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Qantas cuts cloth, routes, capacity, staffing
The Qantas Group announced its half-yearly financial results 
yesterday along with news of an array of cuts, including an end 
to its Auckland-Los Angeles A330 flights from 06MAY.
 The loss of the six-per-week service, which was inaugurated 
more than 20 years and branded ‘The Arrow”, leaves the trans-
pacific route from Auckland to Air New Zealand, although 
part of its capacity is code shared with other airline partners. It 
is expected to boost its capacity on the route to meet demand. 
Qantas says that its current special fares from NZ to North 
America have been updated to permit travel via Sydney, Mel-
bourne or Brisbane. 
The Qantas Group CEO Alan Joyce yesterday announced 
underlying profit before tax of A$202 million for the half-year 
ended 31DEC11, down $215m on the prior corresponding pe-
riod. Statutory profit before tax was $58m, down from $241m. 
Shareholders went without a dividend for a third straight year.
The result reflects the $194m financial impact of industrial 
action during the first half, as well as increased fuel costs com-
pared with the prior corresponding period.
Jetstar achieved record underlying EBIT of $147m, up $4m on 
last year’s first-half earnings.
Qantas Frequent Flyer (now with 8.3 million members) deliv-
ered normalised EBIT of $119m (up from $107m), continuing 
its strong contribution to Group earnings. 

The Group outlined measures that respond to global economic 
conditions and the structural challenges facing Qantas.  They 
include a reduction in capital expenditure of $700m over 
2011/12 and 2012/13; a review of Qantas’ heavy maintenance 
footprint in Australia; and changes to Qantas’ catering and 
engineering operations. 
CEO Alan Joyce also announced:
- Withdrawal from the Auckland-Los Angeles and Singapore-
Mumbai routes, effective 06MAY12. This is in addition to 
previously-announced withdrawals from the Hong Kong-Lon-
don and Bangkok-London routes, effective MAR12. 
- Aircraft changes on a number of international and domestic 
routes that sees B747s replace A330s and vv. 
- Capacity increases on the Los Angeles-New York route from 
06MAY (A330 replaced with B747) and Sydney-Tokyo route 
from 10JUN.
 - Early retirement of two further 747 aircraft (in addition to 
the four early B747 retirements announced in AUG11). 
In addition, changes will be made in Qantas’ engineering and 
catering businesses to ensure that they meet the needs of the 
Group’s long-term strategy.
Around 500 jobs are expected to be eliminated as a result of 
aircraft retirements and operational changes.
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NEW ZEALAND
Maori cultural venue call from Ngati Whatua 
The announcement of Rugby World Cup 
survey results by the Minister of Maori Af-
fairs Dr Pita Sharples shows local people 
visited Waka Maori in large numbers along-
side international visitors, and confirms there 
is interest in Maori culture among citizens 
of Auckland, according to local iwi, Ngati 
Whatua o Orakei.

Clickers at entry points showed 397,000 
people went through the whole event, 
including the waka and artisans village, 
over 10 days, which is 10,000 more than 
went through the giant rugby ball over four 
years.  The report to government indicates $9 
million of direct economic benefit from the 

Rugby World Cup visitors spent $390m
Visitors to New Zealand for the Rugby World 
Cup spent around $390 million, according to 
the International Visitors Survey released by 
the Ministry of Economic Development. 
“The survey shows the impact of the Rugby 
World Cup on tourism has been stronger 
than forecast,” said the Ministry’s tourism 
research and evaluation manager, Peter Ellis. 
“We’re confident between 60 and 75 percent 
of the rugby visitors’ expenditure can be 
regarded as a net increase in tourism spend-
ing – that is, an increase over what would 

have been spent by visitors if there had been 
no world cup in New Zealand. Taking into 
account sampling uncertainty, our best esti-
mate is that tourism expenditure in 2011 was 
between $220 and $340 million higher as a 
result of the Rugby World Cup.”
133,000 tourists had ticked on their arrival 
cards that they came to New Zealand for the 
Rugby World Cup. The survey found that the 
average expenditure of adults in this group 
was around $3,400, compared to the average 
for all visitors of $2,400.

The tribe’s Maori Trust 
Board chairman Grant 
Hawke says it is time for 
Auckland Council and 
central government to 
support the establishment 
of a Maori and Polynesian 
cultural centre on Auckland’s waterfront  
“Tourism research shows visitors from over-
seas seek out Maori culture when they come 
to New Zealand.  What Waka Maori showed 
was that local people also find the culture 
interesting. They want to experience more 
and feel part of the indigenous culture of this 
country,” says Hawke.

Waka Maori project.
Grant Hawke says with-
out Waka Maori visitors
to Auckland for the 
Rugby World Cup would 
have had little direct 
contact with Maori cul-
ture and little opportunity 

to interact with Maori in Auckland and to 
learn from them about their way of life.
He says the experience of Waka Maori was 
positive for Ngati Whatua and allowed the iwi 
to extend manaaki or traditional hospitality 
to people who came into the central Auckland 
area.

Auckland visitor numbers up 10% 
Auckland has capped off an impressive year of 
strong visitation with a 10% annual increase 
in guest nights, against an overall national 
decline of 0.7%.  Auckland’s international 
guest nights jumped 11% and domestically 
they were up 9%. 
According to the latest figures from Statistics 
New Zealand Auckland secured 6.26 million 
guest nights in 2011 and enjoyed the largest 
annual rise of any region in the country. 
Auckland also led the way with its monthly 
result of a 12% increase in guest nights for 
DEC11.

2011 tourist expenditure
Overall tourist expenditure in New Zea-
land for 2011 was $5.8 billion, 3% higher in 
nominal terms than in 2010. According to 
the International Visitors Survey released 
by the Ministry of Economic Development, 
other changes over the year were a significant 
decline (36%) in Japanese tourist expenditure, 
caused in part by the Canterbury earthquake; 
and the continued rise in importance of 
Chinese tourists (26% higher spend than in 
2010).   In 2011 for the first time expendi-
ture by tourists from China (excluding Hong 
Kong) exceeded that from the United States.

Healthy profit for SkyCity 
SkyCity Entertainment Group has reported a record first-half 
net profit of $78.8 million, up 17% on the same period last 
year. 
Revenue for the six months to 31DEC11 was $494m, up 10% 
and well ahead of an earlier revenue forecast of $428m. 
Auckland revenue jumped 14%, or $39m, to $268.9m. The 
Rugby World Cup was a one-off boost to revenue of $11.5m, 
resulting in a net profit of $4.7m.

Two Lady Gaga shows for Auckland
The market response to the announcement of Lady Gaga 
Born This Way Ball tour dates in New Zealand has resulted 
in the promoters confirming two shows in Auckland, on 
07JUN and 08JUN at Vector Arena.

Manawatu joins New Zealand Cycle Trail
Manawatu joins Nga Haerenga, The New Zealand Cycle Trail 
this weekend with the opening of a new touring route on The 
Country Road.
The 126km Manawatu Cycleway weaves its way from Man-
gaweka to Palmerston North City, providing cyclists with a 
two-day trip set against the region’s unique rural landscape.

New Zealand Merino has 
chosen Christchurch as 
the destination for its 
annual conference in 
April. 
With 400 delegates, the 
conference will be the 
largest held in Christ-
church since the FEB11 
earthquake.
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AUSTRALIA

Clever Bollywood-style 
promotion
Shotover Canyon Swing & Nomad Safaris 
in Queenstown NZ joined forces for Valen-
tine’s Day and made a 4-minute Bollywood-
inspired love story as a special treat for their 
agents in India. 
The synopsis: Queenstown Ki Prem Kahani is 
an epic Love Story set in the adventure mecca 
of the world. A local boy embarks on a series 
of unforeseen challenges to win over his love 
interest and while attempting to woo her, 
his plan is thwarted by mischievous bandits! 
Only by a show of his extreme bravery can 
he ensure her release and gain her hand in 
marriage. Highlights include adventurous 
pursuits with Nomad Safaris, scary challenges 
and honeymoon tandem celebrations at Sho-
tover Canyon Swing. 
Claire Stewart, Sales Manager at Shotover 
Canyon Swing says the feedback on the movie 
has been fantastic. Check it out here.

The 200,000 Chinese New Zealanders 
are being targeted in a promotion by 
Destination Rotorua Marketing, which 
has launched a 3 + 2 Love Rotorua 
itinerary-creation competition online.

TQ’s Graeme Manson moving on
Tourism Queensland yesterday announced 
that Graeme Manson, the STO’s International 
Director in New Zealand is resigning after 12 
years in the role. In his time wearing the Sun-
shine State’s hat, he has been instrumental in 
placing Queensland at the head of the field in 
the New Zealand market with strong partner-
ships in all facets of New Zealand industry.  
Tourism Queensland CEO Anthony Hayes 

described Manson as a “fantastic member 
of our team for many years” and in his press 
statement said highlights of his performance 
were consistently strong campaigns and well-
executed PR activity in partnership with the 
New Zealand and Queensland industry.
Manson finishes up on 09MAR and says he 
is unable to reveal his future plans for a few 
weeks yet.   

Gold Coast 
Mega Famil
14 - 18 March 2012

Registrations 
Now Open!
Discover why the 

Gold Coast is 
Famous for fun! 

To find out more 
and to register 

click here

Cost is $250 per consultant and 
includes return Virgin Australia 
flights from Auckland to the Gold 
Coast, Theme Parks, Shopping, 
Beach activities, the Hinterland, 
a half day workshop and heaps 
of FUN! 

Gold Coast Mega Famil invitation
Gold Coast Tourism and ten top-selling 
operators travelled across the North Island 
last week with the Gold Coast Famous for 
Fun Sales Mission. 
Agents now have the opportunity to find their 
own fun on the Gold Coast Mega Famil be-
ing run in partnership with Virgin Australia, 
Mantra Resorts and Tourism Queensland. 
The famil will run 14-18MAR and the famil 
cost of $250 per consultant includes Auckland 
to Gold Coast return flights flying Virgin 
Australia, stay at a different top selling Mantra

Resort property each night, Theme Parks, 
attractions, shopping, the Hinterland, plus 
a half-day workshop to meet with other top 
selling Gold Coast products. 
Says Gold Coast Tourism’s Sam Cameron: 
“If you haven’t been to the Gold Coast for 
a while or if you’re new to selling the Gold 
Coast, this is the perfect famil to get yourself 
on, and registrations are now open.”
Click here to download the details and 
registration form. 
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Bonus deals from AAT Kings
AAT Kings is offering a bonus night accom-
modation, free day tour or a $300 discount on 
any of its Australian and New Zealand guided 
tours, when booked by 29FEB12. 
Choose from one of the following:
>>  Receive a free day tour: a free Darwin 
Jumping Crocs day tour in Darwin, a Sydney
& Bondi Beach day tour, or a Melbourne City 
Sights day tour per person when booking a 
guided tour departing or returning to Darwin,
 Sydney or Melbourne.
>>  Receive a $300 discount per couple off the 
price of any Australian or NZ guided tour. 
Single travellers receive $150 discount. 
>>  Receive one bonus night of accommoda-
tion pre or post tour per couple in Sydney,
Melbourne, Darwin, Cairns, Hobart, Adelaide, 
Perth, Alice Springs, Ayers Rock, Auckland 
and Wellington only. 
Bonus offers are valid for travel between 
01APR12 and 31DEC12 for Queensland, 
Northern Territory, Western Australia and 
Southern Australia tours and travel un-
til 31AUG12 for Tasmania tours and until 
30SEP12 for New Zealand tours. 
Call 0800 500 146.

GC secures PCO conference 
The Gold Coast has won the right to host the 
2012 Professional Conference Organiser’s As-
sociation (PCO) conference from 29NOV. 
More than 300 of Australia and New Zealand’s 
key influencers within the National and 
International corporate meetings and associa-
tions sectors will attend the three-day event at 
Jupiters Hotel & Casino.
“This is our time to shine in front of the big-
gest assembled network of meetings industry 
decision makers in Australia and New Zea-
land,” said GC Tourism CEO Martin Winter.

Brisbane Greeters to welcome the world

Million-dollar spend on 
Kimberley Coastal Camp
Solar power, handmade timber furnishings, 
ocean and earth colour themes, a custom 
built boat, unique ‘Outback bar’, and a new 
jetty to work around the massive 7m tides are 
just some of the recent upgrades at the exclu-
sive Kimberley Coastal Camp in the far north 
Kimberley of WA.
In keeping with the rustic yet refined theme 
of Kimberley Coastal Camp, furniture has 
been handmade in the South West of WA by 
local craftsmen. 
The new solar power system produces over 
80% of the camp’s daily power and repeat 
guests will notice the absent hum of the diesel 
powered generator. 
All inclusive packages at Kimberley Coastal 
Camp start from A$2594pp for two nights 
and guests can choose to spend their days 
viewing some of the world’s oldest rock art, 
bushwalking, fishing, birdwatching, mudcrab-
bing, or relaxing in the peaceful surrounds of 
the Admiralty Gulf. Packages include trans-
fers from one of four Kimberley locations, 
meals, beverages, accommodation, all activi-
ties and a scenic flight over the Mitchell Falls.
Kimberley Coastal Camp is open from late 
March to October each year.
www.kimberleycoastalcamp.com.au

Brisbane is about to extend a new welcome to 
visitors with the launch of the Brisbane Greet-
ers programme.
Part of Brisbane’s Economic Development 
Plan 2012 -31, Brisbane Greeters is staffed by 
passionate volunteers who will provide 
visitors with a personal perspective of the city 
on short walking tours and reveal the heart 
and soul of Brisbane across four categories: 
Arts and Culture; History and Heritage; 
Family Fun; Architecture.
Itineraries include Churches Shrines and 
Sculpture, Contemporary Design, Historic
Pubs, Wartime Brisbane, Government 
Heritage, A River Runs Through, The Great 
Outdoors, Family Fresh Food and a Feast of 
Public Art.
Visitors to Brisbane can book their tours on-
line, or through the Brisbane Visitor Informa-
tion and Booking Centre in the Queen Street 
Mall – which is the starting point for all tours. 
Tours will take between two to four hours via 
a combination of guided walks and public 
transport with a maximum of six guests. 
Visitors can select from a number of suggested 
tour itineraries or customise their own tour 

from the most interesting precincts.
www.brisbanegreeeters.com.au

The new Sea SA 
Ferry Aurora V 
has arrived and 
is now at Wal-
laroo and will 
resume its car 
and passenger 
ferry service 
next Tuesday 
21FEB with two 
crossings of 
South Australia’s Spencer Gulf between the 
Yorke and Eyre Peninsulas each day.  It can 
carry 85 cars/trucks and 300 passengers and 

cruises at a comfortable 16 knots, with the 
trip taking two hours.
www.seasa.com.au.
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Pamper Me cruise ONE DEPARTURE ONLY
12 JUNE 2012

CLICK HERE 
FOR FLYER

PACIFIC ISLANDS

Palm Grove Rarotonga has a new executive-style beach house right on the 
beach, between Palm Grove’s Beachfront Studios and Matenga Beachfronts.
The 3-bedroom, 2-bathroom home has a private yard and stunning views. It 
features a master bedroom, ensuite, and balcony on the top floor, and two 
bedrooms, one bath, living/dining room, and full kitchen on the main floor. 
There’s also a covered deck with dining table/chairs and BBQ overlooking the 
private yard and beach/lagoon.
Rates include daily tropical breakfast buffet and complimentary use of kay-
aks, snorkel equipment, reef shoes, beach chairs, and beach towels. Children 
5 years and under stay free of charge when travelling with 2 adults.
Palm Grove is part of the Black Pearl Collection and if a booking is for 10 
consecutive nights, the guest receives a $500 black pearl.
Call your wholesaler for details.

Edgewater Resort & Spa showed its love 
for the trade on Valentine’s Day, with 
Susie Williams from Hogan’s delivering 
100 long stemmed red roses to short haul 
wholesale teams around Auckland.

Cook Islands attract interest at Expos 
The Cook Islands has had a strong presence 
at this year’s Flight Centre Travel Expos, with 
last weekend’s Auckland expo at the ASB 
Showgrounds attracting over 21,000 consum-
ers. 
Cook Islands Tourism’s distinctive green Visit 
Cook Islands booth was decked out by local 
designer Tav’s, and the three-man string band 
attracted many would-be holiday makers. 
According to the NTO’s NZ sales & mar-
keting manager, Kelly Hansen: “The Flight 
Centre expos are always a prominent feature 
in our activity for the year and we’ve found 
that this year’s expo has definitely attracted 
a lot more genuine enquiries on our destina-

tion, and I believe it’s been very worthwhile 
attending.”
The Cook Islands village was represented by 
Muri Beach Club Hotel, Te Vara Nui Cultural 
Village, Muri Beachcomber, Lagoon Breeze 
Villas, Pacific Resort Hotel Group, Crown 
Beach Resort, Aroa Beachside Inn, The Edge-
water Resort & Spa, Black Pearl Collection, 
Club Raro, Manuia Beach Resort, Puaikura 
Reef Lodges and The Rarotongan Beach 
Resort & Spa/Sanctuary Rarotonga and The 
Aitutaki Lagoon Resort & Spa.
They will attend the final expo at the CBS 
Canterbury Arena in Christchurch this week-
end. 
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ASIANoumea Stay Pay
Ramada Plaza Noumea has released a Stay 4, 
Pay 3 special including breakfast daily, which 
is served in the revolving restaurant.  Plus, 
the current F&B Credit special has now been 
extended for sales to 18MAR12 and opened 
up to all room types.  If you are looking to 
include Breakfast and Dinner for your clients, 
the FOC MAP special has also been extended 
for sales to 18MAR.  Wholesalers have details.

Norfolk Blue Farm Tour
Norfolk Blue farm on Norfolk Island is now 
offering daily two-hour tours on the 100-acre 
property. Visitors will be shown the farm 
from the comfort of a 4x4 vehicle, learn about 
the unique Norfolk Blue cattle, the historical 
significance of the property and experience it 
as a working farm. The farm was established 
as part of the Melanesian Mission in the 
1860s and today it is the largest contiguous 
farm on the Island and includes the famous 
Norfolk Blue restaurant that showcases the 
unique Norfolk Blue local beef. Bookings are 
essential.  www.norfolkblue.com

CNN Go has just recognized Coconuts Beach 
Club Resort & Spa in Samoa on their Top Ten 

list of the 
World’s Best 
Wedding
Venues. 
Coconuts 
Beach Club 
offers one of 

the world’s most unique and special Wedding 
options. The bride and groom are immersed 
in the Samoan culture, being ‘adopted’ by 
local village families, who assist in all aspects 
of their special day. 
For more info check the wedding packages 
on www.ateam.co.nz/weddings/ or call your 
preferred wholesaler.

All aboard the North Borneo Railway
Sabah’s Tourism, Culture and Environment 
Ministry reports that the North Borneo Rail-
way steam train service is back in service after 
an absence of six years while the track was 
upgraded.
A joint venture pro-
ject between Sutera 
Harbour Resort 
and the Sabah State 
Railway Department, 
the three-hour train 
service will operate 
on Wednesdays and 
Saturdays from Kota 
Kinabalu’s Tanjung 
Aru Station to Papar, 

distinctive historical feeling.
The North Borneo railway utilises the last of 
a fleet of Lancashire-built locomotives that 
once plied the tracks through Borneo since 
the late 1880s, and the train features five fully 
refurbished colonial-style passenger train car-
riages, each accommodating 16 passengers.
Refurbished to reflect the steam engine era of 
the 1900s, the livery features the traditional 
deep green and cream of the original North 
Borneo Railway, with carved brass logos, 
showcasing the original design of a tiger 
holding a rail wheel, standing on the royal 
crown.

Carriage interiors highlight the natural woods 
of Sabah. Each set will seat four passengers, 
with a table in-between to facilitate the din-
ing experience, and each carriage features a 

unisex washroom. 
Windows remain 
open throughout 
the journey, and 
high-powered fans 
line the ceilings to 
ensure maximum 
comfort. A British 
Pullman carriage 
is used as a func-
tional kitchen car 
as well as a power-

ful generator to provide 
for all electrical and power 
requirements. 
The train stays in Papar for 
at least 30 to 40 minutes so 
passengers can experience 
the “rice bowl” township. 

via Kinarut and Kawang. Pas-
sengers will be met by a well-
appointed train steward, at-
tired in period-style uniform. 
Passengers will board the train 
at a designated platform that 
has been styled to create a 

On the return leg, they experience a typical 
railway meal of the turn of the last century. 
Served in traditional tiffin boxes, this is 
an exotic blend of Asian and Continental 
cuisine, primarily focusing on a sampling of 
Malaysian delights.
The RM250 fare is inclusive of Continental 
breakfast and Tiffin-style lunch. For guests 
of Sutera Harbour Resort, the fare is also 
inclusive of complimentary transfer from 
the Resort to Tanjung Aru Station.
For bookings and further details, email 
infor@northborneorailway.com.my

Two Sentosa hotels open
Resorts World Sentosa yesterday opened the 
doors to two new hotels - the Equarius Hotel 
and Beach Villas – in the 49-hectare mega-
resort. The two hotels offer 360-degree views 
that take in the waterfront, the harbourfront 
skyline and a tropical rainforest.
The hotels cap the accommodation offerings 
at Resorts World Sentosa, which will be fully 
open once the Marine Life Park, water theme 
park and destination spa are completed.
The resort-style architecture of the 172-room 
Equarius Hotel and 22 exclusive Beach Villas 
is complemented by verdant foliage provided 
by the 2.9-hectare natural forest located at its 
fringe, as well as 4,000 trees planted in and 
around the hotels. 
Guests at the two hotels can access seven 
meeting rooms, an event pavilion, gym and 
swimming pool, while a new restaurant For-
est is housed in a glass house adjacent to the 
Equarius Hotel Lobby.

Air Mauritius has announced that it 
is suspending its flights from Sydney 
and Melbourne to the Indian Ocean 
island from the end of MAY, while at 
the same time adding an extra flight 
to MRU ex Perth. The news comes 
as Air Austral has a change of heart, 
reinstating its flights from Sydney to 
Reunion.
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Rick Stein at 
The Datai Langkawi
Malaysian resort The Datai Langkawi is 
featuring British celebrity chef Rick Stein as 
guest chef for three special nights – 13, 14 and 
15APR. Guests will indulge in a five-course 
dinner prepared by Stein, and the affable chef 
will charm guests with anecdotes from his 
global food travels during dinner. 
Rick will join The Datai Langkawi’s Executive 
Chef Conny Andersson in creating this din-
ner, which promises to include some of Rick’s 
favourite seafood dishes, inspired by his love 
of Malay cuisine. They will also stage a special 
cooking demonstration during the weekend.
Packages, starting from MYR 2784* (deluxe 
room) or MYR 3184* (superior villa) per 
person, include a two-night stay (twin share) 
including daily buffet breakfast and one din-
ner with Rick Stein in the Dining Room res-
taurant, and return airport limousine transfer.
For pre or post nights a special rate of 
MYR 920*pp twin share (deluxe room) or 
MY1120*pp twin share (superior villa).
www.thedatai.com.my

Malaysia welcomes 24.7m 
tourists in 2011
Malaysia recorded overall growth in tour-
ism last year with arrivals lifted to 24.6m to 
24.7m, while receipts climbed to RM58.3 bil-
lion from RM56.5 billion the previous year.
Minister of Tourism YB Dato’ Sri Dr. Ng Yen 
Yen said this was in line with the Malaysia 
Tourism Transformation Plan 2020 of achiev-
ing 36 million tourist arrivals and RM168 
billion receipts by 2020. 
“The branding of Malaysia as a luxury des-
tination and our efforts to attract high yield 
tourists to Malaysia have been well-received 
and this has made a difference,” she said.
New Zealand recorded strong growth (23%) 
following the opening of a Tourism Malaysia 
office in Auckland last May.

Protecting Don Mueang
Authorities in Thailand are spending around 
$2 million on a 3.5-metre flood wall to pro-
tect Bangkok’s second airport Don Mueang 
from future flooding. A new water-pumping 
system will also be installed, existing dykes 
will be raised, and three drainage ponds will 
be deepened to double their capacity.

Club Med Kani Deal
Club Med Kani in the Maldives is offering a 
five-night all inclusive holiday package valid 
for travel until 31OCT12.  Stay in a deluxe 
beach bungalow, twin share, from $4465pp 
or upgrade to the famous Overwater Lagoon 
Suites from $5029pp.
The resort is located on its own island in the 
turquoise lagoon waters of the North Male 
Atoll in the Maldives.  Terms and conditions 
apply, book by 29FEB12.

THE AMERICAS
Mexico - warning on smartphones
The U.S. State Department has updated a 
warning to Americans who wish to travel to 
Mexico. Website Travel.State.Gov makes sev-
eral safety recommendations regarding travel 
to Mexico and personal safety while visiting 
there:
“U.S. travelers should be aware that the 
Mexican government has been engaged in an 
extensive effort to counter TCOs (Transnation-
al Criminal Organizations) which engage 
in narcotics trafficking and other unlawful 
activities throughout Mexico. The TCOs 
themselves are engaged in a violent struggle
to control drug trafficking routes and other 
criminal activity. As a result, crime and 
violence are serious problems throughout the 
country and can occur anywhere.” 
“U.S. citizens have fallen victim to TCO 
activity, including homicide, gun battles, 

kidnapping, carjacking and highway robbery.”
“The rising number of kidnappings and 
disappearances throughout Mexico is of par-
ticular concern. Both local and expatriate
communities have been victimized. In ad-
dition, local police have been implicated in 
some of these incidents.” 
“We strongly advise you to lower your profile 
and avoid displaying any evidence of wealth 
that might draw attention.” 
This includes overt use of expensive gadgets 
like laptops, smartphones, or tablets, par-
ticularly in “a bad part of town or unsavory 
village” in Mexico.
The advice says resort areas and tourist 
destinations in Mexico generally do not see 
the levels of drug-related violence and crime 
reported in the border region and in areas 
along major trafficking routes.

Winter Wonderland on sale
Save $160pp on Adventure World’s 8-day 
Winter Wonderland package, now priced 
from $1899pp twin share. This popular 
tour takes in the best of the Canadian 
West in the midst of the most Canadian 
of seasons. The itinerary includes both 
rail and coach travel, plus plenty of time 
to explore the alpine towns of Jasper, Lake 
Louise and Banff.  Price includes 6 nights’ 
hotel accommodation including taxes, 1 
night on board VIA Rail (Sleeper Touring 
Class), meals as indicated, transportation 
and sightseeing as specified, National Park 
Fees, Canadian GST.
For departures until APR12. 
Call 0508 496 753.

Save $600 on Highlights 
of South America
Save $600pp off Adventure World’s 
20-day Highlights of South America 
small group tour, now priced from 
$7275pp twin share. Highlights in-
clude Lima, overnighting in both the 
Sacred Valley & at Machu Picchu, Al-
tiplano, Puno, Lake Titicaca, Buenos 
Aires and the Iguazu Falls.
This tour departs on 20APR and 
25MAY12 and includes accommoda-
tion in four star hotels, most meals 
and sightseeing, all transfers and the 
services of a Tour Escort. Click on the 
link and call 0508 496 753. 
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AFRICA / MID EAST

The tallest dedicated hotel building in 
the world is set to open later this year in 
Dubai.
The JW Marriott Marquis will consist of 
two towers, both 355 metres tall, only 
26m shorter than New York’s Empire 
State Building, and the world’s 12th tall-
est structure. The Vault Lounge, on its 
71st and 72nd floors, will give panoramic 
views of Dubai.
It will also be the first of the Marquis 
branded Marriott property to be built 
outside North America.
The 1,608-room JW Marriott Marquis will 
not, however, be the world’s highest ho-
tel. That record is held by the Ritz-Carlton 
in Hong Kong, which occupies the top 
floors of a 488m mixed-use tower.

New tourism entity 
for Abu Dhabi
Abu Dhabi is to set up a new tourism body to 
replace the emirate’s two main tourism and
culture agencies. The Abu Dhabi Authority 
for Tourism and Culture will absorb the staff 
and assets of the Abu Dhabi Tourism Author-
ity (ADTA) and the Abu Dhabi Authority for 
Culture and Heritage (Adach).
According to a report in The National, the 
new body is tasked with preserving, protect-
ing and
managing the cultural heritage of Abu Dhabi, 
along with promoting tourism development.

Jerusalem launches 
2012 Cultural Calendar
The Jerusalem Development Authority (JDA) 
has launched its 2012 cultural calendar, which 
provides a handy reference on all of the Israeli 
capital’s major cultural events for everyone 
from tour operators to first-time visitors.
Jerusalem has become home to a number of 
new festivals and cultural events, including 
The Jerusalem Opera Festival, The Jerusalem 
Marathon, The Jerusalem Ice Festival and The 
Jerusalem Festival of Light (above).
To view the Calendar, click here.

The end of Air Zimbabwe
AP journalist Jan Raath, who was forced to 
flee Zimbabwe in 2005 and who writes for 
The Times and New Statesman among other 
major newspapers, has reported the ‘death’ of 
Air Zimbabwe.
He says: “It flew profitably through 23 years of 
United Nations-imposed sanctions. It car-
ried on without a blip after black nationalist 
guerrillas shot down two of its Viscounts in 
the late 1970s, the last years of white-ruled 
Rhodesia.
“After independence in 1980, its name was 
changed from Air Rhodesia to Air Zimba-
bwe. It was comfortably in the black with 16 
aircraft, and a reputation as a clever, durable 
little African airline. It has taken President 
Mugabe 31 years without war or economic 
sanctions to finally drive it into the ground.
“The last Air Zimbabwe domestic flight was 
three weeks ago. Late last year it cancelled 
international flights after a Boeing 737 at 
Johannesburg’s Oliver Tambo Airport and a 
Boeing 767 at Gatwick were impounded for 
unpaid services.
“On Friday last week lawyers for the National 
Airways Workers’ Union and the Air Trans-
port Union filed for the airline to be placed 
under judicial management. Court papers 
said they had not been paid since January 
2009 and were owed US$35 million. Air Zim-
babwe executives who asked not to be named 
said the company owed a total of US$160 
million.”
Raath details what he calls the “blundering 
mismanagement and greed” of President 
Mugabe and his cronies, and Mugabe’s leg-
endary abuse, treating Air Zimbabwe as his 
personal taxi.  
“Political appointments fill the senior execu-
tive positions, and relatives much of the rest. 

Air Zimbabwe has a staff of 1,400 where 
experts estimate 400 would be ample. Fares 
were kept unsustainably low, and charged in 
worthless Zimbabwe dollars until they were 
phased out in 2009.”
But as Air Zimbabwe (Pvt) Ltd crumbles, a 
new development is secretly unfolding, says 
Raath. “A plain white 150-seat Airbus A320 
with French markings arrived at Harare air-
port 10 days ago and was quickly concealed 
in an Air Zimbabwe hangar. Company and 
transport ministry officials have been tight-
lipped.
“The plane is on loan from Sonangol, a Chi-
nese company with enormous interests rang-
ing through oil, air transport and diamonds, 
Air Zimbabwe administrators say. A larger 
Airbus 340 is soon to follow.
““It’s a ministry of defence project,” said 
one. “It can only be funded by diamonds. 
ZANU(PF) will not be without their own 
airline.”

New tax for Zim travel
Zimbabwe’s Civil Aviation Author-
ity (CAAZ) has announced the 
immediate implementation of a 
new airport tax, in addition to its 
existing departure tax. The Avia-
tion Infrastructural Development 
Fund (AIDEF) will charge domes-
tic passengers US$5per person, on 
top of the £6 departure tax.
International passengers will have 
to pay £9.50 AIDEF, in addition to 
the £22 departure tax. The CAAZ 
is trying to raise £254m to improve 
ageing airport infrastructure.
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Stay 6/Pay 4 Africa deal  
World Journeys has released a new offer with 
&Beyond which allows guests to stay even 
longer at any combination of their lodges in 
Botswana, Namibia, Kenya or Tanzania.  Val-
id for travel until 30JUN12, guests can spend 
6 nights, but pay for only 4 – the first and last 
nights are free.  In Botswana, the selection of 
camps includes Nxabega Okavango Tented 
Camp, Savute Under Canvas, and Sandibe 
Okavango Safari Lodge; in Namibia there’s 
the Sossusvlei Desert Lodge; in Tanzania 
choose from a range including Ngorongoro 
Crater Lodge and Grumeti Serengeti Tented 
Camp; and in Kenya choose from Bateleur 
Camp (pictured) or Kichwa Tembo.  Offer 
applies to new bookings only, is subject to 
availability, and seasonal closure dates apply 
in Tanzania. Contact World Journeys 0800 
117311 or info@worldjourneys.co.nz

EUROPE
Contiki’s ‘This Way To Amazing’ game
Contiki Holidays aims to take the online 
social community by storm with the launch 
of an online game, This Way to Amazing. 
Beginning this week, Contiki is giving away 
a European tour every week for a month to 
the follower lucky enough to find the youth 
brand’s travellers in four of Europe’s hottest 
destinations. 
Clients can follow along as the Contiki team 
posts video clues featuring adventurous 
Contiki travellers exploring the sights, sounds 
& backstreets of Europe. Mixing video with 
Google Maps and Street View, the game al-
lows users to hunt for the travellers’ locations 
and enter for a chance to win. Each week will 
feature a different traveller to follow as they 

explore a new city, uncovering the local and 
authentic experiences only discovered on a 
Contiki trip. Once a user tracks down one 
of the Contiki travellers, they will automati-
cally be entered to win a European trip for 
themselves, with the opportunity to check out 
some of the locations featured in the game.
In true Contiki fashion, the game integrates 
the hottest music from up-and-coming art-
ists, as well as the most current trends and 
styles in food, fashion, music and lifestyle.
“The ‘This Way to Amazing’ contest is a 
fantastic way for clients to get involved with 
the brand online and learn about cool trends 
in European travel at the same time,” says 
Contiki General Manager Tony Laskey. 

Fans vying for a chance to win can ensure 
they don’t miss out on the video clues by 
following Contiki on Facebook, Twitter, 
Google+, Pinterest or Foursquare.
http://www.contiki.com/amazing
Follow Contiki in New Zealand on Twitter: 
@ContikiNZ.

St Paul’s voted tops
St Paul’s Cathedral has been named as best 
visitor attraction by one of the UK’s leading 
tourism industry associations.
The UKinbound Visitor Attraction of the 
Year 2011 award was voted for by members 
of UKinbound and presented to the cathedral 
for the second year in a row, at a gala dinner 
in Belfast this month.
2011 was an important year for St Paul’s as 
visitors received the benefits of the improve-
ments to the sightseeing experience launched 
in late 2010. These included the introduction 
of touch-screen multimedia guides, guided 
tours, a group tour system and the award 
winning 270° film experience Oculus: an eye 
into St Paul’s. Fast track entrances were then 
launched in 2011 and the cathedral also came 
to the end of its full cleaning and restoration 
project.

112
Travel agents are being encouraged 
to brief clients that the emergency 
services phone number for countries 
in the European Union is 112. 
A survey of 2,000 UK residents by 
Britain’s Foreign & Commonwealth 
Office found that only 14% knew the 
emergency number.
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Emirates adds Lisbon
The Iberian peninsula is about to get a 
third Emirates service, with the Dubai-
based carrier adding Lisbon to its route 
network from 09JUL.
EK will operate a daily service to the 
Portuguese capital, having also recently 
begun flying daily to Madrid and Barce-
lona in Spain. 
New Zealanders will enjoy direct con-
nections at Dubai to all three cities.

New Zealanders 
will be able to 
travel all the way 
from Auckland 
through to the 
Netherlands by 
A380 superjumbo 

TOUR PRODUCT

following Emirates’ announcement that 
it will upgrade its Amsterdam service to 
an A380 from 01AUG.

Late availability on Explore’s Family Adventures this Easter

Discovery Adventures launched

Bentours special Russia departure

Explore still has late availability on its 5-day A 
Taste of Morocco tour, priced from $562 per 
adult & $525 per child. This action-packed 
tour departs on 04APR12 and embraces the 
hustle and bustle of Marrakech, the tranquil 
Atlas Mountains, where it spends time in a 
typical Berber village, giving a good insight 
into local life. Price includes four nights’ ac-
commodation on a bed and breakfast basis, 

one other meal, transport and the services of 
a tour leader, driver and local guide.  
Also with late availability and departing in the 
Easter break, is Explore’s 14-day Himalayan 
Discovery tour, priced from $1871 per adult 
and $1633 per child. This tour departs from 
Kathmandu on 01APR and offers active fami-
lies the opportunity to trek through the lower 
altitude villages of the Annapurna range and 

spot wildlife while 
travelling on elephant 
back through Chitwan 
National Park. Price 
includes accommo-
dation on a bed and 
breakfast basis, some 
meals, transport and 
the services of a tour 
guide.
For more informa-
tion on Explore, call 
Adventure World on 
0508 496 753 or visit 
www.adventureworld.
co.nz.

G Adventures and US-based Discovery 
Enterprises International have announced 
the extension of Discovery Adventures travel 
tours into the Australia and New Zealand 
markets. Tours are immediately available to 
Australasian travellers online.
The programme features 31 itineraries 
visiting 26 countries, each incorporating 
an element of cultural learning in the travel 
experience. Each of these expertly-guided 
new trips—to Vietnam, Ecuador, Jordan 
and Nepal, as well as Tanzania and Southern 
Africa— include breakfast daily, comfortable 
accommodation and an array of additional 
inclusions. They range from eight to 24 days.
Pete Rawley, Head Honcho of G Adventures 

APAC says, “Having two, market-leading 
companies come together under the 
Discovery Adventures brand to provide 31 
life-changing itineraries is a quantum leap 
forward in innovation in the travel sector,”  
Rawley added “The product line has been 
very popular in the North American market 
since its release a few years ago, so the 
decision to make these available to our 
Australian and NZ trade partners has been 
very difficult to keep under wraps until 
today.”
Call 0800 555 547 or visit 
www.discoveryadventures.com

Bentours has a special departure on its Russia 
of the Great Composers, Painters and Writers 
tour featuring concerts at the world’s most 
famous opera houses, private performances 

The comprehensive tour focuses on music, 
history and art and includes the Kremlin, Red 
Square, Peterhof, Catherine’s Palace, Hermit-
age Museum, opera or ballet performances 
at the Bolshoi and Mariinsky theatres and 
the Tolstoy house and Dostoevsky memorial 

and lectures on great 
Russian writers.
Departing 29MAY, this 
13-day cultural journey 
visits Moscow and St 
Petersburg and includes 
deluxe accommoda-
tion and a luxury cruise 
through the country-
side from NZ$7477*pp 
twin share.

apartment.
It also features a 6-night luxury cruise 
through the Russian countryside with three 
private opera performances on-board the 

MS Volga Dream and a 
choir performance in 
Yaroslavl.
The package includes 
accommodation at the 
Ritz Carlton Hotel in 
Moscow and Grand Eu-
rope Hotel in St Peters-
burg, specially arranged 
early entrances to the 
Hermitage and state 

Armoury, four lectures about Russian writers
by Yale University’s professor of Slavic lan-
guages, guided tours, most meals and trans-
fers.    Call Bentours on 0800 443 510 
*Terms and conditions apply. Prices subject to 
change and availability.
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AVIATION
UN-imposed global tax possible
The New American reports that the United 
Nations may be able to seize an opportunity 
— presented by mass resistance against the 
“carbon tax” on air travel imposed by the Eu-
ropean Union — to extract global taxes from 
airline passengers, with claims that failure to 
adopt a worldwide taxation regime under the 
UN International Civil Aviation Organization 
(ICAO) could result in a “trade war.”
The EU, which has been among the chief pro-
moters of international taxation, announced 
that it was open to discussions about substi-
tuting its own scheme for a global tax. Global 
airlines, meanwhile, are fervently pushing the 
idea of a UN-brokered “solution” to the im-
passe, saying the disagreements could affect 
global air travel and lead to counterproduc-
tive retaliation by governments.
“Europe deserves credit for pushing this issue 
up the international agenda and it is at the 
forefront on emissions trading,” claimed IATA 
boss Tony Tyler during a speech at the Singa-

pore Airshow Aviation Leadership Summit. 
“But its unilateral approach must change.”
In an interview with Reuters, the Direc-
tor General the IATA alleged that the UN’s 
aviation arm was the “only” forum to resolve 
the controversy. He also said the EU would 
almost certainly cooperate to avoid further 
isolation.
“I very much hope that the EU and all its 
member states will work hard with ICAO to 
come up with a global solution,” he told the 
news agency, noting that the regional entity 
was generally supportive of a global tax in-
stead. “It is not going to be easy.”
The EU’s tax on flying is supposedly based 
on theories about “climate change” and the 
alleged effect of carbon dioxide released into 
the atmosphere by human activities – a tiny 
fraction of the overall “greenhouse gases” that 
exist naturally. Critics and cynics, however, 
argue that the regional body is simply desper-
ate for its own independent revenue streams. Mud House wines find favour

Airbus wing-crack admission
Airbus chief executive Thomas Enders has vowed that the compa-
ny will quickly fix tiny cracks detected on the wings of its A380s, 
admitting “we screwed that up”.
Enders said he hoped that the wing problem as well as troubles on 
some of the A380’s Rolls Royce engines which had been detected 
earlier will not affect the European aircraft maker’s credibility.
On the eve of the Singapore Airshow, Enders was quoted as say-
ing “We will fix it as quickly as possible and whatever it costs, that 
is something too early to say at this point.”
The European Aviation Safety Agency has ordered that all Airbus 
A380 planes be checked for wing cracks, although the aircraft 
maker insisted they did not pose any danger to flight safety.

Indonesian carrier 
Lion Air (JT) has 
confirmed with 
Boeing its order 
to buy 201 Boeing
737 MAXs and 29 
737-900ERs in a 
US$22.4 billion 
contract that is 
Boeing’s largest 
ever.

Cathay Pacific Premium Economy rollout
Cathay Pacific Airways has announced that 
its new Premium Economy Class experience 
is available for sale with immediate effect for 
flights departing from 01APR12, although the 
newly fitted planes are unlikely to be seen in 
New Zealand skies for some time.
Premium Economy will initially be featured 
on some of the following selected flights to /
from Sydney (CX101/100); Toronto (CX826/
825/828/829); Vancouver (CX888/889); New 
York City (CX830/831/840/841/888/889)
In May, the Premium Economy cabin will 
become available on some of the following 
selected flights to/from London (CX252/255)
As the number of aircraft fitted with these 

new cabins increases, priority will be given to 
achieving daily availability on these routes.
Additional markets will come online later in 
the year including Adelaide, Los Angeles,
Melbourne and San Francisco in AUG, 
Frankfurt in September and Brisbane and 
Mumbai in OCT. More continental Europe 
and long-haul routes will be gradually intro-
duced beyond that.
By end of this year, Cathay Pacific will have 
48 aircraft installed with the new product 
comprised of 23 Boeing 777-300ERs, 17 
A330-300s and eight Boeing 747-400s. 
By the end of 2013, 87 aircraft in the CX long-
haul fleet will feature Premium Economy.

The Mud House Wine Group marketing man-
ager Cathy Wansink says SAS-Scandinavian 
Airlines will be serving the celebrated 2010 
Mud House Sauvignon Blanc to its business 
class guests from June this year. The same 
wine has also been selected for Singapore 
Airlines business class flights, she says.
Wansink says the company is thrilled to have 
also found favour with Australia’s national 
carrier, with Qantas choosing the 2009 Mud 
House Swan Pinot Noir for its business class.
The company’s wines are also a huge hit with 
Air New Zealand, which chose to serve its 
popular 2008 Waipara Hills Waipara Char-

donnay on international business premier 
class flights recently. “The 2010 Mud House 
Central Otago Pinot Noir has been selected 
by Air New Zealand for international econ-
omy class flights and will be available in the 
near future, while the 2009 varietal can be 
enjoyed in Koru Lounges throughout the 
country already,” says Wansink.
The award-winning 2010 Waipara Hills Marl-
borough Sauvignon Blanc remains a standout 
success, helping Jetstar win the ‘Best Business 
Class White’ in the Cellars in the Sky Awards 
2011 held in London earlier this month.

United Continental Holdings Inc, the 
combined holding company of United 
Airlines and Continental Airlines, is to 
give out US$265 million in profit-sharing 
bonuses to eligible employees. All eligi-
ble employees will receive about 5% of 
their annual salary.

The Transport Workers Union national 
secretary Tony Sheldon has launched 
an attack on Qantas chief executive 
Alan Joyce in Canberra and called on 
the federal government to legislate 
against “militant employers”.

TravelMemo   20120217    17FEB12    Page 11

http://www.cxagents.com


Boeing eyes new 777 concepts
Boeing is exploring an ultra long-range 
replacement of the 777-200LR, conceptually 
dubbed the 777-8LX.
Flightglobal blogger Jon Ostrower reports that 
the -8LX, which could potentially have a ser-
vice entry in the 2020s, may, for the first time, 
open the prospect of profitably operating 
flights between Sydney and London without a 
“kangaroo” stop in Southeast Asia.
Also under study is a revival of the original 
777-200 wing-fold concept, which would 
have tilted upward a 6.9m portion of the wing 
that included the outer two leading edge slats 
and outboard aileron to allow access to tight 
gates at terminals.

AKL Airport launches Emperor Lounge 
Auckland Airport has opened New Zealand’s 
first premium lounge facility that caters for 
all international travellers regardless of the 
airline they are flying with and their class of 
travel.  
The new Emperor Lounge is designed to 
provide passengers travelling internationally, 
either on departure or while in transit, the 
choice to relax in style before they fly. The 
lounge has all the services and conveniences 
of a regular travel lounge and is conveniently 
located close to other airline lounges and the 
retail area.
It offers freshly-made light meals (including 

halal) and snacks, complimentary drinks in-
cluding wine, beer, coffee and a range of teas, 
shower and bathroom facilities, and guests 
are invited to make use of the free Wi-Fi ac-
cess or secluded study areas. 
The lounge is also used by international 
airlines that don’t have a dedicated on-site 
lounge but who want to offer this service to 
their business class passengers. Malaysia Air-
lines, for example, currently uses the lounge 
for their premium customers.
Entry to the Emperor Lounge can be pre-
booked online at www.aucklandairport.co.nz 
from $49pp. Opening hours are 6am–11pm.

Air Pacific managing director Dave Pflieger 
and Rolls-Royce Senior VP – Customers, 
are pictured at the signing ceremony at 
the Singapore Airshow, where Air Pacific 
announced it has selected R-R Trent 700 
engines for its three new Airbus A330-200 
aircraft, due in service from MAR13.

LAN to boost capacity
LAN Airlines and its affiliate LAN Peru 
have announced that from AUG12, they will 
gradually increase their frequencies by one, 
two or even three additional flights per week 
from Santiago and Lima to destinations such 
as City Mexico, Cancun, Miami, Los Angeles, 
San Francisco and New York. The airline ex-
pects to be able to transport about 20% more 
passengers to and from these destinations.

Gulf Air, Bahrain’s flag carrier, is to cancel 
flights on underperforming routes from next 
month, citing commercial reasons. It will cease 
flying to Kuala Lumpur (from 25MAR), Athens 
and Milan (from 12MAR), and Damascus (from 
02MAR).

Air NZ selects Sabre Interactive Seat Maps
Sabre Travel Network has implemented Interactive Seat Maps with Air New Zealand, 
the latest airline to offer this enhancement for travel agents. 
GM Sales Sabre Pacific, Carl Frier, says the feature will provide seamless graphical 
seat maps to travel agents using the Sabre Red Workspace at the time of booking.
“This will allow travel agents to view the seating configurations of any given Air New 
Zealand flight, as well as the remaining available seats in their itineraries,” says Frier. 
“Travellers are assured they have access to the best possible seats at the time of 
purchase.  Travel agents, on the other hand, can benefit from standardised seat map 
displays and increased confidence in booking and seat assignment.”
Sabre and Air New Zealand have also successfully launched Sabre’s seamless mer-
chandising solution, featuring Electronic Miscellaneous Document (EMD) so travel 
agents can shop, book and fulfil the carrier’s ancillaries direct from the Sabre GDS.

The Louis Roederer Brut Premier Champagne 
served on LAN Airlines has earned it first 
place in the “Business Class Sparkling 
Category” in the 2011 Business Traveller’s 
Cellars in the Sky Airline Wine Awards. LAN 
also received high recognition in the Travel 
Plus Airline Amenity Kit Awards 2011 for 
its Amenity Kit BVLGARI, which is available 
in all LAN international long-haul flights in 
Premium Business.

Hawaiian Airlines remains the most punctual 
airline in the US for an eighth straight year, 
according to the U.S. Department of Trans-
portation’s Air Travel Consumer Report issued 
for DEC and full year 2011. For 2011, Hawaiian 
averaged a 92.8% on-time performance rank-
ing #1 in 11 of the 12 months and exceeding the 
industry average for the year by 13.2 percent-
age points.

Over 120 European destinations ... now that’s Wunderbar!
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

8-day Romantic Danube
BU DA PE S T TO N U R E M BERG 

From $2,549^ per person
Click here for more information

2012 SUMMER 
DOLLAR SAVINGS  
SAVE UP TO $1,500 PER  

COUPLE

^Conditions: Price listed in Australian dollars, per person, twin share 
and subject to availability. Offer valid only on new bookings for 2012 
sailings. Must book and pay in full by 18 March 12 and quote A10 at 
time of booking. Price is based on 17, 18 Nov 12, Cat F. Conditions apply.

Face to face with 
a Cruise Expert!

ICCA General Manager, Brett Jardine asked Mark 
Smith from Lets Cruise in Auckland to share some 
thoughts on his cruise success.
When did you start your ICCA Accreditation? I 
completed my initial Accreditation in 2005 and have 
recently completed the Masters Conference on board 
Radiance of the Seas which was an amazing learning 
experience.
How has this helped grow your cruise sales? Being 
part of the ICCA has played a major part in our cruise 
business through excellent training of all staff and a 
growing number of other opportunities such as being 
part of a group attending Cruise3sixty in North Ameri-
ca – this is invaluable for us!
How do you promote your ICCA Accreditation? We 
promote our Membership and Accreditation in every 
aspect of our marketing. This gives us a lot of credibil-
ity and there is no doubt has played a part in part in 
boosting our cruise sales.
What potential do you see for cruising from the 
New Zealand market? Like Australia, New Zealand is 
still a very young market with only 1% of the nation 
having taken a cruise. This means massive potential 
which I am very pleased to be part of and I have no 
doubt our figures will only get better & better year on 
year!
In 2010 Lets Cruise was voted Bronze Cruise Agency of 
the Year for New Zealand in just the second year of 
operation and last week-
end was awarded 2011 
Silver Cruise Agency of 
the Year. A very motivated 
office is now striving for 
Gold at the next Cruise 
Industry Awards!

CRUISE NEWS
Island Escape Roadshow postponed
Due to unforeseen circumstances, the Island Escape promotions in Hamilton, 
Cambridge, Taupo and Tauranga have been postponed.  “We will be coming
out with new dates NZ-wide in several weeks for both agents and their clients,”
 says Francis Travel Marketing’s Tony Smith. 
Watch out for the new details in TravelMemo’s twice-weekly Cruise News.

Love Boat captain sailing in
Princess Cruises’ Pacific Princess sails into 
Auckland tomorrow 18FEB with one very spe-
cial guest onboard.
Charismatic Captain Merrill Stubing, played by 
actor Gavin MacLeod from the popular 1970s 
TV hit, “The Love Boat”, is in town with the 
ship, before heading to Australia.
The boom in popularity of modern day cruising 
is often attributed to people’s affection for the 
series, which was filmed on Princess Cruises’ 
original Pacific Princess and Island Princess 
ships.
One of the longest running television shows in history, The Love Boat cruised 
through 10 seasons from 1977 to 1986 and is still in syndication in 92 coun-
tries worldwide.
The story was centred around the ship’s crew, led by the charming Captain. 
Celebrities played guest roles and Princess Cruises’ passengers were cast as 
extras.
MacLeod spent seven years at the helm of The Love Boat and since the series 
ended in the mid-1980s, has continued his love affair with cruising, working 
closely with Princess Cruises as a spokesperson.
While in Auckland, MacLeod will share his love of cruising and lunch on-
board the Pacific Princess with one lucky couple, who won a Valentine’s Day 
Love Boat competition.
Rachel Aylward and Karl Reid will be treated to a full ship tour and three-
course lunch with “Captain Stubing” after being drawn from entrants who 
successfully answered the phone with “We’ve been expecting you!” – the 
famous line from The Love Boat’s theme song. 
The Pacific Princess is in Auckland from 6am to 6pm tomorrow before head-
ing on to Fiordland. TravelMemo   20120217    17FEB12    Page 13
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Carnival Legend schedule
Carnival Cruise Lines is launching its wid-
est array of European itineraries ever with 
Carnival Legend offering options including 
the line’s first Norwegian fjords itinerary 
and its first extended programme from the 
UK, as well as cruises to the Baltic, Medi-
terranean and British Isles, beginning in 
spring 2013.
Carnival Legend’s schedule will encompass
12-day voyages to Norway/Western Europe, 
the British Isles and the Baltic departing 
from Dover (London), along with 12-day 
Mediterranean cruises departing from 
Venice, Barcelona and Dover.
In total, Carnival Legend will operate 17 
European cruises between 22APR and 
31OCT13, visiting 34 ports across 18 
countries.
For details of Carnival Cruises, call Francis 
Travel Marketing on 09-444 2298.

Lawyers target Carnival Corp
The Associated Press reports that a revised 
lawsuit has been filed in Miami adding more 
plaintiffs and claims that seek millions of 
dollars in damages in the Costa Concordia 
disaster.
Attorneys said the lawsuit now names 39 
individual plaintiffs who were aboard the ship 
when it capsized off the Tuscany coast. 
The lawsuit names Miami-based Carnival 
Cruise Lines Inc. and its Costa subsidiary. It 
initially sought more than US$460 million.
Many legal experts say it will be difficult to 
win lawsuits in Florida because Costa’s tickets 
require that they be filed in Italy. Passenger 
lawyers contend Florida is proper because 
Carnival Corp. is based there.
Other attorneys have announced plans to file 
lawsuits for passengers in Florida.

Scenic Space-Ships for France
Scenic Tours is to extend its Scenic ‘Space-
Ships’ product to France with the deployment
of the Scenic Emerald on the Rhone and 
Saône rivers in Southern France from APR13. 
The ship consists of two full decks of Private 
Balcony Suites which are 24% larger than 
average river cruise cabins. 
Also new for 2013 are a number of France 
River Cruising itineraries such as the 14-day 
South of France that includes a more leisurely 
12-night river cruise from Chalon-sur-Saône 
to Arles. Guests will enjoy wine tasting in 
Burgundy, explore Roman cities and charm-
ing villages, experience a typical French 
family homestead with a home cooked meal 
in Tournon, explore the Ardèche countryside, 
and visit Châteauneuf-du-Pape. There is also 
the 27-day Grand European River Cruise 
that includes the 12-night river cruise from 
Chalon-sur-Saône to Arles, plus a 14-night 
river cruise from Amsterdam to Basel to dis-
cover the canals of Bruges, explore the Grand 
Duchy of Luxembourg and Trier and spend a 
full day in the Black Forest.

25% off Gecko’s Antarctica 
until 29FEB12
Gecko’s have a new ship travelling to Antarc-
tica and as part of the launch they are offering 
25% off the price of voyages for the season 
commencing NOV12. The twin-share lead-in 
price is US$4,421 for the 10-day Introduction 
to Antarctica.  The Ocean Diamond, which 
can carry 189 passengers, has a cruising speed 
of 15.5 knots, making it the fastest ship head-
ing to Antarctica. The ship offers two landings 
per day on Antarctica, via Zodiacs, and every 
cabin has en-suite facilities.  
Call 0800 630 100, 
or nzsales@geckosadventures.com

Free upgrades on MSC Cruises’ Grand Med programme
MSC Cruises is offering passengers a free upgrade on a selected number of its Grand 
Mediterranean cruises.
Furthermore, the family-owned cruise line is offering complimentary transfers 
between Venice and Genoa to link the back-to-back 7-night Eastern and Western 
Mediterranean cruises which make up the Grand Mediterranean package.
The offers apply to combo bookings on MSC Armonia and MSC Sinfonia from 20JUL 
until 19OCT12, as well as MSC Splendida and the yet-to-be-launched MSC Divina in 
OCT12.

“Pay for an inside Category One cabin and 
you will be upgraded to a Category 6 to 10 
ocean view cabin on some of the cruises,” 
says Lynne Clarke, managing director of 
MSC Cruises Australia and New Zealand.
“That means you can have an ocean view 
cabin from NZ$1718 per person, twin 
share for a combo cruise on MSC Armonia 
and MSC Sinfonia in October,” she said.
“That’s 14 nights for a little more than 
NZ$120 a night with the free transfer be-
tween ships (Venice and Genoa) thrown 
in – fantastic value.”
On the programme, the MSC Armonia 
sets sail from Venice and calls on Ancona 
in Italy, Corfu, Greece’s Santorini, Athens 
and Atgostoli before cruising to Kotor in 
Montenegro and back to Venice.

Passengers are then transferred to 
Genoa where they board MSC Sinfonia
for a round cruise which includes 
calls on Civitavecchia (Rome), Salemo 
(Amalfi Coast), Tunis, Ibiza, Palma and 
Marseille.
In October, with prices starting at 
NZ$2228pp twin share with an upgrade 
to a Category 4 or 5 ocean view cabin, 
MSC Divina will cruise from Venice 
to Bari, Katakolon (Olympia), Izmir, 
Istanbul and Dubrovnik before the pas-
sengers transfer to Genoa for a cruise 
aboard MSC Splendida to Barcelona, 
Tunis, Valletta, Messina and Civitavec-
chia (Rome) and back to Genoa.
Call MSC Cruises on 0508 427 8473.  
www.msccruises.com.au
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PEARL’S PEARLER
Wanting to meet DotCom because you like 

his lifestyle is like wanting to meet a hen 
because you like boiled eggs.

INDUSTRY

HOSPITALITY
Dunedin Kingsgate reopening details
Dunedin’s Kingsgate Hotel is likely to reopen 
its doors to guests just a week after a fire dam-
aged one its rooms. 
The Otago Daily Times quotes vice-president 
of operations for the Millennium, Copthorne 
and Kingsgate Hotels NZ, Matt Taplin, of 
Auckland, as saying it was hoped the hotel, 
and the majority of its rooms, would reopen 
next week. 
“We will have a number of rooms out, but we 
are aiming to reopen next week,” Mr Taplin 
said. 
The hotel was still being assessed by insur-
ance assessors yesterday, he said. 
An investigation reportedly revealed the fire 
started around a lamp near a bed in a hotel 

room on the second floor of the 55-room 
Kingsgate Hotel in Smith St. 
Fire Service fire safety officer Barry Gibson 
told the ODT the occupants of the room 
had run from it when the fire started, leav-
ing the door open and allowing the fire to 
spread quickly. 
The room and the nearby hallway were 
damaged extensively by fire, while four 
nearby rooms, which also had their doors 
open, were significantly damaged by heat 
and smoke. 
There was some water damage and the en-
tire building sustained smoke damage. 
About 30 guests were evacuated when the 
alarm was raised.

Takatu Lodge makes Tatler list
Takatu Lodge, a five star lodge located just 
five minutes from Matakana Village in vine-
yard country, 45mins north of the Auckland 
CBD, has been chosen by Tatler Travel Guide 
2012 for its ‘101 Best Hotels of the World 
2012’. 
Says Tatler: “Virtually all you eat and drink 
here is locally grown, harvested, dug up or 
plucked. If you sweet-talk John or Heather, 
who have nurtured this little love object over 

the past few years, they will find a pinot gris 
that will send you into a bacchanalian spin. 
This is a bright little lodge of soft beauty and 
delicate colours, a pure little haven that’s 
dodged the real world. The attention to detail 
is nuts.”
Takatu Lodge has also been awarded the 
‘Most Outstanding Accommodation Experi-
ence’ sponsored by Tourism Auckland.   
www.takatulodge.co.nz

Choice announces 
change of leadership  
Choice Hotels Australasia has announced 
that its Chief Executive Officer of the past six 
years, David Bayes, has decided to step down 
and leave the company at the end of March to 
focus on non-executive director opportunities.
He will be replaced by Trent Fraser, currently 
in a senior leadership role as Choice’s General 
Manager Development and Franchise Servic-
es. Trent is based in Melbourne and has been 
with the company for eight years.

Sir Peter Blake Trust seeks emerging leaders from tourism industry
There are leaders and there are dreamers. 
Leaders make things happen. Dreamers have 
a vision. The truly special people do both. The 
Sir Peter Blake Trust is searching to recognise 
individuals who have Dared to Dream as part 
of the country’s premier leadership awards.
The Trust would like to receive more nomina-
tions from tourism industry and is encour-
aging those in the industry to put forward 
leaders who have dared to dream and taken 
action. 
The Sir Peter Blake Emerging Leader Awards, 
announced as part of the Trust’s annual 
Leadership Week from 22-29JUN, identify 
six leaders between the ages of 25 and 45 
who have inspired and achieved across many 
walks of life, sometimes in relative obscurity. 
Anyone can nominate a worthy emerg-
ing Kiwi leader, with a deadline this year of 
30MAR.
Chief Executive of the Sir Peter Blake Trust, 
Shelley Campbell, says the Awards aim to en-
courage New Zealanders to develop the kind 
of leadership demonstrated by Sir Peter Blake 

during his legendary yachting and 
environmental feats.
For info visit www.sirpeterblaketrust.org

Cloudy Bay Winemaker’s Dinner 
On Thursday 12APR12, an exclusive evening 
is being hosted at Fiordland Lodge in part-
nership with Marlborough’s Cloudy Bay. This 
will be a gourmet five-course dinner with 
each course expertly paired from the impres-
sive Cloudy Bay portfolio. Priced at $740 for 
two people, including accommodation in a 
lodge room, pre-dinner canapés, Cloudy Bay 
dinner, and A la Carte breakfast the following 
morning.  Bookings essential so email
info@fiordlandlodge.co.nz or for further 
information call (03) 2497832. 
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