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Drive-by tooting may have 
grounded Costa Concordia

Media reports from Europe since the catastrophic capsize of the 
114,000-ton Costa Concordia are increasingly pointing to what 
Italian prosecutors are calling a “carelessly clumsy” approach by 
the ship to the small island of Giglio.
It seems that the huge ship, which operates a year-round 7-day 
cruise circuit of the western Med from Civitavecchia, is eagerly 
awaited by islanders each week as it makes a spectacular sweep 
past Giglio on its way to Savona. The Telegraph quotes locals as 
saying the ship toots its horn as it sails past, all lit up.    
Owners of the ship, which had more than 4,000 passengers and 
crew aboard, said “preliminary indications” suggested the captain 
may have been guilty of “significant human error”. 
The owners added: “We are aware that the lead prosecutor has 
levelled serious accusations against the ship’s Captain, who joined 
Costa Crociere in 2002 as a Safety Officer and was appointed 
Captain in 2006, after acting as Staff Captain as well. 
The Telegraph says the tradition appears to have begun when the 
wife of a former senior officer lived on the island and he would 
take the ship close to Giglio to greet her. There were reports last 
night that the vessel’s current officers had a friend ashore, from 
the Italian merchant navy, that they wanted to salute in a similar 
manner. 
As the ship approached the port from the south, it sailed too 
close to the coastline and struck a rocky reef, known to locals as 
“Le Scole”, a few hundred yards out. Islanders said they had never 
seen the ship try to pass so close before. Ships usually pass by up 
to five miles away.

http://www.motelsinnz.co.nz
http://www.koreanair.com
http://www.westernaustralia.com
http://www.topdog.co.nz
http://www.nzonline.org.nz/nz-online-useful-links
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NEW ZEALAND

Sale on now
Book early & receive  

free upgrades*

Book by 29 Feb 2012
*Click here for more information

Hokitika Rimu Treetop Walk progress
Fairfax reports that construction of New Zea-
land’s first treetop walk could begin in March.
Australian eco-tourism company Canopy01 
is planning on a DEC12 opening of the 450m 
Hokitika Rimu Treetop Walk after consents 
were granted late last year. 
The $7.7 million aerial walkway would be 
suspended about 25m above the forest floor, 
offering visitors views of native bush and Lake 
Mahinapua. 
It would end in a spiral staircase to a South-
ern Alps lookout tower, 47m high. 
Canopy01 director Neil Wade told Fairfax he 
was pleased the project had gained a 45-year 
concession lease from DoC to develop and 
operate the steel walkway on 1.2 hectares of 
conservation land in the Lake Mahinapua 
Scenic Reserve, about 15km south of Hokitika. 

The Westland District Council also gave 
resource consent for the treetop walk, which 
included a visitor carpark on nearby private 
farmland, with a 100-seat cafe, craft outlet 
and interpretative installations. 
The proposal had gained strong community 
support, with Westland Mayor Maureen Pugh 
welcoming the project as a major boost to 
the district’s tourism as it tied in well with a 
planned cycle trail. 
The company, which had developed treetop 
walks in Victoria, Tasmania and New South 
Wales, believed the project would each year 
inject more than $7m into the local economy 
and attract 175,000 visitors. 
It predicted it would employ 10 to 15 fulltime 
equivalent staff in summer to operate the 
business.

Franz Josef not dry
Franz Josef Township is open for business and fully 
watered in one of the West Coast’s best ever summers.  
A hiccup with the water supply system last week resulted 
in water services being cut for 1½ hours, but the town is 
now being supplied fresh water direct from the side of a 
mountain in the adjoining national park and all services 
are back in operation. Not all the residents and businesses 
of Franz Josef are affected as places on either side of the 
main settlement have their own water supplies. Those 
that were have been asked to conserve water due to the 
pressure the town water supply has been put under with 
so many people visiting the area - taking advantage of the 
best weather in the country.  
The Glacier Region attracts over 1 million tourists annu-
ally with January/February the peak months for visiting 
tourists.  All of the town’s tourist facilities are operational 
and no services are reduced.

Link to win
Online travel planner and 
directory NZOnline is 
offering a chance to win free 
advertising on your choice 
of its four websites’ home 
pages for three months. 
Simply reciprocally link 
your site with nzonline.
org.nz and you will be 
entered in a quarterly draw, 
with winners announced 
through TravelMemo. The 
first draw will be in March. 
Click here for details.

Air NZ win great for 
tourism 
industry
“It is fantastic for the country’s 
tourism industry to have Air 
New Zealand recognised 
internationally for its success 
and innovation,” says Tourism 
Industry Association New 
Zealand (TIA) chief executive 
Tim Cossar.
Air New Zealand has won Air 
Transport World’s Airline of 
the Year award for the second 
time in three years.
“Our national carrier is not 
the biggest airline in the 
world, but it is amongst the 
very best. It is great that New 
Zealand’s airline can be such 
a leader and trendsetter on a 
world scale,” Mr Cossar says.
“It’s an exceptional achieve-
ment for Air New Zealand 
to win this prestigious award 
twice in three years and it is 
positive for the wider industry 
to have such a high profile 
Kiwi tourism business 
acclaimed internationally.”

Conde Nast Traveler USA 
publication has recognized 
Trevor Thomas of luxury 
inbound travel company 
Southern Crossings as one 
of its Top Travel Specialists 
for 2011 specialising in 
travel to New Zealand.

http://www.royalcaribbeaninternational.com.au/rcfilelibrary/RCI6163_Celeb_TradeFlyer_210x297mm_NZ_13.pdf
http://www.nzonline.org.nz/nz-online-useful-links
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JUNIOR 
CONSULTANT 
REQUIRED

The person required needs to have had previous 
travel agency or wholesale experience and have 
the following attributes:
> Be computer Literate
> Be able to work independently and without 
supervision
> Have good geographical knowledge
> Have a sense of humour
> Be prepared to put in 110% effort
The position will be full time and some sole 
charge work will be required.
Knowledge of Tourplan reservation system 
would be an advantage.

If interested in being considered for an interview 
please send CV to:
tony@aimholidays.co.nz
Applications close Friday 19th January.

A stunning vista greeted 
Southern Discoveries 
guests at Milford Sound 
yesterday morning.  A 
bright summer’s day 
and calm conditions 
reflected an unseason-
ably snow-capped Mitre 
Peak in the still, clear 
waters of the fiord.  This 
image was snapped by 
Douglas Keith, South-
ern Discoveries Milford 
Manager.

Christchurch an ‘exciting’ city
Christchurch is re-emerging as one of the 
New Zealand’s most exciting cities, according 
to a writer for Lonely Planet.
Brett Atkinson spent two weeks on the 
ground in Christchurch researching the city 
in the wake of the quakes and believes it still 
has much to offer visitors.
“If you’re heading to the South Island of 
New Zealand, definitely spend a few days in 
the city. There’s still plenty to do, and you’ll 
be supporting the new businesses inspiring 
Christchurch’s renaissance,’’ Mr Atkinson says 
in an online article.
The article notes that while much of the city’s 
heritage architecture has been 
damaged by earthquakes, Christchurch’s tra-
ditional English ambience is still in evidence.
“Local students punt visitors languidly along 
the slow-moving Avon River, and the Botanic
Gardens and Hagley Park remain some of 
New Zealand’s most impressive public 
spaces,” the article says.
Read the whole piece here.

AIM Holidays, a Boutique Wholesaler situated 
on the North Shore, are looking for a Junior 

Consultant to join their team on the North Shore.

Promoting Nga Haerenga
As the New Zealand Cycle Trail project 
transitions from the build phase into the 
operational phase, the primary objective is 
to attract riders. Programme manager John 
Dunn says in the latest Trail Talk newsletter 
he was delighted that the Old Ghost Road got 
the nod as number 3 on the Top 10 Interna-
tional Cycle Trails as identified by the UK’s 
Essential Travel magazine in November. The 
magazine commented that it is the most his-
torical of the Great Rides, “resurrecting a long 
forgotten 19th century gold miner’s road”.
In related news, German guidebook writer 
Claudia Harfst was in the country late last 
year in preparation for a new NZCT guide-
book she is planning to publish in OCT12. A 
keen cyclist and fan of New Zealand, she had 
previously lived and worked as a language 
teacher in Dunedin and also visited several 
times for holidays. 
Claudia met with trail managers throughout 
the North Island and rode sections of several 
of the NZCT Great Rides including the Hau-
raki Rail Trail, Motu Trails, Thermal by Bike, 

Timber Trail, Great Lake Track, Mountains 
to Sea Trail and Hawke’s Bay Trails. She also 
attended the Grand Opening of the Waikato 
River Trails, which she says was a true high-
light of her trip.
“I find the diversity of the trails most stun-
ning: Each and every one has its own charac-
ter and special scenery to showcase. I find it 
impossible to choose a favourite one. And it’s 
exactly this wide range of choices which will 
attract and cater for a wide range of cycling 
tourists with different interests and expecta-
tions. I was also amazed about all the enthusi-
asm I met on all levels of people involved and 
the fast progress the project is making,” Ms 
Harfst says.
The new guidebook will be published in 
German and English editions and will include 
detailed information on all of the NZCT 
Great Rides. There are plans for the first 3,000 
copies to be out in time for the Frankfurt 
Book Fair where New Zealand is being 
profiled as the Guest of Honour country in 
2012.

600 Aussie cyclists to test NZ trails
The past year has seen major progress 
being made not only on the construction 
of the New Zealand Cycle Trail Great 
Rides, but also in marketing, promotion 
and public awareness of Nga Haerenga.
Over 600 Australian cyclists are expected 
to descend on Gisborne for the 2012 
Great Escapade next month – with 520 
“tourists on bikes” and 110 volunteers 
and supporters.  The cyclists will ride via 
Matawai, staying the night in Opotiki 

before arriving in Whakatane on 21FEB 
for a “rest day”.  The cyclists will then 
leave Whakatane for Rotorua, Okoroire 
and Whakamaru, finishing in Taupo on 
26FEB. The Aussie cyclists will be offered 
the chance to be among the first to ride 
a section of the Motu Trails one week 
before its official opening on 11MAR. 
The cyclists will also be riding sections of 
the newly opened Waikato River Trails as 
part of their tour.

http://www.lonelyplanet.com/new-zealand/christchurch-and-canterbury/christchurch/travel-tips-and-articles/76957
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Deal of the Week DOWNLOAD HERE

AUSTRALIA
2m Facebook fans for TA site
Tourism Australia now has two million fans 
on Facebook, making it the most popular 
destination tourism page in the world. 
A video of the Sydney Harbour New Year’s 
Eve fireworks - which included clips filmed 
on fans’ iPhones - helped tip the page over the 
two million mark when the fan base rose by 
85,000 people in three days.
Photos of Australian animals such as koalas, 
kangaroos and Tasmanian Devils posted on 
the See Australia page consistently generate

the most “likes’’, comments and shares by fans.
The See Australia page was launched on 
Facebook in MAY08 and grew by 855,000 
new fans last year.
It currently has three times as many fans as its 
nearest rival, Las Vegas.
TA’s latest initiative allows tourism operators 
to add their company to an online directory 
on the page which allows consumers to search 
for experiences, attractions and events across 
Australia.

Sydney fireworks from revellers’ viewpoint
Tourism Australia used its Facebook fan 
page to source stories of people travelling to 
Sydney to celebrate New Year’s Eve with their 
family and friends, filming Skype interviews, 
emotional reconnections at the airport and 
festivities throughout the evening. 

These stories were edited together with user-
generated video clips, uploaded via the City 
of Sydney’s NYE iPhone app, and the official 
broadcast footage of the fireworks within just 
hours of the midnight celebrations.  The short 
film titled Project:12 can be viewed here. 

What about us? says tourism sector
Australia’s tourism sector has called for the 
same financial support being offered to the 
car industry.
The Federal and South Australian govern-
ments are expected to soon announce a major 
investment in Holden’s parent company, 
General Motors, to ensure car manufacturing 
bases remain in Australia.
The Tourism and Transport Industry Forum’s 
John Lee says his industry deserves the same 
support.
“Tourism directly employs over 500,000 
Australians right across the country and is a 

real economic driver of many regional areas,” 
he said, pointing out the industry needs help 
to overcome some of the regulatory burden it 
faces.
Mr Lee says over the past decade the auto-
motive industry has received more than $12 
billion in government support but tourism is 
being forgotten.
“There isn’t enough money going into those 
emerging markets of China, India and In-
donesia and we could easily do with some 
assistance to promote our great assets to the 
world.”

Murray River Drop Anchor sale
Captain Cook Cruises has launched its Mur-
ray River Drop Anchor sale offering savings 
of 20% on 3,4 or 7-night cruises, with sales to 
19MAR12 for travel to 31MAR13.
“These are hugely popular cruises right now,” 
says local CCC sales manager Anne Radonich. 
“I recommend if agents have anyone interest-

ed in booking clients on any of these cruises 
they do so early to not only take advantage of 
the special but also ensuring the client gets 
the cruise dates they want.”
Wholesalers have details. Otherwise email 
anne@radmarketing.co.nz for more 
information.

Gorillas Calling at Werribee Open Range Zoo 
One of the largest gorilla 
exhibits in the world, Gorillas 
Calling has opened at Werribee 
Open Range Zoo, 30 minutes 
from Melbourne city centre, 
near the city of Geelong. This 
little piece of Africa is conveni-
ently placed on the way to the 
Great Ocean Road and is a major attraction 
on the Great Southern Touring Route and the 
Bay Tour. 
The 6,000sqm bachelor pad is the new home 
to three Western Lowland Gorillas and fea-
tures large climbing poles, wading pools and 

views across the zoo’s open 
range savannahs. Visitors can 
get a bird’s eye view of the 
gorilla’s enclosure from 
several viewing platforms. 
Together with interpretative 
elements, the new exhibit 
is designed to highlight the 

plight of gorillas in the wild with the hope 
that visitors will better understand these 
fascinating creatures and help take action to 
save them before it is too late. 

http://www.aimholidays.co.nz/files/deal_week/sydney%20sojourn%2025%20november%20to%2028%20november%202011.pdf
http://www.youtube.com/australia


Sea World’s 
Penguin Encounter 
Sea World’s award-winning A$12 million 
Penguin Encounter exhibit has launched its 
‘coolest’ new Animal Adventure programme 
– Penguin Antarctic Adventure. Guests don 
special snow gear and experience a back of 
house tour of the exhibit before heading out 
onto the ice with the King and Gentoo 
penguins.

Dreamworld’s new 
cinematic experience 
Dreamworld has launched a brand new movie 
experience; a 315-seat cinema featuring a new 
high tech digital projection system which 
shows movies in RealD 3D and 2D on a 
massive 21m x 11m screen. The theatre 
upgrade also includes new ultra-comfortable 
cinema seating.

Tourism WA appointments
Tourism Western Australia has appointed 
Gwyn Dolphin as Executive Director 
Eventscorp and Simon Burley as Executive 
Director Marketing, responsible for develop-
ing the State’s Experience Extraordinary 
brand and expanding WA’s international and 
domestic markets.
Mr Dolphin is charged with developing and 
attracting new events to the State, while 
overseeing A$36.7 million budget and the 
WA Government’s sponsorship of around 85 
events.
He was most recently group marketing 
director at the Welsh Rugby Union and 
Millennium Stadium. He previously 
managed Ford’s 100-million-euro sponsor-
ship of the UEFA Champions League football, 
was a managing partner in the WPP Group, 
ran Vodafone’s global sports investments and, 
as an employee at Toyota, was a major part 
of the World Rally Championship-winning 
operation.
Mr Burley joins Tourism WA from inter-
national beverage company Pernod Ricard, 
where he worked as the global brand director 
of Beefeater and Plymouth Gin. He has also 
had experience in some of WA’s key Asian to 
establish the Ballantine’s Golf Championship.

PACIFIC ISLANDS

ASIA

2012 NOU YEAR Sale
Aircalin has released its New Caledonia NOU 
YEAR Sale fares starting from $420 ex AKL 
and including the YQ-surcharge (fuel levy), 
which is fully commissionable. Travel is from 
23FEB to 30JUN12 with some close out peri-
ods. Bookings can be made until 27JAN.
South Pacific wholesalers have packages.
For more details, call Aircalin’s local GSA, 
The Walshe Group, on 09- 977 2238, or email 
reservations@aircalin.co.nz

They just keep winning
Pacific Resort Aitutaki and Te Manava 
Luxury Villas & Spa have once again been 
recognised at the annual World Travel 
Awards.
At the latest WTA awards night in Qa-
tar Pacific Resort Aitutaki was named 
‘World’s Leading Boutique Island Resort’ 
for the fourth consecutive year, and Te 
Manava Luxury Villas & Spa was awarded 
‘World’s Leading Island Villas’ for the 
second consecutive year.

The Aranui III, the half-cruise ship and 
half-freighter that operates between 
Tahiti and the Marquesas Islands, will be 
in Auckland this week for a refit at the 
Devonport drydock. Tahiti Tourism is 
using the opportunity to take 50 agents 
on board tomorrow for an inspection.
For more information on this cruise or 
to download the latest brochure, visit 
http://www.aranui.com

Musket Cove sharp rates
Due to the last minute cancellation of a large 
group, Musket Cove Resort Fiji is offering 
sharp rates for new bookings for travel from 
now through to 31MAR12.  Special rates are 
available in the Garden Bure, Beachfront Bure 
and Armstrong Villa and a 3-night minimum 

stay applies.  
Wholesalers have details so give them a call 
for quotes and bookings.
Musket Cove offers a wide range of compli-
mentary activities and equipment.

Explore’s Active Sri Lanka on sale
For those looking to get away this Easter, 
Explore is offering a discount of up to $208pp 
on selected tours and departures in March 
and April. 

Explore’s 14-day Active Sri Lanka tour 
departing on 10MAR12 offers cycling along 
back-roads, trekking through the mountains, 
rafting along white waters and searching for 

leopards. Now priced from 
$1,864pp, it includes 10 
nights’ hotel, one nights’ 
lodge and two nights’ camp-
ing accommodation on a 
bed and breakfast basis, 
seven meals, transport and 
the services of a tour leader, 
driver and specialist activity 
guides. 
Call Adventure World on 
0508 496 753 or visit 
www.adventureworld.co.nz.
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AUCKLAND to DELHI from NZD1636 RT
Sales to 31MAR12; Travel to 16JAN-15SEP12
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CLICK
HEREWe’re moving.

Happy 
New 
Year

Exotic Holidays 
this week 

completes two 
years of 

extremely 
successful 
operation 

and wishes to 
thank Retail 

Travel Agents  
for their 
support. 

From Friday 20JAN we will be relocating to 
207A Forrest Hill Road, Forrest Hill, Auckland 0620. 

New Tel No: 09-410 5060
All other contacts unchanged 

World Aviation Systems advises that Jet Air-
ways has released new tactical fares to India 
via Singapore, in conjunction with Jetstar 
Asia (3K) on the AKL-SIN-AKL legs.

Exotic Holidays 
moves location
Rahul Sharma at Exotic Holidays, which 
specialises in Asian product, advises that 
their office is moving from Albany to new 
premises at 207A Forrest Hill Road on 
Auckland’s North Shore effective this Friday, 
20JAN. While the toll free number (0508 
EXOTIC), DX number (BP64504) and email 
address remain unchanged, Exotic Holidays 
has a new Postal Code (0620) and a new 
landline (09-410 5060).
Says Rahul: “This week, we will be com-
pleting two years of extremely successful 
operation serving the retail agents and we 
are looking forward to many more years of 
similar support.”

Mekong River Boutique Cruises 
World Journeys is introducing a new oppor-
tunity to explore Indochina’s Mekong River 
aboard luxury boutique cruise vessels.  
The 7-night “Lost Civilisation’ itinerary from 
Ho Chi Minh City (Saigon) to Siem Reap 
includes in-depth experiences in Cai Be with 
its colourful floating market, in Phnom Penh 
with its poignant history, at the pre-Angkori-
an 8th century temple of Wat Hanchey – one 
of the most breathtaking views in Cambodia, 
and at a selection of artisan workshops and 
villages en route.  Priced from $2,348pp share 

twin, this includes luxury cabin accommoda-
tion, all meals, sightseeing including entrance 
fees, and transfers.  Port taxes of $87pp and 
tipping are additional.  Cruises are aboard the 
54-guest Jayavarman, or the 52-guest Jahan, 
both of which offer 20th century boutique 
style river cruising, French colonial design, 
and enchanting Indochine architecture.  All 
cabins feature floor to ceiling panoramic slid-
ing glass doors onto a private French balcony.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

THE AMERICAS
Panama carrier appoints Discover the World
Discover the World Marketing has been appointed to 
represent Copa Airlines, which flies to 59 destinations 
in 28 countries, offering excellent connections between 
North & South America via its hub of Panama City.
Copa Airlines has now joined NZ BSP, and all IATA 
Agents have been activated, enabling them to issue 
Copa E Tickets.
Any questions concerning Copa Airlines should be 
directed to Discover the World at Ph 0800 623 4293 or 
email: info@discovertheworld.co.nz

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=361&packageName=The-Lost-Civilization
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Mexico and the Caribbean are on Sale
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*email: res@escape-holidays.co.nz*Great package savings with All-Inclusive options

Last-minute Mexico
World Journeys are offering 15% on Ameri-
can Safari Cruises 7-night “Aquarium of the 
World” small ship cruise of Mexico’s Sea of 
Cortez departing La Paz (Mexico) 18FEB12.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Join the Carnival Samba 
Parade with Contiki
For those clients suffering from post-New 
Year’s blues and still in the mood to dance, 
Contiki is offering party-goers the option 
of dressing up and joining the Sambadrome 
Parade at Rio de Janeiro’s world-famous 
Carnival.
Contiki’s 6-day/5-night Rio extravaganza is 
priced from $2119 (land only) and starts on 
17FEB. Your clients will stay at Ipanema Inn, 
ideally located near shops and the renowned 
beaches of Ipanema and Copacabana, and 
will enjoy inclusions such as a bike ride and 
city tour. Plus, for all six days, an expert Tour 
Manager will be there to provide their services
and recommend the best local spots to hit. 
Contiki is also offering optional trip add-ons. 
For clients choosing to attend the must-see 
Carnival Parade, Contiki will save them the 
hassle of organising their own Sambadrome 
ticket needed for entry. Another chance-of-a-
lifetime optional is the opportunity to actually 
participate in The Samba Parade – costume 
and all. 
Visit www.contiki.co.nz or call reservations 
on 0800 266 8454.

LAN Colombia has announced that it will 
begin flying directly between Bogota and 
Miami from 01FEB12. The new route is 
part of the network of destinations offered 
by LAN and will be operated by LAN 
Colombia, the newly launched affiliate 
of LAN Airlines in that country.

World Journeys goes to Colombia  New Rocky bonus offer
World Journeys reports that Rocky Moun-
taineer has just released its new bonus offer, 
valid on rail journeys of 6 nights or more 
when booked by 15APR12. 
 The new “Stay & Play a little longer” offer 
varies depending on the class of travel booked 
as follows:
GoldLeaf – enjoy one additional hotel night 
in Vancouver plus client’s choice of dinner in 
the Rockies (Banff, Jasper or Lake Louise ho-
tel) or one of these tours: Victoria Day Tour 
with Buchart Gardens or Whale Watching, 
North Shore Tour or Vancouver City Tour. 
SilverLeaf and RedLeaf – enjoy one additional 
hotel night in Vancouver plus clients choice of 
dinner in the Rockies (Banff, Jasper or Lake 
Louise hotel) or a Vancouver City Tour.  
The offer is valid for adults only, based on 
double occupancy (supplements apply for 
single occupancy) for travel between APR12 
and OCT12. Free Vancouver accommodation 
matches the accommodation grade of pack-
age booked and can only be added to a Rocky 
Mountaineer vacation package starting or 
ending in Vancouver. Complimentary dinner 
or sightseeing tour choice must be made at 
the time of booking. Not available in conjunc-
tion with any other offer and not applicable 
to two-day rail only bookings or group tour 
bookings. Subject to availability.  
This offer applies to the following packages 
on the World Journeys website:  In Canada – 
the Western Explorer; and the Golden Circle 
via Whistler; and in Alaska – Sea to Summit 
Glacier Circle Rail & Cruise
Contact World Journeys 0800 117211 or 
info@worldjourneys.co.nz

Colombia has been added to the World 
Journeys range of South American 
destinations for 2012.
World Journeys Director and Latin America 
specialist Ange Pirie says “As today’s discern-
ing travellers are always looking for the ‘hot’ 
new destinations, so are we!”
Pirie says Colombia has in recent years been 
emerging as just such a destination.
“After ups and downs of upheaval, Colombia 
has more recently become de rigueur, and 
with the tourism infrastructure meeting the 
needs of the global 
traveller, it really is 
a hotspot to have on 
your South Ameri-
can itinerary.”
In its first itinerary, 
the 11-day History & 
Culture of Colombia  
package, World Jour-
neys has combined 
the main highlights 
for the first time 
visitor.  This private 
group tour with 
English speaking 
guides is priced 
from $2,945pp share 
twin, including 10 

nights’ 4- and 5-star hotels, all transfers and 
transport, sightseeing and entrance fees, plus 
10 breakfasts, 5 lunches and 3 dinners.  Set 
departure dates are available once a month 
JAN-NOV12.
World Journeys can offer shorter itineraries 
if required and highly recommend Colombia 
these days as a safe and incredibly picturesque 
destination offering the possibility of a great 
combination with Ecuador and/or Peru”.   
Call 0800 117311 or email 
ange@worldjourneys.co.nz

Cartagena

http://www.escape-holidays.co.nz
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=118&packageName=Western-Explorer
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=184&packageName=Golden-Circle-via-Whistler
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=184&packageName=Golden-Circle-via-Whistler
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=352&packageName=Sea-to-Summit-Glacier-Circle-Rail-and-Cruise--
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=352&packageName=Sea-to-Summit-Glacier-Circle-Rail-and-Cruise--
http://www.worldjourneys.co.nz/country.php?country=Colombia
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=362&packageName=History-and-Culture-of-Colombia
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=362&packageName=History-and-Culture-of-Colombia
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=362&packageName=History-and-Culture-of-Colombia
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The fastest way to Africa is with SAA

AFRICA / MID EAST
Egypt Update from Innovative
The Innovative Travel Co. advises Egypt has 
rung in a new year, progressing their 
determination for democracy.  Elections of 
the Lower and Upper houses will be completed 
by the end of February, the first time since 
1952 that Egypt is experiencing free and 
transparent elections, with the percentage of 
participation exceeding 60% compared with 
8% in the 2010 elections. Presidential Elections
 will take place next June and by then the 
Military Supreme Council will hand over 
its power and responsibilities to the elected 
President.  
Innovative’s Cairo based business partner, 
Mr Elhamy Elzayat advises that the presence 
of more police on Cairo’s streets is helping to 
ease traffic flows and while downtown Cairo 
had been affected by the political rallies held 
in Tahrir Square, the Pyramids area of Cairo 
is experiencing good business levels, together 
with the Red Sea and South Sinai.  
“New Year’s Eve celebrations in Cairo’s Tahrir 
Square saw Egyptians from different creeds 

and political tendencies come together to 
look back on 2011 and embrace the future 
and 2012. Tahrir Square is becoming a place 
for rendezvous; chairs are lined up and people 
are eating and drinking all night even when 
temperatures drop to 10 degrees Celsius,” says 
Elzayat. 
The Ministry of Tourism has authorised the 
commencement of long cruises from Cairo to 
Aswan, to bolster tourism and an announce-
ment will be made soon on which ships can 
operate this route.  Says Elzayat: “2011 proved 
a monumental year for Egypt, bringing excit-
ing times to the country with major political 
change and new challenges for those oper-
ating in the tourism field.  We are looking 
forward to welcoming clients to our beautiful 
country in 2012 and hope it will be a year 
where business will be back to normal.”  
For more information, bookings and enquiries 
re travel in Egypt call the Middle East special-
ists tollfree on 0508 100 111 or email 
info@innovative-travel.com

Kenya Govt reassures 
While regions in close proximity to the 
Kenya-Somali border remain “no go” areas 
until further notice, the Kenyan Tourism 
Federation has assured that the country 
continues to maintain a high level of se-
curity alertness and visitors should expect 
to see increased security checks in most 
places, including hotels, shopping malls 
and general public areas.  The Govern-
ment is taking every measure in place to 
ensure the protection of tourists.  These 
checks are not in response to any specific 
known threat, but are actually precaution-
ary measures to guarantee the safety of all 
visitors and residents.

Topdeck adds Africa safaris
Youth travel brand Topdeck is journeying in 
to Africa for the first time with 20 overland 
trips featuring gorilla trekking, game drives 
in search of the ‘Big Five’ and encounters with 
local tribes.
The itineraries, part of the new Africa 
2012/13 brochure, range from 7 to 58 days 
and feature groups of no more than 24 people 
travelling overland in state of the art, fully 
equipped safari trucks with lockers, power 
points and a freezer. 
Comfy camping is provided in spacious two-

person dome tents with thick foam mattresses. 
Many meals are also included.
Topdeck is offering a 10% discount on the 
trip price when booked and paid 6 months 
in advance, as well as 5% discounts for past 
passengers and for four friends who book and 
travel together.
Call Topdeck on 0800 525 366 or visit 
www.topdeck.travel. 
Terms and conditions apply. Discounts do not 
apply to local payments or optional activities. 
Discounts are subject to availability. 

Burj 
Khalifa, 
the world’s 
tallest 
building, 
was lit in 
the colours 
of the UAE 
National 
flag as 
Dubai 
ushered in 
the New 
Year with 
a massive 
display of 
fireworks.

Dubai Stopovers
For clients travelling via Dubai, Adventure 
World offers a range of half and full day 
tours that leave the shopping malls behind 
and travel outside the city limits and into 
the sandy deserts of UAE.  They include 
camel riding and sand skiing to an oasis 
city tour that visits desert haven Al Ain.
For those with more time, the whole-
saler suggests the 5-day/4-night Off Road 
Adventure in the Emirates, priced from 
$2417pp twin share. Highlights include 
off road 4x4 driving, exploring Dubai and 
Abu Dhabi cities and viewing the impres-
sive coastline and spectacular deserts. 
Dubai and UAE feature in AW’s recently 
released 2012 Egypt brochure. 
To order copies call 0508 496 753 or visit 
www.adventureworld.co.nz.

http://www.adventureworld.co.nz/tours-and-destinations/asia/middle-east/united-arab-emirates/overview/
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Muscat Festival 26JAN-23FEB12
The programme of events and activities for 
the 2012 Muscat Festival, a showcase of both 
Omani and international culture and heritage,
has been confirmed.
Muscat has been named the 2012 Capital of 
Arab Tourism and voted by Lonely Planet the 
second best city in the world to visit. 
The main activities of the Festival will be 
focused in the city’s Al Naseem Park and 
Qurum Natural Park, and will run alongside 
the action of the Tour of Oman cycle race.  
Highlights include the Oman Heritage and 
Culture Village, where visitors will have the 
opportunity to learn from the best Omani 
artisans traditional skills throughout the 
full festival period. The village will include a 
working souq, with a variety of stalls to buy 
woven baskets, pottery and silver as well as to 
enable visitors to watch experts in traditional 
Omani occupations at work. 
The International Festival for Arts, Heritage
and Creativity will again be a highlight of 
Qurum Natural Park with displays and nearly 

500 shops from almost 30 countries, giving 
the Festival a truly global appeal.
A great success in 2011, the Oman Food 
Festival will run for ten days 07-17FEB in 
Qurum Natural Park and will offer the very 
best in Omani cuisine with both in courtyard 
dining and takeaway meals. 
At The Wave, Muscat there will be two days of 
Traditional boat racing 09-10FEB. 
The 3rd Tour of Oman will see 128 of the 
world’s greatest cyclists return to take on the 
challenges of Oman’s dramatic landscape over 
six days 14-19FEB, covering a total distance 
of 875km.  Names to watch during this race 
include Mark Cavendish (winner of 21 stages 
in the Tour de France and the holder of the 
Tour de France Green Jersey), Fabian Cancel-
lara (winner of the 2012 Tour of Oman, four 
times Time Trial World Champion, current 
Olympic gold medalist and twice winner of 
the Paris-Roubaix) and Andy Schleck, who 
has been 2nd in the Tour de France three 
times.    Visit www.muscat-festival.com.

EUROPE
Timely currency boost for Trafalgar’s Europe sales 
Trafalgar is currently witnessing a boom in 
bookings as travellers capitalise on news the 
Kiwi Dollar against the Euro has made travel 
to Europe better value than ever before.
Fantastic currency conversion rates, com-
bined with Trafalgar’s extensive range of 
European guided holiday options, are really 
creating that impetus to make people travel 
imminently, says Trafalgar general manager 
Scott Cleaver.
“In January 2009, the Euro was just above 
40 cents to the New Zealand Dollar. Now, 
with the Euro at nearly 63 cents to the New 
Zealand Dollar, a Kiwi spending $1000 will 
get close to 630 Euro. That is roughly an extra 
200 Euro per $1000 for travellers in extra 
spending money.”
The cost of buying that designer handbag in 
Italy or dining out on Michelin star French 
cuisine is more affordable and realistic for 
Kiwi travellers, he says.
“We are seeing strong bookings across all of 

our European itineraries; however Italy is a 
key stand-out. Not only are travellers lured 
in by the destination’s culture, cuisine and 
landscapes, but Italian shopping is also a key 
selling point. Many of our itineraries visit 
the elegant designer fashion outlets of Milan 
where they can pick-up bargain designer 
clothes at affordable prices.”
Trafalgar itineraries start from $154 per day 
with CostSaver City Breaks (accommodation 
included) and include Trafalgar’s exclusive 
Be My Guest dining and Hidden Treasures 
experiences. 
Cleaver says agents can also expect a shorter 
lead time for bookings. 
“With the strength of our currency, travel-
lers are more inclined to book closer to their 
travel date, as they see a European holiday 
as more immediately achievable, rather than 
something they will need to save every few 
years for.”

2012 Cit Italy brochure released
The Innovative Travel Co. advises that its popular Cit Italy 2012 bro-
chure is now available to order.  The comprehensive Cit programme 
provides travel options for all of Italy including arrangements for 
France and a number of other connecting European countries.  This is 
the perfect choice for the independent traveller, with boutique walk-
ing, cooking, self drive plus a selection of coach tours, says Innovative.  
A number of new properties have been added to the 2012 programme 
for all main cities and other regional areas of Italy, plus a selection 
of new touring options. Expanded choices are offered for Sicily and 
there’s a new self drive culinary tour for the Tuscan region.  
For bookings and info call the Mediterranean specialists tollfree on 
0508 100111 or email info@innovative-travel.com 
The e-brochure is at  www.innovative-travel.com
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Over 120 European destinations ... now that’s Wunderbar!

Jungfrau Railways 
centenary marked
To launch the centenary year of the Jungfrau 
Railway, Switzerland’s leading mountain rail-
way, light artist Gerry Hofstetter projected the 
Swiss cross and other images on to the north 
face of the Jungfrau on New Year’s Night.
On 21 February 1912, Italian miners used 
a massive charge of dynamite to make the 
breakthrough to daylight on the Jungfraujoch. 
They completed the construction of the 
railway tunnel through the rock of the Eiger 
and Monch mountains to the highest-altitude 
railway station in Europe. 
Today, the Jungfrau Railway carries around 
700,000 passengers per year.

Snow drought broken
After earlier concerns over the lack of snow 
in Europe’s alpine regions, the Austrian 
Tyrol saw a record-breaking snowfall last 
week. Up to 70cm of snow fell in some 
resorts during 24 hours and many tourists
were left stranded in the mountains or 
unable to reach resorts after traffic was 
brought to a standstill. There were risks of 
avalanches and trains into the area were 
cancelled.

Korean Air to add Gatwick route
Korean Air has confirmed that from 
29APR12 it will operate between Seoul and 
London-Gatwick, initially three times a week. 
The new flights will be in addition to its daily 
service to London’s Heathrow Airport. 
The new service will see SkyTeam alliance 
founder member Korean Air operate routes 
to/from Seoul throughout 16 cities in 11 
European countries.  Gatwick flight timings 
will also allow the UK traveller to connect 
onwards to Chinese, Japanese and South 
East Asian destinations.  There are also many 
dual destination opportunities for the leisure 
traveller, including Bali, Australia and New 
Zealand. 
Korean Air’s Boeing 777s will be used on the 
Gatwick route, offering a total of 261 seats 
including eight First Class fully flat Kosmo 
Sleeper seats, 28 Prestige Plus (Business) seats 
and 225 Economy seats. As with all Korean 
Air flights, passengers can expect a high level 
of service, award-winning onboard catering, 
including the famous Korean dish bibimbap, 
and will experience KE’s sophisticated inflight 
entertainment system.
 www.koreanair.com 

London to Birmingham 
by train in 49mins 
A high-speed rail line between London and 
Birmingham has been controversially given 
the go-ahead.  The biggest rail project in over 
a century will cut the journey time between 
Britain’s two biggest cities from one hour 24 
minutes to just 49 minutes.
The new rail link is due to be constructed 
between 2016 and 2026, before a second, 
Y-shaped route takes the line north. The 
entire cost of the project could be as much as 
£34billion.
A tunnel, costing as much as £500million, 
is expected to be constructed under the 
Chilterns, an area of outstanding natural 
beauty, and officials are understood to be 
studying plans for so-called ‘green tunnels’, 
where a trench is excavated from above and a 
concrete box tunnel constructed before being 
covered over with soil excavated from the 
site and landscaped with trees and hedges to 
match the original landscape.

Emirates creates 
NZ – Ireland ‘bridge’
Emirates has launched its new Dublin service, 
serving the Irish capital daily with a three-
class A330-200, providing a direct connection 
with all four daily Emirates flights from New 
Zealand.  
“The inauguration of this new daily service 
between Dubai and Dublin is a huge boost 
for Irish tourism, business and aviation,” says 
Leo Varadkar, Ireland’s Minister for Trans-
port, Tourism & Sport. “It also considerably 
improves connectivity with India, Australia 
and New Zealand, which should result in a 
further increase in tourism numbers from 
these countries.” 

Second departure 
for Tuscany Vespa tour
Due to popular demand, A Walkers World 
has put on a second departure of its guided 
“Umbria & Tuscany on a Vespa” tour, operat-
ing 10-19JUN12. The tour  includes cooking 
classes, wine tasting and most meals.
“Imagine cruising along winding country 
roads on your Vespa; picture-postcard vistas 
greeting you around every corner of the 
Umbrian 
rolling hill-
sides,” says 
Therese at 
A Walker’s 
World. 
“Experience
the multitude 
of colours, 
fragrances 
and emotions. 
Endless rows 
of vines; 
green forests; 
olive groves; 
parks and 
gardens - yellow broom, cornflowers, red 
poppies and the green of the meadows.
“The sensory overload continues in every 
quaint Italian village along the way, where 
you’ll sip espresso at an outdoor café, sample 
Umbrian wines, or savour a long, leisurely 
meal of local produce.
“And, unlike any other tour, you’ll do it all 
in the Italian fashion: riding a Vespa scooter, 
with the sun on your face and the open road 
before you, just waiting to be explored.”
For the detailed dossier, email 
therese@walkworld.co.nz or call  09 486 7471.

http://www.lufthansaexperts.com
http://www.cxagents.co.nz
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

AVIATIONTOUR PRODUCT
Adventure World Roadshow 2012 announced
Adventure World is holding its annual Road-
show in Auckland on 13MAR12. 
The travel trade event will showcase the 
wholesaler’s unique products with its world-
wide partners including Headwater Walking 
and Cycling Holidays, G Adventures, Acacia
Africa, TrekAmerica, Fez Travel, Rocky 
Mountaineer, Viva Expeditions and Brewsters,
to name a few.
“The Roadshow has been extremely popular
in the past and provides agents with an 
insight into current and future developments 
as well as marketing initiatives from Adven-
ture World and its GSA partners,” says Dave 
Nicholson, GM Adventure World. 

“Key representatives from Adventure World 
and our GSA partners will offer first hand 
destination experience and product knowl-
edge to our supportive travel agents in a fun 
and informative Roadshow format.
“These events will give agents the chance to 
get even more insight into our unique 
products, including new, never before seen 
journeys, and to celebrate the exciting year 
ahead in travel,” adds Nicholson.
The Adventure World Roadshow will be 
held in Auckland on 13MAR from 5.30pm – 
8.30pm at Flo Bar, Newmarket. 
To register visit www.adventureworld.co.nz/
travel-agents/roadshows

Tauck’s new Overview Video 
“Tauck has launched a new online video, perfect for 
agents who want to learn about their tour types,” says 
Melissa Harris, marketing manager from Adventure 
World. 
This five-minute video shows viewers the different 
tour types that Tauck offer worldwide. From European 
River Cruising to their Bridges family tours, this 
short video explains how the award winning Tauck is 
different to other touring companies.
To view this video click here, or for more informa-
tion on Tauck call Adventure World on 0508 496 753.

G-normous summer savings
G Adventures has launched its G-normous 
Summer Sale, with 15% off most product 
offerings until 31JAN12 on trips departing 
between now and 30SEP12.
Trips on offer exclude Expedition, Discovery, 

Limited Edition, Family, Independent, Classic 
Comfort and Voluntours
Visit www.gadventures.com or call 0800 333 
307.  Terms and conditions apply.

AirAsia X drops UK/E, India flights
AirAsia X, which has always pitched itself as a 
long haul, low fare carrier, says it is now faced 
with high jet fuel prices, weakening demand 
from Europe and exhorbitant taxes, so has 
decided to “realign its network with a focus 
on its core markets”.  
The move will see AirAsia X suspend flights 
from its Kuala Lumpur hub to Paris, London, 
Mumbai and Delhi as follows:
>> Mumbai- (4pw) Last flight 31JAN12 
>> New Delhi- (Daily) reducing to 4pw in   
      MAR with last flight 22MAR12
>> London- (6pw) Last flight 31MAR12 
>> Paris- (4pw) Last flight 30MAR12
The airline’s CEO Azran Osman-Rani says 
“We intend to concentrate capacity in our 
core markets of Australasia, China, Taiwan, 
Japan, and Korea where we have built up stable, 
profitable routes within an infrastructure that 
supports low cost services. We intend to open 
up new routes within these markets, as well as 
add frequencies on existing routes. 
Announcements of our future expansion 
plans will be made soon.”

He adds, “The implementation of the Emis-
sions Trading Scheme and the escalating Air 
Passenger Duty taxes in UK, which will rise 
yet again in April 2012 has forced our decision 
to withdraw our services to Europe.
“As for Delhi and Mumbai, the continued 
visa restrictions for travel between India and 
Malaysia, and the increase in airport and 
handling charges have resulted in a structure 
not conducive to the low cost model.”
Azran adds “The airline is hopeful in reinstat-
ing services to India once these structural 
issues can be resolved.”
AirAsia X will offer pax who hold bookings 
after these dates an alternative travel option at 
no additional cost to mitigate the inconven-
ience caused as a result of these route with-
drawals. 
All affected pax will receive an e-mail stating 
options that are available to them, including 
a full refund, a reroute to another AirAsia X 
destination, or a move to an alternative carrier 
where available.

AirAsia X Sydney bound
AirAsia X, which already serves Melbourne, 
Perth and Gold Coast, is expected to begin 
daily two-class A330 flights from Kuala 
Lumpur to Sydney from April. The news 
was reportedly confirmed by AirAsia Group 
CEO Tony Fernandes on Twitter when he 
retweeted several messages of congratulations 
to AirAsia X on the impending launch.

AirAsia has been named the inaugural 
winner of a new category ‘Value Airline 
of the Year for 2012’ by Air Transport 
World. ATW’s editors have attributed 
their choice to the low cost carrier’s 
trailblazing efforts in the low-cost 
aviation industry through innovative 
solutions, efficient processes and a 
passionate approach to the business 
of connecting people, and serving the 
underserved markets.

http://www.cxagents.com
http://www.youtube.com/adventureworldnz
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Airline of the Year twice in three years
For the first time in the nearly 40-year history 
of Air Transport World’s prestigious annual 
awards, an airline has been named the world’s 
best twice in three years. 
Air New Zealand, which has won more ATW 
awards than any other carrier in the past dec-
ade, took out the Airline of the Year award for 
2012, having also earned 
the accolade in 2010. 
The ATW judges lauded 
Air New Zealand’s 
industry-leading inno-
vation and motivation 
of its staff, which had 
resulted in exceptional 
performance across the 
airline in market position, 
customer service, fiscal 
management and opera-
tional safety.
They described Air New 
Zealand as an industry 
trendsetter in a number 
of areas including prod-
uct innovation and social 
media.
Judges were also im-
pressed with the airline’s environmental initi-
atives including its commitment to operating 
a very young and highly fuel efficient fleet.
Air New Zealand was also commended for 
the way in which it had dealt with several 
natural disasters including the Christchurch 
earthquakes, and had stepped up to assist the 
communities that were affected.
Air New Zealand CEO Rob Fyfe, said the 
award reflected Air New Zealanders’ commit-
ment to delivering customers with a uniquely 
Kiwi experience in one of the world’s most 

competitive industries.
“For many years now we have pursued a strat-
egy that recognises that our people, rather 
than our planes, are the most valuable asset in 
our business.
“The airline industry is volatile and we believe 
the agility of our people to adapt and adjust 

our business to chang-
ing customer expecta-
tions, new competitors 
and uncertain economic 
conditions has enabled 
Air New Zealand to 
outperform most of 
our peers both finan-
cially and in terms of 
the genuine service we 
deliver.”
Mr Fyfe says the air-
line has come a long 
way since receiving the 
ATW Phoenix Award 
in 2005, an award that 
recognised “a commer-
cial rebirth through a 
life-changing transfor-
mation”. At the time, 

judges commented that “Air New Zealand 
survived a near-death experience in 2001 to 
remake itself into a profitable and innovative 
competitor across different markets. In just 
three years, Air New Zealand has become an 
industry leader in both product and culture”. 
Since then the airline had gone on to win the 
ATW Passenger Service Award in 2008 and 
the ATW Public Relations Award in 2009, an 
award that hadn’t been presented since 1997. 
Last year it won more than 25 awards across 
the business.

Air New Zealand CEO Rob Fyfe 
Pic | Peter Clark

Pic | Peter Clark

Black Magic & its little buddy 
Air New Zealand’s newest Boeing 777-300ER 
and the last of five in its latest 777 order, ar-
rived in Auckland last week after a 14-hour 
flight direct from Paine Field in Seattle. Air 
New Zealand Chief Pilot Captain David 
Morgan was at the controls and on board was 
Air New Zealand CEO Rob Fyfe and a small 
group of Air NZ technical staff.
Clad in the distinctive World Champion All 
Blacks rugby sponsorship livery, the plane’s 
extremely complex paint job required 14 
expert painters at Boeing working in shifts 24 

hours a day for more than a week to get the 
job done.
The new triple-seven is expected to go into 
service on 23JAN with a round trip flight 
from Auckland to Brisbane.
The aircraft is pictured here with a newly 
painted Air New Zealand Beech 1900D, the 
latest aircraft in the airline’s 103-strong fleet 
to get an all-black makeover. By midyear 
Air New Zealand will have six planes featur-
ing the all black livery including two Airbus 
A320s and three Beech 1900D turbo-props.

Capacity to meet demand
Air New Zealand CEO Rob Fyfe told the 
National Business Review that flights to Hong 
Kong are a likely casualty of Air New Zealand’s 
ongoing international flight review and cuts 
to the Los Angeles service have not been 
ruled out.
He is quoted as saying it was a matter of 
“capacity meeting demand” and Hong Kong 

will likely see a decrease in flight frequency.
Mr Fyfe told the NBR the AKL-LAX-LHR 
route was still an extremely viable one for the 
airline but did not rule out of the possibility 
of downscaling the service.
He hinted that the airline was also looking at 
new international routes.
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Qantas sees 
Tasman tough times 
Matt OSullivan of Fairfax News reports that 
Qantas expects continued weakness in the 
New Zealand economy and stronger competi-
tion from rivals such as Air New Zealand and 
Emirates will create tougher conditions on 
the trans-Tasman route this year. 
Accounts filed to the Companies Office just 
before Christmas show Qantas’s New Zealand 
subsidiary, Jetconnect, reported a profit of 
$11.3 million for the year to 30JUN11, almost 
unchanged on the previous year. It posted 
revenue of $77.7m, compared with $78.3m 
previously. 
Qantas does not break out the performance 
of Jetconnect when it releases its full-year 
accounts. 
Jetconnect’s new chief executive, Shelley 
Musk, says Air NZ’s revenue-sharing alliance
with Virgin Australia, and Emirates’ plans to 
boost capacity, will “definitely” make com-
petition tougher on the Tasman route, an 
important feeder to Qantas’s domestic 
Australian network.

ZQN Airport boss named
Queenstown Airport has appointed Scott 
Paterson, the chief executive of Port of 
Portland in Victoria, Australia, to fill the 
shoes of departing boss Steve Sanderson, 
who is to run Wellington Airport.
Paterson has held the Portland job for 
four years. Prior to that role, he was the 
general manager of logistics at the Ports 
of Auckland for four years. 

Baton-change at SAA
South African Airways has announced that its 
Australasian boss Thevan Krishna is to retire 
after a 30-plus year career.  His successor 
as SAA’s Head of Australasia is Tim Clyde-
Smith, who joins SAA from the Passenger 
Sales Development area at Emirates Airlines. 
With 20 years of experience in the travel and 
tourism industry he has a broad cross-indus-
try record of achievement and an in-depth 
knowledge of the airline industry. He joins 
SAA in April and will be based in Sydney.
SAA is represented in New Zealand by the 
Walshe Group.

Qantas best regional carrier - ATW
QantasLink, the workhorse of Australia’s 
regional aviation industry, has been named 
2012’s ‘Regional Airline of the Year’ by Air 
Transport World.
The trade publication’s editors cited Qantas 
Link’s longstanding commitment to delivering 
an extensive network and excellent customer 
service for remote and rugged regions of 
outback Australia. 
Chief Editor of ATW, Geoffrey Thomas said, 
“QantasLink is more than a regional airline. 
It’s a lifeline to millions of Australians who 
live sometimes thousands of kilometres from 
a capital city and hundreds of kilometres 
from the nearest town.” 
QantasLink’s fleet currently includes five 
Bombardier Q200, 16 Q300, 25 Q400 and 11 
Boeing 717 aircraft. 
QantasLink is also overseeing the operation 
of the Qantas Group’s Western Australian 
resources charter airline Network Aviation. 
Its fleet of nine aircraft is set to grow further, 
with the addition of 10 Fokker F100s during 
2012.
In related news, the fast growing QantasLink 
last week advertised in New Zealand newspa-
pers for pilots.

LAN and TAM estimate that the combined 
synergies arising from their proposed combi-
nation could increase LATAM Group’s annual 
operating income over time by between 
US$600 million and US$700 million, before 
depreciation and taxes, beginning four years 
after completion of the transaction.

The Singapore Airlines Airbus A380 is now 
flying to Frankfurt and New York, with the 
inaugural Singapore – Frankfurt – New York 
service having departed Singapore.

Etihad Airways carried a record 8.29 million 
passengers in 2011, a 17% increase on the 
previous year.
Etihad Airways’ busiest route was Bangkok 
with the airline carrying more than 500,000 
passengers to the Thai capital during the year.
This was closely followed by London 
(479,000), Manila (446,000), and Jeddah 
(289,000 – up 48% on 2010). Then came 
Sydney, Frankfurt, Paris, Manchester, Doha 
and Dublin to complete the list of the 10 most 
popular routes.

Qantas New Year sale fares to Nth 
America, Asia, India extended 
Qantas has extended sales of its current New 
Year Sale fares to North America, Asia and 
India until Friday 20JAN12.  All fares and 
other conditions are unchanged.

SIA New Year Sale
Singapore Airlines has announced its New 
Year Sale to Asia, Middle East & South Africa 
for travel in Economy Class for 2012, plus 
Special 50% Bonus Miles on accruable return 
or one way economy class fares. 
The details and conditions are on SIA’s Infor-
mation Portal and are now available through 
your CRS.

CRUISE NEWS

Radiance of the Seas inspections
Royal Caribbean Cruise Line has been host-
ing Ship Inspections for Travel Agents and is 
chasing last-chance registrations for an op-
portunity to check out its Radiance of the Seas 
during its upcoming Auckland and Tauranga 
visits.  
Click on the appropriate date to register. 
Registrations close 24JAN. 
02FEB    Auckland         
03FEB    Tauranga       

P&O Cruises - 175 years marked
P&O Cruises has announced the publication 
of a special book commissioned to celebrate 
175 years of maritime heritage. It tells the 
official story of the company since 1837, when 
the Peninsular Steam Navigation Company 
won a lucrative mail contract to the Iberian 
Peninsula. Not long afterwards the concept of 
cruising was born and since then has evolved 
into a mainstream holiday choice.
P&O Cruises managing director, Carol Mar-
low, says: “The anniversary will be celebrated 
on 3 July 2012, when for the first time in the 
company’s history, our entire fleet of seven 
ships will be docked together for our ‘Grand 
Event’ in Southampton. After a spectacular 
send-off, the ships will form a procession in 
the Solent as they depart for seven special 
anniversary cruises.”

http://www.royalcaribbeancruises.com.au/shipvisits/?g=rd-2feb
http://www.royalcaribbeancruises.com.au/shipvisits/?g=rd-3feb
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Cruise pristine waters in 
the tropical paradise of the 
Vava’u Tonga island group per person, Twin/Double

Includes ensuite accommodation, all included 
shore excursions, onboard professional cruise 
leader, use of all tenders, kayaks, snorkel and 

fishing gear, all onboard chef-prepared cuisine, 
complimentary coffee, tea, juice, water or soft 

drinks, all port charges, taxes, fees and on-
board services.

Island 
Passage

Vava’u - Tonga 5-night Cruises 2012

Departs 
10, 17, 24SEP12
01, 08, 15OCT12

NZ$2795 - 3995 

CLICK HERE FOR DETAILS

The 4000-passenger Disney Fantasy has 
floated out at the Meyer Werft shipyard last 
week and is undertaking sea trials ahead of its 
delivery to Disney Cruise Line on 09FEB.

Escorted tours of HAL’s Volendam
Francis Travel Marketing has extended an invitation 
to new cruising clients / travel agents to undertake an 
escorted tour with refreshments aboard ms Volendam.
Due to a limited number of spaces available, this 
inspection is limited to key clients who do not hold 
any current bookings with Holland America Line and 
who have not previously travelled on any Holland 
America Line ships. 
The invitation is aimed at clients who are new poten-
tial cruising clients and who can use this opportunity 
to inspect a cruise ship to help them decide if cruising 
is for them. 
Refreshments will be either a Luncheon or Cocktails 
dependant on the Date/Port selected. 
Agents should select a Date and Port then complete 
this downloadable form. 
The opportunity is offered on a first in first served 
basis due to limited numbers in each port, and there 
is a maximum of five people per office.
16FEB – Tauranga – cocktails – 1.30pm - 5.00pm
17FEB – Napier – cocktails – 1.30pm - 5.00pm
18FEB – Wellington – cocktails – 1.30pm - 5.00pm
19FEB – Picton – cocktails – 1.30pm - 5.00pm
21FEB – Dunedin (Port Chalmers) – luncheon – 
10am - 2pm.

Sapphire Princess 
to be transformed
Sapphire Princess has entered dry-
dock in British Columbia to begin 
a four-week transformation during 
which Princess signature features 
will be added. 
When the ship re-enters service, 
passengers will be able to enjoy a 
new Piazza atrium with the Inter-
national Café and Vines wine bar, 
plus the new Alfredo’s Pizzeria. On 
the top decks, passengers will enjoy 
poolside movies on the new giant 
Movies Under the Stars screen, and 
an opportunity to relax in the adults-
only Sanctuary. 
Also part of the renovation are sev-
eral relocated and upgraded venues, 
including the Art Gallery, Internet 
Café and Library, and the Photo-
Video Gallery. New carpet and up-
holstery will be installed throughout 
the ship, and staterooms will feature 
new flat-screen televisions.

Kenny G on 
Celebrity 
Millennium
Jazz sax artist, Kenny G, 
familiar to elevator riders 
and mall rats the world 
over, will perform aboard 
Celebrity Cruises’ 
Celebrity Millennium liner 
for a seven-day cruise in 
Alaska from 17-24MAY13.

HAL to ply Canada and New 
England itineraries 
In 2012 Holland America Line will offer 27 
cruises on three ships — ms Maasdam, ms 
Eurodam and ms Veendam — to ports along 
the eastern coast of North America.  
Scheduled MAY-OCT, the itineraries range 
from seven to 15 days and also visit the region 
during the height of the fall foliage display. 
For dull details of the itineraries, contact the 
NZ representatives, Francis Travel Marketing, 
on 09-444 2298.

http://francistravelmarketing.cruisefactory.net/pdf/524921/Vava'u%20Tonga%20-%20Just%20beyond%20Paradise%20flyer.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=1070
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Cruise Pricing

From a cruise line perspective there are two primary 
objectives
- Fill every cabin
- Achieve the highest price possible

Filling every cabin is potentially more important to the 
cruise lines than the second as they don’t save a signifi-
cant amount of money for each cabin that sails empty. 
Empty cabins also don’t generate onboard revenue.

Analysts will try to predict demand by looking at how 
similar sailings have been in the past and they consider 
current factors like the state of the economy, demand 
from different source markets and changes in capacity. 
Then, they make an educatedestimate (or guess!) as to 
how high they can price the various cabin categories to 
still fill aparticular departure. 

Itinerary pricing will generally be higher over peak 
times (school holidays and warmer months in different 
cruise regions); when sailing to popular destinations; 
when departing from easy-to-reach ports; on newer 
ships and for cabin categories with limited availability 
such as triples, quads or suites.

Once pricing is released it is a bit of a waiting game to 
see how bookings progress. If they’ve estimated too 
low and a particular sail date is filling up faster than 
expected, they will raise the price. If bookings are slow, 
then they lower prices 
or add incentives such 
as onboard credits or 
even reduced depos-
its to try to stimulate 
demand.

Often misunderstood is the way (and the reasons why) 
cruise lines set pricing for different itineraries.

CALL CRUISE HOLIDAYS   
0508 CRUISE (278 473)

OR (09) 523 7788
explore...IT’S ALL INCLUDED

FREE Unlimited 
Shore Excursions

Regent Seven Seas Cruises offers FREE Unlimited Shore Excursions on each 
and every voyage. Take as many or as few as you desire, with local guides and 
comfortable transportation.                                                            www.RSSC.com

HOSPITALITY
Kauri Cliffs named region’s Top Lodge
Travel + Leisure magazine has chosen The Lodge at Kauri Cliffs as the No. 1 
Lodge in Australia, New Zealand & the South Pacific in the  T+L 500 World’s 
Best Awards, 2012, and No.11 in the Top 25.
This is the 10th anniversary edition of the T+L 500 and brings the ultimate 
collection of the top hotels around the globe, as selected by readers in the an-
nual World’s Best Awards survey.  T+L spotlights the properties that ranked 
No. 1 in their region.

Heritage Auckland Lobbo raises $16K
Damp weather didn’t dampen the crowd’s generosity at the annual Heritage 
Hotel Charity Night held during the recent ASB Classic women's internation-
al tennis tournament. 
The centre court event coordinated by the host hotel, Heritage Auckland, is 
held each year in between the singles and doubles matches. The audience at 
an appointed time ‘lob’ their pre-purchased numbered tennis balls into two 
barrels on centre court for a chance of Heritage Auckland prizes, creating a 
spectacular sight.
The Heritage Auckland Lobbo event raised a record $6,200 from ball sales 
alone; almost double last year’s result.  Following the lobbo was a quick auc-
tion of a few exclusive items bringing the total raised for St John to $16,000 in 
the 30 minute centre court spot.

Hilton Lake Taupo now 
Qualmark Enviro-Gold
Two years after opening, Hilton Lake Taupo 
has been recognised with Qualmark New 
Zealand’s highest award for Environmental 
and Social Sustainability in Tourism.
The Enviro Awards foster, recognise and re-
ward innovative businesses that show a high 
degree of commitment to caring for their 
environment and community. The Awards 
commend top performers in five key areas in-
cluding energy efficiency, waste management, 
water conservation, community activities and 
conservation initiatives.
Hotel Manager Clinton Farley says some of 
the credit must go to the Hilton Worldwide 
LightStay™ application, a system of measure-
ment that calculates sustainability performance
 for each property, across a global portfolio of 
3,800 hotels in 88 countries. 
The system analyses performance across 200 
operational practices, such as housekeeping, 
paper product usage, food waste, chemical 
storage, air quality, and transportation. It 
also provides a “meeting impact calculator” 
feature that calculates the environmental 
impact of any meeting or conference held at a 
property.

Peppers wears many hats 
Two Peppers restaurants – Season at Peppers
Salt Resort & Spa Kingscliff and Wilson’s 
by the Creek at Peppers Coorabell Retreat 
Byron Bay – were awarded Chef ’s Hats in the 
2012 Australian Good Food Guide Chef Hat 
Awards.   Katers restaurant at Peppers Manor 
House in the NSW Southern Highlands again 
successfully retaining its Chef ’s Hat, awarded 
in 2009, this year.

http://www.rssc.com
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INDUSTRY
Discover the World Marketing creates global sales division
Discover the World Marketing’s local repre-
sentative Chris Jones reports that the Arizo-
na-based company has created a global sales 
division to respond to strong growth and 
diversification of its client portfolio. 
The new division is headed by VP of Global 
Sales David Lee.  He is responsible for man-
aging client relationships and Discover’s vast 
global network operations of 85 offices in 60 
countries and nearly 500 personnel.  Also 

newly appointed to his team include Director 
of Global Airline Sales Steve Harrison based 
in London and Director of Hospitality Sales 
Lisa Pisaturo, based at Discover’s Scottsdale 
headquarters.
“These appointees bring crucial experience 
that enhances our position as the best out-
sourcing sales and marketing company for 
the travel industry,” says Jenny Adams, the 
company’s CEO.

Uber Massive Incentive for agents
G Adventures has announced UMI (or Uber 
Massive Incentive) – the biggest incentive for 
the industry in the company’s history.
Travel agents in Australia and New Zealand 
have until 30JUN to get involved and be 
one of ten lucky winners. On that date, the 
company will give the top three sellers of G 
Adventures tours the pick of a list of prizes 
which includes a trip for two to Antarctica, 
valued at more than NZ$23,000.  
Additionally, there will be seven randomly 
drawn winners who will score the opportu-
nity to take up to nine people on a G Adven-
tures tour.
Top sellers will be based on passenger num-
bers, not revenue, and the top seller will have 

first choice from the list, followed by second 
and third top sellers in sequential order.
“In the 20 years I have been in the industry, 
no one in the Adventure travel space has ever 
put something like this together for their 
trade partners that I can recall. 
“This is massive... uber massive,” said G 
Adventures’ Head Honcho for Australia and 
New Zealand, Pete Rawley.
“The really cool thing about this is that you 
can take your friends, family, partners, any-
one you like.” 
Terms and conditions apply. 
For detailed terms and conditions, go to 
www.gadventures.com/sherpa

FCm named World’s Leading TMC
FCm Travel Solutions has been named the 
World’s Leading Travel Management Company 
at the recent World Travel Awards ceremony 
in Doha.
The announcement caps off a year in which 

FCm was also voted Europe’s Leading Travel 
Management Company, Asia’s Leading Travel 
Management Company, Australasia’s Leading 
Business Travel Agent and North America’s 
Leading Travel Management Company.

CWT NZ appointment
Carlson Wagonlit Travel has announced the 
appointment of Kim Milne as Country Direc-
tor for CWT New Zealand, effective 23JAN. 
Ms Milne comes to CWT with solid manage-
ment experience across a number of different 
functions and has spent the last four years as 
Operations Manager and Second-in-Com-
mand to the CEO for Southern Cross Travel 
Insurance (SCTI). 

FCL Travel Expo 2012 
Pitched as New Zealand’s largest travel show, 
Flight Centre Limited’s annual Travel Expo 
is being held in Wellington on 29JAN at TSB 
Arena. Over 60 exhibitors and consultants 
from Flight Centre, Cruiseabout and Student 
Flights will be on hand and all attendees will 
have the chance to go in the draw to win re-
turn flights for two to South America, Fiji or 
Thailand. Customers booking on the day can 
also be in to win their holiday back for free.
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PEARL’S PEARLER
The exchange of Christmas presents ought 

to be reciprocal rather than retaliatory. 

Hertz tops 
customer satisfaction survey  
New Zealanders have awarded Hertz Car 
Rental top honours for overall customer satis-
faction, according to the findings of a survey 
of hire car companies by Canstar Blue.
The survey asked Kiwis to rate their satisfac-
tion with the hire car company they had most 
recently used in seven areas: overall satisfac-
tion, value, service, vehicle availability, book-
ing process, cost and accessory availability.  
Hertz received five star ratings for overall sat-
isfaction, service, booking process, cost and 
accessory availability. Rival companies Thrifty 
and Budget were both awarded five stars for 
value and Avis received a five star rating for 
vehicle availability.    
To view the full results of the Canstar Blue 
survey go to www.canstarblue.co.nz

Tomahawk appointment
Tomahawk, which specialises in digital 
strategy, marketing and design for tourism 
operators has appointed Chris Larcombe as 
Operations Manager effective next month. 
Mr Larcombe is wrapping up his time at 
Trade Me as the National Account Manager 
for the travel team for the past two years, 
where he helped build a strong online travel 
clientele of 3200+ New Zealand tourism 
suppliers and over 100 reseller partners 
-including Trade Me’s own Travelbug and 
20 RTO’s. 
His earlier industry experience includes 
time with Avis rental cars in Queenstown, 
Fullers Bay of Islands and Vianet.


