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Monorail would create world-class tourism product 
New Zealand needs to make a greater investment in top-tier 
tourism infrastructure in order to improve the experience of 
visitors and underpin the long-term future of the industry, 
according to the developers of a proposed scenic monorail. 
The Fiordland Link Experience, envisaged by Wanaka-based 
Riverstone Holdings, would offer a unique way of taking 
tourists from Queenstown to Milford Sound.
The monorail is designed to take 160 passengers, or 224 with 
additional carriages.  The cost of the monorail and associated
facilities is projected to be $175 million, and the concept, 16 
years in the making, rivals the controversial Milford Dart 
tunnel proposal.

The Fiordland Link Experience journey would combine a 
catamaran ride across Lake Wakatipu, an all-terrain vehicle ride 
on existing backcountry roads through tussock grasslands and 
mountain rivers, and a 43km monorail trip through native beech 
forest ending on the shores of Lake Te Anau at Te Anau Downs, 
91km from Milford Sound. 
The journey effectively halves the duration of the current coach 
trip from Queenstown to Te Anau Downs by most tourists who 
visit Milford, and would spread the peak visitor flow into the 
area. But Riverstone Holdings chairman Bob Robertson says 
saving time, although helpful, is not the objective behind the 
new venture. He says it’s all about creating a world-class visitor 
experience. 
“The existing Milford Sound trip from Queenstown takes about 
12 hours, leaving at 7am and not getting back before 7pm,” says 
Robertson. 
“The problem is that you spend almost 10 hours on a bus mainly 
travelling through farmland for just two hours at the destination 
- and worse, you take the same route twice. Most visitors find the 
journey arduous and many simply sleep through it.
“This is a very good example of the problem we face with 
our international tourists. We have done a great job marketing 
‘100% Pure New Zealand’ by showing tourists fantastic scenery 
- mountains, rivers, and bush typically filmed by helicopter - 
which people think they can experience when they arrive in New 
Zealand.              .....  Cont p2

Travel Recruitment Specialist

Specialist Recruiter to the Travel Industry for 13 years

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

$300.00 REWARD

CLICK 
HERE

If you’re successfully placed in a 
permanent role before the end of 2011, 

we’ll reimburse you with $300.00!
(Offer valid for candidates who register 

with TopDog in Nov and Dec 2011).

 

 

Wishing you a very Merry Christmas and fantastic 2012

C
LI

C
K

 
H

ER
E

*email: res@escape-holidays.co.nz*Thank you for your support

http://www.motelsinnz.co.nz
http://www.topdog.co.nz
http://www.innovativetravel.co.nz/current_specials
http://www.escape-holidays.co.nz


NEW ZEALAND

TravelMemo   20111213   13DEC11    Page 2

Monorail would create world-class 
tourism product 
.... Cont from p1
 “However, the reality is that most visitors are 
spending hours on the road through farmland 
and urban areas, hardly getting the experience 
they were sold. 
“This is just not sustainable and is perhaps 
one reason why we are seeing a declining rate 
of growth in our tourism numbers when other 
countries are developing their tourism 
experience.” 
Mr Robertson says it is important that tourists 
feel they can be part of the region’s awesome 
landscape, getting close to the significant 
features rather than just sitting on another bus 
looking at, but not experiencing, the unique 
parts of our countryside. 
“The Fiordland Link Experience is a journey 
that enables tourists to intimately appreciate 
our lakes, rivers, mountains, and native bush. 
It is not just another mode of travel to get 
from A to B in the quickest time possible; it is 
designed completely for enjoyment recognis-
ing that the journey is just as important as the 
end destination,” says Robertson. 
He says the industry badly needs investment 
in this kind of visitor development, which 
combines a sustainable approach to the 
environment with a unique experience visitors 
can’t get elsewhere. 
“It is well known by local operators and 
increasingly by international tourists that 
the Milford Sound experience is becoming 
tired and it certainly needs refreshing,” says 
Robertson. 
“It is also becoming unsustainable, with 
increasing volumes of tourists travelling 

in a convoy of buses arriving at Milford at 
roughly the same time, making the whole area 
appear a lot more congested than it should be. 
“The Fiordland Link Experience is a great
example of an infrastructural development 
that can carry twice the existing numbers - 
over a million people - yet still allow tourists 
to get up close and personal with our native 
bush, gliding silently at farm fence height, 
without leaving any impact behind. 
“This will be the longest monorail journey 
in the world, and is a safe and very comfort-
able way to travel. It is low impact and quiet, 
using electrically operated vehicles drawing 
power from totally renewable sources, such 
as the wind farm at Mossburn.” 
Mr Robertson says the Fiordland Link Expe-
rience will also make a significant contribution 
to the local economy, with additional tourism 
ventures planned in concert with the develop-
ment, including the creation of a mountain 
bike track along the monorail route - with an 
additional extension from Te Anau Downs 
to Te Anau. The new trail is planned as a 
major leg of the proposed Three Lakes Ride 
between Lake Wakatipu, Lake Te Anau and 
Lake Manapouri. 
“This trail is exactly the kind of experience 
envisaged by the Government in its long-term 
visitor strategy, providing an active world-
class experience in its own right. 
“Transport will be available between the 
end of the monorail track at Te Anau Downs 
and Te Anau township, with visitors able to 
connect with the monorail’s regular schedule 
when they wish.
The new service would also open up options 
to connect with coaches or pick up rental 

vehicles to travel the Southern Scenic Route. 
Robertson says New Zealand needs three 
or four new world-class ventures to keep 
inbound tourism numbers to New Zealand 
growing.
“We can no longer just rely on our fantastic 
scenery. We have to make sure every aspect 
of the journey is an ideal experience of our 
country, and we need infrastructure like the 
Fiordland Link Experience to achieve this.” 
Developer Riverstone Holdings Ltd is a New 
Zealand owned company with the controlling 
shareholder being a fourth generation South 
Island family with substantial interests in land 
development, tourist accommodation, farming 
and cherry orchards.
Philip Phillips, the founder and originator of 
this monorail concept, has 22 years’ experi-
ence in the tourism and transport business 
arena and was formerly the managing director 
of the Mount Cook Group Ltd and the chair-
man of Queenstown Airport for the Queens-
town Lakes District Council.
Riverstone Holdings chief executive Bob 
Robertson told the Otago Daily Times the 
company had a project budget of $175 million 
to $200 million, with another $50 million for 
“long-term upgrades” such as transport 
facilities running into Te Anau. 
If consent was granted, he expected a 
completion timeframe of within two years. 
Mr Robertson hoped to establish a fund to 
help finance the project, with four domestic 
investors already expressing an interest in 
contributing. 
“I know if I’ve got the right economic 
model... funding is not an issue.” 
www.fiordlandlink.com 

Accommodation Survey: 
October 2011 key facts:
In October 2011 compared with October 2010:
• International guest nights rose 7.1%, lifted 
by Rugby World Cup visitors. 
• Domestic guest nights fell 6.5%. 
• Overall guest nights fell 1.5%. 
• North Island guest nights rose 4.7%, while 
South Island guest nights fell 11%.
• Auckland, Nelson/Marlborough/Tasman, 
and Wellington recorded the largest regional 
increases in guest nights, but these were more 
than offset by the decrease in Canterbury.
• Motels, holiday parks, and backpacker ac-
commodation had rises in guest nights, while 
hotels fell.

Concern over APD precedent
Destination Queenstown’s Tony Everitt fears 
the hike in the UK Government’s Air Passen-
ger Duty on long haul flights from the UK 
could set a harmful precedent. 
While he doesn’t see the levy – which goes 
up from £85 to £92 ($170-$184) for flights 
to New Zealand – will have any immediate 
significant impact on Queenstown, he told 
Mountain Scene he is concerned that it sets a 
precedent for other countries. Also see p13.

Wedding delivers mileage
The Dan Carter – Honor Dillon wedding on 
the weekend is described by the Marlborough 
Express as “three or four days of the best 
marketing the region could have had; miles 
better than anything tourism promotions 
group Destination Marlborough could have 
paid for. On the TV news, in all the papers 
and on the radio with talk of exclusive resorts 
and general poshness – all creating a good 
image of the place in the national mindset.”
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Seven charter flights from Japan 
Air New Zealand is again operating its 
popular charter programme from Japan to 
New Zealand this summer as it continues to 
stimulate passenger growth from this impor-
tant tourism market.
Between 25JAN and 14MAR12 Air New 
Zealand will operate a weekly charter service 
into Auckland from Nagoya, Fukuoka or 
Kagoshima utilising 230-seat Boeing 767-300.
The airline’s General Manager Japan Ed 
Overy says the seven charters are selling well, 
indicating a continued appetite from Japanese 
tourists for a taste of a New Zealand summer.
“For obvious reasons the Japanese market has 
been in decline since March this year. Togeth-
er with Tourism New Zealand, we have been 
working hard to return the market to growth,” 
says Overy.
“This summer’s charter flights are less than 
the dozen we ran last summer but more 
than we had the year before that, and reflect 
the renewed optimism we are seeing in the 
outbound market from Japan following the 

recent reintroduction of direct services into 
Christchurch last month and also the resump-
tion of regular Boeing 777-200 services.”
Nine Japanese travel partners are involved in 
selling the charter services, while Tourism
New Zealand and Auckland International 
Airport Ltd are also key partners.
Tourism New Zealand General Manager Asia 
Markets, Mark Frood, says the increased 
capacity supports his cautiously optimistic 
outlook for continued arrival growth. 
“The summer season charter programme 
shows that demand from regional Japan 
for destination New Zealand is recovering. 
There is a sense of growing optimism in the 
outbound tourism market and the increased 
capacity has been warmly welcomed by the 
Japanese tourism industry,” he says.
Alongside its newly launched newzealand.
com and summer season campaigns, Tourism
New Zealand is actively supporting the 
charter promotions with retail agent training, 
agent famils and charter consumer seminars.

The Phantom at The Prince’s Gate
The Princes Gate at Rotorua, one of New Zealand’s finest 
and oldest hotels, has a 25-year track record of commit-
ment to the arts, cabaret, dinner shows and operas through 
the efforts of its talented owners, Brett and Vlasta Marvelly.  
Fittingly, their latest attraction involves the Phantom of the 
Opera.  At 6.30pm daily (except Sundays), The Phantom 
makes his way down the magnificent kauri staircase of the 
115-year-old hotel. He calls Christine up the stairs to a 
rendition of The Music of the Night and continues his 
serenade while guests indulge in canapés and liquid 
refreshment.
This Phantom of the Opera-inspired liaison provides a treat 
for musical theatre fans and those who want to make a 
night of it at the hotel’s cabaret dinner show. 
Full details and prices at www.princesgate.co.nz

Ancient kauri log at Gumdiggers Park
An ancient giant kauri log is now on display 
at Gumdiggers Park in Awanui, 25km north of 
Kaitaia in the Far North. The log was found 
earlier this year while excavating three small-
er kauri logs buried beneath a sandstone layer 
at the park. The ancient tree has a girth of 9 
metres and is 12 metres long. It is estimated 
to be around 100,000 years old and was on 
the same level as other buried preserved trees 
which were once part of a vast kauri forest on 
the Aupouri Peninsula.
Gumdiggers Park owner John Johnston is 
excited about the new addition. “Over the 
years we keep improving the park. This year 
we have built a new viewing platform and 
expanded our video hut to enhance the story 
of the gum diggers and the ancient kauris. 
This new giant log display will allow our visi-
tors to get up right close to one these ancient 
giants. People can actually touch the tree.”
www.gumdiggerspark.co.nz 

Tasmania’s visitor numbers impacted by air capacity
The number of visitors to Tasmania has 
plummeted 20% in recent months and the 
demise has been linked to a drop in airline 
seats to the state.
Tourism Tasmania chief Tony Mayell told 
the Hobart Mercury it was “no coincidence” 
that a fall in visitor numbers over the past 
three months closely resembled the reduction 
in airline seat capacity over the same period 
following a three year decline.
Tasmania’s visitor numbers dropped from 
171,900 in the September quarter last year 
to 138,400 in the same period this year.  
The number of nights spent in the state 

during the quarter was down 22% and visitor 
expenditure was down 26%.
Tourism Minister Scott Bacon said the result 
confirmed that the last year had been tough 
for tourism.
“Factors such as the strength of the Australian 
dollar, competition from international desti-
nations, seasonality, and access constraints 
have worked against domestic holiday travel 
by Australians,” he said.
He has announced the creation of an access 
working-group, comprising of key stakehold-
ers and industry leaders, to explore the issues.

NZD608 one-way
Business Class

Comfort, style and affordability
Daily with LAN to Sydney
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AAT Kings’ $250 air credit deal
Book an AAT Kings’ guided tour to Tasmania 
of 7 days or more before 31DEC11 to secure 
your clients a bonus $250pp air credit for 
their airfares to the island state. 
The bonus deal is another way AAT Kings is 
working to help drive business through agent 
doors, making a trip to the ‘Apple Isle’ more 
appealing than ever.
AAT Kings’ bonus $250 air credit deal is 
valid on new Tasmania guided tours of seven 
days or more made and deposited before 
31DEC for travel until 31MAR12.
There are four guided tours available in 
conjunction with AAT Kings’ bonus air credit: 
Western Escape, South West Adventure, Best 
of Tasmania and Tasmanian Spectacular.
..  7-day Western Escape from $2225pp twin 
share (land only). 
Travel from Hobart to Launceston visiting 

spectacular Russell Falls, Strahan, cruise 
the Gordon River, explore Cradle Mountain 
National Park, see ‘The Nut’ at Stanley and 
indulge in the cheeses at Ashgrove Farm.      
..  12-day Tasmanian Spectacular from 
$5675pp twin share (land only).
Travel Hobart-Hobart visiting Salamanca 
Market, Huon Valley, spectacular Russell 
Falls, cruise the Gordon River, explore Cradle 
Mountain National Park, enjoy a lunch and 
wine tasting at Josef Chromy Wines and a 
tour of historic Port Arthur.
For more info visit www.aatkings.co.nz or 
call 0800 500 146.
Conditions apply. Offer is valid on new book-
ings only, is subject to availability and is not 
valid in conjunction with any other special 
offer or discount.  

2012 Australian Open Tennis tickets
The Australian Open tennis 16-29JAN12 is 
one of Australia’s biggest events and a great 
time to be in Melbourne. AIM Holidays still 

has tickets available to all sessions and details 
are available from Becky. Call 09-444 2298 
or email reservations@aimholidays.co.nz  

CALL 09-444 2298Tickets:  Australian Open Tennis  16-29JAN12  Melbourne

Tourism WA announces record events calendar
Leading the 2012 WA events calendar is the 
Perth International - the newest addition to 
the global golf agenda and offering Australian
golf’s largest purse – US$2 million. 
The IMG-owned Perth International will 
take place at Lake Karrinyup Country Club, 
one of Australia’s finest courses, and will be 
sanctioned by the European Tour that currently 
boasts the  world’s top four ranked golfers.
Another new event scheduled for 2012 is the 
Action Sports Games Mandurah, a three-day 
International Waterski and Wakeboard World 
Cup.

Tourism Western Australia has developed an 
events marketing strategy to ensure the State 
maximises rewards from the investment in 
event sponsorship.
Eventscorp is to receive A$40 million over 
the next four years from Royalties for 
Regions. This fund is the equivalent of 25% 
of WA’s mining and onshore petroleum 
royalties, and is returned to the State’s 
regional areas each year as an additional 
investment in projects, infrastructure and 
community services.  A$1.2billion is 
allocated for 2011-12.

Big medical congress 
for Gold Coast 
The Gold Coast has outbid Paris, Budapest, 
Delhi and Kobe to win the 13th Congress of 
the World Federation of Interventional and 
Therapeutic Neuroradiology in 2015.
“The 1500 international medical delegates 
attending this five-day congress will bring 
in excess of $2.5 million to the city and will 
significantly contribute to the Gold Coast’s 
burgeoning ‘smart city’ reputation,” says 
Gold Coast Tourism CEO Martin Winter.

Historic Shene Estate 
opens to the public 
Shene Estate on Tasmania’s Heritage High-
way, just 30 minutes drive north of Hobart, 
has opened to the public for the first time and 
is offering exclusive private walking tours. 
The listed, privately owned Shene Estate is a 
reflection of early Australian architecture and 
the colonial era. The tours, which are led by 
the current owners, give a personal insight 
into the history of the estate and the many 
different people who have lived there over the 
years. Walking tours cost A$45 for adults and 
include high tea. Bookings are essential.
www.shene.com.au

Bunyip Bike Tours 
Bunyip Bike Tours specialises in two-wheeled 
Gold Coast tours. Covering easy terrain, the 
bike tours have been accomplished by guests 
aged between seven and 70, with individuals
enjoying the experience in small, intimate 
groups. The A$88 mountain tour visits a rain-
forest, winery and glow worm caves, while 
the A$49 Beach Safari Tour takes riders along 
the coastline to a secluded lookout. Includes 
bike hire, safety gear and hotel pick up as part 
of the package. www.bunyipbiketours.com.au
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CraigieKnowe joins 
Van Diemen Hotel Group
CraigieKnowe is the newest addition to the 
Van Diemen Hotel Group collection, and 
sister hotel to the award winning Islington 
Hotel, Hobart and The Priory Country Lodge, 
Bothwell. 
Surrounded by the vineyards that have made 
it famous, CraigieKnowe is in easy reach of 
the Freycinet Peninsula and the historic town-
ships and beaches of Tasmania’s scenic east 
coast. Built in 1832 and recently renovated, 
this luxurious private retreat is offered on a 
whole of house basis and includes three bed-
rooms - accommodating six guests. Gourmet 

food baskets are available on request and 
guests have the option of having their own 
host, chef and winemaker to cook, educate 
and entertain. The property is a 90-minute 
drive from both Hobart and Launceston. 
Accommodation rates begin from A$350 for 
two people.   www.craigieknowe.com.au

Eco-friendly Sky Lodge 
Apartments at Binna Burra 
The historic Binna Burra Mountain Lodge 
will launch 18 eco-friendly, luxury sky 
lodge apartments this month. The A$12 
million stage one is part of a 15-year 
redevelopment plan. The Sky Lodges are 
surrounded by World Heritage-listed 
Lamington National Park and offer a 
luxurious accommodation alternative to 
the traditional Mountain Lodge. They are 
environmentally sensitive, solar-passive 
and energy efficient in their design. 
www.binnaburralodge.com.au

Tonga launches self-famil opportunity
Tonga Visitors Bureau in collaboration with 
Air New Zealand and TATS, has launched 
the Kingdom’s first ever self-famil program.
Feedback from Tonga’s roadshow in New 
Zealand in AUG showed that although 
Tonga is the closest Pacific destination to 
New Zealand, it is still relatively unknown 
in the travel trade.
Agents have a choice of accommodation
in Tongatapu for four nights, and the 

program also optionally extends to the 
Ha’apai and Vava’u group of islands for three 
nights.
The sales period ends on 15DEC for travel in 
FEB/MAR12.
Says Sandra Fifita from the marketing depart-
ment of the Tongan Ministry of Tourism: “We 
operate in a very competitive environment 
and this is part of our efforts to lift the profile 
of Tonga in our key markets.” 

Discover The Kingdom of Tonga Self Famil
Brought to you by Air New Zealand, Tonga 
Visitors Bureau, Chathams Pacific airline and 
TATS:  
4-day Tongatapu Stayput  $467 pp
7-night Tongatapu/Ha’apai Combo $687 pp
7-night Tongatapu/Vava’u Combo $717 pp
All prices include:
..  Return Economy Class fares AKL-TBU 
on Air NZ, incl taxes
Accommodation in ROH Rooms
Meet and Greet Transfers
Chathams Pacific return economy class fares 
to/from Ha’apai and Vava’u
*30% discount offered on day trips and 
sightseeing excursions 
Valid for sales to 15DEC11 only 
Valid for travel 11JAN12-31MAR12 
(closeout applies TBU-AKL 11-30JAN12)
Click here for the flyer and visit 
www.tats.co.nz. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1064
http://www.travelmemo.co.nz/voucher.php?voucher_id=1064
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Kia Orana Cook Islands 2011
The Cooks Islands’ Kia Orana Cook Islands 
2011 tourism forum last week attracted over 
70 industry buyers from New Zealand, Aus-
tralia, North America, the UK, Europe and 
the Pacific.
During their time in the Cooks, the buyers 
attended workshop sessions, visited Aitutaki, 
toured attractions, inspected properties and 
were royally entertained. 
Pictured here in Rarotonga, midway through 
the forum are RAD Marketing’s Anne 
Radonich representing Royale Takitumu in 
Rarotonga and Raumati Wikaire, who has 
just been named to represent Club Raro 
Resort in New Zealand. 
Raumati Wikaire has been involved with 
tourism in the Cook Islands for over 10 
years. Her experience stems from purchasing 
for the Flight Centre group globally, product
and marketing for Infinity Holidays and 
most recently as GM of Global BedBank Ltd 
based in Fiji.
Charleen Heather, General Manager of Club 
Raro Resort says “After a year of internal 
developments and restructuring .... having 

Anne Radonich and Raumati Wikaire

Raumati on board is very exciting and will 
allow us to re-connect to our valued partners 
in the New Zealand and Australian markets, 
building a stronger relationship.” 

Samoa-LAX route hint
The renaming of Polynesian Blue as Virgin Samoa was 
formally marked in Apia last week with a launch function 
at the Samoa Conference Centre.   
Savali News reports that, at the launch, Samoa’s Acting
Prime Minister Tolofuaivalelei Falemoe Leiataua 
revealed that there are discussions on reviving the 
Apia-Los Angeles route previously flown by Air New 
Zealand.
“The Virgin Samoa management has indicated a will-
ingness to that in the future,” he is quoted as saying.
A once-a-week Nadi-Apia-Honolulu Air Pacific flight is 
presently Samoa’s only direct route to the United States.

Samoa Dateline Change
Adventure World would like to 
remind agents that there will be a 
change in time zone for Samoa this 
year. This will bring the country 
to the same side of the dateline as 
Australia and New Zealand. The 
change will happen at 12 midnight 
on Thursday 29DEC11. When it is 
12:01am, it will become Saturday, 
31DEC11. For more on Samoa call 
0508 496 753 or email discover@
adventureworld.co.nz.

New at Muri Beach Club Hotel
Muri Beach Club Hotel says that from New 
Year all 30 guestrooms will be fitted with 
new flat screen TVs with external hard drive 
access to give guests extensive movie and 
television series options. 
Also new to the Hotel is volleyball net 
erected beachside, with healthy competition
available during the hotel’s Staff versus 
Guests matches.  
For those seeking a little more adventure, the 
hotel now offers Quad hire from Reception 
– a great way to explore the hinterland and 
rugged terrain of Rarotonga. 

For further information 
visit www.muribeachclubhotel.com

Hop, skip & jump 
to Vanuatu
Sell 6-days / 5-nights at the 
revamped Holiday Inn Resort, 
Vanuatu from $649pp. The Holiday 
Inn Resort Vanuatu overlooks the 
serene waters of Erakor Lagoon 
and offers a range of facilities 
including two luxurious pools, a 
9-hole golf course and the Namele 
Day Spa. 
Price includes return airport trans-
fers, breakfast daily and five nights’ 
accommodation in a Garden View 
Room. Plus, kids under 13 years 
stay & eat free when sharing a 
room with parents using existing
bedding and when eating from 
the kids menu.  For travel until 
31MAR12. For more information 
visit www.adventureworld.co.nz or 
call 0508 496 753.

www.adventureworld.co.nz/travel-deals/vanuatu-package
www.adventureworld.co.nz/travel-deals/vanuatu-package


Singapore Airlines EarlyBird Fares to Europe, premium service with only one stop to Europe.
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Whitewater rafting in Thailand 
Very few of Thailand’s rivers offer whitewater
rafting, but one exception, the Wa, draws 
adventurers to experience three days of fast 
water along the Thai-Lao border.

day trip is Sobmang, the start point for a 
70km run along a river known locally as 
Roi Kaeng (River of a Hundred Rapids). 
Participants paddle a six-person raft—which 
includes two guides—through the craggy 
mountains of one of Thailand’s most beautiful 
regions. The river is challenging but man-
ageable and the rare dunking is softened by 
safety gear and the warmth of the water.

The Wa, an impor-
tant tributary of 
Thailand’s longest 
river, the Nan, flows 
through a rugged 
limestone mountain 
range that defines 
the border, passing 
through two national 
parks along the way. 
It offers year-round 
wild water, but rages 
during the monsoon 
season. 
Nan, 670km north of 
Bangkok, is served 
by air from the 
capital or from 
Chiang Mai. The 
riverbank launching
point for one three-

Rafters spend the night on a sandy beaches 
in a comfortable tent, eating local dishes, and 
relaxing by a campfire — necessary during 
the chilly winter nights. 

The trip is offered from June until February, 
when the dry season begins.
Several companies offer trips from two to 
four days: 
Visit http://nantouring.com/en/index.php 
and for more info, contact Tourism 
Authority of Thailand NZ representatives, 
Francis Travel Marketing on 09-444 2298. 

Indonesia’s confident 8m target
Indonesia remains confident that the targeted
arrivals in 2012 of 8 million international 
tourists to the country - or an expected 
increase of up to 6.6% over 2011 - will 
be achieved, according to the Minister for 
Tourism and Creative Economy, who was 
speaking at the recent Tourism Conference in 
Jakarta.
To ensure the target is met, Indonesia intends
to refocus its marketing activities on 

Australia, China, India, Russia, the ASEAN 
countries, Taiwan, South Korea and the 
Middle East. 
Meanwhile,  the island of Bali alone 
received 2.3 million visitors in the first 10 
months of the year, up almost 10%, and 
expects to welcome 2.7 million visitors 
by the end of year, the highest number the 
island has ever welcomed.  

The Private Company expands Bali portfolio 
Bali villa and private house holiday special-
ist The Private Company has expanded 
its luxury product portfolio following its 
appointment as wholesaler for the Four 
Seasons private residence villas in Jimbaran 
Bay.
The nine private residence villas offer the 
services of a live-in 24-hour butler service 
while still having full access to the main 
resort. 
The residences’ services also include free 
nannies, free children’s meals, a kids club for 
the under 12s.
Guests can self-cater in private fully-
equipped kitchens with staff on hand to 
organise in-villa groceries and beverages, 
however room service is readily available 
from the main resort.
And for those guests’ preferring to take 
advantage of an in-house chef, they can do 
so for US$100 per meal sitting.
The spacious villas – from 1076sqm – are 
configured to offer two two-bedroom, five 
three-bedroom and two four-bedroom 

residences. Located directly across from 
Jimbaran beach and the area’s famous 
restaurant scene, each residence has its own 
private pool surrounded by sun decks, a 
secluded shower outside every bedroom and 
access to the Four Seasons’ private beach 
club. 
The open-air living quarters include a 
library/media room with a fully equipped 
kitchen and a state-of-the-art entertainment 
centre complete i-Pod docking, DVD player 
and cable/satellite TV.
Each bedroom has a canopied king bed 
and for added convenience, a guest powder 
room.
Per night pricing starts from US$1080 plus 
21% tax and services based on a minimum 
two-night stay.*
*Conditions apply.
Email at info@privatevillasandhouses.com 
or visit www.privatevillasandhouses.com.
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Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo
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Transformers The 
Ride opens in SIN

Universal Studios Singapore has opened 
Transformers The Ride, the world’s first 
theme park attraction based on Hasbro’s 
popular franchise.
The Resorts World Sentosa ride 
transports guests into the Transformers 
universe as new recruits of NEST, 
protecting the Allspark shard from the 
evil Decepticons, alongside the Autobots.  
Guests will board EVAC, a new Autobot 
who will be featured for the first time in 
the attraction, as they 
experience this four-minute epic motion
thrill ride which takes them zipping 
through subway tunnels, down city 
streets and across rooftops, with the 
Decepticons hot on their heels. 
Transformers The Ride is located within 
Sci-Fi City – one of the seven zones of 
Universal Studios Singapore. 
The attraction is enhanced both by a 
themed retail store and F&B venue. In 
addition, theme park guests will be 
welcomed by a 2.9m walking Optimus 
Prime character and a 2.3m walking 
Bumblebee character, providing photo 
opportunities.

The Surin Phuket re-opens
The Surin Phuket (formerly The Chedi Phuket) will re-open its doors on 21DEC after 
extensive renovation. Located on Pansea Beach, the 108-cottage seafront retreat has been 
redesigned and features a new beach bar and gym, larger and brighter cottages and public 
areas, as well as a revamped chill-out lounge and restaurant. 
Earlybird 60-day advance bookings gain a 10% discount for stays between 01MAR AND 
15APR12.
www.designhotels.com/surin_phuket

http://www.macautourism.gov.mo
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Explore Alberta and save
Alberta, Canada is a nature-lover’s 
paradise, offering travellers wide-open 
spaces and stunning sunsets, the peaks of 
the Rockies and the beauty of its parks, 
including Canada’s first national park, 
Banff. 
Explore Alberta with Adventure World’s 
8-day / 7-night Western Circle Explorer 
which is now priced from $2622pp (was 
$2782). Price includes 6 nights hotel 
accommodation, 1 night on VIA Rail, 
coach transport, some meals, sightseeing
in Banff & Jasper, Columbia Icefield, 
Minter Gardens and wine tasting in 
Kelowna.
Hurry, offer on sale until 16DEC11. For 
more information on Canada or the Alberta 
region, call Adventure World on 0508 496 
753 or visit www.adventureworld.co.nz. 

State governors back visa reform plan
Support continues to build 
across America among policy-
makers to reform the U.S. visa 
system in order to welcome 
more international visitors, 
create millions of American 
jobs and add billions to the 
economy.
The Western Governors Coun-
cil, an organisation represent-
ing the Governors of 19 states 
and three U.S.-Flag Pacific 
islands, adopted a resolution 
last week to improve visa 
approval procedures for inter-

national travellers visiting the 
United States. The resolution 
supports visa reform advocated 
by the U.S. Travel Association, 
including:
Setting a visa processing stand-
ard of two weeks and using 
visa fees to hire enough State 
Department personnel to focus 
only on processing travel visas 
while maintaining the same 
strict security standards;
Introducing videoconferencing 
to conduct visa interviews in 
key markets;

Expanding the Visa Waiver 
Program to new countries; and
Granting Chinese travellers 
visas that are valid for at least 
five years versus the current 
one-year visa.
The U.S. share of overseas 
arrivals has fallen from 17 to 
12.4% since 2000, even as 
worldwide travel grew by 40% 
over the same time frame. Los-
ing just one percentage point 
of the total world international 
travel market potentially costs 
the U.S. 161,000 jobs.

AFRICA/MID EAST
Makutsi Safari Springs savings
Makutsi Safari Springs have extended their 
2012 Special due to popular demand. 
Experience the Makutsi Safari Springs with 
Adventure World’s 7-day / 6-night package 
now priced from $1,825pp (was $2075). This 
popular safari package includes six nights’ 
accommodation, breakfast and dinner daily, 
three game drives, a Kruger National Park 
excursion, a Blyde River Canyon excursion, 
a tribal village visit and return transfers from 
Hoedspruit or Phalabowra airports.
For travel from 15JAN-31MAR & 15APR-
31MAY12. Call Adventure World on 0508 
496 753.

New SAA Account Exec 
The Walshe Group has appointed Suzanne 
Conradie as Account Executive for South 
African Airways. 
Suzanne started in 
the role effective 
12DEC and comes 
from a position 
as a Retail Travel 
Consultant where 
she was employed 
immediately 
prior to joining 
the Walshe Group, 
and has previous 
extensive sales 
experience outside the Travel Industry.
Suzanne will be ‘on the road’ visiting Agents 
from early in the New Year and is looking 
forward to developing further the already 
strong support for SAA in the New Zealand 
market.

www.adventureworld.co.nz/travel-deals/canada-western-circle-explorer
www.adventureworld.co.nz/travel-deals/makutsi-safari-springs/
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Tom Cruise was photographed from a 
chopper as he perched on top of the 
mast of Dubai’s Burj Khalifa, more than 
1,700ft up world’s tallest building, ahead 
of the release of his latest movie, Mission 
Impossible: Ghost Protocol.
Much of the movie’s top action sequences 
were shot on the outside of the tower. 
Dubai’s Jumeirah Zabeel Saray, the hotel 
chain’s latest property on Palm Jumeirah, 
also featured in the movie, as did the 
Dubai International Financial Centre.
“This movie will expose Dubai to a 
young audience and highlights a fun and 
adventurous aspect to the Emirate that we 
expect will appeal to tourists,” Julie King, 
Dubai Tourism’s Australian director, told 
news.com.au.

UK/EUROPE
Trafalgar reminds agents that the early bird 
saving of $300 per couple off any guided 
holiday, in conjunction with Singapore 
Airlines, expires this Thursday (15DEC11). 
All bookings must be finalised to make this 
saving, and the deal is also applicable to any 
Uniworld boutique river cruise. 
Click here for the details and for bookings 
call 0800 872 325.

Paris will be 10% 
worse value in 2012 
UK-based wholesale tour operator JacTravel 
is warning that Paris will be around 10% 
worse value in 2012.
The drop in value is being driven by a com-
bination of four factors all coming together at 
the same time.  First, from January, VAT will 
increase from 5.5% to 7%.  Second, a new 
2% luxury tax was introduced last month on 
four and five star properties, which com-
prise 27% of the hotel stock in the French 
capital city.  There is word that this will not 
be implemented but that has yet to be con-
firmed in writing so some hotels are pricing 
it in.  Third, it is currently ‘group negotiation 
season’ and Parisian hoteliers are pushing for 
above-inflation price rises because 2011 was 
an extremely good year and they believe they 
can get more, particularly with the Olympics 
coming to London, which will displace regu-
lar tourists in the direction of France.  The 
fourth important factor is the introduction of 
new star ratings and a regime of government 
inspection, which will push up prices.

Last chance for 
Contiki earlybird savings 
It’s the last week for clients to save up 
to 7.5% off their 2012 Contiki Europe 
tour by booking before 16DEC11.
Clients can either get 7.5% off the 
cost of their Europe tour by booking 
and paying in full before Friday or 
alternatively save 5% off their Europe 
tour by paying a deposit of $200 also 
by Friday.
“It’s a good incentive for agents to 
chase up those clients who have 
picked up a brochure and are yet to 
commit. Additionally, clients who 
have already paid their deposit may 
now want the opportunity to make the 
maximum saving of 7.5 per cent by 
paying in full before December 16,” 
says Contiki Holidays general man-
ager Tony Laskey.
Conditions apply. Savings apply to 
the tour price only and there are some 
restrictions. These offers cannot be 
combined with Early Payment 
discounts.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1065
http://www.travelmemo.co.nz/voucher.php?voucher_id=1065
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5% off Lambo hire
People seeking the ultimate driving experi-
ence in the UK will now be able to hire elite 
supercars with Hertz, thanks to an exclusive 
partnership with Première Velocity.
With an extra cache of exclusivity, the Lam-
borghini LP560-4 Bicolore, Porsche Carrera 4 
GTS Cabriolet, Ferrari 458 Italia, Range Rov-
er Evoque and Mercedes S Class Brabus are 
only available to renters through the Première 
Velocity service. Other super cars on offer 
include the Rolls Royce Phantom, the Ferrari 
458 Italia, Lamborghini Aventador, Mercedes 
SLS AMG Roadster and McLaren MP4.
Starting prices include Mercedes C63 AMG 
from £201.25 and the Audi R8 from £362.25, 
with a 5% discount for booking through 

www.hertzsupercars.com. ‘The full Première 
Velocity collection – super, sports, luxury, 
prestige and 4x4 cars will be available from 
as little as £150 per day. Customers can be 
provided with a meet and greet service that 
delivers cars to an agreed location such as 
home, hotel, office or airport.

Princess Charlotte Exhibition – Royal Pavilion

Visit the ‘Top Destination for Travel’ with Explore
Iceland has recently been voted the top des-
tination for travel in 2012 in Lonely Planet’s 
Readers Choice Awards, beating Italy and 
India, and receiving 32% of all the votes. 
It also ranked 6th for top country to visit in 
Wanderlusts Travel Awards 2011. 
Explore’s 10-day Land of Ice and Fire family 

tour travels around this stunning country, 
and highlights include a tour of the capital 
Reykjavik, a boat trip on Jokulsarlon Lagoon 
and a visit to Gullfoss Waterfall. Costing 
from $2248 per adult and $1806 per child, 
this includes five nights’ guest house and two 
nights’ hotel accommodation on a bed and 

breakfast basis; transport and 
the services of a tour leader and 
driver.
Explore also has a new walk-
ing tour of Iceland, Trekking 
the Kjölur Trail, priced from 
$2914pp and including three 
nights’ hostel and three nights’ 
hut accommodation; nine meals; 
transport and the services of a 
tour leader, driver and walking 
guide. 
Click on the link above and call 
0508 496 753.

Opening 10MAR12 and running for 12 
months, the Princess Charlotte exhibition is 
perfectly timed to coincide with the Queen’s 
Diamond Jubilee. The exhibition chronicles 
the life and tragic early death of Princess 
Charlotte, the only daughter of the Royal 
Pavilion’s infamous resident King George IV. 
Married in 1816, Charlotte tragically died the 
following year shortly after giving birth, aged 
only 21. Her sudden death sent shockwaves 

across the country and the public outpouring 
of grief after her death was exceeded in 
English history only by that of Diana, 
Princess of Wales. 
An extensive collection of Brighton Museum’s 
collection of paintings, ceramics and drawings 
relating to the Princess will be on display, 
alongside generous loans from private 
collections. 
www.brighton-hove-rpml.org.uk

TOUR PRODUCT
G Adventures launches 12 Days of Christmas Sale
Adventure travel operator G Adventures has 
announced that every day from 12DEC to 
23DEC11, a discount on a featured country 
and promotion code will be revealed on an 
advent calendar found on www.gadventures.
com and www.facebook.com/gadventures. 
Discounts start at 11%, increasing daily with 
every new country revealed, and culminate at 
25%. 
“It’s important for us to give our trade 
partners a little Christmas present,” said Pete 
Rawley, Head Honcho for G Adventures Aus-
tralia and New Zealand. “It’s been a 
fantastic year for us locally and we couldn’t 
do it without our agent partners.”
Trips vary in length and style, exploring 
regions around the world from South and 
Central America, Europe and Asia, to the 
Middle East, Africa and Antarctica. The sale 
ends 24DEC11.
A random prize of G Adventures giveaways 
or travel vouchers will also be given away on 
Facebook each day. 

To book, call Adventure World on 1300 320 
795 or visit www.adventureworld.com.au.
 Terms and conditions apply.

Personalised Group Tours 
Agent Incentive
If you are planning to operate your 
own unique group tour for your clients, 
Adventure World suggests you call their 
experienced Groups team about it. Plus, 
if you book a group with AW in Decem-
ber you will receive a free $50 Westfield 
voucher.  
For more info on the Groups depart-
ment visit www.adventureworld.co.nz/
groups, call them on 0508 496 753 or 
email groups@adventureworld.co.nz.
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AVIATION
MAS survival plan involves big cuts
Malaysia Airlines (MAS), having suffered 
losses in the first three quarters of 2011, ex-
pects to post another loss in the current quarter 
and end 2011 with a loss of about MYR1.3 
billion (USD410 million). The carrier claims 
its situation is even more dire than its last 
crisis in 2006 and if it does not reverse the 
current “unsustainable” trajectory it will be 
out of cash and 
bankrupt in the 
second quarter of 
2012.
TTG Asia e-Daily 
quotes MAS 
group CEO 
Ahmad Jauhari as 
saying “We are in 
a very, very deep 
crisis. Malaysia Airlines needs to make hard 
and unpopular decisions simply to survive.”
MAS has consequently unveiled a plan 
involving a multi-prong strategy to stream-
line its network, reduce costs and win back 
customers.
Overhaul plans include the chopping of loss-
making routes – mainly long haul– and the 
redeployment of aircraft to profitable regional 
and domestic alternatives.
Buenos Aires, Johannesburg, Cape Town and 
Dubai will be axed in early 2012, while Rome 
and Frankfurt are under consideration. On the 
other hand, frequencies to Manila, Jakarta and 
Tokyo will be boosted.
MAS will swiftly phase out its B747-400 and 
A330-200 fleets over the next year, leading to 
a 12% reduction in total capacity.
A new premium full service carrier will also 

be introduced by the second half of 2012, 
offering flights to ASEAN destinations and 
key cities in South Asia and greater China. In 
the long term, the new airline will run all the 
domestic and regional services currently 
operated by MAS.
Cooperation with AirAsia and AirAsia X for 
greater efficiencies under the Comprehensive 

Collaboration 
Framework 
is expected to 
deliver big 
savings.
TTG Asia says 
developments 
expected to 
help win back 
customers and 

reduce fuel costs include the delivery of 23 
new aircraft next year, including five Airbus 
A380s starting from 01JUL, and MAS 
attaining full membership in the oneworld 
alliance by SEP12.
A Centre for Asia Pacific Aviation analysis  
says that MAS now serves five destinations 
in Australia plus Auckland but is unlikely to 
cut back this operation significantly if at all 
because it is now seeking to forge a close 
partnership with Qantas, which is sponsoring 
MAS’ entry into oneworld. Qantas, which 
does currently not serve Malaysia, is one of 
several potential joint venture partners for 
MAS. The carrier says it is now “exploring 
JVs with selected partners” as part of its new 
focus, as identified in the new business plan, 
on alliances and  partnerships.  

Big reduction in Air Pacific losses 
 Air Pacific has announced its financial results 
for the fiscal year ended 31MAR11. 
Air Pacific Group posted a net profit of 
F$25.2 million for the year, compared with a 
loss the previous year of F$58.9m.
Mr Nalin Patel, Chairman of Air Pacific’s 
Board of Directors, said that Air Pacific Ltd. 
and Air Pacific Group both recorded operat-
ing losses. (Air Pacific Group includes the 
national airline, its wholly owned subsidiary 
Pacific Sun, and a 38.75% stake in the Sofitel 
Fiji Resort & Spa on Denarau Island). 
• Air Pacific Ltd. reported an operating loss 
of $3.6m, compared to an operating loss of 
$91.8 million for the previous year. 
• Air Pacific Group reported an operating loss 
of $4.3m, compared to an operating loss of 
$78.5m for the previous year. 
On a net basis, which includes payments 
received due to the cancellation of delayed 
aircraft deliveries, Air Pacific Ltd. reported an 

after tax statutory profit of $24.7m, and Air 
Pacific Group reported an after tax statutory 
profit of $25.2m (versus a $65.3m loss and 
a $58.9m loss respectively for the previous 
fiscal year). 
Mr. Patel attributed the significant reduction 
in losses to the extensive efforts and measures 
put in place by Air Pacific’s new MD/CEO, 
his new management team, and Air Pacific’s 
talented and dedicated employees. “To have 
accomplished these dramatically improved 
results from the previous year, which was the 
worst in our history, is a noteworthy accom-
plishment which completely validates the 
Board’s decision to bring in Dave and support 
our new management team with changing the 
strategic focus and direction of our National 
Airline. In particular, our new management 
team was able to generate 37,000 more pas-
sengers, grow Air Pacific’s revenue by $40m, 
and cut non-fuel costs by $13m.”

Christmas Cheer in the Air for Christchurch
Air New Zealand is planning to turn one of its 
777-200ER aircraft into a unique Christmas 
“sleigh” for the children of Christchurch.
The airline will deck out its long-haul aircraft 
with Christmas cheer and gift it to the kids of 
Christchurch to experience a special scenic 
flight down to the Aoraki Mt Cook area and 
back.
The “Christmas Cheer in the Air” service will 
carry around 150 young Cantabrians accom-
panied by a parent or guardian on the one-
hour round trip.
Air New Zealand is working with several 
media partners including The Press, Classic 
Hits and Newstalk ZB Christchurch to help 
gift the seats to families in Canterbury. The 

carrier will also fill the Business Premier 
cabin with children selected by Koru Care.
Energy supplier Z is helping out by provid-
ing the fuel while Christchurch International 
Airport is waiving landing fees.
Air New Zealand’s Chief Pilot David Morgan 
will pilot the special service and those travel-
ling on the flight will also have the rare 
opportunity to accompany him on his pre-
flight walk around the aircraft.
“We’re planning to make it a really memora-
ble experience for the kids involved and hope 
also to have some familiar faces make an 
appearance during the festivities,” says 
Captain Morgan.

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com
http://www.cxagents.co.nz
http://www.lufthansaexperts.com
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AVOID system tested
New technology will soon allow aircraft to 
successfully fly through skies affected by 
volcanic ash clouds, thereby eliminating the 
previous disruption costs. 
Designed by British scientist Dr Fred Prata 
and backed by easyJet, the system uses heat-
detecting cameras, combined with satellite 
data and atmospheric modelling, to inform 
pilots where an ash cloud is and where it 
could be heading. 
The Airborne Volcanic Object Imaging Detec-
tor (AVOID) has just undergone two weeks 
of testing in Sicily where a specially fitted 
microlight aircraft flew more than 30 hours 
over Mount Etna, the most active volcano in 
Europe, as well as the nearby volcanic island 
of Stromboli.
AVOID is a wing mounted tactical awareness 
device for providing real-time imagery of 
hazards ahead of a jet aircraft.
Its two cameras have been tuned to see the 
signature of silicates, which are the compo-
nents that make up volcanic ash,” the Daily 
Mail quoted Dr Prata as saying.
“They’re able to see silicates up to 100km 
- maybe more - away if you’re flying at 
33,000ft, and that information can be relayed 
straight back to the pilot in the cockpit and 
he’s able to see volcanic ash in the atmos-
phere ahead of the aircraft and manoeuvre 
around it,” he added.

Unique all-black B777  
Air New Zealand’s newest Boeing 777-
300ER has entered Boeing’s Seattle painting 
facility to receive a makeover that will see 
it become the world’s largest commercially 
operated aircraft painted all black.
Painting of the aircraft will take just over a 
week, with the aircraft expected out of the 
hangar during the coming weekend (NZ time) 
sporting its all black livery from nose to tail.
“A paint job like this is extremely complex 
requiring 14 expert painters at Boeing work-
ing in shifts 24 hours a day to get the job 
done,” says Air New Zealand Group GM 
International Airline Christopher Luxon. 
“The aircraft’s all black paint job will be 
overlaid with a design featuring New Zea-
land’s distinctive silver fern that will extend 
across the rear of the aircraft up to its tail.” 
Painting of the aircraft is part of Air New 
Zealand’s sponsorship of the New Zealand 
Rugby Football Union and the World Cham-
pion All Blacks rugby team.
The aircraft, Air New Zealand’s fifth and final 
currently on order, is expected to be delivered 
to Air New Zealand in late January once the 
aircraft’s interior fit out is completed.
By mid next year Air New Zealand will have 
six aircraft featuring the all black livery 
including two Airbus A320s and three Beech 
1900D turbo-props.

The Boeing 787 Dreamliner ZA006 returned 
to Boeing Field last week having broken 
two world speed records in its weight class. 
The first leg broke the distance record for 
the 787’s weight class, covering 19,835km, 
and the second 18,027km leg established the 
eastbound speed around the world record for 
the weight class.

The impact of the APD
Britain’s Telegraph newspaper notes that in 
the early 90s the advent of low-cost airlines, 
following deregulation, saw Brits take flight 
on overseas holidays in unprecedented num-
bers. Twenty years on, the UK’s air passenger 
duty (APD) – up by as much as 333% in six 
years thanks to the latest 8% rise – is being 
seen as a major factor, along with the contin-
ued bleak economic climate, currency chaos, 
financial turmoil and social unrest – in the big 
downturn in air travel from Britain. 
The number of flights taken by passengers 
from the UK fell by 29 million between 2007 
and 2010, yet at the same time, passenger
numbers on the Continent – where the 
financial downturn is being felt just as keenly 
– grew by 66 million last year. 
The Telegraph reports that British air passen-
gers are already the most heavily taxed in 
the world: on average, they pay almost nine 
times more duty than their European counter-
parts. In fact, the Treasury will collect almost 
twice as much in passenger taxes this year 
(£2.2 billion) as all other European countries 
combined (£1.17 billion), according to new 
research published by the Fair Tax on Flying
alliance, a group of more than 30 travel organ-
isations. 
The UK Government has admitted that APD 
is not a green tax. It is a revenue-raiser, pure 
and simple. 
Moreover, the tax is going to be increased. 
The Government has announced that it in-
tends to raise £3.8 billion a year from APD by 
2016, up from £2.2 billion now. Assuming
passenger numbers do not rise, this could 
mean that a family of four will be paying 
up to £587 in APD alone on flights to New 
Zealand by 2016, compared with £80 in 2005. 
Should passenger numbers continue to fall at 

the current rate, the tax is likely to be raised 
even higher. 
Airlines point to the fact that, although three 
million Chinese tourists come to Europe 
each year, only 175,000 of them visit Britain. 
Antor, which represents 90 national tourist 
boards, has admitted that some of its mem-
bers have decided to close their tourist offices 
in Britain because it is no longer seen as an 
attractive market. 
In a joint statement last week, Carolyn McCall 
of easyJet, Willie Walsh of IAG, Michael 
O’Leary of Ryanair and Steve Ridgway of 
Virgin Atlantic declared: “The Government’s 
consultation on APD has been a sham and a 
waste of taxpayers’ money. We are left with a 
tax that has already cost 25,000 jobs, is doing 
increasing damage to the prospects for eco-
nomic recovery – and sends a message to the 
world that Britain is a difficult and expensive 
place to do business.”

MEL to expand airport terminal
First Sydney Airport announced plans to 
develop an alliance-based terminal split and 
now Melbourne’s Tullamarine Airport has 
announced it too is looking to speed transfers 
between domestic and international flights. 
MEL is to spend A$300 million on terminal 
development as part of a larger billion-dollar 
revamp. 
Melbourne’s new domestic terminal –due to 
open in 2014 – will be integrated with the 
existing three terminals.
Other improvements include a multi-storey 
car park, more aircraft gates and widened 
roads to ease traffic congestion in the area 
surrounding the airport. 

http://www.cxagents.com
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CRUISE NEWS

Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Barcelona to Venice

Based on MM Inside Stateroom
includes cruise, port charges & govt taxes

ms Nieuw Amsterdam

CLICK HERE FOR DETAILS

US$100 Onboard Credit per Stateroom
Visits: Monte Carlo, Livorno, Rome, Naples, 

Greece, Croatia, Venice, Montenegro, 
Istanbul,  Mykonos, Kusadasi, Santorini

24-night Magic of The Mediterranean

Special valid to 15DEC11.

Departs 23SEP12

from NZ$4479 

Pacific Pearl – Extended 
Auckland season in 2013
In response to the growing demand 
from New Zealanders for Pacific Island 
cruising, P&O Cruises has extended its 
2013 cruise season, adding three new 
cruises from Auckland on the Pacific 
Pearl to its schedule. 
They comprise a 10-night Island Fiesta 
cruise, a 9-night Island Gems cruise 
to New Caledonia and Vanuatu and 
a four-night Short Break cruise from 
Auckland to Sydney. 
Both island cruises visit Vila, Lifou, 
and Noumea, with the Island Fiesta 
cruise also stopping at Mystery Island 
and Isle of Pines, and Island Gems will 
also call at Mare. The 2013 season will 
now run until 24JUN, making it the 
biggest and longest cruise season ever 
for New Zealanders, with a total of 
nine sailings on the Pacific Pearl. 

ms Volendam heads to Far East in 2013
When Holland America Line’s ms Volendam 
heads to Asia in 2013, the ship will sail a series 
of 14-day itineraries between Singapore and 
Hong Kong, China; Kobe (Osaka), Japan, and 
Hong Kong, as well as a roundtrip Kobe cruise. 
Guests will have the opportunity to also visit 
Vietnam, South Korea, Thailand and Cambodia 
on the Far East explorations, including the option
to take an overland tour to the Great Wall of 
China.
The nine voyages — including a 16-day Great 
Barrier Holiday sailing Sydney to Singapore 
via Indonesia departing 22DEC12 and a 17-day 
trans-Pacific crossing from Kobe to Vancouver, 
British Columbia — will sail from December 
through April and offer extended port calls and 
overnight stays at Bangkok, Shanghai, Xingang 
(Beijing) and Yokohama.  
Itineraries can be combined to form longer 28- or 
31-day Collectors’ Voyages, enabling guests to 
experience a more in-depth exploration of Asia’s 

landmarks. 
14-day Far East Explorer Voyages
Volendam’s three 14-day Far East Discovery 
voyages sail between Hong Kong and Singa-
pore and feature port calls at Koh Samui and 
Bangkok (overnight), Thailand; Sihanoukville 
(Kâmpóng Saôm), Cambodia, and Phu My 
(Ho Chi Minh City), Nha Trang, Da Nang, 
and Halong Bay, Vietnam. Departure dates 
are 07JAN, 21JAN, 04FEB13.  
14-day China and Japan Discovery Voyage
Four 14-day China and Japan Discovery 

voyages sail between Hong Kong and Kobe 
(Osaka) and roundtrip Kobe, and include two 
overnight calls at Shangahi and Xingang, China. 
Additional ports of call include Dalian, China; 
Busan (Pusan), South Korea, and Nagasaki, 
Japan. Departure dates are 18FEB, 04MAR, 
18MAR, and (roundtrip Kobe) 01APR13.  
17-day Trans-Pacific Repositioning Voyage
The 17-day trans-Pacific repositioning voyage 
departs 15APR13 from Kobe and sails east to 
Vancouver. In addition to exotic ports of call, 
the itinerary features scenic cruising through 
Glacier Bay and the Inside Passage in Alaska, 
and relaxing days at sea. Following an overnight 
at Yokohama (Tokyo), the ship calls at Hakodate 
and Kushiro, Japan, and Kodiak and Ketchikan, 
Alaska, as it makes it way to Canada for the start 
of the Alaska sailing season.
For information on Holland America Line’s 
cruises and cruisetours, call the NZ GSA, 
Francis Travel Marketing on 09-444 2298.

http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
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Island Escape to 
The Kingdom of Tonga
If your clients like discovering nature 
and enjoying small ship explorer-type 
cruising, Island Escape has the answer. 
The Kiwi-owned luxury vessel Island 
Passage has announced all new Tonga 
itineraries offering swimming, snorke-
ling, fishing, meeting local people, long 
walks, or simply lying on deserted white 
sand beaches on their new 5-night, 
Monday to Saturday cruise schedules 
from early SEP12.
Pricing will include en-suite luxury 
accommodation, all onboard chef pre-
pared meals, all shore excursions, use 
of tenders, kayaks, snorkel and fishing 
gear, tea, coffee and bottled water, port 
charges and taxes - the only additional 
cost will be for alcohol purchased on-
board the cruise.  
Call Francis Travel Marketing on 09-
4442298 for more information.

112-Day Seven Continent Discovery
Holland America Line has announced that 
ms Amsterdam will depart Ft Lauderdale on 
06JAN12 on the ultimate voyage and her 
seventh world cruise, making a true global 
circumnavigation.
With overnight or extended visits in 11 ports 
of call - including Sydney, Singapore, Mum-
bai and more - this voyage promises to be the 
ultimate cruise experience.
Click here or contact the local GSA, Francis 
Travel Marketing on 09-444 2298 for more 
information.

Scenic Cruises Russia-bound
Scenic Cruises is to offer river cruises 
in Russia next year. The company has 
purchased a vessel and is rebuilding it at 
a cost of more than $4 million. Onboard 
amenities on “Scenic Tsar” will include 
satellite TV, private balconies on 93% of 
the staterooms and suites, a wellness area, 
a gym, a sauna and two bars.
All-inclusive cruises will feature sightsee-
ing tours, enrichment programs, private 
concerts, gratuities, airport transfers, an 
onboard doctor, an English-speaking staff, 
and complimentary wine, beer and soda 
during dinner.

Christmas snow on Princess Cruises
For the fifth year in a row, Princess Cruises 
ships will deliver snow flurries to mark the 
festive holiday season at sea. 
An innovative snow-making process creates 
falling flakes that vanish on contact, letting 
cruise passengers enjoy the excitement of 
snow without the need to bundle up. Princess’ 
daily snowfall will occur on all ships except 
for the lines’ two small vessels – Pacific 
Princess and Ocean Princess – which do not 
have large atriums.
The shipboard snowfall is one of many 
ways Princess ships will mark the festivi-
ties. There’ll be a decorations throughout, 
a Christmas tree on the mast and strolling 

carolers.
Activities will include a gingerbread 
house-building competition, holiday 
card making, a Christmas variety show 
and a turkey-carving demonstration.
Passengers can participate in a special 
holiday-themed Pop Choir, and the 
ships’ Piazzas will feature seasonal 
entertainment. Movies Under the Stars 
screens will show favourite holiday 
films, as well as a virtual Yule log that 
will turn the giant screens into the 
“world’s largest holiday fireplace.” 
Stateroom televisions will also add the 
traditional burning Yule log broadcast 

for a warm and cozy touch inside the 
room. And passengers will get their own 
stocking on Christmas Eve.
Religious services will be held as well, 
and passengers can participate in Catholic
mass or a non-denominational church 
service performed by onboard clergy.
Christmas dinner features traditional holi-
day fare including slow-roasted Vermont 
turkey with chestnut stuffing and cranberry 
chutney. Special desserts include English
Christmas pudding and gingerbread 
soufflé, while freshly prepared stollen and 
Christmas cookies also make an appearance. 

Sell a Caribbean island-hopping 
cruising holiday Windstar style on 
a luxury sailing yacht and save your 
clients up to $1,000 per person when 
booked before 31DEC11. Call Francis 
Travel Marketing on 09-444 2298 for 
more information.

HOSPITALITY
New GM returns to The Hermitage Hotel
The lure of the Aoraki Mount Cook region has seen 
new General Manager Nigel Harper return to The 
Hermitage Hotel after more than thirty years.

Qualmarks for Hilton Queenstown hotels
Following a comprehensive on-site assessment, Hilton 
Queenstown has been awarded a Qualmark 5 star 
rating and Kawarau Hotel, managed by Hilton, 4 plus 
stars in the hotel category. 
Both were scored perfectly in several areas including 
cleanliness, reservations and housekeeping. 
Hilton Queenstown scored 100% in several other 
sections including public areas, restaurant and bar 
facilities décor and service, and for bedrooms, décor 
and lighting. 
The hotels were each awarded Enviro Bronze status 
recognising the level of commitment and pragmatic 
approach to being responsible tourism operations. 

Mr Harper took up his new role on 
Monday having gained a wealth of 
experience at management level in 
the hotel business throughout New 
Zealand and Asia. 
He has spent many years with Ac-
cor in Asia in roles encompassing 
all aspects of hotel management 
and operations, and also spent more than ten years 
with Southern Pacific Hotels, based in Sydney, during 
which time he was director of operations for Australia 
and Asia.
Most recently he was General Manager at Scenic 
Hotel Southern Cross in Dunedin, and area manager 
for the company’s three hotels in Otago. 
He previously ran The Hermitage for seven-and-a 
half- years in the 1970s, and has run other key tourism 
properties in Tongariro National Park, Queenstown 
and Taupo.

http://media.hollandamerica.com/pdf/2012-GWV-GrandWorld-flyer-US.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Friday%2C+9+Dec+11
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INDUSTRYLove Home Swap aims to 
revolutionise holiday travel
A new home exchange website - Love 
Home Swap (lovehomeswap.com) - is set 
to revolutionise the travel experience for 
all kinds of Kiwi holidaymakers, accord-
ing to its developers. 
Love Home Swap is a ‘next generation’ 
home-exchange service that allows peo-
ple to enjoy free accommodation through 
home exchanges around the world. People 
can swap their home for another, as many 
times as they like, with the only cost 
being $1.30 for a four-week trial member-
ship or $199.60 flat fee per year. 
This fee means holidaymakers can save 
thousands on what can be unique accom-
modation for the average cost of only one 
night for a family of four in a Kiwi motel.  
Thousands of homes of all shapes and 
sizes are available on Love Home Swap 
in more than 70 countries.  Homes listed 
include: villas in Phuket, cabins in Pa-
tagonia, lofts in New York, beach houses 
in Byron Bay, castles in France and even 
a floating home overlooking  London’s 
Tower Bridge, close to the Olympic 
Village.  
In a matter of weeks since the site was 
launched, around 30 New Zealand proper-
ties are already listed, including a forest 
retreat in the Coromandel, a lakeside 
house in Rotorua, a strawbale house in 
Wanaka and homes with expansive views 
in and around Queenstown. 
Love Home Swap offers a ‘social circle’ 
feature (via Facebook Connect) which 
allows users to find swaps within their 
wider social network.     

Trafalgar’s 
Nespresso winner
The winner of Trafalgar’s online game was 
Jeanne Ng from Flight Centre 
Ellerslie. Jeanne’s time was the fastest over 
the six-week competition, where over 700 
agents tried their luck. She won a Nespresso 
coffee machine. Jeanne Ng is pictured here 
with Trafalgar Sales Managers Marija Tolj 
(left) and Eli Wealthall.

Web company auctions new 
website to benefit SPCA 
Tourism marketing company Tomahawk is 
raising money for the Auckland SPCA by 
auctioning a new website through TradeMe.  
The auction will run until the 20DEC, and 
although the website is valued at $10,000 
Tomahawk hopes that the auction will raise as 
much money as possible for the SPCA.  
Every dollar raised by the auction will be giv-
en to the SPCA Auckland to help them care 
for disadvantaged animals this Christmas. 
www.tomahawk.co.nz/visitauction

The A-Team has record numbers for it’s 5th Xmas Auction
The A-Team, namely Anne Radonich of RAD 
Marketing and Lesley Perrie of Planet Travel 
Marketing, hosted 91 wholesale reserva-
tionists at their 5th Annual Xmas Auction.  
Wholesale reservation teams from Infinity, 
House of Travel, Go Holidays and Air NZ 
Holidays gathered at The Heritage Hotel in 
Auckland on 30NOV and used the A-Team $$ 
earned throughout 2011 to bid for the prizes.
The auction items included 7 nights at The 
Moorings flying Air Vanuatu for two people; 
5 nights at Coconuts flying Air New Zealand 
for two people, and a 3-night Cruise on the 
MV Reef Endeavour plus 4 nights at Treasure
Island Resort flying Air Pacific for two people. 
There were also other accommodation prizes, 

including 5 nights at First Landing Beach 
Resort, Fafa Island Resort,  Royale Takitumu 
Villas, Rarotonga Beach Bungalows and Tera 
Hotels and Resorts. 
Toga Hospitality donated six weekends at a 
range of their Medina, Vibe and Travelodge 
Hotels in Australia and New Zealand and 
there were also some Toga eco-baskets filled 
with wine, Vibe CDs and Vibe Cooks books.
“This is our way of thanking the wholesale 
reservation teams for their support of us 
and our products throughout the year,” says 
Lesley “And we look forward to repeating it 
next year.”
Check the A-Team’s website on 
www.ateam.co.nz 
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FCL using Travelport Universal Desktop
Travelport CEO, Gordon Wilson joined 
Flight Centre Limited COO, Melanie 
Waters-Ryan in Sydney last week to see 
how staff members are finding the new 
Travelport Universal Desktop, which 
was launched to the network in October. 
“Travelport Universal Desktop has really 
changed the way we work - it allows 
us to service customers faster and more 
efficiently by intuitively providing a 
wider variety of fares and travel options. 
The graphical interface and user-friendly 
design allows new staff members to hit 
the ground running with new sales leads, 
while experienced consultants enjoy a 
more seamless booking workflow,” said 
Andrew Green, team leader at the Flight 
Centre Berry Square store in North 
Sydney. 
“Travelport Universal Desktop has 
enhanced the sales process for our 
people and our customers. We’re no 
longer caught up with the technicali-
ties of processing bookings but instead 
are dedicating more time on finding the 
best possible travel experiences for our 
clients.”
The revolutionary desktop application 
has been successfully rolled out to all 
Flight Centre Limited retail stores in 
New Zealand, with completion in Aus-
tralia and South Africa expected before 
year end.  Flight Centre stores in the UK 
and Canada will also be receiving the 
technology over the coming months.
Pictured: Travelport CEO, Gordon 
Wilson and Flight Centre Limited COO, 
Melanie Waters-Ryan watch ; Andrew 
Green, team leader at Flight Centre 
Berry Square working the system.

Register now for Convene 2012

Ron Chudley to retire
Longtime industry identity Ron Chudley celebrated his 
65th birthday last week and has decided to officially 
retire from the travel industry. His last day at Francis 
Travel Marketing will be Friday 23DEC.
Ron started his travel career at the Government 
Tourist Bureau in 1965 working in the cruise section 
for 15years until he decided to go South and work at 
Greens Travel in Papakura.  He then joined up with 
Ken Walton who owned Silver Fern Holidays and 
opened Silver Fern Travel, working alongside Charles 
Spain, and then Bruce Coe when Charles moved on to 
Mairangi Bay.  Ron left Silver Fern Travel, which had 
by then become Lion World Travel and, with his wife 
Jean, embarked on a new business venture away from 
travel.  Ron missed the industry, though, and when he 
was offered a job at FTM in 2005 he jumped at the 
opportunity.

Companies intending to exhibit at Convene 2012 are 
being urged to register their interest before Christmas as 
stands continue to sell steadily.
Exhibition manager Tess Mason says Convene, being held 
at the Viaduct Events Centre, Auckland on 01MAY12, is 
attracting an exciting mix of new and previous exhibitors.
‘We have had a good reaction to our move to the Viaduct 
Events Centre – a venue that gives us the ability to put all 
the Convene exhibition stands on one level. We are sure a 
lot of event industry buyers will be keen to see the venue 
in operation, which will in turn have a positive spin-off 
for our exhibitors.’
Mason says next year’s exhibition has attracted more 
interest than usual from operators around the Auckland 
Airport community, illustrating an increased emphasis on 
the meetings industry in the area.
Gift suppliers, technology companies, cruise operators 
and theme companies have all been quick to book stands, 
along with accommodation providers and major venues.

Convene showcases function, meeting and 
event facilities in the greater Auckland area 
(from Northland to Waikato) to buyers from 
New Zealand and Australia. 
The exhibition allows anyone who organises 
corporate events (from the company Christ-
mas party to a major conference) to source a 
diverse range of products under one roof on 
one day.
Mason says intending exhibitors are welcome 
to express interest and hold a stand, for 
confirmation in January.
‘That way we can plan accordingly and 
reserve a stand for any companies who are 
interested in taking part in the event.’
Anyone interested in viewing exhibitors who 
have already confirmed can view the list here.
Buyer registration will open early next year.
Email tess@promag.co.nz 
or ph: 09 818 7807

http://www.conveneauckland.co.nz/online/
http://www.convenexpo.co.nz/online/exhibitors-2012

