
Underwater 
wonderland.
With thousands of kilometres of 
coastline, hundreds of nearby islands, 
abundant and varied marine life, a mix 
of tropical and temperate climates and 
numerous shipwrecks just offshore, 
the diving and snorkelling in Western 
Australia is unbeatable.
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Book direct 
commissionable 

Motels, Motor Lodges and Motor Inns 

www.motelsinnz.co.nz

Travel Recruitment Specialist

Specialist Recruiter to the Travel Industry for 14 years

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

Roles to Romp Into!
Retail Consultant, Remuera    – TD 2398
Sales Executive, Asia destinations   – TD 2402
Corporate Consultant - South Auckland  – TD 2401

Comprehensive listings
by activity & destination CLICK HERE

The GC – everybody’s talking about it
They say there’s no such thing as bad publicity, and so far the 
Gold Coast looks like being on a winner, if the phenomenal 
early viewing figures continue as the episodes of The GC play 
out on the flat screen and online.
Surfers Paradise has been pictured in exactly the way the Gold 
Coast Tourism marketers would want – glitzy highrises, 
sparkling surf, action and glam nightlife. The on-screen eye-
candy may not have much in the way of deep dialogue but they 
exude a positive attitude and so far seem to be a great 
advertisement for good times in the Sunshine State.
Gold Coast Tourism CEO Martin Winter had early reserva-
tions on the show synopsis. He says “The Gold Coast is a world 
class destination famous for its beaches, attractions, entertain-
ment and iconic Australian lifestyle, so it is a very popular 
place for Kiwis to come and follow their dreams. 
“The GC series obviously focuses on one small segment of that 
community, and indeed a particular kind of lifestyle which is 
less mainstream but potentially more entertaining for televi-
sion audiences. 
“For The GC series to have a broader positive effect on the city 
it needs to successfully show the larger qualities of life in the 
region and avoid the clichéd Jersey Shore format. But we aren’t 
in the business of television production and we aren’t involved 
in the show so it is up the producers to figure that out and the 
audiences to make up their own mind.”
It appears the producers will be delivering something along 
those lines. Love it or hate it, you can’t deny that everyone’s 
talking about The GC, and the show’s target audience may be 
about to add Surfers to their bucket list.

India & Sri Lanka FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Exotic Holidays
Specialist Tour Operator

CLICK HERE TO GET 
OUR NEWSLETTER

http://www.westernaustralia.com
http://www.motelsinnz.co.nz
http://www.koreanair.com
http://www.topdog.co.nz
http://www.newzealandtourguides.co.nz/
http://www.exoticholidays.co.nz
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Northern Explorer - KiwiRail’s new North Island service 
KiwiRail’s new North Island train service, 
which will begin service in the middle of this 
year, has been given a new name – Northern 
Explorer.  The name was announced yester-
day at TRENZ.
“The new name signals a fundamentally 
different train service for the North Island 
and the transformation of the service into an 
internationally recognised tourism product,” 
says KiwiRail’s Scenic Manager Tom Evers-
Swindell. 
 “Feedback that KiwiRail received from Over-

lander passengers about the service is that 
while the scenery is beautiful and the staff are 
fantastic, the carriages are very old and the 
journey time is too long. The introduction of 
the Northern Explorer service with its new 
scenic carriages and shorter journey time 
will be a big shift in the experience that will 
be offered to our international and domestic 
passengers.”
Mr Evers-Swindell says that KiwiRail has and 
will continue to work with tourism operators 
to develop tourism packages.

Canterbury eyes starring role
Canterbury’s tourism industry has stars in its 
eyes.  It is hoping to hear soon whether its bid 
to have part of the Mackenzie basin turned 
into the Southern Hemisphere’s first inter-
nationally recognised starlight reserve has 
succeeded.
The International 
Dark-Sky Association 
is considering a case 
to establish the Aoraki 
Mackenzie Starlight 
Reserve, centred on 
Canterbury University’s 
Mt John Observatory, 
at Tekapo, where it is 
possible to observe 50 
million stars on a clear 
night. 
The IDA has recognised
35 starlight parks 

worldwide, but there are only two starlight 
reserves – one in Quebec, Canada, and the 
other in Exmoor, England – so it would be 
a major coup for Canterbury and the South 
Island.

Indonesian celeb on NZ tour
Farah Quinn, Indonesian 
celebrity chef and TV 
personality of significant 
fame in her home country, 
touched down in Auckland 
last week to begin a tour 
of New Zealand as part of 
Auckland Airport’s wider 
campaign to promote our 
premium tourism destina-
tions internationally.
An extensive social media 
user with more than one 
million fans on Facebook 
and 237,000 on Twitter, Farah is touring 
Auckland, Waiheke Island, Kauri Cliffs, the 
Bay of Islands, Matakana and Queenstown, 
generating regular updates and sharing con-
tent as she goes.
Starring in her own hit TV cooking series, 
Ala Chef, Farah has had a varied career, from 

creating desserts for the 
likes of First Lady Bush at 
G8 Summits to modelling 
for FHM magazine. She 
is also a devoted wife and 
mother, bringing her four 
year old son here for the 
tour.
With a population of 
around 240 million, 
Indonesia comprises 
around 45 percent of the 
ASEAN economy and is 
quickly transforming into 

a global economic powerhouse.  There are 
already more than 42 million Facebook users 
in Indonesia, and by 2015 the number of mil-
lionaires is expected to triple according to a 
Credit Lyonnais Securities Asia wealth report, 
making the market a significant opportunity 
for New Zealand by any measure.

Kingston Flyer trust to be formed 
Kingston Flyer owner David Bryce has 
announced a trust is to be formed to preserve 
the historic steam locomotive in perpetuity. 
The vintage steam train’s 2011-12 season 
ended at the weekend, having attracted 
almost 16,000 visitors, after Mr Bryce bought 
the train last year. 
Mr Bryce said the community support and 
high visitor numbers in its first season back 
in operation had given him confidence in the 

future of the business. 
People could subscribe to be members of the 
trust for $100 annually, giving them and five 
others half-price train rides at any time. 
Subscription fees and donations would go 
towards the preservation of the Kingston 
Flyer locomotives, carriages, railway lines and 
buildings, which the trust would own. 
The Kingston Flyer 2012-13 season will start 
on 29SEP, with two trips a day.

This year’s Travellers Choice Awards run by the world’s biggest travel website Trip 
Advisor have ranked Queenstown third among the top 25 destinations in the South 
Pacific, just behind Sydney and Bora Bora. The ranking was based on millions of Trip 
Advisor traveller reviews and opinions.
To view the full list, click here.

http://www.tripadvisor.com.au/TravelersChoice-Destinations-cTop-g8
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Worldwide Car & Motorhome Rental Specialists Call 0800 88 55 90 or visit 
www.driveaway.co.nzEstablished over 20 years ago, we offer over 60+ self drive suppliers at more than 8,000 global locations!

Show Me Wellington 
opportunity
Wellington businesses keen for a 
share of the city’s $100 million 
conference and events market are 
being encouraged to sign up to show 
off  at the capital’s new-look 
conference and events expo, Show 
Me Wellington.
Positively Wellington Venues CEO 
Glenys Coughlan says the revamped 
event, formerly known as the 
Wellington Conference and Events 
Expo, will show off everything 
Wellington has to offer as a host city. 
Ms Coughlan says around 100 
top quality local exhibitors - from 
venues, accommodation providers, 
tour operators, food and beverage 
businesses to retailers and tourism 
attractions - are being sought for the 
event, to take place at the TSB Bank 
Arena on 18JUL.
Positively Wellington Tourism CEO 
David Perks says the new direction 
PWV is heading in, perfectly reflects 
the successful brand and reputation 
Wellington has built for itself. 
Around 700 event organisers from 
around New Zealand are expected 
to attend the event, along with some 
hand-picked events industry influ-
encers from Australia.

Kids Ski 4 Free deal this winter
Mt Hutt ski field is offering children under 
10, who are accompanied by an adult, free lift 
passes throughout the ski season as part of a 
marketing initiative aimed at promoting the 
Methven area to families.
The township of Methven, about an hour’s 
drive from Christchurch International Air-
port, has long been a popular base for winter 
holiday-makers hitting the slopes, but now it 
is moving to broaden its appeal to the family 
market.

This ski season every 
child that is accom-
panied by a paying 
adult will receive 
free accommodation 
and free meals from 
participating Meth-
ven businesses. They 
will also get free 

shuttle rides from Methven to Mt Hutt and a 
free bus transfer from Christchurch Airport 
to Methven.
The promotion is the initiative of the Mt Hutt 
Marketing Group which comprises represent-
atives from the Methven business community, 
Mt Hutt Ski Area, Christchurch International 
Airport Limited, and Christchurch & Canter-
bury Tourism. 
CCT chief executive Tim Hunter anticipates 
the deal will be hugely popular on both sides 
of the Tasman and is urging parents to book 
early so they don’t miss out.
“Traditionally we get a lot of Australians 
visiting here during the winter months to take 
advantage of our fantastic skiing but we’re 
hoping this winter we’ll see more Australians 
arriving with their kids in town.” 
The Kids 4 Free offer can be booked online at 
www.kids4free.co.nz.

High altitude wedding
Everyone expects their wedding day to be 
memorable, but a Malaysian couple who 
celebrated their nuptials last Wednesday on 
a glacier at Aoraki Mt Cook had a day they’ll 
never forget.
As they flew by helicopter en route to their 
icy nuptials at 6800ft, Richard Lee and Regine 
Hong even witnessed a glacier calving on the 
Tasman Glacier Terminal Lake.
The wedding experience had involved staff 
from The Hermitage Hotel at every step of the 
way. 
Mr and Mrs 
Lee had orig-
inally booked 
their trip to 
New Zealand 
for October, 
prior to Air 
Asia-X an-
nouncing its 
decision to 
withdraw di-
rect services 
to Christch-
urch. The 
couple were 
still deciding 
whether or 
not to make 
the journey 
when they 
met hotel sales & marketing manager Cher 
Knights in March at the MATTA Travel Fair. 
Ms Knights offered to help reschedule and 
organise the couple’s special day right down 
to the last detail and the Lees said that from 
the moment they met Ms Knights in Ma-
laysia right up until their big day, the staff at 
The Hermitage had ensured everything went 

smoothly.
“The staff had been wonderful, accommodat-
ing and pleasant, even providing the things 
we didn’t think to bring,” said Mr Lee. 
“The Conference & Wedding Coordinator Li-
ane, borrowed things for us to use like boots 
and really warm socks,” he said. “We don’t 
normally need long woolly socks in Malaysia.
“In the rush to get everything done, my wife 
and I actually overlooked getting our mar-
riage paperwork sorted before our wedding 

day, so our 
wedding cel-
ebrant Denis 
Callesen 
offered us a 
free night’s 
accommo-
dation and 
a delicious 
home-cooked 
dinner in his 
Queenstown 
lodge to 
make sure we 
were in the 
right place at 
the right time 
to get our 
paperwork 
on time. 
“We’ll never 

forget the warm welcome and hospitality that 
The Hermitage team and Denis gave us from 
the start, it’s been the most amazing experi-
ence.”
At the end of their special day Mr and Mrs 
Lee enjoyed dinner at The Hermitage Panora-
ma Room Restaurant as part of their wedding 
package.

Richard Lee and Regine Hong with wedding celebrant Denis Callesen

http://www.driveaway.co.nz/agents/login


AUSTRALIA
Some Enchanted Evening at the Opera House
The Rodgers & Hammerstein musical South 
Pacific is to play at the Sydney Opera House 
08AUG-09SEP, staged by Opera Australia.

Forbush and Kate Ceberano as Bloody Mary, 
the show, backed by a full orchestra, includes 
showstoppers like ‘Some Enchanted Evening’, 

Acclaimed American 
director Barlett Sher 
has been in Sydney 
to reinvent his Tony 
award-winning in-
terpretation of South 
Pacific, which made its 
debut at New York’s Lincoln Centre in 2008 to 
critical and popular approval.
According to the Sydney Morning Herald, 
Sher’s 2008 revival was the first time South 
Pacific had been performed “on Broadway’’ 
since the original production opened there in 
May 1948. 
Starring Kiwi baritone Teddy Tahu Rhodes 
as Emile de Becque, Lisa McCune as Nellie 

‘I’m Gonna Wash 
That Man Right Outa 
My Hair’, ‘Bali Ha’i’ 
and ‘There is Nothin’ 
Like a Dame’.
The musical, based on 
James A. Michener’s 

1947 book of short stories “Tales of the South 
Pacific,” centres on a rocky love affair between 
the nurse and the plantation owner with 
mixed-race children from a previous mar-
riage. Nellie and Emile’s complicated court-
ship, which brings up issues of prejudice that 
continue to echo through American society, 
plays out against the backdrop of the ongoing 
war in the Pacific.

Compass Expeditions: See Australia by BMW 
For a special, ‘wind in the hair’ experience in 
the Aussie bush, Compass Expeditions has 
introduced its ‘Outback Explorer’ and 
‘Australian Encompassed’ road tours aboard a 
BMW motorbike.
Compass Expeditions is a renowned 
adventure motorcycle touring company and 
Australia’s only official BMW travel partner.  
For over 10 years it has operated supported 
expeditions to the most remote corners of the 
world and is now returning home to launch 
these two itineraries.
The Compass Expeditions 17 day ‘Outback 
Explorer’ departs Melbourne and combines 
the Great Ocean Road, the Barossa Valley and 
the Birdsville Track en-route to Darwin.
The return journey, a 19-day ‘Australian 
Encompassed’ tour, departs Darwin, with 

the route travelling via Katherine and Alice 
Springs.  The highlight of this itinerary is a 
visit to Uluru before returning to Melbourne 
via the remote Oodnadatta Track and Wilpena 
Pound.
Compass Expeditions is recognised by 
National Geographic for its globetrotting 
expeditions, having grown rapidly to offer
over 25 tours in 36 countries across four 
continents. 
Tours are all inclusive of BMW motorcycle 
rental (variety of sizes), all fuel, accommoda-
tion, most meals and attraction entry fees. 
The tours are conducted by an experienced 
guide with a support vehicle. 
For more information or to book, visit 
www.compassexpeditions.com or email
 info@compassexpeditions.com

The Aussies at Scarborough
Perth’s Scarborough Beach is set to host one 
of the world’s largest multi-discipline partici-
pation events after Western Australia secured 
the rights to the 2014 Australian Surf Life 
Saving Championships.
The week-long championships, commonly 
known as the Aussies, are expected to attract 
more than 11,000 interstate visitors to WA.
The Aussies are on the same scale as the 
Commonwealth Games in terms of numbers 
of competitors. 
When they were last held at Scarborough 
in 2009, an estimated 81,000 spectators and 
competitors descended on the beach during 
the six days of competition.

Previews for the World Premiere season of 
An Officer and A Gentleman commence at the 
Sydney Lyric Theatre tonight, 08MAY, ahead 
of the Gala Opening Night on Friday 18MAY.
Following five intense and creative weeks in 
the rehearsal room and then two weeks of 
technical rehearsals on stage, the cast and 
crew are looking forward to presenting their 
work to Sydney audiences.
Producers John Frost and Sharleen Cooper 
Cohen are thrilled with the results. John 
Frost said, “It’s always such a huge challenge 

creating a new musical. I love producing the 
classics like Annie and the recent hits from 
Broadway and the West End such as Legally 
Blonde, but there’s a great satisfaction in de-
veloping new work such as we’ve done here. 
Our combined Australian and US creative 
team have achieved a production I’m very 
proud of. The cast have worked tirelessly for 
the past seven weeks and can now reap the 
rewards. I think Sydney is going to love An 
Officer and A Gentleman.”

Hobart’s historic Hadleys Hotel has 
played host to many famous guests 
including Tasmania’s Hollywood star 
Errol Flynn and Antarctic explorer Roald 
Amundsen. Today, the 1834 National 
Trust-listed hotel brings together two 
centuries of hospitality with the open-
ing of Tasmania’s biggest multipurpose 
hotel development with a multimillion 
dollar extension to the hotel. 
The extension has added a further 
125 luxury apartments, extensive F&B 
outlets and conferencing facilities to 
Hobart. 
The original Hadleys Hotel will now be 
known as the Grand Mercure Hobart 
Central Apartments.
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PACIFIC ISLANDS

www.aircalin.com

• 4 departures every week from  
   Auckland to Nouméa
• Convenient daytime departures  
   in both directions
• Year-round, non-seasonal  
   airfares valid on all 4 flights

• An extensive network covering the  
   South Pacific, Japan and Korea
• Tailored group quotes
• Through fares from main domestic  
   centres
• A modern Airbus fleet of A330  
   and A320 aircraft

• Exclusive Business Class on the  
   Auckland-Nouméa route
• Full inflight service, regardless  
   of the fare paid
• The only true New Caledonia  
   experience

10 Good reasons 
to fly Aircalin

                                       (09) 977 2238 
           reservations@aircalin.co.nz

  TAHITI  ON SALE
Economy air fare from $905 return

Business air fare from $2530 return

Fly For Free

Sales to 31JUL12
Travel to 31MAR13

Contact your 
wholesaler 
for details

www.pacificresort.com

Stay 5 or more nights at Pacific Resort Aitutaki
& receive FREE round trip RAR-AIT-RAR airfares

(up to two return airfares per room booked per stay)

“World’s Leading Boutique Island Resort” 
(2008-2011 World Travel Awards)

Tonga bids for Pacific Games
M.I.C.E. BTN reports that the Kingdom of 
Tonga, which has in recent years indicated a 
growing interest in the development of con-
ference and incentive traffic, is looking also 
to opportunities for major sports and other 
regional events.
It is bidding to hold the 2019 Pacific Games, 
up against a rival bid from French Polynesia. 

Venues in Nuku’alofa and around the island 
of Tongatapu would be utilised, including a 
new stadium funded by China. 
The Pacific Games attract at least 5000 ath-
letes and officials.  Tonga hopes to build on 
this by drawing spectators from Australia, 
New Zealand and around the Pacific.
The next Games, in 2015, are to be held in 
Port Moresby.

Big conference on Norfolk Island
The 16th Pacific Island Telecommunications 
Association (PITA) was held at Paradise 
Hotel on Norfolk Island last month and some 
150 delegates from throughout the Pacific and 
Asia travelled to the island for the conference.  
There was a reception for delegates at 

Government House, located in World 
Heritage Listed area of Kingston. Local sport-
ing clubs and restaurants hosted various
functions during the week and the overall 
feedback from participants was extremely 
positive, with many wishing the next 
conference could be held on Norfolk again.

Pamper Me Cruise space
With just over a month to go before the Fiji 
Pamper Me Cruise departs on 12JUN, there 
are still a few spaces available, says Anne 
Radonich, NZ sales manager for Captain 
Cook Cruises. 
“We have had very strong interest and book-
ings on this cruise and it’s just great to see 
how popular our theme cruises are becoming.” 

For more information on the stylists visit
Polwarth Design and Senikai Spas. 
Agents can contact their wholesaler for more 
details and bookings, or check out the 
A Team website for more information by 
clicking here or by phoning 021 631 474 or 
emailing anne@radmarketing.co.nz.

Cooks arrivals MAR12
New Zealanders arriving in the Cook Islands 
in MAR12 were up 16% on the same month 
last year, and the stats show a 39% growth in 
Australian arrivals over MAR11. 
CINews Online reports that the financial 
troubles being experienced in the northern 

hemisphere are continuing to have their effect 
on tourist numbers. There were fewer visitors 
from the UK, the United States and continen-
tal Europe, and the Canadian market was the 
only one from the northern hemisphere to 
record a 10% increase.
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Your gateway to China We know it as well, as our own backyard CLICK HERE
or call 09 309 1188

ASIA

Airline Sales Manager  

t Develop sales strategy and identify key areas of growth and 
        opportunity for airline brand;
t Maintain productive contact with current and potential accounts by     
        following a defined sales call schedule and attending functions  
        and events as required;
t    Deliver a professional and informative sales message aligned to  
        the Airline’s key objectives;
t Seek ongoing market intelligence and monitor market trends and  
        developments;
t    Build and maintain relationships with key customers and stake- 
        holders.

Applicants must possess the following attributes;
t Previous airline/travel industry experience, preferably in an 
        external sales position.  (*Note, applicants without previous        
        airline/travel industry experience will not be considered).
t A thorough understanding of airline terminology, airfare structure   
        and travel industry distribution channels and processes.
t    Be fluent in Chinese and English (*Note, applicants without 
        Chinese language skills cannot be considered due to the specific   
        requirements of the role).
t Excellent verbal, written and interpersonal communication skills.
t    Exceptional presentation skills.
t    Sound time management and organisational skills.
t Thorough knowledge of MS Office including Power point.
t Flexibility with a willingness to adapt to the various requirements 
        of the role including some after hours work and some travel.
t Applicants must have own car.

This is an excellent opportunity to secure an interesting and challenging 
role representing one of the aviation industry’s leading airline brands.

As a result of our appointment we are seeking a dynamic, results-
orientated individual with a passion for sales to fill the above position, 
based in our Auckland office.

Applications should be forwarded with a CV and covering letter, by 
Monday 14 May 2012 via email to  applications@walshegroup.com
Please note only successful applicants will be contacted.

www.walshegroup.com

The Walshe Group, one of New Zealand’s largest independent 
GSA companies has recently been appointed as GSA for an 

online airline servicing Auckland.

Key responsibilities will include;

The Webb Ellis Cup comes to the Cooks
The Federation of Oceania Rugby Unions (FORU) has just held its Annual 
General Meeting at the Edgewater Resort & Spa on Rarotonga. The three-
day meeting was attended by more than 30 regional and international 
rugby delegates from the International Rugby Board.
All Black star player, Jerome Kaino arrived on the island with his family 
and the Webb Ellis Cup for a World Cup parade through Avarua.
Kaino displayed the cup to the people of the Cook Islands, well-known as 
passionate rugby union followers and huge supporters of the All Blacks. 
He is pictured here with Edgewater Resort staff.

Rarotonga Beach Bungalows has just extended 
its Stay 5 Pay 4 night deal, that also includes 
free car hire, for sales to 30JUN and travel 
to 31MAR13, with a block out 15DEC12 – 
10JAN13.
The property is ideally located on Titikaveka 
Beach, said to be the most beautiful stretch of 
sand in Rarotonga, and is within easy reach 
of Muri Beach and Avarua. There is excellent 
swimming and snorkelling right off the beach.
All bungalows face the sea and have wide decks, 
lounge, dining area, kitchenette and luxury bed-
rooms with a large tropical bathroom.
“The resort is designed for couples looking for a 
perfect spot for a secluded beach holiday, tropi-
cal honeymoon, or a romantic couple’s vacation,” 
says Lesley Perrie, the resort’s NZ representative.

Hotel transfers during 
Singapore F1GP road closures
Singapore Airlines advises that during the Singapore Formula 1 
(20-23SEP12) there will be road closures that will affect hotel transfers 
for guests staying at the following hotels within the Marina area: 
Mandarin Oriental, Marina Mandarin and Pan Pacific Hotels.
For passengers taking SIC (seat in car) transfers from Changi Airport 
(and v.v.), the drop off/ boarding point will be at the Conrad 
Centennial Hotel, which is within a 15 minute walking distance of the 
Marina hotels.

Discover the ancient town of Mrauk U
The ancient city of Mrauk U in Myanmar is described as a place of 

rare beauty, mind-bending sights, captivating 
culture and the absolute foreignness. Mrauk U 
was the capital of Myanmar in the 15th century 
and at its peak it was one of the richest cities in 
all of Asia. 
Adventure World’s 4-day / 3-night Mrauk U 
Extension private tour is priced from $1622pp 
and highlights include experiencing sunrise 
over the Mrauk U, visiting the riverside town of 
Sittwe and observing local river life.   Call 0508 
496 753 or visit www.adventureworld.co.nz.

http://www.acrossia.com
www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/myanmar/tours/mrauk-u-extension
www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/myanmar/tours/mrauk-u-extension


Amazing golf courses in spectacular settings.

If you’re looking for value-for-money golfing experiences, you can’t go past Thailand. First rate courses and facilities, along with unmatched service and hospitality, make  
Thailand a golfer’s dream. Some might say it is the best place for a golfing holiday anywhere on the planet. From Bangkok to Hua Hin, Pattaya to Chang Mai, there are generous 
numbers of public courses of a high international standard just waiting to be played every day of the week. But we all know that a golfing vacation is not just about golf. Luckily,  
the off-the-course action in Thailand – the beaches, the nightlife, the food, the culture – is well worth swinging into as well.

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298
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Auckland Airport targets Asia
Auckland International Airport is targeting growth 
from Asia, and China in particular, saying the region is 
set to provide the biggest increase in visitor arrivals by 
2020.
The airport’s Ambition 2020 plan aims to boost inter-
national visitor arrivals and increase the value they 
bring to the local economy, the company says.
“We intend to do this by working with our airline 
customers to attract more flights, preferably direct, on 
more routes from key source travel markets around 
the world, and by working with the industry to attract 
a more valuable mix of visitor segments,” says CEO 
Simon Moutter.
“Ambition 2020 is our contribution to elevate the un-
derstanding of where growth in visitors will most likely 
come from and what initiatives we need to put in place 
or have more of to maximise their value as tourists,” he 
said.
The airport said it still has the potential to explore 
relatively untapped markets in the Sunshine Coast, 
Perth and Adelaide in Australia, and Shenzhen, 
Qingdao, Shenyang and Chengdu in China.
International visitor arrivals have the potential to grow 
to about 3.5 million by 2020, from 2.6m in 2011, 
according to the Ambition 2020 plan.
The value generated for New Zealand from visitors 
could rise to about $8.5bn from $5.75bn last year.
“Asia, especially China, will provide the largest growth 
potential both in visitor arrivals and in the amount 
they will spend when they’re here,” general manager 
aeronautical commercial Glenn Wedlock said.
China, which is New Zealand’s second-largest export 
market, has the potential to generate over 430,000 
arrivals in 2020, up from 160,000 now. The airport 
predicts direct visitors will increase to 170,000 in 2020 
from 50,000.
“To do this we will need to see air services between 
New Zealand and China reach around three times the 

THE AMERICAS

New Rocky offer best yet
World Journeys says the latest Rocky 
Mountaineer value-add offer is the best 
yet, as it allows flexibility over how you 
spend the credit offered.  Any 2012 
Rocky Mountaineer package tour with 
a land tour portion of 4 nights or more 
is eligible for the offer, which must be 
booked before 30JUN12, for departures 
MAY-OCT12.  RedLeaf passengers 
enjoy a CAD$300 per adult credit; 
SilverLeaf is CAD$400 per adult; and 
GoldLeaf CAD$500 per adult.  Credit 
can be used toward any add-on 
arrangements booked with Rocky 

Mountaineer, including their Whistler 
Sea to Sky Climb journey, city stop add-
ons, extra accommodation nights, meal 
plans, tours, transfers, activities and RM 
Rail & Cruise packages (with the rail 
portion being the qualifier for the offer).  
The offer is available only to adults, has 
no cash value is non-transferrable, and 
is not available in conjunction with any 
other offer. For more conditions, and 
details of add-ons available contact 
World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Golden Gate 75th Anniversary
The 75th Anniversary of the opening of San 
Francisco’s Golden Gate Bridge will be cele-
brated on27MAY with a big fireworks display 
and the city’s original bay cruise operator Red 
and White Fleet will be operating a special 
2½ hour cruise from Pier 43½ in the heart of 
Fisherman’s Wharf, departing at 7.30pm.
The US$66 cruise will include a buffet and 
complimentary beverage, plus a great viewing 
position for the pyrotechnics. Book online at 
www.redandwhite.com

More global links for Las Vegas
McCarran International Airport in Las Vegas 
is to get three new international services. 
Air Berlin inaugurates twice-weekly seasonal 
flights from Dusseldorf, making it the second 
German carrier to serve the gaming mecca. 
Condor already flies in from Frankfurt.
Dutch carrier ArkeFly, a TUI company, com-
mences seasonal flights from Amsterdam in 
early June, and Panama’s Copa Airlines will 
begin a 4pw schedule, the first-ever scheduled 
flights to Las Vegas from Central America.

Vancouver’s Klahowya Village
Klahowya Village in Vancouver’s Stanley Park 
opens for its summer season 21JUN-16SEP. 
This family adventure immerses visitors in 
the Musqueam, Squamish and Tsleil-Waututh 
First Nations cultures of the region through 
traditional dance, Aboriginal cuisine, story-
telling, wood carving and weaving demon-
strations. Visitors can also take a ride on the 
Spirit Catcher Train, where they’ll journey 
into the thick of the forest and hear the 
ancient story of the Sasquatch. 
www.aboriginalbc.com

THE MONTH OF MAY IS THE MONTH OF LEI
WHY DON’T YOU JOIN OUR HAWAI’I TRAVEL SPECIALIST PROGRAMME?
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number of direct flights today,” Mr Wedlock 
said.

http://hto.travelagentportal.net/account/login.aspx
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Kenya travel advisory relaxed
The British Foreign Office has amended its 
advice for Kenya, and is now warning against 
all but essential travel to coastal areas within 
60km of the country’s border with Somalia.
This is a significant relaxation of its previous 
advisory, which suggested that coastal areas 

within 150km of Somalia should be avoided.
It also means that the popular beach resort of 
Lamu is once again open to ordinary travel-
lers.
Visitor numbers to Kenya had fallen by nearly 
two thirds since last year, according to some 
tour operators.

Cape Town & Winelands tour 
World Journeys has a Stay 6 / Pay 4 offer on 
package that it says is an ideal add on to any 
Southern African safari experience.  The 
“Cape Town & The Winelands” package en-
joys 3 nights at The Vineyard Hotel and Spa, 
and 3 nights at De Ouwe Werf (getting one 
free night at each property).  
The deluxe Vineyard Hotel & Spa (above)
is located in Cape Town’s leafy suburbs, just 
ten minutes away from the Victoria & Alfred 
Waterfront, and guests on this package enjoy 

15% savings on selected massages at the Spa.  
The historic and luxurious Ouwe Werf Hotel 
is located in Stellenbosch in the heart of the 
Cape Winelands, and the stay includes com-
plimentary valet parking and car wash, plus a 
free afternoon tea of their famous homebaked 
cheesecake and cappuccino.
The offer is valid on new bookings only, for 
travel until 30SEP12.  Call 0800 117311 or 
info@worldjourneys.co.nz

F1 Grand Prix Abu Dhabi
Experience the Grand Prix in Abu Dhabi with 
Adventure World’s new F1GP 5-day / 4-night 
package.
Priced from $1180pp it includes a 3-day 
North/West/Marina Grandstand ticket, 4 

nights’ accommodation at the Citymax Bur 
Dubai in a standard room, meet & greet upon 
arrival, return airport transfers and return 
transfers to the Abu Dhabi Grand Prix circuit. 
Call 0508 496 753.

Luxury at the Bab Al Shams Desert Resort & Spa
Tell your clients they can ride off into the sun-
set on a camel or leave all their cares behind 
as they relax poolside in the Arabian desert 
within easy reach of Dubai.
Nestled in the desert dunes outside Dubai, 
Bab Al Shams Desert Resort & Spa is the ulti-
mate luxury retreat, offering guests a one of a 
kind traditional desert experience that is true 
to the culture and heritage of Dubai. 
With its literal translation from Arabic mean-
ing ‘gateway to the sun’, this 5-star resort is 
built in an Arabic fort setting in and around 

an oasis. Inside the walls, shaded courtyards, 
walkways and water features provide cool 
shelter and maintain the unique ambience 
and atmosphere.
This 3-night, 2-day package, priced from 
$435pp twin share, includes accommodation 
in a superior room, breakfast daily and return 
private transfers from Dubai. 
* Terms & Conditions apply. Valid for travel 
01MAY-29SEP12 with sales to 30JUN12.
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz

Return airfares, 5 nights accommodation  
& buffet breakfast daily from $2689*Dubai  C
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*email: res@escape-holidays.co.nz*

www.adventureworld.co.nz/travel-deals/abu-dhabi-formula-1-package
www.adventureworld.co.nz/travel-deals/abu-dhabi-formula-1-package
http://www.escape-holidays.co.nz


EUROPE
UK Border Agency strike
Britain’s Immigration staff are to stage a one-
day strike on Thursday, the latest move in a 
bitter dispute over public sector pensions. 
The Immigration Services Union, which 

represents 4,500 Border Agency staff, said its 
members will walk out at ports and airports 
across the UK and abroad, threatening huge 
disruption at airports including Heathrow.

PM orders action to cut airport chaos
Britain’s Home Secretary Theresa May is to 
order a pilot scheme aimed at cutting queues 
at Britain’s airports by relaxing checks on low-
risk British and other EU travellers, but the 
home secretary’s initiative is unlikely to start 
before London hosts the Olympic Games in 
the summer.
The Financial Times says PM David Cameron 
ordered action to cut waiting times at Heath-
row and other airports at last week’s cabinet 
and the home secretary has held talks with 
airlines and airport operators to try to find an 
urgent solution.

One option was to come up with a “risk-
based system” in which travellers deemed to 
be low risk could be rushed through immi-
gration controls, allowing border officers to 
focus on those deemed to pose the most risk.
Such an approach would allow officials to 
adopt a lighter touch for some passengers, 
such as parties of schoolchildren from mem-
bers of the European Economic Area — the 
EU plus Liechtenstein, Iceland and Norway 
— and Switzerland. This would mean that 
they would not be checked against a terrorist 
warning list.

DriveAway UK & Europe 
summertime deals
DriveAway is offering discounted northern 
hemisphere car rental deals. Prices start from 
$38* per day for the UK, $43* per day for 
France, $51* per day for Italy and $58* per 
day for Germany, based on 7 days economy 
car rental collecting before 15JUN12. Prices 
include unlimited kilometres, third party 
liability insurance, collision damage waiver, 
theft protection, local tax and breakdown 
assistance.
For more information or to make a booking, 
call 0800 885 590 or visit www.driveaway.
co.nz.
*Black out period applies for UK collections
31MAY – 05JUN12. Prices correct at 
03MAY12 and are subject to currency 
fluctuations and change without notice. 
Seasonal surcharges may apply for collections 
outside these dates. 

Greek Islands Sailing Adventure                                                               
G Adventures is offering up to 25% off a range 
of Greek sailing trips. Their top selling 8-day / 
7-night Greek Islands Sailing Adventure which 
travels from Athens to Mykonos is now priced 
from $1310pp (was $1749). Travellers will cruise 
through the Greek Islands onboard 50-foot 
yachts, with time for hiking, snorkelling and re-
laxing. Other highlights include exploring ancient 
archaeological sites and taverna-lined harbours, 
dining on fresh seafood and trying Ouzo. 
On sale until 31MAY12 for travel until 31DEC12. 
For more information on G Adventures, contact 
Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz.

LH Group 
- Agent Training Webinars
For consultants new to the industry, or new 
to selling Europe, or for those who need to 
brush up their skills and get to know the LH 
Group Airlines and Fares better, there’s an in-
vitation to join in to the latest round of online 
Agent Trainings for Lufthansa, SWISS and 
Austrian Airlines. 
     Today, Tue 08MAY  : 0830 - 0915 
     Tomorrow, Wed 09MAY : 0830 - 0915 
One agent attending the webinar will win a 
one month supply of coffee from Allpress. 
Register now via the eXperts website  at : 
www.lufthansaexperts.com  and click on 
“experts café”. 

TOUR PRODUCT

Tauck’s “Roman Holiday” 
event returns
Tauck Tours has begun rolling out its 2012 
portfolio of more than 50 all-inclusive 
European itineraries, which include the 
return of its exclusive “Roman Holiday” 
event.
Last offered in 2010, Tauck’s “Roman Holiday”
event is a one-time, five-day event (25-30OCT
12; from $6315pp twin share) featuring a 
rotation of themed, small-group, sightseeing
that each explores a different element of 
Rome’s history or culture.  
Event attendees will reconvene at the end of 
each day for special gala evenings, including 
a private fashion show highlighting Italian 
designers and a performance of Italian opera 
inside a privately owned palace.  The event’s 
signature evening, however, is an exclusive 
after-hours tour of the Vatican Museums and 
Sistine Chapel, followed by aperitifs and a 
private dinner inside the Vatican Museums’ 
stunning Braccio Nuovo gallery (pictured), 
a venue normally reserved for Vatican state 
dinners and other official functions.  
For more information on Tauck contact 
Adventure World on 0508 496 753.
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Tauck’s Sicily and Turkey tours 
The Tauck Tours 2012 portfolio of more than 
50 all-inclusive European itineraries includes 
a new 10-day itinerary in Sicily and a new 12-
day exploration of Turkey.
The “Sicily: Culture Through The Ages” tour 
(from $6,315pp twin share), explores the 
enduring influences that have shaped Sicilian 
culture, including those of the Greeks, 
Romans, Normans and even the Mafia.  The 
tour also introduces guests to the island’s 
diverse artisans and their various crafts, 
including a chocolatier, a maker of Majolica 
ceramics, a chef specializing in traditional 
pastries, and the vintners at a family-owned 
winery where Tauck groups will enjoy a 
tasting.  Another Tauck-exclusive highlight 
is a reception and dinner at the home of La 
Principessa di Raffadali in Palermo, along 
with a tour of her 14th-century palazzo.  
Tauck is also offering a new Turkey itinerary 
for clients wanting to travel in 2012. 
“Turkey, Land of Contrasts” features three 
on-tour flights that allow Tauck’s guests to 
experience a wide range of locations, from a 
three-night stay in Istanbul with an in-depth 
exploration of the city, to the coastal cities of 
Izmir, Ephesus and Antalya, to the interior 
cities of Konya and Cappadocia.  Among the 
highlights of the new Tauck itinerary are an 
included hot air balloon flight above the 
“fairy chimney” rock formations of the 
Goreme Valley, private instruction in the 
preparation of authentic Turkish coffee, and a 
traditional dance performance by a troupe of 
“whirling dervishes.” 
“Turkey, Land of Contrasts” is priced from 
$6,315pp twin share.
For more information on Tauck contact 
Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz. 

Gecko’s May Getaway discounts
Gecko’s May Getaway sale is offering sav-
ings of NZ$175 on its Middle East, North 
Africa and Europe tours longer than 7 seven 
days. Offer is available to new bookings only, 
booked and deposited 01-31MAY12 for travel 
by 31DEC12. Valid for Australian and New 
Zealand clients only and cannot be used in 
conjunction with any other offer except the 
Past Passenger loyalty discount. The discount 
does not apply to Private Group tours. All 

tours are subject to availability. Deposit of 
$250 per person per trip due upon booking 
and full payment due 56 days prior to depar-
ture. If booking within 56 days of departure, 
full payment due immediately. All prices 
are per person based on twin share. Book-
ing conditions apply as per current Gecko’s 
2011 – 2013 Middle East, Turkey and Greece 
brochure.

AVIATION
Qantas cuts cloth, protects market share
The Qantas Group will reduce capital 
expenditure in 2012/13 by a further A$400 
million in addition to the A$500 million 
announced in February, as it pursues 
competitiveness in all business areas. 
The reduction in 2012/13 expenditure will be 
achieved through changes to the Group’s fleet 
plan, including the rescheduling of two Airbus 
A380s previously intended for delivery in 
early 2013. These aircraft will now be delivered 
in 2016/17. The Group’s final six A380s will 
be delivered from 2018-19.
The Qantas Group has also announced it will 
increase capacity on domestic Qantas, Jetstar 
and QantasLink routes during 2012/13 to 
ensure it maintains its ‘profit-maximising’ 
65% market share in the business and leisure 
markets, the face of Virgin Australia moves. 
A range of changes, including aircraft 
upgrades and additional frequencies, will be 
made to provide greater choice and 
convenience for customers. 

- Qantas will add extra services during peak 
times on core east coast business routes 
between Sydney, Melbourne and Brisbane.
- The reintroduction of Boeing 747 services 
on the Sydney-Perth route and more Airbus 
A330 services on the Melbourne-Perth route 
will increase capacity in the east-west market 
and give more customers access to the award-
winning Skybed product in business class.
- Jetstar will increase capacity on routes 
between east coast capitals and major leisure 
destinations. 
- QantasLink will increase capacity across 
Queensland with the introduction of F100 
jet services between Brisbane and Emerald, 
complementing Q400 services and providing 
cascaded growth in key regional markets. 
Consultation on the future of Qantas’ heavy 
maintenance operations in Australia has 
concluded and a decision will be announced 
by mid-May after all options have been 
assessed thoroughly. 

AirAsia MAS share swap 
reversed
AirAsia and Malaysian Airline System say 
they will boost collaboration in areas 
including procurement, even as they end an 
equity tie-up. 
According to a Bloomberg report, MAS will 
no longer be restricted to focusing on full-
service operations after this deal, 
according to a statement. The carrier had 
earlier agreed to cede the low-cost market to 
AirAsia as part of the share swap. 
The two airlines say they plan to cooperate in 
areas including maintenance and purchasing 
as rising fuel costs dent industry earnings. 
The carriers will push ahead with the plan 
even after their parents announced plans to 
unwind a less than nine-month-old share 
swap that had triggered opposition from 
Malaysian’s largest union. 
The 15,000-member Malaysia Airlines 
Employees’ Union had opposed the share 
swap, saying it benefited AirAsia more. The 
group met Prime Minister Najib Razak at 
least three times to discuss concerns over 
potential job losses following the tie-up, 
according to the labour group’s president.

British Airways will resume 
flights to Korea from DEC12, 
using Heathrow slots acquired 
via parent IAG’s purchase of 
Bmi. It will operate six B777 
flights per week and the air-
line has already started selling 
flights to Seoul, which it last 
flew to in 1998.

Over 120 European destinations ... now that’s Wunderbar!
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Aviation commentator and TravelMemo 
contributor Peter Clark has just returned 
from London, where he was a guest of 
Korean Air on their inaugural flight 
from Seoul-Incheon to London-Gatwick.
Here is his report:
We departed Auckland on a Korean Air 
B777-200, configured with 8 First Class 
sleepers, 28 Prestige Plus Business Class 
chairs and 225 Economy Class seats. These 
have a 34-inch pitch, one of the most 
spacious in the industry, and are fitted with 
seat-back IFE throughout.  Some services 
from Auckland are operated by B747-400 
to cope with high season demand.
My Prestige Plus seat was an angled 
bed-type seat with a 21.6-inch width and 
60-inch pitch, plus privacy screening and 
IFE video screen. Although they are not 
the fully lay-flat beds fitted on some KE 
aircraft, I found the angle of incline barely 
noticeable, especially with the slight nose-
up attitude of the aircraft in flight.  
The well-presented cabin crew were pre-
dominantly female and outfitted in Korean 
Air’s familiar blue-green combination. They 
were consistently attentive and friendly, 
and we were well looked after on all flights. 
Korean serves great food – with a choice of 
European or tasty Korean dishes, including
the traditional Bibimbap mixed meal 
served with rice, the classic sesame oil and 
Gochujang, (Korean hot pepper paste). The 
selection of wines ex AKL even included a 
Kiwi sauvignon blanc.  Snacks, noodles and 
drinks were available throughout.
The 12-hour daylight flight to Seoul 
Incheon tracked north over Vanuatu and 
southern Japan, and arrived on time at 
what is consistently voted the world’s best 
airport. 
The minimum transfer/transit time of just 
45 minutes (the world’s fastest) at ICN air-
port is very impressive and the transfer

between flights worked effectively. The 
slowest part was the time spent going back 
through security, but I still had plenty of 
time left to check out one of the three levels 
of lounges offered.
One hour later and the doors were closing 
on another B777-200 aircraft bound for 
London-Gatwick.
This plane was fitted with the Prestige 
Sleeper seats, previously fitted in KE’s First 
Class cabins. These are 180-degree lay flat 
sleepers but as with the Prestige Plus seats, 
are segmented. The pillows are the small 
airline type but I got really comfortable 
once I found some extra ones. The blanket 
was a good size.
Arrival into Gatwick is off-peak at 2255, 
and Gatwick Express trains take 30 min-
utes to get into the city, or there are dozens 
of hotels near the airport.
Return flights from London Gatwick on 
Korean Air involve an 11½ hour stopover
at Seoul (with a hotel stay and meals 
provided) before flying on to AKL. KE also 
leaves from Heathrow and our flight, a 
B747-400, departed at 1935 hours, and 
after a 2hr 40min transfer at ICN, we 
arrived into AKL at 0710+2.   
Flying from Auckland to London-Gatwick 
seems to me to be an ideal solution for 
business travellers, allowing them to be in 
London for a sleep and preparations ahead 
of a new day.
Likewise, flying from Heathrow on the way 
back, also works well. Korean Air business 
class is consistently good and their fares 
represent great value for money. I can 
thoroughly recommend travel via Incheon.

Check out Peter Clark’s report 
on Seoul’s Incheon Airport in 
the next TravelMemo.

Korean Air, with 
a fleet of 147 
aircraft, is one 
of the world’s 
top 20 airlines, 
and operates 
almost 400 
flights per day 
to 119 cities in 
40 countries. 
It is a founding 
member of the 
SkyTeam 
alliance, whose 
15 members 
carry a combined 
487 million 
passengers a 
year between 
926 destinations 
in 173 countries. 
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SIA #1 with Roy Morgan Research
Singapore Airlines has been named as Interna-
tional Airline of the Year by Roy Morgan 
Research.  The award recognises Singapore 
Airlines’ commitment to customer satisfaction 
and its continued efforts in providing customers 
with industry leading in- and off-flight customer 
service.  
“Throughout the world and over our 40 years of 
operation, we’ve made the customer experience 
our highest priority,” said James Lim, General 
Manager New Zealand for Singapore Airlines.  
“Receiving this award shows us that we’ve con-
sistently delivered the award-winning level of 
service that our customers demand.”

Bmibaby to be grounded
East Midlands-based budget airline 
Bmibaby will be grounded from Septem-
ber, with some routes being stopped as 
early as next month, new owner IAG has 
announced.
IAG acquired bmibaby along with bmi 
from Lufthansa, but while bmi is being in-
tegrated into BA’s mainstream operations, 
BA has no desire to run the budget airline.
IAG said it was still willing to sell 
Bmibaby, but it said recently it didn’t ex-
pect to find a buyer for the carrier which is 
losing £25m a year.
The move will affect almost 500 staff.

CRUISE NEWS

All-inclusive vAlue 
10 nights - DELUXE SUITE from $6545

 NZD, per guest, share twin, subject to changeseven seas Mariner

 Palazzos & Patricians
venice to Monte cArlo

30 OCTOBER 2012

For details or to book call

0508 CRUISE (278 473) 
(09) 523 7788Free Shore excurSionS

up to
37

MSC Cruises On-Board Credit offer
MSC Cruises Australia is providing addition-
al value for customers making new bookings 
for departures in Europe during July and 
August 2012.
The promotion will give NZ$100 per person 
on-board credit on any departure 7 nights 
or more. The credit can be used to purchase 

shore excursions, duty free, or beverages.
This promotion will include sailings on the 
new MSC Divina which launches 26MAY. 
The promotion can be used in conjunction 
with MSC Loyalty Club discounts, and is 
valid for new bookings before 31MAY12. 
Call MSC Cruises on 0508 4278473.

$US350 onboard credit on Celebrity Solstice
To celebrate the maiden season Down Under 
of Celebrity Solstice, Celebrity Cruises is 
offering US$350 onboard credit for guests 
who book a balcony stateroom on 12-night 
cruises from Auckland to Sydney on 04JAN13 
and 16MAR13 and for 12-night cruises from 
Sydney to Auckland departing on 16JAN13 
and 03MAR13.  But guests need to be quick, 
as this offer ends 31MAY12.
The Auckland to Sydney cruise offers a range 
of port calls down the East Coast of New Zea-
land, and then visits Milford, Doubtful and 
Dusky Sounds, before cruising to Hobart and 
completing the cruise with an overnight stay 

in Sydney. The Sydney to Auckland cruise 
also includes an overnight stay in Sydney and 
then calls at Melbourne, the three Fiordland 
Sounds, before visiting Dunedin, Akaroa, 
Wellington, Tauranga and ending the cruise 
in Auckland.
Examples of stateroom prices range from 
$3,259* for a Balcony stateroom to $3,399 for 
an AquaClass stateroom.
*Conditions apply. Prices are per person, 
cruise only, in New Zealand dollars, based on 
twin occupancy, inclusive of all fees, taxes, 
and onboard gratuities.

Free Upgrade on Rhapsody of the Seas, Radiance of the Seas
Royal Caribbean is offering a free upgrade 
from Oceanview to Balcony stateroom for a 
10-night Queensland Delights cruise on 
Radiance of the Seas which departs on 
20DEC12 and 09APR13, as well as on an 
11-night Tropical Queensland cruise on 
Rhapsody of the Seas, departing on 07DEC12, 
18FEB13 and 23MAR13. All cruises sail 
roundtrip from Sydney.
Prices range from $2,279* for an interior 
stateroom on Radiance of the Seas to $2,599 
for an Oceanview stateroom, with the lure 
of being upgraded for the same price to a 

Balcony stateroom. Prices for the Tropical 
Queensland cruise on Rhapsody of the Seas 
range from $1,429 for an interior stateroom, 
to $1,949 for an oceanview stateroom, again 
with the opportunity of a free upgrade from 
an Oceanview to a Balcony stateroom.  This 
offer ends 31MAY12.
*Conditions apply. Prices are per person, 
cruise only, in New Zealand dollars, based on 
twin occupancy, inclusive of all fees, taxes, 
and onboard gratuities.



Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Inside
Stateroom

NZ$3359pp

Oceanview
Stateroom

NZ$3999pp

Suite
NZ$6299pp

Call Reservations on 09 444 2298

17 Nights
Departs Hong Kong 

21DEC12
ms Volendam

New online pricing tool from Viking
With prices of cruise holidays becoming more and more 
complex, Viking River Cruises, the world’s leading river 
cruise line, has launched an online tool to help simplify 
pricing and make decision-making easier for consumers 
and travel agents. 
The website www.vikingrivercruises.com.au/compare is 
the first of its kind to compare the inclusions and prices 
for Viking’s most popular river cruise holidays with 
similar competitor itineraries.
“Our research tells us that consumers find the offers and 
discounts in the river cruise holiday market too complex 
to grasp. Occasionally, even we find it difficult to under-
stand and we work in the industry,” says Teresia Fors, 
Viking River Cruises’ Australia and New Zealand 
Managing Director.  “That’s why we created a user-
friendly tool to help consumers and agents research 
what’s available in the market and compare the cost and 
benefits of each alternative.  Everything is displayed in a 
clear and simple way.”
The website features the most common itineraries.  
Consumers and travel agents simply select the cruise of 
their choice, the date and accommodation and 
immediately see what’s on offer, for what price. 
This much-needed price and comparison website reflects 
the Viking philosophy to deliver clear communication 
and exceptional service.                                                              

Biggest ever Princess offering
Princess Cruises has launched its biggest ever range of cruises for 
the Australasian market.
New offerings include sailings between Sydney and Tokyo on Sun 
Princess, a special eight-night voyage to Tasmania on 
Diamond Princess, and a range of New Zealand cruises featuring 
Kiwi food, wine and culture.
The cruise line’s 2013-14 programme also includes more Pacific 
Island cruises from Sydney and Brisbane as well as the return of 
the popular 35-night Hawaii, Tahiti and South Pacific itinerary.
Highlights of the program include:
An 8-night roundtrip cruise to Tasmania from Sydney on 
Diamond Princess, departing 03DEC13 with fares from $1656*pp 
twin share 
11-night cruises to Fiji from Brisbane priced from $2175*pp twin 
share, with departures in 2013 and 2014 
A 35-night roundtrip voyage to Hawaii and Tahiti from Sydney 
on Sea Princess priced from $7999*pp twin share, departing 
09APR14 
12-night Australia & New Zealand Diamond Princess open-jaws – 
Auckland to Sydney and Sydney to Auckland from $2143*pp twin 
share 
25 and 26-night cruises from Sydney to Tokyo on Sun Princess de-
parting APR13 and MAR14 with fares from $6699*pp twin share.
For more information visit www.myccs.co.nz.
*subject to availability, conditions apply.

Scenic Jewel – the 7th Space-Ship 
Scenic Tours has commissioned a seventh Scenic ‘Space-
Ship’ for its European fleet. To be christened Scenic Jewel, 
she will undertake her inaugural voyage in 2013 along 
the Rhine, Main and Danube rivers from Amsterdam 
to Budapest. Scenic Jewel joins five other Scenic ‘Space-
Ships’ that operate along Europe’s main waterways, 
including Scenic Crystal, launching in APR12. Another, 
Scenic Emerald will be relocated to Southern France for 
the 2013 season.
The unique Scenic ‘Sun-Lounge’ facility will be an 
exclusive new feature on Scenic Jewel and retro-fitted to 
the rest of the fleet (except Scenic Emerald) for 2013. 
The private balcony suites boast technology to convert 
the balcony to a Scenic ‘Sun-Lounge’.  This remote-
activated sealed glass window, allows guests to enjoy 
extra balcony space no matter the time of day or the 
weather. 
Australian interior designer, Heather Buttrose developed 
the interiors for both Scenic Jewel and Scenic Crystal. Her 
touches include spacious walk-in showers, larger ward-
robes and marble bench tops. 
Scenic Jewel will also showcase a number of innovative 
new technical upgrades including a ‘silent drive’ system, 
which significantly reduces noise and vibration, and the 
most sophisticated air conditioning system ever fitted to 
a river cruiser.
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The 41st President 
of the United States, 
George H.W. Bush, 
and former First Lady 
Barbara Bush, sailed 
their first Transatlantic 
Crossing aboard Cunard 
Line’s flagship Queen 
Mary 2, arriving into 
New York last Friday.  
They are pictured here 
with the liner’s master, 
Captain Kevin Oprey.
During their welcome 
aboard, President Bush 
was heard to say, “I’ve 
been looking forward 
to this for weeks!”  
Barbara Bush agreed, 
“You’ve been talking 
about nothing else for 
months!”

The Ancient Med escorted cruise journey
World Journeys says there is still space avail-
able on their 25-day “Ancient Med” escorted 
cruise journey departing 26SEP12.  Based 
around a Holland America Line cruise 
to some of the Med’s most epic ports, the 
journey also includes flights with Singapore 
Airlines and a stopover in Singapore, 3 nights 
in Athens pre-cruise, and 2 nights in Rome 
post-cruise.  Highlights include the Acropolis
of Athens, an optional excursion to the 
Pyramids of Giza, Marmaris on the Turkish 

Riviera, the ancient ruins of Ephesus, Korcula 
and of course Rome. Priced from $11,425pp 
(twin) this includes return airfares ex AKL/
WLG/CHC; transfers; sightseeing in Athens 
& Rome; cruise including port taxes and all 
on-board meals; 4 star hotels; and a World 
Journeys Host accompanying the group 
(subject to a minimum 15 participants).  Air-
line taxes of $185pp, and cruise tipping, are 
additional. Contact World Journeys 
0800 117311 or info@worldjourneys.co.nz

HOSPITALITY
Tanoa Aspen appointment
The Chairman of the Tanoa Hotel Group, Mr 
Y P Reddy, has announced the appointment 
of Richard Crouch as General Manager of the 
Tanoa Aspen Hotel in Queenstown.
‘We are particularly delighted with Richard’s 
appointment as it again demonstrates our 
strong desire as a company to develop and 
promote from within our existing talent pool. 
Richard will take up the role in early June and 
has set his sights firmly on maximizing the 
impact of what we all hope to be a glorious 
ski season.’ he said. 
Richard Crouch is well known in the indus-
try having performed a series of sales and 
marketing roles in the corporate travel sector, 

with Millennium and Copthorne Hotels and 
latterly, for Accor Hotels. His last role, before 
this appointment was Director of Sales for the 
Tanoa Hotel Group.
Y P Reddy also paid tribute to the Hotel’s 
outgoing General Manager, Ms Fiona Wil-
liams who he says has done an excellent job 
in managing the hotel during particularly 
challenging times. Mr Reddy added ‘Fiona is 
heading to Christchurch to attend to personal 
matters and we wish her every success in her 
future career.’ 
The search to find a suitable candidate to 
undertake the THG Director of Sales role is 
presently underway.

Heritage secures Blenheim property
Heritage Boutique Collection has secured 
Marlborough Vintners Hotel Blenheim as its 
second South Island hotel to join its rapidly 
expanding luxury property collection.
“We are delighted that the five star rated 
Marlborough Vintners Hotel Blenheim has 
joined our Heritage Boutique Collection and 
thrilled to achieve our seventh property in the 
collection in such a short time,” says Ronnie 
Ronalde, the general manager of the Heritage 
Boutique Collection. 
The hotel, situated in the sauvignon blanc 
capital of New Zealand, was designed by 
architect Anton Tritt who designed the six 
acre property for maximum aesthetics and 
to fully embrace the Rapaura Road location 
surrounded by internationally acclaimed 
vineyards.   
Marlborough Vintners Hotel Blenheim has 16 
spacious one bedroom suites, Vintners Room 

Restaurant, plus conference facilities and 
wedding facilities for up to 100 people. It is 
well equipped to cater to the executive retreat 
and conference market, plus provide pictur-
esque luxury wedding facilities.
For the month of May there is a special $165 
overnight package for two with a complimen-
tary bottle of Marlborough Vintners Hotel 
sauvignon blanc and a gourmet continental 
breakfast for two. To book call 03 572 5094 or 
email info@mvh.co.nz.  Visit www.mvh.co.nz
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PEARL’S PEARLER
If you keep procrastinating you could 

possibly end up back in yesterday

TravelMemo   20120508    08MAY12    Page 16

Christchurch hotel progress
The Press reports that a $3.6 million repair job 
is under way on the 14-storey Novotel Hotel 
in Cathedral Square, Christchurch. 
The four-star hotel was just a year old at the 
time of the FEB11 earthquake and has been 
closed since. 
Sydney-based Accor spokesman Peter Hook 
told the paper the work would take nearly a 
year. 
The hotel will reopen with about 150 rooms 
after losing 40 when the adjoining historic 
Warners Hotel next door was demolished. 
Repairs are further ahead at Accor’s three-
star, eight-storey Ibis Hotel in Hereford St., 
and the property is due to reopen in 
September. 

Accor New Zealand vice-president Paul 
Richardson said the demolition of the former 
BNZ building in Cathedral Square and the 
Clarendon Tower in Worcester St could affect 
timetables. 
Hook told The Press bookings had not yet 
been taken for the Novotel, but the Ibis would 
be “relaunched to the international market’’ 
this week. 
He expected both hotels to be in demand 
from guests arriving in Christchurch to work 
on the rebuild. 
The chain’s All Seasons Hotel in Cashel St, 
formerly Hotel So, is next to the Hotel Grand 
Chancellor, which is being demolished, and 
has not yet been properly assessed.

Hospitality Training Academy launched
Lifting the profitability of hospitality businesses is behind the 
launch of the new Hospitality New Zealand Training Academy, 
says chief executive Bruce Robertson.  Hospitality businesses are 
struggling to survive in a very tough economic environment and 
the new Hospitality New Zealand Training Academy delivers a 
range of short, relevant programmes to assist business owners 
and managers improve their profitability and service standards.
The Academy will deliver a range of products from the Hospital-
ity New Zealand Manager Traineeship to a series of short three-
hour programmes covering such topics as Dynamic Pricing, 
Building your Brand and Food Cost Management.
Mr Robertson said that with 48% of members paying themselves 
less than the minimum wage last year this initiative is critical to 
help members survive.  Programmes will be run regionally and 
will also be made available to non-members, he said.
Mr Robertson said there were lots of hospitality training pro-
grammes available to up skill staff with hospitality skills such 
as chefing, waiting tables and the like, but few focussed on 
the leadership and business skills required to run a successful 
hospitality business.  Hospitality New Zealand is expecting good 
enrolment for the first courses being rolled out in May.  
Visit www.hospitalitynz.org.nz/training for details.

Louise Smythe returns 
to the role of Director 
of Sales and Marketing 
for The Huka Retreats 
properties - Huka Lodge, 
Taupo, Dolphin Island, 
Fiji and Grande Provence 
Estate, South Africa, in 
late JUL12.
Louise previously held 
this position with The 
Huka Retreats for three 
years, prior to re-locating
 to the UK in 2008, as 
Director of Sales and 
Marketing for The 
Dorchester, London.

INDUSTRY
Best Travel @ World Travellers 
‘Taj & Himalayas Tour’ 
Glamour Event 
It was a “full house” event on Tuesday evening 
01MAY, when NZ fashion designer Jane 
Daniels  (Brand Ambassador of The Innovative 
Travel Co.) provided a spectacle of colour and 
excitement that was reportedly good enough 
to rival ratings of the current hit movie ‘Best 
Exotic Marigold Hotel’.  
Stunning images of India, taken by Jane, 
illustrated aspects of a tour departing 
15SEP12, specially crafted and personally 
escorted by Raj of Best Travel in Hastings in 
conjunction with Innovative’s Ancient 
Kingdoms Holidays India. 
The imagery and tour programme details 
were complemented by sumptuous Indian 
cuisine and catwalk models dressed in Jane 
Daniels’ colourful winter collection garments, 
inspired by her recent trip to India.  Those 
attending the event were left in no doubt that 
Raj’s tour of India is guaranteed to offer the 
most amazing sights, experiences and 
unforgettable memories.
For details call Raj Rathour on 06 8765111 or  
email raj@besttravel.co.nz

Jane Daniels talking with locals in India

Carol Wisker (PR - Innovative), Christine 
Sheppard (Best Travel), Jane Daniels, Raj 
Rathour (Best Travel) and Mrs Rathour.


