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Heathrow nears ‘breaking’ point
Heathrow approached “breaking” point last week, with passengers 
left so frustrated by delays that they resorted to storming past 
officials without showing their documents and slow handclapping 
staff in immigration halls. 
The Telegraph reports that several times last week delays were 
reported in Terminal Five of up to two hours. 
On Saturday BAA, the owner of Heathrow, tried to defuse tensions 
with a leaflet apologising to passengers for the “very long delays” 
and saying people entering the country “deserved a warmer 
welcome”. 
The leaflet suggested that passengers should complain to the Home 
Office. 
Marc Owen, the director of UK Border Agency operations at 
Heathrow, told BAA the leaflet was “inappropriate” and 
“inflammatory” and threatened to “escalate” the matter with 
ministers who were likely to take a “very dim view”. 
He told BAA to refrain from handing them out and told them to 
stop passengers taking pictures of the queues in the arrivals hall in 
a further attempt to stem the flow of information about the havoc. 
The Border Force is now re-hiring retired passport control officers 
to man checkpoints, spending £2.5 million to bring back former 
members of staff, with some coming from as far afield as the 
United States. The Telegraph reports that they will be paid travel 
expenses and given hotel accommodation on top of an allowance 
of up to £30 an hour.
However, they will not be deployed until July - leaving a continuing 
headache for managers who are under severe pressure to end the 
queues, which have been caused by a lack of staff at checkpoints. 
                                                                                     .....  Cont on p11 
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NEW ZEALAND
Chinese perception of Rotorua changed
A competition, 3+2 Love Rotorua, aimed at 
Chinese New Zealanders has been so popular 
that it caused the Rotorua tourism website to 
crash.
Destination Rotorua Marketing (DRM) 
general manager, Oscar Nathan, says the two-
month campaign was a winner for Rotorua.
“We launched 3+2 Love Rotorua on Valentine’s 
Day, inviting New Zealand Chinese to submit 
their dream three-day, two-night Rotorua 
itinerary in one of four categories: Family 
Fun, Luxury, Romance and Adventure. The 
prizes for the two winning itineraries were 
the best of both worlds - two return tickets to 
China, sponsored by China Southern Airlines, 
and a Rotorua holiday package.”
The two grand prizes were awarded to Shimin 
Gao from New Zealand and Min Yan from 
China.
DRM business development manager - Asia, 
Shelley Huang, says during the competition
 traffic to the Chinese language version of 
www.rotorua.co.nz peaked just after the 
launch, causing DRM to have to expand the 
site’s bandwidth to cope with demand. 
Interest continued, resulting in over 11,758 
visitors to the site in the past eight weeks, a 
648% increase when compared to the same 
time period last year.
News of the campaign spread through popular 
Chinese social media platform Weibo and 

from the total number of entries received, 
15% were from mainland China, with website 
access via mobile devices overall increasing 
by a whopping 4,035% during the campaign 
- 827 visits compared to 20 during the same 
period last year.
Huang says DRM learnt a lot from the results 
of the campaign, which showed that Chinese-
speaking demographics and interests are 
changing.
“The majority of entries were from 25-40 year 
old females with the most popular itineraries 
featuring family fun, romance and adventure 
activities, with luxury following in a close 
fourth. The results also showed cuisine is 
an important part of the Chinese’ Rotorua 
experience, with 18 restaurants mentioned 
through visitors’ own research.” 
Huang says she is pleased that the competition 
has helped to reach out to, and educate the 
200,000 Chinese living in New Zealand about 
Rotorua. 
Destination Rotorua Marketing used a variety 
of Asian media to advertise the competition 
including www.skykiwi.com and www.istar.
com, popular Chinese radio station AM936, 
The Chinese Herald, The United Chinese Press 
and World TV Limited. They also plan to 
utilise Weibo more as a result of its 
popularity with mainland Chinese during this 
campaign.

MTB season continues 
Skyline is extending its mountain bike season 
by a fortnight until the middle of May by 
keeping the gondola-accessed Queenstown 
Mountain Bike Track open. 

According to an Otago Daily Times report, 
the track will stay open on extension days of 
Friday, Saturday and Sunday until 13MAY, 
weather permitting.

Locals purchase major 
Abel Tasman brands
Well known Marahau locals have purchased 
from Ngai Tahu Tourism some of the Abel 
Tasman National Park’s best known 
products.
Jack Kelly has taken over Abel Tasman 
Kayaks and Kaiteriteri Kayaks, and the 
Alborn family has acquired Abel Tasman 
Aqua Taxi and Abel Tasman Seal Swim. The 
change of ownership for the brands takes 
effect today.
The Alborn family has more than 35 years’ 
combined experience running tourism 
products in the Abel Tasman National Park. 
The family took up the lease on the Marahau 
Beach Camp in 1997 and grew the Marahau 
Water Taxis business from one to four boats, 
opening the popular restaurant Hooked On 
Marahau and developing the Abel Tasman 
Centre.
The Abel Tasman Seal Swim product is 
something new for the Alborns, who are 
interested in this new avenue of their business.
Jack Kelly is already well known in the 
kayaking world for his successful business 
Marahau Sea Kayaks, which began in 1986. 
The local boy prides himself on personal 
service and hopes to continue this in the 
Abel Tasman Kayaks’ brand. Taking over the 
brand has expanded his business base into 
some of the well-known national tour 
companies like Kiwi Experience and Stray 
Travel, which he “can’t wait to get involved 
in”.
Nelson Tasman Tourism chief executive 
Lynda Keene says “We are keen to support 
Jack, Gavin and Brendan in promoting their 
businesses offshore and in the domestic 
market and are confident this is great news 
for the local industry”.

Young Japanese targeted
In a new direction, Tourism New Zealand is 
targeting the younger Japanese traveller.
Recent research confirmed a growing number 
of younger Japanese are now considering New 
Zealand as a possible holiday destination, 
having traditionally considered the country  as 
‘a place parents visit’.
TNZ regional manager Japan & Korea Nick 
Mudge says “We realized that in order to in-
crease visitor arrivals from the Japanese market 
we needed to do something radically different.
“The outcome has been our new direction 
to target the ‘Fun Seeking Friends’ segment 
which positions New Zealand as an accessible, 
popular and fun place to visit for youthful 
travellers.”
Aged 20 - 35, with a female skew, they are 
unattached, just out of university, without 
children and keen to explore the world.
Activity to date has made use of online adver-
tising, videos and increase presence in high 
traffic areas such as metro stations and trains.
“In February we completed the first phase of a 
joint venture campaign with Jetstar through-
out Tokyo which also used a microsite to 
promote experiences such as food and wine, 
beaches, boat trips, walking and hiking. This 
was followed in March with a joint venture 
campaign with Air New Zealand targeting the 
segment to make the most of Air New 
Zealand’s new simplified online fares.
“Future activity for the winter season will 
focus on ski and snowboarding experiences 
as well as walking and hiking, ignited by the 
Yama (mountain) girl trend, a trend which has 
created a new breed of fashion-conscious hik-
ing and outdoor lifestyle Japanese women.”
Tourism New Zealand says it will also 
continue to target its traditional Japanese 
senior segment market.



AUSTRALIABig conference win 
for Queenstown
Tourism New Zealand’s Business Events team, 
working with the Queenstown Convention 
Bureau and Bodeker Scientific, has secured a 
major conference for Queenstown in 2014.
Between 300 and 400 international delegates 
are expected to attend the General Assembly 
of Stratospheric Processes And their Role in 
Climate (SPARC), one of the core projects of 
the World Climate Research Programme.
The conference bid, presented in Zurich, was 
supported by TNZ’s Conference Assistance 
Programme and is the first CAP bid in con-
junction with the Queenstown Convention 
Bureau.

Aussie media cover 
Maz Quinn at Tairua
Australian surf media was up early on Anzac 
Day to catch New Zealand surf legend Maz 
Quinn in the Tairua surf. Australian surf 
magazine, Tracks, and online surf entrepre-
neur, Aquabumps, spent the day capturing 
footage that was featured on screens in Aus-
tralia within hours. Destination Coromandel 
were approached by Tourism New Zealand to 
help host the media as part of a visit that also 
included Piha, Muriwai and Raglan. 
To view footage of Maz Quinn in Tairua visit 
www.aquabumps.com or like The Coromandel
 facebook page - www.facebook.com/
the.coromandel.goodforyoursoul

Queenstown float-plane plan withdrawn

NZ Singlespeed Champs to return to Rotorua in 2013 
The 2013 New Zealand Singlespeed Champi-
onships for one-geared mountain bikes will 
be held in Rotorua on 27APR13. 
The first championship in New Zealand was 
raced in the Whakarewarewa Forest moun-
tain bike network in 2008, and again in 2009, 
with around 500 entries over the two years. 
Then in 2010, the city hosted the Singlespeed 
World Championships with 1,000 entries 
from 30 countries competing.
The New Zealand championships were held 
in Queenstown in 2010, Hawkes Bay in 2011 

and in Nelson in 2012.
Singlespeed events are described as a lot more 
informal than the one the UCI runs, with 
costumes and beer short cuts.
Since the 2010 Singlespeed Worlds there’s 
been a dramatic rise in Australian mountain 
bikers taking advantage of Air New Zealand’s 
direct flights from Sydney to ride the Whaka-
rewarewa trails. A DVD was produced at the 
time for Australian Mountain Bike and part 2 
is currently being edited for release later this 
year.

A South Africa-based Kiwi pilot, who had 
put four years into gaining consent to operate 
a float-plane service on Lake Wakatipu has 
called it quits.
Brent Collins had sought resource consent 
to make up to 22 landings and takeoffs a day, 
using a floating pontoon in Queenstown Bay 
as his base. 
The proposal was publicly notified in SEP11 

and attracted 162 submissions against the 
plan and 33 in support. 
Objectors included Queenstown Lakes 
District Council, which was concerned the 
tranquillity of the Gardens would be 
disturbed. 
Mr Collins has now withdrawn his 
application and asked for the submitters to be 
notified and the file closed. 

Creative Holidays’ expands Australia programme
Creative Holidays’ extensive 2012 Australia 
programme is now on agents’ shelves and 
boasts a broad selection of new trans-Tasman 
product, with more choice, flexibility and 
value.
Creative Holidays manag-
ing director Paul McGrath 
says this includes a chance 
to sail the Whitsundays on a 
tall ship. “We’ve brochured 
a three-night cruise on the 
Solway Lass (priced from 
$700pp twin share with 
travel from 18MAY12 to 
31MAR13), for the first 
time ever. 
“Taking in Airlie Beach, 
Tongue Bay, Whitehaven 
Beach, Hook Island and 
Hayman, with a myriad of 
opportunities for bushwalking, snorkelling 
the coral reefs and simply soaking up the 
sun and beauty of this spectacular part of the 
country, this truly is one of the best ways to 
see this Australian wonder,” says McGrath.
“In the Northern Territory we’re featuring 
two new upmarket experiential options, the 
three-day The Long Rainbow (priced from 
$2036pp twin share with travel from 02MAY 

to 31OCT12) which departs Darwin and takes 
in Litchfield and Kakadu, and the five-day 
The Colour of Red (priced from $3007pp twin 
share with travel from 01JUN to 19OCT12) 

which uncovers Australia’s 
Red Centre visiting Kings 
Canyon, Uluru and Kata 
Tjuta. Both offer the trade 
a distinct new option for 
their clients visiting the 
NT.”
Creative Holidays’ 
Australia programme 
features 15 new properties, 
including the Fairmont 
Resort in the Blue Moun-
tains, the Mercure Hunter 
Valley, Novotel Brisbane, 
Sheraton Mirage Port 
Douglas, Peppers Mineral 

Springs Retreat Daylesford, Mantra Erskine 
Beach Resort on the Great Ocean Road, 
Peppers Moonah Links Resort Mornington 
Peninsula, Intercontinental Hotel Adelaide, 
Voyages Outback Pioneer and the Novotel 
Canberra. 
Agents can log on to iCreate or talk to the 
Creative reservations consultants directly on 
0800 652 441 to make a booking.

Celebrating the whale sharks in WA
The Ningaloo Whaleshark Festival takes place 
25-27MAY12 to welcome back the world’s 
biggest fish, the whale shark, to Exmouth. The 
festival features exhibitions, market stalls and 
live music, and also raises awareness of whale 

shark conservation by showcasing important 
research and educating our students through 
school-based activities. 
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PACIFIC ISLANDS

Queensland Blogger 
Correspondents
Ten international bloggers with a combined 
audience of over 2.5 million readers globally 
are set to become ‘Queensland Blogger 
Correspondents’ as part of a Tourism 
Queensland promotion.
Tourism Queensland CEO Anthony Hayes 
said the bloggers, who hail from Canada, the 
US, Australia, Malaysia, Germany and the UK 
were chosen from among 767 entrants from 
53 countries who applied to spend five days 
in Queensland with Australia’s number one 
blogger, Darren Rowse.
The 10 winners represent a mix of new social 
media experts with some regularly blogging 
about motherhood, food, photography, 
travelling, men’s lifestyle, and diving. 
Interestingly the vast majority of entries were 
from those in the USA, and from women. 
This is reflected in the winners list.
“Darren is an influential social media wiz 
with an audience of more than five million 
readers for his blogs problogger.net and 
digital-photography-school.com,” Mr Hayes 
said.
He says the 10 successful bloggers will travel 
to Queensland from 05-10JUN. 
They are:
Rebecca Cooper (Canada) of Simple as That
Tsh Oxenreider (US) of Simple Mom
Chantelle Ellem (Australia) of Fat Mum Slim
U Mei Teh (Malaysia) of CC Food Travel
Katja Hentschel (Germany) of Travelettes
Stuart Flatt (UK) of Average Joes Blog
Kara Williams (US) of The Vacation Gals
Jodi Friedman (US) of MCP Actions
Jackie Hutchings (UK) of Scubadviser
Elizabeth Hooper Alton (US) of PolicyMic

Melbourne Cup 
packages
Showbiz Events & Travel has 
released its 2012 Melbourne Cup 
packages, which include 3 nights 
accommodation at a choice of four 
properties, plus Lawn Stand seating 
on Emirates Melbourne Cup Day 
Tue 06NOV, with upgrade options.
Click here to download the folder.

Exposure for the G.C.
Tomorrow night sees the first episode of an 
8-week season of The G.C., the Kiwi version 
of the Jersey Shore ‘reality’ show.
Set on the Gold Coast, the TV3 series follows 
the lives of a group of Mozzies – Maori 
Aussies, as they chase success in music, fitness 

or labouring careers.
“There’s obviously an attractive cast and 
there’s the sun and the beaches but at its heart 
these people are striving to better themselves 
and chase their dreams,” says executive 
producer Bailey Mackey.

The New Caledonia Great Lagoon Regatta 2012 
The New Caledonia Great Lagoon Regatta will be held for 
the second time 25-28MAY12, with contestants sailing from 
Noumea through the world’s largest coral reef lagoon and 
among the dream islands of the Unesco World Heritage Site. 
The three-day event features beach parties and functions 
laid on at the end of each day.
“The main objective of this regatta is to promote the marine 
industry and New Caledonia as a destination around an 
event likely to attract sailors and tourists from around the 
world,” says Simon Duffy, General Manager of New Caledo-
nia Tourism. 
The New Caledonia Great Lagoon Regatta is open to all 
types of yachts without size limitation. There are interna-
tional feeder races from New Zealand and Australia arriving 
in time to take part in the Great Lagoon Regatta.

Palau to hike visitor pass fee
The Palau Tourism Authority says large 
visitor numbers to the Rock Islands and a 
popular snorkelling spot is having a negative 
impact on the environment.
Radio New Zealand International reports that 
the Koror State Government is hiking the 
10-day pass to the Rock Islands and Jellyfish 
Lake from 01JUN, to maintain its conserva-
tion efforts.
The Marketing Manager at the Tourism Au-
thority, Ngedikes Bechesrrak, says the large 
number of visitors who snorkel in Jellyfish 
Lake has reduced jellyfish numbers.
“The visitors to Jellyfish Lake and the Rock 
Islands have a big impact on our environment 
and Koror State put that increase there to be 
able to fund people to protect and to maintain 
the Rock Islands and to make sure that it is 
well protected.”

Tourism Quarterly 
from Pitcairn
Heather Menzies, tourism coordinator for 
Pitcairn Islands Tourism has sent Mike Ho-
gan at Hogan & Associates a friendly “Wut 
a-way yorly” and a copy of the latest Tourism 
Quarterly. Pitcairn Island is described as a 
truly unusual port 
of call for adven-
turous cruise ship 
passengers, and 
this season had 
already welcomed 
the Princess Danae, 
L ‘Austral, Saga 
Ruby, Hanseatic 
and Amadea.
Click here to 
download the 
newsletter.
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Warwick adds a fourth Fiji property 
Warwick International Hotels has acquired 
Tokatoka Resort Hotel opposite Nadi Interna-
tional Airport.
One of the most established hotels in Nadi, 
Tokatoka Resort Hotel has 109 rooms, all of 
which will be completely renovated in the 
next 18 months. The public areas will also 
be upgraded to meet Warwick International 

Hotels’ standards. 
The group has appointed Mr Jack Stark as 
General Manager. 
The WIH Fiji portfolio includes the Warwick 
Fiji Resort & Spa, The Naviti Resort and 
Warwick Le Lagon Resort & Spa and Tambua 
Sands Beach Resort.

Aircalin extends AKL stopover deal
Aircalin has extended the sale and travel 
periods for their offer of a complimentary 
overnight stay at the Novotel Auckland 
Airport until further notice and for travel up 
to and including 01DEC12.
For any clients who book and ticket for 
SB415 Auckland to Noumea departing on 
a Saturday morning, and who need to fly to 

Auckland the day before to connect using the 
airline’s through published fares ex Welling-
ton, Christchurch, Dunedin or Queenstown, 
SB will shout them their overnight stay on 
the Friday before at the Novotel Auckland 
Airport.
For conditions call 09-977 2238 or email 
reservations@aircalin.co.nz

ASIA

Jackie Chan films in Vanuatu
Action movie star Jackie Chan was in Vanuatu 
last week and filmed a scene for his next block-
buster “Chinese Zodiac” on Yasur volcano in 
Tanna. Deputy PM Hon Ham Lini Vanuarora 
led a welcoming committee that included VTO 
staff and members of the Chinese Association, 
and presented Jackie Chan with a carving. 

Enjoy Koreastay, a home away from home
Travellers to Korea wanting to get a first-hand 
experience of Korean life and culture can now 
enjoy a home-stay with a Korean family.
‘Koreastay’ is a home-stay programme for 
international visitors, certified by Korea 
Tourism Organization (KTO).
‘Koreastay’ host families are carefully selected 
after undergoing strict assessment of such 
criteria as residential environment, guestroom 
and house cleanliness, service and 
convenience.
A home-stay experience allows visitors the 
chance to experience the authentic Korean 
way of life including Korean family meals 

and various traditional customs and cultural 
activities like family traditions and Korean 
games etc.
Most host families are located in major cities, 
close to tourist areas and provide some home 
cooked meals and various travel information.
Starting from US$30 per night, rates vary 
depending on host and location.  Visit the 
‘Koreastay’ webpage on the official KTO site 
http://english.visitkorea.or.kr/koreastay to 
search information on home-stay accommo-
dation by city or region and the suitability of 
accommodation, reviews and much more.

TravelMemo   20120501    01MAY12    Page 5

http://nz.aircalin.com/billet-noumea.php
http://nz.aircalin.com/billet-noumea.php
http://www.acrossia.com


Dubai & Middle East FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842
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OUR NEWSLETTER

The Nam Hai, Hoi An, Vietnam
“Vietnam is growing rapidly as a tourism 
destination, and I appear to be spending the 
bulk of my time now organizing FIT tours 
of Vietnam & Cambodia,” says Classic Asia’s 
Marianne Mannering.
“The Nam Hai, Hoi An, Vietnam is a magnifi-
cent luxury resort located close to the historic 
township of Hoi An, my favourite place in 
Vietnam.  I have now used this resort on a 
number of occasions for luxury clients and 
they have all, without exception, absolutely 
loved it.  The setting is superb and the service 
is second to none. “
The Nam Hai has just launched a Bonus 
Night offer, valid 05MAY to 31JUL12 (Stay 
4 / Pay 2), providing a rare opportunity to 
experience this resort at half price.
“I have stayed here myself and I can honestly 
say it was one of the most beautiful resorts I 
have ever experienced,” says Marianne.
The Nam Hai, Hoi An is set on 35 hectares 
of land along a beautiful section of Hoi An 
Beach, 30km south of Da Nang and 11km 
north of historic Hoi An in Central Vietnam.
Accommodation options consist of 60 one-
bedroom Villas and 40 one- to five-bedroom 
Pool Villas, each occupying its own section of 
landscaped gardens with many enjoying
views of the East Sea and nearby Cham 
Islands. 
Each of the 60 well-appointed individual one-
bedroom villas offers complimentary buffet 
breakfast. They are air-conditioned and offer 
24-Hour Concierge, In-room Dining, Free 
Wi-Fi, DVD Player, Flat screen LCD Cable 
TV, In-room bathtubs, International Direct 
Dialling, iPods/Sound Dock System, Laundry 
Valet Services, Minibar, Refrigerator, Safe/
Deposit Box, Tea/Coffee making facilities.

Each of the 40 Pool Villas has a courtyard 
entrance that leads into a living and dining 
area. They also have a kitchen, maid’s room 
and private temperature-controlled pool.
Guests in Pool Villas enjoy check-in at Resort 
Reception or in the Villa; complimentary 
return airport transfers plus transfers to Hoi 
An Town and Danang City with prior notice; 
Butler Service; Daily Breakfast; Daily afternoon
tea in the villa; Complimentary laundry service;
Complimentary in room mini bar (replenished 
daily); Complimentary pre-dinner drinks and 
snacks served daily.
The Nam Hai has an international restaurant
overlooking the water gardens and the ocean, 
and a traditional Vietnamese Beach Restaurant 
adjacent to the beach and outdoor pool.
The resort also offers The Spa at The Nam Hai 
with eight tranquil Spa Villas surrounded by 
a lotus pond. The sporting facilities include 
Tennis, Badminton and Basketball Courts are 
available for all guests to use. Located nearby, 
The Health Club offers a wide choice of the 
latest fitness equipment including resistance 
training, cardiovascular and free weights. 
The Colin Montgomerie-designed, 18 hole, 
7116 yard, Par 72 Championship Mont-
gomerie Links Golf Course is located just 6 
minutes drive from The Nam Hai. 
The resort has three swimming pools in the 
main area one of which is temperature 
controlled to accommodate year-round 
weather conditions. Light snacks and 
beverages are available throughout the day.
The Kids Activity Villa offers a wide range of 
activities for children aged 4 to 6 and 7 to 12 
years old. Open 9:00am - 6:00pm daily.
Click here to download the Special Offer and 
call Classic Asia’s Marianne Mannering for 
more details and pricing on 09428 1035.

Ice World returns to 
The Venetian Macao
Ice World, Asia’s biggest indoor ice event, 
returns to The Venetian Macao-Resort-Hotel 
for the second time, following the success of 
last year’s exhibition, which attracted around 
1600 visitors per day. Ice World 2012 will be 
staged 19MAY-16SEP12 at CotaiExpo Hall F. 
Supported by the Macau Government Tour-
ist Office, the 18,000sq ft indoor ice hall will 
be kept at a chilly minus 8 degrees Celsius, 
and will be divided into ten zones featuring 
magnificent ice sculptures. This year’s exhibits 
include a lotus flower, pandas, Macau Grand 
Prix and Macao heritage sites. Other exhibits 
include a Fairy Tale Forest, featuring a pump-
kin carriage with the backdrop of a frozen 
waterfall and lake; famous international land-
marks; Russian Magic Maze; Asia Delights; an 
ice labyrinth; the fun Double Dragon Slide; 
and a musical hall and gallery, featuring an 
iced piano, guitar, pipe organ and drum set.
Ice World 2012 will be open from 12 noon 
to 8 pm daily, with a general admission price 
of MOP 100. Hooded coats are provided for 
warmth and comfort, but visitors are encour-
aged to dress for the cold, which includes 
wearing closed-toe shoes and long pants. 
Socks, gloves and hats may be purchased on 
site, and limited numbers and sizes of boots 
will be available for rent as well.
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THE AMERICAS

THE MONTH OF MAY IS THE MONTH OF LEI
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Ski Niseko EBB
Frequently referred to as a ‘winter wonder-
land’, Niseko’s unique location makes it a 
“must-see must-ski” hotspot for winter sports 
enthusiasts.  Adventure World has released its 
2012/2013 early bird deals to Niseko in Japan 
for those that book before 30JUN12. 
Stay 8 days / 7 nights at the first class Niseko 
Hilton Village, now priced from $1,029 (saving 
up to 50%). Price includes accommodation 
in a Hilton room, daily breakfast, 25% off all 
food and beverages, complimentary shuttle 
to/from Hirafu Village, plus a 6 day lift pass. 
For travel 01-29DEC12 & 04JAN-30APR13. 
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz.

Hawaii’s LEI career development program
The Hawaii Tourism Authority has teamed 
up with local nonprofit organisation called 
ClimbHI on a new work-force development 
project aimed at getting more high school 
students on track for a career in Hawaii’s 
visitor industry.
As part of the LEI program, approximately 
300 Hawaii high school students from eco-
nomically disadvantaged families will 
participate in an all-day session that includes 
stops at the Hawaii Convention Center and 
Waikiki hotels.

There they’ll learn basics such as filling out 
college and job applications, as well as get an 
overview of the ins and outs of visitor 
industry jobs, of which there are plenty.
As of last month, Hawaii had 107,800 jobs in 
the leisure and hospitality sector, but because 
the visitor industry as a whole touches every-
thing from retail to transportation, that jobs 
count can be much higher.
More than 25 Hawaii travel and tour 
companies, hotels and resorts, are participat-
ing in LEI.

Knight Inlet awarded
World Journeys reports that Knight Inlet 
Lodge in BC, Canada has received a 2012 
“Travelers Choice” award from Tripadvisor, 
in their Top All Inclusive Resorts category.   
Located 80km north of Campbell River in 
Canada’s remote Pacific Northwest, this float-
ing lodge is tucked into Glendale Cove, home 
to one of the largest concentrations 
of grizzly bears in British Columbia. 
It is not uncommon for there to be 
up to 50 bears within 10km of the 
lodge in the peak fall season, when 
the salmon are returning to the 
river. 
All 12 rooms have private bathrooms 
and most of the guest buildings have 
lounges with wood burning stoves.  
World Journeys’ 4-day “Grizzlies 
of Knight Inlet” package is priced 

including return flights Vancouver > Camp-
bell River, return floatplane Campbell River 
> Knight Inlet Lodge, 1 night at the Heron’s 
Landing Hotel, Campbell River, 2 nights’ 
at Knight Inlet Lodge including all meals, 
transfers, bear viewing, wildlife tracking, use 
of kayaks and rain gear if required.  
Call 0800 117311 or info@worldjourneys.co.nz

from $3,224 pp (twin) 

The Moorings opens in Annapolis
The Moorings’ newest charter destination will 
open in Annapolis, Maryland for bareboat 
sailing, power and skippered charters on the 
Chesapeake Bay beginning 15MAY. The fleet 

will include a range of monohulls built by 
Beneteau and catamarans from Robertson & 
Caine. 
www.moorings.com

AFRICA / MID EAST
Dazzling Dubai agents incentive from Adventure World
Fancy luxuriating in dazzling Dubai? How 
does dinner in the desert under the star-lit 
sky sound?
Agents who make a Dubai booking with Ad-
venture World before 30JUN12 will go in the 
draw to win themselves a luxurious five-day 
Dubai package which includes 4 nights’ bed 
and breakfast in a 5-star hotel, dinner in the 
desert, a trip up Burj Khalifa (the world’s tall-
est tower) for an ‘At The Top’ experience and 
return airport transfers.
From luxury desert getaways to unique 
adventure-fuelled escapes through to afford-
able stop-over breaks, Adventure World has 
a range of packages to dazzling Dubai, which 
are currently on sale.  Click here for the 
details. TravelMemo   20120501    01MAY12    Page 7
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AUCKLAND to CAIRO / TEL AVIV / AMMAN  from NZ$2550 RT TRAVEL TO 15AUG & 01SEP-30NOV12

RJ FARES ARE IN YOUR GDS

 
FREEPHONE 0508 100 111

Email: info@innovative-travel.com

CLICK HERE  FOR MORE INFO ON thEsE ExcEptIONal tOuRs

South AmericA
Special escorted tour 
 
24 dayS | dEPaRtS 13 Oct ‘12 
SAVE $400 PP | NOW from $9595 PP/twin* 
Santiago, Buenos aires, Iguazu, Lima, Rio,  
La Paz, copacabana, Lake titicaca, cuzco,  
Machu Pichu & more.

Join Grahame Marshall, professional tour leader 
and keen photographer, with over 20 years 
experience, on this spectacular  
journey of amazing  
sights and wonderful  
experiences. 
*Deposit $1000.00 by 31 May 2012;  
special conditions apply

el AlAmein 
70th anniversary tour 
 
16 dayS | dEPaRtS 14 Oct ‘12 
Escorted by Rene Wilson, former 
NZ Ambassador to Egypt. 
cairo, alexandria, El alamein, Nile cruise,  
Luxor, Edfu, Kom Ombo & aswan.

the Innovative travel company is proud to offer   
an unrivalled journey to mark the 70th  
anniversary of our forebears  
who fought at El alamein  
in Egypt during World War II.  
attend the commemora-
tions at El alamein and  
take in highlights of the  
great civilisation of  
ancient Egypt.

Hogmead tops Hot List
Nairobi’s latest luxury hotel Hogmead, which 
opened last year, is ranked #1 on TripAdvisor and 
featured in Conde Nast Traveler’s 16th annual May 
Hot List issue. Located in the suburb of Langata, 
Hogmead sits right on the doorstep of the land 
once owned by the author Karen Blixen, offering 
views of the Ngong Hills that she described in her 
most famous book, ‘Out of Africa.’  
It is ideally situated for access to the International 
and Domestic Airports and Nairobi National Park.
The six enormous and luxurious rooms feature an 
ensuite bathroom with both shower and bath, and 
offer views over the Giraffe Sanctuary and beyond. 
Hogmead is also home to families of warthogs 
whose presence adds to the wild feeling of the 

grounds.
Nairobi offers wildlife experiences that are just 
minutes away.  Activities not to be missed include 
the daily feeding of baby elephants at Daphne 
Sheldrick’s Orphanage where tourists can learn 
about elephant conservation. A visit to Giraffe 
Centre, a sanctuary for the almost endangered 
Rothschild Giraffe, allows visitors a chance to feed 
and get up close with these exotic animals.   The 
Karen Blixen museum will take visitors back in 
time exploring the home the famous author once 
lived in and insight into Kenya’s past.  After a day of 
exploring, guests can return back to Hogmead for a 
sundowner, an evening tradition.  
www.hogmead.com TravelMemo   20120501    01MAY12    Page 8
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Best of Southern Africa 
Africa is often a once-in-a-lifetime trip for 
many travellers, so World Journeys recom-
mends trying to include as much as possible of 
the great variety of landscapes, cultures, people 
and wildlife, all in the one itinerary.  
It was with this in mind that World Journeys 
designed its “Best of Southern Africa” escorted 
Journey, including Cape Town, the Winelands, 
the spring flowers of Namaqualand in South 
Africa;  Fish River Canyon, the dunes of 
Sossusvlei and Etosha National Park in 
Namibia; the Okavango Delta and Chobe 
National Park in Botswana; and Victoria Falls 
in Zambia.  Departing 07AUG12, this 26-day 
itinerary is priced from $17,428pp (twin) 
including airfares ex AKL/WLG/CHC, 
transfers, sightseeing and Park entrance fees, 
4-star hotels and lodges, many meals, and of 
course game safaris in the National Parks.  
Airline taxes of approx $634pp and tipping is 
additional.   
There is currently one lady wishing to share 
twin, and one gentleman also wishing to share 
twin, on this journey which will be hosted, 
subject to a minimum 15 participants. 
Call World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Grumeti season amended 
World Journeys reports that the 2012 season dates for 
&Beyond’s Grumeti Serengeti Tented Camp have been 
amended, meaning 01SEP – 20DEC12 is now classified as 
low season, offering great value for guests over that period.  
With its stylishly bold and comfortably luxurious safari 
tents, exhilarating game drives, resident hippo pods, and 
blissfully remote location in the far reaches of the Serengeti, 
&Beyond Grumeti is a world-class safari destination. Guests 
enjoy year-round sightings of more than 35 species of 
plains-dwelling mammals, as well as the black and white 
colobus monkey, which is endemic to the Grumeti region.  
Call 0800 117311 or info@worldjourneys.co.nz

Scotland sees 4m 
more visitors
Scotland attracted four million more 
visitors last year following the 
opening of the National Museum 
of Scotland in Edinburgh and the 
relaunch of the Riverside Museum in 
Glasgow.
In total, 47m people visited Scotland 
in 2011.  The National Museum was 
the busiest attraction, drawing almost 
1.5m visitors, up 141% rise on the 
previous year.
Travelmole quotes the Glasgow 
Caledonian University’s Moffat Centre, 
which looked at 649 tourist sites across 
Scotland, as saying the new Riverside 
Museum, which opened last June, 
attracted more than a million visitors. 
It said St Giles’ Cathedral in Edinburgh 
saw 20% more visitors last year.
Edinburgh Castle was the biggest 
paid-admission attraction, with more 
than 1.3 million visitors.

Royal Scotsman offer
World Journeys says those who book selected 
departures of Orient Express’s Royal Scotsman
rail journey before 30JUN12 can enjoy a free 
night at The Balmoral in Edinburgh prior to 
their journey, and 2 free nights at Cameron 
House, Loch Lomond at the end of the journey.  
Offer applies to new bookings only on specific 
departures JUN through to OCT12, subject to 
availability.  The Royal Scotsman offers a range 
of journeys from 2 nights to 8 nights and special 
interest departures focusing on the gardens and 
country homes of Scotland.  
Contact World Journeys for details 0800 117311 
or info@worldjourneys.co.nz

Albatross releases 2012 European 
Christmas & New Year tours
Following the outstanding success of their 
2011 European Christmas season Albatross 
Tours have released their new European 
Christmas and New Year Tours programme 
for 2012.
With easily the widest range of dedicated 
European Christmas & New Year Tours on 
the market there is a tempting choice of 
destinations with 18 festive tours that range 
from 7 to 12 days. 
Created to take in all that’s best with Europe’s 
magical festive season, the pace is relaxed 
with 3, 4, 5 or 7-night stays over Christmas in 
their specially selected hotels. 
Destinations include staying in an 800 year 
old Coaching Inn deep in the heart of the 
snow covered mountains of Austria or for a 
German Fairytale Christmas, staying in the 
village beneath Neuschwanstein Fairytale 
Castle. 
New for 2012 is an 11-day Christmas in the 
French Alsace tour visiting Paris and the 
Grand Duchy of Luxembourg before escaping
to the mountains of the French Alsace to 
spend Christmas.
Brochures will be delivered to all agencies this 
week via Travel Marketing. 
For bookings and information contact 
Albatross Tours on 0800 446 232.
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CROATIA & SLOVENIA 
Exclusive small group tour 

 

Full details from Beyond Travel - Local call: 0800 550 065 - E: info@beyondtravel.com.au 

 BY LAND & SEA 
 

18 day small group tour 
Features a 6 day  

Dalmatian Islands cruise 
 

Zagreb, Bled, Ljubljana, Opatija, 
Plitvice Lakes, Split, Makarska, 
Hvar, Korcula, Miljet, Dubrovnik 

 

Plus $775 Travel Credit 
NZD per couple  

 

Book & pay by 30 April 2012 

 

Savings on hotels in Prague for summer
Eastern Europe travel specialist Beyond 
Travel is offering special discounts on a vari-
ety of “Stay Pay” hotel deals in Prague in time 
for the upcoming summer season in Europe, 
when booked by 13MAY.
Deals are available at dozens of centrally 
located hotels from three to five stars. There is 
a choice of offers from two nights and receive 
the third free or to pay for five nights and stay 
for seven.
The popular 3-star Cloister Inn is centrally 
located only minutes from Charles Bridge, 
Prague Castle and many more attractions. 
The stay 4 pay 3 nights deal starts from $74 
per person per night in JUL and AUG.
Another perfectly located property is the 
4-star Hotel Leonardo, a charming boutique 
hotel in the historic old town. Stay 4 Pay 3 

deals are available through most of summer 
and rates start from $101pp per night on stays 
from 16JUN to 24AUG.
Travel validity depends on the hotel and all 
rates NZD are per person per night twin 
share including daily breakfast.
Beyond Travel can assist with many addi-
tional services such as special non-seasonal 
return airfares to Prague starting at $2075 in 
economy or $4995 in business including fees 
and taxes from Sydney, Melbourne and Bris-
bane. Prague sightseeing tours start from as 
little as $39pp and transfers are also available.
For more offers in Prague contact Beyond 
Travel on 0800 550 065 or email 
info@beyondtravel.com.au

London, Paris transfers
Rail Plus is offering City Transfers UK, a 
door-to-door London transfer service to/
from Heathrow and Gatwick Airports or 
London Stations to central London Hotels. 
Click here for details.
Rail Plus also offers Paris Shuttle, a convenient, 
door to door, airport transfer service operating 
between central Paris and Charles De Gaulle 
and Orly Airports. Paris Shuttle also operates
a transfer service from your hotel to a major

Paris Train station or vice versa. The 
details can be downloaded here.
Rail Plus also has a Two Nights in Paris 
Rail & Stay Package, offering two nights in 
one of three Citadines Serviced 
Apartments, combined with Standard 
Premier or Standard class tickets on 
Eurostar. The package can be in either 
direction. London to Paris or Paris to 
London on the Eurostar.

Dutch-only Weed Pass
A Dutch judge has upheld a controversial law 
that bans tourists from buying cannabis at the 
Netherlands’ famous coffee shops. The ban 
will be implemented nationwide by the end of 
this year.
Coffee shops can only sell cannabis to 

registered members. Only locals will be 
allowed to join a coffee shop, and each 
coffee shop will be limited to 2,000 
members.
Fourteen cafe owners and several pressure 
groups say they will be lodging an appeal.

Worldwide Car & Motorhome Rental Specialists Call 0800 88 55 90 or visit 
www.driveaway.co.nzEstablished over 20 years ago, we offer over 60+ self drive suppliers at more than 8,000 global locations!
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40% off Europcar UK rentals
Europcar is offering customers up to 40% off 
vehicle rental in the UK until 31AUG12. 
Europcar has branches in 200 locations 
throughout the UK. www.europcar.co.nz 

AVIATION

TOUR PRODUCT

Formula 1 demand revs up
Middle East specialists, The Innovative Travel 
Company advises its packages for Formula 
1 in Abu Dhabi later this year have been in 
hot demand.  A good selection of packages 
are now available from the wholesaler, for the 
event being held at the Yas Marina Circuit 
early November. The Yas Marina Circuit is 
situated next door to Ferrari World (the 
biggest indoor theme park), the luxury 
Marina, the Yacht Club, the iconic Yas Hotel, 
several other hotels and the Yas Island Golf 
Links.  The venue can be easily accessed from 
both Abu Dhabi and Dubai via a modern 
highway.  
Three-night packages are available priced 
from NZ$1760pp including bed & breakfast, 
arrival and departure airport transfers (Dubai 
Airport), 2 days Formula 1 race kit for all 
North/South/Marina/West Grandstands and 
Main Grandstand with 3 days access as 
supplement. (03-04NOV entry) – inclusive 
access to daily entertainment / concert; return 
transfers to/from the Yas Marina Circuit for 
the Grand Prix for 2 days (arrival prior to 
start and return after concert). Optional add-
ons are also available.  
More details on www.innovative-travel.com 
or call FREEPHONE 0508 100111 or email 
info@innovative-travel.com  

Heathrow nears ‘breaking’ 
point   ...Cont from p1
Trade unions claim the delays are due to 
a combination of staff cuts last year and 
the current policy of carrying out full 
passport checks on all passengers, which 
was introduced in the wake of last year’s 
border scandal. 
According to The Telegraph, the Border 
Force has agreed a series of performance 
targets with Heathrow setting out the 
maximum acceptable queuing times.
For passengers from outside the Euro-
pean Economic Area the threshold is 45 
minutes.
But according to the statistics, compiled 
by Heathrow’s operator BAA, for Termi-
nal 3, the Border Force missed this target 
on 13 out of the 15 days, with some pas-
sengers queuing for up to an hour and a 
half.
Britons and holders of other European 
passport holders fared somewhat bet-
ter, but on four days out of 15, the Force 
missed its 25 minute target for queues, 
with passengers left waiting of up to 
three quarters of an hour.
Fast Track passengers – in many cases 
business passengers who are considered 
as vital for the British economy – fared 
considerably worse, with the target of 30 
minutes missed on nine days.

The first new Airbus A320-200 for Jetstar Japan, which touched down on its 
delivery flight at Narita International Airport last week. 
The aircraft, configured with 180 all-leather seats in a single class, is the first of 
three new A320s that will make up the Jetstar Japan fleet ahead of its start of 
services on 03JUL (subject to regulatory approval). The airline is scheduled to 
grow to 24 A320s within the next few years and will initially fly between Tokyo, 
Sapporo, Osaka, Fukuoka and Okinawa.

Samsung tablets tested on Virgin Australia
Virgin Australia is testing Samsung Galaxy 
10.1 personal tablets with which it plans to 
eventually provide its passengers with access 
to wireless entertainment system. 
The tablets are preloaded with movies as well 
as TV and audio programming and are being 
given to business class passengers on selected 
Boeing 737 and Embraer E190 flights.
Virgin Australia group executive, product and 
services, Martin Daley, says the trial brings 

the airline a step closer to the rollout of a 
Lufthansa Systems WiFi system later this year.
The airline intends to provide the Samsung 
tablets free to flexi-fare passengers on flights 
of more than three hours and, for a fee, to 
economy passengers.
Virgin’s new widebody Airbus A330 jets offer 
video on demand but this is not available in 
its smaller planes.

El Al split talk
MiceBTN reports that Israel’s El Al is considering 
splitting into two companies, one for premium 
long-haul flights to destinations such as the US 
and the Far East and the other competing against 
low-cost airlines on European routes.
The two firms would share management. 
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Over 120 European destinations ... now that’s Wunderbar!

Lufthansa has taken delivery of its 
first Boeing 747-8 Intercontinental, 
and the plane is due at its Frankfurt 
base tomorrow.
According to Boeing, the 747-8I, 
powered by GE Aviation’s GEnx-2B 
engines, will bring double-digit im-
provements in fuel burn and 
emissions  over its predecessor, the 
747-400, while generating 30% less 
noise.
 From today, passengers can book 
flights on the new “Queen of the 
Skies”, which will operate six flights 
per week on the Frankfurt-Washing-
ton route. Over the next few 
months, as four more new Jumbo 
jets join the fleet, the number of 
destinations served by the aircraft 
will be gradually increased. By late 

summer, 747-8 flights will be offered 
to Delhi, Bangalore, Chicago and Los 
Angeles. 
Once the 747-8 enters scheduled 
service, passengers will also have 
an opportunity to enjoy Lufthansa’s 
revamped Business Class. The new 
Business Class seat provides ex-
ceptional comfort, whether in an 
upright or reclined position or as 
a lie-flat bed, plus intuitive adjust-
ments, additional storage space and 
an enhanced inflight entertainment 
system. 
A wealth of information about the 
“Queen of the Skies” is available at 
www.lufthansa.com/747-8. The web-
site also features a competition with 
the chance to win two flights with 
the Boeing 747-8.

CRUISE NEWS
Australian cruise pax 
numbers up 34%
The extraordinary growth of the Australian
cruise industry has been highlighted in a 
new report which reveals that the number of 
Australians taking a cruise holiday surged by a 
record 34% last year to reach an all-time high 
of 623,294.
Compiled by the International Cruise Council 
Australasia, the report found that the growth in 
Australian cruise passenger numbers in 2011 
outstripped all other major international mar-
kets, with the US recording a 4% rise in passen-
gers and the UK reporting a 5%.
According to the report, the number of Austral-
ians taking a cruise has almost tripled over the 
past five years. 
Other key findings of the 2011 Cruise Industry 
Report include:
>>  Local cruising to Australia, New Zealand 
and the South Pacific accounted for 70% of 
Australian cruise passenger numbers in 2011
>>  The South Pacific retained its position as 
the most popular destination for Australians, 
attracting 37% of passengers (230,321) in 2011
>>  The number of Australians cruising to New 
Zealand surged by 80% in 2011 to reach 84,013, 
reflecting an increase in the number of trans 
Tasman cruises
>>  River cruising passenger numbers grew by 
22% to almost 35,000, accounting for 6% of 
Australian cruise passenger numbers
>>  Some 2.7% of the Australian population 
took a cruise in 2011, placing Australia second 
in the world in terms of market penetration
>>  Cruise passenger numbers rose by more 
than 23% per annum between 2006 and 2011.

Safari Spirit destroyed
The American Safari Cruises vessel Safari Spirit 
was destroyed by fire in the early hours of 
27APR at Fishermen’s Terminal in Seattle. The 
fire started on board the 12-guest yacht and 
Dan Blanchard, CEO of the company, was on 
board at the time. He heard the fire in time to 
wake up the mate / engineer also on board and 
they found their way off the boat safely without 
injury. 
Firefighters responded quickly. A cause is not 
yet determined.  The boat was undergoing
general maintenance in preparation for its 
summer season cruising Alaska’s Inside Passage 
out of Juneau, Alaska.  Its first Alaska cruise 
was scheduled for 11MAY. Guests scheduled 
aboard the yacht this summer in Alaska will be 
contacted with other travel options.
World Journeys, which markets American 
Safari Cruises, told TravelMemo that although 
they have a number of bookings on the small 
ship line, they did not have anyone booked on 
Safari Spirit.  

Tassie gears up for cruise business
Tasmania’s Tasports is about to source a 
contractor for a A$7m redevelopment of 
Hobart’s Macquarie Wharf No 2 Wharf 
Shed as a hub for Antarctic and cruise 
operations.
Tasmania is prepared to welcome its big-
gest cruise ship in 2012 – the Voyager of 
the Seas and recently announced cruise 
visits to Hobart would increase 20% this 
season with 39 scheduled calls to Hobart 
alone.
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Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

2013 Alaska Cruise Tours
New! 

Denali itineraries 
with  one, two and 

now, three-night stays 
in majestic 

Denali National Park.
Call Reservations on 0800 422 784 for itinerary and pricing information

ms Amsterdam

Tips subject to performance targets
The Guardian reports that crew on P&O Cruises who are paid a basic 
salary of as little as 75p an hour face having extra tips from passengers 
withheld unless they hit performance targets.
David Dingle, CEO of Carnival UK, said the move was part of a package 
to “make crew more responsive” and offer protection as tips dry up in the 
economic downturn.
At the bottom end of the scale, a junior waiter on a ship sailing out of 
Southampton now earns a basic salary of £250 a month, for shifts lasting 
a minimum of 11 hours, seven days a week, with a possible £150 extra in 
bonuses. According to documents seen by The Guardian, this is “a signifi-
cantly increased basic salary”. Service crew are mostly drawn from India 
and the Philippines.
Dingle is quoted as saying the crew were “much happier” and the new 
arrangement was a win-win for passengers, staff and P&O. He said many 
crew took home over £1,000 a month, but tougher times meant that 
“sadly, our customers were reluctant to pay the recommended level of 
tipping”.
Cash tips are being phased out in favour of electronic tips automatically 
added to passengers’ bills, which pay for the potential performance bonus. 
As passengers could opt out of paying, Dingle said, the firm was “taking 
the risk out” by paying bonuses if targets were met. “We’ve handled it 
fairly and decently and made sure their pay is being protected,” he said.
Bonuses will be held back in part if customers’ feedback ratings do not 
exceed targets, some of which stand at 96%. Cabin stewards whose 
attitude was ranked below 92% by customers will forfeit an entire bonus 
payment worth approximately 15% of their basic salary.

Titanic II
Queensland mining 
magnate Clive Palmer has 
established a new shipping 
company, Blue Star Line 
Pty Ltd and has reportedly 
signed with state-owned 
Chinese company CSC 
Jinling Shipyard to build 
Titanic II, a 21st-century 
version of the ill-fated 
liner.
Mr Palmer, who owns the 
former Hyatt Coolum golf 
resort, said the ship will 
have the latest navigation 
and safety systems and will 
sail in the northern hemi-
sphere, with her maiden 
voyage from England to 
North America scheduled 
for late 2016.
AAP reports the vessel will 
have the same dimensions 
as its predecessor, with 840 
rooms and nine decks.

Princess Live! comes with studio audience
Princess Cruises has lifted the curtain 
on Princess Live!, a new type of cruise 
ship entertainment venue that passen-
gers will enjoy aboard the new Royal 
Princess. Taking the audience behind 
the scenes of a working television 
studio, Princess Live! will showcase live 
television broadcasts, intimate perfor-
mances from musicians, and special 
events such as cooking shows, plus will 
feature an adjacent café.
Princess Live! will be a flexible, 280-seat 
venue based on a television broadcast 
studio. When the ship debuts in JUN13, 
Princess Live! will serve as a venue for 
daily broadcasts of “The Wake Show”, 
complete with a live audience and 
starring the cruise director and spe-
cial guests from around the ship. The 
studio will also host a variety of events, 
including game shows, interactive 
cooking shows, art house films, enrich-
ment classes, murder mysteries, trivia, 
and “Meet the Experts” presentations 
from the crew. Additionally, Princess 
Live! will serve as a more intimate per-

formance venue for onboard musicians 
who will offer “unplugged” and “in-the-
round” shows, providing an opportu-
nity for entertainers to connect with the 
audience in a unique environment.
The adjacent Princess Live! Café will 
surround passengers with interactive, 
wall-mounted screens showing the 
ship’s position, ports of call, points of 
interest and even international 
newspapers. 
Royal Princess will also feature the line’s 
largest Princess Theatre ever, with 
unobstructed sight lines from every 
seat, plus will see the return of an 
updated Vista Lounge at the aft of the 
ship to serve as an alternate evening 
performance venue.
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Norwegian Breakaway’s Waterpark
Norwegian Breakaway, which launches next 
April, will feature the first Aqua Park at sea 
with five full-size water slides, including twin 
Free Fall slides and a three-storey sports 
complex that includes the largest ropes course 
at sea, a nine-hole miniature golf course, bas-
ketball court, rock climbing wall and more. 
The line also announced that the ship will fea-
ture Nickelodeon experiences for the whole 
family and will include a Nickelodeon themed 
Kids’ Aqua Park.
The Free Fall comprises two side-by-side 
slides where guests will stand up and have the 
floor drop from underneath, propelling them 
into a thrilling loop.
Two additional side-by-side twister slides – 
called The Whip -- will deliver an adrenaline 

rush as they plunge guests on a spiral race to 
the finish line. For those who prefer a more 
relaxing ride, there is a family-friendly open-
flume body slide. 
The Aqua Park also features a Nickelodeon-
themed Kids’ Aqua Park, two swimming 
pools, four hot tubs and the Breezeway Bar & 
Grill, a semi-open air eatery.
The ropes course in the sports complex will 
challenge guests to more than 40 different ele-
ments, including a zip track.
For a thrill like no other, guests will confront 
The Plank, a platform that extends eight feet 
over the side of the ship.
Those who choose to test their courage on 
The Plank will be rewarded by having their 
photo taken.

Fincantieri’s Sestri Ponente yard in Genoa 
has delivered the 66,000gt Riviera to Oceania 
Cruises.
Riviera will be officially christened on 11MAY 
in Barcelona, by godmother Cat Cora, a mas-
ter chef, restaurateur, humanitarian, author 
and co-host of Bravo’s new ‘Around the World 
in 80 Plates.’
Several one-of-a-kind features distinguish 
Riviera, including a museum-worthy collec-
tion of more than 100 works by some of Latin 
America’s most accomplished and admired 
contemporary artists; the Bon Appétit Cu-
linary Center, a cooking school at sea offer-
ing hands-on learning; La Reserve by Wine 
Spectator, a professional facility for wine 
tastings and pairing dinners, as well as 10 
dining venues including Jacques, the name-
sake restaurant of the world-renowned master 
chef, Jacques Pépin.
Following the inaugural festivities, the ship 
sails a 10-day Maiden Voyage on 16MAY 
from Venice to Athens. Through to NOV12 
Riviera will offer 12 distinctive itineraries on 
a total of 20 Mediterranean voyages, call-
ing on ports in France, Italy, Greece, Spain, 
Portugal and Turkey as well as Israel, Croatia, 
Cyprus, Montenegro, Morocco and Monaco, 
with maiden calls in Cephalonia (Argostoli), 

Motril (Granada) and La Palma in the Canary 
Islands.
The latest “ Explore Your World”  offers are 
out now featuring Riviera, for sales through to 
30JUN12.
Contact Cruise Holidays on 09 523 7788 or 
0508 CRUISE (278 473) for further info.

Riviera handed over

Latest News from Hurtigruten
Due to huge demand, Hurtigruten has re-
leased its 2013 Norway brochure six months 
earlier than last year. The programme will 
see more Northern Lights charter packages 
and flight inclusive deals as well as its popu-
lar collection of classic voyages and a com-
prehensive choice of excursions and voyage 
extensions.
The earlier you book your clients on Hur-
tigruten the more you can save them. Take 
advantage of savings up to 25% on selected 
voyages if you book by 30SEP12. Remember 
to also book unforgettable shore excursions 
such as The North Cape, Dog Sledging or the 
Sea Eagle Safari to make your client’s voyage 
extra special.
Brochures can be ordered direct from Dis-
cover the World Marketing by emailing 
info@discovertheworld.co.nz 
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• Boutique-style cruising
• Wine & Beer with dinner included
• Shore excursions included
 

DEPARTING OCT 8 2012:
This special offer includes FREE* flights, 
plus transfers and an overnight stay in Venice 
before your boutique-style cruise. 

$12,635 per person 
share twin (NZD)*
Premium Outside

22 night Grand Voyage & FREE flights fromFLY FREE
& Voyage to ANTIQUITY

CALL CRUISE HOLIDAYS   
0508 CRUISE (278 473) 

or (09) 523 7788



American Queen heads up the Mississippi
The Great American Steamboat Co.’s 
American Queen arrived in its homeport of 
Memphis last week after a first voyage up the 
Mississippi River since 2008.
The US-flagged steamboat was welcomed 
to the revitalised Beale Street Landing, and 
Priscilla Presley, godmother of the American 
Queen, christened the vessel, with music from 
local musicians and the ship’s steam calliope 
organ (pictured, right).
The event marked the return of overnight 
cruises on the rivers of America’s heartland 
and the continuation of the Delta Queen 
Steamboat Co. legacy.
After the christening, the American Queen 
departed on its inaugural voyage up the 
Mississippi River to the Ohio River with stops 
at Henderson and Louisville, Ky., and 
Madison, Ind., before arriving at the disem-
barkation city of Cincinnati.
Built in 1995 by the Delta Queen Steamboat 
Co., the American Queen is the largest and 
most opulent steamboat ever constructed, ac-
commodating 436 passengers.
It is the only authentic overnight paddlewheel 
steamboat in America. 
It offers multiple, specialty dining options, all 

at no additional charge, and complimentary 
bottled water and soft drinks throughout the 
voyage, plus wines and beers at dinner. 
All staterooms feature gourmet coffee brewers 
and Starbucks coffee. 
Public rooms and accommodations are 
decorated with Victorian charm and carefully 
selected antiques. 
There are daily lectures by an onboard river 
historian, professional showboat-style enter-
tainment nightly, with dancing to swing and 
big band music. 
Shore excursions provide an in-depth immer-
sion into the history, culture and cuisine of 
America’s heartland.

INDUSTRY

Industry rate on Private Island 
Cambodia’s first private island luxury resort is 
offering a once-in-a-lifetime opportunity for 
travel agents to experience true paradise at an 
exclusive industry rate, enjoying four nights 
for the price of one.  Featured in Condé Nast 
Traveller’s 60 Best New Hotels in The World 
Hot List 2012, 5-star Song Saa Private Island 
is a sustainable haven of luxury in the warm 
waters of Cambodia’s Koh Rong Archipelago. 
Its over-water, jungle and ocean-view villas 
are constructed with the finest attention to 
detail and enjoy spectacular seascape vistas. 
Dine in seclusion on your own private beach, 
or enjoy a massage in a rainforest setting or a 
full pamper package at the Song Saa Sanctu-
ary. 
Explore the pristine coves and beaches of 
uninhabited islands nearby and spend the day 
relaxing in private day huts, with a butler on 
hand to service your every need. Water sports 

from kayaking to snorkelling are on offer, 
or take a tour of the jungles and reefs. Rates 
begin at US$1580 per villa double occupancy 
and are inclusive of:- all meals, house wines 
and spirits, beers and non-alcoholic drinks, 
villa mini bars restocked daily, unlimited 
laundry, speed boat transfers to/from the re-
sort and a 15-minute foot massage on arrival, 
high-speed internet and satellite TV along 
with international phone calls, free use of 
the resort’s kayaks, sailing boats, snorkelling 
equipment, kite board and wind surfer, and 
guided tours of the unique terrestrial and ma-
rine environments of Song Saa’s twin islands.  
Offer applies to bookings made by 31MAY12, 
valid for stays through until 31OCT12. Valid 
travel industry ID must be provided.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz
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PEARL’S PEARLER
Good sense is all around us - 

common sense is lost in the heap
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TTC’s Kiwi coastal clean-up
Staff from the Travel Corporation’s New 
Zealand office participated across two days 
recently as part of Sustainable Coastlines’ 
two-week long North Shore Coastal Clean-
Ups in Auckland.
It is the second year running that staff from 
each of the TTC’s brands in Auckland per-
sonally supported beach clean-ups organised 
by Sustainable Coastlines – now the Travel 
Corporation NZ’s official local conservation 
partner.
Staff chose to participate in either the Okura 
Bush Walkway or Hauraki Corner clean-ups.
“Beaches are a huge part of our Kiwi lifestyle. 
They are an asset that we are proud of and 
invariably feature in our guided holiday and 
escorted tour programs to these shores,” says 
Travel Corporation NZ General Manager 
Mark Turner.
“The Travel Corporation NZ is delighted to 
play its part in the conservation of this asset 

by working with Sustainable Coastlines. As 
part of this partnership, we make time avail-
able to our staff wanting to participate in 
clean-ups and it’s really pleasing that so many 
choose to do so.”
Across the latest two-week long clean-up 
80,000 pieces of rubbish totalling almost 3 
tonnes were collected by 790 participants 
across beaches from Greenhithe in the inner 
harbour through to Whangaparaoa. 
Rubbish collected included: 13,683 food 
wrappers; 2,988 drink cans; 1,638 toys; 1,381 
straws; 611 items of clothing; 311 pens and 
289 parking tickets or receipts.
Sustainable Coastlines is one of a number of 
similar organisations supported by The Travel 
Corporation’s global not-for-profit Conser-
vation Foundation, founded and supported 
by the companies that make up The Travel 
Corporation. 
www.ttcconservationfoundation.com 

(L to R): Tony Laskey, Chelsea Aiston-Ross, Ryley 
Webster, Stevie-Anne Porter and Bea Viray.

Wholesaler consultant 
Sisi He from General 
Travel Auckland got 
a little more than she 
bargained for on a 
Swimming with the 
Dolphins trip with 
Black Cat Cruises in 
Akaroa last week. 
She said yes to a 
wedding proposal 
from her partner Lei 
while still in her wet-
suit, having just com-
pleted a memorable 
swim with the Hector’s 
dolphins.
“It was a special moment for her and the 
crew, and was a first for Black Cat Cruises,” 
said managing director Paul Bingham.

“She was all smiles and obviously wasn’t ex-
pecting it at that moment. It was a great end 
to a fantastic day for Sisi and her partner Lei.”

Kumuka Worldwide appointment
Kumuka Worldwide has appointed Warren 
Smith as Head of Asia Pacific. He was previ-
ously Head of Groups at Adventure World in 
Australia and returns to Kumuka where he 
was General Manager in the UK from 1992 to 
1997. He returns with an intimate knowledge 
of the adventure travel industry, through his 
experience working with Imaginative Travel-
ler both in the UK and in Australia. 
Based in Sydney, Mr Smith will be responsi-
ble for the operations of Kumuka in Australia, 
New Zealand and Asia.  He joins the team on 
15MAY. 
Eglobaltravelmedia reports that TravelMan-
agers’ Daniela Tatonetti, from Wanneroo in 
Western Australia, has achieved the highest
commission ever earned for a personal 
travel manager in a single month. 
Tatonetti earned A$60,000 commission in 
March, according to TravelManagers, the 
wholly-owned subsidiary of House of Travel.


