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“Japan. Thank You.” campaign
Last Sunday, Japan marked the one-year anniversary of the Great 
East Japan Earthquake, and the Japan Tourism Agency and the 
Japan National Tourism Organization have launched a campaign 
called “Japan. Thank You.” Other ministries, local governments and 
private sectors as well as the Japanese people will be involved.
Japan was severely affected by the earthquake and its aftermath, but 
the nation is now rising again thanks to the heartfelt support of the 
international community. 
As a travel destination, Japan’s recovery to date has been more rapid 
than previously expected. An Oxford Economics report shows 
that in JAN12 the number of international tourists totalled around 
700,000, a 4.5% decrease compared to the same time last year, while 
immediately after the earthquake numbers had been in excess of 
70% down. 
Through the “Japan. Thank You.” campaign, the Japanese people 
will express their sincere gratitude to the world and tourists from 
overseas. 
The message will be conveyed via use of a special logo and posters, 
displayed worldwide and at the main Japan gateways and tourist 
areas. It will appear on street banners, buses, taxis and hotel flags.   
A special “Thank You” edition of ZAGAT, a guide for foreign tour-
ists, will also be given out.

Quokka.
This unique Rottnest icon is only 
found in Western Australia. 
Take a trip to ‘Rotto’ to see these 
furry creatures, and while you’re 
there enjoy some of the World’s 
finest beaches and bays.
Rottnest Island, Western Australia.

http://www.nzonline.org.nz/nz-online-useful-links
http://www.nztravelbrokers.co.nz
http://www.koreanair.com
http://www.topdog.co.nz
www.wttc.org/site_media/uploads/downloads/Japan_report_Dec_Update_RGB.pdf
http://www.westernaustralia.com


Workshop  Timings (plus pre or post famil dates)
Friday 18 May   Evening Welcome Function
Saturday 19 May  8.00am –    5.30pm   Workshop  
    7.00pm – 10.00pm Evening Function 
Sunday 20 May   8.30am –    4.30pm   Workshop

Where?
Crystal Palace, Luna Park, Sydney

Registration
The cost per agent will be $425 per agent.

What do I get for my money?
o Being part of the Tri State Walkabout event
o Product Knowledge
o Support information
o Operator Manual
o Welcome Function on Friday evening and function on Saturday night
o Networking with Australian operators and fellow agents
o Choice of one of the Famils shown at right (subject to availability)
o Meals throughout the event including breakfast, lunches, morning and 
afternoon teas (as detailed in the programme)
o Twin Share Accommodation
o Return airfares are included from AKL, WLG and CHC

Famils (all dates include the workshop)
1. Coastal Lifestyle – South Coast NSW     Dates 13-21 May ex AKL, WLG & CHC

2. Urban Lifestyle – Byron Bay and Beyond     Dates 13-21 May ex AKL only

3. Sydney City Adventure        Dates 13-21 May ex AKL, WLG & CHC

4. Blue Mountains Nature and Adventure      Dates 18-25 May ex AKL, WLG & CHC

5. Hunter Valley and Port Stephens       Dates 18-25 May ex AKL, WLG & CHC

6. Great Ocean Road, Grampians & Daylesford    Dates 13-21 May Ex AKL only 

7. North East Victoria        Dates 13-21 May ex AKL, WLG & CHC

8. Melbourne & Bendigo       Dates 18-25 May ex AKL, WLG & CHC

9. Melbourne & Mornington Peninsula     Dates 18-25 May ex AKL, WLG & CHC

10. Melbourne & Yarra Valley       Dates 18-25 May ex AKL, WLG & CHC

11. Tropical North Queensland       Dates 13-21 May ex AKL only

12. The Whitsundays         Dates 18-26 May ex AKL, WLG & CHC

13. Brisbane & the Sunshine Coast       Dates 18-25 May ex AKL, WLG & CHC

14. Gold Coast         Dates 18-25 May ex AKL, WLG & CHC

15. Central Coast         Dates 12-21 May ex AKL only

For further 
information 

or to register
please contact 

the event organisers
Paul Walker or 

Shelley Cunningham
Convention Management 

New Zealand Limited
    Ph: +64 9 835 1531  

Fax: +64 9 835 1539 
Email: 

tristate2012@cmnzl.co.nz

www.tristate2012.co.nz

Do you want to attend the 2012 Tri State Famil and Workshop?



NEW ZEALAND

KariKari Peninsula  •  Bay of islands  •  aucKland   
rotorua  •  Wellington  •  nelson  •  Hanmer sPrings   

cHristcHurcH  •  aKaroa  •  QueenstoWn

More reasons to visit  
somewhere special

Rediscover New Zealand’s heritage with a growing  
range of stylish and welcoming properties in iconic  

destinations from the far north to the south. 

Heritage Hotels and the Heritage Boutique Collection offer  
beautifully appointed hotels and sophisticated conference  

facilities ensuring guests have even more reason  
to stay somewhere special.

for reservations and enquiries please phone 0800 368 888  
or email res@heritagehotels.co.nz

www.heritagehotels.co.nz

Hong Kong gets the message from New Zealand
Well-known Hong Kong musician and com-
poser Chet Lam is the new face of a campaign 
designed to attract more tourists from Hong 
Kong to New Zealand.
Air New Zealand and Tourism New Zealand 
last week launched Experience a New You, a 
campaign which invites potential customers 
to virtually take part in a number of specially-
themed journeys within New Zealand.
Hong Kong is a relatively small but growing 
market for inbound New Zealand tourism. 
In the 12 months to DEC11, New Zealand 
attracted 25,000 visitors from Hong Kong, up 
4.6% on the previous year.
Air New Zealand group GM international 
airline Christopher Luxon says the new 
campaign builds on the airline’s successful 
celebrity endorsement programme in Main-
land China.
Experience a New You revolves around a se-

ries of video travelogues filmed during Chet’s 
recent visit to New Zealand. The 35 year-old 
started his own label LYFE Music in 2003 and 
now has nine albums and a list of sold-out 
live shows under his belt. He also has more 
than 100,000 fans on his social media sites, 
and a growing popularity in greater China.
The campaign aims to attract independent 
travellers looking for somewhere new and dif-
ferent to explore. The travelogues are focused 
on special interests including adventure and 
outdoor activities, luxury self-drive, culture 
and food and wine. 
Mr Luxon said that in Mainland China the 
airline continued to work with Kevin Tsai 
Kang Yung - a well-known TV personality 
who was awarded “King of Micro-blog” by 
Sina.com in JAN11 with nearly 10 million 
fans on his Weibo micro-blog and named one 
of GQ China’s Men of the Year in 2011.

As part of Tourism New Zealand’s China Mis-
sion a team of Queenstown operators have 
been showcasing the destination to markets 
in China, Hong Kong and Taiwan. They and 
other leading NZ tourism operators had 
three days of appointments in Shenzen, with 
Ziptrek’s Trent Yeo alone reporting having 
meetings with 91 people. 

Following the trade event, Yeo and NZONE’s 
Derek Melnick are to experience life as visitors 
to China’s domestic resort hotspots to try and 
understand what Chinese people want from 
vacation travel. 
“We need to understand this new market if 
we are to successfully host these people,” he 
said.

Pictured here are: L to R 
- Derek Melnick (NZONE), 
Deng Chen (Real Journeys), 
new friend name unknown, 
Pat English (Consulate Gen-
eral Guangzhou), Hal Shaw 
(Distinction Hotels), Echo Luo 
(Skyline Gondola), Shuangji 
Zhou (Southern Discovery), 
Ben Chapman (DQ) and 
Trent Yeo (Ziptrek Ecotours)

Rotorua site receives Waahi Tapu status
The Government Gardens at Rotorua have 
just been registered by the New Zealand 
Historic Places Trust and the Māori Herit-
age Council as a Waahi Tapu area, sacred to 
Maori in the traditional, spiritual, religious, 
ritual or mythological sense.
The Rotorua site, known as Paepaehakumanu 
Motutara, incorporates sacred remnants from 
pre-1900 buildings, swamps, cultivation areas 
and pa sites. The land was historically used 
as a bird snaring ground, which is where the 
name is derived from. 
Destination Rotorua Marketing GM Oscar 
Nathan says the Gardens are a key Rotorua 
attraction visited by thousands every year.  
“Today the area includes a band rotunda, 
sports grounds, venues, tea rooms, The Blue 
Baths, Prince’s Gate archway and the famous 
Bathhouse, now home to the Rotorua Mu-
seum, which holds Category 1 Historical 
Building status.”

Transparent waka at Museum
Rotorua Museum director, Greg McManus 
says the new Waahi Tapu status of the Gov-
ernment Gardens adds to significance of the 
current exhibition at the museum, which 
examines the history of the Arawa people. 
“The signature exhibition Ngā Pūmanawa o 
Te Arawa - The Beating Hearts of Te Arawa 
follows the journey of the Arawa people, the 
original inhabitants of the area, from their 
homeland in Hawaiki to their descendants in 
Rotorua today,” explains McManus. 
An acrylic waka (canoe) in the exhibition was 
created by Weta Workshop and represents the 
original Arawa waka. The carvings along the 
side of the transparent waka were designed by 
master carver Lyonel Grant with the team at 
Weta Workshop digitally carving his designs 
into the heavy-duty acrylic hull. TravelMemo   20120313    13MAR12    Page 3
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Balloon ride operators 
struggle
The Dominion Post reports that balloon 
operators are struggling for customers 
following the Carterton tragedy in Janu-
ary, and they are saying that the actions 
and comments of the Transport Accident 
Investigation Commission were “unhelp-
ful” and affected the health of ballooning 
in New Zealand.
Operators say ballooning’s credibility was 
damaged when the TAIC chief commis-
sioner commented that he wouldn’t get 
in a balloon. He also recommended that 
all 74 balloons in the country undergo 
urgent Civil Aviation Authority mainte-
nance checks.
The DomPost says CAA confirmed 
within days that just one maintenance 
provider was being examined – named 
by the paper as Hawke’s Bay Aviation – 
and only 16 balloons were potentially not 
airworthy. 
But by then the damage had already been 
done, according to Balloon Association 
president Martyn Stacey, who told the 
paper he had since received dozens of 
phone calls from customers ringing up 
thinking all balloons had been grounded.
TAIC spokesman Peter Northcote told 
the paper the loss of life in Carterton, not 
the inquiry, was to blame for the decline 
in bookings. 
Maintenance anomalies in the balloon 
that crashed had the “potential to be 
widespread”, with CAA’s response quickly 
narrowing the areas of concern, he said. 
“As a result of this process, there is now 
an extra level of certainty surrounding 
the maintenance of the majority of bal-
loons and balloon maintainers.”

Rotorua adventure
playground 
Agroventures 
reports that since 
SEP11 they have 
broken 16 of the 
age-group and 
national Shweeb re-
cords, and last week 
the tandem world 
record was broken 
with a 58:06 second 
tandem race. 
$1000 and the title 
of the world’s 
fastest Shweeber is 
still up for grabs.

Volvo Ocean Race supporters spectator packages 
Competitors in the 2012 Volvo Ocean Race have 
arrived at Auckland’s Viaduct and the fleet will 
be racing on the Waitemata Harbour. 
Explore NZ is offering supporter spectator pack-
ages onboard the official support vessel for the 
New Zealand entry in the Volvo Ocean Race 
– CAMPER with Emirates Team New Zealand, 
including grandstand viewing aboard a modern 
luxury catamaran; entry 
into the exclusive zone and 
commentary by Emirates 
Team New Zealand.
Other supporter spectator
packages include trips on 
board the ocean-going 
maxi Lion New Zealand, 
which competed in the 
Whitbread Round the 
World Race in 85/86; on 
an original America’s Cup 
racing yacht, for an authen-
tic race experience; or from 
the comfort of Lady Gay, an 

historic classic motor launch.
All these trips give spectators the opportunity 
to get on the water, get up close to all the ac-
tion and take in the lively atmosphere of this 
dynamic competition.
Click here for details and call Explore NZ on 
0800 397 567 or 09-359 5987.

Treble Cone develops Fun Park
The 2012 Treble Cone season will see the 
opening of its first fun park, re-routing of the 
top section of the Easy Rider and upgrades to 
the café, electronic ticketing system and maps.
The Jazz Fun Park, located at the bottom of 
Bullet in the Saddle Basin, will host entry 
level features aimed at children 4-13 years. 
Due to the versatility of the features they can 
also be used in other areas of the mountain 
for competitions and coaching purposes.
Over the summer extensive earthworks have 
taken place at the top of Easy Rider to make 
the run wider and less steep. This will help 
learners progress from the beginners’ slopes 
to the six-seater.
The successful introduction of the computer-
ised ticketing system in 2011 has now been 
expanded for use in the café, for rentals and 
childcare payments. Customers can load their 
Season or Day Pass up with dollars to spend 
with an easy swipe of a card. 
Treble Cone early bird season passes are on 
sale now until 31MAR and the ski area is 
expected to open 28JUN-30SEP12.

Britz to sponsor Tour of NZ
Britz Campervans is a sponsor of the inaugu-
ral Tour of New Zealand team cycling event.
Hundreds are expected to register for the 
8-day race that kicks off 14APR simultane-
ously from Cape Reinga and Bluff, involving 
teams of three, four, and five, as well as single 
competitors on an eight-stage journey incor-
porating many of the most picturesque cycle 
ways in the country.
Britz is sponsoring Day 6 (19APR) of both 
the North Island and South Island legs of the 
tour. In the north, cyclists ride 130km in two 
sub-stages from National Park to Wanganui, 
while in the south cyclists ride 125km from 
Hanmer Springs to Kaikoura.  
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AUSTRALIA

Total escape just 30mins from Auckland 
Escaping city life just got easier with Discovery River Cruises’ new range of 
short luxury getaways that let clients discover the unexpected serenity of the 
Riverlands just south of Auckland.
Owner Ian Simpson points out that combining a luxury house boat with the 
smooth cruising, stunning landscapes and adventure opportunities produces 
the perfect family getaway, couples retreat or corporate function opportunity. 
“The look of surprise when guests experience how tranquil and beautiful the 
waters we travel are is just a buzz for us each time we cruise. I think it is the 
solitude and vastness of the Waikato River delta with its islands, bird life and 
total escape from everyday life that really amazes people.” 
The deluxe, purpose built house boat features four bedrooms with en-suites, 
a gourmet granite kitchen, huge lounging deck with barbeque and 8-person 
Jacuzzi.
Discovery River Cruises offers three new options including lunch cruises, an 
overnight cruise and a two-night cruise. These cater to individual preferenc-
es, from special birthday celebrations or unique activity for visiting guests, to 
corporate product launches, bird watching weekends or family reunions.
All cruises are available with a catered or self-catering option and the product 
carries a 20% agents commission.  
Agent Famil cruises are being scheduled for MAR and APR and agents can 
register their interest by emailing sales@discoveryrivercruises.co.nz. 
All agents who participate in a famil cruise go into a draw to win a free 
overnight (self-catered) cruise for up to 8 friends and family.
Check out the new website at www.discoveryrivercruises.co.nz.

The South Australians are coming…
The South Australian Tourism Commission (SATC) will hold 
their 2012 South Australian Roadshow from 28APR-04MAY.
“Agents are invited to bring their clients with them and to take 
advantage of the growing interest in South Australia as an 
exciting and appealing holiday destination in Australia,” says 
Jane Wilson, SATC Regional Manager NZ. “Houseboating on 
South Australia’s Murray River recently topped Kiwis’ bucket 
list as the number one holiday experience in Australia, and 
the travel expo offers agents the chance to talk directly with 
Unforgettable Houseboats to learn more about this unique 
product,” she adds.
Other tourism operators attending the Roadshow include the 
PS Murray Princess; Flinders Ranges accommodation and 
tourings – Rawnsley Park Station and Wilpena Pound Resort; 
Day tour operators – Prime Mini Tours and SmartCar Austral-
ia; Eyre Peninsula tour operator – Gawler Ranges Wilderness 
Safaris; Kangaroo Island tour operator – Sealink; and accom-
modation provider – McLaren Vale Motel & Apartments. 
All agents and consumers attending the Roadshow will be in 
to win a holiday to South Australia.

Christchurch:   Sat 28APR
9am, Russley Golf Club, Burnside
Nelson:    Sat 28APR 
5pm, Rutherford Hotel, Trafalgar Square
Johnsonville:   Sun 29APR 
10am, Johnsonville Bowling Club
Whakatane:   Sun 29APR 
7pm, Whakatane War Memorial Hall
Mt Maunganui:  Mon 03APR 
5pm, Oceanside Twin Towers & Resort
Rotorua:   Tue 01MAY 
5pm, Novotel Rotorua Lakeside
Hamilton:   Wed 02MAY 
5pm, Novotel Tainui Hamilton
Bucklands Beach: Thu 03MAY 
5pm, Bucklands Beach Yacht Club
Takapuna:  Fri 04MAY 
5pm, Spencer on Byron Hotel

To register, email info@satc.co.nz or call: 09 368 5381.

30% off selected AAT Kings’ 
Australian Short Breaks 
AAT Kings is offering 30% off for the second 
passenger when any two pax book and travel 
together on selected Australian Short Breaks 
for bookings before 31MAR12.
The AAT Kings Short Breaks Bonanza is 
valid for itineraries of two days or more to 
the tropical Top End and Red Centre as well 
as breaks around Melbourne and Sydney, for 
travel until 31DEC12 (or validity of season).
By way of example, the 4-day Tropical Top 
End Short Break saves up to $589 per couple. 
Priced from $1619 (first pax), $1144 (second 
pax), the tour ex Darwin includes visits to 
Wangi Falls, Florence Falls, Buley Waterhole, 
Corroboree Billabong, Kakadu National Park, 
Jim Jim Falls, Nourlangie Rock and Ubirr. 
Tour includes services of an experienced 
Driver Guide, luxury air-conditioned coach 
and choice of accommodation. 
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Sydney scores 
Alexander the Great exhibition 
Blockbuster exhibition Alexander the Great: 
2000 Years of Treasures, has been secured 
exclusively for Sydney at the Australian Mu-
seum from NOV12 with the support of NSW 
Government through Destination NSW. 
It is the largest collection from the acclaimed 
State Hermitage Museum of St. Petersburg 
ever to tour Australia. 
Destination NSW CEO, Sandra Chiphase says 
the exhibition means you don’t need to travel 
to Italy, Egypt or Greece for the world’s best 
historical exhibits – you can experience them 
in Sydney. 
“The exhibition will feature over 400 priceless 
objects, spanning more than 2000 years,” she 
said. 
The original exhibition opened to critical ac-
claim in 2007 at the Hermitage St Petersburg, 
and was seen by over 200,000 visitors at the 
Hermitage Amsterdam in 2010-2011. 
Ms Chipchase says the announcement un-
derlines Destination NSW’s strategy to secure 
annual Sydney-exclusive international block-
buster exhibitions with broad appeal. 
“Attracting major events supports our strate-
gic approach of bringing the best events - be 
they sporting, lifestyle or cultural and driving 
economic benefit for the State.”

Perth Arena to open in NOV
The new sport and entertainment venue Perth 
Arena is to have a gala opening on 10NOV 
following a three-month commissioning pe-
riod including all system testing, furnishing, 
training and a series of test events.
The venue, which has a retractable roof, will 
be a multipurpose facility equipped for every-

thing from concerts for 15,500 fans, to Hop-
man Cup tennis and dozens of other uses. 
Its prime location within the Perth CBD 
brings it close to public transport, the free-
way, the city centre and will serve as a vital 
link to Northbridge, as Perth’s premier 
entertainment destination.

Tasmania takes five awards
Tasmania’s exceptional tourism experi-
ences and marketers were recognised at 
the Qantas Australian Tourism Awards 
held in Cairns. In a landmark first for 
the state, five of Tasmania’s leading tour-
ism operators took home the prestigious 
awards – the most national awards won by 
Tasmania in a single year. They were
Maria Island Walk – winner of the Adven-
ture Tourism category;
The Old Woolstore Apartment Hotel – 
winner of the Deluxe Accommodation 
category for the second year in a row; 
Pure Tasmania – winner of the Tourism 
Marketing category;
Saffire Freycinet – winner of the Luxury 
Accommodation category, and
Museum of Old and New Art (MONA) – 
winner of the New Tourism Development 
category.

Tourism Awards ‘Love’ 
Port Stephens
Port Stephens, famous for its ‘P.S. 
I Love You’ marketing campaign, 
scored four gongs in the latest Qantas 
Australian Tourism Awards.
Newcastle Airport won a major 
award for Specialised Tourism Ser-
vices, and Bronze awards were also 
announced for:
*  Shoal Bay Resort and Spa in Port 
Stephens in the Meetings and Busi-
ness Tourism category
*  Moonshadow Cruises in Port 
Stephens in the Major Tour and 
Transport Operators division
* The Legendary Pacific Coast pro-
motion campaign, in the Tourism 
Marketing category

The big WA winner in the national 2011 
Qantas Australian Tourism Awards was 
Eco Beach Broome, which took home 
three awards. Eco Beach won the 
Unique Accommodation category and 
a bronze medal in the Ecotourism
category and the Qantas Award for 
Excellence in Sustainable Tourism 
category.

WA wildflower guide for 2012
Wildflower enthusiasts can now find every-
thing they need to know to plan their 
extraordinary wildflower holiday in the 2012 
Wildflower Holiday Guide. 
Western Australia is home to more than 
12,000 species of wildflowers with more 
than 60% of these found nowhere else in the 
world. This year’s guide has been refreshed 
with a new look and feel, imagery and maps. 
An online edition can be downloaded here.
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Arkham Asylum ride at Movie World
Warner Bros. Movie World has a new rollercoaster ride, 
Arkham Asylum – Shock Therapy, set to open in time 
for Easter. Based on the asylum where Batman’s arch 
enemy The Joker was imprisoned, the new A$2m ride 
replaces Lethal Weapon. 
Riders strap into a brand new train featuring ‘electrify-
ing’ on board audio and rocket along at speeds of up 
to 85km, experiencing upper body freedom like never 
before and pulling 4.2Gs during five inversions.
The Village Roadshow theme park is installing another 
new ride with a superhero theme to join its Green 
Lantern Coaster, Batwing Spaceshot and Superman 
Escape rides by September.

PACIFIC ISLANDS

Pacific Update for Mainlanders
Vibe Pacific, the Tanoa Hotel Group and Blue Lagoon Cruises 
invites South Island agents to a Pacific Product Update.
“Four hotels in the Cooks, three in Fiji, one in Samoa and Cruis-
ing – all you need at one Pacific Update!” say the organisers.
Invercargill  26MAR  Ascot Hotel 0730-0900 (BKFST)
Dunedin 26MAR The Good Oil Café   1700-1900
Timaru   27MAR Café Heartland 1700-1900 
Christchurch 28MAR Cafe Kudos        0730-0900 (BKFST)
Cafe Kudos, 235 Annex Rd, Middleton 1700-1900
Nelson  29MAR Trailways Motel 1700-1900 
Door prizes include accommodation and a holiday package with 
return Air Pacific airfares from CHC or AKL to Nadi. 
Numbers are restricted so RSVP to Sandi Reily-Simmons - 
misan@clear.net.nz or call 021-505592 by 21MAR.

Iririki – Kids Stay, Play & Eat Free
Iririki Island Resort & Spa, Vanuatu has just released 
a New Zealand special where Kids Play free at the 
Iririki Kids Club. Usually VT2500 for the first child 
and VT1950 for additional children per day, this 
Kids Play free deal offers a great saving for families. 
Sales to 31MAY12 and travel to 30NOV12. The kids 
club operates year round from 10am to 6pm, and 
lunch and dinner are included. Kids already get to 
stay and eat free at Iririki year round, and the deal 
can also be combined with the current Stay 7 / Pay 
4 and Resort Credit specials. Contact your preferred 
wholesaler for details.

Edgewater Resort on sale
Edgewater Resort & Spa  7-day / 6-night 
packages are available on sale to 31MAR12, 
priced from $398pp, including accommo-
dation in a Garden room, return airport 
transfers, tropical breakfast daily, plus free 
use of snorkelling gear & the tennis courts. 
Call Adventure World on 0508 496 753.

Ferry service plan for Cooks
A consortium involving Cook Islanders, Tahitians and New Zea-
landers is contemplating establishing a ferry service for the outer is-
lands, according to documents acquired by CINews and confirmed 
by high profile developer Tim Tepaki.
According to the proposal, a Corsaire 6000 ferry will service the 
islands in the southern group carrying 400 passengers and up to 42 
cars.
The vessel is 66 metres long with a two metre draft and has a 
cruising speed of 30 knots. A return trip to Aitutaki will cost $265 
including meals.
The concept is part of a more ambitious plan to establish resorts 
on the islands and then supporting industries to boost the island 
economies.
The vessel providing the ferry service will be named the Merchant 
of Paradise and its specifications match those of the Aremiti ferry 
service (pictured) in Tahiti.

Tourism accreditation scheme for Cooks
The Cook Islands Tourism Industry Council has met to ratify 
a new accreditation scheme that would ensure visitors receive 
the same level of hospitality no matter where they are in the 
Cooks.
CINews reports the new accreditation scheme has been devel-
oped over the past six months by a committee including Greg 
Stanaway from Pacific Resorts as chairman, Liana Scott from 
Muri Beach Club Hotel, and Peter Heays.
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Cook Islands Day success at Te Papa
Despite a “weather bomb” with gale force winds in 
Wellington, the sun was shining inside Museum of New 
Zealand Te Papa Tongarewa for Cook Islands Day at Te 
Papa.
The event featured cultural entertainment, special guest 
presentations and creative stall holders, drawing record 
crowds of 6,500 visitors on the day.
Rakahanga Manihiki Band provided atmosphere with the 
island drums, ukuleles, guitars and chants throughout 
the day, and the TAV fashion show presented by Ellena 
Tavioni saw Miss South Pacific of the Cook Islands, 
Joyana Meyer, model the latest garments alongside other 
Cook Islands’ beauties.
Robert Oliver shared stories and excerpts from his book 
Me’a Kai: The Food and Flavours of the South Pacific; and 
George Ellis, CEO of the Cook Islands Pearl Authority 
revealed the secrets of the black pearl.
Cook Islands Day stall holders including Tarani Crafts 
& Pearls, Prestige Design, Mrs Q’s Artifacts, Vaka Cook 
Islands, TAV, Avaki Pearls and Black Pearl Collection 
demonstrated, displayed, sold and shared their culture 
through their handmade art & crafts items.
Cook Islands’ artists were also on show with images 
featured on giant plasma screens in Te Papa’s Wellington 
Foyer.
Visitors gained travel and wedding arrangements infor-
mation from The Rarotongan Beach Resort & Spa and 
Pacific Resort Rarotonga, and the day was emceed by Te 
Aturangi Nepia-Clamp who extolled the virtues of the 
Cook Islands as the place of romance. 
 “Cook Islands Day at Te Papa provided a platform for 
Cook Islanders to highlight the romance of their islands,” 
says Graeme West, Cook Islands Tourism general man-
ager. 
“Our sponsorship of the Unveiled wedding exhibition 
continues to prove a successful partnership, presenting 
Cook Islands as the perfect destination for weddings, 
honeymoons and romantic escapes. Cook Islands Day 
was just a taste of what our beautiful islands have to 
offer.”        Unveiled continues to 22APR.

ASIA
AirAsia X to end CHC - KL services 
Long-haul low cost carrier AirAsia X has, 
as widely predicted, canned its services to 
Christchurch from the end of May, saying 
it is realigning  its network to “focus on its 
core markets.” 
The current four times weekly flights 
between Kuala Lumpur and Christchurch 
will be suspended with the last flight 
ex KUL on 30MAY12 and ex CHC on 
31MAY12.
Pax holding bookings after these dates can 
opt of a full refund, a reroute to another 
AirAsia X destination (e.g. Australia to 

Kuala Lumpur or Kuala Lumpur to 
North Asia), or a rebook of a return 
flight prior to 31MAY12, with changes 
made at no additional cost.  All affected 
pax will receive an e-mail stating the 
available options. 
“The decision to withdraw from 
Christchurch was a difficult one,” says 
AirAsia X CEO Azran Osman-Rani, “ 
but was made taking into account our 
strategic focus in consolidating our net-
work on markets where we have built 
up stable, profitable routes.

“Our Kuala Lumpur - Christchurch 
route has performed strongly in terms 
of demand since our launch in April 
2011, recording close to 80% loads in 
2011. However, the Christchurch route 
has been impacted by the spiraling cost 
of jet fuel. Since the launch of the route, 
jet fuel prices have increased in excess of 
30%, and are currently still at very high 
levels. The high cost of fuel has compro-
mised our ability to offer our renowned 
low fares.”

Jetstar connections on offer to Air Asia X pax
Passengers booked on Jetstar New Zea-
land domestic services to Christchurch to 
connect with Air Asia X to Kuala Lumpur 
can change their flights following Air Asia 
X’s withdrawal from the route.
Jetstar passengers connecting to Air Asia 
X flights in CHC will be able to apply for 

the credit of their Jetstar booking to 
a new trans-Tasman Jetstar service to 
connect with Air Asia X flights from 
Melbourne, Sydney and the Gold Coast 
to Kuala Lumpur.
Passengers will need to verify con-
necting travel on Air Asia X and pay a 

standard call centre fee per passenger per 
segment and any associated fare difference.
This offer will be open to all affected Air 
Asia X passengers until Monday 26MAR 
and changes can be made by calling the 
Jetstar Customer Contact Centre on 
0800 800 995.

Bali Bliss 
With Air New Zealand flying non-stop to Bali from 
June, many couples looking for honeymoon ideas 
will be drawn to this idyllic destination, and World 
Journeys have a new Bali section on their website, 
featuring Private Villas, Luxury Hotels, Resorts, and 
touring.  
Director Kim Houston says “We’ve selected our 
favourite properties, with a view to the discerning 
traveller who wishes to experience a little more than 
the standard ‘beach holiday in the sun’.  Bali has 
such a wonderfully rich culture, beautiful mountain 
regions, and of course delicious cuisine, so it’s well 
worth the attention of even the most well-travelled.”

World Journeys has a range of specials for Coco Palm Bodu Hithi in 
the Maldives with full stays between 01MAR-14APR12.  Stay/Pay deals, 
room credits and ‘children stay free’ are all on offer (conditions apply). 
Priced from $542pp per night share twin, this includes breakfast. 
Email info@worldjourneys.co.nz for full details.

Maldives 
Madness
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Breathtaking, challenging, awe-inspiring, amazing.

There are parts of  Thailand that haven’t changed in thousands of years. What is truly amazing is being able to explore such beautiful places without affecting the 
environment. Whether it’s treks through mountainous hilltribe villages or trips through mangrove forests, you will be truly amazed at our diverse landscape. 
Whether you are planning the trip of a lifetime or you are a regular visitor to Thailand, one thing that’s certain is you will always be amazed.

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298



CLICK 
HERE

The ideal way to get around South America is with the new LAN Airpass.  
Minimal change fees + keep your International baggage allowance.

There is an old saying
of “Toryumon” in 
Japan. It is a gate one 
must pass through to 
reach a success. 
“Toryumon” is also 
referred to as “a carp 
ascending a water-
fall” and provided an 
old custom of flying a 
streamer in the form of 
a carp.
The carp that success-
fully ascended the 
rapid stream is said 
to become a dragon. 
In the year of Dragon, 
2012, this poster de-
picts Japan’s resolution 
to ascend its way to 
recovery, while thank-
ing all in the world who 
gave support.

Korea - Special Events Capital of Asia in 2012
Throughout 2012 Korea will be staging many special 
events around the country, the biggest of which is 
the Expo 2012 Yeosu, with more than 100 countries 
participating and eight million visitors expected.  There 
are free tourist shuttle buses on offer to foreign visitors, 
free one night’s accommodation if they stay 3/4 nights 
at select hotels in Korea.  And to move them around 
the country superfast, Korea’s  KTX trains are offering 
up to 30% discount on main lines.
Along with the attraction of Expo 2012 Yeosu, there 
are numerous special events being held in Korea this 
year including the Jinhae Naval Port Festival event (01-
10APR) famous for its stunning cherry blossom trees, 
an International Peace and Life Festival (19-21MAY) in 
Chuncheon, the Hallyu Dream Festival (21-23SEP) in 
the ancient city of Gyeongju where K-Pop events and 
concerts will take place.  
For lovers of Korean cuisine the Korea Food Festival 
(18-22OCT) will lure Korean food lovers to Jeonju city, 
the food capital of the country.  A massive fireworks 

festival event held in Busan (26-27OCT) features extrava-
gant fireworks accompanied by music and videos and the 
possibility to meet Korean movie and K-Pop stars.  
On Jeju Island, off Korea’s south coast the Jeju Olle Walk-
ing Festival will take place 310CT-03NOV.  Walkers from 
Korea and around the world will join the festival to enjoy 
Jeju Island’s unique culture and beautiful natural wonders.  
Jeju Island was named last year as one of the ‘New7Won-
ders of Nature and the island is the only place in the world 
with three UNESCO certifications.
 Expo 2012 Yeosu features the theme of ‘ocean’ and ‘coast’ 
and will highlight the importance of keeping the ocean 
healthy through clean technologies.
This culturally stimulating expo will also offer more than 
400 programmes and 8,000 cultural performances over its 
93 days, plus a nighttime multi-media show and concerts.
Further detailed information on all the special events, free 
tour buses/accommodation and special discounts on offer 
go to the www.visitkoreayear.com website and click on 
Special Offers.

China Day at the Volvo Village
CTS Tours reminds agents that China Day 
at the Volvo Ocean Race Village at Auck-
land’s Viaduct Basin is 14MAR with events 
throughout the day. Yui Jin, Chairman of 
Sanya Tourism Association is leading a 
delegation of 24 and said, “We are delighted 
to bring talented performers from Sanya 
to perform traditional Li and Miao ethnic 
minority songs and dances that represent 
the rich heritage of Sanya.” Travel agents and 
their customers can learn more about Sanya, 
Asia’s newest beach resort with 38 luxury 
hotels already open on its glistening white 
sands. 
Packages start at $1,500 for a 5-night package 
including flights and deluxe hotels with CTS 
Tours, commissionable to agents.

Panda visit on 
Scenic Tours itinerary
The 15-day Iconic Cruise with Scenic Tours 
includes a Shanghai visit, luxury cruising on the 
Yangtze, viewing Xi’an’s Terracotta Warriors, 
Beijing’s Forbidden City and the Great Wall, and 
time at the Giant Panda Research and Breeding 
Centre in Chengdu. Here the seriously endan-
gered animals are nursed from birth in their 
habitat which is as close to natural as possible. 
The displays of around 40 of these rare creatures 
will leave your clients moved and enlightened.  
This tour (CHSP) is priced from $9,390*pp twin 
share including three day Yangtze River Cruise,  
all accommodation, sightseeing, meals, transfers, 
tipping and gratuities. Price also includes a $210 
discount for those who book by APR13. 
Call 0800 868 746.   *Conditions apply.

Bali Masterclasses
World Journeys can offer visitors to Bali a range of 
experiences in conjunction with Orient-Express’s 
Ubud Hanging Gardens hotel, which they say will 
offer a rare insight into this peaceful culture.  In 
the heart of Bali, Ubud has long been a retreat 
for those in search of peace of mind and artistic 
inspiration.  
A series of Balinese Masterclasses is available, 
ranging from cooking lessons using local seasonal 
ingredients, to painting classes with a traditional 
Balinese artist, or tuition in Tibetan wellness, Yoga 
and Chakra Meditation. All classes are suitable for 
beginners through advanced practitioners. 
Ubud Hanging Gardens Balinese Masterclasses are 
priced from NZ$70pp and prices vary according 
to class size. 
Call World Journeys on 0800 117311. TravelMemo   20120313    13MAR12    Page 10
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Introducing Costa Rica & Belize  
See our Mexico brochure featuring these destinations C
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*email: res@escape-holidays.co.nz*

Fantasy fulfilment guaranteed
Among the Big Boys Toys stuff already avail-
able in Las Vegas is the chance to drive a bull-
dozer or excavator. Now, though, real men 
(and ladies) can also get to shoot an AK47, 
Uzi or a Rambo-style M60.

Machine Guns 
Vegas - the 
world’s first 
luxury gun 
lounge, which 
opened for 
business on 
01MAR, is the 
brainchild of 
born and bred 
Kiwi Genghis 
Cohen, one of 
the co-creators 
of Tabu at the 
MGM Grand 
Hotel Las 
Vegas. 

At his new 10,000sqft Machine Guns Vegas 
facility, military trained and provocatively 
costumed ‘gun girls’ help tourists with their 
real gun experience. Already, some 150,000 
rounds are being fired each week.
The most popular package by far is the US 
Navy SEALS package and Kiwis have the 

option of doing an SAS package (including 
C8, HK MP5 and a Sig P226). 

Other packages include:
* Mob Experience 
(including Thompson 
.45 and Sup .22).
* Seal Team 6 (includ-
ing a Suppressed 
Pistol, an HK MR556 and a SAW.223).
* Call of Duty package (including a M4, 
FN Scar and Beretta M9).
* Femme Fatale (includes an UZI and 
Handgun for women)
* Kids packages (include a .22 Pistol and a 
.22 Rifle). 
Prices for shooting a real machine gun 
range from US$89.95 to US$159.95. The 
Full Auto package is US$399 and The 
Compound package US$699. This top-of-
the-line package delivers an array of 16 
firearms, 1,550 rounds of ammunition and 
a pass to the V.I.P. lounge.
While it’s all about girls and guns, Cohen 
says safety is the highest priority - there-
fore Machine Guns Vegas is ‘dry’ and no 
one is allowed entry who appears to be 
inebriated.
www.machinegunsvegas.com

Flavours of Peru Culinary Adventure
Culinary tourism encourages travellers to savour the local 
food and to be fully immersed in a region’s culture. 
Adventure World’s 2012/2013 South America features a 
new 4-day Flavours of Peru independent tour that allows 
travellers to learn traditional recipes that date back to the 
Incas. Highlights include visiting the traditional market of 
“San Pedro”, a cooking lesson at a local house instructed 
by a professional chef and a traditional cooking lesson at 
Misminay Andean Village. 
Priced from $805pp this tour includes accommodation, 
transfers, sightseeing and cooking classes, entrance fees and an English speaking guide. 
Call 0508 496 753 for the details.

AFRICA / MID EAST
Middle Eastern Odyssey
Places are selling well on World Journeys’ 
Middle Eastern Odyssey escorted Journey 
through Egypt, Israel and Jordan depart-
ing 09NOV12. Visiting the Commonwealth 
Cemetery of El Alamein, the pyramids,  Cairo 
Museum, and including a Nile Cruise, Jerusa-
lem, the Dead Sea, Petra and Wadi Rum, this 
tour gives an insight into the history of these 
destinations that feature on everyone’s bucket 
list. Priced from $11,995pp share twin, this 

26-day small group tour includes airfares ex 
AKL/CHC; 4 star hotels; a 5 star Nile Cruise; 
transfers, transport and sightseeing including 
entrance fees; many meals; visas as required 
by a NZ passport holder, and a World Jour-
neys host (subject to a minimum 15 partici-
pants).  Airline taxes of $130pp and tipping 
are additional costs.  Contact World Journeys 
0800 117311 or info@worldjourneys.co.nz

Stay 3/Pay 2 in Kenya
World Journeys has a Stay 3/Pay 2 offer on 
three of its favourite Cheli & Peacock safari 
camps in Kenya – Joy’s Camp, Loisaba, and 
Saruni Mari (to be eligible, bookings must 
include at least two of these properties).  To 
make the most of this offer, and achieve three 
nights free, a 9-night itinerary has been devel-
oped, combining all three properties, for the 
price of 6 nights.  Priced from $6,225pp share 
twin, it includes Nairobi transfers, internal 
and charter flights, full board accommoda-
tion, conservation fees, game drives, guided 

bush walks, sundowners, laundry, and house 
drinks. Offer applies to new bookings only, 
valid for travel MAR-15JUN, and NOV12 
(subject to availability).  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

http://www.escape-holidays.co.nz
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BOHEMIA TO BUDAPEST 
Exclusive small group tour 

 

Full details from Beyond Travel - Local call: 0800 550 065 - E: info@beyondtravel.com.au 

  

Maximum 15 travellers 
 
 

11 days featuring regional   
Czech Republic & Slovakia 

 

Prague - Plzen - Cesky Krumlov -  
Brno - Bratislav - Piestany - 
Kosice - Eger - Budapest 

 

Plus $385 Travel Credit 
Book & pay by 30 April 2012 

 

Priced From $4539 NZD per couple  

 EUROPE

Dubai & Middle East FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Exotic Holidays
Specialist Tour Operator

CLICK HERE TO GET 
OUR NEWSLETTER

Russia your way
Beyond Travel has introduced new tailor-made
tours around Russia which provide flexibil-
ity in the cities your clients visit. They offer 
pre-booked three, four or five star hotels, day 
excursions and transfers, and maximise free 
time for exploring at your own pace.
An example of the Russian specialist’s tours 
is the eight-day Grand Russia itinerary which 
begins with four nights in St Petersburg and 
has a day trip to Novgorod and two nights in 
Moscow. It is priced from NZ$3040pp twin 
share staying in three-star hotels.
The tour of the Kremlin, a visit to the Hermit-
age Museum and a cruise along the canals of 
St Petersburg and an overnight sleeper train 
journey from Novgorod to Moscow can all 

be part of the itinerary. The price includes 
all accommodation with daily breakfast, 
coach and rail transport, extensive sight-
seeing with private English-speaking guides 
throughout and return airport transfers in a 
private car. 
There are also a range of deals available on 
hotels throughout Russia including a Stay 4 
Pay 3 nights deal at the first class centrally 
located Hotel Angleterre in St Petersburg, 
available all year round. Or receive free 
room upgrades at the deluxe Grand Hotel 
Europe also in St Petersburg when booked 
by 31MAR12.
For details contact Beyond Travel on 0800 
550 065 or email info@beyondtravel.com.au

AVIATION
Red Q plan founders
Talks between Qantas and Malaysia Airlines over the formation of a 
Kuala Lumpur-based premium carrier have foundered for the time 
being because, says Qantas, the parties were unable to reach “mutually 
agreeable commercial terms”.
In a statement, Qantas CEO Alan Joyce said his airline group would 
continue to explore opportunities in the region through alliances and 
joint ventures.
Widely labelled Red Q, the scheme would have involved a fleet of 
Qantas-owned A320s configured with Business Class beds and a Premi-
um Economy offering. The Australian reports this eventually morphed 
into a “capital-lite” plan to fit Qantas product into MAS Airbus A330s.
The Weekend Australian reports that it understands the complex ne-
gotiations foundered mainly on questions of what each airline would 
contribute to the start-up and whether MAS could devote resources to 
the project at a time it was restructuring core operations. Other issues 
included what would happen on routes to Europe and other codeshare 
operations into Asia.

Malaysia Airlines 
plan
Malaysia Airlines has announced it 
will name its own premium regional 
airline next month ahead of a mid-
year launch.
It is part of Malaysia Airlines’ 
restructuring plan after suffering
the biggest loss in its history 
(US$836m).
MAS reportedly wants to focus on 
premium travellers in Asia, where 
other major carriers are planning to 
start short-haul services in prepara-
tion for 2015, when flying restrictions
are set to be lifted between the ten 
ASEAN member countries.

SIA to offer pilots no-pay leave
Singapore Airlines has offered no-pay leave to its pilots for as long as two 
years.   The BBC quotes SIA as saying its growth had been slower-than-expec-
ted, resulting in a “surplus pilot situation”. 
The pilots who opt for the scheme will be allowed to work for other carriers 
during the period.
The move comes just weeks after the carrier reported a 53% drop in net profit 
during the last three month of 2011 compared to a year earlier.

Qantas OneUpmanship
Qantas yesterday ran press ads promoting the fact that all of its trans Tasman 
flights offer business class and that Qantas Frequent Flyers can redeem their 
miles on upgrades – albeit with a lot of fine print conditions.
The ads are being seen as a none-too-subtle competitive response to Air New 
Zealand’s announcement of a controversial OneUp auction system for re-
deeming Airpoints for one-class upgrades.
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Over 120 European destinations ... now that’s Wunderbar!

1.98-metre Business Class bed on Lufthansa
As part of a 3-billion-euro investment in new 
inflight product, Lufthansa has developed a 
Business Class seat that boasts a horizontal 
sleeping surface measuring 1.98 metres in 
length. At the press of a button, it converts 
into a comfortable bed. The seat, with its in-
tuitive adjustments, additional storage space 
and enhanced entertainment system, debuts 
in a few weeks’ time on the new Lufthansa 
Jumbo, the Boeing 747-8, when it enters 
scheduled service.
Lufthansa conducted a survey of more than 
500 frequent flyers in order to find out their 
preferences and their requirements of a 
Business Class seat. In 2010 an eight-week 
trial was conducted on the Frankfurt-New 
York-Frankfurt route. In all, 1,349 passengers 
and a specially recruited test crew evaluated 
the prototype for comfort, ease of use and 
technical stability.
The outcome is a seat that Lufthansa says 
meets the most discerning demands for seat-
ing and sleeping comfort.
Details include armrests that lower, providing 
more space in the shoulder area when lying 

down. Each sitting or horizontal position can 
be adjusted individually and continuously 
without the need for the passenger to stand 
up. In addition, each passenger has more sur-
faces to put things on and additional storage 
compartments on the actual seat.
Another novel feature is the innovative seat-
ing arrangement in the form of a “V”. Two 
neighbouring seats are angled towards one 
another along a central axis. This solution 
enabled Lufthansa to fulfil one of the main 
wishes expressed by customers – to sit or lie 
facing the direction of travel. This seating ar-
rangement also enabled Lufthansa to virtually 
double the distance between two neighbour-
ing seats at shoulder level, which in future 
will give Business Class passengers greater 
privacy.

Lufthansa Private Jet 
- Special Offer
The popular Lufthansa Private Jet service 
within Europe has now been extended to 
cover flights within the USA, Canada, Mexico 
and the Caribbean.
To mark the start of this service, every 
Lufthansa Private Jet flight segment booked 
by 30APR within the USA, Canada, Mexico 
and the Caribbean (for flights taken before 
31OCT12) receives a US$1,000 price reduc-
tion, per flight*, plus clients receive 20,000 
Lufthansa Miles & More award miles per 
flight segment flown.

For Private Jet price quotes, email Lufthansa 
Auckland : robynne.prosser@dlh.de 
*Conditions apply. 
Visit www.lufthansa-private-jet.com

Malaysia Airlines is to de-
ploy its new Airbus A380s 
on the Kuala Lumpur-
Sydney route from 01SEP, 
following its 01JUL debut 
between KL and London. 
This starts out as a 3pw 
operation, moving to a 
daily from 25AUG12.
The 494-seat super-jum-
bo, which will sport new 
livery, is configured much 
like SIA and Qantas A380s, with 8 first class in 
the nose area, 66 business class lie-flat beds 
upstairs in a 2-2-2 layout, and economy on 
both decks. Premium economy is not in the 

equation, and the MAS economy configura-
tion will involve 350 seats on the main deck 
in 3-4-3 layout and 70 seats in a 2-4-2 layout 
behind business class upstairs.

Airbus and a group of European airlines have issued another warning that 
the European Commission faces sparking a trade war after extending its 
emission trading scheme to the global industry.
According to the Wall Street Journal, the plane maker says China has 
frozen some jet deals because of the scheme, and spearheaded a new 
warning to political leaders that more retaliation is imminent unless the 
European Union backs down and pursues a compromise.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

THAI A340-600 returns to Auckland 
Effective 30APR THAI International will 
change its aircraft to an Airbus 340-600 (a.k.a. 
A346). This four-engined wide body aircraft 
is the same type that TG operated on the 
AKL-BKK-AKL route a few years ago.
Configured with 68 Business and 199 
Economy seats, the aircraft will feature three 
Business Class cabins – one with 8 superior 
standard business class seats (the First Class 
seats when the aircraft came to AKL previ-
ously) that are a pod-style seat that extends to 
a totally lie-flat position in a 1-2-1 configura-
tion. 
The additional two separate Business Class 
cabins offer seats that are a very similar 
design to those on THAI’s B777-200ER, 
fully extending to a lie-flat position on a 170 
degree angle. 
The Economy Class cabin also has similar 
facilities and seats to the 777-200ER, and all 
seats feature personal on-demand TV/audio. 
The average age of the A346’s in the TG fleet 
is approximately six years.
The first A346 flight will be TG491/01MAY 
and TG492/02MAY will be the first ex-AKL 
service to utilise the new aircraft: 

THAI has released special fares including a 
Companion fare to Europe in Business and 
Business First, a single fare in Economy, Busi-
ness and Business First to Europe, Thailand, 
Asia, Indian Sub Continent, Johannesburg 
and the Middle East. Business/First utilises 
one of the 8 superior standard business class 
seats out of AKL and then the normal first 
class seats from BKK to other destinations. 
The former First Class cabin will now be 
referred to as Business Class (C class) and will 
be catered with Business class meals and the 
luggage allowance will be 30kg only (except 
for the Special which will allow an additional 
10kg baggage for C/P fares). The lounge in 
BKK will be the Royal Silk Business Class 
lounge and the boarding pass will be Business 
class, while the Royal Orchid Plus frequent 
flyer miles earned on this sector will be 125% 
of miles flown. 
Special booking processes are involved in 
reserving the premium seats.
Click here for copies of flyers for 2012 THAI 
Earlybird Fare in Economy, Business and 
Business/First class and Companion Fare to 
Europe in Business and Business/First class.

CRUISE NEWS
Regent Seven Seas Cruises 20th Anniversary 
Regent Seven Seas Cruises is marking its 20th 
Anniversary with a special collection of sail-
ings in the Mediterranean, Northern Europe, 
and Alaska.
Ranging from 7 to 14 nights, these com-
memorative sailings on each of the ultra-
luxury line’s three all-suite ships – Seven 
Seas Voyager, Seven Seas Mariner and Seven 
Seas Navigator – include bonus savings of 
up to US$8,000 per suite when booked by 
31MAR12.
Guests will also receive specially designed 

luggage tags and commemorative pins, and a 
gala 20th Anniversary dinner will be hosted 
on each voyage, while on two special sailings,
they will be joined by the line’s President 
Mark Conroy, who holds the distinction of 
being the longest-standing president of any 
cruise line. 
Click here to download details of the special 
sailings, and for the latest pricing and avail-
ability, call Cruise Holidays on 09 523 7788 
or 0508 CRUISE (278 473).  Limited stocks of 
brochures are also available.

P&O Cruises score live NRL games
P&O Cruises has scored a historic try for 
league fans becoming the first cruise line to 
provide live NRL games at sea.
The cruise line has acquired the international 
rights for three live games each round mean-
ing footie fans will be able to watch the action 
in real time while holidaying at sea. 
Passengers onboard Pacific Pearl, Pacific Jewel 
and Pacific Dawn were able to catch games in 
the opening round of the 2012 NRL season.

Each Saturday, Sunday and Monday during 
the 2012 season, an NRL game will be shown 
live on the ships’ Big Screens as well as other 
locations onboard so families can don their 
team’s colours and cheer them on while cruis-
ing the Pacific Islands.
P&O Cruises will be posting details of up-
coming games showing onboard weekly on its 
facebook page,
http://www.facebook.com/#!/POCruises 

Royal Circumnavigation attracts big bookings 
It is now less than a year until Cunard’s 
flagship Queen Mary 2 visits Milford Sound 
– and advance bookings for the 12-night 
Royal Circumnavigation of New Zealand are 
already all but sold out.
Departing Sydney on 07MAR, the liner will 
cruise Fiordland and make her maiden visit 
to Christchurch following the quake-related 
cancellation of her scheduled 2011 visit, be-

fore heading north to Wellington, Auckland 
and the Bay of Islands. 
The circumnavigation is part of Queen Mary 
2’s sixth, 106-day World Voyage and the 
highlight of Cunard’s 2013 World Voyage 
programme which features an unprecedented 
10 visits to New Zealand ports by all three of 
its luxurious liners.
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Departs Barcelona 25 October 2012ex BArcelona return 
12-night cruise

includes Accommodation in an inside stateroom;  
main meals and entertainment onboard. 
Children’s programme.  Cruise, Port Charges, 
Government Taxes and Pre-paid gratuities.

Carnival Breeze

Mediterranean Cruise

CLICK HERE FOR DETAILS

from NZ$1629 
Barcelona - Monte Carlo - Livorno (Pisa, 

Florence) - Civitavecchia (Rome) - Naples 
- At Sea - Dubrovnik - Venice (overnight) 

- At Sea - Messina - At Sea - Barcelona SPECIAL VALID 
TO 31MAR12

As reported in TravelMemo last week, Lueftner Cruis-
es is expanding in 2013 with the launch of the 135m 
Amadeus Silver, which becomes the Amadeus fleet’s 
new flagship, plying the Rhine and the Danube.
The vessel’s “River Terrace” open-air lounge in the 
bow is a special feature of this ship. An unusual 
glazing solution offers an open-air terrace on which 
to relax and have good views of the river and scenery 
while providing protection from wind and rain. 
The new design also has an surprise for sports 
enthusiasts, as its spacious fitness studio spreads 
over two decks (see right) and thus has sufficient 
height to allow for the use of various items of 
professional training equipment.   
The enormous Panorama Restaurant accommodates 
all the passengers at the same time and offers 
particularly fine views of the river through windows 
that reach down to the floor.
The new Café Vienna on board will tempt passengers 
with its typically Austrian coffee and ‘Sachertorte’ 
specialities.   
As well as the impressive sun deck with seating areas 
shaded from the sun, comfortable deck chairs, golf 
putting green and giant chess game, there will also 
be the Amadeus Club with its library and Internet-
access and a comfortable lift connecting all the 
decks.
Francis Travel Marketing represents Lueftner Cruises 
in New Zealand.

Costa brand has staying power
Carnival Corp boss Micky Arison is quoted by 
Seatrade Insider as defending the importance 
and staying power of the Costa brand, despite 
rumours of its demise. He says “In Italy, Argen-
tina and Brazil, the awareness [of Costa] is the 
same as Coca-Cola, and Costa has a huge base 
of past customers as well, so all that helps.” He 
adds that surveys in Italy indicate consumers 
continue to view Costa as “a great vacation 
option and a value.”
Arison says once people get beyond the Con-
cordia accident, ‘There’s no question Costa is 
going to come back, and come back stronger 
than ever.’ 
Costa suspended all marketing at the time of 
the incident, and while its Italian website is still 
frozen, its US website is up again.
In related news, seven of the world’s leading 
salvage companies invited to tender for the 
contract have submitted bids for the removal 
and disposal of Concordia in a project expected 
to take up to 12 months.
Meanwhile Carnival Corp does not intend to 
return the fire-damaged Costa Allegra to ser-
vice. It had been on the market for some time.
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FREE Unlimited
SHORE EXCURSIONS

ALL-INCLUSIVE VALUE 
7 - 12 nights from $6,695

 NZD, per guest, share twin, subject to change

 GRAND ALASKA
BROCHURE OUT NOW!

For brochures or to book call

0508 CRUISE (278 473) 
(09) 523 7788

Air-cushioned cruise ships
AIDA Cruises has ordered two new ships 
from Japan’s Mitsubishi Heavy Industries that 
‘will travel on a cushion of air, which consid-
erably reduces fuel consumption,’ according 
to the company.
In a statement, the AIDA president Michael 
Thamm says some ships now consume just 
three litres of fuel per passenger per hundred 
kilometres, but the new AIDA ships, utilis-
ing the Mitsubishi Air Lubrication System, 
will mean significantly less friction and even 
lower consumption.
Because they will hover over a carpet of air 
bubbles, they are expected to save 7% of fuel.
According to Thamm, the new ships would 
come with the added advantage of running 
‘on diesel fuel only,’ eliminating the heavy oil 
that generates considerably higher emissions.
Following its delivery in 2015, the first ship 
would operate out of Germany year-round. 
The second vessel is due in 2016. The compa-
ny said ‘all-year-round operation in Northern 
Europe is made possible by a completely new 
concept for the ships, designed specifically 
for the weather conditions in the North Sea 
and the Baltic.’ It added that it would release 
further details in the coming weeks.

Minerva’s multi-million 
pound upgrade
Swan Hellenic’s Minerva was in dry dock 
from NOV11 to MAR12 and her re-
furbishment included extensions of the 
internal and external public areas as well 
as a new wrap-around forward observa-
tion lounge. The new Orpheus Lounge 
provides comfort and panoramic views 
at the forward end of the ship, while 
innovative design has extended the size 
of Shackleton’s Bar and created a new 
Internet Lounge.
The size of a number of cabins has been 
increased and balconies added to others, 
increasing the number of balcony suites 
to 23% of all cabin accommodation. All 
181 passenger cabins have been upgraded 
with new en-suite bathrooms. 
Cruise Holidays director David Bunn has 
just returned from viewing Minerva in 
the UK, and confirms that the ship has 
been very nicely upgraded:
“Further to the enhancements listed, the 
menu onboard has also been upgraded, 
and this is now a ship we can really sell,” 
says Bunn. “Berlitz Guide will be inspect-
ing the ship shortly, and we are expecting 
an upgrade on her rating.  
“Sell with confidence for those guests 
wanting destinational cruising.”
Check out a video on the results here.

American Safari Cruises 
2013
World Journeys now has 2013 rates and dates 
for American Safari Small Ship cruises in 
Alaska.  They have re-named the 14-night 
Seattle to Juneau (or reverse) itinerary from 
The Famed Inside Passage to:  Wilderness 
Passages of Discovery – Seattle to Juneau; and 
The Famed Passages of Discovery – Juneau to 
Seattle .   Call 0800 117311 or email
 info@worldjourneys.co.nz

Savings on Oceania 
Cruises Alaska
In celebration of its return 
to Alaska MAY-AUG13 with 
Regatta, Oceania Cruises is 
offering two-for-one savings 
on its new Unlimited Passport 
Collection shore excursion 
package. The special tour 
package promotion, which has 
a value of up to US$999, will 
be available for those guests 
who book an Alaska cruise by 
30JUN12. 
Call Cruise Holidays on 09 523 
7788 or 0508 CRUISE (278 
473) for further information.

The World on 3-day Akaroa call
The world’s most exclusive cruise ship The 
World arrives in Akaroa tomorrow Wednesday 
for a stay of three days.
The ship offers an exclusive seagoing commun-
ity for its residents as it constantly travels the 
world. The 165 private Residences onboard are 
purchased for long term use, allowing their 
owners to relax and enjoy (tax-free) life on-
board much as they would in any upscale com-
munity on land. The World features golf and 
tennis lessons, spa treatments, a fitness club, 
casino, night clubs and even a grocery store, 
delicatessen and travel agency. 
Christchurch and Canterbury locals are being 
given the chance to get close to the floating 
slice of luxury, with Black Cat Cruises running 
two one-hour cruises to view the ship from the 
water. 
Residents are involved in creating the ship’s 
itineraries, and the special, in-depth expedi-

tions and unique Enrichment Program. This 
brings onboard experts in all different fields 
- diving, wine tasting, world cultures - to 
prepare for each port they visit. 
“It’s not often one gets the chance to see 
something so spectacular,” Black Cat Cruises 
Marketing Manager Alison Fleming said. 
She says passengers have tours booked 
already, including a Canterbury Countryside 
tour, a scenic nature tour to the Pohatu pen-
guin colony and an arts and garden tour. 

HOSPITALITY
Queenstown “mix and match” offers
Queenstown boutique hotel Central Ridge has created 
three mix’n’match packages of must do’s while in the 
region, suited for his and her tastes.  They feature a round 
on one of the best Golf Courses, a day trip to Milford 
Sound or being pampered at a spa, all with the same 
price tag - $682.50pp per package, based on three nights’ 
twin share accommodation, with the ability to combine 
options to suit individual preference. 
Each package is all inclusive of three nights in a Luxury 
Room at Central Ridge with a cooked or continental 
breakfast each morning, free WiFi Internet, free laundry 
service and a complimentary drink at happy hour with 
canapés every evening.  They carry a 20% commission.
www.centralridge.co.nz
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PEARL’S PEARLER
All you have to do:- have a good thought;  

speak a good word;  do a good deed.

Choice Hotels launches Choice Privileges campaign 

Luxperience connects to NZ    
Luxury and experiential travel trade event 
Luxperience, whose organisers were recently 
in New Zealand drumming up interest among 
sellers, points out that New Zealand has been 
extending unique experiences for many years 
and the proximity of New Zealand to the 
event in Sydney emphasizes the relevance of 
the Luxperience trade sales and marketing 
platform. 
“This trip to New Zealand has been very 
exciting. From the amazing Auckland and 
Rotorua to the spectacular Queenstown, New 
Zealand certainly did not cease to surprise 
with the most amazing array of luxury lodges 
and boutique accommodation. Not to mention

ACCC takes 
Flight Centre to court
Australia’s consumer watchdog has instituted 
proceedings in the Federal Court in Brisbane 
against Flight Centre alleging that the agent, 
on six occasions between 2005 and 2009, at-
tempted to induce Singapore Airlines, 
Malaysia Airlines and Emirate to agree to stop 
directly offering and booking their own inter-
national airfares (including over the internet) 
at prices less than Flight Centre offered.
The ACCC alleges such arrangements consti-
tute price-fixing in contravention of the law.
Flight Centre is reported to be preparing to 
vigorously defend itself.

Hotels.com launches global brand in New Zealand
Booking site Hotels.com® has announced the 
launch of its new, globally unified brand in 
New Zealand.
Hotels.com operates 15 local language sites 
in Asia Pacific and from today all these sites, 
which include Australia, New Zealand, Japan, 
South Korea, China, Hong Kong, India, 
Singapore and Malaysia, will display the new 
branding.
The change in New Zealand follows a suc-
cessful launch of the new brand in North 

America in February. Additional changes to 
the global branding will continue throughout 
the remainder of the year, with most coun-
tries seeing the largest part of the change in 
the second quarter of 2012. 
Changes include new advertising campaigns, 
logos, strapline and, in some countries, a new 
website.
The new Hotels.com logo comprises the ‘H’ 
icon as well as the Hotels.com word mark, 
along with several complementary sub-logos.

the awe inspiring experiences. What a pack-
age!” says Rosemarie Sama, the Luxperience 
CEO.
She reports that interest from New Zealand 
suppliers has been high with companies such 
as Southern Crossings, Touch of Spice, Simply 
Wild and Eichardt’s Private Hotel confirming 
their participation and joining such compa-
nies as Australia’s Hayman and Makepeace 
Islands, Richard Branson’s Neckar Island, 
Orion Expeditions, Wakatobi Dive Resort, 
Bali Fine Art Retreats, Luxe India, Sea Song 
Tours, Silversea Cruises and Dubai Tourism 
among others.
www.luxperience.com.au

Choice Hotels Australasia has launched its 
Choice Privileges campaign for 2012 with a 
generous loyalty programme offer that en-
sures trans-Tasman travellers get the most out 
of their membership.
Choice Privileges members who stay at one 
of more than 280 Choice Hotels across New 
Zealand and Australia on two separate oc-
casions between 08MAR and 08MAY12 will 
earn enough points to redeem one night’s 

accommodation free. 
The free night can be redeemed throughout 
this period and up to 15MAY12 at any Econo 
Lodge, Comfort, Quality or Clarion hotel of 
their choice across New Zealand or Australia. 
The Choice Privileges offer and campaign ran 
for the first time in 2011 and was so well re-
ceived that the decision was made to provide 
Choice Privileges members with the opportu-
nity to benefit again this year. 

Supporting the campaign, Choice Hotels’ ‘Just 
around the corner’ TV commercial will fea-
ture on TV1 and TV2 nationally 11-31MAR. 
It will also feature in national print ads in the 
Sunday Star Times and NZ Herald.
Choice Privileges membership is free and 
only takes a minute to join. 
For further details on Choice Hotels, or to 
make a booking, or sign up to Choice Privi-
leges, visit www.choicehotels.co.nz

Travel Industry Golf Day
The 45th Annual Travel Industry Golf Day 
is confirmed for noon Friday 23MAR at the 
North Shore Golf Club on Appleby Road, 
next to Kristen School in Albany.
Organisers Mike Hogan and Mike Squires say 
the day is open to travel industry employees 
and in the interests of gender equity and a 
great day out, they are hoping for a goodly 
number of lady golfers this year (experience 
not required).
Click here to download the details.

Industry Rates: 
Volvo Cruise this Friday
Take advantage of Explore NZ’s Family & 
Friends Industry rate and come out with the 
official support vessel for New Zealand entry 
CAMPER with Emirates Team New Zealand.
Industry Rate $50pp (Retail Price $225)
Limited spaces. Max 6 pax per booking party. 
Direct bookings only. Must be accompanied
by an industry member with IATA ID or 
Company Business card. Friday 16MAR 
cruise only.  Departing Viaduct Harbour at 
11:30am, returning 2:30pm (approx)
Contact Explore NZ: info@explorenz.co.nz, 
or call 0800 397567, or (09) 359 5987.

DIARY NOTE
Amazing Thailand Roadshow

10MAY - The Langham Hotel 
Timings 1700-2030

More info and invites later.
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