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Gung Hei Fat Choy!
HAPPY CHINESE NEW YEAR

2012 - YEAR OF THE DRAGON

ITOC says Tourism ‘forgotten’ as major exporter 
The Inbound Tour Operators Council President Martin 
Horgan has launched a broadside at financial commentators 
for overlooking the significance of the tourism industry to 
the New Zealand economy when discussing the impact of 
exchange rates and says it’s one reason why ITOC is 
changing its name.
In a blistering release, Horgan also says that for many tour-
ism operators working long haul markets, the high value of 
the NZD is like a “hot poker enema.” 
“Over the weekend I watched Bernard Hickey from 
Interest.co.nz reporting on TV1 where he suggested that 
Standard & Poor’s mass ratings downgrade of euro zone 
members is not good news for Kiwi exporters and that the 
news had already sent the Kiwi dollar soaring against all its 
major trading partners, heading for an unprecedented 63 
cents against the euro. 
“Predicting Kiwi exporters ‘could be facing a miserable 
start to 2012’ and commenting that ‘those exporting into 
Europe will really struggle at those sorts of rates’. He was 
suggesting also the silver lining was that the price of that 
German sports car will be tumbling in New Zealand. 

Ironically however, obtaining one is actually looking less 
likely for tourism entrepreneurs who rely on European 
markets. 
“Mr Hickey goes on to remind us though, that less than 
10% of our exports go to Euro zone countries. Made me 
wonder, has Mr Hickey factored Tourism into this calcu-
lation? Does that 10% include tourism revenue from the 
Eurozone? So I called him. And no it didn’t, – based on 
Export merchandising statistics only. 
“Mr Hickey was a nice bloke to talk to, very interested 
in my comments, but like many commentators who talk 
business and export, including tourism in his export com-
mentary clearly wasn’t a natural instinct.
“This is the perfect example of why after 40 years (01 
March 12), ITOC is changing its name to ‘Tourism Export 
Council of New Zealand’. We’re exporters! Just like any 
other exporter, the Tourism sector promotes and sells NZ 
product off-shore to off-shore buyers, we’re paid from 
off shore and bring new money into the New Zealand 
economy. In fact our marketing message actually promotes 
indirectly all New Zealand products and exporters. 
                 ...  Cont p2

http://www.topdog.co.nz
http://www.nzonline.org.nz/nz-online-useful-links
http://epublishbyus.com/your_world_on_track_2012_-_nz_edition/10023570
http://www.railplus.co.nz/cms/uploads/NZD%20insert_Jan2012.pdf
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ITOC says Tourism ‘forgotten’ as major exporter    ...cont from p1
“As major players in that camp, we need to 
be painted into Mr Hickey’s ‘those exporting 
into Europe will really struggle at those sorts 
of rates’ picture – because we’ll be hurting 
too, feeling it now in fact. 
“Depending on who you listen to, over the 
last few years we’ve duelled it out with the 
cockies to be New Zealand’s biggest export 
sector. Right now I understand we’re back in 
second place – but regardless of our position 
on the podium, tourism is invaluable to the 
success of our export driven economy - and it 
all starts with recognition. 
“In two years from January 2011, the NZD 
has grown in strength by 21% against the 
euro, add to that the cost of oil (crude in-
creased 65% in that time) and flying here, 
New Zealand is a significantly more expen-
sive proposition for the Europeans than it was 
24 months ago – and that’s not good for the 
Tourism Export community.  
“Stay night figures from Tourism New Zea-
land, year end at 30 September show 50.7 
million visitor stay nights in New Zealand, 6.1 
million (12%) from Eurozone and a thumping 
14.5 million (28.6%) from EU members. All 
that from only 18% of visitor arrivals – yep, 

nobody disperses throughout New Zealand or 
stays longer than the EU member visitors. We 
love ‘em. 
“These traditional markets remain critically 
important to tourism in New Zealand, for 
many are our bread and butter. We simply 
cannot afford to say ‘too hard’ and not invest. 
I realise the targets across the Orient will be 
easier to see and hit, but even in what is a 
very challenging period in wider Europe - we 
need continued investment, now maybe even 
more than ever. 
“The rattly pockets housing our marketing 
dollars are only so deep. I can’t help but think 
China growth is going to happen even with 
less expenditure, and maybe some of the 
money being spent in that market should be 
targeted back to the long stay, high spending 
market that is Europe – Eurozone and also 
non Eurozone Europe. It won’t be easy – but 
declining arrivals from Europe will affect 
every corner of New Zealand. 
“TNZ continue to support Europe trade 
shows, have invested further in their UK 
office and have signalled a trade mission to 
Eastern Europe for 2012 – that’s all good.  But 
I reckon, we need more.”

Waitangi Day Celebrations
At 5.30am on 06FEB at Waitangi the nation’s 
birthday will begin in prayerful mood at the 
Whare Runanga. A lone piper will greet the 
dawn at the country’s largest Naval flagstaff 
to begin a day of sports, ceremony and family 
fun. The RNZAF’s Red Checkers aerobatic 
and precision flying team will put on an 
acrobatic display and will be accompanied by 

the elite Kiwi Blue parachute troop, who will 
do an airdrop onto the Treaty Grounds. 
Dame Malvina Major and Frankie Stevens 
will perform at a free concert at the Waitangi 
Treaty Grounds on the evening of Sunday, 
05FEB, and Blacksandiva, whose music is 
infused with funk, soul, and jazz, will be play-
ing on the evening of Saturday, 04FEB.
www.waitangi.net.nz

Stump 
the Hump 
Organisers of the second 
annual Stump the Hump 24-
hour walking event along the 
55km Tuatapere Hump Ridge 
Track on 03FEB report that 
there are still a few spaces left, 
and entries close 27JAN.
Click here for details.

The Kiwi Circle History Tour 
A new guided bus service has been launched 
in Queenstown offering an alternative to the 
resort town’s adrenaline activities.
The Kiwi Circle Bus recounts the town’s past 
through guided hourly tours, focusing not 
only on Maori legacies and ‘gold rush’ fever, 
but also on the more recent changes that have 
accompanied its rapid growth. 
Paul Wilson, owner and director of the Kiwi 
Birdlife Park, came up with the idea for the 
service when he realized that many of the 
interesting, quirky stories about Queenstown 
were becoming forgotten.  
The Kiwi Circle History Tour departs hourly 
from the Kiwi Birdlife Park, stopping at major 
hotels and points of interest downtown and in 
Fernhill.  The $25 bus pass is valid for three 

full days, encouraging passengers to use it as 
a shuttle service, hopping on and off through-
out the day.

Organisers of the upcoming Kawhia Kai 
Festival on 04FEB have confirmed that the 
headline act is “poly fonk” band Ardijah, 
who will perform for an hour from 4pm.
The annual festival, held to celebrate 
Waitangi Day, is being staged at the Omiti 
Reserve beside Kawhia harbour and will 
feature a full day of music, kapa haka per-
formances, crafts, tattoo demonstrations, 
and traditional Maori cuisine from 25 kai 
stalls.  

http://www.motelsinnz.co.nz
http://www.humpridgetrack.co.nz/index.php?pageLoad=157
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New Zealand lures world’s mountain bikers
Queenstown is luring increasingly large 
numbers of mountain bikers from around the 
world as they chase an endless summer. 
According to Mountain Scene, dozens of com-
petitive and leisure riders from Europe, the 
US and Canada are escaping the snow in their 
home countries to set up temporary home in 
the resort. 

Southstar Adventures’ Jeff Carter told the 
paper he was seeing more Australian visitors 
in the forest since transtasman flights started. 
There were also a few American groups 
coming through.
Mountain biking is among the marketing 
strategies Rotorua Airport and the Central 

The paper says they are on the opposite 
leg from the ‘snow bums’ – boarders and 
skiers who follow the winter worldwide. 
Around half of Queenstown Mountain 
Bike Club’s 300 members are interna-
tionals and many complete back-to-back 
seasons in the likes of Whistler, Canada, 
and then Queenstown. 
Skyline’s decision to allow riders to use 
the gondola to access Queenstown Bike 
Park is seen as the catalyst of the influx. 
In related news, Queenstown Bike Park 
last week enjoyed two of its busiest days 
with 3000 runs down the tracks.
The numbers at the park accessed via Skyline 
Enterprises’ gondola were swelled by com-
petitors and spectators staying in town after 
the first round of the New Zealand Mountain 
Bike Cup, which took place on the new grass 
downhill track at the Remarkables. 
Meanwhile, the Rotorua Daily Post reports 
that the economic value of mountain biking 
in Rotorua’s Whakarewarewa Forest has been 
estimated at five times its annual timber rev-
enue and looks set to increase as promotions 
raise awareness of what is on offer.
A study by Crown Research Institute Scion 
shows the median annual recreational value 
of mountain bikers using the forest is $10.2 
million - well above the $4.6 million earned 
through export revenues.

Park group are using to promote Air 
New Zealand’s Rotorua-Sydney flights.
Business development manager Rhys 
Arrowsmith told the Daily Post a DVD, 
produced with Ride Rotorua, Events 
& Venues and Destination Rotorua 
Marketing, was distributed through 
Mountain Biking Australia magazine 
last year, reaching a huge audience.
“There has been a really strong influx 
of Australian mountain bikers on the 
transtasman flights. They have found 
out about Rotorua from a variety of 
sources, but they have all seen the 

video.”
He said there were plans to create a bike as-
sembly area at the airport, allowing riders to 
leave the box at the airport and ride straight 
to their accommodation or to the forest.
Another DVD will be produced in March 
for the August edition of Mountain Biking 
Australia, primarily focusing on the new cycle 
trails in the wider Central Park area - includ-
ing Rotorua’s Te Ara Ahi - Thermal by Bike, 
the Old Motu Coach Road in Gisborne/Opo-
tiki and Taupo’s Lake Track Cycle Trail.
Central Park is working closely with bike 
companies and shops across the Tasman, 
with one brand keen to do product launches 
in Rotorua and shops looking at offering free 
Rotorua flights to entice customers.

AUSTRALIA
South Australia launches new ad campaign this weekend
The South Australian Tourism Commission is 
to launch its 2012 advertising campaign this 
Sunday 22JAN.

“South Australia is fast becoming a popular 
holiday destination, with the number of Kiwi 
arrivals at an all-time high in 2011,” says Jane 
Wilson, SATC Regional Manager NZ.

The 2012 campaign is aimed at not only 
increasing awareness of South Australia 
as an appealing Australian holiday option, 
but is also an opportunity to provide new 
ideas and a chance to win an Unforgettable 
Houseboat holiday for a lucky entrant and 
ten friends.
As in past years, the SATC has again 
offered all trade partners the opportunity 
to leverage their advertising activities by 
providing tactical flyers for inclusion in 
their campaign response packs free of 
charge.
Trade partners interested in supplying 
tactical flyers for the SATC’s response 
packs should email SATC marketing 
executive Stacey Cant on Stacey@satc.co.nz 
or call 09-368 5381.

Queensland diving safety standards
The Queensland Government has proposed 
strengthened dive and snorkelling laws in-
cluding:
•  requiring all diving and snorkelling opera-
tors to conduct at least two head-counting 
systems
•  amend the code of practice on emergency 
signalling equipment for unguided certified 
dives
•  setting the maximum ratio of resort divers 
to dive instructors at 2 to 1, allowing for a 

4-to-1 ratio only in good environmental 
conditions
•  mandatory medicals for entry-level dive 
course candidates who are overweight, over 
45 or have high-risk medical conditions.
The moves follow recent instances of Barrier 
Reef snorkellers and divers being left behind 
by tourist vessels. More than 1.2 million 
visitors go snorkelling or scuba diving in 
Queensland each year, with more than a third 
doing so for the first time.

Prosperpine airport facelift
The Whitsunday Coast Airport at Proserpine 
has had A$9 million spent on an upgrade that 
gives it expanded public areas, refurbished 

security screening and arrival areas, and F&B 
facilities. Passengers can readily transfer to 
the Whitsundays by ferry and to Airlie Beach 
by coach or taxi.



Deal of the Week DOWNLOAD HERE
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Changes to The Ghan ops
In the aftermath of Cyclone Grant, 
track damage at Edith River means 
the rail link between Katherine 
and Darwin has been closed, 
restricting The Ghan’s current 
operations.
At this stage, it is anticipated that 
the line will not be restored before 
the end of January and Rail Plus 
advises that The Ghan services ter-
minate in Katherine and all guests 
are being transported to Darwin 
by coach, arriving into Darwin at 
19:30 hours, two hours later than 
originally timetabled, with the 
southbound timetable unchanged.
Any guests booked on The Ghan 
services affected by the train 
terminating in Katherine will be 
notified directly by a Great South-
ern Rail representative.

Indian Pacific struggles
News.com.au reports that the Indian Pacific train service, 
which famously crosses the vast Nullarbor, is under 
threat and there are moves to cut services to stay afloat. 
The Indian Pacific is battling competition from low-cost 
carriers and the booming cruise market, plus a slump in 
tourism and a high Australian dollar.
Great Southern Railway is reducing to one service a 
week between Sydney and Perth from 28MAR, two 
months earlier than normal for the low season.
WA regional tourism body Australia’s Golden Outback 
chief executive Jack Eerbeek told the News Corp site that 
GSR could ensure its future by ‘freshening up’ its 
‘fantastic’ product and catering for baby boomers.
“While the Indian Pacific has been well maintained, 
there is nothing new, like an observation deck, or a 
double-decker train cabin,” he said. “Some of these new 
things could rekindle some interest in the product.
“We’d like to see (travellers)  take their car on the train 
and get off at Kalgoorlie, then drive down to Esperance 
and Albany and then up to Perth,” he said. 
“Unfortunately, there are no facilities for taking cars off 
at Kalgoorlie at the moment.”

The Overland celebrates 125 years
Yesterday marked 125 years since The Over-
land’s maiden journey from Adelaide to Mel-
bourne, and to celebrate, Red Premium fares 
are on sale for A$125pp until 19FEB.
Originally named The Intercolonial Express, 
the train began as exactly that – a fast and 
comfortable way to travel between the Victo-
rian and South Australian colonies. The Inter-
colonial Express reduced travel time from a 
week via ship to a mere 18 hours by rail.
The establishment of a direct rail link re-
quired collaboration between the colonies 
and guests underwent baggage checks, filled 
out customs declarations and paid duty on 
interstate goods at tightly controlled border 

crossings.   
The train was renamed The Overland in 1936 
after the famous ‘Overlanders’ who travelled 
between Adelaide and Melbourne by horse-
back droving cattle.
Formerly a night time journey, The Overland 
now travels during daylight hours three times 
a week each way allowing passengers to enjoy 
a diverse range of landscapes.
In 2007 The Overland underwent a $4 million 
upgrade which saw the introduction of new 
reclining seats with plenty of leg room and a 
stylish café carriage. 
There are two levels of service :  Red Service 
and Red Premium Service. 

Li Na ‘more valuable than Oprah’
Chinese tennis sensation Li Na’s success in 
Australia has drawn so many Chinese visitors 
to the country, that tourism officials are call-
ing her “more valuable than Oprah”.
Australian Open officials confirmed that the 
fifth seed has been the driving force behind a 
30% rise in ticket sales from China this year.
The 29-year-old made a historic first grand 
slam final appearance by a Chinese player at 
the Australian Open last year, generating a 
frenzy in her home country, before she won 
the French Open.
Tourism and Transport Forum boss John Lee 
told the Herald Sun the increase in Chinese 
visitors coming to watch Li in Australia this 
year was already benefiting tourism.
Tennis Australia promoted the Open heavily 
in China last year, with Chinese celebrities 
helping generate more media coverage.

Outrigger returns to Surfers
Outrigger Hotels & Resorts officially took 
over the 23-level Holiday Inn in Surfers 
Paradise last week.
Hawaiian songs and traditional dancers filled 
the lobby to welcome guests as they checked 
in and received floral leis and Mai Tai ‘mock-
tails’, at the 411-room hotel that has been 
re-branded Outrigger Surfers Paradise.
Outrigger’s move back into Surfers Paradise 
is being supported with a heavy marketing 
campaign targeting its traditional leisure and 
business markets, while also tapping into its 
international sales offices to target emerging 
global markets.
Regional GM – Australia, Grant James said: 
“Outrigger has had a long association with 
the Gold Coast after selecting the destina-
tion as its base to expand the brand from its 
Hawaii homeland into Australia in 1998.”

Cairns-based Sunlover Reef Cruises 
has launched a new on-board lunch 
menu and is receiving rave reviews 
for the fresh, tropical flavours, 
seafood and hot dishes. The out-
sourced cruising menu includes 
focaccia, cooked tiger prawns, 
selection of cold meats, salads and 
hot dishes comprising a golden 
beef curry, chicken and vegetable 
stir fry with black bean sauce and 
egg noodles, Mediterranean style 
vegetable and chick pea casserole 
and jasmine rice.  A seasonal fruit 
platter is also provided along with a 
wide selection of condiments.

Outrigger’s Grant James welcomes 
the first guests at check-in.

http://www.aimholidays.co.nz/files/deal_week/sydney%20sojourn%2025%20november%20to%2028%20november%202011.pdf
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High Tea Product Update 
with New Caledonia Tourism

Where: Cornwall Park Restaurant, 
Greenlane Rd West 

When: Wednesday 8 February, 2pm
RSVP : By Wednesday 28 January to 

virginia@newcaledonia.co.nz
Maximum 15 agents  

$20 movie voucher in info packs for each agent!

Tourism Fiji stays with regional roadshows 
Tourism Fiji has decided to maintain its 
‘destinations within the destination’ regional 
Fiji roadshow approach in 2012.
First this year will be the Mamanuca Islands, 
with the NTO and ten Fiji-based industry 
partners showcasing their products:
   07FEB - the Rutherford Hotel, NSN, 7-9 am
   07FEB - the Intercontl Hotel WLG 6-8 pm 
   08FEB - Arena Manawatu, PMR, 6-8pm

   09FEB – Novotel Tainui, HLZ, 6-8pm
Fiji-based industry colleagues include Air 
Pacific, Mana Island Resort & Spa, Musket 
Cove Resort, Treasure Island Resort, Captain 
Cook Cruises, Ahura Resorts, Plantation Is-
land Resort and Lomani Island Resort, South 
Sea Cruises, Amanuca Island Resort, Beach-
comber Island Resort and Funky Fish Resort 
and Sea Fiji. 

New images for New Caledonia
New Caledonia Tourism NZ is pleased to 
report that as a result of several months work, 
a new library of images of the destination has 
been developed and is now available online. 
An analysis of the existing gallery and 
renewal of all images that needed updating 
has taken place, to gain a clear view of what 
images are essential to the promotion of the 
destination. New images continue to be fed in 
to the library and as such the project will be 
an ongoing one. 
The result to date is a 60-image photo library 
of the Northern province, Southern province 
and Loyalty Islands, which is now available on 
the recently updated New Caledonia Tourism 

website www.visitnewcaledonia.com.
“This will once again contribute to a better 
positioning of New Caledonia in the mar-
ket by highlighting not only the many and 
varied aspects of tourism, but the rich blend 
of French and Kanak culture,” says the New 
Zealand General Manager Simon Duffy.
Images in the online gallery are now avail-
able in low resolution and potential users 
such as industry and media representatives, 
can obtain them by requesting them in high 
resolution via an online contact form on the 
website. 

Discover Vanuatu’s Mt Yasur
When visiting Vanuatu a trip to Tanna Island 
is a must. Yasur volcano on Tanna Island is 
one of the most well-known volcanoes in 
the world, simply because it is so accessible. 
Although it’s active year round, it is unusual 
for it to be too active to approach, so it has 
become an extremely popular tourist attrac-
tion. 
Clients can view this amazing volcano and 
save $150pp with Adventure World’s Vanuatu 
Volcano Discovery Package, now priced from 
$1139pp twin share. Staying four nights at 
Poppy’s on the Lagoon and three nights at 
Friendly Bungalows on Tanna Island, this 
package includes a meet and greet on arrival, 

return airport transfers, breakfast daily and a 
dusk volcano tour.
This special is on sale until 04FEB12 for travel 
year round. Call Adventure World on 0508 
496 753.  

Sonaisali agent-only rate
Sonaisali Island Resort has released an Agent Only rate to help drive 
business in its quieter periods. 
Agents using this rate will be asked to provide their business card 
upon check-in (to prove that they are travel agents). The high season 
has been blocked out, but there is no minimum stay on the deal and 
it is a flat rate.  Click here for the full details.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1071
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NZ travel agents to visit 
American Samoa
American Samoa will host to its first New 
Zealand travel agent famil group next month. 
The visit 02-05FEB has been organised by 
the American Samoa Visitors Bureau with 
the support of local travel industry members.  
ASVB Executive Director David Vaeafe says 
the bureau commissioned Travel Associates 
Travel Service in Auckland to coordinate 
the visit. “We are very grateful for the sup-
port given to us for the visit by both Air New 
Zealand and Inter Island Airways for provid-
ing the airline tickets for the group. The travel 
agents will take a tour of Tutuila, conduct 
site inspections of some hotels and visit the 
National Park.”  The visits were made possible 
by a Technical Assistance Grant from the US 
Dept of the Interior.

ASIA
Bangkok Airways to fly 
Koh Samui - KL
Bangkok Airways will begin non-stop daily 
air services between Koh Samui (USM) 
and Kuala Lumpur (KUL) from 31MAR12, 
using a 138-seat all-economy A319. 

Gung Hei Fat Choy
Chinese New Year 2012 is about to begin and 
nothing quite matches the warmth, colour 
and spectacle of celebrating the Chinese New 
Year in Hong Kong. Between 17JAN and 
06FEB12, Asia’s World City will welcome the 
Year of the Dragon with an array of events.
Cathay Pacific International Chinese New Year 
Night Parade (23JAN)
The world-famous night parade is one of 
the best-loved events of all the Chinese New 
Year’s celebrations in Hong Kong. Now in its 
17th year, and sponsored by CX for the 14th 
consecutive year, the parade snakes around 
Tsim Sha Tsui in a stream of brightly coloured 
floats and international / local performing 
artists that turns the harbour-front area into a 
giant street party.
Chinese New Year Fireworks Display (24JAN)
Thousands of people will line both sides of 
Victoria Harbour to take in the Lunar New 
Year Fireworks Display, which guarantees to 

leave spectators in awe. For a different fire-
works experience, book your clients a Fire-
works Display Harbour Cruise for one of the 
best seats in town.
Chinese New Year Races (25JAN)
On the Third Day of Chinese New Year, local 
sports fans and eager punters hope to kick off 
the new year with a winning wager at Sha Tin 
Racecourse for The Chinese New Year Race 
Day-a unique Hong Kong tradition.  
Click here for full details.

TTG Asia reports that in a 
significant first, Thailand and 
Cambodia have announced they 
will issue a single 30-day tourist 
visa to non-ASEAN visitors from 
01FEB, with Vietnam and Laos 
to be brought into the ambit by 
end-2012.

Resilient Thailand 
bounces back
The Tourism Authority of Thailand (TAT) has 
announced that tourism arrival numbers for 
the Kingdom have returned to normal, fol-
lowing a slight decline at the end of the year 
due to the flooding.
With the co-operation of the public and 
private sectors, TAT launched the “Beautiful 
Thailand” campaign, which regained the 
confidence of international travellers and 
resulted in rapid growth in the number of 
tourist arrivals. By the end of 2011, Thailand 
welcomed a total of over 19 million inter-
national visitors, which represents annual 
growth of 20% compared to 2010.
“The Thai tourism sector has proven its ability 
to bounce back when faced with similar 
situations in the past. This is due to the 
uniqueness and quality of our tourism 
products and the strength of the Thailand 
brand, which has strong affinity with 
travellers all over the world,” said Mr Sansern 
Ngaorungsi, Deputy Governor for Interna-
tional Marketing (Asia and the South Pacific). 
Thailand started off 2012 strongly with over 
300,000 international visitor arrivals during 
the first week of January. This is very close to 
the number of arrivals for the same period 
last year.
TAT is targeting more than 19.5 million inter-
national arrivals for 2012, a 26% increase over 
last year’s target. 

PG951 USM KUL 1755/2025
PG952 KUL USM 0820/0900

Passengers will enjoy PG’s boutique 
services including in-flight meals, 20kg 
baggage allowance and boutique lounge at 
Samui airport.
For more information contact Bangkok 
Airways Auckland, on 09-969 7600 or 
email bangkokair@airlinemarketing.co.nz

http://www.discoverhongkong.com/chinesenewyear/en/index.html
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Macau attracts 28 million 
The number of visitor arrivals last year topped 
28 million but the Macau Government Tour-
ist Office (MGTO) director says there is still a 
lot of work to do.
João Costa Antunes revealed at the recent 
MGTO annual press conference that visitor 
arrivals were up 12%  in 2011; that tourists 
from outside Greater China reached three 
million last year; and that the US, UK and 
New Zealand were the top three markets by 
length of stay.
Antunes told journalists “Macau has an 
attractive tourism product, not only in the 
entertainment area, but there is a certain 
diversification in the cultural and exhibitions 
and conventions areas.”
He said that the goal is to work closely with 
operators to improve the quality of hotels and 

the industry food and beverage.
He announced that the MGTO would set 
up a working team to initiate a three-step 
plan this year to improve tourism quality, in 
line with the goal of positioning Macau as a 
world centre of tourism and leisure.
Antunes said that Macau has signed coop-
eration agreements with several neighbour-
ing cities in mainland China as a “great step 
forward” to curbing problems such as the 
‘zero-fare tours’ or ‘forced shopping’ that 
usually lead to disputes involving tourists. 
The MGTO is also supporting the develop-
ment of budget hotels, and Antunes said 
they will coordinate the launch of an online 
booking platform this year to enhance the 
promotion of accommodation.

Hong Kong Disneyland In-Transit Easy Pass Offer 2012
If you have passengers with a layover of six 
hours or more, Hong Kong Disneyland is a 
minimum 20 minutes drive from the airport 
and has an in-transit offer with discounts of 
up to 40% off general admission tickets. For 
just HK230pp, guests can enjoy a full day 
magical experience with the HK120 depar-
ture tax being waived if they depart Hong 

Kong before midnight on the same day of 
arrival.
This offer is available at Hong Kong Disney-
land Guest Relations near the main entrance 
to the park. 
For more info and full terms and conditions 
visit www.hongkongdisneyland.com

THE AMERICAS
Grand American Adventures family options
Grand American Adventures offers a 
selection  of camping and fully accom-
modated ‘Family Discovery Tours’, 
developed by parents with both fun 
and safety in mind.
Popular in 2012 is the 10-day Cow-
boys and Indians Discovery family 
tour, priced from $2570 per adult and 
$2313 per child. The tour takes clients 
on an authentic wild west adventure. 
Highlights include Zion National Park, 
Bryce Canyon’s sandstone Hoodoos, 
western horseback riding, Grand Can-
yon, Lake Powell and a Navajo Indian 
guided back-roads tour of Monument Call Adventure World on 0508 496 753 or 

visit www.adventureworld.co.nz.Valley. 

US President Barack Obama is flying to 
Walt Disney World Resort in Orlando, 
Florida today to “unveil a strategy that 

Bariloche hit again
A cloud of ash caused by a volcano in Chile 
has closed Bariloche airport in neighbouring 
Argentina just days after it had re-opened. 
The BBC reports the closure of the airport in 
the alpine resort town came just three days 
after flights had resumed following a seven-
month suspension due to the ash. 
Bariloche and nearby towns have seen visi-
tor numbers drop sharply since the Puyehue 
volcano erupted in June last year. 

will significantly help 
boost tourism and 
travel, an important 
sector in the U.S. 
economy,” 
according to a White 
House statement.
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Big redevelopment at LAX
LA International Airport is going through 
a major redevelopment to increase capacity 
and to deliver a more enjoyable experience 
for travellers - arriving or in transit – from 
DEC12.  
The Bradley West Project is basically the 
centrepoint and is said to be the biggest pub-
lic works project in the history of the City of 
Los Angeles.
It will provide greater capacity to the Tom 
Bradley International Terminal’s west side, 
with:
• 18 new roomier boarding gates/waiting 
areas, with nine able to accommodate the 
Airbus A380 
• Dual passenger loading bridges for faster 
boarding and deplaning
• Great Hall with 140,000 sq ft for premier 
dining, retail shopping, other passenger 
amenities, and airline club lounges 
• Upgraded customs and immigration in-
spection areas for more efficient passenger 
processing

• Secured corridors between Terminal 3, 
TBIT and Terminal 4 so connecting passen-
gers can conveniently go from one terminal 
to the next.
The fully modernised facility will be able to 
accommodate 4000 passengers per hour, up 
from the current 2800.
At the same time LAX Terminal 5, used by 
Delta Airlines, is currently undergoing a 
world class US$228m upgrade. 

Adventure World’s Rocky Mountaineer offer
Book a qualifying Rocky Mountaineer rail 
holiday of six nights or more between 15JAN 
and 15APR12 and 
Adventure World will 
throw in a free ad-
ditional hotel night in 
Vancouver plus a free 
Vancouver City tour. 
Plus, if your clients 
travel in GoldLeaf, 
they can choose be-
tween a Victoria day 
tour with Butchart 
Gardens, Victoria day 
trip with whale watch-
ing, North Shore tour or a Vancouver City 
tour.

Rocky Mountaineer’s 7-day Canadian Rockies 
Highlights Tour is priced from $3098pp share 

twin. Highlights 
include Vancouver, 
Banff, Lake Lou-
ise and Calgary. 
Price includes 2 
days onboard the 
Rocky Mountaineer, 
2 breakfasts & 3 
lunches, 6 night’s ho-
tel accommodation, 
Glacier Helicopter 
Tour & ranch visit, 
Banff Gondola and 

transfers.  Call 0508 496 753 or visit 
www.adventureworld.co.nz.

Gordon Ramsay to open first Las Vegas restaurant
Paris Las Vegas has announced that celebrity 
chef Gordon Ramsay will open his first Las 
Vegas restaurant, Gordon Ramsay Steak, in 
the second quarter of 2012.
The new restaurant will replace the property’s 
Les Artistes Steakhouse.   
Michelin-starred Ramsay will open a 

274-cover contemporary steakhouse, with a 
large bar area, chef ’s table and private dining 
room in addition to the main room. 
The menu selections will range from tradi-
tional steakhouse fare with delectable cuts of 
beef to Ramsay’s signature fish and chips and 
Shepherd’s Pie.  

Tripoli access from the UAE
Etihad this week operated its maiden flight 
from Abu Dhabi to Tripoli, the airline’s first 
new destination of 2012. The A330 service 
will operate three times a week, and is the 
only direct commercial flight between the 
UAE and Libya’s capital city.
Etihad Airways’ President and CEO James 
Hogan said: “Libya is a beautiful country 
that over the coming months and years will 
have much to offer both business and leisure 

travellers.” Tripoli is Etihad’s fifth African 
destination.
H.E. Dr. Anwar Gargash, Libya’s Minister 
of State for Foreign Affairs, underlined the 
significance of the launch of the flights to 
Tripoli, saying direct flights will contribute 
profoundly to the development of trade, 
investment and tourism. 
“The new Libya is taking its rightful place 
among the prosperous nations of northern 
Africa and the Mediterranean,” he said.

www.adventureworld.co.nz/travel-deals/canada-rocky-mountaineer
www.adventureworld.co.nz/travel-deals/canada-rocky-mountaineer
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Thames Estuary airport idea to be studied
The British Government has announced a 
consultation study on controversial plans for 
a major new UK airport, having continued to 
rule out a third runway for London-Heathrow 
as Britain’s main international ‘hub’ airport.
A new £50billion Thames Estuary airport - 
handling 300,000 passengers a day - could 

become the biggest in the world, but there is 
already strong opposition to the concept.
In related news, London-Luton airport has 
announced plans to increase its maximum 
capacity by 7million pax per annum without 
extending its existing runway and boundary.

Insight offers top seats at Edinburgh Tattoo 
Clients can experience the Edinburgh Mili-
tary Tattoo this August on Insight Vacations’ 
four-day Gems of Britain & Edinburgh Tattoo 
tour.  
Staged against the dramatic backdrop of 
Edinburgh Castle, the annual event features 
superb international performers plus the 
spectacle of the traditional massed pipes and 
drums.
Insight says it’s an easy add-on for those with 
limited time to see some of Britain’s high-
lights. But clients had better be quick as there 
are only two departures on offer. 
The luxury 40-seat coach (with business class 
legroom) heads from London to Cambridge 
allowing time to stroll by the fine university 
colleges before continuing on to historic York 
to see England’s largest medieval cathedral, 
York Minster. 
The route north over the Northumberland 
Moors passes the ruins of Jedburgh Abbey 
en route to Edinburgh, where a sightseeing 
tour of the city includes Edinburgh Castle, 
the Royal Mile, Holyroodhouse Palace and 
Princes Street. That evening the main event, 
the 62nd Royal Edinburgh Military Tattoo, is 
viewed from the guaranteed seats afforded by 
Insight Vacations’ First Class tickets. 

The tour heads from Edinburgh via Gretna 
Green back into England, down through the 
Lake District and on to lively Liverpool to 
relax in First Class hotel, The Atlantic Tower, 
adjacent the landmark Liver Building and 
overlooking the Dock Front World Heritage 
Site. 
The last day on tour visits the fortress town of 
Chester with its black and white ‘Rows’ (shop-
ping arcades) and the remains of the Roman 
Amphitheatre. En route back to London, the 
tour calls at Stratford-upon-Avon for a visit 
to William Shakespeare’s birthplace and the 
picturesque Cotswolds. 
Priced at $1325pp twin share, land only, 
(single supplement price $190), departures 
are available ex London on 06AUG and 
13AUG12.

El Transcantábrico Gran Lujo
In 2011, a new standard of luxury train was 
premiered in northern Spain. That train is 
the El Transcantábrico Gran Lujo, running 
between Santiago de Compostela and San 
Sebastian and offering a maximum of 28 pas-
sengers luxurious onboard experiences and 
extensive off train activities. 
The 1920s-era British Pullman coaches have 
been lovingly restored and are fitted with 
just two suites per carriage. All 14 suites are 
equipped with plenty of luggage storage, a 
small comfortable lounge area, two TVs, 
video game console, stereo, and computer 
with free internet access, cordless phone, 
double air conditioning units, mini-bar and 
full bathroom. The bathroom comes complete 
with shower and steam sauna. 

Nights are spent parked at quiet sidings for 
restful sleep. Breakfast is served onboard in 
one of two lounges; however lunches and din-
ners are taken in an array of restaurants along 
the way, providing guests an amazing sample 
of the regions’ superb seafood, breads, cheeses 
and wines. All wines are complimentary at 
lunch and dinner. Each restaurant is world 
class, with its own specialties and seasonal 
dishes. 
Daily visits off-train are made in a special 
motor coach, and activities include visits 
to national parks, ultra modern museums, 
1000-year-old cathedrals, and preserved 
medieval towns featuring pre-Romanesque 
monuments. 
Rail Plus details can be downloaded here.

Musee de la Grande Guerre
A new French war museum has opened at 
Meaux near Disneyland Paris. The Musee 
de la Grande Guerre is said by The Guardian 
newspaper to be the first move in France’s new 
campaign to develop itself as the world capital 
of war tourism.
France hopes its wealth of battlefields, memo-
rial sites, trenches and war cemeteries holds 
the key to attracting tourists. More than 20 
million of them visit France for its battle sites 

and war history. That number is expected to 
soar with the centenary of the First World 
War in 2014 and the 70th anniversary of the 
D-day landings, already triggering a round of 
renovations and new themed tours.
The museum in Meaux houses one of Europe’s 
most varied collections, from taxis to uni-
forms, amassed by a French amateur 
archeologist, Jean-Pierre Verney, 65, who for 
many years kept it all in his home.
http://museedelagrandeguerre.eu/en

http://www.railplus.co.nz/great-rail-journeys/el-transcantabrico/prices-info.htm
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Glasgow double-daily 
improves NZ flight link  
Emirates plans to introduce a second daily 
non-stop flight from Dubai to Glasgow, 
providing direct connections in both direc-
tions for travellers on its three daily Auckland 
flights.
The additional service, which will commence 
on 01JUN12, comes as a result of continued 
demand for Emirates’ service between Dubai 
and Glasgow, which began in 2004. Glasgow 
has been a popular end-destination for Emir-
ates customers from New Zealand and the 
additional service enhances the links with the 
airline’s Auckland and Christchurch services 
to and from Dubai.
The additional flight, coupled with an aircraft 
upgrade on the existing service, will increase 
Emirates’ capacity to Glasgow by 47%, an 
extra 199 seats each way per day. It will also 
provide an additional 13 tonnes of daily cargo 
capacity. 
First Class cabins will be available on both 
daily services, the first time this has been of-
fered by a commercial airline operating into 
Scotland.
From June, morning services to Glasgow 
will be operated by a B777-300ER, depart-
ing Dubai at 7.50am, connecting with 
early-morning arrivals from Auckland and 
Christchurch. The new, additional service 
from Glasgow will be operated by an Airbus 
A340-300, departing Scotland at 9.30pm and 
arriving in Dubai at 8am, in time to connect 
with Auckland services.

AVIATION

TOUR PRODUCT
Book Tauck & receive a free iPad
Adventure World would like to remind agents 
that the Tauck agent incentive is still running. 
To receive a free Apple iPad agents need to 
book five Tauck trips with Adventure World 
before 29FEB12. It’s that easy. 
For more info on Tauck call 0508 496 753 or 
visit www.adventureworld.co.nz.

AirAsia X – MAS trade-off?
Kuala Lumpur’s Star newspaper reported last 
week that AirAsia X and former rival Ma-
laysia Airlines, having last August executed 
a share swap, have now agreed on a series of 
trade-offs not necessarily related primarily to 
route profitability.
The Sydney Morning Herald says AirAsia X 
agreed to exit London and Paris, leaving those 
routes to Malaysian Airlines, while AirAsia X 
gets rights resisted until now by the Malaysian 
government at MAS’s bequest to fly to Sydney 
and some Chinese destinations.

The SMH says the Star also reported that the 
MAS chief executive was “close to finalising 
a connecting-service that will enable pas-
sengers on either airline to seamlessly con-
nect between carriers and non-overlapping 
routes”.
The SMH says AirAsia X’s overriding motiva-
tion is to start services to Sydney before the 
airline it regards as its greatest threat, Singa-
pore Airlines’s new low-cost offshoot Scoot, 
which will begin flying to Sydney by mid-
year. AirAsia X KUL-SYD flights will begin 
on 01APR.

Virgin Embraers to get Business Class
Virgin Australia is to launch business class 
on its Embraer E190 jets next month. The 
carrier has 18 of the medium-range jets in its 
fleet and an airline spokeswoman to Austral-
ian Business Traveller the E190’s 12 premium 

economy seats will be upgraded to “a version 
of the Boeing 737 product” which will include 
a revised colour scheme, soft cabin divider, 
inflight entertainment units and “Luke Man-
gan designed menu items”.

Happy Hours on Virgin Australia
Virgin Australia has announced it is offering free beer 
and wine to all Saver fare economy flyers between 
Adelaide, Brisbane, Canberra, Melbourne, Perth and 
Sydney on flights between 4pm-7pm Mon-Fri.

China Southern’s 
Canton Route strategy
Crikey blogger Ben Sandilands reports that 
last Sunday night, at the Sydney Festival for 
which it has become a major sponsor, China 
Southern’s president and CEO Tan Wangeng 
and executive vice-president He Zongkai 
“rocked up to declare open season on what’s 
left of the Qantas Kangaroo Route services to 
London and Europe, declaring that a “Can-
ton route” would provide additional frequent 
capacity to London, Amsterdam and Paris, 
via their shiny modern airport at Guangzhou, 
which they intend to make even larger than 
Singapore, Bangkok and Dubai.”
Sandilands says it is China Southern’s policy 
to eclipse the size of today’s stake in the Aus-
tralian international market held by Emir-
ates by the end of 2015, an ambition that is 
already provided for in the Australia-China 
air traffic agreement.
China Southern already runs double daily 
flights between Sydney-Guangzhou and 
Melbourne-Guangzhou, with four flights per 
week from Brisbane and three from Perth. 
The airline aims to almost triple the current 
tally of 35 weekly flights from Australia to 
Guangzhou to “more than 110 ... by the end 
of 2015”.

airberlin and Etihad Airways have 
inaugurated direct Berlin-Abu Dhabi 
services following news that the na-
tional flag carrier of the UAE would 
become airberlin’s largest single 
shareholder.
Using an Airbus A330-200 aircraft, 
airberlin will operate four flights a 
week between the two capital cities.

http://www.lufthansaexperts.com
http://www.cxagents.co.nz
http://www.lufthansaexperts.com
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Record uplift for Lufthansa Group
The airlines that make up the Lufthansa 
Group carried a record number of passengers 
in 2011. A total of 106.3 million passengers 
chose to fly with Lufthansa, SWISS, Aus-
trian Airlines, bmi and Germanwings. This 
is equivalent to growth of 7.5% compared 
with the previous year. The Group increased 
its capacity by 9.8% overall in 2011, while its 
revenue seat kilometres rose by 7.0%. The 
average passenger load factor for the aircraft 
correspondingly fell by two percentage points 
to 77.2%.
Given the trend of decreasing sales that 

emerged in autumn and ongoing economic 
uncertainty, the Group plans to achieve low-
level growth of 3% in its available seat kilo-
metres in the full year 2012 by using larger 
aircraft and introducing the new Europa 
cabin on LH European routes. 
A total of 65.5 million passengers flew with 
Lufthansa-brand planes in 2011 – 11.1% more 
than in the previous year. Lufthansa ex-
panded its capacity by 11.8% in the full year, 
while sales were up 8.8%. The load factor was 
2.2 percentage points down year on year, at 
77.2%.

bmi sale needs scrutiny - VS 
Virgin Atlantic has called for UK competition 
authorities to look into the proposed pur-
chase of bmi by British Airways’ parent com-
pany IAG. The acquisition would give IAG 
another 56 weekday slots at Heathrow, subject 
to approval by the European Commission.
But Virgin Atlantic has called for UK regula-
tors such as the Office of Fair Trading and 
Competition Commission to step in and ask 
to look at the merger on competition grounds 
as it would affect domestic flights within the 
UK.
The takeover initially has to go to the EC for 
approval but UK competition authorities can 
request jurisdiction to examine the competi-
tion issues around the deal.

Aviation Ground Handling have won the 
Australasian Aviation Ground Safety 
Council Inc 2011 Ground Safety Award. 
AGH is 100 per cent owned by Queensland 
Airports Limited and  provides aircraft 
ground handling services at Gold Coast, 
Townsville, Sunshine Coast, Rockhampton 
and Mackay Airports.

SYD caters to plane-spotters
While camera-wielding plane-spotters risk 
arrest and more from security bods at many 
airports, Sydney Airport has opted to cater 
for the enthusiasts.
The airport has launched a virtual home on 
its website where they can share pictures of 
aircraft and information on the best vantage 
points.
The site includes information on different 
aircraft models, tracking aircraft registrations, 
security and restricted areas, runways and 
links to radio frequencies and users will be 
able to share information on how to get the 
best shots and camera equipment.
Plane spotters can look at take off and land-
ing schedules on the go with Sydney Airport’s 
new free iPhone app, which has real time 
departure and arrival information.
Visit the webpage here. 
As aviation blogger Ben Sandilands points 
out, plane spotters are actually the allies of 
security, an extra sets of eyes that know when 
something isn’t quite right, or just a bit suss. 
They are also customers - parking and buying 
fast food and coffee.

WLG terminal rocks with Frommers

SIA-SAS cooperation
Singapore Airlines and Scandinavian Airlines 
have signed a memorandum of understand-
ing that will see the Star Alliance partners 
co-operate on existing as well as new flights. 
Subject to regulatory approval, the airlines are 
to participate in joint operations, including 
the co-ordination of flight schedules and joint 
sales activities.
SIA currently operates three flights a week be-
tween Singapore and Copenhagen. The part-
nership is expected to lead to growth in air 

Wellington’s ‘Rock’ terminal has been named 
No. 4 among the world’s top ten airport ter-
minals by travel website Frommers. Top spot 
went to Jeddah’s Hajj Terminal, with Leifur 
Eriksson Air Terminal, Keflavik, Iceland and 
the Incheon terminal at Seoul filling out the 
top three.
The ratings were made based on ‘cleanliness, 
services, on-time departures, navigation and 
the ease of getting to and from a city’s center,’ 
USA Today reported.
The worst three terminals were New York JFK 
Airport Terminal 3, Manila Airport Terminal 

1 and Moscow Sheremetyevo Airport Termi-
nal B/C.
The Rock has now won 13 awards including 
the Transport Category in the prestigious 
World Architecture Festival in Barcelona 
and the Registered Master Builders Supreme 
Award.
Last year Wellington International Airport 
was also voted the best airport in Australa-
sia in the 2011 World Travel Awards, while 
receiving three awards from the New Zealand 
Airport Association.

services between Singapore and Scandinavia, 
and, depending on market conditions, pave 
the way for a new route between Singapore 
and Stockholm. No airline currently operates 
non-stop flights between the two cities.
SIA currently codeshares on SAS-operated 
flights beyond CPH, to Helsinki, Oslo and 
Stockholm. SAS has in turn been codeshar-
ing on SIA-operated flights between CPH and 
SIN as well as on selected flights between SIN 
and BKK.

Jetstar fined for visa breach 
Jetstar has been fined more than $6000 after a 
boarding breach allowed a passenger to enter 
the country visa-free and under a different 
nationality.
According to 3News, the clerk was alerted by 
the airline’s computer system that the Chinese 
woman, who was boarding a flight from Mel-
bourne to enter New Zealand, needed a visa.
The Jetstar employee then changed the wom-

an’s nationality to Swiss, allowing her to enter 
the country without the necessary visa.
The Department of Labour led the prosecu-
tion under the Immigration Act.
Jetstar says the check-in agent thought the 
wrong country code had appeared on the 
screen, so wrongfully changed them.
The agent is said to be remorseful and is 
aware the seriousness of her mistake.

http://www.cxagents.com
http://www.sydneyairport.com.au/corporate/community-environment-and-planning/aviation-community.aspx


TravelMemo   20120120    20JAN12    Page 12

CRUISE NEWS

15-day Grand European Tour
A MS T ER DA M TO BU DA PE S T 

From $4,599^ per person
Click here for more information

2012 SUMMER 
DOLLAR SAVINGS  
SAVE UP TO $3,000 PER  

COUPLE

^Conditions: Price listed in Australian dollars, per person, twin share 
and subject to availability. Offer valid only on new bookings for 2012 
sailings. Must book and pay in full by 18 March 12 and quote A10 at 
time of booking. Price is based on 18 Nov 12, Cat F. Conditions apply.

Variety Cruises appoints Discover the World Marketing 
Variety Cruises has appointed Discover the 
World Marketing to broaden its sales and 
marketing efforts in New Zealand and Aus-
tralia. DWM already handles the small ship 
cruise operator globally, in more than ten 
other markets. 
For over 25 years, Variety Cruises, a family-
owned business, has offered guests a yacht 
cruise experience and innovative cruise jour-
neys combining cosmopolitan and out of the 
way ports of call. The Variety small ships are 
upscale mega yachts or sail cruisers accom-
modating between 44 and 72 passengers in up 
to 36 cabins. Guests enjoy a relaxed and pri-
vate yacht-like atmosphere served by friendly 
staff and crew. 
Variety Cruises offers cruising in Greece 
and the Aegean Islands, Turkey and Eastern 

Mediterranean, Gambia/West Africa, South 
Italy and Malta, the French and Italian Rivi-
era, Oman and the Emirates, the Adriatic and 
soon Cuba and Spain.

Escorted tours of HAL’s Volendam
Francis Travel Marketing has extended the 
RSVP deadline until close of business today, 
Friday 20JAN, for an invitation to new cruis-
ing clients / travel agents to undertake an 
escorted tour with refreshments aboard ms 
Volendam.
Due to a limited number of spaces available, 
this inspection is limited to key clients who 
do not hold any current bookings with Hol-
land America Line and who have not previ-
ously travelled on any HAL ships. 
The invitation is aimed at clients who are new 
potential cruising clients and who can use 
this opportunity to inspect a cruise ship to 
help them decide if cruising is for them. 

Refreshments will be either a Luncheon or 
Cocktails dependant on the Date/Port selected. 
Agents should select a Date and Port then 
complete this downloadable form. 

The opportunity is offered on a first in first 
served basis due to limited numbers in each 
port, and there is a maximum of five people 
per office.

16FEB – Tauranga    – cocktails –   1.30-5.00pm
17FEB – Napier         – cocktails –   1.30-5.00pm
18FEB – Wellington – cocktails –   1.30-5.00pm
19FEB – Picton          – cocktails –   1.30-5.00pm
21FEB – Pt Chalmers – luncheon  – 10am-2pm

Ann Mellor returns to MSC
MSC Cruises has confirmed that Ann 
Mellor is to return to representing the line 
in New Zealand. MSC managing director
Lynne Clarke told TravelMemo that 
Ann, who recently resigned from World 
Journeys, is to take on the role of Business 
Development Executive NZ from 01FEB 
and will call on the industry to spread the 
MSC message.
“We are really looking forward to her 
returning to the family,” says Ms Clarke. 
“As you may know she worked for us in 
the past and then left the fold five years 
ago.  She did a great job in assisting grow-
ing our market in New Zealand when she 
was with us.”

P&O’s brochure 
detailing its 
extended 2013 
season, has 
now been 
circulated to all 
New Zealand 
travel agents.

http://www.vikingrivercruises.com.au/rivercruises/europe-rhine-danube-amsterdam-budapest-2012/itinerary.aspx
http://www.travelmemo.co.nz/voucher.php?voucher_id=1070
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35% off Star Clippers sailings
Mediterranean specialist, The Innovative 
Travel Co. reminds agents clients only have 
until 31JAN to obtain genuine savings of up 
to AUD1500pp for a selection of Star Clipper 
sailings including Greece, Turkey, Italy, Croa-
tia, Spain, Morocco and the Baltic sailings, 
departing between APR and OCT12.  
Priced currently from AUD2069pp including 
all meals, entertainment and taxes.  
Freephone 0508 100 111 or email
info@innovative-travel.com

Viking Summer Savings 
up to $3000 per couple
Russia & Eastern Europe specialist, The 
Innovative Travel Co. advises their Viking 
River Cruises programme is currently pro-
viding savings of up to AUD3000 per couple 
on Russia, China, & Europe cruises.  
Book and pay by 17MAR, with full details 
available on Freephone 0508 100 111 or 
info@innovative-travel.com

HOSPITALITY

Language issues surface in 
Costa Concordia drama
Reports are emerging of difficulties faced by 
the multi-national mix of passengers on the 
ill-fated Costa Concordia as they struggled to 
understand announcements and instructions 
during the evacuation.
According to the CruiseMates.com website, 
Costa always use Italian, German, French, 
Spanish and English in that order, but there 
were also Koreans, Portuguese from Brazil, 
Arabians and Indians on board.
It also says another problem was that 696 
people had not been drilled yet, because they 
had just boarded in Civitavecchia and the 
ship was going to board more in Savona the 
next day – they were going to drill them all at 
once. They were still within the 24-hour limit 
for that lifeboat drill.

Hilton appointment
Hilton Worldwide has announced that Marija 
Gecan has joined the New Zealand sales team 
as Sales Manager for the MICE market.
Ms Gecan has an extensive background in 
hospitality management, having worked for 
three years as a sales manager for the Accor 
group in the Central North Island.
Commenting on the appointment, Gaye 
Wood – Director of Sales for the Hilton prop-
erties in New Zealand, said, “We are delighted 
to welcome Marija Gecan to the team, in the 
role of Sales Manager for the MICE market. 
Her vivacious personality, proactive attitude 
and extensive background make her a perfect 
fit and a valuable asset to Hilton Worldwide.”

SKYCITY Celebrates Chinese New Year 
SKYCITY Auckland will be celebrating 
Chinese New Year with a range of free festivi-
ties and a special menu at Jade Dragon, its 
Cantonese restaurant from 22JAN.
The Sky Tower, will again be lit in the tradi-
tional colours of red and gold for the Chinese 
New Year period, from Sunday 22JAN until 
Monday 06FEB.
There will be lanterns suspended across Fed-
eral Street, fabric couplets, and the traditional 
mandarin trees around the property. Festivi-
ties and free entertainment will begin on Sun-
day - Chinese New Year Eve - with firecrack-

ers being lit at the base of the Sky Tower at 
7.00pm and again the next day. 
At 7.00pm on Chinese New Year’s Day, the 
very important Eyespot ceremony will take 
place to officially start the Year of the Dragon 
celebrations. Fire crackers will be let off 
followed by the Lion Dance ceremony. An 
acrobat show will then be performed in the 
Atrium. 
SKYCITY Auckland will again support the 
Auckland Chinese Community Centre this 
month, sponsoring the Chinese New Year 
Festival and Market Day on Saturday 21JAN.

High end influential UK magazine,Tatler, has named 
Eichardt’s Private Hotel inits top 8 Forever Fabulous 
category, which includes The Ritz of London, as part 
of their highly coveted annual travel guide’s101 best 
hotels on the globe list.
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Chifley Suites Auckland People’s 
Choice for 3rd year running
Auckland’s four star all-suite serviced apart-
ments, Chifley Suites Auckland has won the 
trifecta with its third consecutive win as Best 
Serviced Apartment at the recent Corporate 
Events Guide People’s Choice Awards held 
recently.  The nationwide annual Corporate 
Events Guide People’s Choice Awards are 
voted by the public to recognise New Zea-
land companies that have excelled in service 
provided to their customers. 
Bradley Burnett, managing director of Black-
stone Hospitality Group, the management 
company for Chifley Suites Auckland, says 
passionate staff and consistency is the key to 
their success.
“We go to great lengths to ensure that we 
maintain our levels of service to new and 
returning guests alike and are constantly 
reviewing our systems and processes to see 
what we can do better for those who rely on 
us to make their stay in Auckland the best it 
can be.”  

The Boutique Hotels & Lodges portfolio 
now has two new properties, both located 
in the South Island. The are The Classic 
Villa, an historic Italianate villa in central 
Christchurch, and Kaikoura Boutique Hotel, 
an historic hotel in the whale-watching 
capital.

INDUSTRY
James Brooker Aussie-bound
Flight Centre boss Mike Friend has announce that James Brooker 
has been appointed the position of Supplier Relationships Manager 
of Airlines with the Air Contracting team at Flight Centre Australia, 
effective 01APR12.
“This is a fantastic opportunity for James, allowing him to further 
diversify his skills and, of course, return home to Australia,” says 
Friend. 
He adds that Brooker has been with Flight Centre New Zealand for 
more than four years and has an outstanding track record. 
An announcement will be made shortly about plans for his replace-
ment.

World Travellers adds another store
World Travellers, which describes itself as 
the fastest growing travel cooperative in New 
Zealand, is adding another new store, this 
time in central Auckland.
Blair Huston, previously of Executive Travel, 
has returned from garden leave to create 
Fortis Travel, a brand new corporate travel 
location in inner city Freemans Bay.  
Huston has teamed up with World Travel-
lers’ Chairman Graeme Moore to drive the 
new corporate and prestige leisure store.  The 
corporate travel division will be led by Mandy 
Nicod, who has a proven history of leading 
successful corporate travel teams both in NZ 
and the UK, while Darren Bird has been ap-
pointed as Sales Manager to lead acquisitions.  
The high-end retail division will be headed 
up by Margo Searle, who also brings 17 years 
of expertise with Flight Centre and House of 
Travel to the venture. 
Says World Travellers General Manager, 
Wendy van Lieshout: “World Travellers is 
thrilled to have such a high calibre team join 
the co-op.  The combination of the experience

and drive of Moore and Huston, coupled with 
a dynamic support team has us looking for-
ward to great results from Fortis Travel.” 
Bucking the trend of mergers, acquisitions 
and closures in the midst of the GFC does not 
faze Huston. “The market is always tough; the 
time is perfect for a new model for corporate 
travel.  The World Travellers opportunity 
gives us a real leg up and we are adopting 
similar co-op principles within the business, 
with key staff buying in to each new division 
we create,” says Huston.  
Graeme Moore, who was recently lured back 
to the travel industry, is excited about the 
prospect and is putting his money where his 
mouth is.   “When World Travellers started in 
2010 many questioned the model, including 
me.  But it’s now crystal clear:  with virtually 
no ‘head office’ fees and all profits going back 
to the stores, the only way to make money is 
to get back out there and hustle on the street 
front,” says Moore.  
World Travellers Fortis Travel opens at The 
Plaza, 2 Hereford Street Freemans Bay in FEB.

World Travellers 
Mobile Consultants
World Travellers has a new initiative 
which General Manager Wendy van 
Lieshout says sets the co-operative group 
up for further rapid growth.
World Travellers Mobile is their answer to 
the traditional broker model, but is aimed 
more at those business owners who want 
to explore an alternative model where 
they can retain the flexibility of being 
an owner, without the shackles of hefty 
overheads. 
The Mobile proposition is said to be 
suited to current brokers, travel agency 
owners and senior consultants who are 
willing to take on the challenge of manag-
ing their own “mini” travel business.  Full 
support and guidance is provided by a 
suitable “host” branded World Travellers 
store, and TAANZ membership is man-
datory.   
“The earn potential is huge, with 100% 
of commission returned to the Mobile 
consultant,” says van Lieshout.  “World 
Travellers Mobile also offers a full suite 
of marketing tools, including a personal-
ised website, email newsletter and CRM 
system which are populated with ready-
made marketing campaigns produced by 
World Travellers on a fortnightly basis.”  
Bruce Mackintosh in Kerikeri is the first 
World Travellers Mobile Consultant, and 
he is now working cooperatively with 
host store World Travellers Warkworth.  
Discussions are also underway with several 
other prospective Mobile consultants 
around the country.
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Adventure World 
Online Training 
Adventure World has released a range of 
online trainings aimed at educating agents. 
These will feature throughout February and 
aim to teach agents about destination high-
lights, different styles of travel and how to sell 
the specific destinations to your clients. 
“Our online trainings are an excellent re-
source for entry level consultants, but are also 
great for those that are experienced and want 
a more in-depth training on unique and off 
the beaten track destinations,” says Melissa 
Harris, marketing manager.
Destinations featuring throughout February 
include Bolivia, Greece, Turkey and Africa, 
plus information on suppliers such as G Ad-
venture and TrekAmerica. 
For more info and to see the schedule visit 
www.adventureworld.co.nz/travel-agents or 
call your sales rep.

Registrations open for key events expo
Organisers of conferences, incentives, func-
tions and other corporate events can now 
register for Convene 2012, being staged at 
Auckland’s Viaduct Events Centre on 01MAY.
Now in its seventh year, Convene 2012 
promises innovation, inspiration and excite-
ment for professional event organisers from 
Auckland, other parts of New Zealand and 
Australia who wish to engage with event sup-
pliers from Northland to Waikato.
The Auckland Convention Bureau is again co-
ordinating three familiarisation experiences 
on the day prior to the expo, where attendees 
have the choice to either see firsthand a selec-
tion of Auckland’s most iconic venues, take 
a ferry to Waiheke Island, or embrace their 
adventurous side with some adrenalin-laced 
action. 
A buffet breakfast will kick off the day, with 

this year’s discussion asking the question, 
‘What does the future hold for the meetings 
and incentives industry?’  The selection of 
expert panellists is underway and will be an-
nounced in the near future.
Convene 2012 will again provide informative 
educational seminars, offering event organ-
isers innovative ideas on how to maximise 
sources so events achieve the desired ‘wow 
factor’.  There will also be interactive enter-
tainment.
Convene exhibitors include venues, hotels, 
corporate retreats, convention centres, winer-
ies, activity operators, cruising companies, 
caterers, team building companies, transport 
operators, theming companies and more.
Contact event manager Tess Mason at tess@
promag.co.nz or call 09 818 7807 or visit 
www.convenexpo.co.nz.

International tourism to 
reach one billion in 2012
International tourist arrivals grew by over 
4% in 2011 to 980 million, according to the 
latest UNWTO World Tourism Barometer. 
With growth expected to continue in 2012, at 
a somewhat slower rate, international tourist 
arrivals are on track to reach the milestone 
one billion mark later this year. 
Emerging economies will regain the lead with 
stronger growth in Asia and the Pacific and 
Africa (4% to 6%), followed by the Americas 
and Europe (2% to 4%). The Middle East (0% 
to +5%) is forecast to start to recover part of 
its losses from 2011.

Amadeus and HRS 
form strategic alliance 
The GDS Amadeus and HRS, the world-
wide hotel portal for corporates, have 
announced a strategic alliance to distribute 
HRS’s hotel content through Amadeus. 
This is the first time the hotel portal will 
make its content available through a global 
distribution system. 
Amadeus will seamlessly integrate HRS’ 
database of around 250,000 hotel proper-
ties to its distribution system. This includes 
more than 50,000 independent hotel prop-
erties which were distributed exclusively 
through HRS up to now. 

NZGTB man dies
The 18JAN edition of the Dominion Post 
carried a Death notice for David Robert 
Chapman, who passed away on 14JAN.
David Chapman was a veteran of the New 
Zealand Government Tourist Bureau, which 
dominated this country’s tourism industry 
for decades. He joined the GTB in 1956 and 
was the boss of, among others, well-known 
industry identity Colin Read during the late 
1960s in Wellington. 
He was Travel Commissioner in MEL 1976-
80 and in LAX 1982-86.  He then became 
District Manager in Wellington before leaving 
the bureau in the early 1990s to take on a role 
as Director of the Institute of Management in 
Wellington, where he remained for 15 years, 
retiring two years ago.
A service is to be held at Gee & Hickton’s 
Cornwall Manor, Cnr. Knights Road and 
Cornwall St. Lower Hutt today, Friday 20JAN 
at 2.00pm.  

LATE BREAK
The snow is falling and so are the prices
SKIMAX reports good levels of snowfall 
at Colorado resorts and advises a selection 
of late season offers for USA including two 
nights free at Heavenly, now priced from 
AUD785pp twin, including accom, daily 
breakfast and a 5-day lift pass; or one free 
night at Vail, now from AUD1439pp twin and 
20% off at Keystone now from AUD1369pp 
twin.  Offers are also available for Brecken-
ridge, Northstar and Beaver Creek.  Valid for 
travel 01MAR-08APR12 and subject to avail-
ability.  For conditions and further details 
Freephone 0508 100 111 or info@skimax.
co.nz 
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PEARL’S PEARLER
Talent does things tolerably well: 

genius does them intolerably better. 

Creative Holidays launches extensive UKE programme
On the back of a strong year in travel to 
Europe and the UK, Creative Holidays has 
launched a 2012 UK & Europe brochure for 
NZ agents, with 23% more 
product across its range of 
hotels, sightseeing and tour-
ing options. 
In Paris alone, Creative 
Holidays will now showcase 
more than 50 hotels, with 
close to 100 others across 
France. In London, there are 
now more than 100 accom-
modation choices, including 
value family options and 
apartment style products.
In 2012, the programme also 
includes Discover Britain and 
Discover Scotland rail tours, self-drive tours 
in England and Wales as well as cultural tours 
of Italy including the three-night Rome, Art 
and Food and four-night Tuscany Cooking 
and Wine, Greek Island Hopper packages and 
an expanded portfolio of regional hotels.
Says Creative Holidays Managing Director 
Paul McGrath: “While the popularity of cities 
like London, Paris and Rome will continue to 

top traveller wish-lists we predict we will also 
see increasing numbers choosing to broaden 
their journey into regional areas in 2012 

using the big cities as a base 
for further exploration.”
The strong New Zealand 
Dollar will have an impact 
on demand for the four and 
five-star accommodation 
range, adds McGrath, who 
points out that the ‘Spoil 
Yourself ’ range highlights 
top tier properties. 
Creative also offers agents a 
large selection of sightsee-
ing options.
A new addition for 2012 is 
TripAdvisor independent 

reviews. TripAdvisor’s valued customer 
rating, as well as the percentage of travellers 
that recommended the property, are featured. 
Copies of the brochures are now with retailers 
and for bookings, agents can log on to iCreate 
or talk to Creative reservations consultants 
directly on 0800 652 441. 
www.creativeholidays.com 

Croatia Times Travel has launched its new Croatia 2012 – 
Italy, Slovenia & Europe Touring brochure.  
New product includes Design Hostel Goli and Bosi in 
Split, which is ideal for budget conscious travellers, 
excursions from Split & Dubrovnik, Discover the West-
ern Balkans tour ex Zagreb to Dubrovnik via Slovenia, 
Cooking in Rome and Tuscany Walking Tour, and a new 
8-day/7-night Independent Self Drive itinerary that gives 
an insight into what makes Croatia a land of diversity 
and beauty.  
For copies of the brochure, email office@cttravel.co.nz

In the next Stocklink
Travelbag Envelope
Topdeck Europe 2012
Topdeck Agents Incentive Flyer
Back-Roads Europe 2012
Back-Roads Agents Incentive Flyer
Omaka Aviation Heritage Centre
Dunedin Visitor Guide 2012

UK Car Hire Earlybirds
DriveAway Holidays is offering special car 
hire rates for the UK for collection between 
01APR – 30JUN12. Prices start from $49* per 
day for a Chevrolet Matiz or similar, $50* per 
day for a Renault Megane or similar, $94* per 
day for a Ford Mondeo Wagon or similar and 
$129* for a 9 seater Hyundai i800 - based on 7 
days car rental.
All vehicles include Unlimited Mileage, Colli-
sion Damage Waiver, Theft Protection, Local 
Taxes, Third Party Liability Insurance and 24 
Hour Roadside Assistance. free one-way rent-
als are permitted within mainland UK and 
most rentals include a free additional driver.
These UK Earlybird Deals end 29FEB12. 
For more details call 0800 885 590 or visit 
www.driveaway.co.nz. 
*Prices correct as of 19JAN12 in New Zealand 
Dollars and are subject to availability, change 
and currency fluctuations without notice. 
Further conditions apply.

The Great Kiwi Beer Festival
On 25FEB The Great Kiwi Beer Festival is 
coming to Hagley Park in Christchurch.
Hosted by industry experts, it will feature 
more than 100 local, national and interna-
tional brews. Confirmed exhibiting breweries 
include Tuatara, Moa, Old Mout Cider, Mike’s 
Organic Brewery, Epic, Wigram Brewing 
Company and Yeastie Boys. 
More than 30 gourmet food producers will 
serve barbequed meats, fresh seafood, sweet 
treats and more.
There will be live music from The Black 
Seeds, AHoriBuzz, The Nudge, The Unfaithful 
Ways and DJ’s Nacoa and Seth Hamilton.
Beer seminars, cooking demonstrations and 
beer and food matching will be offered and  
wine garden will also be on site.
Tickets through Eventfinder.
Visit www.greatkiwibeerfestival.co.nz


