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While the editor is still on holiday 
and the first complete edition of  
TravelMemo will not be published 
until Tuesday 17 January, news 
keeps happening, so here’s another 
“silly season” edition to keep you 
updated on things that have 
happened of  late .....

Book direct 
commissionable 

Motels, Motor Lodges and Motor Inns 

www.motelsinnz.co.nz

Mixed results for tourism from RWC 2011
Tourism operators have reported mixed feelings about the 
impact of Rugby World Cup 2011 on their businesses.
For some tourism businesses, the tournament “turned what 
was looking like a flat year into a growth year”. But for others,
“the people who would usually come and stay during this 
period stayed away”.
A survey carried out by the Tourism Industry Association New 
Zealand (TIA) among its members shows 46% of the 121 re-
spondents felt the RWC 2011 period was better or much better 
than the same period in 2010. 
Around 18% saw no change while 34% considered the tourna-
ment period to be either worse or much worse.
“This reflects earlier anecdotal feedback from TIA members,” 
says Policy & Research Manager Simon Wallace. “They told 
us that while operators in the main game centres did well, 
other regions did not reap as many benefits as they may have 
expected from fans travelling around the country between 
games. There was also a definite shift with the business end of 
the tournament moving to the North Island in early October.”
The survey also found that business related to RWC 2011 was 
not spread evenly among sectors. The motel sector generally 
had a rough ride during the tournament as normal domestic 
and corporate travel patterns were disrupted. One business 
noted “we got a few more camper vans for this time of year but 

our motel and backpacker trade dropped considerably.”
Parts of the activities and attractions sector also reported a 
tough period due mainly to displacement of their usual visitor 
markets. A ski operator noted “the change of school holidays 
totally ruined our normal ski season with overall total revenue 
down about 50%.”
Despite the influx of international tourists, there were 37,000 
fewer ski area visits last year than in 2010, dropping to a low of 
1.39 million. 
“We hoped, as a lot of operators did, that while [international 
visitors] were travelling around or in between games they’d be 
doing other things”, said Ski Areas Association of New Zealand 
executive director Miles Davidson. 
“But that didn’t really happen.”
Mr Wallace says the survey results will contribute to efforts to 
build on returns to the tourism industry of future major events. 
“The 2015 FIFA U-20 World Cup will provide a major oppor-
tunity to showcase New Zealand to a wide range of visitor 
markets. We also have the 2015 ICC Cricket World Cup being 
jointly hosted by New Zealand and Australia.”
TIA continues to be confident that hosting RWC 2011 will 
provide long-term benefits for the tourism industry in excess of 
the immediate returns during the tournament.

.... Cont on p2

http://www.royalcaribbeaninternational.com.au/rcfilelibrary/111205_Q1_Earlybird_4pp_NZ_FINAL.pdf
http://www.motelsinnz.co.nz
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NEW ZEALAND
Cont from p1
“The tournament itself was a 
fantastic success and we have 
numerous reports of visitors 
going home to rave about the 
great experiences they had in 
New Zealand.                                               
Word-of-mouth recommenda-
tions are the best marketing 
tool we can ask for, so we are 
looking forward to hosting 
many family and friends of 
RWC 2011 fans for years to 
come,” Mr Wallace says. 

Mixed results for tourism 
from RWC 2011

What TIA members said
(Verbatim responses to the TIA survey)
“Our turnover for the month of September was 260% on 
the same month in 2010.”
“Turned what was looking like a flat year into a growth year 
and we will have an increase for the year of 2011 on 2010.”
“We got a few more campervans for this time of year but 
our motel and backpacker trade dropped considerably. 
Allowing freedom camping by our local district council 
did not help.”
“We either had a feast or a famine with visitors. Busy 
around the games and nothing in between.”
“Isolated spikes of high turnover.”
“Positive in Auckland and the North Island – not so in the 
South Island which was flat.”
“Domestic customers stayed away.”
“Located too far away from games venues for significant 
extra business.”

Destination Wairarapa receives messages of support
Destination Wairarapa has received messages 
of support from its tourism partners follow-
ing the ballooning accident in Carterton.
The RTO’s general manager David Hancock 
says he has received messages of support from 
tourism industry groups all over New Zealand 
following the tragic accident. 
Since implementing its own Crisis Communi-
cation Plan, Destination Wairarapa had been 

on the ground in Carterton working closely 
with the Carterton District Council, police 
and local authorities to support and assist 
those affected.  
Mr Hancock said the RTO has helped facili-
tate accommodation for affected family 
members, Police and media as well as provide 
additional logistical support.  

Waiheke Airpark Resort approvals
A former Emirates A380 captain has won 
a long-running legal battle to buy Waiheke 
Island’s only airfield.
Neil Greer, who was a pilot for the Dubai-
based airline for 16 years, has won consent 
from the Overseas Investment Office to buy 
the 8.96 hectare property for $2.6 million
The Neil Greer Developments Trust applica-
tion satisfied the OIO’s national interest test 
because the new owner’s plans include further 
development and creation or retention of 
jobs, according to a summary released by the 
office.
The summary said Greer also proposes to 
maintain and improve the airfield operations
as a viable, commercial airfield facility to 

service the greater Hauraki Gulf area and 
Auckland.
The former Auckland Regional Council had 
to pay costs of almost $100,000 in 2010 after 
the Environment Court deemed it had un-
necessarily opposed consents for the Waiheke 
Island Airpark Resort.
According to the airfield’s website, the resort 
has been five years in the planning.
The plan by Greer’s company includes 26 
three-bedroom units, a cafe, 12 hangars and a 
sealed runway.
The airfield’s ridge-line position has pano-
ramic views of the Hauraki Gulf, Rangitoto 
Island and back to Auckland City.

The total number of visitors to 
Rotorua Museum during DEC11 
was 10,179 compared to 8,555 
for DEC10, an increase of 19% 
or 1,624 visitors for the month. 
Admissions revenue increased 
by 58% for the same period.
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Holiday Parks end year on a high
Holiday parks are more popular with holi-
daymakers than ever, showing double digit 
growth in guest nights through much of 2011.
“In these challenging economic times, it’s fan-
tastic to see such strong growth in the holiday 
park sector, especially through the winter 
months in what is traditionally our quiet sea-
son,” says Holiday Accommodation
Parks Association of NZ chief executive 
Fergus Brown.
Rugby World Cup 2011 brought many visitors
to holiday parks through September and 
October, he says.
“Although all parks did not benefit, visitors 
were spread around provincial New Zealand 
as well as large numbers in the main match 
centres. RWC 2011 will also provide us with 
long-term benefits. Visitors from France and 
Argentina really enjoyed their holiday park 
experience and both have the potential to 
provide New Zealand with long term growth 
in visitor arrivals.”
Another new international visitor market that 
is taking the opportunity to enjoy the holiday 
park experience is from Malaysia and Singa-
pore, Mr Brown says.
Holiday parks have benefited substantially 
from the additional visitors from these markets 
brought to New Zealand by new air services 
provided by both AirAsia X and Jetstar.
“Travellers from these markets are well suited 
to the holiday park product and they enjoy 
the opportunity to mix with other Kiwi and 
international visitors staying at the parks.”
Across the board, travellers are recognising 
that holiday parks provide a lot more than 
just a tent site, Mr Brown says. There has 
been a substantial growth in the number of 
motel style units, basic cabins and backpacker 

accommodation available in holiday parks 
throughout the country. 
Both international and domestic visitors find 
that holiday parks provide quality accommo-
dation options in a relaxed family environ-
ment.
In addition, a number of parks have joined 
motel and backpacker marketing groups such 
as Golden Chain and YHA to increase their 
guest nights. 
Another area of growth has been achieved by 
holiday parks diversifying into non-leisure 
markets. A number of parks have developed 
conference facilities and some are target-
ing corporate travellers. These new market 
segments will complement our focus on the 
family market, school and sporting groups, he 
says.
“The move for holiday parks to provide on-
line real-time booking access for consumers 
has also been a factor in our growth. Parks 
are taking the opportunity to distribute their 
product through a wide range of online chan-
nels and this is having the affect of putting 
our product in front of a vast international 
and domestic consumer market.”
At a time when getting new customers is hard 
work, holiday parks are looking at every op-
portunity to increase guest nights and pick up 
market share.
“With our fingers crossed for a long hot 
summer and new initiatives in 2012, we are 
confident that this growth will continue into 
the New Year,” Mr Brown says.

Tourism champion passes away
Neville Lobb, one of New Zealand’s pioneer
tourism boosters, died in Tauranga on 
22DEC, aged 91.
Founder of Rotorua’s famed Polynesia Spa 
attraction, Mr Lobb was the first person 
to head the National Travel Association, 
forerunner to the Travel Industry Federation. 
He held the role of Managing Organiser for 
20 years from 1953, coordinating the activi-
ties of the association’s branches around the 
country. According to a 2003 edition of Nigel 
Coventry’s Inside Tourism looking back on 
50 years of tourism industry promotion, the 

early membership of what are today’s RTOs 
comprised representatives from banks, oil 
companies, motor coach operators and brew-
ers. This was at a time when virtually all of 
New Zealand’s main tourism infrastructure 
– air, rail and road services, hotels and key 
attractions – as well as its distribution via the 
NZ Govt Tourist Bureaux, and also foreign 
exchange, was totally under government 
control.
Neville Lobb was also heavily involved in 
PATA, which played an important role in 
developing New Zealand tourism.

Nakedbus.com enjoys 47% growth
Long distance, low cost bus service operator
nakedbus.com saw a 47% lift in traveller 
numbers in 2011.
“Bus travel is now cool,” says CEO Hamish 
Nuttall. “We don’t represent the tired old 
bus image some of our customers remember 
from 20 years ago. With free Wi-Fi on many 
services and low prices from $1, we offer a 

great alternative to driving.” In fact, company 
research shows that 52% of its customers 
previously travelled by car.
To further stimulate demand nakedbus.com 
is offering 10,000 seats 07FEB-30MAR12 at 
$9.99 plus booking fee. On sale until 17JAN, 
unless sold out prior. Book all tickets online 
at www.nakedbus.com

Sydney monorail under threat 
Plans to redevelop the Darling Harbour 
Convention Centre could see Sydney’s 
landmark monorail  demolished. The 3.6km 
elevated circuit, which opened in 1988, loops 
between Pitt Street in the CBD and Darling 
Harbour’s convention centre and entertain-
ment centre, but is being flagged by the state’s 
infrastructure officials as expendable if it can’t 
be incorporated into developers’ designs for 
the multimillion-dollar convention centre 
rebuild.
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Wallace and Gromit 
at Scienceworks
World famous inventor and animated tel-
evision personality Wallace and his faithful 
dog Gromit are setting up shop (and house) 
at Melbourne’s Scienceworks. Wallace & 
Gromit’s World of Invention will run MAY-
NOV12.
Located 5km from the CBD, Scienceworks is 
dedicated to making learning about science 
and technology a fun and interactive expe-
rience. The exhibition Wallace & Gromit’s 
World of Invention showcases how innova-
tion and inventiveness are a part of everyday 
life. Once inside the exhibition, visitors will 
be able to explore 62 Wallaby Street, the home 
of Wallace and Gromit, and have a go at some 
of the pair’s more colourful inventions, in-
cluding concocting original smoothie recipes 
with the Blend-o-matic and changing TV 
channels using the step-by-step mechanics of 
the Tellyscope II. Wallace & Gromit’s World 
of Invention also introduces new inventions 
such as the Karaoke Disco Shower, where 
visitors can test their vocal chords with a full 
musical accompaniment. 
http://museumvictoria.com.au/scienceworks/

Bleach Festival for Gold Coast 
Bleach, the Gold Coast’s inaugural Surf 
Culture Festival will celebrate artistic expres-
sion and creativity inspired by surf and beach 
culture, via a mix of pop up art installations, 
photography, exhibitions, film screenings, 
music, food, theatre and fashion events all 
targeted to represent the surf lifestyle. Bleach 
2012 will feature on the Southern Gold 
Coast’s beaches, foreshores and major venues 
11- 26FEB. www.bleachfestival.com.au 

Shark, stingray
feeding experience 
The world’s largest combined shark and 
ray feeding experience has opened near 
Melbourne. The Australian Shark and Ray 
Centre is located 20 minutes from Mel-
bourne en route to Phillip Island and the 
Mornington Peninsula. Visitors can opt to 
stay dry in waterproof pants, or get waist 
deep in the water with a wetsuit, and hand 
feed, pat and play with nearly 20 species of 
sharks and stingray. 
www.ozsharkandray.com.au/

Shockwave at Dreamworld 
New at Dreamworld, Shockwave comprises 
150 tonnes of steel, a massive turbine disc and 
looming rises and dips along a vivid, green 
track that will challenge even the bravest of 
action seekers. Riders make their way onto 
the huge 24-person ride disc where it only 
takes a few moments before the initial gentle 
sways take a turn for the worse and become 
furious 360 degree spins. At full speed riders 
are propelled at over 50km/h down a 63m 
long wave-like track that plunges and climbs, 
all the while circling at 12 revolutions per 
minute at up to 2.5Gs.

King Valley Prosecco Road
King Valley Prosecco Road is a new wine 
and food trail attracting a lot of attention to 
north east Victoria. The King Valley is the 
first region in Australia to commercially grow 
and produce the Italian celebratory sparkling 
white wine, prosecco. Last year the wine mak-
ing pioneers developed the food and wine 
trail with a dedicated King Valley Prosecco 
Road website and travel booklet enabling visi-
tors to discover the region. It is easily acces-
sible by car or train, or air via Albury Airport. 
www.kingvalleyproseccoroad.com.au/

Perricoota Station 
Historic property, Perricoota Station, has 
been carefully restored in a makeover for 
those visiting the Murray River town of Echu-
ca Moama. The property, which has previ-
ously been associated with pursuits including 
merino sheep, Cobb and Co horse transport, 
short horn cattle, orange and grapefruit 
orchards, has been brought back to life as a 
grand visitor destination. Surrounded by over 
3.5km of Murray River frontage it is available 
for accommodation, functions, weddings and 
conferences.
www.perricootastation.com.au

PACIFIC ISLANDS

L-R: Mel Bramley – Infinity Holidays, Mandy Veale – Mondo Travel, Kelly Hansen – Cook 
Islands Tourism NZ, Fiona Wozney – World Resorts of Distinction, and Kathryn Wilson – 
Travelocity, are pictured here at Rarotonga cultural attraction Te Vara Nui Village during 
the Gala Night for the second annual Cook Islands Tourism Forum.  Owners of the Village, 
Moana and Fodil Nair, showcased a sample of their cultural tour, followed by a spectacular 
Overwater Show and Buffet Dinner. 
For rates and bookings, contact World Resorts of Distinction and visit www.tevaranui.co.ck.
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Treasure Island Fiji Stay Pays
Treasure Island Resort Fiji has Stay 4/Pay 2 or 
Stay 6/Pay 3 or Stay 8/Pay 4 offers for travel 
15JAN-31MAR12, with sales to 31JAN. The 
deal applies across all categories. Call your 
wholesaler.

ASIA

Temp closure of Hotel Paradis 
D’Ouvea
New Caledonia Tourism NZ advises that 
the Paradis D’Ouvea hotel in Ouvea, Loyalty 
Islands, will be closed during renovation of its 
dining area and kitchen, from MAY– JUL12. 
The hotel will reopen on 01AUG12.

Sri Lanka immigration advice
Singapore Airlines advises that Sri Lanka 
Immigration has just introduced the Elec-
tronic Travel Authority or ETA for holders 
of foreign passports entering the country for 
business or leisure.
This will be updated in TIMATIC accordingly 
by the authorities with assistance from the 
national carrier, Sri Lankan Airlines.
Foreign nationals on business or leisure 
should be holding on to an approved ETA in 
order to enter the country.
1.      ETA can be applied and paid online at 
http:\\www.eta.gov.lk.
2.      Sri Lanka Immigration has advised the 
processing time may take up to 24 hours.
3.    Passengers who try to enter Sri Lanka 
without a valid ETA may be refused entry and 
sent back as deportees
4.    More details are also available on the ETA 
website
Exemption: Holders of passports from Singa-
pore and the Maldives are exempted from this 
and do not require an ETA to enter Sri Lanka.
Please note if the pax already hold a visa to 
Sri Lanka in their passports, then they do not 
need to hold onto an approved ETA.   Also 
the approved ETA is not a VISA. Tourist and 
Business VISAs will still be issued on arrival 
by Immigration.  
Agents are asked to ensure all pax travelling 
to Colombo on Singapore Airlines are aware 
of this requirement and have a hard copy of 
the ETA approval at check-in.   Any pax not 
holding an ETA will be not be uplifted on SQ 
flights, except in extraordinary cases, whereby 
Colombo Immigration will provide ETA 
facilities if prior approval as been sought; note 
that the passenger will be charged a higher fee 
compared to the online fee.

Lhasa aims to 
double arrivals by 2015
Lhasa, the Tibetan capital, aims to turn 
itself into an international tourism city 
and a major world tourism destination, 
according to the city’s tourism bureau.
There are plans to upgrade its unique 
tourism products and to create one 
AAAAA-rated tourist site, the highest 
rating in China, and another three AAA-
rated sites.
The city will also initiate a “tourist talents 
project” by training more professionals in 
tourism service industries and helping
more local farmers get involved in the 
tourism industry.
Last year, Tibet received 8.5 million 
worldwide tourist arrivals, and annual 
tourism income is expected to top US$1.5 
billion.
The region’s 12th Five-Year Plan estimates 
15 million tourists will visit Tibet annually 
by 2015.

Hong Kong 2011 numbers up 16%

THE AMERICAS
American travel intentions

Visitor arrivals to Hong Kong rose by a 
provisional 16.4% in 2011, to a record total of 
41.92 million, the Hong Kong Tourism Board 
(HKTB) said.
“Not only did visitor arrivals reach a his-
toric high of almost 42 million, but tourism 

receipts will also likely surpass HKD$250 
billion (US$32.19 billion),” Tourism Board 
chairman James Tien said in a statement.
“Looking into 2012… we project there will 
be single-digit growth in visitor arrivals,” he 
added.

The shaky US economy notwithstanding, 
Americans intend to travel farther and spend 
more in 2012, according to a national poll.
Reuters reports that long-haul bookings to 
Europe, Asia and Australia are up for 2012, 
comprising 11 of the top 20 destinations for 
US travellers, compared to nine in 2011, the 
survey of 640 travel agents showed.
Over 90% said their clients would spend the 
same or more on travel in 2012. The top two 
international destinations for 2012, based on 
actual bookings, remain Caribbean cruises 
and Cancun, as they were in the 2011 survey.
Amsterdam and Hong Kong, missing from 
the top 20 last year, made the list for 2012, 
and Sydney, which ranked 19th last year, just 
missed making the top 15.
Roger Block, president of Travel Leaders 

Franchise Group, which conducted the poll, 
said along with the expected list-toppers, 
such as London and Rome, it was nice to see 
Americans’ interests are diversifying and in 
large enough numbers to ‘bump up’ destina-
tions such as Hong Kong and Beijing in Asia, 
and Amsterdam and Barcelona in Europe.
Asked to pick the top up-and-coming in-
ternational destinations, over a third of the 
agents chose Croatia for Europe, and one-
half said Vietnam led in Asia. Panama edged 
out Ecuador and Brazil among destinations 
within Central/South America.
The luxury travel segment continues to thrive. 
More than half the leisure travel specialists 
polled reported upticks in small ship cruising, 
off-the-beaten path travel and international 
family travel.

Abu Dhabi’s landmark Capital Gate 
building, also known as The Leaning 
Tower, now has a Hyatt hotel on its 
upper floors. The Hyatt Capital Gate 
Abu Dhabi has opened, offering 
189 rooms on floors 18 to 33 of the 
building.
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Coffee Tours in Tanzania
Tanzania is famous for its coffee, and coffee 
plantations around Mt Kilmanjaro in par-
ticular are well worth a visit.  World Journeys 
offers a “Shanga Shangaa Cultural Coffee 
Day-Tour” which they say is a great addition 
to any Tanzanian itinerary.  
Your clients tour a coffee plantation to see 
how the coffee is grown, with a highly knowl-
edgeable English-speaking guide on hand to 
explain the delicate process of growing the 
aromatic bean.  They explore the process-
ing plant and witness first-hand the journey 
the humble coffee bean travels to become a 
steaming cup of espresso. At the end of the 
tour indulge the taste buds with an opportu-
nity to sample the delicious brew, accompa-
nied by a slice of decadent coffee cake.  End 
the adventure on a high note in the Shanga 
Shangaa workshop, where physically chal-
lenged craftsmen create glittering necklaces 
from recycled powder glass beads. Visitors 
can take a few moments to sit with the work-
ers and try their own hand at beading.  Priced 
from $116pp, the tour can be booked in 
conjunction with other travel arrangements.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz 

A report issued by the Central 
Agency for Mobilization and 
Statistics says tourism in Egypt 
has dropped a staggering 24% 
in the third quarter of the year, 
in comparison to the same time 
in 2010.

EUROPE

B&B concept grows in Europe
Last week, www.Bedandbreakfast.eu passed a 
milestone, listing 50,000 B&Bs in Europe. 
The bed & breakfast concept in Europe is 
relatively young: only 15% of the B&Bs in 
Europe were established before the year 2000, 
and nearly 60% opened in the last five years.
“Many homeowners have plans to start a 
B&B,” says Hanny Hoedemaker, founder of 
Bedandbreakfast.eu. “ The current economic 
crisis may very well play a role in this. A B&B 
can be a welcome extra source of income. 
Besides, the success of other bed & breakfasts 
catches on.”
While a standard hotel room in Europe can 
cost one hundred euro or more, an overnight 
stay in a B&B in Europe costs an average EUR 

New faces at Madame Tussauds London 
Last month Madame Tussauds London 
marked the 250th birthday of founder, Mad-
ame Marie Tussaud, by throwing a celebrity 
party in her honour. Her wax figure (first 
created in 1842) was joined by some contem-
porary residents of her legendary attraction. 
HM The Queen, British PM David Cameron, 
David and Victoria Beckham, Dame Helen 
Mirren and Russell Brand joined Madame 
Tussaud in a party scene.
The occasion also marked the announcement 
of a crop of new faces for 2012.  
Taylor Lautner (being modelled at right) will 
join his ‘Twilight’ co-star, British actor Robert 
Pattinson, in the A-List Party at the attraction 
in January. The American heartthrob was one 
of the most requested personalities in 2011.
The Duke & Duchess of Cambridge will join 
the Royal line up to celebrate their first 

Modern Routemaster debuts
London has welcomed a new open-backed 
double-decker bus, six years after the much-
loved but ageing fleet of “Routemaster” 
vehicles were removed from the streets of the 
British capital. 
The distinctive snub-nosed red Routemasters, 
popular with tourists and locals alike, were al-
most totally withdrawn in 2005 because they 
were regarded as expensive relics of the past. 
The sleek, modern bus, which also features 
a conductor and the distinctive open rear 
boarding platform to allow people to jump on 
and off, was unveiled just before Christmas.
The first eight new prototypes will oper-
ate from February on the number 38 route 
between Victoria rail station and Hackney in 
east London. 
Reuters reports that hundreds more are ex-
pected to be brought in if the trial is deemed 
successful.

Wedding Anniversary in early April.
A stunning new figure of Her Majesty will 
be revealed to mark the Diamond Jubilee in 
June.  The new figure will replace the current 
one, created in 1992 and it will be the 23rd 
figure of the Queen; she was first featured as a 
toddler back in the 1930s. 

Emirates cable car progress
The first cable car tower for London’s new 
Emirates Air Line has been completed on the 
north side of the Thames, near the new Emir-
ates Royal Dock terminal.
Once opened, the Emirates Air Line will give 
passengers stunning aerial views of London 
as they travel between Emirates Greenwich 
Peninsula and Emirates Royal Docks.
The cable car will also link Europe’s largest 
concert and conference venues - The O2 and 
ExCeL centres.
An official opening date for the cable car has 
yet to be confirmed, though many hope that 
it will be ready in time for the 2012 Olympic 
Games.

74 double, including breakfast. 

La Bonne Auberge, Frayssinet, France



AVIATION
NZ pilots against Queenstown night flights
Mountain Scene reports the New Zealand Air 
Line Pilots’ Association is opposing moves 
by Queenstown Airport and Jetstar to gain 
Civil Aviation Authority approval to oper-
ate evening flights into the airport by next 
winter, citing safety concerns. Evening flights 
would involve extending the take-off deadline 
at ZQN to 6pm or 7pm from the current 30 
minutes before dusk (around 5pm in winter 
in Queenstown).
NZALPA opposes evening flights despite the 
fact that GPS-based technology called required 
navigation performance (RNP), which directs 
aircraft on pre-programmed tracks in low or 
no visibility, has been in operation for day-
time flights since 2004.  RNP allows pilots to 
navigate through cloud down to 75m above 
the runway and CAA is said to be mainly 
focused on the risk from when a pilot takes 
control after RNP, according to Queenstown 
Airport boss Steve Sanderson. 
NZALPA technical director Stu Julian told 

Mountain Scene that before night flying can 
begin, all obstacles on airport approach – 
including mountains – must be lit up in 
accordance with international requirements. 
Even then, mountain-top lights may be 
obscured on cloudy nights so landing or tak-
ing off would then breach “normal aviation 
standards”, he said. 
Julian warns it will take at least two years 
to ensure all standards and recommended 
practices are met for after-dark flights. He 
said that Queenstown Airport shouldn’t be 
in a rush, pointing out that historically New 
Zealand had not implemented a number of 
international standards and recommended 
practices.
Jetstar has pledged to establish a base in 
Queenstown if it gets approval for evening 
flights, which would open new opportunities 
for Australians to take ski weekend breaks in 
New Zealand. 

Virgin’s NZ loss narrows

A380 cracks “miniscule” 

Virgin Australia’s New Zealand operation 
narrowed its losses after ditching domestic 
services more than a year ago, but it has still 
struggled to make money on the Tasman, 
according to a story in the Sydney Morning 
Herald.
Just-released accounts show Pacific Blue 
posted a loss of NZ$7.35 million for the year 
to JUN11, compared with a NZ$19.8 million 
loss a year earlier. The period includes three 
months of domestic routes in New Zealand,
which it ended in OCT10 as the losses 
showed no sign of ending. 
Although it still flies some routes to the 
Pacific islands, Virgin’s New Zealand opera-
tions - renamed Virgin Australia late last year 
- are mostly devoted to the highly competitive 

trans-Tasman route. 
SMH says Virgin is hoping the revenue-
sharing alliance with Air New Zealand will 
help turn the trans-Tasman route into a profit 
maker. A spokeswoman for Virgin told the 
paper that the airline had seen a ‘’strong im-
provement’’ in its performance on the route 
since the alliance began to take effect last year. 
The two airlines rescheduled their networks 
in November to ensure flights left at optimal 
times and Virgin will make product changes 
to its New Zealand operations this year. How-
ever, Virgin and Air New Zealand face greater 
competition on the trans-Tasman route from 
Emirates later this year when it deploys a 
second A380 on the Ditch.

Airbus has confirmed that very small cracks 
have been found on some non-critical wing 
rib-skin attachments on a limited number of 
A380 aircraft.
“We have traced the origin to a material-
related manufacturing issue and developed an 
inspection and repair procedure which will be 
done during routine, scheduled, maintenance 
checks,” says the plane maker.
“This is not a safety issue. Aircraft perfor-
mance is not affected. Any fix, if necessary, 
can be done during regular (4 year) mainte-
nance.

“Airbus has informed all A380 operators. The 
European Aviation Safety Authority (EASA) 
is fully aware of the issue and in line with the 
Airbus approach. Airbus emphasises that the 
safe operation of the A380 fleet is not affect-
ed.”
Qantas has confirmed that “minuscule crack-
ing” was found in the wing-rib attachments of 
the A380 under repair in Singapore.
“No immediate action is required by A380 
operators because the cracking presents no 
risk whatsoever to flight safety,” a spokesman 
said.

Singapore Airlines also con-
firmed that a “small number 
of cracks” had been found on 
the wing-rib feet of a second 
of its A380s during inspec-
tions in the second half of 
last year.
“These pose no safety issue 
and repairs were carried out 
on the [first] aircraft. Repairs 
were subsequently carried 
out on a second aircraft,” a 
spokesman said.
“We have kept the relevant 
regulatory authorities fully 
informed, and are carry-
ing out inspections and any 
necessary repairs on other 
A380s as they go in for C-
checks.”
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CRUISE NEWS
Alaskan Dream Cruises new itineraries
Alaskan Dream Cruises, which is owned and 
operated by an Alaska Native family in Sitka, 
Alaska, has confirmed its second season, from 
MAY to SEP12.
The 42-passenger Alaskan Dream will sail on 
three new itineraries in 2012, with new ports 
of call for the cruise line: Ketchikan, Skagway, 
Haines, Thorne Bay, Kasaan, Wrangell and 
Gustavus.
The new 8-day Alaska’s Inside Passage So-
journ itinerary travels from Sitka, a commu-
nity rooted in Alaska’s Russian history, and 
ends in Ketchikan, a popular fishing and arts 
community in the area. In between, travellers 
are treated to the lesser known destinations 
of the Inside Passage. The village of Kake 
claims the world’s largest totem pole; visitors 
are greeted in Petersburg by children who 
perform a Norwegian folk dance; Kasaan is 
home to the only remaining Haida clan house 
in Alaska; Thorne Bay was once the largest 
logging camp in the world; and Misty Fjords 
offers glacier-sculpted cliffs that staff say rival 
the awe-inspiring scenery of Glacier Bay Na-
tional Park and Preserve. In addition, Hobart 
Bay is an adventure base camp visited exclu-
sively by Alaskan Dream Cruises, offering sea 
kayaking, all-terrain vehicle tours and small 
Zego sport boat excursions. 
The 11-day Alaska’s Southeast Explorer 
itinerary also traverses the waters between 
Ketchikan and Sitka, but expands the route to 
include the capital city of Juneau; Glacier Bay 
National Park and Gustavus, the small com-
munity that sits at the entrance of the park; 
Skagway, known for its gold rush history; 
Haines a small fishing community with an 

expansive bald eagle preserve; and Wrangell, 
one of the oldest towns in Alaska. Travel-
lers also spend an evening on Colt Island at 
Orca Point Lodge, which is available only to 
guests of Alaskan Dream Cruises and its sister 
company Allen Marine Tours, for an Alaska 
salmon and king crab dinner. 
The 13-day Alaska’s Glacier Bay and Inside 
Passage Voyage follows a similar route as the 
11-day cruise, but spends additional time off 
the beaten path. Guests explore Windham 
Bay from a private wilderness retreat that 
offers fishing, sea kayaking and two-person 
outboard motor boats. A full day is spent 
whale watching and viewing other marine 
life among the Inian Islands and near Point 
Adolphus, a world-famous feeding area for 
endangered humpback whales. Guests will 
also visit Lake Eva near Sitka for a hike on a 
newly rebuilt trail in Tongass National Forest, 
the nation’s largest. Complimentary shore 
excursions that range from adventure activi-
ties to cultural experiences are included in all 
of the company’s cruises. In addition, local 
naturalists and Alaska Native guides conduct 
onboard presentations on the rich culture, 
flora and fauna of the region.
Alaskan Dream Cruises has renovated both 
of its ships in time for the new season. Its 
42-passenger Alaskan Dream, formerly the 
Executive Explorer, was redone with new car-
pet and paint, closets were added in passenger 
cabins and the forward lounge was revamped.
The Admiralty Dream, formerly the Spirit 
of Columbia, was give a new, lighter colour 
scheme in the cabins and public areas, as well 
as new carpet. The forward lounge was rede-

signed to give guests more space to relax and 
connect with each other.
Alaskan Dream Cruises is represented in New 
Zealand by Francis Travel Marketing. Call 
them on 09-444 2298 for rates and bookings.

INDUSTRY

Croatia Times Travel has thanked agents 
for their response to their brochure 
launch competition, which was won by 
Karen Davis at House of Travel Milford, 
Marie Coles at Cambridge United Travel 
and Linda Corkin at Travelsmart New 
Plymouth. 
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Ann Mellor resigns
World Journeys advise that Ann Mellor has 
resigned her position as Sales Manager with 
the company. “Ann has done a great job in 
helping establish World Journeys as a quality 
brand in the New Zealand travel industry” 
said World Journeys Director Chris Lyons 
“and we wish her every success in future”. 


