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Cruise into This Role! 
Do you thrive on selling Cruising?
Then your dream role has arrived!
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See Page 7

Rail Plus expands 
2012 brochure

A Harry Potter tour in London, a rail pass in Slovakia and a train 
enthusiasts’ journey around Japan are just some of new products 
featured in Rail Plus’ largest ever brochure.
The ‘Your World on Track’ programme for the first time includes 
the Slovakia Rail Pass, which enables New Zealand travellers to 
explore one of Europe’s most picturesque destinations with the 
option of three, four, six or eight days’ travel within a one month 
period. 

Historic Royal Palaces Pass, guided walking and cycling tours 
in London and Paris, and CityPass USA. From 31 March 
2012 visitors to London can also take part in new behind-
the-scenes walking tour ‘The making of Harry Potter’.
In Japan, Rail Plus has introduced its first ever fully-escorted, 
14-day ‘Japan Rail Enthusiasts Tour’. Participants in the 
unique trip experience some of the world’s most memorable
train, boat and tram journeys, while visiting a variety of 
iconic cultural attractions, such as the Ise Jingu shrine and 
the Kotoku-in Temple in Kamakura.
Other highlights of the 2012 ‘Your World on Track’ programme 
include:
>> Expanded Balkan Flexipass - with the addition of Bosnia 
Herzegovina this year the pass now gives travellers access 
to eight countries (Bulgaria, Greece, Romania, Macedonia, 
Montenegro, Serbia and Turkey)
>> Revamped European services - one of the most popular 
European journeys for New Zealand travellers, the overnight 
train between Paris and Milan/Venice recently received a 
major upgrade with the launch of Thello, a new-look service 
that will expand to Florence/Rome in JUN12
>> More maps - new maps now cover the London Under-
ground, Paris Metro, Britrail and Japan, while the popular 
Eurail map is now more conveniently located in the middle 
of the brochure

Slovakia is also this 
year included in the 
Eurail Global and 
Eurail Select passes, 
both of which are now 
available in Rail Plus’ 
exclusive ‘60+ Saver’ 
pricing category – of-
fering mature travellers 
discounts of up to 20 
per cent on standard 
adult rates. 
This year’s brochure 
includes an expanded 
range of city sightsee-
ing tours and passes 
in Europe and North 
America, including the .....Cont. p12
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NEW ZEALAND TRAVEL OFFICER

A great opportunity has become 
available for a Travel Officer to join 
the Parliamentary Service’s Travel 
Office.  The Travel Office is a small 
and dedicated team that prides itself 
on delivering a pro-active high-
quality domestic travel service to its 
clients.

As a Travel Officer you will be 
responsible for ensuring that all 
domestic travel and accommodation 
requirements are correctly handled 
in a demanding and challenging 
environment.

You will need initiative, the ability 
to work both independently and as
part of a team with confidentiality,
maturity, and a commitment to 
delivering exceptional customer 
service.

To apply for or find out more about 
this opportunity, please request an 
application pack by emailing 
Jenny.Beech@parliament.govt.nz
quoting reference 12/13.

Applications close 
5pm Thursday 9 February 2012.

Parliamentary Service is an exciting
and complex organisation that 
provides a range of administrative 
and support services to members of 
Parliament.

Selling Christchurch in Asia
Christchurch Airport chief executive Jim 
Boult, Christchurch mayor Bob Parker and a 
number of tourism and business representa-
tives are to travel overseas in a bid to bring 
more tourists to the South Island. 
The delegation from Christchurch Airport, 
which includes the mayor’s wife, representatives 
of Christchurch and Canterbury Tourism and 
the Canterbury Development Corp,  is head-

ing to Asia to meet heads of airlines which 
could increase their current services to the 
city or start new ones. 
The airport company invited the Parkers to 
work with the delegation and would cover all 
their costs. 
The airport team will be joined in India, on 
the final leg of the trip, by airport ambassador 
and cricketing legend Sir Richard Hadlee. 

Targeting mountain bikers
A youth-oriented video web series showcas-
ing Queenstown’s diversity as a top mountain 
biking destination has been launched world-
wide.
Destination Queenstown is a sponsor of 
DiariesDownUnder.com ‘s new four-part 
‘Summer Series’ which follows riders tackling 
some the region’s best terrain as well as enjoy-
ing the destination’s world-class experiences 
and scenery.
The series is presented by local personality 
and mountain bike aficionado Josh Clark and 
captured by cameraman Ben Ryan. Destina-
tion Queenstown previously partnered with 
the Diaries Down Under team for their highly 
successful Winter Series.
The episodes will air online throughout the 
summer season and are expected to attract a 
web audience of around 75,000 per episode 
as well as reaching a television audience of 
300,000 per episode on Fuel TV in Australia.
Destination Queenstown CEO Tony Everitt 
said the Winter Series was so successful that 
it was a “natural progression” to partner with 
Diaries Down Under to promote mountain 
biking.

DNA Gay Ski Week
The website is now live, tickets are on sale 
and events finalised as organisers get set for 
this year’s DNA Gay Ski Week to be held in 
Queenstown 25AUG-01SEP.
Organiser Sally Whitewoods of Queenstown 
says there’s a full programme of après ski 
events.
“There’s a Rocky Horror Night, the Broken 
Shed ‘Casino Royale’ evening, Karaoke at 
SKYCITY with Family Bar’s Miss Ribena, a 
‘Frolics’ evening, the Wine Down Winery 
Tour and a final fling with the GAYDAR 
Mystery Dance Party, plus participants will be 
expected to spend a little time on the snow,” 
she said.  www.gayskiweekqt.com.

Guests aboard Glacier Explorers boats on 
Tuesday witnessed the result of a spectacular 
glacier calving at Tasman Glacier Terminal 
Lake – believed to be the biggest such event 
since the calving triggered by last February’s 
Christchurch earthquake. 

Denis Callesen, long time glacier observer 
and GM Tourism for Aoraki Mount Cook 
Alpine Village Ltd, said he believed this 
week’s calving would have moved around 
30 million tonnes of ice – around the same 
amount as last February. 

Pic | Denis Callesen
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AUSTRALIA

Book direct 
commissionable 

Motels, Motor Lodges and Motor Inns 

www.motelsinnz.co.nz

Biggest Loser Auckland episode 
wins Hollywood award 
An episode of the Biggest Loser reality show featuring 
Auckland won a prestigious Directors Guild of America 
(DGA) Award over the weekend. 
The Auckland episode – one of two filmed in New Zealand 
in 2011 – won the Outstanding Directorial Achievement in 
Reality Programmes category over shows like Master Chef, 
Fear Factor and The Amazing Race. 
ATEED supported Tourism New Zealand to host the con-

testants and crew from this 
high profile TV show in 
Auckland in 2011.  
Promoted in the US as 
‘can’t miss’ episode, an 
audience of 7.2 million 
viewers tuned in to see the 
final nine contestants hit 
the ground running with 
a sprint up the Sky Tower 
and take a SkyJump.  They 

also sailed an America’s Cup yacht and did workouts in the 
Auckland Domain and on North Head.  There was also a 
triathlon at Bethells Beach on Auckland’s west coast, with 
the winning pair enjoying a helicopter flight and vineyard 
lunch on Waiheke Island. 

Tourism Australia targets 
stockpiled annual leave
Tourism Australia is urging employers around Australia 
to identify, plan for and address challenges associated with 
stockpiled annual leave in 2012, helping more workers reap the 
benefits of taking a well-earned holiday.
Australia’s annual leave stockpile currently totals 129 million 
days, according to Roy Morgan Research Single Source Survey, 
SEP11. One in four full-time Australian employees have 25 or 
more days of annual leave accrued.
Helping employees understand the effects of stockpiling an-
nual leave is core to Tourism Australia’s No Leave, No Life pro-
gramme, which aims to provide Australian employees with the 
knowledge and resources to reduce their annual leave liability 
and effectively plan and take a holiday – in Australia.
The NTO’s No Leave No Life website features an Employer 
Resources and Tools page with a series of modules and practi-
cal case studies to help employers undertake a successful 
annual leave programme.

Moomba Festival 09-12MAR
Melbourne’s largest outdoor community festival celebrates 
the vibrancy and spirit of the city with a programme of free 
activities, fun-park rides and food stalls throughout the city’s 
parks, streets and Yarra River.  Highlight events include a free 
music programme, 
Riverside Skate Park, 
free children’s events 
and waterskiing. The 
popular Birdman 
Rally will be held on 
Sunday 11MAR and 
the Moomba Parade 
on Monday 12MAR. 

Reassurance on 
Zagame’s Paradise Resort
A front page story in the Gold Coast Bulletin has revealed that 
the Zagame’s Paradise Resort in Surfers Paradise and surround-
ing land owned by Pellicano’s and Zagame’s is to be the site of a 
major new A$600 million property development involving the 
construction of a 30-storey tower.
The Resort’s management has put out a release saying the own-
ers intend retaining and upgrading the existing Resort whilst 
developing the site on the southern side.  “This project has been 
scheduled to commence in late 2012 or early 2013 and will have 
no effect on the operation of the resort, in fact over the coming 
months we will be advising you of more improvements that we 
hope to undertake of our accommodation and facilities.”
The redevelopment of the site will take place over a ten-year 
period and Nando Pellicano (joint owner of the existing resort) 
says it will be business as usual for at least the next 5 years.

Tiger flights approved for Cairns
Tiger Airways Australia has gained approval from the Civil Avia-
tion Safety Authority for six extra daily flights.
The airline moved quickly to re-introduce Cairns to its desti-
nations and add an extra daily flight to Sydney and Perth as it 
increases from 32 to 38 flights a day.
Chief executive Andrew David welcomed the news as a reward 
from the aviation watchdog in recognising the improved “opera-
tional excellence”.
This followed incidents that culminated in the carrier being 
banned from flying for about six weeks.
Tiger Australia suffered a disastrous A$6.45 million loss for the 
DEC11 quarter, and its parent group blamed the restraint on 
Australian operations for its A$13.06 million loss in the same 
quarter.
Chief executive Andrew David said the group was looking to set 
up a second Australian base to serve Asian connections with its 
Singapore-based parent.
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Deal of the Week DOWNLOAD HERE

L’Oréal Melbourne 
Fashion Festival
Tickets are on sale for Melbourne’s L’Oréal 
Melbourne Fashion Festival, Australia’s 
premium consumer driven fashion event. The 
festival, 08-15MAR12, offers a diverse range 
of activities including world-class runway 
shows featuring Australia’s established and 
emerging designers, state-of-the art produc-
tion, beauty workshops, industry seminars 
and forums, live entertainment and much 
more. Highlights of the 2012 programme in-
clude the L’Oréal Paris Runway series - seven 
runways hosted by the Central Pier venue, the 
National Designer Award and the National 
Graduate Showcase.
In addition, a ‘runway to retail’ initiative will 
enable consumers to ‘Shop the Runway’ by 
accessing imagery, video and stockist in-
formation after the show and sharing their 
favourite looks across social media.
www.lmff.com.au

Pic | Lucas Dawson

PACIFIC ISLANDS

New Caledonia Tourism NZ has announced that 
Cathy Gibson (pictured right)is to take over as Sales 
and Promotions Manager from 13FEB while Virginia 
Hales goes on maternity leave. 
Gibson brings a vast amount of knowledge with her 
into the role, having worked in the travel industry her 
entire career. With experience in wholesale and ticket-
ing, corporate and retail travel as well as fares train-
ing, she has most recently worked as a retail consult-
ant at House of Travel Milford.
She is refreshing her French for the role and visited 
New Caledonia just last year. 

Cathy’s email will be c.gibson@nctps.
com and mobile phone 021 904 451.
Virginia Hales departs on maternity 
leave Friday 10FEB. 

New face at New Caledonia Tourism

It’s all happening at Matavai Resort
In a $6 million spend, Niue’s Matavai Resort 
has a new logo, a new website, a refurb and 
more accommodation under construction.
Some 20 new rooms are being built, in four 
blocks of five rooms, spread among the trees 
and with ocean views, on the opposite side of 
the main complex from the existing rooms. 
Completion of the new Superior Oceanview 
Rooms is scheduled for 01JUL.
A walkway bridge will be built from the main 
complex decking area for easy access, and 
other pathways will be formed around the 
rooms linking to the car park and reception. 
Guests and their luggage will be transported 
by golf cart if required.
The refurbishment of the existing rooms is 
also well underway and the first block of 12 
rooms will be open for occupancy by the end 
of FEB or early MAR12. The second block of 
12 rooms should be completed by June.

Once completed, all will feature the new 
Split Superking Bed, soft furnishings, LCD 
large screen TV, iPod docking station alarm 
clock, new linen, art work and stunning new 
bathrooms. 
Work is under way on replacing and expand-
ing the toilets, expanding the bar out onto the 
deck, revamping the dining room and creat-
ing a lounge area with large flat screen TV 
and DVD. 
Evening dining will become white table cloth, 
candlelight and Pacific Ocean views. 
All public areas are scheduled for completion 
by 01JUL. 
The pool bar has been jazzed up, with new 
bar area, music and Panini machine and the 
BBQ arrived on the last boat, so fun and new 
dining options are now on the menu. 
www.matavairesort.com
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ASIA

LEGOLAND to open this year in Malaysia
Kiwi LEGO fans will be happy to hear that 
LEGOLAND Malaysia is on track to officially 
open in the second quarter of 2012 and is 
scheduled to attract a million visitors in its 
first year.
The world’s sixth LEGOLAND and Asia’s first, 
it is located in Iskandar Malaysia and will 
encompass 76 acres of family fun. 
More than 40 rides, shows and attractions 
will be offered and nearly all of the rides are 
hands-on. 
The park will have seven themed areas, the 
LEGO® experiment centres, roller coasters, 

water attractions and shows. 
The centrepiece of the park is MINILAND - a 
1:20 scale of famous Asian towns and land-
scapes that have been recreated from over 25 
million LEGO bricks. To make MINILAND 
as realistic as possible, people, animals, cars, 
ships, trains and aeroplanes can be moved at 
the touch of a button – together with the ap-
propriate background noises.
Other LEGOLAND theme parks across the 
world are in Denmark, the UK, Germany and 
Florida and California in the US. 

New Year record for Macau
Almost 900,000 tourists arrived in the terri-
tory during the Chinese New Year holidays, 
21-28JAN, up 2.1% on 2011, a record high.
The Chinese New Year was expected to boost 
the gaming industry to a new monthly reve-
nue record. And so far the period has brought 
good news for local casinos. The Venetian 
casino drew 750,000 visits, Sands had 160,000 
and the Plaza Macao had 150,000, according 
to Bloomberg.
Meanwhile, China saw a dramatic increase in 
the number of tourists during Spring Festival 
as well as the revenue generated. A total of 
176 million visits to 31 Chinese regions were 
made by tourists during the week-long holi-
day, an increase of 15% compared to the same 
period of last year.

India to get Starbucks
Starbucks plans to open stores in India for 
the first time under a 50:50 joint venture 
deal with Tata Global Beverages, billed as the 
world’s second-largest tea company.
The first outlets will open in New Delhi and 
Mumbai in AUG or SEP with plans for at least 
50 cafes by the end of 2012.
Starbucks has for years been eyeing the 
Indian market, where major US food giants 
including McDonald’s, Domino’s Pizza and 
Pizza Hut have already established a presence.

Brunei daily from MEL
Royal Brunei Airlines is to increase its flights 
between Brunei and Melbourne from four 
times weekly to daily from 25MAR.
The flights will depart Bandar Seri Begawan at 
11.50am local time to arrive in Melbourne at 
8.45pm and return from Melbourne depart-
ing at 12.25pm and arriving in Bandar Seri 
Begawan at 5.35pm.

Cycling Vietnam
With cycling one of the biggest methods of 
transportation in Vietnam – and the bicycle is 
predominant in all cities – a good way to get 
around is bike.
Adventure World marketing manager Melissa 
Harris says the country is dominated by two-
wheeled vehicles especially as most of the 
people in the country live outside the major 
cities along the rural roads.
“Without barriers between visitors and the 
environment, clients can take it all in one 
push of the pedal at a time,” says Melissa. 
“Clients will enjoy a leisurely riding pace 
through inspiring scenery with plenty of op-
portunities to stop, take photos and meet the 
local people. They will see many of Vietnam’s 
daily rituals carried out along the country’s 
roadsides from market shopping to rice har-
vesting and colourful funeral processions.”
Adventure World suggests its 11-day Hanoi 
to Saigon Backroads Cycling tour priced from 
$3368pp share twin. This private tour departs 
Hanoi daily.
Call 0508 496 753.
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THE AMERICAS
IRB Junior World Rugby Trophy 2012 for Salt Lake City
USA Rugby will host the IRB Junior World 
Rugby Trophy 2012 from 18-30JUN in Salt 
Lake City. Rugby is taking off in the USA with 
participation rates making the sport one of 
the fastest growing team sports in the coun-
try.
 Olympic re-inclusion has further boosted 
interest and growth and the hosts will be 
looking to build on the hugely successful 
HSBC Sevens World Series event in Las Vegas 
and growing support for the national team as 
demonstrated at Rugby World Cup 2011.
Hosts USA join Canada, Chile, Georgia, 

Japan, Russia, Tonga and Zimbabwe as they 
attempt to emulate 2011 champions Samoa 
by winning the title and with it promotion to 
the IRB Junior World Championship 2013 in 
France.
The eight participating teams will be split into 
two pools of four, with double headers played 
across four match days. 
The tournament will aim to exceed the re-
cord-breaking event in Georgia, and provide 
compelling and entertaining rugby whilst 
leaving a lasting legacy for the game in the 
host nation. 

Qantas to Peru?
Peru’s Foreign Minister Rafael Roncagliolo 
and his Australian counterpart Kevin Rudd 
have discussed the possibility of establishing 
flights between Peru and Australia, during 
the recent World Economic Forum in Davos, 
Switzerland.
According to Peru’s Gestión newspaper, Ron-
cagliolo encouraged Qantas to start flights to 

Peru, in an effort to increase passenger and 
freight traffic between both countries.
Roncagliolo said Peru has a special interest 
in developing relations with Australia, and 
looked forward to increased investment and 
trade between both countries. About 30,000 
Australian tourists visit Peru each year, 
according to Peru’s news agency Andina.

Earn 20% on Mexico/Hawaii
World Journeys is offering 20% commission on selected 
FEB-MAY12 departures of American Safari Cruises 
Hawaii and Mexico’s Sea of Cortes cruises.  In addition, 
clients who book a 9-day “San Jose del Cabo & Mexico’s 
Sea of Cortes” cruise by  01APR enjoy a free hotel night 
pre/post-cruise in Cabo San Lucas (applies only to de-
partures up to 14APR12, subject to availability).  Clients 
booking an 8-day “Hawaiian Seascapes” itinerary will 
enjoy a US$200pp saving on selected FEB-APR12 depar-
tures.  All offers are subject to availability.  Contact World 
Journeys 0800 117311 or info@worldjourneys.co.nz

South America Training
World Journeys says response 
to their So South America agent 
training invitations has been very 
strong, and they are confident that 
agents are seeing the great poten-
tial to grow their business that lies 
in selling South America.   Agents 
are urged to RSVP as soon as 
possible to avoid disappointment. 
Click here for a full list of dates 
and venues.

AFRICA / MID EAST

Morocco lures Kiwi travellers
The popularity of Morocco continues to grow 
with increasing numbers of Kiwi travellers 
keen to experience this fascinating country, 
says Carol Wisker, National Sales & Market-
ing Manager for The Innovative Travel Co.  
The Mediterranean specialist has recognised 
the increasing demand and released a new 
offer in its latest round of Earlybird deals:  
11-day ‘Grand Tour of Morocco’ is currently 
priced from $1945pp twin, saving clients $300 

per couple.  The itinerary includes the key 
imperial cities of Morocco and travels into the 
High Atlas region, visiting Erfoud and the Me 
Merzouga Dunes plus the spectacular coast-
line area of Essaouira. This offer is valid for 
Saturday departures including 26MAY, JUN 
and JUL, when booked and paid by 09MAR, 
seasonal surcharges apply to other months on 
request.   Call 0508 100111 or email 
info@innovative-travel.com 

Dubai Guaranteed Early Check-in offers
The Innovative Travel Co. has released a range of special offers for clients 
travelling to Dubai, including guaranteed early check-in deals: $233pp twin 
Tourist class and $299pp twin Superior Tourist Class for a 48hr stay.  The 
offer includes breakfast, return airport transfers and a half day city tour.  
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GIVEAWAY   -    KEEP 1ABOVE JETLAG    
Many have staggered like parched 
zombies lost between time zones and 
most accept jetlag as unavoidable, 
like the flu, something you have to 
suffer. 
Roger Boyd does not – he’s a Kiwi 
entrepreneur determined to break the 
jetlag myth and offer people a real 
solution.
Boyd, 
an ex-
Fonterra 
executive 
clocked up 
thousands 
of air 
miles and 
waded 
through 
too many 
groggy 
jetlagged days, until finally, during 
a long haul flight talking to a doctor, 
Roger decided he was going to do 
something about it, immediately and 
without delay. A mere four years later, 
after hard graft, sourcing funding, 
thousands of hours of scientific re-
search, and a meticulously designed 
brand – 1ABOVE was launched. 
1Above is the world’s first beverage 
specifically formulated to naturally 
support the body in combating the 
impact of jetlag, whilst supporting the 
circulation. 

Designed, developed and bottled in 
New Zealand this natural Aerotonic™ 
flight beverage has only 60 calories 
and no artificial sweeteners. 

1Above is lightly flavoured with a hint 
of apple juice, lime and apple cider. 
The water is sourced from The Blue 
Spring of the magnificent Te Waihou 
River, the first outlet was Auckland 
Airport and even the design of the 
packaging was by Kiwi designer, 
Jamie McClellan. The packaging had 
only just taken off before being nomi-
nated for a global packaging award.
 And not only does 1ABOVE reduce 
the impact of jetlag but the rehydrat-
ing properties will also help with Deep 
Vein Thrombosis (DVT) and decrease 
the chances of contracting flu.
1Above can be purchased airside 
from the 1Above Kiosk at Auckland 
International Airport or online at 
http://www.fly1above.com/order. 

We have 30 x 1Above 
vouchers, worth $7.50 

each, to give away.
To enter the lucky draw, 

answer the following 
question and email it 
in the Subject line to 

1Above@travelmemo.co.nz

How long did it take 
Roger Boyd to develop 

and launch 1Above?

Be 1 of 30 Winners!

Be 1 of  30 Winners!
Kuwait Airways 
representation ends
David Todd advises that Transglobal Aviation
(NZ) Ltd will cease representing Kuwait 
Airways Corporation (KU) with effect from 
Friday 24FEB.   
Agents are requested to withdraw all Market
Fares with MH (Issue KU/NZ2011C of 
22SEP11) prior to 10FEB.
Any outstanding ticketing requests for Market
or Published fares must be submitted by 
24FEB.
Arrangements for ticketing Published fares 
only beyond 24FEB will be advised in due 
course.
“Thank you for the support which we have 
enjoyed for over 16 years,” says Todd.

EUROPE

Unbeatable Greek Islands 
savings
The Innovative Travel Co. has released an 
exclusive offer for the Greek Islands including
Athens in its new Earlybird II catalogue.  
The 10-day ‘Cycladic Delight’ package, taking 
in Athens, Santorini, Naxos and Mykonos, 
is now priced from $1380pp twin First Class 
standard – saving clients a huge $600pp.  
The offer is valid for travel in MAY12 when 
booked and paid by 09MAR.  Other dates 
are available with a seasonal surcharge on 
request.  Call 0508 100111 or email 
info@innovative-travel.com 
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Games impacts London’s regular business
Britain’s tourism industry is set to lose billions 
as organizers of the London 2012 Olympic 
Games have been accused of scaring off visi-
tors through a damaging rise in hotel rates.
The hotel rates have roughly tripled in Lon-
don during the Olympics, The Independent 
reports.
The Games organizing committee, LOCOG, 
last week released 120,000 unneeded nights 
from the total 600,000 nights protected for 
the event.
Tour operators are reported to be concerned 
that many tourists, faced with the higher rate, 
have opted to travel elsewhere this year. 
Tom Jenkins, the executive director the 
European Tour Operators Association, said 
“during the Olympic period itself, there is 
currently almost no demand from regular 
tourists” while the overall loss for the summer 
would be up to £3.5 billion.
Sightseeing operator Premium Tours expects 
business to decline by one-third this year. 
“Prices have been so high that tourists are 
moving elsewhere. Overseas wholesalers who 
traditionally push London have switched to 
other cities this year. If the Parisian and Ital-
ian hoteliers do their job then the tours may 
never return to London,” said Neil Wootton, 

the managing director.
There is a strong likelihood that London’s 
hotels will be less that 80% full and would 
leave around one million empty beds during 
the Olympic Games.
In a normal year, JUL and AUG occupancy is 
around 90% in London’s hotels. 
VisitBritain CEO Sandie Dawe told The Inde-
pendent that hoteliers had to be more realis-
tic. “Some hotels are waiting to get the price 
that they want. There have been tour opera-
tors wanting to contract their rooms – it’s 
like ‘who-blinks-first’. It doesn’t seem entirely 
sensible,” she said.
VisitBritain has predicted tourist numbers 
this year will be the same as 2011. But last 
year, the Tourism minister, John Penrose, 
said: “The principal trap is that potential 
domestic and foreign visitors who aren’t avid 
sporting fans can be put off visiting an entire 
country for the whole of an Olympic year.”
Experience from the two most comparable 
recent Olympiads, in Sydney and Athens, 
suggests a strong displacement effect, with 
many prospective visitors postponing trips to 
avoid a city they perceive will be congested 
and overpriced.

Share Your GREAT Britain call
VisitBritain is asking the 650 MPs across the 
country to nominate an attraction in their 
constituency that overseas tourists should 
visit in 2012. All the nominations will be 
added to an interactive tourism map that will 
be unveiled at a parliamentary reception next 
month. MPs will be sent a nomination form 
so that they can add their personal insight on 
must see attractions in each constituency.

The challenge to the nation’s politicians is 
part of the NTO’s The ‘Share Your GREAT 
Britain’ campaign will encourage households 
and businesses to invite their global network 
of friends and contacts to travel to the UK 
this year for their next holiday. They are able 
to do this by using a ‘10 GREAT Reasons’ app 
on VisitBritain’s LoveUK Facebook page or by 
sending a personalised postcard that can be 
downloaded from visitbritain.org.

Best of Northern Europe
World Journeys says there is still some avail-
ability on its 28JUL departure to the “Best 
of Northern Europe”.  Priced from $11,580 
pp (share twin) this 23-day journey includes 
flights ex AKL/CHC with a stopover in 
Singapore en route to Stockholm, a city tour 
and one night in Stockholm, plus a 17-night 
Holland America Line cruise with highlights 
including Tallinn in Estonia, St Petersburg, 

Copenhagen, Amsterdam, Bergen and the 
fjords of Norway.  Airline taxes ($228pp) 
and tipping is additional.  There is currently 
a single lady wishing to ‘share twin’ on this 
departure which will be fully escorted ex NZ 
(subject to minimum of 15 passengers).  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

UK Masterchef presenter Gregg Wallace is to open a 1970s-
inspired restaurant at the Bermondsey Square Hotel, in 
a regenerated area just off London’s Tower Bridge Road. 
Gregg’s Table, which opens 27FEB, with a retro decor and 
a menu featuring British classics like chicken kiev and fish 
fingers.  He recently also opened Wallace & Co, a similarly-
styled eatery in Putney.
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Human Body Exhibition - Dublin
The Human Body Exhibition – featuring 
more than 200 full and partial real human 
body specimens, made its world debut yester-
day at The Ambassador Theatre in Dublin. 
The exhibition showcases carefully dissected 
specimens to provide a window into the 
miraculous way the body functions and gives 
visitors the opportunity to see exactly what 
lies beneath their skin.   
The exhibits are preserved using the Plastina-
tion process that results in a rubberized speci-
men, preserved to the cellular level, showcas-
ing the complexity of the body’s many bones, 
muscles, nerves, blood vessels, and organs.  
The full-body specimens can take over a year 
to prepare.  The exhibition runs for a limited 
time. Tickets: www.ticketmaster.ie
www.thehumanbody.ie

TOUR PRODUCT

Explore Worldwide launch 2012/2013 brochure

Delicious Discoveries with Intrepid

Explore Worldwide has introduced more than 
40 new tours to its Discovery brochure for 
2012-13.
This year sees Explore! venture into Papua 
New Guinea with a 16-day tour priced from 
$6493 visiting the country’s remote villages, 
smouldering volcanoes and colourful festivals 
using a range of  hotels, lodges, plantation 
resorts and village camps, with some meals, 
transport and the services of a tour leader.
There are also new Burma tours - a 14-day 
Highlights of Burma priced from $2264 and 
the 21-day Burma in Depth priced from 
$3851, which take customers beyond the clas-
sic highlights, giving them the opportunity to 
learn about the Mon Culture, Burma’s ancient 
temples and tribes.
The new brochure also includes 10 new budg-
et tours, ideal for people looking to spend 
less without compromising on their experi-
ence. Having proved popular when they were 
first launched last year, the budget tours stay 
in simpler hotels and leave customers more 

control of what 
they see, where 
they go and 
how much they 
spend on food.
An example is 
the new budget 
tour of Egypt 
“Nile Felucca 
Week” which 
is priced from 
$456 and ex-
plores the Nile 
aboard tradi-
tional felucca sailboats.
New in the U.K. are tours in Wales and the 
Channel Islands. These include three-day 
hikes to the summit of Mt Snowdon and 
exploration of Snowdonia National Park with 
the chance to participate in optional activities, 
including mountain biking and sea kayaking.
Call Adventure World on 0508 496 753. 
 www.adventureworld.co.nz/partners/explore. 

When much else is forgotten, travellers can always recall 
memorable meals and street food - crepes in Paris, pho in 
Hanoi or barbecued octopus on a Greek island. 
With that in mind, Intrepid Travel has produced a digi-
tal brochure, Delicious Discoveries, their guide to global 
travel and local food. 
And throughout this month, Intrepid has a tasty offer:
* Book a Delicious Discovery before 29FEB and receive 
15% off
* The first 150 people to book a featured trip score an 
advance copy of Lonely Planet’s new Street Food book.
* Receive a free Urban Adventure day tour when booking 
a featured trip.
To view the brochure and more details, click here.

AVIATION
Qantas still “investment grade”
The Wall Street Journal reports that the Qan-
tas credit rating was downgraded by Moody’s 
Investors Service this week, partly on the im-
pact of higher fuel prices, but the airline has 
managed to retain investment-grade status. 
Moody’s lowered its long-term senior unse-
cured rating on Qantas to Baa3 from Baa2 
with a stable outlook, one notch above junk 
status. 
“The ratings downgrade reflects Moody’s 
expectation of ongoing pressure on Qantas’ 
credit profile from the combined effects of 

high fuel prices, strong competition and a dif-
ficult operating environment,” Moody’s Vice 
President and Senior Credit Officer Ian Lewis 
said in a statement. 
“Qantas remains one of only few investment-
grade-rated carriers in the Moody’s rat-
ings universe,” Mr. Lewis said. “The Baa3 
investment-grade rating continues to reflect 
the company’s very sound operating model, 
particularly its strong domestic franchise, and 
strong liquidity.” 
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Over 120 European destinations ... now that’s Wunderbar!

Qantas appoints 
local PR company
Qantas, which for some years has had its New 
Zealand PR handled at Head Office level, has 
now decided it needs a local PR company 
to promote its services, and has appointed 
Mango Communications to do the job.
Mango will take on PR, media relations, and 
event planning for the airline, which operates 
more than 200 flights a week between New 
Zealand and Australia. The spokesman said 
the contract was initially for one year with the 
option to extend if all went well.
New Zealand is one of the airline’s most 
important markets, and Mango will be char-
tered with focusing on the premium market, 
according to Rohan Garnett, Qantas’ general 
manager for New Zealand and the Pacific 
islands. “Part of Mango’s role will be to help 
strengthen Qantas’ reputation as the leader 
for trans-Tasman business travel,” he said. 
“Mango will also play an important role in 
publicising Qantas’ community activities and 
sponsorships in New Zealand.” 
Claudia Macdonald, Mango New Zealand’s 
managing director, called Qantas “one of 
those brands you dream about working with,” 
adding that her firm looks forward to telling 
more of the Qantas story than has been told 
in recent years.
Mango’s other travel and tourism clients 
include Tourism Malaysia, Tourism Victoria 
and thl.

Rohan Garnett, the new Qantas 
Regional General Manager NZ 
and Pacific Islands, was wel-
comed at an industry function 
in Auckland this week. He is 
pictured here at the Hilton 
Auckland with Jenny Aitken, 
Tourism Australia’s General 
Manager NZ.
In addressing the gathering, 
Mr Garnett said his mission was 
to build a partnership with the 
trade, promising more tangible 
signs ahead after he had gone 
through a “major listening 
phase.” 

EK Dublin flights prove a winner
Emirates has been enjoying loads above 90% 
on its Dubai-Dublin flights since launch-
ing the service on 09JAN, so the carrier has 
decided to upgauge its aircraft from an 
Airbus A330 to the bigger Boeing 777-300ER 
effective 01JUL.

Research show Air New Zealand ‘satisfies’
Roy Morgan Research has released quarterly 
Domestic Airline Satisfaction reports for New 
Zealand, with OCT11 results showing that 
Air New Zealand Link is leading with 88% of 
its domestic customers ‘very’ or ‘fairly’ satis-
fied.  Air New Zealand follows closely at 87%.
Satisfaction for Jetstar for the same period 
was 56%, far below the industry average of 
80%.
Jane Ianniello, Roy Morgan Research Interna-
tional Director of Tourism, Travel & Leisure, 
says: “Air New Zealand has a large lead over 
Jetstar in terms of domestic airline satisfac-

tion. Both leisure and business customers are 
giving Air New Zealand a higher satisfaction 
rating. The satisfaction rating for Jetstar has 
fallen over the past 12 months.
Source: Roy Morgan Single Source, August 
2010 – October 2011, Total using domestic 
airline in last 12 months average quarterly 
sample n=1,347. N.B. ‘Total Industry’ aver-
age also includes other domestic airlines not 
shown. “% satisfied” is the proportion of all 
customers who are “Very” or “Fairly” satisfied 
with that Airline (on a five point scale).

A million Aussies US-bound in 2012
Visit USA estimates more than one million 
Australians will travel to America in 2012.
In the year to NOV11, nearly 843,000 Aus-
tralians travelled to the US, according to 
Australian Bureau of Statistics figures.
News.com.au reports that New York overtook 
Anaheim in California as the most popular 
destination for the first time, but Hawaii has 

also been strong with more airlines flying 
there.
The results are in response to intense trans-
pacific competition that has seen return fares 
of around A$1000, well down on the $1500 
and up fares preceding the launch of Virgin 
Australia and Delta flights between Australia 
and the US.

Jetstar recruiting in CHC
Jetstar may be dropping its Christchurch-
Brisbane flights from next month, but it is on 
the hunt for 40 new cabin crew to be based in 
Christchurch to add to the 200 or so already 
employed at its base there.
Jetstar Australia/New Zealand chief execu-
tive David Hall was in Christchurch this week 
from his Melbourne base to meet existing 
staff and talk on the company’s aspirations 
from the city – from which it launched its 
first international operation in late 2005. 

Jetstar drops Macau flights
Jetstar is ending its flights between Macau 
and Singapore from 06FEB, citing a signifi-
cant drop in passenger numbers.  The Macau 
Daily Times reports that last year the low-cost 
carrier uplifted about 79,600 people in this 
route, 12,500 less than in 2010.  
Two other airlines currently connecting the 
territory to Singapore: Tiger Airways and Air 
Macau.

QantasLink is significantly boosting its services 
throughout Queensland, launching Boeing 717 
services to Rockhampton and Gladstone on 
15MAR and Mackay on 26MAR following the 
addition of the twinjet planes into its fleet.

Boston is set to become the first U.S. city to 
welcome the Boeing 787 Dreamliner, with 
Japan Airlines announcing a nonstop service 
from Tokyo Narita starting 22APR.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Cathay res system cutover – important info 
Cathay Pacific Airways will change over to a 
new passenger reservations system during the 
weekend 11-12FEB.  The new Altéa reserva-
tion and inventory system from Amadeus will 
replace an in-house system introduced in the 
1980s, and is the same reservations system 
used by the majority of oneworld alliance 
carriers.  
During the transition, it will be necessary for 
the airline to temporarily suspend certain 
customer facing technology.  This includes 
the CX website www.cathaypacific.com, and 
its mobile sites.
The airline’s flight schedule over the weekend, 
however, will be unaffected by the change-
over.
The website will be taken offline worldwide 
at approximately 3 pm Hong Kong time on 
Saturday, 11 February.  Functionality will be 
brought back online in stages throughout the 
day on Sunday, 12FEB and the majority of the 
site will be available by 8 pm on Sunday Hong 
Kong time.
Online check in and self-service kiosks at 
airports will also be unavailable throughout 
much of the weekend.  Additional informa-
tion on which services will be unavailable 
along with potential alternatives is provided 
on the attached “appendix.”
Cathay Pacific will be unable to sell or modify 
Cathay Pacific tickets during the website 

downtime.  Travel agents will be able to put 
new reservations on request, but those book-
ings will not be confirmed until the system 
resumes service.  Accordingly, passengers 
needing to buy or change tickets or make 
special requests for travel on 11 or 12FEB are 
encouraged to do so prior to that weekend.
Cathay Pacific plans to operate its normal 
flight schedule on the 11 and 12FEB as the 
upgrade does not impact aircraft systems.  As 
Cathay Pacific has always suggested, it will be 
necessary for passengers travelling on elec-
tronic tickets to bring a copy of their eTickets 
to the airport.  While no expanded queuing is 
expected, passengers may wish to arrive at the 
airport earlier than normal.
In the week following the transition, Cathay 
Pacific’s worldwide call centres may expe-
rience higher than normal call volumes.  
Should that be the case, the airline will do all 
possible to minimise inconvenience and pas-
sengers’ patience is appreciated.
Leading up to the transition, passengers are 
encouraged to visit Cathay Pacific’s Website 
at www.cathaypacific.com for more details.  
During the cutover weekend, passengers may 
visit Cathay Pacific’s Facebook (www.face-
book.com/cathaypacific) and Twitter (www.
twitter.com/cathaypacific) pages for updated 
information including flight status.

“Rock Star” CEO 
defends share price
According to the Stuff website, Air 
New Zealand’s share price dipped 
slightly on the news that its “rock-
star CEO” renowned for appearing 
in the airline’s commercials and 
topping the nation’s ‘’sexiest busi-
nessman’’ poll would step down 
31DEC, but recovered to close flat 
on 91 cents. 
Rob Fyfe, when asked if he would 
be disappointed if the share price 
did not rise before he vacated 
his job in 11 months time, said 
he would be, but that he considered a com-
parison with other airline stocks as a more 
relevant measure. 
“If you look at our relative share price perfor-
mance compared to other airlines, we actu-
ally do very well... I think we could always do 
better but we haven’t done too badly.” 
Air New Zealand’s share price had dropped 
36% from $1.40 a year ago to 91 cents on 
Tuesday. 
Meanwhile the Qantas ASX share price was 
at A$1.58, down 33% over the last year, and 
Virgin Australia Holdings was down 20% 
over the year to A$0.32. 

Observers are awaiting the Air New Zealand 
results briefing later this month, at which the 
airline is expected to detail its plans for tack-
ling its struggling long haul business.
In an opinion piece, Dominion Post aviation 
reporter Roeland van den Bergh reckons Air 
New Zealand’s new long haul operations boss, 
Christopher Luxon, is in pole position to 
replace Rob Fyfe. 
The ex-Unilever US executive is leading a 
top-down review of the international business 
in order to find an additional $110 million in 
revenue by 2015.

15,000 staff cull for American Airlines
American Airlines chairman, president and 
CEO Tom Horton has outlined the bankrupt 
carrier’s plan for emerging from Chapter 11 
protection. He has told employees in a letter 
that AA is calling for cuts in annual labour 
costs totalling US$1.25billion.
This equates to a likely cut in employee num-
bers of 13,000-15,000 out of a total staff of 

80,000 and represents better than half of the 
total $2b-plus savings AA plans to achieve via 
bankruptcy restructuring.
ATW Daily News reports that AA is also seek-
ing to generate revenue improvements of $1 
billion per year through network scale, fleet 
optimization and product improvements.

LAN profit
LAN has reported net income of US$320.2 
million for full year 2011.Despite solid 
demand, strong yields and high load factors, 
net income decreased 23.7% on 2010 results, 
mainly due to the impact of the start-up 
of LAN’s operations in Colombia and the 
volcanic ash cloud that disrupted air traffic 

throughout the region, as well as higher fuel 
prices.
Total revenues in fourth quarter 2011 reached 
US$1,535m compared to US$1,302m in Q4 
2010, due to a 20.8% increase in pax revenues 
and a 15.8% increase in cargo revenues. TravelMemo   20120203    03FEB12    Page 11
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Sabre connected-agents will now 
be able to book Virgin Australia 
domestic in addition to interna-
tional through the GDS after the 
Australian carrier signed a full 
content distribution agreement 
with Sabre Travel Network.

Air New Zealand appointment
Air New Zealand has appointed a senior air-
line executive into a new role responsible for 
all of its Asia operations as it seeks to tap into 
growth in the region.
Sandeep Bahl is Air New Zealand’s new Re-
gional General Manager Asia from 01MAR, 
having previously been Director Mainland 
China and Hong Kong for Delta Airlines.
“Sandeep’s appointment is a critical step in 
the strengthening of our Pacific Rim network 
and accessing the emerging growth in Asia,” 
says Group General Manager International 
Airline Christopher Luxon.
“Based in our Shanghai office, Sandeep will 
focus on rapidly growing our China business, 
while also leading Air New Zealand’s activi-
ties throughout Asia including Japan, Korea 
and South East Asia.”
Sandeep brings significant Asia Pacific market 
and airline industry experience to the new 
role having held key leadership roles in op-
erations, inflight services, sales and market-
ing for a number of major carriers in India, 
Australia, Japan, Hong Kong and Mainland 
China. 
Since 2003 Sandeep has been responsible for 
growing Delta Airlines into one of the most 
significant foreign carriers in Mainland China 
and Hong Kong with 47 weekly flights.
Greg Edmonds, Acting General Manager 
North Asia, has recently accepted a new role 
as Chief Operations Officer at Auckland 
Transport.

Interline sales of ancillary services via Amadeus

Vote for Auckland Airport call
Aucklanders are being encouraged by Mayor 
Len Brown to vote for their airport in the 
2012 SKYTRAX World Airport Awards.
 “Auckland Airport is a thriving economic 
growth engine which will play a huge part in 
Auckland becoming the world’s most liveable 
city,” he says.
Auckland Airport welcomes and farewells 
almost 14 million passengers every year, and 
as a result of continuous improvements, up-
grades and service enhancements, is ranked 
the top airport in the Asia Pacific region, and 
is sitting at eighth place globally.
Says Auckland Airport Chief Executive, 
Simon Moutter: “As Auckland Airport 
welcomes or farewells the majority of inter-
national visitors to New Zealand we are very 
proud Kiwis, and we’d love to get the nation’s 
support in being the best airport we can be on 
a global scale.”
The SKYTRAX World Airport Awards are 
based on survey results from millions of ques-
tionnaires and cover more than 240 airports 
worldwide. The survey evaluates traveller 
experiences across 39 parts of the airport ex-
perience – from check-in, arrivals, to trolleys, 
cleanliness and the shopping experience. The 
survey is acclaimed for its clarity of process, 
independence and rigorously applied rules.
Voting is now open for the 2012 SKYTRAX 
World Airport Awards at 
www.betterjourneys.co.nz

RAIL TRAVEL
Rail Plus expands 2012 brochure
... Cont from p1
>> Rocky Mountaineer and Alaska Cruises - 
this year’s brochure includes a range of pack-
ages, with itineraries of between 12 and 15 
days, and a choice of pre/post-cruise options 
>> Classic journeys – the legendary Vodkat-
rain is included for the first time, offering 
independent travellers aged between 18-35 
the chance to travel through Russia, Mongo-
lia, China, Kazakstan and Uzbekistan  
>> Eurostar Rail & Stay packages - accommo-

Amadeus has announced the creation of the 
world’s first interline Electronic Miscellane-
ous Document (EMD) link. The application 
of EMD to interline partnerships means that 
participating airlines can now facilitate pay-
ment for and delivery of ancillary services 
across their partnerships and alliances. 
Amadeus estimates that up to 20% of air 

bookings made through its system are the 
result of interline partnerships, representing 
a huge opportunity for airlines to increase 
revenues through the sale of ancillary services 
via their partner carriers. In addition, EMDs 
remove the need for paper documents to 
account for the sale of ancillary services.

dation packages allow guests to combine one-
way/return Eurostar journeys with a selection 
of Citadines properties in Paris and London
>> New options in Australia – The Sunlander, 
Tilt Train and Spirit of the Outback have all 
been added for the first time in 2012. 
The new ‘Your World on Track’ brochure is 
now being distributed to travel agents across 
New Zealand.
For further info – and to view an online ver-
sion of the programme, along with up-to-date 
price inserts - visit www.railplus.co.nz.

CRUISE NEWS
Sydney cruise business to triple by 2020
A report commissioned by Carnival Australia 
suggests total spend by the cruise industry 
in Sydney will reach A$1.3 billion by the 
2019/2020 season, with cruise-related em-
ployment jumping from 3,150 to 10,000.
The report shows crew, operators and pas-
sengers spent A$400m in Sydney during the 
2010/2011 season.
The study predicts 36% this season, followed 

by 50% in 2012/2013 and 13% in 2013/2014, 
and a projected annualized growth rate of 5 
to 7%.
This season will see 214 ship visits, up from 
150 in 2010/2011.
Currently, Sydney can take two ships, but 
when plans are complete in 2013, three ships 
will be able to berth.
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CALL CRUISE HOLIDAYS  
0508 CRUISE (278 473)     |     (09) 523 7788

SAVE UP TO $6650 PER GUEST
& UP TO US$1,000 SHIPBOARD CREDIT PER STATEROOM

NEWExplore YOUR WORLD BROCHURE OUT NOW!
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12-day Imperial Jewels of China
BEIJ I NG TO SH A NGH A I 

From $3,599^ per person
Click here for more information

2012 SUMMER 
DOLLAR SAVINGS  
SAVE UP TO $3,000 PER  

COUPLE

^Conditions: Price listed in Australian dollars, per person, twin share 
and subject to availability. Offer valid only on new bookings for 2012 
sailings. Must book and pay in full by 18 March 12 and quote A10 at 
time of booking. Price is based on 14, 24 Jun 12, Cat E. Conditions apply.

Masters Conference 2012
The ICCA Masters Conference is an opportunity for 
travel agents to advance their sales and marketing 
skills (all referenced back to the cruise industry) in a 
conference environment whilst cruising on board an 
ICCA Cruise Line Member vessel. 
For the last 13 years the conference has been facili-
tated by USA based Scott Koepf and with the 2012 
event now released I thought it worth sharing some 
testimonials from our recent 2011 conference.
Esther Fraser: Mary Rossi Travel
“Best course I have attended in 31 years of travel”
Matt Halloran: Travelmanagers
“Loved everything about it, Scott’s seminars are 
second to none”
Jenny Fulton: RACT Travelworld
“Great conference, I would certainly recommend to 
any consultant to attend and learn”
Rosemary Thomas: HWT Niddrie
“Exceeded my expectations, I can’t wait to go back 
to the office and start work”
Eeha Foong: Jetset Kardinya
“Masters answered my question of what do cruise 
experts have that I didn’t, thank you!”
It is worth noting that topics covered at our Masters
Conference are not just aimed at owners and man-
agers. Something that can't be 'taught' but can be 
'caught' at Masters is enthusiasm - if you have the 
right attitude, ICCA Masters will benefit your career 
regardless of your role within the cruise industry. 

FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Register now for 
2012 on board QM2. 

Go to 
www.cruising.org.nz 

and click on the 
Masters Conference 

icon.

2012 Masters Conference on Queen Mary 2
Travel agents can experience one of the world’s most famous voyages - a 
transatlantic crossing - while boosting their cruising knowledge at this year’s 
International Cruise Council Australasia’s Masters Conference.
The Cruise Council has announced that its 2012 Masters event will be held on 
Cunard flagship Queen Mary 2 as she sails from Southampton to New York 
14-21OCT.
ICCA general manager Brett Jardine urges agents to register quickly, with 
participant numbers capped at a maximum of 50 agents plus partners.
A popular event on the cruise calendar, the annual Masters event is open to 
all agents currently holding ICCA accreditation and employed by an ICCA 
member travel agent. 
Mr Jardine said the 2012 programme would feature a series of seminars to 
help participants boost their cruise sales and improve their business. The ses-
sions will be led by Scott Koepf, a US-based trainer and cruise agent, who has 
overseen the past 13 ICCA Masters events.
After completing the course and a post-conference case study, agents will 
enter the prestigious Masters’ ranks.  
Mr Jardine said agents would also have plenty of free time to enjoy all the 
magnificent features of Queen Mary 2.
Priced at A$1795pp twin share for a guaranteed balcony stateroom, the con-
ference includes pre-cruise accommodation and breakfast in Southampton on 
13OCT and seven nights sailing to New York. 
For more details visit www.cruising.org.au TravelMemo   20120203    03FEB12    Page 13
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Reservations Consultant
CRUISE INDUSTRY

Cruise Holidays, one of NZ’s leading Cruise 
Wholesalers, are looking for a bright, outgoing 

consultant with a great sense of humour, excellent 
computer skills, friendly phone manner and an eye 

for accuracy.

If you have previous retail or wholesale travel 
experience in air, groups and cruising and would like 
to join our friendly team, please apply in writing to:

Fiona Miller
fiona@cruiseoffice.net

Applications Close: Friday, 20 February

®

Cruise Council Announces 
2011 Finalists
The International Cruise Council Australasia has 
announced the finalists for its prestigious 2011 
Cruise Industry Awards.
ICCA general manager Brett Jardine said there 
had been a strong field of candidates for this year’s 
awards and congratulated the finalists on their 
selection.
“This year’s Cruise Council Awards are the biggest 
yet and we are looking forward to celebrating the 
finalists and the winners on the night,” Mr Jardine 
said
The ICCA 2011 Awards dinner will be held in 
Sydney on Saturday 11FEB, and TravelMemo will be 
there to cover the event.
The New Zealand finalists are:
Cruise Agency of the Year - New Zealand
Cruiseabout: Ponsonby; Cruise Republic: Auckland; 
iCruise: Auckland; Lets Cruise: Auckland; United 
Travel Tower Junction: Christchurch
Cruise Consultant of the Year - New Zealand 
Kate Flynn: Harvey World Travel Timaru; Sue 
Grigg: Cruiseabout Ponsonby; Vanessa Platt: 
iCruise Auckland; Mark Smith: Lets Cruise Auck-
land; Sandra Toland: United Travel Tower Junction 
Rising Star - New Zealand  
Helen Mahoney: Lets Cruise Auckland; Adem 
Ozkan: Mondo Travel Orewa; Debbie Shaw: World 
Travellers Warkworth
Agency Promotion of the Year - New Zealand 
Manly United Travel’s “APT River Cruise Group 
Promotion”; Travelsmart Nelson’s “Holland America 
Inspection Promotion”; United Travel Hamilton’s 
“Cruise Expo”
Network Promotion of the Year - Australasia 
Mondo Travel (New Zealand)’s “Cruise Day Out”; 
up against Cruiseabout (Australia)’s “The Great 
Cruise Debate”; and Escape Travel (Australia)’s 
“Cruise Direct Marketing Campaign”.

Ann Mellor returns “home” to MSC Cruises
As reported in TravelMemo on 20JAN respected travel executive Ann 
Mellor has returned “home” at MSC Cruises after a five-year absence, 
and will head its New Zealand sales team.
Her goal: To further boost the Italian cruise line’s healthy growth in 
the region.
“Ann was a valuable member of our group and assisted greatly in the 
development and growth of the New Zealand market for MSC Cruis-
es,” said Lynne Clarke, managing director of MSC Cruises Australia 
and New Zealand.
“She returns back to the family fold after working for another travel 
company in Auckland for five years.”
 Mrs Clarke said Ann’s wealth of knowledge would be “valuable to our 
continued expansion within the market.”
“An additional benefit is Ann’s knowledge of our company and our 
ships as well as her ability to sell to the whole market encompassing 
both FIT and group business,” she said.
Ann, who began her new sales role on a full-time basis this week, re-
cently visited MSC Cruises’ Sydney headquarters for a general update 
on the cruise line which will launch a new exciting luxury ship – MSC 
Divina – in Marseille in late May this year.

Glory, treasure await RCL’s admirals 
RCL Cruises is giving New Zealand agents a 
chance to be one of the highest ranking of-
ficers when it comes to knowledge about its 
cruise lines– and win themselves one of three 
ultimate cruises*.  Travel agents simply have 
to complete all three training modules in the 
‘Cruising for Excellence’ e-learning pro-
gramme to earn an ‘Admiral’ title, and score a 
chance to win one of the three prizes - a cruise 
for two * on Royal Caribbean International, 
Celebrity Cruises and Azamara Club Cruises. 
It’s not too late to be in the running but ambi-
tious agents have to be quick as the competi-
tion closes on 12MAR12, and some further 
conditions apply.

Cruising for Excellence is an online 3D 
e-learning programme which allows agents 
to explore and learn about the key selling 
points of the ships in the three Royal Carib-
bean Cruise brands, as if they are onboard 
themselves. 
Upon completing each module, the partici-
pant earns a ‘Captain’ title for that cruise 
brand. Once the Captain status is achieved 
for all three cruise brands, the participant 
becomes an ‘Admiral”. 
“Fifty lucky agents have won gift cards for 
being one of the first to reach ‘Captain’ sta-
tus and now the race is on to find ‘Admiral’ 
winners of three incredible cruise prizes,” 

says Adam Armstrong, commercial 
manager, RCL Cruises Aust & NZ.   
According to Mr Armstrong, the revo-
lutionary online training programme 
has been very well received in Australia 
and New Zealand, with more than 1,000 
travel agents registered and participating 
within two months of its launch. There 
are currently 168 agents in both coun-
tries who have reached ‘Admiral’ status.
Cruising for Excellence is open to all 
travel agents in Australia & New Zea-
land.  Take part by heading to 
www.cruisingforexcellence.co.nz   
*Click here for full terms and conditions.
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10 Uniworld ships in “Best” list 
Ten of Uniworld Boutique River Cruises’ 
ships have been listed in Condé Nast Travel-
er‘s Readers’ Choice Survey for the top 40 
“Best River Cruise Ships” in the world with 
the River Queen (above) and River Beatrice 
landing the top two spots. 
The accolade comes on the back of Uniworld’s 
inclusion in Condé Nast Traveler’s Gold List 
in the “World’s Top 12 Cruise Lines” category.  
Uniworld general manager Scott Cleaver 
says the recent accolades should be seen as a 
further reinforcement to trade of Uniworld’s 
growing strength.
“Our five-star river cruise experience is truly 
a market leader globally and more Kiwis are 
cottoning on to that by choosing to experi-
ence a Uniworld cruise,” he says.
“We have invested in the market here with 

the appointment of dedicated Uniworld sales 
manager Greg Marett and we will continue 
to spread the message to trade throughout 
the country in 2012 about the opportunities 
that await for their clients choosing one of 
our boutique river cruises in Europe, Russia, 
Egypt, China, Vietnam and Cambodia.”
Cleaver reminds agents too that it’s not too 
late for clients to take advantage of Uniworld’s 
current Europe promotion, in conjunction 
with partner Singapore Airlines, whereby 
clients can save up to $3000 per couple when 
booking a 2012 Uniworld cruise of 14 days or 
more combined with a return Europe airfare 
flying Singapore Airlines. Offer ends 20FEB 
for travel prior to 30NOV12 and conditions 
apply.
Visit: www.uniworldcruises.co.nz or call res-
ervations on 0800 872 325.

HOSPITALITY
Google.com/HotelFinder shows shortcomings
Fergus Clark, United Travel’s Retail Business 
Manager, was quick to check out the new 
hotel search tool developed by Google (TM 
31JAN) and equally quick to report that it has 
its shortcomings.
He tried it out for Christchurch and found it 

gave options that included the Hotel Grand 
Chancellor, Latimer Hotel, and Chateau Blanc 
Suites, all of which, Fergus pointed out, are 
piles of rubble. 
He sees it as a strong argument for consumers 
to keep using a Travel Agent.

Huka Lodge appointment
New Zealand’s world-famous Huka Lodge has 
appointed Louis de Bièvre as General Man-
ager.
Mr de Bièvre, having initially studied law at 
the University of Utrecht, in The Netherlands, 
switched to the world of hospitality, graduat-
ing from the Centre International de Glion, 
Switzerland three years later. Graduates from 
this prestigious hotel management school are 
actively sought by the world’s finest hotels 
– which led to Louis spending two years at 

the Four Seasons in Philadelphia, USA, on 
completion of his studies.
In 1992, Louis de Bièvre arrived at Huka 
Lodge, having been appointed Assistant Man-
ager and spent three happy years with the 
property before leaving to create and operate 
several successful businesses in the local area.
Since 2009, Huka Lodge had retained his 
services on a regular basis as a consultant, so 
when the position as GM became available he 
was an obvious candidate to fill the role.

Rutherford Hotel to unveil conference plans
Jeff Shearer, chief operating officer of Heritage Hotel Management New 
Zealand, is expected to announce details of a large new conference centre 
for the Rutherford Hotel Nelson during the upcoming AIME event in 
Melbourne. 
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PEARL’S PEARLER
Paddy says to Mick “Christmas is on a 

Friday this year”
Mick says “I hope its not the 13th then”

INDUSTRY
Innovative Travel Co appointment
The Innovative Travel Co. Has appointed Louise Stephens as a 
wholesale consultant specialising in Eastern Europe and Italy.  
She comes to the specialist wholesaler with 15 years travel industry 
experience, more recently with HoT Groups, working on the Rugby 
World Cup.  Originally from Timaru, she brings valuable first hand 
knowledge and experience to the Innovative Travel team, having vis-

Maggie Hunt, who represents Marriott Hotels in New 
Zealand, is seen here receiving the chains of office as 
the new President of Skål Club of Auckland from ITN 
Travel Group MD Ross Manson, the outgoing president. 

Kiwi launch of LivingSocial Escapes
Daily deal operation LivingSocial Australia and New Zealand has 
expanded its global platform this week - announcing the launch of 
LivingSocial Escapes (www.livingsocial.com/escapes) in New Zealand 
market.
In its blurb, it says “You won’t need to spend countless hours deal-
ing with your nearest retail travel agency to plan your next holiday. 
LivingSocial Escapes continue to set new trends for consumers to 
organise their holidays offering affordable daily travel package deals 
to online shoppers.” 
LivingSocial Escapes New Zealand will initially offer members 
“incredibly priced” accommodation deals locally and in Thailand. 
All deals will be available to purchase for seven days – not just for 24 
hours like LivingSocial’s daily deals. After the first two weeks, each 
travel deal will be live from Monday to Sunday, unless sold out prior.
LivingSocial.com is the world’s second largest daily deals site.
TechCrunch quotes Tim O’Shaughnessy, CEO of LivingSocial as 
saying “We entered 2011 with three countries, now we are at more 
than 20, with 60 million members worldwide, and just around 5,000 
employees worldwide. We have been able to aggressively grow the 
business.”

Genting Malaysia Berhad, which owns the 6,118-
room First World Hotel at the famous Resorts World 
Genting in the Malaysian Highlands, has partnered 
with channel manager, SiteMinder, to distribute 
a combined 10,000-room inventory to third party 
booking websites to generate online bookings and 
optimise their distribution around the world.
Dubbed the ‘Fun City Above the Clouds’, Resorts 
World Genting is a huge, mountain-top resort com-
plex including the two, brightly painted 28-storey 
towers of First World Hotel, which is ranked as the 
world’s third largest hotel after Moscow’s 7500-room 
Izmailovo Hotel and the 6582-room MGM Grand in 
Las Vegas. 
Located 55km from Kuala Lumpur and drawing 20 
million visitors a year, Resorts World Genting boasts 
five hotels, a casino, 50 theme park rides, 100 restau-
rants, shopping centre, ‘mega’ stage productions, a 
large convention centre and a 3.4km long cable car.

ited many coun-
tries while based 
in the UK for two 
years, including 
Norway, Italy, 
Germany, France, 
Spain, Greece, 
Czech Republic 
and Egypt.

Louise 
at the 
Vatican
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