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The Southern Spirit CLICK
HEREA journey of discovery through four Australian states

New train service to replace the Overlander
KiwiRail is making changes to the train service between 
Wellington and Auckland which it says will transform 
the service into an internationally recognised tourism 
product. 
The current Overlander service, which has operated a 
daily frequency in summer and three days a week in 
winter, will be replaced by a year-round schedule of 
three trains per week in each direction between 
Auckland and Wellington.
The 60-year-old Overlander carriages will be replaced 
with redeployed surplus scenic carriages from the 
Coastal Pacific and TranzAlpine fleets, both of which 
have been commercially impacted by the Christchurch 
earthquakes.  
The new service, which will be rebranded and will 
feature a viewing carriage, a new menu, new uniforms 
and a faster journey time with the removal of a number 
of intermediate stops, is planned to begin operation on 
Monday 25JUN. 
“We are focused on building the North Island service 
into a better product to attract more tourists – both 
international and domestic,” says KiwiRail’s General 

Manager of Passenger Services, Deborah Hume. 
Ms Hume says KiwiRail has been listening to the tourism 
industry and staff on how it could improve the North Island 
service and sees the introduction of new scenic carriages is 
the key to revitalising the North Island service.
“These carriages have already proved themselves on the 
Coastal Pacific route and feedback from customers, tourism 
operators and travel writers has been uniformly positive. The 
new scenic carriages will give us the platform from which 
we can transform the North Island service into a high-value, 
must-do tourist experience,” says Ms Hume. 
“We’re encouraging local businesses and tourism operators to 
leverage off this new service so that we can highlight tourist 
attractions along the way and make the journey through the 
North Island a memorable and “must-do” tourism 
experience.”
The new schedule will involve a shorter journey time with 
stops limited to Hamilton, National Park, Ohakune and 
Palmerston North.
Footnote: Kiwirail says a sufficient number of scenic 
carriages will remain in the South Island to meet anticipated 
demand there over the coming years.
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SOUTH AMERICA 
SPRING TOUR & CRUISE

FullY guided & esCorted
Click here for the itinerary 
or call 0800 500-518 to receive 
a Travel Agents Information Pack

26 days                        Departing 01SEP12
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NEW ZEALAND
March arrivals up 11%
Visitors to New Zealand increased 11% in 
MAR12, compared with MAR11, and 
Statistics New Zealand says an earlier Easter 
and Australian school holidays were a key 
reason for the rise. The increase was also 
partly a recovery after visitor numbers 
dropped following the Christchurch earth-
quake. 
“Even though Good Friday fell on 6 April this 
year, more people generally travel in the lead 
up to holiday periods,” Population Statistics 
manager Andrea Blackburn said. “Of the 
24,400 extra visitors in March 2012, 18,100 
more came in the last 10 days of the month.”
Visitors from China were up 8,700, the 
second-highest monthly increase ever from 
that country. There were 8,400 more arrivals 
from Australia because of the earlier holidays.
In the 12-month period ended 31MAR, 2.618 
million visitors arrived in New Zealand, up 
4% on the previous year. The largest increases 
were in visitors from Australia, China, and 
Malaysia. The largest decrease was in visitors 
from Japan.
New Zealand residents took 153,000 overseas
trips in MAR12, up 7% on MAR11. The 
majority of the increase was in the last five 

days of the month, in the lead up to the Easter 
and school holidays. In the MAR12 year, New 
Zealand residents took 2.127 million overseas 
trips, up 4% on 2011.
Commenting on the results, Tourism New 
Zealand chief executive Kevin Bowler said 
arrivals from Australia were up by 56,300 
overall, a 5% growth for the year. Holiday 
arrivals were also up by 3.7% year to date.
Growth was maintained throughout Asia 
with arrivals from China up 24%, Malaysia up 
73%, Singapore up by 29% and Indonesia up 
22.5% for the year.
The increase in arrivals from Japan and Korea 
for the first time since the Christchurch and 
Japan earthquakes shows some recovery but 
both markets are still down against 2010 
arrival numbers.
The traditional markets of Germany, UK, 
Canada and USA also showed signs of 
recovery with arrivals up for the month of 
March versus the same month last year.
An improvement in arrivals from these vitally 
important long haul Western markets is very 
pleasing given our sustained marketing in 
these markets over what has been a particu-
larly challenging period,  says Mr Bowler.

Pure 100 branding by Chinese
Tourism New Zealand will be keeping a close 
eye on Shanghai Pengxin’s new brand name 
Pure 100.
The company behind the Crafar farms’ 
purchase has registered the name, which is 
very similar to the NTO’s ‘100 Percent Pure’ 
slogan.

Tourism New Zealand CEO Kevin Bowler 
says many companies register the words ‘pure’ 
and ‘100’ but he’s unsure at this stage how the 
new brand will even be used.
Mr Bowler told NewsTalk ZB he takes very 
seriously the reputation around ‘100% Pure’ 
and any infringement would be followed up.

New convention centre top priority for Christchurch
Earthquake Recovery Minister Gerry 
Brownlee says a new convention centre 
will be a top priority, anchor project in the 
Christchurch rebuild and hopes to have a 
decision by July on where it will be located.
Christchurch & Canterbury Tourism chief 
executive Tim Hunter says he is thrilled the 
government is moving swiftly to progress the 
CBD rebuild. 
“If we can get a decision within the next three 
months on where the convention centre will 
be sited then that will give hotels and others 
in the hospitality industry the confidence to 
start planning for the future. It will drive 
investment and help encourage others back 
into the CBD,” says Hunter.
“We would like to think that by 2017 we will 
boast the best convention centre in the 
country,” says Hunter. 
Other projects in the pipeline include:
 A new sports hub with an Olympic-size 

aquatic facility and indoor stadium. 
 A new international quarter where visitors 
will be entertained by buskers and musicians 
and where they will be able to enjoy foods 
from around the world.
 Free wireless hot-spots around the city so as 
to make the city accessible in every way.
 The greening of the city through building 
design and through the doubling the amount 
of open space within the CBD.
 Widening the banks of the Avon River to 
create a new riverside park.
The overall vision is for a mostly low-rise, 
resilient, safe, vibrant and sustainable place 
where creativity and diversity are celebrated. 
“Over the next 10 years we have a unique 
chance to reinvent Christchurch city, to 
position ourselves as a world-leader in 
sustainability, and to show the world what a 
21st century city should look like. And that’s 
exactly what we intend to do,’’ says Hunter.

Auckland launches Chinese destination website 
ATEED has launched a dedicated Chinese 
website. Phase one of the site is now live at 
aucklandnz.com/cn and features key 
destination content and images from its main 
website.  
Enquiries and bookings generated through 
the site will be handled through ATEED’s 
i-SITE Visitor Centre by Mandarin speaking 
reservations staff.
Phase two of the website development will 
include integration of Chinese operator 
listings and the implementation of social 
media channels and online activity to 
stimulate website traffic.
 China is one of Auckland’s key visitor 

markets, with 134,444 visitors to December 
2011. It is Auckland’s fastest growing market, 
with visitor numbers up 19 per cent on the 
previous year.

More Jersey Boys success
Jersey Boys – The Story of Frankie Valli & The 
Four Seasons – has smashed the all-time box 
office record for a second week of trading by 
taking in excess of $1.9 million gross, beating 
previous records by over $500,000. This result 
coincides with news that Jersey Boys notched 
up its 1,000th performance in Australasia 
yesterday.
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Mountains to Sea Trail creates jobs
The Mountains to Sea Trail, the fifth Great 
Ride to be fully-completed under Nga Haere-
nga, The New Zealand Cycle Trail, celebrated 
its grand opening with a three-day hikoi ride 
which began yesterday.
The 317km route takes cyclists from the 
slopes of Mount Ruapehu and through the 
Tongariro and Whanganui National Parks. 
The trail includes the Bridge to Nowhere and 
a half-hour jet boat ride on the Whanganui 
River.
New Zealand Cycle Trail Project Manager 
John Dunn says the trail stands as a showcase 
of New Zealand’s diverse landscapes.
“As cycle tourism continues to grow, I know 
Mountains to Sea will be an asset the local 
communities will truly cherish. Already, ski 
shops that would once close for summer are 
now staying opening year-round to offer bike 
hire and cater for the burgeoning demand 
from cyclists.
“Jet boat operators are reporting equally 
strong growth. One company has seen cycle 
tourists almost double in the past year. To 

cater for the growing demand the company
has hired four new staff and ordered a 
purpose-built jet boat, specifically designed to 
carry bikes.”
Visit Ruapehu GM Mike Smith says estimates 
show the Mountains to Sea Trail has already 
generated up to 20 full-time equivalent jobs 
and $1 million in increased visitor spending.
“With the trail fully open, we can now realise 
the full benefits of our investment. Early esti-
mates show that in three years’ time the trail 
could create between 50 and 100 jobs and 
attract between 30,000 and 50,000 additional 
visitor nights. That’s a potential $10 million in 
new income for the district.
“We’re already focused on further trail devel-
opments, with a community-based project to 
build a new trail from National Park Village 
to Horopito. This would link National Park 
Village to Ohakune and be a stunning addi-
tion to the trail network. We’re also excited 
about the opening of The Timber Trail next 
spring, bringing Taumarunui into the bike 
tourism business as well.”

Anzac Express Paths advantage ‘debatable’
Australia’s Tourism and Transport Forum 
boss John Lee this week wrote to Prime 
Minister Julia Gillard calling for her to enter 
talks with New Zealand PM John Key on the 
establishment of passport-free “Anzac express 
paths” between Australia and New Zealand.
“The benefits of streamlining border arrange-
ments and freeing up travel between Australia 
and New Zealand are manifold and extremely 
valuable to both countries,” said Lee in the 
letter.
Airlines say the move would slash operating 
costs - and ultimately fares - by up to 30%, 
and remove the administrative hassle of 
having to carry passports and go through 
immigration.
The New Zealand Government, though, says 

the idea is no longer a priority.
Prime Minister John Key, who holds the tour-
ism portfolio, told the New Zealand Herald it 
was “debatable” whether an open border led 
to a quicker processing time in airports.
“Whether you had a passport-free lane or not, 
you would still have to go through some kind 
of identity verification.”
He told the paper that electronic processing
of passports, or SmartGates, had sped up 
travel and allowed passengers with no 
checked bags to exit an airport in five to 10 
minutes.
“We are certainly keen to make transtasman
travel as ‘domestic-like’ as possible, but 
SmartGate is likely to be the best solution for 
this.”

Vivid Sydney 2012 dates
Vivid Sydney is back for its fourth year 
25MAY-11JUN, with a programme that 
Destination NSW says will transform the city 
at night into a colourful canvas of light, music 
and ideas.
The festival includes free and ticketed events 
around Circular Quay, The Rocks, the 
Museum of Contemporary Art and Sydney 
Opera House.
The hugely popular Vivid lights will be 
switched on every night of the festival from 
6.00pm to midnight in a free lighting display 
around The Rocks and Circular Quay, featur-
ing 50 interactive and immersive light art 
sculptures, illuminated skyscrapers and large 
scale 3D mapping projections on the Sydney 
Opera House, Museum of Contemporary Art 
and Customs House.
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Lindeman sold to investor
Lindeman Island has been bought by a 
Chinese-born Australian mining investor 
whose family company runs one of China’s 
largest outdoor advertising enterprises. 
The Australian says the A$12 million sale 
signals the strength of Chinese investment 
interest in Australian tourism.
William Han, the chairman of White Horse 
Australia and a non-executive director of 
Western Australia’s Padbury Mining, said 
he would “work hard” to revive the island’s 
fortunes.
“White Horse is now examining how to 
reposition Lindeman as an attractive tourist 
destination, but the resort has been through 
some challenging times,” Mr Han said in a 
statement.
The former Club Med resort closed in January 
after natural disasters and the high Australian 
dollar hit the Queensland islands market.
Mr Han commutes between Sydney and 
China and has long promoted Australian 
businesses, such as Nutrimetics cosmetics and 
Southcorp wines, in his homeland.

Palazzo Versace for sale
Palazzo Versace on the Gold Coast is being 
sold by the Sunland Group, which intends to 
concentrate on reinvesting on other property 
developments.
The Herald Sun reports that the decision to 
sell the hotel comes six month after Sunland 
regained full ownership of the property from 

a Middle Eastern 
business partner who 
acquired almost half of 
the property.
The glitzy hotel is 
expected to sell for at 
least A$80 million.

PACIFIC ISLANDS
50% off at The Moorings in Port Vila
The Moorings Hotel, Port Vila has released 
a 50% off special for sales till 31MAY12 and 
travel to 31MAR13 with a blockout from 
15DEC12 – 10JAN13. 
The hotel is a solid 3 star and is ideally located 
right on the harbourfront and only a 5 mins 
stroll from town. The rooms are all air-condi-
tioned and have an ensuite bathroom as well 
as tea and coffee making facilities, TV, Wi-Fi 

and a lively Moos Bar and Grill onsite.
“This hotel offers unbeatable value for money 
in Port Vila,” says Lesley Perrie, the NZ 
representative. 
Check out the Info Sheet here and contact 
Lesley at Planet Travel Marketing (part of the 
A-Team) on info@planetmarketing.co.nz or 
check the website on www.ateam.co.nz

Air Pacific Travel Industry Super Special to Fiji 
Air Pacific has released a Travel Industry 
return airfare of $209* + taxes for travel 
21APR – 21 JUN12, bookable by emailing 
tickets@airpacific.co.nz 
*Terms and conditions: Valid for only full 
time retail/corporate, approved freight for-
warding agents and wholesale travel consult-
ants, married spouse, legal de factor partners 
and Adult travel companion. Agents must 
hold a valid IATA travel card to qualify for 
these industry discounted fares. Sales and 
ticketing 12APR-31MAY12 or until sold out. 
Fuel surcharge is included. Government/
Airport taxes are not included and are 
additional and must be paid for at the time 

of ticketing (approx $152pp). All travel to be 
completed by 21JUN12. Travel valid on direct 
AKL-NAN-AKL flights only. Tickets are on a 
firm basis, however are subject to availability. 
No discounts for child/infants. 
Air Pacific reserves the right to refuse 
boarding due to commercial demands. 
Payment by cash, bank cheque, direct debit to 
ANZ Bank 010102-0139759-00 or credit card 
plus a $10 credit card fee per PNR. 
Amendments permitted before ticketing 
at nil cost. After ticketing $100 per person 
change fee applies. Business class upgrade 
not permitted. Cancellations/Refunds – non 
refundable.

Plantation Island Resort 
industry deal
To tie in with the new Air Pacific travel 
industry deal, the newly refurbished 
Plantation Island Resort, Fiji is on offer to the 
Travel Industry for NZ$150* per room per 
night including breakfast.
The offer applies to Run of House room 
accommodation including American buffet 
breakfast for two adults, with free transfers 
for 2 kids under 12 years.  
Sales: 21APR – 21JUN12 for travel 21APR-
21JUN, 01-31AUG, 01NOV-02DEC, 
16-24DEC12, 10JAN-31MAR13. 
Email: reserve@plantationisland.com & quote 
code: INDUSTRY 
*Conditions: Rate of FJ$220, with conversion 
into NZD approximate and subject to change at 
time of travel. Valid for frontline sales consult-
ants or Pacific-selling wholesalers only. Valid ID 
is required upon check in. Rate is for 2 adults 
and excludes airfares and transfers. Add a 3rd or 
4th person for an extra FJ$64pp per night. Up 
to 2 children under 16 years can stay free, meals 
are additional. Free transfers for kids excludes 
ML1030 service. Bookings are subject to avail-
ability and must be made on request. 

Sheraton & Westin Fiji guarantee
Sheraton & Westin Resorts, Fiji, has thanked 
New Zealand travel partners who worked 
with them through the recent flooding across 
Denarau and the islands of Fiji. They say they 
are now asking the industry to assist by 
sending the public a very strong message that 
Fiji is ‘Back in Business’. 
Sheraton & Westin’s latest offers were released 

earlier this week, and include their “Great 
Guarantee” which promises that if at any time 
during a stay with an arrival date in April or 
May 2012 the pools, restaurants, spa, golf, 
tennis-courts, water activities, kids program 
or culture shows are not operating as normal, 
they’ll give your clients an instant F$250 re-
sort credit. Terms and conditions apply.
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Samoa keen to increase departure tax
The Samoa Observer quotes the Faleolo International Airport Authority 
CEO as saying there are moves to lift the current departure tax from $40 
to $65, but only if the Samoan Government can persuade the airlines to 
include the extra cost of the departure tax in their ticket prices.

www.aircalin.com

• 4 departures every week from  
   Auckland to Nouméa
• Convenient daytime departures  
   in both directions
• Year-round, non-seasonal  
   airfares valid on all 4 flights

• An extensive network covering the  
   South Pacific, Japan and Korea
• Tailored group quotes
• Through fares from main domestic  
   centres
• A modern Airbus fleet of A330  
   and A320 aircraft

• Exclusive Business Class on the  
   Auckland-Nouméa route
• Full inflight service, regardless  
   of the fare paid
• The only true New Caledonia  
   experience

10 Good reasons 
to fly Aircalin

                                       (09) 977 2238 
           reservations@aircalin.co.nz

New Caledonia International Triathlon
The 27th New Caledonia International 
Triathlon will take place 27MAY12. The event 
is not yet registered in the world champion-
ships because the Caledonian League wishes 
to open the competition to as many people as 
possible and not limit it to professionals.
“A sporting event in a heavenly setting ani-

mated by a friendly atmosphere, the New 
Caledonia International Triathlon is an 
event not to be missed,” says Simon Duffy, 
general manager of New Caledonia Tourism.
Four races are offered to participants: the 
elite race, usually by invitation, gathering 
the best athletes of the moment, the race 

by age categories, the team 
race and the future race for 
youth aged 8 to 17 years.
All programme 
information, payment and 
registration procedures of 
the competition are 
available on the Caledonian 
League Triathlon website 
www.lctri.nc

Stay 5 Pay 3 at First Landing
First Landing in Fiji has just released a Stay 5 
nights Pay 3 nights on all room types, 
including the Villas and the new Oceanview 
apartments. Bonus offer for families with 
up to two kids 16 and under:  Stay and Eat 
free (breakfast and dinner) combinable with 
the Stay 5 Pay 3 offer. Sales till 30JUN12 and 
travel to 20DEC12, with no blockouts over 
school holidays.
The resort, just 20 mins from Nadi, is located 
on a white sand beach and offers day trips 
from the resort’s jetty to the nearby Mama-
nuca islands. The resort underwent a major 
F$1.7million refurbishment last year and 
has new furniture around the bar and in the 
restaurant plus new pool loungers. All rooms 
were upgraded with new curtains and soft 
furnishings.
The new studio and one-bedroom (can inter-
connect) and three-bedroom apartments are 

great for families. 
Check out the Info Sheet here.
For more information contact Lesley Perrie at 
Planet Travel Marketing (part of the A-Team) 
at www.ateam.co.nz.

Seven nights of savings at Sinalei Reef Resort & Spa
Save 30% at Samoa’s Sinalei Reef Resort & 
Spa, with their Stay 7 Pay 5 nights deal, priced 
from NZ$1045*pp twin share for a Garden 
View Fale and including transfers.
The Stay 7 Pay 5 deal applies to garden view, 
ocean view and beach side fales, and includes 
afternoon tea daily, free use of the resort’s ten-
nis courts, golf course and all non-motorised 
water sports including kayaking and snorkel-

ling equipment.
Valid for sales to 15MAY12 and valid for 
travel until 31MAR13.
For bookings Contact GO Holidays on 09 
914 4002 or email res@goholidays.co.nz and 
quote “Booking code: SIN7for5”. 
*Price based on the current exchange rate as 
of 18APR12. Price excludes airfares, airport 
taxes and fees which are additional. 
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Cambodia targets 1m Chinese tourists
Xinhua reports that Cambodia has unveiled a 
strategy to attract at least one million Chinese 
tourists by 2020.
Cambodia’s Tourism Minister Thong Khon 
is quoted as saying 500,000 Chinese tourists 
are expected by 2015, up from the 247,200 
Chinese welcomed last year, and that the 
target for 2020 recognised the size and wealth 
of China.
To achieve the goal, Cambodia will continue 

encouraging more direct flight connections 
and will encourage owners of its hotels, 
restaurants and tourism resorts to use three 
languages -- Khmer, English and Chinese 
-- in billboards, or promotional leaflets or 
brochures.
“Now, in our tourism promotion, we always 
think about Chinese tourists -- their language 
and hobbies,” he said, “China is our key 
tourism market.”

Cambodia bets on casinos
The Wall Street Journal says Cambodian 
developers are betting that casinos can make 
the tiny Southeast Asian country a bigger 
draw for high-spending tourists.
The nation has more than 25 casinos, but 
most are small and located in border towns 
that cater to local gamblers. Now, developers
are pushing ahead with more-ambitious 
resorts.
Among the planned developments is the 
sprawling Thansur Bokor Highland Resort, 
two hours south of Phnom Penh. The resort 
held a soft opening last week and is expected 

to open officially by midyear, with 418 rooms, 
a convention centre, spa facilities, scenic trails 
and more.
Cambodia’s best-known casino, NagaWorld 
in Phnom Penh, is adding 220 rooms to its 
current total of about 500. It is adding as 
many as 30 new gambling tables to its total of 
131 and around 275 new slot machines. 
Developers also are looking to expand 
gambling in other parts of Cambodia, 
including near the southern beach resort of 
Sihanoukville and near Siem Reap, home to 
the Angkor Wat temple complex.

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

Golden Week win for Macau
The Hong Kong Standard reports that the 
upcoming Golden Week holiday in mainland 
China no longer fills Hong Kong retailers 
with cheer, as many cash-rich tourists from 
across the border now prefer to do their 
spending in Macau. 
Retail operator Lifestyle International Hold-
ings, which runs the two Sogo department 
stores in Hong Kong, expects only lukewarm 
sales during next week’s May Day holidays 
amid fears that visitor arrivals from the main-
land are unlikely to match last year’s numbers. 
Golden Week arrivals last year were up 22% 
on 2010, which itself recorded a sharp 40% 
rise, according to Hong Kong Tourism Board 
data. 
“We expect sales during [the May] Golden 

Week not to contribute a lot,” Lifestyle chief 
financial officer Terry Poon Fuk-Chuen said. 
Macau, meanwhile, is benefiting greatly from 
the shift in focus. While Hong Kong hotels 
still have rooms available for the coming 
holiday, the ones in Macau are reportedly 
all booked up. Gaming revenue for April is 
expected to rise 22% on last year to HK$24.27 
billion, according to Citigroup.

The Tourism Authority of Thailand 
(TAT) estimates that over 140,000 
international visitors enjoyed the 
major events that made up this 
year’s Songkran Splendours 
festival across 13 provinces.

http://www.macautourism.gov.mo


THE AMERICAS

New Rocky Coastal Passage
World Journeys says the new Rocky 
Mountaineer Coastal Passage route from 
Seattle to Vancouver should be a hit, as it 
presents a seamless way to connect the two 
cities to the Canadian Rockies.  Commencing 
August 2013, this unique rail journey is the 
first time the award-winning rail service will 
depart from the United States.  Opening up 
possibilities for those cruising Alaska to 

explore Western Canada, the 3-day Coastal 
Passage will be available 24AUG and 
25AUG13, both northbound and south-
bound, with packages allowing for stays in 
Seattle, Vancouver, and the resort towns of 
Banff or Jasper.   Designed as a luxury service, 
Coastal Passage will be available in GoldLeaf 
only.  
Call World Journeys 0800 117311. 

Obama message for Pow Wow
US President Barack Obama recorded a 
personal message for delegates at 
International Pow Wow, the US travel 
industry trade show which ended in LA this 
week, recognising the work done by the travel 
and tourism industry.
In the week that Brand USA launched its first 
global marketing campaign, the president’s 
endorsement is seen as a major boost for the 
sector.
Obama, who signed into law the Travel 
Promotion Act, said: “I want America to 
be the top tourist destination in the world. 
Tourism is the number one service we export 

because we have a great product to sell.”
Last year the US recorded 62 million 
international visitors, and latest figures 
project that figure to grow to 77 million 
visitors by the year 2016, according to John 
Bryson, US secretary of commerce, who 
prefaced the president’s videoed message.
The new Brand USA TV commercial, which 
was launched at Pow Wow, and which will 
initially air in the UK, Japan and Canada, 
with a budget of US$12.3 million for the first 
three months, can be viewed here.  The song, 
Land of Dreams, was composed and 
performed by Rosanne Cash.

Chile spend on ski facilities
Ski resorts across Chile are investing heavily 
in new infrastructure, gearing up for a mas-
sive 2012 winter season.
According to Powderweb.com, Valle Nevado 
resort, boasting the largest skiable terrain in 
South America, will be opening Chile’s first 
gondola. Seventy cabins with a capacity of six 
passengers each will add to the already mod-
ern infrastructure which includes quad chair 
Andes Express, the fastest lift in the region.
In anticipation of increased visitor numbers, 
Valle Nevado has also built a new 500-car 
parking area and a completely new service 
point for ticket sales, equipment rentals and 
a restaurant. And in line with its 10 year, 
US$150million property development, it has 
a new sports and entertainment centre which 
includes a climbing wall and skate ramp. 
Just over the hill from Valle Nevado, El 
Colorado resort is also developing its accom-
modation offerings, while a new draglift, with 

a capacity of 1400 people an hour, will open 
up the Valle Olimpico with 12 new runs and 
extensive off-piste.
El Colorado’s partner Farellones has boosted 
its non-skier offering, doubling the capacity 
of tubing available and adding a third access 
lift.
La Parva, celebrating its 50th anniversary 
this year, has announced a project to develop 
the first half-pipe Olympic training centre in 
South America. This will be accessible by its 
new triple chairlift which has opened up five 
new pistes.
On the flanks of Lonquimay volcano, 
Corralco has a new US$7 million, 66-room 
hotel and spa. The small resort has improved 
access by sealing 4km worth of roads, follow-
ing in the footsteps of sister resort Villarrica, 
on the active Villarrica Volcano overlooking 
Pucón, which paved part of its road prior to 
last season.

Showbiz opportunities in the US
Showbiz Events & Travel has received the 
latest theatre info for the US and Tracy Hale 
says of particular interest to the Kiwi market 
is news that Rod Stewart and Shania Twain 
are both confirmed for Las Vegas.
Shania Twain begins a two-year residency at 
The Colosseum at Caesars Palace. 
Performances begin in December and already 
are a hot ticket.
Rod Stewart has announced new dates at 
Caesars Palace 17SEP –07OCT.
In other news, new Broadway shows Nice 
Work If You Can Get It (starring Matthew 
Broderick), The Lyons (starring Linda Lavin) 
and A Streetcar Named Desire (starring Blair 
Underwood) are now available to book.
Phantom is now booking into November, and 

Corbin Bleu (of High School Musical fame) is 
now playing the role of Jesus in Godspell.
Reminder: the only availability for The Book 
Of Mormon is Premium Seating. 
World Yacht is now booking into 2013, and 
it’s a “fantastic” add-on to your clients’ trip, 
says Tracy. “We now offer a Saturday Buffet 
Brunch, which includes a much desired entry 
ticket to the World Trade Center Memorial.”
Agents are reminded that Showbiz now offers 
transfers - Airports, In-City, Cruise Ports, etc. 

FullY guided 
& esCorted

Click here for the itinerary 
or call 0800 500-518 to receive 
a Travel Agents Information Pack

SOUTH AMERICA 
SPRING TOUR & CRUISE 26 days                    Departs 01SEP12

http://www.youtube.com/watch?v=bcfbdiiEQDM
http://www.mahertours.co.nz/index.php/americas/spring/154-spring
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Month of May - Month of Lei
There will be plenty of Aloha in the air during 
the month of May as Hawai‘i Tourism 
promotes the annual ‘Month of Lei’ showcase.  
And what better way to start the month than 
with ‘Lei Day’ an annual Hawaiian custom of 
presenting fresh flower lei as a gift of aloha. 
“May Day is Lei Day” in Hawai‘i, it is a 
tradition that began when a local poet and 
artist suggested that Hawaii’s people—who 
had always generously given lei to visitors -
established a special day to make and wear lei 
for themselves and for family and friends. 
Today, celebrations include concerts, lei-
making competitions and displays, and 
cultural pageants portraying the Islands’ 
history through hula, song, and creation of 
lei. 
To find out more, visit www.gohawaii.co.nz 
and search ‘Lei Day’
In New Zealand, during the month of Lei, 
Hawai‘i Tourism will be involved in several 
travel industry partnerships to promote the 
destination.
This includes a visit on 18MAY by a tourism 
delegation from Hawai’i as part of the Aloha 
Down Under Australia/NZ roadshow.

Frontier abandons Aspen 
Aspen tourism officials are scrambling to 
ensure service after Frontier Airlines discon-
tinued flights on Monday.
The Denver-based carrier told Aspen officials 
this winter that it no longer makes enough 
money on the route.
According to the Denver Post, Aspen tourism 
officials are confident they can secure other 
carriers to make up for the two daily flights 
Frontier had operated to Denver.

Arab Spring focus at travel market
Dubai Tourism authorities, hotels and other 
hospitality players will for the first time since 
the Arab Spring broke out come together at 
this year’s Arabian Travel Market (ATM), the 
Middle East’s largest travel and tourism event, 
to be held in Dubai next week. 
Gulf News says that it is no surprise that 
the Arab Spring will dominate the four-day 
event kicking off on 30APR as its key theme. 
Besides covering other aspects of the tourism 
industry, the focus will clearly be on driving 
the region’s tourism growth going forward. 
As UNWTO secretary general Taleb Rifai 
recently pointed out at the World Travel 
Market: “The Arab Spring has had an effect 
on the whole world of travel, and while we are 
passing through difficult times, they are also 
exciting times as tourism is the oil that never 

runs out.” 
Major tourism markets in the Middle East 
such as Egypt, Bahrain, Jordan, Lebanon 
and others suffered huge setbacks from the 
geo-political tensions in the region last year. 
And this year will see most of them trying to 
regain the lost tourism revenue. 
A special panel at ATM dedicated to the Arab 
Spring will see the tourism ministers of Egypt 
and Jordan, along with other tourism and 
hotel executives come together to discuss 
ways to fight the challenge.
This year’s event will see 82 new exhibitors 
from last year, totalling 2,400 exhibitors, and 
a 46% increase in visitors, besides 54 national 
pavilions and 87 countries represented, 
according to the organisers.

Egypt travel ‘no more risky than UK’
Cox & Kings CEO Steve Reynolds says 
travel in Egypt is no more risky than the UK.  
Reynolds has just returned from a two-week 
holiday through Egypt with his children and 
said there was nothing to fear more than one 
year on from the Egyptian uprising.
“Egypt is open for business and no one 
should feel unsafe travelling there,” he said.
“As somebody who travels regularly and 
extensively, I think there are no greater risks 
travelling to Egypt than there are travelling to 
the UK. People don’t give a second thought 
about visiting London even though it recently 
experienced some fairly significant civil unrest.
“It’s time for Australians to return to Egypt 
with confidence and help rebuild one of the 
world’s greatest destinations.”

Reynolds travelled through Cairo, Luxor, 
Aswan and Sharm el-Sheikh with his partner 
and two children, 10 and 8. He also met with 
local tourism operators and Egyptian Tourist 
Authority chairman Amr El Ezabi.
“Tourism operators indicated that the lack 
of confidence from tourists is hurting them 
financially but they all agreed what happened 
was a healthy chapter in their history and an 
opportunity for their country to move forward,” 
Reynolds said.
Figures released last week show Egypt tourism 
plunged by 30% in the first three months of 
this year compared to Q1 of 2011.
Reynolds said Cox & Kings and Tempo Holi-
days had experienced an 80% drop in visitor 
numbers over the past 12 months.

Arabian Oman 
World Journeys says its 7-day “Oman 
Highlights” package is an ideal alternative 
stopover option and the perfect introduction 
to Oman.  Starting in Muscat your clients visit 
lively Sinaw Souq, the main meeting place for 
the Bedouin where camels, goats and calves 
are auctioned and bartered. They will see 
Bedouin women in traditional dress, and can 
explore silver shops for traditional old silver 
Bedouin jewellery.  On an excursion out to 
the Wadis (dry riverbeds) of the desert, they 
enjoy magnificent mountain scenery and 
tea with a Bedouin family.  The forts and old 
walled towns of the desert are highlights, as 
are the turtle nesting sites of Ras Al Junaiz 
Bay, and the ancient port of Sur with its dhow 
building yard.  Priced from $1,710pp (twin) 
this independent tour with English speaking 
local guides includes transfers by air 
conditioned car and driver, 6 nights 
accommodation in first class hotels & camps, 
sightseeing & entrance fees, 6 breakfasts, 5 
lunches, and 5 dinners. 
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=48&packageName=Oman-Highlights
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=48&packageName=Oman-Highlights


Beyond Petra
While Jordan is famous for its rose-red city 
of Petra, World Journeys says there is much 
more to Jordan including the Dead Sea, the 
impressive Crusader Castles and the wild 
moonscapes of Wadi Rum.  
World Journeys’ 9-day “Nabatean Explorer” 
itinerary starts in the sprawling city of Am-
man, built over 19 hills, and travels to the 
ancient city of Jerash, with its amazingly well 
preserved Roman ruins.  A soak in the Dead 
Sea is essential, before heading for Petra, a 
4WD excursion in the deserts of Wadi Rum, 
Aqaba on the Red Sea, and the spectacle of 
Kerak Castle, which dates back to the 12th 
Century.  
Priced from $1,395pp (twin), this includes 9 
nights 3-star hotels with breakfast, transfers, 
and sightseeing with local English speaking 
guides, including entrance fees.  Call 0800 
117311 or info@worldjourneys.co.nz

EUROPE
Marketing Greece company to be established
The establishment of a company whose sole 
purpose will be promoting Greek tourism, 
both domestic and foreign, was recently 
ratified by the Greek Parliament.
Marketing Greece SA, with a share capital of 
one million euros, is set to be funded by the 
private sector (70%) through the Association 
of Greek Tourism Enterprises (SETE) and by 
the state (30%). According to SETE President 
Andreas Andreadis, the first phase of the 
company’s development foresees the open-
ing of five public relations offices, which will 
operate in England, Germany, France, Russia 
and the United States. These will be followed 
by another five bureaus in other countries 

considered of major importance to 
the Greek tourism market. A 10-lan-
guage website will also be developed.
The Greek National Tourist 
Organization (GNTO), meanwhile, 
will maintain responsibility for the 
sector’s traditional advertising 
campaigns as well as the country’s 
participation in international trade 
shows.
According to Andreadis, Marketing 
Greece will manage a budget of some 
6 million euros a year, around 4 mil-
lion euros of which will come from 
the private sector.

Kazakhstan benefits 
from Borat Effect
The Kazakh Foreign Minister Erzhan Qazykhanov 
has credited Sacha Baron Cohen’s 2006 film “Borat: 
Cultural Learnings of America for Make Benefit 
Glorious Nation of Kazakhstan” for helping increase 
international tourism to his country.
Interfax and Tengrinews.kz quoted Qazykhanov as 
saying that visas for foreigners to visit Kazakhstan 
have increased tenfold since the Hollywood film 
was released six years ago.
Radio Free Europe points out that given the 
tenuousness of any cause-effect argument, this 
is a remarkable turnaround by Astana. “Borat”, a 
send-up in which a TV reporter from Kazakhstan 
visits America and generally offends everyone, was 
banned from Kazakh cinemas.
The movie returned to international headlines last 
month when officials at a Kuwaiti shooting tourna-
ment played “Borat’s” mock anthem instead of the 
Kazakh national anthem at the medal ceremony.

DriveAway Holidays provides 
breathalyser kits
With effect from 01JUL, all motorists in France 
will be required to carry a disposable breathalyser 
kit in their vehicle for use as a self-check that they 
are not driving over the limit after drinking alcohol.  
Violators of the new regulation without kits in their 
vehicles will face fines.  DriveAway Holidays says 
it guarantees that all car rental vehicles booked 
through DriveAway for collection at French loca-
tions will be provided with the mandatory kits.  
DriveAway Holidays is currently offering many 
discounted Car Hire and Motorhome Rental deals 
for self-drive holidays in France in 2012. 
Visit www.driveaway.co.nz or call 0800 885 590.
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Tauck’s coolest “Frozen Planet” trips
Those who have been watching the TV series 
Frozen Planet will have discovered that some 
of today’s hottest travel destinations are also 
the coolest.
The penguins and other wildlife of Antarctica; 
the winter wilderness in Manitoba, with its 
snow and polar bears; Alaska’s snow-capped 
mountains, calving glaciers and marine life 
are often on the bucket list of travellers. 
Book your clients on Tauck’s 6-day Manitoba 
Polar Bear Adventure from $7765pp twin 
share. This is a once-in-a-lifetime opportu-
nity for clients to learn all about polar bears, 
including the ongoing efforts to save them, 
while travelling on full-day tundra vehicle 
excursions with the naturalists who know 
them best.

Sell a cruise with Tauck to Antarctica on their 
13-day expedition priced from $10,945pp 
twin share. Discover the great white continent 
with naturalists, ornithologists, historians and 
oceanographers who share their passion and 
knowledge of life in the glacial archipelago, in 
person, every day.
Tauck also offer land and sea, club-like 
cruises to Alaska. Their 8-day Call of the Wild 
land and sea journey is priced from $4295pp 
twin share and allows your clients to discover 
Alaska’s treasures with private shore excur-
sions, exclusive experiences and lectures that 
enrich.
For more information on Tauck, call 
Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz.

APT now offers 200 local tour options
APT’s Freedom of Choice local touring now 
has 200 experiences. They include three new 
options -- photography or Flamenco Class 
in Barcelona, Catacombs or Italian Cooking 
Class in Rome, and in Arles a guided tour of 
Les Baux de Provence or Saint Paul de Mau-
sole Asylum, where Van Gogh spent his last 
days.  These new options will be included in 

the Europe brochure out soon. 
Freedom of Choice Touring is now offered 
at 64 destinations across 25 countries, while 
a sister service, Freedom of Choice Dining 
where customers can choose where they dine 
in the evening – also at no extra cost – is 
available in 26 destinations across 15 
countries.

AVIATION
One million Facebook fans like Lufthansa 
On 22APR, Lufthansa welcomed its one 
millionth fan on its Facebook page. 
Lufthansa’s Facebook page went live in 
DEC09 and has been an important part of 
the company’s customer communication ever 
since. In MAR10, Lufthansa became one of 
the first airlines to offer 24/7 service by 
ensuring that inquiries from Facebook users 
are answered by the company around the 
clock. 
Photos, videos and news from the world of 
Lufthansa are posted to the Facebook page 
along with inspiring travel ideas, tips and up-
to-date information on everything to do with 
flying. The company is currently 
sharing exclusive material from its new “Non-
stop you” advertising campaign on Facebook, 
and thanks to the new Timeline view users 
can also explore important milestones in 
Lufthansa’s history on its profile page. 

Last year, Lufthansa gave away a total of 
1,000,000 miles in its Miles & More frequent 
flyer program during the MILEONAIRE 
campaign on Facebook. Lufthansa fans were 
also able to donate money directly through 
Facebook in a fund-raising campaign for 
HelpAlliance, an aid organization founded by 
Lufthansa employees. 
Along with its Facebook page, Lufthansa is 
active on other social media platforms such as 
Twitter, YouTube and Xing, and there is also 
a Lufthansa blog featuring interesting stories 
from the company. In addition, thousands of 
travellers use the MySkyStatus.com 
application developed by Lufthansa so that 
their friends can keep track of their upcoming 
flights. This web service automatically sends 
status updates about user journeys to social 
networks like Facebook and Twitter.
www.facebook.com/lufthansa

Heathrow best for shopping
Heathrow has been named as the ‘World’s 
Best Airport for Shopping’ for a third time at 
this year’s World Airport Awards. The awards 
were a double success for the UK’s hub 
airport as Terminal 5 was also named the 

world’s Best Airport Terminal following votes 
by airport passengers from across the globe.

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com
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Chicken or Beef? 
On 01MAY12, it will be 85 years since the 
first inflight meal was offered on a commer-
cial aircraft. In 1927 Imperial Airways (pre-
decessor to British Airways) introduced the 
Silverwing branded air service on the London 
to Paris route. The two-hour flight offered the 
first luxury onboard meal service, with a male 
steward dressed in a smart white tunic serv-
ing just ten passengers.
Onboard was a small cabinet carrying whisky, 
a dozen bottles of lager beer, two siphons of 
sparkling water and twelve assorted bottles 
of mineral water. They also carried a packet 
of sandwiches or biscuits and one or two 
thermos flasks of hot water, within which the 
steward made coffee or beef tea. Up until this 
time passengers had to fend for themselves, 
packing their own snacks for the journey.
These days BA’s 14,000 crew are trained to tell 
a Merlot from a Shiraz, how to cook perfect 
scrambled eggs and how to re-create a five 
star turndown service.

SilkAir, the regional wing of Singapore 
Airlines, today launched its first flight to 
Wuhan, the historic capital of Hubei 
province. Wuhan is SilkAir’s seventh 
destination in China and increases the 
number of destinations in SilkAir’s route 
network to 40.

Walshe Group named China 
Airlines GSA
Taiwan’s largest carrier, China Airlines has 
announced the appointment of the Walshe 
Group as their Passenger GSA in New 
Zealand effective 01MAY12. China Airlines, 
a member of SkyTeam, operates three flights 
a week from Auckland via Brisbane to Taipei 
with extensive connections beyond to Asia, 
Europe and North America. 
Contact details from 01MAY for China 
Airlines at the Walshe Group are:
Level 6, 52 Swanson Street, Auckland City. 
Tel: 09 977 2288, Fax: 09 977 2212
Email: chinaairlines@walshegroup.com
China Airlines, Auckland International 
Airport, Tel: 09 256 8088, Fax: 09 256 8093.

Korean Air moves 
to piece system
The Korean Air checked baggage system will 
change from a weight & piece system to a 
solely piece system.  The changes apply for 
tickets issued from 31 MAY12.
Click here to download details of the changes 
by destination/itinerary as well as revised 
charges for additional pieces, oversize baggage, 
sport equipment etc.
For any queries, contact KE direct.

Changi enjoys 15% growth
Changi Airport handled 4.28 million passen-
ger movements in MAR12, representing the 
highest number of passengers ever handled at 
Changi during the month of March. Passen-
ger traffic for the month increased 15% year-
on-year. During the first quarter of this year, 
passenger traffic grew 13% to 12.3 million.
Aircraft movements at Changi grew 13%  
JAN-MAR12.

LAN Airlines affiliate LAN Peru inaugurated their new Maintenance hangar at 
Lima’s Jorge Chavez International Airport this week to support the growth of the 
airline’s operations in Peru with an investment of close to $10 million dollars.

Scoot adds BKK to network
Scoot, the low-cost long-haul subsidiary of 
Singapore Airlines, has yet to start commer-
cial flights but has just announced that it will 
fly between Singapore and Bangkok once a 
day with a B777-200 from 05JUL.
The carrier’s decision surprised industry ob-
servers, given that Scoot had previously said 
it would only serve medium-haul and long-
haul routes and not to overlap with short-haul 
sister carrier Tiger Airways. Tiger already 
plies the route five times daily, as does SIA.
Scoot has already taken delivery of two 
777-200s, which are now in the process of 
being overhauled and retrofitted ahead of the 
launch of services to Sydney and Gold Coast 
in JUN. Its third 777-200 is due by the end of 
JUN while its fourth and final 777 for 2012 is 
slated to enter service by the end of JUL12.

THAI reveals A380 plans
THAI Airways International has revealed 
its plans for the Airbus A380 aircraft that 
will be deployed progressively from the 
third quarter of 2012.
The planes will first be utilised on the 
carrier’s daily services to Hong Kong and 
Singapore during the period 28OCT-
14DEC12.
From 15DEC, THAI will deploy the A380 
on its daily Bangkok–Frankfurt flights, 
while a once daily A380 service will be 
added on its Bangkok-Tokyo Narita route 
from 16JAN13.
As TG takes delivery of additional A380s, 
they will be utilised for daily Bangkok–
Paris CDG services, replacing the existing 
10pw B777-300ER flights.
THAI’s A380s will offer 507 seats in a 12-
60-435 configuration.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://www.travelmemo.co.nz/voucher.php?voucher_id=1120
http://www.cxagents.com


CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

SAVE 
UP TO $1,000

PER COUPLE

+ EXTRA BONUSES
WHEN YOU BOOK BEFORE 

31 JULY, 2012

CLICK HERE FOR MORE INFORMATION   

WWW.VIKINGRIVERCRUISES.COM.AU

2013 NOW 
OPEN FOR 
BOOKINGS!

NEW LUXURIOUS SHIPS, 

NEW EXCITING ITINERARIES,

NEW REMARKABLE 
EARLY BOOKING DISCOUNTS!

Cruise Statistics
Next Monday 30th April the ICCA will be releasing data 
on Australian cruise passenger trends from 2011 and this 
will be followed by the release of New Zealand passenger 
data on Tuesday 8th May.
For many of you statistics and graphs can be very boring
but when your business includes (and depends on) a 
sector of the travel industry that is showing no signs of 
slowing down then I would encourage you to sit up and 
take notice of some of the data!
The data we release will look at the number of cruise 
passengers from this market, where they are cruising, 
when they are cruising and for how long. In addition to 
this, some new data that will be made available from 
2011 will show a breakdown in where cruise passengers 
are originating from (by State) and what sort of booking 
lead times we are seeing as an average across all of the 
ICCA Member Cruise Lines.
How does all this impact our retail sector? The answer is 
a simple one for everyone in your agency. Naturally the 
business owner should be keen to know if their cruise 
sales are keeping pace with the industry benchmark but 
also individual consultants can also be measuring their 
own performance against these industry trends.
Lastly we will also take a look at how our market stacks 
up against other key source markets for cruise around the 
world. You may think this is not relevant to you but rest 
assured – IT IS!!
Most cruise line executives are very quick to look at the 
market (or population) penetration in different countries. 
This is the number of cruise passengers divided by the 
population. In 2010 the market penetration for Australia 
was 2.1% and for New Zealand 1%. This is a very reassur-
ing indicator that will have a 
bearing on marketing dollars 
that are spent here as well as 
plans for future deployment 
of vessels knowing that the 
particular market continues 
to grow.
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Safety rules tightened
A major operational safety review by the European Cruise Council (ECC) 
and US-based Cruise Lines International Association (CLIA) in the wake of 
the Costa Concordia disaster in January has resulted in new cruise ship safety 
requirements being agreed by the industry.
Ships are now required to store additional lifejackets on deck in “heavily-traf-
ficked” areas; it is now mandatory for cruise lines to hold the passenger safety 
drill before sailing; the bridge is out of bounds to all visitors while the ship is 
manoeuvring or when increased vigilance is required but will be allowed at 
other times; and it is now mandatory for all members of the bridge team to 
agree the ship’s course before the vessel sets sail.
A panel of four maritime experts from the UK, United States and Holland has 
also been appointed to advise the ECC and CLIA as they continue to review 
all aspects of operational activity under the safety review.

P&O Cruises adds Mare
Mare, the southernmost of the three major Loyalty Islands in New Caledonia, 
is P&O Cruises’ newest South Pacific destination, following a maiden call 
there by Pacific Jewel this month.
The call was the first ever by a cruise ship and a special jetty and boardwalk 
has been constructed in Mare’s Tadine Harbour allowing them to dock as well 
as providing passengers with easy access to the island’s crystal clear waters.
P&O Cruises will make five visits to Mare this year and with tours to stunning 
Yejele Beach (above) and the local markets, its passengers will make a 
valuable contribution to the local economy whilst also getting to experience 
some of the finest scenery in the Pacific.

http://www.vikingrivercruises.com.au/2013newcruises.aspx
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Fly free to Vanuatu with Island Escape cruises
Island Escape Small Ship Cruising has 
announced a Fly Free offer in conjunction 
with its luxury cruises in Vanuatu.
Any passengers booking a six-night ‘Vanuatu 
Islands of Discovery’ cruise before 31MAY12 
will receive a refund on their return flights ex 
Auckland up to a total value of NZ$1000 per 
person.
The offer* is valid for all seven sailings of 
Island Passage in JUL and AUG12 from Port 
Vila, travelling north to the remote islands of 
Mataso, Ngune and Pele, famous for its coral 
gardens.
Island Passage is a beautifully-appointed small 
adventure ship, equipped to travel to inaccess-
ible areas while delivering the highest level of 
passenger comfort (with a ratio of eight 
professional crew to a maximum of 24 guests). 
On board facilities include 12 spacious en-
suite cabins, a large dining room and saloon, 
alfresco bar and generous outdoor relaxing 
spaces. In the galley, a master chef works with 
the best in fresh local ingredients, including 
seafood such as Yellow Fin Tuna, Wahoo and 
Mahi Mahi. 
For excursions away from the ship, Island 
Passage carries a purpose-built landing craft, 

three large tenders, sea kayaks, and more than 
NZ$120,000 in fishing and snorkel equipment.
Excursions take in remote islands and 
beaches, the best snorkelling spots, and local 
communities. 
The ‘Vanuatu Islands of Discovery’ cruise 
costs from NZ$2995*pp twin share for an 
Expedition (outside) Cabin. Prices include:
>>  six nights’ ensuite accommodation (all 
outside cabins)
>>  shore excursions and use of tenders, 
kayaks, snorkel and fishing gear  
>>  all on-board chef-prepared cuisine  
>>  all port charges, taxes, fees and on-board 
services
For more info visit www.islandescape.co.nz
*Conditions apply. Offer applies to direct 
return economy-class flights from Auckland 
up to a value of NZD$1000pp return 
(including taxes).

New website for P&O Cruises 
P&O Cruises has launched a new website de-
signed to give holidaymakers easy access to a 
wide range of information, from insights into 
onboard ship life and shore tours through to 
recipes and underwater photography tips.
Discovercruising.
co.nz is an 
interactive website 
packed with blog 
posts, images and 
videos that allow 
past and potential 
cruise passengers 
to discover the huge range of experiences 
available on a cruising holiday and share the 
information with friends via Facebook.  
The website’s format quickly determines 
holidaymakers’ interests, with visitors to the 
site asked to identify themselves according to 
the three main categories of cruise 
passengers; ‘family’, ‘couple’ or ‘empty nesters’. 
Suggested destinations and activities popular 
with like-minded holidaymakers then feature, 
with users given the opportunity to share 
their favourites on Facebook, build a travel 
profile with a destination wish list, create and 
save a personalised ‘bucket list’ of experiences 
and comment via the community forum. 
Simon Cheng, director of marketing at 
Carnival Australia says discovercruising.co.nz 
will build on the success of P&O Cruises’ 
Facebook page, which already has more than 
67,000 friends. 
“This website is a great way of communicating 
with new cruise passengers and encouraging 
them to connect with the online cruise 
community before embarking on a real 
cruise. We think it will inspire more 
holidaymakers to try cruising.”

APT adds two 
Concerto-class ships
APT has announced that two new river ships 
will enter service on its expanded Europe 
network next year. Concerto-class AmaVida 
and AmaPrima will bring the European river 
fleet of APT and co-owner AMAWaterways 
to 12.
AmaVida will operate on the Douro River in 
Portugal, while AmaPrima will sail between 
Amsterdam and Rousse.
APT has also announced that a panoramic 
ship-front second restaurant offering indoor 
and outdoor dining will be added to six Aria-
class ships.

Ponant seeks a partner
Seatrade Insider reports that Compagnie du 
Ponant is seeking a strategic partner, 
operational or financial.
The Marseille-based cruise line has been 
revamping its offering and is expecting 
delivery of a third newbuild, Le Soléal, in 
2013. The new ship, a sister to the 264-
passenger luxury yachts Le Boréal and 
L’Austral, will be deployed on a series of 
Arctic cruises for its inaugural season.
Ponant Cruises is represented in New 
Zealand by Francis Travel Marketing.

TravelMemo   20120427    27APR12    Page 13



HOSPITALITY

TravelMemo   20120427    27APR12    Page 14

Scenic seeks further Tonga opportunities
As reported in TravelMemo on Tuesday, 
Scenic Hotel Group has confirmed its 
expansion into the Pacific with the opening of 
Scenic Hotel Tonga on 30APR.
Managing Director Brendan Taylor says the 
joint venture investment in the property is 
the first of what is hoped to be a progressive 
expansion into the islands. “We firmly believe 
in the future of Tonga’s tourism industry. 
It’s like Fiji was a couple of decades ago – a 
bit rough around the edges but an absolute 
diamond waiting to be polished. Scenic Hotel 
Group is delighted to be able to get in on the 
ground floor and be among the first to realise 
the Kingdom’s potential.”
Scenic Hotel Tonga - formerly the Royal 
International Hotel Tonga – has been under 
the Group’s management since May 2011, 
offering accommodation to guests, but the 
full hotel facilities have not been available 
until now. With the details of moving the 
property out of receivership and into the joint 
venture’s hands now complete, Scenic Hotel 
Tonga is open for business.
“It’s been quite the test of endurance and skill, 
getting the property up to Scenic Hotel Group 
standards,” says Mr Taylor. “Commercial 
activity in Tonga is a far cry from business in 

New Zealand. But the wrinkles have all been 
ironed out, and we’re looking forward to 
offering the best choice of accommodation to 
travellers. By the time we’re finished, Scenic 
Hotel Tonga will be a four-star jewel in the 
Kingdom’s crown.”
The hotel offers restaurant, bar and lounge 
facilities and 78 spacious deluxe rooms – 
including four suites that have played host to 
princes and presidents. The Olympic sized 
swimming pool – the biggest in Tongatapu – 
will in time be complemented with a dedi-
cated children’s pool. 
Phase two of Scenic Hotel Tonga will also see 
the island’s largest conference and meeting 
facilities open for business and a complete 
exterior repaint. Plans are in place for 
extensive gardens that will be open to guests 
and will supply produce for the hotel kitchen. 
The on-site restaurant will provide guests a 
real taste of Tonga with Kiwi flare.
Scenic Hotel Group says it is excited about 
being at the forefront of international 
investment in Tonga tourism and is actively 
looking at further expansion opportunities
into the Kingdom at both the three-star 
Heartland brand level and the four-star and 
over Scenic brand level.

Qualmark to accredit apartments
Qualmark has announced the new assessment criteria 
for the Apartment sector, a new quality category that 
comes into effect on 01MAY, allowing businesses 
to transition from the previous Self Contained and 
Serviced category. 

Hyatt to offer interactive TV
Hyatt Hotels Corporation is to install an 
interactive entertainment centre and virtual 
concierge at its full-service properties across 
the U.S., Canada, and the Caribbean. Once 
the installation is complete, guests will have 
access to a range of offerings that, 
depending on location, could allow guests to 
place a room service order, book a local tour, 
stream a movie from their Netflix account, 
and download a document to be printed at 
the front desk.
The systems have already been installed in the 
nearly 1,800 guestrooms at Hyatt Regency New 
Orleans, Andaz 5th Avenue in New York, and 
most recently at the Hyatt Regency Denver 
Tech Center. Over the next two years, the 
technology will be installed in up to 60,000 
guestrooms across Hyatt’s North America 
properties.
The upgrade will also allow properties to 
welcome their guests to the room with a 
personalised greeting and mood-setting 
music, and offer new features that include the 
ability to browse the Internet to visit Facebook, 
YouTube and other popular websites; manage 
and print documents, spreadsheets and pres-
entations; make hotel housekeeping requests, 
such as new towels or extra robes; access local 
directions; and make dinner reservations. 
Meeting and group planners will also be able 
to use the service to send customised 
messages, information and updates directly to 
the rooms of guests attending their function.

INDUSTRY NEWS
Invitation: Skal Lunch 03MAY 
New Caledonia Tourism is sponsoring next 
month’s Skal Auckland luncheon and the 
travel industry is invited. 
The lunch is at Grasshopper Restaurant in the 
Stamford Plaza Hotel on Albert St, 12:30pm 
pre-drinks for 1:00pm start. The cost is $60 
and includes pre-lunch drinks, a two-course 
Thai lunch with wines/drinks, all inclusive.
Simon Duffy at NCT has some special sur-
prises in store and there’ll be a raffle with 
a Grand Prize of a holiday for two to New 
Caledonia, flying Aircalin, with transfers and 
accommodation at the Ramada Plaza Hotel 
Noumea. Other prizes will include jet boat 
rides from Shotover Jet and Adventure Jet, 
and wine from Glengarry’s.
Click here for the invitation and then email 
the Skal President on: 
Maggie.hunt@xtra.co.nz 
The Skal slogan is ‘Doing Business Among 
Friends’ and this is a great chance to see what 
Skal is all about, to enjoy a great lunch and be 
a possible winner!

Travel Industry offer from 
Grand Chancellor
The newly refurbished Hotel Grand Chancellor 
Auckland City and Hotel Grand Chancellor
Auckland Airport have released sharply 
priced Travel Industry Offers for stays 
through to SEP12. Click here to download the 
details.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1121
http://www.travelmemo.co.nz/voucher.php?voucher_id=1122
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Stephen Tanner appointed 
GM Walshes World
The Walshe Group has announced that 
Stephen Tanner has been appointed General 
Manager of Walshes World New Zealand.  
He has been with Walshes World since 2008 
and has been most recently Key Account and 
Strategy Manager.   
“We are pleased to be able to recognise Steve’s 
contribution to the Walshe Group’s interests 
in New Zealand,” says Jacqui Walshe, CEO of 
the Walshe Group based in Sydney.
“He has been representing our key accounts 
and company brand extremely well in the 
New Zealand market and we know this ap-
pointment will strengthen our operation even 
further.” 

Prizes galore at event
A signed 2012 Warriors league team jersey, an 
iPad3, food hampers, cruises, meetings pack-
ages and bed and breakfast accommodation 
are just are few of the many prizes on offer 
to buyers at Convene 2012, Viaduct Events 
Centre, Auckland on 01MAY (Tuesday next 
week). 
The exhibition showcases more than 140 
suppliers to the business events industry, so 
anyone who organises functions, industry 
road shows, meetings or other events is 
welcome to attend. It is also an ideal way 
for inbound tour operators to catch up with 
what’s new between Hamilton and Northland.
Entertainment, educational seminars, and 
networking opportunities are all part of the 
event. It takes place from 9am to 5pm and 
people can attend any time within those 
hours. Entry is free.
www.convenexpo.co.nz

Kiwi wins travel writing award at Pow Wow
New Zealander Gary Dickson, travel writer, 
editor and publisher of Let’s Travel Magazine 
this week won the Best Host City Article 
award from over 160 entries at the Interna-
tional Pow Wow travel writer awards with his 
article on San Francisco.
Gary accepted the award and a cheque for 
US$1000 from the prestigious travel writers 
annual awards event sponsors, City Pass USA.
Gary’s article ‘Flowers in my Hair,’ which 
appeared in the AUG/SEP11 edition of Let’s 
Travel, was a first-hand look at the history of 
the music that San Francisco is famous for.

“It was my first ever visit to San Francisco, so 
to be able to visit some of the most revered 
music sites and write about them was extra 
special,” said Gary. “I’d always wanted to 
visit the Haight Asbury district, the Fillmore 
Theatre and North Beach and as a music buff 
the tour I experienced hit all the right musical 
notes.”
In true hippy style, Gary boarded The Magic 
Bus tour that promotes itself as not just a tour. 
He says it was “without a doubt, the best 90 
minutes of nostalgia, romance, heartbreak and 
fun I have had on a group tour for a long time.”

Bali representation 
for Air NZ
Discover the World has been selected 
to handle sales and marketing for Air 
New Zealand in Indonesia because the 
airline will launch new service be-
tween Auckland and Denpasar, Bali in 
JUN12. Discover currently represents 
Air New Zealand in France, Greece, 
Israel, Malaysia, Mexico, Russia, 
Singapore, South Korea and Spain.

Kulula does it again
South Africa’s quirkiest airline has come up 
with a novel promotion this week for male 
passengers travelling with multiple wives.
Kulula Airlines is offering a free ticket for 
a man’s fourth wife if the entire family flies 
together between the city and Cape Town.
The ad reads, “Not only will you get a great 

deal on kulula.com flights for your first three 
wives, but your fourth wife will fly free, 
mahala, on the house.”
The stunt, which runs until 30APR, coincides 
with South African president Jacob Zuma’s 
marriage to his fourth wife over the weekend. 


