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Creative Holidays releases 
2012 Bali programme

Creative Holidays has released its new 2012 Bali programme, 
featuring a diverse and extensive range of accommodation op-
tions and sightseeing plus the opportunity for travellers to give 
back to the local community through the Bali Kids charity.
Established in 2005, Bali Kids is a local project that provides 
health, education and clinic services to more than 6,000 disad-
vantaged children across Bali.
“Given the news of Air New Zealand’s new twice-weekly, non-
stop services to Bali ex Auckland from June, the timing of the 
release of our programme is perfect for Kiwi agents and their 

properties,
 particularly in the quieter areas of Bali. 
“These properties, such as the Uma Ubud and Como Sham-
bala in Ubud, The St. Regis in Nusa Dua and the Karma 
Kandara in Uluwatu offer the perfect combination of luxury 
and privacy, perfect for those seeking a romantic retreat or 
just an escape from the stress of everyday life,” says McGrath. 
“For the budget-conscious, there are a number of fantastic 
and affordable additions to the 2012 programme including 
The Losari and Maharata Bali Hotel in Legian and the Vira 

customers wanting to book their winter 
escapes now,” says Creative Holidays 
managing director Paul McGrath.
He says Bali is a popular destination 
for Kiwi travellers due to its value for 
money and demand for the destination 
will only grow given the direct air link. 
“Creative Holidays has a long associa-
tion with Bali and agents will find an 
unrivalled range of product online at 
www.creativeholidays.com.” 
McGrath says Creative’s accommoda-
tion options for 2012 include private 

Bali in South Kuta. These proper-
ties are particularly suited to the 
ever-growing number of families 
travelling to Bali who are looking 
for great value and quality proper-
ties that are close to a host of sight-
seeing, shopping and attractions.” 
Creative Holidays also offers travel-
lers a large selection of sightseeing, 
adventure and experiential activities 
ranging from cooking classes and 
tropical treks to elephant safaris 
and spa indulgences, plus a VIP 

homes as well as something to suit all types of travellers includ-
ing families, couples, foodies and those seeking a luxurious 
holiday.  The programme also has an array of four and five-star 

Arrival service offering express immigration and customs pro-
cessing.    For bookings, agents can log on to iCreate or talk to 
the Creative reservations consultants directly on 0800 652 441.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1073
http://www.topdog.co.nz
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=336&packageName=Best-of-Northern-Europe-2012
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FRESH-WATER PRIVATE MINERAL
 “HOT SPA POOL” in EVERY room!

KARAKA TREE MOTEL
LAKE TERRACE,TAUPO

on NZOnline - click hereNational Convention Centre progress
The New Zealand Herald’s John Drinnan 
reports that Economic Development Minis-
ter Steven Joyce has “rebooted” a deal with 
SkyCity Entertainment that would see the 
casino operator fund and build a $350 million 
convention centre in return for changes to 
gaming laws.
SkyCity plans a world-class, 3500-capacity 
conference facility across Hobson Street from 
its hotel and casino and has asked the Govern-

ment to extend its gaming licence to 2021 and 
allow it to operate more gaming tables and 
machines.
The Herald quotes Steven Joyce saying last 
month he believed “on the balance of prob-
abilities” that the project would go ahead, 
while SkyCity CEO Nigel Morrison is quoted 
as saying that since taking up his new port-
folio Joyce had “renewed focus.”

Visitor industry welcomes Holidays Amendment Bill 
A proposed law to ‘Mondayise’ Waitangi Days 
and Anzac Days when they fall on weekends 
will stimulate domestic tourism, the Tourism
Industry Association New Zealand (TIA) 
says.
 “In the current tight economic environment, 
everyone needs a holiday, but it’s getting 
harder to take time off work,” says TIA Policy 
& Research Manager Simon Wallace. “More 

long weekends that give Kiwis a chance for 
short breaks is the ideal solution. It would 
also encourage regions to hold more events, 
which are also a great way of attracting visi-
tors.” 
TIA will lobby all political parties to support 
Dunedin North MP David Clark’s Bill during 
its progress through Parliament.

NatGeo names 
Wanaka in Top 25
The resort town of Lake Wanaka has been 
named as one of the top 25 ski towns in 
the world by the prestigious National 
Geographic Magazine.
Tipped as best for “skiers and snow-
boarders from the Northern Hemisphere 
who just can’t let go when winter slips 
way”, Lake Wanaka is the only town in 
the Southern Hemisphere to feature in 
the list and shares the top 25 with such 
iconic destinations as Aspen in Colorado, 
Zermatt in Switzerland and Chamonix in 
France. 
When choosing the top 25 ski towns, 
National Geographic researchers were 
seeking the classic ski town with excellent
skiing and snowboarding that attracts 
people from all over the world, combined 
with an inviting community featuring ski 
heritage, amenities and culture.
James Helmore, general manager of Lake 
Wanaka Tourism, said appearing in such 
a respected list further cemented Lake 
Wanaka’s position as New Zealand’s lead-
ing ski destination. ‘We have four ski areas 
within half an hour’s drive and a further 
two within an hour, providing the most 
varied and extensive terrain in Australa-
sia,” he said. “Combine this with the re-
gion’s spectacular scenery and the largest 
heliskiing area outside of North America 
and it’s easy to see why the world’s skiers 
and boarders would come here!”

Thrifty Car Rental 
supporting Christchurch
Thrifty Car Rental is signalling its commit-
ment to Christchurch with the launch of its 
newly renovated Airport location.
Thrifty, which employs 45 in its national 
Head Office in Christchurch, has invested in 
an innovative outlet that opened to domestic 
travellers on Wednesday.
Thrifty Car Rental GM for New Zealand, 
Emma Gardiner, said: “Our new retail store at 
the airport is a flagship design for Thrifty NZ. 
We are challenging the traditional design of a 
car rental counter by providing a welcoming 
and inviting experience for our customers.”
Thrifty Car Rental is 100% owned by the 
NRMA Motoring & Services and is the ex-
clusive car rental partner to the AA and AA 
Smartfuel.

http://www.nzonline.org.nz/nzo/business/karaka-tree-motel


Grand opening of 
Motu Trails planned
Motu Trails, the fourth Great Ride due to be 
completed under Nga Haerenga, The New 
Zealand Cycle Trail will be officially opened 
at Memorial Park Reserve, Opotiki on Sunday 
11MAR.
The Motu Trails consist of four cycle net-
works, boasting views of the Pacific and the 
greater Eastern Bay of Plenty, plus bush-clad 
country with plenty of native birdlife and the 
scenic Pakihi Stream with 22 bridges includ-
ing a 36m swing-bridge. 
The largely intermediate level trail is tipped to 
become a major attraction for visitors to the 
East Cape.
New Zealand Cycle Trail Programme Man-
ager John Dunn, rode the trail recently with 
Governance Group members. 
“The Dunes Trail is an ideal ride for all ages 
and abilities - the surface is great. The views 
of the Pacific Ocean are just spectacular,” Mr 
Dunn says.
“The Pakihi Track is a true mountain biking 
trail, suited for more advanced riders who can 
navigate the 20km downhill track that follows 
the Pakihi Stream. Even though the lower half 

of the track is currently under construction, I 
would rate it as one of the best downhill rides 
in the North Island,” Mr Dunn says.
www.motutrails.co.nz

Discover Tea Experience
Located just north of Hamilton City, 
Zealong Tea Estate has recently 
launched its Discover Tea Experience. 
This one-hour experience includes the 
fascinating story behind Zealong Tea, 
a traditional tea ceremony and a tea 
tasting session of Zealong’s variety of 
tea blends.
www.zealong.com/Camellia-Tea-House 

CamJet on the mighty Waikato
CamJet, which recently came under the 
ownership of Aaron Crossan & Robyn 
Fraser, is now operating daily jet boat tours 
from Cambridge on the Waikato River. 
Their most popular trip is a 35-minute fast 
and exhilarating ride filled with slides and 
spins as visitors take in stunning views and 
hear about the history of the river. 
CamJet also offers a slightly gentler scenic 
ride.
http://www.camjet.co.nz/

Queenstown cameo in new Aussie movie
Queenstown hit the big screens in Australia 
yesterday with a cameo role in ‘Any Ques-
tions for Ben?’, a fast paced comedy from the 
creators of the Australian hits ‘The Castle’ and 
‘The Dish’.
The movie follows Ben, a 27-year-old with 
the world at his feet whose search for the 
true meaning of life leads him into a variety 
of entertaining situations, including a trip to 
Queenstown.
Scenes shot in the resort are said to perfectly 
capture the cosmopolitan buzz of Queen-
stown, its scenery and adrenaline experiences. 
Destination Queenstown CEO Tony Everitt 

said the project was a fantastic opportunity to 
reach a broad Australian audience.
“What a great way to showcase Queenstown 
to Australians and inspire them to choose our 
resort as their next short haul holiday.”
To view the movie trailer click here.

NZSki reassures on Mt Hutt offer
NZSki says it is confident its offer of free 
food, accommodation and skiing for children 
at Mt Hutt next winter will not detract from 
the number of families visiting Queenstown 
skifields. 
Mt Hutt, the South Island’s biggest commer-
cial skifield, is operated by NZSki, which also 
operates Queenstown’s Coronet Peak and the 
Remarkables Ski Area. 
NZSki chief executive James Coddington told 
the Otago Daily Times the offer was aimed at 
incentivising Australians to come over during 
the school holidays and he thought the offer 
would not affect Queenstown visitor num-
bers. 
“We are confident they are two distinctly 
different markets - people who want to come 
to Queenstown come to Queenstown .. and 
we are also confident that we can grow that 
market [Mt Hutt] as opposed to cannibalising 
the other.” 
There was plenty of room for growth in the 
family market, with NZSki “only really cap-

turing about 10%” of potential numbers in 
Australia and New Zealand. 
Remarkables Ski Area had been offering free 
skiing for children under the age of 10 for 
eight years, with Coronet Peak giving compli-
mentary passes to those under 6, he said.

Treble Cone 2012 early bird
Treble Cone has announced its early bird 
2012 season pass prices which feature added 
value TC Dollars for the first time.
The Five Day Powder Pass is $399, a 10-Day 
Pass is $669 and an Unlimited Season Pass is 
$1089. Additional discounted day passes can 
be purchased with the five and ten day passes. 
New for 2012, Early bird Adult Season Passes 
will receive $100 loaded onto the TCpass to 
use across rentals, café and childcare at Treble 
Cone. 10 Day Powder and Family Adult Pass 
purchasers will each get $50 pre-loaded, 
Treble Cone early bird season passes are avail-
able now until 31MAR12 online at 
www.treblecone.com.
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Showbiz Events & Travel has a special offer 
for seats to see Roger Waters – The Wall, 
on Monday 20FEB, at Vector Arena. Seats 
start from $149.90. Call Showbiz on 0800 
SHOWBIZ.

Ziptrek Ecotours at SuperBowl 
The Ziptrek Ecotours urban zipline over the 
rooftops and crowded streets of the Indian-
apolis SuperBowl Village hit US headlines 
last week as NFL celebrity player Cris Carter 
harnessed up then decided he couldn’t make 
the jump. Instead, TV celebrity late night host 
Jimmy Fallon took the leap.
The urban zipline was set up by Ziptrek 
Ecotours Whistler – the parent company of 
the popular Queenstown attraction. Four 
ziplines were set up in the SuperBowl Vil-
lage and were tagged the ‘toughest ticket in 
town’ by Indiana’s Daily Journal newspaper, 
which commented that “it would be easier to 
get a ticket to the game on Sunday than the 
zipline.”

AUSTRALIA
Inland Queensland flooding update
Queensland’s major tourism destinations are 
currently open and welcoming visitors, says 
Tourism Queensland. Specifically, the Gold 
Coast, Brisbane, Sunshine Coast, islands 
along the Great Barrier Reef, Tropical North 
Queensland and the central Queensland coast 
are all currently unaffected and experiencing 
normal weather conditions for this time of 
year. All beaches, accommodation and attrac-
tions in these regions are open. 
The affected area is isolated to a region lo-
cated more than 500km west of Brisbane and 
1549km south west of Cairns. 

Agents with questions or concerns about 
any upcoming Queensland bookings or 
travel plans are recommended by Tourism 
Queensland to contact their accommodation, 
attraction or tour provider directly for latest 
conditions.  Tourism Queensland also recom-
mends checking with air carriers for the most 
up-to-date information on flight schedules.  
For specific road conditions check 
http://131940.qld.gov.au/ and for the latest 
weather info visit the Bureau of Meteorology 
at http://www.bom.gov.au/ 

30% off NT Short Breaks with AAT Kings 
AAT Kings is offering clients a discount of 
30% off the second passenger for any two 
pax travelling together across selected Short 
Breaks to the tropical Top End and the Red 
Centre. 
The AAT Kings Short Breaks Bonanza is valid 
for itineraries of two days or more and is on 
sale until 31MAR for travel until 31DEC12 
(or validity of season). 
Among the AAT Kings Short Break Bonanza 
30% off second passenger deals include a 
four-day Tropical Top End Short Break with 
savings of up to $589 per couple. 
Priced from $1619 (first pax), $1144 (second 
pax), the package operates ex Darwin. High-
lights include visits to Wangi Falls, Florence 
Falls (right), Buley Waterhole, Corroboree 
Billabong, Kakadu National Park, Jim Jim 
Falls, Nourlangie Rock and Ubirr. The tour 
includes services of an experienced Driver 
Guide, air-conditioned coach and choice of 
accommodation.   www.aatkings.co.nz.

Melbourne International 
Flower and Garden Show
Melbourne International Flower and Garden 
Show, Royal Exhibition Building and Carlton 
Gardens, 28MAR-01APR12 is the largest 
horticultural event in the Southern Hemi-
sphere. It brings together Australia’s top floral 
and landscape designers for a showcase of 
displays. Staged at the World Heritage listed 
Royal Exhibition Building and Carlton Gar-
dens, this prestigious show is a must-see for 
garden-lovers. www.melbflowershow.com.au

Holiday Groceries 2U 
Holiday Groceries 2U specialises in preparing 
fresh holiday grocery boxes to the specifica-
tions of Gold Coast holiday-makers. Guests 
pre-order fruit, vegies, meat, dairy, and 
groceries online prior to their travel dates. 
Holiday Groceries 2U then selects and packs 
only the freshest produce and delivers to 
guests’ accommodation, using refrigerated 
vans. www.holidaygroceries2u.com.au 

Airtrain’s easy access 
to Brisbane Airport 
Airtrain has improved its AirtrainConnect 
service, a premium service created to benefit 
the ever-growing Gold Coast population. 
Guests can travel door to door to Brisbane 
Airport without having to negotiate the un-
certainty of traffic delays. Customers can be 
collected at their front door by an Airtrain-
provided chauffeur who will then drive the 
customer to meet the train service to Brisbane 
Airport, enabling Gold Coast tourists to enjoy 
a seamless train experience all the way to the 
airport. This service cuts down on transport 
time and costs. www.airtrain.com.au
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Surf’s up on the Gold Coast
The Gold Coast’s inaugural Surf Culture 
Festival - Bleach* Surfing the Fringe - begins 
tomorrow and runs for two weeks along the 
coast, celebrating artistic expression and 
creativity inspired by surf and beach culture 
via an eclectic mix of pop up art installations, 
photography exhibitions, film screenings, 
music, food, theatre and fashion events all 
targeted to represent surf lifestyle. 
The Bleach festival ends just ahead of two 
major sporting events that kick start the 
ASP Men’s and Women’s World Tours. From 
25FEB, the Quiksilver and Roxy Pro tourna-
ments will light up on the southern end of the 
Gold Coast’s point break of Snapper Rocks. 
Men’s competition features the world’s top 
surfers, including the likes of reigning and 
eleven-time World Champion Kelly Slater 
(USA), two-time World Champion Mick Fan-

ning (AUS) and fellow hometown hero Joel 
Parkinson (AUS). Snapper Rocks will also 
host the women’s Roxy Pro bringing together 
the world’s top female surfers including the 
Gold Coast’s own four-time World Champion 
Stephanie Gilmore and fellow Aussie heavy-
weight Sally Fitzgibbons. 
Coinciding with the Bleach Festival and the 
2012 Quicksilver Pro, Sons of Beaches ‘72 
features a surf documentary, installation and 
programme of guest speakers examining the 
development of surfing in the 1970s and the 
somewhat subversive culture which surrounds 
the period. Over four Sundays fans can hear 
surfing industry professionals relay their per-
sonal experience of the 1972 World Titles in 
the Arts Centre Gold Coast Gallery. 
www.sonsofbeaches.com.au 
or www.theartscentregc.com.au

24-seat Hot Air Balloon 
a world-beater 

Madonna returning 
to Australia in 2013
Showbiz Events & Travel says Madonna is headed for Australia 
next year. The announcement follows her performance at the 
SuperBowl half-time show, broadcast to over 100 million viewers 
worldwide this week. Tracy Hale says there’s no word on whether 
the Material Girl is headed our way.  Waitlist for the Australia tour 
at 0800 SHOWBIZ.

Balloon Down Under is operating an all-new 
24-seater Kavanagh B-400 hot-air balloon. 
The 3100kg lifting capacity makes it the per-
fect experience for larger groups looking to 
share in the thrill of floating across the Gold 
Coast up into the Hinterland areas. 

For Remax, this new addition marks the com-
pany’s largest of more than 100 sponsored hot 
air balloons world-wide. The multi-national 
real estate company has built its entire world 
wide brand on hot air balloon advertising. 
www.balloondownunder.com.au

Murray Princess, Adelaide & Kangaroo Island Combo
Your clients can enjoy the best of South Aus-
tralia with this cruise-and-land package from 
Captain Cook Cruises.  It offers three or four 
nights cruising the Murray River aboard its 
largest paddlewheeler, the Murray Princess, 
plus one night in Adelaide and two full days 
on Kangaroo Island. 
On board the Murray Princess, passengers 
will enjoy outside cabin accommodation, all 
meals, the use of two spas, two saunas, a sun 
deck, two bars, two lounges, a single sitting 
dining saloon and entertainment. 
Following the cruise, a complimentary scenic 
coach will transfer passengers to the Mercure 
Grosvenor Hotel in Adelaide, arriving at 
midday. The hotel is well placed for visits to 
Rundle Mall, SkyCity Casino, museums and 
art galleries.
A coach transfers guests the next morning to 
Cape Jervis where they join one of SeaLink’s 
ferries to Kangaroo Island.
Day one on Kangaroo Island includes a visit 
to Clifford’s Honey Farm, a Birds of Prey 
show, pelican feeding and a 2-course lunch at 
Vivonne Bay Bistro.  Guests then settle into 
their choice of overnight accommodation on 
the island, including breakfast at American 
River, Penneshaw or Kingscote.
Day two will see guests visit Emu Ridge 
Eucalyptus Distillery, Parndana Wildlife Park, 
Hanson Bay Sanctuary and Koala Walk for 
lunch, Flinders Chase National Park, Remark-
able Rocks, Admirals Arch and its NZ fur seal 
colony before returning to Penneshaw for 
the return ferry and coach to Adelaide. For 
a few dollars more guests can upgrade to the 
early evening flight from Kangaroo Island to 
Adelaide.
For those with a love of food and wine, an 
optional full day Barossa Valley Tour is avail-

able when disembarking the Murray Princess 
at Mannum. Those on the tour will return to 
Adelaide at 5.30pm that day in time for the 
transfers the following morning to Kangaroo 
Island.
The five-night package starts from A$1879pp 
twin share and includes three nights on the 
Murray Princess, one night at the Mercure 
Grosvenor Hotel and one night on Kangaroo
Island. The six-night package starts at 
$2158pp twin share and includes four nights 
on the Murray Princess, one night at the 
Mercure Grosvenor Hotel and one night on 
Kangaroo Island.  
Valid for travel from 01APR12 to 31MAR13.
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PACIFIC ISLANDS

Sydney curfew “absurd”
The Tourism Industry Council of New South 
Wales has called for curfew changes at Sydney 
Airport following news that Emirates Airlines
faces the potential of six-figure fines for 
weather-delayed departures out of Sydney. 
One alleges Emirates flight EK413 from Sydney 
to Dubai departed well after 11pm despite 
being refused permission to do so. The fully 
loaded A380 had been reportedly held on the 
ground by severe thunderstorms. 
In a media statement, the council’s general 
manager Andrew Jefferies said, “It is simply 
absurd that carriers are not given dispensa-
tion to depart after the curfew in the event 
of weather related delays, particularly when 
thunderstorms drastically reduce or stop 
aircraft movements altogether.
“The ‘˜hard’ curfew hours of 11pm and 6am 
restrict the operations of Sydney Airport and 
limit the competitiveness of Australia’s global 
gateway, particularly when compared to Mel-
bourne, Brisbane and its regional neighbours 
in the Asia-Pacific,” he added.

Full-body scanning for Australia
The Australian Government, having declared 
a trial run at Sydney and Melbourne Airports 
“successful”, has announced its decision to 
install full-body scanners at all international 
airports at a cost of A$28 million.
The millimetre wave scanners that have no 
known safety issues and can also be set to not 
display anatomical features of the scanned 
individual and not record scans.
Kiwis travelling to Australia will be required 
to undergo the scanning, which only passen-
gers with serious medical conditions will be 
exempted from. Passengers selected for scan-
ning who refused would not be permitted to 
fly, the same policy as applies in Britain.

Scoot to the Gold Coast
Scoot, a low cost carrier offshoot of Singapore Airlines will 
start direct flights to the Gold Coast on 12JUN in a deal 
said to be worth A$65 million to the local economy.
Scoot will fly from Singapore to Coolangatta five times a 
week, potentially bringing in 104,000 visitors a year.
The announcement came after months of closed-door 
negotiations between Gold Coast Tourism and Gold Coast 
Airport with the support of the Queensland Government, 
Tourism Queensland and Tourism Australia.
www.flyscoot.com

Pamper Me cruise ONE DEPARTURE ONLY
12 JUNE 2012

CLICK HERE 
FOR FLYER

Fiji cruise deals
Captain Cook Cruises Fiji has new Cruise 
7 Pay 4 and Cruise 4 Pay 3 deals, with sales 
to 29FEB12 and travel to 31MAR13. “These 
are great deals and savings for any families
thinking of going to Fiji in the school 
holidays,” says local representative Anne 
Radonich. “ All meals and most activities 
are included, as are snorkelling equipment 
and transfers from the ship to Nadi/ Dena-
rau hotels.
Wholesalers have details or email 
anne@radmarketing.co.nz

Niue self-famils announced
Air New Zealand, Niue Tourism and TATS 
have combined to produce 7-night Niue 
Island Self-Famil/Holidays, valid for sales to 
19FEB, for travel 03MAR-26MAY12 (with 
a closeout 07-21APR). Priced at $499 for 
the agents and $625 for the companion, the 
package includes airfare ex AKL, 7-nights at 
Matavai Resort, island transfers and a half-
day tour.  
Click here to download the flyer, which 
contains details and conditions.

Nauru-Nadi flights back
Fijilive reports that fortnightly flights between 
Nauru and Fiji will restart from 05MAR.
Our Airline CEO, Karam Chand says the 
Monday service from Nadi provides pax 
connecting flight options to and from Pacific 
Islands, NZ and other Australian cities. 
Commenting on the suspended flight services 
from Kiribati to Fiji, Chand said they have an 
agreement with Air Kiribati to resume their 
services from Tarawa to Nadi once the air 
service dispute between Fiji and Kiribati is 
resolved “in the not too distant future”.

Hideaway extends Stay Pay deals
Hideaway Island Resort & Marine Sanctuary, 
Port Vila has extended its Bonus Nights Offers 
with sales to 18MAR12, travel to 31MAR12.
Offer 1: Stay 4, pay 3 plus a $50 resort credit.
Offer 2: Stay 7, pay 5 plus a $100 resort credit.
Inclusions: Continental breakfast daily, free 
Mele village tour, glass bottom boat ride, 
snorkel safari to the Coral Gardens and use 
of snorkel equipment, kayaks and Maricat 
sailboat.  Conditions apply, and wholesalers 
have the details.

Club Med Bali now 
just one flight away 
One of New Zealanders’ favourite Club Med 
resorts will soon be only one flight away, 
following news that Air New Zealand is to 
operate direct Bali flights over the peak 
period of JUN-OCT.
Club Med New Zealand marketing manager 
Kaarin Gaukrodger says she expects the 
destination will be in high demand. “Club 
Med Bali is already a firm favourite with New 
Zealanders and direct flights now make it 
even more attractive.  
“Located only 30 minutes drive from Den-
pasar airport, for Kiwis Club Med Bali is now 
the most easily accessible of all our resorts 
worldwide.”
Club Med Bali was recently extensively 
refurbished and is located in the heart of the 
peaceful and sophisticated environs of Nusa 
Dua.  Set in lush gardens the traditional Ba-
linese style resort is set on a white sand beach.

ASIA
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Macau Government Tourist Office
Lvl 11, 99 Bathurst Street 
Sydney NSW 2000
T: 02 92641488
www.macautourism.gov.mo

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo
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Vietnam to offer tax refunds 
for tourists
Adventure World advises that the Vietnamese 
government has decided to pilot a Value-
Added-Tax refund scheme for foreign visitors 
from July in an attempt to boost sales of local 
products.
Foreigners who make purchases in Vietnam 
and leave the country via Noi Bai Airport in 
Hanoi or Tan Son Nhat Airport in Ho Chi 
Minh City will receive VAT reimbursements, 
according to a statement on the government’s 
website. A valid invoice with a value of at least 
VND2 million (US$95) and a tax claim state-
ment are required. The pilot programme will 
last from 01JUL12 to 30JUN14. 
For more information on Vietnam call 0508 
496 753. 

Messe Berlin (Singapore), organizer of 
ITB Asia, has announced that this year’s 
show will take place at The Sands Expo 
and Convention Center, Marina Bay 
Sands, Singapore, 17-19OCT.

FCO warning on Maldives
Britain’s Foreign and Commonwealth Office 
is advising against all but essential travel to 
Male Island in teh Maldives. 
The move comes after political demonstrations 
in the Indian Ocean island nation’s capital
Male, which have led to violent clashes 
between government and opposition support-
ers, and later the police and defence forces. 
Its advice does not include Male International 
Airport or travel from the airport to any part 
of the country other than Male Island.
Kim Houston at World Journeys has confirmed 
there have been no interruptions to travellers 
flying into the Maldives’ international airport, 
before transferring straight out to their resort.

Hot Club Med Phuket deal
Newly refurbished Club Med Phuket in 
Thailand has a ‘hot’ 7-night deal starting at 
$2,499 per adult and $1,579 per child (4-11 
years), saving from $500 per adult and $250 
per child.  The resort, located on Kata Bay, 
now features a tranquillity ‘adults only’ pool, 
new specialty restaurant and a stunning new 
design. Guests can discover the Thai tastes 
and culture during their stay, walk to local 
markets or take a short tuktuk ride to Patong.
This all-inclusive package covers airfares, 
transfers and all the usual Club Med offerings.
Terms and conditions apply, book by 
29FEB12 for travel to 31OCT12.

Luxury Golden Triangle
For the traveller, India represents incredible 
affordability with a diverse range of attrac-
tions and destinations to explore. 
From now until 03MAR12, Adventure World 
is offering a savings of $250pp on its Luxury 
Golden Triangle private journey. This five-
night introductory tour is now priced from 
$1000pp twin share and allows travellers to 
visit the Taj Mahal, New Delhi and the Pink 
City of Jaipur.
The price includes a private driver/guide, 
sightseeing, entrance fees to monuments, five 
nights accommodation in five star hotels and 
breakfast daily.  Call 0508 496 753. 

Jetstar Japan 
from July
Jetstar has stolen a 
march on rival AirAsia 
by bringing forward the 
launch of Jetstar Japan 
domestic operations by 
several months.  
Jetstar Japan had origi-
nally intended to begin 
flights on domestic 
routes late this year but 
has now named 03JUL 
as the launch date. 
It also confirmed that 
the joint venture be-
tween the Qantas Group, 
JAL and Mitsubishi will 
begin with a network 
linking Tokyo, Osaka, 
Sapporo, Fukuoka and 
Okinawa. 
It will launch with a 
fleet of just three new 
A320s but will grow to 
an eventual 24 planes. 
Some 10,000 locals have 
shown interest in cabin 
crew jobs.
Jetstar Japan still has to 
gain an air operator’s 
certificate.
AirAsia says it intends 
launching its Japanese 
budget airline, a joint 
venture with All Nippon 
Airways, in August.

Travelport signs Bangkok Airways
Travelport has announced a new content agreement with Bang-
kok Airways, a regional carrier which operates over 20 domes-
tic and international routes.
The multi-year deal will provide Galileo and Worldspan-con-
nected travel agents worldwide with full access to all Bangkok 
Airways fares and inventory, including fare content from the 
airline’s own website.

http://www.macautourism.gov.mo
http://www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/vietnam/useful-information/
http://www.adventureworld.co.nz/travel-deals/the-golden-triangle/
http://www.adventureworld.co.nz/travel-deals/the-golden-triangle/


TravelMemo   20120210    10FEB12    Page 8

AFRICA / MID EAST

THE AMERICAS
52 experts for Discover America seminar
The NZ Visit USA Committee 
is mounting its annual travel 
industry Discover America 
event in Auckland on 22FEB, 
with a seminar at the Viaduct 
Events Centre. It will also 
host a breakfast presentation 
in Tauranga that morning.
Darragh Walshe says the 
committee has mustered a 
“fantastic” group of USA 
tourism experts and the for-
mat of the seminar includes 
an hour’s free-flow around 

The US delegation flying in 
for Discover America in-
cludes reps from the Ana-
heim OC Visitor & Conven-
tion Bureau, Visit California, 
Las Vegas Convention & 
Visitors Authority, Rocky 
Mountain International, 
which coordinates the inter-
national tourism activities for 
the state tourism departments 
of Idaho, Montana, South 
Dakota, Wyoming and North 
Dakota, and Travel Oregon. 

the 52 supplier booths, followed by the indi-
vidual stage presentations. The MC will again 
be the popular Michele A’Court, voted Female 
Comedian of the Decade at the 2010 NZ 
Comedy Awards.

There will also be a big line-up of reps from 
hotels, attractions and tour operations, plus a 
lady from US Customs and Border Protection 
to cover ESTA matters.
There is no fee, and agents can register at 
http://www.visitusa.co.nz/register/

Best of Kenya and Tanzania
Your clients can experience Africa’s many 
contrasts with Adventure World’s top selling 
Best of Kenya and Tanzania small group tour 
priced from $4640pp share twin. Highlights 
include the Masai Mara, Serengeti National 
Park, Ngorongoro Crater and Amboseli Na-
tional Park. 
This 13-day tour departs from Nairobi and 
includes accommodation, most meals, sight-
seeing and scheduled game activities, park 
fees, transport and the services of an English 
speaking guide whilst on safari. Click on the 
above link and call 0508 496 753. 

Pearls tour 
offers 
Persian 
delights
The Innovative Travel 
Co. has released its 
‘Pearls of Persia’ tour 
with a 20% saving 
when booking and 
paying by 09MAR.  
Currently priced from 
$1630pp twin the 
6-day private tour ex 
Tehran allows clients 
to discover the fasci-
nating history of Iran, 
including legendary Persepolis and Isfahan, 
explore the vibrant markets and experience 
the rich traditions of the Persian culture.  
The Middle East & Mediterranean specialist 

wholesaler’s Brand Ambassador, NZ fashion
designer Jane Daniels travelled to Iran recent-
ly and comments that although she had read 
many books on her interest in Islamic archi-

tecture, Persian 
carpets, calligra-
phy and tiles she 
was not prepared 
for the beauty she 
encountered on 
her visit to Iran.  
She additionally 
commented on 
the extraordinary 
friendliness, warm 
and welcoming 
attitude of the local 
people everywhere 
she went. 
Freephone 0508 
100 111. 

Traditional Persian bath house

Traditional Iranian cafe

Photo | Jane Daniels

Photo | Jane Daniels

www.adventureworld.co.nz/tours-and-destinations/africa/eastern-africa/kenya/tours/best-of-kenya-tanzania
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Discover Lebanon
World Journeys has a new itinerary on its 
website which the wholesaler says “dives 
into the melting pot of Lebanon”.  
Director Kate Gohar reports that “diverse 
religions, a tumultuous history, thriv-
ing cafe culture and vibrant city centres, 
together with truly warm hospitality, 
makes Lebanon an exciting destination.”  
Priced from $3,921pp share twin, the 
6-day round trip from Beirut includes 
time in Beirut with a walk along the 
Corniche, a visit to the Souk el Barghout, 
plus time at leisure to explore the city; 
the Roman sites of Baalbek and Aanjar, the 
wine producing Bekaa Valley, the Jeita Grot-
toes, and the Port of Byblos. Touring is with 
English speaking guides, and transport is by 

air conditioned car with driver. Price includes 
5 nights 4-star hotels with breakfast, sightsee-
ing and entrance fees.  
Call 0800 117311.

EUROPE
Chelsea 2012 plus Britain’s top gardens
The RHS Chelsea Flower Show is the high-
light of any garden lover’s calendar and World 
Journeys has a package taking in this annual 
sell-out spectacle of colour. The itinerary 
includes not only tickets on Members Day, 
but also local touring with visits to exclusive 

estates and some of the greatest gardens in 
the UK.  
The 7-day package highlights include a stay at 
the Waldorf Astoria London Syon Park, and 
private guided tours of Highgrove Garden, 
Blenheim Palace, Hampton Court Palace, 
Kew Gardens, Wisley Gardens, Sissing-
hurst (left), Churchill’s Kitchen Garden at 
Chartwell, Hever Gardens and Great Dixter 
Gardens.  Priced from $12,754pp share twin 
this also includes the services of a driver/
guide for the duration, a river cruise from 
Hampton Court to Kew Gardens, six nights at 
5-star hotels, and transfers.  The tour departs 
21MAY12, and options for extensions to the 
West Coast of Scotland and South Coast of 
Ireland are available on request.  
Call World Journeys on 0800 117311.

Milan to get third EK flight
Emirates has announced a third daily 
flight from Dubai to Milan from 01JUN, 
taking to 49 the number of weekly flights 
it offers to Italy.
 The latest expansion comes after news 
that the airline’s Venice flight will go twice 
daily from 25MAR. A unique water lim-
ousine airport transfer service across the 
Venetian lagoon is available for First and 
Business Class customers on these flights. 

The Queen’s Diamond 
Jubilee Concert
Dame Shirley Bassey, Sir Elton John, 
Sir Paul McCartney, Sir Tom Jones 
and Sir Cliff Richard are to play at The 
Queen’s Diamond Jubilee Concert on 
04JUN.
The event, which is a joint venture 
between the BBC and Take That star 
Gary Barlow, will take place near The 
Queen Victoria Memorial in front of 
Buckingham Palace.
A national ballot, which can be ap-
plied for online, will distribute free 
tickets to 10,000 people.
Members of the public can also apply 
by post anytime between 07FEB and 
02MAR. 
Tickets are being allocated randomly 
and not on a first-come, first-served 
basis.
Ticket holders will also be able to 
attend a special Jubilee picnic, which 
will take place in the Buckingham 
Palace Garden.
Other stars announced as part of the 
concert line-up include Jools Holland, 
Lang Lang, JLS and Annie Lennox.

TOUR PRODUCT
G Adventures reports 
record-breaking sales month
Three months on from a global name 
change, small-group adventure travel tour 
operator G Adventures, (formerly Gap), is 
celebrating the strongest sales month in the 
company’s more than 20-year history, with 
January surpassing any other peak sales 
month by 30% globally.
Contributing to the company’s huge growth 
figures is the Australian / New Zealand mar-
ket, which is now the company’s second larg-
est region, and up 68% year-on-year. Janu-
ary’s result also outstrips the region’s highest 
ever previous booking month by over 20%.
“The Australian / New Zealand market has 
been growing rapidly for us, but the 68% 
year on year figure was an exceptional result 
on what is a substantial base these days,” 
says Pete Rawley, Head Honcho for Aust & 
NZ. “The combination of innovation, new 
product offering and listening to the needs 
of our market is responsible for the massive 
increases we’re seeing. 
“The recent launch of UMI [Uber Mas-
sive Incentive] for trade partners; the new 
comfort style programme, G-Plus; our new 
North American programmes; the ‘You’ll 
Never Forget It’ campaign and outstanding 
M/S Expedition sales have all contributed to 
the results.”
Rawley has issued a warning to competitors 
who think G Adventures might rest on their 
laurels after such incredible growth: “In the 
coming months you will see even more new 
product and continued industry leading in-
novation coming from G Adventures.”
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Orient-Express Special Offers
World Journeys has just released new special
offers on a range of 2012 Orient-Express 
product.  Book the 04APR12 departure of the 
Venice Simplon-Orient-Express train from 
Venice to London or Paris, and receive two 
free nights at the Hotel Cipriani in Venice (in-
cludes transfers).  Save 15% on selected FEB 
to MAR departures of the Eastern & Oriental 
Express from Singapore to Bangkok (or vv) 
when booking a State or Pullman Cabin.  Pay 
only three days of a 4-day Classic Journey 
aboard the Royal Scotsman luxury train when 
departing APR, MAY or OCT12.  Save 25% 
on a 7-night canal cruise in Provence aboard 
the Napoleon luxury barge when travelling 
in APR12.  And receive a US$400 credit per 
couple and a free night at the Governors 
Residence hotel in Yangon when booking a 

7-night cruise aboard the Road To Mandalay 
river cruise in Myanmar.  All offers must be 
booked by 31MAR12, are based on two per-
sons sharing, and are subject to availability.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Savings on Topdeck Europe adventure
Topdeck is taking up to 7.5% off its European 
trips including the epic 49-day Mega European
through 20 countries.
The offer* applies to the base price of trips de-
parting between 01APR and 31MAY12 when 
booked and paid in full by 28FEB.
Topdeck is also taking 5% off trips departing 
between 01JUN12 and 31MAR13. The offers 
apply to new bookings only.
Call 0800 525 366 or visit www.topdeck.travel 

*Offer valid for new bookings only and 
must be paid in full by 28FEB12. Does not 
apply to Festivals, ANZAC, London short 
break packages or Gappies trips. Discounts 
apply to basic trip price only and not to 
the food fund or sailing fund or pre/post 
accommodation. Subject to availability. Ear-
lybird discount can be combined with one 
other standard brochure discount totalling 
up to 15%. 

AVIATION
SIA codeshares on Virgin Australia domestic flights
Singapore Airlines has begun codesharing 
on Australian domestic flights operated by 
alliance partner Virgin Australia. This will 
provide customers travelling to and from 
Australia with more travel options and seam-
less connections.
SIA currently serves five Australian cities, 
namely Adelaide, Brisbane, Melbourne, Perth 
and Sydney. With the “SQ” designator code 
on Virgin Australia-operated flights, 20 more 

cities have been added to SIA’s codeshare 
network. Tickets for the codeshare flights are 
now open for sale.
The alliance also enables members of Singa-
pore Airlines’ KrisFlyer frequent flyer pro-
gramme to earn and redeem miles for Virgin 
Australia flights, in addition to offering 
eligible customers access to Virgin Australia 
lounges.

China forbids its carriers to pay ETS fees 
The European Commission says Chinese air-
lines could face stiff penalties even as Brussels 
waits for formal notification from China that 
it is barring airlines from complying with the 
European Union’s inclusion of aviation in its 
emissions trading system (ETS).
The Civil Aviation Administration of China 
has directed its airlines not to comply with 
the policy requiring all airlines to have carbon 

credits for flights arriving or departing in the 
EU. The Chinese government argues that the 
EU policy violates international agreements 
on aviation and the policy set by the United 
Nations to deal with the issue of aviation’s 
CO2 emissions through the International 
Civil Aviation Organization (ICAO).
A China – EU summit is scheduled for next 
Tuesday in Beijing.

AirAsia X and its technology partner, Optiontown, have introduced an innovative 
new service, called ‘Empty Seat Option (ESo)’, available on Optiontown.com. Air 
Asia X is the first airline in Asia Pacific to offer its guests travelling in Economy, an 
option which provides a chance to get all three seats in a row for a nominal fee.

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4&packageName=Venice-Simplon-Orient-Express
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=270&packageName=Eastern-and-Oriental-Express
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=270&packageName=Eastern-and-Oriental-Express
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=256&packageName=The-Royal-Scotsman
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=263&packageName=Barging-in-Provence
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=306&packageName=Ayeyarwady-Adventure
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Cathay Pacific launches Mobile Boarding Passes
Cathay Pacific Airways has launched its latest 
e-service enhancement - the Mobile Boarding 
Pass service, offering additional convenience 
for passengers departing from Auckland and 
from Hong Kong.
The new service follows the successful trial 
introduced last November for passengers 
departing from Auckland.
Pax travelling on CX who check-in using the 
airline’s Online Check-In facility can choose 
to receive a boarding pass directly on their 
mobile devices via email or SMS text message, 
providing a completely paperless experience. 
The image, which will be accepted as a bona 
fide boarding pass at the airport, will include 

a lounge invitation, if applicable, and details 
of how to proceed at the airport.
The Mobile Boarding Pass service is currently 
only available to pax departing from HKG 
and AKL who are travelling point to point on 
Cathay Pacific flights. Those who check-in 
online with onward connections will not be 
able to use the Mobile Boarding Pass service, 
and can either choose to use the Self-Print 
Boarding Pass option or proceed to Self 
Check-In Bag Drop counters at the airport to 
collect their boarding pass.
The Mobile Boarding Pass service will be 
progressively introduced across the Cathay 
network.

Qantas International Campaign

Auckland Airport enjoys growth
Auckland International Airport enjoyed gains 
in both international and domestic passenger 
numbers in December. 
Total international passenger movements, 
not counting transits, rose 5.9% to 697,000 in 
DEC11 from the same month a year earlier, 
driven by a 10% lift in Australian arrivals and 

a 29% jump in Chinese visitors. Domestic 
passenger numbers were up 6.5% to almost 
562,000 in DEC11. 
Total international aircraft movements rose 
3.7% to 4,008 in the period and domestic 
flight movements fell 0.2% to 9,427 in 
December.

Qantas has launched its International Cam-
paign for sales until 27FEB12. Economy fares 
are available to many QF destinations includ-
ing Los Angeles from $1699, New York from 
$1999, Bangkok from $1099, Johannesburg 
from $2299, Santiago and Singapore from 
$1449. Fares are valid for selected departure 
dates in 2012. Refer to GDS for other destina-
tions on sale.
There’s also a chance to win your clients a 
trip to the Noosa Food and Wine Festival 
17-20MAY12. Book an eligible Qantas long-

haul fare and register on qantas.com before 
midnight 27FEB12 to give your customers 
a chance to win a trip for two to the festival. 
Prize includes three-day gold pass tickets to 
the festival, return flights, 4 nights accommo-
dation, 5 days rental car and $1000 spending 
money.
If the winner of the competition has been 
booked by a Travel Agent, the lucky Agent 
wins a $250 prezzie voucher.
Visit qantas.com for full competition details 
and terms and conditions.

Qantas lands Sevens 
carriage to Vegas
Qantas New Zealand secured the opportunity 
to fly the Sevens teams of Australia, England,
Canada, USA, Argentina, South Africa, 
Kenya and Japan to the USA Sevens, which 
get under way today in Las Vegas. This event 
is the fifth of nine stops on the international 
HSBC Sevens World Series world tour.
Qantas’ Regional General Manager New 
Zealand and Pacific Islands, Rohan Garnett, 
says the Rugby Sevens partnership is a great 
chance to provide support for this exciting 
international sporting competition.
“As the airline sponsor of the Vegas Sevens 
this year, this offers Qantas a unique oppor-
tunity to support each sporting nation at the 
match as they take to the field,” he says.

A Virgin Australia pilot is suing his employer for more than 
one million dollars in lost earnings and medical expenses 
because he had to carry flight charts instead of having them 
provided digitally on an iPad. 
David Kloster claimed he injured his lower back lifting his 
18kg flight bag which contained aviation charts and manuals, 
after catching the work shuttle bus back in DEC09.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://www.cxagents.com
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Over 120 European destinations ... now that’s Wunderbar!

Cathay Pacific changes to Amadeus
Cathay Pacific will be upgrading its reservation system this 
weekend from the current in-house system over to Amadeus.
The migration of the reservation data over to Amadeus will 
mean the reservation system will be unavailable for a short 
time this Saturday night/early Sunday morning. Due to the 
times, the impact in New Zealand should be minimal.
The only change you will see will be that all your current PNRs 
with CX flights will have a new CX record locator that will be 
of 6 characters rather than the current 5 characters.
IMPORTANT POINTS TO NOTE
>> The reservation system will be unavailable from 2000 Satur-
day 11FEB through to 0100 Monday 13FEB.
>> If you attempt to book seats on Cathay Pacific/Dragonair 
flights during this period through your GDS, the flights will 
go on a “NN” basis. You will then receive a KK/UU/UC/NO 
advice status back once the reservation system is back up and 
running. Please do not confirm any flights until you have 
received the status advice in your booking.   
>> CX asks that you not send any special services requests 
(SSR’s)during this weekend at all as they may not get actioned 
or transferred over to the new system during the migration. If 
you have seat requests/meal requests etc, please send these by 
5PM Friday 10FEB.
>> No tickets can be issued or changed during the time the 
system is unavailable.
>> It is planned to have the system available again from 0900 
Sunday 12 February – not all functions will be immediately 
available, but these will be phased in during the rest of Sunday.
>> The system should be fully available on Monday 13FEB.
>> All passengers departing on Cathay Pacific flights this 
weekend MUST have a copy of their E-ticket for check-in 
processing.
>> If phoning Cathay’s Customer Sales office on Monday, you 
may experience some delays in the handling of your call. This 
will be due to customer sales staff becoming familiar with the 
new system. The airline asks for your patience and understand-
ing.
Cathay Pacific Airways apologises for any inconvenience this 
system upgrade may cause.

Virgin Atlantic Upper Class makeover
Fifty of Virgin Atlantic’s most frequent flyers have been holding a 
sleepover at the airline’s UK headquarters to test the next generation 
of beds that will be part of Virgin’s £100 million relaunch of its Up-
per Class product. New seats, a bar, customised menus, new crock-
ery and other cabin improvements are all part of the new look.
Virgin’s investment comes six years after British Airways revamped 
its business class cabin and is a further indication that competition 
across the Atlantic remains as fierce as ever.
The new VS business cabin will debut in spring when the carrier 
takes delivery of the first of ten A330-300s, which will initially be 
used on the New York route.

JAL, IAG move towards 
joint Japan-Europe business
Japan Airlines (JAL) and International Airlines Group (IAG) have 
agreed plans for a new joint business between JAL and British Air-
ways on flights between Europe and Japan. The joint business would 
benefit customers by providing better links between Europe and 
Japan, greater choice of flights, enhanced frequent flyer benefits and 
the potential to launch new routes. 
JAL has submitted its application to the Japanese Ministry of Land, 
Infrastructure, Transport and Tourism seeking antitrust immunity 
to co-operate on flights between the EU and Japan with British Air-
ways. IAG is in contact with the European Union. 
The revenue-sharing agreement would also strengthen the oneworld 
alliance and enable it to compete more effectively around the world 
with other global alliances.

Delhi plans to help its airlines
The BBC reports that India has set out plans to allow its airlines to 
import jet fuel directly, as part of a package aimed at bolstering the 
ailing air industry.
A ministerial panel also recommended debt restructuring for Air 
India and that foreign firms could take a stake of up to 49% in In-
dian carriers.
The measures will now go to the cabinet for final approval.
Five of India’s six main airlines are loss-making. They have been 
particularly badly hit on fuel price.  Analysts say the import pro-
posal could save them up to 20% on fuel costs.

Kiwi wine scores for Jetstar
The annual Business Traveller Cellar 
in the Sky Awards, announced the 
other day in London, saw Jetstar 
and Delta jointly take out top spot 
for their Business Class white wine 
offerings. 
Jetstar’s Star Class winning white was 
a Waipara Hills Sauvignon Blanc, 
2010. The judges assigned 95 out of 
100 points to the wine, describing it 
as: “...crisp, fresh and herby with a 
hint of celery. Not too acidic and not 
too much residual sugar. A good core 
– balanced, focused and intense.” 
Jetstar Group CEO, Bruce Buchanan, 
said JQ was honoured to be the first 
low fares airline recognised at these 

awards – a mantle normally reserved for full service 
carriers. 
It was also awarded second place for Best On-Board 
Business Class Cellar. Parent Qantas scooped awards 
in six different categories, including offering the best 
Business Class Cellar.
Air New Zealand was runner-up to Qantas for the 
Best Presented Wine List.

AirAsia’s joint venture entity incorporated in 
the Philippines to establish a low cost airline, 
has obtained an Air Operators Certificate from 
the Civil Aviation Authority of the Philippines.

The European Aviation Safety Agency has 
ordered checks for cracks in the wings of all 
68 Airbus A380s in service worldwide, though 
it has stopped short of grounding the fleet. It 
requires carriers to carry out inspection and 
repairs before the jets reach 1300 flight cycles.

http://www.lufthansaexperts.com


TravelMemo   20120210    10FEB12    Page 13

Copa expands network
Panama’s Copa Airlines has announced that 
it will begin non-stop service in June from 
Panama City to four new destinations: Recife, 
Brazil; Liberia, (Guanacaste), Costa Rica; Las 
Vegas, Nevada and the island of Curacao. Pas-
sengers will depart or connect to these new 
flights through Copa’s Hub of the Americas at 
Tocumen International Airport.
Copa announced the new destinations at a 
press conference in Panama during the reveal 
of its new corporate campaign and highlight 
the airline’s 2011 achievements. Last year, the 
airline transported 8.8 million passengers 
and experienced a growth in capacity of more 

Etihad and airberlin team for Thailand

than 20% over 2010. It will add 10 new Boe-
ing 737-800s Next Generation aircraft this 
year, for a total of 83 aircraft equipped with 
cutting-edge technology. The airline also will 
reinforce its position when it joins Star Alli-
ance in April. 
Effective 01JAN12, Discover the World was 
appointed GSA for Copa Airlines (CM), and 
the airline has also joined NZ BSP. All Agents 
have been activated, with commission of 1%.
More details on Copa Airlines, which has a 
network of 63 destinations in 29 countries, 
will be available at the forthcoming JAWS 
Seminars.

Etihad Airways and airberlin have announced 
a significant increase in services between Abu 
Dhabi and both Germany and Thailand.
From 25MAR, airberlin will operate three 
daily services to Abu Dhabi, including direct 
daily flights from two German hubs – Berlin 
and Düsseldorf – to the UAE capital.  In ad-
dition and subject to government approval, 
airberlin will launch a daily year-round A330-
200 service between Abu Dhabi and Phuket.

From 15APR, Etihad’s Abu Dhabi–Düssel-
dorf A330-300 service will increase to a daily 
frequency, providing a combined double daily 
offering with maximum connectivity over 
Etihad Airways’ and airberlin’s major hubs. 
In addition, Etihad will launch a third daily 
Abu Dhabi-Bangkok service from 15APR 
with a Boeing 777-300ER aircraft. 
Etihad will place its EY flight designator on 
all of airberlin’s new services.

CRUISE NEWS
Disney returns to Vancouver
Disney Cruise Lines has officially released its itineraries for the 2013 
season, and Vancouver is once again a port of call. The Disney Wonder 
debuted its cruises to Alaska in Vancouver last year, but switched to 
Seattle in 2012. However, Vancouver’s closer proximity to Alaska and 
positive feedback from travellers contributed to Disney’s decision to 
reinstate Vancouver as the departure point. Starting 27MAY, the Disney 
Wonder will depart Vancouver with 16 scheduled sailings throughout 
the season, travelling through the fjord at Tracy Arm and docking in the 
Alaskan ports of Skagway, Juneau and Ketchikan.

Cunard announces “30 Day Celebration Sale” on 2013 voyages
To celebrate the Queen Mary 2’s current Royal 
Circumnavigation of Australia, Cunard has 
announced a “30 Day Celebration Sale” offer-
ing reduced fares and an exclusive on-board 
credit when booking a 2013 World Voyage or 
sector.
The sale, which runs until 08MAR, for voyages
in 2013 on both the Queen Mary 2 and Queen 
Victoria offers reduced fares and up to US$575 
of on-board credit. 
Cunard’s flagship, the Queen Mary 2 sailed 
its maiden voyage to New Zealand in 2007, 
becoming the largest ship to visit Auckland, 
carrying 2,620 passengers and 1,253 staff and 
weighing 151,400 tonnes. 
Thousands of onlookers will flock to the shore 
to welcome it again in 2013 as it arrives to be-

gin a 12-day Royal Circumnavigation of New 
Zealand, part of its 104-night World Voyage.
This unique itinerary will include stops in 
Auckland, Wellington and the Bay of Islands 
before sailing on to Milford Sound, with a 
special maiden visit to Christchurch on the 
way. 
The visit is preceded this year by the arrival of 
Cunard’s Queen Elizabeth in Auckland for the 
only time this season on February 20, before 
sailing on to Wellington and Dunedin and 
then heading to Australia.
For more information on Cunard’s “30 Day 
Celebration Sale” and 2013 World Voyages 
visit www.cunardline.com.au/Cunard-Offers/
Voyages-Like-Never-Before or phone 0800 
543 431.

Cruise Council appoints new Training and Development Manager 
The International Cruise Council Australasia 
has appointed Peter Kollar as its new training 
and development manager.
Mr Kollar brings a combination of teaching 
and training qualifications to the role as well 
as a decade of experience working on several 
Cruise Line member ships.
ICCA general manager Brett Jardine said Mr 
Kollar had an ideal background to become 
the Cruise Council’s newest training manager.

“Peter has extensive geographical knowledge 
across many cruise regions on top of ten years 
of experience on deck and will be a valuable 
member of the team,” Mr Jardine said.
Most recently, Mr Kollar worked with 
Cruiseabout as a product manager looking af-
ter training, strategy and development across 
their retail network in NSW.
He replaces Julie Donaldson who worked at 
the Cruise Council for six years.
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12-day Imperial Jewels of China
BEIJ I NG TO SH A NGH A I 

From $3,599^ per person
Click here for more information

2012 SUMMER 
DOLLAR SAVINGS  
SAVE UP TO $3,000 PER  

COUPLE

^Conditions: Price listed in Australian dollars, per person, twin share 
and subject to availability. Offer valid only on new bookings for 2012 
sailings. Must book and pay in full by 18 March 12 and quote A10 at 
time of booking. Price is based on 14, 24 Jun 12, Cat E. Conditions apply.

Cruise Industry Awards
This Saturday night marks the 11th anniversary of 
the annual cruise industry awards. This year’s event 
is being held at one of Sydney’s leading hotels, the 
beautiful Hilton Sydney.
There really is nothing like an industry awards night 
where achievements from the previous year are 
recognised.
With the cruise industry awards, the night is all 
about our cruise line members recognising support 
from the retail trade and media.
There are a number of categories acknowledged 
that include the best cruise promotion by an agency, 
the best cruise promotion by a network, the cruise 
industry’s rising star, consultant of the year and 
agency of the year that is presented as a Gold, Silver 
and Bronze winner.
Also recognised are the media who play their part in 
promoting cruise through the many articles that are 
published week after week throughout Australia and 
New Zealand.
And finally there is always one individual who over 
the years has made a significant contribution to 
cruising that is recognised via our Neil Frazer award. 
This award is presented in honour of the late Neil 
Frazer who was a pioneer in the local cruise industry 
and aims to recognise an outstanding contribution to 
the cruise industry by an individual.
This year will be by far our biggest event attended 
by 420 guests with popular TV identity Lisa Wilkinson 
as Master of Ceremonies 
for the night.
We look forward to 
acknowledging some 
very special accomplish-
ments from 2011. Good 
luck to all the finalists!
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ICCA welcomes two new NZ Members
Voyages of Discovery and Oceania Cruises have joined the International 
Cruise Council Australasia as New Zealand members.
Cruise Council GM Brett Jardine said the move to join the Council in New 
Zealand would provide plenty of timely benefits to both new members. 
“Both cruise lines welcome new ships to their fleet this year and as Oceania 
Cruises plans to bring another ship down under next summer, the Cruise 
Council will be able to provide timely support and agent training,” Mr Jar-
dine said.
David Bunn, Director of Cruise Holidays New Zealand, which represents 
both cruise lines, said Voyages of Discovery had joined the Cruise Council 
in anticipation of the debut of its second ship Voyager this year, increasing 
the cruise line’s range of itineraries and adding new ports of call.
“Joining the ICCA was a crucial move to build knowledge with the members
about what discovery cruising offers clients, and what makes Voyages of 
Discovery different,” Mr Bunn said.
With Regatta already well known in local waters, Mr Bunn said he looked 
forward to seeing Oceania Cruises flagship, Marina, visit Australia and New 
Zealand early next year.
“Through the Cruise Council’s additional support and knowledge, we hope 
Marina’s first journey down under will be a great success,” he said. 
Oceania Cruises will also welcome a new ship to their upscale fleet with the 
launch of Riviera this year. 
The addition of Voyages of Discovery and Oceania Cruises brings the total 
number of the ICCA’s New Zealand members to 31.

New brochure – Russian Cruises 2012
Russia & Eastern Europe specialist, The Innovative Travel Co. has received 
the new Russian Cruises brochure for 2012, released in conjunction with the 
Russian Travel Centre & Eastern Europe Travel Bureau, which has 25 years 
of experience and expertise in this part of the world.  
Featured in the glossy 24-page brochure is a selection of 
cruises including hugely popular Moscow to St Peters-
burg and vv; a Lower Volga Cruise Moscow to Astrakhan 
or v.v. and a selection of Viking River Cruises popular 
choices such as ‘Waterways of the Czars, Footsteps of the 
Cossacks (Kiev to Odessa or v.v.) and a number of others.  
An electronic copy of Russian Cruises is available on-line 
at www.innovative-travel.com and supplies of brochures 
can be ordered by calling on Freephone 0508 100111.

http://www.vikingrivercruises.com.au/regions/asia/index.aspx


HOSPITALITY
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Cruising the Frozen Planet
Over the past few weeks TV audiences 
have been fixated on David Attenborough’s 
amazing Frozen Planet TV series. 
The programme, which sees Attenborough 
exploring the natural history of the Arctic 
and Antarctic continents over the four 
seasons, has seen interest in trips to the 
icy regions grow.
Adventure World has launched two 
new cruises to the Antarctic this season. 
Their nine-night Antarctica Peninsula 
cruise departs Ushuaia on 20MAR and 
13DEC12 and 17FEB and 20MAR13 and 
is priced from $7838pp. Price includes 
accommodation onboard MV Plancius 
in a twin share cabin with porthole, all 
meals onboard the ship and sightseeing as 
specified in itinerary. 
For those looking to explore the Falkland 
Islands as well as the Antarctic Penin-
sula, Adventure World suggest their new 
10-night Falkland Islands and Antarctic 
Peninsula expedition cruise priced from 
$9560pp twin share. Price includes one 
way flight Santiago/Port Stanley, accom-
modation onboard MV Ortelius in a twin 
cabin with porthole, all meals onboard 
the ship and sighting.
For more information call Adventure 
World on 0508 496 753. 

Pic | Tara Sutherland

Quest Hamilton opens soon
Quest’s second property in the Waikato is 
currently under development in the heart of 
Hamilton Central on the corner of London 
and Victoria Street and is set to open 25FEB.
Set within an historic building, Quest 
Hamilton is ideally located and will offer a 
mix of 38 studios, one and two bedroom self 
contained serviced apartments. 
It has special opening rates on request. 
Email host@questhamilton.co.nz

Travelport adds Booking.com
Travelport has announced that its Travelport 
Rooms and More™ hotel booking engine 
now includes accommodation offers from 
Booking.com, which joins a number of other 
leading content aggregators on the portal, in-
cluding Agoda, Hotels.com and LateRooms.  
With Booking.com on board, Travelport 
Rooms and More customers now have access 
to practically all hotels and holiday proper-
ties around the world. An additional 115,000 
hotels and holiday property offers have been 
added to the portal, with a further 65,000 to 
be included later in the year.

Blackstone appointment 
Rebecca Liddle has been appointed Group 
Operations Manager for the Blackstone Hos-
pitality Group. 
Ms Liddle joined Blackstone in 2008 as 
Operations Manager launching and running 
the four star Chifley Suites Auckland serviced 
apartments.  In her new role she will have 
operational responsibility for Blackstone’s 
entire accommodation portfolio.  
Prior to joining Blackstone Hospitality Group, 
she held various management roles within the 
hospitality and tourism sector, notably with 
SKYCITY and Thistle Hotels UK. 

Expedia TAAP penetration
Stuart Udy, Expedia’s Manager of Travel 
Agent Distribution was in Auckland yes-
terday and told TravelMemo that the Travel 
Agents Affiliate Program (TAAP) now claims 
membership from some two-thirds of New 
Zealand’s travel agencies. He also said that 
Expedia is currently enjoying sales growth of 
67% from this market over the same period 
last year.

New Manager at 
Peppers on the Point
Peppers on the Point lodge in Rotorua has 
appointed Andrew Martin as the new Lodge 
Manager.
Local to Rotorua, 
Mr Martin brings 
a wealth of expe-
rience to the role 
having previously 
owned and oper-
ated Hamurana 
Country Estate 
for six years 
and Red Carpet 
Tours, a high end tour guiding business, both 
based in the region.
He will join the team at Peppers on the Point 
from mid-FEB, taking over from David Smail 
who established and managed the property 
for eight years.

INDUSTRY
Innovative deals for travel 
agents’ personal travel
The Innovative Travel Co. has released a 
range of special travel agent deals.  
The perfect option for a personal holiday with 
a partner/friend, the deals provide special 
rates for both the agent and a discounted rate 
for the companion traveller.  Destinations in-
clude Egypt, Jordan, Greece and Turkey and, 
for example, the popular 10-day Classical
Turkey tour is priced at $970 for the travel 
agent and $1180 for the companion, valid for 
departures from 06APR to 21DEC12.  
For full details call 0508 100111 or email 
info@innovative-travel.com

Adventure World 
Online Training
Adventure World is hosting a new 
series of online training that caters for 
brokers, part time and full time travel 
agents. 
The upcoming sessions are scheduled 
at various times on a Friday and will 
run for approximately 20 minutes. 
Upcoming online training sessions 
include: Bolivia - Fri 10FEB, Greece 
& Turkey - Fri 17FEB and Africa - Fri 
24FEB. Click here to register. 
If you are unable to make these times 
AW sales reps are more than happy to 
arrange a time to visit for in-store des-
tination training. Call either Lisa on 
021 503 331 or Davina on 021 503 024 
or email sales@adventureworld.co.nz

http://www.adventureworld.co.nz/tours-and-destinations/antarctica/antarctica/antarctica/overview/
http://www.adventureworld.co.nz/tours-and-destinations/antarctica/antarctica/antarctica/overview/
www.adventureworld.co.nz/online-training
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PEARL’S PEARLER
Coincidence is generally lack of 

knowledge of the full facts
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Delicious Mondo promotion

Meet Mondo, mobility dog in training

Mondo Travel is opening its own pop-up 
restaurant headed up by MasterChef ’s Brett 
McGregor to give Kiwis a taste of cuisine 
from some of the world’s most popular desti-
nation experiences.
The Tasting Lounge, popping up at the Mar-
vel Grill at North Wharf in Auckland’s trendy 
Wynyard Quarter, will open the last Monday 
of every month between FEB and JUN12. 
Each month will celebrate the best cuisine 
from a different destination or travel experi-
ence, with matched wines from exclusive 
Marlborough label Whitehaven.
Dishes for The Tasting Lounge will be created 
and cooked by McGregor, New Zealand’s first 
Masterchef and author of Taste of a Traveller,
and guest celebrity chefs. Five destination 
experiences have been chosen for the culinary 
adventure – New South Wales, Tahiti, West-
ern Australia, Thailand and cruising. 
The Tasting Lounge’s FEB showcase will 
feature cuisine from NSW with a range of 
delicious highlights from the region.  
Each event will be MC’d by Kiwi performer 
Jackie Clarke and funds raised from the pop-
up restaurant will go to the Mobility Assis-
tance Dogs Trust, which trains mobility dogs 
to assist those with physical disabilities.
Mondo Travel marketing manager Gordon 
Bayne says the Tasting Lounge is just the 
latest in the company’s long history of innova-
tive travel concepts. “Mondo prides itself on 
selling more than just plane tickets and hotel 
rooms,” Gordon says. “Travel with us is about 
really experiencing a destination – and guid-
ing our clients towards sampling the amazing 
cuisine of a country is a perfect example of 
how we bring a destination to life. 
“We believe the local fare is an intrinsic part 

of travel, and I am confident The Tasting 
Lounge will tickle more than just the taste-
buds of diners – it will also tickle their fancy 
for trying new destinations, or remind them 
of why they might like to re-visit somewhere 
they’ve already been.
“One way to travellers’ hearts is through their 
stomachs and The Tasting Lounge gives travel 
enthusiasts a sneak preview of what they can 
expect on the foodie front before they book 
their next holiday.”
Mondo Travel has secured strong partners 
to support the event including Marvel Grill, 
Easy Mix, Grab One, and Qantas. 
For more information on The Tasting Lounge, 
menus, and purchasing tickets visit 
www.mondotravel.co.nz/tastinglounge.

Reminder: Adventure 
World Roadshow
The annual Adventure World worldwide 
roadshow will be held in Auckland on Mon-
day 12MAR from 5.30pm – 8.30pm at Flo 
Bar, Newmarket.
This popular event will feature AW’s top sell-
ing suppliers including G Adventures, Head-
water, TrekAmerica, Tauck and Acacia. Plus, 
those that attend will go in the draw to win an 
“awesome” trip. To register click here.

Flight Centre Travel Expo 
in Auckland
New Zealand’s largest travel show, hosted by 
Flight Centre, is on at Auckland’s ASB Show-
grounds this weekend 0900-1600.

Eurail Group Reports Positive 2011 Results 
Eurail Group G.I.E., the organization dedi-
cated to the marketing and management of 
the Eurail product range, reports a positive 
rise in the number of Eurail passengers. The 
annual sales results indicate that 451,227 
non-Europeans travelled with a Eurail Pass 
in 2011, which represents a steady increase of 
5.6% on 2010 figures. 
Sales for the entire product range showed 
steady growth during 2011, with each of the 
global sales regions performing very well. 
Overall, sales from South America increased 
by 16.6% compared to 2010, Asia by 16.9% 
and Central America by 10.3%. The only 
exception was the North American and Ca-
nadian market which reported a slight decline 
in sales because of the effects of a still chal-
lenging economy.  
March and May were record months indicating 

that the Eurail Select Pass “free day promo-
tion” was a huge success. The best selling 
pass remains the Eurail Select Pass which 
represents 36.4% of the overall market share 
and demonstrates the current trend towards 
passengers visiting fewer countries (sales of 
this pass rose by 7.6% in 2011). 
According to Eurail Group’s Managing Direc-
tor, Mr. René de Groot, the strong summer 
period and the various promotions through-
out the year supported the overall sales of 
Eurail Passes. “2011 was a positive year 
despite the global recession and the fact that 
the North American market is still struggling. 
Fortunately, all of our other markets per-
formed very well which resulted in an 8.6% 
increase in revenues compared to 2010. Based 
on this outcome, we are optimistic about the 
year ahead, especially because non-European 
markets appear less pressured by economic 
concerns,” said de Groot.

 http://www.adventureworld.co.nz/travel-agents/roadshows/

