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Tourism wants urgent clarity around council reforms
The tourism industry wants urgent clarity 
around what the local government reforms 
mean for one of New Zealand’s most impor-
tant sectors, says Tourism Industry Associa-
tion New Zealand policy & research manager 
Simon Wallace.
“Tourism pumps $63 million per day into 
communities throughout New Zealand and 
supports one in ten jobs. To cut local gov-
ernment support and investment in tourism 
without that slack being picked up by central 
government would be short-sighted with po-
tentially dire economic consequences for New 
Zealand,” says Mr Wallace.
Government wants local authorities to be 
restricted to providing good quality local 
infrastructure, public services and regulatory 
functions at the lowest possible costs, but Mr 
Wallace says the government has not explained 
whether tourism related spending will be re-
tained as a “public service”.
“Councils are a vital partner for the tourism 
industry, supporting the sector in a myriad of 
ways, including backing for events like WO-
MAD, building stadiums that attract major 

events such as the Rugby Sevens, funding art 
festivals, and providing financial backing for 
destination promotion through Regional Tour-
ism Organisations and i-SITE Visitor Informa-
tion Centres.”
Mr Wallace says events like the Christchurch 
Ellerslie International Flower Show, which is 
sponsored and supported by the Christchurch 
City Council, and community facilities like 
the Govett-Brewster Art Gallery which receive 
funding from the New Plymouth District Coun-
cil, help attract domestic and international visi-
tors to regions and communities and encourage 
them to stay longer and spend more.
“These visitors generate billions of dollars an-
nually, directly into tourism related activities, 
transport and accommodation, and also in 
downstream sectors, such as retail, supermar-
kets, cafes, restaurants and service stations.”
Regional Tourism Organisations NZ (RTONZ) 
Executive Officer, Charlie Ives, says one of the 
big benefits of tourism is that it profits regions 
throughout the country, is the lifeblood of com-
munities such as Kaikoura and Ranfurly and has 

... Cont on p2
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Tourism wants urgent clarity around 
council reforms    Cont from p1 
 ... helped transform centres like Wellington 
into vibrant destinations.
Mr Wallace says TIA and RTONZ are seeking
an urgent meeting with the government to
discuss the proposed local government re-
forms.

Surge in domestic travel and spending
The latest tourism data shows a surge in 
domestic travel and spending in 2011.
According to the latest Domestic Travel 
Survey by the Ministry of Economic Develop-
ment, spending was up 14%, and the number 
of domestic trips increased by 13% in the year 
ending DEC11.
Business travellers made a total of 14.1 mil-
lion trips, a 31% increase from the previous 
year, while those travelling to visit friends and 
family made a total of 16.6 million trips, up 
12% on the previous year.

While the average expenditure per trip 
showed little change, spending on transport 
showed the largest increase, up 17% to $3.4 
billion, followed by F&B ($2.6 billion, up 
13%).
In contrast to the increase in domestic trips 
reported in the survey, Statistics New Zea-
land’s Commercial Accommodation Monitor 
showed a 0.7% decrease of total guest nights 
in the same period. That decline was largely 
driven by a decrease in travellers staying in 
hotels.

Tourism businesses not as optimistic after RWC high
Since achieving a record high in business 
confidence during the Rugby World Cup, 
tourism businesses are not feeling as optimis-
tic about the next three months as they were 
in the previous two quarters.
According to the Tourism Industry Monitor
published this week, business confidence 
dropped to 60 in the MAR12 quarter, down 
from a record high of 144 in the SEP11 
quarter, and 107 in the DEC11 quarter. Index 
values of lower than 100 indicate more pes-
simists than optimists.
Peter Ellis, tourism research and evaluation 

manager at the Ministry of Economic Devel-
opment says “The Tourism Industry Monitor 
for this quarter shows that the tourism indus-
try expects demand to fall 3.6% and profit-
ability to drop by 3.3% over the next three 
months. Global economic conditions, the 
international visitor market and the exchange 
rate were the main concerns cited by the tour-
ism businesses.”
The majority of the 483 industry survey 
respondents also indicated that their business 
performance was in line with their expecta-
tions in the past three months.

New Zealand residents took 116,400 overseas trips in FEB12, up 12% from FEB11. 
There were more trips to Australia (up 6,900) and the US (up 1,300). In the 
FEB12 year, NZ residents took 2.117 million overseas trips, up 4% on 2011.

Under a newly passed law, tourists visiting 
Stewart Island will be required to pay a levy 
of around $5 on their arrival at the island. 
The funds will help pay for infrastructure.

Auck Council urged to pay 
more attention to tourism
Auckland’s multi-billion dollar tourism 
industry must be given a higher priority in 
council plans for the city’s future, says the 
Tourism Industry Association New Zealand 
(TIA).
In its submission to the Draft Auckland Plan, 
TIA says the final version of the Plan should 
be strongly aligned to the Visitor Plan 
developed by Auckland Tourism, Events and 
Economic Development (ATEED).
Auckland is New Zealand’s main gateway for 
international visitors and a major tourism 
destination in its own right. Tourism pours 
about $10.7 million a day into Auckland’s 
economy ($3.9 billion a year).
“Given the value of the visitor economy to the 
city and region, it should be given a higher pro-
file in the final version of the Auckland Plan,” 
TIA Policy Manager Simon Wallace says.
“A strong Auckland with quality visitor infra-
structure and services, efficient public trans-
port and a vibrant centre are all critical to the 
experience of the 70% of international visitors 
who arrive or depart through Auckland.” 
The Auckland Plan should give priority to 
supporting the construction of a national 
convention centre in Auckland and improving 
cruise ship port facilities, he says. 
Transport links between the city and airport 
also need to be urgently upgraded, he adds.

KariKari Peninsula  •  Bay of islands  •  aucKland   
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Heritage Hotels and the Heritage Boutique Collection offer  
beautifully appointed hotels and sophisticated conference  

facilities ensuring guests have even more reason  
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NOW

Quite simply – there was never a better time!

A member of Just Tickets Ltd.  Just Tickets Ltd is a wholly owned 
subsidiary of Stella Travel Services, 66 Wyndham Street, Auckland

Recruiting
Travel Brokers

Our points of difference are:
•  Outstanding commission splits up to 95%

•  Good Monthly Overrides are paid
•  Total ownership of your client database

•  Technology secure to your business
•  No monthly Brokerage technology bills

•  Preferred Wholesalers GO Holidays & Smart Tickets Online 
PLUS 50 additional Key Suppliers

•  Free personalised websites with up-to-the-minute  
Hot Deals & other ‘E’ advantages for customers

•  An Advisory Group supporting the needs of the Team
•  Non-branded opportunities

Call or email Wendy in confidence: 

(09) 307-1849 or 0274 778 144 
wdarcy@thetravelbrokers.co.nz

Celebrating 10
   
years

TravelMemo   20120323    23MAR12    Page 3

Day Delegate Package Special $46
per person
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Express B&B package for 2 
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Premier King room + 2 Express Breakfasts for 2 
For further info CLICk HERE

For people traveling in style, not just traveling…  jetpark.co.nz

Specia
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FEB arrivals down, 
annual growth holds
Chinese New Year fell this year in January 
and this contributed to a 3.4% drop in vis-
itor arrivals for FEB12 when compared to 
FEB11. However, annual arrivals continue 
to grow and were up 2.3% year on year. 
Tourism New Zealand’s chief executive 
Kevin Bowler says the market presents 
growth, with combined arrivals for JAN 
and FEB12 confirming arrivals from 
China were up 6,100, a growth of 18.7% 
against the same months of 2011. 
Australian arrivals are up 2,000 for the 
month, with 3.5% growth in holiday 
arrivals, due to an increase in visits by 
Australia-based New Zealand citizens.
There were fewer visitors from the UK 
and Japan.
“While overall holiday arrivals were 
down 5.8% against FEB11, the growth in 
holiday arrivals from our traditional mar-
kets is positive with Germany up 4.1%, 
Canada up 3% and France up 4% for the 
month,” says Bowler. 
Holiday arrivals from Asia also continue 
to grow with Singapore up 28%, Korea up 
21% and Malaysia up 123% against the 
same month last year.
“The growth in arrivals from Malaysia 
reinforces the untapped demand from 
this region.
“It is clear that South Asia represents 
strong growth opportunities. We will con-
tinue to promote New Zealand alongside 
the travel trade and airlines servicing 
these really important markets to ensure 
convenient connections to New Zealand 
are maintained for potential visitors,” he 
said.

Lake Wanaka voted world’s best new adventure hub
Lake Wanaka has been voted the 
world’s Best New Adventure Hub 
in leading US magazine, Outside’s 
2012 Travel Awards.
Outside is a highly influential 
magazine with a circulation of 
over 678,000 reaching throughout 
the United States and around the 
world. James Helmore, general 

manager of Lake Wanaka Tourism, 
said this kind of editorial exposure 
was invaluable to the resort town’s 
international profile.
“Securing this accolade is a massive 
boost for Lake Wanaka’s profile in 
America,” he said. “Outside magazine 
is pretty much the bible for active out-
doors travellers from North America 
and is hugely influential. The awards 
are billed as a definitive round up of 
the best new adventures which are not 
just a collection of unforgettable trips 
but also a road map to life-changing 
experiences.”

Auckland leaps 21% in domestic overnight trips in 2011
Kiwis visited Auckland in droves in 
2011 with the city enjoying a 21% 
increase in annual overnight trips – 
almost double the national increase of 
11.3%.
According to the latest results from the 
Domestic Tourism Survey, Auckland 
secured over two million overnight 
trips in 2011 – an increase of more 

than 350,000 trips compared to 2010. 
Holiday trips increased 27% on last year 
and business trips jump 29%. 
“Rugby World Cup was an obvious 
driver for domestic visitation last year, 
but it’s heartening to see business travel 
also making such an impact,” says AT-
EED tourism manager Jason Hill.

March milestone for key Rotorua venue
The Rotorua Energy Events Centre has just celebrated its fifth anniversary, having 
already hosted more than half a million people.
Since opening in MAR07, the 8255m2 venue has chalked up an impressive 1500 
events, including 10 conferences individually attracting in excess of 1000 delegates 
each, plus played host to two TRENZ 
tradeshows.
To mark the birthday, all conference 
clients making an EEC booking be-
fore the end of June are being pro-
vided with free Wi-Fi access during 
their function.

http://www.jetpark.co.nz/About+Us/Travel+Agents.html
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Greytown offers free Wi-Fi 

Mike Green of Pour Homme accesses 
the new free Wi-Fi network.

The Wairarapa village of Greytown 
is offering free wireless internet 
services along Main Street, an area 
renowned for its eclectic mix of 
boutiques, art galleries and cafes.
“We would hope that as it becomes 
more widely known that Grey-
town has free Wi-Fi that visitors 
to the region will stop and spend 
extra time here,” says Stuart Roper 
of the Greytown District Trust 
Lands Trust. “Nowadays travellers 
are more sophisticated with their 

communication requirements and are con-
stantly keeping in touch through the internet 
with their daily lives, family and friends via 
iPhones and iPads.”
Up to 800 subscribers can access the WIZ-
wireless network at any one time with indi-
vidual users able to access data at speeds of 
1024kbps upload or download, with a maxi-
mum of 100 Meg per day. The speed and data 
limits will be reviewed after each three month 
period in ongoing discussions with the Trust. 
There are also options for a paid service with 
more data and speeds.Greytown business er 

Nth Qld resorts sold cheap
Bloomberg is carrying a report that says 
luxury resorts along Queensland’s coast are 
selling at a fraction of peak prices as a rising 
Australian dollar sends domestic holidaymak-
ers overseas and hampers a recovery from last 
year’s hurricanes. 
Properties on Dunk and Bedarra islands 
changed hands late last year for about 15% 
and 20% of their 2007 values.  Club Med’s 
Lindeman Island resort is on the market with 
an asking price of about A$10 million, a 10th 
of what the French company apparently spent 
to buy and expand it in the early 1990s. Club 
Med reportedly failed to find investors to help 
fund its original plan to make it more upscale.
Queensland’s tourism industry has been 
rocked by damage from last year’s storms, 
an Australian dollar near a record high, the 
rise of competing markets in Asia and aging 
properties in need of upgrades, according 
to Wayne Bunz, senior director for hotels at 
property broker CBRE Group Inc.   
Following Tropical Cyclones Anthony and 

Yasi last year, Hideaway Resorts said the 
extent of the damage and further bad weather 
made refurbishment difficult, even with 
insurance, and subsequently put both resorts 
up for sale. 
Sydney-based property trust GPT Group, 
which sold the islands to Hideaway in 2009, 
valued Dunk at A$51.8 million and Bedarra 
at A$24.8 million as of DEC07. 
According to the Bedarra website, Hideaway 
Resorts sold Bedarra to the local family-
owned Charlton Hotel Group, reportedly for 
about A$5 million last November. That was 
followed by the sale of Dunk to Brisbane-
based Linc Energy Ltd.’s CEO Peter Bond 
for A$7.5 million in December, according to 
CBRE’s Bunz. The new owner plans to make 
the island a private getaway for his family, the 
Australian Financial Review quoted him as 

saying on 02DEC.
For-sale advertisements of hospitality prop-
erties in receivership jumped 47 percent to 
85 in 2011, according to real estate company 
Colliers International. Bunz told Bloomberg
 the decline in tourism to tropical NQ has led 
banks to push indebted resorts to declare 
insolvency or force them to sell, sending 
values to the lowest levels since 2000.
“The sales are starting to gain momentum,” 
said Bunz, who handled the Dunk, Bedarra 
and Lindeman island deals. 
The number of visitors for both leisure and 
business to tropical north Queensland fell 7% 
in the year ended 30JUN11, compared with 
a 9.2% rise in central Queensland – which 
includes important mining towns – and a 
16% jump in Brisbane, according to a January 
CBRE report. 
The increase was fuelled partly by low cost 
carriers offering cheap flights to places such 
as Bali and Fiji, and Asian resorts offering 
comparable or lower rates to their Australian 
counterparts.

Tasmania – 
The Forgotten Coast
Among the Inspiring Journeys for 2012-13 
is The Forgotten Coast, an 11-day journey 
priced from $8160pp twin share.
This journey around Tasmania begins in 
Hobart, where your clients get to explore the 
city sights before heading north east to the 
scenic Freycinet National Park to discover 
Wineglass Bay by boat, by foot or by kayak.
They then travel north to the Bay of Fires 
where the bright orange rocks contrast with 
the turquoise sea. Visit Mt William National 
Park and enjoy a wine tasting en route to 
Launceston. Journeying west, they experience 
the wilderness of Cradle Mountain National 
Park, and can choose to bushwalk around 
Cradle Mountain, go canoeing on Dove Lake 
or explore the park by horseback. There’s a 
visit to the Tarkine, an exquisite wilderness 
area in Tasmania’s north west before trav-
elling south to Strahan to cruise the calm 
waters of the Gordon River (above) and visit 
historic Sarah Island. They also get to admire 
the views of Nelson Falls and Lake St. Clair 
and return to Hobart. 
Departure dates are available from 31OCT12-
24APR13. 
Visit www.inspiringjourneys.co.nz or call 
0800 JOURNEYS (568 763).
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Farewell Possums, says gigastar
Australia’s greatest entertainment export – 
performer, satirist, artist and comedian Barry
Humphries – will take his final bow down 
under during his farewell tour, “Eat Pray 
Laugh!”
Humphries, whose alter egos include inebri-
ated cultural attaché, the Honorable Sir Les 
Patterson, and Moonee Ponds’ legendary 

housewife, Dame Edna Everage, will perform 
a limited number of farewell shows around 
Australia from June to August this year.
Dame Edna promises to “empower” audienc-
es as she meditates on the big issues of gender, 
ethnicity and climate change.
Click here to download the Showbiz Events & 
Travel flyer.

Potter, Picasso break records 
The Art Gallery of NSW and Sydney’s Power-
house Museum have both broken a long 
standing record for a special paid exhibition. 
The attendance record for the two world class 
cultural institutions stood for more than 
20 years after 323,300 people flocked to the 
Art Gallery of NSW in 1988 for Gold of the 
Pharaohs. 

Over at the Art Gallery of NSW, Picasso: mas-
terpieces from the Musée National Picasso, 
Paris has eclipsed its 1988 record with a total 
of 339,321 tickets sold.
Due to Harry Potter’s popularity, the Power-
house Museum recently extended its Austral-
ian run to 09APR while Picasso finishes on 
Sunday.

As of last Sunday, though, Harry Potter: 
The Exhibition, showing at the Powerhouse 
Museum has smashed that record with total 
admissions and pre sales of 339,368.

 La Traviata on Sydney Harbour 
Tomorrow sees the premiere of “La Traviata, 
Handa Opera on Sydney Harbour”, a specta-
cle described by the NSW tourism minister 
George Souris as “one of the greatest events in 
the world.” 
The production’s 18 performances take place 
on a specially built stage above the water, 

set in the bay just beyond the Sydney Opera 
House, with a full orchestra, fireworks, mag-
nificent sets and a 9 metre Swarovski crystal 
chandelier. 
Based on a capacity of 54,000, Destination 
NSW expects that A$20 million in new 
money will be driven into the NSW economy.

Last days of The Overland Sale
Rail Plus reminds agents that savings of up to 15% 
can be had on The Overland train, when booking 
Red or Red Premium service between Melbourne and 
Adelaide and vv. Sales must be made by 31MAR for 
travel 01APR12-31MAR13. Click here for the details.

The Mousetrap to tour Australia
Showbiz Events & Travel confirms that the world’s 
most famous thriller, Agatha Christie’s The 
Mousetrap is to tour Australia. The play opened 
in London’s West End in 1952 and has played 
there continuously ever since, chalking up 24,000 
performances.
It will open at The Sydney Theatre at Walsh Bay 
on 05JUL, and will later move to Perth and Mel-
bourne. Click here to download the Showbiz flyer.

Sydney racing carnival 
begins
Tomorrow’s Myer Ladies Day at Rose-
hill Gardens marks the start of the 2012 
BMW Sydney Carnival. The festival, a 
highlight on Australia’s racing calendar, 
runs through to 28APR and Schweppes 
Sydney Cup Day. 
The NSW Govt, through Destination 
NSW, has joined with Racing NSW, the 
Australian Turf Club, Tabcorp and Ing-
lis to reconfigure, develop and position 
the BMW Sydney Carnival as a signa-
ture event on the NSW Events Calendar. 
Some 40 group races and more than 
$20 million prize money will be on offer 
over six consecutive Saturdays, and the 
on-track action will be complemented 
by the Inglis Australian Easter Yearling 
Sale.
Royal Randwick’s reconstruction is well 
underway, and the 2013 Carnival will 
result in new purpose built sporting, 
recreation and event facilities. 

Australia had about 5.9 million visitors in 
2011, around the same number as in 2010, 
according to government stats. Meanwhile, 
7.8 million Australians travelled overseas in 
2011, up from 7.1 million the previous year.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1111
http://www.railplus.co.nz/specials/the-overland-sale/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1112
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PACIFIC ISLANDS

Aircalin: new logo a prelude to changes
Aircalin has decided to refurbish the cabins 
of its Airbus A330 over the course of this year 
and as a prelude to this makeover, the com-
pany is making some changes to its logo.
With the new cabins, Aircalin’s passengers 
will enjoy more comfort and increased 
services: seats with more individual space in 
Economy Class, “shell” type seats in Hibiscus 
(Business) Class, which will become a true 
sleeper when pushed back and, for all passen-
gers, the latest in-flight entertainment system 
with a large choice of films, games and music 
on demand. 
The revamped logo, described as refined, 
more dynamic, symbolises Aircalin’s position-
ing: a modern airline, committed to provide 
a high standard of service to its clients and to 

serve New Caledonia. 
The company’s registered name, “Air Calédo-
nie International”, which figured previously 
under the mark “Aircalin” has now disap-
peared in favour of simply “New Caledonia”. 
This choice emphasises the company’s wish to 
promote the destination all over the world. 
The hibiscus, which has been the airline’s 
emblem since its origins, remains but with a 
few minor changes. Finally, a cyan blue stroke 
underlines the logo, recalling the blue of New 
Caledonia’s World Heritage listed lagoon and 
the sky. 
Along with these changes, Aircalin staff will 
be wearing new modern and elegant uni-
forms, inspired by the company’s values.

Kiwi GM for Treasure Island Resort, Fiji
Treasure Island Resort has announced the appointment of Scott 
Walton as Group General Manager of the popular Treasure and 
Bounty Island resorts.
Kiwi born Watson will be remembered from his time at Vomo 
Island and Radisson resorts, and has returned to Fiji after four 
years in hotel management positions in Tianjin and Beijing, 
China.  He also held positions with Heritage Hotels in Auckland 
and Queenstown and with the Sheraton in Rotorua.  
From his career outset he has had a special interest in food and 
beverage operations and is looking forward to continuing the de-
velopment of the resorts’ emphasis on using fresh local produce.

Fiji International Jazz & Blues Festival
The second annual Fiji International Jazz & 
Blues Festival takes place on Denarau Island 
10-13MAY12, and the Sofitel Fiji Resort & 
Spa and House of Travel have created a four-
night package for fans. 
Priced from NZ$1,499pp twin share, the 
experience includes return economy airfares 
with Pacific Blue to Nadi ex AKL, return 
airport transfers, four-nights accommoda-
tion at the Sofitel Fiji Resort & Spa in a 
Superior Oceanside Room,  breakfast daily 

with optional sparkling wine, plus a festival 
pack providing access to the four-day jazz and 
blues event.
A ‘luxury’ version of the package with ac-
commodation in one of Sofitel’s new Luxury 
Oceanside Rooms is NZ$1,599pp twin share. 
Both offers are valid for bookings now until 
the 31MAR, for stays commenced and com-
pleted by 10 – 14MAY12 (subject to availabil-
ity). Call 0800 838 747.
For festival info, visit www.fijijbfest.org

Tanoa Hotel Group 
staff awards
A total of 56 staff members 
received awards this week at 
the inaugural Tanoa Hotel 
Group awards dinner held at 
Nadi’s Tanoa International 
Hotel.  Winners of Tanoa’s 
quarterly awards were treated 
as guests and served their 
dinner by Tanoa manage-
ment, including managing 
director Mohit Reddy in 
an event masterminded by 
Group director Kalpana 
Reddy. 

Three-month closure 
for Pan Pacific Singapore 
Although it has not yet been officially announced, 
TTG Asia and TravelMole are reporting that Singa-
pore’s Pan Pacific hotel is to close for three months 
to undergo a US$75 million facelift of its guestrooms 
and F&B outlets. 
Meeting rooms and Keyaki, the hotel’s rooftop Japa-
nese restaurant, will remain open. 
The Pan Pacific, which is the official hotel partner for 
this year’s ITB Asia in October, is expected to reopen 
for business in August.

http://www.mahertours.co.nz/index.php/americas/spring


Macau Government Tourist Office
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Sands Cotai Central opening date set
The official opening date for the new Sands 
Cotai Central integrated resort in Macau has 
been confirmed as 11APR. The development 
features more than 600 rooms and suites from 
Conrad, and more than 1,200 rooms from 
Holiday Inn.
 When Sands Cotai Central is fully complete 
in 2013, Sheraton will offer nearly 4,000 
rooms and suites, bringing the property’s 
combined accommodation offering to almost 

5,800 rooms. 
Sands Cotai Central will join its sister Cotai 
properties – The Venetian Macau and The 
Plaza Macau – to create an integrated resort-
city experience offering a variety of business 
and leisure travel amenities. 
Those seeking retail therapy will have the best 
in luxury duty-free offerings in more than 
600 stores that form Shoppes Cotai across the 
three adjoining properties.

Japan site revamped 
The official website of the Japan 
National Tourism Organiza-
tion (JNTO) Sydney office has 
been given a makeover, giving it 
improved functionality and an 
enhanced end-user experience. 
The site content has been ex-
panded and reorganized, showcas-
ing the destination’s ever evolv-
ing product base. Features and 
functions have also been improved 
from the viewer’s standpoint and 
the homepage is much easier to 
navigate.
Users can also engage with social 
media, such as Visit Japan Down 
Under Facebook and the Visit 
Japan Channel on YouTube. The 
Facebook page is the official 
channel for Australia and New 
Zealand travellers and is the 
ultimate resource for Japan travel 
info. They can also use the online 
inquiry form to request maps and 
brochures and ask questions when 
planning their next trip to Japan.
http://www.jnto.org.au 

Cathay Pacific welcomes 
runway decision for HKIA
Cathay Pacific Airways has welcomed the Hong Kong 
SAR Government’s approval to adopt the three-runway 
option for planning purposes as the future development 
blueprint for Hong Kong International Airport (HKIA).
The in-principle approval comes following strong public 
support of the three-runway option and the recommen-
dation to proceed by the HK Airport Authority.
Cathay Pacific chief executive John Slosar said: “We 
firmly believe the third runway is of critical importance 
to the sustainability of the Hong Kong economy and, 
therefore, to the long-term prosperity and well-being of 
Hong Kong’s people.  Connectivity with the rest of the 
world has made Hong Kong what it is today so we must 
be clear on how we can maintain and grow these links to 
our future.
“A third runway is the only viable option to ensure the 
long-term competitiveness of Hong Kong as an impor-
tant international financial centre, trading and logistics 
hub, tourism destination and professional services 
capital.”

SE Asia Breakfast with 
Adventure World & SIA
Adventure World would like to 
remind agents that there are still 
places available for the Christch-
urch, Hamilton, Rotorua and Tau-
ranga South East Asia Breakfasts 
with Singapore Airlines. These 
one-hour sessions are conveniently 
located in a café near you and will 
feature a great range of new and 
top selling product in South East 
Asia, says AW. 
For more information and to reg-
ister, click here or contact Adven-
ture World on 0508 496 753. 

The World Islamic Tourism Mart is being staged by the 
Malaysian Association of Tour & Travel Agents 31MAY-
02JUN at the Putra World Trade Centre and Seri Pacific 
Hotel in Kuala Lumpur.
In a drive to expand the world-wide Muslim market, the 
150-booth event is expected to draw 20,000 visitors.

Incheon to Jeju Island
Korean Air is to begin flights between Seoul’s Incheon 
airport and Jeju Island from this weekend.
Aimed at making it easier for international travellers to 
visit scenic Jeju, one of the ‘New7Wonders of Nature’, the 
KE flights are on B737-800s. Visitors to Korea previously 
had to fly to Jeju from Seoul’s Gimpo airport.

http://www.macautourism.gov.mo
www.adventureworld.co.nz/travel-agents/south-east-asia-roadshow


Vietnam never been cheaper
Clients can save up to $540 per person on Active Asia’s 
two Vietnam Tours until 31 March.
The Discover Vietnam, 5 star tour, offers quality touring 
with 2 night stays, stunning hotels and is fully guided. 
With $540 off, the tour is now available for only $2250 
twin share. 
While the Ultimate Vietnam tour, using quality 3 star 
hotels also includes 2-night stays throughout, fully 
guided, with a maximum of only 12 people per tour, this 
is fantastic leisurely touring at an amazing price. 
With a saving of $460pp, grab this tour now for only 
$1790 twin.  Both tours are guaranteed to depart and 
the special applies to selected tour dates.
A flier is available to download at 
www.activeasia.co.nz/agents

Amazing Hotel Value
Active Asia is promoting a fantastic hotel 
in Bangkok as its preferred property. 
The Rembrandt offers 4 star comfort in 
Sukhumvit, a wonderful area of Bangkok 
to stay in with lots of restaurant and 
shopping choices nearby.
The hotel offers easy walking distance to 
the BST Skytrain and has an award 
winning restaurant amongst its three
 restaurants to choose from.  Comfort, 
quality and style from only $66pp twin 
share.   Make your next Bangkok booking 
with Active Asia.

Asia 2012 Brochure
Covering countries from Japan and Korea 
to Taiwan, the Maldives and Philippines 
as well as the popular destinations of 
Vietnam, Cambodia, Thailand and China – 
Active Asia are the experts in Asia. 
Now serving Kiwis for 14 years, Active 
Asia’s brochure is always utilized well for 
its informative layout and information.

Win a Free 
Famil Trip
Active Asia are giving away a 
free famil – all you need to do 
is grab a copy of their 2012 
Asia brochure and answer 
some simple questions online 
at:
www.activeasia.co.nz/agents 
This year’s famils are heading 
to China and Vietnam with 
more proposed in the pipeline 
– details will be released soon 
at the agents-only website.

Maldives Value
A holiday in the Maldives is often on everyone’s bucket list 
and to make it more affordable for everyone, Active Asia has 
the Centara Grand resort available ALL INCLUSIVE.
Centara Grand Island Resort delivers a unique premium 4 star 
resort experience and offers the ultimate in barefoot luxury 
along with a range of exciting activities that will appeal both 
to couples and to families. This all inclusive resort is located 
on the South Ari Atoll boasting a house reef abundant with 
marine life. Just 25 minute flight from Male.
All rooms offer a living room, King Beds, separate shower, tub, 
mini-bar, Tea/Coffee facilities, hairdryer and DVD player. The 
lead-in Beach Suite occupies 2 floors and is 76 Sq meters in 
size. Stay between 16 Apr – 31 Oct for only $424 pp/twin – 
including all meals!

Phone: (09) 360 7669 Email: sales@activeasia.co.nz  www.activeasia.co.nz

Your Travel Agent:

Amazing savings on our Vietnam tours.

Vietnam

Discover Vietnam
Deluxe Touring

5 Star hotels *, quality 
inclusions, guaranteed 

departures, 2 night stays
Valid tour dates: 2 Apr, 14 May, 28 May,  

11 June, 25 June 

Was $2790 pp
$2250 per person 

twin share

Ultimate Vietnam
The best way to see Vietnam.

Quality 3 1/2 star hotels, lots 
of inclusions, guaranteed 
departures, 2 night stays

Valid dates: 8 Apr, 22 Apr, 2 May, 13 May, 23 May,  
3 June, 17 June, 1 July, 5 Aug, 26 Aug, 12 Sep, 23 Sep 

Was $2250 pp
$1790 per person 

twin share

NOW 
ONLY

NOW 
ONLY

*4 1/2 star hotels used where no 5 star option available

Conditions: On sale until 31 March 2012. Valid on selected tour dates only (other dates available at normal price). Excludes International Airfare, Insurance and Visa.  
Full payment required within 7 days of booking. Subject to availability and to price changes due to unforeseen circumstances.

Tour Sale

SAVE $540
per person

SAVE $460
per person

New this year includes cycling tours 
of Thailand and Asia from one-day to 
multi-day tours.
New China packages are also available 
with a 5 day/4 night Beijing package in-
cluding 4-star accomodation, transfers 
and sightseeing tours from only
$369 pp twin!
Order brochures online at 
www.activeasia.co.nz/agents

Phone: 09-360 7669
Email: sales@activeasia.co.nz
www.activeasia.co.nz/agents
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Red Hot Specials 
– Imperial Hotels Thailand
Exotic Holidays and Thailand’s Imperial 
Hotels
have released NZ dollar specials, for stays 
between 01APR and 30OCT12. They 
include properties in Phuket, Koh Samui, 
Chiang Mai and Bangkok.
Click here to download the flyer, which 
contains rates and conditions.

Cathay hosties tackle 
Sevens head on
Cathay Pacific, which for 20 years has sponsored 
the Travel Media Awards, used Tuesday’s Awards 
Night to show the gathered travel writers and 
photographers its latest Hong Kong Sevens ‘Game 
On’ TV commercial.  The ad features CX flight 
attendants taking on real-life local rugby players 
in uniforms suspiciously similar to those of the 
current Rugby World Champions.
The airline says the ad showcases Cathay Pacific’s 
brand attribute of professional staff who are 
always willing to go the extra mile.
Check it out here.

Borneo’s Orang-Utans 
& Turtles
A year-round destination, Borneo’s Sabah is a tropical paradise of 
scenic beauty, rugged landscapes, natural wonders, amazing wild-
life and cultural diversity. In three days visitors can experience 
this destination with Adventure World’s Islands and Primates 
independent tour, priced from $1121pp. Travellers will discover 
Sepilok Orang-Utan Centre where volunteers aid orphaned 
orang-utans towards rehabilitation to the wild and Libaran 
Island, where there is a the rare opportunity to witness the huge 
green turtles lumber ashore and lay their eggs on the beach.
Click here for details and call Adventure World on 0508 496 753.

THE AMERICAS
Inca Trail update
World Journeys reports that the Inca Trail 
is very busy this year, with very few permits 
remaining available right through to August, 
and urges agents to confirm their client’s ar-
rangements soonest.  World Journeys’ 5-day 
Classic Inca Trail package is priced from 
$1,015pp share twin including transport 
from/to Cuzco, a specialist English speaking 
guide and porters, porterage of up to 8kg per 

person, communal camp equipment includ-
ing table and camp chairs, heated dining tent, 
spacious tents, Thermarest sleeping pads, wa-
ter filter, and meals (4 Breakfasts, 5 Lunches, 
4 Dinners).  
The Machu Picchu Historic Sanctuary Fee 
of approx. US$85 is payable directly.   As the 
trek is at high altitude, World Journeys highly 
recommends a stay in Cuzco for two days 
prior to the Inca Trail.  Call them on 0800 
117311 or email info@worldjourneys.co.nz

Heathrow unveils Olympics plan
Heathrow airport bosses have unveiled a 
£20 million battle plan to cope with the un-
precedented surge of passengers during the 
Olympics.
The extraordinary measures include a check-
in at the athletes’ village in Stratford and a 
temporary Olympics terminal to ease pres-
sure while the airport is at full stretch.
Some 10,000 flights will divert to other South-
East airports to protect Heathrow’s schedule 
for Olympic flights and other regular users. 
Heads of state and other VIPs will be sent 
to Stansted or Luton during a month-long 
ban on private jets and special charters at the 
country’s most crowded airport.
Heathrow will handle 60,000 official Games 
passengers — 80% of the “Olympic Family” 

— including athletes, sponsors and media. 
Airport bosses have recruited 1,000-strong 
“Team Heathrow” to deal with 15,000 Olym-
pic officials and athletes, and have bought 100 
outsize baggage trolleys to carry sports kit.
Olympic Family members will be fast-tracked 
at passport control with 300 extra UK Bor-
der Agency staff manning dedicated “Games 
lanes”. But BAA will not face its biggest chal-
lenge until the day after the closing ceremony 
— 13AUG — when the airport will be inun-
dated with more than 138,000 passengers and 
203,000 bags, in its busiest ever day.
Other key dates will be 16JUL, when scores 
of teams fly in, and 26JUL, when many of the 
25,500 sponsors and their guests will arrive 
for the opening ceremony.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1110
http://www.youtube.com/watch?v=dlSPYkqOccU
www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/borneo/tours/islands-and-primates
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Titanic advance bookings massive
More than 50,000 tickets have already been prebooked for Northern 
Ireland’s newest visitor attraction, Titanic Belfast, which opens on 
31MAR. Bookings have so far come from 20 countries around the 
world, including New Zealand.
The finishing touches are now being made to Titanic Belfast, the six-
floor building and its surrounding plaza. It features an architectural 
design influenced by several maritime themes, including ice crystals, 
ships’ hulls and the insignia of the White Star Line, the owners of the 
Titanic. Some 3,000 shards make up the building’s exterior while the 
plaza includes one of the world’s largest outdoor maps of the Northern 
Hemisphere, tracing Titanic’s route across the Atlantic. And dominat-
ing the approach to the building is a 15-ton “Titanic” sign recently 
winched into place. Laser-cut and made from eight solid-steel plates, 
the 15-meter-long sign is the same length as the private promenades 
available on RMS Titanic’s most expensive accommodation, the First 
Class Parlour Suites. The new sign is also the same weight as Titanic’s 
main anchor.
Titanic Belfast features nine interpretive and interactive galleries that 
explore the sights, sounds, smells and stories of Titanic, as well as the 
city and people which made her. The building will also house tempo-
rary exhibits, a 1,000-seat banqueting suite, education and community 
facilities, catering and shopping space and a basement car park.

Discover Vienna on the run
With the guides from Vienna Sight Running, visitors can get to 
know the Austrian capital while staying fit.
While Vienna’s sights can be easily visited via horse-drawn 
carriage, bus, streetcar, or on foot, keen joggers can run around 
the city under the guidance of sport experts. The starting line 
is at your client’s hotel, company site, or congress centre. From 
there they can choose one of three routes: through the historic 
city centre, retracing the footsteps of “The Third Man” along 
the Vienna River and the canal to the Prater and the Riesenrad, 
or from the Danube up to the Leopoldsberg, with views of the 
entire city. 
The routes are 8-10km long, and there is one suitable for every 
runner. But if desired, tailor-made routes can also be put to-
gether for individual runners or groups. The price per route is 
70 euros for the first person, with a reduction for each addi-
tional runner to €20 for the fourth participant.

Scotland Day Tours from Rail Plus
Discover Scotland with a Day Tour, fully guided and departing from either 
Edinburgh or Glasgow and taking in some of Scotland’s top sights like Loch 
Ness, Stirling Castle, Rosslyn Chapel and many more in the comfort of a 
luxury mini bus. Rail Plus, which has these tours available, suggests the best 
way to access Glasgow and Edinburgh from London is by train, and they 
have instant purchase fares starting at $73 to Edinburgh and $97 to Glasgow.

The Berlin Pass
Your clients can see more and save more with the Berlin Sightseeing Pass. 
Rail Plus, which sells the Pass, says it provides entry to a choice of over 50 
attractions without further payment. Top sights include the Berliner Dom, 
Pergamon Museum, Bus Tour, river cruise, Stasi Museum, Checkpoint Char-
lie Museum and many more. There’s also free travel on public transport in 
Berlin covering zones ABC.
The Berlin Sightseeing Pass comes in two- and three-day options. Book by 
30MAR12 for a 10% discount.

Auroras light Christmas 
in Lapland
Bentours is encouraging agents to get in quick 
on its Christmas in Lapland package as 2012 
brings the brightest Northern Lights in 50 years.
The 5-day package is based in Rovaniemi in 
Finnish Lapland - one of the best places to 
catch the natural phenomenon which is this 
year expected to be at its peak.
Departing 23DEC, this family-friendly adven-
ture includes a visit to Santa’s secret hideaway, 
reindeer sleigh rides and the Snowfun Park to 
enjoy tobogganing, kick-sledding and other 
fun winter activities.
It also features a visit to the Arktikum Science 
Centre & Museum to learn about the history, 
culture and traditions of the Arctic region, 
and shopping at Santa Claus Village.
The package is from NZ$2655*pp twin share 
– around 15% less compared to last year due 
to the strong Australian dollar - and includes 
four nights at a hotel of choice with daily 
breakfast, four dinners, one lunch, return 
airport transfers, sightseeing as per itinerary 
and outer winter clothing when participating 
in excursions.  Optional activities include a 
moonlight snowmobile safari, visit to a husky 
musher’s camp and dinner in an igloo.
Scientists are predicting 2012 will be the best 
opportunity to view the Aurora Borealis in 50 
years, making this European winter the ideal 
time to travel to Lapland.
Contact Bentours on 0800 443 510 or visit 
www.bentours.co.nz.
*Terms and conditions apply. Prices subject to change 
and availability. The advertised price is based on a stay 
at the 3.5 star Sokos Hotel Vaakuna.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://www.railplus.co.nz/sights-and-transport/tours-of-scotland/pricesinfo.htm
http://www.railplus.co.nz/uk-by-rail/uk-train-tickets/britrail-instant-purchase-fares.htm
http://www.railplus.co.nz/sights-and-transport/the-berlin-pass/pricesinfo.htm
http://www.cxagents.com
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AVIATION
Lufthansa slams European regulators
China’s opposition to the European Union’s 
Emission Trading Scheme (EU ETS), has 
prevented Lufthansa from obtaining rights 
to operate an Airbus A380 to Shanghai, ac-
cording to the carrier’s chairman and CEO 
Christoph Franz.
He told the European Aviation Club in Brus-
sels on Tuesday: “The EU ETS is further 
increasing the already distorted level playing. 
We [the European airline industry] can-
not accept retaliatory measures against the 
EU ETS in whatever form, landing rights or 
other. Some days ago, Lufthansa once again 
did not get the authorization to use an A380 
to Shanghai.” 
In a warning to European regulators he said 
that listening and nodding is not enough. 
“We are in favour of a global solution [un-
der ICAO]; however, in the meantime there 
is distortion. This distortion has started for 
Lufthansa in the second half of 2011 when we 
started hedging and buying CO2 certificates. 

We are trapped in a corner,” he said.
Franz also attacked regulators for not ad-
dressing other market distortions and for not 
creating the right regulatory framework for 
European network airlines to thrive, and criti-
cized the inability of European and national 
authorities to deal with the massive influx of 
capacity by airlines from the Arabian Gulf 
states.
Calling it “real distorted market access” he 
said Lufthansa offers some 7,000 weekly 
seats from Germany, which has 82 million 
inhabitants, to the Gulf states, whereas the 
airlines from the Gulf states, which have 6 
to 7 million inhabitants, offer 38,000 seats to 
Germany.

Dreamliner for Japan Airlines
Japan Airlines is to take delivery of its first 
Boeing 787-8 Dreamliner on Sunday, and the 
aircraft will be flown from Seattle, Everett to 
Tokyo, Narita by JAL pilots the following day. 
The carrier will deploy it on 22APR by oper-
ating the first ever non-stop flight between 
Tokyo and Boston, followed later this year 
with non-stops to San Diego.
JAL’s 787 Dreamliner is configured in two 
classes with 42 seats in business and 144 seats 
in economy. The airline will fit its newest 
Executive Class JAL Shell Flat NEO seats that 
are 5cm wider than the seats now fitted on 
JAL’s B777s, in a 2-2-2 configuration. Lavato-

ries in Executive Class also feature a special 
warm-water Toto Washlet, an electronic toilet 
seat featuring a water-jet function for washing. 
The Economy Class seats have 2cm wider 
space than current seats and are configured 
2-4-2.
The JAL 787-8 will feature a brand new type 
of in-flight entertainment called SKY MAN-
GA which reflects a distinctive part of the 
Japanese culture. There will be more than 30 
titles of Japanese comics available in electron-
ic versions on JAL’s in-flight entertainment 
system initially, with expansion to English 
versions planned for the near future.

Short game at 30,000ft 
Passengers on board Air New Zealand’s all 
black A320 over the next few days are be-
ing invited to take part in a world first for 
in-flight entertainment on selected services 
between Auckland and Queenstown.
To celebrate Air New Zealand’s sponsorship 
of the NZ PGA Pro-Am tournament, the air-
line is running the ‘30,000ft in-flight putting 
challenge’ where passengers will be invited to 
putt down the aisle of the aircraft.
Four pax on each flight will get to putt down 
the aisle to win a range of golfing prizes.  
The overall champion will be awarded a 

prize pack consisting of a VIP trip for two 
to Queenstown to watch the final day of the 
inaugural Pro-Am, including flights, accom-
modation and a brand new set of custom-
fitted Callaway RAZR clubs kindly supplied 
by Callaway, another tournament sponsor.
Check www.theflyingsocialnetwork.com to 
see challenger photos along with a live leader 
board.  The competition will conclude next 
Monday with the winner announced on 
Tuesday.

Virgins merge FF programmes
In a logical move to capitalise on Virgin 
brand synergies, Virgin America, Virgin 
Atlantic and Virgin Australia have merged 
their frequent flyer programmes, enabling 
customers to earn and burn points across the 
lot.

Low cost carrier Scoot has taken ownership 
of its first aircraft, a Boeing 777-200, which 
it purchased from its parent, Singapore 
Airlines. A second plane is being delivered 
on 30MAR, and ATW Daily News reports that 
they will enter service by mid-year after 
completing a heavy maintenance D check, 
and received their new livery and interiors.

Air Berlin has become the latest member 
of the oneworld alliance. Meanwhile, its 
Austrian partner, FlyNiki, became an af-
filiate member of the alliance. AB serves 
162 destinations in 40 countries. It carried 
more than 35 million passengers in 2011. 
Oneworld now has 11 full members.

The UK government has confirmed the 
Air Passenger Duty (APD) will rise to 8% on 
01APR12 as previously announced, despite 
strong lobbying from airlines, airports and 
the tourist industry to cancel the tax.

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com


RAIL TRAVEL CRUISE NEWS
Eurail Italy Pass tops country popularity charts
Eurail Group has confirmed that the Eurail 
Italy Pass is the second most popular Eurail 
pass sold in 2011.
Italy’s railway network is as attractive as the 
country itself, offering an impressive high-
speed system connecting Italy from North 
to South. As a result, rail travel has become 
increasingly popular within the country. 
Trenitalia’s fleet of Frecciarossa trains make 
the non-stop connection between Rome and 
Milan possible in just 2h 59m (this is 1h 27m 
faster than before the high speed line was 
available).
A total of 68,732 passengers used the Eurail 
Italy Pass in 2011, up 8.5% on 2010. 
The Eurail Global Pass, valid in 23 countries 
(including Italy), was the most popular pass 
with a notable 100,856 passes sold in 2011.  

Besides the number of pass holders who 
travelled to Italy with the Eurail Italy Pass and 
the Global Pass, more than 200,000 travel-
lers purchased a Eurail country combination 
pass, which included Italy. By choosing Italy 
as a destination between these passes, it made 
the country the top choice on the destination 
popularity charts among Eurail pass coun-
tries.
Trenitalia’s Frecciarossa (Red Arrow) and 
Frecciargento (Silver Arrow) trains connect 
the whole of Italy. Onboard facilities include 
20% more legroom than on average airlines, 
sound proofed and air conditioned coaches, 
room for luggage, electrical sockets, informa-
tion displays in each coach, complimentary 
welcome drink and snack (1st class only) and 
Wi-Fi internet access.

See Switzerland for Half the Price 
Unlimited rail, boat and bus travel through-
out Switzerland is half the price this April and 
May, with Swiss Travel System offering two 
Swiss Passes for the price of one.
With a comprehensive public transport net-
work of some 26,000km, Switzerland is one 
of the easiest countries to see by rail, bus and 
boat. The Swiss Pass provides an all-inclusive 
ticket for unlimited travel to every major city, 
region and tourist destination in the country.
In addition to offering two adult tickets for 
the price of one in April and May, the Swiss 
Pass also includes free entry to more than 
400 museums and half-price fares on most 
Swiss mountain railways – such as the Glacier 
Express.
A second class two-for-one four-day Swiss
 Saver Pass is available for 188 Euros (approx 

NZ$300), with first class passes available for 
300 Euros (NZ$479). 
Alternatively, purchase a second class two-
for-one four-day Swiss Saver Flexi Pass – 
which enables travel on any four days with a 
one month period – for 218 Euros (NZ$348), 
with first class passes available for 349 Euros 
(NZ$557).
Available for travel 01APR-31MAY12. Terms 
and conditions apply. Book through Rail Plus.
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New options for HAL Alaska CruiseTours
As part of its 2012 Alaska CruiseTour 
programme, Holland America Line has intro-
duced three new options, including the 
industry’s only three-night Denali experience 
and CruiseTour departures featuring one-
night Denali adventures. 
Ranging in total length from 10 to 20 days, all 
CruiseTours combine a three-, four- or seven-
day Inside Passage Holland America Line 
cruise with in-depth overland tours. While 
nearly all offer a choice of one, two, or three 
nights at Denali, six tours also feature Cana-
da’s Yukon Territory with its Klondike Gold 
Rush heritage and pristine national parks 

such as Kluane National Park and Tombstone 
Park. Departures range from May through 
September.
Unique to the Holland America Line cruise 
experience, highly trained and knowledge-
able interpreters, Tour Concierges and Alaska 
travel guides are present on most CruiseTours 
and Alaska sailings, and National Park Rang-
ers provide extensive commentary and guided 
programmes at Glacier Bay National Park. 
Tour Concierges travel throughout the land 
portion on longer CruiseTour itineraries.
Call Francis Travel Marketing on 09-444 2298 
for all HAL matters.

Save $800 on Antarctica
World Journeys has just released details of 
its FEB13 small group hosted cruise jour-
ney to Antarctica: The Last Continent.  The 
17-day itinerary includes flights ex AKL; 
four-star hotels in Buenos Aires and Ushuaia; 
a 10-night cruise aboard the 80-guest ice-
strengthened M/V Antarctic Dream; sightsee-
ing and dinner/tango show in Buenos Aires; 
transfers; most meals; and the services of a 

World Journeys host (subject to a minimum 
15 participants).  An extension to Iguazu Falls 
and Rio de Janeiro is available, with prices on 
request.  
Pricing starts from $14,930pp, but bookings 
deposited before 31MAR12 enjoy a saving of 
$800pp.  Airline taxes of approx. $185pp, and 
tipping, are additional. Call 0800 117311 or 
info@worldjourneys.co.nz

Silver Shadow prang
Deluxe cruise ship Silver Shadow collided in fog 
with a container ship about 8km off the Vietnam 
coast last Friday, punching a hole in the local vessel.
In a statement, Silversea Cruises said, “Silver 
Shadow incurred limited minor dents and guests’ 
safety was never compromised. The ship was fully 
operational and continued on its course to Ha Long 
Bay, where all shore tours operated normally.”
Silversea said it was carrying out a full investigation 
into the incident.

http://www.railplus.co.nz/europe-by-rail/eurail-passes/eurail-single-country-passes/swiss-flexipass/prices-info.htm
http://www.railplus.co.nz/europe-by-rail/eurail-passes/eurail-single-country-passes/swiss-flexipass/prices-info.htm
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SAVE 
UP TO $1,000 

PER COUPLE

+ EXTRA BONUSES
WHEN YOU BOOK BEFORE  

31 JULY, 2012

CLICK HERE FOR MORE INFORMATION   
VISIT  

WWW.VIKINGRIVERCRUISES.COM.AU

2013 NOW 
OPEN FOR 
BOOKINGS!

NEW LUXURIOUS SHIPS, 

NEW EXCITING ITINERARIES,

NEW REMARKABLE EARLY 
BOOKING DISCOUNTS!

Port Spotlight  
New England Cruising

New York: A favourite port of call as well as a 
home port for many cruise lines. New York is well 
known as the city that never sleeps and arguably 
one of the most exciting cities in the world.
In 2011 New York had 267 scheduled calls by 
cruise ships bringing 645,000 passengers and 
crew to the city with an estimated US$160 mil-
lion in spending. According to the local cruise 
authority, NYCruise, in delivering hundreds of 
thousands of tourists each year the cruise industry 
contributes significant investment into the local 
economy.
There are many attractions that cruise passen-
gers find accessible in this great city- the lights 
of Broadway, Central Park, the Yankees and many 
different cultural as well as culinary experiences.
Boston: Generally 1st port of call after embark-
ing in New York will find cruise passengers in the 
city of Boston as part of a Canadian New England 
itinerary.
The fascinating city of Boston has been welcom-
ing cruise visitors for over a hundred years and 
now boasts a newly expanded cruise terminal.
The Black Falcon Cruise terminal welcomed more 
than 310,000 visitors in 2011 from over 100 ship 
visits.
Boston is rich in history, offers award winning 
restaurants, a multitude of museums serving 
many interests and 
world class shop-
ping – an excellent 
combination for the 
cruise passenger.

Viking’s Remarkable Air Deal: A$995 RT 
Viking River Cruises has announced a strictly limited return economy airfare to 
Europe for A$995 return alongside the release of the Early Booking Discount with 
savings up to A$1,000 per couple off their cruise fare plus book by 31JUL12 to 
receive Viking Extra Bonuses such as airport transfers, gratuities and complimen-
tary on board beverage package worth up to A$900pp.
Viking’s remarkable airfare is only offered to the Australian and New Zealand 
market, and for A$995 per person, travellers can purchase a return economy air-
fare to Europe from all major gateways in Australia. This deal* is inclusive of taxes 
and seasonal surcharges and is offered to a wide range of European gateways.
“We have identified that the Australian and New Zealand traveller in general 
spends more time in Europe than on the duration of our cruises. Therefore, this 
remarkable air offer allows travellers to not only fly to a large number of gateways 
in Europe but to also choose their dates as they need to. This makes the airfare 
highly flexible, allowing our travellers to combine a Viking cruise and air deal 
while fulfilling their other travel needs,” says Teresia Fors, managing director of 
Viking River Cruises, Australia and New Zealand.
*For full booking conditions for Viking $995 air offer click here and call 0800 447 
193 to book.

Viking River Cruises christens first four Longships
Godmothers Joanna Lumley of “Absolutely 
Fabulous,” Rebecca Eaton of PBS’ “Master-
piece”, Harvard Physicist Dr. Lisa Randall 
and Viking’s Most Travelled Passenger Gail 
Wiswedel have each christened one of Viking 
River Cruises’ four new Longships, Viking 
Odin, Viking Freya, Viking Idun and Viking 
Njord.
This week’s joint ceremony represents the first 
time in modern history that four cruise ships 

have been christened at once. Viking Odin and Viking Idun were christened in 
Amsterdam while Viking Njord and Viking Freya were christened via satellite from 
the Neptun shipyard in Germany.
“As we celebrate our 15th anniversary in 2012, we’re proud to say this is the 
biggest day in our company’s history. The christening of four new Viking Long-
ships is the first step toward an exciting new horizon in our future,” said Torstein 
Hagen, Chairman of Viking River Cruises. “By the end of 2013, we will have 
launched an unprecedented 12 new Viking Longships in two years, and today we 
are thrilled and honoured to have had such an eminent and sophisticated group 
of women helping us christen the first four of those vessels.”

http://www.vikingrivercruises.com.au/regions/europe/index.aspx
www.vikingrivercruises.com.au/termsconditions_2013.aspx
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Red Arrows for Cunard spectacle
Cunard Line has announced that the world-
famous Red Arrows aerial display team will 
be an extra highlight of the company’s Three 
Queens Diamond Jubilee Event in South-
ampton to celebrate the 60 years of HM The 
Queen’s reign, on Tuesday 05JUN12.  
In what is expected to be the biggest celebra-
tion outside London over the extended bank 
holiday weekend, all three ships of the Cu-
nard fleet will sail up the Solent in formation 
for the first time that morning, in preparation 
for a day of special tributes, celebrations and 
displays.

Norwegian Cruise Line executives, in Sydney for a media lunch, told the gathering 
that they are definitely looking at an Australian deployment in the future. They 
had revealed that Australia was NCL’s fourth biggest international source market 
after the UK, Germany and Spain.

Holland America Line’s culinary consultant 
Master Chef Rudi Sodamin has again been 
named Best Cruise Line Chef by Porthole 
Cruise Magazine. Porthole also recognized 
Holland America Line as having the Best 
On-Board Art Collection.

Princess Cruises Announces 
2013 Europe and Alaska Cruise Seasons
Princess Cruises has released its 2013 Europe 
and Alaska programmes, which feature the 
debut of the new Royal Princess in the Medi-
terranean as well as Grand Princess’ first-ever 
Alaska season.
In Europe, Princess will be sailing its young-
est fleet ever in the region, with seven ships 
cruising the Mediterranean, Baltic, and 
Northern Europe. 
Royal Princess will sail the 12-day Grand 
Mediteranean route, while passengers can 
take advantage of a variety of other Europe 
cruise options across the fleet, including the 
British Isles, Holy Land, Black Sea and Scan-
dinavia and Russia. 
Fares start from NZ$1676*pp twin-share for 
a 7-night cruise from Southampton to Spain 
and France on Crown Princess. 
In Alaska, the seven-ship Princess fleet will 
feature Grand Princess cruising from San 
Francisco and will offer the most balcony 
staterooms in the region.
Alaska visitors can also choose from more 
than 20 Princess cruisetour options, all 
featuring Denali National Park. 
Alaskan cruises start from NZ$1151*pp 
twin-share for a 7-night Inside Passage 
cruise on Golden Princess, sailing roundtrip 
from Seattle.  Cruise tours are priced from 
NZ$2415*pp twin-share for a 13-night ex-
perience including a seven-night Voyage of 
the Glacier cruise and six nights exploring 
Copper River, Denali National Park and Mt 
McKinley.
The 2013 Europe programme features seven 
ships sailing on 60 itineraries with 124 de-
partures to 135 destinations.  In addition to 
the debut of Royal Princess in June, highlights 

include three new 7-day Mediterranean 
Interlude sailings for Ruby Princess.
Meanwhile the intimate Ocean Princess will 
offer a new 14-day Iceland and Norway itin-
erary to remote ports in Iceland as well as a 
maiden call to Klaksvik in the Faroe Islands, 
while sister ship Pacific Princess will feature 
a full season of Holy Land sailings as well as 
more departures on Black Sea cruises.
Maiden calls for the season include Toulon, 
France for Provence; Bourdeaux (Le Verdon), 
France; Heraklion, Greece on the island of 
Crete; Trapani, Italy on Sicily; Milford Haven, 
Wales; Kirkeness, Norway; Klaksvik, Faroe 
Islands; and Skjolden, Norway.
Princess Cruises’ new Alaskan programme 
features seven ships sailing on five itinerar-
ies to more than 15 destinations. In total, the 
line will offer 124 Alaska cruise departures in 
2013. 
Cruise options include the Voyage of the 
Glacier, between Vancouver and Whittier and 
featuring two glacier-viewing experiences 
on every sailing, with visits to Glacier Bay 
National Park plus either Hubbard Glacier 
or College Fjord, as well as Inside Passage 
sailings from Seattle, Vancouver and San 
Francisco.
Travellers can also choose a Princess cruise-
tour for a complete land and sea Alaska 
experience ranging from 10 to 15 nights. All 
cruisetours include a seven-day Voyage of the 
Glaciers sailing, with a visit to Glacier Bay 
National Park, plus at least two nights in the 
Denali National Park area with stays at Prin-
cess’ riverside wilderness lodges. 
*Subject to availability, conditions apply.

Sette Mare at La Veranda
Regent Seven Seas Cruises kicks off its 20th 
anniversary season with the debut of Sette 
Mari at La Veranda. Italian for Seven Seas, 
the new restaurant will offer a casual dining 
experience.  
Each evening, the breakfast and lunch buffet 
venue La Veranda will transform into Sette 
Mari at La Veranda, where guests will enjoy 
an extensive menu of authentic antipasti and 
Italian specialty items paired with distinctive 
Italian wines. Al fresco dining is also available 
so guests can dine under the stars.
Sette Mari will debut on Seven Seas Navigator
 (30MAY), followed by Seven Seas Voyager 
(02JUL) and Seven Seas Mariner (13JUL). 
For the latest pricing and availability, call 
Cruise Holidays on 09 523 7788 or 0508 
CRUISE (278 473).  
Visit www.CruiseHolidays.co.nz for the latest 
e-brochures.

New Zealand Apartments has released its 2012-2013 Directory, 
featuring 43 of NZ’s best apartments, from Paihia in the North 
through to Invercargill in the South.
“We highly recommend apartments for self drive clients, but they 
really deliver for families,” says managing director Anton Wilke. 
“With convenient fully self catering kitchens, in-room laundries 
and 1, 2, 3 and some 4-bedroom options, apartments offer that 
home away from home feel.”
He says the group has excellent geographical coverage allowing 
clients to book entire itineraries.
For a copy of the new directory email info@centralres.co.nz or 
Anton direct: anton@nzapartments.co.nz 
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New Quest serviced 
apartments for Rotorua 
The Rotorua CBD is about to get a sig-
nificant boost with news that a 36-room 
Quest Serviced Apartments block is to 
be developed at 1192 Hinemoa St. 
The vacant, four level building has been 
bought by R&B Consultants, who will 
develop the Quest serviced apartments. 
The building is located opposite the old 
Post Office and was previously known 
as the State Insurance Building.
R&B Consultants director, Ray Cook, 
says the development is an exciting 
and important boost for Rotorua’s 
CBD area, as well as the local tourism 
economy.
He says the Quest will have 21 studio 
apartments and 15 one bedroom apart-
ments across three levels. There will be 
22 onsite carparks. The ground floor 
will include a Reception area and Meet-
ing Room, along with a 135m² retail 
space. 
Mr Cook says construction will com-
mence immediately, with the develop-
ment due to be completed by the end of 
October this year.

New Zealand Hotel Industry Conference
The sixth annual New Zealand Hotel Industry 
Conference, co-hosted by the New Zealand 
Hotel Council and Horwath HTL Ltd, will be 
taking place on Thursday 31MAY12 at Pull-
man Auckland.
The organisers are expecting approximately 
300 delegates, sponsors and exhibitors to 
attend the conference. The day will follow a 
similar format to the highly successful 2011 
conference and will include international and 
local keynote speakers, panel discussions and 
concurrent breakout sessions on key issues 
facing the New Zealand hotel industry. There 
will once again be a trade exhibition by ap-
proximately 20 major suppliers to the hotel 
industry and an awards dinner after the day’s 
conference celebrating excellence in the hotel 

industry. A summary of the conference pro-
gramme can be found on the hotel conference 
website.  
A technical seminar will be held in the late 
afternoon on the Wednesday, the day prior to 
the hotel conference. Conference registrants 
can attend this seminar free of charge. A sum-
mary of the programme will be posted to the 
hotel conference website shortly.
Registration has now opened and on the 
website there is a copy of the registration 
form which lists the keynote speakers and 
topics proposed for the hotel conference. In-
formation will continually be updated on the 
website (www.nzhotelconference.com) over 
the next few weeks.
Earlybird registrations close on 01MAY12.

Travelbug Awards

This year, Travelbug made the criteria more demanding, and as a result only 
1% of properties achieved the highest accolade – the Platinum Award, and 
the property with the highest overall score was the Copthorne Hotel and 
Resort Bay of Islands.
For the full list of regional winners, click here.

Trade Me’s accommodation website Travelbug has announced the winners
of the 2012 Travelbug Awards. These recognise excellent performance by 
accommodation operators who list on the Travelbug website. Winners 
were selected based on the number of bookings made at each property, the 
quality of guest feedback and the overall quality of their Travelbug listing.

The five categories of awards presented were as follows:

IHG’s Hualuxe Hotels 
target China
InterContinental Hotel Group has unveiled 
Hualuxe Hotels and Resorts, the first inter-
national hotel brand designed specifically for 
the Chinese travellers.
Initially opening in Tier one, two, and three 
cities, IHG says it will eventually look to 
launch the brand in major cities across the 
world.
Among the differences from Western-style 
properties: a refined welcome experience with 
seamless VIP arrival, signature F&B, a late 
night noodle bar, natural surroundings and a 
unique Club Lounge.

Fiordland Lodge World Travel 
Award nominee
World Travel Awards, dubbed as the “Oscars 
of the Travel Industry”, has confirmed that 
Fiordland Lodge has been nominated for 
the first time by World Travel Awards in the 
category of ‘New Zealand’s Leading Luxury 
Lodge’. The online voting is now open and 
will close on 21SEP12. 
Says manager, Andy Cunningham: “It’s an 
absolute privilege to have ‘Fiordland Lodge’ 
nominated and we are extremely proud to 
have gained an international reputation for 
our unique accommodation and service. 
“Last year Fiordland Lodge was awarded Best 
Accommodation at the New Zealand Hospi-
tality Awards. The World Travel Awards are 
regarded as the pinnacle of achievement on 
an international scale recognising properties 
that have distinguished themselves as truly 
exceptional places to stay.”

http://blog.travelbug.co.nz/
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Watch those little expenses - 

a small leak can sink a great ship
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Wellington’s Wellesley Hotel joins Heritage Boutique Collection 

The Peppers network has officially added 
Peppers Parehua Martinborough to its New 
Zealand network. 
This follows last week’s announcement that 
the iconic Cradle Mountain Lodge in Tasma-
nia has also joined the Peppers group. 
Peppers Parehua Martinborough offers 28 
cottages and villa style accommodation in 
the Martinborough wine region, less than 1½ 
hours drive from Wellington. 
It is the fifth property in the Peppers NZ net-
work, joining Peppers on the Point Rotorua 
in the North Island and Peppers Clearwater 
Resort Christchurch, Peppers Lake Tekapo 
Resort and Peppers Beacon Queenstown in 
the South Island. 

Adventure World’s 
new online training
Adventure World is hosting a new range of 
online trainings that cater for brokers, part 
time & full time travel agents. The upcom-
ing online trainings will run at various times 
throughout the week and will run for approx-
imately 20 minutes. 
Upcoming online trainings include: 
G Adventures Update – Mon 26MAR, 
Online Sales Update – Mon 26MAR and 
Headwater Walking & Cycling – Mon 02APR. 
Click here to register.

Marketing whizz joins APX
Marketing professional Olivia Brown has 
joined the Atlantic Pacific American Express 
(APX) team in the company’s Newmarket 
HQ, taking on the role of Marketing and 
Communications Manager.

LATE BREAKINDUSTRY

In the next Stocklink
Travelbag Envelope
Omaka Aviation Heritage Centre
Exodus Discovery Wildlife & Adventure 
2012/13
Exodus 25% Discount Promotional Flyer
Peregrine Country Walkers 2012
Peregrine Reserve Exceptional Journeys
Northern Territory Discoveries 2012/13

Heritage Hotel Management has announced 
the Wellesley Boutique Hotel, Wellington as 
the sixth hotel to join its Heritage Boutique 
Collection.
Located on the capital’s Maginnity Street, the 
former gentleman’s club is a Georgian styled 
grade one Heritage Building with stylish 
rooms, an award winning restaurant, plus 
stylish wedding and conference facilities.
With its open fireplace, spiral staircase, baby 
grand piano and authentic cage elevator, 
guests could easily believe they had stepped 
on to the set of a 1920s movie. 
Guest rooms are rich in period detail, with 
decadent linens on sumptuous beds, and 
elegant, comfortable furnishings to relax in, 
plus, a claw foot bath to soak away the day’s 
stresses. 
“The Wellesley Boutique Hotel is a very spe-
cial addition to our Boutique Collection and 
complements well our contemporary CityLife 
Wellington - A Heritage Hotel on Lambton 
Quay,” says Ronnie Ronalde, the Collection’s 
general manager. “Combined, these two ho-

tels significantly strengthen Heritage Hotels’ 
position in the Wellington market.” 
The fine dining restaurant, Maginnity’s, is 
open for breakfast, luncheon, afternoon tea 
and dinner and executive chef, Marc Soper, 
is recognised both locally and internationally 
for his abilities. 
Call 04 474 1308 and visit 
www.wellesleyboutiquehotel.co.nz or 
www.HeritageBoutique.co.nz

Olivia brings 
her strong 
strategy 
building and 
creative mar-
keting skills 
to APX after 
ten years of 
experience in 
advertising 
and market-
ing roles in 
the entertain-
ment and media industries.
Her last role was a contract position as Brand 
Manager at Fairfax Magazines and prior to 
that she worked as Advertising Manager at 
Roadshow Film Distributors.

Olivia Brown

AKL traffic figures FEB12
Auckland Airport’s FEB12 traffic update 
shows total international passenger 
volumes (excluding transit passengers) 
increased by 1.8% vs FEB11. Pax to/
from Asia were up 11.3%.   Domestic 
passenger volumes for FEB12 were up 
2.2% on 2011. This was driven by strong 
domestic passenger volume growth on 
Jetstar flights. 
Queenstown Airport’s domestic pas-
senger volumes were up 17.2% on 
FEB11. The increase was driven by the 
new Jetstar route to/from Wellington 
and increased load factors across other 
domestic routes.


