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Growth maintained into 2012 
and summer season

Visitor arrival figures released today confirm that growth has been 
maintained in January with the number of overseas arrivals up 
2.7% year on year, and up 0.5% for the same month last year.
Tourism New Zealand’s chief executive Kevin Bowler says this 
saw a record January, with overseas visitor arrivals hitting 266,800 
for the first time. This is a significant result with both China and 
Australia continuing to show strong growth.  
“Statistics New Zealand’s International Travel & Migration figures 
show arrivals from Asia grew, with Singapore up 26.1%, Malay-
sia up 97.6% and China up a staggering 60.4% against the same 
month last year.
“The significant growth seen in China can be attributed to the 
earlier celebration of the Chinese New Year in January this year, 
which fell in February in 2011.
“Our work to maximise bookings for this key travel period for 
Chinese as they travel to be with family really delivered some great 
results and continues in market to maintain this growth as we 
head in to the winter season,” says Bowler. 
Australia also maintained growth with arrivals up 1.6%.  The lift 
in visitors travelling on holiday and visiting family and relatives 
follows TNZ’s summer South Island Road Trip campaign which 
communicated the convenient interconnectivity between regions 
and gateways in the South Island.                           ...  Cont p2  
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Growth maintained into 2012 and summer season  ... Cont from p1.  
The growth seen in the USA is also positive 
with arrivals up 0.3% for the period. 
“While we continue to see growth in arrivals 
from Australia and Asia, the growth from the 
USA for the second consecutive month is also 
encouraging,” says Bowler. “This has been a 
challenging market and we are hopeful that 
this may signal a recovery for the USA. 

“The traditional long haul markets of Germa-
ny and UK continue to be affected by eco-
nomic uncertainty with markets both down 
against the same month last year. Our activity 
in these key long haul markets is focused on 
leveraging awareness generated during the 
Rugby World Cup which remain vitally im-
portant in our marketing priorities.”

Tourism industry set for recovery
The Tourism Industry Association New Zea-
land has noted that after a “tumultuous” 2011, 
New Zealand’s multi-billion dollar tourism 
industry is back on track, with the number of 
international travel Buyers booked to attend 
TRENZ exceeding targets.
“We are expecting 302 Buyers from more 
than 30 countries to attend TRENZ in 
Queenstown in the Southern Lakes, 7-10 
May, which is a great result,” says TIA’s com-
munications manager Ann-Marie Johnson. 
The Buyers will meet with about the same 
number of New Zealand tourism operators 
to negotiate contracts for the coming tourism 
seasons. Operators who exhibited at last year’s 
TRENZ said it generated a total of $164 mil-
lion in new business alone. 
“The high Buyer interest reflects visitor ar-
rivals to New Zealand, which despite natural 
disasters and economic woes in some of our 
traditional visitor markets, increased by 3% in 
2011,” says Ms Johnson. “That contrasts with 
Australia, which saw international visitor ar-
rivals decline slightly last year.”
Tourism New Zealand chief executive Kevin 
Bowler says the Buyer numbers are looking 
fantastic and TRENZ 2012 is shaping up to be 

a hugely successful event. 
“Total buyer numbers have already surpassed 
last year’s which clearly shows the interna-
tional demand for travel to New Zealand is 
strong. The tourism industry has shown itself 
to be resilient to the challenges of 2011 and 
interest in TRENZ is a positive signal for 2012. 
“We are seeing more Buyers than anticipated 
coming in from Australia, Germany and the 
US, and solid numbers from China. These are 
the markets that Tourism New Zealand has 
prioritised for growth and working alongside 
trade is a critical component to achieving the 
target of increase in visitor numbers,” says Mr 
Bowler.
“There is also solid interest from Japanese 
Buyers and we are confident that we can 
capitalise on this to support positive changes 
in the market.” 
Qantas regional GM, Rohan Garnett, says 
the high intake of Buyers from international 
markets attending TRENZ 2012 is a positive 
sign that interest in New Zealand as a destina-
tion remains strong. 
“The importance of New Zealand to world 
tourism is clearly reflected in these Buyer 
numbers.”

The 2011 Ski Express brochure has been 
released and is available through Brochure-
net.  Highlights include the new OnepassNZ,
which covers 11 ski areas, from Cardrona 
to Porters Pass. OnePassNZ isn’t just a 
mountain pass. The smart OnePassNZ can 
be used to rent gear, take lessons, eat in 
local restaurants and experience an array 
of other activities that the South Island 
is famous for; like skydiving, jet boating, 
spas, vineyards & more. Simply top up the 
OnePassNZ online or exchange a lift pass 
for Snow$ to access all the off snow fun.
Also new is the Kids 4 Free product, of-
fering children aged 10 or under free* Lift 
access at Mt Hutt Ski Area; free Travel to/
from Christchurch Airport and Mt Hutt 
Ski Area; free Accommodation at selected 
properties in the Methven area; free Meals 
at some of the best restaurants in the 
region and free Ski/Board Rental Hire at 
selected shops in the Methven area.

RTOs – Inbound Trade Event
The annual Regional Tourism Organisations - 
Inbound Trade Event has been confirmed for 
18-19APR12 at the Stamford Plaza in Auck-
land.   
This event is open to inbound product 
managers and frontline staff from companies 
that are full members of the Tourism Export 
Council of New Zealand (formerly ITOC). 
From throughout New Zealand, 20 regional 
tourism organisations have confirmed their 
attendance, an increase on participation num-
bers last year. 
It is the perfect opportunity for the inbound 
industry to be armed with the latest product 
information, especially with TRENZ less than 
a month away. 
The event is being managed by the Regional 
Tourism Organisations of New Zealand 

(RTONZ) in association with the Tourism 
Export Council. 
“Members of the Tourism Export Council 
of New Zealand are invited as a priority but, 
space permitting invitations will be extended 
to other inbound agencies who may be in-
terested in the updates”, advised Charlie Ives, 
Executive Officer of RTONZ. 
The two day event comprises of a full day 
of one-on-one meetings between product 
managers and RTO’s on Wednesday 18APR, 
followed by front-liners sessions on Thursday 
19APR.  
Trish May is managing the event on behalf of 
RTONZ.  Registrations are now open. 
Email: trish@maymarketing.co.nz or call 
021 916 188 or 03 442 5228.



Luxperience business 
exchange
Rosemarie Sama was in town from Australia 
last week promoting Luxperience, a planned 
three-day business exchange to be staged at 
Sydney’s Overseas Terminal at Circular Quay 
10-12SEP.
Described as the only high end experiential
travel trade event in the Australasia and 
Pacific region that connects the world’s most 
exclusive travel providers.
The event will operate on an invitation-only 
appointment based system, bringing together 
leading players – 150 suppliers and 150 buy-
ers – in the high-end travel market who are 
experts at planning and delivering bespoke 
itineraries and unusual travel experiences.
Luxperience will also operate “LuxConnect” 
- a unique year-round online community of 
likeminded luxury travel planners and suppli-
ers, offering them a platform to network and 
connect with each other throughout the year 
as well as at the show. This site will go live 
from next month.
Team members include Michelle Papas, an 
experienced travel industry sales and market-

ing manager, who has been appointed VIP 
Buyer Manager.
Her career has embraced luxury hotels, 
destination management companies, tourism 
boards and high profile tourist attractions in-
cluding Thomas Cook, Sheraton on the Park 
and ANA Hotel Sydney, Fox Studios Australia 
and Tourism South Australia.
Rosemarie Samas told TravelMemo that the 
Luxperience event will handle Global Buyer 
appointments on day one, Virtuoso network 
members on day two and Corporate Buyers 
on day three.
 “We are more than a business exchange. 
We are a community providing meaningful 
connections, keeping leading players and the 
world’s most exclusive travel providers con-
stantly in touch. It’s a network combining the 
roles of personal introduction agent, business 
coach and social planner.”
Seller costs range from A$4900 to A$11,000.
Full details are at www.luxperience.com.au.

New Zealand residents took 129,100 
trips in JAN12, up 10% on JAN11 with 
more travelling to Australia, the 
United States, and Fiji. For the year 
to January Kiwis took 2.1 million 
overseas trips, up 3% on 2011.

VIP treatment with Maui 
at Warbirds Over Wanaka 
Easter 2012
Maui Motorhomes will get clients close to the 
action at Warbirds Over Wanaka 06-08APR 
with their exclusive VIP customer parking 
area right by the airfield.
Maui staff will be ready to greet clients each 
morning and direct them to the exclusive 
park as well as prepare a BBQ lunch for them 
each day of the event. 
“Maui is the perfect accommodation and 
transport solution for Warbirds, especially 
with demands on accommodation in the 
area,” says Brand Experience Manager for 
Maui, Stuart Foster. “Choose from the range 
of two, four, and six-person motorhomes and 
you’ll understand the convenience of having
your own private base to use during the 
airshow, as well as your accommodation at 
night.”
During the event guests will be able to pre-
pare their own food, make a cup of tea and 
find shelter from both rain or shine. For those 
travelling with small children, having their 
own private facilities will allow tired little 
ones to have a rest during the day. And as a 
VIP member, Maui staff are available to give a 
hand should assistance be required.
Maui’s history is firmly rooted in Warbirds 
Over Wanaka and has been a key supporter of 
the event since its beginnings in 1988. Sir Tim 
Wallis, a New Zealand businessman and avia-
tion entrepreneur, was the founder of both 
Warbirds over Wanaka and The Helicopter 
Line – now known as thl (Tourism Holdings 
Limited) that operates Maui Motorhomes.
Book a Maui Motorhome airshow package 
toll free at 0800 651 080, or email 
direct@maui-rental.com.

Volvo Ocean Race Viaduct village
A Global Party is planned for the Race Village 
in the Viaduct during the Auckland Stopover 
of the Volvo Ocean Race.
A rolling programme of entertainment for 
twelve hours each day - from 9am to 9pm - 
has been put together for the Stopover 
08-18MAR. And it’s all free.
The days are being themed around the home 
nations of the participating yachts (China, 
France, New Zealand, Spain, UAE and the 
US), the next Stopover (Brazil) and the Finish 

in Ireland.
On St Patrick’s Day (Saturday 17MAR), the 
traditional Auckland Parade will reverse its 
route to start off Queen Street and finish in 
the Viaduct. The Village will go green for the 
day with a line-up of Irish entertainment.
Village also features the Volvo Experience 
which is packed with interactive yachting 
activities.

Air Asia X Christchurch 
flights may end
Malaysian newspaper The Star, quoting a 
source, reports that after announcing its 
withdrawal from European and Indian cities 
earlier this year, long haul low cost carrier Air 
Asia X is now set to axe its KL-Christchurch-
KL route.
“It may announce the cut as early as this 
week and suspend flights within the next few 
months,” the source added.
Those in the know claimed that the airline 
was making losses on the route although it 
did stimulate demand for the twice weekly 
flights to New Zealand.

Singer songwriter Annie Crummer is set 
to perform at the New Zealand Interna-
tional Jazz and Blues Festival in Christ-
church on 14APR.
Crummer is making her debut appear-
ance at the popular festival, which draws 
together more than 110 international, 
national and local musicians for five days 
and nights of soul-soothing music.
www.jazzfestivalnz.com
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Position Vacant

Gold Coast Tourism is a not-for-profit, destination marketing organisation.

MARKETING MANAGER (NEW ZEALAND) 12 MONTH MATERNITY LEAVE CONTRACT

Based in Auckland, the key focus of this full time 12 month contract role will be to ensure the 
management and implementation of strategies to administer, enhance and grow tourism for 
the Gold Coast region from the NZ market.

Previous experience within the NZ leisure tourism marketplace and a comprehensive 
understanding of the distribution systems is required. Related tertiary qualifications will be 
highly regarded.  A competitive salary negotiable with experience, is on offer. 

Enquiries: recruitment@gctourism.com

Applications close Tuesday 13 March, 2012
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AUSTRALIA
NSW scoops national tourism awards
A record eleven NSW tourism operators took 
out national titles in the prestigious Qantas 
Australian Tourism Awards held in Cairns on 
Friday evening.
Of 189 finalists in 26 categories, NSW tourism
 operators bagged 11 first places, six silver and 
three bronze awards.
NSW tourism operators were represented 

in all 26 categories, with eight Sydney-based 
businesses and operators in five regions win-
ning accolades.
Tourism operators in the State’s North Coast 
and Hunter regions won a total of 13 honours 
between them.
Click here to view the NSW results.

Wake-up call for Queensland tourism
The head of Tourism Whitsundays says the 
state’s tourism industry urgently needs to 
change its focus, after only one Queensland 
business won an award at the Australian 
Tourism Awards.
The ABC reports that Airlie Beach-based 
Fantasea Adventure Cruising was named 
Australia’s Top Major Tour Operator.
Tourism Whitsundays spokesman Peter 

O’Reilly says tourism in Queensland is 
now trailing other states and that has got to 
change.
“Queensland has not had the same intense 
focus on product development over the years 
that I think the other states have,” he said.
“I really believe that it’s beginning to show 
and certainly this could be the wake-up call 
that we’ve been waiting for.”

Second Sydney Airport - Wilton suggested
A report on Sydney’s airport needs has found 
the current site will reach aircraft gridlock in 
peak hours by the end of the decade, and has 
recommended the Badgerys Creek site for a 
second airport.
The joint federal and New South Wales gov-
ernment-driven report was officially released 
last week and the independent steering com-
mittee says a second airport will be needed 
within 18 years.
According to the ABC, it has found Badgerys 
Creek, in Sydney’s west, remains by far the 
best option.
That site, however, has been repeatedly ruled 
out by the NSW government so the commit-

tee put forward Wilton, south of Campbell-
town, as a next best option.
Another interim measure is to begin passen-
ger plane services from Richmond Air Force 
Base in Sydney’s north-west. 
In the short term, the committee says peak-
hour aircraft movements should increase 
from 80 to 85 per hour at Sydney Airport, but 
the curfew should remain in place.
Federal Infrastructure and Transport Minis-
ter Anthony Albanese has ruled out a second 
airport at Badgerys Creek, but says the city’s 
financial growth will suffer if capacity is not 
increased, a pronouncement that will presum-
ably put pressure on the NSW government

 to act.
“The economic cost of not acting is enor-
mous,” he said.
“By the year 2035 the cost to the economy 
will be $6 billion. By 2060 it will be 10 times 
that. There are enormous costs of inaction.”

http://www.waholidayspecialists.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=1099
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SATC spending cuts, boss terminated
The South Australian Tourism Commission
chief executive Ian Darbyshire has been paid
out for the remainder of his three-year 
contract and the job has been turned into a 
part-time role in the hands of SATC board 
chairwoman Jane Jeffreys.
South Australia’s tourism minister Gail Gago 
made the shock announcement last week, 
explaining that it was all about “flattening” 
the existing management structure, “leverag-
ing” the benefits of the SATC and “driving 
efficiencies” within the organisation. 
The SA Tourism Commission has been 
ordered to cut $1.2 million from its spending. 
The further savings were ordered late last 
year as a result of the state’s Mid-year Budget 
Review and the Opposition has accused Ms 
Gago of signing off on the savings without 
knowing the impact.
She has admitted that there was “no way” the 
current structure of the commission could 
deliver the savings needed - savings she de-
scribed as “significant”.

According to the AdelaideNow website, the 
SA Government recently took back control of 
a tourism visitor centre it privatised last year.
Holidays of Australia won a three-year con-
tract to operate the South Australian Travel 
Centre - prompting criticism of favouritism 
as its owner, Ben Mead, was the son-in-law of 
the then SA Tourism Commission chairman 
Bob Foord.
Mr Foord denied there was anything improp-
er about the selection process but resigned 
from his post in July, saying the privatisation 
of the travel centre would be “hindered” if he 
stayed in the job.
The Government put the travel centre 
operations out to private tender last March 
to save taxpayers what Treasury estimated to 
be $900,000 a year.
Less than six months after taking charge, 
Holidays of Australia told the Government 
it could not meet its obligations and that the 
centre was placing the company under finan-
cial stress.

  Broome welcomes back tourism visionary
The WA North West town of Broome is wel-
coming Lord Alistair McAlpine back into its 
fold on 17MAR after a long absence.
Credited for reinvigorating what used to be a 
sleepy outback pearling town into a must see 
tourist destination, Lord McAlpine is being 
formally recognised for establishing Broome 
on the tourist map. 
The Shire of Broome will be acknowledging 
Lord McAlpine’s contribution to the town, be-
stowing on him the honour of Freeman of the 
Municipality at Pearl Luggers, a unique venue 
on the foreshore of Roebuck Bay’s Dampier 
Creek. 
Lord McAlpine strongly believed in Broome’s 
tourism potential.  The former Treasurer and 
Deputy Chairman of Margaret Thatcher’s 
Conservative Party donned his bushman’s hat, 
and put his money where his mouth is.  
He signed contracts for land on the back of 
a beer mat at the local pub, purchasing what 
have become landmark buildings, support-
ing Indigenous projects, even bringing the 
artworks of Sidney Nolan to Broome for the 
local community to enjoy.  
“I went to Broome at the end of the 1970s 
and like lots of people who went to Broome, 

I returned and returned and returned,” says 
Lord McAlpine.
“I was taken by the local architecture which 
was either falling down or due to be pulled 
down, in particular the Sun Pictures that I 
purchased on my first visit ... In all I saved 
and restored a score or more buildings ...” he 
said.
Lord McAlpine’s visit to Broome will cul-
minate in an exclusive dinner at the famous 
Cable Beach Club Resort & Spa, a hotel he 
built as the Cable Beach Club on a caravan 
park a stone’s throw from the Indian Ocean, 
welcoming the first guests in 1988. 
The art, antiques and artifacts he collected 
on his travels through Asia and the Middle 
East are those that adorn the grounds and 
rooms of the resort today.
Broome continues to attract visitors to the 
region eager to experience the relaxed life-
style which charmed Lord McAlpine during 
his regular visits to the Kimberley. Thanks 
to his future vision for the town, Broome 
continues to lure visitors from around the 
globe eager to experience its attractions and 
world class facilities. 

Rip Curl Pro at Bells Beach 
The world’s top surfers will converge on Vic-
toria’s most famous surf beach, Bells Beach 
on the Great Ocean Road, to compete in the 
Pip Curl Pro, 03-15APR. As the longest run-
ning professional surfing competition on the 
planet, the event attracts the best of the best 
guaranteeing a stellar showcase of talent.
Visitors can also enjoy many other festivities 
such as parties and music festivals near the 
beach. www.ripcurl.com.au

New names for Perth’s Burswood
InterContinental Perth Burswood and Holiday
Inn Perth Burswood hotels will undergo a full 
re-brand later this year, in the wake of news 
that Burswood Entertainment Complex will 
change its name to Crown Perth.  
In line with the completion of the hotel 
refurbishment in July, InterContinental Perth 
Burswood will change its name to Crown 
Metropol, and Holiday Inn Perth Burswood 
will change its name to Crown Promenade.

ADULT COMPANION 
FARES TO TAHITI 

$200 off economy fares per couple
$400 off business fares per couple

Available until 19MAR 
for travel to 31OCT12



PACIFIC ISLANDS
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Simon Gault - celebrity chef cruise - Fiji 14AUG12
only

CLICK HERE 
FOR FLYER

Hyatt Coolum in administration
The Hyatt Regency Coolum Golf Resort on 
Queensland’s Sunshine Coast has been placed 
into voluntary administration.
Administrator KordaMetha says the resort 
will continue to operate as normal and the 
jobs of its 650 employees are not at risk. 
Ginette Muller, from KordaMentha, said 
the administrator was in talks with resort 
manager Hyatt Australia on the future of the 
complex. 

“Our plan is to ensure it is business as usual at 
the resort,” Ms Muller said.
The resort’s owner, billionaire Clive Palmer, 
recently terminated Hyatt’s management con-
tract and the case has gone to the Supreme 
Court in Brisbane. 
The Supreme Court has extended the emer-
gency court injunction preventing Mr Palmer 
from sacking the Hyatt group as its manager.
The Hyatt Group says Mr Palmer’s action was 
a breach of contract.

NZ Travel Brokers rewarded its Top Ten achievers (less a couple who couldn’t make 
it) with a few “fantastic” days at Pacific Resorts in both Rarotonga and Aitutaki, 
with assistance from Air New Zealand and Lifestyle Holidays.
Pictured here on Aitutaki, from left to right: Directors Steve Lee & Guy Flynn, 
Trista Lucas, Lynne Sinclair, Yvonne Wilson, Ayako Velickovic, Debbie Bradford, 
Nicola Sorenson, Tracey Dench and Fiona Reid.

North Shore brokers briefed
Selina McGowan from Marine Tourism Hold-
ings (South Sea Cruises/Awesome Adven-
tures), Trish Nicol from Mana Island Fiji and 
Melanie Secker from World Resorts of Dis-
tinction hosted a morning tea presentation 
last week at Lake Pupuke Cafe, in Takapuna 
for North Shore Travel Brokers.
“We are having huge success in updating 
these mature agents with great existing client 
bases, and have similar functions planned in 
other parts of Auckland over the next couple 
of months as well as provincial NZ over the 
coming year,” says Melanie Secker.
Standing at rear are Selina McGowan, Trish 

Nicol and Melanie Secker.
Seated (L to R) are: Sharon Haung - Travel 
Managers, Natalie Frowde - Travel Managers, 
Lynn Earl - The Travel Brokers, Bob Devereux
- The Travel Brokers, Lorelle Ashton-Sheeran 
- The Travel Brokers, Bev Wallace - Travel 
Managers, Caroline Henley - Frontier Travel, 
Rohini Jagmohan - The Travel Brokers, 
Margaret Sullivan - Aspire Travel Group, 
and Man Nghi Luong - Aspire Travel Group.  
Phuong Tu Ngo - Aspire Travel Group was 
out of shot and Warwick Andrew from 
Frontier Travel was also present but had to 
leave before the picture was taken.

The Edgewater Resort and Spa has released a 50% off Leap Year Special.  Valid for sales 
to 31MAR12 and travel 01MAR-30JUN12, the special offers 50% off for all rooms and vil-
las (excluding Studios and Two-Bedroom Apartments) and includes tropical breakfast 
daily, free use of snorkelling gear, free use of tennis court and gear, free daily activi-
ties programme and free entry to the Coconuts Kids Club for children aged 4-12 years.  
Wholesalers have details.

Coconuts contest winner
Jess McMahon at Coconuts Travel Marketing 
reports that the February contest saw 
Catherine Noble of Air New Zealand Holidays

 Rotorua win with her 100% correct entry, 
taking out a Lomani Island Resort prize pack.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1098
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Vietnam & Indochina FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Exotic Holidays
Specialist Tour Operator

CLICK HERE TO GET 
OUR NEWSLETTER

The Lotus Terraces, 
Koh Samui
The Lotus Terraces at Bang 
Po Beach on Koh Samui is set 
amidst gardens and ponds, 
and overlooks a lush coconut 
grove and a golden sandy 
beach. There are spctacular 
views of Koh Phangan and the 
waters beyond. 
“The Lotus Terraces is a great 
property and new to this mar-
ket,” says Marianne Mannering
of Classic Asia.  
“The property consists of five 
private villas (two of them 
beachfront). They range from 
two to five bedrooms, making 
them is absolutely perfect for a 
wedding or a group of friends 
or family travelling together to 
Thailand for a holiday.”
The two large beachfront villas
(Banyan Villa and Lotus 
Villa) can be used as smaller 
one-bedroom suites ideal for 
couples/honeymooners.
“Bang Po Beach is beautiful 
and a wonderful destination 
for those wanting to escape the 
rush and bustle of Chaweng,” 
adds Marianne.
The Lotus Terraces are 
currently offering a “Stay 8 / 
Pay 6” special for the months 
of May and June for bookings 
made by 31MAR12.
Check out the details here 
and call Classic Asia on 
0942-81035 or email 
info@classicasia.co.nz  

ASIA
Trackside at the 2012 Singapore GP with Creative Holidays
Creative Holidays is offering travellers the chance 
to get in on the action at one of racing’s hottest 
events, the 2012 Formula 1 Singtel Singapore 
Grand Prix running 21-23SEP12.
Creative Holidays has a package with three nights’ 
accommodation, a three-day Singapore Grand Prix 
Ticket and more. 
Creative Holidays’ 2012 Formula 1 Singtel Singa-
pore Grand Prix is priced from $840pp twin share 
(land only). 

This package includes; 
Three-nights’ accommodation at the 4-star Grand 
Mercure Roxy with Breakfast daily 
A three-day, Bay Grandstand Zones 3 and 4 
Singapore Grand Prix Ticket 
Return airport transfers by coach 
The package is valid for sale until 30APR12 
(unless sold out prior) for travel during Singapore 
Grand Prix 21-23SEP12. For more information see 
www.creativeholidays.com.

Nok Air back at Don Mueang
Nok Air is moving back to Don Mueang Airport in 
Bangkok. The airline will start operating its flights 
from the old airport from today, after it is reopened 
by Airports of Thailand following the flood crisis in 
Bangkok in late 2011.
Nok Air passengers who have travelling dates 

of 06MAR12 onwards can check in at Nok Air 
counter Row 6, 3rd floor, Terminal 1 Don Mueang 
Airport with their existing flight date and time.
All Nok Air flights operating from Suvarnabhumi 
Airport ceased yesterday.

Discover Boracay
The island of Boracay, Philippines 
is ranked number one in the list of 
the top ten Asian beaches by travel 
website ‘TripAdvisor’, and Adven-
ture World is promoting a Boracay 
Regency Beach Resort package, 
priced from just $100pp per night. 
This idyllic resort is inspired by 
Mediterranean architecture and 
is situated right in the middle of 
Boracay’s long stretch of powdery 
white sandy beach making it the 
perfect spot to discover this gem of 
the Philippines. 
For more information on the Phil-
ippines call Adventure World on 
0508 496 753 or click here.

http://www.exoticholidays.co.nz
http://www.classicasia.co.nz/lotus-terraces.html
www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/philippines/overview
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THE AMERICAS
So South America so successful
World Journeys marketing manager Caroline
Clegg says over 300 agents attend the So 
South America events around the country, 
and reports “incredibly positive” feedback.
“One really interesting recurring piece of 
feedback is that many agents hadn’t realised 
that South America is no longer the sole 
domain of the adventurous backpacker, 
roughing it in dodgy hotels,” says Caroline.
“They were amazed at the range of mid- to 

high-end hotels, lodges and touring experi-
ences that are now on offer.   Many have also 
said that whereas previously they had felt too 
ill-equipped to tackle South America, they 
now feel able to go for those South American 
bookings, not only with their new-found 
knowledge, but with the security of knowing 
the World Journeys team are there to answer 
any questions and guide them through it.  All 
in all a great success!”

World Journeys sales incentive
Agents inspired to sell South America travel 
following the So South America seminars will 
get the chance to experience it themselves if 
they win a free place on the World Journeys / 
LAN Airlines educational in OCT12.
Sell any World Journeys South American 
destinations from now until 30JUN12 and 
the top seller will win a free place on the next 
World Journeys famil to South America.
“As to where you would be going, the final de-
tails are just being confirmed, but it is looking 

like being an amazing trip to Ecuador (and 
possibly Colombia!) in October this year,” 
says marketing manager Caroline Clegg.
“Let me know if you are keen on initiating 
any promotional activity in your local market.  
We’ve got Judith Wesley onboard from next 
week as our new Sales Executive, so we can 
always talk about promo nights, flyers, direct 
mailings, advertising etc with you.”
Click here to get the details of this sales 
incentive.

Amazon tip from LAN
The best time to visit the Amazon is during the dry 
season, between July and December. This is because 
water levels recede in lakes and rivers, exposing trails 
and beaches while reducing the annoyance of insects.

TrekAmerica Online Training
This Thursday, 08MAR from 8.30 – 9am 
Adventure World is holding a TrekAmerica 
online training. This presentation is suited to 
all consultants and will feature the basics of 
how to sell TrekAmerica, the range of travel 
styles that they offer and what’s new for 2012. 
TrekAmerica’s distinctive style of adventure 
travel offers something different to your ordi-
nary guided tour or package holiday. Staying 
true to their mantra of “fun, freedom & flex-
ibility”, travellers never know what they’ll find 
around the corner. 
For more information on this online training 
or to register click here.

Vancouver’s
Cherry Blossom Festival
Each year, Vancouver leaps into spring with 
the annual Vancouver Cherry Blossom 
Festival 05-28APR, a celebration of the city’s 
37,000 blooming cherry trees. With plenty 
of fun and free events - including musical 
performances, artist demonstrations, guided 
walks, bike tours and more - the seventh an-
nual VCBF promises to be bigger and better 
than ever. On 14APR, the festival’s newest 
event, the Cherry Blossom Umbrella Dance, 
will see hundreds of pink umbrellas descend 
upon the Vancouver Art Gallery for a choreo-
graphed flash mob.

AFRICA

Savanna Private Game 
Reserve Special
Save $1355pp with Adventure World’s 4-night 
Savanna Private Game Reserve Package, now 
priced from $2625pp twin share. Savanna is 
an exclusive five-star lodge situated in the 
western sector of the Sabi Sand Reserve with-
in the greater Kruger National Park conserv-
ancy. The nine superbly appointed suites set 
in the bush epitomise elegance and comfort, 
with hand crafted furniture, fine linen and 
beautiful artwork.
Call 0508 496 753 or visit 
www.adventureworld.co.nz

http://www.delta.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1100
http://www.adventureworld.co.nz/online-training
www.adventureworld.co.nz/travel-deals/south-africa--savanna-private-game-reserve
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CROATIA & SLOVENIA 
Exclusive small group tour 

 

Full details from Beyond Travel - Local call: 0800 550 065 - E: info@beyondtravel.com.au 

 BY LAND & SEA 
 

18 day small group tour 
Features a 6 day  

Dalmatian Islands cruise 
 

Zagreb, Bled, Ljubljana, Opatija, 
Plitvice Lakes, Split, Makarska, 
Hvar, Korcula, Miljet, Dubrovnik 

 

Plus $775 Travel Credit 
NZD per couple  

 

Book & pay by 30 April 2012 

 The Great Getaway Medina in Marrakech
Design Hotels has a Marrakech hotel that is 
certain to deliver some of the city’s romance 
and mystique.
The Great Getaway Medina is located in the 
medina (old town) of Marrakech in a very old 
quarter called Sidi Ben Slimane, between the 
mosques of Ben Nacer and Ben Slimane. The 
central location enables guests to be swal-
lowed up directly by the typical alleyways of 
the “souks”, places that are full of traders and 
tiny local craftsman shops, and it is just a 5 
minutes’ walk from the Marrakech Museum 
and 15 minutes from Jeema El Fna Square 
and the Koutoubia.
Owners Christian and Ina Krug have trans-
formed a traditional Moroccan riad into 
an intimate six-room hotel. The palace has 
been painstakingly refurbished to preserve 
its traditional architectural style. It is filled 
with an elegant mix of exquisite furnishings 

handmade by local craftsmen from the souk 
that surrounds the property.
Each of the four deluxe rooms and two suites 
is named after fragrant scents that linger in 
the air: lavender, mint, saffron, pomegranate, 
cinnamon and ginger.
Perhaps the most captivating space of all is to 
be found on the rooftop. The Great Getaway 
Medina boasts a terrace where white sun 
loungers provide a place to take in the pano-
ramic views over the Koutoubia Mosque and 
surrounding Atlas Mountains. In the evening 
guests are invited to indulge in homemade 
Moroccan delicacies to the backdrop of the 
magnificent sunsets for which Marrakech is 
famed.
Rates range from EUR 150 to 210.
www.designhotels.com/the_great_getaway_
medina

EUROPE
London Olympics growth measured
With less than 150 days to go GDS Amadeus 
and market research and consulting company 
ForwardKeys have revealed major growth 
in travel volumes during the London 2012 
Olympics. The travel data trends are based on 
actual global air reservations.
The findings reveal that travel volumes into 
London will significantly increase during the 
Games-time period. Importantly, the research 
demonstrates that other European cities, 
connected to London via high speed rail, see 
increased traffic, while long-haul routes expe-
rience heightened volumes. 
Analysis of all in-bound air travel reserva-
tions for London in the four days before the 
event, scheduled future arrivals show an 
overall increase of 31% when compared to the 
previous year.

US citizens have taken the lead in early book-
ings with analysis showing a 82% surge in 
bookings to London as early as AUG11 when 
compared to the same period last year. Cur-
rently, US citizens represent 17% of scheduled 
arrivals but German travellers are in hot pur-
suit, representing 11% of scheduled arrivals 
during the period of analysis.
Brussels, Amsterdam and Paris are all linked 
to London by high speed rail and all three 
cities have registered surges in arrivals during 
the period of the Games. During the three 
week period of the Olympics, future scheduled 
arrivals in Brussels are up 49% compared to 
2011; Amsterdam 28%; and Paris 5%. 
New Zealanders and Australians are labelled 
“The Deserters” and their expected arrivals 
are down 26% and 25% respectively.

http://www.escape-holidays.co.nz
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Prague to Budapest & Istanbul
Eastern European touring specialist Beyond 
Travel has added two new special journeys to 
its collection for 2012.
Featured in the recently-released 2012 East-
ern Europe & Beyond brochure these tours 
have been specifically designed for the pre 
and post river-cruise market in Europe and 
feature a selection of regional stays focusing 
on local experiences.
The 11-day Bohemia to Budapest itinerary
begins in Prague and travels through the 
countryside visiting Plzen, the UNESCO-list-
ed Cesky Krumlov, Brno, the Tatra Mountains 
and Bratislava. There is a stay at the famous 
spa resort town of Piestany and wine tasting 
in Eger before arriving in Budapest. There 
are departures in JUN, JUL, AUG and SEP12 
which tie in with a selection of river cruises. 
Priced from $4540pp twin share, there is a 
bonus $380 Discover More travel credit offer 
and free post-tour night in Prague available 
on bookings paid by 30APR.
A more extensive new tour is the 17-day 
Budapest to the Golden Horn from Budapest 
to Istanbul priced from $7525pp twin share, 
clients who pay by 30APR receive $775 per 
couple in Discover More travel credits and 
the choice of a free night in Budapest or 
Istanbul. Highlights of this tour are over-
night stays in historic and boutique hotels, 
a traditional Romanian meal with a local 
farming family, touring in Transylvania, visits 

to ancient churches and castles, a meal within 
Bulgaria’s UNESCO-listed Rila Monastery 
and much more.
These two special journeys can be combined 
to create a 28-day Prague to Istanbul tour, 
they include accommodation, many meals, 
transportation, sight-seeing with an English 
speaking guide and transfers.
Special journey tours are also available for 
Solo Traveller club members, for more details 
on this call Beyond Travel on 0800 550 065 or 
email info@beyondtravel.com.au

DriveAway Holidays Earlybirds extended 
DriveAway Holidays’ has extended its Car 
Hire Earlybird Sale to 31MAR12.
Earlybird Car Hire Deals include, free up-
grades or free additional drivers in the UK, 
free upgrade options in Northern & Republic 
of Ireland, plus advanced purchase rates for 

France, Germany, Italy, Spain, Netherlands, 
USA and Canada, plus a saving of up to 10% 
in New Zealand. 
All Earlybird Deals are subject to availability 
with selected suppliers on selected models. 
Further conditions apply. Call 0800 885 590.

Australians Prefer Air New Zealand 
Air New Zealand has been named ‘Interna-
tional Airline of the Year’ in the inaugural 
Roy Morgan Customer Satisfaction Awards in 
Australia. 
Roy Morgan surveyed nearly 4,000 people 
who’d used an international airline in the pre-
vious 12 months and Air Zealand was rated 
the Best International Airline for customer 
satisfaction in 2011, winning more months 
than any other airline throughout the year. 
Air New Zealand’s average satisfaction rating 
for the year was 89%. 
Air New Zealand GM Australia Cam Wallace, 
says winning the category is a great honour.
“For years we’ve pursued a strategy that rec-
ognises that our people rather than planes are 
our most valuable asset and it’s really pleasing 
to see that acknowledged by the people who 

fly with us.”
Mr Wallace said the award reflected Air New 
Zealand’s commitment to delivering custom-
ers a uniquely Kiwi experience in what is one 
of the world’s most competitive industries.
“We believe the ability of our people to adapt 
quickly to changing customer expectations, 
new competitors and uncertain economic 
conditions has enabled Air New Zealand to 
outperform most of our peers in terms of the 
genuine service we deliver to our Australian 
passengers and those around the globe.
Last year Air New Zealand won more than 25 
awards across the business – recognising such 
diverse areas as innovation, in-flight product, 
design, brand and marketing strength and 
customer service.

CO fades into history
The Continental Airlines res system has now 
merged with United’s and the CO Web site 
- continental.com - has ceased to exist with 
Web users redirected to united.com.
The last flight CO1267 departed from Phoenix

at 11:59 p.m. PST Friday and arrived in 
Cleveland as United 1267 Saturday morning.
As part of the integration process, Continen-
tal’s OnePass frequent-flier program has now 
also been incorporated into United’s new 
MileagePlus programme.

Air NZ to boost transpacific ops
Air New Zealand has announced a capacity 
increase between Auckland and several North 
American destinations, after Qantas an-
nounced the end to its Auckland-Los Angeles 
route from May.
Air NZ will increase its 12pw LAX-AKL 
service to 14pw in mid-June, using a com-
bination of 304-seat B777-200 and 332-seat 
B777-300 aircraft. It will begin using 379-seat 

B747-400 on its San Francisco-AKL service, 
moving to 5pw from April, and upgrading to 
a daily service during peak demand periods. 
Its AKL-Vancouver service will move to a 
5pw B777-200 service during the peak DEC-
FEB season.
The airline has indicated it can add further 
capacity into North America if warranted.
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WLG ups landing fees
Passengers departing Wellington on in-
ternational flights will, from 01APR, no 
longer have to fork out $25 for an Interna-
tional Departure Fee sticker. Instead, the 
$25 would be collected by airlines. That’s 
because Wellington International Airport 
will be increasing its average landing fees by 
3.6% above the rate of inflation for the next 
five years.
According to the Dominion Post’s Roeland 
van den Bergh, the Board of Airline Repre-
sentatives executive director John Beckett 
says the decision to increase revenue from 
airlines by 54% by 2017 would ultimately 
lead to higher fares and showed that the 
airport was continuing to set monopoly 
charges. 
Air New Zealand’s commercial general 
manager for Australasia, Jeff McDowall, says 
the higher fees will ultimately be passed on 
through higher airfares. 
Regional services would “unfairly bear the 
brunt of the airport’s profiteering” with 
landing fees for regional aircraft going from 
double the amount charged on average by 
other airports to triple, McDowall said. 
While trans-Tasman charges would reduce 
by $1.72 a passenger for each year till 2017 
or 39% for the pricing period, the average 
fees per passenger passing through the air-
port would rise 41c each year or 18% above 
the rate of inflation. 
Airport chief executive Steve Sanderson said 
the new charges placed Wellington between 
Auckland and Christchurch airports on a 
cost per passenger basis. 
Pricing incentives, including higher fees 
to land at peak times, would also encour-
age airlines to grow services and start new 
routes. 

South Africa code share extension nixed 
While it has approved a reduction in QF / SA 
services between Australia and South Africa 
from 14 to 10 services per week, Australia’s 
International Air Services Commission 
(AISC) has rejected the request by Qantas 
and South African Airways to extend their 
current code share arrangement beyond the 
end of 2012. 
The carriers had asked for a five-year approval 

for their Australia-South Africa deal.
The IASC concluded that competition on the 
route had deteriorated since 2010 following V 
Australia’s exit. It says Qantas and SAA have 
an effective duopoly and face “little competi-
tive constraint from third country airlines” or 
threat of new entry. It called the deal a “poor 
substitute” for direct competition.

AF-KL sells half 
its Amadeus holding
Air France KLM Group (AF KLM) has sold 
around half of its 15.22% shareholding in 
Amadeus IT Holding, netting 467 million eu-
ros. AF still retains a 7.72 % holding and said 
this brings it level with Iberia and Lufthansa.  
The three carriers, together with SAS Scandi-
navian Airlines, founded Amadeus as a global 
distribution system (GDS) in 1987. 
The sale is seen as part of the Franco-Dutch 
group’s efforts to restore profitability.

American Main Cabin Extra
American Airlines has unveiled Main Cabin 
Extra, offering four to six inches of extra leg 
room and priority boarding privileges for 
those paying to sit in the front of the econo-
my class section.
Customers will be charged US$8 to $108 per 
flight segment at check-in for Main Cabin 
Extra, starting with B777-300ER services this 
spring.
The airline also will use the seats as a perk for 
AAdvantage Executive Platinum and AAd-
vantage Platinum members, according to an 
AA press release. Customers who purchase 
a full-fare economy class ticket will receive 
complimentary access, subject to availability.
AAdvantage Gold members will receive com-
plimentary seats through 31DEC13.
American plans to begin installations this year 
and expects completion within 18 months.

Etihad has upped 
its free baggage 
allowance for all 
Pearl Business 
class and Diamond 
First class pax by 
10kgs.

Changi to close Budget Terminal
Changi Airport is to close its Budget Termi-
nal on 25SEP, with work set to begin on an 
ambitious new Terminal 4. The new terminal, 
which is scheduled to open in 2017, will have 
a capacity of 16 million passengers per year. It 
will be designed to enable efficient passenger 
processing and quick turnaround of aircraft, 

and will not have aerobridges. 
Currently the Budget Terminal caters to 
more than 4.6 million passenger movements 
involving LCCs Berjaya Air, Cebu Pacific, 
Firefly, South East Asian Airlines and Tiger 
Airways. These carriers will move to Terminal 
2 in September.

Wing crack fault sourced
A fault on the new A380 superjumbo which 
caused the grounding of every one of the jets 
has been blamed on British engineering.
The MailOnline says it is understood that Air-
bus has now traced the cause of small cracks 
developing on the wings of some Airbus 
A380s to a small component engineered in its 
design centre in Filton, Bristol.
Airbus says the issue is related to the material 
being used combined with the way parts are 
assembled on that specific area of the aircraft.
The manufacturer has been forced to order a 
global recall fix for the aluminium brackets 
which hold the wing’s skin to the structure. It 
will affect the entire fleet of 69 planes cur-
rently flying.
Airbus has insisted there is no threat to safety 
posed by the flaw and safety agencies on both 
sides of the Atlantic have given the planes the 
all clear to continue flights.

Pacific Blue pilot on trial
A 52-year-old Pacific Blue pilot is 
standing trial in the Queenstown 
District Court, charged with operat-
ing an aircraft in a careless manner 
that caused unnecessary danger to 
persons, passengers and crew. 
He allegedly breached civil aviation 
rules when he flew a B737 jet out of 
Queenstown Airport after dusk on 
22JUN10 bound for Sydney.
The Southland Times reports that 
the Civil Aviation Authority laid the 
charges after the aircraft left Queens-
town at dusk in midwinter, allegedly 
outside a takeoff window. 

http://www.lufthansaexperts.com
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ly• 2 nights hotel stay in Singapore

• Boutique-style cruising
• Wine with dinner
• Shore excursions and more...
 

DEPARTING NOV 14 2012, INCLUDING:
• FREE flights from Auckland or Christchurch*
• 4 night “Golden Triangle” land tour
• 20 night cruise from Mumbai to Singapore

$11,340 per person 
share twin (NZD)*

26 nights & FREE flights fromFLY FREE
& Voyage to THE FAR EAST

CALL CRUISE HOLIDAYS   
0508 CRUISE (278 473) 

or (09) 523 7788

Emirates adds to B777 fleet
Emirates has celebrated the unveiling of the 1,000th 
Boeing 777 during a special event at the manufacturer’s 
plant in Everett outside Seattle, Washington. 
Emirates, the world’s largest operator of the Boeing 
777 takes delivery of the landmark aircraft, which will 
become the 102nd 777 in its fleet when it is delivered 
later this month. 
The factory celebration was attended by more than 
5,000 Boeing employees, suppliers and government 
officials, including His Highness Sheikh Ahmed bin 
Saeed Al-Maktoum, the airline group’s chairman and 
chief executive, a delegation of dignitaries from the 
UAE and senior Emirates executives.
In related news, Emirates is now serving its sixth US 
gateway, with daily flights between Dubai and Seattle-
Tacoma International Airport inaugurated last week.

Queenstown Airport expansion
A resource consent application has been 
approved, allowing the extension of the 
Queenstown Airport terminal’s international 
departure holding lounge by 570sq m on the 
northeast side. 
The Otago Daily Times says the ground floor 
extension will provide room for additional 
security screening lanes and immigration 
booths.  Construction is planned to start be-
fore Easter, and the three-stage project should 
be completed by mid-September. 
The first-floor airline lounge extension will 
be 170sq m. An Air New Zealand Koru Club 
lounge might be part of the mezzanine floor 
expansion, but this could not be confirmed at 
this stage.

Uniworld’s Queen Isabel for Douro River cruises 
Uniworld aims to maintain its premium 
Portugal and Spain cruise operation on the 
UNESCO World Heritage listed Douro River 
(pictured at right) by introducing the Queen 
Isabel to its fleet for 2013. It will replace the 
Douro Spirit, which Uniworld inaugurated in 
2011.
Says Uniworld New Zealand General Man-
ager Scott Cleaver: “While the Douro Spirit 
is a chic and modern ship, the Queen Isabel 
will have a design scheme of interiors that 
are more representative of the region and 
our other ships, offering a mix of classic and 
traditional luxury. I am confident that the 
Queen Isabel will be very well received when 

she launches in the spring of 2013.” 
Queen Isabel will have a capacity of 118 pas-
sengers, slightly less than the Douro Spirit. It 
offers more junior suites—18 junior suites at 
20m2 and two larger suites at 30m2—on the 
top deck that will feature full balconies. Ad-
ditionally, the Queen Isabel will have a more 
classic Old World style and elegance similar 
to Uniworld’s other ships in Europe, which 
are all uniquely designed and decorated. 
 “In recent years, the Douro Valley has grown 
tremendously as a holiday destination and 
Uniworld’s 10-night Portugal, Spain and the 
Douro River itinerary has become one of our 
best-selling programmes,” says Cleaver.
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Lyttelton defers 
cruise berth
Lyttelton Port has deferred 
plans to build a cruise berth 
after a review of development 
projects showed the region’s 
earthquakes had forced design 
changes that would drive up 
the cost by 40% to $20 million.
“Some cruise lines had already 
decided to continue calling 
at Akaroa for at least another 
year anyway given the risk and 
uncertainty around the com-
pletion date for the Lyttelton 
cruise berth facilities,” says 
chief executive Peter Davie.
The cruise berth project was 
likely to have missed its dead-
line of being ready by OCT12 
and it was doubtful support-
ing infrastructure “such as 
roads and parking for coaches 
and the cruise berth terminal 
would have been completed by 
then,” he said.

Queen Mary 
for Circular Quay
Queen Mary 2, which has previously 
berthed at Sydney’s naval base at Gar-
den Island, will berth for the first time 
at the Overseas Passenger Terminal 
when she returns to Sydney from her 
current circumnavigation of Australia 
tomorrow.
The 151,400gt Queen Mary 2 will be 
the biggest ship to use the OPT, follow-
ing Sydney Ports’ decision to install a 
special heavy-duty anchor in Campbell 
Cove.
Queen Mary 2 will overnight in Sydney 
and is expected to attract huge crowds 
of onlookers. 
Carnival Australia ceo Ann Sherry ap-
plauded the upgrade of the Overseas 
Passenger Terminal, but pointed out 
that a number of cruise ships too big to 
go under the Sydney Harbour Bridge 
have had to moor mid-harbour again 
this season and said it is imperative for 
the industry to get shared use of Garden 
Island during peak periods.

Disney Fantasy christened
Singer Mariah Carey has christened the 
fourth and newest Disney cruise ship Fantasy
at a star-studded ceremony in New York. 
She was joined by a host of stars including 
Jerry Seinfeld and Neil Patrick Harris for the 
launch at the Manhattan Cruise Terminal.
The ceremony was held inside the ship’s 
atrium with a larger-than-life bottle of 
Champagne that sprayed the room with shiny 
confetti. 
The 4,000-passenger, 14-deck ship will sail 
on seven-night Caribbean cruises out of Port 
Canaveral, Florida from 31MAR.

The Travel Brokers support team are pictured here 
celebrating with the Lets Cruise ‘double winners’ at 
the recent 2011 ICCA Awards. Mark Smith collected the 
‘Silver Agency’ awards and Helen Mahoney was named 
the ‘Best Rising Star’ at the Awards Gala in Sydney.
From left: Christine Willats, Anne White, Mark Smith, 
Helen Mahoney, Tania Chats (Lets Cruise) and Wendy 
D’Arcy.

Second Sunshine-class ship 
for Royal Caribbean
Royal Caribbean Cruises has exercised its 
option to confirm an order for a second 
Sunshine-class cruise ship for delivery 
in Spring 2015. The ship, weighing in at 
158,000 gross registered tonnes and 
accommodating 4,100 guests, will be built in 
Germany by Meyer Werft.

Tel: 09-444 2298
0800 422 784 
CLICK HERE

FOR WEBSITE

We have a limited number of cabins 
available on selected cruises for 

consultants travelling with partner, 
colleagues, family and friends. per person, Twin/Double

This includes all meals, non-alcoholic 
beverages, activities, port charges and taxes.

The retail price starts at $2495pp, so 
this offer represents MASSIVE savings!

Island Passage

Last Minute Deals for Agents!  Hauraki Gulf & Bay of Islands   

Bay of Islands
18MAR12, 25MAR12, 01APR12

Auckland’s Hauraki Gulf
15APR12

From just NZ$800

CALL US NOW FOR DETAILS

HURRY!

http://www.francistravelmarketing.co.nz
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Uniworld’s Cruise Critic 
accolade
Uniworld has topped a Cruise Critic poll this 
week with a 91% rating, says Uniworld 
General Manager Scott Cleaver.
In the ‘Loved it’ ratings for lines with reviews
by 50 consumers or more Uniworld led the
River Cruise Line reviews: Uniworld Boutique
River Cruises (91%), AMA Waterways (73%), 
Avalon Waterways (72%), Viking River Cruis-
es (72%). In the overall Top Ten Cruise Lines 
consumer review list Uniworld topped again: 
Uniworld Boutique River Cruises (91%); 
Crystal Cruises (90%); Azamara (87%); 
Hurtigruten (88%); Oceania (83%); Seabourn 
(83%); Royal Caribbean (81%); Celebrity 
(81%); Paul Gauguin (81%) and Princess 
Cruises (78%).

Swan Hellenic’s Minerva has emerged from a multi-
million pound refurbishment and now sports a country 
house style. The upgrade also included the addition of 
32 balconies to existing cabins, a new forward facing 
observation lounge and bar on the top deck, a new 

outdoor walk round promenade deck and new en-suite 
facilities in every cabin.
The ship will start its 2012 season by offering a series of 
spring cruises around the Canary Islands, Mediterranean 
and Black Sea.

IHG launches Even Hotels
InterContinental Hotels Group has launched 
a new hotel brand Even Hotels, catering to 
all aspects of travellers’ wellness needs in the 
areas of exercise, food, work and rest.
Research shows Americans either want to be 
healthier or have to be healthier, and leading 
a healthy, balanced lifestyle is increasingly be-
coming more important to them. The brand 
specifically responds to this.
The U.S. represents two-thirds of IHG’s rooms 
today and the Group expects to sign contracts 
for 100 Even Hotels in the US, driven by new 
builds and conversions, within the next five 
years.
Unique features of Even Hotels will include:
• Exercise - Guest rooms designed for in-
room workouts with multi-functional room 
amenities (e.g. coat rack that doubles as a pull 
up bar); best in class gym with equipment and 

group exercise activities; “Wellness Wall” for 
fitness options in walking distance, tips and 
equipment rental.
• Eat - Menus with a particular focus on 
natural, fresh, fit and energizing meals – 
available anytime; an open air café and bar; 
free flavoured filtered water with glass bottles 
available to fill up and take back to the room; 
free coffee & mini-smoothies in the morning.
• Work - Rooms with high speed Wi-Fi, mul-
timedia ports, easy access to outlets, ample 
desk space; and social spaces in the bar and 
lobby.
• Rest - Rooms offering hypoallergenic linens, 
powerful showerheads, natural lighting, LED 
dimmers and antibacterial wipes.
The company plans to announce the first 
Even location in the second quarter of 2012 
and expects the first hotel to open in the first 
part of 2013.

Heartland Hotel upgrade
A multi-million dollar upgrade of the 54-
room Heartland Hotel Marlborough to a 
four-star-plus Scenic Hotel has been complet-
ed, bringing the chain’s four-star-plus proper-
ties to eight. 
Heartland general manager Brett Inkster said 
guests now have access to everything Scenic 
Hotel clientele have come to expect. 
“An essential part of the refurbishment was 
the installation of air conditioning, making 
the hotel the only fully-air-conditioned prop-
erty in the Marlborough region,” said Inkster. 
Repainting has been carried out on the exte-
rior and roof of the hotel as well as the pool 
area. 
Further refurbishment in the next few 
months will improve the reception area, 
restaurant and bar and conference facilities.

Sabre to use 
virtual credit cards
Sabre has announced plans to launch an 
automated payment system using virtual 
credit cards for hotel bookings. Rather than 
booking clients using cards stored in the 
customer profile, a virtual credit card is 
created at the time of booking. This card is 
automatically faxed to the hotel to guarantee 
the reservation.
At check out the virtual card is charged by 
the hotelier and the payment is automati-
cally made. Sabre said this new system will 
increase productivity, accelerate billings and 
collection, increase security and enhance 
data management. The system, which is 
powered by Conferma, will be implemented 
in selected cities over the course of this 
month.
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Pitches Store, Ophir
An historic country store has been trans-
formed into accommodation and a restaurant 
in Ophir, Central Otago. Pitches Store opens 
for business on 19MAR, offering six rooms of 
historic accommodation plus a restaurant. 
The Pitches Store transformation has been a 
six year project for owners Colleen and David 
Hurd who purchased the run-down heritage 
building in 2006 with the dream of returning 
it to its former glory, yet offering a unique 
blend of history, luxury and culinary excel-
lence.
Although the historic building has seen 
many changes in its 130 year life-span – from 
a general store/butchery, to a garage and a 
woodworking business - this transformation 
has been the most impressive and returns its 
street frontage and the exterior of the original 
structure as close as possible to the original 
Pitches Store. 
http://www.pitches-store.co.nz/

Trafalgar incentive
Agents filling the final six spots on Trafalgar’s 
2012 fully escorted guided holidays ex NZ 
will receive a $200 gift voucher per booking 
of their choice.
Trafalgar has two places available on the 
24-day Escorted Tour of Canada and Alaska 
departing on 27MAY priced from $10,850 
including flights. There are four seats left on 
the 40-day Europe & Britain itinerary depart-
ing on 18MAY priced from $10,990pp with 
return flights.
Call Trafalgar for details on 0800 872 325.

Reminder: 
Adventure World Roadshow
The annual Adventure World worldwide road 
show is next week. This once a year event 
will be held in Auckland on Monday 12MAR 
from 5.30pm – 8.30pm at Flo Bar, Newmar-
ket.
This popular event will feature AW’s top sell-
ing suppliers including G Adventures, Head-
water, TrekAmerica, Tauck, Rocky Moun-
taineer, Fez Travel, Brewster, LAN Chile and 
Acacia. Plus, those that attend with go in the 
draw to win an awesome trip. 
Hurry, places are limited. 
To register click here or call 0508 496 753.

According to the latest Roy Morgan 
DEC11 data, 14% of New Zealanders have 
bought Travel (tickets/accommodation) 
online in the last three months.
This is followed by Books / Magazines / 
Newspapers and Shows / Events / Movie 
Tickets, both of which 10% of Kiwis have 
bought online in the last three months.

Pic | Angela Dominey

Francis Travel Marketing hosted a gather-
ing of industry supporters at Eden Park 
in Auckland on Sunday for the Warriors 
vs Manly Sea Eagles NRL season opener. 
MD Tony Smith is pictured here framed 
by staffers Kelly Bates and Barbara Kropp. 
Great day; shame about the result ....

http://www.adventureworld.co.nz/travel-agents/roadshows/

