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Uphill battle looms for 
Milford Dart project

The Department of Conservation may have given a 
preliminary nod to the Milford Dart Ltd plan for a $160 
million private tunnel linking Mt Aspiring and Fiordland 
national parks but opposition is building and Venture 
Southland appears to have already made up its mind.
DoC is seeking public input on the tunnel impact, which 
it finds acceptable subject to “appropriate conditions”, 
and will take public feedback into consideration before 
making a decision on whether to grant a concession. DoC 
would only consider the impact of the proposal on land 
managed by the department - wider issues raised would be 
dealt with by resource consents required from the South-
land District Council and Queenstown Lakes District 
Council. 
Venture Southland’s strategic projects manager Steve 
Canny has told the Southland Times the tunnel should not 
proceed because it is planned for a seismically unstable 
area. 
Mr Canny said his organisation had carried out a compre-
hensive and objective analysis of the tunnel application 
and was “astounded” the Department of Conservation had 
allowed it to proceed this far. 
“There is absolutely no demand in New Zealand for 
underground travel in a seismically unstable area,” he 
declared. 
Mr Canny told the paper the proposal lacked detail on 

significant issues like electric power sourcing, water infrastructure 
and safety considerations.
“How can a decision-maker make a decision when they fundamen-
tally don’t understand what they’re deciding on?” 
While some people might be prepared to adopt the approach 
that it probably wouldn’t go ahead, Mr Canny said the fact it 
had already passed the first hurdle when it was so scant on detail 
simply reinforced how important it was that people take part in 
the submission process. 
“We need to be strident in our actions, collectively,” he said. 
Southland District Mayor Frana Cardno wants the public to block 
the proposal and the Te Anau business community is also against 
the tunnel on the grounds that it would divert some Milford 
Sound traffic away from the town.
Now, the Otago Conservation Board has resolved at a meeting 
to oppose the construction of a 150-metre access road in the Mt 
Aspiring National Park at the Routeburn end on the tunnel. 
Meanwhile, the Otago Daily Times has already run a lengthy 
piece quoting comments from an anonymous Queenstown bus 
company manager who questions the viability of such a tunnel, 
based on possible tunnel fees for chartered coaches. Even so, the 
man said he had no plans to lodge a submission on the proposal.
First mooted in 2005, the 11.3km tunnel was designed to halve 
the nine-hour return journey for commercial tourist buses travel-
ling between Queenstown and Milford Sound. 
DoC has so far received two submissions.
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Accommodation proposed for Gibbston Valley
Resource consent is being sought for Gibbston
Valley Winery Cottages, a proposed cluster of
50 studio or single-bedroom accommodation 
units in eight buildings. The plan also calls 
for a communal building catering for guest 
recreation, weddings and the conference and 
incentive market. A tenth building would 
house the concierge and check-in facility. 
The Otago Daily Times reports that neigh-

bouring wineries and vineyards have provided 
written consent for the project.
Gibbston Valley Lodge Ltd said, in its 
application: “...the winery cottages will result 
in a positive outcome in terms of the site 
growing to accommodate future tourism 
products and, importantly, increasing the 
economic viability of the Gibbston Valley.” 

Airport acquires International Antarctic Centre
The privately-owned International Antarctic 
Centre adjacent to the Deep Freeze base at 
Christchurch airport has been bought by the 
airport company and will change hands for-
mally on 01DEC.
Fairfax quotes Christchurch International Air-
port Ltd chief executive Jim Boult as saying 
the acquisition was in line with the company’s 
strategic plan to increase non-aeronautical 
revenues and profit.
“The International Antarctic Centre has twice 
been judged ‘best New Zealand visitor attrac-
tion’ and visitor feedback and market research 

consistently show it is popular and well 
regarded by visitors as well as the industry,” 
says Boult.

Support for adventure 
tourism operators
Adventure tourism and commercial outdoor 
operators are being offered support to under-
stand how the new adventure activities 
regulations will affect their business.
The Tourism Industry Association New Zea-
land and Outdoors New Zealand are running 
operator workshops in 11 locations through-
out the country over the next few weeks.
Operators will find out whether they need to 
register with the Department of Labour and if 
they need to undergo a safety audit.
They will also find out about the new adven-
ture and outdoor safety guide (about to be 
launched) and how this web-based tool will 
contribute to safety in their business.
Workshop registration is free. Go to www.
tianz.org.nz/main/adventure-tourism-review 
to register, and for dates and venues.

Environment Southland harbourmaster 
and maritime manager Kevin O’Sullivan 
says 17 cruise ships are confirmed to 
visit Stewart Island this summer, up 
from around a dozen last year.

Sea Kayaking in Auckland
Auckland Sea Kayaks is a new company of-
fering sea kayaking tours of the Hauraki Gulf 
for people of all experience levels. Choose 
from a range of customised kayak tours in-
cluding one day and two day trips to Rangito-
to and Browns islands. All transport, equip-
ment and catering is included in the tours.
www.aucklandseakayaks.co.nz

Kopu Bridge wait 
a thing of the past 
Built in 1927 and as much as an icon as it is 
a pain for travellers, The Coromandel’s one 
lane Kopu Bridge is about to be a thing of the 
past. A new two lane bridge will open before 
Christmas and there’s to be a public walk 
over on 10DEC.

Rotorua wins 
international OT congress
The 6th Asia Pacific Occupational Therapy 
Congress (APOTC) in 2015 will be held in 
Rotorua, thanks to a collaborative pitch by 
the Rotorua Convention Bureau, the New 
Zealand Association of Occupational 
Therapists and Tourism New Zealand. 
Around 600 delegates are expected to attend, 
with 275 of those coming from overseas.
 The win marks the first time this event has 
been held outside Asia and the first success-
ful bid for Rotorua using the Conference 
Assistance Programme (CAP). 
The bid was made in Thailand during the 
5th APTOC and announced at the closing 
ceremony in Chiang Mai last Thursday.
Tourism New Zealand Chief Executive 
Kevin Bowler says this is a fantastic start 
for the dedicated Business Events team who 
joined the bid presentation in Thailand. 
“Our involvement in this sector is part of 
Tourism New Zealand’s strategic objective 
to increase the number of high-value visitors 
and encourage them to stay longer. 
“We know that international delegates can 
spend up-to three times more per day, than 
the average international visitor.”
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Big Auckland cycle event
Although it’s not one the 18 Great Rides on 
the New Zealand Cycle Trail, Auckland’s 
urban version could be a must-do for cyclists. 
A new cycle event, the TelstraClear Challenge, 
offers a unique course which involves riding 
over the Auckland Harbour Bridge and onto 
the Northern Busway, finishing at a festival at 
Smales Farm in Takapuna. It takes place on 
Sunday 11DEC and around 9,000 cyclists are 
expected.
The organisers have a ride to suit every level 
of ability, from elites to trikes, and from 
110km to 2km. Options include a 110km solo 
course, a 15km Pedaller’s Challenge and a 
chance for kids to “bike the busway”.
Enter at www.telstraclearchallenge.co.nz

Summer on Ruapehu 
Mount Ruapehu, famed for its snow 
sports and alpine crossing, has a new 
attraction that promises fun, fitness
and adventure for the summer 
months.
The Mountains to Sea Cycle Trail 
forms part of the New Zealand Cycle 
Trail and covers 317km of spectacu-
lar landscape, from the slopes of the 
mountain to the Whanganui River. 
The Trail caters for a range of abili-
ties from beginners and families to 
competitive riders, and offers stun-
ning scenery and rich cultural herit-
age. 
The full trail can be completed in 
4-6 days or the riders can opt for 
day rides. The trail crosses the 
294m Hapuawhenua viaduct from 
Ruapehu, passing through Tongariro 
and Whanganui National Parks and 
crosses the famous Bridge to No-
where. Riders then take a jet boat 
ride down the Whanganui River to 
Pipiriki and cycle to Whanganui 
along the Whanganui River Road.
Check out the details here.

RWC2011 predictions exceeded
Auckland surpassed its visitor expectations 
for Rugby World Cup 2011 with a 16% 
increase in visitors JUL-OCT11 compared to 
last year.   
Statistics New Zealand’s latest IVA data 
shows that there were 107,000 arrivals to 
Auckland for the Tournament, and for SEP 
and OCT alone Auckland’s visitor arrivals 
were up 28% on the same period last year. 

AUSTRALIA
Margaret River bushfire update
Firefighting authorities report that the bush-
fire that burned through coastal areas west of 
Margaret River last week had destroyed 32 
houses and nine holiday chalets (at Isaac’s 
Ridge Resort) and a further 22 homes were 
damaged in and around the communities of 
Prevelly, Gnarabup and Redgate, west of 
Margaret River town, which is 10km from 
the fire zone.. 
Importantly, the overwhelming majority of 
extraordinary destinations and experiences 

the Margaret River Wine Region offers - the 
wineries, restaurants, premium producers 
(cheese/chocolates etc), the forests, caves, 
the other coastal areas and towns such as 
Busselton, Dunsborough, Yallingup, Canal 
Rocks, Gracetown and Augusta, Cowaramup, 
Witchcliffe, Karridale, the lighthouses, fish-
ing, diving, surfing, whale watching, art and 
craft  galleries, etc - were not impacted by the 
fire at all and are open for business.

Christmas in Melbourne
Launched officially with a light-up this Friday 
02DEC, the centrepiece of Melbourne’s 
Christmas ‘makeover’ will be at City Square, 
renamed Christmas Square for the month of 
December. As well as carol singers and the 
city’s official Christmas tree, the story of 
Christmas will come to life in a traditional 
Nativity Scene and interactive story book. 
In a first for Melbourne, visitors will be able 
to navigate their way along a Christmas 
decorations trail using a downloadable map 
at www.melbourne.vic.gov.au/christmas. The 
trail will take in some of Melbourne’s main 
thoroughfares and laneways and will include 
planned light projections on the State Library 
of Victoria and St Paul’s Cathedral; suspended 
decorations along tram lines on Swanston 
Street; a specially ‘gift wrapped’ Melbourne 
Town Hall, and the Southbank pedestrian 
bridge which will be decked with mistletoe. 
Flinders Street Station which will also show-
case giant presents and the Docklands pillars 
will light up with Christmas carols. 
Visitors can also explore Melbourne’s famous

hidden laneways with ‘Twelve Days of Christ-
mas’ themed decorations and a decorated
Christmas tram will transport travellers 
around Melbourne for free.

Vision Australia’s Carols by Candlelight is a 
Melbourne institution. Staged at The Sidney
Myer Music Bowl on 24DEC, the event 
brings together Australia’s top entertainers 
performing a mix of the season’s favourite 
contemporary and traditional carols. Adding 
to the magic of the evening, the Bowl will be 
transformed as thousands of candles light up 
the night sky. 

http://www.visitruapehu.co.nz/new-zealand/Mountain_to_Sea_Trail/
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Rydges hotel for Sydney Airport
Sydney Airport has announced plans to open 
a new four-star hotel in late 2012.
The A$68 million complex will be built at the 
airport’s revamped International Terminal and 
will be operated by Rydges Hotels. 
Construction will commence shortly outside 
the International Terminal in Sydney Airport 
and is expected to be substantially complete 
by late 2012.
It will offer 317 guestrooms, a bar, restaurant 
and gym.

Sydney Showgrounds upgraded
The A$65-million Sydney Showground 
Stadium upgrade at Sydney Olympic Park is 
on track for completion in March next year, 
ready to host Australia’s largest event - the 
Sydney Royal Easter Show.
Seating capacity at Stadium Australia will 
increase from 13,000 to 25,000, and includes 
new covered grandstands, corporate facilities 
and the largest video screen in the Southern 
Hemisphere. 

The Marque Canberra closes
Rendezvous Hotels has formally advised 
that its Management rights over The 
Marque Canberra hotel cease effective 
tomorrow 30NOV11. The property is being 
redeveloped into 230 residential apartments.

The Man from Snowy River 
Challenge
Accomplished horse riders might consider en-
tering the annual The Man from Snowy River 
Challenge, 29MAR-01APR12. The challenge 
is part of the annual The Man from Snowy 
River Bush Festival, held in Corryong in the 
foothills of the Snowy Mountains, about half 
way from Melbourne to Sydney. 
The challenge is a showcase of the very best 
horsemen and women in the country set over 
three days and offering more than A$40,000 
in cash and prizes. It is now recognised 
nationally and showcases Australian horse-
manship like no other.

Victoria for fitness fans
Melbourne is acknowledged as a sports 
events Mecca and is offering big challenges 
over coming months. They include:
The Tri Travel Ironman Asia Pacific 
Championship 2012, a first for Melbourne. 
Being staged 25MAR12, the event starts in 
the Mornington Peninsula region, an hour 
south of Melbourne city centre, with a 3.7km 
swim in the bay of Frankston, followed by 
cycling through the EastLink Tollway for 
180km, and then a run from Frankton to the 
inner city bay side precinct of St Kilda, con-
cluding at the St Kilda Sea Baths..
The 3 Peaks Challenge, 11MAR12, is a 
European-style road cycling event in Victo-
ria’s alpine region – fast becoming Australia’s 
premiere destination for cycling. The 13-hour
race covers 235km over Tawonga Gap, 
Mount Hotham and Falls Creek and is one of 

the most challenging and rewarding cycling 
experiences in the country.
Tough Mudder at Phillip Island, 31MAR-
01APR12 is one of the newest international 
events on the sports calendar. Billed as 
‘probably the toughest event on the planet’ it 
encourages participants to ‘get dirty’ while 
tackling the world’s most extreme obstacle 
courses. It’s a physical and mental endurance 
challenge designed by ex military men. 
The Great Ocean Road International 
Marathon 19-20MAY12, is another increas-
ingly popular event in the area with 15 differ-
ent nationalities making up the 4000 strong 
participant event. The main event is the 45km 
trek between Otway Ranges Seaside town-
ships of Lorne and Apollo Bay. In total there 
are six events held over the weekend with 
various running and walking distances to 
suite all abilities.

SOUTH PACIFIC
New at Te Vara Nui Village 
Rarotonga’s Muri Beach now has a new 
chic restaurant, Les Palmiers, located 
in the volcanic water gardens of the Te 
Vara Nui Village. Dine a la carte in the 
Village’s new Café and Grill, which is 
situated on the edge of a small lily dotted 
lake, overlooking rock waterfalls and 
tropical gardens.
Open Mon-Sat, 10am-6pm, Les Palmiers 
offers sweet or savoury crepes, grilled 
meats or seafood, Belgian waffles, home-
made gelato, tropical cocktails. Mains 
start from NZ$15 and there is an all day 
breakfast option. www.tevaranui.co.ck 

New Treasure 
Island Stay Pay
Treasure Island Resort 
has introduced a new 
Stay 7 Pay 4 deal with 
sales to 22DEC11 for 
travel 01APR-15JUN12, 
15AUG-15DEC12 and 
15JAN-31MAR13.
The Stay Pay applies to 
Island and Ocean View 
Bures only. Wholesalers 
have details.

Deal of the Week DOWNLOAD HERE

http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf
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Visit Cook Is Roadshow winners famil
A group of 10 agents from New Zealand have 
just returned from visiting Rarotonga and 
Aitutaki on a familiarisation coordinated by 
the Cook Islands Tourism NZ office. Sales 
& Marketing manager, Kelly Hansen, NTO’s 
NZ sales and marketing manager escorted the 
consultants, who won their places during the 
CIT nationwide roadshow earlier this year, 
a promotion that attracted over 500 travel 
agents.
Says Hansen: “Retail agents are the frontline 
sellers of holiday packages to consumers. It is 
invaluable to have them experience our des-
tination first-hand in order to give them the 
tools to sell our beautiful country with more 
confidence over our competitors.”
Feedback from the agents was overwhelming 
positive. Kelda from House of Travel said 
“It’s been amazing. This is my first time to 

the Cook Islands and my friends who have 
been have raved on about the place to me 
but I didn’t believe them. Now that I’ve been 
myself, it will be an easy sell to my clients 
and I want to come back on holiday with my 
family.”
Nicki from Harvey World Travel said “It’s so 
relaxing here and everyone is so friendly, I 
want to come back with my partner.”
Kelly Hansen said she would like to extend a 
big meitaki maata to all the industry partners 
who took part on the NZ Roadshow and who 
helped with accommodation, tours and hosted 
meals on both Aitutaki and Rarotonga.  “The 
agents experienced most of what we raved 
on about with our roadshow. It is fantastic to 
have such supportive members of our tourism 
industry and the genuine hospitality of our 
people is second to none,” she added.

The group about to dine at Tupuna’s Cafe on Aitutaki

ASIA
Expo 2012 Yeosu – The Living Ocean and Coast 
Korea is gearing up to host Expo 2012 Yeosu 
– The Living Ocean and Coast 12MAY-
12AUG12.  More than one hundred countries 
will participate with an expected eight million 
visitors to the Expo. Expo 2012 Yeosu aims 
to contribute to “finding a brighter future for 
humankind by highlighting the importance 
of achieving co-prosperity of the sea and 
humans, and provide the vision for building a 
green economy that keeps the ocean healthy 
through clean technologies.”
It will also be a culturally stimulating expo 
offering over 40 performances and events 
every day for the entire 93-day period.  It will 
feature large-scale events such as a night-time 
multi-media show, world class performances 
and concerts.

The Big Ocean Show, a performance utilising 
the sea, the beach and ships, will be staged on 
a weekly basis with different performances 
that reflect the theme of the Expo.  
Korea’s leading information technologies are 
shifting the paradigm of an exposition.  Expo 
2012 Yeosu Korea will be accessible and en-
joyed online anytime and anywhere, enabled 
by super high speed integrated information 
systems and real-time mobile broadcasting.  
Yeosu city is located in the southern coastal 
area of Korea and information on transport to 
Yeosu and accommodation in the area are de-
tailed on the Expo 2012 Yeosu Korea website 
http://eng.expo2012.kr/main.html.
Tickets are on sale online now and if purchased 
prior to 31DEC11 attract a 10% discount.  

World Airlines Ski Championship – Niseko 
Hilton Niseko Village has announced that it 
will be hosting the 53rd annual ski compe-
tition, “World Airlines Ski Championship 
(WASC)” as the official hotel 04-08MAR12.
WASC is an annual ski and snowboard 
competition organized by IASF, International 
Airline Ski Federation, and has been held an-
nually for over 50 years.  
Founded in 1960, this will be 
the second time that the WASC 
is held in Japan, having held it 
in Naeba in Niigata prefecture 
in 1978. In 2012, 600 attendees 
including competitors from 
more than 30 airline companies 
including Lufthansa, Delta and 
Qantas, plus supporters are 

expected to gather in Niseko for three race 
disciplines; Alpine, Snowboard and Nordic. 
Darryl Marsden, GM of Hilton Niseko Village
says, “Hilton Niseko Village has always been 
renowned to be a perfect base to enjoy the 
beauty Niseko has to offer.”
http://wasc-japan2012.com/. 
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TOURISM AUTHORITY OF THAILAND
IS REPRESENTED IN NEW ZEALAND

BY FRANCIS TRAVEL MARKETING
DX: CX10152,  Tel 09-444-2298,

enquiries@francistravelmarketing.co.nz

This year the New Zealand office of TAT, in conjunction with their 
partner airlines, took 42 travel industry specialists to a selection of 
popular Thai destinations to provide them with knowledge 
and valuable experiences of “Amazing Thailand”.

TAT acknowledges the fantastic  support from the airlines who provided 
us with seats for each of the five famils that departed during the year; 
Royal Brunei to Bangkok, Hua Hin, & Kanchanaburi; Malaysia Airlines 
to Bangkok, Phuket & Krabi; Singapore Airlines to Bangkok & Phuket;  
Thai Airlines to Bangkok & Chiang Mai; Emirates & Bangkok Airways to 
Bangkok, Ko Samui, Ko PhaNgan, Ko Tao.  
Some of the new activities we included in our itineraries were a 4-hour 
Segway tour of Bangkok city, a Bicycle Tour of Chiang Mai, a city tour 
of Hua Hin in a Samlor or Pedal Trishaw, a poignant visit to the Hell 
Fire Pass & Museum & two overnight stays in Tented Safari Camps, the 
Hintok Tented Safari Camp near Kanchanaburi & Elephant Hills Tented 
Camp in Khao Sok National Park which included an inspection of their 
newly opened  Elephant Hills RAINFOREST Camp located on Lake 
Cheow Larn that provides guests  with luxury accommodation in tents 
that are fixed onto pontoons that float on the lake.

TAT forged a new business relationship this year with tour operator 
Absolutely Fantastic Holidays in Bangkok who arranged all our sight-
seeing activities and ground transfers.  The service and attention to 
detail from AF Holidays was extremely professional and the local guides 
they provided were extremely knowledgeable and most willing to 
ensure everyone on each famil was taken care of at all times.

Our final note of thanks goes to all the various hotels who provided us 
with excellent accommodation, meals and site inspections.  We now 
have a varying range of accommodation options and recommendations 
we can provide based on feedback from the agents written reports.  
Our most supportive accommodation provider during the year was The 
Imperial Hotels & Resorts of Thailand which is represented in New 
Zealand by Anna Friend of Wild Blue Group.    We would like to show our 
deep appreciation for their support by including a selection of comments 
from the agents.  For all enquiries regarding these hotels please contact 
Anna direct via email anna.friend@wildbluegrp.co.nz

Imperial Queens Park Hotel, Bangkok

The hotel has a lovely pool area and a park across the road 
which provides an oasis of calm in the big bustling city – truly 
an asset to the hotel.  
Lynn Earl - The Travel Brokers, Auckland

Beautiful Hotel 4 1/2 Star, a great location, across a lovely park 
to the Skytrain station.  Fantastic Japanese restaurant and bar 
on the 37th floor overlooking Bangkok city, great for relaxing 
with a drink after a busy day shopping.  
Elly Lang – FlightCentre Whakatane

The hotel had all the facilities you would want, a spa, gym, 2 
pools, free wifi in the lobby, a choice of restaurants and bars 
and a money exchange desk in the hotel lobby.  
Jasmine Holgate – FlightCentre Whangaparaoa, Auckland

The key selling point of this hotel for me is the restfulness, 
spaciousness and the elegance of the hotel, also the close 
access to such a beautiful and safe public park in the midst of 
such a beautiful city.  
Kay Russell – Air NZ Napier
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 Imperial Hua Hin    
 Beach Resort
Located on a nice beach, 
approximately 10 minutes 
by tuk tuk to the city centre.   
Beautiful pool area, great for 
families, good size rooms, 
nice buffet breakfast
Elly Lang – Flight Centre 
Whakatane

The feature of this hotel was 
the large central pool area 
which would be well used by 
hotel guests and particularly 
families.
Kay Russell – Air NZ Napier

This property was excellent – 
I really enjoyed it , the rooms 
were very spacious and each 
had a balcony providing sea 
views.
Sue Sutherland – Harvey 
World Travel, Mairangi Bay

Imperial Andamas, 
Phuket

Other Imperial properties to host us were Imperial Mae Ping, Chiang Mai; Imperial Samui 
Beach Resort, Ko Samui and the Imperial Boat House Resort & Spa, also located on Ko Samui

I was pleasantly surprised by this resort. When I was 
advised that it was only 10mins from the Phuket airport, 
I automatically thought airport hotel – basic accommoda-
tion, but wow! I couldn’t stop taking pictures.  Such a 
lovely feel about this property. 
Nicole Dobson – Harvey World, Mt Maunganui

This was not just an airport hotel, it was a resort catering 
for families, couples, everyone. The facilities were top class 
with a large pool, a games room, a business centre with 
free internet access and the rooms were large and well 
appointed with a lovely balcony to relax on. 
Ellie van der Leij – Northlands Flight Centre, CHC
 
Tucked away in a world of its’ own, set amidst the most 
perfect gardens the Imperial Andamas had a nice tropical 
feel about it.  
Sandy Leggett – Howick Flight Centre, Auckland

A free shuttle operates to/from Patong departing at 11am 
and returning at 4pm.  I enjoyed a 30min back massage at 
the hotel spa for BHT350, approx NZD17.00. 
Rhonda Doole - House of Travel, Richmond

Good location not too far from the Airport but you can’t 
really hear the planes.  Situated right on the beach. 
David Sykes – Infinity Holidays, Auckland

The resort is lovely, the rooms well 
decorated & very spacious. 

Kylie Henare – Harvey World Travel, 
Palmerston North
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Catering to China’s million millionaires
According to red-luxury.com, China’s 
luxury brands, lifestyles and trends site, 
the best place to learn about Chinese 
ultra-rich consumers is the Maldives, 
which has proven to be the perfect 
place to launch a case study of Chinese 
consumerism. Last year, more than 
118,000 Chinese visited the Maldives: 
up 109% on 2009, making the Chinese 
the number-one inbound market of the 
Maldives. Tourists there have helped 
form the new profile of Chinese con-
sumers.
More Chinese are travelling overseas 
from smaller cities, places where 
growing middle classes are accumulat-
ing more wealth and do not face the 
financial pinch of rising housing prices 
and inflation felt by similar demograph-
ics in cities like Beijing and Shanghai, 
which, according to Vincent Liu, a 
partner at BCG in Hong Kong, will 
eventually impact the spending power 
of travellers from first-tier cities.
“Many of them are richer than those 
from major cities,” says Roger Wang, 
head of Lukintl, a Beijing-based tour 
company that has taken thousands 
of Chinese to America since it was 
founded in 1996. “The tourists from the 
main cities are mostly from the middle 
class, while tourists from smaller cities 
are millionaires or government offi-
cials. Usually they have strong spend-
ing power.”
According to Wang, this demographic 
will spend more than $100,000 abroad, 
using credit cards or with money sent 
to them via wire transfer from friends. 
They tend to seek out famous brands.

Brands like Louis Vuitton are favourites 
in China and abroad. Travellers have no 
problem buying familiar products while 
on vacation, but they want the experience 
to be different.
Jason Beckley, global marketing director 
at Alfred Dunhill, says “They’re not im-
pulse shoppers, and they’re discreet—they 
like a VIP or bespoke room, or even just 
to be offered tea or water when they are in 
the store.”
To capitalise on the growing number of 
tourists from China’s smaller cities, retail-
ers abroad would do well simply to have 
salespeople who speak Chinese.
According to Hurun Research, there are 
now a million millionaires in China, look-
ing for increasingly sophisticated luxury 
travel solutions. This rise in demand is 
driven by the appreciation of the renminbi, 
making international travel less expensive, 
an easing of visa application processes and 
the meteoric rise of private wealth. 
Millionaires annually take an average of 
15 days holiday of which one-third take 
10-20 days and one-third take more than 
20 days. On average they travel abroad 
3 times a year and 20% of millionaires 
go abroad more than five times a year. 
Although the number of days spent abroad 
hasn’t changed over the past three years, 
what has shifted is the percentage of 
foreign trips that are made for the purpose 
of travel, up 10% compared to two years 
prior.
As at MAY11, their top ten preferred 
international luxury destinations are, in 
order, France, USA, Australia, Japan, Mal-
dives, Singapore, Italy, Switzerland, Dubai 
and Hawaii.

THE AMERICAS
2012 ‘So South 
America’ roadshow
World Journeys is bringing in its key 
suppliers from Ecuador, Peru, Chile, 
Argentina and Brazil, and partnering 
with LAN Airlines, for a series of in-
depth travel agent workshops.
The ‘So South America’ roadshow 
dates are:
Thu 23FEB   Christchurch
Fri 24FEB     Dunedin
Mon 27FEB  Wellington
Tue 28FEB    Napier
Wed 29FEB   Tauranga
Thu 01MAR    Auckland
World Journeys will also be running 
a sales incentive in conjunction with 
the roadshow, and will announce 
news of this in the New Year.

Final days for Canada 
& Alaska Earlybirds
There is just a fortnight left for 
earlybird sales of the Scenic 
Tours Canada & Alaska 2012 of-
fer, which includes Partner Free* 
Airfares.
Those who book by 15DEC on 
selected tours will enjoy free 
flights to Vancouver and return 
with Air New Zealand for the 
second person travelling; with 
just taxes from $160 to pay. 
*Conditions apply 

Talk to the specialists about a 
tailor-made Indian experienceExotic Holidays knows India best 2011/12 India 

Brochure Out Now!

http://www.travelmemo.co.nz/voucher.php?voucher_id=1035
mailto:info@exoticholidays.co.nz
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Pancho promotes Ecuador and its islands
World Journeys last week hosted a luncheon with 
Francisco (Pancho) Dousdebes, who had flown in 
from Ecuador where he is the commercial manager 
Australia, NZ and Canada for Metropolitan Touring.
Pancho also heads the tour operator’s Environmental
Affairs department, having led Metropolitan’s 
Galapagos Expedition Dept.  His knowledge of and 
passion for the Galapagos Islands and its creatures 
is encyclopaedic, and he has spent years there as a 
naturalist / dive guide cruise director / hotel man-
ager on the luxury expedition vessel M/Y Isabella II, 
which cruises the archipelago.
While in town, he briefed agents and media on 
Ecuador’s many attractions and on the ways in 
which its government is managing tourism in the 
Galapagos Islands by scheduling the tourist vessel 
circuit to avoid any crowding.
With enthusiastic confirmation from Galapagos fans 
Katharine Mason of LAN and World Journeys direc-
tor Ange Pirie, Pancho described how the fauna have 
no fear of humans, meaning visitors have to skirt 
around birds, lizards, sea lions and giant tortoises 
while walking along the marked trails. He said that 
the protected waters of the Galapagos have coral 
reefs and marine life second only to Australia’s 
Great Barrier Reef and that those visitors who don’t 
snorkel get to see only one half of the destination’s 
treasures.         
Mainland Ecuador was described by Ange Pirie as 
being her favourite destination in South America. 
“It is jewel of a country with a huge variety for the 
traveller, enough to warrant a visit of up to two 
weeks. 
Being right on the equator, bisected by the peaks of 
the Andes and partly clothed in Amazon jungle, 
Ecuador offers many different climates, scenic 
wonders and regional differences. It also offers 
many cultural gems and two UNESCO World 
Heritage Cities, Quito and Cuenca.

Pancho will be back in New Zealand early next year for the 
World Journeys’ 2012 So South America roadshow.
For all Ecuador and Galapagos Islands information, click here.

From left, Jan Milner - Business World Travel, Pancho Dousdebes, 
Caroline Clegg - World Journeys,  June Westenra - Orbit Corpo-
rate, and Ann Mellor, World Journeys

From left, Ann Mellor, World Journeys, Pancho Dousdebes, 
Katharine Mason - LAN Airlines, and  Ange Pirie - World Journeys

MIDDLE EAST

Emirates check-in at Dubai
With the aim of enhancing the customer experience and ensuring 
on-time departures at Terminal 3 Dubai Airport, Emirates is closing 
its check-in counters 60 minutes prior to a flight’s scheduled time of 
departure.
Check-in counters are open at least three hours before the flight 
departure and will now close 60 minutes prior to departure from this 
Thursday 01DEC. Passengers are however requested to report to the 
check-in counters no later than 90 minutes prior to departure.
 Customers who check-in with less than 60 minutes to their sched-
uled flight will not be accepted to board the aircraft, ensuring that 
passengers who have already checked-in and boarded will not be 
inconvenienced by delays and possible missed connections.
Passengers who have opted for the online check-in facility with 
check-in baggage, are also required to check-in their luggage no 
later than 90 minutes prior to the scheduled departure of their flight. 
Passengers holding an e-boarding pass and travelling with carry-on 
bags only, can proceed directly for security clearance. All passengers 
are requested to be at the boarding gate no later than 35 minutes 
before departure and boarding gates will close 15 minutes before 
departure time.
Transit passengers from flights arriving late into Dubai will be es-
corted by airport staff through formalities to ensure they make their 
onward connections.
Passengers will also be given verbal reminders about the gate clo-
sure policy when they check in. Written reminders have also been 
placed on boarding cards, quick transfer wallets, onboard airshow 
slides and other touch points.

Click here to become a ‘Ke kula’ specialist agent

http://www.worldjourneys.co.nz/country.php?country=Ecuador
www.hawaiitourism.co.nz/traveltrade
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UK/EUROPE
Massive walkout looms tomorrow
Passengers leaving on London-bound flights 
today face massive delays in the wake of 
what is being claimed by unions will be the 
biggest industrial action since the 1926 gen-
eral strike. Around two million British civil 
servants, including thousands of immigration 
and customs officers, are expected to take part 
in a one-day walkout on Wednesday. 
The action could see passengers trapped 

aboard their arriving aircraft at Heathrow 
because of overcrowding in the airport’s 
customs areas.
Air New Zealand and other carriers have 
been contacting affected passengers to offer 
rescheduling of arrangements where possible.
The walkout over pension reforms is also 
expected to affect schools, public transport, 
hospitals and government departments.  

Heathrow seeks to reduce pax during strike
London Heathrow Airport has asked all car-
riers to halve capacity on flights due to arrive 
tomorrow 30NOV in the face of the action by 
UK Border Agency staff.
In a letter to airlines, the airport says it is 
anticipating “serious disruption and delays” 
of “up to 12 hours” for arriving passengers.
“The delays at immigration are likely to be so 
long that passengers could not be safely 
accommodated within the terminals and 
would need to be held on arriving aircraft.

“This in turn would quickly create gridlock at 
the airport with no available aircraft park-
ing stands, mass cancellations of departing 
aircraft and diversions outside the UK for 
arriving aircraft.”
BA, which holds the largest number of slots 
at Heathrow, said it is continuing to plan for 
a normal schedule on 30NOV but is offering 
customers the opportunity of changing their 
arrival to dates unaffected by the strike.

Berlin to impose hotel tax
Tourists visiting Berlin will see the price of their hotel stays 
rise by 5% in JAN13, when the city implements a new tax on 
hotels to help balance its budget.
City officials say they hope to take in at least EUR€20 million 
with the new tax.
Some of the money would flow back into tourism by funding 
renovations for museums and other cultural landmarks.
Reuters reports that opponents of the tax will have a tough 
time convincing officials to change their minds, given the 
example of the city of Cologne, which saw a 17% surge in 
visitors so far this year despite a similar tax that boosted city 
revenues fourfold.

Val Thorens ski resort opens
The French ski resort of Val Thorens, at 
2300m the highest altitude ski village in 
Europe, has opened early for its long winter 
season, and at least six lifts are now in action.
Due to its unique situation, the village of Val 
Thorens is located right in the heart of the ski-
ing. And it doesn’t matter where your clients 
stay, the slopes are virtually at their doorstep.
Val Thorens offers infinite ways to unwind 

and have fun: swimming pools, spas, 
Jacuzzis, steam baths, bowling alley, snow 
mountain biking, ice driving, and the long-
est toboggan run in France (6km).
Eurostar and TGV trains from London and 
Paris serve Moûtiers railway station 37km 
from Val Thorens, and bus and taxi connec-
tions are available. 
www.valthorens.com

NYE Dublin festival
Some of Ireland’s most-loved musicians are 
scheduled to perform live at a New Year’s 
Eve Countdown Concert in College Green, 
Dublin on 31DEC this year. The outdoor con-
cert, which will also feature pyrotechnics and 
special effects, is part of a larger three-day 
NYE Dublin festival 30DEC-01JAN.
During the festival, seasonal markets will be 
located in central locations across Dublin, 
including Wolfe Tone Square, Temple Bar 
and Barnardo Square. On New Year’s Eve, 
the side streets of the city centre will become 
a hive of activity with street festivals includ-
ing live entertainment, DJs, street theatre and 

circus acts. 
Tickets for 
the NYE 
Countdown 
Concert (over 
18’s only) are 
nominally 
priced at €10 
and are on 
sale at www.nyedublin.ie and 
www.ticketmaster.ie (€10 plus service 
charge). 

http://www.trafalgar.com/nz/at-leisure-landing-page-2012
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Relaxed style bike & boat tour ex Venice
The Innovative Travel Co. is offering a 
relaxed style active holiday option (Bike and 
Boat) on the Po River, from Venice to Man-
tova.  The trip combines the magic of Venice 
and discovering the ecosystem of the Po Delta 
area.  Based on a motor yacht (double or twin 
cabins with private facilities) the 8-day jour-
ney takes guests to the heart of the Po plain 
via small islands bordering the Adriatic Sea; 
the ancient Greek port of Adria, famous for 
trading amber from the Baltic; the old walled 
town of Ferrara and Ostigulia, a small village 

with ruins of a medieval fortress, up to Mon-
tova, one of the most beautiful Renaissance 
towns of Northern Italy, where world-famous 
artists display their masterpieces. 
Priced from $1637pp twin (ex Venice) in-
cludes, accommodation onboard & daily 
breakfasts, packed lunches, and dinners daily; 
support vehicle in area, tour guide and docu-
mentation, 21 gear trekking bike or similar.  
Departures April to Oct 2012. Freephone the 
Mediterranean specialists on 0508 100 111 
info@innovative-travel.com 

Second escorted UK/E tour from Trafalgar
Trafalgar has announced a second departure of its 40-day UK and 
Europe Escorted Holiday. The first departure has completely sold 
out and no more bookings can be made. The new departure is the 
exact same itinerary and departs one week earlier on 18MAY12. 
Priced from $10,990pp twin share including flights with SIA, 
agents are encouraged to have their clients book by 31JAN12 to 
benefit from an extra $500 saving. 
The itinerary, which has run for over 10 years, features iconic 
sights such as Singapore, London, Venice, Rome, Paris, Bath, 
Dublin and Edinburgh. A new flyer, which can be viewed here, 
will be distributed this week. For bookings call 0800 872 325.

Sell a Highland fling with Trafalgar
As Scots around the world prepare to 
celebrate St Andrew’s Day tomorrow 
30NOV, Kiwi clients can get an insider’s 
view of Scotland throughout 2012 on one 
of Trafalgar’s Scottish itineraries.
From the At Leisure 7-day Best of Scot-
land to the First Class 15-day Best of 
Ireland & Scotland and 13-day Scottish 
Highlands, Islands & Cities or any one 
of the CostSaver itineraries featuring the 
Celtic destination, Trafalgar says it has an 
option to suit.
The At Leisure Best of Scotland takes in 
the impressive sights of Edinburgh and St 

Andrews, Culloden Moor, Loch Ness and the 
Isle of Skye as well as Glasgow, European 
City of the Year 2011. 
Priced from $1985pp share twin, the tour 
includes first-class accommodation, many 
meals, plenty of Hidden Treasures, the ser-
vices of Trafalgar’s expert Travel Director 
and airport transfers. Departures are available 
29APR-14OCT12. 
Trafalgar remind agents that savings of up to 
7½% are available on 2012 Europe and Brit-
ain guided holidays where clients book and 
pay in full 10 months prior to departure.
Call 0800 872 325.

Tauck 2012 Europe brochure out now
Tauck has announced the release of its new brochure 
highlighting the best selling itineraries of Europe for 
2012.
From visiting the Vatican and the Sistine Chapel 
after hours and having Sicilian dinner in a 14th-
century Palermo palazzo to taking part in a hands-on 
cooking class in France’s Rhone Valley and wine 
tastings at a 17th-century hotel in Italy, Adventure 
World says Tauck’s 2012 Yellow Roads of Europe 
brochure offers it all.
It features some of their most popular itineraries 
including Italian Lakes, Venice, Florence & Rome 
(featuring Culinary Departures), A Week in… Italy, 
Barcelona to Paris: the Art of Living Well and A 
Week in…Spain.
New for 2012 is Tauck’s Sicily: Culture through 
the Ages 10-day experience, a 14-day Classic Italy 
small group tour and a 12-day Turkey, Land of 
Contrast tour.
Agents are reminded that Tauck also has an agent 
incentive running at the moment. 
Book five Tauck trips from now until 29FEB12 and 
receive a free Apple iPad. 

For more information on this incentive, 
visit the agent section of the website.
To order the Tauck brochure, click here 
and for more info call Adventure World 
on 0508 496 753.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1051
http://www.travelmemo.co.nz/voucher.php?voucher_id=1051
www.adventureworld.co.nz/partners/tauck
www.adventureworld.co.nz/agent-brochure-order
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Gallipoli 2015
Gallipoli is a must-see when visiting Tur-
key and there will be no better time to visit 
this historic place than during the Centenary 
Commemoration of the original landing at 
Gallipoli.
Fez Travel will be operating a range of itin-
eraries that visit Gallipoli on this significant 
day, with their 7-day / 6-night Anzac Day & 
Troy 2015 tour, priced from $3,240pp. 
This tour departs Istanbul on Tuesday 
21APR15 and includes airport transfers, 
transport, professional English-speaking tour 
guide, entrance fees, some meals, 2 nights 
four-star Canakkale hotel accommodation, 3 

nights five-star Istanbul hotel accommodation 
and a commemorative gift. 
For more information click on the above link 
and call Adventure World on 0508 496 753. 

AVIATION
Qantas provides long term guarantee
Qantas is telling its customers that they can 
book flights with absolute confidence and cer-
tainty, that there will be no industrial action 
by the pilots’ union, licensed engineers’ union 
and Transport Workers’ Union for up to the 
next four years.
Qantas Group Executive Government and 
Corporate Affairs Olivia Wirth said the new 
workplace agreements would now be deter-
mined by the independent umpire Fair Work 
Australia for all three unions.
“Our message to customers is that you can 
continue to book with Qantas with absolute 
confidence,”

Ms Wirth said.
“Fair Work Australia (FWA) put a stop to all 
industrial action over three weeks ago which 
meant that Qantas customers could once 
again book flights with the knowledge that 
their flights would not be disrupted by indus-
trial action. This has seen customers return to 
flying with Qantas.
“The FWA ruling means that these three 
unions are unable to take industrial action for 
the upcoming period of arbitration and for 
the period of the EBA determination by Fair 
Work Australia - which could be up to four 
years.”

Jetstar launches dailies Singapore - Beijing
Jetstar is now offering a daily nonstop to Beijing from its Singapore hub, 
and kicked off the six-hour inaugural A330 flight with a fare of just S$98 
one way.

Qantas domestic offers premium boarding
Qantas is adding a new boarding lane for pre-
mium customers at its major domestic ports, 
similar to the service it offers international 
passengers.
Business class customers, Chairman’s Lounge 
members, oneworld Emerald members and 
Platinum Frequent Flyers will have the option 
of using a dedicated lane when boarding 
Qantas flights in Perth with Sydney, Melbourne 

and Brisbane to follow soon.
The carrier also confirmed a new domestic
business class fare structure providing 
customers with greater accessibility to an 
increased range of fares. 
The new fare structure will be implemented 
for tickets booked from tomorrow 30NOV, 
with revisions to existing price points and ad-
ditional price points available from that date. 

A$1000 RT Aust-Europe 
earlybird record-breaker
Garuda Indonesia’s new Europe earlybird 
fares are said to be the lowest ever offered on 
the route by a full service carrier. At A$1000 
return between Sydney or Melbourne and 
Amsterdam, they are at least $800 below the 
lowest levels being sold by rivals. GA is also 
retailing a business class return fare on the 
route priced under A$3800.

Virgin moves to Sabre
Virgin Australia group of airlines is moving to 
the SabreSonic reservations system. 
The Sabre platform will deliver an end-to-end 
service for guest reservations and ticketed 
operations. It will incorporate sales distribu-
tion and merchandising, guest recognition, 
electronic ticketing, ecommerce, inventory 
and revenue management, check-in and de-
parture control. 
MICE BTN reports that the carrier expects to 
have migrated to Sabre by MAR13.

Qantas profits hit by dispute
Qantas has estimated that the industrial 
dispute with three unions representing long-
haul pilots, aircraft engineers and ground 
crews will cost it A$194 million in the first 
half of this financial year.
Its latest guidance for underlying pre-tax 
profits of between $140 million and $190 
million for the first half compares with a 
profit of $417 million in the same period in 
the previous financial year.

Ryanair is to extend its existing reserved 
seating option to all routes from next January, 
having been trialled on selected routes over 
the past six months. Passengers will be able 
to pay EUR10 per flight to prebook seats in 
the front two rows or in the emergency exit 
over-wing rows. They will also be able to 
book priority boarding for EUR5.

http://www.cxagents.com
www.adventureworld.co.nz/tours-and-destinations/europe/southern-europe/turkey/tours/anzac-day-2015-tour/
www.adventureworld.co.nz/tours-and-destinations/europe/southern-europe/turkey/tours/anzac-day-2015-tour/
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Emirates, the world’s largest international 
airline, is seen as a safer investment than its 
owner, the government of Dubai, according 
to data compiled by Bloomberg. As recently 
as August 4, Emirate’s yields were 22 basis 
points above the sheikhdom’s rates.
The carrier is described by one analyst as 
having “better transparency, identifiable 
hard and valuable assets and more liquidity.” 

Etihad launches new duty free magazine

World Aviation Systems 
reports that Ethiopian 
Airlines has received its 
first next-generation 
Boeing 737-800 with the 
new Boeing Sky Interior. 
It is the first of ten to be 
delivered over the next 4 
years. The new aircraft will 
be initially deployed on 
Ethiopian’s daily flight to 
Dar es Salaam during the 
day and Ethiopian’s daily 
flight to Riyadh at night.

Etihad this month launched Boutique, the 
airline’s new inflight duty free magazine, 
which features a fresh, unique look and 
editorial style.
Fragrances, beauty products, jewellery, 
gadgets, toys for children and Etihad Airways
-branded merchandise, including aircraft 
models and Manchester City Football Club 
gear, are available for purchase. The maga-
zine offers locally made and highly popular 
products, many of which are produced 
exclusively for Etihad Airways under the 
‘Made in UAE’ label. Additionally, the 
airline has created a new watch supplement 
called Timepieces to highlight its selection of 

watches. 
Products are offered 
at competitive prices 
and Etihad Guest 
members earn miles 
for every purchase 
made onboard.
Etihad Airways 
encourages guests 
to view Boutique in advance of their jour-
ney and pre-order items by sending an email 
request to dutyfree@etihad.ae (minimum 
72 hours’ notice). The airline’s cabin crew 
will deliver pre-ordered items to guests after 
boarding.

CRUISE NEWS
Online training goes 3D
Travel agent training will be taken to a new 
level with the launch today of “Cruising for 
Excellence”, the Royal Caribbean Interna-
tional, Celebrity Cruises and Azamara Club 
Cruises e-learning programme. The new 
online training features 3D environments for 
agents to explore and learn about the key sell-
ing points of the ships and products, as if they 
are onboard themselves. 
Gavin Smith, managing director for Australia 
& New Zealand, says “Our experience shows 
that agents who stay up to date with all of 
the Cruising for Excellence training modules 
sell the most cruises. This significant launch 
of the agent training tool brings to life key 
features of our ships that consumers often 
simply think are too good to be true. Being 
able to experience highlights such as Royal 
Caribbean International’s Allure of the Seas’ 
real outdoor park, or the first-class restaurants 
onboard Celebrity Cruises’ Solstice Class of 
ships means that agents can share their cruise 
ship knowledge with more confidence. 
“What’s more, Cruising for Excellence covers 
all three of our cruise brands – Royal Carib-
bean, Celebrity and Azamara – in a single, 
one-stop-shop tool.  It’s fun and incredibly 
easy to use – and agents can follow the train-
ing at their own pace.  Upon completion there 
are some great prizes to be won, not to men-
tion the ability to sell our products far more 
effectively.” 
Highlights of Cruising for Excellence online 
e-learning programme include:
..  35 training modules including ship guides, 
dining, onboard amenities & activities, family 
cruising, destinations, accommodation and 

shore excursions.  
..  Fact sheets including restaurant and bar 
menus, onboard activities, revitalisation 
charts, kids planners, and other useful infor-
mation.
..  Interactive, virtual ship environments 
that allow browsers to explore key onboard 
features.
..  3D virtual environments include life-like 
images of people to create a more realistic 
feel for cruising 
..  Visual training sessions that include 
quizzes and videos
..  A leader board table showing which agents 
have achieved the highest scores. 
..  The opportunity to become a brand 
‘Captain’ for each of the Royal Caribbean, 
Celebrity and Azamara brands. The first 50 
agents to achieve ‘Captain’ Status will receive 
a $50 Westfield Gift Card 
..  Agents who complete all training modules 
become the ultimate cruise specialists and 
gain ‘Admiral’ status – the highest achieve-
ment in the training programme. All agents 
who become ‘Admirals’ by 09MAR12 will be 
eligible to win one of three cruise prizes.
Cruising for Excellence is open to all travel 
agents in New Zealand and Australia and the 
site www.cruisingforexcellence.co.nz goes 
live today.

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com
http://www.cxagents.co.nz
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Departs Rome 18 May 2012

Based on Inside Stateroom
includes cruise, port charges & govt taxes

ms Noordam

CLICK HERE FOR DETAILS
Bottle of Bon Voyage Sparkling Wine 

per Stateroom

from NZ$1959 
Rome - At Sea - Dubrovnik - Corfu - 

Katakalon - Santorini - Kusadasi - 
Piraeus (Athens) - At Sea - Messina - Rome

Roman EmpireRome- Rome
10-night cruise

Special valid to 15DEC11.

Southampton out; 
Hamilton in
Cunard has decided to register its three 
liners Queen Mary 2, Queen Victoria 
and Queen Elizabeth in Bermuda, 
a move that will see ‘Southampton’ 
replaced by ‘Hamilton’ on the ships’ 
sterns.
The change of registration means 
Cunard captains can now conduct 
wedding ceremonies at sea, something 
not possible on UK-registered vessels.
The Daily Mail reports that British 
vessels are not considered suitable 
because UK law does not recognise 
them as publicly accessible places that 
are open to people who might want to 
object to a union. 
Weddings on cruise ships are becoming 
increasingly popular and demand for 
such ceremonies has risen by 60% over 
the past ten years.
Carnival, which owns Cunard and a 
number of other cruise brands, report-
edly carried out 2,200 marriages on its 
ships last year.

Harvey World Travel 
cruises lower South Island
Timaru-based Harvey World Travel manager Kate 
Flynn recently took her wares on the road to stage a 
mini cruise expo in a number of small South Island 
towns, including Waimate, Kurow, Twizel, Fairlie and 
Geraldine, finishing in Timaru.
“I decided to get out and about and visit some of my 
clients in their hometowns for a change as they are 
geographically spread out a bit, and to also take the 
opportunity to meet some new clients along the way,” 
says Ms Flynn.
Her two-day roadshow featured a presentation from 
Uniworld Boutique River Cruises and included morn-
ing or afternoon teas or evening nibbles and drinks.
“Cruising is a very popular holiday choice and the 
information was very well received,” says Ms Flynn. 
“Sales are going well and I’ve recently noticed a shift 
from the traditional South Pacific cruises to travelling 
further afield to Europe for river and sea cruising.”
This comment is backed by Stella Travel’s retail cruise 
marketing manager Jacqueline Unsworth, who says 
that cruise sales are going through the roof.  “River 
cruising in Europe in particular is experiencing huge 
growth. We’ve been selling cruises flat out since 
March.”

Avalon newbuilds
Avalon Waterways’ latest newbuilds, and 
the company’s first vessel to be launched 
outside of Europe, are due for delivery next 
year. They include Avalon Angkor, arriving in 
SEP12, dedicated to Vietnam and Cambodia 
with itineraries on the Mekong. Built by local 
craftsmen with a colonial design, the vessel 
will accommodate 32 guests in 16 staterooms, 
each of 172sq ft.
Other newcomers Avalon Visionary and 
Avalon Vista, arriving earlier in the year, will 
sail on the Rhine and Danube.

Cruiser should have 
paid his fines
The other day a New Zealander now living in 
Australia and who was cruising on Radiance 
of the Seas was escorted from the ship during 
its Port Chalmers visit by Dunedin police and 
Customs officers after it was found he had 
left New Zealand in the 1990s without paying 
about $3700 worth of reparations.
The authorities declined to tell the Otago 
Daily Times how they were notified of the 
man’s visit.

Save up to 
30% on Antarctica
G Adventures has just released savings 
on its 11-day Antarctica Classic cruise 
departing on 29JAN12. Now priced 
from $6,300pp triple share (was $8,399) 
or $8,925pp twin share (was $12,749). 
Price includes 9 nights on board the 
M/S Expedition, 1 night accommodation 
in Ushuaia, all meals whilst on board, 
Zodiac excursions with an expert 
expedition team, lecture and educational 
programs, transfer & an Antarctica 
guide. 
For more info call Adventure World on 
0508 496 753. 

http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
www.adventureworld.co.nz/travel-deals/antarctica-classic-sale
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Le Diamant sold
Seatrade Insider reports that Ponant Cruises 
has sold its ship Le Diamant to International 
Shipping Partners, with delivery scheduled 
for mid-DEC. ISP has been appointed the 
administrative, commercial and technical 
manager of Le Diamant by its new owners, a 
Bahamian company controlled by a number 
of investors. ISP said Le Diamant is available 
for long-term charter.
Seatrade Insider says Ponant decided to can-
cel its Asia programme because Le Diamant 
wasn’t achieving the bookings it had previ-
ously enjoyed in the region.

mv Minerva: 95 days to go 
There are now just three months to go 
until Swan Hellenic’s newly upgraded 
mv Minerva returns to the seas follow-
ing a multi-million pound investment in 
upgrades planned by parent company All 
Leisure Group.
Changes to the new-look mv Minerva 
include extensions of the internal and 
external public areas as well as a new 
wrap-around observation lounge, the 
Orpheus Lounge, which will provide 
comfort and extensive forward panoramic 
views. Innovative design will also extend 
the size of Shackleton’s Bar and create 
a new Internet Lounge. Swan Hellenic 
has also increased the size of 32 cabins 
by adding balcony facilities, raising the 
number of balcony suites to 23% of all 
cabin accommodation. All 181 passenger 
cabins will be upgraded with new en-suite 
bathrooms. 
Call Cruise Holidays for details of Swan 
Hellenic’s latest offers, including Fly Free 
deals, on 09 523 7788 or 0508 CRUISE 
(278 473). 

HOSPITALITY
Great Escapes at Rendezvous, The Marque hotels this summer
Rendezvous and The Marque hotels are offer-
ing summer savings, with Great Escape rates 
for stays over December and January, providing 
savings of up to 50% at participating* hotels 
across Australia, Auckland and Singapore.  
In addition, those staying will also be treated 
to Rendezvous’ Value Promise, which includes 
complimentary local telephone calls, three hours 
of complimentary internet access along with low 
mini bar and laundry prices and no credit card 
surcharges. 
To receive a bonus 1pm late check out, book 
at www.rendezvoushotels.com/greatescape or 
www.marquehotels.com/greatescape 
Alternatively, call 0800 666 777 and quote 
‘Great Escape.’
Terms and conditions apply, check websites for 
details. 

Two new appointments at Quality Hotel Wellington

 *Offer excludes Shanghai, Christchurch 
and Canberra hotels.

The Marque Sydney

The Quality Hotel Wellington on Cuba Street 
has bolstered its team with two new appoint-
ments. Stephanie Flitton has taken the role 

of Conference 
Manager, while 
Ania Peszynski 
will fill a vacancy 
as the property’s 
new Sales & Mar-
keting Manager.
Stephanie is new 
to New Zealand 
and joins Quality 
Hotel’s Conference 
& Event Centre 
team from Broome, 

Australia, where she worked as a Tourism 
Sales specialist.  She has a broad range of 
hospitality and conference management 
experience, having worked for international 

Stephanie Flitton

chains including 
Accor and IHG. 
Ania has market-
ing and sales skills 
developed through 
roles as Interna-
tional Marketing 
Coordinator at 
Positively Wel-
lington Tourism 
and sales roles at 
Nestlé and Flight 
Centre. Ania Peszynski

Host Accommodation 
launches QR code
Host Accommodation has announced the 
launch of its new QR code across its net-
work of nearly 90 properties throughout 
New Zealand. 
Quick Response codes (QR codes) are 
being used more and more by innovative 
tourism businesses. Host’s customers will 
now find its QR code promoted on the 
Host Directory and in Host Accommoda-
tion reception areas. The QR code can be 
scanned with an iPhone, Android or other 
camera-enabled Smartphone, and links 
directly back to Host’s digital content on 
the web.
Host Accommodation has embarked 
on additional digital marketing activity 
including a range of seasonal customer 
offers powered by online video. Its recent 
Spring Break campaign successfully used 
online video streamed from a variety 
of media channels including the Host 
Facebook competition page, You Tube 
Channel and website. The tactical offer 
included $500 worth of accommodation 
vouchers, breakfasts plus a TomTom 
GPS Navigation kit.
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Luxury golf resort, Carrington Resort A 
Heritage Hotel, has just been awarded an 
Enviro Gold accreditation by Qualmark 
New Zealand.
The resort, set on a 3000 acre estate on the 
Karikari Peninsula in the Far North, is not-
ed for its wetland project and dotterel bird 

habitat protection. Carrington’s wetland 
combined with bordering Department of 
Conservation land has created a 344ha 
protected environment, which backed 
by 4km of beach sand dunes, creates a 
unique ecosystem safe from predators for 
nesting birds. 

INDUSTRY

Mantra Group revenue growth defies trend

Karikari peninsula resort gains Enviro Gold

Mantra Group has defied Australian domestic 
tourism industry trends with an A$8.3million 
uplift in revenue on last year for this financial 
year to date.  The Group, comprising Peppers, 
Mantra and BreakFree hotels, resorts and 
apartments is on track for a buoyant Christmas
period across its Australian network to finish
off the year - particularly in Queensland 
where it is the largest accommodation provider 
with over 50 properties, but also in the south-
ern states. 
A 3.9% increase in accommodation bookings 
in Queensland in the past twelve months, 
indicating a resurgence in leisure travel in 
the Sunshine State, is expected to continue 
with the Gold Coast, Sunshine Coast and Far 

North Queensland regions showing strong 
occupancies over the Christmas holidays.  
The Group’s extensive leisure resort at Salt 
Beach in Kingscliff which offers both 
Peppers and Mantra accommodation 
options is another success story with over 
600 rooms combined nearly 100% booked 
for the Christmas season.
Mantra Group also reports an increase in 
bookings on last year for the Christmas 
period in Melbourne, where they have six 
Mantra apartment hotels.  Likewise the 
group’s six Sydney apartments and 
extensive regional NSW properties are 
experiencing a healthy Christmas 
occupancy level.

Club Med Bali 
‘wows’ agents
Club Med Bali ‘wowed’ a group of 
travel agents from around the coun-
try on a recent famil trip.
The six-night famil saw agents 
immerse themselves in the CM all-
inclusive offering and it generated 
positive feedback.
Harvey World Travel Rangiora’s 
Anna Skerton says the famil ex-
ceeded her expectations as it was 
more of a complete holiday experience.  “I 
didn’t realise how much was actually on hand 
to keep guests entertained.  You can do as 
much or as little as you like.”
United Travel Newmarket’s Katie Radley 
was equally impressed. “Club Med is more 

than “All Inclusive”, this term often means 
just food and alcohol.  Club Med offers 
much more than that with the ability to learn 
new activities ie golf or tennis, watch shows 
and really feel like you have had a value for 
money holiday.”

Julia Broadley-Ryan (United Travel Katikati) 
was crowned circus queen coming away with 
a certificate congratulating her on the catch 
and release move.

Sabre Traveler Security offers real-time alerts
Recent world events highlight the need for 
agents to quickly communicate with and alert 
their clients.
Agents in New Zealand will now be able to 
do this, more effectively managing traveller 
risk and better serving their customers with 
the release of two new features for Sabre 
Traveler Security.  
The latest enhancements allow agents to 
quickly and easily send SMSs, in addition 
to emailing travellers, before and during the 
trip. Group Text Messaging allows agents to 
quickly send out text messages to multiple af-
fected travellers directly from the application.
“Agents now have the ability to view real-
time world events and travel alerts by destina-

tion directly from the dashboard in an easy 
to use world map view, enabling them to 
proactively alert customers to events before 
and during the trip,” says GM Sales Sabre 
Pacific, Carl Frier.
The Current Events Dashboard is based on 
information sourced through government 
departments, tourist boards, embassies, con-
sulates, the Centre for Disease Control, World 
Health Organisation and various other agen-
cies and publications. It provides agents with 
the latest risk assessments and travel safety 
information for any city or country allowing 
them to better service their customers in the 
way customers want to be served.
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Online Training 
– seeking your thoughts
Do you want to know about the world 
heritage sites in Korea? Or want to 
recommend the best markets in China 
to your client?  Or, maybe even learn 
more about the migration routes through 
Africa? 
Adventure World now has a page 
dedicated to taking your requests on 
what you want to learn more about. Just 
complete this survey to let them know 
your thoughts.
“Our online trainings are an excellent 
resource for entry level consultants, but 
are also great for those that are experi-
enced and want a more in-depth train-
ing on unique and off the beaten track 
destinations,” says Melissa Harris, AW 
marketing manager.
For more information on online trainings 
click here or call your AW sales rep.

Mondo’s MASTERCLASS events
Mondo Travel’s Gordon Bayne reports an 
exciting month with eight MASTERCLASS 
Events around the country. 
“The star of our show – Mondo Travel’s Food 
and Wine Ambassador Brett McGregor – has 
done a superb job and we have watched him 
evolve into an amazing presenter with his 
typical warm, likeable and natural charm that 
our clients just LOVE!” says Gordy.
Gordy, Mandy and Angela are planning 
MASTERCLASS 2 for FEB/MAR12.

Travel Managers brokers 
Christmas Party
Travel Managers New Zealand recently 
hosted their brokers and their families at their 
annual Christmas Party, held at an idyllic 
location, Fernielea Cafe in Coatesville.
Around 90 people attended the family affair 
and everyone was kept entertained with an 
“Old MacDonald’s Farm”, a petting zoo for 
the kids, pony rides, jazz band, fine food and 
wine, and the appearance of Santa, who gave 
out presents to everyone.
“We are very family oriented and we wanted 
to reward our brokers for their hard work for 
the year and let them spend a fun-filled day 
with family and friends,” said Mike South-
combe, managing director of Travel Man-
agers in New Zealand. “We’ve had a very 
successful year and we couldn’t have done it 
without them.”
He added that he believes the team is primed 
and ready for another fruitful year in 2012. 

Rahul, Rachel, Geraldine & Scott

Shana & John with Santa

Manase Travel 
Studio Suppliers 
Party
Peter and Angela Manase and 
their Manase Travel Studio
team hosted a poolside 
Christmas Party for a strong 
turnout of industry partners 
and suppliers last week.
Peter is pictured here 
presenting Peta Baldwinson 
from GO Holidays with her 
lucky door prize, a remote 
controlled toy helicopter and 
a bottle of finest red.

Robyn Galloway re-elected 
to Chamber for 3rd term
Innovative Travel 
Company MD Robyn 
Galloway has been re-
elected to the Canterbury 
Employers Chamber of 
Commerce Board for a 
third term. Robyn said 
she was delighted by 
the vote of confidence 
from the members and 
intended to continue working to highlight the 
needs of the tourism and travel sectors, as 
well as being a voice for SMEs and the many 
businesses that were displaced from the CBD 
during the Earthquake. 

www.adventureworld.co.nz/online-training-survey
www.adventureworld.co.nz/travel-agents

