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Tourism Western Australia invites you  
to join the launch of their new online  
training programme. Join us and enjoy 
an evening of information, quizes, music 
and prizes, along with some fine WA wine.

Where: Generator, Level 1,  
  28 Customs St,  
  Britomart, Auckland

When:  Monday 12th December   
  5pm – 7pm.

RSVP:  louise.frend@westernaustralia.com 
  by 8th December as places are limited!

Palaces & Wildlife  
of India
small group hosted tour

20 days, 1 Apr 2012 from $7,780 pp

Click here

Tel: (09) 360 7311 or 0800 11 73 11

includes flights

Guaranteed Departure

Book direct 
commissionable 

Motels, Motor Lodges and Motor Inns 

www.motelsinnz.co.nz
Travel Recruitment Specialist

Specialist Recruiter to the Travel Industry for 13 years

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

You Name It - 
We’ve Got It!

CLICK 
HERE

Kick off 2012 
with an exciting new role!Massive tourism plans 

for Great Ocean Road
The Warrnambool Standard reports that eight massive projects valued 
at A$480 million have been given the priority stamp in a report that 
aims to boost tourism along Victoria’s scenic Great Ocean Road.
Number one on the list is a $100 million interpretive centre at the 
Loch Ard Gorge, including a shared bicycle and walking trail that 
would extend along the coast from the 12 Apostles to the Bay of 
Islands and inland to Timboon.
Other projects include a $54 million boost for nature-based tourism at 
Lake Condah, a $35 million international resort at Port Campbell and 
improvements to the Great Ocean Road and the Princes Highway.
The Great Ocean Road World Class Tourism Investment Study, 
released on the weekend, finds the eight projects could deliver $1.1 
billion in short-term economic benefits and more than 700 jobs during 
construction.
After completion, they could provide nearly 1900 jobs and $700m to 
the regional economy.
Federal Tourism Minister Martin Ferguson said new tourism infra-
structure, attractions and accommodation would ensure Australia 
“remains a compelling destination” but warned projects must be 
based on a cost-benefit analysis.                              .... Cont. p4
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NEW ZEALAND
Christchurch hotel progress
Three central city hotels are set to re-open in 
Christchurch in the first half of 2012, start-
ing in March with the 171-room Rendezvous 
Hotel Christchurch 
(formerly known as The 
Marque). The Hotel 
Council says a further 
four hotels will open in 
the latter half of 2012 or 
early 2013.
This should see the 
city with around 2,000 
newly refurbished hotel rooms operating by 
early 2013. Construction is underway on The 
Latimer Hotel, an entirely new 137-room 
property on the same site in Latimer Square, 
and due for completion in the first half of next 
year.
The environmentally-friendly hotel will 
focus on providing the latest technology and 
design features, coupled with excellence 
service to provide “five star facilities at four 
star prices”. Drawcards will include an a la 
carte restaurant with a dining area on terraces 

overlooking Latimer Square, and a 390sqm 
Canterbury Room capable of being divided 
into eight functions rooms of various sizes.

Work has begun 
on a new four-
storey Eco wing 
at the Copthorne 
Hotel Commodore 
Christchurch Air-
port, due to be com-
pleted in late 2012. 
Its new rooms will 

all offer Southern Alps views.
The energy efficient building will incorporate 
another glass lift that will service the upstairs 
conference rooms. Two new suites feature 
separate lounge areas, and all rooms.
The Copthorne Hotel Commodore has just 
added a new casual meeting area, the Discov-
ery Lounge. It features a 50-inch HD plasma 
screen with Skype camera for private web 
conferences, and a surround sound system 
and wireless internet access making it an ideal 
place to meet and entertain. 

The Latimer Hotel

West Coast Shuttle back in Christchurch CBD
Since the February Christchurch earthquake, 
West Coast Shuttle has operated to and from 
Riccarton Mall as well as Christchurch 
International Airport. Cedric Trounson reports 
that, with the inner city slowly being reopened
 with the Containerised Shopping Complex 
and the new Temporary Bus Exchange, the 
shuttle service to Greymouth has now begun 

operating from the Tuam Street bus stop 
by the hospital car park, opposite the Bus 
Exchange. The West Coast Shuttle departs 
there at 2.15pm, calling at Riccarton Mall at 
2.30pm and at the Red Bus lane outside the 
CHC international terminal at 3pm.  
Details are at www.westcoastshuttle.co.nz 

Restoration award for Otahuna Lodge
The owners of Otahuna Lodge, near 
Christchurch, have been honoured for 
their commitment to maintaining one of 
the Canterbury’s most treasured heritage 
buildings.
Hall Cannon and Miles Refo, Americans 
who fell in love with the historic lodge 
several years ago and who have invested 
millions in restoring it to its former glory, 
have been awarded the Christchurch Civic 

Trust’s 2011 Supreme Award for the 
restoration work they have done and for 
their ongoing contribution to Canterbury’s 
built heritage.
Otahuna Lodge, which was built in 1895, 
suffered damage in both the September 
and February quakes but the owners 
were determined to repair it as quickly 
as possible and the lodge has now been 
restored to its former glory.

SKYCITY Auckland is building 
on the success of its Federal 
Street bar and restaurant 
precinct, by decking the 
street, which runs between 
the SKYCITY Hotel & Casino 
and the SKYCITY Grand Hotel, 
with 30,000 Christmas lights.
The big light-up took place 
on Wednesday night with 
broadcaster Paul Henry doing 
the honours, and members 
from the successful SKYCITY 
Breakers, The Blues and the 
Vodafone Warriors also there.
At the same time the Sky 
Tower lit up in its Christmas 
colours – a green stem, a 
red top and a sparkle over 
the top of the actual tower 
mimicking a star at the top of 
a Christmas tree.
Santa is ensconced 220m up 
in his magical Sky Tower 
Grotto on the Sky Deck and 
kids 6-15 years get Total 
Tower admission free when 
accompanied by a full paying 
adult (one child per adult).
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‘Where can I camp?’ 
campaign 
Visitors travelling in cheap, privately owned 
vehicles will be targeted with information 
on how to camp responsibly this summer.
Most rental vehicle companies now actively 
recommend their clients stay in holiday 
parks, Department of Conservation (DoC) 
camping grounds or other designated 
camping areas. 
But the New Zealand Responsible Camping 
Forum wants to ensure travellers who buy 
cheap cars or vans to drive around the coun-
try are also aware of the behaviour expected 
of them. So responsible camping information 
has been placed in car yards, internet forums 
and backpacker notice boards, as many of 
these vehicles are traded through the back-
packer community.
For the second consecutive summer, the 
Forum is working with the Interislander 
and Bluebridge ferry companies which are 
handing out responsible camping brochures 
to campers crossing Cook Strait.
“Many of the visitors here for Rugby World 
Cup enjoyed camping while they were in 
New Zealand and received great welcomes 
from the communities they visited. We 
want to ensure that campers continue to 
be welcomed this summer and have great 
experiences on their travels,” says TIA 
advocacy manager Geoff Ensor, who chairs 
the Forum.
The Forum is behind the ‘Where can I 
camp?’ campaign which provides camping 
information to travellers hiring campervans 
or wanting to camp in New Zealand. It has 
also developed the www.camping.org.nz 
website, which gets around 60,000 hits per 
year.

Dinosaur coming to life in West Auckland
A massive dinosaur is coming to life in a West 
Auckland studio and will soon be trucked 
south to become a focal point of Rainbow 
Springs’ new water ride.
The 3.5m high and 7m long computer mod-
elled dinosaur has taken 5 staff at Mainreactor 
in Henderson 6 weeks to bring to life, and 
will be helicoptered into place at its new 
Rotorua home in a couple of weeks. 
Mainreactor specialises in props, prosthetics 
and models, with movie and TV work includ-
ing Narnia and Spartacus.  
They are also creating a life size moa, Haast 

eagle, kiwi, rat and stoat, as well as two large 
trees that will become part of the Big Splash.
Rainbow Springs’ Project Director Stewart 
Brown says, “Without giving too much away, 
the dinosaur is going to provide a few thrills 
for the riders along the way.”
“The Haast eagle’s dramatic attack on the 
moa during the ride shows the power and 
strength of New Zealand’s now extinct mas-
sive native eagle, which is believed to have 
attacked its prey at up to 80 kilometres an 
hour. It will be very dramatic,” Mr Brown 
says.

Fish rising at 
Owen River Lodge
Felix Borenstein at Owen River Lodge 
near Murchison reports sensational fish-
ing 8 weeks into this season.
In his latest newsletter, he says Australian
fly fishing author and editor of the Fly 
Fisher magazine, Philip Weigall stayed 
there a couple weeks ago. The pair fished 
hard in all weather conditions and landed 
33 brown trout in three days.
The lodge has also been receiving fresh 
accolades, including a 2011 Fodor’s Choice 
Award from the US-based guidebook.
Pictured here are Tom and Joe, two fishing 
mates from Melbourne staying at Owen River 
Lodge for the fourth time for some early 
season fishing. “You can see why they keep 

coming back,” says Borenstein.
“Our forward bookings indicate we are going 
to have our best season ever. However, it is 
not too late to book as we still have reason-
able availability spread through the season,” 
he adds.   www.owenriverlodge.co.nz 

Plans for a $14 million expansion of Christchurch’s Air 
Force Museum, including a massive aircraft display 
gallery, have been announced.  The museum plans to 
expand its Wigram base with a 4200sqm aircraft display 
gallery, with construction expected to take a year.

Innovation award for i-SITE
A vision to radically transform the customer 
experience in New Plymouth’s i-SITE has 
led to a national innovation award for New 
Plymouth District Council.
The interactive conversation tables at the 
visitor information facility at Puke Ariki, 
which allow visitors to personalise their 
searches for accommodation, cafes, bars and 
restaurants, activities and events and other 
services, won them the ALGIM Innovation 
Award for 2011.
The tables have proved to be extremely 
popular with both staff and customers. They 
utilise Google Maps with layers of informa-
tion displayed according to the user’s inter-
ests, share information with the website and 
use a common administration system that up-
dates information on the tables and website.
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AUSTRALIAWotif.co.nz partners 
with Tourism Wellington
Accommodation website Wotif.co.nz 
has partnered with Positively Tourism 
Wellington and the Classic NZ Wine 
Trail to increase tourism during the 
summer months in popular wine and 
food regions.
General Manager Wotif Brands Meg-
an Magill said the campaign would 
run until 05DEC.
“We’ve got a wide range of hotels, 
motels, and lodges participating with 
rooms from as little as $84 per night, 
so there’s a deal for every type of 
gourmet getaway,” Ms Magill said.
“We’ve also given two lucky people 
the chance to win a six-night Welling-
ton, Marlborough and Hawkes Bay 
food and wine getaway, so they can 
experience it first hand,” she said.

Christchurch bids for 
2015 FIFA U-20 hosting 
Christchurch is back in the business 
of hosting major events, and will next 
week make a bid to act as a host city 
for the FIFA U-20 Football World Cup 
2015.
New Zealand has been confirmed as 
the host nation for the big interna-
tional event for 2015, which is FIFA’s 
second-largest event internationally, 
behind the Men’s World Cup. Held 
every two years, it is broadcast to over 
200 countries, and has a worldwide 
audience of nearly 470 million view-
ers.
Host cities will be announced mid-
2012.

Massive tourism plans for Great 
Ocean Road    ... Cont from p1
Shipwreck Coast Tourism executive officer Carole 
Reid described the report, a joint initiative of federal 
and state governments and the local tourism industry, 
as a “very exciting document” that had been needed 
for a “long, long time”.
Victoria Tourism Minister Louise Asher said there 
were big opportunities for investment from the fast-
growing Chinese market.
“Opportunities for the Great Ocean Road include 
eco-tourism such as walking trails and five-star 
wilderness lodges, as well as improved visitor infor-
mation,” she said.
The study targets high-yield international visitors, 
referring to them as “experience-seekers”.
It says the Great Ocean Road region attracts between 
6.5 and 7.5 million visitors each year. However, 
forecasts show this will grow by another 2.4 million 
people by 2030, requiring an extra 3440 guest rooms.
The study suggests there is an opportunity to intro-
duce water-based viewing of the 12 Apostles, depart-
ing from Port Campbell.
It suggests a range of new accommodation to fill the 
gaps including four resorts, 90 farm stays, five back-
packer hostels, five caravan/tourist parks, 12 hotels/
motels, 50 guest houses and self-contained accom-
modation.
The study also highlights the need for improved 
transport links and calls for improvements to the 
Great Ocean Road surface and facilities such as a 
dual carriageway, passing bays and rest areas to 
increase capacity. It says more train services between 
Melbourne and Warrnambool and improved public 
bus transport along the coastal route are necessary to 
meet existing and future demand.
It also says there is a need for airports at Warrnam-
bool and Avalon to be upgraded.

Club Med Lindeman ‘does not fit’
Club Med Lindeman Island is to close at the 
end of January as it does not fit Club Med’s 
international strategy to elevate their brand 
and product offering worldwide to the 4 to 5 
Trident category.
They say the decision follows an exhaustive 
and thorough investigation of options around 
the resort and most importantly identifying 
what New Zealand and Australian customers 
are looking for in an all-inclusive holiday. 
General Manager Club Med Australia & New 
Zealand, Quentin Briard says “....whilst Lin-
deman has been a firm favourite of Aussies 
and Kiwis for many years, its 3 Trident status 
did not reflect the elevated expectations of 
Club Med’s customers.”   
Mr Briard confirmed they intended to actively 
seek out a new location for Club Med in 

Australasia. 
New Zealand manager Kaarin Gaukrodger is 
assuring trade and customers that the remain-
ing two months would be a very special time 
for Lindeman Island staff and guests, with 
“some extra special family activities planned 
over this period.”
Ms Gaukrodger says the New Zealand market 
for Club Med South East Asia resorts has 
grown 53% in the past 6 months. The newly 
refurbished 4 Trident Club Med Bali on Nusa 
Dua has enjoyed 186% growth from New 
Zealand with resorts in Bintan Island and 
Cherating Beach reporting 20% and 40% 
growth respectively. Recently New Zealand 
was the first Australasia office to book a 
luxury villa for a two-week family holiday at 
the exclusive Club Med Albion in Mauritius. 

Deluxe Sydney
As part of Destination NSW’s marketing 
activities to promote “Summer in Sydney”, 
the STO has produced a 42-page publication 
called Deluxe Sydney in partnership with 
News Limited to 
target luxury 
travellers and 
features the very 
best in bars, dining, 
fashion, outdoor 
lifestyle and events 
including seven 
pages dedicated to 
the Sydney 
Festival.
News Limited is promoting the magazine on 
its websites. To view a copy click here.

Dreamworld welcomes 
DreamWorks this summer
This summer, Dreamworld celebrates its 30th 
birthday and welcomes entertainment brand 
DreamWorks Animation.  A host of characters 
will feature in the new Holiday Shrektacular 
show 19DEC-27JAN including Shrek, Puss in 
Boots, Po from Kung Fu Panda, and many of 
the characters from Madagascar.
Guests can catch daily shows and have their 
photo taken with their favourite characters.
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Deal of the Week DOWNLOAD HERE

SOUTH PACIFIC
WESTERN AUSTRALIA 
HOLIDAY SPECIALISTS 
RECRUITS NZ AGENTS!

Tourism Western Australia invites you  
to join the launch of their new online  
training programme. Join us and enjoy 
an evening of information, quizes, music 
and prizes, along with some fine WA wine.

Where: Generator, Level 1,  
  28 Customs St,  
  Britomart, Auckland

When:  Monday 12th December   
  5pm – 7pm.

RSVP:  louise.frend@westernaustralia.com 
  by 8th December as places are limited!

Broome big winner at WA Tourism Awards
Broome featured big-time in this year’s West-
ern Australian Tourism Awards. 
Eco Beach Broome took out four awards – 
Unique Accommodation, the Qantas Award 
for Sustainability, Eco-tourism and the 
supreme honour 
for 2011, the Sir 
David Brand 
Award for 
Tourism. The 
property fea-
tures stunning 
villas and beach 
houses, luxury safari style tents, an infinity 
pool and an oceanfront restaurant and bar. 
Pinctada Cable Beach Spa Resort won the 
Luxury Accommodation category for the 

second successive year and its owner 
Marilynne Paspaley took Gold in the Major 
Festivals & Events category for the 2011 
Broome Beach Polo event. 
Pinctada Kimberley Grande, her homestead 

style resort in 
Kununurra, 
was honoured 
with Bronze 
in the Deluxe 
Accommoda-
tion category.
Other Broome 

award winners included Cable Beach Club 
Resort & Spa, the Habitat Resort, Matso’s 
Broome Brewery, Broome Helicopters and 
The Sandalwood Gallery.

Sunsail Christmas Special
Sunsail in the Whitsundays, which has just 
been voted the Best Cruise or Yachting 
Experience in Australia at the Australian 
Traveller 2011 Reader’s Choice Awards, has 
released a 35% discount Christmas Special 
for travel through to the end of MAR12 
including the Xmas/New Year period. This 
equates to A$46pp/night on a 5-day charter 
sailing its Sunsail Oceanis 323.  Those that 
don’t wish to Bareboat (or skipper them-
selves), can hire a Skipper for an 
extra A$315 per day. www.sunsail.com.au.

Sydney to be Scoot’s 
first destination
NSW Premier Barry O’Farrell yesterday 
announced Singapore-based low cost carrier 
Scoot has chosen Sydney for its first interna-
tional route– injecting about A$150 million a 
year to the NSW economy.
Mr O’Farrell said Scoot would fly daily be-
tween Singapore and Sydney from mid-2012, 
offering 400 airline seats a day into NSW 
from Asia.
NSW Minister for Tourism George Souris 
said Scoot chose Sydney ahead of strong 
competition from Victoria and Queensland.
Destination NSW CEO, Sandra Chipchase, 
said a number of innovative marketing plans 
will be developed to increase visitation from 
some of NSW’s key international markets and 
help achieve the STO’s 2020 target of doubling 
overnight visitor expenditure. 
“Destination NSW in conjunction with 
Sydney Airport, Tourism Australia and Scoot 
will be investing in a two-year marketing and 
promotion plan for the airline’s new Sydney 
route,” she added.

Fiji widens tourist tax net
The Fiji Islands Hotel and Tourism Association 
has hailed the Bainimarama government’s 
move to change the 5% hotel turnover tax 
(HTT) to a 5% service turnover tax (STT).
According to the Fiji Times Online, the new 
tax widens the net to cover all services and 
businesses that benefit from tourism, including 
rental car operators; inbound tour operators; 
events management operators; recreation; 
entertainment and cinema operators; bars and 
nightclubs; restaurants, bistros or coffee shops 
with an annual gross turnover of $1.5m and 
above; all water sports, underwater activities, 
skydiving, hot-air balloon rides, river safaris, 
aircraft charter or hire including helicopters, 
with an annual gross turnover in excess of 
$300,000; and home stay operators.
FIHTA chief executive officer Michael Wong 
says the association proposed the change 
because they believed a potential increase in 
the hotel tax to almost 12% would have had a 
negative effect on the whole industry.
“This change is a positive move where all 
services and business that benefit from the 
tourism industry will contribute to government 
revenue and poten-
tially to future tourism 
marketing funds,” 
Mr Wong said in a 
statement.
He said it was also 
expected that the new 
STT would bring in 
$57 million in 2012.

http://www.aimholidays.co.nz/files/deal_week/sydney%20sojourn%2025%20november%20to%2028%20november%202011.pdf


TATS New Caledonia self- famil reports – Part 3
With almost all of the 
New Caledonia Unleashed 
Self-Famil participants 
having now travelled, a 
new wave of feedback 
reports has rolled in, with 
the latest stream of agents 
this time commenting on 
the shopping available. 
A comprehensive report 
by Julie Pepper of Travel 
Options United Travel 
Whitianga mentions the 
“cheap sarongs and sun-
frocks” at Noumea daily 
market, also the city’s 
Latin Quarter “if you are 
looking to buy French 
fashion.” Julie, as many 
others have before her, 
also noted that the super-

accessible the island is, 
the snorkelling offering
“heaps of sea life to 
view.”
Wendy Smith from Mc-
Intosh Travel Whakatane 
decided on something a 
little different - a heli-
copter ride over the reef 
and lagoon, which she 
booked through the tour 
desk at Le Meridien. “We 
had such an amazing trip, 
and would highly recom-
mend this to others,” she 
said. “We viewed a ship-
wreck, surfers right out 
on the reef, divers, huge 
turtles, and stingrays and 
a dugong playing in the 
water. The pilot was very 

markets are a “must-visit with a lot of French 
products on sale, pre-made take-home food 
options to take back to the hotel and reheat, 
also lots of tinned and sealed food products 
that you can take 
back to NZ.”  
Tracey Edgecombe 
of House of Travel 
New Plymouth 
commented on the 
daily markets as 
having a “great lo-
cal feel and cheap 
seafood.”  On the 
activities front, Duck Island scored high once 
again - “less than 5 minutes’ water taxi ride 
and awesome snorkelling”, said Tracey. Other 
agents commented on how easily and cheaply 

fluent in English and gave a great commen-
tary. Just the best experience.” 
The TATS New Caledonia Unleashed Self-
Famil programme is in conjunction with 

Aircalin, Arc En 
Ciel Voyages,
Le Meridien 
Noumea, Tera 
Hotels’ Royal 
Tera and Ramada 
Plaza Noumea. 
One final report 
will be published 

soon, and it will name the winner of the 
‘best report’, who will receive from TATS a 
champagne breakfast for their office. The best 
photo taken by an agent will also be turned 
into a canvas for their office wall. 

Photos of Anse Vata Jetty and beach were taken by Tracey Edgecombe of HOT New Plymouth.

Plantation all inclusive 
group specials
Plantation Island Resort has released all-
inclusive specials that make budgeting easier 
for conferences, wedding groups or family 
reunions.  From NZ$193* per person per 
night twin share, guests receive accommoda-
tion in a run of house room, American buffet 
breakfast, buffet lunch and theme buffet 
dinner daily.  
Book a minimum of five rooms and receive a 
private BBQ beach party one night plus fun 
activities like a “ScAdventure” hunt around 
the island, Beach Olympics, Crazy Cocktails 
competition or the newest activity Plantation 
Masterchef.
Conference groups can make use of Plant-
ation’s new conference centre, with 8 versatile 
function rooms accommodating meetings 
from 10-350 people.  
Special must be booked by 31MAR12 and is 
valid for travel 15JAN-15MAY12, 15OCT-
24DEC12 and 10JAN-31MAR13.  A surcharge 
applies for travel outside this time. Minimum 
number of rooms and a minimum length of 
stay may apply. 
For details on email Raumati Wikaire 
marketingnz@plantationisland.com.
*Note pricing is in Fiji dollars and conversion into 
NZD is approximate and subject to change at time of 
booking.

Air Pacific’s CCC cruise fare
Air Pacific has released a special cruise fare 
(first time ever) for sales in conjunction 
with Captain Cook Cruises 3, 4 and 7-night 
Yasawa Island and Northern Fiji cruises. 
It offers substantial savings on the regular 
Fiji fares, and the fly/cruise packages with 
all meals and activities included on Captain 
Cook’s Reef Endeavour, represent exceptional 
value for couples or families.
“Since its release we have had unprecedented 
enquiries for these great value fly/cruise 
packages, not only FIT, but also groups,” says 
Anne Radonich, NZ sales manager – Captain 
Cook Cruises.
Click here for a copy of the brochure or order 
a hard copy now from Brochurenet.
For more info call Cruise World 0800 500 
732 (outside Auckland) or 09 917 4440.

Fiji cracks record 
with AUG arrivals 
Outgoing Tourism Fiji CEO Josefa Tuamoto 
said he is confident Fiji is well on the way 
to surpassing a 660,000 visitor arrivals 
target set in January this year.
Mr Tuamoto’s comments follow release of 
Fiji Bureau of Statistics results which show 
the destination attracting 66,000 interna-
tional visitors in August (TM 25NOV) – in 
the process establishing an August record.
Speaking from the national tourist office’s 
headquarters in Nadi, Mr Tuamoto said, 
based on the August result and indications 
of some very healthy forward booking 
patterns received from the local tourism 
industry, it was highly likely the end of 
year visitor arrival tally would be closer to 
680,000.
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Big win for the yacht-less Yacht Club

The ‘yacht-less’ Niue Yacht Club has been 
awarded the prestigious 2011 Cruising 
Station of the Year Award by the Seven Seas 
Cruising Association (SSCA).
The Niue Yacht Club beat over 100 inter-
national cruising stations to take out the 
award for its efforts in making Niue such a 
safe and enjoyable  stop for cruisers and for 
setting an excellent example of what can 
be done by Cruising Stations to aid SSCA 

members and the world cruising community.
The Niue Yacht Club is a not for profit 
organisation run by a very small group of 
volunteers including retired New Zealand 
school principal Keith Vial as Commodore. 
Affectionately referred to as ‘The Biggest 
Little Yacht Club in the World’, the club 
is the only one in the world which has no 
yachts, and nobody on the management 
committee has ever sailed. 

New Caledonia Tourism 
resource packs for schools
New Caledonia Tourism NZ is alerting Group 
Consultants that it has resource packs avail-
able to teachers who are looking at taking a 
school group to New Caledonia. 
Virginia Hales says the information packs 
consist of: 
..  2x A3 promotional destination posters for 
posting in common areas within schools
..  A profile sheet on the New Caledonia Tour-
ism office in NZ and how they can help with 
school groups
..  A ‘top 10’ list of activities in New Caledo-
nia for school groups 
..  A New Caledonia Visitor Map 
The packs are free of charge, and all consult-
ants need to do is email their postal address 
details to info@newcaledonia.co.nz with the 
words ‘SCHOOL PACK PLEASE’ in the 
subject line to receive their pack. 

Aggie Greys Resort special 
extended
Aggie Greys Lagoon Beach Resort & Spa, 
Samoa has extended sales of its super hot 
re-opening special for sales through to 
28FEB12. This deal offers a reduced rate on 
the Deluxe Ocean View Rooms and can be 
used in combination with a Stay 5 /Pay 4 or 
Stay 7 / Pay 5. It also includes daily buffet 
breakfast, return airport transfers, compli-
mentary use of non motorised water sports 
and kids under 12yrs stay, play and eat free. 
Travel to 31MAR12. Valid in the NZ market.

Shipwreck Hut among world’s best beach bars 
Shipwreck Hut, a popular beachside bar on 
Rarotonga’s Betela Beach, has been named 
one of the top three beach bars in the world in 
a recent article by CNN.
Owned by Jim Bruce from Hawaii and his 
Kiwi partner Jan, the beach bar is one of the 
fifty named in the article.  Shipwreck Hut 
was placed third behind Baba Nest in Phuket, 
Thailand and Dune Preserve Beach Bar in 
Anguilla, British West Indies.
CNN writer Anthea Gerrie describes Ship-
wreck Hut as ‘the bar you dream of owning
when you retire’.  Jim’s combination of 
swinging beachfront hammocks, delicious 
cocktails (including Jim’s famous Opu Ra 
Magic cocktail) served in Best Foods mayo 
jars, outstanding seafood barbeques and the 

spectacular Rarotongan 
sunsets have captured the 
heart of many visitors to 
the Cook Islands. 
Jim estimates 75% of 
visitors to his bar are New 
Zealanders. 
“The Kiwis are great,” Jim 
says. “They know how to 
have fun and most of all 
they know how to relax.”
Jim visited the Cooks for 
the first time in 1989 and 
returned ten years later 
to open his bar and 12-
unit Aro’a Beachside Inn.  
www.aroabeach.com    

ASIA
Sri Lankan visas go online
The Sri Lankan Government recently an-
nounced the introduction of an Electronic 
Travel Authorisation (ETA) which will be 
effective for travel from 01JAN12. 
The ETA / Visas can be processed online 
directly by clients or through a third party.  
The visa fees for entry into Sri Lanka have 
been reduced, with Australian and New 
Zealand citizens now paying US$20.  
Visitors from SAARC countries (India, 
Pakistan, Bangladesh, Nepal, Maldives, Bhu-
tan and Afghanistan) will pay US$10, with 
visitors from all other countries at US$20. 
Children under 12 years and transit passengers 
of up to 48 hours are free of charge.
There will be a transition period whereby 
visas can still be obtained for an additional 
fee on arrival at Colombo International 
Airport for the first few months following the 
introduction of the new system.
To obtain visa’s online go to www.eta.gov.lk
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Cruising the Brahmaputra
The river cruiser MV Mahabaahu is about to 
begin cruising to the newest of India’s tour-
ism frontiers, the “peerless” state of Assam, 
gateway to the exotic North Eastern States. 
Plying the legendary Brahmaputra River from 
Guwahati to Nimati, the cruise offers a one-
week itinerary, giving people a unique oppor-
tunity to explore Assam from the high level of 
comfort afforded by a cruise experience.
Sanjay Basu at Far Horizon Tours in India 
reports that MV Mahabaahu left the shipyard 
in Kolkata last Sunday morning on owner’s 
trials, during which time it was put through its 
paces on the Ganges for almost three hours.
The ship came through with flying colours, 
giving good speed, stability and nearly no 
noise and vibrations, says Sanjay, who adds 
that final paintwork and fit out is almost 
complete.
Following further trails MV Mahabaahu will 
then cruise up to Guwahati, taking up to 15 

days going from the river Ganga to the river 
Brahmaputra, while passing through Bangla-
desh. Navigating the estuary in the mangroves 
of the Sunderbans, at the mouth of the north-
ern Bay of Bengal will be her maiden journey. 
Far Horizon’s Assam expedition cruises will 
feature an on board naturalist who will ac-
company guests on shore expeditions to the 
Kaziranga National Park. Itinerary highlights 
include Kamakhya Tantra Temple / Kaziranga 
National Park / Boat Safari / Bird Watching / 
Bihu Dancers / Wild Mahaseer Tea Plantation 
/ Majuli Island / Ancient Monasteries / Mish-
ing Tribal Village visits/ Sibsagar. 
The MV Mahabaahu has 26 cabins. Two 
suites with private balconies and 9 Superior 
cabins are located on the first deck while 12 
more Superior Cabins without balcony are 
situated on the second deck. Three standard 
cabins on the lower deck offer easy access to 
the Spa and Jacuzzi also located there.

Intrepid resumes Thailand trips
Intrepid Thailand trips are back to normal post flooding. Amid rising waters, the 
operator’s on-the-ground operations team made changes to or cancelled more 
than 60 trips, impacting over 500 passengers. They did so under extremely 
difficult circumstances as the flooding left many of Intrepid staff members 
homeless and caused Intrepid to relocate its office out of the centre of Bangkok. 

Beautiful Thailand campaign
With Thailand’s flood waters receding, the 
Tourism Authority of Thailand (TAT) has 
launched the “Beautiful Thailand” recovery 
campaign to make travellers and tour operators 
worldwide aware that Thailand’s tourism 
sector is open for business.
Although the flood mainly affected provinces 
in the Central Region, it had minor impact 
on tourist attractions throughout Thailand. 
Popular destinations were not affected and 
central Bangkok also remained dry, as did   
Suvarnabhumi Airport. The World Heritage 
Site in Ayutthaya, the most notable tourist 
attraction to be flooded, is undergoing restora-
tion but is fully accessible. It has already seen 
an increase in the number of foreign visitors.
TAT Governor Suraphon Svetasreni says 
“The TAT is confident that from the year-end 
holiday period until March 2012, the second 
half of the high season, the tourism sector will 
have recovered. In the past, the Thai tourism 
sector has come back quickly when faced 
with similar situations. This clearly shows 
travellers’ preference for and loyalty to the 
Thailand brand,” he said.
The “Beautiful Thailand” communications 
and marketing campaign involves a mega 
famil during December that will bring over 
300 travel media from overseas to see for 
themselves that most of Thailand’s tourism 
attractions and infrastructure remain intact.
The TAT’s 25 overseas offices are also work-
ing directly with tour operators in their local 
markets to develop campaigns and promotions
to restore confidence and support tourist 
arrivals. These initiatives include special 
promotions with airlines and tour operators, 
TV and movie production, and celebrity 
marketing. 
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Kelly Lewis, GM of Phuket’s Indigo Pearl resort reports that last Tuesday, over 300 students, 
resort guests and staff and local community members participated in a “Green Nai Yang 
cleanup event”. Over 7 miles of Nai Yang beach was scoured and an “astonishing” amount 
of rubbish was collected. Last year’s effort yielded 1.25 tonnes. AFRICA/MIDEAST

THE AMERICAS
Galapagos Update
World Journeys say 2012 looks like being a very strong 
year for Galapagos Island cruise sales.  For 2012 World 
Journeys will offer 4 night Mon-Fri itineraries in the 
Northern Galapagos; and 5-night itineraries in the 
Eastern (Fri-Wed) and Western (Wed-Mon) Galapagos.  
Itineraries can be combined to create 9 night, 10 night 
or even 14 night combinations.  The rationale behind 
the new schedule is to maximise the variety of wildlife 
viewed and islands visited, while spreading the visits to 
ensure no particular island is over-visited.  All itinerar-
ies include the opportunity to see the Giant Galapagos 
tortoises, plus glass bottom boat and snorkelling excur-
sions.  A 4-night Northern Islands itinerary aboard the 
4-star MV Santa Cruz is priced from $3,125 pp share 
twin in 2012.  Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Galapagos 
flight choices
World Aviation Systems reports 
that LAN Ecuador (XL) now offers 
two entry points to the Galapagos, 
with flights to San Cristobal
just launched from Quito and 
Guayaquil.  LAN already serves 
Baltra (GPS) in the Galapagos, and 
the new flights into San Cristobal 
will mean more options for visitors
to explore the world-renowned 
Galapagos National Park, famed for 
its unique flora and fauna.  Flights 
to San Cristobal (SCY) and Baltra 
are operated with A320 aircraft.

Hiram Bingham wins award
The Orient Express owned Hiram 
Bingham rail service in Peru has won 
the Conde Nast Traveller Award in the 
Specialist Train Operators category. The 
standard and comfort of cabins and pre/
post train facilities were particularly 
praised.  The Hiram Bingham seats 84 
passengers and provides first-class service 
between Cusco and Machu Picchu.  The 
train consists of four cars: two dining 
cars, a bar and a kitchen car, and reflects 
the vintage style of the 1920’s Pullman era. 
Once on board, passengers are treated to an 
authentic Andean-inspired menu, featuring 
seasonal Peruvian ingredients, and will have 
a chance to enjoy traditional Pisco Sours and 
a live band playing Andean music as the train 
travels through the Peruvian highlands.  

The train is featured in World Journeys’ 5-day 
‘Machu Picchu in Style’ package, priced from 
$3,597pp share twin, which also features 
stays at the 6-star Monasterio Hotel in Cusco, 
and the Sanctuary Lodge at Machu Picchu.  
Call 0800 117311 or info@worldjourneys.co.nz

&Beyond appoints Joss Kent as CEO
&Beyond, one of Africa’s leading safari 
companies, has announced the appointment of 
Joss Kent as its Chief Executive Officer. 
Kent was previously global CEO of Aber-
crombie & Kent (A&K), heading up their 61 
international offices and thus brings a wealth 
of travel industry knowledge and experience 
in managing large scale tour operations in the 
high-end market.
Prior to joining the safari industry in a leader-
ship capacity, Joss Kent trained at the Royal 
Military Academy (Sandhurst) and served 
in the British armed forces. Thereafter he 
worked as a business analyst, graduated with 
a Harvard MBA and spent three years as a 
management consultant in the USA and UK. 
He re-joined A&K as Chief Operating Officer 

then 
climbed 
the ranks 
to Manag-
ing Direc-
tor and 
finally 
took up 
the post 
of CEO in 
2010.
&Beyond (previously known as Conservation 
Corporation Africa) operates over 35 luxury 
safari lodges and camps in five African coun-
tries and India. Kent will also lead &Beyond’s 
large upmarket tour operating division which 
operates in 16 countries.

CLICK HERE
Discover the World Marketing

0800-623 4293

http://www.caesarstravelagents.com


Etihad reviews Damascus ops
Etihad Airways has urged all guests currently 
booked on flights to or from Damascus to 
contact the airline if they wanted to change 
their travel plans.
The Arab League has voted to impose sanc-
tions on Syria after it refused to allow inde-
pendent monitors into the country, which has 
been wracked by conflict for several months.
The sanctions include a ban on commercial 
flights between Syria and member states. 
The League said a decision on when the ban 
begins would be made within a week. 
Etihad Airways is one of four airlines flying 
between the United Arab Emirates and Syria 

and operates a daily A320 service to and from 
Damascus.
“We are currently reviewing our capacity on 
the route to ensure we can help as many of 
our passengers as possible should they wish 
to amend their travel plans.” Etihad CEO 
James Hogan said.
“We are closely monitoring the situation in 
Syria and will continue to fly to Damascus 
for as long as we are permitted to,” Mr Hogan 
said.
Guests with existing reservations should 
contact the Etihad call centre to discuss their 
travel options.

Tanzanite shopping
Visitors to Tanzania often ask for advice 
about where to buy rare tanzanite gem stones, 
found mainly in the foothills of Kilimanjaro.
World Journeys now offers a Tanzanite Shop-
ping Experience in Arusha, allowing your 
clients to see firsthand how each gem is 
graded and cut.  They can also choose to buy 
their pick of quality, well cut, certified tanzan-
ite.  This three-hour tour is priced at $84pp, 
and can be booked as part of other travel 
arrangements in Tanzania.  Call 0800 117311 
or info@worldjourneys.co.nz

Dubai hotel to come down
The National newspaper reports that one of 
Dubai’s oldest hotels, the Metropolitan on 
Sheikh Zayed Road, is to be torn down next 
year.
Built over 30 years ago, the 4-star, 200-room 
hotel is famed in the UAE for its popular 
hangouts, Rattle Snake and The Red Lion, 
and enjoyed room occupancy above 90%.
The owners say they have no choice but to 
demolish it and rebuild, although they have 
not decided if it will be another hotel.

EUROPE
UK Air Passenger Duty increase confirmed
ABTN reports that the UK Air Passenger 
Duty is set to rise after plans to increase it 
were confirmed in the full Autumn Statement 
from the Chancellor of the Exchequer, which 
was published online. Chancellor George 
Osborne chose to make no reference to the 
APD during his speech to the House of Com-
mons this week.
Final figures for APD rates for 2012-13 are 
due to be announced this month, but the chan-
cellor has indicated that the rise will be twice 
the rate of inflation, meaning a 10% hike from 
01APR12.
Such an increase would mean a family of four 
would pay £374 on top of their airfares for a 

trip to New Zealand, flying economy class. 
The amount doubles for premium Y, business 
class or first class travel.  
British Airways, Easyjet, Ryanair and Virgin 
Atlantic CEOs recently released a joint state-
ment calling on the chancellor to commission 
an independent study into the impact of the 
tax on the UK economy.
They say such a study would confirm that 
APD’s negative impact on UK GDP signifi-
cantly outweighs its revenue benefit for the 
Treasury.
According to the four CEOs, APD “has no 
international parallel” and has already cost 
the UK economy 25,000 jobs.

Slovakia to join the Eurail Global Pass in 2012
Eurail Group has announced that Slovakia 
will join the Eurail Global Pass on 01JAN12.  
The national railway of Slovakia will be in-
cluded in the classic Eurail Global Pass offer, 
which permits unlimited rail travel throughout 
a range of validity periods for either continu-
ous travel periods or flexible travel days in 23 
countries.  Discounts are offered to groups of 
two or more and to young people under the 
age of 26.  Prices start from just 30 euros a 
day for a fifteen day Global Saver Pass. 
Slovakia has evolved into a popular European 
tourist destination and was ranked second 
among the top adventurous destinations in the 
world by The Adventure Travel Trade Asso-
ciation in the category of Developing Tourist 
Destinations, 2010. 
The Slovakian railway covers 3616km and 
is connected with the pan-European railway 

network of the surrounding countries of 
Hungary, Austria and the Czech Republic. 

Advantage opens 
in 8 more Europe locations
Advantage Rent a Car is opening at eight fur-
ther airports in Europe in just three months, 
bringing its total number of locations in the 
region to 26 across eight 
countries. The new loca-
tions include Amsterdam 
Schiphol, Bergamo Italy, 
Brussels and Luton England. 
Advantage opened at the 
Grenoble, Lyon and Orly 
airports yesterday and adds 
Hamburg airport on 15DEC.
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Tullamore Dew 
Heritage Centre closure 
The Tullamore Dew Heritage Centre in Co. 
Offaly, Ireland has closed in preparation for 
its redevelopment next year.  The new Visitor 
Centre is expected to open during the 2012 
summer tourist season and is ultimately 
expected to attract up to 40,000 visitors annu-
ally – more than double the current number.

Britain’s National Football Museum, due to open in 
Manchester next year, plans to show visitors the ‘greatest 
collection of football memorabilia ever assembled’.
They will be able to see more than 140,000 objects, works 
of art and photographs. These include a shirt from the 
world’s first international match, played in 1872, the ball 
used in the 1966 World Cup Final and the shirt worn by 
Maradona during the 1986 ‘Hand of God’ quarter-final 
match between England and Argentina.
There will also be a changing temporary exhibition pro-
gramme to show the part played in English football by 
fashion, art and photography. 
The museum will provide a permanent home for football’s 
Hall of Fame. There will be an awards ceremony every 
year for the new ‘legends’ added to the Hall of Fame. 
www.nationalfootballmuseum.com

AVIATION
Now, domestic ‘Seats to Suit’
Air New Zealand this week reduced its lowest domestic 
airfares by an average six per cent with the launch of 
Seats to Suit style fares on all its regional and domestic 
jet services.
The airline’s cheapest fares have fallen by up to $10, 
with the introduction of the new Seat fares, which are 
geared to those pax with carry-on luggage only. The 
Seat Only fare level is in addition to the three existing 
baggage-inclusive fare levels of grabaseat, Smart Saver 
and Flexi plus.
All customers on domestic jet, Q300 and ATR turbo-
prop services will continue to be offered complimen-
tary tea, coffee, water and a snack, and breakfast on 
domestic jet services before 9am on weekdays as well 
as wine, beer and cheese and crackers between 4.30pm-
7pm.
While the Seat Only fare level can only be accessed on 
the carrier’s website, the Seat Plus Bag level can now 
be accessed by travel agents.

Standby fares go nationwide
Air New Zealand has also introduced standby fares 
exclusively for its Airpoints members. Available na-
tionwide until 30JUN12, they follow on from trials in 
Dunedin and Christchurch.
$59 one way Standby Seat Only fares are now avail-
able to many of the airline’s 27 domestic destinations 
on any non-stop off peak (10am-3.30pm) flight, with 
the two longest routes of AKL-DUD and AKL-ZQN 
available for $79 one way.
Standby fares including a bag are available for $10pp 
extra per one way journey.
Blackout periods will be put in place on peak travel 
days when the likelihood of passengers getting a seat is 
small. 
Anyone who’s not already an Airpoints member can 
sign up online for free until the end of JAN12 to take 
advantage of the standby fares. Payment is by valid 
debit or credit card only.
www.grabaseat.co.nz/standbyfares

World first in-flight biometric checks
Malaysia’s Immigration Department will introduce on-board checks on 
flights to ease the passenger load at the counters at the Low-Cost Carrier 
Terminal at Kuala Lumpur-Sepang, especially during peak travel seasons.
According to mstar, the Malay news portal of The Star, the on-board 
biometric check, claimed by the department to be the first of its kind in the 
world, is one of its long term measures to improve operations at the LCCT.
Immigration director-general Datuk Alias Ahmad is quoted as saying “We 
will work with AirAsia, the main airline operator at the LCCT,” adding 
that the on-board checks would involve flights considered low-risk and 
would follow existing Standard Operating Procedures for safety reasons.
He said the service would be extended to more destinations if the pilot 
project was successful.

Qantas ups HKG fuel surcharge
The Qantas fuel surcharge (YQ) for travel on flights between New Zealand 
and Hong Kong will increase by NZ$19 to NZ$180 per flight for tickets 
issued on or after 01DEC11.
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Who was behind Rico’s demise? 

Tribute to furry critter
Air New Zealand’s Head of International 
Marketing, Jodi Williams, has paid tribute to 
Rico.
“Rico’s core purpose over the past year has 
been to draw global attention to our revolu-
tionary new economy Skycouch and pre-
mium economy Spaceseat.  As a small airline 
at the bottom of the world we haven’t had 
the budgets to take a traditional marketing 
approach to gain awareness of these award-
winning product innovations.  Thanks to Rico 
they have had fantastic exposure in our core 
international markets and beyond,” says Ms 
Williams.
“Rico’s risqué approach and online videos 
resulted in his quick rise to fame over the 
past year, with more than 4.5 million people 
watching his videos on YouTube and the 
Chinese equivalent Yoku, plus hundreds of 
millions more learning about him through the 
global media coverage he’s garnered in the 
likes of the New York Times, Daily Mail UK, 
Huffington Post, the Examiner, Forbes.com, 
E! News, OK!, Life and Style, Star, Perez 
Hilton, and US celebrity news website TMZ,” 
says Ms Williams. 
Rico’s success was cited by judges as one of 
the reasons Air New Zealand won the 2011 
Airline Business marketing strategy award, 
saying “Air New Zealand is game changing” 
and that the airline was in an “industry lead-
ing position – pushing the outer edge”.
“Rico’s led a busy life, from collaborating 
with rapper Snoop Dogg to produce the song 
Hello Sunshine to creating his own online 
chat show interviewing David Hasselhoff, 
Lindsay Lohan and Guliana Rancic,” says Ms 
Williams.
Rico leaves behind a Facebook fan base of 
more than 47,000 followers.

Rico, Air New Zealand’s furry mascot, has 
passed away while hosting a celeb-packed 
house-warming party in his LA mansion. 
Details of Rico’s demise have not yet been 
released, but the following suspects are under 
suspicion of having a hand in the end of his 
journey:
..  Rapper Snoop Dogg
..  Hugh Hefner’s ex, Holly Madison
..  All Black Ma’a Nonu
..  E! News presenter Guliana Rancic
..  80’s fitness icon Richard Simmons
..  TV and radio presenter Paul Henry
In a world first Air New Zealand has teamed 
up with Hasbro, makers of one of the world’s 

most popular board games CLUEDOTM, to 
give Rico’s fans the chance to figure out 
which of the famous suspects fell out with 
Rico and brought about his demise.  The 
game can be played at www.byebyerico.com
Air New Zealand is offering a generous 
reward for the person who helps them 
correctly identify who had a hand in Rico’s 
demise, with return airfares for two to Los 
Angeles, five nights accommodation at a 
four star hotel and passes to Universal 
Studios and Disneyland. 
If the winner comes from Los Angeles, 
they’ll win a similar trip but to New Zealand 
including accommodation and tours. 

BNN reports that KLM Royal Dutch Airlines 
plans to buy old cooking oil collected from 
restaurant gutters in China for use as fuel 
in its commercial fleet.
SkyNRG, one of the airlines’ investment 
companies, has already sent its staff to 
Qingdao to buy the oil, which will be 
partially refined before use as fuel.
According to wantchinatimes.com, the 
firm plans to buy 120,000 tonnes of gutter 
oil every year.

Virgin Australia is reportedly offering 
Lifetime membership to its lounge 
access programme for A$9,750 or A$6,750 
for those 60 years and over. The deal 
also includes lifetime access to the 
Sydney lounge’s direct kerbside entry, 
private security screening and check-in 
plus reciprocal access to Air New Zealand 
lounges in Australia and New Zealand 
when flying trans-Tasman and within 
New Zealand.

American seeks Chapter 11 
protection
American Airlines is filing for bankruptcy 
protection. It is the last of the major US 
legacy carriers to do so, having been preceded 
by Delta, Northwest, United and US Airways, 
who all went through Chapter 11 proceedings 
in the last decade.
American Airlines parent AMR said that all 
of its subsidiaries will honour tickets and res-
ervations and operate normal flight schedules 
during the bankruptcy process.
The airline’s chairman and CEO, Gerard 
Arpey, who had fought against the bankrupt-
cy, has resigned and is being replaced by the 
company president, Thomas Horton, who said 
AA was forced into bankruptcy because of 
cost disadvantages it faced compared to rivals 
that had already gone though bankruptcies.
He told CNN that American is paying 
US$800 million a year more in labour costs 
than it would be if it had labour contracts 
comparable to its competitors. The company 
had been trying to reach a new contract with 
its pilots since 2006, and its current fleet 
includes 247 old MD-80 planes considered to 
be fuel guzzlers.
Shares of AMR which had already plunged 
nearly 80% since the start of the year, tum-
bled another 81% to 30 cents a share on 
Tuesday.
Southwest and JetBlue are the only major 
U.S. airlines that have not filed for bankrupt-
cy reorganisation.

More than 25,000 extra passengers
travelled through Rotorua 
International Airport in the 2010/11 
financial year, up almost 12% on the 
previous year.
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CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

N

*Conditions: Price listed in Australian dollars and valid on 2012 sailings 
only. Must book and pay in full by 16 December 2011. Discounts 
combinable with Past Passenger Discount and valid for new bookings only. 
Price is based on 28, 29 Sep; 11 Oct 2012 departures in Cat DX stateroom. 
Visit www.vikingrivercruises.com.au for full booking conditions.

THE WORLD’S  LEADING RIVER CRUISE  LINE. . .BY  FAR ®

EXPERIENCE RUSSIA
WITH VIKING RIVER CRUISES

TO BOOK CALL VIKING AT 0800 447 913.
For more information visit www.vikingrivercruises.com.au

13-day Waterways of the Czars  
From $4,499 per person, twin share*

SAVE $1,500 PER PERSON. 

Face to face with 
a Cruise Expert!

keep abreast of their 
changing likes and 
dislikes which helps 
me to qualify and 
recommend the right 
cruise line that best 
suits their needs.

ICCA General Manager, Brett Jardine asked 
Guy Batten from Concierge Traveller to share 

some thoughts.

When did you complete your ICCA Accreditation? 
March 2009 then Masters in 2010
How has this helped grow your cruise sales? 
Attending the ICCA training seminars, the Masters 
conference and various other ICCA seminars has 
greatly increased my knowledge, understanding and 
appreciation of the cruise industry and my personal 
role in it. These courses have given me a confidence 
in selling that has made it relatively easy for me to 
overcome objections and to close the sale. The result 
has meant a discernible increase in the number of 
cruises sold this last year.
How do you promote your ICCA Accreditation? 
The Concierge Traveller website describes my status 
as a Cruise Master. We regularly host in-house 
functions for new and existing clients where my ac-
creditation is acknowledged. In addition, I am 
regularly delighted when existing clients tell me that 
they pass this important information on to other 
prospective clients.
What makes you stand out from your competitors?
I have a deep and loyal core of repeat clients who 
have become more friends more than clients and 
who gladly refer their friends to me. My goal is to 

Orion’s record sales month
Sarina Bratton, Managing Director of Orion Expedition
Cruises, has announced that sales in NOV11 achieved 
record levels.
The company moved to a new yield management 
programme in October and implemented a strategy to 
stimulate sales using a combination of reduced rates 
and set booking deadline, much like the airlines use.
A significant advertising campaign under the banner 
“It’s like having a cup of tea with God” appeared over a 
six week period in weekend national and metropolitan 
press with the immediate result being increased enquir-
ies followed by conversion to sales as the deadline of 
30 November neared. “The result is that we have had 
our best sales month ever – which is no mean feat in the 
current economic climate. It goes to show that people 
will buy if you have the right product and an added 
incentive to commit right away,” said Sarina.
“As advised to the trade, our web site has been updated 
to show that pricing for Orion’s expeditions has now 
increased and will continue to do so on an ongoing 
basis according to demand, with the expectation that 
pricing incentives will diminish by voyage as availabil-
ity of accommodation decreases.
“We have had nothing but positive feedback from the 
travel trade with many of our existing agents recording 
record sales and a number of new agencies enjoying the 
sales success with resulting 10% Orion commission for 
the first time.”
The Orion web site will be updated on a weekly basis 
to reflect any savings available on Orion’s 69 voyages 
to 17 countries and 174 destinations during 2012. 
www.orionexpeditions.com
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HOSPITALITY

Star Clipper short breaks
Star Clippers has announced a new series 
of short-break sailing holidays for 2012. 
These sailings include the company’s first 
UK departure for 20 years, when the Star 
Flyer embarks on its maiden voyage from 
Southampton. The five-night sailing will visit 
Amsterdam and Hamburg.
Other offerings include a five-night Malaga-
Rome voyage, a three-night sailing between 
Amsterdam and Hamburg, a five-night Italian 
cruise taking in Rome and the islands of 
Sardinia and Elba, as well as the French 
island of Corsica, and a four-night trip from 
Venice.
Click here for the details, and call The 
Innovative Travel Company toll free on 
0508 100 111.

France II project
French businessman Didier Spade, whose grandfa-
ther was one of the interior designers of the famous 
transatlantic liner SS France, has had a dream of 
creating a 21st replacement for the French mari-
time fleet flagship. 
The president of Seine Alliance, which operates 
Paris Yacht Marina, Spade has been working with 
St. Nazaire-based shipbuilder STX on technical 
studies for France II, a futuristic 550-passenger 
ship featuring two superstructures styled to look 
somewhat like the winged funnels on SS France. 
Between them would be a 1500sqm palm-filled 
garden, while the stern would terrace down to the 
sea and end in a large beach, according to the 
official website.
Mr Spade’s plan is to finance the estimated €300m 
cost of the project through public subscription; 
he is counting on the enduring place that the old 
France seems to have in the hearts of the French 
people and their infatuation with the history of that 
iconic ship. If two million Frenchmen invested 
€150 each, we’d be there, he says. 

Qualmark confirms two new sectors
In June this year a 
decision was made to 
split the Self Contained 
& Serviced sector into 
two separate sectors.
This was out of a 
desire to ensure greater 
relevance to consum-

“Apartment” have 
been agreed upon to 
represent these two 
new sectors. 
New criteria for the 
Motel sector have 
been confirmed after 
comprehensive input 

ers, who’ve struggled with the Qualmark 
Self Contained & Serviced title, while 
inbound tour operators and wholesalers 
have also been asking for greater differ-
entiation within these developing sectors. 
After full consultation with key industry 
leaders, and with a desire to maintain 
industry and consumer relevance within 
the sector, the names “Motel” and 

from industry members in the last year.  
Apartment criteria are currently being 
developed with industry and will be ready 
by 01APR12. 
New logos for both sectors will be avail-
able early in the New Year, with Motel 
assessments commencing from late Janu-
ary.  Assessments under the Apartment 
criteria will begin from 01APR12. 

Rotoroa Island – an island apart
Rotoroa, Auckland’s newest visitor 
island, has opened accommodation in the 
form of three newly renovated holiday 
homes for rent, plus a venue space for 
functions. All have views across to Coro-
mandel and Waiheke Island.
A Salvation Army-run alcohol and drug 
rehab retreat for over a century, Rotoroa 

Island is now owned and operated by 
a philanthropic trust and is open to the 
public. An exhibition centre showcases the 
island’s history while heritage buildings 
such as the jail, chapel and schoolhouse 
have been restored. Rotoroa is just over an 
hour by 360 Discovery ferry from down-
town Auckland.  www.rotoroa.org.nz
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This magnificent gingerbread replica of 
Christ Church Cathedral has been painstak-
ingly created by the US-born lodge owners 
of Oamaru’s Pen-y-bryn Lodge.
James Boussy (L) and James Glucksman (R) 
spent more than 100 hours designing, 
baking, putting together and icing their 
gingerbread version of the 130-year-old 
Christchurch icon.
The two Jameses have installed a collection 
box for the Christchurch Mayoral Earthquake
 Relief Fund at Pen-y-bryn and are asking for 
a minimum $10 donation to view the 
gingerbread creation, by appointment only. 
“We still have limited rooms available during 
the Christmas period and will welcome 
visitors from all around the world who will 
no doubt be more than happy to donate to 
the Christchurch cause,” says James Glucks-
man.

A special ‘Pen-y-bryn Festive Package’ 
for two people, including a Christmas-
themed dinner, accommodation in a 
boutique room and full breakfast is priced 
at $875+GST per couple. Additional room 
nights available on request.  
www.penybryn.co.nz 

INDUSTRY
Hertz NZ announces 
three appointments
Hertz New Zealand has announced three new 
sales appointments, covering the corporate, 
leisure and government travel sectors.
Kerry Lahood has 
been appointed to 
the Auckland-based 
role of Business 
Development Man-
ager, responsible for 
travel, corporate and 
partnerships. Kerry 
has previous experi-
ence with car rental.
Margaret Holden 
has been appointed 
as Business 
Development 
Manager responsible 
for corporate and 
government custom-
ers. Prior to this role, 
which is based in 
Auckland, Margaret 
was a BDM at a local 
travel management 
company.
In the South Island, 
Trisha Palethorpe 
has been appointed 
to the Christchurch-
based role of Busi-
ness Development 
Manager responsible 
for corporate, travel 
and government 
business. Trisha previously worked for a 
travel management company in Christchurch.

Carlson Wagonlit Travel 
appointment
Carlson Wagonlit Travel has appointed 
Vanessa Moore as its Director of Sales, CWT 
Australia & New Zealand. 
Ms Moore joined CWT in MAR02 as 
Business Development Manager before being 
promoted to the role of Director of Sales, 
Australia in APR06.  She is a two-time 
recipient of CWT Australia’s Salesperson of 
the Year Award and in 2006 was a nominee 
for the prestigious Marilyn Carlson ‘Order of 
the Golden Rose’ Award for Sales Achieve-
ment across the entire Carlson Group of 
Companies. 
In early 2011, Vanessa assumed the role of 
Global Program Director for one of CWT’s 
global clients before being promoted to her 
current role.  

Retail trend?
Harvey World Travel in Bris-
bane will open a two-consultant 
branch in an Australia Post store 
in a one-year trial of what is 
being seen as a possible future 
partnership around the country, 
According to Australia’s Travel-
Today, Australia Post has also 
revealed that it will next year sell 
its own travel insurance product 
and has inked a deal with Ameri-
can Express Foreign Exchange 
Services to offer currency outlets 
at 200 Australia Post stores. 
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Heritage Auckland recently hosted a get together of the board of Society of 
American Travel Writers with Auckland based members of Travel Communi-
cators of New Zealand (Travcom).
The party of 25 SATW board members and colleagues gathered with an 
equivalent number of local travel writers and photographers for a luncheon 
in the Heritage Auckland’s rooftop Grand Tearoom with its big city and 
harbour views. They were in town ahead of their convention in Wellington.
The American media guests were impressed by the history of the Grand 
Tearoom which dates back to the 1930s, and its American connection, as the 
design of the hotel’s Deco facade and Grand Tearoom was by the notable 
American architect Roy Lippincott. 
Photo courtesy of Timothy O’Keefe.

Members of the Skal 
Club of Auckland enjoy-
ing a Tropical-themed 
Christmas luncheon 
yesterday at Rydges 
Auckland’s new rooftop 
function area. The get-
together resulted in a 
pile of festive gifts and 
a cash donation for the 
Auckland City Mission 
Christmas Fund.

Les Probert, Gumby Allen and John Somerville

Jenny Delmont, Simon Duffy and Maggie Hunt

Richard Elliot and Michelle Allen
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