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Be Ahead of the Pack!
Too many roles to mention!

...check them out here:

PARKLANE MOTOR LODGE
GREENLANE AUCKLAND

on NZOnline - click here

Cruise Council 2011 award winners
A strong contingent of New Zealand’s top cruise sellers, dressed up 
to the nines, were in Sydney on the weekend to attend the region’s 
biggest-ever cruise industry glamour night.
The International Cruise Council Australasia’s 2011 awards dinner at 
the Sydney Hilton saw the best performers in the Australasian cruise 
industry recognised for their contribution to the booming cruise 
market at the gala event attended by more than 420 people.

The New Zealand winners are pictured here, posing with ICCA 
general manager Brett Jardine (front, kneeling). 
Check out the details and pix on pages 12 and 15.
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TRAVEL POSITIONS 
- AUCKLAND 
Travel Consultant

Seeking a Senior Travel Consultant with 
minimum 3 years experience for full time 

position. Good sales skills.

Travel Manager
Seeking an innovative and thorough Senior 

Travel Consultant / Manager for full time 
position.

Travel processor and accounts
Seeking a person with administration / sales / 

accounts experience for full or part time 
position.  Accuracy and flexibility important.

Hours negotiable.  
Good team and working environment.

Cruises and Tours, 
405 Remuera Road, 

Remuera Shopping Centre, Auckland
info@travcorp.co.nz or phone 09 974 2998

Tourism bodies to merge
The Tourism Industry Association New 
Zealand (TIA) and the New Zealand Hotel 
Council (NZHC) have announced a proposal 
to integrate into a single strong, high profile, 
well resourced association.
They aim to have the new integrated Associa-
tion in place by 01APR.
TIA chairman Norm Thompson says the 
boards of both TIA and NZHC have sepa-
rately discussed and unanimously agreed to 
endorse the process, and are now consulting 
their members.
NZHC independent chair Jennie Langley says 
the aim is to create unified, highly focused 
leadership for the visitor industry, maximis-
ing its voice and influence over central and 
local government, and other decision makers.
“The need to ensure there is a well-connected 
industry association to deal with decision 
makers and to shape the success of the indus-
try has never been greater,” Ms Langley says.
The proposal would see current members of 
NZHC integrated into TIA, with TIA provid-
ing a new dedicated hotel sector resource. 
Both TIA and NZHC members will retain 
all the benefits and services they currently 
receive. Further enhancements to these will 
be developed in coming months.
Ms Langley says the hotel sector is a signifi-

cant contributor to tourism in New Zealand, 
with NZHC representing the interests of 
over 130 members throughout New Zealand, 
including international chain, large inde-
pendent and privately owned hotels. NZHC 
members employ 11,000 staff nationally, with 
annual revenues of more than $866 million.
“We are confident the integration will be of 
significant benefit to all members as well as 
the wider visitor industry. The hotel sector is 
already represented on the TIA Board and as 
part of the change to an integrated organisa-
tion, the TIA Board will consider a name 
change for the new Association. It will be 
seeking members’ support before any final 
decision is made,” Mr Thompson says.
Discussions with a range of other tourism 
industry organisations are also underway, 
with a view to finding further opportunities 
to integrate, the two chairs say.
Liz MacPherson, Tourism Deputy Secretary 
at the Ministry of Economic Development, 
said: “The proposed integration of the Tour-
ism Industry Association and New Zealand 
Hotel Council will create stronger, more 
united leadership during challenging times 
for the industry.  We look forward to work-
ing with the new association to maximise the 
benefits tourism can bring to New Zealand.”

Lake Wanaka sees big growth 
DEC11 visitor number figures released by Statistics 
New Zealand have shown a significant growth 
in the Lake Wanaka region, with an increase of 
20,000 guest nights over DEC10.  This growth was 
topped only by Auckland which received 63,000 
more guest nights, while Queenstown rounded out 
the top three with 16,000 extra nights.
A large proportion of the Wanaka growth came 
from domestic tourists, up 53% and reflecting a 
big increase in New Zealanders staying in com-
mercial accommodation rather than in holiday 
homes or with friends and family.
 Lake Wanaka Tourism general manager, James 
Helmore, said the figures reflected the ongoing 
trend of more Kiwis holidaying at home.

Wairarapa balloon festival star attraction
The star attraction of next month’s annual 
hot air balloon festival in Wairarapa will be a 
giant panda bear, making its first trip outside 
of the United States to fly exclusively in New 
Zealand at the Wairarapa event. 
‘Pandy’, the big boy from Texas will fly along-

side approximately 25 other 
hot air balloons in the four-
day event 08-11MAR.
Built in Brazil, Pandy stands as 
tall as an eight-storey building.  
www.nzballoons.co.nz

Guest nights rise in DEC 
but fall for 2011 year
Total guest nights in short-term commer-
cial accommodation rose 1.4% to 3.2 mil-
lion in DEC11, compared with DEC10, 
according to Statistics New Zealand. In 
contrast, annual guest nights fell 0.7% 
compared with the DEC10 year.
“In December, the North Island had more 
visitors from both overseas and within 
New Zealand, while the South Island had 
more Kiwi visitors compared with De-
cember 2010,” industry and labour statis-
tics manager Louise Holmes-Oliver said. 
“The number of international visitors to 
the South Island continues to be lower 
month on month since the Canterbury 
earthquakes began in September 2010.”
North Island guest nights for DEC10 rose 
3.9%, while South Island guest nights fell 
2%. The Canterbury region continued to 
show the largest fall in guest nights.
The annual fall in guest nights was largely 
due to fewer people spending nights in 
Canterbury (down almost 1 million guest 
nights). To put the size of this fall into 
context, the combined yearly increases 
for Auckland, Wellington, and Waikato 
(which had the largest yearly increases of 
all regions) were more than offset by the 
fall in Canterbury.
Two of the four accommodation types 
had more guest nights in DEC11 than in 
DEC10.
The changes in guest nights by accommo-
dation type were:
• motels, up 4.7%
• holiday parks, up 4.7%
• backpacker accommodation, down 5.3%
• hotels, down 1.6%.



Who’s the sceptic now? 
Air New Zealand has revealed its biggest Aus-
tralian campaign in the last ten years, trying 
to change the minds of four Aussies who said 
they would never cross the Ditch in a million 
years. Air New Zealand enlisted a hipster, 
a self-confessed princess, a Europhile and a 
true-blue Aussie for a series of reality-style 
web-episodes called The Kiwi Sceptics. Each 
web-episode challenges the Sceptic’s unique 
negative view about New Zealand head on 
by showing them an unexpected side of New 
Zealand. 
While in New Zealand, the four sceptics 
were accompanied by a local Kiwi guide who 
planned a packed itinerary specially designed 
to meet the holiday needs and the personality
of the Sceptics. Some highlights included a
stay at Otahuna Lodge in Christchurch, 
partying at the Rhythm and Vines festival in 
Gisborne, hanging out at the Mighty Mighty 
bar in Wellington and even a visit to Benji 
Marshall at home with his mum. 
Flight of the Conchords star, Rhys Darby, 

narrates the journey adding his own style of 
wit to the script. 
There are 5.3 million people who seriously 
consider New Zealand as a destination, yet 
only one in five of these people actually make 
it across the Ditch each year. 
The Kiwi Sceptics series documents the jour-
ney as Air New Zealand’s attempts to convert
the four Australian ‘Kiwi Sceptics’ into advo-
cates. 
Kelly Millier, Marketing Manager for Air New 
Zealand Australia explains, “At Air New Zea-
land we know NZ is one of the best places on 
earth but, for one reason or another, there are 
many Aussies who don’t see the same fresh 
and progressive side of New Zealand that we 
do. We figured if we could change the minds 
of those most sceptical, we should be able to 
convince those who are sitting on the fence.” 
The campaign and all four episodes launched 
yesterday at www.kiwisceptics.com and 
through the dedicated Air NZ YouTube chan-
nel http://www.youtube.com/airnewzealand 

ATEED targeted for Hero Parade funding
Auckland may soon revive its Hero Parade, 
which at one time drew huge crowds to Pon-
sonby Road before eventually going bust.
Prime Minister John Key told crowds at the 
city’s Big Gay Out festival on the weekend 
that Auckland Central MP Nikki Kaye had 

been working with Auckland mayor Len 
Brown on plans for a parade next year.
According to Stuff website, it is understood 
an application has been made to Auckland 
Tourism, Events and Economic Development 
(ATEED) for funds to hold the parade. 

Ellerslie International Flower Show preparations
Hagley Park in Christchurch is preparing to 
host the largest gardening event in the South-
ern Hemisphere, with work about to start 
on setting up the first Ellerslie International 
Flower Show in two years. 
The city was due to host the flower show last 
March, but was forced to cancel it after the 
big February quake.
The Press reports that, despite large parts of 
the central city still being cordoned off, the 
show is going ahead 07-11MAR as planned. 
More than 2000 hanging baskets and planters 
have been planted out and designers are busy 
finalising plans for their exhibition gardens. 
“Ticket sales for the show are tracking ahead 
of last year and 2010, with the latest figures 

showing more than 12,000 tickets have been 
sold,’’ said the show’s Dave Mee.
“There are more than 80 horticultural exhib-
its, slightly behind the last two years but the 
same as 2009. This year we will have more 
than a quarter of a million plants on display, 
with a strong emphasis on lots of colour and 
flowers.’’ 
Highlights will include a wedding-themed 
garden called Straight from the Heart; a 
50-garment Wonderland of Wearable Flowers; 
The Las Australian Garden, which won its 
Australian designers gold at the recent Singa-
pore Garden Festival; and a garden inspired 
by the Mackenzie Country’s hydro engineer-
ing landscape - weeds and all.

Stay and Play Rotorua Collection Famil Week 2012
The dates have been set for the 2012 Trade 
and Industry famil of Stay and Play’s Rotorua 
Collection.  Such was the success of last year’s 
event that the 2012 programme will run over 
eight days, from 14-22APR, and include over 
forty activities, attractions and site inspections, 
in and around the Rotorua region.   
Invitations are extended to Travel Agents, 
Tour Wholesalers, Inbound Tour Operators, 
Conference and Event Organisers, and i-SITE 
staff to ensure all sectors of the industry 
who have the potential to sell or promote 
the members of the Rotorua Collection gets 
first hand and up to date product knowledge.  
Participants can elect to take part in the entire 
programme or any portion of it that they 
choose.  “This offers the flexibility for indus-
try personnel to be able to make the most of 
any time they have available,” says Kay Clarke, 
managing director of Stay and Play, and co-
ordinator of the famil programme, “We have 
scheduled the dates for the start of the lower 

season, post-Easter, and with enough lead 
in time for IBO personnel to update them-
selves before meeting International Buyers at 
TRENZ.”
Comments from past famil participants such 
as “I had no idea Rotorua had so much to 
offer!  I realise now that visitors should spend 
at least 3 days here” and “Although we have 
been to Rotorua many times, we discovered 
excellent new products” assure the operators 
who take part, of the value of hosting key 
decision makers and reservations staff.   
Check out the full programme here.
In addition to the famil schedule, Stay and 
Play offers an open invitation to industry 
personnel who may be visiting Rotorua at 
other times and is happy to coordinate visits, 
site inspections and introductions to any of 
the products within the collection.  
To register, click here. For more info, contact 
Kay Clarke, kay@stayandplayrotorua.co.nz
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Australian arrivals into Wellington up 16% in 2011
The Australian market continues to thrive 
for Wellington’s tourism industry, with latest 
statistics showing a 16% increase in direct 
arrivals into Wellington Airport in 2011.
Positively Wellington Tourism chief executive 
David Perks says DEC11 saw a strong perfor-
mance from the key target market of NSW, 
up 24% according to Statistics New Zealand’s 
International Visitor Arrivals data.
A 14% increase in arrivals from Victoria 
followed the popular WLG pop up restaurant 
and Air New Zealand’s surprise gift of free 
return Melbourne-Wellington flights to 60 
unsuspecting diners in November.
“Direct arrivals into Wellington were five 
times that of the national growth of 3% in 
2011,” Mr Perks says. “The formula of results-
driven partnership marketing backing up in-
creased seat capacity is definitely adding up.”

In 2011 Air New Zealand increased flights as 
a result of its alliance with Virgin Australia. 
Qantas also replaced its 144 seat B737-400 
aircraft with the 168 seat B737-800 aircraft 
across the Tasman.
Wellington Airport achieved record interna-
tional pax numbers, up 10% overall this year.
Mr Perks says 2012 is set to be another excit-
ing year, in which major events will continue 
to be a key player.
“Off the back of the Hertz Sevens, we’re just 
a few weeks away from launching into the 
NZ International Arts Festival. Then in the 
lead up to the Brancott Estate WOW Awards 
and the world premiere of The Hobbit: An 
Unexpected Journey, we’ve got a string of 
events such as Handmade, Beervana, Visa 
Wellington On a Plate and the New Zealand 
Chocolate Festival.”

The new year has seen 
a number of new faces 
join the Positively 
Wellington Tourism 
(PWT) team.
Former Nelson Tasman 
Tourism manager visitor 
information centres 
Selena Murray is taking
 on Wellington’s i-SITE 
manager duties while 
Lisa Preston takes 
maternity leave. Selena
joins as the team 
celebrates a $400,000 
surge in revenue in the 
first six months of the 
financial year.
New Zealand events coordinator Tiana Rakete 
had professional baptism by fire, joining 
PWT from BP Oil a matter of days before the 
Hertz Sevens kicked off.
Olivia Dean has joined the team as marketing
projects coordinator, having completed a 
Master of Entrepreneurship and Diploma of 

Pictured at Wellington’s Mount Victoria Lookout L-R: Tiana Rakete, 
Olivia Dean, Jessica Williams and Selena Murray.

Absolutely Positive appointments 

Event Management and Public Relations.
Jess Wilson has joined PWT as international 
marketing coordinator after over two years as 
Operations manager for Seal Coast Safari and 
John’s Hop On Hop Off City Tour.
Meanwhile, Jessica Williams has come from 
Four Winds Communications to fill the newly 
created position of communications executive.

December heats up 
for holiday parks
New Zealand holiday parks enjoyed a hot 
December, with a healthy 4.7% increase 
in guest nights for the month, compared 
with DEC10.
The trend for holiday park guest nights 
has risen since the most recent low point 
in SEP10, reaching its highest level since 
the series began in 1996.
Nationally, holiday parks accounted for 
28% of all guest nights in DEC. They also 
recorded a 2.7% increase in guest nights 
for the 2011 year.

DEC heats up for holiday parks
New Zealand holiday parks enjoyed 
a hot December, with a healthy 
4.7% increase in guest nights for the 
month, compared with DEC10.
The trend for holiday park guest 
nights has risen since the most recent 
low point in SEP10, reaching its 
highest level since the series began in 
1996.
Nationally, holiday parks accounted 
for 28% of all guest nights in DEC. 
They also recorded a 2.7% increase in 
guest nights for the 2011 year.

Elton John delivers $15m to Dunedin
The Elton John concert at Dunedin’s Forsyth Barr Stadium is estimated to have 
pumped $14.9 million into the city, a survey reveals.
According to the Otago Daily Times, the survey revealed the average expenditure 
of visitors to Dunedin was $526, while visitors outside the Otago region spent an 
average of $558. 
The largest proportion of their money was spent on retail shopping (31%), food 
and beverage (27%) and accommodation (23%), petrol (8%), other expenditure 
(4%), travel (4%), tourist activities (3%) and entertainment (2%). 

The total number of concert goers was 
35,500. Of the 46% of respondents who 
came from outside the city, 34% were 
from Canterbury, 27% from Otago (ex-
cluding Dunedin), 20% from Southland. 
Tourism Dunedin chief executive Hamish 
Saxton told the ODT the economic im-
pact report showed the benefit of events 
for the city, and bodes well for the future. 
“It is a good result.” 

International jazz greats 
for Christchurch festival
One of Germany’s best known jazz musicians is coming 
to Christchurch to perform at the New Zealand Interna-
tional Jazz & Blues Festival from 11-15APR.
Klaus Doldinger wrote the score for the movie Das Boot 
and has performed all over the world with his band, 
winning numerous awards. He will be performing in 
Christchurch for one night only, on 12APR.
Also taking part in the festival is Australian jazz trumpet 
great, James Morrison, who will perform a tribute to the 
legendary Duke Ellington, accompanied by the Christch-
urch Symphony Orchestra. Tickets for the New Zealand 
International Jazz and Blues Festival in Christchurch are 
available through Ticketek.   www.jazzfestivalnz.com.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://www.cxagents.com
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Makeover for Darling harbour’s biggest
Four Points by Sheraton Sydney, Darling Har-
bour is to undertake a $15 million guest room 
refurbishment starting in April.
All 630 rooms will be fitted with wireless ac-
cess and iPod connectivity to go with the new 
LCD TVs.
The Corn Exchange restaurant will get new 

indoor furniture and a complete new outdoor 
setting for the Terrace, and the Ballroom is 
being refreshed. This will complement the 
planned improvements for the property’s 
unique venue, The Heritage Atrium which 
will also be completed in 2012.

Mercure Melbourne Treasury Gardens
Following a $4 million refurbishment, the 
former Mercure Spring Street has unveiled a 
new look and its new name, Mercure Mel-
bourne Treasury Gardens.  Located right in 

the centre of city overlooking the historic 
gardens, the aptly named hotel features 164 
revamped rooms, the Lime Restaurant and 
Bar and five meeting rooms.

Segway fun at Sanctuary Cove 
Segways can now be hired at Sanctuary Cove 
for A$10 for ten minutes and are available 
from The Village Green between 10am and 
4pm each weekend. Alternatively, Lifestyle 
Golf Buggy hire is available for A$25 and is 
another great way to explore Sanctuary Cove. 
If electric boats are more your style, check out 

Duffy Down Under Electric Boat Hire, with 
prices starting from A$16.50pp (based on a 
booking of 10). No boat license is required. 
Keep the kids amused for hours by hiring 
some fishing gear or just cruise the Marina. 
www.sanctuarycove.com

Stay at 
Perricoota Station
Echuca Moama’s historic Perri-
coota Station has been given a new 
lease on life with a major refurbish-
ment of the grand property.  Sur-
rounded by over 3.5kms of Murray 
River frontage, the property fea-
tures three accommodation options 
including the original Perricoota 
Homestead, the Art Deco House 
and the restored Weatherboard 
House.  Guests can access activities 
including canoeing, bike-riding, 

water-ski lessons, picnic boats and guided tours.
http://www.perricootastation.com.au/

ISIKA Spa at Burswood
The luxurious ISIKA Perth has officially opened its doors ad-
jacent to the new Las Vegas style pool area at InterContinental 
Perth Burswood and incorporating three elements; ISIKA Spa, 
ISIKA Fitness and ISIKA Hair & Body Bar. 
In conjunction with accommodation at the five-star property, 
ISIKA Spa offers unique short stay 24 hour or 48 hour Wellness 
Retreats, where a personalised itinerary will be developed based 
on desired health outcomes incorporating spa treatments, fit-
ness programmes, water therapy and a specialised menu.
The state-of-the art gymnasium at ISIKA Fitness includes high-
tech cardiovascular machines, free weights and weight stations, 
and personal training is also available with qualified health and 
fitness specialists. 
Opening in May, ISIKA Hair & Body Bar will offer a complete 
menu of hair styling, manicure, pedicure and make-up services 
in a brand-new salon.

Sculpture by the 
Sea at Cottesloe 
Beach 
Perth’s Cottesloe Beach 
will be transformed into a 
sculpture park when more 
than 70 local, interstate 
and international artists 
display their unique works 
of art from 01-19MAR12. 
Now in its eighth year, 
Sculpture by the Sea on the 
shores of the Indian Ocean 
has become one of Perth’s 
largest free public events.



PACIFIC ISLANDS

New Caledonia’s Tontouta Airport, which has been through a major 
upgrade to improve passenger arrival and departure facilities.

Click here to 
download the 
latest edition 
of New 
Caledonia 
Weekly. It 
contains a 
piece on the 
historic Cha-
teau Hagen 
and other 
heritage 
buildings, 
a new lagoon-side dining venue in 
Noumea, getting to know the village of 
La Foa, seeing the north on horseback, 
an excellent Noumea map for visitors 
and  pages of ideas on things to do and 
see.

Luxury Tahiti package
Adventure World has an 8-day/ 7-night Le 
Meridien twin island Tahiti package priced 
now from $2732*pp, saving $1150*pp.
This twin island stay at the Le Meridien 
Tahiti and Bora Bora resorts includes 3 
nights relaxing at the Le Meridien Papeete 
with a free room upgrade before flying out 
to the exclusive Le Meridien Bora Bora, 
where your clients will spend 4 nights in 
one of the resort’s luxurious overwater 
bungalows – each of which has direct 
lagoon access and features a unique glass 
floor to admire the marine life below. 
Available for sale until 03MAR12, this 
package also includes a $200 resort credit, 
buffet breakfast daily, domestic flights, 
prepaid departure taxes and transfers.
* Terms & Conditions apply. Available for travel 
on selected dates from 01APR12. Room upgrades 
subject to availability at the time of booking. Resort 
credit is per room and in local currency.

Castaway Rarotonga 
Bonus Stay Pay
Castaway Beach Villas Rarotonga has a 
Bonus Free Nights Special for sales and 
travel to 31MAR12.
The offer is a Stay 5 nights, Pay 3 nights 
or Stay 7 nights, Pay 4 nights, with 
daily tropical breakfast, $50 credit for 
all stays towards food & beverages or 
tours and use of kayaks and snorkeling 
equipment.  Conditions apply. Call 
your preferred wholesaler for details.

Tourism Fiji seeks 
website developer 
Tourism Fiji has announced its plans to seek a 
website partner to assist in the development of 
a new global website to meet the needs of its 
various target audiences - consumers, trade and 
media.
The successful tenderer will be required to design, 
build and optimise the global website for Tourism 
Fiji which will be managed centrally through the 
use of an integrated content management system.
It is expected that the successful website company 
will be based in Fiji, Australia, New Zealand or 
the US West Coast.
Those seeking to participate in the tender are 
required to email their expression of interest to 
Acting CEO Michael Meade 
mmeade@tourismfiji.com.fj by 24FEB.

Pamper Me cruise ONE DEPARTURE ONLY
12 JUNE 2012

CLICK HERE 
FOR FLYER

http://www.travelmemo.co.nz/voucher.php?voucher_id=1080
http://www.travelmemo.co.nz/voucher.php?voucher_id=1080
http://www.travelmemo.co.nz/voucher.php?voucher_id=1076


Where else in the world is a morning’s shopping trip so amazing?

Thailand’s khlongs or canals were once the lifeline of its people. But even today thousands of Thais still use them to buy and sell goods at floating markets. No 
trip to Amazing Thailand would be complete without experiencing this spectacular daily phenomenon for yourself. Whether you are a seasoned visitor or you are 
planning your first visit to our beautiful Kingdom, one thing you can always count on is that you will be truly amazed.

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298
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ASIA
Singapore Transit, Day Use Package
Singapore Airlines has released details of its 
Singapore Transit, Day Use Package for stays 
01APR12-31MAR13 and which pay 10% 
commission to agents.
Day use room timings are from 0900 to 2100 
hours, except for the Grand Mercure Roxy, 
which are from 0900 to 1800 hours.

There is a close out period 20-23SEP12.
New hotels for 2012-13 include the Hotel 
Royal and Mandarin Orchard, while those re-
moved include Ibis Novena, Value Thomson, 
Studio M and the Fullerton. 
For travel until 31Mar12, agents are asked to 
use existing Singapore Transit 11/12 levels.

Vietnam aims for community-based tourism
Vietnam’s tourism industry expects to wel-
come 6.5 million international tourists and 32 
million local visitors this year, for an esti-
mated turnover of VND150 trillion (US$7.1 
billion), according to the Vietnam National 
Administration of Tourism.
To achieve these targets, the industry will 
launch campaigns to raise awareness for 
community-based tourism. The VNAT says 
tourism development must bring benefits for 
the community and boost the local economy 
in a sustainable way. Indigenous people will 

not run tourist businesses but will participate 
in their services. Tourist companies will run 
tourist services and have a duty to contribute 
10% of their profits to the local authorities.
The country’s tourism industry aims to 
continue to promote growth and sustainable 
development with an average yearly growth 
of 11.5-12% between 2011 and 2020, lifting 
hoped-for foreign visitor arrivals to as many 
as 15 million, with domestic tourist expecta-
tions of 48 million. 

Hotel guests get smartphone
Guests at the brand new Aloft Bangkok-
Sukhumvit 11 have the world’s newest in-
room technology at their fingertips from the 
moment they check in – by way of a smart-
phone that controls everything from lighting 
to entertainment.
Aloft Bangkok-Sukhumvit 11 has partnered 
with New York-based Fingi on the technol-
ogy, which also enables guests to use the Sam-
sung Galaxy S provided to check into their 
rooms, turn it into a portable Wi-Fi hotspot 
and make cheap calls and text messages both 
in the hotel and the surrounding city.

World Journeys has added an ‘ultimate luxury’ option to 
its Cambodia product range, with Song Saa Private Island, 
just 30 minutes by boat from the international airport of 
Sihanoukville on Cambodia’s southern coast.  
World Journeys director Kim Houston likens Song Saa 
to the idyllic islands of Thailand, but says that “although 
Cambodia’s islands enjoy the same qualities as Thailand’s, 
they are totally unspoiled by tourist development”.  
The luxury resort offers stylish and luxurious Beach Villas, 
Jungle Villas and Over Water Villas, along with dining 
options including an over-water restaurant and cocktail 
lounge, a gym, library, and on a separate island accessible 
by foot-bridge are a Wellness Centre, a star-gazing plat-
form, private meditation areas, and nature trails. 
To launch the property, World Journeys is offering a Stay 
4 nights/Pay 3 nights deal, valid on travel until 31MAY12, 
which means that an all-inclusive 4-night package is 
priced from $7,746pp share twin.  This includes speed boat 
transfers from Sihanoukville or Koh Rong, a 15-minute 
foot massage with welcome drink on arrival, all meals and 
drinks (includes house beers/wines/spirits), a mini-bar 
restocked daily, laundry services, high-speed internet, use 
of water-sports equipment, and most resort excursions and 
activities.  
For more info agents can download a pdf brochure, 
or contact World Journeys 0800 117311 
or info@worldjourneys.co.nz

Song Saa Private Island launch offer   

Exotic Holidays
Specialist Tour Operator Dubai & The Middle East FOR A COMPETITIVE QUOTE 

PHONE 0508 396 842

http://www.worldjourneys.co.nz/downloads/Song_Saa_Brochure.pdf
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THE AMERICAS
Brewsters plans Glacier Discovery Walk in Jasper NP
Visitors to Alberta’s Jasper National Park will 
soon be able to get “an iconic” tourism expe-
rience by walking alongside a glacier.
Environment Minister Peter Kent, who is 
responsible for Parks Canada said Canada’s 
government has approved the environmental 
assessment done for the Glacier Discovery
Walk, a project proposed by a tourism com-
pany that already operates in the national 
park.
The approval of the assessment means Brew-
ster Travel Canada has been given the regula-
tory green light to go ahead with its venture.
Brewster Travel Canada wants to build a 
viewing platform that would extend over the 

Sunwapta Valley at the end of a 400-metre 
trail along the Icefields Parkway, and Parks 
Canada agreed to consider the idea, subject 
to public consultation and an environmental 
assessment.
The company says that it is committed to 
sustainable development and that through 
the interpretive walk visitors will learn about 
glaciers, ecology, geology, and about the abo-
riginal and social history of the area. The trail 
will also be fully accessible, regardless of the 
mobility limitations of some visitors. 
Visitors can expect to pay an admission fee of 
between $15 and $29.

See the Ice Bears
World Journeys is offering a new bear viewing 
package in the Yukon.  Departing from Daw-
son City, your clients helicopter into the Fish-
ing Branch Ni’iinlii’njik Park with its lime-
stone caves, salmon runs, rugged mountains 
and grizzly bears.  Warm springs bubbling 
up from the bed of the Fishing Branch River 
keep the river ice-free late into autumn, per-
mitting a late season salmon run that attracts 
dozens of grizzly bears and other wildlife.  As 
the bears gorge on salmon the water on their 
coats freezes, creating a tinkling sound as 
the bears move around the river’s edges.  The 
First Nation Vuntut Gwitchin people have re-
ferred to them as ‘ice bears’ in their language 
for hundreds of years. 
The tour director is a renowned bear special-
ist and wildlife photographer who has slowly 
habituated the bears to human activity. He 
knows most of the bears by name, and safely 

guides the tour participants to areas around 
the encampment for optimal bear viewing. 
Accommodation is at a cozy Log Cabin camp 
where guests can enjoy a hearty dinner and 
spend the evenings sharing stories and watch-
ing the Northern Lights.
A 5-day package is priced from $12,047pp 
share twin including one nights’ accommoda-
tion in Dawson City, return helicopter to and 
from Bear Cave Mountain, three nights and 
all meals at the lodge, and guided bear view-
ing.  Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Newfies mark Titanic centenary
This year, Newfoundland and Labrador, Can-
ada’s eastern-most province will commemo-
rate the 100th anniversary of the sinking of 
the RMS Titanic with a series of exhibitions, 
concerts, film showings, re-creations, music 
events, theatrical performances, lectures and 
special tours with Titanic experts. 
Located on the eastern edge of North Amer-
ica, the province is closest to the point where 
the ship went down and where the immediate 
search and rescue efforts began. Newfound-
land’s Cape Race Marconi station was the first 
to receive the ship’s distress signal. 
The Titanic year kicks off in March 2012 with 
the launch of a virtual exhibit, “The Titanic 
Resource Guide” at The Rooms, St. John’s 

top cultural complex housing a museum, 
an art gallery with 7,000 works and historic 
archives. The exhibit will feature a variety 
of records in digitized format documenting 
Newfoundland’s response to the news of the 
sinking of the ship. 
The museum will also present “RMS Titanic: 
Relics of Disaster,” which tells the story of the 
ship’s construction and its ill-fated voyage 
through artefacts, photographs and docu-
ments including distress messages received 
from Cape Race, items recovered at sea and 
a scale model of the ship lying on the ocean 
floor.   www.therooms.ca

Grand American Adventures
Grand American Adventures offers the widest 
range of North American small group travel 
(max. 13 people) allowing clients to make 
the most of fresh mountain air, awe-inspiring 
landscapes and captivating national park 
trails.
Grand American Adventures’ 28-day Nation-
al Parks of the West departs from San Fran-
cisco and is priced from $5049pp twin share. 
This trip ventures far off the beaten path, 
combining the best national parks with the 
less-travelled secrets of the old west. Clients 
will experience an abundance of wildlife in 
Yellowstone, Yosemite’s famous waterfalls and 
the vastness of the Grand Canyon, alongside 
the desolation of Craters of the Moon and the 
hidden lakes of the Grand Teton range.
Its 14-day Southwest in Depth, priced from 
$2959pp twin share sees travellers walk in the 
footsteps of the Navajo people, visit centuries 
old Anasazi Indian cliff dwellings, view the 

spectacular Grand Canyon, camp among the 
sweeping mesas of Monument Valley and 
spend an unforgettable two-night stay on an 
authentic Western Ranch. 
Contact Adventure World on 0508 496 753.

2012 Air Pass available now! ... covering over 90 destinations 
across USA, Canada and Mexico

CLICK TO 
DOWNLOAD

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=353&packageName=Yukons-Bear-Cave-Mountain-Grizzly-Bear-Viewing-Tour
www.adventureworld.co.nz/partners/grand-american-adventures/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1079
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The fastest way to Africa is with SAA

AFRICA
Etihad plans Lagos flights
Etihad Airways has announced the launch of 
flights to Lagos, the airline’s first destination 
in West Africa, from 01JUL, subject to regula-
tory approvals. 
The direct flights will link Abu Dhabi and 
Lagos six times a week and will be operated 
by a two class A330-200 aircraft.
Lagos becomes the 83rd destination in Eti-
had’s global network. 
The Lagos schedule will provide seamless 
connections over Abu Dhabi to key North 
and Southeast Asian destinations and markets 
in the Indian Subcontinent and Australia.

Amazing South Africa 
in 15 days 
South Africa is a veritable “world in one 
country” but there’s a knack to being able 
to combine as much of it into an itinerary 
as possible.

Adventure World offers a 15-day South 
African Essential group tour that departs 
from Cape Town to Johannesburg or vice 
versa and includes all the must-sees. 
Travellers will get to experience the ‘Rain-
bow Nation’s’ highlights including Cape 
Town, the Garden Route, the Wild Coast, 
Swaziland, Kruger National Park and the 
Blyde River Canyon. 
Priced from $3200pp twin share, this tour 
includes accommodation, some meals, 
transport, sightseeing and a local English 
speaking guide. Call 0508 496 753. 

TOUR PRODUCT

Innovative’s Charming Turkey deal
The Innovative Travel Co. is offering a com-
panion deal on its 11-day ‘Charming Turkey’ 
small group tour ex Istanbul. The boutique 
tour stays in character hotels with private 
facilities and covers the key sights of Turkey 
including the old city of Istanbul, Gallipoli, 
Cannakkale, Troy, Pergamum, Kusadasi, 
Ephesus, Pamukkale, Konya, Cappadocia, 

Ankara and Safranbolu.  
When clients book and pay by 09MAR the 
first person pays $2335 and the companion 
pays $1970.  Daily breakfast is included as 
are 7 dinners, professional English speaking 
guides, sightseeing and entrance fees plus 
porterage at hotels. Call 0508 100 111 or 
info@innovative-travel.com 

Dubai guaranteed early check-in deals
Middle East Specialist, The Innovative Travel Co. points out that its 
current book & pay by 09MAR offers for Dubai include guaranteed
early check in.  Priced from $299pp twin share for a 48-hour 
stopover, the deal includes superior tourist class accommodation 
with private facilities, breakfast, return transfers and a half-day city 
tour.  Valid for travel 01MAY to 29AUG (seasonal surcharges apply 
outside these dates), a selection of other properties are available. 
Freephone 0508 100 111.

Qantas stalls 
on ad agency shift
Adnews reports that Qantas has delayed a 
decision on its media and creative agency 
tender process after management was said to 
have been “blown away” by the proposals put 
up by ad agencies.
The news comes at the same time as a new, 
possibly interim, Qantas TV campaign is in 
production by Publicis Mojo.
The campaign is said to be designed to ad-
dress some of the company’s public percep-
tion issues, although it could also be tied up 
with the London Olympics.
On the review front, the airline sent a note to 
agencies last week saying a decision on the 
new agency line-up would be delayed two 
or three weeks so management could absorb 
how they should proceed.

Air Canada has reported a C$249 million 
2011 net loss, well up on its C$24 million net 
deficit in 2010. The carrier is currently in the 
midst of difficult labour negotiations.

Transgender people are effectively barred 
from flying on Canadian flights due to an 
obscure rule change that came to light last 
week.
Under new identity screening regulations 
for air passengers in Canada, travellers 
whose gender identity on their identifica-
tion doesn’t match their person will not be 
allowed to board a Canadian airline.
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Jetstar spends to beat the weather
Jetstar is equipping its fleet of A320 and A321 
aircraft with the latest satellite-linked landing 
and navigation system after its Queenstown 
trial showed a marked improvement in safety 
and on-time performance.
The year-long trial at ZQN made it possible 
for flights to operate through most of the 
peak winter ski season.
Aircraft fitted with the Required Naviga-
tion Performance (RNP) system can safely 
navigate around cloud shrouded mountains, 
through valleys and over high terrain when 
low visibility would increase the chance of 
flight disruptions.
Unlike conventional satellite navigation sys-
tems, RNP keeps aircraft within a tight block 
of predetermined airspace, allowing pilots to 
track around ground-based obstacles in times 
of poor visibility or bad weather.
The Queenstown trial and similar testing at 
Coolangatta and Brisbane airports showed 
that aircraft equipped with RNP maintained 
a high degree of accuracy during instrument 
assisted landings.
Before the Queenstown RNP trials the 
minimum conditions for instrument land-
ings were 15km of visibility and 2,700 feet of 
cloud.
Based on the trial findings and in consulta-
tion with the Civil Aviation Authority and 
its Australian counterpart, the Civil Aviation 
Safety Authority, the minimum for RNP as-
sisted approaches at Queenstown has been 
reduced to 3km of visibility and 400 feet of 
cloud.
After an earlier series of trials at Brisbane 
Airport involving Qantas aircraft, Air Ser-
vices Australia reported that 4,200 minutes 
of flying time and 17,300 nautical miles was 

saved during 1,612 RNP assisted approaches. 
As a result more than 200,000 kg of jet fuel 
was saved and carbon emissions were reduced 
by 650,000 kg.
Jetstar Group CEO, Bruce Buchanan, said the 
technology made flight safer, faster and more 
efficient.
“ This new navigation aid reduces the time 
spent circling due to bad weather, which helps 
passengers arrive on time and cuts our fuel 
use.
“RNP technology will also help Jetstar im-
prove our on time performance for services 
flying in and out of Queenstown airport on 
domestic and trans-Tasman services.” 
Jetstar’s on-time-performance for the past 
five months has averaged been 90%, boosted 
through RNP and other operational improve-
ments.
The rollout of the new technology on Jetstar’s 
Australian and New Zealand fleet of A320s is 
estimated be complete by the end of 2012.

The future of lighting 
showcased at CHC
Christchurch Airport is the first airport in 
New Zealand to convert to the latest smart 
and energy-efficient lighting technology in its 
terminal, in line with it being the first carbon 
neutral airport company in the Southern 
Hemisphere, and the second worldwide.
Some 1,700 light fittings in the terminal are 
being changed to LED technology, providing 
high quality lighting that not only stacks up 
aesthetically, but also delivers major energy 
savings.
LED lighting is up to 80% more efficient than 
traditional incandescent lighting, so Christ-
church Airport will consequently reduce its 
annual lighting load by more than 60%. As 
well as saving 70 tonnes of carbon emissions 
each year, the reduction in energy use will 
have significant benefits for the bottom line.

Alan Joyce has been named as the most in-
fluential person in business for the coming 
year in The Australian’s ‘Top 50/2012’ list of 
the most influential people in business.
Selected by The Australian’s editorial team, 
the list identifies business figures anticipat-
ed to wield the most power in Australia.

Qantas YQ surcharge update
As of 01JAN12, aviation is included in the 
EU’s Emissions Trading Scheme (ETS) and 
airlines must pay a carbon price by purchas-
ing allowances to cover a proportion of the 
emissions generated by their flights to and 
from the EU.
For tickets issued on or after tomorrow 
15FEB12, Qantas will add a surcharge of 
A$3.50 per passenger per sector on bookings 
made in New Zealand for Qantas marketed 
flights to and from London and Frankfurt. 
The ETS surcharge will be converted to NZD 
at the applicable selling rate, and combined 
with the current fuel surcharge under the 
coding YQ.

Carbon Pricing 
– Australia Domestic Flights
On 01JUL12 the Australian carbon pricing 
system comes into effect. A one-way carbon 
surcharge for Qantas and QantasLink services 
will be applied based on flight sector length as 
follows:
   1  1-700km  AUD1.65
   2  701-1200km  AUD2.54
   3  1201-1900km  AUD3.64
   4  1900+km  AUD6.24
These surcharges will take effect for tickets is-
sued on or after 15FEB12 for travel on or after 
01JUL12, and apply per passenger per sector. 
The carbon surcharge will be converted to 
NZD at the applicable selling rate, and com-
bined with the current fuel surcharge under 
the coding YQ.

SIA jumbo nearly history
Singapore Airlines will be displaying one of 
its three remaining Boeing 747-400s at the 
upcoming Singapore Airshow 2012, marking 
the launch of a series of events to commemo-
rate the retirement of its B747 fleet after 
nearly 40 years of service.
Aircraft ‘9V-SPQ’, which was the last B747-
400 delivered to SIA in 2001, will be on static 
display at the airshow 17-19FEB12.
More than 1,000 airshow visitors will be invit-
ed for guided tours of the aircraft’s cabin with 
the tours showcasing the B747’s history with 
the airline and the innovative products that 
were introduced during its time in service. 
The B747-400 is scheduled to operate its 
last commercial flight to Melbourne on 
24MAR12, returning to Singapore on 
25MAR. An additional commemorative flight 
is also being considered and details will be 
announced once plans are confirmed.

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com
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Cruise Council 2011 award winners
As we said on the front page, a big line-up of 
New Zealand’s top cruise sellers flew to Sydney 
on the weekend for the region’s biggest-ever 
cruise industry glamour night.
The International Cruise Council Australasia’s 
2011 awards dinner at the Sydney Hilton saw 
the best performers in the Australasian cruise 
industry recognised for their contribution to 
the booming cruise market at the gala event 
attended by more than 420 people.
In the New Zealand awards section, iCruise 
was the big winner on the night, named the 
top New Zealand Cruise Agency of the Year 
for the second year running. Lets Cruise was 
awarded silver and Cruise Republic picked 
up the bronze award.
Sue Grigg of Cruiseabout Ponsonby was 
named Cruise Consultant of the Year, and 
Helen Mahoney of Let’s Cruise took out the 
Rising Star awards, having moved from nurs-
ing to cruise sales just nine months ago.
The Agency Promotion of the Year was Manly 
United Travel’s “APT River Cruise Group 
Promotion” and the Network Promotion of 
the Year – recognising the most outstanding 
consumer promotion by a retail chain – went 
to Mondo Travel for its “Cruise Day Out” 
promotion.
Cruise Council chairman Gavin Smith said 
the awards paid tribute to the substantial 
contribution of travel agents in the ongoing 
growth of the local cruise market.
“The local cruise industry is expanding 
rapidly and the travel agent community has 
played a key role in this growth,” he said.
Mr Smith noted that the ICCA’s role needed 
to evolve and expand beyond its training and 

promotion responsibilities to become the 
cruise industry’s public face, something that 
became evident in the aftermath of the Costa 
Concordia incident. He said that, even so, it 
was pleasing to note that the cruise industry 
on both sides of the Tasman had seen little 
adverse effect on bookings when compared 
with the consumer reaction to the tragedy in 
the US and Europe.

CALL CRUISE HOLIDAYS  
0508 CRUISE (278 473)     |     (09) 523 7788

SAVE UP TO $6650 PER GUEST
& UP TO US$1,000 SHIPBOARD CREDIT PER STATEROOM

NEWExplore YOUR WORLD BROCHURE OUT NOW!
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New Zealand Cruise Consultant of the Year 
Sue Grigg from Cruiseabout Ponsonby, 
flanked by Awards Host Lisa Wilkinson 
and Carnival Australia CEO Ann Sherry.

New Zealand Rising Star winner Helen 
Mahoney of Lets Cruise with Lisa 
Wilkinson and Francis Travel Marketing 
MD Tony Smith.

Mondo Travel’s Angela Bartlam and 
Gordon Bayne with their ICCA Award 
for Network Promotion of the Year.

The award for New Zealand Cruise 
Agency of the Year was won for the 
second year by iCruise. Steve Parker is 
seen here with Lisa Wilkinson and Sally 
Macmillan, Editor of Cruise Passenger 
magazine.

The New Zealand Cruise Agency Promotion 
of the Year was won by Manly United Travel. 
Trish Ryder is pictured here with Ryan Posa 
of Cruise Republic, which took out the NZ 
Cruise Agency Bronze Award.
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Rome to Venice
per person

 Twin/Double
Wind SURF

Classic Italy & The Dalmatian Coast

Special valid to 24FEB12

NZ$3059

CLICK HERE FOR DETAILS
Category B

Outside Stateroom

9 nights 
from

Includes: 7-Night cruise, accommodation 
in an Oceanview cabin.
 Two free nights in a luxury hotel when 
booked by 24FEB12.* 
Superb dining, with all main meals included 
during cruise.
 One free transfer to or from the yacht.
 Tips, gratuities and luggage-handling fees.
 Port taxes, local taxes and fuel surcharge.
 *Special conditions.

Departs Sat 05MAY12

HAL’s 2012 Med season
Holland America Line’s 2012 Mediterranean season includes 
varied itineraries of seven to 42 days and one 62-day ‘Grand 
Mediterranean and Black Sea Voyage’ aboard Prinsendam.
Six of the line’s other ships—Eurodam, Nieuw Amsterdam, 
Noordam, Rotterdam, Maasdam and Ryndam—also will sail 
the region on 32 different itineraries that span the eastern and 
western Mediterranean.
Noted guest chefs will join some cruises as part of the Culinary 
Arts Center program.
Prinsendam’s 62-day voyage sails round-trip from Florida’s Port 
Everglades on 12MAR and will visit 32 ports in 14 countries, 
with maiden calls at Durres, Albania, Saint Raphael in the Cote 
d’Azur region of France and Castellon de la Plana in the Costa 
del Azahar region of Spain. The ship will overnight in Seville, 
Kusadasi, Istanbul, Piraeus, Venice, Barcelona and Lisbon.
Other highlights of the season include three 12-day sailings 
on Nieuw Amsterdam that explore Spain, Italy, Greece, Turkey, 
Montenegro and Croatia. Two 10-day itineraries on Noordam 
can be combined to form a 20-day ‘Collectors’ Voyage’ with calls 
at ports in Italy, Monaco, Spain, Tunisia, Croatia, Greece and 
Turkey.
The new 17-day ‘Spanish Rhapsody’ sailing round-trip from 
Rotterdam on board Rotterdam visits Spain, Portugal and Italy.
HAL GSA Francis Travel Marketing has the details. Call them 
on 09-444 2298.

Cunard’s three Queens in Diamond Jubilee salute
Cunard Line will celebrate HM The Queen’s Diamond Jubilee with a 
unique Three Queens event on 05JUN12, the final day of the extended 
bank holiday Jubilee celebration.  Her Majesty has long been associated 
with Cunard, being the only person to have attended the naming of all 
three Cunard Elizabeths, beginning in 1938.   
This will be the first time that the three ships of the Cunard fleet – the 
three largest Cunarders ever built – will have been seen arriving and de-
parting together in formation at their home port of Southampton.   
Queen Elizabeth, Queen Victoria and Queen Mary 2 will approach the port 
soon after first light on Tuesday 05JUN, sailing in single file up the Solent, 
with a flotilla of small boats expected to welcome them in.  
As Queen Elizabeth and Queen Victoria tie up at their berths, Queen Mary 
2 will follow on, turning in the upper swinging ground and then passing 
each ship in turn, with crew lining the foredeck of all three vessels, and 
the ships’ whistles sounding in salute of Her Majesty’s Diamond Jubilee.  
Events will be happening throughout the day, to create both an outstand-
ing passenger experience and a fitting commemoration of Her Majesty’s 
60-year reign.  The celebrations will culminate in an evening spectacular 
where all three ships will be brought within close proximity of each other, 
and a fusillade of fireworks and special effects will light up the evening sky 
beyond them.
Queen Mary 2 will then lead Queen Elizabeth and Queen Victoria in single 
file down the Solent as all three ships set out on their celebratory Diamond
 Jubilee voyages.

Island Escape on the road
Waikato, Bay of Plenty and Central North 
Island agents and their clients are invited to 
spend an evening with Island Escape’s Peter 
Bissett, the founder and CEO of Island Escape 
Small Ship Cruising, for the 2012/13 Brochure 
Launch.  Click on your closest roadshow 
stopover for venue and timing details: 
MON 20FEB: Hamilton
TUE 21FEB: Cambridge
WED 22FEB: Taupo
THU 23FEB: Tauranga
RSVP to Francis Travel Marketing 0800 422 
784 or enquiries@francistravelmarketing.co.nz

http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
http://www.travelmemo.co.nz/voucher.php?voucher_id=1084
http://www.travelmemo.co.nz/voucher.php?voucher_id=1085
http://www.travelmemo.co.nz/voucher.php?voucher_id=1086
http://www.travelmemo.co.nz/voucher.php?voucher_id=1087
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Mandatory mustering in new emergency drill policy 
The Passenger Shipping Association (PSA) in 
cooperation with the Cruise Lines Interna-
tional Association and the European Cruise 
Council, acting on behalf of the global cruise 
industry, has announced a new emergency 
drill policy requiring mandatory mustering 
for embarking passengers prior to departure 
from port.
The new policy follows a Cruise Industry 
Operational Safety Review in the wake of the 
Concordia incident.
The new muster policy, which has been vol-
untarily initiated by the associations’ members 

and is effective immediately, exceeds existing
legal requirements by calling for the manda-
tory muster of all embarking passengers prior 
to departure from port. On rare occasions 
when passengers arrive after the muster has 
been completed, passengers will be promptly 
provided with individual or group safety 
briefings that meet the requirements for 
musters applicable under SOLAS. The formal 
policy is designed to help ensure that any 
mandatory musters or briefings are conduct-
ed for the benefit of all newly embarked pas-
sengers at the earliest practical opportunity.

Princess Cruises Valentines sale 
Princess Cruises is offering reduced fares of 
up to 40% and an extra $100 of on-board 
credit per room on holidays ranging from its 
17-night Australian cruises and 33-night 
Australia and New Zealand cruise to its 
75-night Grand Pacific World Cruise.
For nine days, fares for Princess Cruises 
Northern Explorer cruise of Northern Aus-
tralia start at $1799, down from $3099. 
The one-way cruise on the Sun Princess 
between Sydney and Fremantle stops at nine 
Australian destinations and also includes a 

stop at Lombok, Indonesia. 
Reduced fares for the 104-night and 75-night 
World Cruises start at $18,849 and $12,119 
with fares for segments between 16 and 53 
nights also available. 
Other sale fares include a 42-night China 
and Japan cruise starting at $4999 – and a 
33-night Australia and New Zealand cruise, 
including stopovers in Auckland, Tauranga 
and Napier, starting at $4799.
These sale fares went on sale yesterday and 
are on offer until 11.59pm on 21FEB12.

Oriana makeover
P&O Cruises ship Oriana is currently on a 
97-night world cruise following a month-long 
dry dock refurbishment which transformed 
the ship so it is exclusively for adults. The re-
fit saw the addition of 27 new cabins and the 
introduction of an Ocean Grill restaurant by 
Marco Pierre White.
The big makeover also included the addition 
of Sorrento, the new Italian restaurant con-

cept also launched on Adonia, but this time 
with an outdoor dining area; a newly 
designed aft deck with bar; refreshed decora-
tion in the public areas and Oasis Spa, which 
also now features thermal loungers and a 
dedicated aerobics floor; and a new look to 
the Al Fresco Mediterranean cafe.
To check out what the refit entailed, click 
here.

Viking to cruise Portugal & Spain
Viking River Cruises will offer Douro River 
cruises through Portugal and Spain in 2013. 
The 10-day cruise-and-land vacation begins 
with a land tour that includes Lisbon, Sala-
manca and Porto before boarding the Viking 
Douro.
“We always love creating new cruise pro-
grammes, and we are especially proud to 
launch our first offering on the Douro River, 
where we can help immerse our guests in 
the rich cultures of Spain and Portugal,” says 
Torstein Hagen, Founder and Chairman of 
Viking River Cruises. “The cities along the 
Douro offer a true diversity of experiences, 
from serene villages to bustling cities, and 
from baroque palaces to historic castles. We 
know travellers will be eager to discover these 
captivating destinations in the intimate way 
that only Viking can provide.”
The Portugal’s River of Gold cruise begins 

with a land tour of Lisbon and stops in Coim-
bra before beginning the river cruise in Porto, 
home to expansive vineyards. The ship pauses 
in Bitetos and then Régua for an excursion 
to Lamego’s beautiful Sanctuary of Our Lady. 
The next stop is Pinhão, where guests will 
enjoy a Portuguese folk music show, and then 
Barca d’Alva, where the luscious wines of 
Quinta do Seixo await. 
After a full-day excursion in Salamanca, a city 
which is itself a living museum, the cruise 
docks at Vega de Terrón for a tour of the 
small village of Castelo Rodrigo, and then re-
turns to Régua before the final stop in Porto.
Viking Douro, one of the newest and most 
innovative ships sailing the Douro River, 
features elegant interiors, spacious staterooms 
with French balconies and a panoramic sun 
deck with a pool and Jacuzzi.

Circle Hawaii with Holland America Line 
Francis Travel Marketing is promoting a 
16-night cruise aboard ms Oosterdam from 
Vancouver to the Hawaiian Islands and return  
departing 19APR12. Ports of Call include 
Lahaina, Hilo, Honolulu (with an overnight 
stay), and Nawiliwili on Kauai.

Inside cabins are priced from NZ$2460 and 
Verandah cabins from NZ$3760 pp share 
twin. 
Call FTM on 09-444 2298.

http://www.youtube.com/watch?v=FlQVYPH03BM&list=UUMIh-tWzkQsxHloEZQAiOhg&index=1&feature=plcp
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Tell me & I’ll forget; show me & I may 
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No-nonsense treatment 
for brawlers
According to a Cruise Critic report, 16 
male passengers were kicked off P&O 
Cruises Australia’s Pacific Dawn following 
a brawl in the ship’s Dome nightclub that 
had to be broken up by the ship’s security 
staff.
The fight broke out on the penultimate 
night of the week-long cruise, which 
ended in Brisbane, and the brawlers were 
evicted by the captain at Gladstone where 
they were handed over to police.
Peter Taylor, spokesperson for Carnival 
Australia, told Cruise Critic: “We are 
serious about a zero tolerance of poor 
behaviour onboard our ships and worked 
with the local authorities to transfer the 
passengers off at the first opportunity.
“With more than 20 security staff and 500 
cameras onboard Pacific Dawn we were 
well prepared to manage the situation.”

INDUSTRY

HOSPITALITY
Marriott’s Love Travel Agents 
Valentines promotion
Marriott Hotels is presently giving travel 
agents the chance to win one of 49 prizes in 
its Love Travel Agents Valentines promotion.
Running until Friday 02MAR, agents are 
invited to complete a crossword puzzle online 
with a new puzzle featured each week. 
Complete up to 4 fun puzzles for up to 4 
chances to win, with a limit of one entry per 
travel agent per week.
www.LoveTravelAgents.com

Minimum wage rise an additional burden - MANZ
The latest rise in the minimum wage is yet 
another burden being heaped on small busi-
nesses at a time when they can least afford it, 
says the Motel Association of New Zealand 
(MANZ). 
A larger wage bill adds to the pile of increas-
ing compliance and business costs which 
are pushing some motel-owners close to the 
brink, MANZ chief executive Michael Baines 
says. 
“The rise in the minimum wage translates 
to a pay cut for many of our members. It’s as 
simple as that,” Mr Baines says.
A survey of MANZ members found that 
when faced with a rise in the minimum wage, 
82% said they would have to take a cut in 
their own income as a result of the increased 
wage bill. The remaining 18% said they would 
decrease the amount of hours worked by their 

“Raising the minimum wage may be a minor 
thing for the government to do, but it will 
have a profound effect on many small busi-
nesses,” Mr Baines says. “This comes at a time 
when motel-owners are already struggling 
under the increasing weight of compliance 
costs, many of which are being imposed by 
local and central government.”
Rather than adding to the burden of small 
businesses who are struggling through the 
tough economic times the government should 
be looking at ways to encourage growth. 
“It seems that small businesses such as motels 
are viewed as a never-ending source of cash, 
able to absorb any expense thrown at them. 
This couldn’t be further from the truth, and 
we urgently need to see this trend reversed 
before small businesses start to fold under the 
pressure of rising costs,” Mr Baines says.

staff in order to keep the wage bill the same.
The survey also showed that 72% of respond-
ents said the move would have an impact on 
their business, while the remaining 28% said 
it would not.

The Australian and New Zealand award-winners at the 
International Cruise Council Australasia Awards night in Sydney

Michael Baines


