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Slow going on Christchurch hotel reopenings 
Over a year on from the FEB11 earthquakes, hotels within 
the Christchurch CBD remain closed with progress to reo-
pen slower than first anticipated.
Speaking at NZ Hotel Council’s 2011 Annual Operating 
Survey presentation in Christchurch this week, NZHC ex-
ecutive officer Rachael Shadbolt said 2011 was an unusual 
year for all NZHC regions but none more so than Christch-
urch. The earthquake and subsequent severe aftershocks, 
as well as delays from insurers and local authorities, have 
made it very difficult for hotels to set dates to reopen.
The Rugby World Cup and a significant shift in the way 
people booked travel as well as the earthquakes had an 
unprecedented ripple effect of displacing tourism business 
throughout the country, particularly in the South Island.
In 2011 Christchurch’s eight (currently operational) NZHC 
members had an 85% occupancy rate and an average room 
rate of $136.10.
Bruce Garrett, Christchurch NZHC Regional Chair and 
GM of The George, said “As a result of the earthquakes the 
city’s hotel room inventory dropped from 3717 pre-Feb-
ruary 2011 to 853 rooms after the earthquake. Most hotels 
that are currently operating have significantly increased 
occupancy and average room rates outside the normal 

occupancy levels of the mid 60% range. Hotels that are currently 
operational are very busy but look forward to other properties 
reopening in the future. This would help free up some much 
needed accommodation to entice tourism visitors back into the 
region”.
Exacerbating the problem is the need for some hotels to under-
take strengthening and repairs.
The George is closing for around two months from 10APR for 
such work, taking 53 rooms out of the Christchurch inventory. 
Similarly, the Chateau on the Park will have up to 40% of its 192 
rooms out of commission at any one time while repairs are un-
dertaken, and this work will run through to October.
Meanwhile, the Rendezvous Hotel, inside the Red Zoned CBD, 
remains out of action while further engineering investigation 
takes place on the high-rise Pacific Tower, in which it is housed. 
The Rendezvous had originally planned to re-open weeks ago.   
Bruce Garrett told The Press the industry was also looking for-
ward to the reopening of the Ibis Hotel about September. 
The older part of the Heritage Hotel in Cathedral Square might 
also be opened about this time, followed by its newer tower block 
in 2013. 
It was hoped the nearby Millennium Hotel in the Square would 
open in the first half of next year. 
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We have a fantastic opportunity for switched on consultants looking 

for a part-time role where you will be a travel extraordinaire by night, leaving your 
days free to do the things you love.

Corporate Travel Consultants 
(Part-time After Hours)

Tandem Travel are looking for new stars to join our 24/7/365 After Hours team to provide exceptional 
service to our corporate customers. Tandem is the travel management service preferred by  
New Zealand’s leading companies. This role involves building strong relationships and designing  
travel solutions to suit wherever in the world our customers are, wherever they need to go.

We are looking for consultants, preferably with Longhaul experience, to join our high performing team 
however if you are experienced at Shorthaul and want to take that step up to Longhaul, then we are 
interested. You ideally have a minimum of three years operating as a Corporate Travel Consultant, 
be able to demonstrate a real passion for the industry and have proven success in managing client 
relationships. Your eloquent manner, unwavering professionalism and outstanding time management 
skills will stand you in good stead for this role. 

Training will be full-time for an initial period.

Apply online to start your journey today at careers.airnz.co.nz reference 103420,  
or for more information contact Chris McLean on (09) 336 3391.

Christchurch stadium opening welcomed
Major sporting fixtures are back on 
the agenda for Christchurch fol-
lowing the opening of a new $30m 
stadium with a capacity crowd of 
18,000 packed into the venue to 
watch the Crusaders narrowly defeat 
the Cheetahs in their first home game 
since MAY10.
Built in record time thanks to a 
round-the-clock construction ef-
fort, the stadium becomes the home 
ground for the Crusaders Super XV 
rugby franchise, but will also be 
available for other sporting codes, 
outdoor concerts and events. The 
stadium can hold 18,000 for regular 
matches, 25,000 for international test 
matches and 34,000 for concerts.
The stadium, which replaces the 
munted AMI Stadium, is located in 
Addington. There are 13 corporate 
boxes at the venue, along with two 
merchandising and 20 F&B outlets.

Tourism organisations to join forces
This weekend sees the amalgamation of the 
Tourism Industry Association New Zealand 
(TIA) and the New Zealand Hotel Council 
(NZHC) into a single organisation to repre-
sent the tourism industry.
TIA Chairman Norm Thompson says the 
integrated organisation will create unified, 
highly focused leadership for the industry. “A 
strong hotel sector is vital to a thriving visitor 
economy. Together we can deliver even better 
outcomes for our members.”
NZHC Independent Chair Jennie Langley 
says the tourism industry is diverse but needs 
to speak with one voice to government. 
“We can make positive changes for the tour-
ism industry but only by working together 
can we shape our future. A collective ap-
proach is much stronger and more effective,” 

she says.
Current members of NZHC will be integrated 
into TIA, with TIA providing a new dedicated 
hotel sector resource. The NZHC Regional 
Chairs will remain in place and continue to 
represent the interests of the hotel members 
in their regions.  Both TIA and NZHC mem-
bers will retain all the benefits and services 
they currently receive. Further enhancements 
to these will be developed in coming months.
Discussions with a range of other tourism 
industry organisations are also underway, 
with a view to finding further opportunities 
to integrate, the two chairs say.

Zipline attraction for Waiheke
Fairfax reports that environmental tourism 
company EcoZip Adventures is developing 
a new eco-immersive visitor experience on 
Auckland’s Waiheke Island.
The project will see visitors enjoy a zipline 
(flying fox) experience that will pass over 
vineyards and bush, and will culminate with 
a guided, educational hike back to a visitor 
centre (see artist’s impression)  through native 
bush.  Scheduled to open in time for next 
summer, the attraction will involve three two-

person ziplines several hundred metres long 
on Trig Hill near Onetangi.
EcoZip Adventures expects the experience to 
last about one and a half hours and be acces-
sible to the widest possible audience, with a 
target audience from 8 to 80. TravelMemo   20120330    30MAR12    Page 2



For people who like traveling in style . . . 
www.jetpark.co.nz

rooms from 

$128

Are you prepared 
for TRENZ 2012?
With TRENZ 2012 just five weeks away, Ac-
tion Adventure Videos is asking exhibitors if 
they are fully prepared, with their websites 
current and plenty of their DVDs ready for 
handout to Buyers.
Action Adventure Videos is a production 
company with both New Zealand and inter-
national clients.
They shoot high-definition video on location, 
then bring the footage to their digital editing 
suite equipped to deliver a high-quality end 
product for DVD or web marketing use. They 
can also duplicate your DVDs quickly and 
easily.
Among their many clients are Destination 
Northland, Fiordland Lodge, Look n Book, 
Explore NZ, Millennium & Copthorne Ho-
tels, Queen Street Backpackers, Wildfoods 
Festival Hokitika, Salt Air and Coastal Kayak-
ers.  Visit www.nzvideoproduction.com

Lake Wanaka success 
in Travelbug Awards
Lake Wanaka was the national winner as the 
region with the highest average review rating 
(98.9%) across its range of accommodation 
providers in Trade Me’s Travelbug Awards.
The Travelbug Awards recognise excellent 
performance by accommodation operators 
who are bookable with the site and the win-
ners were selected based on the number of 
bookings made at each property, the quality 
of guest feedback, and the overall quality of 
their Travelbug listing.
Lake Wanaka Tourism general manager, 
James Helmore, says:  “Receiving the high-
est average visitor satisfaction rating in New 
Zealand is something our operators should 
be very proud of. This essentially means 
the thousands of satisfied visitors who have 
stayed in Wanaka will generate positive word 
of mouth recommendations to friends and 
family which is the most powerful form of 
marketing.”

Echofest Walking Festival
The Coromandel’s Echofest Walking Festival 
10-22APR, features 30 different walks in the 
Kaimai and Coromandel areas.
ECHO (Enjoy Connecting Hills & Oceans) 
is in its ninth year offering unique activities 
including a train trip from Waihi (13APR), 
guided tours of historic sites (17APR) and for 
the first time a walk just for dogs and their 
owners (22APR).
ECHO encourages visitors and locals to 
explore hidden gems, historic gold mining 
trails, stunning scenery and native flora and 
fauna.
The details are at www.echowalkfest.org.nz 
and to download the brochure, click here.

The Nugget Multisport Festival
The Nugget Multisport Festival, 21APR, will 
take competitors from the coast at Waihi 
Beach to the rim of the Martha Mine and the 
spectacular finish line in central Waihi.
Formerly the Anaconda Adventure Race 
Waihi, The Nugget is in its second year in the 
Multisport calendar. Along the 21km course, 
competitors will run along remote rocky 
coastlines, along cliff tops and down hidden 
beaches, mountain bike along rolling single 
track and through private farmland, paddle 
along a the coastline and road cycle through 
Waihi farm country. There’s also a Half Nug-
get duathlon and 10km or 5km runs.
www.totalsport.co.nz

ATEED appointments
Auckland Tourism, Events and Economic 
Development (ATEED) has boosted its 
tourism team with four recent appoint-
ments.
Lawrence Storey takes on the new role of 
Domestic Marketing Manager. His most 
recent role was as Manager Marketing and 
Sales at Wellington International Airport 
and in his new role, he will develop a 
domestic marketing proposition for the 
Auckland region to drive increased visitor 
trips, stay and spend. 
Three other appointments have seen exist-
ing staff take on new positions.
Henare Johnson has been appointed Maori 
Tourism Development Manager and will 
help to build Auckland’s cultural profile by 
developing opportunities for Maori tourism 
operators and experiences. He has moved 

into the permanent role after working for 
ATEED from 2009 to 2011 in a similar 
capacity for Rugby World Cup 2011. Prior to 
joining ATEED, he spent five years at Tourism
New Zealand. 
Pauline Dwight has now stepped into the 
role of Product Development Manager after 
working closely with Auckland’s 13 i-SITEs 
as Business Development Executive – Visitor 
Services.  
Lynne Butler has been appointed Regional 
Liaison Officer, where she’ll work with Auck-
land Council’s Local Boards, Council Con-
trolled Organisations, business associations, 
tourism groups and community groups to 
develop the tourism potential in their areas. 
Lynne was previously Operations Manager – 
Visitor Services.

Winter Festival event line up
The programme for the 2012 American 
Express Queenstown Winter Festival (22JUN-
01JUL) has gone live at winterfestival.co.nz.
It includes the NZ premiere of the movie Ice 

Fireworks; the big Festival Parade; Mountain 
Bikes on Snow, Frontrunner Golden Mile and 
More FM Birdman; Air New Zealand Moun-
tain Mayhem; Night Skiing at Coronet Peak; 

Age 4: Conti-
nental Drift as 
the climax of 
the Auckland 
Airport-spon-
sored Family 
Fun Day, and 
will be followed the next night by the Flight 
of the Conchords show at the Queenstown 
Events Centre.
Other highlights include the live broadcast of 
TV3 comedy satire show 7 Days; a Fire & Ice-
themed American Express Opening Party & 

Quiksilver 
Invitational 
Slopestyle and 
the National 
Cyclocross; 
the Wonder-
land Ice Rink 

and much more.
Out of 50 programmed events 30 will be 
100% free to attend.  Tickets to the few Win-
ter Festival events that require tickets go on 
sale from Monday 30APR.  
Visit www.winterfestival.co.nz
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AUSTRALIA

Real Journeys appoints new CEO
Real Journeys has named Richard Lauder as 
its new Chief Executive Officer.   
“The appointment follows an extensive re-
cruitment exercise and the Board is delighted 
to have appointed Richard to the position,” 
says Real Journeys Chairman, Bill Baylis.
Mr Lauder has twenty years’ experience as a 
chief executive, most recently with the Martin 
Aircraft Company in Christchurch which 
developed the Martin Jetpack.  He remains a 
Director at Martin Aircraft Company and is 
also currently a Director of Corporate Fitness 
NZ and SICON Limited.   Mr Lauder is well 

known in Christchurch for transforming its 
council works operations into a competitive 
contracting business as the first Chief Execu-
tive of City Care Ltd.   
Mr Lauder has an MBA from the University 
of Otago and tertiary qualifications in ethics 
and in engineering from the University of 
Canterbury. 
Married, with two school-aged children, the 
Lauder family is relocating from Christchurch 
to Queenstown.   Mr Lauder will commence 
his new role straight after Easter.

Canberra keen on Tasman flights
The Australian Capital Territory Government 
has formed a taskforce aimed at attracting 
international airline operations to Canberra.
According to the Sydney Morning Herald, 
Canberra’s business, tourism and government 
elite will meet next month to lobby for six 
return flights to New Zealand each week by 
March next year.
ACT Minister for Tourism, Sport and Recrea-
tion Andrew Barr says he has had talks with 
Air New Zealand, Wellington Airport and 
Positively Wellington Tourism on direct ser-
vices between Wellington and Canberra, plus 
positive discussions with Tourism Australia. 
The SMH quotes a Qantas spokesman as 
saying it had no plans at this stage for direct 
services, pointing out that Canberra-based 
customers can choose to fly via Sydney or 
Melbourne to connect seamlessly to a service 
to Auckland, Wellington and Christchurch.
Virgin Australia, too, said ‘’at this time there 
are no specific plans’’ for direct Canberra-

New Zealand passenger flights.
Virgin’s codeshare partner Air New Zealand 
said it regularly considers new routes, but 
doesn’t comment on speculation over possible 
new destinations.
You can be sure that all three carriers, plus 
Jetstar, have already assessed the potential 
Origin/Destination traffic and the econom-
ics of matching the first carrier to give it a go 
versus pricing via other gateways.

Sunshine Coast Super Pass
In a first for the Sunshine Coast region, Un-
derWater World, Aussie World and Big Kart 
Track have put together The Sunshine Coast 
Super Pass, a combo pass which allows entry 
into all three venues for one low price.
The discounted price of A$79.95 for adults 
and A$59.95 for children aged 3 - 12 years, 
has an added bonus, in that the three attrac-
tions can to be experienced at the traveller’s 
own pace – all in one day, over several days, 
or several weeks.
UnderWater World, Queensland’s largest 
aquarium, has over 5,500 sea creatures and 
offers up to 16 presentations, talks and feeds 
daily. Aussie World is home to more than 30 
games and rides, including brand new water 
ride Plunge, and thrill ride Redback, while 

the Big Kart Track is Australia’s largest com-
mercial go-kart track with a 1.2km circuit.
Tickets can be purchased at TicketMates.com.
au and they are valid for six months from the 
date of purchase.

Renmark cruises on The Murray
Captain Cook Cruises has announced two 
Murray Princess Renmark Cruises for 2012. 
Hugely sought after and popular, they sell out 
fast, so agents are urged to move quickly to 
secure space for their clients.
These expeditionary type 7-night cruises 
only occur when the river’s water levels allow 
navigation on the 420km journey through 
five locks along the mighty Murray between 
Mannum and Renmark. 
The PS Murray Princess follows in the wake 
of the great 19th Century pioneers, negotiat-
ing massive sandbars and submerged forests 
on the voyage. Captain Cook Cruises makes 
no guarantee of arriving at its nominated 
destinations. It’s the unknown challenges that 
make this voyage one of the great river
adventures. Succeed or fail, guests will have a 
lot of fun along the way.
The two cruises are Mannum to Renmark de-

parting 26NOV12 and Renmark to Mannum 
Christmas Cruise departing 24DEC12.  
Click here for the flyer, and call your whole-
saler for bookings. 
For other information, email Anne Radonich, 
NZ Sales Manager anne@radmarketing.co.nz
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Introducing The Berkeley River

QUIZ

WIN ONE OF    
 FIVE

Pure Fiji 
Pamper packs

of selected products*
with a retail value of $150

ALL CORRECT 
ENTRIES GO 

INTO THE 
LUCKY DRAW

Email your answers to 
Volivoli@travelmemo.co.nz 

by 5pm TUE 17APR. 
Winners announced FRI 20APR. 

* Prize products may vary from those illustrated

1. Name the nearest village to Volivoli
2. Name the resort’s PADI dive operator
3. Which accommodation suits families?
4. What does the word ‘volivoli’ mean?

The answers can all be found in the 
Volivoli Beach Resort feature here

The Berkeley River, opening 13APR, is 
the Kimberley Coast’s newest in barefoot 
luxury accommodation. Truly remote, it is 
150kms from Wyndham and only accessi-
ble by air or water. 
Twenty ocean view suites sit atop a coastal 
dune surrounded by native vegetation. 
Views take in the Timor Sea, Reveley Is-
land and the mouth to the scenic Berkeley 
River.
The property can accommodate a maxi-
mum of 40 guests and rates include float 
plane transfers from Kununurra, meals, 
selected guided experiences and a per-
sonalised itinerary, which allows guests 
to enjoy the Berkeley River in a relaxed, 
sophisticated manner.
On offer is as much or as little activity as a 
guest wants. They’ll be able to choose from 
boat cruises, bush and beach walks, fishing, 
helicopter journeys or simply lazing by the 
pool.
Chalets have their own private balconies 
with fantastic 180-degree ocean or river 
views. They come complete with king sized 
bed and en-suite with dual vanities and 
open-air freestanding bathtub. All units are 
fully airconditioned and walking distance 
from the main building.
The main lodge has been designed to blend 
contemporary architecture into the sur-

rounding environment and incorporates 
indoor and outdoor dining facilities and a 
small conference centre.
Comfortable day beds on the deck of each 
suite will be ideal for stretching out and 
relaxing. A 20 metre lap pool will satisfy 
those wanting to exercise or just paddle. 
Poolside lounges and a library of books 
and magazines will provide a great excuse 
to lay back and catch up on a bit of read-
ing.
Culinary fare will be fresh and tasty. Fish 
can be caught daily and an abundance of 
fresh and healthy home grown produce 
will come straight from The Berkeley’s 
own permaculture patch. All meals, break-
fast, morning tea, lunch, afternoon tea, 
dinner and supper, will be included.
Rates, which include all dining, experi-
ences and scenic float plane transfers.
Stay 2 nights or more and enjoy the quin-
tessential Berkeley River experience. This 
includes guided treks of the Berkeley River 
surrounds, river cruises, fishing adven-
tures, nature experiences and the much 
talked about waterfalls, during and after 
the wet season.
Gross rates for a minimum two-night 
stay are A$5,000 per couple, inclusive of 
transfers with fellow guests on scheduled 
floatplane flights from Kununurra.

The A$53 million redevelopment of the 
Museum of Contemporary Art Australia on 
Sydney’s harbourfront at Circular Quay has 
been officially opened.
The project has increased gallery space by 
50% and provides room for the creation of a 
new National Centre for Creative Learning.

PACIFIC ISLANDS
New Caledonia Weekly
The latest issue of the New Caledonia 
Weekly has arrived and can be 
downloaded here.
Highlights of this issue include:
Isle de Pins
Anse Vata – Wednesday, Monthly event
Focus on Koumac
Lagoon Luxury
.... and more.

One of Fiji’s best-kept secrets CLICK TO DOWNLOAD
THE VOLIVOLI FEATURE
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www.aircalin.com

• Less than 3 hours from
   Auckland flying Aircalin          
• Four convenient daytime flights  
   every week
• Choose Aircalin for great value  
   fares and packages

• A city break, an island hop,   
   or a self-drive holiday
• Modern Airbus fleet, including  
   spacious A330 (271 seats)
• The only Business Class service  
   between Auckland and Nouméa

• Full service, regardless of     
   the fare paid. All meals,   
   drinks,infl ight entertainment  
   and 20kgs of checked luggage  
   are included
             (09) 977 2238
   reservations@aircalin.co.nz
 

New Caledonia
where the French Riviera meets the South Pacific

Fiji sidelines Air Pacific 
shareholder
In its latest decree, the interim Fiji govern-
ment has taken full control of the national 
carrier Air Pacific.
Fiji already owns a majority stake in the 
airline but the Attorney General and Minister 
for Civil Aviation Aiyaz Sayed-Khaiyum says 
despite that, Qantas, with just under 47% of 
the shares has maintained effective control 
since 1998.
He says, in a statement, that this gave Qantas 
veto power over most areas of Air Pacific’s 
operations.
Mr Sayed-Khaiyum says the decree simply 
addresses control requirements and that it 
won’t affect the ownership of Qantas’ shares 
and doesn’t amount to a nationalisation of the 
airline.
The statement says Qantas also competes 
directly against Air Pacific through its wholly-
owned low cost subsidiary, Jetstar.
It says the Bainimarama Government has 
now corrected the activities of earlier Fiji 
governments which allowed foreign citizens 
to control Fiji’s national airline.
Qantas, for its part, says it will assess the im-
plications of the decision and determine what 
impact this has on its minority shareholding 
in the airline.
In a statement, the airline refutes Sayed-Khai-
yum’s claims and says it does not have veto 
power over Air Pacific’s operational decisions 
and nor does it have effective control over the 
airline. Four of Air Pacific’s nine directors are 
Qantas appointees.
The airline went on to say it does not have 
effective control over the appointment of 
the Chairman, Deputy Chairman, annual 
operating budget, any expenditures, new air 
routes, variations to Air Service schedules, 

management appointments, employee incen-
tive schemes including bonuses, and numer-
ous other key areas of oversight, control and 
decision-making.
According to the Sydney Morning Herald, 
Qantas has sought for years to sell its stake in 
Air Pacific but the only logical buyer has been 
seen as the Fiji government. The Qantas stake 
in Air Pacific is valued at A$15 million on its 
books.
Air Pacific has been undercapitalised over 
the years due to a lack of money from the Fiji 
government, which makes the Qantas invest-
ment vital to the airline’s future.
Fijivillage.com reports that the Fijian govern-
ment is interested in buying the Qantas 46.3% 
shareholding in FJ, but Sayed-Khaiyum says 
Qantas has not made an offer to the govern-
ment.

ASIA

F1 Grand Prix Singapore 
Accommodation Rates 
SIA’s Singapore Stopover Accommodation 
rates are now available for selected properties 
during Formula 1 Grand Prix in Singapore 
20-23SEP12. The details are on the airline’s 
Agents Info Portal and the rates are gross, 
with 15% commission payable to agents. 
Bookings can be made via your GDS as with 
the normal Singapore Stopover requirements.

Air New Zealand drops 
Beijing for Shanghai daily
Air New Zealand plans to operate daily 
services to China within the coming 12 
months.
Following a review of current services the 
carrier says it has determined that this 
expansion will best be achieved by consoli-
dating services into Shanghai. It will then 
deliver its Beijing-bound passengers to Star 
Alliance code-share partner Air China.  
Air New Zealand will suspend the twice 
weekly direct Auckland - Beijing service 
from 30JUN12, and will add a fifth weekly 
service to Shanghai from 04JUL.

Dragonair to Jeju, 
Chiang Mai, Taichung
Hong Kong-based Dragonair has an-
nounced that three more destinations will 
be added to its regional network, with new 
services to Jeju in South Korea and Chiang 
Mai in Thailand together with the resump-
tion of scheduled services to Taichung. 
The strengthening of the airline’s network 
will offer more options for people travel-
ling from Hong Kong and Mainland China 
within the Asia Pacific region. 
The Jeju service will begin from 01MAY 
with three flights a week to and from 
Hong Kong. Chiang Mai will be a seasonal 
scheduled service with four flights a week 
operating 01JUL-30SEP, while Taichung will 
be served by two flights a day starting from 
14MAY. All three routes will be operated by 
Airbus A320 aircraft.
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The Kingdom of Bhutan 
Having hosted a group of agents to Bhutan, 
World Journeys director Kate Gohar highly 
recommends the destination for well-trav-
elled client looking for something unique.  
Deeply rooted in the Buddhist religion, 
Bhutan is famous for measuring its Gross 
National Happiness, and visitors often find a 
peace and serenity not found in some of its 
more hectic neighbouring countries.  With a 
government focused on protecting the coun-
try’s culture and history, the impact of tour-
ism in Bhutan has been mimimised, creating 
a traveller’s dream, with authentic experiences 
around every corner, says Kater.  
World Journeys offers a 7-day “Bhutan’s Rice 
Bowl Valleys” package which visits ancient 
monasteries including the famous Tigers 
Nest Monastery (right), local markets and a 
textiles centre, enjoying panoramic Himala-
yan scenery and encounters with the friendly 
locals.  Priced from $2,990pp share twin, this 
includes 6 nights accommodation in approved 
Department of Tourism hotels, transfers, 
sightseeing with local English speaking guides, 

entrance fees, 6 breakfasts, five lunches, six 
dinners.       Call 0800 117311.

Various media reports 
indicate Sir Richard 
Branson has bought 
Panchoran Retreat on 
10ha in Ubud, Bali. The 
property, also known as 
The Linda Garland Es-
tate, has seven villas, a 
26m lap pool filled with 
spring water and yoga 
pavilion. 
The Virgin tycoon also 
has Balinese-inspired 
retreats on Necker 
Island in the Caribbean 
and Makepeace Island 
near Noosa.

Discover Kinabalu National Park
More New Zealanders than ever are travelling 
to South East Asia. Adventure World’s top 
selling tour, the 7-day / 6-night Wildlife Tour 
of Borneo is proving popular with consum-
ers and is now priced from $2139pp share 
twin (save $200). This independent tour is 
designed for nature and wildlife lovers. Trav-
ellers will experience the UNESCO World 
Heritage site of Kinabalu National Park which 

boasts more than 5,000 plant species and an 
estimated 1,000 orchid species; they will also 
have the opportunity to catch a rare glimpse 
of turtles laying their eggs on Turtle Island. 
Price includes accommodation, transfers, 
sightseeing with local English speaking 
guides, entrance fees and domestic flight.
For more info call Adventure World on 0508 
496 753 or visit www.adventureworld.co.nz.

THE AMERICAS
The LINQ
The LINQ project in Las Vegas, owned and 
operated by Caesars Entertainment Corpora-
tion, will be a mid-
Strip attraction, being 
created to revitalize 
and redefine the centre 
resort corridor.
It will be located in the 
heart of the Las Vegas 
Strip, in between Im-
perial Palace Hotel & 
Casino and Flamingo 
Las Vegas, directly 
across from Caesars 
Palace.
At 550 feet, the Las 
Vegas High Roller will 
be the tallest obser-
vation wheel in the 
world, with 28 cabins designed as transpar-
ent spheres, each accommodating up to 40 
people. Cabins will be available for individual 
and group experiences.
Access to the LINQ will be from the Las Vegas 
Strip, via a path from the Carnaval Court 
outdoor plaza at Harrah’s Las Vegas, through 

a newly remodeled Imperial Palace Hotel & 
Casino, or from the Flamingo Las Vegas.

The US$550 million project will be unlike 
anything in the famed resort city, encompass-
ing multiple retail, dining and entertainment 
experiences. Estimated opening 2013.
Caesars Entertainment is represented in NZ 
by Chris Jones at Discover the World Market-
ing.
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New Orient-Express Hotel
Palacio Nazarenas, Orient-Express’ new bou-
tique hotel in Cuzco, is due to open 15JUN12, 
says World Journeys. Set in a tranquil plaza 
behind Cuzco’s main square, this former 
palace and convent is emerging from years of 
restoration to become one of the city’s most 
exclusive hotels.  Walls of Inca stones sur-
round a cloistered courtyard with an ancient 
fountain at its heart. Modern facilities include 
a fabulous spa, the city’s first outdoor pool 
and stylish restaurants serving cutting-edge 
local cuisine.  The hotel offers just 55 suites, 
each enriched with oxygen and with its own 
private bar where guests (or their private 
butler) can create drinks accented with fresh 
ingredients grown at and around the hotel.  

Rates are available on request from World 
Journeys 0800 117311 or by emailing 
info@worldjourneys.co.nz

Cuba is hot!
World Journeys reports that enquiries for 
travel to Cuba are running hot right now, 
perhaps in anticipation of changes to come 
when the US relaxes current 
travel restrictions on visits to 
the island nation.  
The faded colonial glory of 
Havana, the colourful music 
culture, beautiful beaches, not 
to mention the mojitos and 
cigars, are all key attractions, 
says World Journeys.  You can 
visit Cuba all year round but 
probably the time to avoid is 
the JUL-OCT period when 
it is at its hottest and may be 
subject to the occasional hur-
ricane. The months of NOV-
MAY are considered the best time to visit. 
Agents are warned that Cuba’s popularity cur-
rently means availability is at a real premium 

for any travel before July.  
World Journeys offers two independent tour-
ing packages: Cuba Libre:The West, which 

covers Havana, Trinidad, 
Cienfuegos, Pinar del Rio and 
the Vinales Valley; and Cuba 
Libre:The East, based around 
some stunning beaches, and 
the ‘capital of jazz’, Santiago 
de Cuba.  It is highly rec-
ommend agents combine 
both packages for a 15-day 
in-depth exploration of this 
fascinating country which 
has so much to offer.  
World Journeys can also 
combine Cuba with Mexico, 
or tailor-make an itinerary to 

suit any client.  
Call 0800 117311 or email
info@worldjourneys.co.nz

Delta specials to the US
Delta Air Lines has announced the release of 
Short life Special Economy Published fares 
from New Zealand to the U.S.A.  
Fares from NZ are filed from AKL / WLG / 
CHC / DUD / HLZ / ZQN to the USA via 
SYD.
They are valid for sale until 11APR12 and 
departures are permitted between 28APR 

and 13JUN and again between 08JUL and 
31OCT12.
Fares to LAX start from NZ$1298 (including 
taxes and surcharges) and to the East Coast 
(New York) fares start from NZ$1698 (in-
cluding taxes and surcharges) ex AKL.
All fares are filed in CRS and are available for 
sale now.

AFRICA / MIDDLE EAST
Joy’s Camp news
World Journeys says that 
the renowned Joy’s Camp 
in Kenya’s Shaba National 
Reserve has just upgraded its 
vehicles to a new fleet of lux-
urious safari-tailored Land 
Cruisers, perfect for game 
viewing and photography.  
The camp is also adding 
watercolour painting to its 
range of available activities, 
and will soon be bottling its 
own pristine spring water (UV filtered).  
Joy’s Camp features in World Journeys’ “Ad-
amsons Footsteps” package, offering 10 chic 
canvas bedrooms raised off the ground with 
breathtaking views of the surrounding hills. 
Each sumptuous tent is uniquely decorated 
with Boran/Somali cloth, handmade glass 
and vibrant fabrics of the local tribes creating 

a chic, sophisticated camp.  A special Stay 3/
Pay 2 night offer is valid through to 15JUN, 
and again in NOV12, when Joy’s Camp is 
combined with Loisaba and/or Saruni Mara 
in an itinerary.  All camps are in the Cheli & 
Peacock portfolio of safari properties in East 
Africa.  Contact World Journeys 0800 117311 
or info@worldjourneys.co.nz

Emirates dedicated A380 terminal
Emirates Airline is to open its own dedicated 
Airbus A380 terminal at Dubai International 
(DXB) on 01JAN13.
EK’s executive VP-passenger sales Thierry 

Antinori told ATW Daily News that the new 
facility will offer 20 A380 parking positions.
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Victoria Falls Safari Club 
A new addition to the Victoria Falls Safari 
Lodge, the Victoria Falls Safari Club is under 
construction and scheduled to open this 
August, says World Journeys.  The new luxury 
20-room property looks set to be the show-
case accommodation at next year’s World 
Tourism Organisation general assembly, 
being co-hosted by Zimbabwe and Zambia. 
This exclusive facility, including four majestic 
suites, will offer butler service, incorporating 
a private bar, lounge, terrace and check-in 
facilities.  
Set high on a natural plateau, the westward 
facing Victoria Falls Safari Lodge borders 
the Zambezi National Park and is just 4km 
from the thundering Victoria Falls, Southern 
Africa’s foremost attraction.

More of the Mara
World Journeys is promoting a new bonus 
offer for guests at &Beyond Kichwa Tembo 
Masai Mara Tented Camp in Kenya. Stay for 
3 nights and only pay for 2, until 15JUL12, 
and from 21OCT to 20DEC12. Combine this 
with complimentary night drives and walking 
safaris, as well as 50% off a ballooning safari 
to create the ideal Masai Mara experience for 
less.  Ballooning safaris at 50% off available 
until 31MAY12 only.   Call 0800 117311.

New Serengeti lodge
World Journeys says the new Singita Serengeti House, located within Singita Grumeti 
Reserves in Tanzania, will open on 15JUN12. Offering guests exclusive use accom-
modation and access to 350,000 acres of private land, the wholesaler says the lodge 
will provide an unparalleled safari experience.   Rates are available on request from 
World Journeys. Call 0800 117311.

EUROPE
Susan Boyle – the musical
Reuters reports that the premiere of I Dreamed a Dream, a musical based on the life 
of reality TV star Susan Boyle, has earned mainly glowing reviews. The show opened 
at Newcastle in England’s north-east this week and will then tour Britain and Ireland.

London transport officials plan to shut the 
Mall, which leads from Trafalgar Square, 
through Admiralty Arch, to Buckingham 
Palace, to traffic for three months starting in 
June so it can be used for the Olympics beach 
volleyball and the finish of the marathon. 
The Mall will close after the annual Trooping 
of the Colour on 16JUN.

Christmas 2012 
in the French Alsace
Your clients can celebrate this Christmas in the 
mountains of the French Alsace on a new escorted 
tour from Albatross Tours.
The 11-day tour commences with three nights in 
Paris with time to take in its stunning illuminations 
and Christmas markets on the Champs Elysees. 
This is followed by two nights in the historic Grand 
Duchy of Luxembourg before spending Christmas 
in the mountains of the French Alsace enjoying 
highlight visits to the Christmas markets of Stras-
bourg and Colmar, plus magnificent Chateau Haut-
Koenigsbourg and touring the Alsace Wine Road.
Priced at A$3,569pp twin share, the tour price in-
cludes an experienced tour manager, first class tour-
ing coach for sightseeing, 10 nights accommodation, 
many meals including a traditional Christmas Eve 
dinner, local guides and sightseeing as per the itiner-
ary and even end of tour tips to the tour manager, 
drivers and guides.
The ‘Christmas in the French Alsace’ tour departs 
from Paris on 18Dec12.
Call Albatross on 0800 446 232 or visit 
www.albatrosstours.com.au
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TOUR PRODUCT
Beyond, Albatross 
come calling
Two of Australia’s top specialist tour whole-
salers, Beyond Travel and Albatross Tours, 
visited Auckland this week to train local reps 
on their product range and to introduce their 
2012 programmes to independent-minded 
retail agents and brokers.
Pictured here at the Stamford Plaza Hotel 
with Jenny Delmont, director of Sales De-
velopment Services, whose reps are promot-
ing the products nationally, are (left) Bryce 
Crampton, sales and marketing manager of 
Beyond Travel, and (right) Stephen York, 
national sales manager of Albatross Tours.

Beyond Travel 
– destination specialists
Beyond Travel’s Bryce Crampton says that his com-
pany positions as a destination specialist for Eastern 
Europe, the Balkans, Russia and 14 of its former re-
publics, and the classic rail journeys through Mongolia 
and China. 
In operation for 18 years, Beyond Travel prides itself 
on its service to the trade (maximum hold time 30 
seconds) and the expertise of its consultants, many of 
whom come from the destinations it sells and all of 
whom regularly update themselves on those countries. 
“They are able to provide important advice on things 
like the need to plan for four nights in a destination 
like St Petersburg if the major attractions are to be 
seen, or to arrive in Moscow on a weekend to take 
advantage of half-price hotel rates in what is now 
an expensive business-focused city,” says Crampton. 
“They can also offer free support in speedily obtaining 
a Russian visa.”
Beyond Travel has developed small group Special Jour-
neys that are tailored to Australasian clients’ needs – 
escorted, conducted in English only, and with porter-
age and gratuities included.
Among the big sellers in its Russia & Beyond brochure 
is a 21-day Beijing to St Petersburg journey by luxury 
train. Its 7000km odyssey is a guaranteed English-only 
fully escorted tour with many en route sightseeing ex-
cursions, folkloric shows and private visits to galleries 
and museums like the Kremlin’s Armoury, the fabulous 
treasure-house of the Czars.  It includes most meals 
and offers A$800 per couple Travel Credit, which can 
be applied against other Beyond Travel product.
The Eastern Europe & Beyond and Croatia & Beyond 
brochures open up a new Europe, particularly for 
those clients who have already done the traditional 
circuit.  Its itineraries are designed just for Aussies and 
Kiwis and take them to places the others don’t visit, 
with stays in first class hotels.       
Visit www.beyondtravel.com.au to view the brochures 
online or to order a copy, and call 0800 550 065.

Albatross Tours return to NZ market
Albatross Tours are perhaps best known in 
this market for their popular Christmas and 
New Year Europe tours, but the GFC forced 
Albatross to withdraw its NZ presence around 
four years ago. Sales manager Stephen York 
says they are now back and have contracted 
SDS to promote their products nationally.
Albatross Tours has its head office in the UK, 
where it has earned numerous awards, includ-
ing UK Wholesaler of the Year 2011.
Managing Director Euan Landsborough, a 
coach operator’s tour manager in the 80s, 
saw the need for a product with ‘sensible’ 
itineraries that gave Aussie and Kiwi travel-
lers itineraries without early morning starts, 
long intercity hauls and one-night stops. The 
formula also called for guaranteed departures, 
a smaller group size (max 30 in summer) on 
big coaches with spare seats, more sightseeing 
time away from the coach and a leisurely pace 

that offered 2, 3, 4 or 5-night stays in charac-
ter hotels.
“These tours have lots of inclusions,” says 
York. “They don’t have options at extra cost, 
and nor do they have end-of-tour tipping. We 
avoid chain hotels, opting instead for loca-
tion, style and charm.”
One of their biggest sellers, says York, is the 
17-day Provence & Tuscany to Umbria tour, 
which starts with a TGV ride from Paris to 
Avignon with a four-night stay there to take 
in the best of Provence before continuing to 
Nice for three nights, with leisurely visits to 
Cannes and Monte Carlo, plus plenty of free 
time. The tour then heads along the high 
corniche  to Montecatini Terme in Tuscany 
for a four-night stay with excursions that 
include a rail trip to Florence, a day on the 
Cinque Terre with a coastal boat ride to visit 
some of the villages, and on the last day a visit 

to Lucca and Pisa.  Day 13 involves 
a short drive to San Gimignano and 
Siena before heading to the walled 
medieval town of Spoleto in Umbia 
for a three night stay. Spoleto is the 
base for excursions to Assisi and the 
hilltop town of Spello, and there is 
also plenty of free time for taking in 
the magic of Umbria before heading 
to Rome on Day 16 for some sight-
seeing and a farewell dinner before 
the tour ends after breakfast the next 
day. There are six departures of this 
tour, which is priced at A$5979pp 
twin share.
For details on this and the many 
other Albatross itineraries, including
the Christmas & New Year tours, 
visit www.albatrosstours.com.au and 
call 0800 446 232.
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AVIATION
Has Jetstar done its HKG homework?
An expert in Hong Kong aviation traffic 
rights has questioned whether Qantas and 
Jetstar have done their homework before 
announcing they intend setting up a Jetstar 
Hong Kong operation in a joint venture with 
China Eastern.
An expert in such matters points out that the 
carrier’s announcement carries the “subject 
to regulatory approval” clause and that this 
approval may turn out to be more than a 
formality.
Andrew Pyne, whose piece was published on 
the Crikey.com.au website by aviation special-
ist Ben Sandilands, speaks with some author-
ity. He worked in the Hong Kong Economic 
Services Bureau as the desk officer for avia-
tion policy between 1994 and 1996; prior to 
that he worked in the British Embassy Peking 
on aviation policy and then advised Governor 
Chris Patten on Hong Kong aviation designa-
tion issues.  Post 1997 he worked in senior 
positions at Cathay Pacific, at Viva Macau 
(as CEO) and at Avianova, Russia’s first LCC 
as founding CEO. He is now senior Partner 
at specialist aviation consultancy, Concuros 
Partners, based in Moscow.
In the piece, he says he thinks Qantas and 
China Eastern are trying to railroad the gov-

ernment of the Hong Kong Special Admin-
istrative Region (SAR) into coming out in 
early support of the plan. Problem is allowing 
Jetstar Hong Kong to set up in the territory 
doesn’t just require a tweak in policy direc-
tion.  It actually requires a change in Hong 
Kong’s constitution – the Basic Law.
He says Hong Kong has no nationals as such 
so it uses the formula of Incorporation and 
Principal Place of Business (IPPB)  to de-
termine which airlines should qualify to use 
those rights – and there is no way in which an 
airline carrying an Australian branding and 
controlled in effect from Sydney and from 
Shanghai can be said to have its principal 
place of business in Hong Kong.   Many have 
tried to circumvent the IPPB rules; none have 
succeeded.
He says any move to change the ground rules 
would see many other carriers move to capi-
talise on the precedent and would see Hong 
Kong quickly become the aviation equivalent 
of Liberia – a flag of convenience. This in turn 
would open up a can of worms for the 60-plus 
nations with whom solemn treaties exist, but 
could force the biggest-ever change in civil 
aviation if China so chooses.

Emirates: Hello Tomorrow
Emirates is repositioning its global marketing 
strategy to target what it calls “globalistas” as 
it looks to meet its aspirations of becoming 
the world’s biggest carrier.
According to Marketing Week a new brand 
platform, led by a global multimedia market-
ing campaign carrying a “Hello Tomorrow” 
strapline, aims to position the airline as the 
“enabler of global connectivity and meaning-
ful experiences”.
The campaign, which launches worldwide on 
02APR, continues Emirates’ evolution from 
a travel brand to a global lifestyle brand and 
will include an increased amount of digital 
activity in a bid to engage with a younger 
audience.
Emirates reportedly hopes the “Hello Tomor-
row” positioning will spark a “global move-
ment”, encouraging people from different 
communities to join together and make a 
positive impact on society, rather than just 
purely serving as a series of adverts for the 
brand.

Qantas scales back
Last weekend Qantas ceased flying from 
Hong Kong to London and Bangkok to Lon-
don, and its Sydney to Buenos Aires flights 
have been replaced with direct flights to 
Santiago Chile. The moves are a further 
contraction of its loss-making long haul 
international services.

The carrier’s Kangaroo Route to LHR is now 
down to a daily A380 from MEL and another 
from SYD, both flying via SIN. QF pax can 
also connect through HKG and BKK to a 
codeshare flight operated by British Airways 
for the haul to and from Europe. BA, in turn, 
will drop its SYD-BKK services and increase 
flights between LHR and HKG.

LAN announces 787 routes
LAN Airlines has announced that it will 
deploy the first of its 32 new Boeing 787s 
on routes from its Latin American hubs of 
Santiago in Chile, Buenos Aires in Argentina 
and Lima in Peru, to Los Angeles, Madrid 
and Frankfurt. The airline also revealed that 
its Boeing 787s would be configured to seat 
247 passengers in a two class configuration, 
with 30 in Premium Business Class and 217 
in Economy Class.

All-black 777 goes domestic
Air New Zealand’s flagship Boeing 777-
300ER with its all-black paint job will be seen 
in southern skies over the next few days, put-
ting in an appearance at the 75th anniversary 
Air Force Air Show at Ohakea Air Force Base 
outside Palmerston North this weekend, and 
also making a side trip to Wanaka over Easter.
It will make a flypast of the Warbirds Over 
Wanaka Airshow on Easter Sunday.

Earn Krisflyer Miles on more 
economy class flights
Singapore Airlines has announced that pas-
sengers will earn KrisFlyer miles on certain 
promotional Economy Class fares on Singa-
pore Airlines and SilkAir.
For SQ/MI flights departing from 01APR12 
onwards, those using booking classes Q, N 
will accrue 50% of KrisFlyer miles, while V 
and T booking classes will qualify for 10% of 
miles flown.
Passengers will start earning these KrisFlyer 
miles for SQ/MI flights departing on or after 
01APR12 regardless of when they booked the 
flight, dependant on the KrisFlyer number 
being noted in the booking.
Q, N, V and T booking classes are not eligible 
for the additional KrisFlyer members’ tier 
bonus, and members of other frequent flyer 
programmes booked in these classes on SQ/
MI will not be eligible to accrue miles into 
their FF accounts.

Airlines for America (A4A) says it will 
no longer pursue its lawsuit against 
aviation’s inclusion in the European 
Union’s Emissions Trading Scheme, and 
instead will back efforts by the US Con-
gress and the Obama administration to 
challenge the EU on the issue.

Over 120 European destinations ... now that’s Wunderbar!
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Upper Class Red
In a bid to establish itself as the world’s most 
glamorous airline, Virgin Atlantic is launch-
ing a lipcolour.
‘Upper Class Red’, the first beauty product 
created by the airline, is set to be integrated 
into the Virgin Atlantic cabin crew uniform. 
Passengers will also be able to purchase 
the £15 product at selected Virgin Atlantic 
Clubhouse spas before it is made more widely 
available later this year at bareMinerals stock-
ists.  Passengers can also pre-order on board 
through the airline’s in-flight shopping guide, 
Retail Therapy. 
Rebecca Creer, senior spas and grooming 
manager at Virgin Atlantic, believes that the 
shade, closely matched to the airline’s signa-
ture red hue, can suit any skin tone.
“It’s a really bluey-red, and the bluey-reds 
suit all skin tones,” she explains, adding: “red 
hot lips have always been a trademark of our 
cabin crew, signifying the strength and confi-
dence they embody.”
The Telegraph quotes Sarah-Jane Froom, 
European make-up artist at bareMinerals as 

saying that the product has been created with 
frequent fliers in mind as it includes “micro-
nized freshwater pearl powder which hydrates 
the lips alleviating the effects of cabin air 
pressure.”

India bans its airlines from 
paying EU carbon tax
India has barred its airlines from complying 
with the European Union carbon tax scheme, 
joining China in resistance to the ETS.
The EU imposed a carbon levy on air travel 
with effect from 01JAN12, but no airline will 
face a bill until 2013 after this year’s carbon 
emissions have been tallied.

Taipei-based carrier EVA Airways this 
week signed to join Star Alliance, but 
will not become a full member until 
the middle of next year.

IAG could defend AA 
from takeovers
British newspapers are reporting 
that International Airlines Group, 
the parent company of British Air-
ways and Spain’s Iberia is consid-
ering buying a stake in American 
Airlines, the bankrupt co-founder 
of the OneWorld alliance.
The Dallas Morning News says 
IAG would consider assisting AA 
to help it fend off any unwanted 
takeover attempts by competitors 
such as US Airways.

China Eastern Airlines chairman Liu 
Shaoyong has called on the Chinese 
government to make a capital injec-
tion of US$18 -20 billion into China’s 
big three state-owned carriers to al-
leviate increasing financial pressure.

The Board of Jetstar Asia has named Mr Barathan 
(Bara) Pasupathi as the airline’s new CEO.
Mr Pasupathi brings 16 years’ experience in senior 
roles across the energy, aviation and finance sec-
tors, including three years as Jetstar Asia’s first 
chief financial officer. 

Finnair sees great 
opportunities
Geoff Stone, the Country Sales 
Manager, Australia, NZ and New 
Caledonia for Finnair has been 
in Auckland for a few days on 
his first reconnaissance trip since 
taking on the role six months 
ago. While here he got to meet 
with Steve Rice and his Airline 
Marketing team, the airline’s new 
GSA, and also had talks with 
key players ahead of developing 
“sharp” airfares in order to tap 
this market, which he says offers 
“great opportunities” for Finnair.
The carrier operates to Bangkok, Singapore, 
three ports in Japan and Hong Hong, and it 
is through HKIA that Stone sees the biggest 
potential, with feed from fellow oneworld 
alliance member Cathay Pacific, but also 
with Air Zealand, with whom Finnair has an 
agreement.
Using a globe, Stone demonstrated Finnair’s 
edge, a very short 9½-hour flight from HKG 

to Helsinki, which is a small, efficient airport
offering a Minimum Connecting Time be-
tween Finnair flights of just 35 minutes.  All 
of Europe’s destinations are beyond HEL, 
meaning no backtracks.
Geoff Stone was accompanied on his NZ visit 
by Melvyn Almeda, managing director of 
Airline Marketing Australia, GSA for Finnair 
in Australia.

Steve Rice, Geoff Stone and Melvyn Almeda
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EARLY BOOKING DISCOUNTS!

Welcome to Sydney, man the lifeboats
An independent review by former Australian
Defence Department secretary Dr Allan 
Hawke has found the proposal for big cruise 
ships to dock at Sydney’s Garden Island naval 
base is “essentially incompatible” with the 
future needs of the navy.
The report, commissioned by Defence Min-
ister Stephen Smith last June, said Fleet East 
Base on Garden Island couldn’t be shared 
without adversely impacting navy operations.
The Herald Sun calls it a blow to the NSW 
government and the cruise liner industry, 
which have been pushing for ships to be al-
lowed to dock at Garden Island during the 
high season.
Currently the only wharf available for large 
cruise ships east of the Harbour Bridge is at 
the Overseas Passenger Terminal on Circular 
Quay. If two or more of the big new ships 
are in port at once, the others are forced to 
anchor in the harbour down by Taronga Zoo 
and ferry their thousands of passengers and 
crew ashore using lifeboats or other tenders.

Ann Sherry, CEO of Carnival Australia, 
whose brands represent 80% of the cruise line 
industry, warned other cities could reap the 
benefits.
“If port facilities in Sydney aren’t right the 
whole of Australia suffers because Sydney is 
... the cruising hub for the entire country and 
for our region,” she said.
She cited a Deloitte report that found the 
cruise industry was forecast to grow to $2.595 
billion by 2019/2020.
Tourism Accommodation Australia (NSW) 
director Carol Giuseppi said that by 2015 only 
about half of all liners visiting Sydney would 
be able to fit under the Harbour Bridge.
“This is a market that generates millions into 
the economy and yet we are not investing to 
retain and grow that revenue,” he said.
The Federal Government will make its final 
decision on the future of the naval base once 
a NSW government transport and infrastruc-
ture paper and the Defence Department’s 
force posture review is handed down.

Second Australasian season 
for Celebrity Solstice
Celebrity Cruises has announced that Celeb-
rity Solstice will be based in the region for a 
second consecutive cruise season in summer 
2013-2014. She will operate a range of Aus-
tralia, New Zealand and South Pacific itiner-
aries from OCT13, and sister ship Celebrity 
Millennium will also return to Australia at the 
start of her second Asian season.
Celebrity Solstice’s local season will consist 
primarily of 12- and 14-night New Zealand 
cruises between Sydney and Auckland.  The 
following are also new cruises for her 2013-
2014 season:
>>  A 35-night circumnavigation cruise of 
Australia and New Zealand, departing from 
Auckland in FEB14 and ending in Sydney in 
MAR14.
>>  Two Pacific Island cruises roundtrip from 
Sydney in OCT13 and APR14, featuring stops 
in Fiji, the Loyalty Islands and New Caledonia.
>>  A 3-night weekend sampler cruise.
Celebrity Millennium will return to Australia 
during her second consecutive Asia season. 
She is scheduled for a revitalisation in May, 
where she will be updated with popular fea-
tures introduced in the newest Solstice Class 
ships. Her itinerary highlights include:
>>  A southerly 18- night route across the 
Pacific Ocean from Hawaii to Australia at the 
start of the season
>>  A 17-night cruise between Sydney and 
Singapore in NOV13 featuring overnight 
stays in Cairns (Yorkey’s Knob) and Singapore. 
Celebrity Millennium’s 2013-2014 Australia 
and Asia itineraries open for bookings on 
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Cruise with Uniworld in 2013 at 2012 prices
Uniworld Boutique River Cruises is offering 
a selection of its 2013 luxury river cruises 
at 2012 prices for new bookings prior to 
30JUN12 with savings up to $3000 per cou-
ple.
“These prices can be combined with either 
Pay-in-Full savings or early booking sav-
ings,” says Uniworld General Manager Scott 
Cleaver.
“At this time last year, a number of our most 
popular itineraries sold out quickly due to 
demand from passengers around the globe 
so we urge agents to advise their clients of 
the 2013 itineraries available at 2012 prices to 
avoid disappointment.”
The selection of itineraries includes: Castles 
along the Rhine; Enchanting Danube; Euro-

pean Serenade; Imperial Capitals of Europe; 
European Jewels; and Paris & Normandy.
Local pricing is now also available for Uni-
world’s newly-announced cruises aboard the 
refurbished River Countess on Italy’s Po River 
and the Venice Lagoon from April 2013, 
itineraries which Cleaver says will be highly 
sought after by both past passengers and trav-
ellers new to Uniworld.
The 13-day Splendours of Italy itinerary 
combines a 7-night river cruise along the Po 
River and the Venice Lagoon with a 2-night 
land stay in Florence and 3 nights in Rome. 
For those travellers who only wish to do the 
cruise portion, Uniworld is offering a cruise-
only option of 8 days – Venice & the Po River. 
Call reservations on 0800 872 325.

The World comes 
to Mercury Bay
First it was Captain James Cook following 
in the wake of the great explorer Kupe and 
the great migratory fleet from Hawaiiki. This 
weekend, though, it will be the cruise ship 
The World that sails to Te Whitianga a Kupe 
on The Coromandel.
From a seed sown a couple years back by a 
resident of The World, an approach was made 
to Destination Coromandel at the end of 
2011 by Tourism New Zealand and Southern 
Crossings, the inbound operator contracted 
by the ship’s agents to manage and deliver 
shore excursions. The proposal was that The 
World might stop over in Mercury Bay for a 
couple of days.
The opportunity to showcase Te Whitianga 
a Kupe and the Coromandel to The World’s 
well-travelled residents offers a unique op-
portunity to extend the ‘world’s warmest 
welcome’ to the ship and its 140 residents, 
says Graeme Osborne, Acting GM of Destina-
tion Coromandel. Destination Coromandel 
and the Whitianga i-SITE will have staff on 
board for the purpose of establishing resi-
dents’ preferences and then fitting these to the 
visitor experiences available in and around Te 
Whitianga a Kupe and the neighbouring area.

Northern Europe Cruise Journey
World Journeys urges agents to consider the 
“Best of Northern Europe” hosted cruise jour-
ney for any clients looking at travelling to the 
region.  There is still some availability on the 
28JUL12 departure of this 23-day itinerary, 
which enjoys a Singapore stopover en route to 
Europe and time in Stockholm before board-
ing Holland America Line’s ms Eurodam for 
highlights including Tallinn, St Petersburg, 
Helsinki, Berlin, Hamburg, Copenhagen, 
Amsterdam, Alesund, Geiranger Fjord, Ber-
gen and both Hjelter and Eid Fjords.
Priced from $11,580pp share twin, this in-
cludes airfares ex AKL, transfers, sightseeing 
in Stockholm, the 17-night cruise including 
all onboard meals and port taxes; 1 night 
4-star hotel in Stockholm and in Amsterdam; 
and the services of a World Journeys host 
(subject to minimum 15 passengers travel-
ling).  Airport taxes of $228pp, shore excur-

sions and tipping are additional.  
Call 0800 117311 or email World Journeys 
info@worldjourneys.co.nz

Cultural Eastern Europe
World Journeys recommends river cruising 
as a relaxing way to explore Eastern Europe.  
Their “Black Sea, Ancient Crimea & Rivers 
of Russia” hosted journey offers just that, 
departing 05AUG12 for a 23-itinerary includ-
ing a river cruise from the Black Sea taking 
in Odessa and Sevastopol, the historic resort 
of Yalta, and along the Dnieper River to Kiev, 
the cultural heart of Eastern Europe. Mos-
cow sights are a must before the next cruise 
through the ancient towns of the Golden 
Ring to beautiful St Petersburg. Priced from 
$10,995pp share twin, this includes airfares 
ex AKL, transfers, sightseeing with English 
speaking guides, 2 river cruises including 
port taxes and all meals; and the services of a 
World Journeys host (subject to a minimum 
15 participants).  Airline taxes of $295pp, 
optional shore excursions, and tipping is ad-
ditional.  Call 0800 117311.

Princess Cruises brand to 
enter Japanese market 
Responding to the growing interest for 
cruising in Japan, Carnival Corporation 
& plc is introducing the largest deploy-
ment ever by a global cruise line in the 
Japanese market when it brings the 
Australian-based Sun 
Princess to Japan for a spring to summer 
season of cruising in April 2013. 
Princess Cruises brand is launching an 
87-day programme featuring a total of 
nine cruises on seven different itinerar-
ies operating APR-JUL of next year from 
both Yokohama and Kobe. The cruises 
will be from nine to 12 days in length. 
Following her Japan visit, Sun Princess 
will return to Australia.
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Swan Hellenic offers special discovery fares
Your clients can cruise on board the newly 
refurbished mv Minerva for less with Swan 
Hellenic’s newly announced limited special 
offer fares.
Pay in full at the time of the booking and 
cruise from as little as NZ$300pp per day, 
plus guests receive a bonus GBP100.00 on-
board credit per cabin. 
Each booking is non-refundable and cabin 
number will be allocated the day before the 
cruise departs.
Selection of special fares:
Gardens of the Celtic Fringe– 14-day cruise 
from $6,180pp share twin, outside cabin. De-
parting 19JUL12 from Portsmouth and call-
ing at Dublin (Ireland), Portrush (Ireland), 
Killybegs (Ireland), Glengarriff (Ireland), 
Cork (Ireland), Isles of Scilly (England), 
Falmouth (England), St Peter Port (Guern-
sey) and Rouen (France) before returning to 
Portsmouth (England). Excursion highlights 
include the Giant’s Causeway, Ring of Beara, 
Tresco Abbey Gardens, the Lost Gardens of 
Heligan and the Seine River transit to Rouen.
South to the Mediterranean– 15-day cruise 
from $5,985pp share twin, outside cabin.  De-
parting on 01AUG12 from Portsmouth and 
calling at St Peter Port (Guernsey), La Coruna 
(Spain), Oporto (Portugal), Cadiz (Spain), 
Malaga (Spain), Cartagena (Spain), Palma 
(Majorca), Cagliari (Italy), Trapani (Italy) and 
Valletta (Malta) - overnight. Excursion high-
lights include an inclusive full day Alhambra 
Palace, Jerez Sherry Bodega, Phoenician 
Heritage of Sardinia and the Greek Temples 
of Sicily.
Venice and Adriatic– 15-day cruise from 
$6,140pp share twin, outside cabin. Departing 
on 15AUG12 from Valletta (Malta) -over-
night- and calling at Dubrovnik (Croatia)-

overnight, Korcula (Croatia), Split (Croatia), 
Trieste (Italy), Venice (Italy), Pula (Croatia), 
Kotor (Montenegro)-overnight, Sarande (Al-
bania), Itea (Greece), and Piraeus (Greece)-
overnight x 2. Excursion highlights include 
Dubrovnik Walled Town, Dalmatian Coast, 
Diocletian’s Palace, Kotor Fjord, Delphi and 
Minerva’s transit of the Corinth Canal (pic).
Passage to Oman– 15-day cruise from 
$4,495pp share twin, outside cabin. Departing 
on 21NOV12 from Safaga (Egypt)-overnight- 
and calling at Djibouti -overnight, Salalah 
(Oman), Muscat (Oman)-overnight, Khasab 
(Oman) and Dubai (United Arab Emirates)-
overnight. Excursion highlights include 
Karnak Temple and Valley of the Kings, Forts 
and Palaces of Oman, Musandam Fjord and 
Dubai skyline. 
Prices for all cruises include a tailor-made 
programme of shore excursions, talks by 
eminent Guest Speakers, meals and entertain-
ment on board, all gratuities and all relevant 
cruise taxes/fees.  
Sales end 17APR12. For further information, 
call Cruise Holidays on 09 523 7788 or 0508 
CRUISE (278 473).

HOSPITALITY
Council reforms must address 
excessive compliance costs - MANZ 
The decision to reform local government has 
been welcomed by the Motel Association of 
New Zealand (MANZ), which is calling on 
the Minister of Local Government to ensure 
councils curb the compliance costs they 
charge to small businesses.
The Better Local Government reforms an-
nounced last week have fiscal responsibility 
as one of the key outcomes, and MANZ chief 
executive Michael Baines says this should 
include examining the fees and charges levied 
by councils on small businesses such as motels.
“Many of our members feel as though coun-
cils view motels as cash cows, heaping ever-
increasing costs upon them to help pay for 
their pet projects,” Mr Baines says. 
“We are pleased to see the government step-

ping in with reforms to curtail the ‘tax and 
spend’ attitude of many New Zealand coun-
cils. We are hoping that the fiscal responsibil-
ity requirements to be introduced to the Local 
Government Act in respect of income and ex-
penditure will include all methods of council 
income, and not just rates,” Mr Baines says.
Motel-owners would like to see councils take 
more of a partnering approach to small busi-
ness, fostering their local economies by keep-
ing fees and charges to reasonable levels. 
“If councils can stick to their core business of 
providing quality services and infrastructure 
at a community level that means small busi-
nesses, which are the backbone of New Zea-
land’s economy, will be in a better position to 
develop and grow,” Mr Baines says.

Heritage Hotels appointment 
Heritage Hotel Management are delighted to 
welcome back Amber Silvester to the com-
pany, this time in the newly created role of 
wholesale and leisure executive for the hotel 
group.
She was the international sales coordinator 
for the Heritage Hotel group from 2009 until 
early 2011, before a little OE through Asia 
and Europe.
Now back and working from Heritage Hotels’ 
Auckland corporate office, she will be respon-
sible for the wholesale trade clients of the 
Heritage and CityLife brands, plus, the newly 
created Heritage Boutique Collection.
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PEARL’S PEARLER

If your car could travel at the speed of light, 
would the headlights work? 
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Pictured at this week’s Beyond Travel 
/ Albatross Tours product launch at 
Auckland’s Stamford Plaza Hotel, (L to 
R): Jenny Delmont, director of Sales 
Development Services, Anne Simpson - 
SDS rep AKL, Anne Allen – Travelworld 
Kumeu, and Adrienne Bell – SDS rep 
AKL.

INDUSTRY NEWS
Trafalgar’s 2012 Top Sellers - REMINDER
Trafalgar reminds agents that they still have 
slightly more than three months to secure 
one of 10 spots on what promises to be ‘the 
insider’s trip of a lifetime’.
Ten frontliners from New Zealand will have 
the chance to discover firsthand the insider 
experiences that make Trafalgar’s guided 
holidays special.
Sales are based on guided holidays booked 
and deposited before 30JUN for travel during 
2012.
“Once again Trafalgar is delighted to be tak-
ing our Top Selling Trafalgar consultants to 

Europe flying Singapore Airlines for an un-
forgettable holiday showcasing our signature 
Hidden Treasures and Be My Guest dining 
amongst other unmissable highlights,” says 
general manager Scott Cleaver.
“Last year’s winners travelled to Barcelona, 
Madrid and Seville and our yet-to-be revealed 
2012 choice of guided holiday is an equally 
aspirational destination.”
For more information on the incentive, visit 
www.trafalgaragent.com/nz or ask your 
Trafalgar sales manager.

Another Heather at Hogans
Hogan & Associates has a new team member 
– Heather Beaton. She joins Heather Mor-
gan, who needs to cut back her hours to two 
days a week so she can spend more time on 
her husband’s growing business, so “Heath-
erB” and “HeatherM” will job share the role 
over four days rather than Heather’s existing 
three. 
Heather B has 14 years industry experience 
having worked across the retail, wholesale 
and supplier sectors.  Specialising in the 
South Pacific, she has a sound knowledge of 
the destination which she has gained during 
her travels and her time at Talpacific Holidays 
and as South Pacific Team Leader for Infinity 
Holidays.  
“Heather’s passion for travel is combined 
with her fine attention to detail and desire to 
provide clients uncompromising service and 
satisfaction. She is a welcome and valuable 
addition to our team,” says Mike Hogan.

Heather Beaton

Tahiti Night at Mondo’s 
Tasting Lounge
Mondo Travel’s Gordon Bayne reports that 
the latest Tasting Lounge dinner, a Tahiti-
themed affair – was a “fantastic celebration.” 
He says a wonderful menu was created from 
Robert Oliver’s cookbook – Me’a Kai by 
Masterchef Brett McGregor, Sebastian Le Gall 
from the St Regis Bora Bora, and Grant, the 
executive chef at Marvel Grill in Auckland’s 
Wynyard Quarter.
The event, which was strongly supported by 
Air Tahiti Nui and Tahiti Tourisme, raised 
$7500 for Mobility Dogs.
The Thailand Tasting Lounge dinner is being 
organised by Mandy Veale and is now open 
for bookings, which can be transacted at 
www.mondotravel.co.nz/tastinglounge.


