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ANZCRO, Kirra Hols form co-op, code-share
New Zealand specialist wholesalers ANZCRO and Kirra 
Holidays have signed a Board-approved strategic 
partnership which will see ANZCRO lead strategy and 
management of the companies’ activities in New Zealand, 
Australia and the UK.
The new management agreement effective from 12APR12 
does not involve equity but will see the companies’ 
continued independent brands underpinned by shared 
resources, systems and processes across IT, marketing 
services, sales distribution and business development.
“We look forward to further developing and promoting
our strong brands to bring the travel trade in New Zea-
land, Australia and the UK what will undoubtedly be 
New Zealand’s pre-eminent holiday product range,” says 
ANZCRO managing director Owen Eagles.
ANZCRO, established in 1992 and owned by Guthrey 
Holdings, has offices in Australia, New Zealand and the 
UK. The company offers high quality, affordable New 
Zealand FIT and Ski holiday products.
ANZCRO successfully acquired Ski Express, New Zea-
land’s leading ski holiday brand and business in NOV10.

Kirra Holidays, established 44 years ago, is wholly owned by 
New Zealand’s Ritchies Transport Holdings and specialises 
in New Zealand coach tour holidays, FIT, Walks and Special 
Interest Tours to New Zealand.
Under the new agreement between the companies, similar to 
airline code-share arrangements, ANZCRO and Kirra Holi-
days will maintain independent products and brands and will 
improve efficiencies and services to the travel trade via co-
operation on:
• Sales and Distribution - Business Development Managers 
from both companies will promote both Kirra Holidays and 
ANZCRO products and services.
• Marketing Resources - co-operation including Advertising, 
Promotion and Public Relations to target a wider audience of 
New Zealand bound travellers, in cooperation with the group’s 
travel agency partners.
• Operations - ANZCRO and Kirra Holidays will pursue op-
erational synergies utilising shared back-end systems including 
software and financial processes. Kirra will move its processing 
activities onto the ANZCRO software programme OZONE 
and both companies will share the same product database.

www.newzealandaccommodation.org.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=1113
http://www.mahertours.co.nz/index.php/europe/showcase/134-russia
http://www.topdog.co.nz
http://www.railplus.co.nz/europe-by-rail/eurail-passes/eurail-select-pass/prices-info.htm


NEW ZEALAND

ISLAND ESCAPE CRUISES, the small 
ship specialists serving New Zealand, 
Vanuatu and Tonga, needs an extra pair 
of experienced hands to cope with our 
growing sales. 
We would love to find an experienced, 
reliable and well organised person with 
sound travel experience to work in our 
small team on a part time daily basis. A 
solid working understanding of everyday 
office systems is important along with a 
great phone manner to look after our ever 
increasing customers. 

Currently we are located at Princes Wharf 
however we move into new larger offices 
at Kent Street, Newmarket from the 11th 
May. 

Please EMAIL CV to 
info@islandescape.co.nz

AN EXTRA PAIR OF
EXPERIENCED HANDS

International guest nights down in FEB
Total guest nights in short-term commercial 
accommodation were 3.2 million in FEB12. 
This is a fall of 2.0% compared with FEB11, 
says Statistics New Zealand. International 
guest nights fell 11%, mostly in the South 
Island. Domestic guest nights rose 7%, mostly 
in the North Island.
“International guest nights fell in all but one 
of the 12 regions, with the largest falls 
occurring in Canterbury and Otago,” acting
industry and labour statistics manager Clara 
Eatherley said. “Although domestic guest 
nights rose in most regions, particularly in 
the upper North Island, the rises weren’t 
enough to offset the fall in international guest 
nights.”
South Island guest nights fell 8.3%, while 

North Island guest nights rose 2.8%. 
Canterbury recorded the largest decrease of 
any region, with international guest nights 
down following the earthquakes. The trend 
for South Island guest nights has been de-
clining for the past two years. 
All accommodation types, but particularly 
hotels, had fewer international guest nights. 
Available capacity continues to be affected 
by the Canterbury earthquakes.

Fresh tourism product for frontliners 
Tourism industry staff, at all levels of the 
industry, are invited to experience a first-
hand update from 20 of New Zealand’s 
Regional Tourism Organisations on Thursday 
19APR at the Stamford Plaza in Auckland.
The ‘free-flow’ session will be held from 
noon – 3pm and each of the 20 RTOs will be 
represented and have the latest information 
and product updates from their regions. 
The session is suited to frontline/reservations 
staff of inbound travel companies, hotel 

concierge and reception staff, i-SITE staff, 
rental car depot staff, etc. 
“It is a great opportunity for anyone involved 
in assisting visitors to update their own 
knowledge about New Zealand, so they can 
inform visitors accurately”, says Trish May, 
who is organising the event for RTONZ. 
A TRENZ-style product mart open to prod-
uct managers of inbound travel companies is 
being held the previous day.

Freedom camping tickets
The Otago Daily Times reports that since 
freedom camping bylaws were introduced in 
the Queenstown Lakes district in AUG11 to 
reduce the indiscriminate disposal of rubbish 
and human waste by the roadside, in laybys 

Going the eggs-tra mile  
Going the eggs-tra mile to promote Rotorua 
to their NZ conference and incentive clients, 
Rotorua’s Events & Venues team became 
“bunnies” in the lead-up to Easter. 
They donned Easter Bunny outfits to deliver a 
special Rotorua message – along with choco-
late Easter eggs - to clients in the Wellington 
and Auckland region last week.
Brett Jeffery, Events & Venues – Rotorua sales 
and marketing manager, said the message 
they wanted to get through to clients was that 
“. . . you can always expect Rotorua’s Events & 
Venues team to pull something special out of 
the hat for you.” 
With that in mind, a portion of the eggs were 
specially commissioned from Rotorua’s Bliss 
Chocolates to reflect the fact that the destina-
tion offers a different ‘flavour’ from the rest 
of New Zealand. Mr Jeffery came up with 
the idea of infusing the handmade chocolate 
eggs with kawakawa, which tastes a little like 
spearmint, and the Bliss team did the rest.  
Mr Jeffery said the reaction was everything 
they had hoped for.

Brett Jeffery (right) and an Easter Bunny 
offer eggs to Nick Hill (left), chief executive 
of the Building Officials Institute of NZ.
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and at scenic spots, the dis-
trict’s enforcement officers
have issued 1423 tickets 
(worth $284,600), with 411 
(worth $82,200) paid to date. 



Winner Culinary Fare ‘NZ Restaurant of the Year 2011’
www.jetpark.co.nz

Experience
Exceptional Dining...

more info

New glacier experience launch
Franz Josef Glacier Guides yesterday 
launched a spectacular new glacier tour called 
‘The Ice Explorer’ taking visitors on a short 
trip directly up on to the pristine glacial ice 
by helicopter, bypassing the potentially 
unstable terminal face area.
Ngai Tahu Tourism regional general manager 
West Coast Fraser Leddie says the new tour 
is a result of on-going assessments of the geo-
graphical stability of the area, factoring in the 
highest level of safety possible and balanced 
with the best value experience Franz Josef 
Glacier Guides can offer clients.
“At all times, the safety of our staff and 
customers is paramount and this new trip 
is a proactive response to the ever-changing 
environment at Franz Josef,” says Mr Leddie. 
“ This is also a good opportunity to reinforce 
the importance of safety around glaciers and 
being part of a group led by trained, experi-
enced guides.”    
Visit www.franzjosefglacier.com

ITM 400 Hamilton package
Guthreys have teamed up with the organisers of the ITM Hamilton 
400 street race event to offer a three-day package 20-22APR, priced at 
$599 ex Auckland. 
It includes:
>>3 days of return journeys to Hamilton in a Guthreys Luxury Coach 
>>  A 3-day dedicated Grandstand seat in front of Start Grid 
>>  Access to VIP marquee, with LCD monitors 
>>  Catering provided Sat and Sun  (cash bar available)
>>  Entry to Pit Lane
>>  2012 Event programme
>> Entry to the INXS concert on Saturday night.
Click here for more info.

DoC tiers hut, campsite pricing
The Department of Conservation (DoC) is set to introduce 
a new three-tiered pricing system for huts on the Great 
Walks network and paid campsites throughout the country.
Current fees for paid campsites and Great Walks huts vary 
around the country. The new system, which comes into 
effect on 01JUL, will set uniform charges to make it simpler 
for users to plan outdoor trips and book accommodation 
accordingly.
DoC commercial business unit director David Wilks says 
that the inconsistency of fees under the current system 
means that people pay different prices in different parts of 
the country for the same service.
He says the impact on existing Great Walk and campsite 
charges will vary around the country, with some fees rising 
by a couple of dollars a night and others falling.

“We want a simple and affordable system – for example 
we think a maximum charge of $15 a night for an adult 
at a serviced campground is still reasonable.”
The changes affect only those fees that DoC already 
charges at its standard and serviced camp grounds and 
the high standard Great Walk huts.
There will be no change to the fees currently charged for 
DoC’s 940 backcountry huts, and DoC’s 65 Basic camp-
sites around the country will remain free of charge.

AUSTRALIA
Changing of the guard for Queensland
Tourism Queensland has named Sally Holyer as its International 
Director New Zealand effective 01MAY.  
Sally has a background in airlines, NTOs, 
STOs and wholesalers, with her most recent 
role the in-country representative in New 
Zealand for VisitBritain.  She was also a key 
contributor to the ‘Rugby Ball’ promotion in 
NZ as part of the 2011 World Cup build up.
“We are thrilled to find someone of Sally’s 
calibre for this position and we are confident 
that she will take our largest source market 
to the next level,” says TQ Executive Director 
International, Wendy Harch.
Meanwhile, Chris Ingram has been named 
Marketing Manager, Gold Coast Tourism for New Zealand while 
Regional Director Sam Cameron is on maternity leave*. Chris comes 
to the role with a wealth of local market experience including roles at 
Cook Islands Tourism, Excite Holidays, Aspire Apartments and AAT 
Kings. He commences with Gold Coast Tourism on 20APR and will 
hit the ground running with Gold Coast promotional activity at the 
ANZAC Test and the Hamilton 400 V8 series that weekend.
Chris can be contacted at Chris.Ingram@gctourism.com or mobile 
021 875 277 with the office details unchanged at Level 2, 1 Teed 
Street, Newmarket, Auckland.
*Sam gave birth to Cameron David Schofield by emergency C section 
on Wednesday. He’s 7 weeks early, and mother and child are “going 
really well” and are “both hospital bound for a bit.”  
Whilst on maternity leave Sam’s personal contact details are mobile 
021 296 1027 and email samjcameron@xtra.co.nz  

Hold that tiger
Dreamworld’s Tiger Island Cub Nursery is now offering park guests 
the chance to book a hands-on experience with its 5-week old Bengal 
tiger cubs.  Cub Experiences provide a 20min encounter with both of 
the cubs and their handlers and are priced at A$99pp for a max of 20 
people at a time.

Sally Holyer
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Kiwis ease Aussie tourism pain
Although you’d be hard pressed to find it 
mentioned by Australia’s media in their latest 
coverage of the country’s tourism woes, New 
Zealanders continue as Australia’s biggest 
visitor source and we delivered growth of 
almost 8% in February.
Overall, short-term arrivals in Australia fell 
by 0.5% for the month, hit by a 13.4% de-
crease in visitors from China with Chinese 
New Year falling in January rather than Feb-
ruary as last year. Growth for the year ended 
FEB12 stands at just 0.2%. 
Offsetting the China shortfall, Japan numbers 
were up 6%, Korea up 9.3%, India 9% and 
Italy 23.3%.
The Age blames the high Australian dollar for 
taking a “savage toll” on the nation’s tourism 
industry, with official figures showing foreign 
visitors’ spending has slumped to its lowest 
level in more than four years.
According to the Bureau of Statistics foreign 
visitors now spend about A$100 million less 
a month on tourism-linked services such as 
flights or hotels than they did a year ago.

In a double whammy for tourism, the high 
dollar has also tempted 9% more Australians 
to take their holidays overseas, instead of 
travelling domestically, when compared with 
FEB11.
New Zealand was still the most popular 
destination for Australian travellers in FEB12, 
followed by Indonesia, the USA, Thailand and 
the UK.
The number of Australians visiting India 
surged by 29% while the Philippines increas-
ed by 26%.  Hong Kong, Germany, Thailand 
and the USA also saw significant rises.
The Tourism and Transport Forum (TTF) 
chief executive John Lee admitted the results 
were a “mixed bag” but said they highlighted 
the need to promote Australia in a variety of 
markets.
“Many countries have recognised the po-
tential of China as a source market and 
while Australia undoubtedly needs a strong 
presence there that should not come at the 
expense of campaigns in other countries,” he 
said.

Beer, beer and more beer in 
the High Country
Victoria’s High Country Brewery Trail has 
launched in the north east of the state. 
The breweries showcased in a new pocket 
guide are Black Dog Brewery (Taminick, 
near Glenrowan and the Warby Ranges), 
Bridge Road Brewers (in the picturesque 
gold-rush town of Beechworth), Bright 
Brewery (Bright, along the banks of the 
Ovens River) and Sweetwater Brewing
Company (Mount Beauty, where the 
Kiewa River emerges from steep mountain 
valleys). 

The Light in Winter 
at Federation Square
Throughout June, Federation Square in 
Melbourne will stage The Light in Winter, 
bringing together local and international 
artists, designers, architects, filmmakers and 
multicultural groups in a free programme 
of light sculptures, talks, events, workshops, 
performances and the Solstice Celebration on 
23JUN. This ‘night of a thousand lights’ will 
involve more than 20 multicultural groups 
entertaining with music, dance, food and 
storytelling, with visitors encouraged to share 
in the glow of 1000 hand-made lanterns.

Skyrail, Kuranda 
maintenance closures
Kuranda Scenic Railway in Tropical 
North Queensland will be closed for 
maintenance 23-24APR and 21-22MAY, 
and Skyrail will close 07-08MAY and 
14-15MAY. Due to the decrease in 
demand for Kuranda touring on days 
when Skyrail is closed for programmed 
maintenance, Kuranda Scenic Railway 
will not operate its 9.30am ex Cairns, 
9.50am ex Freshwater and 2pm ex 
Kuranda services on the same corres-
ponding days.

MEL International Jazz Fest
A diverse cross-section of jazz royalty from 
around the world and the stars of a rising 
generation will converge on Melbourne, the 
live music capital of Australia, to celebrate the 
joys of music at the 2012 Melbourne Interna-
tional Jazz Festival, 01-10JUN12.
With more than 300 performers and 100 
events – including 30 free events, 11 world 
premieres, 13 Australian premieres, eight 
festival exclusives and eight Australian/in-
ternational collaborations – the Festival is 
the largest and most diverse of its kind in 
Australia, moving from grand venues like the 
Melbourne Recital Centre to the intimacy of 
Bennetts Lane Club Sessions.

Fly in, fly out 
Sydney to Newman
The West Australian reports that the growing 
importance of Pilbara mining town Newman 
is such that Qantas has announced a once-
weekly 168-seat B737-800 service non-stop 
from Sydney 15MAY. The airline already 
serves Newman 29 times a week from Perth.
Launching from 15MAY, the carrier’s regional 
general manager Ian Gay said the service 
would meet demand to the regional commu-
nities.
“Western Australia is a very important mar-
ket for Qantas and we are always focused on 
identifying market demands and responding,” 
he said.

Four Points by Sheraton Perth
Starwood Hotels & Resorts Worldwide is to 
convert the 277-room Citigate Perth opposite 
the new Perth Arena, opening it on 01JUN as 
Four Points by Sheraton Perth.
It will offer free high-speed Internet access in 
all public spaces, a casual restaurant and bar, 
fitness centre, meeting spaces, a local draft 
beer with its Best Brews programme, a signa-
ture breakfast, and “a great night’s sleep.”
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QUIZ

WIN ONE OF    
 FIVE

Pure Fiji 
Pamper packs

of selected products*
with a retail value of $150

ALL CORRECT 
ENTRIES GO 

INTO THE 
LUCKY DRAW

Email your answers to 
Volivoli@travelmemo.co.nz 

by 5pm TUE 17APR. 
Winners announced FRI 20APR. 

* Prize products may vary from those illustrated

1. Name the nearest village to Volivoli
2. Name the resort’s PADI dive operator
3. Which accommodation suits families?
4. What does the word ‘volivoli’ mean?

The answers can all be found in the 
Volivoli Beach Resort feature here

PACIFIC ISLANDS

One of Fiji’s best-kept secrets CLICK TO DOWNLOAD
THE VOLIVOLI FEATURE

Captain Cook Cruises Fiji Golf Cruise
The inaugural Golf Cruise with Captain Cook Cruises 
Fiji takes in the best, remote and most challenging golf 
courses in Fiji. It will circumnavigate Viti Levu 11SEP to 
18SEP12, and space is strictly limited.  This cruise can be 
booked with your preferred Fiji wholesaler and can be 
teamed with a special Air Pacific cruise fare.
Click here to download the flyer. If any agent would like 
a personalised flyer to send their client database, send 
contact details and logo to anne@radmarketing.co.nz.

New Caledonia 
Tourism Scholarship 
awarded
New Caledonia Tourism has pre-
sented Rachael Fenton, a talented 
tourism student at the Crown Insti-
tute with its 2012 scholarship. She 
will undertake work experience at 
the New Caledonia Tourism office 
until the end of the year and receive 
$1000 towards her course costs at 
the completion of her studies.

Rachael was one of many students who applied for the scholarship this year, and of the several 
students interviewed, NCT was impressed with her enthusiasm.
“When interviewing students for our scholarship we look for qualities such as strong com-
munication skills, a positive attitude and passion for the industry,” said Simon Duffy, general 
manager of New Caledonia Tourism. “Rachael’s demonstrated all of these qualities, expressing 
a desire to pursue a career in the travel industry. We look forward to having her as part of the 
NCT team.”
“What a great opportunity,” says Rachael. “Seeing Simon Duffy talk so enthusiastically about 
his passion for New Caledonia really sold me and I put my name forward.” 
Duffy founded the scholarship programme in 2006 in conjunction with the Crown Institute.

Simon Duffy with Rachael Fenton

InterContinental Fiji update
With essential services restored after severe 
flooding of Fiji’s main island, InterContinental 
Fiji Golf Resort & Spa is fully operational and 
welcoming guests.
The resort’s reconnection to mains water and 
power has allowed the team to reopen all out-
lets and services, including restaurants and 
spa, and with staffing levels and resort opera-
tions back to normal, the InterContinental 
Fiji team is once again accepting new guests.
While InterContinental Fiji did not suffer any 
damage during the latest cyclonic weather 
conditions, the surrounding villages were not 
so lucky.  The management company behind 
InterContinental Fiji, IHG (InterContinen-
tal Hotels Group) has called on Shelter In A 
Storm, its global charity for assisting disaster-
affected regions around its hotels and resorts, 
to help.
“Shelter In A Storm has committed to provid-
ing essential supplies to surrounding villages, 
parts of which were seriously impacted in the 
flooding.  With damage assessments already 
underway, we’re working toward getting 
stuck into the task of assisting villages recover 
from this disaster as soon as possible,” says 
InterContinental Fiji general manager, Scott 
Williams.
He adds that the best way for the travel 
industry to show their support at this stage is 
to continue to send their guests to Fiji as the 
recovery effort will rely heavily on the tourism 
industry bouncing back.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1113
http://www.travelmemo.co.nz/voucher.php?voucher_id=1113
http://www.travelmemo.co.nz/voucher.php?voucher_id=1116


www.aircalin.com

• Less than 3 hours from
   Auckland flying Aircalin          
• Four convenient daytime flights  
   every week
• Choose Aircalin for great value  
   fares and packages

• A city break, an island hop,   
   or a self-drive holiday
• Modern Airbus fleet, including  
   spacious A330 (271 seats)
• The only Business Class service  
   between Auckland and Nouméa

• Full service, regardless of     
   the fare paid. All meals,   
   drinks,infl ight entertainment  
   and 20kgs of checked luggage  
   are included
             (09) 977 2238
   reservations@aircalin.co.nz
 

New Caledonia
where the French Riviera meets the South Pacific

ASIA

Norfolk Is 7-night packages 
from $699
Now is definitely the time to book your clients 
to Norfolk Island, says Hogan & Associates 
manager, Heather Morgan. 
“Air New Zealand has released a fantastic 
airfare, meaning 7-night packages including
flights, transfers and a rental car start from 
only $699 per person twin share,” says 
Heather.  “Plus, add on a Convict Settlement 
Tour for one adult and a second adult goes 
free. You don’t get much better than that!”
Sales are to 30APR12, travel 06-13MAY, 
27MAY-28OCT12.  Wholesalers have details. 

New format for 
Tok Tok Vanuatu 
Vanuatu Tourism Office has announced 
details and dates of a new format for the 
upcoming 11th annual Tok Tok Vanuatu 
Tradeshow, which will take place on 29-
31AUG12. 
This year, Tok Tok Vanuatu will take place 
across three of Vanuatu’s islands – Efate, 
Espiritu Santo and Tanna. A new format 
will allow industry partners more time to 
experience the new product on offer in 
Port Vila, as well as Vanuatu’s outer islands, 
which are becoming increasingly popular 
with Australian travellers. 
The event will begin with an industry forum
 in Port Vila on 29AUG. Attendees will 
then have the option to select to travel to 
Tanna or Espiritu Santo on 30AUG, where 
they will participate in site inspections, 
adventure activities and an evening event. 
Tok Tok will conclude on 31AUG with a 
product showcase and dinner in Port Vila. 
Registrations for Tok Tok will open on 
30APR and will close on 30JUN.

Beijing famil opportunity
Active Asia has an opportunity for agents to 
join a famil to Beijing and Singapore, flying 
Singapore Airlines. The educational departs 
19MAY for 5 days in and around Beijing, 
including a tour to the Great Wall of China. 
A stop in Singapore is also included.
Ten lucky agents will be heading off on this 
trip, and Senior Agents and Brokers need to 
register online at 
www.activeasia.co.nz/agents

MICE famil to ‘Discover the Real Singapore’
Singapore Tourism Board recently hosted 18 
key MICE professionals from Australian and 
New Zealand on a three-day ‘Discover the 
Real Singapore’ MICE famil to challenge the 
misconception that Singapore is only about 
shopping malls on Orchard Road and Chilli 
Crab. 
In keeping with the board’s new ‘Get Lost 
and find the real Singapore’ campaign, the 
group visited a number of the destination’s 
hidden gems, such as a Cooking School on 
Pulau Ubin and newest offerings relevant to 
the MICE industry, like the Singapore Flyer 
breakfast experience. The group also did a 
hard hat tour of the new Gardens By the Bay 
project, the first phase of which is scheduled 
to open on 29JUN. 

Elise Bestulic from Directions and Amy 
Khoury from American Express Groups 
breakfasting on the Singapore Flyer.

Korea’s Spring Festivals
Spring in Korea brings with it a feast of 
events all over the country and in April and 
May there are many flower, food and cul-
tural festivals, including the cherry blossom 
festival, which is at its peak right now until 
late April.
One of Korea’s most famous festivals for 
foreign visitors to enjoy is the Lotus Lantern 
festival in Seoul from 18-20MAY.  In cel-
ebration of Buddha’s birthday the festival’s 
must-see is the street parade of a hundred 
thousand lanterns of different shapes and 
designs on the streets of Jongno in north-
ern Seoul.  There are opportunities also to 
experience the temple-stay programme and 
temple foods.
The Icheon Ceramic Festival 28APR-20MAY 
in Icheon, nearby Seoul lets visitors see exhi-
bitions of various types of ceramics as well as 
try their hand at making their own work of 
art.  In addition there are cultural music and 
dance performances which add to the festival 
atmosphere.
This is just a small taste of Korea’s festival ac-
tion – visit www.visitkorea.or.kr and search 
‘Spring Festivals’ 
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THE AMERICAS

Macau Government Tourist Office
Lvl 11, 99 Bathurst Street 
Sydney NSW 2000
T: 02 92641488
www.macautourism.gov.mo

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

After years of delay caused by financial troubles, Sands Cotai 
Central opened this week in a grand ceremony on Macau’s 
Cotai strip. The integrated resort will open in stages and be 
completed in 2013 when the property will have over 5,800 
hotel rooms and suites. It comprises 1.2 million sq ft of retail, 
entertainment and dining facilities, as well as meetings and 
convention space. The 300,000sq ft gaming area has 340 
tables and 40 VIP rooms for high-rollers. Another 200 tables 
will be added later this year.

Delta Business Elite specials 
to the US
Delta Air Lines has announced the release of Short 
life Special Business Elite from New Zealand to the 
U.S.A.  
Fares from NZ are filed from AKL / WLG / CHC 
/ DUD / HLZ & ZQN to the USA via SYD with 
transtasman flights to and from Sydney on Virgin 
Australia and Air New Zealand.
The fares are valid for sale until 07MAY12 and depar-
tures are permitted between 12APR and 31DEC12.
Fares to LAX start from NZ$7,190 (including taxes 
and surcharges) and to the East Coast (New York) 
start from NZ$9,139 (including taxes and surcharges) ex 
AKL.
Delta’s B777 Business Elite service from Sydney includes 
five-course dining, lie flat sleeper seats with full-size pillow 
and a quilted duvet, and the layout offers additional privacy. 

The IFE library has up to 250 movies, 150 TV programmes, 
100 hours of HBO and video games.
For more details on the Delta in-flight service or airfares, 
contact Delta GSA the Walshe Group on 09-977 2232. 
All fares are filed in CRS and are available for sale now.

Autoweek.com reports that Pixar’s animated movie Cars 
will come to life on 15JUN when Disney’s California Adven-
ture in Anaheim opens a real-life version of the Western 
desert road town of Radiator Springs. 
The 12-acre attraction will feature everything from a Flo’s 
Drive-In and a Cozy Cone to a high-speed “Radiator Springs 
Racers” ride with six-seat, open-topped race cars fashioned 
after favourite Cars characters carry passengers around 
realistic-looking buttes and canyons. The race 
cars operate on a track similar to the one used 
for the General Motors proving-ground attrac-
tion at Disney’s Epcot Center in Florida. 
Luigi’s Flying Tires ride features bumper-type 
cars in the shape of tires that float over a giant 
air-hockey field, suspended on a cushion of jet-
blasted air. Mater’s Junkyard Jamboree will offer 
low-speed thrills as park guests ride in two- or 
three-seat trailers towed behind small tractors 
of the kind tipped over by Mater and McQueen 
in the original movie. Mater calls out a square-
dance routine, and the tractors swing their trail-
ers round and round.

Transformers: The Ride 3D
Universal Studios Hollywood has unveiled a video 
of its latest attraction, Transformers: The Ride 3D, 
an attraction that features the “autobot” and evil 
“decepticon” characters from the Transformers 
movies. The thrill ride is scheduled to open 25MAY.
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AFRICA / MIDDLE EAST

Rocky offer extended
World Journeys reports that Rocky Mountaineer’s Stay & Play bonus 
offer has now been extended to bookings made by 30APR12.  Book a 
qualifying Rocky Mountaineer rail vacation of 6 nights or more by the 
deadline and enjoy a free additional hotel night in Vancouver plus a 
free dinner or a sightseeing tour.  Inclusions vary dependent on class of 
service booked.  Check out World Journeys website Special Offers page 
for details of three packages this offer can apply to:  Western Explorer; 
Golden Circle via Whistler; and Sea to Summit Glacier Circle Rail & 
Cruise.  
Contact 0800 117311 or email info@worldjourneys.co.nz for bookings.

Zimbabwe upgrades 
Victoria Falls offering
The United Nations World Tourism Organisa-
tion’s general assembly is being held at Victo-
ria Falls in 2013 and Zimbabwe is preparing 
for the big event. 
A US$164m China-funded upgrade of the 
Victoria Falls airport to handle long haul, 
wide body jets is under way, and Zimbabwe’s 
Victoria Falls Safari Lodge is spending US$2.7 
million adding 20 Safari Club suites to the 
existing 72 rooms. Construction of the new 
exclusive Safari Club block continues apace, 
on schedule for opening in August.

Dubai Duty Free, the exclusive retail 
operator at Dubai International Airport, 
plans to raise a US$1.1 billion loan to 
support further development. 
The largest single airport retailer in 
the world is expected to add 8,000sqm 
to the existing 18,000sqm of retail 
space by the end of this year as the 
DXB Concourse 3 opens for business.

Improved access to Botswana 
World Journeys says it’s great news for sales 
to Botswana that SAA affiliates Airlink is 
to operate daily scheduled flights between 
Johannesburg (ORTIA) and Maun (MUB) 
Botswana from 15JUN.  The route services a 
premier international African Safari market 
and will work in synergy with a number of 
other Airlink routes and touch points, notably 
Cape Town – Nelspruit 
Kruger and Livingstone. 
World Journeys director
Ange Pirie says “The 
Okavango Delta is one 
of the world’s ultimate 
safari destinations, 
famous for its unique 
waterways and prolific 
wildlife.  This news, plus 
our &Beyond bonus 
offers in Botswana will 
make this fabulous desti-
nation more accessible 
than ever.”  

World Journeys’ 5-day Okavango Delta 
Experience starts from $2,935pp share twin, 
including 4 nights luxury safari lodges and 
camps, transport by charter flight and speed-
boat, daily safari activities with expert guides 
and rangers, all meals and beverages (exclud-
ing premium brands), and laundry.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Dutyfree shopping 
with Qatar Qmiles 
In what it says is an airline first, Qatar Air-
ways is allowing its Privilege Club members 
to use their ‘Qmiles’ to pay for purchases at 
Qatar Duty Free stores in Doha International 
Airport. 
Under the new scheme, members can pay 
with cash or Qmiles (or a combination of 
both) on any purchase with Qatar Duty Free, 
whether departing, transiting or arriving 
in Doha. Passengers can make their store 
purchases at the Departures, Arrivals and 
Premium terminals.
Members can also purchase raffle tickets for 
the popular luxury car draws or the One Mil-
lion Dollar draw with their Qmiles.
In addition, as an exclusive benefit, Privilege 
Club Gold members enjoy a special discount 
on the Qmiles required for redemption on 
duty free purchases.

EUROPE
Advance Purchase Car Hire 
DriveAway Holidays is offering discounted 
car rental deals for France, Italy, Germany, 
USA and Canada. Prices start at $53* per 
day for 7 days compact car hire picking up 
in Germany, and $57* per day for the USA. 
These deals must be booked by 30APR12 for 
collections through to 31MAR13. 
To book, call 0800 885 590 or visit 
www.driveaway.co.nz
*Vehicles are subject to availability on selected 
models with selected suppliers. 
Further conditions apply, contact DriveAway 
Holidays.
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Wills & Kate 
at Madame Tussauds
The Duke and Duchess of Cambridge made 
their debut at Madame Tussauds London last 
Wednesday. 
The hugely popular couple are portrayed in 
the attraction as they were for their engage-
ment photocall. Catherine is dressed in an 
exact copy of the blue Issa London number 
she wore on the day of the announcement, 
created for the attraction by the Issa design 
team.  Prince William is in a Gieves and 
Hawkes navy two piece suit recreated by 
the renowned tailors.   Catherine’s figure 
also sports a recreation of the sapphire and 
diamond engagement ring once worn by the 
late Diana, Princess of Wales.   William sports 
a replica of the Omega Seamaster watch he 
wore on the engagement day.
The couple is featured in the London attrac-
tion’s special Royal zone in a throne room 
setting.  
The figures each cost £150,000 to make and 
took a dedicate team of artists four months to 
create.  
Priority Entrance is included in the price of 
all tickets sold through trade partners, saving 
your clients valuable time on admission to 
Madame Tussauds London.

Heathrow VIP Service 
London’s Heathrow Airport is now extend-
ing its exclusive VIP Service – previously 
reserved for royalty and heads of state – to 
other VIP travellers.
The ‘Heathrow By Invitation’ service can be 
reserved up to 24 hours in advance, and costs 
£1,500 + tax per single journey (arriving, 
departing or connecting) for up to six pas-
sengers (travelling as a group) at Heathrow 
Airport. This rate includes dedicated secure 
drop off/pick up forecourt at Heathrow; 
private lounge for up to six passengers; light 
refreshments in the private lounge; private se-
curity area for passenger screening; limousine 
transfer direct to/from the aircraft; check-in 
and baggage taken care of on departure; pass-
ports and baggage taken care of on arrivals; 
and total privacy and security throughout the 
process. Terms and conditions apply.

Glories of Turkey from $1668pp
Adventure World’s top selling tour, the 14-day 
/ 13-night Glories of Turkey locally escorted 
tour is now priced from $1668pp twin share 
(saving $328). Highlights include historic 
Istanbul and visits to Gallipoli, the hot springs 
and terraces of Pamukkale, the ruins of Ephe-
sus and the rock formations of Cappadocia.
Price includes accommodation, transfers, 
transport, most meals, sightseeing with local 
English speaking guides and entrance fees. 
For travel from 01JUN–31DEC12. Must be 
booked and paid in full by 27APR12. For 
more information contact Adventure World.

New Trafalgar tours for 2012/13 Autumn, Winter & Spring 
Trafalgar has released 
its 2012/13 Autumn, 
Winter & Spring Europe 
brochure, containing 
33 itineraries across 18 
countries and including 
three new tours. 
The itineraries are 
pitched as ideal for 
travellers looking to 
experience the won-
ders of Europe with 
fewer crowds and lower 
airfares, plus 34% travel 
savings compared to the 
summer months.
“Often family occasions or major events 
give Kiwis great reasons to visit Europe and 
Britain outside of the summer months,” says 
Trafalgar general manager Scott Cleaver. 
“Whatever time of year your clients are visit-
ing, they will enjoy Trafalgar’s Insider High-
lights, including Be My Guest dining, Hidden 
Treasures and Local Specialties with Europe’s 
finest Travel Directors.”
On the new 8-day Paris & Rome (priced from 
$1899pp twin share), travellers spend the 
first three nights in Paris, seeing the City of 
Lights bursting with autumn colour, clad in 
winter snow or blooming with spring blos-
som, before flying on to Rome for three days 
at leisure. 

The new 9-day Best of Morocco (priced from 
$2485pp twin share) takes in Marrakech, Fez, 
Casablanca, Ouarzazate and more. Between 
resting at beautiful First Class hotels like the 
Le Meridien and Le Berbere Palace, guests 
visit the Royal Palace in Fez and the country’s 
biggest ‘souk’ in Marrakech, plus have time to 
sample the flavours of Moroccan cuisine and 
shop in the bazaars.
The new 9-day Wonderful France (priced 
from $2485pp twin share) travels from 
Paris to the south and back again. Highlights 
include an exclusive Be My Guest dinner 
amongst the vineyards in Aix-en-Provence, 
wine tasting in Beaune and a day trip to 
Monaco.

Etihad, Brussels Airlines expand codeshare deal
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Click here for the itinerary 
or call 0800 500-518 to receive 
a Travel Agents Information Pack

SHOWCASE OF
UK & IRELAND 32 days                   Departs 13AUG12

Etihad Airways has expanded its codeshare 
agreement with Brussels Airlines, which now 
includes SN services to three regional French 
cities – Lyon, Marseille and Toulouse.
These are in addition to Brussels Airlines’ 
services to Barcelona, Copenhagen, Gothen-

burg, Madrid, Oslo and Stockholm, on which 
Etihad Airways already codeshares.
Etihad Airways’ 8pw Abu Dhabi-Brussels 
schedule utilises two-class aircraft.

www.adventureworld.co.nz/travel-deals/glories-of-turkey/
http://www.mahertours.co.nz/index.php/europe/showcase/134-russia


TOUR PRODUCTBusabout’s Greek Odyssey 
With demand for tours to Greece at an all-time 
high, and building on the success of the brand’s 
Greek Island Flexi-Hopper itinerary, Busabout 
is now offering a two-day Greek Odyssey trip. It 
offers travellers the opportunity to explore some 
of the most prominent sites of mainland Greece.
Departing from Athens, the journey takes in the 
village of Arachova, which is often used by skiers 
as a home base during winter. From here, travel-
lers continue on to Delphi to visit the Pan-Hel-
lenic sanctuary and walk along the sacred way to 
the temple of Apollo. After enjoying a delicious 
home-made meal, the Greek Odyssey then heads 
through the Thessalian Plain, known as the 
‘breadbasket of Greece’, to Kalambaka, passing 
many quaint villages untouched by time. 
The next morning, on arrival in the World 
Heritage city of Meteora, there’s a visit to two of 
the region’s breathtaking clifftop monasteries to 
hear firsthand the myths and historical tales that 
surround this town. Travellers then head south, 
stopping in Thermopylae to check out the statue 
of Leonidas, then to the picturesque seaside 
town of Kamena Voural, before concluding their 
adventure in Athens. 
Busabout’s 2-day Greek Odyssey is priced at 
$289pp twin share, land only, with departures 
from 19JUN12.This trip offers exceptional value, 
including overnight accommodation, one break-
fast, a Busabout guide and local driver, local 
guides in Delphi and Kalambaka (Meteora), site 
entrance fees for two monasteries and a museum.  
Connect with Busabout by becoming a fan on 
Facebook www.facebook.com/BusaboutEurope 
or follow the brand on Twitter @busabout.
For reservations, freephone 0800 266 845, email: 
nzagents@loveeurope.com or visit 
http://agents.loveeurope.com. Busabout is 
represented in New Zealand by Contiki 
Holidays.

Journeys Update
World Journeys says there is still availability 
on a good range of its Hosted Journeys tours 

SEP, are still available.  In OCT are the Grand 
Indochina and the 70th Anniversary of El 

in 2012.  Land based Journeys 
include the Wonders of South 
America tour in MAY, which 
is guaranteed to go escorted by 
April Ieremia; as is the Best of 
East Africa in JUN, with Chris 
Lyons.  
The Best of Southern Africa 
in AUG is available, and has 
one male and one female each 
looking to share with another 
solo traveller at the share twin price, and 
the Grand South America in AUG now 
has only one space for a female wishing to 
share with another.  
The Highlights of Kenya & Tanzania and 
the Best of the Old Silk Road, both in 

Alamein ; and in NOV there is 
the Best of Burma, and Middle 
Eastern Odyssey. 
Cruise-based Journeys include the 
Best of Northern Europe in JUL.  
In AUG, the Black Sea, Ancient 
Crimea & Rivers of Russia is now 
guaranteed to go escorted, by 
Sue Watson. The Best of the Med 
in AUG and The Ancient Med 
in SEP are the only remaining 

Mediterranean cruise departures, both aboard 
Holland America Line.  The first Journey 
confirmed for 2013 is to Antarctica on 
22FEB13 aboard the M/V Antarctic Dream.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Contiki adds Costa Rica, Ecuador to Sth America programme 
Contiki has added Costa Rica and Ecuador
as destinations in its newly released 
2012/13 Latin America brochure, taking 
to 11 the itineraries it offers across six 
countries in Central and South America. 
Contiki expects the 2012/13 programme 
to be equally, if not more popular than the 
inaugural brochure which had some sold 
out itineraries months ahead of the first 
departure. 
Activities for 2012/13 include a private 
snorkelling trip of the Galapagos, riding 
catamarans in Brazil and ‘trajineras’ (ca-
noeing) in Mexico. Contiki offers a mix of 
charming and well located hotels, lodges 
and three Special Stays, including the 
Colca Canyon lodge in the Sacred Valley 
of the Inca territory.
New for the 2012/13 brochure is:
>>  an 11-day Galapagos & Ecuador tour 
from $3485pp twin share including inter-
nal flights and transfers. 
>>  a 12-day Costa Rica Unplugged tour 
from $2429pp twin share. Features include 
two overnight Contiki Special Stays at a 
Jungle Lodge in Tortuguero and a Rain-
forest Lodge in Sarapiqui. With Contiki’s 
Explore More optional activities, travel-
lers can also get active with canyoneering, 
coastal kayaking or riding a canopy zipline 
through the rainforest.  
All tours include an English speaking 
local guide and when it comes to getting 
around, Contiki has a host of transport 
options which include internal flights 
between some destinations. For shorter 
journeys, Contiki uses locally run, private-

ly chartered transportation complemented 
by a mix of ‘triciclo’ rides, motorised canoes, 
trains and cable cars. 
Each tour averages 30 passengers, and every 
itinerary includes land only transportation 
and internal flights, accommodation, break-
fast daily and many other meals, sightseeing 
tours of all major areas, the services of the 
experienced Contiki crew and professional 
driver.
Travellers can book these trips immediately, 
with the first tours running from NOV12. 
Visit www.contiki.com for details or ask your 
sales manager and contact reservations on 
0800 266 8454.
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AVIATION

Over 120 European destinations ... now that’s Wunderbar!

Alliance membership not on VA’s radar 
Virgin Australia CEO John Borghetti has told 
The Australian that, even though shareholder 
Air New Zealand and partner Singapore Air-
lines are members of the Star Alliance, that 
doesn’t make membership for Virgin Aus-
tralia a fait accompli.
He told the paper that SkyTeam may be a 
better fit, given that alliance member Delta 

was a “terrific” partner. However, he made 
it clear that he has no intention of joining 
a global alliance right now, saying bilateral 
arrangements don’t restrict Virgin’s ability to 
work with partners, given the possible impact 
on the alliances of the current crop of cross-
border mergers.

Virgin Australia invests in Skywest
Virgin Australia has made an A$8 million in-
vestment in regional carrier Skywest Airlines, 
with which it entered a partnership arrange-
ment last October. The deal means Virgin 
Australia will effectively own approximately 
10% of Skywest.
Virgin has grown its regional operations 

significantly since launching its regional 
network with Skywest, with the new services 
to Emerald, Gladstone and Port Macquarie 
already among its best performing regional 
routes.
Skywest’s fleet of four new ATR aircraft will 
rise to 12 by the end of the 2013 financial year.

Velocity FF becomes stand-alone unit
Virgin Australia has created a separate busi-
ness division for its Velocity Frequent Flyer 
programme, to be led by a newly appointed 
CEO, Neil Thompson, who will report direct-
ly to Virgin Australia CEO John Borghetti.
“Velocity Frequent Flyer remains a key 
growth opportunity for our business,” says 
Borghetti. “We have done a lot of work over 
the past 18 months to create a solid founda-

tion for the Frequent Flyer programme. The 
next stage will be to position it as the leading 
loyalty programme in Australia and as a key 
driver of future earnings.
“This appointment, along with the other in-
ternal changes, enables us to capitalise on the 
significant earnings growth potential through 
third-party partnerships and improved par-
ticipation of our frequent flyers.”

LAN Airlines seeks agent 
insights
As part of its commitment to providing 
outstanding service LAN Airlines recently 
conducted a survey among travel agents to 
evaluate their perceptions of its services and 
policies. The survey assessed the knowledge, 
skills and capabilities of LAN’s reservation 
team, evaluated the flexibility and competi-
tiveness of group policies and examined over-
all agent satisfaction with LAN Airlines.
To encourage survey participation and re-
ward agents for their time and effort, an iPad 
2 was up for grabs for one lucky participant, 
generating the interest of more than 120 New 
Zealand agents. 
Pictured here are Katharine Mason, LAN 

Airlines’ sales and marketing manager, and 
prizewinner Curtis Crosswhite, manager of 
Central City Flight Centre in Auckland.

SIA to add 3rd daily A380 SIN-LHR
Singapore Airlines’ three daily services on the 
Singapore-London route will all be operated 
with the Airbus A380 from 01JUN12.
The switch to the larger A380 will increase 
seat capacity on the route by 17% each day.  
The airline currently has 17 A380s and two 
more on firm order.

San Mig buys into PAL
San Miguel Corp, one of the Philippines’ 
largest conglomerates, has purchased a 49% 
stake in Philippine Airlines (PAL) and its low-
cost subsidiary Airphil Express for around 
US$500 million.
Lucio Tan will remain chairman and control-
ling shareholder of PAL.

French pressure EU over ETS
The French government has asked the EU to 
make efforts to find a solution to the ongoing 
row over the introduction of airlines into the 
emissions trading scheme (ETS).
French PM Francois Fillon has urged that 
the EU “deploy every effort necessary to find 
mutually acceptable solutions with the third-
party countries” in a letter sent to the EC’s 
president Jose Manuel Barroso which has 
been seen by news agency Reuters.
The introduction of ETS from 01JAN12, for 
airlines flying to and from airports in the EU 

has caused a storm of protest from non-EU 
countries such as the US, Russia, China and 
India who have threatened to take retalia-
tory action against European airlines and 
planemakers.
EU officials have said they may be willing to 
“moderate” their stance on ETS if a deal for 
a global system can be reached through the 
United Nations’ International Civil Aviation 
Organisation, ICAO. The EU will not start 
collecting permits for CO2 emissions made 
by airlines until APR13.
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IAG eyes TAP
IAG, which owns British Airways and Iberia, has reaf-
firmed its interest in buying Portugal’s national carrier 
Tap, which is expected to be privatised soon.
ABTN quotes IAG boss Willie Walsh as saying “Tap has 
an extensive network into Brazil and Africa, two strate-
gically important markets for IAG. If privatisation goes 
ahead we would want to look more closely, but there’s 
no guarantee we would bid.”
Walsh is also seeking to identify a domestic partner 
in China for the oneworld alliance. Rival alliances 
Skyteam and Star Alliance already have Chinese mem-
ber airlines.
He says continuing to develop oneworld remains key. 
“Consolidation is not just about takeovers and mergers. 
It’s also about forming the right partnerships for the 
new realities we face as an industry,” says Walsh.

Korean returns to St Petersburg
Korean Air is to resume summer season services to St. 
Petersburg, 24APR to 29SEP. The Incheon -St. Peters-
burg flights will operate three times a week - Tuesday, 
Thursday, Saturday - utilising an Airbus A330-200.
The airline, known for its support of arts and culture, 
has since 2009 been sponsoring the multimedia guide 
service at St. Petersburg’s famous Hermitage Museum, 
one of the largest museums in the world.
Korean Air is also launching three flights per week to 
Gatwick, its second route into London, from 28APR, 
and a new 3pw route to Nairobi from 21JUN.

Qantas has introduced Family Zones at 
selected Qantas Clubs, complete with Apple, 
Sony, Mattel, Chicco and Little Nest games 
and equipment.
Family Zones are located in the Melbourne 
International Business Lounge, Sydney 
Domestic Qantas Club in T3, Sydney Inter-
national Business Lounge, Brisbane Qantas 
Club lounge and The Qantas Club Cairns, 
with more to follow.

Emirates ice innovations
Travellers flying out of Auckland on 
Emirates’ A380 superjumbos will 
soon have enhanced access to the 
airline’s ice digital widescreen inflight 
entertainment system at their finger-
tips. 
Emirates is launching a new Graphi-
cal User Interface (GUI) developed 
by Panasonic Avionics Corporation 
that will make the airline’s ice digital 
widescreen system even simpler to 
use. 
The new GUI is unique to Emirates 
Airline and includes a wide range of 
advanced capabilities that enhances 
the distinctiveness and elegance of 
Emirates’ inflight system, ice Digital 
Widescreen. 
Passengers will be able to “swipe” 
or “scroll” through the vast library 
of media and entertainment that is 
available on Emirates; send SMS and 
email messages; explore the moving
map system, Airshow; watch the 

in-flight cameras; and access live text news 
from the BBC. 
The new interface will be introduced 
within two weeks across Emirates’ A380 
fleet and subsequently over the next year 
across the majority of Emirates’ Boeing 777 
aircraft. It will be available in all classes of 
service - an Emirates standard. 
“Emirates has been tracking the com-
mercial progress of GUIs, where an ever-
expanding array of choices are available 
to consumers, and we wanted to bring the 
same experience, look, and feel available 
on smart phones and tablets to our loyal 
customers in an aircraft environment,” says 
Tim Clark, President Emirates airline. 
Wi-Fi connectivity for passengers was 
introduced to the A380 fleet in DEC11 and 
is now available on 18 aircraft. All remain-
ing Emirates A380s are due to have Wi-Fi 
installed this year and from JUL12 all new 
A380s will be delivered to Emirates with 
full Wi-Fi, mobile phone and data services 
available.

CRUISE NEWS

Airbus has commenced building the first 
of 12 A380 aircraft for British Airways. 
Delivery begins from the end of this 
year, with entry into service early 2013.   
BA has also ordered 24 Dreamliners 
from Boeing.

The Financial Times reports that 
Emirates wants to fly the A380 into 
Heathrow as late as 1am and fly out 
as early as 4am. It is proposing to 
make steeper than normal approach-
es and land further down the runway 
to minimise noise.

RCI ships invade Europe
Royal Caribbean International will deploy a 
record 12 ships in European waters in 2012, 
up from 10 last year.
RCI has also revealed that Liberty of the Seas, 
Navigator of the Seas and Serenade of the 
Seas will be among its Europe ships in 2013, 
joining the previously announced Independ-
ence of the Seas and Adventure of the Seas, 
both sailing from Southampton. Additional 
deployments to Europe will be announced 
this month.

Azamara Quest under repair
Azamara Quest, which temporarily lost power 
after an engine room fire on 30MAR, is un-
dergoing repairs in Singapore and expected to 
re-enter service on 24APR in Mumbai.
Azamara Club Cruises earlier cancelled the 
12APR cruise, a 12-night voyage to Mumbai.
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Itinerary Planning
There are somewhere in the vicinity of 2,000 
ports capable of receiving cruise ships around 
the world so designing the right itinerary that 
will work for the cruise line as well as cater for the 
expectations (and opinions) of passengers can be 
a challenge!
What are the key factors that determine exactly 
where ships are going to be deployed?  Is it feed-
back from passengers, the cost of actually docking
at particular ports, the return achieved from 
passengers shore excursions in each location or is 
it something to do with sailing distances (which 
impact fuel costs) that ultimately drive itinerary 
planning? 
The primary reason for deployment decisions 
is based on passenger feedback but increasingly 
other factors are being taken into consideration 
to determine the right strategy in maximising 
passenger enjoyment and economic value to the 
cruise line.
If a port increases the charges for visiting ships 
and rising fuel costs are then added to the equation, 
ultimately the passenger will have to cover the 
cost via the end price of their cruise holiday – not 
what we want to see!
The cruise industry does have the ability to make 
changes fairly quickly so where your clients are 
given the opportunity to provide feedback it is 
important for you to encourage them to do so.
Ultimately we want 
to see more people 
cruising as this leads 
to greater benefit,not 
only for travel agents 
and cruise lines but 
also for the many 
ports of call along the 
way.

SAVE 
UP TO $1,000

PER COUPLE

+ EXTRA BONUSES
WHEN YOU BOOK BEFORE 

31 JULY, 2012

CLICK HERE FOR MORE INFORMATION   

WWW.VIKINGRIVERCRUISES.COM.AU

2013 NOW 
OPEN FOR 
BOOKINGS!

NEW LUXURIOUS SHIPS, 

NEW EXCITING ITINERARIES,

NEW REMARKABLE 
EARLY BOOKING DISCOUNTS!

Fancy licks on Pacific Dawn
P&O Cruises has announced a partnership with Kiwi-owned New Zealand 
Natural Premium Ice Cream.
Pacific Dawn will be the first of P&O Cruises’ fleet to get a New Zealand Natural 
Ice Cream parlour added onboard when she undergoes a major refurbishment 
while in dry dock in Brisbane this month.
P&O Cruises and New Zealand Natural will also launch a tantalising new ice 
cream flavour to celebrate the partnership. 
The special P&O Cruises flavour will be revealed onboard Pacific Dawn when 
she sets sail again on 01MAY – and will also be available at all 75 New Zealand 
Natural retail stores across New Zealand and Australia from early June.
Other work being undertaken on Pacific Dawn includes a range of intercon-
necting family rooms, a first for P&O Cruises, and upgrades to Pacific Dawn’s 
50 suites and mini-suites, with new carpet and furnishings and the addition of 
artwork. 
A giant state-of-the-art LED entertainment screen will be installed on deck 
screening not just movies, but live NRL, AFL and State of Origin matches.
Two new bars are being created; the Orient Pub featuring sporting memorabilia 
and a wide range of draft beers and ciders, and the Mix Cocktail Bar. There 
will also be a major revamp of several other venues including the buffet, Show 
Lounge and La Luna restaurant.

Yoga, meditation on Clippers
Passengers departing on the 19MAY, 17JUN and 18AUG12 sailings aboard Star 
Flyer will have the opportunity to take part in a yoga and meditation pro-
gramme.
Under the direction of yoga expert Christel Vollmer, the programmes include 
free daily yoga and meditation sessions on deck under thousands of square feet 
of billowing sails.
Each cruise will begin with Vollmer’s ‘Introduction to Yoga’ class, followed by 
two daily classes of 60 minutes of power yoga in the morning and a 40-minute 
wind-down class at sunset, followed by meditation. Classes are open to all levels 
and no prior experience is required.
Vollmer also will lecture on yoga for slimming and for back care, and power 
yoga, also known as ashtanga. Classes and lectures are optional, and additional 
ship activities will be offered as part of the standard daily programme.
Vollmer trained under Bryan Kest, yoga guru to stars including Madonna, 
Cindy Crawford and Sting.
For Star Clippers info, call Innovative Travel toll free on 0508 100111.

TravelMemo   20120413    13APR12    Page 13

http://www.vikingrivercruises.com.au/2013newcruises.aspx


Bon Appétit Wine & Food 
Festival sailings
This October, Oceania Cruises will feature 
culinary stars and wine experts on two 10-day 
“Bon Appétit Wine & Food Festival” European 
cruises. Chef Stephen Lewandowski of New 
York’s famed Tribeca Grill and Chef Ken 
Oringer of Clio in Boston – ranked one of 
“America’s Best New Restaurants” by Esquire 
– will offer demonstrations, hands-on cook-
ing classes and market tours in select ports 
along with wine tastings and dinners featur-
ing recipes from Bon Appétit.
The 14OCT festival with Chef Lewandowski 
is Oceania Cruises’ Ancient Grandeur cruise, 
which visits Kusadasi (Ephesus), Monemvasia, 
Cephalonia (Argostoli), Taormina, Sorrento/
Capri, an overnight in Livorno (Florence/Pisa/
Tuscany), Marseille (Provence) and Monte 
Carlo, on the line’s new Riviera, which launch-
es in May.
The 22OCT Temples & Palaces voyage hosted 
by Chef Oringer onboard Marina, calls at 
Patmos, Ashdod (an overnight stay provides 
time to visit Jerusalem), Haifa, Limassol, 
Rhodes and Kusadasi (Ephesus) with an over-
night in Istanbul prior to disembarkation.
Both sailings feature in the latest “ Explore 
Your World’  brochure.  Prices start from 
NZ$4,545*pp share twin based on Category 
C, Deluxe Ocean View stateroom on the 
14OCT12 sailing onboard Riviera.  Price 
includes savings of NZ$2,350pp, plus guests 
receive a US$500 Shipboard credit per cabin. 
The 22OCT12 sailing onboard Marina has 
prices starting from NZ$3,145*pp share twin, 
based on Category B4 Veranda stateroom, 
which includes savings of an impressive 
NZ$4,450 pp.
For more information, contact Cruise 
Holidays on 09 523 7788.

San Francisco cruise terminal progress
San Francisco is to get a new cruise terminal along the Embarcadero 
at Pier 27. The James R. Herman Cruise Terminal will serve as the 
America’s Cup Village next year, and will become the Port of San 
Francisco’s primary cruise terminal in 2014.

Sneak peek at Carnival Breeze
Carnival Cruise Lines’ senior cruise director John Heald has 
uploaded a brief video of his visit aboard Carnival Breeze, which is 
under construction in Italy.
The new ship sports colourful tropical decor and will be the first 
vessel with all the components of the Fun Ship 2.0 dining and en-
tertainment enhancements, along with signature features like the 
Caribbean-style RedFrog Pub, SportsSquare recreation complex, 
WaterWorks park and a new element, the Thrill 5D Theater.
Carnival Breeze is scheduled to enter service on 03JUN in Venice 
with a 12-day cruise to Barcelona, the ship’s summer homeport.
The video is at www.johnhealdsblog.com.

HOSPITALITY
Accor’s new Ibis Budget, Styles
Accor is focusing its energies on the economy hotel sector, preparing for 
the roll-out of the Ibis Budget and Ibis Styles models, which will eventu-
ally replace the Hotel Formule 1 and All Seasons brands.
From the second half of this year Ibis Budget will relaunch as two star, 
Ibis hotels as three star and Ibis Styles will be three or 3.5 stars. 
Ibis Styles, which has opened recently in Bali - will have a wider range 
of rooms and product offerings. 
The roll-out will take about two years, and will result in a total of ap-
proximately 50 or 60 Ibis hotels: about 20 as Ibis Budget, 25 as Ibis and 
15 as Ibis Styles.

Jasons travel app for iPad 
Jasons Travel Media has launched an iPad app so users can book instant 
holidays at the touch of a screen.
Optimised for use on the larger iPad screen, it offers the same innova-
tive features available on the original iPhone version but with the added 
advantage of being able to email the holiday operator directly from the 
app or go straight through to their website.
Since its launch in DEC11, the iPhone version of the travel app has been 
downloaded in 43 countries with travellers confirming its success in the 
iTunes store where four out of five users have rated it five stars.

Hilton Queenstown has 
announced a promotion 
to entice event organis-
ers to the new lakefront 
property this autumn. 
Any new meeting, 
conference or event 
business that is held 
at Hilton Queenstown 
between 01APR and 
30JUN12 with a mini-
mum of 15 rooms will 
receive: 
>>  Double Hilton 
HHonors Event Bonus 
Points 

>>  Complimentary wireless internet connec-
tion within the provided function room 
>>  One complimentary accommodation 
room per night per 15 paid rooms, including 
breakfast and daily delegate package. 
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Introducing The Eichardt’s Residence 
Eichardt’s Private Hotel has launched the latest addition to its 
collection of holiday accommodation in Queenstown.  
An ideal retreat in the heart of the resort, The Eichardt’s Residence 
is a substantial and exclusive property just a few steps from the 
lakefront and about three minutes stroll from the hotel.  It has views 
over Queenstown Bay, across to Queenstown Gardens and The 
Remarkables. 
Featuring stunning interior design in the style of Eichardt’s Private 
Hotel, the property extends over three levels and boasts three 
large bedrooms with ensuites, two further bathrooms, expansive 
balconies, fireplaces, a spa bath, media room and a fully equipped 
European kitchen. 
Eichardt’s General Manager Chris McIntosh said The Eichardt’s 
Residence was perfect for small groups, colleagues, and families.
“It has everything you need to hold a small private meeting, en-
tertain business colleagues or friends, or enjoy a wonderful family 
holiday.  It’s ideal for longer stays or very private stays. 
“There are many touches that make The Eichardt’s Residence very 
special and we’re delighted to offer this level of fully self-contained 
accommodation in Queenstown.”
The Residence is high-tech with wireless throughout, two 3D LCD 
televisions, an LCD television in each bedroom and SKY Digital 
throughout the property.  
The level of service offered at The Residence is purely the choice of 
individual guests, although Mr McIntosh stresses that guests at The 
Residence were guests of Eichardt’s Private Hotel.
“The Residence has all the comfort and style of a home away from 
home while guests are absolutely welcome to enjoy full use of the 
hotel,” he said. 
“Some guests like to stroll down to Eichardt’s for breakfast, others 
prefer to self cater.  We can service rooms or not as people want.  
We can organise chef to cook for them or cater a party, and we can 
stock the pantry pre-arrival if required.  It really is all down to what 
our guests want. ” 
A grand opening special is available for the 2012 winter season, 
with guests invited to stay two or more nights from $750 per night 
including GST (saving from $1500 per night). 
Eichardt’s accommodation collection also includes Eichardt’s 
Private Hotel and Eichardt’s Lakefront Apartments. 
Call 03 441 0450 or going online at www.eichardts.com.

Ground floor balcony

Master suite

Dining room with a view

Capturing Queenstown on canvas
Among the many Lodges of New Zealand members that 
presented their products at an industry briefing in Auckland 
this week was Remarkables Lodge.
Billed as Queenstown’s original luxury lodge, it has been 
innovative with its packages developing, among others, 
an Art Adventure package that combines accommodation 
with the opportunity to meet local artists, be transported to 
scenic locations and receive expert tuition in sketching and 
watercolours in order to capture unique memories.
Another package produced by Lodge hosts Brian Savage 
and Colleen Ryan is a three-night stay, inclusive of Luxury 
Lodge accommodation, a la carte breakfast, afternoon 
pastries and a four course dinner, coupled with an Otago 
Air Rail Trail excursion, complete with return scenic flight 
transfers to and from the Trail with Glenorchy Air, bike 
rental and picnic lunch.   Visit www.remarkables.co.nz.   

50% off at Eagles Nest
The five-villa, ultra-deluxe Eagles Nest retreat, 
set in 75 acres overlooking the Bay of Islands 
is offering 50% off Summer Rates for stays to 
30SEP12.
www.eaglesnest.co.nz 
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INDUSTRY NEWS
Insurance comparison site
Compare Insurance says emerging online 
aggregator technology is changing the way 
Kiwis make purchasing decisions.
Price comparison websites have seen signific-
ant growth in the last ten years as more 
people have gained access to the internet and 
have caught wind of the cost savings to be 
made.
Recent trends in the US have shown an 
increasing number of consumers using 
online insurance comparison sites to find the 

greatest deals when purchasing insurance.  A 
new aggregator site, comparetravelinsurance.
co.nz, allows users to find the best price for 
their travel insurance in seconds. Using their 
aggregator technology, the comparison site 
collects data directly from their affiliate 
insurance companies and displays the prices 
and levels of cover in an easy-to-compare 
table format.  
www.comparetravelinsurance.co.nz

Funds access via ATMs
New Zealanders are among the highest users 
of overseas ATMs in the Asia-Pacific region 
and they like the convenience and safety of 
accessing their funds from abroad rather than 
loading up on cash prior to departure, ac-
cording to Visa’s second annual Cash Access 
Survey. 
Key findings from the survey show half (49%) 
of travellers from New Zealand use their 
cards to access cash from overseas ATMs, 
compared to a regional average of 31% across 
Asia Pacific. Traditionally the territory of the 
“money changer”, Kiwis are increasingly find-
ing comfort in not having to carry large sums 
of cash when they travel abroad (19%) and 
often prefer the convenience that comes with 
being able to access their cash anytime (35%). 
“Consumers are increasingly using payment 
cards to access their own money when they 
travel. Visa Debit cards provide consumers 
with new ways to manage their money, they 
are safer than carrying large amounts of cash 
and offer easy access to funds while abroad,” 
says Sean Preston, Visa Country Manager, 

New Zealand. 
Across the Asia-Pacific region, Kiwis are 
second only to Australians (56%) in their 
preference for using overseas ATMs to access 
cash while abroad.  Those countries with the 
lowest use of ATMs to access cash abroad 
were Korea (23%), Singapore and Thailand 
(20%), Malaysia (18%), and Taiwan (17%). 
“Compared to money changers, overseas 
ATMs offer competitive exchange rates and 
the added convenience of being available 
at any time of the day or night. With a Visa 
Debit card New Zealanders can withdraw 
cash as easily as they do at home,” adds 
Preston.

In the next Stocklink 
TravelExpress Envelope:
Golden Chain NZ Accom Directory 2012
Kiwi Experience Bay of Islands 
   1, 2 & 3 Day Trips 2012/13
Kiwi Experience Bottom Bus 
   3 Day Trip 2012/13
Milford Explorer Day Trip 2012/13
Cox & Kings Exotic Escapes 2012

Intrepid’s new Small Group Comfort Journeys
Featuring 31 trips across 30 different countries, Intrepid’s 
new Small Group Comfort Journeys brochure is packed 
with inspiring adventures. From feasting on Moroccan 
cuisine in Fes to admiring the architectural triumphs of 
India and enjoying the scenic beauty of Italy’s incredible 
coastline, Intrepid says its Comfort trips offer grassroots 
experiences with more inclusions, meals and creature 
comforts. Featuring new comfort trip options in the USA 
and the Galapagos Islands, as well as top selling favourites 
in Peru, Vietnam, Cambodia and Cuba, the new brochure 
is loaded with inspirational trips including: 
>>  Classic Borneo - 8 days ex Kota Kinabalu from 
NZ$2,165pp.  Head into Borneo’s lush jungles, down 
scenic rivers and through the villages taking in mountain 
vistas, meeting indigenous people, relaxing in hot springs 
and encountering orangutans. 
>>  Turkey Experience - 15 days ex Istanbul 
from NZ$2,595pp. Float over sunken cities, 
visit a local family in Cappadocia, discover 
ancient cultural sites and sample traditional 
delicacies. Enjoy a boat cruise on the Medi-
terranean and hike the Lycian Way.

Mira 24 offers flexibility
The Mira Hong Kong now offers a 
flexible package which allows guests to 
check in at any time of the day or night 
and enjoy the property to the full extent 
for a full 24 hours. Whether it’s restful 
sleep or an indulgence at MiraSpa, the 
Mira 24 package will ensure your clients 
don’t miss out on anything because of 
inconvenient flight times. 
Click here for details.

http://www.intrepidtravel.com/trips/ZMKF#overview
http://www.intrepidtravel.com/trips/ERKP#overview

