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Call to dissolve NZITT
Members of the N.Z. Institute of Travel & Tourism Inc are 
being called to a special meeting to motion for the first time 
for the dissolution of NZITT. 
The move follows the resignation, effective 31MAR, of Daniel 
Bloomfield, the current president of the Institute, due to other 
commitments.
In a communication to NZITT members, he says “... one of 
my priorities was to review the finance and membership data 
of the Society. It has been reported over the last 5 or so years 
that membership interest and activity has dwindled and that 
NZITT was precariously placed for the future.”
He points out that NZITT national secretary Tony King 
flagged the issue back in 2009 when he reported “Since the 
mid 90's membership has declined as any compulsion to be-
long had gone and the whole training need now nationalized. 
The status and reputation of the Institute and its members has 
remained although today 80% have been in the industry 30+ 
years, and the recruitment of a younger generation is difficult. 
The six Councils I have worked with over the last eight years 
have struggled to justify the Institute's existence and intro-
duced peripheral benefits in 2002 to improve the appeal of 
membership. This has had limited appeal.”
                                                                                     .... Cont p16

http://www.nzonline.org.nz/nz-online-useful-links
http://www.nztravelbrokers.co.nz
http://www.koreanair.com
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http://www.topdog.co.nz
http://www.innovativetravel.co.nz/current_specials
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40,000 meeting delegates chose Rotorua
RotoruaNZ.com reports that the latest Con-
vention Activity Survey (CAS) results show 
Rotorua secured 297 multi-day conferences 
in the year to DEC11, attracting more than 
40,000 delegates. The thermal resort city won 
28 more conferences than the previous year, 
up 10%, which contrasted with the near 21% 
decline in the CAS benchmark. The meeting 
attendees stayed almost 140,000 delegate days 
and spent an estimated $60 million in the 
region.
Rotorua’s market share of domestic delegate 
days spent in the 10 New Zealand CAS 
regions has increased from 12% to 20% over 
the previous year and from 2% to 17% for 
Australian delegates. Australian delegate 
days spent in Rotorua have increased from 
fewer than 2000 days a year ago to more than 
10,000 in the most recent year.
Rotorua Convention Bureau manager Denise 
Siviter says when Rotorua first went into the 
Australian conference market with business 

development manager Debbie Gee, Rotorua 
had no profile and no history, but with a lot 
of hard work the Australian market has come 
ahead in leaps and bounds.
“These results are clearly a reflection of the 
work that Debbie has done in the Australian 
conference market, boosted by the support of 
local industry.
“Rotorua Convention Bureau and industry 
have formed strong relationships with key 
people in Australia by working together to 
encourage business to come across this side of 
the Tasman.”
Siviter says MEETINGS 2011, which was held 
in Rotorua for the first time last June, helped 
to raise the profile of Rotorua’s conference 
and incentive industry, and showed delegates 
how easy it is to run a professional and suc-
cessful event in a compact city like Rotorua, 
with many people seeing the city in a fresh 
new light. 

OnePassNZ to attract tourists to snow
Eight of the country’s top ski fields have 
joined forces to create the largest commercial 
ski network in New Zealand in an attempt 
to secure more of the international tourist 
dollar.
Voxy reports that OnePassNZ will provide 
visitors access to a massive 2,230 hectares of 
lift-serviced terrain, and offers pass holders 
access to some of the South Island’s biggest 
tourist attractions.
Independent ski field operators at Cardrona
Alpine Resort, Treble Cone, Snowpark, 
Snowfarm, Ohau, Mt Dobson, Roundhill and 
the Porters Ski Area will now offer visitors 
OnePassNZ, an interchangeable pass that 
gives skiers and snowboarders access to the 
partner ski areas.
The new pass will be loaded with snow dollars,
which can be used to gain unlimited access 
to lifts at the participating South Island ski 
fields. Pass holders will also be able to rent 
ski gear and pay for skiing and snowboarding 
lessons. Skiers will also be able to use it to buy 
dinner at restaurants in the surrounding areas 
and for a number of other local activities.
Treble Cone Marketing Manager Nigel 
Kerr says OnePassNZ is an example of how 
co-operative marketing between competing 
organisations can produce synergies leading 
to greater group profitability.
“Coming together in a joint marketing ven-
ture means that both the ski fields and the 
tourists win. Participating ski areas will share 
marketing costs while tourists will have access 
to some of the best ski areas that mid-Canter-
bury, Queenstown, Wanaka and the McKenzie 
District have to offer.
The new OnePassNZ initiative has already 
drawn praise from local tourism bodies.

Lake Wanaka Tourism General Manager 
James Helmore says the OnePassNZ co-oper-
ative will “be huge” for the area.
“It gives consumers ultimate flexibility and 
freedom of choice and allows them to travel 
with confidence,” he says.
“From a destination standpoint, having a ski 
and activity pass that offers both snow and 
off-mountain activities is brilliant and is just 
what consumers need to enjoy everything the 
central South Island has to offer, not just great 
skiing,” says Helmore.
“Our vision was to create a pass that made 
all of these ski areas more accessible and I 
believe we’ve created that,” says Kerr.
“Not only will it deliver more mobile skiers 
and boarders to all eight ski fields over the 
winter months, but it will tie them all closer 
together and make the South Island a far 
more fun winter destination,” he says.
The pass will also offer tourists access to a 
host of other activities the South Island is 
famous for including; skydiving, jet boating 
and wine trails.
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Heritage Hanmer staff help preserve St James Station 

Pictured in front 
of the original St 
James cook house, 
left to right (back) 
are: Kirsty McLellan, 
Debbie Moody, Peter 
Moody, Tony Howlett, 
Christine Hall, Gilbert 
Storer (front) Soledad 
Russo, and young 
helpers Isaac Howlett 
and Katie Howlett .

Speight’s Brewery welcomes Contiki
The return of the world’s largest 18-35s tour 
operator to Dunedin will help boost visitor 
numbers to the Speight’s Brewery by 15%. 
Contiki, which returned to Dunedin last Oc-
tober after an absence of six years, made the 
shift after its the tours could no longer be ac-
commodated on recently refurbished vessels 
at Milford Sound.
Contiki New Zealand general manager Tony 
Laskey, told the Otago Daily Times that the 
company cast around looking for options to 
replace the Milford overnight and Dunedin 
came up trumps, offering the best options for 
the young clients.
Those options include a visit to the Speight’s 
Brewery, Cadbury World, the famously-steep 

Baldwin St, and optional extras such as the 
Death Rattle Ghost Walk. 
Speight’s Brewery tour manager Chris Snow 
told the ODT the tour groups were “fantas-
tic visitors” who were enjoying the city and 
brewery. 
Tourism Dunedin chief executive Hamish 
Saxton told the paper Contiki was a leader 
in the youth travel market, and it was “ter-
rific” the tourists were enjoying their time in 
Dunedin. 
“It is such an established brand and, from a 
marketing perspective, when as a destination 
you are included in an itinerary, you find in-
dependent travellers use their brochures and 
itineraries to make their own holiday plan.”

Heritage Hanmer Springs staff are helping 
to restore heritage farm buildings including 
the stables, woolshed and cookhouse on the 
historic St James Homestead site on the route 
of the New Zealand Cycle Trail.
The trail is attracting hundreds of mountain 
bikers to the area. Cyclists completing the 
65km trail pass by the St James Homestead 
site and the poor repair of the character farm 
buildings has been a concern.
A  brief discussion between the Heritage Han-
mer Springs general manager, Tony Howlett, 
and  local DoC ranger Mike Shepherd has 

led to a long term commitment to save these 
landmark buildings.
“The restoration project is important as it im-
proves our cycling tour visitor experience and 
represents what our Heritage brand values are 
all about,” says Mr Howlett.
The original St James Homestead, built 
around 1880, burned down in 1947 but the 
out buildings that remain are considered of 
special importance and worthy of restoration.  
Heritage Hanmer Springs staff volunteers 
began work on the buildings last month and 
will continue throughout this summer.

AUSTRALIA
Noosa Food and Wine Festival

Also, three inspirational women 
- Stephanie Alexander, Nicki 
Reimer and winemaker Jane Fer-
rari - discuss food, wine and their 
colourful career paths at a special 
Westpac Ruby Luncheon. 
An expanded program of Hinter-
land Food Trails this year adds a 
lunch visit beside the orchard at 
Freestyle Escape accompanied by 
a string quartet and a mini farm-
ers market.
The Village Wine Marquee will 
feature some of Australia’s best 
wine maestros, who will present 
tastings and share their extensive 
wine knowledge.

The International Riverside Marquee will 
showcase three picnic lunches over three days 
presented by Australia’s foremost specialty 
chefs celebrating France, Italy and Asia.
www.noosafoodandwine.com.au/ 

The Noosa Food and Wine Festi-
val (17-20MAY12) is among the 
premier food and wine events in 
Australia, boasting an influen-
tial line-up of over 200 leading 
international and national chefs, 
winemakers, high profile food and 
wine media, restaurateurs and 
serious foodies. 
The Festival’s showcase event is the 
Qantas Best Dinner in the World, 
a stellar seven-course degusta-
tion dinner with matching wines 
presented by Lisa Perrotti-Brown, 
Master of Wine, and hosted by 
Matt Preston. Internationally ac-
claimed chefs will also feature.
New highlights for the 2012 Festival include 
Maggie Beer and Simon Bryant combining 
forces with the Queensland Arts Orchestra, 
in The Cook, The Chef and The Orchestra for 
the Gala Concert and Dinner.



Gold Coast 
Mega Famil
14 - 18 March 2012

Registrations 
Now Open!
Discover why the 

Gold Coast is 
Famous for fun! 

To find out more 
and to register 

Cost is $250 per consultant and 
includes return Virgin Australia 
flights from Auckland to the Gold 
Coast, Theme Parks, Shopping, 
Beach activities, the Hinterland, 
a half day workshop and heaps 
of FUN! 

Nura Diya: Taronga’s 
Aboriginal Discovery Tour

Win a trip to the Festival 
with Qantas
One lucky Kiwi who books a Qantas Interna-
tional Sale flight and registers online will have 
the chance to win a travel prize for two to the 
Noosa International Food and Wine Festival.
The prize includes two flights to Brisbane, 
gold pass tickets to the festival, four nights 
accommodation, five days rental car hire and 
NZ$1,000 spending money.

Audi Endless Summer at 
Palazzo Versace
The current Audi Endless Summer package 
at Palazzo Versace combines the luxury of 
the Gold Coast hotel with an Italian inspired 
getaway in an Audi A3 Cabriolet convertible.
Australia’s only fashion branded hotel has 
partnered with the Audi Centre Gold Coast, 
and the package, priced from A$639 double, 
includes overnight accommodation with 
breakfast, programmed GPS, Italian-themed 
gourmet picnic hamper and a high-tech road 
trip kit. www.palazzoversace.com.au

Billionaire James Packer has called on 
the Gillard government and industry to 
show more aggression in shaking up 
Australia’s tourism sector so that it can 
tap the “massive opportunity” offered 
by the rise of China’s middle class.
The chairman of gaming company 
Crown, which has casinos in Australia 
and Macau, is quoted as saying invest-
ment in large-scale tourist attractions 
in Australia had been “modest” at 
best, and a more comprehensive strat-
egy was now needed to tap the lucra-
tive tourist market of the rising Asian 
tigers.

Let’s hope they notice 
the scenery....
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North Queensland 
has been chosen as 
the location for the 
much anticipated 
Sports Illustrated 
Swimsuit Issue for 
2012, which hit 
newstands in the US 
last week. 
Cover girl Kate Upton was photographed on 
Vlasoff Cay on the Great Barrier Reef, just off 
Cairns.
The Courier Mail calls it “a fantastic boost to 
Far North Queensland’s beleaguered tourist 
industry”.
The Sports Illustrated photo shoot featuring 
bikini clad models posing in beautiful loca-
tions on the Great Barrier Reef and tropical 
coast will be broadcast on television and 
distributed around the world.
The world’s biggest selling magazine issue 
with a print run of 1.5m copies, the Sports 
Illustrated Swimsuit Issue is a top secret pro-
duction that causes great excitement around 
the world. Advertising slots in the magazine 
start at A$400,000 a page.
David Letterman hosted a special editon of 
The Late Show to reveal that 2012 cover girl 
Kate Upton and three other Sports Illustrated 
models spent a week in Far North Queens-
land in November.
The crew spent three days shooting at Vlasoff 
Cay, arriving in a fleet of three helicopters. 
They also shot at Skyrail, Cairns Tropical Zoo 
and on the beach at Palm Cove.
The SI team included four photographers, 
four videographers, an editor and associate 
editor.

click here

‘Nura Diya’ meaning ‘this country or 
camp’ is Taronga Zoo’s newest tour, 
an indigenous experience starting 
next month.
Located on traditional Cammeraigal 
Country, Taronga Zoo acknowledges 
as customary owners the Cammerai-
gal people, their Country, spirit and 
traditions. 
Developed with Aboriginal people, 
and led by an Aboriginal Guide, 
the tour will take guests on a walk-
through introduction to Australia’s 
wildlife from an indigenous perspec-
tive – all framed by views of Sydney 
Harbour. They will hear stories of 
the Dreaming, and of the strong 
bonds between people, plants and 
animals; and responsibilities for the 
land they all share.
Initially the 1½-hour tour will 
depart at 0945 on Mon, Wed and Fri 
with Aboriginal Guides and oper-
ates for a minimum 2 to maximum 8 
people per group.
Advance bookings required at least 
72 hours in advance (week days 
during business hours).
All tours depart from the Information 
Desk in the Main Entrance Plaza of 
Taronga Zoo, just off Bradleys Head 
Road.
Prices are: A$99 per adult and $69 
per child (aged 4 to 15 years).

http://www.travelmemo.co.nz/voucher.php?voucher_id=1088
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As reported in TravelMemo on 10FEB, Mondo Travel is opening its own pop-
up restaurant to showcase the cuisine of some of its many destinations and at 
the same time provide valuable support for Mobility Assistance Dogs Trust.
The Tasting Lounge will ‘pop up’ at the Marvel Grill on North Wharf at 
Auckland’s Wynyard Quarter dining precinct 6pm-10pm on the last Monday 
of each month FEB-JUN, with the cuisine themed to reflect travel experiences 
in New South Wales (27FEB), Tahiti (26MAR), Western Australia (30APR), 
Thailand (28MAY) and cruising (25JUN). The food will be expertly matched 
with wines from the exclusive Marlborough label Whitehaven.
Dishes for The Tasting Lounge will be created and cooked by Brett McGregor, 
New Zealand’s first Masterchef and author of Taste of a Traveller, along with 
other guest celebrity chefs. 
Each event will feature the hilarious Jackie Clarke as maitre d’ and MC, with 
music from the big band sound of the Tuxedo Swing Orchestra, and a charity
auction held to provide funds for training Mobility Dogs, which provide 
incredible assistance to people with a long term disability. 
Priced at $99pp, tickets to The Tasting Lounge – Destination Sydney dinner 
on Monday 27FEB can be requested online or by calling 0800 955 866.
Mondo Travel marketing manager Gordon Bayne told TravelMemo he and 
the team are keen to encourage the travel industry to come along and enjoy a 
great night out, with good food, wine and entertainment, while supporting an 
important cause. 
“We are really grateful for the strong support we’ve been offered by our part-
ners Easy Mix Radio, GrabOne, Qantas and Marvel Grill,” says Bayne.
www.mondotravel.co.nz/tastinglounge

Catering for a Good Cause Brett McGregor

Jackie Clarke

Gordon Bayne
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As part of its new Tasting Lounge promotion, 
Mondo Travel is sponsoring the training of 
a Mobility Dog. The impossibly cute puppy, 
named Mondo, will be taught to perform 
special tasks that will eventually provide 
everyday functional assistance for its as-
signed human companion. Mobility Dogs are 
partnered with people living with long term 
physical disabilities like cerebral palsy, multi-
ple sclerosis, muscular dystrophy and spinal 
cord injuries.
By the time Mondo and the other dogs in the 
development programme are fully socialised 
and trained, they will be capable of perform-
ing tasks like fetching the phone, retrieving 
dropped items like papers or pens, barking 
for help, opening doors and drawers, pressing 

crossing or elevator buttons, and even helping 
with zip fasteners.
Guests at Mondo’s Tasting Lounge media 
launch were introduced to the organisation’s 
‘ambassadog’, Chance, who demonstrated 
many of the skills he and other Mobility Dogs 
can perform. 
An early Mobility Dog recipient, Amy Hogan, 
was there with her labradoodle, Bonnie, who 
she says has been invaluable as she commuted 
from the North Shore to Auckland University 
in pursuit of the double degree she now holds. 
“Bonnie even got her own cap and gown 
for the ceremony,” said Amy, who described 
how the dog was able to retrieve every one of 
the loose-leaf pages of an important assign-
ment when she dropped it in the University 
grounds on a windy day.
Amy is the daughter of well-known travel 
industry identity Mike Hogan of Hogan & 
Associates. 
Mobility Dogs has 30 dogs in service and has 
a further 30 under training. Like all organisa-
tions reliant on charity, it is always struggling 
for funding, so the profile and other support 
being provided by Mondo Travel through The 
Tasting Lounge concept are especially wel-
come, says the organisation’s Helen Spence. 
www.mobilitydogs.co.nz 

‘Mondo’ 
finds a 
sponsor

Mondo Travel marketing manager Gordon Bayne (left) and Amy Hogan (right) watch on as 
Mobility Dogs training coordinator Natalie Ram introduces Mondo at the launch promotion.

Ambassadog Chance 
demonstrates his retrieval 
skills

Mondo Travel’s 
Mandy Veale, 
Gordon Bayne 
& Angela 
Bartlam with 
puppy Mondo
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ASIA

PACIFIC ISLANDS
New apartments at First Landing Fiji
First Landing Beach Resort has just opened 
three new Oceanview Apartments close to the 
white sand beach at the resort.  They are in 
one building, all sea facing with a common
swimming pool. 
They are new room categories for the resort 
and there are plans to expand this concept.  
All apartments are close to the main First 
Landing Resort bar, restaurant and main 
swimming pool area.
There are two ground floor units. The Ocean-
view Studio Apartment offers a large bed-
room/lounge area with microwave, bar fridge, 
lounge furniture, chairs and table on the 
screened veranda,  large bathroom with bath 
and separate shower and can sleep up to 4. 
The Oceanview One-Bedroom Apartment of-
fers a large bedroom with private bathroom, 
and separate lounge area with full kitchen 
with microwave, two-burner hob, fridge, and 
fully equipped kitchen.  The spacious bath-
room has a bath and separate shower. This 

unit can sleep up to four guests in the same 
bedding configuration as the Oceanview Stu-
dio Apartment but with two separate sleep-
ing areas. There is also a washer/dryer in this 
apartment. 
The Oceanview Three Bedroom Apartment has 
two bedrooms, each with their own bathroom 
with shower and bath, while the third and 
smallest bedroom uses a toilet/shower bath-
room off the lounge area. The full kitchen has 
oven, hob, microwave, dishwasher and full 
fridge, and there is a washer and dryer in the 
apartment. There is a dining table and lounge 
furniture inside, with another dining table on 
the spacious veranda. This apartment sleeps 
up to 6 comfortably.
“These units are perfect for longer stays or for 
families and offer excellent value for money,” 
says NZ Rep Lesley Perrie from Planet Travel 
Marketing (part of the  A-Team).
Contact your preferred wholesaler or email 
info@planetmarketing.co.nz  

New NZ-Japan air services 
agreement
NZ Transport Minister Gerry Brownlee says 
new air services arrangements with Japan 
build on the already strong relationship be-
tween the two countries.
“The arrangements New Zealand and Japan 
have negotiated will remove many of the cur-
rent restrictions on services by the airlines of 
the two countries,” says Mr Brownlee.
“New Zealand has close ties with Japan, and it 
is an important trading partner. This should 
help strengthen these links, by making it 
easier for the airlines of the two countries to 
introduce new services.”
For New Zealand airlines, limits on opera-
tions to and through airports in Japan outside 
of the Tokyo region have been removed. 
Reciprocal rights will be available for Japa-
nese airlines.
In addition, for New Zealand airlines, the 
right to operate a daily service to Narita 
Airport has been confirmed (restrictions will 
be removed in 2013) and an understanding 
has been reached on the possible future use of 
Haneda Airport. Airports in the Tokyo region 
have limited capacity for additional opera-
tions.
For the airlines of Japan almost all restrictions 
on services to and through New Zealand have 
been removed, although they too will initially 
be limited in any operations to New Zealand 
from Narita.
New understandings were also reached on 
tariffs regulation, and aviation safety and 
security.
New Zealand’s air services relationship with 
Japan is one of our oldest, the current treaty-
level Agreement, which will remain in effect, 
having been signed in 1980.

Qantas drops India, again
Qantas last week announced that it is dropping its thrice-weekly 
Singapore-Mumbai operation as part of a review of its long haul 
operations. As the Centre for Asia Pacific Aviation points out, 
Qantas has entered and withdrawn services to India numerous 
times in recent years, casting doubt in the Indian market about 
Qantas’ commitment. CAPA says competitors including Singa-
pore Airlines offer a far greater service to the fragmented India 
market, where no one point serves as main gateway.
While Qantas probably sees India as an important future source 
of business, at the moment its A330s are seen to be more profit-
ably and competitively deployed on coast-to-coast domestic ops.  

Ha Ha at Elephant Hills
Elephant Hills international marketing 
manager Jonathan Chell has told Marieanne 
Ouwehand at Tourism Authority of Thailand 
that, after a 22-month pregancy, the resort’s 
elephant TorPor has given birth to her first 
calf, Ha Ha.
Chell, who promotes the Elephant Hills Safari 
Camp and Elephant Hills Rainforest Camp 
in Khao Sok National Park, Thailand with an 
enthusiasm that makes him a popular visitor
with industry partners here, says the long 
wait was worth it.
“This is TorPor’s first baby so she is just get-
ting used to having her around and was a 
little reluctant to feed her at first but she has 
now settled down and both mother and baby 
are doing well. Every baby born is a success 
for the Asian Elephant here in Thailand and 
we are very, very proud to have had this hap-
pen at our camp – perhaps TorPor will have 
even more in the future!”
Ha Ha means ‘55’ in Thai and coincides with 
2555, this year in the Buddhist calendar. 
Check out Ha Ha on YouTube here.
Last year TravelMemo ran a two-page feature 
on a TAT agents’ famil to Southern Thailand 
that included an overnight stay at the Safari 
Camp and a visit and inspection of the newly 
opened Rainforest Camp. View it here.

Exotic Holidays
Specialist Tour Operator India & Sri Lanka FOR A COMPETITIVE QUOTE 

PHONE 0508 396 842

http://youtu.be/6TXsX7vd6TI
http://www.travelmemo.co.nz/voucher.php?voucher_id=1089
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Top golfers promote Vietnam
Three greats of the modern era of golf - Colin 
Montgomerie, Greg Norman and Sir Nick Faldo 
- have come together to promote golf tourism in 
Vietnam.
With their tournament playing days virtually 
over, each of the trio has turned his attention 
to other business activities, including designing 
world-class golf courses. Between them, they 
have 108 courses in play, including one each in 
Asia’s newest golf destination, Vietnam’s Central 
Coast based on the city of Danang.
Each course is a member of the new Golf Coast 
Vietnam destination-marketing group that is 
seeking to attract golf tourists from regional 
Asian markets and further afield, especially Aus-
tralia, New Zealand and western Europe.
Montgomerie Links, which opened in 2009, was 
named last year for the second year in succession 
as Vietnam’s best golf course. 
Right next door is Danang Golf Club’s Dunes 
course, designed by Greg Norman, which 
opened in 2010. Of the 73 Norman-designed 
courses in play around the world, the links layout 
built between sand dunes ranks among his best, 
and was named last year as Vietnam’s best new 
course.
Within the next six months, a third course - 
Laguna Lang Co, designed by Sir Nick Faldo 
- will open north of Danang. The undulating 
course that winds through woodlands, wetlands 
and rice paddy to the beach is mid-way between 
Danang and Hue.
Coming on board for the launch of Golf Coast 
Vietnam is the Hyatt Regency Danang Resort 
and Spa, a five-star beachfront property, which 
is close to both courses. And dedicated inbound 
golf tourism operator Golfasian - through its 
Vietnam subsidiary company Golfasian Vietnam 
- has been appointed the exclusive tour operator 
for the new group.

THE AMERICAS

From 01 April – 31 May, the Hawai‘i Travel Industry have amazing travel industry rates 
as their way of saying ‘mahalo’ (Thank you)     Visit www.mahalomonth.com

World Journeys hosted a Canadian Breakfast seminar at The Langham Auckland last 
Friday with special guests  (from left): Josephine Wasch from VIA Rail Canada, Joanne 
Motta from Tourism British Columbia, Natacha Fudem from Edmonton Tourism and 
Corey Marshall from Anderson Vacations (at right), who entertained and educated the 
invited agents.  Kim Houston of World Journeys (second from right) joined them to 
promote the Rocky Mountaineer.

Andes, Amazon & Atacama
For those with three weeks to ‘do’ South America, World Journeys rec-
ommends its 22-day small group hosted “Wonders of South America” 
journey departing 20MAY12.  Culture, history, ancient ruins and 
incredible scenery are combined with beautiful accommodation, 
including a hacienda in Ecuador, an Amazon Jungle Lodge, and a 
stunning eco-lodge in the Atacama Desert. 
This Journey through Ecuador, Peru and Chile is priced from $9,875pp 
share twin including airfares ex AKL; transfers, transport and sightsee-
ing with English speaking guides; 4 star hotels; many meals, and the 
services of an escort (subject to a minimum of 15 participants).  
Contact World Journeys 0800 117311 or info@worldjourneys.co.nz

Rocky gift for Oscar nominees  
Some of Hollywood’s hottest stars may soon 
be seen enjoying fine wine and cuisine and 
extraordinary service on the Rocky Moun-
taineer train. World Journeys says all Acad-
emy Award nominees will be given tickets for 
a four-day, three-night Classic First Passage to 
the West vacation for two adults from Van-
couver to Banff in GoldLeaf Service. Given to 
the stars during the Red Carpet Style Lounge 
pre-Oscars event on 22FEB, the coveted gift 
bag offers select items from top global luxury 
brands that have been hand-picked by event 
organizers.
Onboard the Rocky Mountaineer, celebri-
ties will enjoy luxurious surroundings in a 
bi-level, custom-designed dome coach with 
panoramic views of the Canadian Rockies, 
gourmet cuisine in a private dining car and 
personalised service by Rocky Mountaineer 
Hosts. Overnight stays at iconic hotels in 
Vancouver and Banff are included with this 
exclusive package.   
This gift bag inclusion is the latest in Rocky 
Mountaineer’s dedicated commitment to the 
entertainment industry; from hosting celebri-
ties onboard private coaches to serving as set 
of ABC-TV’s The Bachelorette.

http://www.mahalomonth.com
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=318&packageName=Wonders-of-South-America--


Rosewood Hotel Georgia, 
Vancouver 
Highlighted as one of “Our favourite places 
to stay” in World Journeys new World 2012 
brochure, the Rosewood Hotel Georgia first 
opened in 1927 in the heart of downtown 
Vancouver.  The elegant Georgian Revival 
structure welcomed a who’s who of the enter-
tainment world to British Columbia, includ-
ing Elvis Presley, Nat “King” Cole, Katharine 
Hepburn and British royalty.
The legendary boutique hotel, refurbished 
and unveiled in JUL10 as Rosewood Hotel 
Georgia, now features 156 guest accommo-
dations, Sense, A Rosewood Spa® and a sig-
nature fine dining restaurant. Offering stylish 
elegance equal to its landmark location in 
downtown Vancouver, the hotel is designed 
with a residential atmosphere.
World Journeys director Kim Houston has 
recently stayed at the Rosewood and highly 
recommends the hotel which she says is “in a 
fabulous location and the service is superb!”.   
An added bonus to staying at the Rosewood 
is the Bentley available for complimentary 
transport within the city.  Rates start from 
NZ$163pp per night, including a complimen-
tary room upgrade to a Deluxe King Room.   
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

London on Sale Flights + 2 nights from $2899*
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*email: res@escape-holidays.co.nz*

Calgary Stampede Centenary 
(06-15JUL)
Agents are urged to secure Calgary Stampede 
arrangements for their clients early this year 
because of heightened interest in the world-
famous event’s 100th Anniversary.  World 
Journeys Director Kim Houston says their 
partners in Canada are seeing booking rates 
45% up on this time last year, which means 
availability will become tight.  
The World Journeys 4-day Calgary Stampede 
package is created as a seamless experience, 
including 3 nights accommodation,  re-
served Rodeo and Evening Show seating, a 
Calgary Tower Elevation Pass, two Skyrides 
across Stampede Park, event tickets for the 
Stampede Park for both days,  a selection of 
souvenir items, and most importantly, a two-
day Light Rail Transit Pass which allows easy 
come and go access from the city centre.  The 
package is priced from $905pp share twin at 
the O Suites Condos, to $1,504pp share twin 
at the Fairmont Palliser Hotel.  
Call World Journeys on 0800 117311.

VIA Rail Canada online
World Journeys has added a new section on 
its website promoting VIA Rail in Canada.  
VIA provides passenger services mandated by 
the Government of Canada, including rapid 
intercity services, cross-Canada services, and 
services to remote communities.  
In Western Canada, VIA’s year-round, 
all-weather services include the legendary 
‘Canadian’ train operating between Toronto 
and Vancouver three times per week.  Breath-
taking landscapes, a high level of service and 
outstanding dining attract over 100,000 trav-
ellers every year, and today’s travellers can en-
joy a newly refurbished service subsequent to 
more than $22 million having been invested 
in modernization over the last two years.  The 
Canadian cars boast an all-new design with 
elegantly cosy cabins, and newly outfitted
dining cars featuring new china and linen.  
World Journeys features several packages 
on its website which incorporate VIA Rail, 
including ‘Mountains, Lakes & Glaciers’ in 
Western Canada, ‘Landmarks of Eastern 
Canada’, and ‘Churchill Town & Tundra 
Experience with Via Rail’ in the North.  
Call 0800 117311. 

Edmonton’s aurora viewing
“Head a little outside the city and look north 
after dark on a clear night.” That’s Edmonton 
Tourism’s Natacha Fudem’s advice to those 
wanting to witness the spectacle of Aurora 
Borealis in Edmonton, Canada. 
“Patience is also a virtue as sometimes the 
aurora can spark up from a dim inkling of a 
display quickly into a really brilliant spectacle.”
Natacha also recommends logging onto 
www.aurorawatch.ca while there, as the site 
provides a real-time monitor of geomagnetic 
activity in the Edmonton area, along with 
photos of recent events. 
Although the Northern Lights occur mostly 
APR-SEP, World Journeys recommends 
Edmonton as a year-round destination. It 
offers an array of winter and summer outdoor 
activities, and is famous for its festivals, arts 
and culture, National Parks and the legendary 
800-store West Edmonton Mall with its sea-
lion encounter, roller-coaster and more. 
World Journeys’ 4-day Snapshot Edmonton 
package is priced from $428pp share twin, 
or your clients can include Edmonton in any 
Canadian itinerary, as its only a 3-hour drive 
from Calgary and 4½ hour drive from Banff.   

http://www.escape-holidays.co.nz
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OZ fares are in your GDS 
Ticket through your consolidator.

AKL/WLG/CHC 
to LON/FRA/PAR/IST

from 
NZD2721RT    

EUROPE 
with SEOUL

AFRICA / MID EAST

Ultimate East Africa  
Agents with discerning clients wanting to see 
the real Africa should consider World Jour-
neys’ small group hosted “Best of East Africa” 
01JUN12 departure.  
World Journeys Director Ange Pirie says 
“Timed for the Great Migration sweeping 
from Tanzania’s Serengeti to Kenya’s Maasai 
Mara, we’ve handpicked some of our favourite 
lodges and camps in Kenya and Tanzania, 
and combined them with extraordinary game 

Israel demand high 
says wholesaler
Middle East & Mediterranean specialist 
wholesaler, The Innovative Travel Co. has 
noted that demand for travel to Israel contin-
ues to grow.  The interest is there from a great 
number of NZ travellers who love history, 
culture and the ability to bring so much alive 
on a visit to this astonishing country, says 
Carol Wisker, National Sales & Marketing 
Manager.  “There is so much to see, stories 
we all know from history, Sunday School etc.  
It really is like walking through a book and 
something clients will never forget.  
“Our local representatives in Israel provide 
great personalised service and a comprehen-
sive programme of flexible options and local 
tours with guaranteed departure (minimum 2 
pax) which can be customised around clients 
exact requirements.”
Combining with Jordan and/or Egypt is also 
a very popular choice.  A tour of the Holyland 
(Jordan & Israel) which is fully escorted by 
Rev Mike Hawke, departs 17JUN12.  The tour 
is almost sold out, so any interested parties 
will need to be quick to secure the last few 

spaces still available. Currently Innovative are 
providing an early booking offer of 4.5% off 
all Ancient Kingdoms Holidays arrangements 
(not already on special offer) booked and 
paid by 09MAR.  FREEPHONE 0508 100 111 
info@innovative-travel.com

viewing for the ultimate East African experi-
ence”.  
Priced from $22,465pp share twin, this in-
cludes airfares ex AKL/CHC; accommodation 
in deluxe lodges such as Elsa’s Kopje, luxury 
tented camps,  and 4-star hotels; all game 
viewing, park fees, meals and most beverages 
while on safari; transfers, sightseeing, and a 
World Journeys host (subject to a minimum 
of 15 passengers).  Click on the link in this 
story for details.

EUROPE
Europe photography tours with Insight Vacations

Ultimate Edinburgh

To help clients capture some of Europe’s 
most stunning cities and photogenic villages, 
Insight Vacations has released two exclusive 
tours guided by professional photographers; 
the 10-day Rome to London In Focus and the 
12-day A Snapshot on Europe. 
Along the way participants will be joined by 
a professional photographer, who will help 
them capture each moment through a range 
of tips and tutorials.
On each of these premium tours, accompa-
nied by one of Insight’s experienced Tour 
Directors, they’ll stay in first class to deluxe 
hotels in desirable locations, enjoying deli-
cious dining experiences and travelling by 
luxury coach with business class legroom. 
>> The 12-day A Snapshot on Europe is 
priced at $4459pp twin share, land only (sin-
gle supplement priced at $1259) and departs 
ex Amsterdam on 08AUG12. 

Travelling through Amsterdam, Rhineland, 
Innsbruck, Venice, Lucerne, Paris and Lon-
don this tour will be accompanied by Ian R 
Smith, a Fellow of the Royal Photographic 
Society and Associate of the British Institute 
of Professional Photography. He now heads 
up the Bournemouth University BA (Hons) 
programme in Photography. 
>> Insight Vacations’ 10-day Rome to London 
In Focus is priced at $4031pp twin share, land 
only (single supplement priced at $1007) and 
departs ex Rome on 11AUG12.
Guests will be joined by James R C Smith, the 
curator of a successful travel and photography 
blog with extensive experience as a photogra-
pher within the travel industry. Photography 
skills can be put to the test in Rome, Florence, 
Venice, Lucerne, Paris and London. 
Visit www.insightvacations.com/nz or free-
phone 0800 656 111.

World Journeys says 2012, the year of Queen 
Elizabeth’s Diamond Jubilee, is the ultimate 
time to visit Edinburgh and enjoy the Royal 
Military Tattoo, and the Fringe Festival.  
Their new 5-day package includes sightseeing 
in Edinburgh and tickets to the Tattoo; plus 
touring to Royal locations such as Glamis and 
Stirling Castles, the town of St Andrews, and 
a visit to a Whiskey Distillery for a tour and 
tasting.  Priced from $4,790pp share twin, this 
includes 4 nights 4 star boutique hotel accom-
modation with breakfast; the services of chauf-
feurs, walking guides and touring guides; and 
sightseeing.  Contact World Journeys 
0800 117311 or info@worldjourneys.co.nz

Victoria Beckham is to 
star in a promotional 
film for VisitBritain to 
help attract extra visitors 
during the Olympic year, 
according to a report 
in the Mirror. The foot-
age will push the British 
fashion industry and will 
also feature one of the 
former Spice Girl’s highly 
rated fashion designs.

http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=271&packageName=Best-of-East-Africa-June-2012
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=1000259&packageName=Royal-Edinburgh-Military-Tattoo
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Experience Abruzzo on personally guided tours 
Travellers can get off the beaten track on their 
Italian holiday and experience Italy the way 
the locals do – by immersing in food and cul-
ture with Brisbane-based Absolutely Abruzzo 
Tours.
Luciana Masci, (right)whose family roots are 
in Abruzzo, and her operatic tenor husband 
Michael Howard personally guide all tours, 
allowing guests to experience the traditional 
culture of Italy’s central region of Abruzzo in 
small intimate groups of up to 12 people in a 
region untainted by mass tourism.  
Guests experience hands-on cooking with 
village women, using authentic recipes passed 
down through generations; taking guided 
walks through stunning mountain scenery; 
shopping at outdoor fresh food markets; visit-
ing centuries-old frescoes in quiet medieval 
churches; enjoying operatic songs in crum-
bling castles and above all sharing the Italian 
love of great food, wine and culture. 
In 2012 Absolutely Abruzzo has expanded its 
tour offering with the addition of its Tastes 
of Abruzzo tour. This new tour focuses on 
the culinary skills shared by local ladies and 
acclaimed local chefs, and their ability to 
turn fresh, local ingredients into traditional, 
mouth-watering meals. 
Spend four days (3 night) indulging in hands-
on cooking and preparing traditional and 
modern dishes with fresh, local produce. Tour 
cost is A$1980pp twin share, departing on 
09JUN12 with a summer inspired menu, and 
06AUG with an autumn inspired menu.
Absolutely Abruzzo also offers three other 
guided tours for 4 and 8 days. The Gourmet 
Getaway to Abruzzo will wine and dine guests 
in the Apennine Mountains in an authentic 
village experience. The tour runs over 4 days 
(3 night) for A$1980pp twin share. Tours 

depart on 22MAY, 06JUN, 10JUL, 29AUG, 
18SEP and 03OCT12. 
There are also two 8-day (7 night) Medieval 
Magic of Abruzzo tours 29JUL and 09SEP, 
with the July tour coinciding with the colour-
ful pageantry of an ancient joust, complete 
with flag throwers and medieval musicians. 
Tour cost is A$4700pp twin share.
The 8-day (7 night) Along the Shepherds 
Tracks tour takes a leisurely pace, staying 
in the tranquil countryside of Abruzzo and 
experiencing central Italy at a slower pace, 
also with a private cooking class with local 
Abruzzese women. The tour costs A$4700pp 
twin share, departing on 27MAY, 17JUN and 
23SEP.
Tours are all inclusive – accommodation, 
all meals and drinks with meals, wine, olive 
oil and cheese tastings and exclusive perfor-
mances by Michael Howard.   The couple 
spend six months of the year in Australia and 
six in Abruzzo and their passion for the re-
gion of Luciana’s family shines through their 
personal service and attention to detail.
Day tours and custom tours are also available 
upon request. For further information or to 
book visit http://www.absolutelyabruzzo.com 
or email info@absolutelyabruzzo.com 

Qantas 100% committed to New Zealand
Qantas New Zealand’s regional general man-
ager Rohan Garnett says the withdrawal of 
the airline from the Auckland – LA route was 
part of a broader strategy to restructure the 
company’s international operations.
“Unfortunately the Auckland – LA route, 
which primarily serves leisure passengers, is 
not profitable and the difficult decision has 
been made to cease operations.  
“We remain 100 per cent committed to the 
trans-Tasman market and will continue to 
operate around 30 flights a day between New 
Zealand and Australia,” Rohan Garnett said.
Qantas will also continue to offer several 
flights each day to the United States from 
Sydney, Melbourne and Brisbane, with the 

Sydney-Auckland portion of the LA service 
remaining and being served by a Boeing 737-
800 aircraft.
“Our Australia – United States service offers 
passengers a wider choice of flights and air-
craft, including the new A380 and First Class 
service.
The AKL-LAX service is one of a number 
of underperforming routes that Qantas has 
withdrawn from in a difficult operating en-
vironment. Like all airlines, Qantas is under 
pressure from the European debt crisis and 
sustained high fuel prices.  At this stage there 
is no impact on jobs in New Zealand, Mr 
Garnett said.

Wellington delivers for Queenstown
The introduction of direct flights from Wel-
lington to Queenstown has resulted in record 
numbers for the alpine resort’s airport. 
Jetstar began WLG-ZQN ops in December 
and since then, passenger numbers between 
the two destinations tripled to 11,416 in 
JAN12 alone. 
Previously, the route didn’t contribute much 
to overall domestic passenger volume, says 
QAC acting CEO Simon Barr. 
“However, latest figures show that in January, 
13.2% of all our domestic travellers were on 

a Queenstown-Wellington service, compared 
with 4% in previous months.” 
Last month, 86,426 domestic passengers 
passed through Queenstown Airport – up 
18.5% on JAN11. 
“This was the largest number of domestic pas-
sengers to pass through Queenstown Airport 
in one month ever,” Barr says. 
“A main driver behind this record monthly 
growth was the new Jetstar Queenstown-
Wellington daily flights.” 

Qantas has confirmed that its long-awaited Boeing 787 Dreamliner will 
be delayed another six months due to more problems at Boeing. Qantas 
chief financial officer Gareth Evans said the airline’s first 787-800 was now 
due in the middle of next year. Qantas has ordered 15 787-800s that are 
initially going to Jetstar as part of a bigger order of 50 aircraft.
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Air Australia ego trip over
Air Australia, formerly Strategic Airlines, 
is now in voluntary administration, having 
stranded around 4,000 passengers overseas 
and left a further 100,000 wondering if they’ll 
ever get their money back on the tickets 
they’ve bought.
The Brisbane Courier Mail says the airline 
“lived life large for the past three years”, 
detailing a big-spending approach to promo-
tion, with lavish, celebrity-studded launch 
flights and sponsorships. 
“Strategic Airlines, which first registered as 
a proprietary company in May 2008, was 
started with $12 million.
“It propelled itself on to the Australian social 
scene when it emerged as a major sponsor of 
the Nikon Indy 300 on the Gold Coast the 
same year.
“As part of the deal, the company was to fly 
in 26 Indy cars from the US at $500,000 each 
ahead of the event ... even before its first spe-
cialty aircraft landed on Australian soil.”
Bundaberg man Michael James, a former 
Ansett staffer, bought half of Strategic Avia-
tion in 2002.
It was a company that had been trading as Air 
Charter Logistics since 1991, specialising in 
oversize cargo and charters. Mr James turned 
it towards defence force contracts in the Mid-

dle East and other conflict zones and with 
the proceeds Strategic became a commercial 
airline when the defence contracts eventually 
went elsewhere.
By JUN10, Strategic was running direct 
flights from Brisbane and Melbourne to Port 
Hedland and the Pilbara, servicing the lucra-
tive fly in-fly out mining traffic, and was also 
running a Perth to Bali A320 service three 
times a week - its first international commer-
cial venture.
It launched flights from Brisbane to Bali in 
DEC10, with fares from A$309 one-way. 
Having rebranded to Air Australia it added 
Phuket to the network, and two months ago 
began flying to Hawaii.
The ABC quotes Administrator Mark Korda 
of KordaMentha as saying that Air Australia 
had been unable to purchase fuel at Phuket 
International Airport for its return flight to 
Australia.
“The directors had a meeting at 1:30 this 
morning and appointed us as administra-
tors due to the solvency of the company,” Mr 
Korda said.
Crikey’s aviation blogger Ben Sandilands says 
the story doesn’t stack up. He writes in Plane 
Talking that airports exposed to Air Australia 
as unsecured creditors had become increas-

ingly restless over the New Year period  and 
that there had been reports early last week 
that KordaMentha had been “working close-
ly” for some time with the struggling carrier.
“At about this time,” says Sandilands, “Air 
Australia was also claiming that it would in 
fact make a profit in the current financial 
year, although it was seeking “cornerstone” 
investors, and was not in a position to discuss 
its commercial-in-confidence figures, includ-
ing a widely rumoured figure of debts of $30 
million, some of which were being pursued 
by creditors.
“It made these statements before and after 
Flight Centre, late in November, began re-
quiring customers buying Air Australia flights 
and holiday deals to sign a form acknowledg-
ing that they understood that the airline was 
not covered by insolvency insurance, which 
Flight Centre associate Cover More, had 
withdrawn.”
KordaMentha says that as well as standing 
down all 300 staff, it has put Air Australia 
up for sale. With no goodwill and most of its 
fleet being leased aircraft, there doesn’t seem 
to be much to sell, and its traffic rights into 
Asia and Hawaii don’t have a value either, as 
they are readily available to any Australian 
flag carrier seeking them.

Virgin complains to EC over bmi deal
Virgin Atlantic has submitted a formal com-
plaint to the European Commission claiming 
that domestic UK airfares could rise by more 
than 30% if bmi is purchased by British Air-
ways’ parent company IAG.
Sir Richard Branson, Virgin’s president, said 
that businesses in Scotland and north-west 
England would be faced with only having one 
airline choice – British Airways – if they need 

to fly to Heathrow.
But IAG has hit back by saying that its pur-
chase of bmi was “the only option for safe-
guarding services to the UK regions” and BA 
was committed to increasing flights to Scot-
land and maintaining services from Belfast to 
Heathrow if the purchase is completed.
If approved, the merger would see British 
Airways hold 52% of slots at Heathrow and 

IAG’s chief executive Willie Walsh has argued 
the consolidation will help BA to launch 
more long-haul routes, which are desperately 
needed in the emerging economies of India, 
China and Brazil.
The EC has provisionally given 16MAR as its 
deadline for a decision, but Britain’s Office of 
Fair Trading could yet ask for jurisdiction to 
look into the impact of the deal.

Emirates to sponsor U.S. Open 
In partnership with the United States Ten-
nis Association, Emirates has announced 
a global, integrated sponsorship of the US 
Open and US Open Series.
As part of the agreement, Emirates becomes 
the “Official Airline of the US Open” and 
the title sponsor of the “Emirates Airline US 
Open Series,” whose 10 events combine to 
form the summer hardcourt professional ten-
nis season and lead into the US Open. 
The seven-year sponsorship rights include 
integrated consumer experiential elements 
and substantial digital media assets and op-
portunities. 
Emirates will have a significant on-court 
presence and also receive global promotional 
rights. In 2011, the US Open Series collec-
tively reached a US viewing audience of 39 
million and drew more than 800,000 fans.

Emirates has opened its first airport 
lounge on the US West Coast, at San Fran-
cisco International Airport (SFO). 
The new lounge represents a US$4 million 
investment in the Bay Area.

American US$1.1b loss in Q4
AMR Corp, the parent of American Airlines, 
says it lost US$1.1 billion in the fourth quar-
ter as it wrote down the value of planes and 
other property and paid more for jet fuel. 
The company, which filed for bankruptcy 
protection in November, said that the results 
compared with a loss of US$97 million a year 
earlier, when AMR still hoped to avoid bank-
ruptcy by cutting costs. 
Excluding special items, AMR said it would 
have lost US$209m, compared to an after-
items loss of US$69m a year ago. 

http://www.lufthansaexperts.com
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Cunard’s newest liner, Queen Elizabeth called 
at Auckland yesterday during her second 
World Voyage, and will call at 
Wellington and Dunedin over coming days. 
During her time here, the ship will deliver 
$3.5m into the NZ economy.
This is the second visit to New Zealand by 
the 100,000-ton ship, and Carnival Australia’s 
CEO, Ann Sherry used the opportunity to 
show her off to travel agents and to host a 
Champagne Lunch for stakeholders and 
dignitaries like Waterfront Auckland chair-
man Bob Harvey and city councillor George 
Wood, celebrities like Rachel Hunter and 
Colin Mathura-Jeffree, and a strong media 

turnout.
Ms Sherry pointed out that next year will see 
all three Cunard liners in local waters. Queen 
Mary 2 will sail the first Royal Circum-navi-
gation of New Zealand in MAR13, following 
on from sister ship Queen Victoria, which will 
call in during FEB13 on her World Voyage, 
while Queen Elizabeth will visit four ports 
during her 91-night Exotic Discoveries voy-
age later that month.
Queen Elizabeth arrived in Auckland with an 
international mix of passengers, including 
600 Brits, 500 Americans, 200 Australians, 
200 Germans and more than 100 Kiwis. Some 
275 New Zealanders embarked.

Royal Visit by Queen Elizabeth

Royal Princess debut details
Princess Cruises has unveiled the maiden sea-
son itineraries of its highly-anticipated Royal 
Princess debuting in JUN13, as well as some 
additional features of the ship’s signature, and 
greatly expanded atrium, the social hub of the 
ship.

with a new twist, including the International 
Café, Sabatini’s Trattoria, and Crooners mar-
tini bar which will now feature dueling piano 
entertainment and a dramatic ocean vista.  
And the Bar Piazza will feature an exclusive 

Marina Wi-Fi upgraded
Oceania Cruises ship Marina has had her Wi-Fi 
system upgraded and the signal strength in all 
625 staterooms is now 4 bars or better (on a 
scale of 5). This work successfully resolves issues 
raised by guests in a number of staterooms.  
The infrastructure of Riviera has been set up so 
that its internet signal will be at good strength in 
each stateroom when she enters service in May.

Preceding the 
ship’s inaugural 
programme of 
12-day Grand 
Mediterranean 
cruises between 
Barcelona and 
Venice begin-
ning on 23JUN13, Royal Princess will sail 
on her inaugural voyage, a seven-day Iberia 
cruise between Southampton and Barcelona 
departing 16JUN.  
There will also be two three-day preview 
cruises sailing roundtrip from Southampton 
on 10JUN and 13JUN. 
Also revealed were more details about the 
ship’s atrium with the signature space 50% 
larger than on the newest class of Princess 
ships. Royal Princess will debut a number of 
brand new features, including Bellini’s Italian 
cocktail bar, Ocean Terrace seafood bar, a 
gelateria, and Celebrations, a new gift shop.  
Favourite passenger spaces also return, many 

twin tea tower 
with over 300 
tea and infusion 
combinations.
The 3,600-
passenger Royal 
Princess is the 
first of two 
new-generation 

ships for Princess and new features found 
aboard will include an over-water SeaWalk, a 
top-deck glass-bottomed enclosed walkway 
on the ship’s starboard side extending more 
than 28 feet beyond the edge of the vessel, 
and the similarly-unique cantilevered 
SeaView bar. Also on her top decks, Royal 
Princess will feature a new adults-only pool 
surrounded by seven plush private cabanas 
that appear to be floating on the water, two 
additional pools, a dazzling water and light 
show, an expanded version of Princess’ 
signature adults-only haven, The Sanctuary, 
and the popular poolside theatre, Movies 
Under the Stars.
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7-day Alaska Explorer
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 Twin/Double
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Based on 06MAY12 
departure

from
Roundtrip from Seattle 

via Tracy Arm / twin Sawyer Glaciers

ms Oosterdam

Carnival Legend transatlantic 
crossings in 2013
Carnival Legend will operate a 15-day transat-
lantic crossing departing Tampa on 07APR13 
and arriving Barcelona 22APR13.  Featured 
ports on this voyage include King’s Wharf, 
Bermuda; Ponta Delgada (Azores), Portugal; 
and Malaga and Palma de Mallorca, Spain.
Following its European schedule, the ship will 
operate another 15-day transatlantic cross-
ing from Barcelona to Tampa 12-27NOV13, 
calling at Palma de Mallorca and Malaga, 
Spain; Funchal (Madeira), Portugal; Grand 
Turk, Turks & Caicos Islands; and the private 
Bahamian island of Half Moon Cay.
From Tampa, Carnival Legend will sail on 
a special four-day cruise before resuming 
seven-day Caribbean service 01DEC13. The 
week-long cruises call at Half Moon Cay; 
Nassau, The Bahamas; and Key West, Fla.; 
or George Town, Grand Cayman; Cozumel, 
Mexico; Mahogany Bay, Roatan; and Belize 
City, Belize.
Call Francis Travel Marketing on 09-444 2298 
for details and fares.

Norway/Western Europe, British Isles cruises 
round-trip from Dover
For the first time, Carnival Legend will offer 
an extended series of voyages from Dover 
(London) with 12-day cruises to Norway/
Western Europe, the British Isles and the 
Baltic.
The programme includes a “Norway & West-
ern Europe” cruise offering a unique combi-
nation of ports, as well as the experience of 
sailing the Norwegian fjords. The voyage will 
operate 01-13SEP13, and visit Alesund, Ber-
gen, Stavanger, and Oslo, Norway; Hamburg; 
Amsterdam; Zeebrugge (Bruges) and Brus-
sels; and Le Havre (Paris). 

A “British Isles, Norway & France” voyage 
will depart 13SEP13, and feature stops at 
Stavanger, Norway; Edinburgh, Invergordon, 
and Glasgow (Greenock); Belfast; Dublin; and 
Le Havre (Paris).
Six “Baltic Wonders & St. Petersburg” cruises 
will also be offered, visiting Copenhagen, 
Denmark; Berlin (Warnemunde); Helsinki; 
St. Petersburg (overnight call); Tallinn; and 
Amsterdam. Departure dates include 21JUN, 
03JUL, 15JUL, 27JUL, 08AUG and 20AUG13. 
The 21JUN departure will visit Zeebrugge 
(Bruges) and Brussels instead of Amsterdam.

Singapore has released the first 
images of its new International 
Cruise Terminal to be located at 
Marina South. The terminal has 
been designed to provide a seam-
less experience for passengers. 
The terminal will be large enough 
to accommodate some of the 
largest ships in the world, including 
Oasis-class ships and will feature a 
spacious arrival and departure hall 
and an extensive transportation 
area to enable movement of 
passengers in and out of the port 
area. There will be a designated 
area for taxis, coaches and private 
cars.

http://www.hollandamerica.com/find-cruise-vacation/CruiseDetails.action?destCode=A&flexibleMonths=false&noOfFlexibleMonths=1&pageNumber=1&sourceName=byRegion&directionCode=E&voyageCode=O240&webItineraryIdForAudit=AES207&utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=16+February+12
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Free cabin upgrade on 
Celebrity Solstice
New Zealand guests need to be quick to 
secure a Celebrity Cruises free cabin upgrade 
on the maiden season down under of Aus-
tralasia’s highest rated superliner, Celebrity 
Solstice. 
Guests who book an interior cabin before 
29FEB12, will receive not just an upgrade, 
but a double upgrade to a Balcony cabin, for 
bookings on a wide selection of Celebrity 
Solstice’s summer 2012–13, sailings depart-
ing from Sydney, Fremantle, Auckland and 
Singapore.  
Prices for this limited offer start from 
$2,369pp for an interior cabin on a 11-night 
Tropical Queensland Easter cruise. That’s just 
over $200 a day for 11 nights of pampering, 
fine cuisine and rejuvenation, says Celebrity.    
Prices are per person based on twin occupan-
cy and inclusive of all taxes, fees and onboard 
gratuities; some further conditions apply.
An 18-night Australia and New Zealand 
cruise departs from Auckland on 28JAN13 
and offers savings of $480 on an interior 
cabin, with an Early Bird booking priced 
from $3,889 – and this includes a free up-
grade to a balcony cabin.  This cruise has port 
calls down the East Coast, then visits Milford, 
Doubtful and Dusky Sounds, before cruis-
ing to Sydney, Hobart, Adelaide, Esperance, 
Albany and completing the cruise in Perth.  
For those short on time or who prefer a 
shorter cruise, there is a 12-night cruise to 
Sydney, which departs from Auckland on 
04JAN13 and 16MAR13. Book this cruise 
now, and save $310 on an Interior cabin, with 
an Early Bird price of $2,359, plus receive a 
free upgrade to a balcony cabin. 
Call 0800 102 123.

Orion’s Russian Far East
Limited opportunity remains for adven-
turers to join like-minded travellers on an 
Orion Expedition Cruises Russian Far East 
voyage to the land of ice and fire. It will 
explore places as yet untouched by tour-
ism from the comfort and security of the 
expedition cruise ship, Orion II.
Evocative names such as the Zhupanova 
River, Skaly Lavushky, Yankitcha and Pe-
tropavlovsk set the scene. Places that, until 
recently, remained off-limits to the West 
today still see a mere trickle of adventur-
ous tourists. 
Extraordinary experiences await: entering 
the Valley of the Geysers, 200 steaming 
thermal vents from hell, in a Russian mili-
tary-style helicopter, or, while exploring an 
abandoned Soviet air base, complete with 
half tracks and anti aircraft guns, sighting 
an image of Lenin painted on a stone wall. 
A highlight will be the chance to photo-
graph the prolific wildlife in bird colonies 
and seal rookeries along the remote coast-
line, watching a brown bear hunting for 
salmon or sighting a pod of orcas.
Orion II’s specialist expedition team and 
specialist lecturers will enhance your 
clients’ time exploring this fascinating 
region.
10 nights Natural Treasures of the Russian 
Far East /Orion II - 31MAY12 or reverse 
itinerary 10JUN12 - from A$9,360pp for 
an ocean view Ocean Suite. 
Orion’s voyages to the Russian Far East all 
start and finish in places with international 
flight access. Sapporo and Petropavlovsk 
are the points of embarkation or disem-
barkation, with Orion Expedition Cruises 
providing an exclusive connecting charter 
to streamline access or departure.

HOSPITALITY
Boost domestic tourism to lift economy – MANZ 
New Zealand should look to domestic tour-
ism as a means of economic growth amid an 
increasingly bleak global outlook, says the 
Motel Association of New Zealand (MANZ).
The latest downgrade to the Government’s 
growth forecasts means more Kiwis should be 
encouraged to spend their tourism dollar
at home, MANZ Chief Executive Michael 
Baines says.
“Comments from the Finance Minister that 
events offshore could have a significant nega-
tive effect on the economy should serve as a 
wake-up call that we need to look at as many 
domestic drivers of growth as possible,” Mr 
Baines says.
New Zealanders account for about 70% of 
guest nights in motels, so any reduction in the 
domestic growth forecast is concern for the 
industry. 
Mr Baines noted that while Statistics New 

Zealand figures show the number of overseas 
tourists visiting New Zealand remains strong, 
they also show more than two million Kiwis 
took short-term trips out of the country dur-
ing 2011.
“We would like to see a concerted effort from 
Government and the tourism sector to en-
courage Kiwis to holiday at home, enjoy what 
our fantastic country has to offer, and help lift 
the economy,” Mr Baines says. 
Encouraging Kiwis to be tourists locally 
and not overseas leads to more jobs, greater 
demand for local goods and services and in-
creased investment in infrastructure by local 
and central government.
“If the global uncertainty triggers another 
world-wide recession, we will need to ensure 
that we keep every dollar we can in New Zea-
land to help us through,” Mr Baines says.

New branding for Rendezvous Hospitality Group
Rendezvous Hospitality Group will showcase 
its brand rejuvenation at AIME, which starts 
today in Melbourne.
CEO, Eric Teng says the aim is to re-establish 
it as one of the premier hospitality providers 
in the Asia-Pacific region.
RHG is to be consolidated as One Rendezvous 
with the brands Rendezvous Grand Hotels, 
Rendezvous Hotels and Rendezvous Studio 
Hotels.
Last December renovations were completed 
on the first Hotel in the group, Rendezvous 
Grand Hotel Singapore and renovations at 
Rendezvous Hotel Auckland (right) and The 
Marque Hotel Perth are well underway and 

nearing comple-
tion.
The Marque 
Hotel Christch-
urch is set to 
open its doors 
in early March 
as Rendezvous 
Hotel Christch-
urch and it will 
also be the first hotel to reopen in the red 
zone.
Rendezvous Hotel Melbourne is next in line 
and the final plans are in place for similar 
work at Rendezvous Hotel Perth.
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PEARL’S PEARLER
Guide lines are often more acceptable 

than rigid boundaries.
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Call to dissolve NZITT
... Cont from p1
Bloomfield says: Tony’s statements were reaf-
firmed by Charlie Ives’ 2011 AGM address as 
he vacated the role and now as the President 
I have data that shows a worsening of the 
NZITT membership profile. Far too many 
members remain un-financial and this has a 
consequence for the operating sustainability 
of the Institute. At February 2012 the mem-
bership counts was 470. Financial members 
accounted for 354 of that total. Costs have 
remained relatively similar year on year. As a 
consequence of this diluted revenue, NZITT’s 
performance statement will record a loss for 
the 2011/ 12 financial year estimated to be 
between 5 and 10k. 
“We have sought to increase membership and 
find a renewed relevance through the TAANZ 
alignment. Significant time has also been 
spent attempting to collect subscriptions from 
un-financial members. Sadly, there have been 
too few new applications and fewer members 
agreeing to pay subscriptions.”  
In the event the Institute is dissolved, its 
constitution sets out how the proceeds of the 

Institute may be disbursed to a like-minded 
association.   TAANZ has agreed to the fol-
lowing in exchange of acceptance as the like-
minded association. 
>> TAANZ will continue to honour the ac-
creditation status of all full NZITT members. 
>> Will use the residual funds to support  the 
future schedule, purchase and presentation 
of webinars and work with its members to 
find appropriate content for the 2,500 strong 
membership of the Association. Through this, 
all individuals will benefit from the NZITT 
legacy of learning and development. 
>> Will not levy any additional fees on its 
members or individuals for this. 
>> Will continue to provide a rebranded 
industry membership card and work with 
other Associations to expand on the benefits 
available to all. A nominal fee will remain for 
processing and administration. 
Says Bloomfield to the NZITT members: “I 
am positive that TAANZ are in the best posi-
tion to assist the industry’s individuals and 
deliver this set of benefits to you.”

Carol Wisker broadens portfolio
Carol Wisker of Classic International Market-
ing, who has provided representation services 
under contract to The Innovative Travel 
Company for nearly 14 years, has announced 
that she will not be renewing her contract, 
effective 29FEB.  Carol says she has decided 
to focus on building her Classic International 
Marketing business, and has a number of pro-
jects in the wings.  “I have a real passion for 
the region of the Middle East and Mediterra-
nean and have thoroughly enjoyed providing 

sales, marketing and PR services to Innova-
tive Travel on more or less a full time basis.  
I am looking to forward to broadening my 
portfolio and taking on a variety of exciting 
new challenges.” 
Innovative Travel managing director Robyn 
Galloway says that the long term collabora-
tion has been excellent and somewhat unu-
sual in a fast changing industry. The two 
companies may work together for specific 
projects in the future, she adds.

Pictured here of on 
the recent Korean Air 
Winter Famil to Korea 
in conjunction with 
JTB New Zealand are, 
from left: 
Chris Hamilton  
Edventuretour Travel, 
Lisa Li  
China Travel Service, 
Dayan Muntz 
House of Travel CHC, 
Robyn Hamilton  
Edventure Travel, 
Stephen Hicks  
Capital Travel, 
Janet Joe  
Planet Earth, 
Patricia Murphy  
House of Travel WLG, 
Antoinetta Syben 
– United Travel Tokoroa, Ying Liu – Worldwide 
Holidays, Yukari Kato – JTB New Zealand and 
Zhiyi Tong – Worldwide Holidays.

Jason Cho reports the group had a great time in 
Korea, enjoying the 14th Fun Ski Snow Festival 
at Yong Pyong Resort, site of the 2018 Winter 
Olympics, and the sights of Seoul.

Industry Rates
Randall Marketing has released Industry 
Hotel Rates for 2012, for all of the hotels and 
resorts it represents across Asia Pacific, the 
Middle East and the Indian Ocean including 
Thailand, Hong Kong, Singapore, Malaysia, 
Vietnam, Philippines and the Maldives.
Download them here.

Industry rates at Thailand & 
Vietnam hotels
GHM has released Industry Rates for 
The Nam Hai, Hoi An – Vietnam and 
The Chedi, Chiang Mai – Thailand. 
Click on the links to download.
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