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UK’s Air Passenger Duty decision ‘disappoints’ Key
Prime Minister John Key says he was disappointed at 
Britain’s decision to hike its tax on air travellers to New 
Zealand.
The British Government has confirmed that the UK Air 
Passenger Duty (APD) will increase by 8% next April 
and has rejected all proposed changes to the way the tax 
is calculated. It has also declared that those passengers 
flying in premium economy will continue to be levied the 
same as those travelling in business class and first class, 
double the basic economy travel rate. 
“The APD places a significant burden on New Zealand 
businesses, on families who travel, and on our tourism 
industry,” Mr Key said.
Tourism Industry Association (TIA) chief executive Tim 
Cossar said the latest rise is an unfair burden on long-
haul tourism.
“The UK already has the highest departure tax in the 
world and this latest rise means a family of four will pay 
more than NZ$736 in taxes just to leave the country,” Mr 
Cossar said.
“It will simply price more potential visitors to Australia 
and New Zealand out of the market.
“Poor economic conditions in Europe are already affect-
ing consumer confidence and reducing the likelihood of 

people to take a long-haul holiday, so now is not the time 
to introduce another barrier.
“The number of passengers passing though UK airports 
fell 7.4 million in 2010, which means lower tourism 
spending, and this is likely to exacerbate that decline.”
TIA has the support of the ITOC, TAANZ and the New 
Zealand Airports Association in its efforts to combat the 
APD increase.
Tourism & Transport Forum Australia (TTF) chief execu-
tive John Lee has called on Prime Ministers Gillard and 
Key to jointly raise the industry’s concerns directly with 
British PM David Cameron.
“The Air Passenger Duty is a discriminatory, arbitrary 
tax which impedes tourism, travel, trade and economic 
growth. This will be the fourth APD rise since 2007 and 
now takes the tax paid by an ordinary British traveller to 
more than A$140,” said Mr Lee.
“It unfairly penalises British residents wishing to visit 
long-haul destinations like Australia and New Zealand, as 
well as impacting visitors to Britain from long-haul source 
markets.
“It’s a tax on tourism which reaps billions of pounds in 
revenue for the British government masquerading as 
environmental policy.” 
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Domestic tourism spending recovers
Domestic tourism spending recovered in the 
year to SEP11 to high levels last approached 
in 2009.  New Zealanders spent $9.4 billion 
on trips within New Zealand, up 10.7% from 
the previous year.
The Ministry of Economic Development’s 
latest Domestic Travel Survey has found 
that business travel and related expenditure 
increased particularly significantly.
..  Business travellers spent $3.1 billion – 
21.5% more than the same period last year.
..  Domestic holidaymakers spent a total of 
$3.2 billion – 0.9% more than last year.
..  Travellers visiting friends spent $2.7 billion 

– 11.8% more than last year.
..  The total number of trips increased by 
10.8% to 48.2 million for the year to SEP11 
compared to the year to SEP10
..  Overnight trips increased by 4.1% to 16.6 
million
..  Travellers spent 49.1 million nights away 
from home – an average of almost three 
(2.95) nights per overnight trip.
..  The number of day trips increased 14.6% 
to 31.5 million
The Domestic Travel Survey data and reports 
are at: www.tourismresearch.govt.nz/dts. 

Inaugural NZ PGA Pro-Am in Queenstown
Prime Minister John Key this week announced 
a new golf tournament, the NZ PGA Pro-Am 
Championship. A partnership between the NZ 
PGA and The Hills, (owned by jeweller Sir 
Michael Hill) the deal involves a minimum 
five-year term and will initially be part of 
the Australasian PGA Tour with total prize 
money of $500,000 in 2012. The inaugural 

event format, 64 invited amateurs and ce-
lebrities will be each paired with one of the 
64 professionals that make the cut, playing 
together as a team for the NZ PGA Pro-Am 
Championship over the final two days. 
Organising committee chairman, former 
AB’s coach John Hart, says “The NZ PGA 
and The Hills believe that this format will be 

tournament will be played be-
tween 29MAR and 01APR12 at 
The Hills course in Queenstown.
Inspired by the Alfred Dunhill 
Links Championship, one of the 
most prestigious events on the 
European tour, the event builds 
on the long established NZ PGA 
Championship, first played for in 
1920.
Professionals will play for the 
NZ PGA Championship over 
four rounds, but in a unique 

very attractive in New Zealand, 
promoting the game of golf and 
providing excellent leverage 
opportunities for both business
and tourism at home and 
abroad.”
Sponsors include Air New 
Zealand, The Hilton Hotel 
Queenstown, Michael Hill 
Watches, New Zealand Major 
Events, SkyCity Entertain-
ment, and Ultimate Hikes New 
Zealand.

More than 80% of Kiwis intend to 
travel domestically over the sum-
mer holidays and Queenstown is 
their most sought after destination 
according to a survey by Travel-
bug, the travel website run by 
Trade Me.
The online survey of 11,000 New 
Zealanders showed Queenstown 
as the best destination people had 
visited in New Zealand (attracting 
16% of the vote), and the most 
preferred in terms of the “next 
place you want to visit” (15%).

Oscar Nathan wins DRM role
Destination Rotorua Marketing’s new general 
manager is to be Oscar Nathan, and he will 
take up the role in early January.
According to Rotorua’s Daily Post, Nathan, 
39, has been a business adviser with the 
Poutama Trust and is currently deputy chair-
man of the New Zealand Tourism Industry 
Association, a board member of Te Puia and 
New Zealand Hospitality Standards Institute, 
a council member of Waiariki Institute of 
Technology and chairman of Maori in Tour-
ism Rotorua. He was on the council’s tourism 
committee before resigning earlier this year, 

along with Rotorua hotel manager Marcus 
Keenan.
The paper says Nathan would retain some 
positions, which complemented Destination
Rotorua Marketing and his new role, but 
would step down from others such as his 
chairmanship of Maori in Tourism Rotorua 
and directorship of Te Puia.
He will join his wife Renee Nathan at Desti-
nation Rotorua Marketing. She was appointed 
business marketing manager in November to 
promote the city as a great place to live, work 
and invest.

Tourism New Zealand appointment
Tourism New Zealand has appointed Danielle Genty-Nott to the position of 
Regional Manager - UK and Europe at Tourism New Zealand.
She will join the Western Long Haul Markets Team on 23JAN12 and will 
lead and manage the Europe and UK PR and trade operations, and play a 
key role in supporting Tourism New Zealand’s key relationships in London.
Ms Genty-Nott was most recently Director of Sales, International with 
SkyCity.
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Tunnel opposition mounts
The Southland Times reports that the Venture Southland joint 
committee has this week voted to submit against the proposed 
Milford-Dart tunnel plan and write to politicians in opposition.
The paper’s online edition says Venture Southland’s strategic 
projects manager, Steve Canny, and Distinction Hotels chain 
owner Geoffrey Thomson spoke out against the tunnel at the 
meeting. 
Mr Thomson, who has hotels in Te Anau and Queenstown, 
said the tunnel would affect tourism across the lower South 
Island. 
Claims that the tunnel would bring more tourism were based 
on false logic and inaccurate assumptions, he said. 
It would mean people would leave New Zealand earlier, miss-
ing out on Te Anau, the rest of the lower south and the South-
ern Scenic Route, he said. 
Tourists would buy cheaper, shorter package tours, not know-
ing they were missing out on the Milford Rd, something the 
industry had been building up for more than a decade. 
Mr Canny reportedly outlined the risks behind the proposal, 
citing what he said appeared to be serious flaws in the design, 
the rationale behind the tunnel and its financing. “It’s a fairly 
dodgy project,” he is quoted as saying. 
After the meeting, Milford-Dart’s managing director, Tom 
Elworthy, told the Southland Times Mr Thomson’s criticism 
was narrow-minded. 
The project would not stop people using the Southern Scenic 
Route if they wanted to, he said. 
He also rejected Mr Canny’s criticism of the design, saying the 
tunnel was well designed for its purpose. 
“We’ve been working on it for six years and it’s designed to 
the nth degree.” 
He said he was confident the company had adequate finance 
for the project and he was not surprised Venture Southland 
would be submitting against it
“It’s not about Te Anau, it’s about the whole South Island and 
New Zealand tourism industry.”
Meanwhile, Southland District Mayor Frana Cardno has this 
week written a lengthy opinion piece in the paper against the 
project, urging readers to support a Facebook page opposing 
the tunnel and to make their own submissions against it.    

Australian tourism blueprint unveiled
AUSTRALIA

Australia’s Minister for Tourism, 
Martin Ferguson, this week unveiled 
an update to the National Long-Term 
Tourism Strategy - Tourism 2020, to 
enhance growth, resilience and com-
petitiveness in Australia’s A$34 billion 
tourism industry.
Tourism 2020 sets the course for 
industry and governments to work in 
partnership to make the most of the 
forecast increase in international and 
domestic visitor nights and strong 
growth in demand from Asia. 
“Tourism 2020 is about lifting 
productivity, innovation and quality 
by tapping into digital technology, in-
creasing investment through regulatory 
reform, further expanding our trans-
port capacity and focusing on labour, 
skills and Indigenous participation,” 

Minister Ferguson said.
“Fierce competition from overseas 
destinations, skills shortages at home, 
and the strong Australian dollar pre-
sent challenging trading conditions. 
However, opportunities are on the 
horizon, with the emergence of Asian 
markets, such as China, India and 
Indonesia and new ways of reach-
ing those markets, such as increased 
aviation capacity and growth in online 
marketing technology. 
“With only 35 per cent of tourism 
businesses currently accepting online 
payments for instant confirmation 
bookings, we need to equip businesses 
with the tools they need to compete 
more effectively. Tourism 2020 will 
sharpen Australia’s competitive edge 
and deliver tangible benefits for 

Australian tourism businesses.
“The Asian century is ahead of us and 
Australia remains one of the top three 
most desired destinations in all markets 
promoted by Tourism Australia. One-
in-five of Tourism Australia’s marketing 
dollars will be spent in China to capital-
ise on the incredible growth coming out 
of that region.
“The foundation phase of the National 
Long-Term Tourism Strategy yielded 
significant wins such as the T-QUAL 
Tick marketing campaign which we are 
rolling out today. 
“Tourism 2020 is the next logical step 
in helping the industry to reach its full 
potential. Our goal is to double over-
night tourism expenditure from $70 
billion to as much as $140 billion by 
the end of the decade.”

T-QUAL Tick launched
Travellers will be able to identify qual-
ity Australian tourism experiences with 
a new national symbol – the T-QUAL 
Tick – launched this week. “The T-
QUAL tick is a mark of quality which 
will become easily recognisable wheth-
er it is on a tourist park in Tasmania, a 
five-star hotel in Sydney, a restaurant 
in far north Queensland, a hostel in 
Broome or any number of other tourism 
products and services,” says Tourism 
Minister Martin Ferguson.
“Last year, almost half of Australia’s 
international visitors and a quarter of 
our domestic overnight visitors used 

the internet to book travel. That’s why 
we are incorporating the T-QUAL Tick 
into TripAdvisor. 
“TripAdvisor is the world’s largest 
universal travel site, used by 44 million 
consumers globally to plan and book 
travel. The development of a T-QUAL 
micro site housed within TripAdvisor’s 
Australian site is the first of its kind 
between the travel site and a tourism 
quality assurance program.
“The T-QUAL Tick is about differenti-
ating tourism products and services on 
the basis of quality. T-QUAL busi-
nesses have all the required licences 
and insurances and have committed 

to a number of standards including risk 
and environmental management and 
customer service.
“The T-QUAL Tick gives consumers 
the choice to book accredited over non-
accredited products at every price point 
in the market. That can mean backpack-
er accommodation through to luxury 
cruising or a boutique tour.”
Currently, there are 12,500 Australian
tourism products with T-QUAL Accred-
itation via seven Accreditation programs.
 More tourism accreditation programs 
are expected to receive the T-QUAL 
Tick by the Tourism Quality Council of 
Australia in the coming months.
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Gold Coast hosts China 
Southern mega-famil
A China Southern Airlines A330 charter 
flight carrying 280 airline executives, corp-
orate heavyweights, and industry influencers 
from China landed at Gold Coast Airport on 
Wednesday. 
It is the first time a Chinese airline has landed 
at OOL and the first time China Southern 
has held its annual corporate conference 
outside of China. The delegation is led by 
the President and Chief Operating Officer of 
China Southern Airlines Mr Tan Wan’geng, 
who said “We will make greater efforts at the 
other end of these kangaroo routes to make 
our Guangzhou hub an important gateway 
hub into China and even into the Asia-Pacific 
region as well as an ideal transfer centre 
between Australia and Europe.”
The visit was facilitated by Gold Coast 
Tourism, Gold Coast Airport, and Tourism 
Queensland.
Paul Donovan, GCT chairman and Gold 
Coast Airport chief operating officer said the 
importance of China could not be underesti-
mated, calling the visit “the biggest thing that 
has happened to the city in a long time”. 

Emirates has a special one-day, 
one-way fare now available 
for Christmas Day travel from 
Auckland to Sydney. Economy 
class is $167, taxes included, and 
business is $457. The special 
fare is on sale until 13DEC unless 
sold out prior. Further details in 
GDSs.

Bathurst 1000 celebrates 50 years
Showbiz Events & Travel is promoting and 
selling packages to the 2012 Supercheap 
Auto Bathurst 1000 at Mount Panorama 04-
08OCT12. Celebrating 50 years of racing, it 
will be a show beyond all expectations. 
Sporting fans from around the world are 
expected to flock to Bathurst for a massive 
line-up of on and off track entertainment.
Showbiz has all-inclusive packages with 

return travel between Sydney and Bathurst, 
accommodation right at Mt Panorama with 
breakfast and dinner, and a selection of 
ticket options. Petrolhead clients can choose 
from general admission tickets, which allow 
flexibility to wander around the circuit, or 
can add a grandstand upgrade to guarantee a 
seat on Pit or Mountain Straights or at 
Murrays Corner.

The Tutankhamun 
exhibition at the 
Melbourne Museum 
has smashed box 
office records for 
touring exhibitions in 
Australia. The exhi-
bition, which closed 
last Sunday, attracted 
797,277 visitors over 
eight months.

CSI: The Experience exhibition 
Piazza Surfers Paradise hosts CSI: The 
Experience exhibition, which invites visitors 
to assume the role of a forensic detective to 
solve cases using scientific principles and 
techniques currently in use today and as seen 
on the CSI television programmes.

Warner Bros. Movie World 
White Christmas 
Warner Bros. Movie World will be trans-
formed into a magical winter wonderland as 
White Christmas returns for eight nights of 
holiday festivities from 5.30pm to 8.30pm 
10-18DEC. Featured will be Australia’s 
largest light show with more than one 
million lights, a 20m Christmas tree which 
will be clearly visible from the car park, plus 
a Magical White Christmas Parade, boasting 
festive floats directed by Frosty the Snow-
man, Santa’s toy workshop and Bugs Bunny 
dressed in his Christmas best. 
www.MyFun.com.au

Tasmania’s 28 Gates
28 Gates is a new luxury boutique accommo-
dation offering in Tasmania’s scenic Derwent 
Valley, one hours’ drive west of Hobart. The 
new three-bedroom living quarters have 
been established at ‘Bloomfield’, a sixth 
generation family-owned grazing property 
that dates back to 1862. The distinctive 28 
Gates building, which was originally stables 
and grain lofts, then later shearers’ quarters, 
has been transformed into premium boutique 
luxury accommodation. 28 Gates is split over 
two floors and features three large bedrooms 
which sleep up to six people, two bathrooms, 
two living areas and a fully appointed kitch-
en. 28 Gates opened in October.
www.28gates.com.au
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New improved WA Holiday Specialists programme
Tourism Western Australia has announced the development of a website for 
NZ agents with comprehensive information on each of its five Extraordinary 
regions which will become the five new educational modules in an on-line 
training programme.   There’s a launch function in Auckland next 
Monday night (Have you RSVP’d?) with subsequent trade communications 
rolling out in mid January to encourage new memberships.  
Existing WA Holiday Specialists (approx 220) will have advantage of roll-
ing over membership but can earn prizes by completing a bonus module.  
Merchandise will be developed to accompany packs when new WA Holiday 
Specialists complete the programme.
Tourism WA’s objectives with the new improved WA Holiday Specialist 
programme include:
..  To align with the Experience Extraordinary brand look and feel. 
..  Scale down to a more interactive, informative, friendly, fun to use site.
..  Introduce simple CMS questions according to regions, and a ‘guru’ 
corresponding with each question.
..  Two tier platform, for Foundation Training and then Advanced knowledge 
(Bonus modules)
..  To show the most up to date information 
..  Provide an update and referral functionality.
..  Communication strategy for trade; bi-monthly/quarterly eDMs (short, 
simple communication)
..  Agent deals for key WA accommodation and experiences
..  Qualified Agents to receive priority placement on planned famils.  Two are 
scheduled for MAR12.

WESTERN AUSTRALIA 
HOLIDAY SPECIALISTS 
RECRUITS NZ AGENTS!

Tourism Western Australia invites you  
to join the launch of their new online  
training programme. Join us and enjoy 
an evening of information, quizes, music 
and prizes, along with some fine WA wine.

Where: Generator, Level 1,  
  28 Customs St,  
  Britomart, Auckland

When:  Monday 12th December   
  5pm – 7pm.

RSVP:  louise.frend@westernaustralia.com 
  by 8th December as places are limited!

SOUTH PACIFIC
Senikai Spa for Samoa’s 
Tanoa Tusitala Hotel 
The Tanoa Tusitala Hotel in Apia, Samoa now has a 
Senikai Spas Rejuvenation and Wellness Spa.
Says Ms Kalpana Reddy, director of the Tanoa Hotel 
Group, “Our market research has shown that it will be 
very well supported by both the Samoan and interna-
tional visitor market and having such an iconic brand 
as Senikai will assist in maximising the appeal of this 
facility. It is really pleasing to be part of the growth 
and development of Pacific based organisations and 
hopefully this is the beginning of a long and mutually 
beneficial relationship. 
“What is also of great importance is the fact that they 
too have a training operation in Fiji which is also an 
element of our operation which we take great pride 
in,” she adds.
Ms Debra Sadranu, managing director of Senikai Spas 
says “This is our first new venture in this part of the Pa-
cific and we are extremely confident that it will prove 
to be a catalyst for other joint ventures with Tanoa.” 

PolyBlue to become Virgin Samoa
Virgin Australia is relaunching its Polynesian Blue 
operation as Virgin Samoa, with an upgraded interior 
and a new livery expected in the first quarter of next 
year.
The sole B737-800, named Tapu’itea, will carry a 
palm tree as part of its branding and its engine 
nacelles will be banded with a Samoan tatau pattern.
The joint venture between Virgin Australia, the 
Samoan Government and Aggie Greys, now in its 
sixth year, has by all accounts been a financial 
success.   www.virginsamoa.com 

Niue self famil back by popular demand 
Consultants can discover Niue for themselves with a 
7 night self-famil package that includes Air NZ return 
economy class airfares ex AKL, 7 nights share twin/
double accom in a Standard Room at Matavai Resort, 
meet and greet return transfers and a half-day orienta-
tion tour of the island.  25% discount on rental cars, 
bikes, snorkelling, dive trips and more.
Price including NZ tax: Agent $499; Companion $625.
Valid for sales to 15DEC11 only and valid for travel 
14JAN12-06APR12 (closeout applies 14-27JAN12).
Eligibility:  IATA Travel Agents and Wholesalers 
actively selling the South Pacific + one companion 
(either spouse/partner or child or parent). 
Click here to download details. 

New NLK brochure
Norfolk Island Tourism has released its destination 
brochure for 2012, focusing on the four pillars of the 
island – Marine, Nature, History & Culture and Life-
style & Wellbeing. It also 
has information on things 
to do and see, suggested 
itineraries, activities, 
maps, dining, heritage, 
Calendar of Events, visi-
tor information and more.  
Order copies from Stock-
link or for more info, call 
Hogan and Associates on 
(09) 489 7844.  
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Pictured here are the Treasure Island Fire Station calendar girls 
on the recent GO/RAD Fiji famil. Anne Radonich reports they 
had a great night at Treasure before heading off on a three-
night Southern Yasawa island cruise with Captain Cook Cruises. 

Back row (L to R): 
Miss DEC-Janet Gargiulo 
- United Travel Nelson; 
Miss APR - Sarah Selkirk 
- United Whangarei; 
Miss JUL - Sheryn  Lockley - 
Travel Managers Mission Bay; 
Miss MAR - Shari O’Connor 
- Harvey World; 
Miss FEB - Sue Smith-Kindred 
- United Mairangi Bay , 
Miss OCT - Anne Radonich 
- RAD Marketing.
Front row (L to R): 
Miss APR -Aine Cooper 
- Carlson Wagonlit; 
Miss JAN - Sarah Kaci 
- Stella Marketing; 
Miss JAN - Natasha Chapman 
- HWT  Remuera; 
Miss OCT - Pa Tere 
- GO Holidays.
NB: There are a couple of double 
- ups with birthdays, says Anne.

The annual Tiare Week Festival 
in Rarotonga in late November 
celebrates the beauty of the flow-
ers in full bloom around this time.  
Businesses and schools decorate 
their offices with huge floral 
arrangements, and The Edgewater 
Resort & Spa was no exception, 
decorating its reception area with 
an amazing display of flowers.  The 
festival judges duly arrived on the 
back of a truck with drummers 
beating out tunes, and declared 
the resort overall runner-up for its 
display depicting a huge pearl shell. 
GM Chris McGeown, pictured here 
with the pearl, congratulated the 
Housekeeping & Front Office teams 
for their tremendous effort.

TE PAE TAI NUI, Your Village by the sea
The Edgewater Resort & Spa in Raro-
tonga has unveiled “TE PAE TAI NUI, 
your village by the sea”, a new cultural 
concept for the property.  
General manager Chris McGeown says 
the aim is to provide guests with an expe-
rience that places emphasis on authentic 
cultural understanding. 
“Our focus for 2012/2013 is to be rec-
ognised as providing our guests with the 
most authentic holiday experience in the 
South Pacific. 
“Firstly, we have renamed each one of 
our accommodation facilities after an 
island, so when guests come and stay at 
Edgewater – they’ll be staying in Mani-
hiki, or Pukapuka or one of the other sis-
ter islands to Rarotonga. We have themed 
the rooms around the specifics of that 
island with an aerial photo, a small piece 
of history and an island artefact. 
“The layout of the property reflects the 
actual topography of the Cook Islands. 
Southern Group islands are on the south-
ern side of the property and Northern 
Group islands on the northern side. 
“Secondly, the new Village Gate is 
prominently located at the entrance of the 
Resort’s main facilities and is the gate-
way to the beginning of the guest’s cul-
tural experience. The village concept will 
be the focal point for injecting a greater 
Cook Island flavour into our activities 
programme and cultural shows.” 
McGeown says the Resort staff are right 
behind this initiative and have often 
taken the lead in making sure that a truly 
authentic experience is delivered.  “If 
an idea gets the staff endorsement it will 
work,” he adds.

ASIA
Korean visitor 
numbers soar
Visitor arrivals to Korea have been 
increasing rapidly over the past 
few years and as of 01DEC11, the 
annual number of foreign tourists 
to Korea has surpassed the nine 
million mark.  Over the past three 
years, Korea has seen international 
visitor growth of more than one 
million visitors per year.
Visitor arrivals have jumped from 
just two million in 1988, the year 
of the Seoul Olympic Games to 
five million in 2000, seven million 
in 2009 and eight million in 2010.  

TravelMemo   20111209   09DEC11    Page 6



First ever Insight Vacations India & Nepal programme 
Insight Vacations’ 2012/13 India & Nepal 
programme, a first for the premium and 
luxury escorted tour operator, is now out for 
travel from next August.
It features 12 itineraries in total, including 
two luxury Gold tours, four Premium escorted 
tours and six optional extensions covering 
India (including Rajasthan, Kerala and India’s 
Wildlife), Nepal, Bhutan and Sri Lanka. 
“India is a fascinating destination – one of the 
most diverse and culturally rich in the world – 
however it has thus far been lacking in a qual-
ity, escorted product that provides a hassle-
free holiday with high attention to detail and 
a focus on comfort,” says Insight Vacations 
general manager Dave Salisbury.
“Insight recognised this gap in the market, 
and a growing demand for this destination by 
our clients, so we’ve compiled a range of six 
escorted journeys and six optional extensions 
that really bring this colourful region to life in 
the style for which Insight is renowned.” 
He says Insight Vacations is extremely 
excited about this next stage in the brand’s 
touring evolution.
“I can confidently say there is no finer way 
for travellers to experience India; the level of 
service, quality of accommodation, included 
sightseeing, private tours and experiential 
activities really set us apart in the marketplace.  
“Building on the expansion of our luxury 
Gold series in Europe, the Eastern Mediterra-
nean, USA and Canada, we have included two 
Gold itineraries in this program; the 10-day 
Splendours of the Taj & Tiger and the 11-day 
Imperial Treasures of India. These tours 
provide the ultimate deluxe experience,  
backed by accommodation in historic palaces,
exotic resorts and many leading luxury 
hotels such as The Leela Palace, the award-

winning Oberoi Hotels, The Imperial Hotel 
and historic Palaces of Taj Hotels. Each are in 
outstanding locations, feature superb service 
and exceptional dining experiences.”
Insight is also offering four Premium itin-
eraries, ranging from eight to 14 days and 
covering everything from classical routes 
throughout India and Rajasthan to those that 
include the lesser-explored regions of Nepal 
and Kerala. 
“For those that want to venture even further 
afield, Insight Vacations has compiled a range 
of six Optional Extensions ranging from three 
to five days, and covering destinations such 
as Bhutan, the spiritual mecca of Amritsar, Sri 
Lanka, the Indian Jungle and more. Each of 
these have been designed to complement one 
of the Premium or Gold escorted journeys,” 
says Salisbury.

“Insight has poured its 30 years of experience 
as a premium escorted tour operator into each 
and every one of these itineraries. Whether 
travelling on a Gold or Premium journey, 
guests will benefit from impeccable service, 
authentic highlight lunches and dinners, pre-
mium hotels and historic palaces, expert Tour 
Directors and knowledgeable local guides 
plus exclusive private tours and experiential 
activities making Insight the perfect choice 
for India-bound clients.”

Itineraries in the new programme include:  

Ayutthaya Cleaning Day
The Tourism Authority of Thailand (TAT) 
held an “Ayutthaya Cleaning Day” event last 
Sunday as part of its “Beautiful Thailand” 
campaign to restore Thai tourism following 
the country’s recent flood. The event also 
commemorated HM King Bhumibol Aduly-
adej’s 84th birthday. 
Thousands of volunteers visited Ayutthaya, 
an hour’s drive from Bangkok, to lend a hand 
in cleaning up and landscaping Thailand’s 
ancient capital, which is famed as a UNESCO 
World Heritage Site.
The “Ayutthaya Cleaning Day” was one of 
many initiatives to ensure the city is ready to 
welcome back visitors.
With the exception of Wat Chai Wattan-
aram, which is still being carefully drained, 
all tourist attractions in Ayutthaya are open 
to visitors. All transportation is operating 
normally and most services and activities for 
tourists – bicycling, elephant rides, guided 
tours, restaurants and accommodation – are 
available as normal.

Beijing smog update
Airports in Beijing are back in operation after 
“unhealthy” levels of pollution dropped for 
the first time in a week. The smog, magnified
as a cold front swept through the Chinese 
capital, caused more than 700 flights to be 
cancelled since 05DEC. Visibility was below 
1000m in parts of northern and eastern China, 
including Beijing, Tianjin and the provinces 
of Hebei, Shandong, Anhui, Zhejiang, 
Jiangxi, Fujian and Hunan.
The U.S. Embassy in Beijing, which has its 
own air monitor on the roof, reported last 
Sunday night that the index of fine particulate
matter had soared to 522 micrograms per 
cubic metre, which is off the charts.

Splendours of Taj & Tiger (Gold) – 10 days 
from $8785pp twin share, land only (single 
supplement option from $4990). Departures 
available from 01OCT12 until 15APR13.  
Visits Delhi, Agra, Ranthambhore and Jaipur. 
Classical India with Nepal – 14 days from 
$6425pp twin share, land only (ss option from 
$2025). Departures available from 24AUG12, 
until 19APR13.  Visits Delhi, Jaipur, Agra, 
Khajuraho, Varanasi and Kathmandu.  
Enchanting Kerala – 10 days from $3750pp 
twin share, land only (ss option from $1635). 
Departures available from 25AUG12 until 
20APR13.  Visits Kochi, Thekkady, Kumara-
rkom and Kovalam. 
Travellers can stretch their travel budgets 
with Insight’s Frequent Traveller Saving 
which offers five per cent off to those who 
have travelled with Insight Vacations previ-
ously. A discount of five per cent is also ex-
tended for those travelling in small groups of 
five to eight people and to those booking two 
Insight Vacations’ tours together (reduction 
available on the lower priced tour).  
The brochures are currently being distributed.  
For more info visit www.insightvacations.com 
or freephone reservations on 0800 656 111.
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THE AMERICAS

Singapore Airlines EarlyBird Fares to Europe, premium service with only one stop to Europe.
On offer our Lowest Airfare Guarantee and Singapore Stopover Holiday Packages from NZD1 per person (Cat A).

Plus any tickets sold on our EarlyBird fares can go towards your SQ Rewards qualification.

On sale until 15 December 2011.

THAI incentive winners

Pictured here 
is winner Trish 
Miers from 
Counties United 
receiving her 
prize from Ian 
Peddie from 
THAI Airways, 
flanked by Allen 
Bell from Air 
Tickets and Kim 
Bateman, Go 
BDM for United 
Travel.

In the lower pic, 
Shell Gupta and 
Zulfi from 
Travelshop are 
seen receiving
their prize from 
Ian Peddie, 
flanked by Allen 
Bell from Air 
tickets and Liz 
Johnston, Asia 
product manager 
for Go Holidays.

THAI Airways International, Air Tickets and 
Go Holidays recently ran a joint incentive 
for all Stella family agents. Every ticket sold 
on THAI through Air Tickets or Go went in 

the draw to win two return trips of two to 
Bangkok courtesy of  THAI with a night’s 
accommodation in Bangkok courtesy of Go 
International.

Now, LAN Colombia
LAN Airlines has expanded its South Ameri-
can network with the launch of a new airline 
associate, LAN Colombia. The move follows 
LAN’s NOV10 acquisition of Colombia’s 
second-largest carrier, AIRES.  
Colombia is the second largest economy in 
South America, after Brazil, and LAN 
Colombia will add 23 destinations to the LAN 
Group network – 22 of them within Colombia, 
and one in the USA.
LAN Colombia becomes the fourth affiliate
of LAN Airlines after LAN Peru, LAN 
Argentina and LAN Ecuador.

Hogwarts in Hollywood
Universal Studios Hollywood has announced 
it will be creating The Wizarding World of 
Harry Potter at its Californian theme park.
The new attraction is expected to open at 
Universal Studios Hollywood no earlier than 
2015.
The original Potter attraction at Universal 
Orlando has drawn more than 7 million 
people and was a primary driver in a 36% 
boost in attendance at the theme park in the 
first three months of 2011.

Delta Air Lines has signed a binding 
agreement to invest US$100 million 
in GOL to gain preferred shares in the 
Brazilian airline and a seat on the GOL 
board of directors.

South America escorted 
For clients wanting a good cross-section of 
the highlights and extraordinary landscapes 
of South America, World Journeys recom-
mends its 22-day escorted “Wonders of South 
America” itinerary departing 20MAY12.  
Focusing on the Andes, the Amazon and the 
Atacama Desert, highlights include Machu 
Picchu, the colonial city of Cuzco, an Ataca-
ma lodge experience, and an eco-lodge in the 
Amazon. Priced from $9,875pp, this includes 
flights ex AKL, transfers and sightseeing with 
English speaking guides, 4 star hotels, many 
meals, and a World Journeys Host (subject 
to a minimum 15 passengers).  Airline taxes 
of $270pp and tipping are additional.  An op-
tional Galapagos Island extension is available 
from $4,440pp share twin.  Call 0800 117311 
or email info@worldjourneys.co.nz
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CLICK HERE
Discover the World Marketing

0800-623 4293

USA car rental earlybirds
DriveAway Holidays is currently offering Car 
Rental Earlybird Deals for USA. Valid for 
collections throughout 2012, prices start from 
$48* per day in Florida, California, Arizona 
and Nevada, $86* per day for New York and 
$62* per day for the rest of the USA, based 
on 7 days economy car rental collecting in 
low season - 01JAN-27JUN and 17AUG-
13DEC12. 
In California, take advantage of a bonus free 
Additional Driver. There are also no one-way 
fees between California, Arizona and Nevada 
or within Florida.
These USA Earlybird Deals must be made 
and paid for by 31DEC11.
For more details contact DriveAway Holidays 
on 0800 885 590 or visit www.driveaway.
co.nz

Egypt in Style – special offer
The Innovative Travel Company has released a new 
Ancient Kingdoms Holidays special on its Egypt in 
Style tour, with savings of NZ$880pp.
The 12-day Super Deluxe tour, with weekly departures 
02FEB-26APR12, includes a stay in a palace hotel 
next to the Pyramids, the famous Sound & Light Show, 
a flight to Luxor, a Valley of the Kings and Valley of 
the Queens tour, a 7-night Nile Cruise on a luxurious 
Dahabiya boutique sailing vessel, Aswan touring and a 
flight back to Cairo, with a visit to the famous Egyptian 
Museum.
Conditions apply.  Click here to download the flyer. 

Shopping in Zanzibar 
World Journeys says Zanzibar is a great place 
for shopping and bargain hunting, especially 
for locally made arts and crafts.  To take the 
hassle out of the hunt, agents can book clients 
on a ‘Zanzibar Shopping Experience’ which 
promotes local handcrafts in various shops 
around Stone Town. 
A guide accompanies them to local shops, 
starting at the Kanga bazaar, where they can 
read and interpret the kanga proverbs, and 
learn to wrap a kanga (kilt) the traditional 
way. They also get to:
..  visit the island’s leather sandal making 
workshop 
..  watch as women hand stitch elaborate 
cushion covers and wall hangings
..  observe the building of hand crafted 
urniture from coconut wood
..  view the making of the traditional kikoi 
and watch as local craftsmen create wood 
carvings

..  visit the workshop where traditional 
Zanzibar doors (left) are created
..  watch as a Tinga Tinga painting is created 
and 
..  get decorated with the traditional henna art.
This half-day tour, priced at $67pp ex Stone 
Town hotels, is a great way to immerse in the 
local culture, benefit local artisans, and buy 
authentic souvenirs. It can be booked in 
conjunction with other travel arrangements.  
Contact World Journeys on 0800 117311 or 
info@worldjourneys.co.nz

AFRICA
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*Prices are in New Zealand Dollars and are 
correct as of 08DEC11. Prices are subject 
to currency fluctuations and change without 
notice. The daily rate will be higher for shorter 
durations and a seasonal surcharge will apply
for collections outside of low season. All 
Earlybird Deals are subject to availability with 
selected suppliers on selected models. Further 
conditions apply. 
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AVIATION

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

UK/EUROPE
Emirates to boost Paris frequency
Emirates will offer an additional five weekly 
B777-300ER flights between Dubai and Paris 
by the end of 2012. 
From 25MAR12, the current double-daily 
Charles de Gaulle service will be supplement-
ed by an additional four weekly frequencies, 
increasing to five extra weekly flights in the 
northern winter 2012 schedule.
Paris is one of the Emirates routes served by 
the A380, with direct connections in Dubai 
from all four daily Emirates flights from New 
Zealand.
A deal signed by the UAE and French aviation

 authorities back in January gave Emirates, 
Etihad and Air Arabia the right to add a 
combined 22 weekly flights to France. 
The countries also agreed to add Bordeaux 
as the sixth destination for UAE airlines, 
alongside Paris, Nice, Lyons, Marseilles 
and Toulouse.
“We are encouraged by these develop-
ments,” an Emirates spokesperson told 
Arabian Business. “[We] look forward to 
further talks to continue addressing the 
clear need for extra capacity between the 
UAE and France.”

One of the world’s great department stores, Galeries Lafayette 
Haussmann in Paris, has been given its Christmas makeover, 
with 2,123sqm of fairy lights. The store’s legendary January 
sale runs 11JAN-14FEB12.

Christmas shop-
ping in London’s 
Oxford Street is 
always a night-
mare, but things 
got so bad there 
last weekend that 
the City Council 
was forced to 
close the street 
to traffic follow-
ing concerns 
pedestrians 
could be crushed. 
Further closures 
are planned over 
coming weekends 
as construction 
work continues 
on narrowing (!) 
the footpaths.

Virgin Australia branding approved
Following an agreement with Virgin Atlantic 
and its 49% shareholder Singapore Airlines, 
Virgin Blue Holdings can now brand its Aus-
tralian domestic and international operations 
“Virgin Australia”. Previously, SIA had for 
more than a decade prevented that branding 
from being used outside Australia, forcing the 
carrier to use the V Australia and Pacific Blue 
monikers.
This week, the Virgin Australia group 
launched its international airlines under the 
new brand, Virgin Australia (DJ), and re-
branded Polynesian Blue, its JV carrier with 
the Samoan Government. That carrier will 
now be known as Virgin Samoa.
DJ CEO John Borghetti says “The Virgin 

Australia name enables us to tap into the 
huge power of the Virgin brand around the 
world—a brand that signifies style, innova-
tion, quality, value for money and the best 
service.” 
Borghetti says the group will now focus 
on redesigning the product in the air to 
“ensure a first-rate travel experience across 
all of our airlines.” DJ will reveal the new 
designs in the first half of 2012, he said.
The company’s trading name has also been 
changed from Virgin Blue Holdings Ltd. to 
Virgin Australia Holdings Ltd, and the V 
Australia, Pacific Blue and Polynesian Blue 
URLS will be replaced with a single URL: 
www.virginaustralia.com

Faster, smarter check-in from Qantas
Faster, Smarter Check-in is being introduced 
by Qantas at selected New Zealand and 
Australian international airports.
With it, Qantas Club members and Silver, 
Gold, Platinum, Platinum One and Chairman’s 
Lounge Qantas Frequent Flyer members can 
now use the airline’s new technology at the 
airport for a more streamlined check-in 
process when travelling between New Zealand 
and Australia. They simply touch and hold 
their Qantas Card at a Q Card Reader, scan 
their passport and the Q Card Reader will 
recognise them and their booking, automati-
cally checking them into the flight. A board-
ing pass will be issued at the Q Card Reader 
and staff will be on hand to help if assistance 
is needed. If travelling without bags, they can 
go directly to Immigration and if travelling 
with bags, go to dedicated bag drop area.

Q Card Readers went live in Sydney, Auck-
land and Wellington on Wednesday and will 
cut over in Brisbane, Melbourne and Queens-
town from 14DEC.
All Qantas Club and Frequent Flyer members 
are still able to check-in and select their seat 
online before arriving at the airport if wanted.
Click here for the details.
Note: Q Bag Tags cannot be used on inter-
national flights. Faster, Smarter Check-in is 
only available for direct, point to point flights 
and is only available for Australian and New 
Zealand passport holders.  It cannot be used if 
pax has an onward connecting flight from any 
of these ports.
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SIA – 25 years of CHC flights
On Wednesday, Singapore Airlines marked 25 
years of flying direct to Christchurch Interna-
tional Airport  by confirming that it will move 
to a daily service year round.
General Manager of Singapore Airlines New 
Zealand, James Lim, says when Singapore 
Airlines started flying between Christchurch 
and Singapore in 1986, the airline was proud 
to be the first international carrier to offer 
services out of Christchurch.
“Since then, we have brought more than a 
million passengers to the beautiful South 
Island and carried a similar number of people 
from Christchurch to Singapore and beyond,” 
says Mr Lim. “We are extremely proud of our 
long association with Christchurch.”

BA blames cuts on APD hike
British Airways has slashed its planned re-
cruitment drive for next year and postponed 
some increases in fleet capacity, directly 
blaming the UK government’s planned in-
crease in APD for the decision.
In a statement, the carrier said it had intended 
to create 800 jobs next year, but has now 
dramatically cut this number.
“APD is by far the highest aviation tax in the 
world. It is a tax on economic activity - a tax 
on jobs in airlines, airports, UK tourism and 
leisure, and many supplier industries. It is 
also a tax on doing business with Britain,” it 
added.

IATA has lowered its global airline earnings 
forecast for 2012 to a net profit of US$3.5 
billion, 28.6% below its previous forecast, 
and warned of a possible net loss of US$8.3 
billion if the Eurozone crisis deteriorates into 
a renewed banking crisis and worldwide GDP 
growth slows to 0.8%.

Ryanair growth ends
Ryanair’s passenger numbers have fallen for 
the first time since it began its rapid growth in 
the early 1990s. 
The number of flyers last month fell by 8% to 
4.68 million after the low-cost airline ground-
ed 80 aircraft in response to high fuel costs 
and the struggling economy. 
The loss of 400,000 passengers brings to an 
end a remarkable growth story in which 
Ryanair has become Europe’s largest airline. 
The Times reports that even in the wake of 
the September 11 attacks in 2001 the airline 
continued to expand by slashing fares while 
its rivals faltered. A combination of sustained 
high oil prices and weak consumer spending 

in Europe has however finally taken its toll. 
Ryanair says that it has been unable to in-
crease its fares enough to offset the higher 
costs, so it will limit losses during the winter 
by grounding twice as many aircraft as last 
year. 
It has cut routes to some destinations and re-
duced the frequency of flights to other cities. 
Meanwhile, International Airlines Group, 
which owns British Airways and Iberia, said 
that the number of flyers was down 117,000, 
or 2.9%, to 3.8 million last month. The big-
gest fall in its traffic occurred in its domestic 
markets of Britain and Spain, which were 
down by 13.2% to 875,000. 

Record flight for 787
Boeing has taken the 787 Dreamliner to 
Bangladesh this week on a record-breaking 
flight for an aircraft in its weight class. 
Instead of flying from Boeing Field in Seattle 
to Shahjalal International Airport in Dhaka 
via the shortest route, typically a 12h 40min 
polar flight, Boeing is flying there across the 
North Atlantic and through Europe and Asia. 
FlightGlobal reports that the filed flight plan 
has the 787 airborne for 20hrs 23min. 
The world record endurance flight by a 
Boeing commercial jet is held by a B777-
200LR, which flew Hong Kong-London, 
heading east, in 22hrs 42mins, back in 2005.

Boeing and Lufthansa are in the midst of pre-
delivery testing of the new 747-8 Intercon-
tinental at Lufthansa’s main operations base 
at Frankfurt Airport. LH maintenance and 
engineering personnel have been rehearsing 
ground-handling processes for the stretched 
jumbo within the airline’s facilities and on its 
ramps at the airport. In addition, the crews 
will check how their ground-support equip-
ment accommodates the plane. 
The first of 20 747-8 Intercontinental planes 
destined for Lufthansa is completing con-
struction at Boeing’s facility at Everett, 

Wash., and is due to enter service in early 
2012.
The 747-8 Intercontinental provides double-
digit improvements in fuel economy and carbon 
emissions per passenger and generates a 30% 
smaller noise footprint than the 747-400. 
Its interior features elements from the 787 
Dreamliner, including a new curved, upswept 
architecture giving passengers a greater feel-
ing of space and comfort, while adding more 
room for personal belongings. The LH 747-8I 
fleet will be configured with eight first-class, 
80 business-class and 298 economy seats.

Fast Travel winner 
for Lufthansa
Lufthansa has received the Fast Travel 
Award from IATA for its innovative, flex-
ible solutions to simplify and speed up the 
passenger experience. Lufthansa fulfils 
all six Fast Travel requirements at its two 
hubs, Frankfurt and Munich and is the first 
airline worldwide to meet the conditions 
for the award at two airports simultane-
ously.
At check-in, Lufthansa offers pax three 
electronic options. In addition to check-in 
kiosks, there are two online options via PC 
or smartphone. More than 60 per cent of 
all LH pax now use one of these services.
Self-service baggage drop-off is also 
becoming increasingly popular, and 
self-boarding at the gate is another of the 
key criteria for earning the Gold Award. 
Automated boarding facilities are already 
available for Lufthansa pax at more than 
160 gates in Germany. 

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com
http://www.lufthansaexperts.com


Heathrow now #3
According to CAPA, the world’s busiest airport 
by total passenger movements, Atlanta Hartsfield-
Jackson International Airport, continues to hold off 
Beijing, the world’s second busiest airport. Only a 
decade ago, Beijing Capital did not even rate among 
the world’s top 30 airports, a list that Atlanta has 
headed since 1998. Beijing only appeared as one of 
the world’s 30 largest airports in 2004, in 20th posi-
tion, with passenger growth of over 43% in this year. 
This week Tokyo Haneda surpassed London Heath-
row as the world’s third largest airport.

Air Seychelles to end long hauls
Air Seychelles (HM) plans to drop all its remaining 
European routes as demand weakens and competi-
tion increases.
ATW Daily News reports that the European economic 
crisis—coupled with tough competition from the 
Middle East—has led HM to shut down its long-haul 
operations.
HM will stop flights from Mahe to Rome Fiumicino, 
Milan Malpensa as well London Heathrow from 
08JAN. Services to Paris Charles de Gaulle will be 
reduced to 3pw from JAN and will stop completely 
by 25MAR12. HM ended its SIN flights last month.
The carrier will instead focus on regional services 
and plans to sign a deal with Etihad Airways on 
services to Abu Dhabi.

Qantas denies Vietnam report
Qantas has denied reports that LCC Jetstar Pacific, in 
which it has a 27% stake, will merge with Vietnam 
Airlines.
The ABC says a Vietnamese newspaper is report-
ing that Jetstar Pacific will merge with Vietnam’s 
national carrier to save it from bankruptcy.
In a statement, Jetstar said it would welcome 
Vietnam Airlines as a partner but added that no 
agreement had been formalised.  Jetstar would not 
confirm whether the merger would occur.

CRUISE NEWS
Three ways to see the world in 2013 
Princess Cruises has announced it will 
have its biggest April to November season 
in 2013, including a record three world 
cruises with two featuring an Auckland 
disembarkation. 
The Sea Princess and Sun Princess will 
offer New Zealand holidaymakers a cruise 
with an Auckland disembark, and will go 
on sale next Friday 16DEC. Passengers 
also have the option of a 90-day world 
cruise out of Sydney.
Princess Cruises Commercial Director Stan 
Birge, said the programme includes four 
new ports of call for the cruise line – 
Colombo in Sri Lanka, Mytilene on the 
Greek island of Lesbos, Christmas Island 
in Australia and Semarang in Indonesia. 
“From 16-day cruises to Asia to full world 
voyages visiting 29 different countries, the 
2013 program reinforces Princess Cruises 
as the destination experts.” Birge said.

Highlights of the 2013 programme include:
A new 90-day Grand Europe World Cruise 
on Dawn Princess taking passengers to the 
continent during the Northern Hemisphere 
summer. Destinations include Venice, 
Rome, Florence and the Greek Isles as 
well as a visit to Turkey’s ANZAC Cove. 
Departing Sydney on 13JUL13. Prices start 
from NZ$22,271*pp twin share.
Sea Princess’ first Round World Cruise – a 
104-night roundtrip cruise visiting 43 
destinations including exotic ports of 
Northern Europe and a cruise by ANZAC 
Cove.  Departing Sydney on 20MAY13. 
The cruise offers Auckland as a disembark. 
Prices start from NZ$26,879*pp twin 
share.
A 75-day Grand Pacific World Cruise 
on Sun Princess visiting 31 destinations 
around the Pacific Rim, from Alaska and 
San Francisco to Beijing and Osaka. 

Departing Sydney on 26APR13. The cruise 
offers Auckland as a disembark. Fares start 
from NZ$18,559*pp twin share.
In addition, a new 16-night Indonesian 
cruise from Fremantle featuring calls to 
Bali, Lombok and Semarang as well as a 
cruise by the historic HMAS Sydney site 
off the coast of Western Australia. Depart-
ing Fremantle on 10JUN13, the cruise is 
priced from NZ$3585*pp twin share.
Birge said the move to introduce three 
world cruises reflected the growing popu-
larity of longer voyages. Princess Cruises 
pioneered the annual world cruise itinerary 
in 2008 and extended to two world cruises 
in 2012 in response to demand.
“The decision to leave Sea Princess in 
Australian waters for the winter after her 
2012-13 summer deployment gives us even 
more flexibility to introduce some great 
new cruise itineraries,” he said.
*Subject to availability, conditions apply 

New Riviera purpose-built for epicureans
Oceania Cruises says it will raise the bar 
on culinary excellence when it launches 
Riviera next April. Purposely built for 
epicureans, the 1,250-guest ship offers 10 
dining venues comparable to the very best 
shore-side restaurants.
Riviera offers six, open-seating gourmet 
restaurants, two private-dining venues and 
two casual eateries. The décor of each is 
distinctive, yet a common design thread is 
evident in the extensive use of rich woods, 
marble and granite, fine wool carpets and 
supple leather. 

The ship will also feature a Bon 
Appétit Culinary Center, which 
offers hands-on cooking classes 
with a changing curriculum. In 
select ports guests can accompa-
ny the chef to shore-side markets 
to purchase fresh, local ingredi-
ents, which they later learn how 
to prepare on board.
For reservations or a brochure, 
contact Cruise Holidays on 
09 523 7788 or visit 
www.oceaniacruises.co.nz
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

THE WORLD’S  LEADING RIVER CRUISE  LINE. . .BY  FAR ®

Unravel the mysteries 
of  

the real russia

Face to face with a Cruise Expert!
ICCA General Manager, 
Brett Jardine asked Joel 
McGlynn (left) from 
Jetset Brighton VIC (The 
Cruise  Specialists) to 
share some thoughts.

When did you complete your ICCA Accreditation? 
I attended the Masters Conference on two occasions, 
2006 and again in 2010.
How has this helped grow your cruise sales?
After I completed my first Masters training in 2006, I 
realised we needed to seriously specialise in cruising so 
we set up a new business name, logo and website!
How do you promote your ICCA Accreditation? 
We promote our ICCA connection on business cards, our 
website and in all our advertising.
What advice would you offer other retail agents 
wanting to accelerate their cruise business? 
It’s a mind-set! You have to do the hard-yards. You have 
to complete the formal training of ICCA and you have to 
complete all the training available through Cruise 
Suppliers. You can then honestly advise prospective 
clients you are a true cruise specialist. Of course, you 
need passion and you can’t learn that!
What do you enjoy most about selling cruise holidays? 
It really is such an easy product to sell and when first-time 
cruisers come home and thank you for recommending a 
cruise to them, plus give you referrals, then book another 
cruise - it’s a pleasure!
How many cruises 
have you taken? 
I don’t really know, but 
it is quite a lot. I do 
know my first one was 
on the “Wanganella” to 
NZ in 1958!  

With Russia being Viking River Cruises’ heritage, the line 
offers an unforgettable way of experiencing the history and 
culture of a truly unique destination. 
This lucky group of agents pictured at the island village of 
Kizhi recently experienced a Viking River Cruises Water-
ways of the Czars journey. With extended stays in both St. 
Petersburg and Moscow combined with a 4-day cruise along 
the waterways that connect these grand cities, they got to see 
“The Real Russia” the Viking way. Highlights included visit-
ing the Red Square and the Kremlin in Moscow, home visits 
in rural Russia, strolling the halls of opulent palaces and the 
Hermitage along with experiencing a real Russian ballet. 
As Mary Kelly, Cruiseabout Turramarra put it “From Red 
Square and St. Basil’s…to the pretty towns of Uglich and 
Yaroslavl and the spectacular churches on Kizhi Island, and 
of course St. Petersburg…all wow and I have many wonder-
ful photos to look back on”. 
L to R: Peta Baldwinson, GO Holidays; Sheila Lyons, Air 
New Zealand Holidays; Rosie Preston, Cruiseabout Lane 
Cove; Shaun Abblitt, Cruiseabout Kew; Kevin Garwood, 
Escape Travel Camberwell; Brendan Coory, Stella Travel; 
Damian Clark, Cruiseabout Q Super Centre; Julieanne 
Deveraux, Cruiseabout Port Melbourne; Joanne Rea, 
Cruiseabout Caloundra; Lee-Anne Johns, The Cruise and 
Travel Broker; Fiona Boileau, Gunther & Turner Travel 
Associates; Mary Kelly, Cruiseabout Turramurra; Liz 
Sawers, Viking River Cruises Australia and Liana, Viking 
River Cruises Tour Director.
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“Jaw-dropping” Reflection Suite for next Celebrity ship 
With Celebrity Silhouette about to debut, 
attention is beginning to shift to the fifth 
Solstice class vessel, Celebrity Reflection, 
which sets sail in the Fall of 2012.
When she does, she’ll boast all the award-
winning attributes of Solstice Class plus en-
tirely new features, including a significantly 
expanded array of luxury suites.
In addition to the already announced Aqua-
Class Suites, Celebrity Reflection will feature 
the line’s first “Signature Suites,” and the 
jaw-dropping new “Reflection Suite.” 
Located in a card-key-accessed private area 
of the ship’s 14th deck, Celebrity Reflection’s 
five Signature Suites each offer a 441sq ft 
stateroom area and 118sq ft veranda, with 
floor-to-ceiling windows and veranda doors, 
all designed to maximise sea views. Signa-
ture Suites each can accommodate up to four 
guests, and will offer a 24/7 butler service.  
The area’s configuration means a family or 
group of up to 26 guests travelling together 
can enjoy a private, six-suite luxury vacation 
experience.
Nestled in the highly desirable corner location 
near Celebrity’s new Signature Suites, the 
1,636sq ft Reflection Suite will be the brand’s 
first two-bedroom suite, complete with a truly 
distinctive sea-view bathroom extending out 
over the edge of the ship, a veranda tub with 

soothing rain shower, and panoramic views 
from its wraparound 194sq ft veranda. The 
Reflection Suite can accommodate up to six 
guests.
The new Suites will feature the patented 
Reverie Dream Sleep System. The premium 
Reverie mattress allows guests, with the assis-
tance of their butler, to customise the softness 
of their bed.
Additionally, Reverie’s exclusive technology 
enables the iPod Touch, iPhones and iPads to 
act as a remote control for the Reverie Sleep 
System, allowing guests to easily operate 
massage features and adjust the elevation of 
the mattress. Guests can also remotely turn 
off or on appliances around the room using an 
iPad provided in each of the new suites.     
Celebrity Reflection will enter service 
12OCT12, on a nine-night European cruise 
from Amsterdam to Barcelona.

Greece to reform cabotage 
laws
Seatrade Insider reports that Greece’s 
cabotage laws are about to be reformed. 
The changes mean any cruise ship flying 
any flag would then be free to perform 
round-trip cruises of a minimum 48-hour 
journey out of any Greek port. 

Leanne Schou at 
Cruise Holidays says 
Oceania Cruises have 
taken out almost 30 
cruise industry awards 
in the 2010-11 year. 
Click here to see what 
they’ve won.

New beverage packages on Oceania Cruises 
Oceania Cruises will introduce two new 
beverage packages on voyages beginning in 
2012. Designed to offer guests added con-
venience and value, the new wine, beer and 
spirits beverage packages can be pre-booked 
or purchased onboard. 
House Wine and Beer, priced at $29.95 per 
guest, per day, includes house wine by the 
glass and beer with lunch and dinner in any 
dining venue or via room service. House wine 
options are from a selection of red and white 
wines that change daily.
The line’s second option, Open Bar, priced at 
$49.95 per guest, per day, includes beer and 
premium house wine by the glass and most 
beverages on the bar menu. Guests can also 

order spirits and beer through room service. 
Premium house wine options are from a 
selection of featured red and white wines that 
change daily.
 All Oceania Cruises guests will continue to 
enjoy unlimited soft drinks, bottled water, 
specialty coffees and teas on every sailing.
The new beverage package prices include 
gratuities and can also be purchased onboard 
at any time during the cruise, with prices 
prorated for the days remaining. Guests can 
upgrade packages during the sailing. The 
packages exclude mini-bar selections and 
Remy Martin Louis XIII cognac premium bar 
selections.

HOSPITALITY
Starwood takes stake in Design Hotels
Starwood Hotels & Resorts Worldwide, Inc 
has signed an agreement to acquire 49.8% of 
the shares of Design Hotels AG from Arabella 
Hospitality, one of Starwood’s longtime part-
ners in Germany. 
Berlin-based Design Hotels, a publicly traded 
company and provider of distribution, sales, 
marketing and consulting services for hotels 
boasts a portfolio of over 200 member hotels 
in 40 countries. Design Hotels’ hand-picked 
collection of hotels are independently owned, 
but united by a passion for thought-provoking 

design, aesthetic and service-driven experi-
ences.
Starwood will apparently not be involved in 
the day-to-day operations of Design Hotels, 
nor will Design Hotels participate in any of 
Starwood’s centralised delivery systems 
including reservations and Starwood 
Preferred Guest.
The transaction, which is subject to anti-
trust approval in Germany, is expected to 
close in Quarter One of 2012.

Spencer on Byron appointment
The Spencer on Byron Hotel in Takapuna, 
Auckland has announced the appointment of 
Paula Buchanan as Business Development 
Manager - MICE.
Paula has over 15 years’ experience in the 
tourism industry with roles at Mount Cook 

Seaplanes, operations 
manager at Great Sights, 
branch manager for 
Johnsons Coachlines and 
was most recently part of 
the organising team for 
the Rugby World Cup.
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INDUSTRY

Two new properties for Choice Hotels 
Choice Hotels has added two new properties 
- the Comfort Inn Kauri Court in Palmerston 
North and the Quality Hotel on Fenton in 
Rotorua - to their nationwide chain. 
Choice Hotels General Manager, Sales and 
Marketing, Aileen Cobern says the two new 
properties are a welcome addition to Choice 
Hotel’s portfolio in New Zealand.
“The new Quality Hotel in Rotorua rounds 
out our hotel offerings in the area nicely. It 

complements the Clarion Collection Wai Ora 
Lakeside Spa Resort and Comfort Inn and 
Suites Coachman to provide a hotel option for 
all budgets.
“We are also delighted to have added Com-
fort Inn Kauri Court in Palmerston North, as 
another property where our guests can now 
choose to stay, joining the Econo Lodge The 
Villas, which came onboard with Choice a 
couple of months ago.”

Make Me a Holiday
A new intention-based trip-planning web-
site has been launched in the UK. Make Me 
a Holiday connects travellers and agents 
through an online marketplace.
Intending travellers begin by giving Make Me 
a Holiday as much detail as they can about 
the trip they’d like to take, including any spe-
cial needs or preferences. Once their request 
is posted, interested travel agents can send 
quotes and messages through the site, which 
keeps travellers’ email addresses confidential. 

Users can then evaluate the bids they receive; 
once they find one they like, they proceed 
with booking directly through the chosen 
agent. Neither travellers nor agents currently 
pay to use Make Me a Holiday, but eventually 
agents may be charged a small subscription 
or commission-based fee, the company says. 
After they take their trip, travellers can leave 
agent reviews to share their experience with 
others.
www.makemeaholiday.co.uk

Kumuka Worldwide movie nights
Kumuka Worldwide has invited travel agents 
in Christchurch, Wellington and Auckland 
to an Information Evening and a screening 
of the movie We Bought a Zoo, starring Matt 
Damon and Scarlett Johansson.
Auckland 
Tuesday 13DEC at 6.45pm sharp 
Hoyts Sylvia Park - Cinema 4
Christchurch 
Wednesday 14DEC at 6.45pm sharp 
Hoyts Christchurch Northlands -Cinema 5 

Wellington 
Thursday 15DEC at 6.45pm sharp 
Reading Cinemas Courtenay -Cinema 9 
To RSVP visit www.kumuka.com/katie 
and go to ‘Movie Nights’. Tickets are for 
travel consultants and their companions. 
No food and beverages will be served. 
Please note: No-shows will be charged 
to your agency at $15pp.

NZ agents vote Expedia best
The world’s largest online travel company, 
Expedia.co.nz, has been voted the best Online 
Travel Company of the Year in the Travel 
Digest 2011 Industry Awards by the 
magazine’s readers. 

Nicolas Chu, Managing Director Expedia 
Australia and New Zealand, said: “To be 
acknowledged by the industry with such an 
award is a terrific accomplishment after only 
launching in New Zealand four years ago.”

Island Time Self Famil 
– 3 nights land only 
Fiji’s Plantation Island Resort has just 
completed a refurbishment of its rooms and 
restaurant and here’s your opportunity to try 
it out.
Two nights at Plantation Island 
One night at Raffles Gateway Hotel
Hosted Dinner at Lomani Island Resort
Hosted Lunch or Dinner at Raffles Gateway 
Hotel
Two optional paid for activities per person 
for free at Plantation Island 
Return Boat transfers to/from Plantation 
Island 
All for $269pp based on two adults sharing.  
Note:  Airfares are not included. 
www.tats.co.nz 

TATS Industry Specials

Element Escapes 
– Kent St Queenstown
Luxury self-contained Queenstown accom-
modation. 
Normally $595 per room per night  -  TATS 
Rate is just $240 per night for a Deluxe two-
bedroom Apartment based on 1-4 pax sharing. 
Valid for travel to 31MAR12
Eligibility:  All Industry + Friends & Family. 
Friends & Family do NOT have to travel with 
the industry employee
See www.tats.co.nz for full details.

Museum Art Hotel, Wellington
Opposite Te Papa and the waterfront, this 
stunning hotel is included in Yahoo’s list of 
ten of the best hotels with magnificent art-
work in the world.
$170 incl GST per room per night for either a 
Premier Studio or Twin Studio Apartment. 
Price is based on share twin/double occu-
pancy. 
Valid for travel from 15DEC11 to 15JAN12
Eligibility:  All Industry 

Heritage & Citylife Hotels 
Heritage Auckland, Citylife Auckland  
-  Superior Room $155 per night. 
Upgrade to a Suite for an additional $22pn. 
Heritage Queenstown & 
Heritage Hanmer Springs 
-  Superior Room $155 per night. 
CityLife Wellington  
-  Studio Room - $166 per night. 
Upgrade to a Suite for an additional $22pn. 
All prices are per room per night based on 
share /twin double occupancy and include 
GST and complimentary parking. 
Valid for travel 09DEC11-22JAN12 
– some closeouts may apply.
Eligibility:  All Industry 
See www.tats.co.nz for full details.  
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Explore NZ Christmas Party
Explore NZ and Gray Line hosted another 
legendary Christmas Party this week at 
the Explore NZ Base. The historic shed 
at Auckland’s Viaduct Harbour had been 
transformed into a 70s disco, complete 
with a ‘Fever’ dancefloor, with guest 
sporting Afro wigs, big sunnies, flares, 
platform shoes and other tragic gear.
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In the next Stocklink
Travelbag Envelope

Driveaway Holidays Worldwide Car & 
Motorhome Rentals 2012/13 
Water World 
Wet ‘n’ Wild 
Warner Brothers Movie World 
Seaworld Gold Coast 
Mitchell Corp Accommodation Report 
Issue 12 Nov 2011 
Omaka Aviation Heritage Centre 
Noosa The Guide 15th Edition 
Pegasus Rental Cars Calendar 2012 
Ancient Kingdoms Hols Earlybird 
Offers Version 2 2012 
Innovative Travel Earlybird Offers & 
Special Deals 2012 
Gray Line NZ Sightseeing Tours 2012

Stamford Plaza Auckland 
$155 per room per night based on share twin/
double occupancy in a Superior Room. 
Includes GST + Full Buffet Breakfast for two.
Valid for travel :  01-31DEC11
Eligibility:  All Industry + Friends & Family. 
Friends & Family do NOT have to travel with 
the industry employee. 
See www.tats.co.nz for full details. 

Pacific Resorts Rarotonga 
and Aitutaki – Agents Deal
Book your clients for a stay of 7 nights before 
31JAN12 for travel to 31MAR12 and you 
qualify for the following rates : 
Pacific Resort Rarotonga -  $95 per room per 
night 
Pacific Resort Rarotonga - $195 per room per 
night 
See www.tats.co.nz for full details. 

Pacific Resorts Rarotonga 
and Aitutaki -  All Industry 
+ Friends & Family Deal 
Pacific Resort Rarotonga 
- $250 per room per night
Pacific Resort Aitutaki 
- $495 per room per night 
Valid for sales to 31JAN12 and valid for 
travel 01DEC11-15JUN12
** Friends and Family do NOT have to travel 
with the industry employee **
See www.tats.co.nz  for full details 

Auckland’s Waitakere Estate joins Heritage Boutique Collection
Heritage Hotel Management has announced 
that Auckland’s Waitakere Estate has 
joined its Heritage Boutique Collection 
(HBC). It joins a group of properties that 
include Waterfront Suites Bay of Islands, 
Sea Spray Suites Bay of Islands, Tuscany 
Villas Rotorua and Akaroa Cottages on 
Banks Peninsula.
“Auckland’s Waitakere Estate is a perfect
fit for HBC as we aim to make every 
guest feel like ‘someone special’ visiting 
‘somewhere special,’” says Ronnie Ron-
alde, general manager Heritage Boutique 
Collection. “All our exclusive properties 
must meet strict criteria to join the ‘invita-
tion only’ Heritage Boutique Collection.”
Waitakere Estate is located on Scenic 

Drive at the gateway to the Waitakere Rang-
es Regional Park and the West Coast surf 
beaches, and is just 30 minutes drive west 
of Auckland’s CBD. It has 14 refurbished 
guest rooms, three garden apartments and a 
private two-bedroom villa, all set amongst 
29 hectares of gardens and native bush. 
Conference and wedding parties for up to 70 
people can be catered for in three banquet 
rooms, plus, the estate has its own private 
wedding chapel.
Other facilities include an award winning 
restaurant, a swimming pool, sauna, squash 
court, petanque and croquet lawn, private 
bush walks; stunning views of Auckland 
city, and even a helicopter landing site.
www.heritageboutique.co.nz

More TATS 
Industry Specials
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