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NINGALOO REEF.
The world’s largest fringing 
reef accessible from 
the shore is home to a 
myriad of marine life all 
year round. It’s also one 
of the best places in the 
world to swim with the 
world’s largest fi sh, the 
whale shark, which can 
grow up to 16 metres long 
and migrates through the 
region from April to July 
each year.
Snorkelling on Ningaloo Marine Park, 
Western Australia

Hobbiton could pull 
150,000 tourists a year

Hobbiton, which last year attracted 30,000 visitors, is expected to 
welcome as many as 150,000 visitors a year by 2015 if plans for the 
expansion and development of the quaint set for the Lord of the 
Rings and Hobbit movies are approved.
Rings Scenic Tours, owner operator of the Hobbiton movie set out-
side Matamata, has lodged an application for a resource consent 
with the local District Council. In it, the applicants have detailed a 
three stage plan that would see the establishment of car and coach 
parking, paths and toilet facilities, followed by the development of 
the Hobbit Hole conference and incentives centre in a marquee-
styled building, and eventually as multi-purpose exhibition space 
containing movie stage sets and memorabilia, plus a Visitor Centre 
with restaurant/cafe, function areas and retail, and outdoor dining 
at the thatched Green Dragon Inn.
The recent filming of the two Hobbit movies had already involved 
the building in permanent materials of the Green Dragon, The 
Watermill, the Bridge and Jetty, the many Hobbit Holes and the 
landmark Bag End Tree.
In its application, Ring Scenic Tours estimates that visitor num-
bers to Hobbiton will grown the 45, 000 this year; 85,000 in 2013; 
100,000 in 2014; and 150,000 by 2015. The growth is predicated 
on the impact of the staged release of the two movies over the next 
two Christmases.
The applicant says around 75% of the visitors will be FITs in cars, 
with the balance arriving by coach or minibus, including a shuttle 
operation from Rotorua.
They estimate that 88% of visitors will be international,  ... Cont p2

http://www.motelsinnz.co.nz
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NEW ZEALAND TRAVEL OFFICER

A great opportunity has become 
available for a Travel Officer to join 
the Parliamentary Service’s Travel 
Office.  The Travel Office is a small 
and dedicated team that prides itself 
on delivering a pro-active high-
quality domestic travel service to its 
clients.

As a Travel Officer you will be 
responsible for ensuring that all 
domestic travel and accommodation 
requirements are correctly handled 
in a demanding and challenging 
environment.

You will need initiative, the ability 
to work both independently and as
part of a team with confidentiality,
maturity, and a commitment to 
delivering exceptional customer 
service.

To apply for or find out more about 
this opportunity, please request an 
application pack by emailing 
Jenny.Beech@parliament.govt.nz
quoting reference 12/13.

Applications close 
5pm Thursday 9 February 2012.

Parliamentary Service is an exciting
and complex organisation that 
provides a range of administrative 
and support services to members of 
Parliament.

Hobbiton could pull 150,000 tourists a year
Cont from p1.   .... with the biggest markets 
split 18% from Australia, 12% from Asia, 11% 
from the UK, 11% from the US and 10% from 
Germany.
The Tourism Industry Association last week 
wrote in support of the application, saying 
“If the soon to be released Hobbit movies are 

as successful as the LOTR trilogy, then the 
country as a whole can expect to see a real 
boost to visitor arrivals and expenditure in 
New Zealand beyond the end of 2012.
“Tourism.net.nz lists more than 59 tour com-
panies offering LOTR-related products.”

New Zealand’s Hobbit-forming ways
USA Today has just carried a big story on 
Hobbiton and Ian Alexander’s farm outside 
Matamata, where the movie set was created.
It tells of the farmer’s astonishment at being 
approached in 1998 by a location scout for 
permission to film Lord of the Rings on his 
property. Nowadays his woolshed is reborn 
as the Shire’s Rest cafe and function centre, 
thousands of fans visit the farm every year, 
the attraction’s website is offered in eight 
languages and Alexander’s son is GM of the 
operation.  
Filming of the two Hobbit prequels has now 
ended and the farm reopened to tourists, but 
all have to sign a non-disclosure agreement 
and keep the pix they take off the Web.
The ‘Shire’, in which movie mogul Sir Peter 

Jackson now has a holding, is significantly 
value-added with the retention of the Hobbit 
sets and a village of quaint Hobbit dwellings 
that will doubtless become one of New Zea-
land’s most famous tourist attractions. 
In related news, the Los Angeles Times Online 
has New Zealand on a List of 12 Places to 
Visit in 2012. It says that “ the country, which 
likes to call itself “home of Middle-earth,” 
has another bout of Tolkien movie madness 
coming up. 
“Naturally, the New Zealand tourism folks 
(http://www.newzealand.com/us/) stand 
ready with plenty of info on shooting loca-
tions. Vayama, a web travel agency, counts 
the country among its 12 “most sought-after” 
2012 destinations.”

Milford Sound access 
projects attract submissions
The Department of Conservation has so 
far received 196 submissions related to the 
concession applications for the Milford Dart 
tunnel and 20 submissions regarding the 
Fiordland Link Experience monorail.
The Southland Times quotes DoC spokes-
woman Juanita Tresidder as saying the 
department was unable to give “the break-
down of submissions in support or against, 
as we won’t be analysing all the submissions 
until after the closing date”. 
The deadline for submissions has been 
extended to 20FEB for the MDL tunnel 
application and to 19MAR for the Riverstone 
monorail application. 
DoC will hold public hearings to consider the 
submissions before a decision is made.

The new Real Journeys vessel MV Titiroa has 
been lifted into the water at Lake Manapouri 
and is to be officially launched on 25FEB.
The 55 tonne vessel, which is designed to 
carry 138 passengers, is the largest on the 
lake, and will be used to ferry Real Journeys 
guests on the first stage of their trip through 
Fiordland National Park to Doubtful Sound.
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Christchurch convention 
venue progress
Demolition of the quake-hit Christchurch 
Convention Centre is now under way but 
The Press reports that plans are afoot to bring 
convention business back into the city with 
the help of a $15 million expansion of the 
city’s Air Force Museum at Wigram.
Air Force Museum director Therese Angelo 
said the original plans to enlarge the museum 
space by 4200sqm had been further extended 
to 6200sqm of extra space, more than dou-
bling the museum building’s existing foot-
print of around 5000sqm.
The expansion would be able to cater for 800 
to 1000 people at a time.  
Christchurch & Canterbury Tourism business 
development manager Caroline Blanchfield, 
who is also manager of Christchurch & Can-
terbury Convention Bureau, told the paper 
the bureau was in talks with the museum on a 
way ahead for conventions in the city. 
While convention business was being held 
back by the lack of hotels operating in 
Christchurch, some are reopening as the cor-
don around the CBD is reduced. 
The Rendezvous Hotel Christchurch (previ-
ously the Marque Hotel), for example, is due 
to open on 01MAR. 
The Press says Christchurch’s role as a con-
vention hub helped boost the country’s gross 
domestic product by $100 million in the year 
before the city was hit by the earthquakes.

Camping education making a difference
Providing travellers with good information 
about camping in New Zealand is making a 
real difference to their behaviour, according 
to the New Zealand Responsible Camping 
Forum.
Campers are an important sector of New 
Zealand’s tourism industry, as they travel 
widely throughout the country, tend to stay a 
long time and spend money on a wide range 
of goods and activities.
Educational programmes, combined with a 
new fines regime, has resulted in more camp-
ers staying in holiday parks, Department of 
Conservation campsites and other designated 
areas, Forum Chairman and Tourism Indus-
try Association New Zealand (TIA) Advocacy 
Manager Geoff Ensor says.
The Forum brings together New Zealand’s 
leading campervan companies, the New 
Zealand Motor Caravan Association, local 
government representatives, government 
agencies and tourism organisations. 
The Forum is behind the ‘Where can I camp?’ 
campaign which provides camping infor-
mation to travellers hiring campervans or 
wanting to camp in New Zealand. It has also 
developed the www.camping.org.nz website 
which offers comprehensive information on 
camping in New Zealand.
“Most visitors want to do the right thing, 
but they need to have good information that 
clearly shows where camping is acceptable. 
Doing the right thing doesn’t happen by 
chance,” Mr Ensor says.
The Forum’s work over the past four years 
has focused on giving visitors better informa-
tion and achieving a united understanding 
of how to better manage camping around 
the country. Most of New Zealand’s major 
vehicle rental operators are giving responsible 

camping information to their clients, and the 
information is also available online, in car 
yards and on backpacker notice boards. 
For the second consecutive summer, the 
Forum is working with the Interislander and 
Bluebridge ferry companies which are hand-
ing out responsible camping brochures to 
campers crossing Cook Strait.
The www.camping.org.nz website is receiving 
about 60,000 hits a year, and the most viewed 
pages are those carrying regional informa-
tion.
The Freedom Camping Act passed last year 
allows councils to fine campers who ignore 
the rules, although the Forum is keen to see 
fines used as a last resort.

James Rolleston of Spaceships says all the 
company’s clients are given access to good 
information on camping in New Zealand, 
both before they arrive and when they pick 
up their campervans.
“Camping info is on our website, booking 
confirmations and point of sale at reception 
areas. The end result is happy customers as 
they are aware of where they can camp, and 
there is less free camping,” he says.
He notes that since the Freedom Camping 
Law was enacted, the company has received 
only six camping infringement fines from 
more than 1000 hires.
“Our travellers are all surveyed with up to 20 
questions on their return. These surveys show 
that most are staying in camping grounds, or 
other forms of accommodation.”

Kids play for free this winter 
at Mt Hutt
The Canterbury 
high-country town-
ship of Methven is 
set to attract record 
numbers of families 
to its ski fields this winter with a special offer 
of free food, accommodation and skiing for 
children.
Lying at the foot of Mt Hutt, the South 
Island’s biggest commercial ski field, Meth-
ven hopes to broaden its appeal to families 
through its Methven Kids 4 Free deal.
The deal, which will be available throughout 
the Mt Hutt 2012 winter ski season, offers 
every child under 10, accompanied by a pay-
ing adult, free return ski bus to Mt Hutt and 
Christchurch Airport to Methven transfers, 
free accommodation, and free meals. 
It also gives kids under 10 lift passes at Mt 
Hutt.
The deal is the initiative of the Mt Hutt Mar-
keting Group which comprises representa-
tives from the Methven business community, 
Mt Hutt Ski Area, Christchurch International 
Airport Limited, and Christchurch & Canter-
bury Tourism. 
Christchurch & Canterbury Tourism chief 
executive Tim Hunter anticipates the deal will 
be hugely popular, both here and in Australia, 
especially as Methven is only a one hour 
scenic drive from Christchurch International 
Airport.
“Mt Hutt has a great reputation in Australia 
and the opportunity to bring the kids here 
on a ski holiday for very little cost will prove 
irresistible for many parents,’’ Mr Hunter 
believes.
The Kids 4 Free offer can be booked online at 
www.kids4free.co.nz.
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AUSTRALIA

Rare penguin in Milford Sound
Southern Discoveries Kayak Guide Paul 
Park noticed a lone penguin near the Mil-
ford Sound Wharf over the weekend. It was 
the season’s first sighting of a rare Fiordland 
Crested Penguin or ‘Tawaki’. 
It marks the start of penguin moulting season 
that takes place every year from mid-January 

to early March. 
Douglas Keith, Southern Discoveries Milford 
Sound manager says the penguins also visit 
in early spring when they come to the fiords 
for the nesting season, delighting visitors 
and nature guides aboard Encounter Cruises 
operated by Southern Discoveries.

Photo: Paul Park

Waitangi action in Taupo
Voxy reports that next weekend’s Waitangi 
Day celebrations, will be a rocking and roll-
ing one for Taupo, with its Summer Concert 
featuring the double international line-up of 
The Doobie Brothers and Little River Band 
playing live on Saturday as well as the Kinloch 
Triathlon on Sunday.

More than 10,000 people will pack the 
Taupo Amphitheatre in Taupo’s Riverside 
Park on Saturday afternoon, while the Kin-
loch Triathlon will also experience record 
attendance this year with over a thousand 
entries already.

Kiwis invited to 
Play Melbourne
Victorian Tourism and Major Events 
Minister Louise Asher was in Auckland 
last Friday to launch the latest phase of 
the Victorian Government’s Melbourne 
tourism marketing campaign and the 
launch of www.playmebourne.co.nz.

Asher said.
“In keeping 
with the cam-
paign’s theme 
of exploring 
Melbourne 
on a whim, 
the winner 
will be drawn 
each week 
on Tuesday, 
and will fly to 
Melbourne 
for their 
weekend 

“This is the third major marketing campaign 
that Tourism Victoria has run in New Zea-
land, and our Play Melbourne campaign will 
run for five months,” Ms Asher said.
“Play Melbourne will invite New Zealanders 
to awaken their curiosity, be spontaneous, 
and explore Melbourne on a whim.”
The television commercial began airing on 
TVNZ last night and features a fun-loving 
trio as they take chances exploring the city. 
Along the way they meet intriguing, uniquely 
Melbourne characters who invite them to 
play games of chance, including a roll of an 
arrowed dice. The outcome of these games 
dictates the trio’s path through the city as 
they go left or right, up or down, discovering 
Melbourne’s surprises.
A number of versions will be aired – from 
15 to 60 seconds – plus a 75-second cinema 
commercial. The ads are backed by a catchy 
song, ‘Perfect Plan’, sung by Texan Sarah Jaffe.
Ms Asher also announced a strategic part-
nership between Tourism Victoria, Air New 
Zealand and Air New Zealand Holidays that 
would see great being offered to Kiwis to 
encourage them to come to Melbourne.
“A key feature of this campaign will be a three 
month competition, where New Zealanders 
can win a Melbourne weekend holiday,” Ms 

away just three days later on Friday.”
Ms Asher said New Zealanders appreciated 
Melbourne’s reputation as Australia’s most 
cultural, stylish, and events-focused city. She 
emphasised the message that the destination 
offered many reasons for repeat visits.  
“Melbourne is a creative, exciting, ever-
changing city with surprises around every 
corner. From our world class theatre produc-
tions, exclusive exhibitions and major sport-
ing events to our boutique shopping, cafes 
and hidden bars, Melbourne offers something 
new to discover on each visit,” Ms Asher said.
Visit www.playmebourne.co.nz
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One of 74 Whitsunday Islands, Hamilton Island is 
unique, offering an airport with domestic jet services, 
a 245-berth marina, and guest accommodation along 
the north-facing Catseye Beach ranging from tropical 
bungalows and a four star high-rise hotel to a beach-
front resort. There are also Yacht Club Villas, self-
catering homes for rent and the 60-pavilion deluxe 
hideaway qualia.
Hamilton Island guests can choose from a number of 
restaurants and eateries – tavern, bistro and family-
friendly to intimate fine dining – plus bars, some 
with entertainment, and even a pub with a Happy 
Hour.  
Waterborne activities range from a day trip on the 
reef to a week-long luxury yacht charter, bareboat 
yachting, skippered catamaran cruising or fully 
crewed motor yacht charters. You can also rent a rod, 
reel & motorised dinghy or use it to go exploring for 
a secluded beach.
Hamilton Island offers snorkel safaris and its beach 
sports options include hiring a kayak, Hobie cat, 
windsurfer or paddle board, and there are also jet ski 
tours, jetboat rides, wakeboarding and tube riding.
Visitors can play golf at the new Peter Thomson-
designed par 71, 18-hole course, the only champion-
ship course in Australia on its own island. 
There are quad bike tours and even a go-cart track, 
and the island has 350 golf carts for hire, making 
getting around the resort easy. While there is also a 
free shuttle bus, the 5km by 3.5km island can also be 
easily explored on foot.
Fitness facilities include gyms, tennis and squash 
courts and swimming pools, and there’s a driving 
range, target sports, and even a bowling alley.
Says aviation commentator Peter Clark, who visited 
the island as part of a Virgin Australia familiarisa-
tion “I have to say this is a great destination, ideal 
for families and couples, yet under-marketed in New 
Zealand. 
“It is easy to get to from Auckland, with the Virgin 
Australia flight to the island leaving Brisbane at 1215, 
providing an easy connection, with the terminal 
transfers free when travelling between Air New 
Zealand and Virgin Australia flights.”

Hamilton Island in The Whitsundays

Beach Club resort at Catseye Beach 
from the Reef View Hotel 

The Marina

The Palm Bungalows

One of the many pools

Standard room, Level 17, 
Reef View Hotel

Fish & chips at The Marina 
with cocky friends

All pix | Peter Clark



Deal of the Week DOWNLOAD HERE

Australia’s Travel Today reports that 
negotiations are continuing with at least 
two parties interested in buying Club 
Med’s Lindeman Island resort which 
closes its doors this week.
The resort is expected to command a 
price in excess of A$10 million.

The five-day Boyup Brook Country Music Festival, held from 15-19FEB12 
at Boyup Brook, 270km south of Perth, will feature the WA Country Music 
Awards and the Boyup Ute and Truck Muster plus arts and street perfor-
mances. The event will also stage Australia’s biggest Bush Poets Breakfast.

AAT Kings has launched its 2012/13 North-
ern Territory Short Breaks & Day Tours 
brochure, with plenty of options to suit all 
budgets and styles as they mix and match 
touring options into customised itineraries 
around the Red Centre, the Top End and the 
Kimberley.
There are half and full-day tours as well as 
Short Breaks ranging from two to eight days 
in length, plus smaller group Explorer Tours 
ranging from two to five days.
Says AAT Kings managing director Tammy 
Marshall: “2012/13 is a fantastic time to book 
clients on a Red Centre or Top End Short 
Break. The Red Centre is witnessing positive 
developments with Voyages Indigenous Tour-
ism, while Darwin is a hot spot to visit after 

being honoured with the title of one of Lonely 
Planet’s top ten places to visit in 2012.
“From the new Tali Wiru Intimate Dinner 
under the stars at Ayers Rock, to cruising the 
lush wetlands of Yellow Water Billabong in 
the Top End, AAT Kings’ Short Breaks & Day 
Tours programme offers fantastic inspiration 
for agents selling the Northern Territory.” 
AAT Kings’ Sightseeing Multi-Pass is a tool 
for clients wishing to book multiple day tours. 
With savings of up to 23% on offer, clients 
have the freedom to travel when they like on 
the Kata Tjuta and Uluru Sunset tour, Uluru 
Sunrise and Base Tour or Climb, or Uluru 
Sunrise and Guided Cultural Walk. This deal 
also includes National Park Entry fee. 
www.aatkings.co.nz.

92,000 service staff needed
Australia’s hospitality and tourism industry 
is so short staffed the government needs to 
import 36,000 cooks, waiters and bartenders 
immediately.
It is also looking for another 56,000 workers 
by 2015, according to Immigration Minister 
Chris Bowen. Under a new federal plan, tour-
ism and hospitality employers would be able 
to bring in workers on a two to three year visa.
Australiamagazine.co.uk says the vacancies
are caused by a number of factors; chief 

amongst which is the reluctance of Australians 
to do “menial” jobs.
“I hate to say it but there seems to be a sense 
of entitlement among younger Australians,” 
Tourism Accommodation Australia boss 
Rodger Powell said.
“They believe jobs in the service industry 
are too menial or too low paid and they have 
been brought up to believe they are destined 
for something better instead of starting from 
the bottom and working their way up as 
generations did before them.”

AAT Kings NT Short Breaks programme 

http://www.aimholidays.co.nz/files/deal_week/sydney%20sojourn%2025%20november%20to%2028%20november%202011.pdf


PACIFIC ISLANDS
TATS New Caledonia Self-Famils declared a success 

Lyn Macdonald, 
best report winner, 
with Simon Duffy 
& Virginia Hales 
of New Caledonia 
Tourism, receiving 
her bubbly and 
pastries shout.

Winning photo 
taken by 
Julie Pepper of 
United Travel 
Whitianga – 
photo is of 
Anse Vata Bay, 
Noumea

The TATS New Caledonia Unleashed Self-
Famil programme in 2011 has been hailed a 
success, offering many an agent the chance to 
explore the destination for themselves with-
out the restrictions of travelling in a group. 
In partnership with Aircalin, Le Meridien 
Noumea, Ramada Plaza, Hotel Royal Tera 
and ground operator Arc En Ciel Voyages, the 
limited-time deals were launched in MAY11 
and sold out within a couple of weeks. 
With an incentive of $50 cashback in return 
for a report on the destination, there was 
a large pile for TATS and New Caledonia 
Tourism to read through, also a decision to 
be made on who would win the prize for best 
report. 
The eventual winner was Lyn Macdonald of 
United Travel Hamilton, who not only pro-
duced a report on the destination, but also a 
small printed book of photos and comments, 
showcasing the important points and high-
lights of the destination. Macdonald says she 
always does up the books when she returns 

from her travels as they are fantastic selling 
tools for her clients. Lyn commented in her 
report that directly after her return she had 
“confidently sold two packages” as did other 
self-famil participants upon their return. 
One of the principal objectives of the famils 
being to empower New Zealand travel agents 
with knowledge on the destination thus 
stimulate more sales, these responses from 
participating agents have been extremely 
encouraging. 
Lyn Macdonald’s prize for best report was 
a bubbly and croissants shout for her office, 
which was delivered to her personally by 
Virginia Hales and Simon Duffy of New 
Caledonia Tourism. 
Also a winner was Julie Pepper of Travel 
Options United Travel in Whitianga, who 
won the prize for best photo. 
New Caledonia Tourism New Zealand says it 
is keen to repeat the New Caledonia 
Unleashed Self-Famil Programme in 2012. 

Sarangkita – totally different
For unique, sophisticated and very personal
holiday accommodation, Sarangkita is 
pitched as a must. This beachfront sanctuary
is described as the personal compound of 
Christiana Kaluscha and represents the 
essence of cosmopolitan Vanuatu living. A 
long-time Vanuatu resident, the well-travelled 
Christiana was for many years the chatelaine 
on board La Violante, one of Vanuatu’s most 
renowned charter yachts which hosted roy-
alty, celebrities, passionate sailors, 
divers and sybarites on cruises 
throughout the South Pacific. 
Christiana is a world-class cook 
with a culinary repertoire stretch-
ing across the world and she now 
opens her Balinese-inspired house 
to paying guests who, by arrange-
ment, can enjoy her food and share 
her knowledge of Vanuatu’s many 
islands while relaxing in the spa-
cious surrounds of the absolute 

beachfront Sarangkita. 
There is an in-ground pool, a reef-enclosed 
ocean pool, a beachfront faré for sunset 
drinks or lunch by the sea, a ‘piazza’ under 
the pandanus palms with a view to the ocean. 
The two accommodation suites are air-con-
ditioned and screened with views over the 
gardens and the sea. Those who ask nicely can 
also participate in one of Christiana’s cooking 
courses while taking a Vanuatu vacation.
www.sarangkita.com
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Cooks stats for DEC11
Total visitor arrivals in the Cook Islands for 
the month of DEC11 were up 7.6% increase 
on DEC10, while the full calendar year result 
showed 7.9% growth.
Source market numbers for DEC11 showed 
positive growth from New Zealand (+21%), 
Australia (+13%) and Europe (+7.1%). 
Markets showing declines for the month 
included UK (-6%), USA (-5.7%) and Canada 
(-19%) and Asia/Other Countries (-20%).

For calendar 2011, there were increases from 
New Zealand (+12%), Australia (+9.4%), 
Europe (+2%), USA (+2%) over 2010 arrivals. 
There were decreases for the UK (-11.3%), 
Canada (-10%) and Asia / Other Countries 
(-11%). 
New Zealand made up 39.1% of the major 
market share for DEC11, and 60.4% for 
calendar 2011.

ASIA
Hidden gem for women on Balinese hillside
With the popularity of the book and movie 
Eat, Pray, Love, Bali and in particular the 
Ubud region has seen a surge in popularity of 
wellness and relaxation getaways. 
Designed to capture the essence of Balinese 
culture, Chintamani Retreat and Spa is unlike 
any other destination in the area.
Located on the west coast of the island, Chin-
tamani is nestled in lush landscaped hillside 
gardens, alongside the Laing River Valley.  
The exclusive hideaway, opening in April, is 
specifically for women looking to take time 
out of their busy lives to enjoy some private 
seclusion or relax with friends. 
New Zealander Wendy Matthews is leaving 
her life as an Auckland barrister to move to 
Ubud, Bali, and run Chintamani. She hopes 
that the unique, all-inclusive offering of ac-
commodation, transfers, gourmet food, tours, 
health treatments and activities under one flat 
fee means guests can truly relax without wor-
rying about anything. Guests are treated to 
two spa treatments per day and can take yoga 
classes and eat beautiful, healthy cuisine – but 
no one will stop them having a cocktail at the 

end of the day.
The resort is offering a two-for-one special for 
all bookings during the opening week – 22-
29APR12 inclusive. 
www.chintamani.com.au

Sell an Autumn Getaway in Malaysia
If your clients are sick of the unsettled New Zealand weather and 
are looking for an autumn escape, Malaysia has an abundance of 
festivals and action to entertain and delight.

Malaysia’s premier cultural extravaganza 
Colours of 1Malaysia (26MAY) is back to 
dazzle everyone with traditional performances, 
colourful parades and exhibitions that show-
case the nation’s arts and crafts. 
Tadau Kaamatan (30-31MAY) is a harvest 
festival celebrated in Sabah and Labuan 
which marks the end of the harvesting season 
and the beginning of a new season. Visitors 
can watch traditional dances, musical perfor-
mances and participate in other activities. 

Colourful hot air balloons will take to the 
skies during the 4th Putrajaya International 
Hot Air Balloon Fiesta (15-18MAR). Themed 
‘1 World, 1 Malaysia, 1 Fiesta’, this event fea-
tures 23 balloonists from Belgium, USA, the 
Netherlands, France, Switzerland, Malaysia 
and Japan. 
The 2012 Formula 1 Petronas Malaysia Grand 
Prix (23- 25MAR12) is staged at the Sepang 
International Circuit. 
Clients can take advantage of the competitive
exchange rate and score bargains with 
Malaysia’s GP Sale. Held throughout March 
and April in conjunction with the F1GP, this 
nationwide carnival sale offers big discounts.
Fashionistas won’t want to miss the Malaysia 
International Shoe Festival (06-08APR) in 
Kuala Lumpur.

There’s poetry of music, song and dance at the 
Sabah Fest (05-06MAY). As well as engaging 
in theatre productions, visitors can also watch 
artisans work on handicrafts such as wooden 
carvings and hand-woven cloth. 
The Borneo Jazz Festival (10-13MAY) sees 
jazz groups from around the world converg-
ing at the Miri Resort City.  Around 7,000 
spectators and participants, comprising of 
locals, expats and visitors, are expected at this 
musical fiesta. 

CLICK
HERE

phone 
0508 396 842

Over 25 years of experience       Creative ideas
Worldwide destinations      Professional serviceSpecialist Wholesaler in Groups & Incentive Tours
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The World’s Leading 
Villa Resort & Spa
World Journeys reports that Six Senses’ 
Soneva Gili in the Maldives has won the title 
of “World’s Leading Villa Resort & Spa” at the 
prestigious World Travel Awards 2011 held in 
Doha this month. This compounds last year’s 
success when Soneva Gili won the World 
Travel Awards 2011 awards for ‘Maldives 
Leading Luxury Resort’ and ‘Indian Ocean’s 
Leading Luxury Resort’. Soneva Gili is also 
one of the only three Maldivian resorts to 
have been included in Condé Nast Traveller’s 
2012 Gold List.  
Dramatically perched on stilts above the 
Indian Ocean, the over water villas offer 
extraordinary luxury, space, privacy and 360 
degree sea views. With its Six Senses Spa, 
world class food and wine, dinner under the 
stars, cocktails on the beach, days spent div-
ing with manta rays, or sailing a traditional 
dhoni, Soneva Gili offers the stuff that dreams 
are made of.  
World Journeys offers 5-night packages at 
Soneva Gili priced from $4,950pp share twin, 

including return speedboat transfers from 
Male.  
Call 0800 117311 or email 
info@worldjourneys.co.nz

Singapore Tourism Board celebrates success by numbers
Singapore Tourism Board says the latest 
inbound visitor figures reveal Oceania visitor 
arrivals have passed the one million mark for 
the first time ever. 
Based on visitor arrival figures for 2011, 
Singapore welcomed 1.09 million travellers 
from Australia and New Zealand, compared 
to 989,000 in the same period last year.
The number of visitor arrivals from New 
Zealand alone has significantly increased by 
28%, jumping from 96,000 in 2010 to 123,000 
Kiwis arriving in Singapore in 2011, ending 
the year on a very strong note.
This increase has been attributed to more Ki-
wis taking to Singapore as a holiday destina-
tion, as a hub to Asia and the world, as well as 
to the increased air capacity with the launch 
of Jetstar’s direct route from Auckland to 
Singapore in late-2011. Looking ahead, 2012 
is set to see a further rise in New Zealand 
visitors, especially with much more happen-
ing in Singapore this year. 

Singapore’s ongoing transformation, new 
openings, as well as its long-standing hidden
gems, have also been a significant force behind
 the destination’s increasing popularity with 
Kiwis.
With the launch of even more hotels, including 
W Singapore, and eagerly-awaited attractions, 
such as Gardens by the Bay (above)with its 
iconic “supertrees” and the River Safari set to 
open in 2012, Singapore anticipates attracting 
even further attention from overseas travel-
lers in the coming months.
Sandra Leong, Area Director, Oceania, Singa-
pore Tourism Board says, “Singapore has seen 
a huge transformation in recent years and 
has grown from a little red dot to a leading 
holiday destination and travel hub. The latest 
visitor figures have exceeded our targets and 
expectations, further confirming that Sin-
gapore is growing as a destination of choice 
among Kiwis.”  
Visit www.yoursingapore.com 

THE AMERICAS
Hop On Hop Off Bus Passes
A Sightseeing Pass offers a great way to see 
a number of US cities offering strategically 
placed bus stops and interesting commentar-
ies. The Pass operates on an open dated basis 
for a 24-hour period that allows your clients 
to hop on/off as much as they wish.
There is no prebooking required – they 
simply go to the City Sightseeing ticket desk, 
exchange their voucher, and hop on the bus, 
open-top in some instances.
Rail Plus can offer such passes in New York, 
Los Angeles, San Francisco and Washington 

DC, priced from NZ$35 to NZ$78. Click here 
for details and bookings.
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EUROPE

The fastest way to Africa is with SAA

Quilt Tours of the US
Industry organisation Skal International has 
tens of thousands of members around the 
world and one of the things they are en-
couraged to do is to do business with other 
“skalleagues”.
Tucson, Arizona-based Ingo Blondal, who has 
been in Skal for over 40 years, runs NATO 
Ltd, a wholesale tour operation packaging for 
special interest groups; tours for wine lovers 
and gourmands, or connoisseurs of Country 
Western Music. They also cater to individuals 

who want to drive a rental car through New 
England to enjoy the colourful Indian Sum-
mer, etc., etc., details of which are at 
www.natoltd.com.
A new website http://Quilttour.net has also 
just been activated, catering to the huge quilt-
ing community worldwide with special Quilt 
Tours.
Those with a quilting club in their community 
are invited to check out the web sites.
Says Ingo: “We find the “niche business” 
interesting and quite rewarding. Do you?”

AFRICA / MID EAST

Louvre, Guggenheim under construction
Abu Dhabi’s Tourism Development & In-
vestment Company (TDIC) has released 
the expected opening dates for three major 
museums.
The much-anticipated Louvre Abu Dhabi 
opens in 2015, the Guggenheim Abu Dhabi 
(above) opens in 2017 and the Zayed National 
Museum in 2016.
Travelmole reports that substantial work has 
already been completed on the museums. 

Detailed architectural designs have now been 
finalised, as well as all foundation and piling 
work. 
Abu Dhabi has also announced that it will 
spend an estimated US$6.8bn on a new 
terminal at Abu Dhabi International Airport, 
which will accommodate 27 million passen-
gers a year when it opens in 2016. 
The terminal is seen as integral to the growth 
of Etihad Airways and Abu Dhabi’s tourism.

Topdeck gives away Africa adventure
Topdeck is giving away a 19-day adventure 
through South Africa, Namibia, Botswana 
and Zambia to celebrate the launch of its 
Africa programme.
Travellers are being invited to download a 
‘Big Five’ animal mask from the Topdeck 
website, strike a pose and then upload their 
photo on the Topdeck Facebook wall with the 
caption ‘Wild About Topdeck Africa’.
The best image will win a 19-Day Desert 
Tracker adventure featuring cultural encoun-
ters in Cape Town and the Kalahari Desert 
and incredible scenery including canyons, 
deserts, coastlines, waterfalls and mountains. 

Return flights are included.
Other prizes include Lonely Planet guides, 
tickets to the Lion King, Topdeck travel 
vouchers, zoo tickets and more. 
The competition closes 29FEB12.
Prize winners will be announced within two 
weeks of the competition closure date. Entries 
have already started rolling in and include a 
tree-climbing ‘rhinoceros’ and a ‘lion’ posing 
with a real zebra.
To enter visit www.topdeck.travel
*Terms and conditions apply. All prizes subject to avail-
ability. 

Warner Bros. Harry Potter tour tickets
Set to open on 31MAR12, the Warner Bros. 
Studio Tour London - The Making of Harry 
Potter is a behind-the-scenes walking tour 
which immerses guests into the world of 
film-making. The tour features authentic sets, 
costumes and props that showcase the British 
artistry, technology and talent that went into 
producing the successful movie franchise.

Tickets to three-hour, mostly self-guided The 
Making of Harry Potter tour cannot be 
purchased locally at the Warner Bros. Studio. 
The tours depart London three times daily 
and transfers take 90 minutes each way. 
Book the NZ$112 tickets with Rail Plus. 
Click here for details.

Olympic organisers release 120,000 London roomnights 
Thousands of London hotel rooms no longer 
needed for Olympic officials, media and oth-
ers during the Games have been put back on 
sale to the public.
About 600,000 room nights were booked by 
the London Organising Committee of the 
Olympic Games at more than 200 hotels, 
from budget to five-star but now more than 
120,000 are no longer needed.
Sandie Dawe, VisitBritain CEO, said: “The 
fact that such a wide spread of rooms in 

London will now be made available to the 
public is great news for overseas visitors. This 
is an important and timely boost for the sec-
tor.”
Miles Quest, a spokesman for the British 
Hospitality Association, said the number of 
nights being made available would equate to 
some 8,000 rooms adding that it will enable 
more people to book rooms in the centre of 
London, where it’s always busy in July and 
August.

http://www.railplus.co.nz/sights-and-transport/the-making-of-harry-potter-tour/pricesinfo.htm


Kiev – the go-to destination for 2012

G Adventures introduces G-Plus

Kiev, the Ukraine capital, was recently voted 
third in Lonely Planet’s Best in Travel: Top 
Ten Countries for 2012. The city boasts two 
UNESCO World Heritage Sites, and is fast be-

played within the Ukraine, with the final in 
Kiev. 
According to Conde Nast Traveller: 
“Ukraine’s richly historic capital is looking 

buzzing nightlife is gaining a reputation as 
second only to Moscow.  
The people of Kiev, and Ukraine in general, 
are appreciative of foreign visitors, with a 
friendly welcome and helpful service, with 
perhaps just a touch of Soviet-era brusque-
ness in places less touched by outsiders. The 
lack of familiarity with tourists – which is 
sometimes manifest in the surprise with 
which visitors are greeted and an occasional 
absence of English language signage – is very 
much part of the appeal of Kiev.
Kiev has a rich history, having been founded 
more than 1500 years ago. The “mother of all 
Slavic cities” it was completely destroyed dur-
ing the Mongol invasion in 1240 and again in 
World War II.
Kiev has many Soviet-era buildings and mon-
uments, including The Museum of the Great 
Patriotic War and the Rodin Mat (Moth-
erland) Statue: the 68m metal statue of the 

coming a major 
cultural destina-
tion for Europe, 
especially for 
those interested 
in travelling ‘off 
the beaten path.’
The city is 
gearing up its 
infrastructure 
and facilities 
to support the 
expected influx 
of visitors for 
two big events 
in 2012, and 
restaurants, bars, shops and hotels are also 
being reinvigorated to take advantage of the 
expected extra business.
The events are the Kiev Inaugural Interna-
tional Biennale of Contemporary Art ‘ARSE-
NALE’ - 17MAY-01AUG12 and the UEFA 
European Football Championship 2012 – 
08JUN-01JUL12.
In addition to the main exhibition event, ‘AR-
SENALE’ will present a parallel programme 
in a variety of cultural institutions, including 
state and private museums, art centres, gal-
leries and public spaces of Kiev. The city is set 
to come alive with a diverse range of events 
planned across Kiev throughout this period.
Kiev will host important matches of the 
UEFA European Football Championship 
2012, including the final on 01JUL. Most of 
the England and Germany matches will be 

forward to a 
bright future 
as a Europe-
an nation.... 
Its hilltops 
provide 
spectacular 
settings for 
outstanding 
historical 
buildings; 
every ridge 
crammed 
with a 
monastery or 
church. You 

can go to the opera for a fraction of London 
prices and eat good food in modestly-priced 
restaurants. Visit now before the hordes dis-
cover it.” 
The bustling Ukrainian capital is situated on 
the Dnipro River and has a population of 
close to three million people.  The Dnipro 
River divides the town in a north-south direc-
tion: the modern centre with surviving parts 
of the old city are on the green and hilly west, 
and the capital’s newer sections, characterised 
by large housing developments and indus-
trialised neighbourhoods, stretch out on the 
flat left bank. Discerning visitors will appreci-
ate the plethora of magnificent gold-domed 
churches, majestic architecture spanning 
many centuries, the strikingly vibrant art 
scene and the metropolitan pleasures of a 
chic café society; its world-class shopping and 

female warrior standing 
on a 40m pedestal. She 
holds a 12-tonne sword 
in her right hand and the 
USSR symbol in the left.  
 A Christian city since 
the year 988, Kiev has 
many fine churches, 
monasteries and cathed-
rals, including St Sophia 
Cathedral: one of the 
city’s two UNESCO 
World Heritage Sites.
Among many places 
of interest is Babi Yar, 
the ravine just outside 
Kiev which today is a 
memorial to the 100,000 
Ukrainians who were 
shot there by the Nazis 
during World War II. 

In response to consumer demand, G Adven-
tures has introduced a dedicated brochure 
called G-Plus, highlighting its newly expand-
ed Comfort program of more than 150 tours.
Led by some of the most experienced and 
knowledgeable local CEOs (Chief Experi-
ence Officers), G Adventures’ Comfort tours 
feature more inclusions like transfers, meals 
and on-trip activities; hand-picked accommo-
dations with extra amenities and services; and 
upgraded transportation including planes, 
trains and private vehicles.  
“While we’re still doing the same genuine and 
unforgettable Comfort experiences, we have 
created this dedicated brochure to be able 
to better highlight the depth and quality of 

product that we have in the Comfort range,” 
said Pete Rawley, Head Honcho for G Adven-
tures Australia and New Zealand.
“Adventure and comfort aren’t mutually ex-
clusive – just because you stay in a nice hotel 
at night, doesn’t mean you can’t get a real 
picture of the culture of your destination.”
Travellers on G-Plus trips still enjoy the 
features of G Adventures’ tours including 
authentic immersion, price and value, lifetime 
deposits, 24/7 service, no single supplement, 
more departures, and sustainable travel. 
For more information, a complete list of 
G-Plus tours or to order a copy of the new 
brochure, click here.

TOUR PRODUCT

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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AVIATION
   
MANAGER CORPORATE AFFAIRS (NZ) 

AND MARKETING SUPPORT

This position is  based in Auckland.
Applicants wishing to be considered 
should have at least 5 years recent, 
relevant experience in the New 
Zealand airline/travel industry with 
suitable qualifications.

Those interested are invited to 
send their application and cv to  
aklcz@csair.co.nz  by 10 February.  

A Position Description can be 
obtained through this link

Over 120 European destinations ... now that’s Wunderbar!

ARU signs Qantas for Sevens
The Australian Rugby Union has announced that Qantas, the 
long-time partner and supporter of Australian Rugby and the 
Wallabies, will become the new naming rights partner of the 
Australian Men’s and Women’s Sevens teams.
For the next four years both the Men’s and Women’s Sevens sides 
will compete around the world with the Qantas logo on the front 
of their jerseys and be known as the Qantas Men’s Sevens and 
Qantas Women’s Sevens teams.
The announcement of the new partnership ahead of next week-
end’s fourth leg of the HSBC Sevens World Series, the Hertz 
Sevens in Wellington.

Virgin - Skywest alliance plan
Virgin Australia has announced plans to expand its alliance with 
WA regional carrier Skywest Airlines to provide integrated travel 
solutions tailored to corporate customers wanting a combined 
suite of charter, domestic and international services.
Competition regulator the ACCC has granted interim approval 
for a proposed corporate alliance.

US Airways measures up American Airlines
US Airways is reportedly studying possible deals to acquire 
American Airlines.
Bizjournals.com quotes US Airways CEO Doug Parker as saying 
they have hired consultants to explore options. Delta, too, has 
been named as a possible buyer.
American’s parent, AMR Corp, filed for Chapter 11 bankruptcy 
protection from creditors last November, and its Chairman and 
CEO Tom Horton has warned employees that outside parties 
could try to sell or break up American. 

Hamilton runway extension approved
Approval has been given to extend Hamilton International 
Airport’s runway to just short of 3000m at any time over 
the next 15 years.
New approvals and recommendations allow for an extend-
ed runway, taxiways, extended apron, associated air noise 
boundary changes and include land designations at both 
ends of the runway for the protection of runway lights and 
navigation aids to allow the implementation of instrument 
landing system high intensity lighting.
In time, Hamilton airport’s vision is to become a low-cost 
secondary airport gateway into New Zealand.
Chief executive Chris Doak described the approvals as 
long-term goals.
He said Hamilton Airport’s competitive advantage now is 
that it has the ability to extend the runway for long haul 
international connection for the central North Island. 
“There are clear parallels to the secondary airport mod-
els developed in other parts of the world including Gold 
Coast, Avalon, and Stansted airport in the UK,” says Mr 
Doak.
“Gold Coast’s approach to the Queensland market is 
particularly relevant given they have established a business 
case for secondary connection directly with Asia, even 
given their proximity to Brisbane airport just one hour up 
the road. It is clear that airlines require different airport 
sizes and locations to meet their needs. We believe Hamil-
ton will be able to offer an airport that is very attractive to 
many international carriers in the future with an extended 
runway,” says Mr Doak.
“These are long term goals and this is not going to hap-
pen tomorrow. There is still significant activity required 
to complete the business case and capital funding mod-
els. Approvals will allow the airport to begin to identify 
suitable partners to help make this project successful. It 
represents a major milestone in the airport’s history of 
development,” he says.

Spanair closedown disruption 
Spain’s government has launched legal action against the 
now-defunct airline Spanair for allegedly violating the coun-
try’s aviation regulations by suddenly ceasing operations.
An estimated 22,000 passengers who had booked seats on 
more than 220 cancelled flights have been left looking for 
alternative arrangements and reimbursements.
Spanair, owned by a consortium based in the northeastern 
region of Catalonia, shut down its operations last Friday 
because of a lack of funding.
Spanair, which employs 2,000 people, said in a statement on 
28JAN it folded after Qatar Air halted takeover talks and the 
Catalonia government indicated it would no longer supply 
funds. The final flight landed at 10 p.m. on 27JAN. TravelMemo   20120131    31JAN12    Page 12
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CRUISE NEWS

Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Athens to Istanbul
per person

, Twin/Double

Wind Star

GREEK ISLES AND TURKISH DELIGHTS 

7 departures in 2012

NZ$3849

CLICK HERE FOR DETAILS
Outside cabin

7 nights 
from

Includes: 7-Night cruise, accommodation 
in an Oceanview cabin.
 2 Free nights in a luxury hotel when booked 
by 24FEB12.* 
Superb dining, with all main meals included 
during cruise.
 One free transfer to or from the yacht.
 Tips, gratuities and luggage-handling fees.
 Port taxes, local taxes and fuel surcharge.
 *Special conditions.

Baltic Sail & Save
Your clients can see more of the Baltics with Windstar’s current Sail & 
Save offer, sailing on the 312-guest Wind Surf.
Treasure of Northern Europe
Lisbon to Oslo  OR  Oslo to Lisbon
11 days, two free hotel nights, from NZ$3,445pp. 
These sailings between Lisbon, Portugal and Oslo, Norway visit Le 
Havre, Dover, Antwerp and Amsterdam (overnight) departing 16JUL 
and 26AUG12.
Capitals of Scandinavia
Oslo to Stockholm  OR  Stockholm to Oslo
7 days, with two free hotel nights, from NZ$3,860pp.
These sailings between Oslo, Norway and Stockholm, Sweden visit 
Stromstad, Sweden; Copenhagen, Denmark (overnight); Rugen, Ger-
many; and Bornholm, Denmark, departing 27JUL and 19AUG12. 
Best of the Baltic
Stockholm to Stockholm
8 days, two free hotel nights, from NZ$5,060pp
Sailing roundtrip from Stockholm, Sweden, the cruises on 03AUG12 
and 11AUG12 visit Mariehamn, Finland; St. Petersburg, Russia (over-
night); Helsinki, Finland; Tallinn, Estonia; and Sandhamn, Sweden.
Call Francis Travel Marketing on 09-444 2298 for details and bookings.

Hot deals next summer with Royal Caribbean 
Royal Caribbean has launched a number of New Year 
hot deals which offer big savings on a range of New 
Zealand, Queensland and Pacific Island cruises for next 
summer, including the opportunity to sail on its new 
megaliner, Voyager of the Seas (right)
Discover Godzone on a 14-night New Zealand Discov-
ery cruise, priced from $2269*, representing savings of 
up to $660, on the giant Voyager of the Seas, the largest 
megaliner in NZ waters next summer. Royal Caribbean 
is offering a range of departures for this cruise between 
08NOV12 and 09APR13. 
Bookings at this price, and for the other cruises listed 
below, must be made by 29FEB12. 
Other New Year hot deals include:
Tahiti and New Zealand, 17 nights on Radiance of 
the Seas, departing from Honolulu on 24SEP12, and 
08APR13 and 19APR13. This cruise is priced now from 
$2930*, with savings of up to $850 per person on the 
brochure price. Port calls include Papeete, Moorea, Bora 
Bora, Wellington, Picton and Sydney.  
Tropical Queensland, 11 nights on Rhapsody of the Seas, 
departing from Sydney, and calling at Brisbane, the 

Whitsundays and an overnight stay in Cairns. Priced from 
$1575*, with savings up to $670pp. This cruise has regular 
departures from 18NOV12 to 09APR13.
South Pacific Splendour, 10 nights on Rhapsody of the 
Seas, departing from Sydney, and visiting Noumea, Vila, 
Lifou, Mystery Island and Isle of Pines. Priced from 
$1629* if booked now, with departures from 18DEC12 
through to 01MAR13.
Tasmanian Explorer, 7 nights on Rhapsody of the Seas, 
departs from Sydney and visits Melbourne, Burnie and 
Hobart. Cruises booked now are priced from $1169*, of-
fering savings of up to $460pp.
Pacific Island Fusion, 14 nights on Voyager of the Seas, 
departing from Sydney and calling at Noumea, Lautoka, 
Auckland, Tauranga, and Wellington. Priced from $2599* 
if booked by 29FEB12, with savings of up to $630pp.
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CALL CRUISE HOLIDAYS  
0508 CRUISE (278 473)     |     (09) 523 7788

New Year SALE BOOK BY 

31 JA
N 2012! SAVE UP TO $7070 PER GUEST

& RECEIVE UP TO US$1,000 SHIPBOARD CREDIT PER STATEROOMCONDITIONS APPLY

Silver Explorer makes it to Elephant Island
After multiple attempts over the past 
decade, Silver Explorer and her expedi-
tion team finally accomplished a land-
ing on Elephant Island off the coast of 
Antarctica last Thursday. 
Point Wild, Elephant Island is the loca-
tion where survivors of the Shackleton 
Expedition lived under two lifeboats for 
more than four months in 1916 while 
hoping for rescue.  
Robin West, Silver Explorer’s expedition 
leader and his team of nine, including 
biologists, geologists and an historian, as-
sisted 120 guests on zodiacs one at a time, 
to explore this historic site, which is one 
of the most desolate and isolated places in 
the world. 
The zodiacs also passed through a small 
channel into West Bay which provided 
great views of Cape Wild and the Furness 
Glacier cascading into the ocean watched 
by chinstrap penguins, several male fur 
seals and one Weddell seal relaxing on an 
exposed beach platform.
Silver Explorer’s unstructured itinerary to 
‘Cruise and Explore the Antarctic Penin-
sula,’ allows the Captain and the Silversea 
team to determine the exact itinerary as 
the voyage progresses, as sea and weather 
conditions can vary so much in the Polar 

Regions.  Both guests and crew can take 
full advantage of the available conditions to 
explore as many sights and make as many 
zodiac excursions and landings as possible.
Your clients can combine true expedition 
cruising with an elegant, all-suite onboard 
lifestyle with Silversea Expeditions. Silver Ex-
plorer has two 10-day Antarctic expeditions 
departing Ushuaia (Argentina) on 03DEC12 
and 13DEC12,with all-inclusive fares priced 
from US$10,999 *pp, double occupancy.
Silver Explorer, a purpose built expedition 
ship with a fleet of sturdy Zodiac boats, 
cruises from Ushuaia through the Drake Pas-
sage and then explores the Antarctic Penin-
sula for five days before returning to Ushuaia 
via Drake Passage. 
*Price is per person, based on two people 
sharing a View Suite and includes all shore 
excursions, port charges, government fees 
and taxes. Fares for voyages embarking/dis-
embarking Ushuaia include economy class 
charter air service between Buenos Aires 
and Ushuaia, plus transfers between Ushuaia 
airport and pier, on day of embarkation and 
disembarkation.
Call 0800 701 427 for details.

Costa Crociere Concordia compo
Costa Crociere has announced a compensa-
tion proposal for guests who have returned 
home after the 13JAN Costa Concordia inci-
dent. 
The proposal was the result of negotiations 
between Costa Crociere and consumer as-
sociations protecting guests’ interests, with 
the support of multiple tourism and travel 
industry associations. In Italy, the company 
has already reached an agreement with the 
National Council of Consumers and Users, a 
national organization.
The families of the deceased and guests who 
were injured and required medical treat-
ment on site will be covered under a separate 
proposal that will take into account their indi-
vidual circumstances.
The compensation package for Costa Concor-
dia passengers who have returned home in-
cludes a lump sum of 11,000 euros per person 
as indemnification, covering all patrimonial 
and nonpatrimonial damages, including loss 
of baggage and personal effects, psychological 
distress and loss of enjoyment of the cruise 
vacation.

It also covers reimbursement of 
• the value of the cruise, including harbour 
taxes;
• air and bus transfers included in the cruise 
package;
• travel expenses to reach the port of embar-
kation and return home;
• any medical expenses resulting from the 
cruise;
• expenses incurred onboard during the cruise.
This compensation package is higher than the 
current indemnification limits provided for in 
international conventions and laws currently 
in force. The 11,000 euro lump-sum payment 
is offered to all Costa Concordia passengers, 
including nonpaying children, regardless of 
their age.
Costa also has pledged not to deduct from 
this sum any amount paid by any insurance 
policy stipulated by guests. In addition, the 
company will return all goods stored in cabin 
safes, where retrieval is possible.
Costa Crociere also has pledged to provide a 
program for psychological assistance to any 
guests that request it.

Cruise 7 Pay 4 with Captain Cook Cruises Fiji
Captain Cook Cruises Fiji is offering massive
savings with its Cruise 7 nights Pay 4 nights 
deal on all 7-night cruises including its 
Yasawa Islands Cruise, Discovery Heritage 
Cruise and Discovery Cultural Cruise.  
Seven night fares are A$1700pp in stateroom 
accommodation, normally A$2678pp includ-
ing all meals, tours and onboard facilities.
This deal is valid on stateroom accommo-
dation only, with Early Booking Saver fare 
still available on Cabin and new Tabua Suite 
prices aboard the 120-passenger, fully accom-

modated MV Reef Endeavour cruise ship.
The deal is valid for sale until 17MAR12 and 
valid for travel from 01APR12 to 31MAR13.

TravelMemo   20120131    31JAN12    Page 14



HOSPITALITY

RAIL TRAVEL

Train to the Arctic  
For something unique in Canada, World Journeys is offering a new locally 
escorted package that takes a step back in history, to an era when European 
fortune seekers and fur traders had grand territorial ambitions and plans for 
Canada’s north. 
The Train to the Arctic starts in downtown Toronto and winds its way north-
west along the shore of Georgian Bay and the Muskoka Lakes. After breaking 
the journey in Cochrane Ontario and its Heritage Village, guests continue 
onboard the “Polar Bear Express” to the Arctic shores of James Bay and the 
community of Moosonee. They then enjoy a thrilling freighter canoe ride across 
to Moose Factory Island for two nights in this historic trading centre. 
Travelling on southwards aboard the fabled Algoma Central Railroad they then 
transfer by boat to the wilderness retreat, set in a game reserve which is also 
home to black bears, moose and bald eagles. 
After a remote wilderness experience with great comfort and food they travel 
by Canadian Bush Plane and land transport along the Eastern shore of Lake 
Superior to Sault Ste Marie and Toronto Airport.  
Priced from $5,886pp share twin, this includes 9 nights accommodation, trans-
port by rail/road/plane, sightseeing, all meals at the Wilderness Lodge, a tour 
escort, and all taxes.  
Contact World Journeys 0800 117311 or info@worldjourneys.co.nz

Stay & Play with Rocky Mountaineer

New Google hotel search tool
Google has launched a new search tool for travellers looking 
to explore their hotel and attraction choices before takeoff.
The experimental Google.com/HotelFinder site provides 
holidaymakers with a number of avenues to select a hotel, 
then book it.
Like any Google search engine, travellers can search for a 
property by typing the name into the bar or select a destina-
tion and then filter through options by selecting preferred 
check-in and check-out dates, price or hotel stars.
After hitting search, the engine then supplies the viewer 
with a selection of choices. 
Travellers can then click a hotel, see its location using 
Google Maps and flick through photos of the hotel.
Once the hotel shopper has selected their desired hotel 
they can then check out prices on various online booking 
engines including Expedia, Hotels.com or Booking.com to 
name a few. 

Councils must stop gouging 
small business says MANZ
Local authorities must stop viewing small 
businesses as revenue pools and start treating 
them as partners, says the Motel Association 
of New Zealand (MANZ).
Motel-owners are tired of the never-ending 
pile of compliance costs heaped upon them, 
which in some cases appear to be spiralling 
out of control, MANZ chief executive Michael 
Baines says. 
A case in point is the Rotorua District Coun-
cil, which charged an hourly rate of $278.76 
to conduct an audit of a motel to check on 
the Independently Qualified Person (IQP) 
inspection done as part of the building’s 
compliance. The IQP inspection is required to 
obtain a building warrant of fitness to ensure 
it can legally operate.
“This is simply outrageous and nothing short 
of price-gouging. To charge well above the 
going rate a range of professional costs shows 
many local bodies have a monopolist mindset 
when it comes to setting some of their fees,” 
says Baines. 
“We realise that as small business-owners 
moteliers need to comply with rules and regu-
lations which ensure the safety of themselves 
and their guests. Our members are happy to 
do this as long as costs are kept to a reason-
able level.” 
Baines says local government needs to take a 
partnering approach to small businesses such 
as motels, encouraging growth and invest-
ment by keeping fees and charges to a more 
reasonable level.
“The best outcome for New Zealand in these 
tougher economic times is for both local and 
central government to foster small business, 
not heap onerous costs upon them.”

When the Discovery Channel 
launched its “The World Is Just 
Awesome” campaign with a rendi-
tion of the infectious camp song, 
“I Love the Mountains - Boom De 
Yada,” it captured the attention
of millions across the globe. As 
an award winning provider of rail 
journeys through the Canadian 
Rockies, Rocky Mountaineer 
was inspired to produce its own 
version, showcasing some of the 
most beautiful scenery in the 
world. Check it out here, and then 
click here for the Rail Plus Rocky 
Mountaineer Stay & Play offer.
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http://www.youtube.com/watch?v=vMItxWb9VNE&feature=youtu.be
http://www.railplus.co.nz/specials/rocky-mountaineer-stay-and-play-promotion/
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PEARL’S PEARLER
The truth we live;

The lies we tell.

LATE BREAK
Contiki’s California Rock Reveal
Contiki Holidays has announced that April’s 
Coachella festival in California will be the 
2012 destination for its now famous Rock 
Around the World agent incentive.
2012 coincides with the youth market leader’s 
50th anniversary so this year’s Rock Around 
the World promises to be bigger and better 
than ever. 
The top five New Zealand consultants will be 
joined by Contiki’s top-selling agents from 
around the world for a 10-day experience of 
a lifetime. This lucky group will be treated 
like true rock star royalty with tickets to one 
of the world’s hottest gigs, return airfares, the 
exclusive Contiki tour and a host of never 
included before experiences. 

They will travel to Indio, California, for a 
huge line-up including The Black Keys; Dr 
Dre & Snoop; Radiohead; Pulp; Florence + 
The Machine and more.
The lucky agents will also experience an ex-
clusive Contiki USA tour visiting Los Angeles, 
Palm Springs, Paso Robles, Santa Barbara, 
San Francisco, Lake Tahoe and Las Vegas.
Every Contiki booking made up until 16MAR 
(must be of six days or more and for travel 
in 2012) takes agents closer to scoring one of 
the 5 sought-after spots on the greatest Rock 
Around the World of all time.
Visit the promotions and deals section of 
www.contiki.co.nz/agents or contact your 
local Sales Executive. 

New Brokers in Travel Managers family
Travel Managers Group in New Zealand has 
welcomed three new travel brokers as it con-
tinues to expand its team. 
Kristina Parkinson of Remuera, Dunedin-
based Vincent George and Blenheim’s Tania 
Randall have joined Travel Managers, with 
Kristina commenting: “The marketing sup-
port have been fantastic and it’s helped me 
promote my business better. The training has 
been far superior than anything I’ve ever ex-
perienced before and I can’t wait for the next 
training webinar.”
Dunedin based travel broker Vincent George 
says he is delighted to be back in the industry 
after selling his ‘bricks and mortar’ agency 
and patiently waiting out a restraint of  trade 
period.   
“Since joining Travel Managers, I’ve been able 
to really focus on my clients’ requirements 

with the  excellent support and systems that 
Travel Managers provide.”
Tania Randall from Blenheim says she did 
some investigation before joining Travel 
Managers after brokering for another Compa-
ny for six years. “I found the broker support, 
marketing and training opportunities were 
quite superior from what I had already expe-
rienced. It has enabled me to look at ways of 
expanding my business opportunities.”
Travel Managers Operations Manager, Angela 
Barr says “More and more consumers are 
starting to use personal travel managers due 
to their attention to detail, client support and 
experience. Kristina, Vincent and Tania each 
bring a wealth of travel industry experience 
and knowledge to Travel Managers and their 
clients, and we’re thrilled to have them on 
board.” 

Top left: 
Kristina Parkinson

Top right: 
Vincent George

Bottom right: 
Tania Randall

Sunlover Reef Cruises will this week celebrate 
the relaunch of its 400 seat vessel, Tropic Sun-
seeker following a $700,000 refurbishment.
The extensive upgrade includes fresh paint, 

Sigatoka River Safari employs Fiji’s first female drivers
Sigatoka River Safari has ‘done the unthink-
able’ in Fiji and hired a Fijian female jet boat 
Captain and Fijian female ATV driver, mak-
ing them the first company in Fiji to employ 
women in these positions.
Jordana Whippy or “Captain Joey” was re-
cently hired as a Sigatoka River Safari Jet Boat 
Captain and Josephine Traill or “JT” as she is 
called as an ATV (All Terrain Vehicle) driver. 
The two young women have achieved jobs 
that most people would think impossible to 

do in Fiji, let alone for females to do them. 
Jordana undertook six weeks of vigorous 
training in Jet Boating in New Zealand under 
the watchful eye of Neil Ross, a pioneer of Jet 
Boating with over 20 years experience.
Josephine, fresh out of hospitality school, 
was looking to gain some work experience 
and when the opportunity came up for an 
ATV driver/guide for the new and original 
Off-Road Cave Safari, Josephine was only too 
happy to try out for the position. 

new windows, carpet, seat coverings and 
engine.
The air-conditioned fast catamaran will 
depart Cairns daily, bound for Sunlover Reef 
Cruises’ outer reef pontoon at Moore Reef.
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