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PERTH.
Enjoying more hours of sunshine 
each year than any other capital 
city, it’s also home to Kings Park, 
which at more than 400ha, is 
the largest inner city park in the 
southern hemisphere.
Kings Park, Western Australia

Air New Zealand committed 
to lifting profits

Air New Zealand’s half-year results, which included a 71% 
plunge in normalised earnings before tax, and an after-tax profit 
of $38 million, have been seized upon by Opposition parties as 
a reason why the Government should not be selling down its 
holding in the state-owned asset.
Prime Minister John Key has hinted that any sale of Air NZ 
shares could be delayed until the aviation market picked up, and 
State-owned Enterprises Minister Tony Ryall is quoted as say-
ing “No decisions have been made about the timing of a sale of 
part of the Government’s shareholding in Air New Zealand. So 
speculation about market conditions is premature.’’ 
Air New Zealand CEO Rob Fyfe acknowledged that the result 
was disappointing and that the airline has already commenced a 
series of initiatives to improve the airline’s profitability by more 
than $195 million per annum by FY15 through a combination 
of cost reduction, improved efficiencies and revenue growth.
For a starter, 441 jobs will go by the end of June, with 193 of 
these already achieved through non replacement of roles or non 
renewal of contracts. Another 73 jobs will be eliminated the 
same way and the removal of the remaining 175 roles will result 
in redundancies. Consultations on this are already under way.
Says Fyfe: “Our focus on revenue growth includes the recent
launch of OneSmart, the only prepaid debit card in New 

.... Cont p11

http://www.motelsinnz.co.nz
http://www.nztravelbrokers.co.nz
http://www.topdog.co.nz
http://www.nzonline.org.nz/nzo/itineraries
http://www.westernaustralia.com
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Red route to Rendezvous
The Rendezvous Hotel Christchurch is re-
ported to be working against the clock to gain 
special access through the red-zone cordon 
to house guests for the upcoming Ellerslie 
Flower Show. 
If successful, the hotel, which occupies 15 
levels of a 22-storey tower, will be the first 
inside the cordon to reopen. However, if the 
Canterbury Earthquake Recovery Authority 
(Cera) does not grant it access, the Gloucester 
St property will have to provide other accom-
modation for guests. 
The hotel already had bookings for several 
VIP visitors and judges for the flower show, 
which runs 07-11MAR. The hotel had sold 
them special accommodation packages. 

General manager Brad Watts would not tell 
The Press how many bookings the hotel had 
received specifically for the show, but said last 
week the hotel had 1500 room bookings for 
March as a whole, mainly from tourist groups 
and corporates. 
As long as the Rendezvous building met 
“warrant of fitness” requirements, Cera had 
said the access route would be open, Watts 
said. 
The hotel was working closely with local op-
erators to take care of guests. 
“We’ll have a shuttle service to and from the 
Ellerslie Flower Show ... and to shops and 
things because there’s nothing around us,” 
Watts said.

‘You can’t put a price on perfection...so we haven’t’
Walking tracks, mountain bike trails and 
a pristine lake are amongst the Great Lake 
Taupō region’s free natural attractions being 
showcased in the RTO’s autumn campaign.
“The region has so much to offer - without a 
hefty price tag attached - and autumn with its 
crisp, cool mornings and sunny days is a per-
fect time to visit,” says Scott Pearson, general 
manager Destination Great Lake Taupō.
Suggested free activities in the region include 
a visit to New Zealand’s most visited natu-
ral attraction Huka Falls, walking along the 
river at the Tongariro National Trout Cen-
tre,  watching the water surge through the 
Aratiatia Dam or watching steaming mud 
pools amidst the native bush at the Tokaanu 
Thermal Walk.
The campaign, in partnership with the 
Department of Conservation, encourages 

preservation of the natural attractions for the 
enjoyment of all, now and in the future.  The 
campaign tagline: ‘you can’t put a price on 
perfection...so we haven’t’.
www.GreatLakeTaupo.com

Visitor 
feedback 
on i-SITEs
Kay Rodgers, manager
of the Franklin and 
Pukekohe i-SITE Visitor
Centres has sent us 
some  feedback received 
about the New Zealand 
i-SITE services, from 
Roger and Gill James,  a 
couple from the UK. 
“My husband and I have 
just returned from a 
four week trip to New 
Zealand. I felt that I had 
to write to somebody to 
express my gratitude for 
all the help and advice 
we received from i Site 
staff throughout North 
Island. Without excep-
tion they were friendly, 
eager to help and knowl-
edgeable. In two cases 
they provided us with 
detailed (and annotated) 
maps without which we 
would have had great 
difficulty in reaching our 
destinations. We both 
felt that the help given 
was over and above that 
which could have been 
expected and it greatly 
added to our enjoyment 
of the holiday.
With best wishes.”

http://www.royalcaribbeaninternational.com.au/rcfilelibrary/120221_CEL_EarlyBird_Trade_Flyer_NZD.pdf
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Hawke’s Bay Trails opening a boost to region’s economy
The 187km Hawke’s Bay Trails cycling and 
walking trails were officially opened on Satur-
day with a family friendly bike ride. 
Regional Council chairman Fenton Wilson 
says it is pleasing to see the positive economic 
impact from the organisation’s investment 
into Hawke’s Bay Trails.
“Not only are local bike shops and bike hire 
businesses booming, we’re also seeing a flow-
on effect to wineries, cafes and accommoda-
tion providers and Hawke’s Bay Trails are fast 
becoming a major tourist attraction for the 
region,” says Mr Wilson.
“We have seen new jobs created during trail 
construction, as well as extra jobs in bike hire 

companies and cafes.”
New Zealand Cycle Trail programme man-
ager John Dunn says the $5.5m Hawke’s Bay 
Trails is one of 18 Great Rides being built 
around the country.
“The speed of trail construction in Hawke’s 
Bay is second to none, and the quality of the 
finished product is fantastic. The Water Ride 
section, in particular, is a smooth and pictur-
esque journey perfect for families.
“It’s great to see the overwhelming commu-
nity spirit behind this project and the benefits 
the trails are making to the local economies,” 
says Mr Dunn.
www.nzcycletrail.com/hawkes-bay-trails

Fight to save old Kopu Bridge
Action group Save Kopu Bridge have held a 
public meeting to discuss the future of Kopu’s 
retired one-lane bridge, which they believe 
could be a significant attraction for visitors 
and bring in valuable tourist dollars.
The 465-metre bridge, which is classified as a 
category 1 historic structure by the Historic 
Places Trust, was closed in December after 
Kopu’s replacement two-lane bridge was 
opened to traffic. 

While the Thames-Coromandel District 
Council Mayor Glenn Leach has said he does 
not favour ratepayers paying to maintain 
the old bridge, the action group, which has 
gathered more than 700 signatures on a peti-
tion, says there was a groundswell of support 
to keep the historic structure as a function-
ing cycle and pedestrian bridge that could 
become the starting point of the Hauraki Rail 
Trail. 

Fully flexi in Queenstown this ski season
Skiers and boarders heading to Queenstown’s 
Coronet Peak and The Remarkables ski areas 
this year can get ‘fully flexi’ with discount 
multi-day lift and transport passes.
Designed for those who like to pick and 
choose the best of days on either mountain, 
and make life simple in terms of getting there, 
the multi-day passes can be bought inde-
pendently of each other and used any time 
throughout the season.
The Multiday Lift Pass package means visitors 
buy their first day pass for either mountain at 

be used to get to Coronet Peak or The Re-
markables throughout the season.
Bus transport charges have risen this year 
with a return fare to each mountain from the 
Snow Centre costing $15.
Two new custom-made buses currently under 
construction will be ready for the start of the 
2012 winter season.
Lift Passes bought at the Coronet Peak rate 
can be used at The Remarkables and at Mt 
Hutt in Canterbury. The Remarkables and Mt 
Hutt passes are also interchangeable.

Get your hands dirty with Kiwi Experience
Travellers can now sign up to help keep New 
Zealand beautiful with a new trip from hop-
on, hop-off ‘green’ bus adventure company 
Kiwi Experience.
As part of a Conservation Volunteers project, 
called ‘Green Not Mean’, travellers will roll up 
their sleeves and get their hands dirty with 
Kiwi Experience in Punakaiki on the West 
Coast. They are invited to spend either four 
or six days there helping plant trees, collect 
seeds, and remove weeds, all to  help create an 

ecological corridor spanning from the South-
ern Alps to the west coast beaches. 
A ‘Green Not Mean’ package includes trans-
fers from the Punakaiki Visitor Centre, ac-
commodation at the Conservation Volunteers 
project, and all meals, priced at $320 for four 
days or $475 for six days. 
Kiwi Experience is now taking bookings for 
this experience. Call  09 336 4286 or email 
enquiries@kiwiex.co.nz 

full price, and as long as passes 
are bought in one transaction, 
every day thereafter is dis-
counted by $5. Passes bought 
at Coronet Peak can be used at 
The Remarkables too.
A new transport pass system 
also offers discounts for multi-
day purchases.
New five and ten-day passes will 
replace last season’s Transport 
Season Pass. Each transport 
pass is for return bus transfers 
from the Snow Centre and can NZSki bus heading to The Remarkables
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AUSTRALIA

DreamWorks Experience construction starts 
Dreamworld on the Gold Coast has com-
menced construction on its new DreamWorks 
Experience precinct, described as the most 
exciting and extensive development currently 
underway in any Australian theme park.
The new 8,400sqm precinct will transform the 
heart of Dreamworld, with guests welcomed 
into the worlds of their favourite DreamWorks 
Animation movie characters, complete with 
newly themed rides and attractions.
A bridge leads to Madagascar Madness, an 
overgrown jungle where chimps hang from 
vines, and penguins are on a wild mission 
with King Julien in charge. The MAD Jungle 
Jam features foam ball cannons, rainforest 
bridges, a kid’s coaster, Escape from Madagas-
car, and King Julien’s Theatre in the Wild with 
a 20min show and photo opportunities with 
the cast.  
The medieval fairy-tale land of Shrek’s Faire 
Faire Away is all themed around the lovable

ogre and his friends and features Shrek’s 
Ogre-Go-Round.  
Guests then enter a land where legendary
dragon warrior, Po, can be found.  Po’s 
Garden is just a taste of the land to come and 
guests will be able to meet Po and master all 
new Kung Fu moves.  Kung Fu Panda land 
will be completed in late 2012 featuring brand 
new rides and attractions.
In order to construct these new lands, 
Dreamworld has invested in transitory rides 
and attractions to ensure families can con-
tinue to enjoy an action packed day.  During 
construction there are still more than 10 rides 
and attractions in addition to more than five 
daily shows for families to enjoy together.  
Families can also enjoy tiger island, the 
Australian Wildlife Experience and world 
pass holders can enter WhiteWater World for 
worlds of water-based fun.

Tassie lodge to close
The Priory Country Lodge in Bothwell, Tas-
mania has announced the sale of the property 
and the cessation of operation as hosted 

accommodation. The new owners will utilise 
the Tudor style mansion as a private residence. 
All bookings currently held for stays until 
31MAR12 will be honoured.

Melbourne heats up for 2012 Grand Prix
More than 300,000 fans are expected to flock 
to the Albert Park Lake circuit 15-18MAR to 
see the world’s fastest cars, elite drivers and an 
array of celebrities as they gather in Mel-
bourne for four days of motor racing action.
The most impressive line-up of teams and 
drivers to date will include a record six world 
champions – Fernando Alonso, Michael 
Schumacher, Sebastian Vettel, Kimi Räik-
könen, Lewis Hamilton and Jenson Button. 
In addition to all the F1 action, the support 
line-up includes the V8 Supercars, Porsche 
Carrera Cup and the Red Bull Race-Off.
Off track, freestyle motocross team, the 
Crusty Demons, will amaze fans with double 

back flips, 360s and non-stop death defy-
ing antics. In a world exclusive, they will be 
competing over the four days for A$50,000 in 
prize money in the inaugural Crusty Demons 
Cup.
Other action during the Grand Prix festival 
includes the Globe of Death, the Extreme 
Water Stunt Show and the Australian Defence 
Force jets, which will take to the skies with 
high precision flying.
Music lovers will gather at the Sidetracked 
Music Festival to enjoy international acts 
including Art vs Science, Grand Master Flash 
and The Potbellies.
www.melbourne.vic.gov.au/whatson

Victoria keen to retain F1GP
The Victorian state government has con-
firmed it will bid to retain the Australian 
Grand Prix in Melbourne after the current 
contract expires.
The Age reports that in 1996 the Australian 
Formula One Grand prix costs South Austral-
ian taxpayers a reported A$1.7 million. This 
year’s event, two weeks away, is estimated will 
cost Victorian taxpayers A$55 million.

Australian Grand Prix Corporation chairman 
Ron Walker said the event gave Melbourne 
exposure in the key economies of India, 
China and Russia during prime time.
“Compared to the tennis and the Presidents 
Cup and the AFL and the Melbourne Cup, it 
provides enormous exposure,” Walker said.
Qantas has bought the naming rights for the 
Australian F1GP.

CNS Airport upgrade
Cairns Airport revealed at last week’s AIME 
gathering that A$15 million will be spent on 
its international terminal departure lounge 
and systems and A$3 million on upgrading 
parking facilities and walkways in and around 
the domestic terminal this year.
The work comes at the same time as news of 
more Virgin Australia flights from Brisbane, 
Jetstar and Tiger flights from Melbourne, Jet-
star flights from Osaka and Air New Zealand 
flights from Auckland.

New cruise for the True North
Clients looking for a short break with a differ-
ence? Sell them some stylish adventure at the 
magical Monte Bello Islands.
The True North’s maiden Monte’s Extravagan-
za cruise departs Dampier on 19MAR. Match 
wits with formidable mud crabs; savour de-
lectable whiting, explore in the ship’s helicop-
ter and indulge in sumptuous beach picnics.
Fish, dive and snorkel through four days of 
fun in the sun. Prices start from A$3196. 
Click here for the details.

http://www.northstarcruises.com.au/documents/MontesExtravangaza.pdf
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Port Arthur’s Paranormal 
Investigation Experience
The Port Arthur Historic Site outside Hobart, 
which offers a regular Ghost Tour, now 
provides the opportunity to investigate the 
paranormal aspect of the former prison 
colony in a new late night, adults-only 
Paranormal Investigation Experience.  
Participants will be introduced to the func-
tion and operation of a number of items of 
specialised equipment used in paranormal 
investigations. Then, through the course of 
the evening, their guide will lead them into 
a number of buildings around the Historic 
Site which have a reputation for ghostly oc-
currences, where they will be able to set up 
the instruments and make observations and 
readings. 
The Paranormal Investigation Experience will 
begin after ghost tours finish, lasting approxi-
mately four hours and includes supper mid-
way through the investigation.  At the end of 
the evening, participants will be given a DVD 
containing all the evidence collected during 
the night and access to follow up information 
regarding the findings.
The Paranormal Investigation Experience 
operates on the last Saturday night of each 
month (or by special arrangement for groups) 
and will be limited to just 20 people per tour, 
in two groups of 10. 
The cost is A$125pp and is R18. Click here 
for details.

PACIFIC ISLANDS
Virgin Samoa’s first flight
Aviation writer and TravelMemo contributor Peter Clark travelled 
on the first flight of the newly repainted and refitted Virgin Samoa 
B737-800 ‘Tapu’itea’ from Auckland to Apia on Friday.
The former Polynesian Blue, a unique joint venture between Virgin 
Australia and the Government of Samoa, has now rebranded as 
Virgin Samoa and the aircraft carries a stylised palm logo, the tagline 
Airline of Samoa and a wide red band of traditional tatau on its en-
gine nacelles. The Virgin Flying Lady even trails a Samoan flag.
“The 737 has been fitted out with the latest red and purple-accented 
Virgin Australia seating, and includes a Business Class zone at the 
front,” says Peter Clark.
“We were met on arrival at Faleolo International Airport by a big 
crowd of proud Samoans, including the Prime Minister, Tuilaepa 
Sailele Malielegaoi (pictured below). He formally welcomed the 
plane and its passengers, a mix of politicians, dignitaries and those 
connected with the history of the carrier from its days as Polynesian 
Airlines. We were also entertained by a large cultural group, which 
performed on the tarmac.”
The tatau design on the aircraft engine cowlings and which also 
features on the scarves and ties worn by Virgin Samoa cabin crew, 
was designed by Samoan master tattooist, Tulouena Sua Tuifasisina 
Letelemaa’ana. It was originally developed in 2007 to represent the 
coming together of Polynesian Airlines and Virgin Australia.

Pic | Peter Clark

Pic | Peter Clark

Pic | Peter Clark

http://www.portarthur.org.au/index.aspx?base=14946
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Simon Gault back 
with Captain Cook - Fiji
Anne Radonich, sales manager of Captain 
Cook Cruises says they are delighted to an-
nounce that MasterChef ’s Simon Gault is 
coming back for another four-night celebrity 
chef cruise through the Northern Yasawa 
Islands of Fiji.
“Following the resounding success of last 
year’s cruise in November, we couldn’t have 
wished for a better outcome - his endorsement 
of the Captain Cook Cruises Reef Endeavour 
product is huge in itself,” she says.
“Simon’s just a neat guy, very entertaining and 
delivers some amazing food. Last year passen-
gers gave him a mystery box challenge during 
one of the cooking demos, out of which he 
produced three superb dishes, it was loads of 
fun with a lot of passenger participation and 
sampling of food from the demos. 
“I am still making the wasabi vinaigrette from 
one of recipes - Fijian Tuna Tartare with sea 
grapes.”
There is one departure only, on Tuesday 
14AUG12, departing Port Denarau, Fiji for 
four nights, and space is strictly limited.
Most wholesalers have packages that include 
the new Air Pacific Oceans fare, pre/post 
accommodation etc.
Otherwise, for bookings & enquiries on the 
Simon Gault Cruise only, agents should call 
Anne Radonich   - NZ Sales Manager Captain 
Cook Cruises on 09-459 7441 or 021 631 474 
or email anne@radmarketing.co.nz.  
Commission 10%.
NB: Agents who would like flyers personal-
ised with their own logo and contact details 
to send to their databases should email 
anne@radmarketing.co.nz

2012 Brochures & 
TahitiNow.co.nz
Tahiti Tourisme NZ confirms that its web-
site has finally been updated to a more tacti-
cal and dynamic site, and its 2012 brochures 
have arrived.
The newly updated Moorea Madness 
Discount Card is now available for 2012. 
If you’re booking Moorea, your clients will 
enjoy discounts through Tahiti Tourisme’s 
partnered establishments, from Spas and 
hotel restaurants, to hiking excursions and 
rental cars.
The Tahiti ‘bible’, Tahiti & her Islands 
Travel Planner 2012 has just arrived and 
will answer all the questions you may have. 
Its 222 pages contain info on the islands, 
tours, yachting, resorts, bed and breakfast or 
flight schedules.
Always available and free of charge, Tahiti 
For Kiwis is handy if your clients wonder 
how much a beer costs at the hotel bar com-
pared to the local bar or what shoes to pack, 
while Activities in Tahiti & Her Islands will 
give them a great overview of the endless 
range of activities available, and the recipe 
for the signature dish “Poisson Cru” is in 
Taste of Paradise.
Order your Tahiti brochures here. 

Resort boss defends air subsidy
The $12.5 million flight guarantee that will be 
paid by the Cook Islands government to Air 
New Zealand in the current year (TM 24FEB) 
will reportedly put the country’s budget into 
the red. What would have been a $2.5m 
surplus, will now be a $2.5m deficit, due to 
rising operational costs on the flights from 
Rarotonga to Sydney and Los Angeles, which 
the Cooks underwrite.
Pacific Resort chief executive officer Greg 
Stanaway says while he could only speak for 
Pacific Resort, he told Cook Islands News 
Online he was sure you would not hear any 
resort owner or manager in the Cook Islands 
saying the flights should be dropped.
The Cook Islands’ economy depends almost 

exclusively on tourism and Stanaway said the 
costs of having flights service the country 
were part of the territory.
He described the Los Angeles flight as be-
ing paramount for the Cook Islands and 
the Sydney flight being an important factor, 
alongside the work of the Cook Islands Tour-
ism Corporation and marketing from indi-
vidual resorts, for the growth in visitors from 
Australia.
“We’re seeing positive growth from Australia 
both as a nation and here at the property... 
to even consider removing the flight from 
Sydney after one year of trading would be 
unthinkable.”

The latest 
copy of the 
New Caledonia 
Weekly can be 
downloaded 
here. 

In this edition:

>> Adventure Tourism – Paragliding, 
Adventure Trails, Canyoning, Treetop 
adventures
>> Office Du Tourisme – Once a month 
hold an event evening at Anse Vata - 
7 March “Spicy Zumba”
>> Cocktails on the Lagoon – Manta 
Boat Bar F1500 per person (NZ18.75 
approx)
>> Couple of Hours in Noumea 
– quick guide.

Cook Islands share the love at Te Papa
Love will be in the air at Te Papa, Wellington 
next Saturday 03MAR.
Cook Islands Day will feature performances, 
personalities, arts and speakers to show what 
makes the Cook Islands one of the best places 
in the world to discover romance.
The event sees Cook Islands Tourism partner 
with Te Papa’s Unveiled exhibition which fea-
tures 200 years of wedding fashion from the 
Victoria and Albert Museum, London.
Island cuisine, music, dance, art, craft, black 
pearls, fashion and wedding & travel experts 
will be there in a market-style layout in Te 
Papa’s foyer for members of the public to 
attend for free. 
“We want all New Zealanders to know the 
Cook Islands are the ultimate destination 
for weddings, honeymoons and romantic 
getaways,” says Carmel Beattie, Cook Islands 
Tourism CEO.

http://tahitinow.co.nz/trade/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1097
http://www.travelmemo.co.nz/voucher.php?voucher_id=1097


2012 Air Pass available now!
Fares start from USD440 for four couponsJet around India with 9W CLICK 

HERE
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Royal Tera Noumea 
- 40% off for March
Royal Tera Beach Resort in Noumea is offer-
ing a 40% off last-minute special to comple-
ment Air Calin’s March Madness airfare. This 
special is valid for all room types for sales 
and travel until 31MAR12. For travel after 
01APR the resort is offering a Stay 4 Pay 3 
and Stay 7 Pay 5 for travel to 20DEC12 (sales 
till 30APR12).
Royal Tera is an apartment-style resort with 
89 one-bedroom apartments and 19 two-bed-
room apartments  built right on the beach, 
and offers a free full buffet breakfast for two 
people in the rate. The apartments have a 
lounge and dining area and full kitchen with 
dishwasher and washer/dryer plus free Wi-Fi 
in all rooms. They have a 24hr reception, 
trendy bar, modern restaurant serving break-
fast, lunch and dinner, outdoor beachside 
pool with pool bar, full spa and gym, tennis 
courts next door, and casino and range of 
restaurants nearby

Check out the video here and email the NZ 
rep at  Planet Travel Marketing (part of the 
A-Team) on info@planetmarketing.co.nz for 
more information. www.ateam.co.nz

ASIA
Colours of India lure travellers
While there are many beautiful regions of 
India, one of the most colourful is Rajasthan.  
The Innovative Travel Company’s standalone 
Ancient Kingdoms Holidays India brochure 
features a best-selling 14-day ‘Colourful 
Rajasthan’ itinerary ex Delhi.  Rajasthan is 
famous for its colour and contrasting scenery, 
its architecture, culture and people and the 
chance to explore impressive forts, majestic 
palaces and temples, unique desert landscapes 
provides a seemingly endless array of colour 
and excitement for visitors. The private tour 
ex Delhi is priced from $2070pp twin with 
the option to upgrading to Heritage and Pal-

ace hotels.  Highlights include Mandawa, Bi-
kaner, Jaisalmer, Jodhpur, Ranakpur, Udaipur, 
Jaipur, Agra.  FREEPHONE 0508 100 111or 
email info@innovative-travel.com 

Strong response to Insight’s new India & Nepal programme 

Sales manager Merran Kenworthy is pictured 
here receiving an Indian welcome. 
Merran recently returned from a trip there 
to experience the product ahead of the tours 
starting.

Insight Vacations has been pleasantly sur-
prised by the response from travel agents to 
its new India & Nepal programme starting in 
August.
“We secured our first New Zealand bookings 
early in the New Year and have had strong 
enquiries from trade to get our India & Nepal 
brochures and to hear about the new pro-
gram from our sales managers on the road,” 
says Insight Vacations general manager Dave 
Salisbury.
“We think India fits into the ‘secret desire 
category’- with many Kiwis having a desire to 
go to India but wanting to see the destination 
in comfort and quality. Perhaps a comparable 
destination would be Turkey and the Middle 
East, which have always been amongst our 
most popular tours.”
He says the consistency and quality of prod-
uct across the India & Nepal programme are 
Insight Vacations’ standouts. 
“On any of our  12 itineraries covering Ra-
jasthan, Kerala and India’s Wildlife as well as 
Nepal, Bhutan and Sri Lanka, Insight’s guests 
will benefit from impeccable service, authen-
tic highlight lunches and dinners, premium 
hotels and historic palaces, expert Tour 
Directors and knowledgeable local guides 
plus exclusive private tours and experiential 
activities.
“Our Gold programme features some of 
the best properties in the world and truly 
sets the Insight offering apart.  We have the 
10-day Splendours of the Taj & Tiger and 
the 11-day Imperial Treasures of India. Both 
tours provide the ultimate deluxe experience, 
backed by accommodation in historic palaces, 
exotic resorts and many leading luxury hotels 
such as The Leela Palace, the award-winning 
Oberoi Hotels, The Imperial Hotel and his-

toric Palaces of Taj Hotels.”
Another key part of the program is the six 
optional extensions ranging from three to 
five days, and covering destinations such as 
Bhutan, the spiritual mecca of Amritsar, Sri 
Lanka, the Indian Jungle and more. Salis-
bury says each of these has been designed to 
complement one of the four Premium or two 
Gold escorted journeys that Insight Vacations 
is offering so are good add-ons for agents.
Another possibility, which Insight expects to 
be popular for clients with more time to see 
India is to combine the Essence of India and 
Enchanting Kerala itineraries to create a 17-
day India extravaganza.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1096
http://en.newcaledonia-tv.com/accommodations/south-province/royal-tera-beach-resort


Exotic Holidays
Specialist Tour Operator Groups: Call

0508 396 842
Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

SE Asia Breakfast with 
Adventure World & SIA
Join Adventure World and Singapore 
Airlines for an update on South East 
Asia next month. These one-hour 
sessions are conveniently located in a 
café near you and will feature a range 
of new and top selling product in 
South East Asia. 
“This is great for consultants who are 
not familiar selling this area or for 
those simply looking for a refresher,” 
says Davina Bicker, sales executive at 
Adventure World.
For more information and to register, 
click here or call 0508 496 753. 
Hurry, places are limited.
Auckland City
Friday 09MAR   7.30am – 8.30am
Gauchos Café, St Patrick Square, 37 
Federal St
Auckland, North Shore 
Tuesday 13MAR  7.30 – 8.30am 
Promenade Café, Bruce Mason 
Centre, Takapuna 
Christchurch
Friday 23MAR  7.30 – 8.30am
Just Desserts Café, 33 Wordsworth St, 
Sydenham
Hamilton
Tuesday 27MAR  7.30 – 8.30am
Sierra Café, 285 Barton St 
Rotorua
Wednesday 28MAR  7.30 – 8.30am
Robert Harris Café, 1205 Tutanekai St
Tauranga
Thursday 29MAR  7.30 – 8.30am
Chapel Café, 65 Chapel St

New Halong Bay junk rules 
World Journeys advises that the Halong Bay 
Tourism Authority has recently drafted legis-
lation that all tourist boats are to be painted 
entirely in white before 30APR12. Those that 
are not painted will not be allowed to con-
tinue operations from May onwards. 
The Authority states that the painting of boats 
will give Halong Bay a ‘facelift’ and is hoping 
it will raise service quality. The short notice 
period and the law itself has caused much 
protest from boat operators, who fear both 
the high costs, and the loss of the traditional 
look of Halong Bay traditional wooden ‘junk’ 
boats.  
World Journeys will advise agents with exist-
ing FEB/MAR bookings of any schedule or 
boat changes required, if boats are taken out 
of service temporarily to be painted. Call 
0800 117311 or info@worldjourneys.co.nz

Bali is targeting 3 million foreign 
tourist visitors in 2012, representing
an increase of 8.8% over the 2011 to-
tal. While down two percentage
points on the previous year’s growth, 
Bali has enjoyed average annual 
growth of 10% in foreign visitor 
numbers during the four year period, 
2008-2011.

Luxury Golden Triangle
Adventure World’s 6-day Luxury Golden 
Triangle private tour in India, now priced 
from $999pp twin share (was $1250) offers 
highlights that include Old and New Delhi, 
the Red Fort of Agra, the Taj Mahal and an 
elephant ride to Amber Fort. On sale until 
05MAR, this tour includes 5 nights’ accom-
modation in five-star hotels, sightseeing with 
entrance fees to monuments, daily breakfast 
and a private driver/guide.  Click on the 
above link and call 0508 496 753. 

Traffic authorities in Bali are increasingly 
concerned with the level of traffic congestion, 
with major intersections choked with traffic
bottlenecks. In response to the gridlock, the 
Bali Traffic Department is installing Area 
Traffic Control Systems at the worst affected 
crossroads. This IT system is used to monitor 
traffic flows and reduce pockets of congestion.

Myanmar E-Visas
Myanmar’s Ministry of Hotels & Tourism 
plans to roll out an electronic visa system in 
2012 at entrance and exit points at airports, 
seaports and border checkpoints. Visa on ar-
rivals (VOAs) are currently permitted for pax 
on Myanmar Airways International flights 
arriving from Phnom Penh and Siem Reap 
(Cambodia) and Guangzhou (China) only.  
According to the Myanmar immigration 
authority, visitors to Myanmar who have a 
Myanmar embassy in their home country 
are required to obtain a tourist visa from that 
embassy. In urgent cases, or if there is not a 
Myanmar embassy in your home country, 
World Journeys says it may be able to help 
obtain an official letter granting a VOA. If 
World Journeys is assisting with the letter for 
VOA, paperwork and information should be 
submitted at least 4 weeks prior to departing 
NZ.   The specialist wholesaler can tailor-
make travel for clients in Myanmar as well 
as book the Road To Mandalay cruise with 
Orient-Express.   Call 0800 117311.

Stunning China
Exotic Holidays is offering a 12-day Splendours 
of China programme which takes in Beijing 
and Xian, Guilin and Yangshuo, the most 
beautiful parts of China. Beijing offers some 
of China’s top sights – the Forbidden City, 
the Summer Palace, Temple of Heaven Park, 
the Lama Temple and the Great Wall.  Xian 
is home to the Museum of the Terracotta 
Warriors and Horses, while the Mausoleum 
of Emperor Qin Shi Huang appears on the 
World Heritage List and the City Wall of the 
Ming Dynasty is the largest and most intact 
Ming Dynasty castle in the world.
For all your China and Asia quotes and book-
ings, call Exotic on 0508 396842 or email:  
info@exoticholidays.co.nz

http://www.exoticholidays.co.nz
www.adventureworld.co.nz/travel-agents/south-east-asia-roadshow
http://www.adventureworld.co.nz/travel-deals/the-golden-triangle/
http://www.adventureworld.co.nz/travel-deals/the-golden-triangle/
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From 01 April – 31 May, the Hawai‘i Travel Industry have amazing travel industry rates 
as their way of saying ‘mahalo’ (Thank you)     Visit www.mahalomonth.com
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Maid of the Mist loses contract
The Leader-Post reports that the Maid of the 
Mist Steamboat Company could soon be fer-
rying its last group of passengers out to the 
base of Niagara Falls.
The famous 165-year-old boat tour business 
was recently passed over for the California-
based Hornblower cruise company, which 
was awarded a 30-year lease by the Niagara 
Parks Commission.
In a statement, the Maid of the Mist Steam-
boat Company Ltd. president Christopher 
Glynn said it is not certain whether a boat 
tour service will be offered this year. The 
Maid of the Mist has two more years to run 
tours until the new boat operator’s contract 
begins in Spring 2014.
In the face of public concerns over awarding 
an untendered contract to Maid of the Mist, 
the Niagara Parks Commission opened a 
competitive bidding process for the boat tours 

in AUG10. A Fairness Commissioner was 
hired to oversee the bidding process.
The winning bid from Hornblower Canada 
Company is forecast to generate more than 
$500 million in revenue, an increase of more 
than $300 million compared to past agree-
ments.
The contract will guarantee a minimum $67 
million in revenue in the first five years, and 
the company will upgrade passenger facilities 
and build new boats.
This is the first time that the Niagara Parks 
Commission has undertaken a procurement 
process and a local MP is quoted as saying he 
was “staggered” at the amount of revenue the 
Niagara Parks Commission is going to make. 
“I’m sitting here thinking how much could 
they have been making all this time, but it’s 
water over the falls now,” he said.

South America Agent Incentive
Adventure World has released an agent 
incentive to celebrate the launch of its new 
2012 South America brochure. Simply make 
a booking of over $2000 between 27FEB and 

02MAR12 and re-
ceive a $50 Westfield 
voucher. 
For more info on 
South America or 
to order copies of 
the brochure, call 
Adventure World 
on 0508 496 753 
or click here.

So South America attracts 
big turnouts
World Journeys says its South American 
training roadshow, which kicked off in 
Christchurch 23FEB, has clearly come at the 
right time, as numbers of agents attending 
are nearing 350 in total around the country.  
Director Ange Pirie says “We are just thrilled 
that so many of our top agents see the poten-
tial in up-skilling on South America, as there 
is great potential yet to be realised in South 
and Central America as a travel destination 
for Kiwis.  Hearing directly from our South 
American operators, with whom we’ve been 
partners for years, will be an invaluable ex-
perience for agents, as even knowing the top 
highlights and unique aspects of each country 
is a confidence booster in dealing with an 
initial client enquiry.” 

Carnival time – book early
World Journeys says Carnival in Brazil last 
week meant responses to South American 
quotes were a bit slower than normal be-
cause, with around 500,000 foreign visitors 
alone, Rio de Janeiro was ‘party central’.  
The specialist South American wholesaler 
urges agents to book clients’ accommoda-
tion arrangements early for Rio Carnival 
2013, and to also ensure other arrangements 
such as actually getting into a Samba School 
to perform in the Sambodromo, or attend a 
Ball, are booked before they leave.  
World Journeys’ Brazilian operator is in 
NZ this week, providing in-depth training 

to agents around the country during its “So 
South America” roadshow.  Click here for 
dates of training/venues, or call 0800 117311.

Western Arctic Explorer 
World Journeys says the Arctic is one of those 
“last frontier” destinations that appeal to the 
well-travelled. Its new 8-day “Western Arctic 
Explorer” package explores gold panning 
country, impressive mountain ranges, vast 
arctic tundra, and a remote Inuit settlement 
on the shores of the Arctic Ocean. Priced 
from $5,688pp share twin, this includes 

airport transfers; 7 
nights’ accommoda-
tion in hotels and 
lodges; a Dawson 
Midnight Dome 
Drive; entry fees 
to Dredge #4 and 

Diamond Tooth Gertie’s gambling hall; Placer 
Mine Tour and panning for gold; flights from 
Inuvik to Tuktoyaktuk and to Whitehorse; 
taxes, fees and licences; and an experienced 
local driver/guide for the duration of the tour.  
Departures, ex Whitehouse, run JUN-AUG 
only, requiring a minimum of 4 pax to oper-
ate.  Click above and all 0800 117311.

EUROPE
Anzac Dawn Service 2012
New Zealanders have an emotional link 
with Turkey, based on the shared his-
tory of Gallipoli, and the ever-growing 
annual commemorations on ANZAC 
Day constitute one of the largest annual 
off-shore gatherings of New Zealanders 
and Australians. 
Exotic Holidays reminds agents that it 
has a variety of package options that 
showcase Turkey’s cultural wealth and 
take in the ANZAC Day ceremonies. 
Call 0508 369842 or email 
info@exoticholidays.co.nz.

http://www.mahalomonth.com
www.adventureworld.co.nz/travel-agents
http://www.worldjourneys.co.nz/downloads/Invitation_Page.pdf
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=354&packageName=Western-Arctic-Explorer
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=354&packageName=Western-Arctic-Explorer


 

CROATIA & GREECE  
1st class Mega -Yacht cruises 

 

Full details from Beyond Travel - Local call: 0800 550 065 - E: info@beyondtravel.com.au 

ADRIATIC ODYSSEY 
 

8 days Dubrovnik, Korcula, Bar, 
Paxos, Corfu, Kotor, Dubrovnik 

 

SAVE $1050 NZD per person 
 

 CYLADES JEWELS 
 

8 days Athens, Santorini,  
Paros, Mykonos, Syros, Athens 

 

SAVE $960 NZD per person  
 

Book & pay by 15 march 2012 

 

VisitBritain to use Yahoo
Search engine Yahoo has been chosen by VisitBritain to 
spearhead a London Olympics promotional campaign 
online. 
The tie-up is targeting more than five million views of 
VisitBritain content on the Yahoo network and 3.5 
million visits to VisitBritain’s own online platforms.
Yahoo says VisitBritain wants to reach out to its audi-
ence of 400 million users across the globe. 
As well as partnering with Yahoo online, VisitBritain 
has also targeted 14 cities in nine key countries with a 
multi-million pound ‘Great’ promotional campaign.
This will see advertising in the New York Subway, on 
the Paris Metro and on taxis in Delhi among other 
mobile advertising platforms.
It is hoped this will attract an extra 4.6 million extra 
visitors to the UK over the next four years, generating 
an additional £2.3 billion in visitor spend.

Tiptoe through the tulips
Tourism to the Netherlands will blossom on 
05APR when the once-in-a-decade event, 
the Floriade, opens. The World Horticultural 
Expo is being held near Venlo, close to the 
German border, until 07OCT and visitors 
will be able to wander through gardens and 
pavilions, and learn about green living. A day 
ticket, including a one-way ride on the biggest 
cable car in Holland, costs 30 euros.
Before then, the annual Keukenhof festivities 
begin on 22MAR near Leiden, which claims 
to be the most photographed place on the 
planet. Visitors can view the 4.5 million tulips 
daily until 20MAY. 
The park (above) is easy to reach by using 
bus 58 (every 15 minutes) from Amsterdam 
Schiphol airport. 
A combined bus/ admission ticket costs 21 
euro if purchased via www.keukenhof.nl.

Floriade tours from Scenic
Scenic Tours offers three tours which 
spend three nights at Venlo with two full 
days at Floriade 2012. There are also a 
number of tours where guests are able to 
enjoy the expo as an included Scenic Free 
Choice option. 
Prices on the 18-day Flourishing Floriade 
Jewels of Europe River Cruise (VENC) 
from Budapest to Amsterdam start from 
$13,510pp twin share in a P category bal-
cony suite on a Scenic ‘Space-Ship’. Price 
includes a 14-day river cruise, three nights 
in Venlo including two full days Floriade, 
all accommodation, sightseeing, meals, 
transfers, tipping and gratuities, and an 
included $250pp discount for bookings 
made before 28MAR12. 
Call 0800 868 746 or see scenictours.com.
au

Emirates boosts 
Geordie capacity 
Emirates will add more than 2,000 
seats a week to and from Newcas-
tle in England’s North East when 
it introduces a larger aircraft on its 
daily flights from 01SEP.
A 428-seat Boeing 777-300ER will 
replace a 278-seat Airbus A330-
200 on the Dubai-Newcastle route 
- a capacity increase of more than 
50%.
The upgrade comes on the fifth 
anniversary of the launch of the 
route to the heart of Geordie 
country. Direct connections are 
provided at Dubai with all four 
daily Emirates flights from NZ. 

Mainstream, unique and  
experiential product. *C
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email: res@escape-holidays.co.nz*

Escape Holidays – your travel specialists for UK, Europe, Arabia & 
Egypt, Central & South America, Mexico and the Caribbean.

http://www.escape-holidays.co.nz


AVIATION

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Increasing demand for relaxed style Cycling holidays
The Innovative Travel Co. reports increasing 
interest from travellers keen to take one of 
its many relaxed style Cycle & Sail holidays.  
The popular options include Croatia, Turkey, 
Greece, Italy, Vietnam and self guided tours 
in Provence and the Loire Valley in France 
and through Bavaria.  
The guided itineraries offer the chance to 
explore a destination up close and in a relaxed 
way, with the opportunity to cycle as much or 
as little as desired. 
They are also ideal for the non-cycling part-
ner who stays onboard their charming motor 
yacht/boat as it travels along the coast and en-
joy the scenery, swim and explore the towns 
and villages at the ports of call.  
The holidays offer attention to detail, superb 

guides, maps and organisation, and the cost 
is very affordable. For example, Croatia 8 
days ex Omisalj, exploring the picturesque 
Adriatic coastline and islands, is priced from 
$1876pp twin. 
FREEPHONE 0508 100111 or email 
info@innovative-travel.com

Air NZ committed to lift profits
... Cont from p1
 Zealand that awards loyalty points, the de-
velopment of more alliances with key carriers 
like ANA in Japan, new services to Bali and 
Maroochydore as well as increased capacity to 
Vancouver, San Francisco and Los Angeles.” 

Air New Zealand FY12 
interim result key highlights
• Normalised earnings before taxation of 
$33m, down $79m
• Net profit after taxation of $38m, down 
$60m
• Operating revenue up 2.5% to $2,291m
• Number of passengers carried down 
0.6%
• Net cash position of $912m
• Interim dividend of 2 cents per share
•Net gearing at 49%, an increase of 2.3% 
from JUN11

Fyfe to stay throughout 2012 
Air New Zealand chief executive Rob Fyfe has 
said he will definitely stay at the airline until 
the end of 2012, brushing off suggestions he 
would be exiting earlier.
“By the time we go through this process, 
identify a successor, they may have a notice 
period if it’s not an internal candidate, we’ve 
then got a transition period,” he said.
“One of the things I think the board values 
is I’ve built up a very strong network around 
the globe of contacts that are very valuable to 
the business, we have to try and transfer those 
over to a successor.”
Fyfe is chairman of Star Alliance until the end 
of the year.
“Everything’s kind of lined up to support the 
end of the year so I’m not looking at any job 
before then.”

One-off to Argentina
Air New Zealand is to fly on a one-off basis 
to South America, with a charter flight in 
September using its new all black Boeing 
777-300.
The flight will take the All Blacks and their 
fans to Buenos Aires for the first game against 
Argentina in the expanded Four Nations 
competition. Tickets and packages will go on 
sale in the coming weeks.

Dreamliner order increased
Air New Zealand has confirmed it has con-
verted two options for Boeing 787-9 aircraft 
into firm orders, taking its total order to 
10. New contractual terms and a modified 
delivery schedule have been agreed with Boe-
ing with the first expected for delivery in the 
second quarter of the 2014 calendar year.
“Despite the extremely frustrating and costly 
delays, we strongly believe the 787-9 is the 
right aircraft for Air New Zealand and worth 
the wait,” says CEO Rob Fyfe.

French newspaper Le Figaro reports 
that Air France-KLM and Etihad 
Airways are exploring code share 
possibilities, which would be the first 
time a major European legacy carrier 
has parleyed with one of the Gulf’s 
booming airlines.

http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!
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Business Class on Embraers
Virgin Australia is to introduce its new Busi-
ness Class offering on the Embraer E190 jet 
fleet later this year.
The interior will include six Business Class 
seats with a 38-inch seat pitch on a 2-1 layout, 
as well as a fixed divider that separates the 
cabin from Economy Class.
Virgin Australia says the new layout of the 
E190 fleet will enable it to cater to market 
demand for Business Class travel between key 
capital city and regional destinations.
Business Class guests on the E190 will receive 
complimentary food from the onboard menu 
designed by Luke Mangan, as well as compli-
mentary access to Virgin Australia’s lounges 
and priority security screening, check-in and 
boarding.

Galaxy tab for Virgin Australia
Virgin Australia has revealed it will introduce 
the first phase of the airline’s new inflight en-
tertainment system with the Samsung Galaxy 
Tab 10.1 on most of the airline’s Boeing 737 
and Embraer E190 aircraft in April.
The tablet is principally for Business Class pax 
and will be available to them on all sectors.
Economy Class pax will be able to rent the 
Galaxy Tab on flights over three hours.
Phase II will see the roll-out of the Wi-Fi sys-
tem developed by Lufthansa Systems, which 
will provide access to a wide range of prod-
ucts including video and audio streaming 
delivered on demand to their own personal 
electronic devices, Wi-Fi enabled laptops or 
the Galaxy Tab.

Jetstar, Jet Airways deal
Jetstar and Jet Airways have signed an 
interline agreement, aimed at making flight 
transfers between India and Asia-Pacific des-
tinations more seamless.
By flying through Jetstar’s hub in Singapore, 
Jet Airways’ passengers travelling from loca-
tions including New Delhi and Mumbai can 
easily connect to destinations in Japan, China, 
Vietnam, Australia and New Zealand.

BA suggestion box 
yields £20m savings 
British Airways staff suggestions on ways to 
save weight, and therefore fuel, include clean-
ing out the loo plumbing on their planes.
The airline’s online suggestion box has yielded 
over 200 good ideas, including descaling the 
toilet piping on B747s and B777s, resulting in 
fuel savings worth £600,000.
Among other suggestions were replacing 
glass wine bottles with plastic, reducing the 
volume of water tanks, washing engines more 
regularly, lighter catering trolleys and cargo 
containers and introducing lighter cutlery for 
business class passengers.
The airline has also employed more conven-
tional methods such as reducing the use of 
auxiliary power units, single engine taxiing 
and performance improvement packages on 
more than 40 B777s. In total the savings were 
worth over £20 million.

Etihad to Washington DC
Etihad plans to launch daily Abu Dhabi - 
Washington Dulles flights utilising Airbus 
A340-500s from 31MAR13, pending regula-
tory approval.
IAD will become Etihad’s fourth North 
American destination after New York JFK, 
Chicago O’Hare and Toronto. 

SIA systems upgrade 
rehearsals
Singapore Airlines will be upgrading 
its Reservations and Ticketing sys-
tem in June, and during this exercise, 
some of its services will be limited. For 
instance, check-in for flights departing 
during the upgrade will only be avail-
able at the airport.  
In preparation for this event, the 
airline will be carrying out a series 
of rehearsals over coming weeks on 
selected flights to fine tune the cus-
tomer handling process at the airports.  
Flights SQ298 from Christchurch and 
SQ286 from Auckland to Singapore on 
04MAR, have been selected to partici-
pate in the rehearsals.   
Check-in services for these flights will 
only be available at the airport of de-
parture and counters will open 3 hours 
in advance of the scheduled time of 
departure. Customers are requested to 
carry a copy of their electronic ticket 
for check-in at the airport counters. 
Internet, SMS and mobile check-in 
services will not be available. 
For transit passengers, inter-airline 
through check-in will also not be avail-
able. Customers will need to check in 
again at the transfer desk in the airport 
transit area for their next flight. 
A reminder will be sent to customers 
one day in advance via mobile phone 
text messages, so agents are asked to 
ensure their clients’ mobile phone 
details are inserted into the PNR.
SIA says more detailed information 
about the actual systems upgrade will 
be made available at a later date. 

CRUISE NEWS

Russian revolution for Uniworld
Uniworld Boutique River Cruises advises agents 
that berths are all but sold out on all departures 
of its 2012 Imperial Waterways of Russia river 
cruises.
Uniworld general manager Scott Cleaver says 
the quality of the refurbished River Victoria 
(above) was the driving factor in so many clients 
choosing the 13-day Moscow to St Petersburg 
itineraries.
“Russia is very much an in vogue destination 
however we have still been surprised at how 
popular the uptake has been across 2012 and we 
would expect a similar trend for 2013. There’s 
the odd cabin here and there but we have very 
little capacity left,” he says.
Uniworld Boutique River Cruises’ 2012 Europe 
and Russia program offers clients 32 itineraries
ranging from 8 to 32 days along the region’s 
great waterways. 
Visit: www.uniworldcruises.co.nz or call reser-
vations on 0800 872 325.

http://www.lufthansaexperts.com


TravelMemo   20120228    28FEB12    Page 13

*C
on

di
tio

ns
 a

pp
ly• 2 nights hotel stay in Singapore

• Boutique-style cruising
• Wine with dinner
• Shore excursions and more...
 

DEPARTING NOV 14 2012, INCLUDING:
• FREE flights from Auckland or Christchurch*
• 4 night “Golden Triangle” land tour
• 20 night cruise from Mumbai to Singapore

$11,340 per person 
share twin (NZD)*

26 nights & FREE flights fromFLY FREE
& Voyage to THE FAR EAST

CALL CRUISE HOLIDAYS   
0508 CRUISE (278 473) 

or (09) 523 7788

Cruising on mega yachts
Beyond Travel has just introduced a choice 
of new deluxe small ship cruises in Dalmatia 
and the eastern Mediterranean with savings 
up to $1050pp on offer.
Among the new eight-day itineraries for 2012 
is a voyage on the mega yacht Harmony G.  
This recently renovated sleek, modern vessel 
is reminiscent of a fine private yacht with a 
limit of 44 guests on-board.  The vessel fea-
tures a contemporary indoor/outdoor lounge 
with the American Bar, a classy dining room 
surrounded by large windows, spacious sun-
deck and a swimming platform on the stern. 
A typical itinerary is the Adriatic Odyssey, a 
round-trip from Dubrovnik with port visits 
to Croatia, Montenegro, Greece and Albania. 
There are numerous departures in JUL, AUG 
and SEP12 priced from $2600pp twin share. 
Mega-Yacht cruises in Greece are also new 
with the “Cyclades Jewels” proving popular. 
This round trip voyage is aboard the charming 
MS Galileo, a 48 metre classic motor-sailer 

accommodating up to 52 passengers. The 
vessel features elegant wood panelled cabins 
and lounge areas plus a spacious sun deck.  
The return journey is from Athens with stops 
at Santorini, Paros, Mykonos and Syros . A 
saving of $710pp is available with  two-berth 
cabins from $2,220pp.
All cruises include seven nights cruise accom-
modation with daily breakfast and lunch, 
complimentary tea, coffee and mineral water 
throughout the day, services of an experienced 
captain, crew and multilingual Cruise Escort, 
use of fishing and snorkelling equipment.  
Dinner is taken at leisure  in local port restau-
rants each night and shore excursions are 
offered on a daily basis, to be paid locally. 
Savings are valid on bookings paid in full by 
15MAR.
Beyond Travel offers a wide range of small 
ship cruises throughout the region. 
For further details call 0800 550 065 or email 
info@beyondtravel.com.au

Regent Seven Seas Cruises Northern Europe
Regent Seven Seas Cruises offers culturally 
diverse journeys through the seas of North-
ern Europe aboard Seven Seas Voyager, with 
special savings on 13 Baltic, Scandinavian and 
Celtic all-inclusive sailings, during the ultra-
luxury line’s 20th anniversary year. Travellers 
can enjoy bonus savings of up to US$7,000 
per suite when booked by 31MAR12.
Concierge-level guests (categories E and 
above) will enjoy enhanced amenities such as 
priority online access to shore excursion and 
specialty dining reservations; an upgraded, 
pre-cruise luxury hotel package; free phone 
and internet minutes; in-suite binoculars, 
coffee brewer and cashmere blanket; and 
more.
Iceland, Scotland, Denmark & More
For the European summer 2012, Regent Seven
Seas Cruises introduces five new Northern 
Europe ports, including Akureyri and Isafjor-
dur in Iceland, Douglas on the Isle of Man, 
Lerwick (Scotland) and Rønne (Denmark).
Guests can choose from a selection of com-
plimentary shore excursions on every sailing. 
In Russia, guests enjoy two or three full days 
in St. Petersburg providing ample opportuni-
ties to explore the historic Peterhof (Peter 
the Great’s Grand Palace), attend an evening 
performance of traditional song and dance, 
appreciate the art and history of the Hermit-
age, and much more.
Celtic, Baltic and North Sea Highlights 
Celtic Charms departs from London (South-
ampton) on 03JUN for a 10-night journey to 
ports in England, Ireland, and Iceland with 
up to 35 complimentary shore excursions 
available. 
White Nights departs on 02JUL from Stock-
holm with visits in Finland, Estonia, Latvia, 

Sweden, Denmark, and Germany, as well as 
offers guests a two-night stay in St. Peters-
burg. Guests will enjoy their choice of up to 
43 complimentary excursions available dur-
ing this sailing. 
The Baroque Baltic and Imperial Visions – 
departing 12JUL and 29JUL – are 10-night 
voyages sailing from Copenhagen to Stock-
holm, and include visits to Berlin; Rønne, 
Denmark; Visby, Sweden; Riga, Latvia; Tallinn, 
Estonia; St. Petersburg (two nights); and 
Helsinki, Finland with the choice of up to 42 
complimentary tours.
Jewels of the Baltic and Scandinavian So-
journ – departing 22JUL and 08AUG from 
Stockholm. These seven-night sailings offer 
visits to Helsinki, Finland; Tallinn, Estonia; 
Visby, Sweden; Berlin; and Copenhagen, with 
an overnight in St. Petersburg. Up to 35 free 
shore excursions available. 
Northern Harbors departs from Copenhagen
15AUG offering guests up to 72 different 
complimentary shore excursions to explore 
ports of call including Berlin; Rønne, Den-
mark; Visby, Sweden; Riga, Latvia; Helsinki, 
Finland; St. Petersburg (two nights); Tallinn, 
Estonia; and Stockholm.
Regent Seven Seas’ cruise fares are the most 
inclusive in the cruise marketplace and in-
clude all gourmet dining venues without any 
surcharges, fine wines and premium spirits, a 
selection of shore excursions in all ports, on-
board gratuities and a complimentary over-
night stay in a luxury hotel prior to the cruise.
For further information, call Cruise Holidays 
on 09 523 7788 or 0508 CRUISE (278 473)



Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

ADRIATIC YACHT CRUISES
SPRING - SUMMER 2012

Compagnie du Ponant have now 
created a separate online brochure for 

the best-selling Summer program along 
the Croatian Coast, out and back from 

Venice on L’Austral.
Browse the online brochure here
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Holland 
America’s 2013 
Europe Season
Francis Travel Marketing 
says the Holland America 
Line 2013 Europe season 
is now open and ready to 
book.  
Says Tony Smith; “There 
are quite a few exciting 
changes coming in 2013, 
with the ms Noordam 
introducing three new 11-
day Mediterranean series 
itineraries between Barce-
lona, Rome, Athens and 
Istanbul, the ms Ryndam 
introducing two new 7-day 
Greek Isle itineraries that 
will sail roundtrip Athens, 
plus more overnights and 
extended stays in Europe’s 
most popular port cities 
than ever before.

Summer 2012 on Sale Promotion
The Holland America Line Summer Sale promotion is in full swing.  
This promotion includes free upgrades to Ocean-view or Verandah staterooms, on-
board credits up to US$200 in Suites, and free Cruise Fare for children.
It’s never been a better time to consider Europe or Alaska cruising options with Hol-
land America Line, says Francis Travel Marketing.
Click here to view the Europe 2012 flyer and here for the Alaska Cruise Tours 2012 
flyer, then call FTM for pricing and booking information.

Costa investigation widens
Italian prosecutors have widened their criminal investiga-
tion to include four more Costa Concordia officers and 
three head office personnel at Costa Crociere, news agency 
ANSA reports.
Costa responded by expressing confidence in the judicial 
system while also vigorously defending the employees as 
competent and ethical.
In related news, the US Senate Commerce Committee, 
chaired by Sen. Jay Rockefeller, will review whether current 
cruise industry regulations sufficiently protect passengers 
and the environment.
The hearing follows, by one day, a House Subcommittee 
hearing on cruise ship safety.

Second Celebrity ship for UK
Cruise-community.com reports that Celebrity president 
and ceo Dan Hanrahan told UK agents the newly Solsti-
cized Celebrity Infinity will join Celebrity Eclipse in the UK.
Celebrity Eclipse will continue to sail from Southampton 
in the spring and summer of 2013, while Celebrity Infin-
ity—which emerged in December from its Solsticizing 
upgrade—will present British Isles and Norwegian Fjords 
sailings from Harwich.

http://www.calameo.com/read/00013242319f25e4d7811?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Fridaday%2C+24+February+2012
http://www.promail.co.nz/admin/temp/newsletters/3250/Summer%20Sale%20-%20Europe%202012.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Fridaday%2C+24+February+2012
http://www.promail.co.nz/admin/temp/newsletters/3250/Summer%20Sale%20-%20Alaska%202012.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Fridaday%2C+24+February+2012
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Less than 100 days and counting for MSC Divina launch
All is looking shipshape in the STX Europe 
shipyard in Saint-Nazaire, France, as MSC 
Cruises prepares to officially unveil the latest 
addition to its fleet – MSC Divina.
With less than 100 days to go before the 
christening by “godmother” and screen 
legend Sophia Loren, more than 1400 skilled 
workmen are putting the final touches to the 
140,000-tonne ship, to be launched in Mar-
seille on 26MAY.
“Locksmiths, electricians, coppersmiths, 
mechanics, carpenters, decorators, marble 
fitters, light technicians, insulation and air-
conditioning technicians have been working 
solidly, along with kitchen designers and 
supervisors,” says Lynne Clarke, managing 
director of MSC Cruises Australia and New 
Zealand.  “In fact, that list represents just 
some of the many trades involved in the fit-
ting and furnishing of the 4,363-passenger 
luxury cruise ship,” she said.
“When MSC Divina emerges for her debut 
‘Grand Ball’ on May 26, over 2.2 million 
hours will have been spent on her construc-
tion, and an extra one million hours of work 
will have been devoted to meticulously apply-
ing the finishing touches.”

MSC Divina will be the 12th member of the 
cruise line’s ever-expanding fleet, measuring 
333 metres long and 38 metres wide.
The newcomer will boast a mythological Greek 
influence with 13 of the new luxury ship’s 18 
decks named after the gods and goddesses of 
ancient Greece, among them Aphrodite, the 
Olympian goddess of love, and Apollo, the 
Olympian god of music. 
Zeus, the king of gods and ruler of Mt Olym-
pus, will also have a deck named after him 
along with Uranus, god of the heavens. Fur-
thermore, MSC Divina’s 1603-seat theatre will 
be named the Pantheon, a Greek word aptly 
meaning “to honour all gods”.
“The fact that MSC Divina will be covering 
the beautiful East Mediterranean is a bonus as 
capacity has always been at a premium to this 
part of the Mediterranean,” said Mrs Clarke. 
After its maiden six-night 27MAY Mediterra-
nean cruise from Marseille to Venice, the MSC 
Divina will take on a series of 7-night Eastern 
Mediterranean round cruises from Venice to 
Italy’s Bari, Greece’s Katakolon, Turkey’s Izmir 
and Istanbul and Croatia’s Dubrovnik, such 
cruises priced from NZ$1229pp twin share. 

HOSPITALITY

Luxury never more affordable at NZ’s best Lodge
A 40% saving off the nightly tariff at 
Blanket Bay offers New Zealanders an 
unusual opportunity to sample the experi-
ence of staying at one of the world’s great-
est accommodation properties. 
From 15MAR-15APR12, Glenorchy’s 
Blanket Bay invites guests to enjoy its 
‘Autumn Sampler’ for just $495 +GST per 
person per night.
The all-inclusive package offers a Lodge 
room, gourmet cuisine, pre-dinner drinks 
and carte blanche use of all lodge sports 
equipment and facilities including kayaks, 
mountain bikes, outdoor heated pool, 
gym, Jacuzzi and steam rooms.
General Manager of Blanket Bay Philip 

Jenkins says he wants New Zealanders to 
take advantage of this opportunity to sample 
what a truly remarkable New Zealand lodge 
has to offer.
“Blanket Bay has been named among the 
finest lodges in the world in several forums.  
It’s our absolute mission to show this mag-
nificent property to as many people as we 
can this autumn,” he said.  “It’s a beautiful 
time of year and we want people to sample 
this experience that is usually the exclusive 
preserve of the very wealthy overseas visi-
tor.” 
Blanket Bay is situated a short distance from 
Queenstown in Glenorchy at the head of 
Lake Wakatipu.
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Heartland Hotel Cotswold open for conferences in 2012
A desperate shortage of conference 
space in Christchurch has been ad-
dressed by Heartland Hotel Cotswold 
on Papanui Road. 
Part of the 100% New Zealand owned 
Scenic Hotel Group chain, Heartland 
Hotel Cotswold has announced the 
reopening of the Marlowe Room – one 
of the property’s two conference rooms.  
The hotel is located close to the cen-
tral city and a favourite social hub, 
Merivale.
The Marlowe Room had been used by 
the Japanese Consulate since 23FEB11.  
General Manager Patrick Moittie says 
that with the completion of the consu-
late’s new offices inside the city’s four 
avenues, the Marlowe Room has been 
given a spruce up with some new paint 
and is now available to the public. 
The room holds 50 attendees comfort-

ably, theatre style and can be rearranged to work 
for board meetings or more informal soirées of a 
smaller size.  
The Heartland Hotel Cotswold’s other meeting 
space –the Westminster Room – has been trans-
formed into the St Germain restaurant.

Rutherford Nelson Conference Centre 

New Zealand Luxury Motels 
New Zealand Luxury Motels has now released its 2011 – 2013 
Directory, featuring 22 of NZ’s best motels, from Paihia in the 
North through to Te Anau in the South.
Anton Wilke, MD of New Zealand Luxury Motels, who has 
individually sourced and inspected the properties for their 
high standard of service, furnishings and fittings, says they are 
perfect for self drive itineraries. Each offers quality self catering 
accommodation.
“The group was established in 2008 and we set out to pick 
off the very best motels throughout the country,” says Anton. 
“Clients are always impressed and properties within the group 
help to redefine the NZ motel as a desirable accommodation 
option.”

The Marlowe Room

Work is well under way at the Rutherford 
Hotel Nelson A Heritage Hotel’s new confer-
ence centre. The conference centre develop-
ment which began in 
November last year, 
is due to open in late 
2012.
Being built on the 
western side of the 
existing hotel, the 
585sqm space with a 
5m stud will handle 
700 people theatre 
style or 500 for a ban-
quet, making it one of 
the largest conference 
centres to be built in 
recent times in the 
South Island.  
Adjoining the new conference space will be 
an outdoor garden, ideal for refreshment 
breaks or a BBQ.

Tipped to be popular with event organisers 
will be the 280sqm pre-function area offering 
ample room for trade exhibitions.

For information contact Shelley Eastwood 
conference sales manager of Heritage Hotel 
Management
Email shelleye@heritagehotels.co.nz.

For more info or a copy of the new brochure contact info@centralres.co.nz or email Anton 
directly anton@nzapartments.co.nz      www.nzluxurymotels.co.nz
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PEARL’S PEARLER
If you want a rainbow you have to 

put up with the rain. 

INDUSTRY
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New name, manager, packages at 
Old Saint Mary’s
The 5 star Qualmark-rated Blenheim accommodation 
now known as Old St Mary’s Convent Vineyard Estate, 
has announced the appointment of Hannah Lavender 
as its new Marketing & Sales Manager.
Hannah Lavender and the team have developed two 
special packages that are 20% agent commissionable 
- an indulgent Romance Package and a Marlborough 
Art, Wine and Gardens tour.  
www.convent.co.nz

The 38-unit Quest Hamilton serviced-apartment complex opened 
last week in the Category II registered NZ Dairy Company building 
on the corner of London and Victoria streets.SkyCity Hamilton plans 

The Waikato Times reports that SkyCity is reluctant 
to talk about its plans for Hamilton, which are un-
derstood to involve building to five-star standards, 
including an enclosed pool, but operating initially as a 
4½ star property. 
It has reportedly confirmed it is in talks with the city 
council over its intention to progress plans to add a 
135-room hotel on top of its Victoria St casino “to 
bring much needed quality hotel accommodation 
to central Hamilton and significantly improve the 
facilities that we are able to offer to our customers in a 
market which continues to demonstrate growth.” 

Puka Park appointment
Tim Browne has been appointed as General 
Manager at the Grand Mercure Puka Park 
Resort, on the Coromandel Peninsula, 
effective immediately.
Mr Browne has been operational at a man-
agement level in five star hotels, fine dining 
restaurants, and wine bars, over the past 20 
years, both in Australia and overseas.
Owned and managed by Accor Vacation 
Club, the unique Resort property features 
42 chalets set in 24 acres of native forest on 
the side of Mt Pauanui. It features a heated 
swimming pool, jacuzzi, gym, sauna, ten-
nis court, bicycles, petanque pitch, archery 
range and the new Ataahua Natural Beauty 

New site for 
5 Star Accommodation 
The hospitality marketing group 5 Star 
Accommodation has launched a new website 
which went live 24FEB. The 26-strong group 
of Qualmark Guest & Hosted properties geo-
graphically spread throughout New Zealand 
was founded in 2005 by well known industry 
personality, Mike Johnson. There are very 
specific criteria of membership relating to 
number of rooms, location, Qualmark grad-
ing at the 5 Star level and all must be owner 
operated. All properties have signed the 
group sustainability Charter and 18 members 
also hold Qualmark’s Gold Enviro grading. 
Visit www.5staraccommodation.co.nz

Student Flights to open in Dunedin
Student Flights, backed by Flight Centre (NZ) Limited, is opening its first South 
Island store at 7 Frederick Street, Dunedin, on Monday 01MAR.
Student Flights area leader, Heidi Janssen, says that Dunedin was the obvious 
location for Student Flights to open their first South Island store.
“The rapid growth of our three North Island stores in just 18 months is testament 
to the success of the Student Flights brand. Dunedin is a very exciting step and 
demonstrates the commitment to this brand in the South Island.”

Spa. The Resort also boasts the 84-
seat Miha Restaurant, and adjoining 
Ti Kuoka Bar & Lounge.

Tim Browne

Auckland now has a Sofitel
As reported in the 07FEB issue of TravelMemo, the former Westin hotel on 
Auckland’s Viaduct Harbour has been renamed and opened for business carry-
ing Accor’s upscale Sofitel brand. It becomes Accor’s tenth Auckland property.
The 173-room Sofitel Auckland Viaduct Harbour is the second Sofitel hotel in 
New Zealand. The other is in Queenstown.


