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Cruise industry gives 
Canterbury tick of approval

The American-based cruise industry is eyeing with interest develop-
ments in post-quake Christchurch and remains committed to includ-
ing Canterbury on its itineraries.
That is the message Christchurch & Canterbury Tourism business 
development manager Caroline Blanchfield has come home with after 
a whistle-stop tour of the United States where she met with key repre-
sentatives from the six major cruise lines.
Ms Blanchfield was part of a trade delegation organised by Tourism 
New Zealand and Cruise New Zealand in order to strengthen New 
Zealand ties with the lucrative cruise industry, which is headquartered 
in the US.
“The feedback I got from all the cruise lines is that they’re very keen 
on Canterbury as a destination and see it as still delivering an interest-
ing visitor experience for cruise ship passengers. They were very posi-
tive about the coming season and hold high hopes for the long-term 
future of the region,’’ Ms Blanchfield says.
It is likely to be another year before the Port of Lyttelton can resume 
hosting cruise ship visits but with Akaroa, Kaikoura and Timaru offer-
ing alternative ports of call Canterbury could host 90 cruise ship visits 
over the coming season with an estimated 207,000 passengers. 
Cruise passengers are highly satisfied with Akaroa and Lyttelton as 
ports of call. Both rated 8.72 out of a possible 10 last season and indi-
cations are that these ratings will remain the same or rise slightly for 
2011/12 season.
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Christchurch ponders $250K spend
Christchurch & Canterbury Tourism is 
reported to be looking at options for spend-
ing what’s left of $350,000 in funds originally 
committed to a “Canterbury Tourism Part-
nership” in support of Air Asia X flights from 
Kuala Lumpur.
The Press says the withdrawal of the low cost 
carrier’s flights from 31MAY has left CCT 
pondering whether to spend the remaining 
budget (believed to be around $250,000) in 
Malaysia or to redeploy the funds to another 
air route.
CCT chief executive Tim Hunter is quoted 
as saying “We’ve got to remember that there 
are still four airlines out of SouthEast Asia 

and not all of them are full at the moment. 
There may be ways we can divert some of this 
business and still get a benefit to Christchurch 
and the South Island. 
“But if we feel that is not the case then we will 
certainly stop the planned expenditure and 
look at what other air routes we’ve got that 
would be deserving at the moment,” Hunter 
said. 
The industry was not doing as well in terms 
of attracting Australian travellers into Christ-
church as it would like, Hunter said. Rebuild 
features such as the Cashel Mall Re:Start 
project and pop-up restaurants could be used 
as promotions across the Tasman.

Merlin magic for Kelly Tarlton’s
Merlin Entertainments Group, second only 
to Disney as a leisure attractions operator, 
has big plans for Auckland must-see visitor 
experience Kelly Tarlton’s, which it acquired 
last year.
To be rebranded Kelly Tarlton’s SEA LIFE 
Aquarium, the subterranean venue is to get a 
five-month, $5.5 million upgrade that will re-
sult in the development of ten themed zones 
showcasing more than 30 live animal displays 
and 80 different species. It will also emphasise 

the role Kelly Tarlton’s plays in sea life conser-
vation.
Its Antarctic penguin enclosure, a world-first, 
will also be transformed to allow visitors 
more time to observe the 80-strong collection 
of Gentoo and King Penguins.
Merlin operates 70 attractions in 16 coun-
tries, including Sydney SEA LIFE aquarium, 
Sydney Wildlife World, the Sydney Tower 
Observatory, plus Legoland and Madame 
Tussauds attractions around the world.

Lake Wanaka tops nation in visitor number growth
Lake Wanaka has again seen a significant 
increase in its monthly visitor numbers, re-
cording the highest increase in visitor num-
ber in January out of any destination in New 
Zealand.
Lake Wanaka recorded an extra 23,000 guest 

nights, up 23% against a national trend of a 
4% decrease.
Lake Wanaka Tourism general manager, 
James Helmore attributed the increase to a 
number of factors, including stunning weath-
er, increased marketing activity and events.

Te Radar to front 
Te Kuiti’s Great NZ Muster
Kiwi funny man, Te Radar will be com-
muning with everything sheep-like and 
rural as he fronts Te Kuiti’s infamous street 
festival “The Great NZ Muster” on 31MAR.
The festival which celebrates Te Kuiti’s self 
proclaimed title “Shearing Capital of New 
Zealand” is turning 20 this year and organ-
izers say who better to MC this unique 
event then a man who is as quirky and Kiwi 
as “The Great NZ Muster”.
He’ll get up close and personal with some 
coloured racing sheep, spin a few yarns 
with eccentric characters, then grab some 
clippers and try his hand at shearing.  He’ll 
munch down in the smoko hut on mutton 
delights created by Beef and Lamb New 
Zealand’s Platinum Ambassador from Pal-
ate Restaurant in Hamilton, Mat McLean.  
But most importantly Te Radar will help 
build-up the tension for the highly antici-
pated main event – the world’s largest sheep 
run, “The New Zealand Shears Can-Am 
Running of the Sheep” which sees approxi-
mately 2000 sheep let loose to run down 
the main street of Te Kuiti at 2pm. TravelMemo   20120320    20MAR12    Page 2
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The Kingston Flyer Weekend
The inaugural Kingston Flyer Weekend, 
taking place on Saturday 31MAR and Sun-
day 01APR, will be especially exciting for the 
people of Kingston (pop. 200) because they 
nearly lost their famous steam train forever 
after the previous owner suffered financial 
failure in 2009. 
Annette Dalziel of the Kingston Community 
Association said they are very keen to support 
the new owners in keeping the train going: 
“We are absolutely delighted to know that this 
beautiful train will continue to underpin our 
tiny tourism industry and will be seen puffing 
its way between Kingston and Fairlight with 
the mountains behind it as it has done for 
more than 130 years. 
For new owner David Bryce, formerly from 
Southland and now a wine grower in Marl-
borough, the challenge of rebuilding a busi-
ness around the Flyer is not the first he’s faced 
and is a goal which he is fully committed to.  
“I suffered a stroke in March 2011 that 
changed my life completely, it gave me 
perspective.  I had to struggle to rehabilitate 
myself physically and mentally and did so by 
setting small goals.  When I saw the Kingston 

Flyer for sale on Trade Me, I made it my goal 
to secure ownership of the train and build the 
business for the community.  So that’s what 
I’m doing.”
The Kingston Flyer Weekend will take place 
every year on the last weekend in March.  
This year three trips on each day will depart 
Kingston for Fairlight at the special Kingston 
Flyer Weekend rate of $20 per adult, $10 per 
child and under 5’s free. 
A donation of $5 from every ticket sold dur-
ing the weekend will go to the Stroke Founda-
tion of NZ.    www.kingstonflyer.co.nz

Hotel plans for Waitomo
The Waikato Times reports that there are 
plans for a $12 million, 100-bedroom hotel 
near the Waitomo Caves, and that the owners 
of the historic Waitomo Caves Hotel nearby 
are in the midst of a big restoration project.
The paper says Waitomo Adventures and 
Juno Hall Backpackers are building Waitomo 
Rock, a $4 million conference centre with a 
restaurant, bar, nightclub and retail space, on 
Waitomo Valley Rd. They are yet to apply for 
consent for the 100-room hotel which they 
hope will follow on the 24-hectare site.  
Waitomo Adventures founder Nick Andreef 
told The Waikato Times: “We are finalising 
the building plans and hope to be finished by 
October. 
“As far as the hotel goes, we have done a fea-
sibility study and Waitomo needs a lot more 
rooms. One hundred rooms is the minimum 
we need to make it viable.” Mr Andreef said 
visitor numbers fluctuated from 1900 per day 
in the summer to 880 per day in the winter, 
which amounted to 200,000 fewer visitors 

than a decade ago. 
“If we want a hotel, we have got to make the 
most of summer and that means a good 100 
hotel rooms.” 

Queenstown Airport expansion
Queenstown Airport’s new chief executive Scott Pat-
erson has announced an expansion of the terminal’s 
departure facilities by 50%.
According to Mountain Scene, Paterson told members of 
Queenstown Chamber of Commerce that the $4.2 mil-
lion project will see a 570sqm extension to the northeast 
corner of the terminal, enlarging both the international 
and domestic departure lounges. Work will start before 
Easter.
The expansion will also provide additional security 
screening lanes and immigration booths. Last winter, 
passengers were queuing out of the door and into the 
snow to use the airport.

“The terminal was built to handle an annual passenger 
volume of 700,000 and we’ve been operating well above that 
level in recent years.
Other works include adding a 170sq m extension for a new 
toilet block, at the southwest end of the terminal, adjacent 
to the baggage reclaim area. The main toilet block in the 
concourse will also be extended and reconfigured.
Two new oversize baggage belts will also be installed – one 
in the international baggage reclaim area, the other in 
domestic – making handling of larger baggage, such as skis, 
snowboards, bikes and golf bags much easier.
Some of the work will be completed by winter and most by 
mid-September.

Meanwhile, Waitomo Caves Hotel board 
chairman Eric Tait, speaking on behalf of the 
Tamepinorau Opataia Whanau Trust which 
owns the hotel, told the paper there were 
plans to spend up to $3.5m redecorating and 
refurbishing all 45 rooms. “The hotel is only 
partially utilised and we are only using 25 
rooms. There are 20 rooms that are not at a 
reasonable standard for occupancy. We do 
have cash funds available and we do have 
assets that we can mortgage; it’s a matter of 
working through that. I would like to have it 
completed by the end of this season.” 
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Inspiring Journeys impresses agents 
New experiential small group operator Inspir-
ing Journeys is continuing to introduce the 
brand and its seven Australian and three New 
Zealand journeys to 
agents around the 
country following 
its launch here in 
December.
Inspiring Journeys 
managing director 
Tammy Marshall 
says brochures have 
now been dis-
tributed and sales 
managers have had 
a positive reaction 
from travel agents with some New Zealand 
consumers already booking their first Inspir-
ing Journeys’ experience.
“The feedback we’ve had from agents is 
encouraging as they hear about the range of 
our immersive, hand-on small group travel 
experiences throughout Australia and New 
Zealand. Using custom-designed Mercedes 
Benz 4WD vehicles to travel to areas inacces-
sible by coaches and offering clients hand-
picked accommodation in beautiful locations 
is our real point of difference,” she says.
“Our itineraries have an element of choice 
and can be tailored to suit the individual 
and all our journeys feature local authentic 
cuisine and wine with each guided by expe-
rienced and engaging Journey Leaders and 
Navigators.”
Inspiring Journeys are described as “taking 
travellers on an enlightening path”, encour-
aging them to discover the ‘author’ within 

to create their own personal travel stories. 
Aimed at those with an interest in experien-
tial holidays, the product targets consumers 

looking to share 
immersive and 
authentic experi-
ences in a small 
group setting of 
on average 12-16 
travellers. 
Inspiring Journeys’ 
itineraries have 
been developed 
with a special 
emphasis on ac-
commodation with 

a connection to its environment, and they 
feature locally produced meals inspired by 
flavours of the destination.
“Our itineraries provide travellers with a cross 
section of exciting and enriching options like 
a scenic flight, a guided bushwalk, a fishing 
trip or a spa session. It’s up to them,” says 
Marshall.
All breakfasts are included, as are most lunch-
es and dinners. Inspiring Journeys’ travellers 
will also enjoy special (included) highlight 
meals, for example, a highlight dinner cruise 
on Katherine Gorge.
Departure dates are available from April for 
Australian journeys and from October for 
New Zealand journeys.
“Everyone has a story,” says Marshall, “So 
why not start your client’s next chapter with 
Inspiring Journeys.”  
Visit www.inspiringjourneys.co.nz or call 
0800 JOURNEYS (568 763).

Inspiring Outback 
Journey
Among the Inspiring Journeys 
for 2012-13 is The Colour of 
Red, a five-day journey priced 
from $3469pp twin share.
Highlights include a visit to 
Uluru (Ayers Rock) where 
your clients can walk around 
its base and hear stories of its 
cultural significance to the 
local Anangu people, watch a 
spectacular Uluru sunset and 
enjoy a night of stargazing
under the Outback sky, ex-
plore the mystical domes of 
Kata Tjuta and join a guided 
walk through the Valley of the 
Winds. They get to climb to 
the rim of Kings Canyon for 
breathtaking views of the 
Watarrka National Park, 
follow the West MacDonnell 
Ranges to Ormiston Gorge, 
enjoy a refreshing swim at 
Ellery Creek and do some 
hiking at Standley Chasm and 
Simpson’s Gap. They arrive in 
Alice Springs for a tour of the 
historic Overland Telegraph 
Station, School of the Air and 
the Royal Flying Doctors
Service. Departure dates 
are available from 01APR-
25OCT12. TravelMemo   20120320    20MAR12    Page 4



Pineapple plantation tourism 
project for Magnetic Island 
A plan to build a tropical fruit plantation with 
holiday cabins at Horseshoe Bay on the north 
side of Magnetic Island has been given the 
green light by Townsville City Council’s plan-
ning group.
The proposed development will include a 
cafe, caretaker’s residence, eight detached cab-
ins, high ropes course, a glider house, worm 
farm, herb garden and bike hire facility.
It will also return the 48ha site to a working 
pineapple farm, which operated at the begin-
ning of last century.
The vision is for an eco-sustainable, low-im-
pact, informative tourist establishment geared 
towards families but with ancillary activities 
such as the ropes course.

Australia’s first 
Virtual Change Room 
The Gold Coast has Australia’s first Virtual 
Change Room at Robina Town Centre until 
15APR. Featuring two virtual mirrors, shop-
pers can choose between 200 of the Centre’s 
latest looks, size up the “virtual” garments on 
their body, receive information on stockists 
and prices, and print their shopping wish list 
– all with the wave of a hand.

Big F1GP crowds
According to The Age, quoting Formula 1 
Grand Prix organisers, the 2012 Melbourne 
Grand Prix drew 114,900 people to the park 
on Sunday - almost 5000 more than last year.
Over the four days of motor racing action, 
the official total was 313,700 fans through the 
turnstiles, the biggest crowds since 2005.

Perth’s annual Sculpture by the Sea 
exhibition at Cottesloe Beach ended 
yesterday but can be viewed via this 360 
degree virtual tour. Click here to view it.

The National Gallery of Victoria in 
Australia will open its Winter Master-
pieces Exhibition ‘Napoleon: Revolu-
tion to Empire’ on 02JUN. 
Exclusive to Melbourne, the exhibition 
will tell the story of Napoleon Bona-
parte, a man who emerged from the 
chaos of the French Revolution to be-
come one of the world’s most powerful 
and visionary rulers. 
The panoramic exhibition features 
nearly 300 works, examining French 
art, culture and life from the 1770s to 
the 1820s, with hundreds of objects 
of opulence and luxury – paintings, 
drawings, engravings, sculpture, 
furniture, militaria, textiles, porcelain, 
gold and silver, fashion and jewellery 
on display. 
The exhibition will be open daily from 
10am–5pm through 07OCT12. 

Cliffside retreats at El Questro 
Delaware North Companies have continued 
their investment in the Australian tourism 
industry with three new freestanding retreats 
(valued at over A$1.5m) to be built at The 
El Questro Homestead in time for the 2012 
season opening in APR.
El Questro Homestead was voted 2nd in 
Australian Traveller’s list of Australia’s 10 
luxury lodges in 2011, and the three exclu-
sive Cliff Side Retreats will strengthen the 
property’s reputation as the ultimate luxury 
escape in one of the world’s last unspoilt 
frontiers – the Kimberley region of Western 
Australia.
The Retreats are situated on the edge of 
a sheer escarpment, with uninterrupted, 
sweeping views of the spectacular Chamber-
lain River as it flows from the heart of the 
gorge.  The architect designed suites, which 

are serviced twice daily, feature:
• Daybed and feather topped king size bed 
facing floor to ceiling sliding glass walls
• Walk through wardrobe, private ensuite 
with views of the landscape, and a free 
standing bath on the verandah
• Spacious and light filled interiors, with 
quality furnishings and fittings 
• Garden Rain Shower surrounded by stone 
walls 
• Bose Wave CD Player, iPod Dock
The El Questro Homestead, open APR-
OCT each year, caters to a maximum of 18 
discerning guests who are each treated to 
the highest levels of service, dining experi-
ences and restrained luxury.
Click here to download El Questro Wilder-
ness Park’s new Stay 3 Pay 2 offer on Tented 
Cabins and The Station Bungalows.

East Kimberley’s cultural event, the Argyle Diamonds 
Ord Valley Muster, 25MAY-03JUN, has received a funding 
boost this year through Western Australia’s Eventscorp 
Regional Events Programme, which is funded by Royal-
ties for Regions. The funding will help to further elevate 
the status of the festival and enhance some of its exist-
ing events and establish new ones. 

For full programme and ticketing details for the Argyle Diamonds
 Ord Valley Muster log onto www.ordvalleymuster.com.au
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PACIFIC ISLANDS

In a novel promotion for Nuie tourism, 
Pacific Islands product managers spent an 
afternoon on Auckland’s Waitemata Harbour 
as guests of Niue Tourism and their local rep-
resentatives, Hogan & Associates.  The guests 
got to view the Volvo Ocean Race yachts dur-
ing one of the in-port races before motoring 
down to Motuihe Island for lunch aboard the 
48ft MY Outer Limits, owned by Hogan’s Niue 
rep Susie Williams and her husband Kevin.  
All guests received membership of the N.Y.C. 
- the Biggest Little Yacht Club in the World, 
complete with emailed confirmation from the 
Commodore.
The highlight of the lunch was the shelling of 
the uga (pronounced oonga), delicious Niue 
coconut crabs, skilfully cracked by Niue 
Tourism’s Vanessa Marsh.       

Niue Yacht Club membership swells

Top:  (L to R) Vanessa Marsh (Niue 
Tourism), Melissa Bramley (Infinity), 
Gareth Waddington (GO), Mike Geary 
(HoT), Wayne Deed (GO), Alyssa Field 
(Stella)and Hayden Porter (Niue Tour-
ism about to consume the uga.
Below: Our Pacific’s Shelley Gutry and 
Hogan & Associates’ Susie Williams 
relax on Outer Limits.

New Caledonia sojourn
Aircalin has Shortlife Special Airfare to New 
Caledonia on sale until 27MAR12 for travel 
with three commenced / completed travel 
periods - 19APR12-17MAY12, 07-28JUN12 
and 26JUL12-30AUG12.
And as if that wasn’t enough, says Angela 
Hallett - both economy and business class are 
on sale.
Ex AKL from $513 RT economy class and 
from $1013 RT business class 
Ex WLG from $684 return economy class
Ex CHC from $714 return economy class
Fares are inclusive of all government taxes/
levies (subject to currency fluctuation), with 

domestic flights in conjunction with Jetstar.
Seats are limited and will not be available on 
all services. Booking conditions apply. Full 
details are in the GDS.
Airfares can be purchased standalone or with 
a range of complementary accommodation 
deals available through South Pacific whole-
salers.
All Aircalin fares provide full in-flight service 
and are applicable to all SB flight numbers 
(including codeshare).
Call Aircalin reservations on (09) 977 2238 or 
visit www.aircalin.com

Tokoriki Island Resort 
wins Oscar stars
After being voted one of the top five most 
Romantic Resorts in the World by Trip 
Advisor travellers, Tokoriki was handpicked 
along with Air Pacific by GBK, the luxury 
lifestyle gift lounge and special events 
company that hosts one of the most popular 
Gift Lounges honouring Academy Awards 
Nominees and Presenters.
These invited guests get to work their way 
around the lounge, viewing luxury items 
like jewellery, holidays and beauty treat-
ments. The bigger the star, the more the 
celebrity kudos they deliver for the brands, 
and the better the goodies they receive.
‘Bridesmaids’ stars Wendi McLendon-
Covey (right) and Melissa McCarthy, and 
AnnaLynne McCord of ‘Nip/Tuck’ and 
‘90210’ all received goodie bags that will see 
them come to Tokoriki Island Resort for a 
one-week escape, flying Air Pacific.
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India & Sri Lanka FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Exotic Holidays
Specialist Tour Operator

CLICK HERE TO GET 
OUR NEWSLETTER

Weddings Specials Extended
Through popular demand, Pacific Resort 
Hotel Group is pleased to advise that they 
have extended sales and travel periods on 
Pacific Resort Rarotonga and Pacific Resort 
Aitutaki Wedding Package Deals – sales now 
to 30JUN12, travel now to 31MAY13.  
The Pacific Resort Rarotonga Wedding Pack-
age Special is based on 7 nights in a Premium 
Beachfront Suite and includes free Pacific 
Wedding Ceremony Package for the Couple, 
NZ$100 F&B Credit per room per stay and 
complimentary daily tropical breakfast per 
person.
The Pacific Resort Aitutaki Wedding Pack-
age Special is based on 7 nights in a Ultimate 
Beachfront Suite and includes free Pacific 
Wedding Ceremony Package for the Couple, 
NZ$100 F&B Credit per room per stay, return 
Airport-Resort-Airport transfers on Aitutaki 
and complimentary daily a la carte breakfast 
per person.  Call your wholesaler.

ASIA
G Adventure hiking 
and trekking trips
Save up to 20% on selected G Ad-
venture’s hiking and trekking trips if 
booked before 26MAR12. Discounts 
include 15% off selected Kilimanjaro 
trekking trips, 15% off select Nepal 
trekking trips, 10% off selected Thai-
land trekking trips and 20% off ‘Trek-
king Roraima’ in Venezuela. 
For more info call Adventure World on 
0508 496 753.

Classic Asia’s Baan Hinta villa
Baan Hinta is a brand new luxury five-bedroom villa located on 
the beach on the picturesque south eastern coast of Koh Samui, 25 
minutes drive from the international airport and10 minutes from 
the bustling tourist town of Lamai.  
The villa is remarkable for its striking roof design, which provides 
lofty spaces of up to 10 metres over the main living areas. 
Villa guests have the choice of relaxing in a range of living spaces, 
each flowing seamlessly into another, from indoors to outdoors, 
with luxurious proportions and expansive views of the beach and 
ocean. 
A huge wooden dining table seats up to 20 people, whilst the 
nearby relaxation sala is furnished with a comfortable sofa, arm-
chairs and a coffee table. 
Back in the main living area, two oversized sofas sit either side of 
a sleek wooden table with a flat screen TV with satellite channels 
and DVD unit. 
The living area opens directly onto the sun deck, furnished with 
soft daybeds, with the surface of the swimming pool reflecting the 
horizon. Right next to the pool, a projector and screen create a 
unique outdoor cinema experience blending modern technology 
with natural splendour. A delightful kid’s bedroom sits next the 
pool with a unique glass wall that lets them see under the water in 
their own private aquarium.
Stairs lead down from the living area to two of the villa’s four 
comfortably furnished double bedrooms, all of which have TVs, 
feature king size beds and boast sea views, as well as dramatic 
en-suite bathrooms built into the natural rock formations. The 
bathrooms feature free standing bath tubs and separate shower 
cubicles, plus his and hers washbasins. Generous sized wardrobes 
with gowns and slippers supply 5-star comfort. 
Classic Asia has a launch promotion at Baan Hinta providing a 
40% discount on normal rates. The villa can take five couples or a 
family group and with this discount the rate drops to US$840 per 
night (plus taxes), which means it works out at US$84 per person 
per night (plus taxes) for a party of ten to stay in the lap of luxury.
Baan Hinta comes complete with five staff and the helpful and 
efficient villa manager will happily arrange a private dinner on the 
beach, prepared by the villa’s chef (meals on guests’ account).
Click here for details and call Marianne Mannering at Classic 
Asia on 09428 1035.
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http://www.classicasia.island-property-services.com/Baan-Hinta.html
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AKL to Vietnam &
The Philippines

SALES TO 30JUN12
limited space & not available on 

all flights. Fares in your GDS

Suvarnabhumi 
struggles with influx
It was only six years ago that Bangkok’s US$4 
billion Suvarnabhumi airport opened and 
airlines were able to shut up shop at Don 
Muang Airport and move to their futuristic 
new home.
Now, Suvarnabhumi (Thai for “golden land”) 
is struggling with two-hour immigration 
queues and 51 million passengers a year, well 
above the planned maximum of 45 million.
Reuters reports that immigration queues have 
grown so long travellers have been told to 
arrive three hours before a flight, and the gov-
ernment is now trying to convince some low 
cost carriers to move operations back to Don 
Muang, which is now a domestic airport.
The Tourism Authority of Thailand expects 
20.6 million tourists to visit Thailand this 
year, up 7% from 2011.
Reuters points out that mass-transit links 
between Suvarnabhumi, in the east of the 
city, and Don Muang to the north, are in their 
infancy, a likely inconvenience for travellers 
trying to connect between them.

Hoi An a gem
The UNESCO listed area of Hoi An in 
Vietnam has now been almost entirely 
pedestrianised in an effort to preserve the 
city’s buildings. All motorised vehicles will 
be banned from entering the old city from 
4.30 - 9pm each day, and between 8-11am 
and 2-4pm, six days per week.
Active Asia advises that clients should al-
low a minimum of three days in Hoi An as 
it is one of the gems of the country, filled 
with tailors for getting clothes and shoes 
made, restaurants, cooking schools and a 
great beach.

Korean Air has become the official sponsor of 
the 17th Asian Games to be held in Incheon 
in September 2014.
Korean Air has just signed the MOU to of-
ficially sponsor the Games at the Olympic 
Council of Asia (OCA) advisory board meet-
ing in Bangkok, Thailand. 
Pictured above are Chairman and CEO of the 
Hanjin Group, Yang Ho Cho (left); President 
of OCA, Sheikh Ahmad Al Fahad Al Sabah 
(middle); and President of the organizing 
committee of the 2014 Incheon Asian Games, 
Yong-soo Kim (right).

As the official and highest-ranking sponsor, 
the ‘Prestige Partner’ of the Games, Korean 
Air will underwrite air tickets, luggage and 
most areas related to air transport as well 
as participate in the construction of Wang 
San Marina which will be used during the 
games. Hanjin group will also give its full 
support and construct a brand new hotel to 
accommodate participating squads.
Korean Air chairman Cho’s goal to improve 
the level of Asian sports has led him to lend 
his and his airline’s support to the 2014 
Incheon Asian Games.  
Mr. Cho’s passion for sports is well known. 
He successfully lead the winning bid com-
mittee for the 2018 PyeongChang Olym-
pics in Korea, and is the only Asian on 
Prince Albert of Monaco’s Peace and Sports 
foundation.  Mr. Cho is now working as an 
advisor to the 2014 Incheon Asian Games 
organizing committee, and foresees that 
the 2014 event will promote tourism in 
his country and contribute to the Korean 
economy. 

Korean Air sponsors Asian Games

Dragonair back to Xi’an, Guilin
Dragonair has announced that it will resume scheduled 
services from Hong Kong to Xi’an and Guilin.
A four-flights-weekly service to Xi’an will begin from 
01APR, becoming a daily operation from 01MAY, while a 
daily Guilin service commences on 01MAY. Both routes will 
be operated by an Airbus A320 aircraft. 
Dragonair will also increase frequencies to Ningbo, Qingdao 
and Okinawa.  From 01MAY, the number of flights to Ning-
bo will rise from 10pw to 14pw, while services to Qingdao 
will rise from a daily service to 10pw. The Okinawa service 
will be boosted from twice weekly to 4pw from 25MAR.
In addition, an upgrade to an A330-300 aircraft will boost 
capacity on a number of services, including Kunming 
and Guangzhou starting from 25MAR, and Xiamen from 
01MAY.

Singapore’s Changi 
Airport registered a 12.1% 
growth year-on-year for 
the month of January. 
This comes on the back of 
a record breaking 2011.
Changi Airport deploys 
iPad-toting Changi Expe-
rience Agents (CEAs) to 
roam the four terminals 
and assist travellers. 
Together, the 90-member 
team speak a total of 
more than 20 languages 
and dialects.

Revamp for Club Med Phuket
After extensive renovations, Club Med 
Phuket, located on the beach of Kata Bay in 
Thailand, has reopened. Kata Bay is known 
for its pure white sands, crystal clear waters 
and palm lined beaches - among the finest in 
the world. 
Club Med Phuket’s extensive renovation was 
themed “Magic of Lights”, derived from Thai-
land’s annual Yi Peng Festival where locals 
float candle-powered lanterns into the night 
sky. The transformation included the lobby, 
main restaurant, bar, lounge and Club Med 
Spa by Payot.
The resort features three pools, a new Zen 
infinity pool exclusively for adults located on 
the far east of the resort, providing a spec-
tacular view of Karon Bay, as well as one just 
for kids. 
The redesigned Club Med Spa by Payot has 
six individual treatment rooms, six dual treat-
ment rooms, two Turkish baths and a Jacuzzi.

China has become the world’s third-
largest tourist destination, welcoming 
135 million inbound travellers last year, 
according to Shao Qiwei, head of the 
China National Tourism Administration.
A total of 70.25 million Chinese visited 
other countries or regions in 2011, 
making it the biggest source of out-
bound tourists in Asia, Xinhua quoted 
him as saying.
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ALASKA, YUKON
 & THE ROCKIES 24 or 31 days           Departs 06JUL12

FullY guided 
& esCorted

Click here for the itinerary 
or call 0800 500-518 to receive 
a Travel Agents Information Pack

THE AMERICAS
New rules for 
Grand Canyon flights
New rules planned for air tours of the 
Grand Canyon have been approved by the 
US Senate.
The National Park Service will now 
develop rules that set new limits on the 
number of sightseeing flights over the 
canyon while reducing noise pollution.
A draft plan released last year would al-
low 65,000 flights a year - an increase of 
about 17,000 over 2010 figures- and limit 
daily air tours to 364, an increase of 50 
over current levels.
Nearly 5 million people visit the Grand 
Canyon each year, and tour agencies do a 
brisk business in offering helicopter and 
airplane flights over the park.
But hikers and tourists on the ground 
have complained that the aircraft noise 
interferes with the feeling of solitude 
and overall natural appreciation of the 
canyon.
The Park Service’s goal is to restore 
natural quiet to two-thirds of the Grand 
Canyon for three-quarters of the day or 
longer, up from 53%, a target the tour 
industry strongly resists.
An amendment to the original plan ad-
dresses significant concerns raised by the 
Federal Aviation Administration regard-
ing the plan’s impact on commercial jets 
serving Las Vegas and other airports. It 
also provides incentives for air tour op-
erators to continue development of quiet 
technology.
The transportation bill now goes to the 
House.

Creative enjoys double-digit growth on USA/C
Creative Holidays says it is anticipating further growth as travellers 
recognise the great value for money a North American holiday repre-
sents. Its 2012 USA & Canada brochures equip agents with all they need 
to capitalise on the ongoing strength of North America, showcasing the 
latest accommodation and sightseeing and boasting more choice and 
flexibility than ever before. 
“We’ve experienced double-digit growth on our USA & Canada pro-
gramme with some of the strongest performing areas of Las Vegas, 
Anaheim and New York set to yield great results again,” says Creative 
Holidays managing director Paul McGrath.
“With regional experiences increasing in popularity, we’re offering more 
product in the areas of Lake Tahoe, Grand Canyon North, Anchorage, 
Cape Cod, Philadelphia, Niagara Falls, Key West and San Antonio in the 
US. In Canada, we’ve expanded into the regional locales of Vancouver 
Island such as Tofino and Port Hardy, Whitehorse and Dawson in the 
Yukon, Alberta’s Waterton, Ontario, Tremblant in Quebec as well as 
Baddeck and Charlottetown in Atlantic Canada.”
McGrath said with more than 20 new hotel options across North 
America and Canada and a diverse selection of new sightseeing choices, 
there truly is something for everyone.
“Sightseeing examples are our Grand Canyon Overnight and Sunrise 
Tour, Graceland Wedding Chapel Let’s Get Hitched Wedding Service, 
new Rocky Mountaineer extensions and our three-night Bones Bay 
Lodge Orca’s and Bears nature touring near Minstrel Island, Knight 
Inlet. 
“Our 2012 programme has more value-added deals than ever before 
with the competitive brochure prices just the start. Throughout the year, 
we continue to work with our suppliers to offer new deals, specials and 
bonuses over and above what is published in the brochure. This means 
agents can call us and secure the best price for their clients.”

New Creative product
Key new product in the Creative Holidays 2012 USA & Canada 
brochures includes:
>>  One-night Grand Canyon Overnight Escape and Sunrise By Hel-
icopter, staying in a Tipi. This unique package, priced from $713pp 
twin share, includes Las Vegas hotel transfers, ground transport to 
Grand Canyon Ranch, overnight accommodation in a genuine pine 
cabin or authentic Indian Tipi, two western-style meals, champagne 
welcome drink at the ranch, campfire with live cowboy entertain-
ment and helicopter flight into the Grand Canyon. Departs daily. 
Travel 01MAY-15NOV12.
>>  Three-night Bones Bay Lodge Orcas and Bears. Guests explore 
Canada’s West Coast marine and native wildlife in their natural habi-
tats, staying at Bones Bay Lodge. Priced from $2972pp twin share, it 
includes round-trip seaplane airfare from Vancouver, welcome 
orientation, guides, all meals and snacks, wine with dinner, all 
non-alcoholic beverages, six to eight hours of guided wildlife tour-
ing daily, all-weather gear, Whale Interpretive Centre donation at 
Telegraph Cove. Travel 21MAY-12OCT12.
Agents can log on to iCreate or talk to the Creative reservations 
consultants directly on 0800 652 441 to make a booking or visit 
www.creativeholidays.com to see the full range of product.

http://www.delta.com
http://www.mahertours.co.nz/index.php/americas/alaska


 

TURKISH GULETS 
SAVE up to 25%  

 

Full details from Beyond Travel - Local call: 0800 550 065 - E: info@beyondtravel.com.au 

  

8 DAY CRUISES  
SAVE 25% - from just $450  

 

4 DAY CRUISES  

from only $340 
 

Four itineraries available,  
departing either Bodrum or 

Marmaris. Rates are per  
person NZD in a 2-berth 

cabin including full board! 
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EUROPE
Letter warns of Olympics travel chaos
Operations executives from British Airways,
Virgin Atlantic, BMI British Midland and 
Easyjet have written warning the UK’s 
Transport Secretary Justine Greening and 
her aviation team that they will be acting in a 
‘foolhardy and reckless’ manner if they ignore 
the contents of their letter.
The leaked letter obtained by the Daily Mail 
spells out how the airlines, air traffic control-
lers and the aviation industry believe minis-
ters have not been listening to their repeated 
warnings of the impending chaos at airports 
and in the airspace above Britain during this 
Summer’s Olympics and have rejected up to 
five solutions.
It states bluntly that there is now a ‘significant 
risk of severe delay and disruption at all of 
London’s major airports unless urgent action 
is taken’ causing misery to the millions of 
passengers who will fly in for the Games this 
summer.
The airlines also warn of their ‘significant 
concerns that insufficient progress has been 
made regarding the resilience of the airspace’ 
through which thousands of planes will take 
off and land during the event. 
The letter says: ‘All of the major UK airlines, 
major airport operators and NATS believe 
that further action can and must be taken 

to ensure the impact on both “business as 
usual” travellers and visitors to London 2012 
is reduced and that appropriate mitigation is 
available in advance of and during the period 
of the Games.
‘As the situation currently stands, the indus-
try believes that there is a significant risk of 
severe delay and disruption at all of London’s 
airports unless urgent action is taken.’
The words ‘urgent action’ are printed in bold 
to ram home the point.
The Daily Mail says that, in simple terms, 
the airlines and air traffic controllers have 
been calling for more flexibility to prioritise 
the bigger airports such as Heathrow and 
Gatwick over smaller airports such as Farn-
borough in Surrey during times of highest 
demand. 
The airlines believe ‘insufficient progress’ has 
been made with the CAA and the govern-
ment when planning to cope with the ex-
pected extra flights, the impact that sudden 
and adverse weather could have if flights are 
cancelled, the impact of a ‘security event’ or 
the response of the security services to it, the 
effect of non-scheduled additional general 
aviation and business traffic, and even the 
impact of aeroplanes and helicopters used by 
television companies to get aerial shots.

Experience the ‘culturious’ side of Italy

Buy 1, Get 1 half price on Fez
Buy one tour and get the second half price on 
Fez’s 15-day Flying Carpet, 14-day Anatolian 
Highlights & 11-day Fire of Anatolia tours. 
Fez’s 15-day Flying Carpet is now priced from 
$2395 for the first client and $1197 for the 
second client. Highlights include Istanbul, 
Blue Mosque, Gallipoli, Troy, Pergamum, 

Ephesus, Kusadasi, Antalya, Konya, Cappado-
cia and Ankara. Price includes return airport 
transfers, 14 nights 4 and 5 star accommoda-
tion, transport throughout, most sightseeing 
and entrance fees and some meals.
For more info on Fez, contact Adventure 
World on 0508 496 753.

Travellers might expect to return home 
from a trip to Italy with a deeper knowledge 
and more enriched perspective of Renais-
sance art, Baroque architecture and ancient 
history, but after a stay in Tuscany with 
Tauck, travellers will also learn a lot about 
olives – and wine. 
Tauck’s 8-day Tuscany & Cinque Terre 
culturious tour departs from Florence on 
selected dates between APR12 and OCT12. 
Priced from $4925pp twin share - high-
lights include a cooking class in Fattoria 
Colle Verdi, a bike ride atop the medieval 
walls of Lucca and sharing vino made from 
grapes in the vineyards guests have just 
walked through.
For more info on Tauck’s culturious range 
of tours, call Adventure World on 0508 496 
753 or visit www.adventureworld.co.nz
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TOUR PRODUCT
Peregrine Reserve launches in NZ

The HOT Shirley Team.
Back: Leanne Newton, Claire 
Murray, Cheryl Young, Lyndon 
Hadden
Front: Lisa Roberts, Mike 
Smith
Absent: Maryann Read, Yoko 
Allan and Jeanette Higgins

Lucky agent finds Peregrine 
Reserve’s ‘Golden Ticket’ 
The highly sought-after Golden Ticket for a 
trip for two on Peregrine Reserve’s Imperial 
Morocco journey has been found by a very 
excited Lyndon Hadden from House of Travel 
Shirley in Christchurch.
The Reserve brochure containing the Golden 
Ticket was one of over 400 sent to leisure 
travel agents around the country as part of a 
promotion to launch the luxury travel brand.  
Lyndon’s first question was “Is there a golden 
ticket in every brochure, or are we the winners?”   
Says Peregrine: “They couldn’t believe they 
had the winning brochure, no one in their of-
fice has been to Morocco before so there was 
a high level of excitement about who gets to 
take the trip!”
Response to the brochure and the competi-
tion has been overwhelming. “Agents have 
been excited about the prospect of winning 
this luxury tour, and as they have been receiv-
ing the brochures, have become just as excited 
about the range and selling our tours,” says 
Mat Lewis, Head of Sales at Peregrine and for 
Reserve.  “Enquiry has exceeded targets, and 
we have already taken our first booking,” says 
Lewis. 
Visit www.peregrinereserve.com or phone 
0800 020 034.

Maher Tours keen to grow retail sales
In a new initiative, Maher Tours, which has been in the 
escorted tours business for more than 40 years, aims to 
develop its relationship with retail travel agents.
Recognised as leaders in the field of specialised tour oper-
ators, Maher Tours is essentially a family business, owned 
and operated, where the success of its operation can be 
attributed to personal service to each and every client. 
Says director Andy Richards, “We have a very high repeat 
customer ratio as a result of offering good value for money 
quality tours to various exciting destinations.
Fully guided and escorted tours are designed for travellers 
that are in the mature age group and ‘young at heart.’
“You and your clients can be assured of our focus on deliv-
ering a tour that is long remembered for its unsurpassed 
quality, competitive pricing and camaraderie. We are pas-
sionate about our love of travel and of making new friends 
as we experience what this wonderful world has to offer.”
Among its itineraries for 2012 that still have some space, 
Maher Tours has:
24- or 31-day coach and cruise tour of Alaska, the 
Yukon and the Rockies, departing 06JUL
26-day South America Spring tour visiting Brazil, Argen-
tina and Chile, including a 5-night Chilean fjords cruise, 
departing 01SEP
31-day Autumn Colours of Canada & New England, 
departing 23SEP
26- or 37-day Country Roads of Italy + Med Cruise, 
departing 09JUN
32-day Showcase of UK & Ireland, with Coronation St 
visit, departing 13AUG.
Visit www.mahertours.co.nz for itineraries and call 0800-
500 518 for a Travel Agents Information Pack. 

Discerning travellers looking for an authen-
tic luxury travel experience are the target of 
Peregrine’s new brand, Peregrine Reserve, 
providing exceptional journeys. 
In developing its new brand, Peregrine found 
that travellers are increasingly inquisitive 
about the world around them. According to 
Peregrine’s operations manager, Steve Wroe 
although iconic destinations are still popular, 
today’s travellers a looking for something 
more.
“Peregrine Reserve was launched for cus-
tomers out there who want that sense of 
adventure but are prepared to pay for a more 
boutique and quality experience.” 
Peregrine’s research revealed a more sophisti-
cated traveller:
>>  96% of its customers use the internet – 
which includes social media, travel websites, 
blogs and forums – to create their itineraries. 
>>  Comfort is essential; with luxury spend 
increasing by 48% over the last four years.
>>  Unique, far-off destinations are in de-
mand, with Peregrine now travelling to over 
80 countries across seven continents.
To cater for this growing market, Peregrine 
Reserve has created 21 packages that it says 
combine substance with style. Travellers can 
choose from 4- to 12-day journeys with each 
destination complemented by hand-picked 
luxury boutique accommodation.
According to Peregrine managing director, 
Glenyce Johnson, a highlight of the Reserve 
trip is that travellers are accompanied by 
local English speaking guides who have an 
unbeatable insight into their chosen destina-
tion.  “It’s all about getting under the skin 

of the destination with those 
experiences that no one else can 
provide. It’s authenticity coupled 
with luxury.”
Peregrine Reserve aims to ensure 
that each itinerary is well-crafted 
and removes all the logistical 
hassles that come with planning 
a trip both for small groups and 
private travel. 
Visit www.peregrinereserve.com  
or phone 0800-020 034.

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com
http://www.cxagents.co.nz
http://www.lufthansaexperts.com


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Intrepid’s new Worldwide 
Family Adventures
Intrepid Travel’s new Worldwide Family 
Adventures brochure features 30 exciting
trips perfect for families seeking global 
adventures. From going on safari in Africa to 
meeting orangutans in Borneo and going bike 
riding in rural Italy, Intrepid’s family trips 
offer inspiring, fun experiences for families 
looking to see more of the world. With top-
selling trips to family holiday favourites like 
Thailand and Vietnam as well as 19 new trips 
to fresh destinations like Cuba, Morocco and 
Turkey, Intrepid Travel’s new family brochure 
will inspire adults and children alike to get 
out there and see the world.   
Trip examples include 
Vietnam Family Adventure - 13 days ex 
Hanoi from NZ$1765pp and 
Thailand Family Adventure - 12 days ex 
Bangkok from NZ$1540pp.

AVIATION

THAI to stay with B777
THAI has announced that, contrary to earlier 
news it would be bringing the Airbus A340-
600 into Auckland from 01MAY, operational 
requirements now mean that it will stick with 
the current B777-200ER until further notice.
This means that TG will no longer provide 
lie-flat seating in the front rows: 1-2, and its 
recently released special promotional fares in 
C-class are now withdrawn with immediate 
effect.

ATR grounding - latest
Mount Cook Airline says it expects to be able 
to accommodate around 97% of passengers 
booked to travel today as more ATR72-500 
aircraft become operational following its full 
fleet inspection.
 Progress in getting its planes back in the 
air has been slow since Air New Zealand 
grounded 11 of the 68-seat turboprop aircraft 
on Sunday. The grounding followed discov-
ery of hairline cracks around windows of the 
cockpit in one aircraft during routine mainte-
nance.
The airline managed to get two ATRs in-
spected and airborne and another three are 
expected to be up and flying today. A further 
two aircraft are expected to be back in service 
by Thursday. 
The ATRs normally serve ten New Zealand 
airports so thousands of pax have been af-
fected by the grounding, prompting Air New 
Zealand to deploy additional A320 and B737 
jet capacity on a number of high demand 
routes to help clear backlogs.  
The ATR72-500 aircraft have been in service 
with Mount Cook since 1999 and have an 
average age of 10.9 years.

China Southern to London
China Southern Airlines has announced 
it will open a direct air route between 
Guangzhou and London on 06JUN. This 
will be the first direct air route linking 
the two destinations and will initially 
operate three times per week.
The airline says it will also increase its 
frequency from Guangzhou to Vancou-
ver to five times a week.

Air France A380 
for SIN-PAR route
From 01APR12, Air France will operate for 
the first time an Airbus A380 on the Paris-
Charles de Gaulle - Singapore route. This first 
commercial flight will be followed by a regu-
lar three per week service between JUN and 
end-OCT12. AF’s other four services each 
week will be operated by B777-300s.
Air France’s A380 is currently equipped with 
516 seats, divided between four classes: La 
Première (First), with 9 seats on the main 
deck, Affaires (Business), comprising 80 
seats on the upper deck as well as Premium 
Voyageur, offering 38 seats and Voyageur 
(Economy), with 389 seats divided between 
the two decks.
With the introduction of the A380, Air 
France will increase its daily Singapore-Paris 
flight capacity by up to 30%.

10,000 Situations Vacant
Emirates, the world’s biggest international 
passenger carrier, will hire up to 10,000 
professionals this year to manage its 
growth, according to a senior executive. 
Boutros Boutros, Emirates Divisional Sen-
ior Vice-President for Media Relations, 
Sponsorships and Events, told a gathering 
of top Indian management professionals 
on Saturday that EK is taking delivery of 
30 new aircraft this year.
Emirates Group, which also includes the 
ground handling and ticketing arm Dnata, 
has nearly 60,000 people on its payroll. 
The airline has a fleet of 171 aircraft, flies 
to more than 130 destinations, and has 
an orderbook of 235 aircraft including 70 
Airbus A380s.

Etihad increases Cairo flights
Etihad Airways is to add four more flights 
per week from Abu Dhabi to Cairo, taking its 
schedule to 18pw. The extra Airbus A320 ser-
vices will also significantly improve connec-
tivity over the airline’s Abu Dhabi hub to key 
destinations in Southeast Asia and Australia.

Washington DC is to become the seventh 
US gateway for Emirates, which has an-
nounced it will mount non-stop flights 
from Dubai to Dulles International Airport 
from 12SEP using B777-300ER aircraft.

United Continental says it expects its first 
B787 Dreamliner in September, with six 
787s expected to be in its fleet by the end 
of this year. They will be configured with 
36 business, 63 premium economy and 120 
economy seats.

Air Canada pilots’ sickies
Air Canada has asked the Canada Industrial 
Relations Board to step in after an unusually 
high number of pilots called in sick over the 
weekend, causing some flights to be can-
celled or delayed.
The union representing the pilots did not 
immediately respond to requests for com-
ment.
Air Canada is in the middle of a bitter labour 
dispute with its pilots that prompted the 
federal government to step in earlier this 
month.
In the face of a threatened lockout of pilots 
and a strike by ground crew, the federal gov-
ernment referred the matter to the Canada 
Industrial Relations Board and also passed 
back-to-work legislation last week that re-
ferred the disputes to arbitration.

http://www.cxagents.com
http://www.intrepidtravel.com/trips/TVFA#overview
http://www.intrepidtravel.com/trips/TTFA#overview
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Summer on Sale - Final Days!
This promotion includes FREE Upgrades to Ocean-view or 
Veranda stateroom, and FREE Cruise Fare for Children!  

Summer on Sale ends 31 March 2012

CALL US NOW

FREE Unlimited
SHORE EXCURSIONS

ALL-INCLUSIVE VALUE 
7 - 12 nights from $6,695

 NZD, per guest, share twin, subject to change

 GRAND ALASKA
BROCHURE OUT NOW!

For brochures or to book call

0508 CRUISE (278 473) 
(09) 523 7788

CRUISE NEWS
Boardwalk on Deck 8
Norwegian Cruise Line has unveiled a new concept, an oceanfront 
boardwalk called The Waterfront, on its new ship, Norwegian Breaka-
way. 
Located on Deck 8, The Waterfront is a revolutionary outdoor experi-
ence that adds a whole new dimension to the line’s signature Freestyle 
Cruising, by offering a number of seaside venues that feature sea views 
and the ocean breeze (top right). 
The hub of the ship is 678 Ocean Place, a space that uniquely flows, 
intertwines and connects three decks of daytime and nighttime amuse-
ments. (below right). There will be a total of 17 dining venues combined 
on both 678 Ocean Place and The Waterfront, along with 12 bars and 
lounges. Norwegian will also introduce a new dining concept on Nor-
wegian Breakaway, Ocean Blu, the line’s first ever all-seafood restaurant, 
which will include a premium raw bar, along with a separate sushi bar.
The Waterfront will feature eight outdoor dining and lounging options, 
including signature Norwegian favourites like Moderno Churrascaria; 
Cagney’s Steakhouse; La Cucina; Shaker’s Cocktail Bar; Malting’s Beer 
& Whiskey Bar; and the newest addition, Ocean Blu on The Waterfront, 
with outdoor seating and a special takeaway menu. The Waterfront will 
also feature another first for Norwegian – a gelato bar allowing guests 
the chance to enjoy a cone as they stroll along The Waterfront. 
A yet-to-be-announced entertainment venue will also have an outdoor 
space.

Avalon expands fleet as NZ sales hit record
Avalon Waterways will expand its European river cruise fleet to 
12 ships next year, announcing plans for another luxury Suite 
Ship as its bookings in the New Zealand market reach an all-time 
record.
Having already announced the 64-cabin Avalon Artistry II to join 
the fleet in April next year, Avalon has now confirmed another 
new Suite Ship for 2013 with the launch of the 83-cabin Avalon 
Expression the following month.
Both ships will be modelled on Europe’s first Suite Ship, the 
Avalon Panorama, which has been a sell-out success since its 
introduction last year. It will be joined this year by fellow Suite 
Ships Avalon Vista and Avalon Visionary which are scheduled for 
a double christening in May.
Avalon Waterways Managing Director Australasia Stewart 
Williams said the response to Avalon’s Suite Ship concept had 
been outstanding.
“Australasia has become Avalon’s fastest growing market world-
wide, thanks largely to the success of the Suite Ships,” Mr Williams 
said. “Our river cruise bookings in New Zealand are currently 67 
per cent above this time last year and 2012 has already eclipsed all 
other sales records in this market.”
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HOSPITALITY

“Wherever the wind takes us” 
cruise itinerary
Traditional square rigger Sea Cloud II is to 
operate a cruise through the Aegean and 
the Cyclades without a fixed schedule 17-
23JUN12. 
The five-star windjammer departs Istanbul 
after its first night in port before heading for 
the Greek Cycladic islands and, depending on 
the wind and weather conditions, puts into 
destinations such as Milos, Naxos or Syros. 
www.seacloud.com

The Great American 
Steamboat Company, 
which is currently com-
pleting construction of 
its steamboat Ameri-
can Queen, has named 
Priscilla Presley as the 
vessel’s godmother.
She will name the ship 
in a christening cere-
mony to be held at the 
Beale Street landing, 
Memphis on 27APR.

Tauck’s Christmas Cruises
Tauck’s Christmas market tours and river 
cruises along the Rhine, from Basel to Köln 
aboard ms Swiss Sapphire are priced from 
$2779pp twin share for an 8-day cruise in 
2012.  
Along with all the inclusions that are part of 
every Tauck river cruise, its Christmas market 
cruises wow travellers with activities that 
include an onboard tree-trimming party with 
Glühwein, a traditional European Christmas 
dinner with all the fixings, visits to markets 
in cities like Aachen and Colmar, a lecture on 
Alsatian storytelling traditions in Strasbourg 
and a cookie-making demonstration.
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz.

Antarctic cruise savings
World Journeys is promoting the release 
of its 2013 small group escorted Antarctic 
cruise journey, with a saving of $800pp 
if booked and deposited by 31MAR12.  
Departing 22FEB13, this 17-day itiner-
ary is priced from $14,335pp share twin 
including airfares ex AKL; transfers; an 
11-night cruise to the Antarctic Peninsula 
aboard the M/V Antarctic Dream; 4 nights 
in 4-star Buenos Aires hotels; sightseeing 
and a Dinner & Tango show in Buenos 
Aires, main meals, outdoor jackets and 
rubber boots, and the services of a World 
Journeys host (subject to a minimum of 
15 participants).  
Airline taxes of $145pp and tipping, are 
additional.  Prices on an option to extend 
to Rio and Iguazu Falls will be released 
shortly.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Host Accommodation brand refresh
Host Accommodation has just completed a 
brand overhaul across its network of nearly 90 
properties throughout New Zealand. 
Brand positioning is recognised by Host as 
being increasingly critical in a marketplace 
that is more than ever cluttered with product 
offers.
“Over the past 12 months we have conducted 
an in depth strategic review across all aspects 
of the Host Accommodation business,” says 
Chris Lee, general manager of Host Accom-
modation. “As a result of this work, we identi-
fied that consumers need clear and consistent 
messaging in order to understand our unique 
brand positioning and benefits.”
Customers will now find Host member 
properties more easy to find with a move to 
bold new yellow street signage. In addition, 

the Host brand has been modified to reflect 
the yellow colour-way across all online and 
offline communications including the Host 
Blog, You Tube Channel and Map Directory. 
Host Accommodation has also embarked on 
new digital marketing activity including QR 
codes linked to seasonal promotions pow-
ered by online video. Focus has been placed 
on added value benefits such as free internet 
which is available across the network. 
“Host’s current Family Break video prize 
draw promotion features on the Host website, 
facebook competition page and You Tube 
Channel. In addition to accommodation 
vouchers, the prize draw includes a Philips 
Dual Screen Portable DVD Player and I 
know from experience these are great when 
travelling with kids!” says Mr Lee.
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PEARL’S PEARLER
Executive ability is deciding quickly who 

best to appoint to do the actual  work

Club Med to open more resorts
New Club Med resorts will open within the next 12 months in China, 
Italy and Turkey.
Due to open in AUG12, Club Med Guilin is located in China’s Guangzi 
province and is famous for its protected environment.
Club Med Pragelato Via Lattea, in the heart of Piedmont, Italy – Europe’s 
second largest ski area is scheduled to open in December.  In March next 
year, Club Med Belek on the Turkish Riviera is due to open and will be a 
haven of well-being and sports surrounded by a prestigious golf course 
with nearly 2.5 km of beach on its doorstep.

Adventure World Roadshow success
Agents turned out in force for Adventure World’s recent Annual Road-
show.
More than 70 agents flocked to Flo Bar in Newmarket for a chance to 
hear about the latest products available, and to chance their luck with an 
impressive pool of prizes valued at over $9,000.
The roadshow was a rousing success according to Dave Nicholson, gen-
eral manager at Adventure World New Zealand.
“We were delighted with the turnout of agents,” said Nicholson. “Apart 
from the great range of prizes and incentives on offer to agents who at-
tended on the night, the feedback was that it was so useful to hear about 
the latest products and destinations available directly from our suppliers, 
many of whom had travelled from around the globe to attend the event.”
Presenters who took to the stage during the evening included Canan 
Karaaslan from Fez Travel, Tanya Chamberlain from Brewster’s, Dan 
Coleman from G Adventures, Dene Stalk from Rocky Mountaineer, 

Rachel Williams from Viva Expeditions, Phil Hendrich from 
TrekAmerica, and Barbara Yates from Headwater Walking & Cy-
cling, who travelled all the way from Spain for the evening.
Nabbing one of the night’s top prizes – a 13-day Adventure around 
Southern Patagonia with Viva Expeditions - was John Cameron 
from Operatunity Travel Club, while Nigel Sieglen of Business 
World Travel snapped up a two-week camping trip with TrekAmer-
ica. 
Luck was also on Karen Reilly’s side, with the United Travel 
Helensville agent winning a trip for two through Western Canada 
from Brewster’s, while Kelly Richards from Flight Centre bagged a 
Whistler Sea to Sky journey from Rocky Mountaineer.

Dan Coleman (G Adventures), Tanya Gurtin (Adventure World) & 
Lorelle Ashton Sheeran (The Travel Brokers)

Kelly Richards (Flight Centre K Rd) & Dene Stalk (Rocky 
Mountaineer) - Winner of the Rocky Mountaineer prize.

David Boyce (Mondo Remuera) & 
Caryn Young (Adventure World)

Adventure World’s Yanya Gurtin and Tara 
Sutherland with Robert Laing (Messe Reps)
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