-for-money Pegasus brand, which 
operates at the budget end of the market, with 
cars from $35-$55 per day, has been around 
for more than 20 years and has franchisees in 
24 offices from Paihia to Invercargill.

Among the findings in the latest report:
>>  Wellington continues to be the 

six months and 59% of them hope to go more 
often than they did last year. 

destination New Zealanders 
would most like to visit in the 
next six months. TRENZ host 
centre Queenstown is high on 
the list too, coming in third 
place after Auckland. 
>>  Over 40,000 New Zealand-
ers are expecting to hit the 
slopes for the first time in the 
next six months. Although the 
ski season hasn’t yet started, a 
total of 13% of New Zealand-
ers say they plan to go skiing 
or snowboarding in the next 

>>  Online methods are 
our favourite way to find 
and book accommodation. 
62% like to book online via 
a third party website, while 
51% like to book online or 
use email to book directly 
with the accommodation 
provider. 
>>  Australia is New Zealand-
ers’ favourite destination for 
an overseas holiday in the 
next six months.
Download the survey results 
here.

being ergonomically positioned for improved 
comfort. 
Other additions include strengthened side 
intrusion for improved safety, and a wing 
redesign to comply with new Maritime Safety 
regulations.

Hollyford Track Guided Walks is adding the 
‘wow’ factor to its walks with the inclusion of 
a new scenic helicopter flight from the start of 
the 2012 summer season. 
Owned and operated by Ngâi 
Tahu Tourism, Hollyford 
Track Guided Walks will 
include the Milford Helicop-
ters-operated flight with each 
three-day guided walk.
The scenic flight from remote 
Martin’s Bay will come at the 
end of each guided walk, tak-
ing guests over dramatic al-
pine vistas and wild coastline, 
down the length of Milford 
Sound to Milford Airport.   
A maximum of four to six 
passengers will be carried on 
each helicopter, each of which 

is modern and comfortable, with larger win-
dows for maximum scenic viewing.
www.hollyfordtrack.co.nz 
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IN MY OPINION
It just shows how careful the New Zealand tourism industry needs 
to be.  Here we have hundreds of foreign buyers and media in the 
country for TRENZ in the hope they’ll send more business our way, 
and meanwhile stories are breaking everywhere, questioning the 
safety of our adventure tourism industry.

Editorial comment 
from Kevin Blackford

There’s the seemingly toothless Civil Aviation Authority’s “light 
hand of regulation” approach to air safety, which has resulted in 
headlines around the world. Those came in the wake of the findings 
of the Transport Accident Investigations Commission over the Fox 
Glacier skydiving plane crash that killed four tourists and five 
others. Now the father of one tourist has gone on BBC breakfast 
TV and campaigned via YouTube and Facebook, slamming our 
safety regime and recommending people avoid New Zealand, 
which he labels “a dangerous destination”.
That comes on top of the TAIC interim report on the 11-death 
Carterton balloon tragedy which points again to CAA’s 
airworthiness regulatory shortcomings, and now drugs, too.  
Then there are the huge fines imposed on two operators of high 
powered tourist boats in the Bay of Islands after passengers 
suffered serious spinal injuries.
And Australia’s A Current Affair TV coverage of an AJ Hackett 
Bungy Nevis Swing incident in which a woman tourist all but 
slipped out of her harness after it came loose.
Or what about the 16 tourists caught out in bad weather on the 
Tongariro Crossing wearing unsuitable and inadequate clothing,
having been dropped there by a shuttle operator on a day when his 
competitors had all cancelled their trips because of the conditions.

Each of these incidents highlights the need for those in tourism,
and those who regulate it, to think about the downstream 
consequences to the whole industry, the country’s branding and 
the impact on our economy resulting from any perceived “she’ll be 
right” attitude to safety.  
Adventure and outdoor safety activities regulations came into force 
on 01NOV11, and the new, world-first  SupportAdventure.co.nz 
website provides adventure operators with a “one stop shop” for 
information and advice on running a safe operation.
Let’s hope the regulators police the rules vigorously.

AUSTRALIA
Australia lifts departure fee to fund Asia marketing
Australia’s Federal Treasurer Wayne Swan has announced an increase in 
Australia’s passenger movement charge, the fee paid by travellers when 
they depart Australia.
The PMC will increase by A$8 to A$55 from 01JUL12 with the charge to 
be indexed annually by movements in the Consumer Price Index.
Some of the money raised will be put back into Australia’s tourism 
industry, with A$61 million earmarked over four years to establish an 
Asia marketing fund.
It will be administered by Tourism Australia, and is in addition to TA’s 
A$530m in funding to market Australia domestically and internationally.
The Budget also points to longer queues for visitors. Funding for 
passenger facilitation and processing is reduced, as is Customs funding, 
and airports are up for some of the country’s airport policing costs.
In other Budget news, the inbound duty free allowance for cigarettes and 
tobacco for international travellers will also be reduced from 250 
cigarettes or 250 grams of tobacco to 50 cigarettes and 50 grams of 
tobacco from 01SEP12.

Government moves on Sydney airport woes

The Great Firewall of China
Tourism Australia will build a website behind 
the Golden Shield, also known as the Great 
Firewall of China, to promote holidays to 
China’s fast-growing travel market.
Tourism Minister Martin Ferguson says the 
China-based website will tailor the Aussie 
tourism message to the country’s booming 
middle classes and will give Australia an 
advantage over its competitors.

Australia’s federal government has announced moves to 
increase Sydney’s aviation capacity by way of a second airport. 
Transport Minister Anthony Albanese says that already, the 
government is seeing major problems arising from a lack of 
aviation infrastructure in Sydney. 
The moves include a detailed investigation into the suitability 
of siting it at Wilton, 80km southwest of the CBD, including 
conducting preliminary economic, social and environmental 
studies.
Sydney Airport Corporation Limited will be required to 
develop a strategy to invest in terminal, apron, taxiway and 
other improvements to operate SYD to maximum efficiency, 
and there will be an assessment of the scope and consequences 
of utilising RAAF Base Richmond for limited civil operations.
Minister Albanese says that right now, on weekdays, there 
is no scope for new regional services during the morning 
and afternoon peaks, that is, for 8½ of the 17 hours that the 

airport operates daily. He points out that in just three years 
(2015), there will be no take-off and landing slots available 
for any new services during peak times; and that road and 
rail access to Sydney Airport is already approaching grid-
lock.  By next year, morning peak trains will be at capacity 
before they reach the airport stations and the road network 
will be at capacity by 2015.
Wilton is a second-best option behind Badgerys Creek. The 
federal government purchased and set aside land for an 
airport at Badgerys Creek decades ago, but both the federal 
and state governments have since ruled out the site due to 
encroaching residential development.
NSW Premier Barry O’Farrell opposes building an airport 
at Wilton, preferring plans to expand Canberra Airport and 
link it to Sydney via high speed rail. But that plan appears 
to have little support at the federal level, including from 
O’Farrell’s own party.
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Alliance aims to mine the golden West

South Australia Tourism Roadshow success 
Over 1,000 Kiwis attended the South Australia 
Roadshow & Travel Expo held in 9 cities 
around the country from 28APR-04MAY.
The South Australian Tourism Commission
(SATC) in conjunction with ten South 
Australian tourism operators travelled from 
Christchurch to Auckland hosting joint 
consumer and trade expos timed to coincide 
with the 2012 advertising campaign.
“River Cruising and houseboating on the 
Murray River are at an all time high out of 
the NZ market, but it’s great to see some good 
enquiry for more unusual product such as 
wildlife safaris, outback walking tours and 
extended touring,” says Stacey Cant, SATC’s 
Marketing Executive.
Kiwi Holiday and VFR arrivals into South 
Australia were up over 80% in JAN and 
FEB12 compared to the same period last year, 

and 2011 saw the highest ever number of 
Kiwis travel to South Australia.
Agents interested in up skilling on South Aus-
tralia to take advantage of the high interest in 
the destination should contact Stacey Cant at 
stacey@satc.co.nz to learn more about the SA 
Experts programme.

Air New Zealand and alliance partner Virgin
Australia have announced plans to boost 
capacity on the busy Auckland-Perth route by 
more than 20% in the next financial year.  
From 03SEP, Air New Zealand will replace 
its 234-seat B767-300 with a 304-seat B777-
200ER aircraft on its non-stop Auckland-
Perth service.

This move adds another 70 seats on each 
flight and introduces lie-flat Business Premier 
beds and Premium Economy to the route for 
the first time.
It also parallels the upgauging by Virgin 
Australia to business-friendly A330 aircraft 
on its transcontinental domestic routes from 
Sydney and Melbourne.

PACIFIC ISLANDS

www.aircalin.com

• 4 departures every week from  
   Auckland to Nouméa
• Convenient daytime departures  
   in both directions
• Year-round, non-seasonal  
   airfares valid on all 4 flights

• An extensive network covering the  
   South Pacific, Japan and Korea
• Tailored group quotes
• Through fares from main domestic  
   centres
• A modern Airbus fleet of A330  
   and A320 aircraft

• Exclusive Business Class on the  
   Auckland-Nouméa route
• Full inflight service, regardless  
   of the fare paid
• The only true New Caledonia  
   experience

10 Good reasons 
to fly Aircalin

                                       (09) 977 2238 
           reservations@aircalin.co.nz

Plug pulled on Kia Orana Air
Cook Islands News Online reports that the 
planned low-cost domestic airline Kia Orana 
Air has been put on hold indefinitely.
Commercial jet pilot Mark Lusby says he has 
abandoned the venture after issues arose over 

his investor partner, an American business-
man.
Lusby has an air service licence to operate a 
19-seat Beechcraft 1900D aircraft between 
Rarotonga and the outer islands.
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Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

Stay 5 / Pay 4
PLUS receive NZ$50 F&B Credit per room per day

& daily tropical breakfast. Valid on all room categories

Sales to 31JUL12
Travel to 31MAR13

Contact your 
wholesaler 
for details

www.pacificresort.com

24th Norfolk Island Scrabble® Festival
Those who think of triple-word scores in 
their sleep and carry a dictionary everywhere 
are sure-fire candidates for the Norfolk Island 
Scrabble® Festival 07-14OCT12.
The Travel Centre has special packages featur-
ing airfares, taxes, meet-and-greet, transfers, 
7 nights share twin accommodation, a bonus 
7-day car hire (petrol & car insurance extra), 
a rainforest walk and mini-golf for $1016pp 

Second Niue flight on hold
A mid-week Air New Zealand flight to Niue 
in the peak tourist season has been put on 
hold for a year because extra accommodation 
hasn’t been built in time, reports Radio New 
Zealand International. Niue has been working 
for the past few years to grow its economy 
through tourism. It has a single Air New 
Zealand flight each week which the govern-
ment, through funding from New Zealand, 
agrees to underwrite. But in recent years 
there has been a push for two flights a week, 
not least to cater for shorter stay visitors. The 

ASIA

ex AKL and $1176pp ex WLG/CHC.
A Scrabble Registration Kit of NZ$350pp is 
additional to the above travel package. Book 
through The Travel Centre and receive a 
bonus NZ$130pp discount off the registration 
kit, making registration NZ$220pp.
For details email debbie@travelcentre.nlk.nf 
or call tollfree 0800 008810.

island’s sole hotel, the Matavai, is being 
extended by 20 rooms but Niue’s premier, 
Toke Talagi, says more beds are needed to 
justify adding a second 170-seat flight. 
“Encouraging people to build and actually 
getting our own buildings up and going has 
not been as quick as we would have liked. 
And therefore we have not been able to meet 
the targets we had hoped with respect to 
accommodation and therefore we couldn’t 
put a second service on,” Talagi is quoted as 
saying.

SE Asia roaming rates slashed
TravelSIM, a prepaid SIM card that works 
globally from existing mobile phones, has 
this week slashed roaming rates to South East 
Asia.
The drop in rates offers New Zealand travel-
lers low cost roaming rates throughout South 
East Asia. Call rates start from 69c per min 
which include calling back to New Zealand. 
Friends and family can also call a TravelSIM 

from New Zealand from 25c per min using 
the 0800 toll free service. 
“Kiwis no longer have to worry about pay-
ing $40 for a 10 minute chat with family back 
home when roaming abroad. With TravelSIM 
in South East Asia this would cost as little as 
$6.90 or $2.50 using our toll free service,” says 
TravelSIM New Zealand CEO James Currah.
Details are at www.travelsim.co.nz
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TAT launches Global Digital Campaign 
The Tourism Authority of Thailand (TAT) has launched “Discover 
the Other You” to promote creative tourism in Thailand. This global 
digital campaign encourages learning about Thai culture while on 
holiday and offers a chance to win one of three 7-day creative tourism
experiences for two people in the Land of Smiles. Each is worth 
$10,000 including $2,000 cash.
The campaign seizes on the popularity with travellers of wanting to 
try something new and learn new skills while enjoying their holiday. 
www.discovertheotheryou.com
The TAT, in partnership with workshop schools and key online travel 
agency in Asia - www.asiawebdirect.com - will also be offering as 
many as 100 workshops and hotel deals in a range of creative tourism 
experiences. These include Muay Thai lesson, Thai traditional 
massage teaching holiday, and Thai cooking class holidays, which are 
up for grabs until 31OCT12.

THE AMERICAS
US talks SmartGate with Aussies too
US Secretary of Homeland Security Janet Napolitano has 
signed a Joint Statement on Frequent Traveller Facilitation
with Australia’s Attorney-General Nicola Roxon and 
Minister for Defence Materiel Jason Clare.
The Joint Statement “commits Australia and the US to 
exploring the potential for linking the US Global Entry 
Program with the Australian SmartGate program,” 
according to a Government statement. It adds: “Today we 
have committed to working together to investigate if we 
can link the two systems to make it easier for Australians 
and Americans travelling between our countries to get 
through Customs.”
Australian Business Traveller isn’t holding its breath on 
progress: “Being ‘committing to working together’ is all 
very well, but since the US Global Entry program requires 
“a rigorous background check and interview before 
enrollment”, it wouldn’t be surprising if it takes a fair bit of 
negotiation and a visit to the US Embassy in Canberra or 
Consulates General in Sydney, Melbourne or Perth,” says 
the ABT site.

Enhance that Rocky Mountaineer Holiday
Between 07MAY and 30JUN12, book a qualifying Rocky Mountaineer holiday 
package of 4 nights or more, and receive up to CAD$500 credit per adult toward 
any additional holiday enhancement booked with Rocky Mountaineer. For more 
information on Rocky, contact Adventure World on 0508 496 753. To download a 
flyer for your store, visit www.adventureworld.co.nz/flyers.

Canadian Rockies Elements tour
Adventure World’s 7-day / 6-night 
Canadian Rockies Elements tour 
is now priced from $1,624pp twin 
share (saving $185). The package 
includes six nights’ accommoda-
tion, coach transport throughout, 
some meals, selected sightseeing, 
National park fees & commentary 
by Brewster driver/guide. 
Conditions apply. Book by 
01JUN for travel between 29APR-
31OCT12. For more information 
call 0800 238 368.

Tauck Tours named in NatGeo 
Traveller Tours of a Lifetime 
Tauck’s 8-day / 7-night Yellowstone & The 
Tetons: American Safari “culturious” tour has 
been named to National Geographic Traveller
magazine’s annual list highlighting 50 Tours 
of a Lifetime. The magazine notes the 
experience, Tauck’s high guide-to-guest ratio, 
the accommodation used inside the national 
parks, and how travelling with Tauck lets 
guests make the most of their time.
Priced from $5,050pp twin share this journey 
discovers the heart of Yellowstone National 
Park. Travellers will venture into the 
wilderness with naturalists passionate about 
the landscapes and the grizzlies, wolves and 
elk they’ll encounter. The excitement heats up 
during a three-night stay next to Old Faithful, 
geology walks to bubbling hot springs, a 
rafting trip and interpretive hikes in Grand 
Teton National Park. 
For more information on Tauck contact 
Adventure World on 0508 496 753.

Patagonia 2012/13 
expeditions - early bird offer
Viva Expeditions has just wrapped up a 
‘fantastic’ summer in Patagonia and is already 
taking bookings for its 2012/13 trips that start 
on 28OCT12.  For bookings made before 
31JUN12 on the 26-day Wild Patagonia 
overland expedition from Santiago to Ushuaia 
(or vice versa) clients will receive a Santiago 
Pre or Post tour package free of charge. This 
one-night package includes accommodation, 
an arrival or departure transfer and a half-day 
Santiago city tour. 
Call Adventure World 0508 496 753.
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Your gateway to China We know it as well, as our own backyard CLICK HERE
or call 09 309 1188
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EUROPE

CLICK HERE  FOR MORE INFO ON thEsE ExcEptIONal tOuRs

Sunsail opening charter base at Palma, Mallorca
Sunsail will be opening a new yacht 
charter base in Palma on the island 
of Mallorca, Spain in June. This new 

sailing destination will offer Bareboat and Skippered 
Yacht Charters and is perfect for cruising the nearby 
Balearic Islands of Ibiza, Menorca and Formentera. 
The new Sunsail base in Palma is situated at the 
Marina Naviera Balear in Palma Harbour, just a short 
walk to the old town of Palma, which has an array 
of architecture including the stunning Cathedral. 
Mallorca has many bustling fishing ports such as 
Andraitx, Soller, Porto Cristo, Cala d’Or or Puerto 
Deportivo as well as several golden beaches and bays, 
ideal for anchoring overnight. 
The Sunsail Palma fleet will initially consist of the 
Sunsail 41 and the revolutionary new 444 catamaran.

Dublin Horse Show
The Dublin Horse Show, 15-19AUG12, is one of Dublin’s 
best loved events, having attracted generations of visitors 
over the years.  
It offers the thrills and tension of international showjump-
ing, including the Aga Khan Nations Cup and Grand Prix 
competitions, as well as the daredevil Ukrainian Cossacks, 
one of this year’s visiting attractions.
The cream of Irish horses and ponies compete at this 
ultimate equine showcase and there’s also retail therapy 
available at over 300 trade stands offering art and antiques, 
jewellery, fashion, house and home ideas and a huge 
choice of equestrian goods.
www.dublinhorseshow.com
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AVIATION

Over 120 European destinations ... now that’s Wunderbar!

Irish seaplane museum recalls Pan Am heydays  
A small town in the west of Ireland boasts a 
unique museum that should be on the radar 
of every aviation enthusiast. 
Foynes in County Limerick has the world’s 
only flying boat mu-
seum which celebrates 
the part that Ireland 
played during the 
1930s and ‘40s when it 
was central to transat-
lantic seaplane flights.
The Foynes Flying
Boat Museum is 
housed within the 
original terminal 
building of Foynes 
Airport which operated from 1939–1945.
The airport’s amazing story is told through a 
range of exhibits and graphic illustrations and 
the museum incorporates an authentic 1940s 
cinema, the radio and weather rooms—com-
plete with transmitters, receivers and Morse 
code equipment – and the only full sized 
replica Boeing 314 flying boat in the world. 

Nicknamed the ‘Yankee Clipper’, it was the 
largest aircraft of its time, but of the 12 that 
were built none remain intact.  
The replica allows visitors to see the high 

standard of service
offered to 
passengers on the 
Boeing 314 flights, 
which were used 
mainly by the rich 
and famous. These 
included world 
leaders, royalty 
and celebrities like 
Douglas Fairbanks, 
Bob Hope, Gracie

Fields, Edward G. Robinson, Humphrey 
Bogart and the writer Ernest Hemingway.
Seven-course meals were served in a 14-seater 
dining room with linen tablecloths, crystal 
glasses and a full waiter service.
Each passenger had a bed to sleep in during 
the long flight and would find their shoes 
polished by the stewards overnight.

Staff travel taxed
This week’s Australian federal Budget includes 
a requirement on Qantas and Virgin Australia 
to pay a higher fringe benefits tax rate on 
employee travel, something that is likely to 
impact either the airlines’ costs or its staff 
morale.

Perth link to China’s Hawaii
Jetstar is to mount a 4pw one-stop service 
linking Perth with Haikou, capital of China’s 
Hainan Province, a tropical resort island 
south of the mainland. The LCC has been fly-
ing there from Singapore since 2009. 

Sydney-Dallas to go daily
Qantas is to launch daily flights on its Sydney
-Dallas/Fort Worth service from 01JUL, 
utilising upgraded B747-400s with A380- 
style interiors, including fully-flat Skybed II 
seat-beds in business class and Recaro seats in 
premium economy.

Etihad to fly to Ethiopia
Etihad Airways will add the Ethiopian capital, 
Addis Ababa, to its rapidly growing network 
in NOV12 with 5 flights a week  The airline 
will also start flying daily to the Indian city 
of Ahmedabad in the same month. The new 
routes will each be served by an Airbus A320 
aircraft.

Air-India 787s for Australia
Air-India says it will start flying Dreamliners
to Melbourne and Sydney from SEP12, 
although details of schedule are still vague. 
Word has it there will be six or seven flights a 
week, each of which will land at both Sydney 
and Melbourne on rotations that start in New 
Delhi and may also land in Bangalore.
Meanwhile the carrier’s pilots have thrown a 
mass sickie over decisions on which of them 
is to get 787 training.

Emirates has introduced the larger 360-
seat Boeing 777-300ER aircraft on its 
Dublin route two months early because 
of surging demand. The carrier says the 
Dublin route has become one of its most 
successful new passenger services.

Berlin Brandenburg Airport (BER), which 
was scheduled to open on 03JUN, will 
postpone its opening to late summer due 
to technical issues concerning fire protec-
tion installations, it said in a statement.

Jetstar from WLG helps ZQN
Queenstown Airport says domestic passenger 
numbers were up 19.3% for APR12 versus 
the same month last year. This represents the 
largest monthly increase in domestic 
passengers in the past 12 months, and the 
additional Jetstar WLG flight is said to be 
the main driver in the continued growth in 
domestic passenger numbers.

SIA suffers Q4 loss
Singapore Airlines’ full-year profit has slumped 69% year-on-year after 
a fourth-quarter loss due to high oil prices and global economic uncer-
tainty.
Net profit for the year to MAR12 plunged to S$336 million on group 
revenues of S$14.86 billion, the carrier reported in a statement.
In the fourth quarter, the airline said it suffered a net loss of S$38.2m, 
down from a profit of S$171m in the same period a year ago.
AFP says it was the third quarterly loss in the history of the company, 
which is also facing stiff competition from premium carriers from the 
Gulf as well as from the growing ranks of budget carriers.

Emirates profit down 61%
Emirates has reported that its full-year profit 
fell 61% as fuel costs rose and growth in 
European economies slowed.  Net income in 
the 12 months ended 31MAR12 dropped to 
2.31 billion dirhams (US$629 million) from 
5.95 billion dirhams a year earlier. Revenue 
increased 18% to 67.4 billion dirhams.

The Australian Federal Court has ruled that 
a ban on industrial action by Qantas pilots 
is to remain in force. The ban was imposed 
by Fair Work Australia last year when the 
airline was grounded.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Virgin shoots movie inflight
The LA Times reports that Virgin 
America, Virgin Atlantic and Virgin 
Australia have teamed up with the 
company’s new film and TV company 
Virgin Produced to shoot a half-hour 
movie, filmed and edited entirely aboard 
regularly scheduled commercial flights — 
believed to be a first.
Titled “Departure Date,” the airborne 
romance between two people who meet 
on a plane was shot over nine days and 
three continents last week during flights 
from Los Angeles to London, Dallas-Fort 
Worth and Sydney. Some passengers 
volunteered to be extras in the 
production.
The project involved a crew and cast of 
20 and is part of a marketing campaign to 
promote Virgin’s services to Los Angeles. 
It will be featured as in-flight entertain-
ment and will debut in June at the Los 
Angeles Film Festival. Virgin is also 
negotiating to land a TV deal for the film.
Filmmakers reportedly went out of their 
way to not turn the work into a blatant 
commercial for Virgin. The airline is a 
“character” in the film in much the same 
way that the hotel is a character in “Lost 
in Translation,” starring Bill Murray, and 
how the FedEx and Wilson brands had 
co-starring roles in the 2000 Tom Hanks 
movie “Cast Away.”
The picture, which cost less than 
$1 million to produce, tells the story of 
a young man who meets the girl of his 
dreams on a plane, lets her slip away and 
then takes the journey of his life on three 
airlines to win her back. Along the way, 
he encounters a future version of himself.

Aviation commentator and TravelMemo contributor Peter Clark 
has just returned from London, where he was a guest of Korean Air 
on their inaugural flight from Seoul-Incheon to London-Gatwick.
Here is his report on Seoul’s Incheon International Aiport:

Photos | Peter Clark

Seoul’s Incheon International Airport 
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Incheon may not be the newest in 
the region, but it is certainly the 
best.  ICN has been voted by its 
peers as the world’s best for seven 
years straight and even got a special 
‘role model’ award from them. It is 
also one of just three airports (all 
of them in Asia) to boast a five star 
rating from Skytrax.
In 2011, Incheon International 
Airport achieved its best 
performance since opening, with 
34 million passengers, 2.5 million
tons of cargo and 5.6 million 
transfer passengers.
Among facilities those pax can 
enjoy are an ice skating rink, 
smoking room, golf course and 
driving range, casino, internet 
lounge, sauna and spa with private 
sleeping rooms and Thai massages, 
an IT Experience Centre full of 
boys toys, plenty of good shops 
and a Best Western hotel. 
The airport is proud of its 
passenger handling capabilities, 
taking an average 16 minutes for 
a departure and 12 minutes for 
the arrival process, far better than 
the global standards of 60 and 45 
minutes respectively.
Most of its terminal gates operate
double airbridges, speeding up the 
deplaning and boarding process.  
There are large moving walkways 

on the two fingers from the main 
concourse, which is very open, 
with lots of natural light and 
English-language signage.
The terminal offers three classes of 
lounge facilities for passengers.
For all travellers there is the Hub 
Lounge (right, bottom), available
to those in transit at a cost of 
US$35, and offering buffet food 
and drinks. Entry can only be 
purchased on arrival and if you 
show a Korean Air boarding pass 
you get a 40% discount bringing 
the cost down to $21.
There is also a Korean Air Business 
Class lounge offering buffet food 
and a KE First Class lounge that 
features a food bar where rice and 
noodle dishes are prepared by a 
chef. They had very comfortable 
massage chairs and good showers.
All the lounges offer free Wi-Fi
and this is also available free 
throughout the terminal. 
Incheon is a very good airport to 
transit through. I had a one-hour 
stop over between flights and the 
only slow point was the security 
check to re-enter the departure 
area.  I was more concerned about 
a bag making the one-hour 
transit, but ground handling at 
ICN proved very efficient.

http://www.cxagents.com


CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Consumer Awareness
One of the major aims of the International Cruise 
Council when it was founded in 1996 was to boost the 
profile of cruise holidays with consumers from all walks 
of life. 
Since that time we have worked closely with all forms 
of media throughout Australia and New Zealand to 
encourage cruising as a holiday option amongst 
consumers and to ensure they visit cruise-savvy travel 
agents for advice on the right ship experience for 
them.
With the latest release of our Cruise Industry annual 
report we have already begun seeing positive news 
stories and cruise features in national media 
highlighting the massive variety of cruise holidays 
available, the many ships that will call in Down Under 
over the year ahead and the great value achieved from 
the current strength of our currency.
This provides an excellent environment for Council-
accredited travel agents to introduce cruising to clients 
who may not have considered taking a holiday at sea 
before.
Don’t forget to use these articles as tools to educate 
your clients about the wide variety of cruise holidays 
available. Many of them focus on first-hand accounts 
of life onboard that paint a picture of exactly how 
relaxing and stimulating cruising can be – often 
accompanied by evocative images. Remember, a 
picture can be worth a thousand words!
The Council will continue to work closely with the 
media to keep cruising top-of-mind with travellers, 
particularly emphasising the cruise industry’s 
impressive growth 
and expansion but 
at the end of the 
day it’s up to you to 
close the deal!

CLICK HERE

DO YOU 
DARE TO 
COMPARE? 
Compare a Viking river cruise with 
some of our competitors’ itineraries 
to see how much you could save. 
You’ll be surprised with what you 
discover, starting with the price…

Viking River Cruises - Worldwide Journeys 2013
The fourth consecutive brochure for 
Viking River Cruises Worldwide Journeys 
is now out for Australian and New Zealand 
travellers. Eight new itineraries have been 
introduced for 2013, including the 21-day 
European Odyssey, 18 day Imperial Cities of 
Europe and 23 day European Sojourn. 
Viking Bonuses of up to $2660 per couple 
are being offered on bookings made by 
31JUL.      More details at 
www.vikingrivercruises.com.au

Grand Princess year-round in Frisco
Princess Cruises will for the first time base a ship in San Francisco year 
round, beginning in May 2013. The extensively renovated 2,600-passenger 
Grand Princess will first offer a series of Alaska cruises during the summer 
months from Frisco followed by a schedule of Hawaiian Islands, Mexico and 
the California Coast sailings during autumn 2013 to spring 2014 season.

P&O Cruises secures Royal Fleet Review 
HRH The Princess Royal will conduct a review of the P&O Cruises World 
Cruising fleet as part of The Grand Event on Tuesday 03JUL12, the pinnacle 
to celebrations which mark 175 years of heritage. 
Princess Anne will visit Southampton and join guests on Oriana. Following 
the reception, she will join THV Patricia to conduct the Fleet Review in her 
capacity as Master of the Corporation of Trinity House. 
Each of the seven ships in the P&O Cruises UK-based fleet will depart on a 
Grand Event cruise, leaving their berths in Southampton in order and 
processing down the Solent into Southampton Water. 
The P&O Cruises fleet will then move into formation to pass THV Patricia 
and salute HRH The Princess Royal as they are photographed from the air 
before they sail onwards to their various destinations. 
Thousands of people are expected to line the shores to witness this historic 
occasion.
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Royal Caribbean applauds record NZ cruise sales

Peregrine’s 2013 Arctic programme 

The ICCA announcement about the record 
numbers of New Zealanders who took a 
cruise holiday in 2011 comes as no surprise 
to major industry player, Royal Caribbean 
Cruises, which has just celebrated a bumper 
season in New Zealand.
Adam Armstrong, commercial manager for 
Royal Caribbean Cruises, NZ, said that the 
cruise company had just celebrated an “ex-
hilarating season” in New Zealand, as well as 
its biggest Australasian season on record.
He said that while Kiwis were taking to cruis-
ing in increasingly enthusiastic numbers, New 
Zealand was also becoming a “hot” cruising 
destination for the company’s international 
guests. During the past season, the company 
had three ships cruising in the region: Royal 
Caribbean’s Rhapsody of the Seas and 
Radiance of the Seas; and sister brand 
Celebrity Cruises’ Celebrity Century.
“We are particularly enthused by the very 
strong growth of New Zealanders’ cruising 
in local waters, which we believe reflects the 

significant growth in quality and choice of 
ships based Down Under.  We expect the New 
Zealand market to grow even further within 
the next 18 months as we introduce two even 
bigger superliners to our Australasian fleet –
Voyager of the Seas and Celebrity Solstice – the 
newest, largest and most modern ships ever 
to be based in our region.
“With Voyager of the Seas and Celebrity 
Solstice we will be introducing New Zealand-
ers to a calibre of ship which they previously 
would have had to travel to other corners of 
the world to experience. Voyager of the Seas 
will not only eclipse other ships in size, but 
also in amenities such as the region’s first ice 
skating rink at sea; while Celebrity Solstice will 
take modern luxury to new heights, including 
half an acre of real-living lawn on her upper 
decks.” 
By the 2013-2014 season, Royal Caribbean’s 
three ships in the region will offer 72 sailings 
calling at over 60 Australian, New Zealand 
and South Pacific ports.

Peregrine Adventures has launched its Arctic 
programme for 2013 with an early booking 
offer of 20% off all voyages onboard the Sea 
Spirit, booked by 29JUN12. 
Whilst there are never any guarantees with 
polar bear sightings, Peregrine’s last five Arctic 
seasons have scored polar bear sightings on 
every voyage.
The Sea Spirit, built in 1991 and refurbished 
to a high standard in 2010, offers the top-level 
onboard accommodation and service. 
Peregrine has a choice of seven cruise 
itineraries with kayaking for a maximum of 
16 passengers available on all voyages. There 
is the opportunity for a maximum of 30 

guests to camp out for one night on the 
Spitsbergen in Depth voyage, and hiking is 
available on the East Greenland Explorer 
voyage.
The 9-day Introduction to Spitsbergen 
provides the opportunity to experience all the 
thrills and highlights of the Arctic, from polar 
bears and walrus to spectacular scenery. 
On the 14-day East Greenland Explorer 
which departs later in the season travellers 
might be lucky enough to witness the 
incredible Aurora Borealis - Northern Lights. 
There are few places where the Lights can be 
better seen than in the autumn and winter 
skies above Greenland’s eastern coast.

HOSPITALITY
Peppers adds a sixth in NZ
Peppers Retreats and Resorts has added the 
multi-award winning Awaroa Lodge in Abel 
Tasman National Park to its expanding New 
Zealand portfolio.
To be known as Peppers Awaroa Lodge when 
it re-opens on 26SEP after closing over the 
winter months, the new addition is one of six 
Peppers resorts and retreats located across 
New Zealand, following hot on the heels of 
the recent expansion into Martinborough.
“Awaroa Lodge is a superb acquisition for the 
Peppers network and a testament to our com-
mitment to growth in New Zealand,” says Ken 
Harris, Regional General Manager of Peppers 
New Zealand.
Mantra Group CEO, Bob East, reiterated the 
company’s focus on expansion in the region: 
“We look forward to the continued growth 
of the Peppers brand in New Zealand with 
further additions set to join the network over 
the coming months.”

The four star wilderness eco-lodge is the sole 
provider of luxury accommodation in the 
Abel Tasman National Park.
Part of the lodge’s charm is its remote loca-
tion and tranquil surrounds. With no road 
access available to the property, guests can 
either walk the famous Abel Tasman track 
from either Marahau or Totaranui; kayak the 
Abel Tasman coastline from Totaranui; take 
a water taxi from Kaiteriteri or Marahau; 
or charter a helicopter or light aircraft from 
Nelson, Motueka or Wellington.

Christchurch hotel prospects in doubt 
The Press reports that another central Christchurch hotel may 
be demolished after its estimated reopening date was postponed 
indefinitely. 
The 142-room Copthorne Central in Colombo St is no longer 
accepting reservations after its owner received “updated struc-
tural assessments” on earthquake damage from its insurer. 
Millennium and Copthorne Hotels New Zealand Ltd also owns 
the Millennium Hotel in Cathedral Square and has pushed back 
that building’s reopening date until January 2014. 
Spokesman Matt Taplin told The Press the 179-room Millen-
nium’s future appeared safe but he would not give the same 
assurance for the Copthorne. 
Inspections were not finished, Taplin said, but the company had 
received “advanced word” from its insurer on the findings. 
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The Skal 
International 
Auckland Club’s 
May luncheon at 
Grasshopper 
restaurant in the 
Stamford Plaza 
was sponsored by 
New Caledonia 
Tourism.
It attracted a 
turn-out of more 
than 90 members 
and guests, who 
enjoyed “Doing 
Business among 
Friends” over fine 
Thai food. There 
were lots of prizes, 
including raffle 
prizes of rides on 
Shotover Jet and 
Auckland 
Adventure Jet, 
fine French wine 
from Glengarry, 
and the Big Prize, 
a holiday for two 
in New Caledonia 
flying Aircalin and 
staying at the 
Ramada Plaza 
Noumea. 

Simon Duffy, General Manager New Caledonia Tourism, 
demonstrates the destination’s “tingling” effect on Skal 
Auckland President, Maggie Hunt.

Lanthia Stewart - International Travel College

Former World President of Skal International, Phil Sims - 
The Lumsden Consultancy, with Maggie Hunt and Mike 
Hogan of Hogan & Assoc - NZ reps for Ramada Plaza

Simon Duffy and Martine- New Caledonia Tourism, with Asa Lofvendahl 
- Swedish Friendship Assn and Ian White- Performance Media.

Rachael Fenton - New Caledonia 
Scholarship / Crown Institute of 
Studies

Wendy D’Arcy - The Travel 
Brokers and Cath McLeod, Go 

Holidays

Catherine Gibson - NCT with 
Maggie Hunt, singing the 

destination’s praises?

David Boyce - Mondo Travel Remuera, Craig Crestani 
- President of Skal Wellington, and Michael Heasman - 
World Aviation System

Ken Triffitt, 
GM Aircalin 
International



Michael Heasman - World Aviation 
Systems (right) receiving the New 
Caledonia Above & Beyond Award 
from Maggie Hunt and Simon Duffy.

The Grasshopper chefs plate up the Thai feast

Jenny Delmont - SDS and John Somerville - 
JAL (retd) reconciling the raffle sales.

TravelMemo’s editor Kevin Blackford took out 
the New Caledonia Publisher of the Year Award

John Somervile (right) winner of 
the New Caledonia holiday for two

Kelvin Ricketts - Bucklands Beach Yacht Club venue, listing 
the reasons why he should be a winner.

Fred Novella - Hamurana Lodge, 
Rotorua, collects his jetboating 
prize from NCT’s Simon Duffy.
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PEARL’S PEARLER

Change is challenging and exciting. 
You can go first!

In the next 
Stocklink
Travelbag 
Envelope:
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Upgrade for Sudima Hotel 
Christchurch Airport
Sudima Hotels is to significantly upgrade 
and refurbish its Sudima Hotel Christchurch 
Airport property.
It is anticipated the scope of the work will 
include all aspects of the 208-room hotel 
with a view to bringing the property up to a 
Qualmark four star international hotel rating. 
Stage one of the work is to be start imme-
diately. The refurbishment will be managed 
effectively so as to not interrupt normal 
business trading.

INDUSTRY NEWS

The Tasting Lounge showcases 
WA’s Margaret River
Another world-class Kiwi chef is heading 
home to bring his flavour to the hugely 
successful Tasting Lounge pop-up restaurant 
by Mondo Travel.
New Zealand-born chef Matt Egan will show-
case the influences of his adopted home in the 
Margaret River region of Western Australia - 
particularly the tastes and flavours of Cullen
restaurant where he is head chef - at the 
fourth Mondo Travel Tasting Lounge, taking 
place on 28MAY.
Egan will join Cullen winemaker Trevor 
Kent and Tasting Lounge executive chef Brett 
McGregor in creating a spectacular three-
course meal, with matched wines from Cullen 
Wines. 
Details and bookings: 
www.mondotravel.co.nz/tastinglounge

Travelport appointment                                    
Travelport has appointed Michael Franklin
to the role of Account Manager in New 
Zealand, responsible for growing Travelport’s 
relationships with travel agency customers.  
Franklin joins Travelport with more than a 
decade of sales and management experience
in the travel industry. His most recent role 
was as Business Development Manager 
for Malaysia Airlines, and prior to this, he 
worked at Flight Centre where he was the first 
point of call for the Galileo Helpdesk. 
Franklin has also worked for Air New Zealand 
and Gullivers Unijet. 
He will be based in Auckland and report to 
Gary Harford, Travelport Director of Sales for 
Australia and New Zealand.

In the Pink with 
Mondo Travel Riccarton
Mondo Travel Riccarton is calling on 
Cantabrians to put on their best pink outfits 
and join them for a Pink Ribbon Morning Tea 
11am-1pm on 19MAY.
Mondo Travel Riccarton is hoping to attract 
150 people to a fun-filled morning tea at its 
retail store in Mandeville St, Riccarton.
For a $5 entry fee visitors will receive a 
delicious “pink” morning tea, with a glass of 
bubbles. There’ll be spot prizes on the day, 
including one for the best creatively dressed 
pink person, as well as raffles and auctions. 
All proceeds go to the New Zealand Breast 
Cancer Foundation for funding community 
outreach programmes throughout the NZ. 
RSVP to riccarton@mondotravel.co.nz by 
15MAY.

Domestic tourism spend 
influenced by online travel 
reviews 
The local tourism industry must take heed 
of how the growing use of online reviews is 
influencing decision making and customer 
spend, says AA Tourism.
This comes off the back of a recent survey 
revealing that over 50% of travellers look 
for online reviews or accommodation 
ratings before booking holidays.
GM Marketing for AA Tourism, Rebecca 
Cherry, says the increasing trend of people 
using online reviews means operators 
need to improve their offering in order to 
remain buoyant in a tough market.
“We are seeing more and more Kiwis trust-
ing the words of fellow travellers when 
looking at people’s past experiences. It’s 
important that operators are vigilant about 
what customers are saying regarding their 
properties so they can take steps to make 
any necessary improvements.”
AA Tourism’s own validated online accom-
modation feedback service ‘Been There’ 
has reached 20,000 reviews in less than two 
years.
It has been instrumental in providing more 
than 1,300 New Zealand operators with 
constructive feedback based on consumer’s 
travel experiences.
“The average rating of properties reviewed 
with ‘Been There’ is 8.8/10 proving that 
Kiwi operators are doing well overall. 
However it is critical to understand the 
power of online reviews and how they can 
affect your overall bookings and revenue,” 
says Cherry.

Bluebridge Cook Strait Ferry 2013
Dreamworld & Whitewater World Parks
Dreamworld & Whitewater World Park Maps
Jupiter’s Hotel & Casino Jabbawockers Show APR-AUG12
Jupiter’s Hotel & Casino
Omaka Aviation Heritage Centre
Topdeck Europe GAP Year 2013
Underwater World - Oceans of Fun, Sunshine Coast.

Intrepid’s Alison Mead returns
Intrepid Travel has announced the appoint-
ment of Alison Mead in the role of National 
Sales Manager - New Zealand. 
Alison started with Intrepid in New Zealand 
in 2000 and has excelled at various roles 
within the company including senior industry, 
retail and operations appointments. With a 
move to Australia in 2010, she has managed a 
variety of accounts based in Sydney. Her new 
role is effective from 01JUN12.
Leah Johnson, Intrepid’s experienced New 
Zealand Business Development Manager 
will report into Alison. A third sales role will 
be created in the next two months with the 
recruitment of a second BDM. 


