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Carnival safety audit announced
Carnival Corporation, the parent company of Costa Cruises and 
nine other cruise lines has announced a comprehensive audit and 
review of all safety and emergency response procedures across all of 
the company’s cruise lines.
Carnival Corporation & plc and the cruise industry as a whole 
have maintained an excellent safety record over the years. “How-
ever, this tragedy has called into question our company’s safety and 
emergency response procedures and practices,” said Micky Arison, 
chairman and CEO of Carnival Corporation & plc. “While I have 
every confidence in the safety of our vessels and the professionalism 
of our crews, this review will evaluate all practices and procedures 
to make sure that this kind of accident doesn’t happen again.”
The review is being led by Captain James Hunn, a retired U.S. 
Navy Captain and currently the company’s senior vice president of 
Maritime Policy & Compliance. Following a 32-year career in the 
Navy, Hunn has held senior positions at Carnival Corporation & plc 
for nearly a decade, focusing on corporate-wide efforts to establish 
maritime policy standards, while overseeing the company’s health, 
environmental, safety, and security practices.
Hunn and senior health and safety executives from each of the lines 
will review all safety and emergency response policies and proce-
dures, officer and crew training and evaluation, bridge management 
and company-wide response and support efforts. Hunn will report 
to the Health, Environment, Safety & Security Committee of the 
Board, and to Howard Frank, vice chairman and chief operations 
officer of Carnival Corporation & plc.               ....  Cont p12

http://www.motelsinnz.co.nz
http://www.topdog.co.nz
http://www.nzonline.org.nz/nz-online-useful-links
http://www.koreanair.com
http://www.innovativetravel.co.nz/current_specials


TravelMemo   20120124    24JAN12    Page 2

NEW ZEALAND

We are looking for existing and potential 
Travel Brokers to join our successful team 

around New Zealand.

A member of Just Tickets Ltd.  Just Tickets Ltd is a wholly owned 
subsidiary of Stella Travel Services, 66 Wyndham Street, Auckland

NOW

Start 2012 by exploring a Brokerage business with us – one  
of the largest and most successful Travel Broker businesses  

in New Zealand with Great Team commaraderie.

Recruiting 
Travel Brokers

Our points of difference are:
•  Outstanding commission splits up to 95%

•  Monthly Overrides are paid
•  Total ownership of your client data base

•  Technology secure to your business
•  No monthly Brokerage technology bills

•  With over 50 Key Air/Land suppliers
•  Free personalised websites with up-to-the-minute  

Hot Deals & other ‘E’ advantages for customers
•  Non-branded opportunities

•  An Advisory Group supporting the needs of the Team

Call Wendy in confidence: 
(09) 307-1849 wdarcy@thetravelbrokers.co.nz

Check out when Wendy is next in your region and can arrange a meeting

Work plan for improving the Government’s Tourism Dataset
The Ministry of Economic Development says 
it wants to make sure its tourism data meets 
the needs of the industry and researchers as 
well as Government.  Following a consulta-
tion process they have developed the Tourism 
Domain Plan.  This sets out the overarching
strategy for improving the MED’s set of 
tourism data and making it work better for 
everyone.
The ministry is making big changes to the 
data set but it is essential there is continuity
so that historical comparisons can still be 
made.  For that reason the changes are going 
to be implemented steadily over the next five 
years, with the dataset fully refreshed by 2017.
They have developed nine key work streams 
to redevelop the data set:
>> Redeveloping the International Visitor 
information, including redesigning the 
International Visitor Survey and developing 
an education tourism series and cruise series. 
Work begun already.
>> Develop new Regional Indicators to 
provide more accurate and timely informa-
tion for regional investment and planning 
purposes.
Work begun already.

>> Introduce scenario planning as a forecast-
ing method to bolster the forecasting process. 
Work begins MAR12.
>> Provide more information on tourism 
businesses to gain an understanding of their 
growth, innovation, productivity and efficiency.
Work begins JUL13.
>> Improve the range of short term indicators 
available for industry. 
Work begins OCT12.
>> Create a new research programme to 
make sure niche, subsector and specialist
topic areas are covered by the ministry’s 
research.
Work begins JAN12.
>> Improve the distribution of the dataset to 
ensure all interested stakeholders have ready 
and easy access to the latest information.
Work begins JUL13.
>> Take advantage of developing technologies 
to access new data sources for research. 
Work begins JUL14.
>> Work on smaller parts of the dataset that 
don’t naturally fit into major categories. These 
include the Tourism Industry Monitor and 
conference surveys.
Work begins FEB12.

SkyCity concerned at brothel plan
SkyCity Entertainment Group is reported to 
have expressed reservations over plans for a
15-storey brothel to be built across the road 
from its Skytower attraction.
The New Zealand Herald quotes the Group’s 
general counsel as saying tower attracts a lot 
of visitors and “it’s not ideal to have that op-

posite New Zealand’s top tourist destination.”
The Auckland Council has yet to decide 
whether the consent application from adult 
entertainment promoters and developers 
John and Michael Chow should be notified, 
giving the wider public a say.

NOV guest nights 
down 3.3%
Guest nights for international 
visitors fell 3.3% in NOV11 
compared with NOV10, accord-
ing to Statistics New Zealand. 
Domestic guest nights were 
unchanged, resulting in a 1.5% 
fall in total guest nights. 
“Our international visitors 
stayed mainly in the North 
Island, where guest nights were 
up 7.1%, while its domestic 
guest nights were down 1.9%,” 
industry and labour stats man-
ager Louise Holmes-Oliver said. 
“However in the South 
Island, international visitors 
were down 14%, while its 
domestic visitors were up 3.6%.”
In total, North Island guest 
nights rose 1.7%, led by an 8.6% 
increase in the Wellington
region. Auckland fell 1.8%, the 
first monthly decrease in 16 
months (compared with the 
same month a year earlier).
South Island guest nights were 
down 5.9% overall, driven by a 
20% fall in Canterbury. This was 
partly offset by an 8.6% rise in 
the Otago region. 
The Accommodation Survey 
records guests staying in hotels, 
motels, backpacker accom-
modation, and holiday parks in 
New Zealand each month. The 
survey does not include visitors 
staying on cruise ships and in 
private dwellings.
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Dunedin hosts 
three ships at once
On one morning last week Dunedin’s 
Port Chalmers handled the arrival 
of three cruise ships – Diamond 
Princess, Radiance of the Seas and 
Oceanic Discovery – which disgorged 
a total of more than 7000 people, the 
equivalent of about 20 Boeing 747s.
The Otago Daily Times says dozens 
of Port Otago staff and security staff 
were involved and transport options 
on land included trains, taxis, buses 
and chauffeur-driven cars to take 
tourists to the city and to tourism 
attractions. 

Matakauri Lodge 
plans expansion
Billionaire Julian Robertson’s Matakauri 
Lodge in Queenstown has applied to add 
four suites, sleeping a total of eight guests. 
This would lift the five-star property’s ca-
pacity to a maximum 30 guests. Matakauri 
Lodge currently comprises 11 guest suites, 
including eight outlying cottages and three 
suites in the main lodge. Each suite has a 
private porch, bedroom with sitting area 
and open fireplace, walk-in wardrobe and 
bathroom. 
Manager Jay Robertson told the Otago Daily 
Times there was no plan to expand any 
further. 

20th Great NZ Muster™
All stops are being pulled out as Te Kuiti 
celebrates 20 years of its iconic street festival 
– The Great NZ Muster™ on the 31MAR.   
The festival which celebrates Te Kuiti’s self 
proclaimed title “Shearing Capital of New 
Zealand” started out as a small Friday night 
promotion for spectators who came to see 
the top national shearers compete at the 
annual three-day NZ Shears. 20 years later, 
thousands flock to Te Kuiti to soak up the 
rustic atmosphere and enjoy what has been 
described as an old-style Kiwi day out.
Organisers are proud of what the Great NZ 
Muster has evolved into, says Rebecca White-
head from Waitomo District Council.
“The Great NZ Muster is Kiwi heartland at its 
best.  For twenty years, our small rural town 
has bucked the trends and we have held the 
banner high for everything sheep-like and 
rural.” 
She says that the 20th celebration intends to 
surpass all others.  “We are expecting record 
breaking crowds; we have a fantastic line up 
of live acts, plenty of zany displays and stalls, 
world famous personalities plus sheep, sheep 
and more sheep.  You won’t want to miss it.”
The Great NZ Muster 10am-4pm on 31MAR 
coincides with the final day of the NZ Shear-
ing Championships. The famous Running of 
the Sheep, a highlight of the street festival, 
takes place from 2pm.

Smartphone app: itravelnz
itravelnz is a new free iPhone and Android 
app, which features over 500 points of inter-
est all around the country. It’s described as an 
up to date travel guide, with an information 
resource and feedback that is growing daily. 
For international travellers the app has one-
touch translation to over 30 languages.   
Each place of interest is geo-located, and 
there are recommendations on finding great 
beaches, best walks and must-sees.   High 
quality images, videos and information aim to 
inspire travellers to explore.
itravelnz integrates with popular GPS apps 
like Tomtom and Metroview.

The Big Splash now open
Rainbow Springs, Rotorua last week opened 
The Big Splash, its $10m thrill ride. Described 
as a family-friendly eco-experience designed 
to entertain and educate visitors about con-
servation and sustainability, The Big Splash 
ride features a 12-metre waterslide. 
Guests ride in of a fleet of eight-seat boats 
departing at one-minute intervals, passing 
through a native forest canopy, past a Maori 
pa settlement and a European timber mill 
town. Life-sized moa, Haast eagle and 
dinosaur models inhabit the dense 1ha forest 
planted with 7000 native trees and plants to 
represent ancient Aotearoa New Zealand.
An onboard commentary interprets the 
arrival, and later destruction, of native bird 
and plant species as the land is settled and 
exploited by the human settlers arriving from 
the Pacific Islands and Europe.
The gentle boat journey ends with a 12m 
drop on the waterslide. Access to the ride 
is included as part of the Rainbow Springs 
admission price, and it operates daily between 
9am and 5pm.



Travel Consultant 
- International

We are seeking a full time experienced travel 
consultant to join our office in west Auckland. 

Requirements Include:
• A minimum of 3 years travel agency experience
• Excellent customer service, administration and 
   computer skills
• Extensive travel experience and familiarity with 
   Europe, especially Croatia and Eastern Europe 
• Amadeus CRS trained 
• Team player with sense of humour

We welcome candidates who are passionate about 
travel, dedicated in offering professional and 
prompt service and enjoy working within a team 
environment. 

Interested Travel Consultants should apply in 
writing with their CV today.
Applications Close: Friday, 10 February 2012

Croatia Times Travel
PO Box 104-056 Lincoln North
Auckland 0654
Ph: (09) 838 7700   Fax: (09) 838 7722
Email: office@cttravel.co.nz   Attention: Jo Crozier

Deal of the Week DOWNLOAD HERE

AUSTRALIA
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Australian concern over Obama announcement
The announcement by The White House, 
outlining the U.S. plan to claw back its share 
of the international tourism market, is a 
serious threat to the competitiveness of Aus-
tralia’s inbound tourism industry, according 
to the Australian Tourism Export Council.
ATEC Managing Director, Felicia Mariani 
says the Presidential Policy Directive, which 
focuses on increasing visa processing capaci-
ty, particularly from China and Brazil, by 40% 
in the next 12 months, directly targets one of 
Australia’s key tourism growth markets. 
“For years we have had the benefit of a 
perception by many international markets 
that America’s borders were restrictive, if not 
closed, to many overseas visitors,” Ms Mariani 
said. 
“Since the major announcement of the 
formation of the US Travel Corporation last 
year, America is in overdrive in regaining 
lost ground and consolidating their efforts to 
recover market share.” 
Ms Mariani said the Presidential Directive 
clearly recognised the significance of the 
tourism industry to the U.S. economy and 
was focused on obtaining a greater share of 
key Australian growth markets in China, 

Brazil and India. 
“They are walking the talk about whole of 
government commitment in acknowledging 
that tourism is a driving force in kick starting 
the economy of the US, and creating new jobs 
and wealth across the country. 
“It’s time for Australia to stop talking about 
how important tourism is to the economy and 
start taking action in the key areas that will 
remove the barriers to our performance and 
success. 
“President Obama has publicly acknowledged
the importance of tourism to the U.S. econo-
my and has mandated his State Department 
to prioritise the issues confronting the com-
petitiveness of their industry and ensure they 
have every chance to succeed. 
“Australian tourism needs the same passion, 
fire and drive at the highest level of our 
Government. 
“Australia has always been leaders in desti-
nation marketing and we can’t rest on our 
laurels and be satisfied with just doing “ok”. 
“We need to be focused, brutally honest and 
committed to driving change both at an 
industry and government level.”

Melbourne to host Amway India megagroup
TTG Asia reports that Melbourne is gearing 
up to host a big Amway India gathering in 
DEC12 and is keen for more Indian meetings 
business.   The Melbourne Convention and 
Visitors Bureau is looking to sign with the 
new Hyderabad Convention Visitors Bureau, 
India’s first regional CVB. 

The 4,400-strong Amway India Leadership 
Seminar will give the MCVB the largest group 
in one wave to descend on Melbourne, posing 
logistical and security challenges. 
While Melbourne has hosted a bigger, 7,500-
pax Amway China convention in 2008, that 
group arrived in four waves.

Showbiz heads-up 
from Showbiz
Showbiz Events reports that pre-sale has just 
started for the Grammy Award-winning Tony 
Bennett concerts in 
Australia, including 
Brisbane on 07APR, 
and Sydney 09APR & 
11APR, with tickets 
starting from A$179.
They are also excited 
to announce that they 
can waitlist for tickets 
to The Mousetrap. 
This Agatha Christie 
play has been running for a whopping 60 
years in London’s West End and to celebrate 

this milestone, the 
play is touring with 
60 professional pro-
ductions worldwide, 
including Australia. 
Dates announced 
so far; 
Sydney – Sydney 
Theatre, Walsh Bay  
30JUN-29JUL

Perth – His Majesty’s Theatre   14-26AUG
Melbourne – Comedy Theatre  30AUG-07OCT
More info, details and ticketing dates to fol-
low soon. 
Showbiz also report that Legally Blonde the 
Musical opens in June at the Capitol Theatre 
in Sydney.
Synopsis: College sweetheart and homecom-
ing queen Elle Woods doesn’t take no for 
an answer. So when her boyfriend, Warner, 
dumps her for someone serious, Elle puts 
down the credit card, hits the books, and 

heads for Harvard Law School. Based on the 
hit movie of the same name 
starring Reese Wither-
spoon, Legally Blonde the 
Musical is an all singing, all 
dancing, feel good, award-
winning Broadway musical 
comedy.
Waitlist now for pre-sale 
notice. Call Tracy Hale 
in the Showbiz Auckland 
office on 0800 SHOWBIZ 
(746 9249).

http://www.aimholidays.co.nz/files/deal_week/sydney%20sojourn%2025%20november%20to%2028%20november%202011.pdf


PACIFIC ISLANDS
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High Tea Product Update 
with New Caledonia Tourism

Where: Cornwall Park Restaurant, 
Greenlane Rd West 

When: Wednesday 8 February, 2pm
RSVP : By Wednesday 28 January to

virginia@newcaledonia.co.nz
Maximum 15 agents  

$20 movie voucher in info packs for each agent!

Ballooning at Uluru
Outback Ballooning is to start offering hot air 
balloon flights in the Uluru area for the first 
time, from 01MAR.   
The NT News reports that the operator will 
become the first company to offer flights over 
300sq km of the Patji region, just outside 
Uluru-Kata Tjuta National Park, after 20 
years of trying to get a deal off the ground.

Skycoaster at Wet ‘n’ Wild 
SkyCoaster is the newest attraction to 
hit Wet’n’Wild. Riders are strapped into 
a harness attached to a massive cable 
before being raised more than 53 metres 
off the ground. At the pulling of the 
ripcord, riders descend face first towards 
the ground, catapulting towards the 
Giant Wave Pool on a suspended cable 
at up to 100km/h.

Gold Coast Tourism 
welcomes Year of the Dragon
Gold Coast Tourism has good reason to 
celebrate the Chinese New Year this week as 
forecasts for visitor growth out of the Asian 
powerhouse place it as the city’s number one 
international tourism growth market in 2012.
In 2011 the Gold Coast attracted more than 
118,000 Chinese visitors and they spent A$83 
million in the city – a 23% increase on 2011 
figures. Gold Coast Tourism expects China 
will again deliver double digit growth in 2012 
thanks to enhanced promotion in-market, 
easing in visa regulations, and increased 
airline access between China and south east 
Queensland.

Fiji departure tax hike
Fiji’s Commodore Bainimarama, who 
announced in his 25NOV Budget that he 
intended lifting its departure tax from F$100 
to F$150, didn’t say when it would take effect, 
but has now done so, with a Decree signed 
last week, effective immediately.
Flight Centre NZ’s executive general manager, 
Mike Friend, responded to the news by put-
ting out a media statement in which he said 
“To increase departure tax by this significant 
amount in itself is unfair, but to give such 
short notice is unacceptable.”
Mr Friend said he was disappointed by the 
decision and it made Fiji a less attractive 
holiday destination.
As a result, all Flight Centre, Student Flights 
and Cruiseabout stores in New Zealand gave 
customers the choice to move their deposits
to other destinations, such as the Cooks, 
Tonga, Vanuatu, Hawaii, Niue, Bali or Thai-
land, to avoid paying the extra tax. 
Fiji Tourism Minister Aiyaz Sayed-Khaiyum 
said the increase was announced in November 
and he cannot understand why people are up 
in arms about it.

Tea, cakes & movie tickets
New Caledonia Tourism will be updating 
Auckland travel consultants on new products 
over High Tea at the Cornwall Park Restau-
rant on Wednesday 08FEB at 2pm, with those 
attending also receiving a $20 movie voucher 
in their info pack. 
There are only a couple of spaces left, so email 
virginia@newcaledonia.co.nz to confirm at-
tendance. 

Daylight Saving ended in Fiji last 
Sunday and local time is now one 
hour behind current NZ time. The 
end of daylight saving was originally 
scheduled for 26FEB, but the Fiji Govt 
decided in OCT11 to cut it short.

Castaway bonus offer 
extended
The current Stay/Pay deals at Castaway
Beach Villas Rarotonga have been 
extended, with sales and travel now to 
31MAR12.
Stay 7 nights / Pay for 4 or Stay 5 nights 
/ Pay for 3. Bonus offers include daily 
tropical breakfast, NZ$50 credit for F&B 
or tours, plus the use of kayaks and snor-
kelling equipment.
Call your preferred wholesaler for details 
and conditions.

Hot Fiji deal
Adventure World has a ‘Stay 5, Pay 3’ special 
deal at the boutique Hideaway Resort and Spa 
on Fiji’s Coral Coast.
The deal is priced from $273pp twin share 
and includes 5 nights’ accommodation in a 
Frangipani or an Ocean View Bure, plus a 
complimentary coral viewing glass bottom 
boat trip.
Call 0508 496 753.

http://www.adventureworld.co.nz/travel-deals/hideaway-resort-fiji-special/


We have moved. Exotic Holidays is now at 
207A Forrest Hill Road, Forrest Hill, Auckland 0620. 

New Tel No: 09-410 5060
All other contacts unchanged 
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The World of Norfolk exhibit
The World of Norfolk Exhibit is Norfolk 
Island’s newest attraction and is an es-
sential visitor experience to learn about 
Norfolk Island’s unique history, landscapes 
and culture.
Now open in the Norfolk Mall 10am-4pm 
daily, it is a photographic gallery that 
brings to life a series of stories that col-
lectively encompass and celebrate Norfolk 
Island and its people. 
The Exhibit features world class large for-
mat photography, mixed media, contem-
porary visual displays and 28 custom built 
glass interpretation panels.
Call Hogan and Associates on 09-489 7844 
or email sales@hoganreps.co.nz. 

Fiji floods

ASIA
Macau’s 2012 feast of festivals 
Macau knows how to turn on a feast.
Firstly, there’s the annual Feast of the Bathing
Buddha, a day in the northern spring where 
the images of Buddha are ceremonially 
cleansed and purified in temples throughout 
the territory.
Then there’s the Feast of the Drunken Dragon, 
a strange festival compared with other major 
Chinese Buddhist ceremonies and dates back 
from the Qing Dynasty; the Feast of Maidens 
and the Feast of Hungry Ghosts.
And, of course, there’s the Macau Food Festi-
val in November, highlighting the many tan-
talising delicacies of a centre whose recipes 
reflect its east-meets-west history.
They’re among a smorgasbord of festivals to 
crowd what is a congested calendar for 2012.
Beginning with the spectacular Chinese New 
Year holidays this week, the list also includes 
annual favourites like the June running of the 
Macau International Dragon Boat Races and 
Dragon Boat Festival, the Macau Internation-
al Fireworks Display Contest – in its 24th year 
- throughout September and the 59th Macau 
Grand Prix 15-18NOV.
Combine the festivals with the many tourist 
attractions which make up the 25 UNESCO 
World Heritage-listed sites and the contem-
porary precincts and Vegas-like shows of the 
Cotai Strip, and there’s much to see and do on 
a visit.   
“Whether they are of Chinese or Portuguese 
heritage, the people of Macau truly like to 
celebrate with a festival,” said Helen Wong, 
general manager of the Macau Government 
Tourist Office in Australia and New Zealand. 
“Prepare to feast on another year of song 

and dance, colourful religious parades, street 
markets, spectacular fireworks and plenty of 
sporting events,” she said. “There’s no short-
age of reasons to visit Macau – throughout 
the year.”
Away from the festivities, major attractions 
of Macau include the landmark 17th Century 
Ruins of St Paul’s, the popular Senado Square 
with its wave-like paving, the main fortress 
as well as the Guia Fortress, a sprinkling of 
refurbished and colourfully painted churches, 
and the A-Ma Temple, which existed long be-
fore the arrival of the first Portuguese sailors 
500 years ago.
There’s also a 20-metre statue of the Goddess 
of Kun Iam – Goddess of Mercy -  as well 
as much taller 338m Macau Tower, with its 
perimeter Skywalks and A J Hackett bungy 
jumps.
Visit www.macautourism.gov.mo

As TravelMemo was being finalised, 
there were reports of serious flooding 
in the Nadi area as a tropical rain-
storm dumps on Fiji.
The town of Nadi was under threat 
with reports the Nadi River had burst 
its banks. The Nadi market, bus stand, 
and Nadi back road were underwater 
and closed to all traffic, as the river 
continued to rise and flood the town, 
FBC Radio said yesterday.
Fijilive reported Ba Town is flooded 
after the Ba River burst its banks.
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Singapore Stopover Holidays 
2012-13
Singapore Airlines has released new rates 
for its Singapore Stopover Holidays from 
01APR12 which are for sales effective 
immediately until 30SEP12.
Among the changes effective 01APR are:
>> Basic Singapore Stopover Holiday (BSSH) 
lead-in price is NZ$95 (cat A, twin share)
>> Singapore Stopover Holiday (SSH) lead-in 
price is NZ$108 (cat A, twin share)
>> Commission increases from 10% to 15%
>> SSH now offers 14 free admissions, with 
the introduction of : Sentosa Island; one-way 
Cable Car; Hippo HopOn HopOff Cruise; 
Maritime Experiential Museum; Mint Museum 
of Toys; Singapore  Flyer (above); and The 
Original Singapore Walks.
>> SSH has dropped Ibis Novena (cat A); 
Gallery Hotel (cat C) and Marina Bay Sands 
(cat G)
>> SSH has added V Hotel Lavender (cat A); 
Oasia (cat E), Resort World Sentosa – Festive 
Hotel (cat F) and Resort World Sentosa – 
Hard Rock Hotel (cat G)
>> Four hotels have been re-categorised.
Full details are now available at the SQ Infor-
mation Portal.

Korean Air to Da Nang
Korean Air last week launched direct opera-
tions between Incheon International Airport 
in Seoul and Da Nang with two B737-800 
flights per week. 
 Da Nang is the airline’s third destination in 
Vietnam. Korean Air currently operates 18 
flights a week between Seoul and Vietnam, 
including the 7pw on the Incheon-Hanoi 
route and the 11pw on the Incheon-Ho Chi 
Min route. 
Da Nang, Vietnam’s third largest city, is rich 
with cultural heritage and is a popular tourist 
attraction renowned for its luxury resorts and 
pure white sandy beach.

Brunei to get MASwings flights
Malaysian commuter airline MASwings, a 
subsidiary of Malaysia Airlines, has confirmed 
to The Brunei Times that from 01FEB it will 
begin operating to Brunei, twice daily from 
Kota Kinabalu and thrice weekly from 
Kuching, operating ATR72-500s.
Jacqui Brook, Account Manager (NZ) for 
Brunei Tourism told TravelMemo “From a 
Brunei Tourism perspective it is a very 
positive move. Having better connections 
between these countries will help the tourism 
of the entire Borneo region and have a 
positive effect on tourism in Brunei.”

Myanmar growth 
brings pressures
Myanmar’s tourism stakeholders have ex-
pressed concern over the lack of hotel and 
transport capacity in the country, even as the 
government has revealed it is considering the 
implementation of tourist-friendly policies in 
the areas of hotel development, air access and 
visas.
TTG Asia e-Daily says official figures show 
arrival numbers (343,000) were up more than 
26% in the first 11 months of 2011, following 
a record-breaking 2010. An arrivals increase 
of at least 20-25% is targeted for the 2011-12 
fiscal year, which ends in March.
Myanmar authorities have put four buildings 
in Yangon up for international tender in a bid 
to ease the capital’s shortage of hotel rooms.
TTG Asia says the properties made available 
for conversion into hotels include the Yangon 
Region Government office on Strand Road, 
the five-storey Myanma Railway building on 
Merchant Street,  an empty land parcel and a 
government housing complex.
Meanwhile, two historically significant build-
ings – the Secretariat and High Court – are 
due to be put up for tender as potential mu-
seums, while the former Foreign Minister’s 
office will be made available for conversion 
into serviced apartments.

Singapore shopping 
with beer, flowers
Singapore’s annual shopping festival, 
The Great Singapore Sale, runs for two 
months (25MAY-22JUL), and visitors 
to the city-state during that period will 
find there are two other major events to 
value-add their time there.
The Great Singapore Sale sees shopahol-
ics make a beeline for Singapore to get 
their hands on bargain buys. Visitors are 
encouraged to work their way through 
the city’s many mega malls, including 
ION Orchard or Marina Bay Sands for a 
shopping experience they’ll never forget. 
www.greatsingaporesale.com.sg 
Beerfest Asia – 31MAY-03JUN – returns 
for the fourth consecutive year at the 
Marina Promenade. The festival offers 
the chance to check out more than 300 
types of beer. 
Visitors can indulge in a delectable range 
of food, show stopping performances 
and educational seminars from beer 
experts. 
www.beerfestasia.com 
The Singapore Garden Festival 07-
15JUL is a biennial event which charms 
with dazzling show gardens, floral dis-
plays and award-winning exhibits. The 
festival is the only garden show in the 
world to bring together an array of gar-
dening luminaries from around the globe 
all under one roof.  Over 250,000 tropi-
cal and temperate plants and 65,000 cut 
flowers will be on display. The weeklong 
event is packed full of festival highlights 
including the World Orchid Show and 
Garden Fiesta. 
www.singaporegardenfestival.com
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THE AMERICAS
Obama targets Brazil, China tourists
U.S. President Barack Obama, during a visit 
to Walt Disney World in Orlando, said he 
wanted America to become the world’s top 
travel destination and announced a pro-
gramme that could significantly increase 
tourism arrivals.
The president issued an executive order 
speeding visitor visas for Brazil and China 
and took additional steps that include pro-
moting national parks and adding business 
executives to a tourism advisory board.
The White House said that more than one 
million jobs could be created over the next 
decade, according to industry projections, if 
the U.S. increases its share of the international 
travel market.
Obama is calling on his secretaries of Com-
merce and Interior to develop a strategy to 
market U.S. tourist destinations overseas and 
increase those numbers.
Nationally, the White House said the travel 
and tourism industry represent 2.7% of 
gross domestic product and 7.5 million jobs 
in 2010. But the U.S. share of spending by 
international travellers fell from 17% to 11% 
between 2000 and 2010.
International travellers complain that with 
increased security after 9/11, entering the 
United States has become more difficult, un-
pleasant and time-consuming.
Many of those frustrated tourists stopped 
coming.
To reverse that trend, the president is expand-
ing the Global Entry Program, which he said 
protects America’s borders and makes life 
easier for frequent visitors who qualify.
The president has ordered the number of U.S. 

tourist visas processed in China and Brazil in-
creased by 40% this year. And worldwide, he 
wants applicants for tourist visas interviewed 
sooner.
Currently, Brazilians sometimes wait more 
than three months to get the face-to-face 
interview with U.S. officials required to get a 
non-resident visa. The Obama initiative calls 
for dropping that waiting period to 21 days in 
most cases. And they can have those inter-
views in only four cities, which often requires 
an expensive trip in itself.
As a result, many Brazilians simply ignore the 
U.S. and travel elsewhere.
Officials from tourism organizations, retail-
trade groups, and American Airlines ap-
plauded the Obama announcement. Under 
nearly all previous administrations, tourism 
promotion has been left to regional agencies 
and the private sector.
In 2010, President Obama signed the Tour-
ism Promotion Act, an industry-led imitative 
establishing a public-private partnership to 
promote the U.S. as a destination. Funding 
for a US$200 million campaign slated for 
launch later this year comes from a $14pp fee 
charged to visitors from visa-waiver countries.

Gardens, Grapes & 
Glaciers 
World Journeys’ new Gardens, 
Grapes & Glaciers package 
covers the very best of Canada’s 
gardens, mountains and winer-
ies on a two-day journey from 
Vancouver to Calgary (or v.v).  
Priced from $867pp share twin 
this tour includes an overnight 
in Kelowna, coach transport 
with commentary, wine tasting, 
guided garden tour, National 
Park entry fee, one breakfast and 
two lunches.  
Call 0800 117311.

Inti Raymi Festival Escorted Tour with Viva Expedition
Viva Expedition has re-
leased a new 15-day escort-
ed tour departing 13JUN12, 
exploring Bolivia and Peru 
and taking in the famous 
Inti Raymi Festival (Festival 
of the Sun) in Cuzco. 
The Inti Raymi Festival 
marks the beginning of 
the New Year and it’s when 
thousands of people con-
verge on Cuzco for celebra-
tions including sacrifices, 
dancing, live music and 
colourful markets. 
View this must-see event 
from $2795pp including 14 
nights’ accommodation, transport in custom 
built all-terrain expedition vehicles, most 
meals, expert Western tour leader and local 

guides throughout.
For more information on Viva Expedition’s 
call Adventure World on 0508 496 753.

www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/peru/tours/viva-expeditions-raymi-festival-tour/
www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/peru/tours/viva-expeditions-raymi-festival-tour/


The fastest way to Africa is with SAA

Free hotel night with Tauck
Until 29FEB12 Tauck is offering your 
clients the “Gift of Time”. Book either the 
8-day America’s Canyonlands tour priced 
from $3584pp or the 10-day Yellowstone 
& Grand Teton National Parks priced 
from $4143pp and they receive one free 
hotel night at Tauck’s hotel before or after 
their adventure. 
Call Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz. 

Emirates says Howdy in Dallas
Emirates took its message to the Lone Star 
State last week,  reminding Texans it is about 
to launch B777 flights from Dubai to Dallas/
Fort Worth (DFW) from 02FEB.
More than 900 guests from local industries, 
the travel trade and the government gathered 
for a gala dinner event at the Dallas Cowboys 
Stadium.
Emirates already serves Houston and three 
other US gateways – New York, Los Angeles 
and San Francisco, and will add a fifth port – 
Seattle-Tacoma – from 01MAR.

AFRICA / MID EAST
Adventure World presents Lebanon
Adventure World says it has released a range 
of exciting tours in its 2012 Egypt brochure, 
featuring an array of Middle East destina-
tions, including for the first time, Lebanon.
Lebanon combines the best elements of the 
Middle East, with friendly people, and amaz-
ing history, culture and cuisine. 
Adventure World’s Top Picks for Lebanon in-
clude glamorous Beirut; the historical Medi-
terranean town of Byblos; Wadisha, a Unesco 
World Heritage site of rock cut monasteries 
and hermits’ dwellings; Tripoli, a medieval 
old town with colourful souks;  and Baalbek, 
Sun City of the Ancient World  (Baalbek’s ru-
ins are the most impressive sight in Lebanon). 
The Lebanon Explorer Tour, a 10-day/9-night 
itinerary, is priced from $3048. The tour 
includes visits to most of the archaeological 
sites of the cosmopolitan capital and country-
side. Those who are short on time will enjoy 
Essential Beirut, 4 days/3 nights from $1072, 
which offers four hotel choices, all of which 

provide an ideal base to tour many ancient 
sites.
Download a copy of the new 76pp brochure, 
visit www.adventureworld.co.nz or call 0800 
465 432.
All prices are for the low season, per person, 
twin share. Airfares are additional.

Zanzibar - the Spice Island 
Zanzibar, “the Spice Island” off the coast of 
Tanzania, conjures up thoughts of exotic peo-
ple, flavours, scents and stunning beaches. 
World Journeys says Zanzibar is that and 
more – and is the ideal destination to add on 
to any safari in East Africa. Director Ange 
Pirie says “Our suggestion is to arrive and 
transfer straight out to your chosen beach 
resort, giving you the time there to do exactly 
as you wish whether that be lots of activity – 
scuba diving, snorkeling, fishing and sailing 
– or to do absolutely nothing! 
“The markets and Old Stone Town are defi-
nitely worth a visit as well during your stay 
and you can easily do this at your leisure. 
Flights to and from Dar es Salaam are several 
times a day and very inexpensive.”  
World Journeys’ new 3-night Zanzibar pack-
age is priced from $690 (3-star) to $2,100 
(5-star)pp share twin, including 3 nights 
accommodation, transfers, 3 breakfasts, 3 
dinners, in-house alcoholic beverages, soft 
drinks, mineral water, beer, in-house wines 
and cocktails (details of inclusions vary per 
accommodation). Call 0800 117311 or email 
info@worldjourneys.co.nz

70th Anniversary El Alamein packages
This October sees the 70th anniversary of the 
Battle of El Alamein in Egypt. 
World Journeys has packages available for the 
commemorations, including a battlefields tour of 
Alam Halfa, Qattara Depression, the Blockhouse 
and selected gun emplacements and cemeteries. 
The 7-night itineraries including Cairo, Alex-
andria and El Alamein, start at $1,980pp share 
twin. Contact World Journeys’ Middle East 
specialist Kate on kate@worldjourneys.co.nz for 
more.

http://www.adventureworld.co.nz/travel-deals/tauck-free-nights/
http://www.adventureworld.co.nz/travel-deals/tauck-free-nights/


EUROPE

AKL/WLG/CHC 
to LON/FRA/PAR/IST

from NZD2468 RT    

        NZD1386 OW

ECONOMY CLASS BUSINESS
CLASS

from NZD6921 RT    

        NZD3694 OW
Travel to 31MAR 
and OCT-NOV12
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Olympic terminal for LHR
London’s Heathrow Airport is expecting 
13AUG to be the busiest day in its history, 
so is building a temporary terminal to check 
through more than 10,000 athletes on that 
day, one day after the closing ceremonies of 
the London 2012 Games.
Some 80% of Olympic and Paralympic ath-
letes, coaches, media and other visitors are 
expected to use Heathrow during the games, 
and Heathrow expects a 35% increase in bag-
gage on 13AUG so will allow athletes to check 
in their luggage at the Olympic Village.
The airport also expects nearly 50% more 
passengers arriving on 26JUL, the day before 
the opening ceremony.

Abbey Road collaboration
Luxury hotel chain Fairmont has partnered 
with London’s Abbey Road Studios, the re-
cording studio made famous by the Beatles.
As part of a new collaboration, guests at the 
hotel chain will be offered exclusive experi-
ences at Abbey Road, ranging from behind-
the-scenes studio visits to recording their own 
songs at the studios.
In return, the brand announced that The 
Savoy, perhaps London’s most famous hotel 
and one that is managed by Fairmont, will be 
helping the studios out with a refurbishment 
project.

Napoleonland planned for Paris
A theme park is being planned in 
honour of Napoleon Bonaparte and 
is likely to be built on the site of one 
of the military leader’s most famous 
victories.
It is expected to be based loosely on 
Asterix, a French theme park, and Puy 
du Fou a leisure park with Viking-
themed attractions.
If the 220m-Euro funding is secured 
for ‘Napoleonland’ it is expected to 

They will also be able to take in a 
water show recreating the Battle of 
Trafalgar.
A museum, a hotel, shops, restaurants 
and a congress are all expected to be 
built at the park.
Planners are also hoping to recreate 
the killing of Louis XVI, France’s last 
King, who died after being guillotined 
during the Revolution.
And in another attraction visitors 

Ancient Kingdoms Earlybird II 
Middle East & Mediterranean specialist, The 
Innovative Travel Co. has released a second 
tranche of earlybird offers with a deadline 
of 09MAR.  The four-page catalogue is now 
available online with hard copies distributed 
to agencies this week, and features a good 
selection of companion offers for travel to 
Turkey. Also included are guaranteed small 
group tours, and the popular ‘Grand Tour of 
Morocco’ - 11 days now priced from $1945pp 
twin, saving $300 per couple.

In the Greek Islands there is top value for 
money on the 10-day Cycladic Delight 
including Athens, Mykonos and Santorini 
now priced from $1380pp twin; plus luxury 
small ship cruising along the Croatian coast-
line; also Egypt, Jordan, Iran and excellent 
savings and guaranteed early check in at 
deluxe Dubai properties.  
Freephone 0508 100111 or email 
info@innovative-travel.com 

create 3,000 jobs and could ultimately rival 
Disneyland Paris.
The Daily Telegraph reports there are plans 
to build it at the site where Napoleon de-
feated the Austrians in the six-day Battle 
of Montereau in 1814 in Montereau-Fault-
Yonne, just south of Paris.
The Battle of Waterloo, which put an end to 
Napoleon’s rule in France, is expected to be 
recreated on a daily basis and visitors may 
even be able to take part in the reenactments.

may be able to ski around the bodies of sol-
diers and horses frozen on the battlefield.
French politician Yves Jego, who is backing 
the project, hopes that construction work can 
get underway in 2014 and the park open its 
doors in 2017. It is hoped that the park would 
attract around 1.5 million visitors in its first 
year.
Napoleon is well-known in Russia and China 
and it is hoped the attraction will bolster 
French tourism.

TOUR PRODUCT

AVIATION

Air New Zealand Airpoints 
promotion
Air New Zealand Airpoints™ customers can 
win a five-night holiday package for two in 
Hong Kong or North America – or one of 
tens of thousands of other prizes -  just by 
booking a flight before the end of the month.
Air New Zealand is guaranteeing that every 
person who books a flight online before 
31JAN12, and enters their Airpoints number 
at the time of booking, will win one of thou-
sands of prizes.  
Every flight currently bookable on the Air NZ 
website qualifies for the prize draw - whether 
it’s to Blenheim for Easter or San Francisco 
for Christmas.  Prizes will be randomly allo-
cated.  Anyone who’s not already an Airpoints 
member can join free by entering the promo 
code ‘JoinAP’.
The prize pool, which is valued at more than 
$300,000, includes a Canadian ski holiday, 
a beach escape to Hawaii and a Hong Kong 
getaway as well as a range of international and 
domestic flights, Air New Zealand Holidays 
store vouchers, bonus Airpoints, Koru lounge 
memberships and All Blacks signed merchan-
dise.



Over 120 European destinations ... now that’s Wunderbar!
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Virgin – ‘not an LCC any more’
Aviation commentator Peter 
Clark has just returned from a 
visit to Australia where he sam-
pled the new Virgin Australia.  
His verdict: “It’s not an LCC any 
more.”
Making the comparison with DJ’s 
partner carrier Air New Zealand, 
Clark said he flew on a Virgin 
ATR72-500 from Brisbane to 
Gladstone. “The aircraft was fitted 
with the new ATR seats and light-
ing, and was piloted by a Kiwi 
ex-Mt Cook Airlines. Very good 
service, and very well presented, 
with tea, coffee, drink and sand-
wich. It will blend in and com-
plement the domestic turboprop 
service in NZ,” he reports.
“I have to say if you fly via Bris-
bane – what a turnaround. The 
Virgin terminal and staff were 
great. The terminal is large, well 
prepared and offers great services 
to the public.
“The Borghetti-led team has 
turned around the airline, and 
the upgraded lounge in Brisbane 
is a model for the airline. To fol-
low shortly is a new lounge on 
the Gold Coast, with domestic 
lounges now offered in Sydney, 
Mackay, Melbourne, Adelaide, 
Canberra and Perth. 
“The lounge in Brisbane, which 
I used twice, has great ambience, 
attentive staff and was well laid 
out, with natural light and a view 
down part of one side. A great 

change from the days of Virgin 
Blue with their small dark spaces.
“A great selection of complimenta-
ry benefits can be found, including 
a Luke Mangan-designed buffet 
menu, premium wines, business 
services, news and entertainment 
complementing the lounge’s stylish 
and practical spaces. These include 
a large and comfortable, mood-lit, 
mobile-free area. 
“The Wi-Fi was easy to connect to, 
and I found it was very fast. The 
facilities included a very open and 
large serviced bar, a good coffee 
barista, some hot food and a good 
selection of cold food, and self-
service coffee and tea.
“Ex Hamilton Island, I also got the 
sample Virgin Australia’s brand 
new Business Class product as 
offered on its factory-fresh Boeing 
737-800s with Boeing Sky Interior. 
“An airline that started as an LCC 
now offers full service, and I have 
to say DJ complements Air New 
Zealand perfectly,” says Clark.
“The Tasman product is being 
changed aboard the former Pacific 
Blue jets and in a few months we 
will see them sporting full Virgin 
Australia livery, and PolyBlue will 
become Virgin Samoa. 
“These international services will 
not, however, offer the DJ domes-
tic Business Class product, instead 
retaining the Premium Economy 
offering.” 

Virgin Australia Brisbane Terminal

Virgin Australia Business Lounge Reception

Business Lounge work zone

Business Lounge buffet area

Business Lounge cellphone-free Library

Virgin Australia ATR 72-500

Photos | Peter Clark

http://www.lufthansaexperts.com
http://www.cxagents.co.nz
http://www.lufthansaexperts.com


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Virgin Australia launches Business Class
Last week saw the introduction of Business 
Class on Virgin Australia domestic flights. 
It replaces the airline’s premium economy 
seats and service, and is available on its 50-
plus Boeing 737 fleet and its A330s.
The eight-seat 737 zone, with its own 
washroom, is configured 2-2 with 38-inch 
pitch leather seats. Located at the front 
of the 737, it is separated from the main 
economy cabin by a purple Perspex-wind-
screen-like divider and a rope across the 
aisle. 
Some of DJ’s older leased 737s do not have 
the new seats, instead retaining the pre-
mium economy seats, re-upholstered in 
leather. These planes are to be progressively 
replaced by 15 new 737-800s during this 
year.
The B737-800s with Boeing Sky Interior 
offer bigger overhead bins, LED mood 
lighting and sculpted wall panelling.  
Virgin Australia business class offers a 
coat-check service, which includes storage
in a special coat bag. Cabin service is 
provided by the cabin supervisor, and pax 
are offered a newspaper and orange juice 
on morning flights, and a drink on evening 
flights.  
All Virgin Australia business class flights 
now include a meal from a specially-
prepared menu which is not available in 
economy class.
There are six ‘timed’ serving sessions and 
the airline promises there will always be 
“at least two choices”, with flights rotating 
through a total of six menu variations.
In-flight entertainment is still limited to 
personal players with preloaded program-
ming, but Virgin is planning to introduce 
iPads with Wi-Fi feed from mid-2012.

New ad agency for Air NZ
Ad agency DraftFCB has been given the challenge of developing Air New 
Zealand’s creative advertising campaigns, after winning the business in 
a competitive pitch over incumbent Clemenger Group’s specialist retail 
agency, .99. Saatchi & Saatchi is to take a “supplementary” role.
DraftFCB, which takes over the account in March, is known for its retail 
campaign for Mitre 10, Bond & Bond and Pak’n Save, and its National 
Depression Initiative with John Kirwan.

Photos | Peter Clark

Air Pacific 747s to HKG
Air Pacific has begun operating B747-400 flights to Hong Kong on a twice 
weekly schedule. The two-class flights replace a 3pw B767 service.

China Airlines to drop Heathrow
China Airlines is to end its twice-weekly direct flights to London Heath-
row from Taipei from 25MAR.  Subject to approvals, it instead intends to 
establish a daily code share offering with KLM. The plan is to connect its 
Taipei-Bangkok-Amsterdam service with a KLM flight on to London. 
China Airlines said that fuel costs and the eurozone’s economic problems 
have affected the profitability of its direct A340 service to London, which 
was launched in March 2010.

Bradley West delays
Los Angeles International Airport’s Tom Bradley International Terminal 
expansion project is running at least two months behind schedule due to 
the unanticipated relocation of several utility lines, coupled with unsea-
sonable fog that shrouded Los Angeles International Airport, officials say. 
The Daily Breeze reports that LAX officials had been counting on a 
12DEC12 end to construction, but still hopes to open seven new airline 
gates, first class lounges and upgrades to the federal inspection area, along 
with a new dining and retail area that will be known as the “Great Hall” 
by the end of the first quarter of 2013. 

China Southern’s A$600K sponsorship extended
China Southern Airlines announced over the weekend that it will sponsor 
Sydney Festival for the next three years from 2013.
China Southern’s CEO says the A$600,000 sponsorship of Sydney Festival 
2012 is the airline’s largest single marketing initiative in the Australian 
market, and came about because the airline saw Australia not just as a 
very important source of travellers to China but also to the rest of the 
world on its global network.

http://www.cxagents.com
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CRUISE NEWS
New-look for American 
Safari Cruises ship
Your clients can discover Alaska 
aboard American Safari Cruises’ newly 
restored, 86 guest Safari Endeavour. Its 
new appointments include an intimate 
Wine Bar and spa area including two 
hot tubs, sauna, fitness equipment, 
yoga classes, and massage suite.
The Safari Endeavour’s three decks 
provide ample outside viewing oppor-
tunities and relaxing public spaces for 
gathering with other travellers. 
Book your clients in a stateroom on-
board the Safari Endeavour before the 
31JAN12 and they’ll receive a compli-
mentary pre or post cruise one-night 
stay at Juneau’s historic Westmark 
Baranof Hotel. 
Call Adventure World on 0508 496 753 
or visit www.adventureworld.co.nz.

Venice plans new cruise rules
Venice port officials have proposed 
changes to the routing of cruise ships 
that will at least halve the number of 
cruise ships passing the city’s famous 
St Mark’s Square.
The port community’s plan includes 
a proposal to deepen the Maramocco 
channel between the Venice Terminal 
Passeggeri facility and the Adriatic Sea. 
Under the plan cruise ships would con-
tinue to use the existing route through 
St Mark’s Basin on arrival, departing 
along the Maramocco.
Where now there are 1,200 cruise ship 
passages in front of St Mark’s, there 

would be only 600 once the Maramocco 
channel is usable.
Roberto Perocchio, chief executive at 
Venice Terminal Passeggeri, which 
operates Venice’s booming cruise facility 
is quoted by Seatrade Insider as saying 
“We have tried in every way possible to 
explain to people that cruise ships repre-
sent no danger to Venice. The channel is 
very narrow and the route prescribed for 
the cruise ships is very precise. There is 
no possibility of diversion (as happened 
in the Costa Concordia case). But people 
are very emotional now and it is very 
hard to stop that wave.”

FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Port of Santorini – Greek Islands
The Mediterranean is very topical this week so 
perhaps a good time to focus on one of the more 
spectacular cruise ports in this region – if not the 
world - Santorini.
The Cyclades Islands in Greece are a gorgeous 
collection of unique and beautiful islands. The 
southernmost gem in this island collection is 
Santorini. 
Santorini is a spectacular sight with the west-
ern side of the island stacked with homes that sit 
perched on cliff tops facing the sea. The eastern 
side of the island is a tourist’s paradise, with calm 
beaches stretching as far as the eye can see.
Created by a volcanic eruption in 1650 B.C., 
Santorini’s Cruise Port is located at the bottom of 
the Caldera Cliffs in Fira, the capital of Santorini.
Most cruise ships dock in a wide protected bay 
and access to the shore is by ships tender. Once 
ashore,options for getting into town include a 
cable car, but for the adventurous, there are two 
other options – walking or a donkey ride to scale 
close to 600 steps, before arriving at an impressive 
selection of shops that many (my wife included) 
would describe as ashopper’s paradise! Jewellery is 
generally high on the agenda here with excellent 
quality at reasonable prices.
In addition to the shopping precinct many 
restaurants have also been erected around this area 
to allow tourists to 
eat and drink with an 
unbeatable backdrop 
to gaze at!
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Cruise pristine waters in 
the tropical paradise of the 
Vava’u Tonga island group per person, Twin/Double

Includes ensuite accommodation, all included 
shore excursions, onboard professional cruise 
leader, use of all tenders, kayaks, snorkel and 

fishing gear, all onboard chef-prepared cuisine, 
complimentary coffee, tea, juice, water or soft 

drinks, all port charges, taxes, fees and on-
board services.

Island 
Passage

Vava’u - Tonga 5-night Cruises 2012

Departs 
10, 17, 24SEP12
01, 08, 15OCT12

NZ$2795 - 3995 

CLICK HERE FOR DETAILS

Cruise 
specialist

Auckland’s 
Eastern Suburbs

We are looking for a 
senior consultant 

to join our small but 
progressive agency

in Remuera. 
Can be full or part time 

to suit applicant.
Contact:  

greg@travcorp.co.nz
The Cruise Club

Windstar refurbishments
Windstar Cruises has unveiled more com-
puter renderings showing planned renova-
tions for Wind Star and Wind Spirit. The work 
is part of Windstar’s previously announced 
US$18 million fleet refurbishment plan. 
The vision for the renovations is classic, styl-
ish yacht luxury that dramatises Windstar’s 
brand position of a “boutique yacht vacation” 
that is “180 Degrees from Ordinary.” Each 
yacht will receive new furniture, upholstery, 
art, lighting, wall coverings, carpeting, ceil-
ing finishes, window treatments, and floor 
coverings. New furnishings will complete the 
look in keeping with the chic, private yacht 
scheme. The design palette combines sand 
and marine colors contrasting elegantly with 
the warmth of wood finishes, elevating the 
look and feel to stylish luxury at sea.
All three yachts will be completely refur-
bished by DEC12 starting with the Wind Star 
on 29APR as it begins its European season. 
Upgrades to the staterooms and suites are a 
special focus of the fleet refurbishment plan. 
All public spaces on the Wind Star will also be 
renovated for the start of the 2012 European 

season including The Restaurant, Veranda, 
Lounge, Pool Bar, Library, and WindSpa. 
>> The Restaurant will receive a complete 
makeover to create the excitement and drama 
of an exclusive destination restaurant with 
luxurious neutral tones and curved design 
elements.
>> The Veranda will get new lighting, fresh 
“market-style” buffet arrangements and recon-
figured indoor/outdoor seating.
>> The Lounge will get new furniture, seating
arrangements, window treatments and a 
piano bar, creating an ideal, welcoming space 
for evening entertainment.
>> The Pool Bar will be redesigned to offer a 

more upscale social experience and to create 
additional alfresco seating for sunset dining 
at Candles Grill.
>> The renovations to the Library space will 
create an intimate, luxurious cocoon for more 
contemplative pursuits.
>> WindSpa will also receive an interior soft 
goods update, to reflect the sophistication and 
elegance of relaxing with spa treatments at 
sea.
Wind Spirit’s and Wind Surf’s public spaces 
will be refurbished in NOV12 before the start 
of their December Caribbean seasons with 
Wind Spirit receiving the same public space 
refurbishments as Wind Star. 

CALL CRUISE HOLIDAYS  
0508 CRUISE (278 473)     |     (09) 523 7788

New Year SALE BOOK BY 

31 JA
N 2012! SAVE UP TO $7070 PER GUEST

& RECEIVE UP TO US$1,000 SHIPBOARD CREDIT PER STATEROOMCONDITIONS APPLY

http://francistravelmarketing.cruisefactory.net/pdf/524921/Vava'u%20Tonga%20-%20Just%20beyond%20Paradise%20flyer.pdf
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Carnival safety audit announced
... Cont from p1.     In addition, the Health, Environment, 
Safety & Security Committee is engaging outside industry-
leading experts in the fields of emergency response organiza-
tion, training and implementation to conduct an audit of all 
of the company’s emergency response and safety procedures 
and to conduct a thorough review of the Costa Concordia 
accident.
The announcement comes as amateur video footage has 
emerged showing Concordia crew telling passengers that 
nothing was wrong and advising them to go back to their 
cabins, after the ship began taking in water. Bodies, clad 
in lifejackets, were subsequently found in cabins and near 
muster stations.

Sightseers invade Giglio
The Daily Mail reports that hundreds of ‘tragedy tourists’ - 
armed with picnics and cameras - have arrived on the tiny 
island of Giglio as rescue workers continued their search 
of the Costa Concordia. Ferries from the mainland, which 
would normally be empty at this time of year, were packed 
as people and officials said that on Saturday alone more than 
1,000 tourists had arrived from the Italian mainland - almost 
ten times the usual figure for a weekend in the low season.

A recent cruise has brought back fond 
P&O memories for New Zealand grand-
parents, Diane and Ivan Sharp, for 
whom a 1964 sailing became a happy 
life changing experience. 
The couple met on P&O’s Oronsay, 
honeymooned on the original Oriana 
two years later and Diane wrote to 
P&O Cruises to say she and Ivan -- with 
members of their extended family – 
were sailing from Auckland on Pacific 
Pearl bringing back many personal and 
P&O memories.
“We just celebrated our 45th wedding 
anniversary and decided to take our 
family away to let them experience the 
wonders of a P&O cruise,” said Diane. 

Scenic Europe River Cruises 
Earlybirds
Scenic Tours reminds agents that there is 
less than one month left before the Early 
Bird offer on its all-inclusive luxury Euro-
pean river cruises and tours in 2012 expires. 
Those who book by 20FEB12 on selected 
tours of 15 days or more will enjoy free re-
turn flights to Europe, air taxes included. 
Call 0800 868 746.

New: luxury gulet
World Journeys has limited cabins available 
on a two-week Turkey and Greece itinerary 
aboard a luxury gulet. Highlights include: 
Kalymnos, Kos, Rhodes, Tilos, Black Island 
and an authentic hamam tour in Bodrum. 
Based in Bodrum, the MS Seher1 carries 12 
passengers in spacious comfort. Dates are 
available in MAY, JUN, SEP and OCT12, 
with prices from $3,318pp share twin in a 
luxury en-suite cabin. Gulet charters also 
available. 
Email info@worldjourneys.co.nz for more.

HOSPITALITY
Valentine package at Pen-y-bryn
A romantic dinner and two-night 
package for two at Oamaru’s Pen-y-
bryn Lodge is on offer, not just for 
Valentine’s Day but for the entire 
month of February. 
As part of the package, renowned 
‘foodies’ and lodge hosts James 
Glucksman and James Boussy have de-
signed a meal inspired by the modern 
“sous-vide” cuisine techniques of ‘the 
world’s best chef ’ Heston Blumenthal. 
“We are great fans of Heston Blumen-
thal and of the sous-vide technique, 
which is about cooking food in a 
sealed pouch in a low-temperature 
water bath for a very long period of 

time,” says Gluckman. “The results are 
amazing and we are very excited to offer 
this style of cooking for our guests to 
experience.”
The Valentine’s package includes ac-
commodation at Pen-y-bryn Lodge for 
two people for two nights, a romantic 
dinner for two, either in the main dining 
room or a private room, and breakfast 
both mornings. The package is priced at 
$1250 per couple which represents a sav-
ing of $250 over the regular price.
Reservations for the dinner and accom-
modation bookings are essential by call-
ing Pen-y-bryn Lodge or going online at 
www.penybryn.co.nz

Sudima Hotels Internet pricing reviewed
Sudima Hotels New Zealand has an-
nounced a review of the price of its 
Internet plan across its three hotels 
in New Zealand. Guests staying at a 
Sudima Hotel at Auckland Airport, 

Lake Rotorua, or Christchurch Airport 
will now be able to access unlimited 
broadband Internet for 24 hours for $10 
(incl. GST). This new pricing is effective 
immediately. 
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PEARL’S PEARLER
All things come to those who wait; 

The trouble is they often come too late.
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Radio Travel Show
Mike Hogan and Anne Van Dyke are again 
co-hosting their popular Travel Show on Ra-
dio Live every week. The show is the only full 
one-hour travel show broadcast nationwide 
and is an ideal vehicle for suppliers to pro-
mote new product/special offers etc.
Hogan says “The free format of the show 
enables our guests and advertisers to gain 
maximum value from targeting a proven lis-
tenership in a relaxed informal manner far re-
moved from the hurried standard 30-second 
spots associated with most radio advertising.”
For more information call Mike on 021 
951531 or Anne on 0274 796833.

Top Sellers’ South America trip

Alex (LAN), 
Dionne Ryder 
(Invercargill FC), 
Davina Bicker 
(Adventure World), 
Sovann Lay 
(Cambridge FC), 
Nat Soma 
(Dominion Rd FC), 
Karla Weston 
(Remarkables Park FC) 
and 
Wendy Hailwood 
(FC Corporate).

Sudima Auckland Airport 
offers special industry rates
Sudima Hotels New Zealand has announced 
special industry rates at Sudima Auckland 
Airport. This 4.5 star property is offering a 
rate of $99 incl. GST (subject to availability at 
time of booking) in a bid to show its contin-
ued support of the industry. The hotel offers 
complimentary airport transfers and parking, 
and features an indoor heated pool and gym. 
To book, call reservations on 09-551-8888 or
email reservations@sudimaauckland.co.nz 
and ask for the special industry rates. Upon 
check-in, proof (a business card or industry
association membership card) must be pre-
sented.

Curtis Crosswhite 
(Central City FC), 
Sovann Lay 
(Cambridge FC), 
Robby Melhpot 
(The Palms FC), 
Dionne Ryder 
(Invercargill FC), 
Karla Weston 
(Remarkables Park FC)
and Davina Bicker 
(Adventure World). 

Adventure World’s Flight Centre top sellers 
trip has just returned from South America. 
Eight lucky Flight Centre consultants from 
around New Zealand were chosen to explore 
Brazil and Argentina courtesy of Adventure 
World and LAN Airlines. Highlights included 
two nights in Buenos Aires, learning to 
Samba at the famous Rio Scenarium, viewing 
Iguazu Falls from both Argentina and Brazil, 
Tango lessons in Buenos Aires, soaking up 
the atmosphere of the colourful La Boca and 
getting drenched on a boat ride at Iguazu.

“The trip was amazing, the size of Iguazu Falls 
is impossible to fathom... and the scene in 
Rio who can forget that!” - Curtis Crosswhite, 
Central City.
“I had such a fabulous time!  My highlight 
would definitely be Iguazu - and fully under-
stand why we would recommend both sides 
of the falls - spectacular.  Cannot say enough 
about the Adventure World people on the 
ground. They were great!”  - Dionne Ryder, 
Invercargill. 

LATE BREAK
Tourism Fiji seeks 
global ad agency
Tourism Fiji is to seek a lead global advertising
agency to develop and implement a new 
Global Masterbrand strategy.
The NTO’s decision follows on from an exten-
sive destination marketing audit completed in 
late 2011, a key outcome of which highlighted 
the opportunities available to Tourism Fiji in 
taking a global approach to brand communi-
cations.
The successful advertising agency will be 
required to develop a new Tourism Fiji global 
brand idea and communications style which 
will be adopted and implemented locally in 
each of Tourism Fiji’s international markets. 
The agency will also be required to implement 
media campaigns in its local market.


