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China Day at the Volvo Ocean Race
The six boats in the Volvo Ocean Race are racing Leg 4 from Sanya, 
Hainan Island, China and the first boat is expected to arrive in 
Auckland tomorrow.  They will berth at the Volvo Ocean Race 
Village at Viaduct Harbour, which is operating daily 0900-2100, 
with lots of events on Te Wero Island (Team Sanya pavilion above). 
The China entrant, Team Sanya, is skippered by New Zealander 
Mike Sanderson; winner of the 1993 race with NZ Endeavour under 
Grant Dalton.  More than half the crew onboard Team Sanya are 
Kiwis; Cameron Dunn, David Rolfe, Richard Mason, David Swete, 
Jared Henderson and Ryan Houston.
China Day will be held on 14MAR with events throughout the day.  
Yui Jin, Chairman of Sanya Tourism Association will lead a delega-
tion of 24 to visit Auckland during the stopover and he said, “We 
are delighted to bring talented performers from Sanya to perform 
traditional Li and Miao ethnic minority songs and dances that rep-
resent the rich heritage of Sanya.”
They will also give an in-depth presentation on Sanya, Asia’s newest 
beach resort, with 38 luxury hotels already open on its glistening 
white sands.  Packages with CTS Tours start at $1,500 for a 5-night 
package, including flights and deluxe hotels, commissionable to 
agents. Click here to download the details.

http://www.topdog.co.nz
http://www.railplus.co.nz/eurostar/prices-and-info.htm
http://www.chinatravel.co.nz/specialshainan-island
http://www.worldjourneys.co.nz/downloads/Win_A_Trip.pdf
http://www.chinatravel.co.nz/specialshainan-island


NEW ZEALAND
Sarah Ulmer opens Rotorua Airport bike facility 
Gold medal Olympian and passionate cyclist, 
Sarah Ulmer, officially opened the latest ad-
dition to the Rotorua International Airport 
this week – a bike assembly point for aircraft 
passengers.
Two bike assem-
bly racks are 
now available at 
the airport for 
visitors to as-
semble or 
dismantle their 
bikes as they 
arrive and leave 
from Rotorua. 
The racks are 
conveniently 
situated at the 
arrivals exit and 
come complete 
with universal hooks and tool tray.
“Our mountain-biking is simply that good, 
that international and domestic visitors liter-
ally want to hit the ground riding when they 
get here,” says Rotorua International Airport 
marketing manager, Rhys Arrowsmith.
“These new assembly points mean they can 
land, retrieve their luggage, put their bikes 
together at a purpose-built facility and either 
ride away from the Airport, or drop their 
luggage at their accommodation and immedi-
ately hit the trails.
“On every Trans Tasman flight from Sydney 
there are always several mountain bikes on 
board, and nearly as many on most domestic 
flights. 
“We know that these people want to make the 

very most of their riding opportunities while 
they are in Rotorua and Central Park and this 
facility saves them time and allows them to 
get straight out there.”
Mr Arrowsmith says the Airport also has a 

facility for people 
to store their bike 
bags until they fly 
out of the airport 
after their trip.
He says it’s not 
just mountain 
biking that is 
attracting visitors 
to the Rotorua 
and Central Park 
region.
“Last Tuesday’s 
flight from 
Sydney was full 

of road bikes and passengers heading for the 
New Zealand Ironman in Taupo. The Trans 
Tasman flights means that Australians partici-
pating or spectating at events like this across 
Central Park can get there much faster, and in 
just one trip. The bike assembly points will be 
a huge help to them too.”
Mr Arrowsmith says mountain biking in the 
Central Park region – and via Rotorua Inter-
national Airport’s Trans Tasman flights – is 
set to get another boost in the coming months 
with the distribution of a DVD into Sydney 
showcasing the region’s mountain bike trails.
Filming for the ‘Mad If You Don’t’ DVD is 
underway in Rotorua, East Coast and Taupo 
this week, and the DVD will be distributed to 
75,000 Sydneysiders in preseason 2012-13.

Sarah Ulmer cuts the ribbon, watched by 
Rhys Arrowsmith.  Pic | Katie Cox

Olympic hopefuls at Rotorua this week
Thousands of spectators will be in New Zea-
land’s mountain bike capital Rotorua from 
today to watch the world’s best riders fight for 
Olympic Games selection.
The 2012 Union Cycliste Internationale (UCI) 
Oceania Mountain Bike Championships will 
take place in Rotorua’s Whakarewarewa For-
est 09-11MAR, with up to 500 riders expected 
to compete in four events.
The Cross Country event on Saturday is the 
only Olympic Games mountain bike dis-
cipline and will take place at the Redwood 
Memorial Grove on Long Mile Road.
Rotorua is widely regarded as the number one 
mountain bike destination in New Zealand, 
and home to some of the best trails in the 
world.
Destination Rotorua Marketing general 
manager Oscar Nathan says international 
mountain bike publications and websites 

consistently give Rotorua a five star rating 
and rave about the hundreds of kilometres of 
purpose-built trails through both exotic and 
native forest.
Australian Mountain Bike Magazine former-
editor Chris Southwood described Rotorua 
in 2010 as having “the world’s best trails”. He 
returns to Rotorua this week to compete in 
Friday’s Super-D race and to film a mountain 
biking DVD “Be Mad If You Don’t” – named 
after one of Whakarewarewa’s trails, and set 
for release later this year.
 “There is plenty of room for spectators at this 
weekend’s event and entry is completely free 
so we are encouraging as many people as pos-
sible to come and watch,” says Oscar Nathan. 
“The forest is very close to Rotorua’s city 
centre so people can enjoy an action-packed 
weekend and see the world’s best mountain 
bike riders give it everything they’ve got!”

The 2012/13 Queenstown & Southern Lakes 
Product Directory, Meeting & Incentive Planner is 
now available and a downloadable version of the 
140-page Directory can be downloaded here.

Otago Central Rail Trail taster
Off The Rails has introduced a one-day 
customised option for groups of six or more 
people who want to experience a ‘taste’ of the 
famous Otago Central Rail Trail. Riding from 
Lauder to Oturehua (approx 25km), guests 
will take in the spectacular Poolburn Viaduct, 
schist railway tunnels and the Ida Valley. The 
popular Hayes Engineering Works is also an 
option on this action-packed day. 
Pick-up and drop-off in either Queenstown 
or Dunedin. www.offtherails.co.nz
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Arrowtown Autumn Festival
This year’s Arrowtown Autumn Festival is 
confirmed for 20-29APR, and crowds are 
expected to converge on the historic Central
Otago gold mining town to view it at its col-
ourful best, with all of the trees on the turn 
and the streets alive with events and celebra-
tion. www.arrowtownautumnfestival.org.nz

Friday 13th brings 
good fortune to jazz lovers
Friday the 13th of April promises to be a day 
of good fortune for Christchurch’s jazz lovers.
That’s when they will get the chance to hear 
one of the world’s finest jazz trumpeters – 
James Morrison – combine with the Christch-
urch Symphony Orchestra for a tribute to the 
great Duke Ellington.
The James Morrison concert will be one of 
the highlights of the New Zealand Interna-
tional Jazz and Blues Festival, which is on in 
Christchurch 11-15APR. 
Tickets for the concert at the CBS Arena, are 
available through Ticketek.
www.jazzfestivalnz.com

AUSTRALIA

An Officer and a Gentleman
Destination NSW this week hosted industry 
partners to a foretaste of the upcoming World 
Premiere of the musical An Officer and a 
Gentleman, which opens at Sydney’s Lyric 
Theatre on 20MAY.
The function was staged at MOTAT’s superb 
Aviation Display Hall which provided a back-
drop of aircraft that appropriately included a 
Vietnam-era Skyhawk. 
The show’s leads, Ben Mingay and Amanda 
Harrison powerfully delivered the theme song 
“Up Where We Belong” and Mingay followed 
up with one of the show’s original numbers, 
written by Grammy nominees Kenny Hirsch 

and Robin Lerner. 
Based on the Academy-award winning 1982 
movie starring Richard Gere and Debra 
Winger, An Officer and a Gentleman – The 
Musical is being directed by Kiwi Simon 
Phillips, who also directed the hit show 
Priscilla, Queen of the Desert.
Showbiz has ticket packages and Tracey 
Hale says she has some show-related Gift 
Bags (while stocks last) for new bookings.
The show will be marketed by the four 
major agency families in conjunction with 
Qantas travel.

Hotel rates reflect 
mining boom demand
The Australian reports that demand from 
mining company executives involved in the 
resources boom in Queensland and Western 
Australia is seeing executive accommodation 
rates soar.
The paper says a basic room in the three-
star All Seasons Hotel in Port Hedland in 
the Pilbara is charging up to A$499 a night, 
including continental breakfast, while it’s 
not uncommon for Perth hoteliers to charge 
A$715 a night through website wotif.com.
In Broome, there’s little chance of even find-
ing accommodation for the night.
Webjet chairman, David Clarke is quoted as 
saying that in Queensland and WA the min-
ing boom is behind the rate explosion and 
lack of accommodation, while on the east 
coast sky-rocketing hotel prices and the lack 
of new hotels is being blamed.
International business traveller arrivals 
increased 3.6 per cent in the 12 months to 
January, while holidaymaker arrivals slumped 
3.8 per cent, according to the Tourism and 
Transport Forum.
“Business travellers are placing even greater 
strain on the limited availability of city based 
hotels,” said John Lee, chief executive of the 
Tourism & Transport Forum.
“There is no doubt there is growth in the 
corporate inbound market. Whether it’s 
international corporate travellers or mining 
executives coming in from overseas, this 3.6 
per cent increase causes a displacement ef-
fect because those executives covet the CBD 
hotels. Inbound tourist groups are having to 
take non-CBD accommodation in places such 
as North Sydney and Parramatta in Sydney 
and Tullamarine in Melbourne.

TravelMemo   20120309    09MAR12    Page 3



Houseboating on the Murray tops Kiwi holiday Bucket List
In a recent Tourism Australia competition 
run on stuff.co.nz, Houseboating on South 
Australia’s Murray River was voted Australia’s 
number one holiday experience by Kiwi 
travellers.
Top NZ travel writers were asked to cover 
100 amazing Australian holidays, and craft 
each of these holidays into a 150-word story 
based on their own personal experience. Toby 
Robson from the Dominion Post went house-
boating and fell under the spell. 
Tony wrote: “Take a luxury five-bedroom 
house, plonk it on a barge, add a massive 
motor and a spa on the roof and you have a 
floating holiday home. On South Australia’s 
Murray River a fleet of houseboats await the 
traveller who likes to float away from reality, 
literally. Find a mooring, tie up the boat and 
head to the local wineries or restaurants or 
stay on board and pop open the bubbly under 
the stars in the roof-top tub, turn on the flat 
screen and blast the sound-system. It’s easy 
to wile away a few weeks on these modern 
wonders.”
Kiwis were asked to vote on which holiday 
they would most like to take. Over 32,000 
visitors visitedAustraliaAmazing100.co.nz 
and the Murray River houseboat holiday was 
New Zealand’s favourite.
Tony Rogers, marketing manager NZ for 
Tourism Australia says: “It’s fair to say that 
this campaign has exceeded our expectations 
so far. We are very pleased to see Kiwis gain 
a more in depth knowledge of the huge range 
of amazing Australian experiences!”
Jane Wilson, regional manager for the South 
Australian Tourism Commission is over the 
moon with the “bucket list” result. She says: 
“We have seen a huge increase in interest for 
houseboating over the last few years.  It’s an 

experience that really resonates with New 
Zealanders, as it’s a truly unique way to spend 
a few days (or weeks) with family or friends. 
With many houseboats leaving from Mannum, 
just an hour’s drive from Adelaide, it’s also a 
very accessible holiday option for Kiwis. To 
be voted number 1 in this poll is very exciting.” 
The SATC has also had more than 35,000 
entries in its current competition, offering the 
chance to win a 7-night holiday on Unforget-
table Houseboats with ten friends.

Gold Coast beaches declared 
National Surfing Reserve 
A 14km stretch of coastline, incorporating 
Gold Coast point breaks Burleigh Heads, 
Currumbin Alley and Kirra to Snapper are the 
first Queensland beaches to be declared a 
National Surfing Reserve. Reserve status 
ensures the long-term protection and preser-
vation of these areas. Plaques and signage will 
be installed outlining the history, significance 
of the points, the waves and the surfing 
culture of each area.

Merlin Entertainments Group is spending 
A$10 million on its current revamp of Sydney 
Aquarium. When completed in SEP, the 
Darling Harbour attraction will be rebranded 
Sea Life Sydney Aquarium and will feature 
14 newly-themed zones, including a new 
Shark Walk, a Tropical Bay of Rays habitat, an 
interactive Touch Pool, a Shipwreck area and 
a newly themed ocean walk-through.
The work will be completed in phases 
meaning the attraction will not close during 
renovations.

Travel bloggers hit the road 
to Discover NSW 
Destination NSW has a new regional tourism 
campaign in which five travel bloggers have 
taken to the road to visit NSW’s ‘must-see’ 
destinations and share their experiences with 
thousands of worldwide followers on Twitter 
and Facebook. 
Destination NSW is partnering with MTV 
and STA Travel with the aim to increase the 
NSW share of working holiday and young 
professional visitors to Australia. 
The travel bloggers from around the world, 
including one from New Zealand, were in 
Sydney to experience Mardi Gras and have 
now embarked on a one month non-stop 
travel content-generating mission in NSW, 
travelling in a bus.
Destination NSW CEO, Sandra Chipchase 
says the road trip is a great opportunity for 
tourism operators and NSW residents to 
get on Facebook and Twitter and share their 
secrets about where the bloggers should visit 
and what any visitor must do. 
Footage and photographs of the trip will fea-
ture on campaign partners’ and Destination 
NSW’s digital channels. 
This activity follows a recent visit by another 
group of influential travel bloggers from the 
USA, UK, and New Zealand that were flown 
in by Destination NSW to cover the Austral-
ian Open of Surfing event.

The latest Australian Bureau of Statistics 
figures show that Chinese arrivals into Aus-
tralia for JAN12 are up 27.4% on JAN11, helped 
by the early Lunar New Year.  
Hong Kong arrivals increased 22%, Taiwan 
inbound jumped 19% and Indonesian arrivals 
increased 14%. Arrivals from the key source 
markets of Britain and Europe were down.

UCI Track Cycling World Champs – MEL
The UCI Track Cycling World Championships 
being held at Hisense Arena, Melbourne, 04-
08APR, will attract up to 350 of the world’s 
best cyclists from 40 countries as this is the 
final qualifying event in the lead-up to the 
2012 London Olympic Games. 
www.visitvictoria.com
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PACIFIC ISLANDS

Simon Gault - celebrity chef cruise - Fiji 14AUG12
only

CLICK HERE 
FOR FLYER

Air New Zealand’s first flight from Sydney to Norfolk Island arrived on 
02MAR in perfect weather. The 160 passengers received a warm welcome 
from Island dancers and musicians and were presented with a bag of 
discount vouchers and promos.  
The new air services opens up new opportunities for New Zealanders 
travelling to Norfolk Island to combine the destination with a visit to 
Sydney or Brisbane.  Norfolk Island Tourism representatives, Hogan and 
Associates, describe it as an exciting development and report receiving a 
lot of interest, particularly in Norfolk Island / Sunshine Coast combos.  

Invitation - Fiji Matai Famil

Tourism Fiji in conjunction with Air Pacific 
is hosting its Fiji Matai Famil 29MAR–05APR 
(7 nights),  with three different itineraries to 
choose from.

Priced at NZ$350+GST the package includes 
Return airfare with Air Pacific (AKL/NAN/
AKL); All ground transfers in Fiji (sea/air/
land); All meals in Fiji (unless indicated); 
Accommodation for 7 nights (on twin share 
basis). 
Click here to download the details, fill in the 
form, scan/email it back to Gia or just fax 
it to 09 3764720.  This offer is based on first 
paid first confirmed, so be in quick.

Exceptional value from Moana Sands 
Moana Sands Beachfront Hotel & Villas in 
Rarotonga is offering exceptional value at 
present, with current deals including a Stay 5/
Pay 4 and a Stay 7/Pay 5 in the two-bedroom 
Beachfront Villas. Guests will also receive 
a $50 to $100 credit (depending on room 
grade) at the Sands Restaurant and Bar, and 

for those booking the spacious villas there is 
also two days car hire thrown in, while kids 
under 12 years each receive a free round of 
golf and kids meal at the CocoPutt Mini Golf 
Course. 
Sales to 30JUN12 and travel to 31DEC12. 
Contact your preferred wholesaler for details.

Mountain bikers gear up for Rally of the Rock 
Registrations are now open for one of Niue 
Island’s most popular events, the ‘Rally of 
the Rock’ mountain biking challenge on 
04JUN12.
This annual event has gained international 
recognition with mountain bike riders from 
New Zealand, Australia and further abroad 
travelling to Niue to compete.
The competition sees riders challenge them-
selves against Niue’s hard and fast bush tracks, 
the elements and the clock while they are 
rewarded with stunning views and unique 
sights. The rally consists of several timed and 
‘cruising’ stages over a total of 40+ kilometres 
of tracks and roads. 
No-one takes the race too seriously except 
for the front riders making it a fun day for all 
involved. The event receives great local sup-
port and full coverage on local TV and radio 
stations. 
There are major cash and travel prizes up for 
grabs for the overall male and female winners 
and place getters in each of three categories; 
Senior Men, Junior Men and Open Women. 
Throughout the week of the event there are 
plenty of additional activities arranged for the 
international competitors including further 
bike rides, barbeques and famed attractions 
like snorkelling, diving and fishing.
Keen riders can also sign up for the inaugural

60km ‘Round the Rock’ road sprint race 
around the whole island on 06JUN. 
Expressions of interest and registrations for 
both of these events can be sent through to 
the Visitor Information Centre – email 
info@niueisland.com. 
Air New Zealand has weekly direct flights to 
Niue Island from Auckland and the con-
necting flight for these events is on Saturday 
02JUN.   www.niueisland.com
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Melanie Secker reports that Toberua Island 
Resort Fiji has just released its new 2012 
brochure and says that this is timely given the 
current $1 a night deal in the marketplace.
Toberua is offering those who pay for a mini-
mum of five nights at the Resort get extra 
nights at just FJ$1 per night.  Conditions apply 
and the deal can be downloaded here.
2012 brochure copies can be ordered from 
Melanie by emailing  nz@wrd.com.au.

ASIA
TAT offers 19 smartphone apps
TAT has launched a special webpage from 
which visitors can download apps for a wide 
range of smartphones to help them plan many 
different kinds of visits to Thailand, from 
honeymoons to studying martial arts and 
Thai culinary art.
A total of 19 apps are available for free down-
load at http://mobile.tourismthailand.org for 
users of the iPhone, iPad, Android, BlackBer-
ry and Nokia. They will significantly enhance 
the quality of the visitor experience by mak-
ing it easy to get around and saving visitors’ 
time and money searching for information.
The apps are presently available only in 
English, but a unique “Speak Thai” app offers 
help with basic translations in traditional and 
simplified Chinese, French, Japanese, and 
Russian.
TAT Governor Suraphon Svetasreni said, 
“With the TAT targeting more first-time visi-
tors, these apps will go a long way towards 
helping travellers get around more comforta-
bly without having to carry guidebooks. They 
can plan their journeys in advance, research 
their requirements and get assistance.”
Altogether, the apps cover more than 10,000 
topics in many areas; for example, medical 

tourism, Thai cooking classes and the sights 
and sounds of Chiang Mai and Phuket. One 
special app highlights just the “Top 50 Amaz-
ing Experiences in Thailand.”
A dedicated IT development team was set up 
to create these special tourism-related apps 
under the global marketing theme, “Amazing 
Thailand: Always Amazes You.” The applica-
tions are full of interesting facts, travel tips 
and destination details; all available for free.

3D IMAX for HKIA
Hong Kong International Airport 
Terminal 2 will soon offer the world’s 
first airport IMAX theatre, with seat-
ing for 358 patrons. 
The theatre, sited on the entertain-
ment zone on Level 6 of T2, will 
open in the second quarter of 2012.
According to the Moodie Report, the 
approximate screen size of 13.89m 
high and 22.42m wide will be the 
biggest IMAX screen in Hong Kong 
and capable of screening 2D and 3D 
movies. 

India recognises 
Adventure World 
Adventure World has scooped an 
award for the second consecutive 
year as the Best Overseas Tour 
Operator to India from Australia 
and New Zealand. 
The prestigious award was present-
ed at a glittering awards ceremony 
held at the Vigyan Bhawan con-
ference venue  in New Delhi on 
29FEB. The awards are presented 
by the Indian Ministry of Tourism 
to state Governments, hotels, travel agents, 
and tour operators for their contributions 
towards the growth of tourism to India.
Her Excellency, the President of India, Mrs 
Pratibha Devisingh Patil was the Guest of 
Honour and presented the awards. Presiding 
over the function was the Minister of Tour-
ism, Mr Subodh Kant Sahai, and the Minister 
of State for Tourism, Mr Sultan Ahmed.
Raj Bajaj, Director of Adventure World India 
accepted the Crystal Trophy as well as the 
Golden Shield Certificate on behalf of Adven-
ture World, Australia and New Zealand.
Dave Nicholson, general manager for Adven-

ture World New Zealand said the company 
was honoured to receive the award for the 
second year in a row.
“India is one of the most important and 
popular destinations for Adventure World. 
This vast country has so much to offer for 
visitors from the hill country in the north, to 
the vibrant colourful cities of Kolkata, Delhi 
and Mumbai, to the beautiful coastal resorts 
in the South.
“On behalf of Adventure World I would like 
to thank the New Zealand travel agents who 
have supported us and helped us to win this 
prestigious award again.”

Bali’s Nyepi day 2012
Bali’s Hindu holy day of meditation and 
silence – Nyepi – falls this year on Friday 
23MAR, and the entire island will be closed 
to all traffic, including air traffic for 24 
hours. 
On the eve of Nyepi, celebrations are held 
when floats of huge colourful paper demons 
are paraded through the streets of cities, 
carried to the beach and torched, making 
a bright bonfire. Everyone then quietly re-

treats to their respective homes to spend the 
entire day in silent reflection. Homes may 
also not have any open fires, nor any lights 
lit at night.
On this day, no one is allowed on the streets 
and on the beach, including tourists. Flights 
to and from Bali will be suspended.
Bali visitors must stay confined within the 
grounds of their hotels for the 24-hour pe-
riod and hotels limit outside lighting. 
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Macau Government Tourist Office
Lvl 11, 99 Bathurst Street 
Sydney NSW 2000
T: 02 92641488
www.macautourism.gov.mo

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

Best Western adds hotels in Malaysia
Best Western, which already operates three hotels in Malaysia, is to 
embark on a major nationwide growth strategy.
In 2012 the company will add two more hotels to its Malaysian 
collection, with the landmark Best Western Premier Dua Sentral 
in Kuala Lumpur Sentral and Best Western Wana Riverside Hotel, 
Melaka. A further six properties will then join between 2013 and 
2015, taking the group’s total portfolio in Malaysia to 11 hotels.

THE AMERICAS

Centennial of the Greatest Outdoor Show on Earth 
For ten days in July each year, the Canadian city of Cal-
gary goes wild - as in the Wild West. Everyone in the city, 
and nearly a million from out of town, channels their 
inner cowboy or cowgirl, and dons denim, cowboy hats, 
bandanas, and massive silver belts and chunky jewellery, 
preferably inlaid with turquoise.
It’s all in honour of the Calgary Stampede, billed as the 
Greatest Outdoor Show on Earth. And this year there is 
more than ever to celebrate as the Grand Dame of rodeo, 
thrilling chuckwagon races and steer wrestling, turns 100.
To celebrate the Centennial the organisers have created 
some new spectacular events.
The 2012 Calgary Stampede will be held from 06-15JUL 
and will include a new event, Equine Spectacular, celebrat-
ing the horse. It will feature the best in western horseman-
ship, incredible sets and effects and the finest First Nations 
performances. The largest fireworks display in Canada will 
light up the night sky every night from 05-15JUL.
The Calgary Stampede is absolutely the closest that 

New Zealand visitors can get to experience an authentic 
Western experience, and Adventure World has several 
packages available. The 3-day/2-night Calgary Stampede 
package is priced from $542pp share twin, and there is 
also a 4-day/3-night from $758pp. Price for both packages 
includes accommodation including taxes, Canadian GST, 
a one-day Calgary Lite Rail Transit Pass (avoid parking 
hassles), admission to afternoon rodeo, evening chuck-
wagon races and grandstand show, one day admission to 
Stampede ground.
There’s also an opportunity to enjoy the Stampede in 
luxury. The Calgary Stampede Luxury Package includes 
4 days/3 nights from $1488 pp.  Price includes Fairmont 
Palliser hotel accommodation, a two-day Calgary Lite Rail 
Transit Pass, admission to the afternoon rodeo, evening 
chuck wagon races, grandstand show, day admission to 
Stampede grounds, souvenir golf shirt, fabric carry bag, 
Canadian GST.
Call 0508 496 753 or visit www.adventure.world.co.nz

TravelMemo   20120309    09MAR12    Page 7

http://www.macautourism.gov.mo


NYC targets the Under-30s
NYC & Company, New York City’s tourism 
and marketing organisation has announced 
a new annual visitation goal of 55 million 
visitors by 2015 and will focus on attracting 
the youth market (ages 18–29) with plans to 
draw an additional 1 million youth visitors 
from around the world in the next five years. 
New York City’s youth travel market contin-
ues to grow, with nearly 14.5 million visitors 
in 2010—almost 30 percent of the City’s total 
visitor volume. 
To reach this new target, NYC & Company 
announced plans to launch NYC<30, along 
with an upcoming partnership with Master-

Card to create “priceless” NYC experiences 
exclusive to MasterCard cardholders. 
NYC<30 encourages youth to travel to New 
York City with special value offers and by 
highlighting what makes the five boroughs a 
hub for young travellers. NYC<30 will be pro-
moted through a micro-site on nycgo.com, 
social media and a commitment to working 
with the WYSE Travel Confederation, the 
world’s largest network of youth and student 
travel operators. Details regarding NYC<30 
will be revealed at International Pow Wow in 
Los Angeles, 21–25APR.
www.nycgo.com/under30.
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Travel in the Big Apple
A visitor to New York City can travel easily
and affordably to all five boroughs by the 
City’s 24/7 subway and bus system. Granting 
access to every zone of the transit system, the 
fare for a subway or local bus ride is US$2.25, 
while a seven-day unlimited pass costs $29. 

The City is also committed to launching 
a bike-share programme with 600 rental 
stations and 10,000 bicycles this summer, 
making it easier to take advantage of the more 
than 1,100km of bike lanes across the five 
boroughs.

Travel Oregon visits Hamilton 
World Journeys reports that a group of pas-
sionate Waikato travel agents soaked up the 
energy of Travel Oregon and Oregon’s Wash-
ington County at a recent World Journeys 
information evening at the Atrium on Ulster 
in Hamilton. As well as hearing about the 
attractions of the region, which include access 
to an array of legendary National Parks, win-
eries, outdoor, cultural and artistic pursuits, 
attendees enjoyed Ponzi wine, imported 
specially from Oregon for the event. 
Pictured, L to R, back row: Corey Anderson 
(Anderson Vacations); Craig Hopley (Cal-
der & Lawson House of Travel); Mike Hood 
(United Hamilton); Lyn MacDonald (United 
Hamilton); Jan Birtwistle (The Travel Bro-
kers); Lisa Parker (United Cambridge); John 
Backhouse (United Hamilton); Irene Field 
(Fine Travel); Raelene Grinter (Cambridge 
Travel); Carol Reynolds (Searle Travel).  
Front row: Heather Anderson (Oregon’s 
Washington County); Darryl Turton (House 
of Travel Te Awamutu); Claire Crowe (Mon-
do Chartwell); Kiri Hill (Mondo Chartwell); 

Megan Wihongi (Aspire Travel);  Anita Bur-
gess (NZ Travel Brokers); Kay Gregan (NZ 
Travel Brokers); Lisa Itel (Travel Oregon).

Above: Lisa Itel (Travel Oregon), Heather 
Anderson (Oregon’s Washington County), 
and Corey Anderson (Anderson Vacations).
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EUROPE
France for Insight Travel Forum tour
Members of Insight Vacations’ online Travel 
Forum will this year tour France on an ex-
clusively designed itinerary, the fourth such 
special trip developed by the operator. The 
2011 trip visited the Channel Islands, and the 
destination is now a part of Insight Vacations’ 
2012 Europe and Britain programme.
The 2012 Travel Forum Members Tour is a 
19-day journey departing Paris on 15SEP12 
and travels through Reims, Champagne, 
Verdun, Strasbourg, Alsace, Beaune, Lyon, 
Dordogne, Medoc Peninsula, Bordeaux, Ile 
de Re, Nantes, Loire Valley, St Malo and Mont 
Saint-Michel. 
It is priced at $8255pp twin share, land only 
(single supplement priced at $2938) with 
bookings now open.
Price includes sightseeing and highlights as 
per itinerary, premium accommodation in 
desirable locations, transport by luxury coach 
with business class legroom, delicious din-
ing and the services of an experienced Tour 
Director.

Travellers also have the option to add a three-
day extension post-tour in Paris priced at 
$1563pp twin share, land only (single supple-
ment priced at $590). 
Visit www.insightvacations.com/nz or free-
phone reservations on 0800 656 111.

Le Boat 2013 at 2012 prices
Le Boat, Europe’s largest self-cruising Europe-
an Canal Boat operator, has opened bookings 
for 2013 at 2012 prices.
Mark Windsor, Head of Distribution for 
Australia & Asia/Pacific, announced that due 
to unprecendented demand for self-driving 
cruise boats in 2012 that they have opened 
sales for 2013, so as not to disappoint custom-
ers who may not have been able to have their 
reservations fulfilled. 
This means clients can start planning their Le 
Boat trip for 2013 and enjoy savings.

Clients can also enjoy Early Booking Dis-
counts on 4 Anchor boats at 10%; 3 Anchor 
boats at 12% and 2 Anchor boats at 15%.
www.leboat.com.au 

Kensington Palace transformed
The transformed Kensington Palace in 
the heart of London will be re-opening on 
26MAR, with a new permanent exhibition, 
Victoria Revealed. 
It is part of a £12 million major re-presenta-
tion project to transform the visitor experi-
ence of Kensington Palace in time for The 
Queen’s Diamond Jubilee and the London 
Olympics. The re-opening will also include 
a new presentation of the magnificent State 
Apartments and improved visitor facilities, 
including level access to all floors.
Historic Royal Palaces is also restoring Kens-
ington Palace’s gardens to re-connect the pal-
ace with its park and provide a new entrance 
for visitors, direct from the Broad Walk. The 
gardens will be an important new outdoor 
public space at the heart of London, entirely 
free to access.
There will be new lawns and avenues and a 
maze-like path inspired by the ‘wilderness 
walks’ of the 18th century. Lost views of 

Kensington Palace will be restored and the 
statue of Queen Victoria, which has stood at 
Kensington Palace since 1893, will become 
the centrepiece of the gardens in celebra-
tion of the fact that it was Victoria who first 
opened the gardens to the public.
As part of the building work, a new courtyard 
terrace and café are being created to comple-
ment the Orangery (below), where people 
can come to enjoy the gardens. This café will 
be situated on the East Front next to the new 
entrance to the palace.
This new entrance will lead on to a visitor 
reception and orientation ‘hub’. The hub will 
be the beginning of every journey into 
Kensington Palace.

Victoria Revealed
Victoria Revealed, the new permanent exhibi-
tion at Kensington Palace, will explore the life 
and reign of one of the palace’s most famous 
residents - Queen Victoria - in her own 
words. 
Inspired by extracts from the Queen’s own 
journals and correspondence, and featuring 
displays of personal objects and artworks 
in the very rooms where she once lived, the 
exhibition will present an intimate account of 
the monarch’s extraordinary life. 
Important paintings, sculpture, jewellery, 
clothing and many other historic objects will 
be combined with audiovisual displays and 
low-tech interactives to evoke key moments 
and themes in Queen Victoria’s life, including 

her first day as Queen. 
Visitors will be able to visit the Red Saloon 
where Victoria held her first ever Privy 
Council, view the dress she wore on that 
momentous occasion, and the first document 
she approved as the new reigning monarch, 
signed Victoria R.
The exhibition will also explore Queen Vic-
toria’s engagement and wedding to Prince 
Albert, their early family life, her official role, 
the Great Exhibition, mourning Prince Al-
bert’s death and the Diamond Jubilee celebra-
tions in 1897. 



Lufthansa specials to Europe
Lufthansa has announced Specials to over 100 
European destinations, with travel via Tokyo 
and via Singapore:
Via Tokyo - Economy K Class airfares from 
$2,013 all inclusive return to Munich  
(London = $2,326) 
Via Singapore – Economy L Class airfares 
from $2,374 all inclusive return to Munich  
(London = $2,688)
Sales until : 26MAR12; Departures : 01MAY- 
31OCT12; Max stay : 3 months. 

Austrian specials to Europe
Austrian Airlines has announced Specials to 
over 50 European destinations, with travel via 
Bangkok, Tokyo or Beijing:
Economy K Class airfares from $2,090 all 
inclusive return to Vienna  (London = $2,290) 
Business Z Class airfares from $6,890 all 
inclusive return to Vienna  (London = $7,270)
Sales until : 26MAR12; Departures : 01MAY- 
31OCT12; Max stay : 3 months.

AVIATION
Emirates cuts commissions
As one agent put it yesterday, “It had to 
happen; the industry will be in mourning!”
Effective Monday 02APR12, Emirates base 
commission to travel agents for tickets sold 
and issued in New Zealand on EK (176) 
stock, will change to the following commission 
percentages.

The class of the international outbound sec-
tor will determine the commission payable 
on the entire routing contained on the 
ticket.  
These commission levels will also apply to 
the Fuel Surcharge component (Q sur-
charge) in addition to the fare component 
of any journey.
The airline says the adjustments are in line 
with current industry commission levels 
and are necessary to support the airline’s 
continued growth in the Australasia region.

LAN goes vegetarian 
LAN Airlines and Air BP Copec have made the first 
commercial flight in South America using second 
generation biofuels, demonstrating their efforts to 
generate an increasingly sustainable operation. 
The flight, which operated between the Chilean cit-
ies of Santiago and Concepcion, was conducted on 
an Airbus A320 with CFM56-5B motors. The fuel 
came from used vegetable oil refining and met the 
strictest technical standards required to fly.

LAN to showcase 
787 Dreamliner
LAN Airlines is about to announce 
the first routes on which it will 
deploy the Boeing 787 Dreamliner 
when it begins taking delivery late 
this year.
The 787 will be on display at the 
International Air & Space Fair, 
FIDAE, in Chile this month.

Emirates’ global reach at ITB Berlin
Emirates is currently promoting itself via its 
giant globe stand at ITB Berlin.  The 9.5m 
structure has a 65-metre circumference and 
the capacity to rotate 360 degrees every 37 
minutes. 
On the ground floor of the stand, visitors 
can see replicas of the Emirates A380 On-
board Shower Spas and Onboard Lounge. A 
bespoke 140in multi-touch interactive wall 
allows visitors to discover the double-decker’s 
features and learn more about the airline’s 
services. 
The stand’s largely transparent outside skin 
gives a unique view over Hall 22a at ITB and 
carries an actual NASA satellite image of the 
earth, including frontal systems and storms. 
The stand’s first floor provides spacious areas 
for business meetings, private conference 
rooms and catering facilities. The top floor 
provides a VIP area and Majlis for hosting 
guests. 
On the fringes of the stand, visitors can sample 

the Emirates First Class Suites.
Aside from the Emirates cabin crew recruit-
ment team, other areas of the Emirates Group 
present during ITB include Emirates Holidays, 
Arabian Adventures, Congress Solutions 
International and Skywards.
ITB Berlin caters to 11,000 exhibitors from 
over 180 countries and almost 170,000 visitors.

870 Qantas jobs on line
Qantas expects labour demand at its heavy 
maintenance facilities to drop by 60% over 
the next five years, the equivalent of more 
than 870 jobs, as it retires aircraft and brings 
in new maintenance systems and planes that 
require less work.
The airline has already said it will not be do-
ing heavy maintenance on the Airbus A380 in 
Australia, and expects it will be well into the 
next decade before it has to make a decision 
on its bigger fleet of Boeing 787 Dreamliners.

Over 120 European destinations ... now that’s Wunderbar!

All Trans Tasman routes: 
First and Business Class 5%
Economy Class               3%
All other routes:
First and Business Class 5%
Economy Class               4%

http://www.lufthansaexperts.com


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Royal Jordanian appoints 
World Aviation as 
New Zealand GSA
Royal Jordanian Airlines has an-
nounced the appointment of World 
Aviation Systems as its General Sales 
Agent in New Zealand, with immediate 
effect.
RJ is a member of BSP in New Zealand 
and has recently filed fares from Auck-
land, via its SE Asian gateways, to more 
than 20 destinations across the Middle 
East and Africa, and 19 destinations 
across Europe.  RJ’s commission level 
for BSP sales in New Zealand is 9%, 
except nil for travel commencing from 
Jordan, Syria, Lebanon and Iraq.
The travel trade contact phone number 
for Royal Jordanian Reservations is 
0800 788785.

Surfing the Web on QF
Qantas has commenced an eight-week trial 
aboard six of its Airbus A380s equipped with 
internet technology for flights between SYD 
and LAX and MEL and LAX.
Customers will be able to surf the Internet 
and handle their emails via their Wi-Fi ena-
bled laptops and personal electronic devices, 
such as iPhones, iPads and BlackBerrys. They 
access the Internet in exactly the same way as 
a terrestrial Wi-Fi hotspot, paying with their 
credit card.
The trial will initially be limited to customers 
travelling in the First and Business cabins and 
will form part of Qantas’ ongoing strategic 
evaluation of connectivity options, includ-
ing the review of next generation technology 
platforms. 
Following the trial, Qantas will assess op-
portunities for the long-term application of 
internet capabilities across its A380 fleet.

CRUISE NEWS
Carnival Destiny to become Carnival Sunshine
In what Seatrade Insider believes may be the 
first in a series of revamps to the Carnival 
Cruises fleet, the line is to spend US$155 mil-
lion refitting Carnival Destiny with all of the 
Fun Ship 2.0 dining, bar and entertainment 
elements plus changes unique to the vessel.
The work, which will take 49 days, includes 
renaming the ship 
Carnival Sunshine.
Originally built 
in 1996, Carni-
val Sunshine will 
emerge from dry 
dock with a new 
layout, expanded 
decks and 182 extra 
staterooms, 96 of 
which will be spa 
staterooms.
It will also feature 
an array of new 
restaurants and 
bars, a sports bar with a 16-screen video wall, 
a SportSquare recreation complex with a 
ropes course, mini-golf, a lighted half court 
for basketball and volleyball, jogging track, 
ping pong, pool and foosball tables, and a bar 
with a large flat-screen. Carnival Sunshine 
will have a WaterWorks area with slides and 
other water features and a poolside giant LED 
screen at the Seaside Theatre.

Playlist Productions will combine live per-
formances and special effects to create music 
revues, and Hasbro, The Game Show, will 
be presented in the remodelled main show 
lounge.
All staterooms will be fully revamped with 
a new tropical décor that combines bright 

colors and pastels.
Francis Travel Mar-
keting says Carnival 
Sunshine bookings 
are now open for:
12APR13: a 14-day 
voyage from Venice 
to Barcelona 
From 26APR13: 
9-day and 12-
day Mediterra-
nean cruises either 
round-trip from 
Barcelona or sailing 
between Barcelona 

and Venice
01NOV13: a 16-day Transatlantic from Barce-
lona to New Orleans
18NOV13: a 6-day cruise from New Orleans
From 24NOV13: Year–round 7-day cruises 
from New Orleans to include three different 
itineraries.  Carnival Sunshine will replace 
Carnival Conquest.  
Call 09-444 2298 for fares, bookings.

Costa Crociere has announced that the 
Costa Allegra, which was left powerless 
after an engine room fire in the Indian 
Ocean is being replaced by Costa Voy-
ager while the scale of the repair job is 
assessed. The 927-passenger ship was 

formerly Grand Voyager, and was trans-
ferred last year from Costa’s Spanish sister 
company Iberocruceros, which Costa also 
manages.

Singapore Airlines this week hosted a lavish 
Cocktail Party at The Nathan Club in Auckland’s 
Britomart precinct for its many industry friends.
SIA New Zealand boss James Lim (centre) and 
sales manager Richard Baker (right) present 
lucky draw winner Andrew Mitchell of Corporate 
Travel Services with his door prize, a pair of air 
tickets.

Pictured at the SIA 
party were a trio from 
The Private Travel 
Company, Shirley 
Watson, Kerry Graham 
and Sandra Barclay 
Graham.

http://www.cxagents.com


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

PORTRAITS OF 
SOUTHERN FRANCE
CHALON TO AVIGNON
8 DAYS / 6 GUIDED TOURS / 1 COUNTRY
FROM $3,049 PER PERSON, TWIN SHARE*

Click here for more information

EXPLORE SOUTHERN 
FRANCE
WITH VIKING 
RIVER CRUISES

*Conditions: Price listed in Australian dollars and valid on 2012 sailings only. 
Must book and pay in full by 18 March 2012. Discounts combinable with Past 
Passenger Discount and valid for new bookings only. Price is based on 5, 12, 19 
Aug 12 departure in Cat E stateroom. Visit www.vikingrivercruises.com.au for full 
booking conditions.

SAVE 
$1,500
PER COUPLE

Consumer Survey

A link to the survey can be 
found from the centre of 
our home page 
www.cruising.org.nz
– click on the survey icon.

As part of our efforts to gain a greater understand-
ing into facts and figures and consumer trends 
around the New Zealand cruise industry, we have 
recently launched on online cruise survey.

In conjunction with the launch of our new look 
website,the survey is only twelve questions and 
takes less than one minute to complete. 

Areas of interest to us as an industry include:- age 
demographics, where people live, cruise history, 
where people research their cruise options, where 
bookings are made, booking lead times, average 
spend and desired destinations.

This information will then be used to assist our 
members with future marketing efforts, will assist 
the retail trade in benchmarking their business 
against an industry standard and provide the ICCA 
with valuable information over time that will assist 
in growing further awareness of cruising through 
the media.

The survey is 100% anonymous and no personal 
data is asked for or maintained by ICCA in any way.

Your assistance in directing clients to this survey 
would be of enormous value to the ICCA, your 
cruise industry association, so if possible, please 
alert your clients to our quest for data.
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Oceania returns to Alaska
Oceania Cruises is returning to Alaska in 2013 after giving the region a miss last 
year.
Regatta will operate 13 departures of seven itineraries, starting with a 9-day posi-
tioning cruise from San Francisco to Vancouver departing 09MAY and calling at 
Oregon’s Astoria as well as Sitka, Juneau and Ketchikan.
A 7-day round-trip voyage from Vancouver follows, with calls at Ketchikan, 
Juneau, Sitka and Wrangell. The first visit to Seattle comes at the end of the 
26MAY, 10-day sailing from Vancouver that stops at Sitka, Juneau, Skagway, 
Hoonah and Ketchikan.
Four departures of a 7-day programme between Seattle and Vancouver are 
offered, with calls at Sitka, Ketchikan and BC’s Prince Rupert.
On 19JUN and 13JUL, Regatta will operate 10-day round-trips from Seattle, 
visiting Ketchikan, Juneau, Skagway, Hoonah, Sitka and BC’s Victoria.
Three 7-day cruises between Seattle and Vancouver visit Sitka, Wrangell and 
Ketchikan.
And the season concludes with a 10-day voyage from Vancouver back to San 
Francisco, departing on 13AUG. Ports are Ketchikan, Juneau, Sitka, Victoria and 
Astoria.
Contact Cruise Holidays now on 09 523 7788 or 0508 CRUISE (278 473) for 
further information.

Turkey & Greece by Gulet
World Journeys has late 
availability on a special Gulet 
Cruising itinerary departing 
Bodrum 20MAY12. A 
spacious, hand crafted, 
six-cabin gulet visits 
rugged coastlines, beauti-
ful bays, ancient fishing 
harbours with plenty of 
time to enjoy swimming 
in the turquoise waters of 
the Mediterranean. Save 
$200pp on this departure 
only. Priced from $3,118pp 
share twin, this includes 
most meals, accommo-
dation in a comfortable 

cabin, Turkish harbour fees, a traditional 
hamam visit, and all gratuities. 
Contact kate@worldjourneys.co.nz for more 
details.

http://www.vikingrivercruises.com.au/rivercruises/europe-south-france-rhone-chalon-avignon-2012/itinerary.aspx.
http://www.vikingrivercruises.com.au/rivercruises/europe-south-france-rhone-chalon-avignon-2012/itinerary.aspx
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Bentours to Antarctica
Limited places remain on two of 
Bentours’ most popular Antarctica 
expeditions departing late 2012 and 
early 2013.
The 10-day Classic Expedition de-
parts Buenos Aires and includes a 
tour of Ushuaia National Park’s snowy 
mountains and scenic bays and 9 
nights aboard the MS Fram from 
NZ$8045*pp twin share.
The journey crosses the Drake Pas-
sage and Antarctic Convergence 
before going ashore to visit sites like 
Antarctic Sound, home to some of the 
continent’s biggest icebergs and Brown 
Bluff, a penguin breeding ground 
dominated by a 745-metre volcanic 
cliff.
It departs 29NOV12, 08DEC12, 
02JAN13, 11JAN13 and 13FEB13 and 
also includes return economy class 
flights from Buenos Aires to Ushuaia, 
landings, lectures, meals and wind and 
water resistant jacket aboard the MS 
Fram and transfers.
The 13-day Antarctica in Depth travels 
through the Drake Passage before con-
tinuing to the South Shetland Islands 
and the Antarctic Peninsula from 
NZ$8078*pp twin share.
It departs Ushuaia on 07, 18 and 
29NOV12 and 10DEC12 and includes 
11 nights on-board the MS Expedition 
with meals, excursions, lectures, boots 
and jacket and 1 night accommodation 
with breakfast in Ushuaia.
Contact Bentours on 0800 443 510 or 
visit www.bentours.co.nz.
*Terms and conditions apply. Prices 
subject to change and availability. 

Safari Endeavour themed cruises Orion 2013 Calendar of Sailings
Orion Expedition Cruises has released its 2013 
Calendar of Sailings itineraries for the luxury ex-
pedition cruise ship Orion. 
There are 40 five- to twenty-night itineraries cap-
turing the very best regional destinations. Some 
perennially popular voyages, such as the Kimber-
ley coast, warrant 15 ten-night voyages in 2013 
(and feature an inclusive and exclusive Bungle 
Bungle sightseeing flight), while other one-off 
expeditions explore the Solomon islands and the 
rarely visited Forgotten and Spice Islands of the 
Indonesian archipelago. 
Orion expedition voyage highlights for 2013
07JAN: 18-night Mawson’s Antarctica – includes 
sub Antarctic Islands
15JAN: 20-night Scott & Shackleton’s Antarctica – 
includes sub Antarctic Islands
New Zealand Golf Cruise – includes Marlborough 
Sounds, Napier and exclusive golf courses 
24FEB: South Pacific Splendour – includes Bay of 
Islands and Norfolk Island
06MAR: Melanesia & Solomon Islands – includes 
Utupua, Ngella and Marovo Lagoon
16MAR, 27MAR: Papua New Guinea Highlights 
– includes Watam Village (Sepik River), Tufi and 
Kitava
07APR: West Papua and Malaku – Includes We-
wak, Urbanasi Island, Mapia Atoll
18APR-05SEP: Kimberley – includes Crocodile 
Creek, Hunter River, Raft Point, King George Falls 
and inclusive Bungle Bungle flight
15SEP: Kimberley and Spice Islands – includes 
Ashmore Reef, West Timor, Sumba, Komodo and 
Badas Sumbawa
29SEP: Borneo Discovery – includes Komodo, 
Sulawesi
25OCT, 18NOV: Camp Leakey (Borneo) – in-
cludes Tambilan Island, Natuna Islands, Bako 
National Park
Call 0800 444 462.

To celebrate the inaugural season of the Safari 
Endeavour, American Safari Cruises is offer-
ing $640 per couple travel credit on a series 
of 2012 value-added theme departures. There 
are six themed departures including the 8-day 
“Napa Valley Reds” - Wine and Culinary 
cruise, the 8-day “Smooth Sailing - Smooth 
Jazz” cruise and “Seeing Beyond the Obvious” 
cruise.
Priced from $5998pp share twin, these themed 
cruises include accommodation in a master 
stateroom on board Safari Endeavour. This 
newly refurbished 86-guest, yacht-style ship 
offers casual elegance with a full menu of up-

scale ameni-
ties including 
an intimate 
Wine Bar 
and spa area 
with two hot 
tubs, sauna, 
fitness equipment, yoga classes, and massage 
suite.
Travel credit is valid only on new bookings 
made between 01MAR and 18MAY12 on 
Safari Endeavour 2012 theme departures.  
Call Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz.

Royal Princess stateroom details
Princess Cruises has revealed details about Royal 
Princess’ staterooms and a number of updated fea-
tures inspired by passenger suggestions.
Deluxe Balcony – Debuting on Royal Princess are 
358 of these extra spacious balcony cabins, each with 
a comfortable sofa bed and some of the upgraded 
amenities found in a mini-suite stateroom, including 
enhanced bathroom amenities, waffle bathrobe and 
an upgraded duvet. See pic at right.
Mini-Suite – These will offer a decorative central 
lighting fixture, a privacy curtain between the bed 
and sitting area, and marble-topped counters.
Suite – Features include larger televisions, two sinks 
in the bathroom, accent lighting and a glass-paneled 
shower. Suite passengers can also take advantage of 
Royal Princess’ new Concierge Lounge,
an exclusive space to enjoy refresh-
ments, make reservations for dining, 
spa services and shore excursions.
Stateroom Amenities –Bathrooms 
will offer larger shower spaces and 
hand-held shower heads. Sinks will be 
square in shape to provide more vanity 

space, mirrors will feature built-in vanity 
lighting, and beds will have pillow top 
mattresses and upholstered headboards. 
Decorative wall sconces will provide 
enhanced lighting and televisions will be 
larger and wall-mounted.
Electrical sockets have been spaced 
farther apart to accommodate multiple 
plugs and now offer a 220-volt socket. 
Families travelling in more than one 
cabin are catered for with 50 adjoining 
staterooms.
A slideshow of stateroom images is 
available here.

www.princess.com/royalprincessstaterooms


Orion II charter not renewed
Absent from the Orion Expedition Cruises 
Calendar of Sailings for 2013 are itinerar-
ies for Orion II, which will be returned to its 
owners mid NOV12 and will no longer be 
used by the company for expeditions beyond 
that date.
Sarina Bratton, Founder & Managing Direc-
tor commented “we have not been satisfied 
with some performance aspects such as the 
fuel efficiency of the vessel and therefore have 
decided to return the ship at the completion 

eBay auction for Princess inaugural
Princess Cruises is holding an unprecedented 
charity auction for a chance to secure a state-
room aboard the inaugural sailing of Royal 
Princess on 16JUN13. The auction, on eBay, 
will enable one lucky bidder to become the 
very first passenger booked on the ship, while 
at the same time raising money to support 
worldwide charitable causes.
The winning bidder will secure a cruise for 
two on the maiden voyage – a seven-day, 
four-port Iberia sailing from Southampton to 
Barcelona with calls at Vigo, Lisbon, Gibraltar 
and Malaga. The lucky passengers will sail in 
a new class of accommodation debuting on 
Royal Princess, a deluxe balcony stateroom 
offering additional space, a sofa bed and en-

hanced amenities.
Bidding started at just $1, and the 10-day auc-
tion will close with the highest bid winning 
the cruise on 12MAR. Anyone with an eBay 
account, regardless of location, may bid on 
the cruise.
The 3,600-passenger Royal Princess is a new-
generation ship featuring a greatly expanded 
atrium; SeaWalk, a top-deck glass-floored 
enclosed walkway extending out 28 feet on 
the ship’s starboard side; plush private pool-
side cabanas that appear to be floating on the 
water; a dazzling water and light show, and an 
expanded version of the adults-only haven, 
The Sanctuary, and the popular poolside thea-
tre, Movies Under the Stars.

of the first charter term.  
“Looking forward, I hope to make an an-
nouncement regarding another vessel soon.  
In the meantime it is very much business as 
usual. We will continue with our scheduled 
2012 Orion II voyages to Borneo, the Russian 
Far East, Inland Sea of Japan, Vietnam and 
China, but do not anticipate having a replace-
ment vessel in Asia during 2013, so if plan-
ning to visit these destinations then 2012 is 
the year to do this”.

Oceania Cruises unveils 2013 European voyages
Oceania Cruises’ European summer 2013 
itineraries feature three ships –Riviera, Marina 
and Nautica. Including voyages APR-SEP, 
the new season is now available for bookings 
and features first-time ports, new itineraries 
and the addition of extra sea days that allow 
guests to fully indulge in the line’s onboard 
culinary and enrichment experiences.
The upper-premium line recently introduced 
beverage packages, priced from US$29.95 per 
guest, per day, and new shore excursion op-
tions offer savings up to 40% for an unlimited 
package of tours.

Riviera, which makes her debut in Europe 
in May, returns in 2013 to explore the West-
ern and Eastern Mediterranean with new 7-, 
10- and 12-day cruises, from Barcelona to 
Istanbul. Featured itineraries include the 10-
day “Italian Escapade” (03JUL and 28AUG13) 
from Rome (Civitavecchia) to Venice with 
stops in Florence (Livorno), Sorrento and 
Amalfi along the Amalfi coast, Taormina 
(Sicily), Corfu, Montenegro and Dubrovnik 
(Croatia) and a full day at sea before reaching 
Venice for an overnight stay.
Marina offers a new 10-day “Treasures of the 
Ancients” itinerary, that sails round-trip from 
Barcelona (10NOV) calling at Valencia and 
Palma de Mallorca in Spain; Algiers, a new 
port for Oceania Cruises; Palermo, Rome 
(Civitavecchia) and Florence (Livorno), Italy; 

Monte Carlo and Provence (Marseille).
Marina and Nautica venture throughout 
Scandinavia and the Baltic, including a visit to 
the Polar Ice Barrier. Marina’s “Baltic Odys-
sey”, a new 10-day itinerary from Stockholm 
to Copenhagen with visits to Helsinki, St. 
Petersburg (three full days), Tallinn, Gdansk, 
and Berlin, departs 25JUN, 05JUL and 03SEP, 
with a special Oceania Club Reunion Cruise 
on 24AUG.
On 04JUL13, Nautica will offer an 18-day 
“Voyage of the Midnight Sun” from London 
to Copenhagen visiting 12 ports in Norway 
with overnight stops in Honninsvag (North 
Cape) and four sea days. Nautica’s 22JUL 
“Medieval Marvels”, a 10-day cruise from Co-
penhagen to Stockhom, features the new port 
of Klaipeda, Lithuania, a picturesque city at 
the mouth of the Dange River and Baltic Sea.
Rounding out the European itineraries, 
Marina and Nautica feature 7-, 10- and 12-
day itineraries that capture “the best of the 
best” ports of call. “Cultural Connoisseur” – 
which departs 27SEP – on Marina is a 12-day 
voyage from London to Barcelona, and on 
06JUN, “European Treasures” on Nautica is a 
14-day cruise from Rome to London.
Contact Cruise Holidays now on 09 523 7788 
or 0508 CRUISE (278 473) for further infor-
mation.

Luftner announces new flagship
Luftner Cruises, which is represented in New 
Zealand by Francis Travel Marketing, has 
announced that it will launch a new flagship, 
Amadeus Silver, in April 2013. The premium 
river vessel, at 135 metres, will be 25m longer 
than other ships in the Luftner fleet and will 
feature an open-air River Terrace on the bow, 
a double-height fitness area and a classic Café 
Vienna.

Amadeus Silver will offer 78 enlarged 16sqm 
standard cabins, all with a French balcony, 
and 12 suites of 24sqm with conventional 
balconies.
The ship is scheduled to make its first cruise 
through Dutch and Belgian canals in mid-
APR13 before being deployed between Am-
sterdam and Budapest for the rest of the year.
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INDUSTRYHOSPITALITY
Business as usual for Mantra Group
Australian accommodation giant Mantra has 
confirmed it has received enquiries from 
parties interested in investing in the group, 
following media reports that its joint own-
ers are undertaking a strategic review of the 
business.

Mantra Group CEO, Bob East, says any po-
tential transition of shareholding would have 
no bearing on the current management and 
operation of Mantra Group and its network of 
over 100 hotels under its Peppers, Mantra and 
BreakFree brands in Australia and NZ.

James Cook Hotel Grand Chancellor’s Dorothy Collis clocked up 
40 years of service to the hotel on 28FEB. The Functions Coor-
dination Manager joined the James Cook Hotel as Cashier and 
quickly progressed to Front Office Manager then Reservations 
Manager. Dorothy is now the driving force behind the Functions 
Department. 
Dorothy intended to leave after six months to travel overseas 
but instead, she says “the world has come to me”. Dorothy has 
had numerous encounters with celebrities and influential peo-
ple over the years and has seen a lot of change, not only within 
the Hotel itself but also within the industry. This included seeing 
women being given equal opportunities in the workplace and 
the changes in attitude towards Hospitality professionals. 
Dorothy was officially recognized by James Cook Hotel Grand 
Chancellor in 2009 when she was named ‘Employee of the Year’.

The Marriott 
London Sevens
The Rugby Football Union has 
expanded and extended its exist-
ing relationship with Marriott 
Hotels & Resorts for the next four 
years. 
The expanded alliance sees 
Marriott Hotels & Resorts gain 
naming rights with the Marriott 
London Sevens, the ninth and 
final round of this season’s HSBC 
Sevens World Series.

London Marriott Hotel Twickenham

Changes at 
Scenic Hotel Group 
Scenic Hotel Group has announced that 
Kerry Ann Gibbs is to be its new West 

RICHARD DE GRAAF

RICHARD BUNGEROTH

Managing Director Brendan Taylor says 
the Group is fortunate to have such high 
calibre management staff who are willing 
and able to move around the country.
“This creates a real synergy within our 
management and staff. We keep the 
passion and interest alive in our managers
and they bring their own talents and 
skills to all our properties. As the only 
wholly New Zealand owned hotel chain, 
we think it’s very important for our staff 
to get as much experience as possible 
across the country.” 

Coast Regional Man-
ager, based at Franz 
Josef. Ms Gibbs is cur-
rently GM at Scenic 
Hotel Te Pania, Napier 
and her replacement is 
Richard Bungeroth, 
who has been pro-
moted from Executive 
Assistant Manager at 
Scenic Hotel Southern 
Cross in Dunedin ef-
fective mid-APR.
Ms Gibbs replaces 
Richard de Graaf, who 
is moving to Dunedin 
to manage Scenic 
Hotel Southern Cross 
and oversee the Group’s 
Otago operations. 
Scenic Hotel Group 

Over $9,000 worth of prizes up for grabs 
Agents attending Adventure World’s annual 
roadshow next Monday (12MAR) will not only 
learn about the latest products on offer from the 
company and get the chance to brush up on their 
destination knowledge by hearing from a host of 
worldwide experts, but they’ll also go in the draw 
to win an incredible line up of prizes.
The trade event will showcase Adventure World’s 
unique range of products with its global partners 
including Headwater Walking and Cycling Holi-
days, G Adventures, Acacia Africa, TrekAmerica, 
Fez Travel, Rocky Mountaineer, Viva Expedi-
tions, Tauck, Star Clippers and Brewster’s.
The prizes up for grabs include a 13-day ad-
venture around Southern Patagonia with Viva 
Expeditions valued at $2,673; a trip for two 
through Western Canada valued at $805pp, and 
the choice of a Discovery Adventure trip from G 
Adventures up to the value of $2,300.
Other prizes include a Whistler Sea to Sky Climb 
journey valued at around $630 and a two-week 
TrekAmerica or Grand American Adventures 
camping trip of the winner’s choice. 
As well as a slew of prizes, Adventure World will 
also offer agent incentives, available exclusively 
to those who attend the event. They include a 
free trip for agents with Viva Expeditions for 
every four Viva Expeditions trips booked, 75% 
off TrekAmerica camping trips, 25% off any 
Brewster’s itinerary and a “book one, get one 
free” offer from Acacia Africa.
The fun, informative and packed-with-prizes 
Adventure World Roadshow will be held in 
Auckland next Monday, 12MAR from 5.30pm – 
8.30pm at Flo Bar, Newmarket. 
Agents yet to register for the roadshow still have 
time to do so and can secure their spot by 
clicking here or calling 0508 496 753.
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CWT’s Night of Nights
Carlson Wagonlit Travel (CWT) held its an-
nual Gala Awards evening at the Gold Coast 
Convention & Exhibition Centre on Satur-
day, 25FEB. The evening recognised CWT’s 
high achieving staff from Australia and New 
Zealand and was a chance for the business 
to celebrate and say thankyou to its 500-plus 
staff. The event was also attended by key 
members of CWT’s Asia Pacific leadership 
team, including Kelly Kuhn, President, CWT 
Asia Pacific. The highlight on CWT’s event 
calendar, this year’s Gala was described as 
“one of the best”.
Kim Milne, Country Director, New Zealand 
said, “It was a fantastic event and a great op-
portunity for us all to reflect on our achieve-
ments in 2011.”

Vanessa Moore, Director of Sales, Australia & 
NZ and Kim Milne, Country Director NZ

Topdeck appoints new 
Australia & NZ GM
Youth specialist Topdeck Travel has 
announced the appointment of Tim 
Oberg as general manager of its Aus-
tralian and New Zealand divisions.
Mr Oberg is responsible for overseeing 
the operation of Topdeck’s Australia 
and New Zealand product range as well 
as managing the company’s outbound 
sales to Europe, the Middle East and 
Africa. 
He was previously the founder and 
managing director of two UK based 
start-up companies, The Celebrity 
Planet and The Tourman. 
Previous GM Dinelle Hinte, who is 
keen to spend more time with her 
young family, will remain with the 
company in a part-time role as general 
manager of administration and finance.

Star Kiwi chef returns home 
for Mondo Tasting Lounge
World renowned Kiwi chef Robert Oliver has been 
named as the celebrity guest chef at the Mondo 
Tasting Lounge pop-up restaurant on 26MAR, 
when the focus will be on the tastes of Tahiti.
He will join Masterchef Brett McGregor and the 
executive chef from the St Regis Bora Bora hotel to 
create a three-course menu, celebrating the best of 
Tahitian cuisine, matched with Whitehaven wines 
from Marlborough. 
Robert Oliver, who was raised in Fiji and Samoa, 
has developed and run successful restaurants in the 
US and Australia, and is now based in Shanghai as 
consulting chef to New Zealand Trade and Enter-
prise. 
Funds raised from the pop-up restaurant go to the 
Mobility Assistance Dogs Trust, which trains dogs 
to assist people with physical disabilities.
For more info and to purchase tickets visit 
www.mondotravel.co.nz/tastinglounge

Big changes at Manuia Rarotonga
Effective immediately, Manuia Beach Resort 
(formerly Manuia Beach Boutique Hotel) 
in Rarotonga, is under new ownership and 
management.  
Group GM Sue Fletcher-Vea, says they are 
now in the process of investing in a number 
of upgrades to the property including re-
furbishments and landscaping of the pool, 
gardens and all public areas, Polynesian 
inspired interior and exterior refurbishments 
to all rooms, new Kikau (thatching) for the 
roofs, and upgrades to the Right on the Beach 
Restaurant and Bar area.  
Highly experienced Resort Managers Derek 
and Krisztina Webb are now onsite and 
have begun extensive training with all staff. 
Fletcher-Vea says new appointments in the 
restaurant and kitchen have been made and 
the Right on the Beach Restaurant has un-
dergone a transformation and is once again 
serving F&B of quality and value. 
Prices have been kept at moderate levels to 
ensure exceptional value for money but inno-
vative specials will be released regularly.
The Resort’s bank account details have been 
changed for accommodation and transfers 
from 01MAR12.
A/c Name:     Manuia Beach Ltd 
           T/A Manuia Beach Resort
Branch:           ANZ, Avarua
Address:         ANZ House Maire Nui Drive,   
                   Avarua, Rarotonga – Cook Islands
A/C number: 347237
Swift code:      ANZBCKCR
Group GM Sue Fletcher-Vea says that it may 
be impossible to retrieve any funds intended 
for Manuia Beach Resort from the previous 
owners (MLC Ltd).

Enjoy Dinner for Two 
in New Caledonia
Aircalin and New Caledonia Tourism, in con-
junction with their hotel and DMC partners, 
are offering to send consultants and a partner 
(or the client) for dinner in New Caledonia.
All they have to do is book and deposit before 
31MAR12 a group of 10 passengers or more 
with a minimum of 10 rooms for 3 nights.
Receive two return economy class tickets to 
Noumea flying Aircalin ex Auckland, dinner 
for two and 1 night’s accommodation at the 
hotel where you have booked your group + 
return airport transfers. Conditions apply.
Contact Angela Hallett at Aircalin for more 
information.
Ph: 09 977 2238 or email
angela.hallett@aircalin.co.nz

Malaysia Airlines changes
TTG Asia reports that big changes are loom-
ing at Malaysia Airlines, with announcements 
due later this month on refreshed branding 
for the carrier and its subsidiaries.
Word has it the airline is planning a sub-
branding of its premium regional services, 
operated exclusively with B737-800 aircraft 
and operational by June. It is not clear if this 
is or will be part of the joint venture currently 
being discussed with Qantas.
Changes to the logo are also said to be in the 
pipeline.
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PEARL’S PEARLER

One advantage of our emotions 
is they lead us astray ...
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The Islands of Aloha in Auckland
Hawaii Tourism New Zealand en-
tertained a select group of industry 
partners at Kermadec in Auckland 
last night, and Darragh Walshe used 
the occasion to update everyone on 
the performance of this market for 
the destination.
Arrivals to Hawaii from New Zea-
land for 2011 totalled 23,000, up 28% 
on the previous year.
Their average length of stay is around 
10 nights and 57% were repeat visi-
tors, up 2% on 2010.
He said that the average Kiwi spend 
in Hawaii was US$172 per person per 
day, up 13%, and while the biggest 
proportion went on lodgings, US$44 
went on shopping.
Looking at those Kiwis who went 
beyond Honolulu and Oahu, some 
22% visited Maui, 18% went to the 
Big Island and 9% went to Kauai.
Walshe pointed out that there was 

still plenty of potential for growth 
from this market, given that while 
Australians visiting Hawaii ac-
counted for 2.4% of Australia’s total 
outbound travellers, only 1.1% of 
New Zealanders heading overseas 
were bound for Hawaii.
Looking ahead, the month of May 
– the Month of Lei – will be the big 
time for Hawaii promotion, with the 
Aloha Down Under roadshow con-
firmed for 18MAY (“Aloha Friday”) 
and 25 product reps flying in to 
deliver product updates and enter-
tainment. 
The gathering then moved into 
entertainment mode, with music and 
hula from the Lauakea Foundation 
Hawaii Group Performers under the 
very talented Kumu Hula, Blaine 
Kamalani Kia. The group is in Auck-
land for this weekend’s huge Pasifika 
Festival at Western Springs. 

Kingfisher struggles
Indian carrier Kingfisher has been suspended from the 
IATA Clearing House for not paying its fees. But the airline 
insists the move will not affect its flights.
The carrier, struggling with losses and a cash shortage, had 
fuel supplies suspended overnight Wednesday after failing 
to pay bills. 
Hindustan Petroleum Corp. resumed the supply on Thurs-
day after resolving “issues” over fuel bill dues.

More Scoot details
According to Australian Business Traveller, Singapore 
low-cost carrier Scoot will offer a four-tier fare structure 
when it launches flights in June – Fly, FlyBag, FlyBagEat 
and ScootBiz.   Sound 
familiar?
Scoot has also reportedly 
opted for inflight 
entertainment via 
rented, preloaded iPads.


