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Qantas CEO fights legislative threat
Qantas CEO Alan Joyce yesterday warned a parliamentary hearing 
that proposed legislative changes are a major threat to the airline’s 
future. 
Independent senator Nick Xenophon, backed by the Greens, has 
introduced draft laws that require the Qantas Group to maintain 
its principal operation centre in Australia as well as the majority of 
its heavy maintenance of aircraft, flight operations and training.
Mr Joyce delivered a blunt message to senators when he appeared
for the fourth time before an upper house inquiry hearing in 
Canberra yesterday:  “These amendments would not increase 
protection for Qantas.  They would not make us more Australian.  
They would not save or grow Australian jobs.  They would have the 
opposite effect.”
Joyce said Senator Xenophon’s most recent proposed amendments
would have serious and, it was assumed, unintended consequences.
“To take just one example, he wishes to require that a Qantas 
Group airline such as Jetstar conduct the majority of its heavy 
maintenance in Australia.  Jetstar would then be confronting 
competitors who enjoy a lower cost base by doing virtually none of 
their heavy maintenance in Australia.  
“Those of us running Qantas would have to face a choice: allow 
Jetstar to fail within the confines of the Qantas Sale Act, or sell it 
to allow it to succeed outside it.  That is a simple statement of the 
dilemma this legislation would construct.”          .....  Cont p12
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Visitor numbers hit 2.6M for the first time
A record number of overseas visitors arriving 
in December ended the 2011 year in growth 
and resulted in the first full year of visitor 
arrivals topping 2.6 million, signalling a good 
start to the summer, says Tourism New Zea-
land’s chief executive Kevin Bowler. 
Arrivals for the month were 364,165, up 5.4% 
on the same period last year. Holiday arrivals
were up 2,100 and arrivals for conferences 
and conventions up 1,200.
Mr Bowler says while most operators will 
reflect on 2011 as a very tough period, the 
figures show that New Zealand held its own 
in what was a year of contrast. 
“The highs were really high for some opera-
tors, with the Rugby World Cup 2011 provid-
ing a needed boost, but the lows mostly over 
the first half of the year were extremely low. 
“These figures show just how resilient the 
sector is and to end the year in growth is an 
excellent outcome. 
“Over the course of the year, total stay days 
increased 2.2% to 51.6 million and holiday 
stay days were only slightly down -0.9%. 

“Australian arrivals were up in December by 
6.7%.  As our largest market this translates 
into significant numbers.  United States was 
also back in growth for the month at two per 
cent improvement. 
“Growth out of Asia continued in December 
with Malaysia (up 1,200 arrivals, +31.8%), 
China (up 4,200 arrivals, +29.9%) and Singa-
pore (up 1,700 arrivals, +26.3%) all continu-
ing with double digit growth against the same 
month last year.
“We are also starting to see positive signs 
out of the Korean market with total arrivals 
up 2.7% this month and holiday arrivals up 
11.8% after a very weak year since the Febru-
ary Christchurch earthquake. 
“As 2012 gets into full swing, we’re expect-
ing to see continued strong performances 
from Australia and most parts of Asia.  The 
USA and Europe continue to be challenging 
markets for New Zealand, but they remain 
vitally important and high on our marketing 
priorities.”

CHC air terminal progress
Tomorrow sees the opening of the next sig-
nificant stage of the $237 million integrated 
terminal project at Christchurch International 
Airport.
The airport is opening its domestic
jet arrivals area and a new $15m 
state-of-the-art, 750-metre-long 
baggage conveyor system, built by 
Auckland-based Glidepath. 
Airport chief executive Jim Boult 
says there is now close to $1 billion 

invested in the hub, which is due for comple-
tion and an official opening sometime early 
next year.

On-airport campervan park for AKL
Auckland Airport has opened New Zealand’s
first on-airport site campervan facility to 
provide the growing “self-drive” holiday 
market with a conveniently located place to 
rest up and relax before safely beginning their 
journeys around New Zealand. 
Auckland Airport has responded to demand 
from travellers to provide a well-appointed 
site close to the airport that they can use 
before embarking on any long trip, and to 
stay their final night before returning their 
campervan.
“We opened the new facility to allow greater 
choice for campervan travellers, offering an 
easy, affordable and hassle-free service with 
all the amenities you would expect from a 
modern facility,” say Auckland Airport Com-
mercial Manager, Transport, Martyn Brewer.
“Our guests can step off a plane and into their 
travelling home, but make use of the ameni-
ties, stock up at the supermarket or get some 

rest before embarking on their road trip – a 
recommendation strongly encouraged by 
all major campervan rental groups to avoid 
driver fatigue on unfamiliar roads.”
Auckland Airport’s Campervan Park is ac-
cessed via Jimmy Ward Crescent (off Tom 
Pearce Drive) a little under a kilometre from 
the Domestic and International Terminals 
and features 54 powered bays with fresh water 
set within landscaped gardens, with easy ac-
cess to toilets, showers, kitchen and laundry 
facilities as well as Wi-Fi.
The site is also fully secure and fenced with 
CCTV and regular security patrols. Travel-
lers staying at the site are welcome to use the 
dumping station to empty waste and sewage 
tanks before returning their campervans to 
rental agencies.
Until the end of March, travellers can book 
online at www.aucklandairport.co.nz and stay 
for $29 a night (regular price $39 per night).

Rotorua’s Eat Streat 
to stay
Rotorua District Council (RDC) 
wants the city’s popular Eat Streat 
precinct to become a permanent 
CBD feature and is working with 
local designers to develop it into a 
landmark attraction.
Eat Streat, the area of Tutanekai St 
bounded by Pukaki and Whakaue 
streets, was developed in 2008 as a 
trial concept for alfresco dining in 
the CBD. 
The pedestrian-only zone intro-
duced new coordinated dining 
furniture, sun umbrellas, trees, 
and planter boxes.

The Stats Department reports that New Zealand 
residents took 218,900 trips in DEC11, up 6% from 
DEC10. They took more trips to Australia, the 
United States, China, and the United Kingdom. 
In calendar 2011, New Zealand residents took 2.093 
million overseas trips, up 3% from 2010.

Milestone kiwi chick number 
1,000 has been released back 
to the wild of its native habitat 
in the Waimarino Forest near 
Ohakune.
Born on 24SEP11, the chick was 
the 1,000th hatched at Kiwi En-
counter at Rainbow Springs Kiwi 
Wildlife Park in Rotorua as part 
of the BNZ Save the Kiwi Trust 
programme.

http://www.anzcro.co.nz


CHC Hospitality Group wants MICE venue action 
Christchurch Hospitality Inc is 
calling for a decision to be made, 
without further delay, on the 
location of the city’s new conven-
tion centre and stadium.
CHI, formed after the FEB11 
earthquakes to represent the 
combined Christchurch member-
ships of the Restaurant Associa-
tion, Hospitality NZ and NZ 
Hotel Council, says it is becoming 
increasingly frustrated by the lack 
of a decision on the placement 
of major facilities, let alone a 
start on the construction process 
and asks that a firm deadline is 
set, and announced, for these 
decisions. Despite being identi-
fied as the number one priority 
in submissions on the draft city 
plan by all the main tourism 
organisations along with many 
others, CHI is disappointed that 
a decision on the site has still not 
been reached and wants to see the 
rhetoric backed up by action. 
CHI is grateful the City Council 
listened to their concerns regard-
ing height limits for hotels and 
have allowed for a special zone 
around the convention centre. 
The group also appreciates that 
proposed parking restrictions 
have been lifted. Members are 
concerned however that proposed 
noise restrictions could affect the 
viability of restaurants, particu-
larly those with open-air dining 
areas.

Hotel developers and restaurant 
operators are awaiting announce-
ments on the final locations so 
they in turn can make their own 
plans regarding location. A large 
convention centre generates 
millions of dollars each year 
for the local economy as well as 
helping sustain retail, hospitality, 
and accommodation, along with 
activity and transport operators 
over the quieter winter months.
The lead time for convention 
business is generally 3-5 years 
so the sooner an announcement 
is made about where, when and 
how large, the quicker events can 
be attracted. Large scale events 
will be a vital boost as the city 
struggles to get back on its feet.
CHI says 70% of the large hotels 
are still not able to operate and 
25% of the restaurants are not 
operating. 
Most of the smaller operators 
who had insurance, are about to 
see their insurance indemnity pe-
riod expire. Increased insurance 
premiums have been estimated 
to add $5 to the cost of each hotel 
room sold and $2 to each restau-
rant meal. 
Group spokesman Max Bremner 
stated “there is a rocky road 
ahead for many hospitality busi-
nesses, however a decision in the 
very near future on the location 
of key facilities would at least 
allow operators the opportunity 
to begin planning”.

AUSTRALIA

Rydges hotel for Sydney Airport
Destination NSW chief executive, Sandra Chipchase, has welcomed 
the start of construction of a new A$68 million hotel at the Interna-
tional Terminal at Sydney Airport.
The new 317-room four-star hotel, expected to be completed before 
year’s end, will be operated by Rydges Hotels.
Located adjacent to the multi-storey car park flanking Terminal 1, it 
will be welcome investment in tourism infrastructure for Sydney.

The Icon Geyser for Surfers?
A Gold Coast school teacher has unveiled a concept 
for a landmark tourist attraction that he believes will 
help the Surfers Paradise image.  
The Icon Geyser conceived by Bill Ross in a three-
year project, would be similar to the water jet land-
marks in Geneva and Canberra, but bigger. It would 
also be the only ocean-based fountain of its kind, 
constructed some 300m offshore.
Firing water to at least 150m in the air, the water 
curtain formed would be used as a screen for night-
time laser light shows.
Revealed to a gathering of government, council and 
business leaders last week, the Icon Geyser would 
cost A$15m and require their support and funding.

Tiger to boost 
Aust domestic flights
Tiger Airways Australia has plans to expand 
operations to as many as 38 flight sectors a 
day, and from 01APR will fly up to nine daily 
returns between Melbourne and Sydney.
It is also lifting Melbourne-Perth flights to 
three times daily from 25APR, the same day 
as its recently announced return to Cairns 
with daily returns from Melbourne.

New Barbagallo Raceway 
to host V8 Supercars
Motorsport fans will see a ‘new look’ Barba-
gallo Raceway when they visit Wanneroo, 
50km north of Perth, for the V8 Supercars 04-
06MAY. Some A$10.4 million has been spent 
on redevelopment of the raceway to create 
a new in-field pit lane and garage facility, 
pedestrian bridge to link the in and out fields, 
a driver briefing room and media interview-
ing area, stewards’ facilities, race and timing 
control, commentating and spectator viewing 
area, and administration facilities.

RENTAL 
CARS We can book ‘em all!
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The Wiggles at Dreamworld
The Wiggles are returning to Dreamworld for 
a day of Wiggly fun on Saturday 10MAR. 
The special Wiggles Day of Celebration will 
see the famous four take centre stage to per-
form a few of their favourite songs. 
The Wiggles will perform live on the 10th 
March in front of Dreamworld’s Main Street 
stage at 10:30am and 11am (performance 
duration is approximately 15 minutes each). 
The Wiggles performance is included in the 
price of Dreamworld entry.  Please note that 

due to the overwhelming popularity of previ-
ous Wiggles performances at Dreamworld, 
Dreamworld admissions and Wiggles World 
will open from 9am on the 10th March.  
Launched in SEP05, Wiggles World is the 
ultimate place for Wiggly fans. Children can 
dance with Dorothy the Dinosaur and climb 
aboard the SS Feathersword while the whole 
family can toot toot, chugga chugga through 
Wigglehouse in the Big Red Car or take a 
twirl on Rosy’s Tea Cup ride.

PACIFIC ISLANDS
Pamper ME cruise

Captain Cook Cruises Fiji has just released its first Pamper ME Cruise, 
based around its regular 4-night Yasawa Islands Cruise with all the 
standard cruise inclusions plus Pamper Me themed Fashion and 
Beauty workshops.   CCC says the fashion gurus Karen and Cheryl are 
very entertaining and have been likened to TV’s Trinny and Susannah.
Cruise can be teamed with a special Air Pacific cruise fare and booked 
through Fiji wholesalers.  Click here for the flyer, priced in FJD, and 
for more info, contact Anne Radonich, NZ Sales Manager for Captain 
Cook Cruises at anne@radmarketing.co.nz
Agents wanting a personalised flyer to send to their database, should 
send contact details and logo to Anne Radonich.

Stay Pay packages 
on Dolphin Island
To celebrate the reopening of Dolphin Island in Fiji 
after its major refurbishment, The Huka Retreats 
property is offering three Stay/Pay packages – a Stay 
4 Pay 3, a Stay 6 Pay 4 and a Stay 10 Pay 7, each in-
cluding complimentary arrival at Dolphin Island by 
float plane from Nadi and private vehicle transfer 
return. The 4-night deal is A$27,169 for two.
This island, a 20-minute boat transfer from Raki 
Raki in the north, accommodates one to four 
couples for exclusive use, with rates including all 
meals with wine and a standard bar, plus use of all 
non-motorised watersports
The offer is for stays to 12DEC12 booked by 31JUL. 
Reservations via Huka Lodge, Ph 07-378 5791.
www.dolphinislandfiji.com

Tonga cruise wharf delay
The opening date for Nuku’alofa’s new Vuna 
Wharf, reconstructed at a cost of $30 million 
and scheduled for early 2012, remains uncer-
tain, with work still to be done around the 
wharf site before it can open for business. 
MatangiTonga Online reports that the CEO of 

the Nuku’alofa Port Authority said on 01FEB, 
that although the reconstruction of the actual 
wharf was completed ahead of schedule in 
DEC11, additional work needed to be com-
pleted around the wharf before a date is set 
for an opening.

Samoa Tourism Exchange 2012
Samoa Tourism Exchange 2012, scheduled 
for 23-30MAR12, combines the annual local 
Industry Forum and the recently introduced 
Fa’asamoa Roadshow.
Agents from New Zealand, Australia and 
American Samoa, and as far afield as the UK, 
are expected to attend the Fa’asamoa Road-
show 23-28MAR.  They will participate in 
buyer-seller appointments, product inspec-
tions, tours and other activities.

The Forum, 29-30MAR, will include presen-
tations and discussions on issues including 
hot tourism topics; regional tourism; Web 
marketing; market-need/product-fit dynam-
ics; sales & service improvement; environ-
ment/climate-change; leadership; and prod-
uct reviews.
Registration is now open and can be carried 
out online at www.samoatourismexchange.ws

AKL to BNE from NZD204 OW / NZD459 RT
Book in X Class - ticket through your consolidator

Brisbane SALES TO 29FEB
TRAVEL COMPLETED 

BY 31MAR12TUE / FRI / SUN

http://www.travelmemo.co.nz/voucher.php?voucher_id=1076
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The Melanesian made over
The Melanesian resort (above) in Port Vila, 
Vanuatu has emerged from a $1million 
refurbishment.
General manager Hiro Osuka said that the 
69 rooms and 12 one- and two-bedroom 
apartments at the three-star property had 
been fitted with new bathrooms, furniture 
and soft furnishings. The balance of work 
will be completed by April.
The renovations also provided wireless 
internet connections in all rooms for a 
small charge, plus Internet café facilities in 
the foyer.
The Melanesian is renowned for its Cultur-
al Entertainment Night on Wednesday, 
Friday and Sunday nights which includes 
an all-you-can-eat BBQ for about $20.
The property has also refurbished its 
restaurant, Le Melanesian, and introduced 
a Pacific Fusion type cuisine which reflects 
much of the French character of Vanuatu.

Tontouta expansion
New Caledonia’s Tontouta Airport 
is undergoing an upgrade which 
has already seen the opening of a 
new arrivals hall.  Subsequent 
progress has resulted in significant-
ly improved passenger departure 
facilities with panoramic mountain 
views, a new souvenir boutique and 
new amenities. 
Plans are on track for an airbridge 
to be in operation by 22AUG and 
the airport upgrade also includes 
more car parks as well as a covered 
walkway to the terminal.
The final stage will see the much 
needed upgrade of the departure/
arrival lounges including immigra-
tion, restaurant and duty free area/
shopping area. There will also be 
further green spaces.

ASIA

Bali revisited by Air New Zealand 
Kiwis will again be able to fly non-stop to Bali with 
the launch on 20JUN of Air New Zealand’s new twice 
weekly service between Auckland and Denpasar Air-
port.
The Boeing 767-300 service will operate seasonally 
over the peak demand period of June to October, but has 
the potential to operate year round if there’s sufficient 
demand.
Air New Zealand last operated services between Auck-
land to Bali in the 1990s.
The carrier’s CEO Rob Fyfe says Bali is already a 
popular destination for Kiwis and the non-stop service 
will now make it even more accessible.  
“Our flight time of eight and a half hours is a signifi-
cant improvement on the indirect services offered by 
competitors that can involve long layovers and a total 

journey time of at least 14 and sometimes 
more than 24 hours.”
“We’ll be offering our flexible and popular 
‘Seats to Suit’ fare structure on the Bali route 
with great pricing and arrival and departure 
times to be announced closer to the on-sale 
date of 23 February,” Mr Fyfe says.
“Bali has a stable tropical climate and great 
value food and accommodation, making it a 
really affordable way for New Zealanders to 
enjoy a resort style holiday in Asia at a frac-
tion of the price of other destinations.”
The inaugural flight will depart on Wednes-
day 20JUN, subject to government and 
regulatory approvals. The B767-300 has 24 
Business Class and 204 Economy Class seats.

Exotic Holidays
Specialist Asia Tour Operator Vietnam & Indochina FOR A COMPETITIVE QUOTE 

PHONE 0508 396 842



TravelMemo   20120207    07FEB12    Page 6

Indonesia attracts 7.65m 
tourists
The Jakarta Post quotes Central Statistic 
Agency figures that show 742,500 foreign 
tourists visited Indonesia during DEC11, up 
12.5% on DEC10.
Calendar 2011 figures totalled 7.65 million 
foreign visitors, up 9% on 2010.
According to The Jakarta Globe, Bali wel-
comed 2.8 million tourist in 2011, followed 
by Jakarta (1.93 million) and Batam (1.16 
million). 
The average length of stay was 7.84 days with 
an average tourist spend of US$143 per day.

Andy Warhol retrospective 
in Singapore
Opening 17MAR12, the 
largest collection of works 
by pop artist Andy Warhol
will be on display at 
ArtScience Museum at 
Marina Bay Sands, mark-
ing the 25th anniversary of 
his death. The exhibition 
chronicles the breadth of Warhol’s career and 
demonstrates the scope of his interests. It cov-
ers four different stages of Andy Warhol’s life, 
from the 1940s to the 1980s and includes an 
extensive range of important artworks from 
the various phases of his artistic career.
Andy Warhol: 15 Minutes Eternal will run to 
12AUG12 at the lotus-inspired museum set in 
the waters below the landmark triple towers 
of the Marina Bay Sands Hotel. This exhibition 
is part of the Asian tour that will travel to five 
cities over 27 months starting in Singapore. It 
will then move on to Hong Kong, Shanghai, 
Beijing and finally Tokyo in 2014.

Santiago, Chile Flights + 2 nights from $1699*
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*email: res@escape-holidays.co.nz*Add on a Wonders of Chile Tour - 8 Days / 7 Nights from $1315*
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Across Canada’s Arctic Circle
World Journeys has a new package in Canada’s 
Yukon and Northwest Territories which 
navigates the entire length of the famous 
Dempster Highway, crossing the Arctic 
Circle.  Highlights included visits to the gold 
rush towns of Dawson City (above), White-
horse and Yellowknife, travelling on the 
White Pass and Yukon Narrow Gauge rail-
road, visiting Tuktoyaktuk, an Inuit frontier 
settlement.  Priced from $9,519pp (share 

twin), this locally escorted 10-day itinerary 
includes 9 nights hotels with breakfast, 5 
lunches and dinners, sightseeing, transport, 
scheduled flights Vancouver>Whitehorse 
and Inuvik>Yellowknife>Edmonton, private 
return flights Inuvik to Tuktoyaktuk, and the 
services of a fully qualified Tour Director.  
Air taxes are not included as they are subject 
to frequent change. Contact World Journeys 
0800 117311 or info@worldjourneys.co.nz

More free Wi-Fi in New York
Visitors to downtown New York City can now 
enjoy greater access to a growing free wireless
network. The Downtown Alliance has 
launched three more Wi-Fi service hubs in 
Lower Manhattan and upgraded all of its 
hotspots with higher bandwidth, new tech-
nology, and expanded coverage at each site.
In 2003, the Downtown Alliance pioneered 
the city’s most extensive free, public Wi-Fi 
initiative. Today, there are 15 hotspots – 
covering 715,000sq ft.

Downtown Alliance sponsored hot-spots are 
free for all users. Those using smartphones, 
laptops, and tablets with wireless capabilities
can automatically connect to any of the 
Downtown Alliance’s wireless networks. 
When connecting, users must choose the net-
work with “Downtown Alliance” in the title.
For more info on free wireless locations, click 
here. To download the Downtown Alliance’s 
free events app, iPhone and iPad users can 
search “Downtown NY” in the app store.

Brand USA, the national marketing 
entity charged with promoting the 
U.S. to international travellers, has an-
nounced that Marriott International, 
the Walt Disney Company and Best 
Western International have each com-
mitted to investing US$1 million in cash 
- along with in-kind commitments.

House passes FAA Bill
The US House of Representatives has finally 
passed a four-year, US$63.3 billion Federal 
Aviation Administration reauthorization bill 
and the Senate was expected to take up and 
pass the bill today. The move brings to an end 
more than four years of wrangling in Congress 
over funding the FAA.
The bill will fund FAA activities through to 
30SEP15 and also fund operations, facilities, 
equipment and airport improvements. It also 
helps advance implementation of satellite-
based air traffic control to replace America’s 
current antiquated system.

http://www.escape-holidays.co.nz
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=358&packageName=Across-the-Arctic-Circle
http://www.downtownny.com/programs/free-public-wifi


In Moroccan Style
The boutique style hotels and riads of Moroc-
co are a highlight of World Journeys’ new “In 
Moroccan Style” package.  The 8-day itiner-
ary takes your clients from Casablanca to the 
UNESCO World Heritage site of Fes with its 
Madersas, palaces and mosques, to Marrake-
ch with its exotic souks and the elaborate El 
Bahia Palace. Accommodation is in lovingly 
restored boutique hotels or sumptuous riads 
which lend a truly authentic local feel to the 
experience.  
Priced from $3,295 pp (share twin) this 
independent tour with local English speaking 
guides includes 7 nights accommodation with 
breakfast, transfers, sightseeing and entrance 
fees.  Cooking classes may be arranged in 
Marrakech at additional cost.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

AFRICA / MID EAST

The fastest way to Africa is with SAA

EUROPE
Icy grip on Europe
The cold snap that has gripped Europe for more 
than a week has grounded flights and impacted 
other travel.
Some 600 flights were cancelled at Heathrow on 
Sunday and there were delays at other airports, 
especially in Eastern and Central Europe. 
Qantas said none of its flights in and out of Heath-
row yesterday had been cancelled or delayed.
In Italy, canals in Venice have begun to freeze 
over, and the capital Rome has seen its most severe 
snowfall in more than 25 years.
In England, drivers have been warned that roads 
will be as slippery as ice rinks for up to a week 
after the weekend’s snow caused serious travel 
disruption. 

The hidden sides of Venice 
Enjoying the sights of Venice can 
be enriched when accompanied by 
a guide who can give your clients 
added context, history and maybe 
even a colourful tale. In addition 
to providing a deeper experience 
of the most famous sights, a Venice 
tour like those offered by Tauck, 
allows travellers to relax and enjoy 
their surroundings, and in a city as 
labyrinthine as Venice, it can help 
to have a little added guidance.
Tauck’s 8-day A Week In... Venice, 
Florence & Rome tour is priced 
from US$3,790 and is filled with 

unique experiences including an after-hours 
guided visit to the Vatican and a special cellar 
tour with wine-pairing lunch and olive tasting. 
For more info on Tauck call Adventure World on 
0508 496 753 or visit www.adventureworld.co.nz.  

Old Frankfurt Town 
under construction
Visitors to Frankfurt walking across the 
Romerberg on their way to the Emperor’s 
Cathedral are about to be confronted by a 
big construction site. This is one of the most 
spectacular and controversial reconstruction 
projects currently going on in Germany, with 
Frankfurt am Main in the process of recon-
structing an entire quarter.
The 7,000sqm area in the heart of Frankfurt’s 
old town will now be rebuilt on the basis of 
the original blueprints of the quarter. Once 
completed, it will comprise nearly 30 town-
houses, eight of which being exact replicas of 
their historical predecessors. 
In an effort to recreate a typically vivacious 
urban quarter, the buildings to be developed 
will feature residential space on the upper 
floors and shops, pubs, offices and restaurants 
on the ground floor. 
Over 90% of Frankfurt’s historical centre was 
destroyed during the air raids of World War 
II. Until then, the location had been the home 
of Germany’s largest mediaeval old town. The 
half-timbered structures around the cathedral 
burnt down straight away, while most of the 
nearby sandstone buildings were completely 
destroyed in the hail of bombs or were de-
molished shortly thereafter. 
After the war, Frankfurt’s old town was rebuilt 
in a more modern and car-friendly style. 
Later, in the 1970s, a modern multi-storey 
concrete building housing the city’s building
and planning authority was built on the 
grounds between the cathedral and the 
Romer, where the planned old town recon-
struction will be taking place.
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AVIATION Qantas CEO fights legislative threat
... Cont from p1
Joyce also said that if the proposed amend-
ments are passed, and international crews are 
treated as Australian in terms of wages and 
conditions on domestic legs of international 
flights, Qantas would no longer be able to 
viably operate those international services.
“The proposed amendments would quite 
simply force the Qantas Group to withdraw 
from services connecting Darwin and Cairns 
to the tourism and trade markets of Asia and 
Europe,” he said.
“We cannot be constrained by misguided 
legislation that will achieve precisely the 
opposite of its aims.” 

Air Canada’s Jetstar plan
Canada’s National Post reports that the union 
representing Air Canada’s pilots is alleging 
AC is exploring the possibility of launching
 its proposed low-cost carrier offshore, cir-
cumventing negotiations to launch it with its 
employees.
Capt. Gary Tarves, chairman of the Air Canada 
Pilots Association master executive council, 
said last week in a memo to the airline’s pilots 
that the union has received information in 
recent weeks suggesting Air Canada plans to 
launch an offshore subsidiary modelled on 
the international Jetstar subsidiaries launched 
by Qantas.
Air Canada would not comment on the alleg-

ations, but Calin Rovinescu, Air Canada’s 
chief executive, has repeatedly pointed to the 
Jetstar model as a successful example of the 
sort of low-cost subsidiary he is hoping to 
launch at Air Canada.
He has also said, however, that he believes 
the low-cost carrier is pivotal to Air Canada’s 
sustainability and would prefer to negotiate 
its launch with the airline’s employees, includ-
ing its pilots.
Air Canada aims to use a fleet of up to 50 
A319s and Boeing 767s at the subsidiary 
LCC, with which it said it hopes to serve the 
leisure markets down south and to Europe.

Fyfe leads Air NZ to greatness - Shearer
Air New Zealand chief executive Rob Fyfe 
can take immense pride in his seven years 
running the airline, says Labour Leader David 
Shearer.
“Under his direction Air New Zealand has 
grown in stature and performance,” says Mr 
Shearer. 
“The airline’s contribution to Brand New 
Zealand cannot be over-estimated.
“Twice in the past three years Air New 
Zealand has won the Air Transport World’s 
Airline of the Year award, and currently holds 
that distinction. An important reason the 
airline has impressed the judges is its environ-
mental initiatives, particularly its commitment

to running a modern, fuel-efficient fleet. This 
enhances New Zealand’s clean, green image.
In his statement, Mr Shearer says “Air New 
Zealand has also survived the global econom-
ic crisis, remaining profitable while airlines 
around the world have suffered damaging or 
catastrophic results.
“Rob Fyfe’s far-sighted leadership will leave 
Air New Zealand in excellent shape, with a 
modern fleet that will keep the company to 
the forefront of airlines around the world.
“Air New Zealand has become the epitome 
of all that is good about our country and our 
determination to be excellent,” he added.

Australian Government international airline statistics released last week show 
Qantas mainline’s share of the international market slumped almost two 
percentage points to 17.6% in OCT11 under the impact of industrial action that 
ultimately prompted it to ground its fleet at the end of that month.

Q Streaming pilot programme
Qantas has commenced its Q Streaming pilot, 
making its passengers the first in the world 
to experience this ground-breaking inflight 
WIFI entertainment technology.
Those travelling onboard Boeing 767-300 
(VH-OGH) across the Qantas domestic 
network have access to the very latest wireless 
technology from Lufthansa Systems, which 
provides passengers with over 200 hours of 
entertainment, streamed direct to iPads sup-
plied by Qantas while inflight.
From next week customers will also be given 
the option of using their own laptop comput-
er, smartphone, tablet or other WiFi-enabled 
device to view the content for the remainder 
of the trial. 
Customers will be able to download the Q 
Streaming app from the iTunes store, while 
those using their laptops will need to down-
load Microsoft Silverlight prior to take-off.
There will also be a content refresh during 
for the second phase of the trial which will 
include movies added to the programming.
Given the overwhelmingly positive customer 
feedback received to date Qantas will contin-
ue, from the end of FEB, to enable customers 
to access the Q Streaming content via their 
own WiFi-enabled devices on the dedicated 
B767-300 whilst finalising plans to extend its 
application across the wider fleet.

Hungary’s Malév folds
The Hungarian national airline Malév has 
folded after its financial situation became 
unsustainable.
The airline had been in operation almost 
continuously for 66 years, was a member of 
the oneworld alliance, and operated a fleet of 
22 leased aircraft.
The decision to close Malév came in the same 
week as the collapse of the Spanish airline 
Spanair.
Meanwhile, Ryanair has announced it will 
re-open its Budapest base with the launch of 
31 new routes, just hours after the Malév 
announcement.
Ryanair said that it will base four new B737s 
at Budapest Liszt Ferenc International Air-
port from 17FEB, and will be holding an open 
recruitment day in Budapest inviting job 
applications from Malév pilots, cabin crew 
and engineers to service the new routes.

http://www.lufthansaexperts.com
http://www.cxagents.co.nz
http://www.lufthansaexperts.com
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Revamped Business Lounge at The Wing  
Cathay Pacific Airways has reopened its 
Level 7 Business Class Lounge of The Wing at 
Hong Kong International Airport following 
an extensive renovation. The newly opened 
1,935sqm Level 7 lounge, together with the 
1,002sqm Business Class Lounge on Level 6 
that reopened in April last year, offers a new 
level of comfort and service for passengers 
flying out of Hong Kong. 
The final phase of renovations for The Wing 
will be for the First Class Lounge, which will 
begin shortly. Designed by London-based 
architects Foster + Partners, The Wing reno-
vations will be completed in full by the fourth 
quarter of 2012.
Among the many changes and upgrades is 
the signature Noodle Bar, which has not only 
doubled in seating capacity, but also moved 
beyond its original enclosed area to a larger 
open-ceiling space with ample sunlight and 
natural live bamboo decorations. On top of 
freshly made noodles, passengers can now en-
joy the newly introduced Chinese-style buns, 
or bao.
Also new to The Wing is the introduction of 
The Coffee Loft, a space where passengers 
can enjoy a cup of specialty coffee and freshly 
baked pastries. Self-service buffet counters 
featuring a wide variety of quality Asian and 
Western hot dishes along with cold food se-
lections are also available on both levels of the 
lounge throughout the day.
The refurbished Business Class sections of 
The Wing feature 35 unique Cathay Solus 
Chairs designed specifically to accommodate 
single travellers’ needs. The Level 6 lounge 
also houses all 24 of The Wing’s Business 
Class shower suites where passengers can 
freshen up before departures or during stopo-
vers.

As with all Cathay Pacific lounges, The Wing’s 
Business Class Lounge is open to First and 
Business Class passengers, Silver and above 
Marco Polo Club members and Sapphire and 
above oneworld members. Opening hours are 
from 5:30am until the last departure.

The Coffee Loft

The Noodle Bar

The Shower Suites

12 Days of Christmas recipients
Auckland Airport has named the 12 charities 
that each received $10,000 from the $120,000 
in coinage donated as change by passengers 
passing through the airport over the year.
They were:
Raukatauri Music Centre
Auckland Search and Rescue
Kidz First Children’s Hospital
The John Walker Field of Dreams Foundation
The NZ Gynaecological Cancer Foundation
Hands of Hope Community Services
Living Springs campsite
Kaipataki Project
Paralympics New Zealand
Cure Kids
Te Whakaruruhau women’s refuge, Hamilton
Variety Club.

SIA net profit down 53%
Persistently high jet fuel prices adversely 
affected the Singapore Airlines Group’s per-
formance in the third quarter of the 2011-12 
financial year, with the Group turning in a net 
profit of SG$135 million (NZ$123 million), 
a drop of 53% over the same quarter in the 
preceding year. 
SIA Group revenue improved $34 million
(+1%) to $3,875 million on the back of 
marginal growth in passenger carriage, while 
Group expenditure rose at a faster pace, 
increasing $386 million (+12%) to $3,718 
million, led by higher fuel costs.  
Expenditure on fuel grew by $375 million 
(+33%), as jet fuel prices increased 30% over 
the same period last year. Fuel accounted for 
40% of Group expenditure, up 7 percentage 
points year-on-year. 
Consequently, Group operating profit de-
clined to $157 million or 69% down on the 
year before.

airberlin in oneworld alliance 
from 20MAR
airberlin will become a full member of one-
world with effect from Tuesday 20MAR12, 
adding Europe’s sixth largest carrier to the 
global airline alliance.  Austrian airline NIKI, 
also a member of the airberlin group, will 
join oneworld at the same time as an affiliate 
member.
airberlin will add almost 70 destinations 
to the alliance’s map, extending oneworld’s 
global coverage to some 840 destinations in 
150 countries.
It joins the alliance three months ahead of its 
move into the new Brandenburg airport at its 
Berlin home, which will open on 03JUN with 
an eventual capacity for 27 million passengers 
a year.  airberlin and its alliance partners will 
be co-located at Europe’s newest hub, sharing
lounges and many other facilities, to offer 
customers there the smoothest of connections.
Members of the established oneworld airlines’ 
frequent flyer programmes will be able to 
earn and redeem awards and tier status points 
and receive all other oneworld benefits on 
airberlin and NIKI.

Looking at Australian domestic 
travel, the latest Roy Morgan 
Airline Customer Satisfaction 
Report (for DEC11) shows Virgin 
Australia’s rating closing on the 
Qantas number. Qantas retains a 
high level of customer satisfac-
tion at 82% (down from a high 
of 84% in OCT) but Virgin has 
climbed to 78%, up two points 
from OCT.

http://www.cxagents.com
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All-Club Class A330 
for HK Airlines
Hong Kong Airlines has taken delivery of its 
first all Club Class Airbus A330-200 ahead of 
the launch on 08MAR of daily non-stop ser-
vice to London Gatwick. It has also received 
the first of 30 A320s to operate within Asia. 
Hong Kong Airlines will offer a unique all 
Club Class seating configuration with two 
premium cabins: ‘Club Premier’ and ‘Club 
Classic’.  Club Premier has 34 suites with 
fully flat 6’1” beds; a fine dining service with 
individual table settings, superior wines and 
champagne; turndown service with duvets, 
pyjamas and slippers and luxury amenity kits.
Club Classic passengers can enjoy two cabins 
featuring 82 cradle seats configured 2-2-2, 
with a 51” seat pitch with 22” width and 
superior dining. 
All cabins come complete with AVOD, digital 
magazines and high definition widescreens; 
15.4” in Club Premier and 10.6” in Club 
Classic.
 Passengers also have the option of two sky 
bars, lounge access in HKG/LGW and limou-
sine transfers for Club Premier passengers.
Using connecting flights from Australia with 
Qantas, Hong Kong Airlines is currently 
offering travel agents mixed-class pricing of 
A$3385 return from Sydney, Brisbane, Mel-
bourne and Perth to London. This includes 
QF Economy Class flights to Hong Kong and 
Club Classic from Hong Kong to London 
Gatwick. 
Full business class fares start at A$8465 return 
for QF Business Class to Hong Kong and 
Club Premier from Hong Kong to London 
Gatwick.
Fares are available for sale until 29FEB12 and 
are valid for departures 07MAR-30JUN12 
and terms and conditions apply.

Princess Cruises ‘1000 Memories at Sea’ competition
Princess Cruises is looking for 1000 pas-
senger-submitted cruise holiday photos to 
showcase permanently onboard its new Royal 
Princess when the ship launches in autumn 
2013.  
The cruise line has launched a ‘1000 Memories
 at Sea’ competition inviting passengers to 
submit their best cruise holiday shots, which 
will be displayed on the walls of hallways 
between staterooms and in other locations 
around the ship.
In addition, one lucky photographer will win 
a cruise for two on Royal Princess.
Passengers can submit their favourite cruise 
photos on Facebook, online at www.princess.
com/royalprincesscontest or submit by post. 
The ‘1000 Memories at Sea’ competition 
is open to Australian and New Zealand 
residents aged 21 years and over, along with 
entrants from the United States, United King-

dom and Canada. 
The winning holiday snaps will be judged by a 
panel which is looking for creativity, original-
ity, style, and images that capture the spirit of 
what it means to “escape completely.”  
“With the upcoming launch of Royal Princess, 
we wanted to acknowledge our passengers 
and the holiday memories made onboard our 
ships,” said Jan Swartz, executive vice president 
for Princess Cruises.  
“This contest will be a fun opportunity for 
1000 of our passengers to be permanently 
recognised onboard our new ship, so we hope 
they’ll start sifting through their travel photos 
now, and submit a remarkable shot for the 
competition,” she said.
The ‘1000 Memories at Sea’ contest runs until 
31MAR12.
Full entry details for the contest can be found 
at www.princess.com/royalprincesscontest

Voyages of Discovery 
new Europe 2012 promotion
Voyages of Discovery has announced new “Discovery 
Fares” for six sailings JUN-SEP12. The sailings are:
13JUN12            Spitsbergen & The North Cape
28JUN12            Baltic Treasures
12JUL12             Nordic Natural Wonders
25AUG12           Oslo and the Magic Of Norway
03SEP12     Timeless Baltic
17SEP12     Voyage to the Mediterranean
Based on run of ship categories, with limited availability, 
prices start from $1,180pp share twin, based on the 
17SEP sailing, Voyage to the Mediterranean, which sails 
7 nights from Harwich to Barcelona.  
Other conditions apply.  Call Cruise Holidays on 
09 523 7788 or 0508 CRUISE (278 473) for further details.

Swan Hellenic reduces 
March sailings
Swan Hellenic has reduced its 
fares on 02MAR12 sailings, for 
those heading to Europe looking 
for a last minute special.
Vintage Iberia & Italy, 13 nights 
Funchal to Rome is now from 
$2615pp share twin.  Postcard 
from the Mediterranean, 13 
nights Rome to Istanbul starts 
now from $2610pp share twin.   
Space is limited, so call Cruise 
Holidays today for bookings on 
09 523 7788 or 0508 CRUISE 
(278 473)

Orion sharpens the focus 
on Vietnam 
Your clients can learn from the experts. 
Award winning wildlife photographer, author 
and filmmaker, Sue Flood, joins international 
photographer Nick Rains as a guest presenter 
onboard Orion II during a 9 night Vietnam 
Explorer photographic voyage. 
Nick and Sue will be holding regular work-
shops onboard before taking guests ashore 
on location along with members of Orion’s 
specialist expedition team. 
Starting in Ho Chi Minh this voyage includes 
four World Heritage sites - Hue, Hoi An, My 
Son and Ha Long Bay. There will be ample 
opportunity to experience and capture the 
cultural, historic and geographic diversity of 
Vietnam including the Saigon River, explor-
ing the traditional fishing village of Baie de 
Cu Mon, rarely seen by outsiders, and explor-
ing Nha Trang’s Communist Party headquar-
ters. 
Orion II’s 9 night Vietnam Explorer photo 
expedition departs 30MAR12, Ho Chi Minh 
City to Haiphong (for Hanoi) and includes 
Nha Trang, Baie de Cu Mon/Bai Nam Beach, 
Da Nang (for My Son and Hoi An), Chan 
May (for Hue), Ha Long Bay & Cat Ba.   
Special offer: Save 30% - Fares from A$5,135 
(usually A$7,335) per person, twin share for 
an ocean view Category B suite – represent-
ing a saving of 30% if booked before the end 
of FEB12. 
Details of Vietnam Explorer itinerary avail-
able here.   Call 0800 444 462 or email: 
info@orionexpeditions.com

http://www.orionexpeditions.com/expeditions/thailand/voyage_summary
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Athens to Istanbul
per person

, Twin/Double

Wind Star

GREEK ISLES AND TURKISH DELIGHTS 

7 departures in 2012

NZ$3849

CLICK HERE FOR DETAILS
Outside cabin

7 nights 
from

Includes: 7-Night cruise, accommodation 
in an Oceanview cabin.
 2 Free nights in a luxury hotel when booked 
by 24FEB12.* 
Superb dining, with all main meals included 
during cruise.
 One free transfer to or from the yacht.
 Tips, gratuities and luggage-handling fees.
 Port taxes, local taxes and fuel surcharge.
 *Special conditions.

Holland America’s 2012 Exotics
Holland America Line recently moved ms Volendam from Australia 
& New Zealand to Asia earlier than originally planned, and while a 
few itineraries were cancelled, Holland America Line created new and 
exciting itineraries that FTM is confident will appeal to all guests.
21OCT12 50-day Australia Circumnavigation & Great Barrier 
Reef Collectors’ Voyage
Sydney to Singapore
Click here for details       
24NOV12 27-day Great Barrier Reef & Far East Discovery 
Collectors’ Voyage
Sydney to Hong Kong
Click here for details             
24NOV12 16-day Great Barrier Reef
Sydney to Singapore
Click here for details      
10DEC12 11-day Far East Discovery
Singapore to Hong Kong
Click here for details      
21DEC12 17-day Far East Discovery Holiday
Hong Kong to Singapore
Click here for details             
For more information regarding the itineraries above and more, 
contact the GSA, Francis Travel Marketing, by emailing 
enquiries@francistravelmarketing.co.nz or call 09 444 2298.

Luftner Cruises on the Rhone
2012 Special Cruise Programme for the South of France from €590 per 
person, cruising the Rhone on the ms Amadeus Symphony
5-day cruise Lyon - Avignon - Lyon 
5-day cruise Arles - Avignon - Lyon
Click here for the flyer and for more information, contact Francis Travel 
Marketing at enquiries@francistravelmarketing.co.nz or call 09 444 2298.

Opera-themed cruises on L’Austral
Ponant Cruises’ stylish ship L’Austral will host an opera-themed cruise, a 
12-day voyage from Suez to Venice departing 10MAY. Artistic and Stage 
Director Jean-Francois Vinciguerra will direct compositions on board and 
in private concerts ashore.  Shorter versions of the cruise are available 10-
16MAY or 16-21MAY from Itea to Venice.
For more information on Ponant Cruises, contact Francis Travel Market-
ing at enquiries@francistravelmarketing.co.nz or call 09 444 2298.

Canary Islands
This year offers a unique opportunity 
to experience the Canary Islands The 
ms Ryndam will be sailing roundtrip 
from Rotterdam 16APR and Dover 
(London) 17APR for 19 days.  This 
sailing has overnights in both Funchal, 
Madeira and Santa Cruz de Tenerife in 
the Canaries, allowing guests the time 
to really explore these amazing islands.  
Guests will also visit Portugal, Spain 
and Morocco.
For more information, contact Francis 
Travel Marketing.

http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
http://www.promail.co.nz/link.php?M=276631&N=4167&L=4576&F=H
http://www.promail.co.nz/link.php?M=276631&N=4167&L=4574&F=H
http://www.promail.co.nz/link.php?M=276631&N=4167&L=4575&F=H
http://www.promail.co.nz/link.php?M=276631&N=4167&L=4577&F=H
http://www.promail.co.nz/link.php?M=276631&N=4167&L=4578&F=H
http://www.promail.co.nz/link.php?M=276631&N=4167&L=4573&F=H


Regatta sails in
Oceania Cruises and Cruise Holidays hosted 
a select group of cruise consultants to dinner
aboard the 684-guest Regatta before its depar-
ture from Auckland on Sunday.
The stylish mid-size ship left for Tauranga 
later that night, but not before the group had 
a chance to inspect Regatta’s elegant public 
areas and sample the relaxed atmosphere 
and impeccable service in the Grand Dining 
Room, along with many of Oceania’s passen-
gers.
They also got to witness the emergency drill 
and passenger briefing, which was under way 
as they boarded the ship.
The decor in the public areas aboard Regatta 
is outstanding – rich panelling, nautical navy-
white-and-gold colourways, rich fabrics, clas-
sic furniture, and fine art and antiques. There 
are fireplaces, tasselled drapes, carpets with 
inlaid rug effects and, as the Oceania brochure 
puts it, a “country-club casual ambiance.”
In addition to the Grand Dining Room, 
dining choices on Regatta (and sister ship 
Nautica) include Italian restaurant Toscana, 
with classic Tuscan dishes served on Versace 
china; traditional American steakhouse Polo 

Grill, all burgundy leather and rich timber 
panelling; plus casual dining at the indoor/
outdoor Terrace Cafe, or poolside at Waves 
Grill. All are open seating and there are no 
additional charges.
Menu choices in the Grand Dining Room 
include Jacques Pepin Signature Dishes, 
healthy Canyon Ranch dishes and an array
of choices, from Appetisers and Soups, 
through Salads to Mains, Desserts, Cheese-
board, Coffee and Petit Fours. Each course 
is artfully plated on Versace china and the 
service is impeccable and perfectly paced.
Those in the agents’ group were experienced 
cruise sellers and seemed unanimously 
impressed with the Oceania product. Some 
were heard to say they’d never seen better....

CALL CRUISE HOLIDAYS  
0508 CRUISE (278 473)     |     (09) 523 7788

SAVE UP TO $6650 PER GUEST
& UP TO US$1,000 SHIPBOARD CREDIT PER STATEROOM

NEWExplore YOUR WORLD BROCHURE OUT NOW!

CONDITIONS APPLY
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Costa Concordia impact
Royal Caribbean’s booked load factors and 
pricing are reported to be still higher than 
at the same time a year ago, the company is 
quoted as saying.
Seatrade Insider reports that Royal Caribbean 
finished 2011 on a better than expected note 
and was off to ‘an excellent start’ with wave 
season before Costa Concordia disrupted new 
booking activity.
During the two weeks prior to the tragedy, 
bookings averaged 5% more than the same 
period last year and at higher prices. Booked 
load factors and pricing were ahead of the 
same time last year in all four quarters.

Royal Caribbean said there has been no 
material change in cancellations as a result of 
Concordia, but overall booking volumes from 
North America have fallen by low to mid-
teen percentages versus same time last year 
for the last few weeks. In Europe, the decline 
has been higher, though results vary signifi-
cantly by country. In aggregate other markets, 
including Asia/Pacific and Latin America, are 
down slightly.
Already, bookings have started to recover, 
particularly in North America, the company 
said. No significant long-term impact from 
Costa Concordia is expected.

Fourth ‘Suite Ship’ to Join Avalon Waterways Fleet
Avalon Waterways has announced a fourth 
luxury Suite Ship for its European fleet, along 
with savings of NZ$1300 per couple to mark 
the early release of its 2013 preview brochure.
Avalon will introduce the 64-cabin Avalon 
Artistry II in APR13, operating its eight-day 
Romantic Rhine itinerary between Amsterdam
and Zürich.
It will follow the river cruise operator’s intro-
duction of Avalon Vista and Avalon Visionary 
at a double christening in May this year, and 
last year’s launch of the revolutionary new 
Avalon Panorama whose inaugural season 
was a sell-out success. 
Each of the Suite Ships offers two entire decks 

of all-suite accommodation and wall-to-wall 
panoramic windows that turn the entire cabin 
into an open-air balcony.  
Until 30JUN12, Avalon Waterways is offering 
savings of NZ$1300* per couple on select 
2013 European river cruises, with more 
than a dozen different itineraries to choose 
from and 50 available departures.  Savings of 
NZ$650* per couple are available on all other 
European cruises. 
Avalon Waterways’ new 2013 preview bro-
chure is the first offered exclusively online as 
an e-brochure and can be downloaded here.
*Prices subject to availability and conditions. 
Offer on sale to 30JUN12, or until sold out.

Riviera to feature music of Andrew Lloyd Webber    
Oceania Cruises has teamed with Royal 
Theatrical Productions to feature “Now and 
Forever — The Music of Andrew Lloyd Web-
ber” on board its new 1,250-guest Riviera, 
which debuts in May.
A 10-member cast of singers and dancers will 
perform music from many of Webber’s best-
known shows, including CATS, The Phantom 
of the Opera and its sequel Love Never Dies, 
Joseph and the Amazing Technicolor Dream-
coat, and Jesus Christ Superstar.
Riviera will feature three additional produc-

tion shows: “Up in Flames,” showcasing the 
music of Elton John and Billy Joel; “The 
Dawning of Aquarius,” a 60s review; and 
“Rock On,” a love story with a rock-and-roll 
vibe. 
Following her 16MAY maiden voyage, Riviera 
will spend the summer and fall cruising the 
Mediterranean and then cross the Atlantic to 
operate a series of winter Panama Canal and 
Caribbean cruises.  
For further information, call Cruise Holidays 
on 09 523 7788 or 0508 CRUISE (278 473).

HOSPITALITY
Events launched at Hamurana Lodge Boutique Hotel
While Rotorua’s Hamurana Lodge Boutique 
Hotel is most famous for the high standard 
of hospitality provided to its international 
guests, manager Fred Novella hopes that a 
new focus on events, along with the Le 
Manoir Restaurant, will provide more oppor-
tunities for Kiwis to visit and enjoy its stun-
ning rural setting.  
Art & Soul, its recent inaugural event, was 
judged a huge success, providing a showcase 
of entertainment and art exhibits.   An Art 
Trail, featuring sculptures and pieces from 
nationally renowned artists, provided points 
of interest as people picnicked and strolled 
through the expansive grounds.  Throughout 
the afternoon over 130 people enjoyed the 
chance to relax beneath the trees, explore the 
lodge, take in the views from the restaurant 
balcony, fit in a game of croquet or petanque, 
and wander through the gardens.  Some even 
managed to, to the sounds of well known 
songs from favourite musicals.  
The cabaret style of musical numbers had the 

audience swaying along to French and Eng-
lish melodies provided by Monica Louis and 
Sarah Bradley (former host of TV One’s Good 
Morning show).
Local charity, the Ronald McDonald Family 
Retreat, received a boost to their funds from 
donations raised at the Event.
Such was the success of this first event that 
another has been confirmed to be held on 
Sunday 25MAR, featuring local musicians, 
artworks and a farmers market.   In the mean-
time the Art Trail will remain as an ongoing 
exhibition, open to the public daily, with art-
works being updated and refreshed to ensure 
there is always something new for visitors.
Hamurana Lodge has also launched a mobile 
application of its website.  “We understand 
that people like to plan as they go,” says 
Lodge Manager Fred Novella, “so anyone 
with a smartphone can now access our Hotel 
availability, restaurant menu, and details of 
upcoming events very easily”.  
www.hamuranalodge.com

http://www.avalonwaterways.co.nz/ebrochure/avalon/2013-preview/nz/index.html


Word has it the former Westin 
Hotel, currently operating as the 
Hotel Lighter Quay at Auckland’s 
Viaduct Harbour is to carry Sofitel 
branding.

INDUSTRY
LocalGuiding launches 
Tour Request
LocalGuiding, an online service providing 
personal tours by local guides in destinations 
worldwide, has launched Tour Request.
The tour request tool allows travellers to 
design a tour and itinerary on the Local-
Guiding website or via any partner website. 
LocalGuiding tour guides then can send the 
traveller a personalised offer. The traveller 
then decides which one to pick. 
Travel website or blog owners can put Local-
Guiding’s Tour Request widget on their site 
and participate in 50% of the revenue Local-
Guiding earns from visitors submit tour re-
quests. It’s an additional service that delivers 
value to website visitors and it’s free to use 
and distribute.  Email rb@localguiding.com 
for more details.
The ‘Tour Request’ function is another tool 
that LocalGuiding provides to connect tour 
guides and operators with travellers world-
wide. Besides this new function, each Local-
Guiding Guide gets a micro website to gain 
online presence and to sell their tours directly 
to travellers. Guides can list as many tours as 
they want for free. They decide for themselves 
what tours to offer and control prices and 
schedule. 
http://www.localguiding.com/en/login 

Selling ancillary services – agent views
Travelport has unveiled findings from a global 
airline merchandising survey which shows 
strong support amongst travel agencies to sell 
airline ancillary services through the GDS. 
The survey also highlights the challenges trav-
el agents face in the selling of these services, 
amid their own pressures to grow revenues, 
reduce costs and increase productivity.
The unbundling of fares and services in 
recent years has seen the growth of ancillary 
products such as checked baggage, meals, 
lounge passes and upgrades. Agency respond-
ents were asked to specify how this change 
has impacted their businesses. Top impacts 
included confusion around what services 
were offered by each airline, productivity and 
the need to offer these services to remain a 
full-service agency. Only 16% of respondents 
saw unbundling as an opportunity to charge 
or increase fees and 44% of respondents said 
they did not impose additional charges for 
booking optional services.
Travelport’s Merchandising Survey, conduct-
ed with 610 travel agencies in 12 countries 
across Asia Pacific, Europe, the Americas, the 
Middle East and Africa, found that agencies 
would be more interested in selling optional 
services if the process was more efficient. 
Survey respondents indicated that booking 
optional services currently required approxi-
mately 29% more time. Presently some servic-
es are available through the GDS while others 
are sold via airline websites or by phone. The 
findings indicated a strong demand for a 
single aggregated source of information and 
sales capability and the GDS was listed as 
the most preferred channel to book and sell 
optional services by 70% of respondents. 
The GDS also ranked highly with agents 

when asked if they were interested in having 
the GDS assist them in accommodating the 
offering of unbundled services, with 84% of 
respondents saying it would be a considerable 
benefit. The top two reasons cited were time 
savings and improved service for customer. 
The majority of agencies (77%) are currently 
booking additional services for their custom-
ers compared to just 8% of agencies who said 
they didn’t offer these services. Reasons cited 
for not offering these services varied, with 
agents in Europe reporting that ‘it doesn’t 
generate any additional revenues’ (41%), 
whereas in the Americas, 33% of agents said 
‘most services are not available for agency 
booking’. 
Respondents were also asked to define the 
value they place on having branded fares 
available for sale via the GDS. Branded fares 
are fares that are bundled together with 
optional services, such as preferred seat as-
signments and checked baggage fee. Agents 
indicated that branded fares would enable 
them to offer a full service to clients, as well 
as allow them to stay competitive with airline 
websites. 
“Travelport is continuing its work with 
airlines and other travel providers on a wide 
range of merchandising capabilities to sup-
port the evolution of new products and strat-
egies for distribution through the GDS,” says 
Fergal Kelly, Travelport’s VP Content. “This 
has included the investment and development 
of products such as Travelport Universal 
Desktop and Travelport Universal API which 
enable the sale of ancillary products and 
services through an integrated, simple and 
uniform platform.”
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These winners will shortly 
receive their  1Above Aerotonic 

beverage voucher.
Thanks to all those who 

entered this Lucky Draw.
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PEARL’S PEARLER
Procrastination doesn’t ease 

the stress of decision.
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Another dozen join The Travel Brokers
Jeanne Paterson-Clare Wendy D’Arcy

Wendy D’Arcy reports that in the last few 
weeks The Travel Brokers have attracted 12 
Senior Brokers across to their Team.
Among the ‘recruits’ were Deborah Boylan 
(Dunedin); Annette Houghton (Cambridge) 
and Lois Everett, Jeanne Paterson-Clare, Noe-
line Morrison, Sarah Jack and Mahendra Giri 
(Auckland).
Says Jeanne Paterson-Clare: “I’m delighted 
to have recently joined the friendly team of 
travel professionals at The Travel Brokers. 
“As an independent Travel Advisor-  The 
Travel Brokers  tick all the boxes for me. With 
the product base, training, systems and sales 

support offered, I can confidently assure my 
customers of the best deals in the market, 
tailor-made to their heart’s desire – along 
with a wider menu of advice and services to 
further enhance their travel experience. 
“An added bonus is being able to tap in to the 
‘collective genius’ of  my colleagues at The 
Travel Brokers – sharing information and 
ideas drawn from a vast knowledge base and 
varied experience.”
Adds Wendy D’Arcy: “The Travel Brokers, in 
their 10th year, remain one of the largest Bro-
kerage Teams in the country, without losing 
that ‘personal touch’.”

Photo Booth Fun
Former Adventure World staffer Eden Stevenson, who works for Photo 
Booth Fun says they have photo booths that she believes have real potential 
as a novel promotional tool at travel industry product launches, expos, con-
ferences or other functions. They are also open to marketing contra deals.
Click here to download their flyer.

Nup!    There were blizzards in 
Europe, Madonna and the TV 
commercials during the Superbowl, 
Waitangi weekend’s fun and games, 
The Hertz Sevens, and the endless 
rain in Fiji and the Queensland 
Outback, but there was nothing 
much else happening last night, so 
we called it quits. 
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