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Visitors rate NZ 8.9 out of 10
Visitors to New Zealand rate their holiday experience 8.9 out of 
10 in terms of satisfaction, according to the latest annual Visitor 
Experience Monitor (VEM) statistics.
The VEM covers the period JUL10-JUN11. Around 4,500 inter-
national visitors that primarily came to New Zealand for a holiday 
or to visit friends and relatives were surveyed for their satisfaction 
levels.
Tourism New Zealand says the results are pleasing, and much in 
line with those of recent years.
The NTO’s chief executive, Kevin Bowler says they also show 
that satisfaction with New Zealand’s environment remains high, 
rating 9 out of 10, and the activities that people complete while 
here are rated 8.9 out of 10.
“Almost all visitors (96%) stated that they are likely or very likely 
to recommend New Zealand to others, while 97% also said they 
had spoken of or written positively about New Zealand to others 
which reinforces how critical word of mouth is in marketing New 
Zealand.”
But Bowler warned that there were also some slight decreases in 
satisfaction, including 0.1% decreases in satisfaction with accom-
modation, food and beverage, and activities. These are relatively 
small but worth noting, he adds.
This slight decrease in satisfaction was most notable with Aus-
tralian tourists highlighting the importance of ensuring that New 
Zealand continues to attract the high-end Australian market that 
interacts and participates well within our tourism industry.
The survey also showed that New Zealand tourism operators have 
some work to do to satisfy the high expectations of Asian visitors, 
particularly those from China, Japan and Korea.

http://www.railplus.co.nz/europe-by-rail/eurail-passes/eurail-select-pass/prices-info.htm
http://www.topdog.co.nz
http://www.motelsinnz.co.nz
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New Zealanders’ holiday intention declines
The Roy Morgan Holiday Tracking Survey 
shows that New Zealanders’ holiday intention 
has fallen significantly over the past year and 
that both domestic and overseas destinations 
are affected. 
In JUL11 around 2.5 million (72%) of New 
Zealanders 14 years or older intend to take at 
least one holiday in the next 12 months, down 
from 74% in JUL10 and 78% in JUL06.
The percentage of New Zealanders who 
intend to travel domestically on their next 
holiday in the next twelve months has 
decreased to 60% for JUL11, down from 
63% in JUL10 and 66% in JUL06.

The percentage of New Zealanders who 
intend to go overseas on their next holiday 
has also declined, from 10% in JUL10 to 
8% as of JUL11.
Pip Elliott, Client Services Director, Roy 
Morgan Research, says: “This reluctance to 
take a holiday is not surprising given that 
consumer confidence has fallen in the past 
year from 121.2 (quarter ending JUL10) to 
108.4 (quarter ending JUL11), according to 
the ANZ-Roy Morgan Consumer Confidence 
Rating. This is in line with the significant de-
cline in the percentage of people considering 
it a good time to buy major household items.”

Tim Cossar for Te Puia
The board of Rotorua’s New Zealand Maori 
Arts and Crafts Institute, trading as Te Puia, 
has appointed Tim Cossar  as its new chief 
executive.
He will step down from his current role as 
chief executive of Tourism Industry Asso-
ciation New Zealand early in the New Year, 
having headed TIA since 2008.
Institute chairman Harry Burkhardt says his 
board is delighted to have attracted someone 
of Tim Cossar’s calibre to take over leader-
ship at Te Puia, the Maori cultural centre 
and thermal valley at Te Whakarewarewa in 

Rotorua.
Cossar has a 
strong history 
in the tour-
ism industry, 
including head-
ing two RTOs, 
Positively 
Wellington 
Tourism and Tourism Rotorua (now Destina-
tion Rotorua Marketing).
TIA chairman Norm Thompson says the 
search for a new chief executive for TIA 
would begin immediately. 

TIA urges SmartGate expansion
New Zealand’s Tourism Industry Association 
wants SmartGate electronic passport process-
ing extended beyond Australia to other key 
visitor markets.
“Creating seamless border experiences and 
removing barriers for people travelling to 
New Zealand is critical to growing interna-
tional visitor arrivals,” says TIA’s Tim Cossar.
“The border is like New Zealand’s ‘shop 
window’. While security must always be 
paramount, first impressions count, and a 
straightforward, welcoming arrival will leave 
a favourable impression on visitors.”
TIA says it will be strongly encouraging the 
incoming government to identify markets 

where SmartGate could be introduced. 
Also important, particularly for rapidly grow-
ing markets like China, is reducing the time it 
takes to process visas. TIA acknowledges that 
enormous improvements have been made in 
the last three years, and wants to ensure this 
continues.
Reducing the time it takes to renew work vi-
sas will definitely benefit tourism businesses, 
many of whom rely on working holidaymak-
ers over the peak season. TIA has achieved 
some success with Immigration New Zealand 
in Queenstown on this issue and will continue 
to work with officials to reduce uncertainty 
for both employers and working travellers.

Stories Beat Stuff
Tourism New Zealand has launched a market-
ing initiative called Stories Beat Stuff. 
It challenges the influential youth market to 
give up their stuff for the chance to win one 
of six New Zealand experiences of a lifetime.
Asking the question, ‘what would you trade 
for the story of a lifetime?’, the initiative is 

based on the idea that amazing life experi-
ences surpass material possessions for young 
people. 
Rolled out in major markets around the world 
over the next year the promotion uses youth-
friendly digital and social media via 
newzealand.com, Facebook and YouTube.

Taranaki garden festival scores well
Almost 52,000 garden visits were recorded 
for the 2011 Powerco Taranaki Garden 
Spectacular – on par with numbers for last 
year despite some 
days of adverse 
weather and a weak 
economic climate. 
Formerly known as 
the Taranaki Rhodo-
dendron & Garden 
Festival, the event 
also recorded a 
99% “Very Good to 
Excellent” approval 
rating in the festi-
val’s visitor survey, 
which also showed 
they stayed on aver-
age between three 
and four nights.

Next year marks the event’s 25th anniversary,
and dates have now been confirmed as 
26OCT-04NOV12.



Reminder: Express B&B for just $139

What a fantastic time with the upcoming 
Silly Season holidays to offer your Clients this 
exclusive offer!  They get to relax and unwind
in our totally refurbished Premier King rooms. 
Included is an Express breakfast* for 2 the 
following morning - great for those on the go!

* Express Breakfast includes freshly brewed 
tea and coffee, orange juice, toast and 
croissants with condiments. 
•   10% commissionable to agents  
•   Bookings made 28.10.11 - 31.01.12; 
 Stay period 07.11.11 - 06.02.12   
•   Standard accommodation T&C’s apply 
•   Quote promo code ‘AGENTBB’   
•   Book direct with the Hotel by phone or email

to our Reservations team.

Jet Park Airport Hotel & Conference Centre, 63 Westney Road, Mangere, Manukau. eMAil: reservations@jetpark.co.nz fReePHone: 0800 538 466 www.jetpark.co.nz

A night out - HANZ Awards 2011
Recently, Jet Park Hotel became finalists 
in two categories of the HAnZ (Hospitality          
Association of new Zealand) Awards 2011 
at Airforce Museum, Wigram in Christchurch.
These included: 

Excellence in Customer Service and 
excellence in Marketing. Up against some 
tough competition, unfortunately we 
didn’t take out the win, however to be a 
finalist in not one but two categories is no 
mean feat!  Thanks team for a fine effort.

NEW Executive Sous 
Chef, Frank Lafaiki
frank has been involved in 
the industry for 20 years now, 
and is passionate about 

creating fine cuisine.  Having assisted the 
opening of the popular gastro-bistro bar 
‘BAnQUe’ in Remuera, Auckland we are 
pleased to have on board the talented 
frank!  The team consisting of executive 

‘over a Cuppa’ latest news from Jet Park Hotel

Ta
ste

 of 
Christmas

FESTivE TREATS mENu
from $39.95 pp

FuLL CHRiSTmAS BuFFET
from $55 pp

For more information click here 

Group bookings taken now

ph: 09 256 2190

e. conference@jetpark.co.nz

Coffee Lovers, take note...
Talking about ‘over a Cuppa’, we are very 
excited to introduce our new Coffee menu
which is really going down a treat with our 
Guests!  Revitalise with a Jet Park Signature 
Coffee, a single shot of espresso with white 
chocolate. Tried by the team and given the 
BiG tick!  
Click here to view Coffee Menu

From left: Kym Klein, Jen Schierhout, Ashley Schierhout, 
Liz Herrmann - at HANZ Awards dinner, November 3, 2011

Sous Chef frank, executive Chef, nancye 
and the hardworking Kitchen team, make 
a formidable team. The team is excited 
to bring to Guests an excellent range of 
seasonal dishes that reflect a fusion of local 
and international cuisine.

Attention Travel Agents
if you would like to join our mailing list for our 
bi-monthly Jetstream e-newsletter: 

Subscribe to Newsletter

http://www.jetpark.co.nz/Conference++Events/Catering+and+Menus.html
http://www.jetpark.co.nz/About+Us/Hotel+News/Newsletter+Signup.html
http://www.jetpark.co.nz/Dining/Latest+Food++Beverage+News.html
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Lake Wanaka’s 
‘challenging’ year
Lake Wanaka Tourism has re-
ported at its annual meeting that 
the GFC had impacted on the 
destination’s tourism perfor-
mance.  Other factors included 
flooding in Queensland, no 
snow at the start of winter, and 
earthquakes in Christchurch
drastically affected visitor 
itineraries and the perception of 
safety in New Zealand.
Nevertheless, total annual guest 
nights spent in Wanaka were 
641,113, up 7.8% from 2010, 
with international guest nights 
of 392,110 rising 9.5% and 
domestic guest nights of 
245,002 up 3.5%. 
“This year has been a challeng-
ing year for many of our mem-
bers and for the New Zealand 
economy and while the guest 
statistics are very positive,
there are members who have 
not experienced some of the 
growth that appears to have 
shown in the monthly New 
Zealand statistics report. 
However, it is very pleasing to 
see that Wanaka is well above 
the numbers shown for 
Queenstown,” chairman Ross 
McRobie said in his report. 
General manager James Hel-
more said awareness and 
accessibility remained the two 
challenging issues for Wanaka 
in the year ahead. 

133,200 rugby fans visited

Swing into the lives, loves 
and music of 1931 
The charter of a vintage DC3 will mark the launch 
“1931- The Show” at Rotorua’s Blue Baths.
Put together to mark the 80th anniversary of the open-
ing of the juvenile pool of the landmark Art Deco/
Spanish Mission building in December 1931, the show 
is “a celebration of the swing era when cats were cool, 
dames were peaches, and music was a way to forget 
Great Depression worries for a few hours.”  
Blue Baths managing director Mrs Jo Romanes says 
the theme warranted the DC3 charter for show-goers 
from the Auckland region as part of the Friday 09DEC 
opening night package. 
Limited to just 30 passengers, the $359pp package in-
cludes a return flight from Auckland’s Ardmore airfield 
to Rotorua International Airport on the DC3, Rotorua 
transfers, overnight hotel accommodation with break-
fast and late check out, premium tickets to the opening 
night of the show and a glass of bubbles on arrival.
1931: The Show is the tale of a Rotorua lad whose 
world is turned upside down by the arrival of a glamor-
ous American diva in his life. Its cast and crew of 14 
singers, dancers and musicians, including a five-piece 
swing band, are drawn from all over the country. 
The show will run Thu and Fri throughout DEC, then 
Tue, Thu and Sat during JAN and FEB. Tickets are $45 
or $55 (premium). Groups of 20 or more can opt for 
dinner in the Blue Baths Tea Room prior to a show by 
arrangement. 

133,200
The OCT11 international visitor arrival stats 
have revealed a 16.8% hike in numbers over 
those recorded for OCT10.
The total number of visitors arriving for 
the Rugby World Cup 2011 is confirmed at 
133,200 against a forecast of 95,000 for the 
JUL-OCT period. Statistics New Zealand 
says 53,200 fans arrived in OCT, adding to 
80,000 who arrived between July and Sep-
tember. 
Tourism New Zealand chief executive Kevin 
Bowler says to see the forecasts exceeded so 
resoundingly was a fantastic result.   
“We promoted the New Zealand message 
hard around the tournament and so expected 

to see this sort of growth from traditional 
rugby-loving nations like Australia (up 
17,200 people, 21%), South Africa (up 
4,900 people, 417%) the UK (up 2,800 
people, 19%) and France (up 2,700 people, 
147%).
“What we also see in the October result is 
that the RWC helped lift year-end visitor 
arrivals back into growth (up 2.6%) after a 
really difficult year. 
“The steady, significant growth in visitors 
from China (up 23%); Malaysia (up 141%) 
and Singapore (up 99%) round out what 
was a very good month for inbound inter-
national arrivals.” 

WLG diners given free flights to WLG
In an Australian first, Air New Zealand this 
week surprised 60 unsuspecting diners at 
‘WLG’ the pop-up restaurant in Melbourne, 
with a free return flight each to Wellington.
The sold out restaurant in hip Fitzroy is a 
promotional initiative by Positively Welling-
ton Tourism and is ending its second week 
of serving diners a uniquely Kiwi food and 
wine experience created by Wellington’s top 
chefs and sommeliers.
Wellington-based Air New Zealand cabin 
crew stormed the restaurant and performed 
a specially choreographed version of the 
airline’s famous in-flight safety videos cul-
minating in the surprise gift of a free return 

flight to Wellington for each of the diners.
Check out the action here.

http://www.aimholidays.co.nz/files/deal_week/sydney%20sojourn%2025%20november%20to%2028%20november%202011.pdf
www.youtube.com/airnewzealand
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The Brits still fancy us
New Zealand featured in the latest Telegraph 
Travel survey of its UK readers, coming up 
second only to Australia as their favourite 
worldwide destination.
The 23,000 readers who voted named New 
York as their favourite foreign city, followed 
by Cape Town and Sydney.  Italy as their 
favourite European destination, London as 
their favourite UK city, Emirates as their 
favourite long-haul airline and British Airways
 took the short-haul title.
The award for the best travel app went to 
TripIt, which collates all travel plans and 
paraphernalia into a easy-to-use itinerary on a 
user’s smartphone.
The best large cruise line vote went to P&O, 
while Scenic took out the river cruise title.

Ten-year Auckland Visitor Plan
Auckland is poised to drive its visitor econ-
omy forward with the help of its soon to be 
launched ten-year Auckland Visitor Plan.
Mayor Len Brown has articulated a vision for 
Auckland to become the world’s most live-
able city, and growing the visitor economy is 
a key part of this.
ATEED has developed a 10-year Visitor Plan 
for Auckland in consultation with a wide 
range of affected groups, including local 
tourism operators, key tourism stakeholders, 
international visitors, local boards and other 
Council Controlled Organisations (CCOs).
The Visitor Plan has a bold economic aspira-
tion and 10 strategic goals that will enable 
ATEED to both grow demand for Auckland 
and also enhance the visitor proposition.
More detail will be released on 08DEC before 
the plan goes to Auckland Council for en-
dorsement a week later.

AUSTRALIA
Destination NSW partners 
with SYD Airport
Sydney Airport and Destination NSW are 
joining forces to attract new airlines and 
increase airline services to Sydney as part of a 
new visitor economy partnership agreement.
The agreement will also see the pair work 
together on the promotion of major NSW 
events and to enhance Sydney Airport’s 
passenger arrivals and departures experience.

Tasman Business sale
Qantas has launched special 
Business fares to Australia for 
sales until Sunday 04DEC11. 
Fares are valid for travel 
17DEC11-03FEB12. Business 
levels of $609 are available from 
AKL, WLG or CHC to SYD, 
AKL or WLG to MEL and AKL 
to BNE. For further details refer 
to GDS.

Canberra’s coach tourism message
Coach tourism operators this week converged 
on Canberra for the launch by Tourism Min-
ister Martin Ferguson of the ‘Moving People 
Across Australia’ policy statement for the 
Australian coach sector.
The Policy Statement outlines 
key challenges faced by coach 
tourism operators in attract-
ing business and proposes 
solutions the industry can 
undertake with the support of 
Government.
Executive Director of the Bus 
Industry Confederation of 
Australia, Michael Apps says 
the coach sector’s A$5 billion annual turnover 
is a valuable contributor to the tourism indus-
try and the economy. 
“Coaches have long been the poor cousin 
in the tourism sector, and the development 
of this National Policy Statement is about 
presenting a unified view on how we can 
grow the coach tourism sector and the role 
of industry and government in getting there,” 

said Apps.
Tourism Research Australia’s 2008 Transport 
Fact Sheet found that on average international 
visitors travelling by coach stay for 26 nights 

and spend A$8,246 
on their trip compared 
with aircraft travellers 
who stay for 16 nights, 
and spend A$6,933 in 
total.
“Coaches can take 
tourists across and 
through Australia into 
our regions and off the 
beaten track to get a 

genuine feel for the country and the Austral-
ian lifestyle and culture.”
“As tourists from rapidly growing markets 
such as China and India become more so-
phisticated in their tastes and seek more of 
these unique experiences we need to ensure 
we have a vibrant coach sector to meet this 
demand,” said Apps.

Scenic flight included in 
Lake Eyre Spectacular tour
Clients can take in the best of the South 
Australian Outback and the Red Centre 
on their way to Uluru on AAT Kings’ new 
7-day Lake Eyre Spectacular guided tour. 
Priced from $3984pp twin share (land 
only) when booked and paid in full 6 
months prior to departure, it takes in 
Adelaide, Flinders Ranges, Port Augusta, 
Coober Pedy and Uluru. 
Highlights include sampling local wines 
at Sevenhill Cellars, the oldest existing 
winery in the Clare Valley; travelling 
through the Flinders Ranges; visiting the 
opal capital of the world, Coober Pedy; 
and the chance to witness an Outback 
sunrise and sunset over Uluru. 
Perhaps the biggest inclusion is the scenic 
four-hour flight over Lake Eyre giving 
clients a unique appreciation of 
Australia’s largest lake.
AAT Kings’ tour prices include the 
services of a professional Tour Director
and Driver, quality accommodation, 
airport transfers and touring by luxury 
air-conditioned coach. This guided tour 
is available for travel from 05APR12 to 
27JUN13. 
The tour features in AAT Kings’ newly 
released Northern Territory 2012/13 
and Queensland & Southern Australia 
2012/13 brochures. 
Agents are reminded that there’s 20% 
commission to be earned on all new AAT 
Kings’ Australian guided tours for book-
ings and deposits by next Wednesday 
30NOV for travel anytime in 2012.
Call 0800 500 146 and visit 
www.aatkings.co.nz.
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Summer best for Barron Falls views
Tropical North Queensland is known for its 
summer weather and there is no better time to 
visit World Heritage listed tropical rainforests 
than following the arrival of the traditional 
green season. With waterfalls and creeks 
appearing, visitors can enjoy their journey 

gliding just metres above the canopy with 
Skyrail Rainforest Cableway and also travel 
on the opposite side of the Barron gorge and 
view the Barron Falls from the Kuranda 
Scenic Railway, pitched as the Original & 
Best rainforest day tour in Cairns.

Toll proposed for 
Great Ocean Road
The mayor of Corangamite shire 
south-western Victoria is propos-
ing the introduction of a toll to 
fund upgrades and repairs to the 
Great Ocean Road. 
The ABC quotes Matt Makin as 
saying there are serious problems
with the road and the State 
Government is not willing to fund 
upgrades. 
He says 2.6 million people 
travelled along the road this year, 
and he is proposing a toll of about 
$10 or $20 and the money would 
be used to enhance and protect the 
tourist attraction.
During the first 14 years it was 
open, the Great Ocean Road 
operated as a tollway, with 
motorist paying a fee at Fairhaven. 

SOUTH PACIFIC
Quest opens Suva apartments
Quest Serviced Apartments has opened in central Suva 
with a four-star mix of studios and one- and two-bed-
room apartments. Facilities include an on-site cafe and 
restaurant plus 
charge-back 
service at a 
number of other 
restaurants, a 
gym, laundry 
services, in-
house movies, 
duty-free centre, 
doctor, massage 
therapy and for-
eign exchange, 
along with 24-
hour reception.  

Simon Gault cruise hailed

For more information on this cruise and 
copies of the recipes email anne@rad-
marketing.co.nz

Neil Tolich, Richard Radonich, Katrina & Simon Gault and Anne Radonich

Simon Gault with willing helper 
Irena Tolich on Reef Endeavour

The recently-completed Yasawas cruise on Captain 
Cook Cruises’ Reef Endeavour with celebrity chef 
Simon Gault has been hailed a great success.
The 95 passengers on the cruise were delighted 
and entertained by master chef Simon Gault over 
the four-day cruise. He conducted daily cooking 
demonstrations that not only included some Fijian-
inspired dishes but also included some spontaneous
cook-offs and a mini Captain Cook Masterchef 
competition involving some of the passengers. 
“Simon’s a fantastic guy, innovative, a great speaker 
and entertainer and was a perfect fit for our celebrity 
chef cruise,” says Anne Radonich NZ sales manager 
for Captain Cook Cruises.
Some of the star dishes included Tuna Tartare with 
Fijian sea grapes, and Anne reports the wasabi 
vinaigrette that went with this was outstanding.
Fijian Tuna Taco featured a caramel ginger sauce 
which was also a big favourite.
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Fiji AUG11 numbers
Fiji welcomed 66,040 visitors in AUG11, 
according to Fiji Bureau of Statistics figures. 
This represents a 6.8% increase on AUG10.
The biggest market, Australia, delivered 
31,000 visitors, up 10.6%, while New 
Zealand’s contribution was 14,200, up 7.9%.
Around 77% of total arrivals were for holiday 
purposes, and around 8% were VFR.

World Travellers managers Conference
This month the World Travellers group 
held their inaugural Managers conference 
in Fiji and enjoyed a 3-night Captain Cook 
Southern Yasawa Cruise aboard the MV 
Reef Endeavour 12-15NOV. 
“It wasn’t all relaxation, though,” says 
Captain Cook sales manager Anne 
Radonich, who joined the group. “The 
great thing with this ship and itinerary 

meant that the group were still able to do 
some conferencing each day whilst still 
being able to enjoy all the other facilities 
and activities included in the Cruise.” 
Agents wanting more information on groups 
and conferencing aboard the vessel should 
email anne@radmarketing.co.nz
Pictured above: The group taking time out 
at The Sacred Islands.

ASIA
Contiki increases capacity in Asia for 2012/13 
Contiki Holidays has launched its new 2012 
/13 Asia brochure with increased capacity 
across its range of tours in Vietnam, Thailand 
(including the Thai Islands), Cambodia, Laos 
and China.
The new programme features seven tours 
across these five countries, ranging from the 
9-day Thai Island Hopper West or Thai Island 
Hopper East to the 25-day Big Indochina 
Adventure which explores Thailand, Laos, 
Cambodia and Vietnam.
Each tour caters to around 30 people, provid-
ing an intimate and authentic experience with 
like-minded travellers. Contiki’s tour managers
and expert local guides ensure everyone 
gets the essential local experience on their 
trips, whether it’s scouting out the best local 
markets, street food vendors or the top party 
spots.
“Asia has long held a huge appeal for the 
18-35 market. This was evident when we 
launched the program in 2009, and figures 
have continued to grow year on year,” says 
Contiki Holidays general manager Tony 
Laskey.
“This year’s increased capacity, which is 
double the number of departures in some 
cases, is a response to extremely high demand 
for Contiki’s Asia product. A demand that 
resulted in a number of quickly sold out tours 
throughout 2011. As this new season launches 
and progresses, we will continue to monitor 
capacity and add even more departures should 
demand dictate.”
Laskey says Asia appeals to young Kiwis for 
a number of reasons.

“It has a high level of accessibility thanks to 
the low-cost carriers and new routes regularly 
launching, plus it offers a diverse range of sights 
and experiences unlike anywhere else in the 
world. “Additionally, the shorter flights from 
here make it a popular choice for travellers with 
limited annual leave from work or on break from 
university.”
He says today’s young travellers are very 
informed about what they want to experience, so 
in addition to everything Contiki includes in its 
itineraries, there is plenty of free time which 
allows travellers to personalise their adventure 
in Asia or to take one of the Contiki Explore 
More optionals. 
“The 2012/13 Asia programme also provides 
travellers the opportunity to give back to the 
local communities they are visiting through 
experiences such as visiting a centre that helps 
modern day victims of Laos’ Civil War or 
eating out at restaurants that provide training 
and employment for less fortunate locals.” 
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Bangkok flooding recovery progress
Tourism Authority of Thailand’s latest 
flooding-related sitrep says that flood waters 
are receding in most of the affected areas 
of Thailand’s central provinces and several 
districts of greater Bangkok. 
In the Bangkok Metropolitan Area, the central 
part of the city where most tourists go was 
not affected by the flood. 
Flood waters are receding in many districts of 
Bangkok, including the Chatuchak District,
where the famous Weekend Market is located.
The market itself was not flooded. 
Central Plaza Lad Phrao, which is also in the 
Chatuchak District, has also reopened.
Areas still flooded in the Metropolitan Area 
include suburbs in the east and west, the west 
bank of the Chao Phraya River, and districts 
in the northern part of the city. 
The BTS Skytrain and MRT subway are 

operating normally. Taxis and tuk tuks are 
available as per normal. Some BMTA bus 
routes are still rerouted or suspended due to 
the flooding. Some express boat services on 
the Chao Phraya River have resumed.
Tourist attractions in Ayutthaya including the 
World Heritage Site will reopen officially 
once a detailed inspection by the Fine Arts 
Department is complete. 
Attractions in Ayutthaya that are now open 
and welcoming visitors are: 

Upgrade and save at Club Med Kani 
Club Med is offering a 35% discount on 
packages where guests upgrade to a Deluxe 
Beach Bungalow or Overwater Lagoon Suite 
at Club Med Kani in the Maldives.
A 7-night, all-inclusive package including
airfares, transfers, accommodation in a 
Deluxe Beach Bungalow, all meals and 
snacks, full open bar, activities and entertain-
ment is available from $5,999pp.
Guests can upgrade to an Overwater Lagoon 
Suite for $6,935pp, giving them a spectacular 
room right on the water and in-room breakfast 
service plus exclusive access to Club Med’s 
luxury 5 Trident area ‘Manta’ which features 
lounges extending over the ocean and pre-
dinner drinks with free flow champagne daily 
between 6pm and 8pm. 
The deal is available for sales until 06DEC11, 

and applies for travel 29JAN-08APR12. 
Blackout dates apply.

Wendyl Nissen for India
World Journeys has confirmed Wendyl Nissen as the 

SIN-Vientiane flights 
Yesterday marked the start of 
direct flights from Singapore’s 
Changi Airport to Vientiane, the 
capital of Laos, with thrice-weekly 
direct services by Lao Airlines. 
The commencement of this service 
sees Changi now directly con-
nected to all nine of Singapore’s 
ASEAN neighbours.
Culturally rich Laos is home to 
many ancient wonders. 
From Vientiane where many 
ancient temples are sited, tourists 
can journey onward to several old 
world charms in neighbouring 
states, such as the UNESCO World 
Heritage city of Luang Prabang, 
the Vat Phou Temple complex and 
the mysterious Plain of Jars. 

host on its escorted 
“Palaces & Wildlife 
of India” Journey in 
APR12.  Her experi-
ences as a journal-
ist, magazine editor, 
TV producer, writer, 
broadcaster, and now 
“Green Goddess”, 
plus her love of travel, make Wendyl a fascinating tour 
host to travel with.  The 20-day itinerary is priced from 
$7,780pp share twin and includes flights, 4 & 5 star ho-
tels and lodges, all transport, sightseeing and entrance 
fees, and many meals.  Delhi, Varanasi, the temples 
of Khajuraho, the Taj Mahal, Rajasthan and a tiger 
safari in Corbett NP are highlights.  Only a few spaces 
remain, so call World Journeys on 0800 117311.

THE AMERICAS
Las Vegas showbiz 
bookings
Showbiz Events & Travel says it is now 
handling bookings for the following Las 
Vegas shows into early 2012:
Blue Man Group; Donny & Marie; Elton 
John (new dates added); George Wallace; 
KA; Le Reve; Legends in Concert; Love; 
Mystere; “O”, Peepshow Starring Holly 
Madison; Penn & Teller; The Phantom of    
the Opera; Rod Stewart (new dates added); 
Terry Fator, and Zumanity.
Theatre guides, a great selling tool, are 
available for Vegas, New York & London.  
Call 0800 SHOWBIZ (746 9249) or email 
setnz@showbizeta.com

Canada: 
Calgary Stampede 2012
“The Greatest Outdoor Show on Earth” has 
been packaged for next year by Adventure 
World, with a three-day Calgary Stampede 
package now on sale from $565pp twin share 
when booked before 16DEC11.
Price includes 2 nights’ accommodation in 
Calgary, admission 
to the stampede 
grounds, afternoon 
Rodeo and even-
ing Chuck Wagon 
& Stage Show, 
and one day transit 
pass. 
Call 0508 496 753. 

  Ayutthaya Royal Elephant Kraal
  Chao Sam Phraya National Museum
  Wat Phanan Choeng Ayutthaya
  Wat Yai Chai Mongkol and the 
 Temple of the Reclining Buddha

Visit TAT’s official Website for flood 
info: www.thailandtourismupdate.com. 

www.adventureworld.co.nz/travel-deals/canada-calgary-stampede
www.adventureworld.co.nz/travel-deals/canada-calgary-stampede


2,300 Flamingo Las Vegas rooms go FAB
Flamingo Las Vegas has announced plans to 
transform 2,307 standard hotel rooms into 
FAB rooms. On sale now for guest arrivals 
beginning 02JAN12, the rooms will feature 
splashes of signature Flamingo pink and 
warm, wood-toned furnishings and flooring to 
create a residential feel. Contemporary chaise 
lounges, patterned rugs and vintage Vegas 
framed artwork complete the look while 
upgraded beds with ultra-soft pillow-top mat-
tresses, plush linens and faux fur throws offer 
ultimate comfort. FAB rooms will also come 

equipped with 32-inch flat screen Plasma 
TVs. Rooms start at US$85 per night.

Delta Special US fares offers bonuses
Delta Air Lines has extended its Special fare 
to the USA via SYD.  
Fares start from $1635* return in Economy, 
from AKL, WLG or CHC to LAX and from 
$2014* to NYC. 
Fares are available to all Delta destinations 
throughout the U.S. and are valid for sales to 
14DEC11 with travel commencement until 
08JUN12.
All Delta airfares are now available from 
AKL, WLG & CHC using a variety of carri-
ers to connect to the daily Delta B777 service 
between SYD & LAX.   Included now among 
the Interline carrier options is Air New Zea-
land, who provide same day connections from 
AKL,WLG & CHC with Pacific Blue another 
option on the Tasman.
In addition, Delta is offering a limited number 
of complimentary SkyClub lounge passes to 
the first 20 customers booked on this special 
fare, valid for access to any Delta SkyClub 
facility in the U.S.
Another bonus offer available is an upgrade 
to Delta’s Economy comfort cabin (Premium 
Economy) for only US$120 in each direction 
on the SYD-LAX flights.

For more information on the airfares Agents 
should refer to CRS fare displays and for 
more details on Sky Club offer or the Econ-
omy Comfort upgrade Agents should email 
delta@walshegroup.com or call 09-977 2232.
*including all taxes and surcharges

LAN Ecuador to San Cristóbal, 
Galapagos 
LAN Ecuador now flies from Quito/
Guayaquil to the island of San Cristobal in 
the Galapagos Islands with a twice-weekly 
A320 flight. LAN Ecuador already operates 
daily to the Galapagos island of Baltra, a two-
hour flight.
From Australia and New Zealand, LAN 
Airlines flies daily to Santiago, Chile, with 
onward connections to destinations including 
Ecuador.

Galapagos Update 
World Journeys says 2012 looks like being a 
very strong year for Galapagos Island cruise 
sales.  For 2012 the wholesaler will offer 
4-night Mon-Fri itineraries in the Northern 
Galapagos; and 5-night itineraries in the 
Eastern (Fri-Wed) and Western (Wed-Mon) 
Galapagos.  Itineraries can be combined to 
create 9-night, 10-night or even 14-night 
combinations.  The rationale behind the 
new schedule is to maximise the variety of 
wildlife viewed and islands visited, while 
spreading the visits to ensure no particular 
island is over-visited.  All itineraries include 
the opportunity to see the Giant Galapagos 
tortoises, plus glass bottom boat and snorkel-
ling excursions.  A 4-night Northern Islands 
itinerary aboard the 4-star MV Santa Cruz 

is priced from $3,125pp share twin in 2012.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Outrigger ‘leis’ out the red carpet 
for Aussie & Kiwi dignitaries during APEC
David Carey, President and CEO 
of Outrigger Enterprises Group in 
Hawaii, rolled out the red carpet dur-
ing the APEC summit for Australia’s 
Prime Minister, Julia Gillard and New 
Zealand’s Deputy Prime Minister, Bill 
English who stayed at the luxurious 
Outrigger Reef on the Beach.
Personally welcoming them and their 
entourages, Mr Carey presented Ms 
Gillard with a ceremonial lei before 
she checked into her deluxe ocean 
view suite.
Other dignitaries Mr Carey welcomed 
included Australian Ambassadors to 
the US, The Hon. Kim Beazley, AC 
and New Zealand’s US Ambassador, 
Rt Hon. Mike Moore.

David Carey, Outrigger Enterprises Group President 
and CEO (centre) welcomes the New Zealand and 
Australian Ambassadors to the US, Rt Hon. Mike 
Moore (left) and The Hon. Kim Beazley, AC, (right).

CLICK HERE
Discover the World Marketing

0800-623 4293

http://www.caesarstravelagents.com


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

TravelMemo   20111125   25NOV11    Page 10

Savings on Grizzly Bear Adventure
Watch grizzly bears as they hunt for salmon at one of the world’s premier grizzly bear 
viewing spots on Adventure World’s 4-day / 3-night Grizzly Bear Adventure, priced 
from $2254pp twin share (was $2479 pp) when booked before 16DEC11.
Set amidst the snow-capped peaks of Canada’s rugged coastline, Knight Inlet Lodge 
– accessible only by floatplane – is a wildlife lover’s paradise, offering unparalleled 
viewing opportunities for grizzly bears, whales and birds.
The package includes 1 night’s accommodation with breakfast in Campbell River, 2 
nights’ accommodation at Knight Inlet Lodge, most meals, return floatplane transfers 
from Campbell River, grizzly bear viewing excursions and the services of a guide. 
Call 0508 496 753.

EUROPE

AFRICA / MIDDLE EAST
Cairo unrest update
The past week has seen huge demonstrations 
in downtown Cairo aimed at ending military 
rule and forcing an immediate move to a 
civilian government.
MFAT currently has Egypt flagged as ‘High 
Risk’ for travel and says New Zealanders in 
Egypt are advised to avoid all protests and 
large public gatherings as they have the po-
tential to turn violent with little warning.
The Innovative Travel Company, which has 
close links with the country, is being kept up-
dated on the situation by its business partner 
Elhamy ElZayat, whose tourism operation is 
headquartered in Cairo’s vast Tahrir Square, 
where all of the protests are taking place.
Innovative says it is accommodating travel-
lers in hotels out by the Pyramids well away 

from any issues, and points out that it con-
tinues to benefit from the local knowledge 
provided by its eight offices in Cairo, Luxor, 
Aswan, Abu Simbel, Alexandria, Sharm El 
Sheikh and Hurghada, with full time repre-
sentatives also based at Cairo Airport.

The World Travel and Tourism Council will 
hold its 13th global summit in Abu Dhabi in 
2013, jointly hosted by the emirate’s tourist 
authority, ADTA, and the national carrier, 
Etihad.
The WTTC describes its global summit as 
the most influential travel and tourism event 
of the year, bringing together almost 1,000 
industry leaders, to tackle some of the most 
pressing issues facing travel and tourism.

2012 Italy brochure online now
Mediterranean specialist, The Innovative 
Travel Co. has uploaded a copy of the new 
Cit Italy 2012 brochure on its website. It can 
be viewed here. 
The popular programme provides the inde-
pendent traveller with comprehensive travel 
options for all of Italy, plus arrangements for 
France and a number of other European coun-
tries.  The products include walking, cooking, 
self drive and coach tours. 
A number of new properties have been added 
for 2012, both in the main cities and in Italy’s 
regions, while new touring options include 
an extended (10 to 15 days) ‘Jewels of Italy’ 
tour, which now includes Verona and Lake 
Como.  Expanded choices are offered for 
Sicily and there is also a new 7-day self drive 
culinary tour of the Tuscan region visiting 

Florence, Siena, San Gimignano, Gaiole and 
Greve in Chianti, Montepulciano, Pienza and 
Montalcino. It 
features tradi-
tional dining 
experiences, 
including ‘slow 
food’ food and 
wine tastings 
plus 7 days car 
hire, four star 
accommodation, 
daily break-
fasts and more, 
priced from 
AUD1520pp 
twin. Bookings and info FREEPHONE 
0508 100111 info@innovative-travel.com  

Europe Journeys on Sale
World Journeys says agents have until 09DEC to 
secure $200pp savings on a selection of six hosted 
Europe cruise Journeys.  Offer applies to the 
Savour the Med; Best of Northern Europe; Best 
of the Med and Ancient Med itineraries, all of 
which feature Holland America Line cruises, plus 
the Black Sea, Ancient Crimea & Russia itinerary 
which includes two river cruises; and the Best of 
Italy & Croatia itinerary which includes cruising
aboard a traditional Croatian motor-sailing ship.  
An Earlybird deposit of $4,000 (or $4,500 in 
the case of Savour the Med) must be paid by 
09DEC11.  Call World Journeys 0800 117311 or 
info@worldjourneys.co.nz

http://www.cxagents.com
www.adventureworld.co.nz/travel-deals/canada-knight-inlet-lodge
http://en.calameo.com/read/000648786a531d8a59a09
http://en.calameo.com/read/000648786a531d8a59a09


Thello links Paris and Venice
A new rail operator, Thello, has been created 
by Trenitalia and Veolia Transdev and is 
being seen as the first move to develop 
competition in international rail passenger 
services within the EU. 
On 11DEC, Thello will begin operating a 
night train between Paris, Milan and Venice. 
The daily service in each direction will depart 
Venice Santa Lucia station and Paris Gare de 
Lyon each evening, and arrive at the destina-
tion the next morning.
The 180mph Thello trains will travel through 
Dijon, Milan, Brescia, Verona, Vicenza, 
Padova and Venice Mestre, but only interna-
tional sector travel is possible.
Three levels of comfort will be offered on 
Thello trains : compartments with six berths, 
an intermediate class with 4 berth compart-
ments and a sleeper with bed and sink for 1 to 
3 pax.
Eventually, a fourth level of comfort will be 
available : sleeper with beds and a shower for 
1 to 3 pax. 
Each train will have a restaurant with 36 
seats, a bar and a takeaway service with sand-
wiches, drinks and sundries.

Châteaux of the Loire walking holiday
The beauty of the Loire Valley, France’s finest 
châteaux and the culinary delights of France 
are all on offer with Headwater’s Chateaux of 
the Loire independent walking holiday.
The gentle-paced 7-day journey is priced 
from $1719pp (was $1910), when booked 
before 16DEC11.

Accommodation is in small hotels known for 
their superb locations, atmospheric charm, 
excellent cuisine and friendly owners. Price 
includes accommodation, most meals, 
transfers, route notes and maps. For more 
on Headwater or this walking holiday, call 
Adventure World on 0508 496 753. 

Barging Provence deals
World Journeys is offering half-price com-
panion rates on its 7-day Barging in Provence 
package for travel in APR12.  Cruise in 
style aboard the luxury 
12-passenger Napoleon 
on a round-trip from Paris 
through picturesque coun-
tryside, small villages, 
Roman ruins and gourmet 
cuisine and wines.  Offer
applies to two people 
travelling together.  Clients
booking a wine or art 
discover departure on 01, 
08 or 29JUL12 enjoy a free 
one-night stay at a 5-star 
hotel in Paris.  Both offers 
must be booked prior to 

16DEC11, are not combinable, and are 
subject to availability.  Call 0800 117311. 

10,000 points QFF bonus
Qantas says it is still not too late for Frequent 
Flyer members to be among the first 100 to 
register and earn a bonus 10,000 points when 
booking an eligible Qantas flight from New 
Zealand to UK or Europe. Qantas UK/Europe 
Earlybird fares are on sale until 18DEC11. 
Conditions apply, for details and to register 
click here.

TOUR PRODUCT

Share Twin Search
World Journeys has spaces on its Hosted 
Journeys for solo-travellers to share as fol-
lows:  Breathtaking Canada & Alaska in 
JUL12 has space for one male to share with 
another; and Best of Southern Africa in 
AUG12 has one female looking for a share, 
and one male.  Other Hosted Journeys offer a 
‘guaranteed share twin’ programme for solo-
travellers to be matched up to avoid single-
supplements – enquire with World Journeys 
on 0800 117311 or info@worldjourneys.co.nz

www.adventureworld.co.nz/travel-deals/france-chateaux-of-the-loire-walk
www.adventureworld.co.nz/travel-deals/france-chateaux-of-the-loire-walk
http://www.qantas.com.au/fflyer/dyn/memberSpecials/flights/bonus-points-nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=1043


AVIATION

Over 120 European destinations ... now that’s Wunderbar!
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Adventure World Last Minute Deals
The ‘earlybird’ may catch the worm, but 
‘last minute leavers’ can often bag a 
bargain too.
Adventure World has released a range of 
specials on a selection of soon-to-depart 
tours.
They include:
Antarctica Classic Cruise
11 Days / 10 Nights from $6,300*pp triple 
share, saving 30% on a cruise departing 
from Ushuaia on 29JAN12. Price includes 
9 nights on M/S Expedition, 1 night 
accommodation in Ushuaia, all meals, 
Zodiac excursions with an expert 
expedition team, lecture and education 
programmes, transfer and a guide.
* Terms & Conditions apply. Valid for sale 
until 31DEC11 or until sold out. Airfares 
additional.
India: Best of Southern India
14 Days / 13 Nights now from $1,445*pp 
(was $1,699 pp). Departing 03JAN12, this 
adventure offers travel by train, buses, 
rickshaw, tuk-tuk, bicycle and country 
boats to gain insight into the backwaters of 
Kerala and temples of Tamil Nadu.
* Terms & Conditions apply. Valid for sale 
until 31DEC11 or until sold out. Price 
includes sightseeing, 1 breakfast, lunch 
and 2 dinners, accommodation in guest-
houses/hotels, 1 night homestay, transport 
and the services of a tour leader. Airfares 
additional.
Nepal Adventure
10 Days / 9 Nights from $1,232*pp (was 
$1,449 pp). This G Adventures tour offers 
sightseeing in Kathmandu and Bhaktapur, 
searching for wildlife by elephant and 
discovering isolated mountain villages and 
stunning landscapes during a trek through 

the rugged Annapurna Foothills. Tour 
departs Kathmandu on 25DEC11.
* Terms & Conditions apply.  Valid for sale 
until sold out. Price includes sightseeing, 
Kathmandu walking tour, transportation, 
Chitwan National Park trek, Elephant 
safari, accommodation in hotels and 
teahouse lodges and the services of a G 
Adventures tour leader. Airfares additional.
USA: Western BLT Group Tour
7 Days / 6 Nights from $1,335*pp. 
Discover the best of the American South-
west and save 10% for a limited time on 
this TrekAmerica tour. Hike in Yosemite 
National Park, view the sunset at the Grand 
Canyon, walk across the Golden Gate 
Bridge, party it up in Las Vegas and go 
celebrity spotting in Hollywood. Departs 
from San Francisco 08JAN12.
* Terms & Conditions apply. Valid for sale 
until 31DEC11 or until sold out. Price in-
cludes sightseeing, city tours of Las Vegas 
and Hollywood, services of a TrekAmerica 
tour leader, all transport and multi-share 
accommodation. Airfares additional.
USA: Westerner Group Tour
14 days / 13 Nights from $1,708*pp, this 
TrekAmerica tour offer a stay at an authen-
tic Wild West Cowboy Camp, a night in a 
traditional Navajo Indian ‘Hogan’  and time 
to check out San Diego’s beaches. Tour 
departs 09DEC12.
* Terms & Conditions apply. Valid for sale 
until sold out. Price includes sightseeing, 
city tours of Las Vegas, San Francisco, 
Hollywood and San Diego, services of 
a TrekAmerica tour leader, transport, 7 
nights’ hotel and 6 nights’ camping. 
Airfares additional.
Call Adventure World on 0508 496 753. 

One smart card to rule them all
Air New Zealand is launching a new Airpoints 
membership card loaded with smart new features 
intended to transform its popular loyalty card 
into what it calls the ultimate travel companion.
It brings together an everyday prepaid debit 
card, travel card, Air New Zealand Airpoints 
membership and ePass tag onto one piece of 
plastic.
On one side it’s an Air New Zealand Airpoints 
card, enhanced with ePass technology which 
will enable every Airpoints member to ‘fly 
through’ domestic check-in.  The other side is an 
optional Prepaid Debit MasterCard® and travel 
wallet in one.  
Once activated, OneSmart can be loaded with 
funds and used for everyday purchases and to 
shop online.  Built in PayPass™ contactless 
technology means small value purchases are as 
simple as a tap of the card.  
OneSmart is also the only New Zealand prepaid 
debit card that rewards holders with loyalty 
points. Eligible purchases earn Airpoints Dollars, 
and funds stored in the OneSmart account can be 
used to purchase more Airpoints Dollars to top 
up an Air New Zealand Airpoints account.
OneSmart also makes it easy to take money 
overseas.  Foreign exchange rates can be locked 
in by loading up to four overseas currencies in 
advance, from a selection of eight.  If cash is 
needed overseas, the Airpoints card can also be 
used at an international ATM to withdraw funds 
and OneSmart won’t charge any international 
ATM withdrawal fees.
“OneSmart is more functionally capable than 
any other New Zealand banking or loyalty card.  
It’s so loaded with features we believe it’s des-
tined to become every Kiwi’s everyday essential 

card – at home and overseas,” says Air New 
Zealand Head of Loyalty Simon Pomeroy.
“OneSmart will be New Zealand’s most wide-
ly distributed prepaid debit card with more 
than 700,000 New Zealanders set to receive it 
over the next few weeks.” 
An Airpoints Card with a OneSmart Account 
can be used at 32.9 million locations, includ-
ing more than1.9 million ATMs worldwide, 
wherever MasterCard is accepted.
For full terms and conditions and to see Kiwi 
world traveller Phil Keoghan demonstrate 
OneSmart’s key features click here.

http://www.lufthansaexperts.com
http://www.youtube.com/watch?v=cK5-wvA895A&feature=youtu.be


Vietnam Airlines 
to partially privatise
While many Kiwis have difficulty with the 
concept, the Vietnamese government is happy 
to allow its fully-owned state airline, Vietnam 
Airlines, to partially privatise. 
According to the Vietnam News Agency, the 
airline will be permitted to sell up to 50% eq-
uity to unnamed strategic partners, described 
as companies of international size , with the 
government retaining 50% ownership.

Australia to ease LAGS restrictions
Australia’s Transport Minister Anthony 
Albanese has told The Sunday Telegraph that 
an easing of restrictions on the carriage of 
liquids will take place next year as Australia’s 
international airports begin rolling out new 
explosive detection equipment.
The new technology, which has been trialled 
at SYD airport, would enable the detection of 
the smallest trace of explosives in liquids.
The move is expected to ease bottlenecks at 
airport security gates and do away with the 
confiscation of duty free liquor, water bottles, 
moisturisers and perfume.

The President of Argentina, Cristina 
Fernandez de Kirchner, checks out the 
Emirates First Class Private suite, which 
was on display at a gala dinner event for 
800 guests in Buenos Aires.
Hosted by the airline, the gathering 
marked the opening earlier in the day of 
Emirates’ new office in the Argentine 
capital ahead of the start of EK services 
from Dubai on 03JAN12. 
Emirates says it will offer customers in 
Argentina the most efficient and comfort-
able route to the Middle and Far East, 
including the airline’s four gateways in 
China, now a key trading partner for 
Argentina, accounting for over nine per 
cent of all exports.
Emirates’ Buenos Aires flight will be an 
extension of its B777-300ER service 
between Dubai and Rio de Janeiro.

Emirates is celebrating the 40th anniversary 
of the formation of the United Arab Emirates 
by carrying a special anniversary logo, embla-
zoned on its Airbus A380 aircraft, around the 
world.
Each of the 3m x3m logos take approximately 
six hours each to apply. The final A380 bear-
ing the logo was rolled out on Wednesday in 
time for UAE National Day on 02DEC.

Etihad Airways, the national carrier of the 
UAE, has been named Airline of the Year 
by Arabian Business magazine.  Judges 
said the award was made in recognition 
of Etihad’s financial performance and 
service offering, as well as the remarkable 
speed of its expansion.

Auckland Airport urges Kiwis to vote
Auckland Airport is calling on all Kiwis to 
vote in the SKYTRAX global airport survey, 
the results of which will determine the 10 
best airports in the world as part of the 2012 
SKYTRAX World Airport Awards. 
This year AKL was voted by travellers as the 
best airport in the Australia Pacific region for 
the third year running and the 8th best airport 
in the world – up from 9th in 2010 – out of 
a possible 500. It is the only airport from the 
Australia Pacific region to make the top-10 
global list in the past three years.
Here are some of the vote-worthy things AKL 
has achieved recently:
..  Working with Customs to roll-out Smart-
Gate
.. Working with MAF Biosecurity on its tran-
sition to faster biosecurity screening
..  Revamping the international arrivals cor-
ridor and public hall, including opening a new 
international departures retail area 
..  Maintaining processing time performance 
at world-class levels throughout RWC2011
..  Facilitating some 880,000 international 
arrivals or departures during the event 
..  Opening two new airport hotels (Novotel 
and Formule1)
..  Contributing significant resources and 
expertise to the Christchurch recovery
..  Opening a number of important new air-
connections with Asia
..  Offering more parking options and launch-
ing a new online parking tool that can save 
travellers up to 50%.
..  Offering a new car grooming facility at the 
domestic terminal
..  Encouraging pax to text feedback on the 
airport bathrooms 
..  Improving access to the airport. The Airbus 
now operates to and from the CBD every 10 

minutes
..  Improving the new inter-terminal bus and 
offering better disability access options
..  Launching a new campervan facility for the 
FIT market
..  Forming a strategic alliance with Queens-
town Airport
To vote in the 2012 SKYTRAX World Air-
port Awards go to www.betterjourneys.co.nz.  
Voting is open until 28FEB12.

QF makes hash of Twitter campaign
A Qantas Twitter promotion has been described 
as “perhaps Australia’s greatest public relations
failure”, an “epic PR fail” and “the Hindenburg 
of social media strategies” after the ill-timed 
competition backfired, drawing thousands of 
angry responses.
Within hours of the airline’s controversial and 
disruptive fleet grounding, QF had invited 
users of the micro-blogging site to enter a 
“Qantas Luxury” competition, asking them to 
describe their “dream luxury in-flight experi-
ence” for a chance to win a pair of Qantas 
first-class pyjamas and a toiletries kit.
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Cruise 

SEINE

Vernon

Giverny
Les Andelys

Rouen

Conflans

Paris

FRANCE

Omaha Beach
Gold Beach Juno Beach

N

*Conditions: Price listed in Australian dollars and valid on 2012 sailings 
only. Must book and pay in full by 16 December 2011. Discounts 
combinable with Past Passenger Discount and valid for new bookings 
only. Price is based on select Dec 2012 departures in Cat E stateroom. 
Visit www.vikingrivercruises.com.au for full booking conditions.

THE WORLD’S  LEADING RIVER CRUISE  LINE. . .BY  FAR ®

EXPLORE THE SEINE
WITH VIKING RIVER CRUISES

TO BOOK CALL VIKING AT 0800 447 913.
For more information visit www.vikingrivercruises.com.au

8-day Paris & the Heart of Normandy  
From $1,899 per person, twin share*

SAVE $1,000 PER PERSON. 

Get in quick for Cruise3sixty
Consultants wishing to attend Cruise3sixty in 
April 2012 must register with the ICCA by 15th 
December 2011. 
One of the major opportunities available at this 
excellent event is the chance to do multiple ship 
inspections over 4 days on ships that rarely, if ever, 
make it down to our local ports. We are holding 
priority space on these ships that will be handed 
back on the 16th December if not used. 
Already most registration opportunities for ship 
inspections are now full.
In addition to space on ship inspections we are 
also holding allocations for seminar space but 
only for a limited time before being released.
Cruise3sixty is the official travel agency 
conference of the cruise industry in North 
America, operated by our sister company Cruise 
Lines International Association (CLIA) and 
participation through the ICCA is highly 
recommended for all front-line consultants as well 
as other industry professionals that have a primary 
cruise focus as part of their role.

For more information go to 
www.cruising.org.au/cruise3sixty  

including online registration.

Last cruise training dates for 2011
Auckland: 12th & 13th December

Register now at 
www.cruising.org.nz 
*Includes a ship 
inspection on board 
Celebrity Century for 
all participants.

CRUISE NEWS

Cruise savings of up to NZ$2100 
for single pax

Often disadvantaged by surcharges, solo cruise passengers 
can now book one of a number of “singles specials” from 
MSC Cruises with savings of up to $2100.
There are two 14-night back-to-back Mediterranean cruise 
itineraries next year with pricing from NZ$2228 single 
occupancy in an inside cabin. Departing in late SEP12 and 
again in mid-OCT, the yet-to-launched MSC Divina cruises 
from Venice for 7 nights, visiting Dubrovnik, Istanbul and 
Izmir before returning to Venice. 
A coach transfer to Genoa follows for the second leg, a 
7-night cruise on MSC Splendida to Barcelona, Tunis, 
Malta’s Valletta, Messina, and Civitavecchia (Rome).
For solo passengers who want to take an earlier cruise, a 
14-night itinerary (departing 17MAY12) with back-to-back 
cruises aboard MSC Musica and MSC Fantasia (above)
starts at NZ$2718.
There’s also a 14-night Northern Europe cruise from 
Copenhagen from late MAY12, starting at NZ$2988.
“We are delighted to offer these very special prices for our 
very special singles,” said Lynne Clarke, managing director 
of MSC Cruises Australia and New Zealand, who reiterates 
that there is no single traveller supplement involved and the 
cabin is not shared.
For details of these and more “singles specials” itineraries, 
call MSC Cruises on 0508-427 8473. 

http://www.vikingrivercruises.com.au/rivercruises/europe-france-normandy-seine-paris-2012/itinerary.aspx
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Five days left to save 
thousands with Uniworld
Clients wanting to cruise through seven coun-
tries — Austria, Slovakia, Hungary, Croatia, 
Serbia, Bulgaria, and Romania — visiting five 
capitals while also saving thousands of dollars 
per couple have just days left to book one of 
Uniworld’s itineraries. 
Uniworld Boutique River Cruises’ Pay-In-Full 
discounts on bookings paid in full at the time 
of booking end next Wednesday 30NOV11on 
all of its 32 itineraries within its Europe and 
Russia 2012 programme. Savings of up to 
$3800 per couple are still available.
Uniworld Boutique River Cruises include all 
meals, fine wine, beer and soft drinks during 
lunch and dinners, entertainment onboard, ex-
tensive sightseeing, tips and gratuities as well 
as transfers on arrival and departure days. 
Call 0800-872 325.

Uniworld’s Scott Cleaver reports that Cruise 
Critic’s 2011 Editor’s Picks included naming 
Uniworld’s SS Aintoinette as the winner of 
the Best New River Ship Award.
“Uniworld’s first-ever new-build, Antoinette 
is one stylish riverboat,” says Cleaver. “Its 
whimsical and daring interior design and lush 
cabin appointments were modelled after 
Marie Antoinette’s France. Its amenities, 
unusual for ships on Europe’s rivers, include 
a cinema with surround sound, indoor lap 
pool and plush nightclub.”

SS Antoinette’s Salon  du Grand Trianon Lounge

An iPad in every stateroom
Royal Caribbean International is placing an 
iPad in every stateroom onboard the newly 
revitalised Splendour of the Seas.  Guests 
will be able to access, anywhere on board via 
WiFi, the daily Cruise Compass of events and 
activities; personal daily itineraries, including
shore excursions; monitor their onboard 
account; order room service; view restaurant 
menus; access the internet; and watch movies.  
The iPads will be available beginning mid-
FEB12 on Splendour of the Seas before being 
extended to all Vision-class ships when each 
undergoes revitalisation in the following two 
years.  
In addition to the iPads, Splendour of the 
Seas, which emerged from dry dock on 
Wednesday, also features an array of new 
stateroom amenities such as flat screen TVs 
and new bathrooms, while the completely 
remodeled interiors include new furniture and 
luxurious new linens.
The ship also sports another 124 balconies 
and the award-winning digital wayfind-
ing technology found on Royal Caribbean’s 
Oasis-class ships. 

Splendour’s new dining options include the 
Asian Izumi restaurant; the line’s signature 
steakhouse, Chops Grille; the Boardwalk 
Dog House hotdog counter; the Park Café 
deli-style restaurant; and the exclusive 
Chef’s Table dining experience. 
Royal Caribbean also will introduce a 
new à la carte menu in the Viking Crown 
Lounge that will offer guests the oppor-
tunity to enjoy bite sized portions of their 
favourite classics.  
Additional Royal Caribbean signature 
innovations debuting on the ship are the 
Royal Babies and Tots Nursery, a Diamond 
lounge, a Concierge Lounge, a pop-art 
gallery, the new R-Bar as well as a 
redesigned Centrum atrium with new sound 
and light technology for an array of 
activities and entertainment. 
Splendour of the Seas is enroute to her 
seasonal homeport of Sao Paulo (Santos), 
Brazil. From there, she will offer a variety 
of South American itineraries that take 
advantage of the summer season in Brazil.

Voyages of Discovery wins Best Value for Money Award 
The editors of Cruise Critic have awarded ocean cruise line company Voyages of 
Discovery with the Best Value for Money Award in their 2011 Editors Picks. 
Cruise Critic’s UK editorial staff say “Easy on the wallet but strong on culture, with 
a superb onboard speaker programme and adventurous itineraries in an unpreten-
tious setting, Voyages of Discovery will only go from strength to strength with the 
introduction of a second ship in 2012”.
Voyages of Discovery’s Managing Director, Alan Murray commented: “In times of 
austerity and cost consciousness, value for money is of great concern to our custom-
ers and this award should further reinforce to our customers what superb value for 
money we offer.” 
Call Cruise Holidays for the latest offerings on Voyages of Discovery, or visit www.
voyagesofdiscovery.com

Hot Offers from Royal Caribbean
Royal Caribbean has two Hot Offers – a 
12-night South Pacific cruise departing from 
Sydney on 22JAN12 on Rhapsody of the Seas, 
priced from $1539*pp.  Highlights of this 
cruise include port calls at Isle of Pines, Suva, 
Port Vila and Lifou in the Loyalty Islands.
Or choose a 14-night Sydney to Singapore 
cruise on Rhapsody of the Seas from Sydney 
on 16FEB, priced from $1574. There is plenty 
of time to soak up sun while relaxing at sea, 
and also plenty of time for shore expeditions 
at Brisbane, Airlie Beach, Cairns, Darwin and 
Benoa in Bali before arriving in Singapore on 
01MAR12.
*Prices in NZ$ are per person, cruise only, 
based on double occupancy inclusive of all fees, 
taxes, onboard gratuities, and are based on the 
lowest grader of interior occupancy. 
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P&O Cruises’ Events at Sea programme for groups 
P&O Cruises has launched a new Events at 
Sea programme, featuring a range of pack-
ages tailored for group get-togethers, from 
birthday celebrations to sporting and hobby 
group meetings and smaller conference and 
incentive gatherings.
Targeting groups from 16 to 250 people, the 
complimentary packages include an onboard 
event coordinator, venue hire, audio visual 
equipment, personalised photo sessions, 
group dining and welcome receptions.
Meanwhile optional extras include person-
alised group shore tours, special occasion 

cakes, branded menus and program printing.
Events at Sea follows the cruise line’s highly 
successful Ceremonies at Sea programme for 
weddings and vow renewals, launched last 
year.
Jenny Lourey, Senior Vice President of Carni-
val Australia, which represents P&O Cruises, 
says it is extremely cost effective with the one 
fare covering accommodation and meeting 
space, main meals and entertainment.
Recent groups hosted on P&O Cruises’ ships 
included a genealogy conference, a health and 
beauty event and a medical conference. 

HAL Alaska cruise-tours for 2012
Holland America Line’s 2012 Alaska cruise-
tours include 17 different itineraries that 
range from 10 to 20 days and combine a 
three-, four- or seven-day Inside Passage 
cruise with in-depth overland tours.
Two days at Denali National Park are provid-
ed for wildlife viewing and scenery, and six 
tours also feature Canada’s Yukon Territory 
with its Klondike Gold Rush heritage and 
national parks such as Kluane National Park 
and Tombstone Park.
Tour concierges travel throughout the land 
portion on all itineraries.
The six Yukon and Denali Cruise-Tours, 10 
to 20 days, include adventures to destinations 
such as Denali, Fairbanks, Dawson City and 
Whitehorse in the Yukon Territory. Some ver-
sions also include Kluane National Park and 
the White Pass and Yukon Railroad.
The eight Denali Cruise-Tours, 11 to 14 days, 
feature a seven-day Inside Passage cruise 
that includes Glacier Bay. Most itineraries 
offer two-night Denali stays with the Denali 
Tundra Wilderness experience, a day tour 

into the protected wilderness where grizzly 
bears, moose, caribou and wolves are often 
sighted.
Expedition Cruise Tours, 12 to 14 days, 
provide wilderness experiences and include 
the Bears and Wilderness Cruise-Tour for 
intimate wildlife-viewing opportunities. 
These programmes feature a seven-day 
Glacier Discovery cruise, Redoubt Bay 
Lodge near Lake Clark National Park and 
Winterlake Lodge along Alaska’s Iditarod 
Trail. Additional Expedition Cruise-Tours 
highlight the Kenai Peninsula and Denali 
backcountry.
Cruise-tours feature glass-domed McKin-
ley Explorer railcars with forward-facing 
seats and expert guide commentary. In 
addition, HAL’s Explorer Coaches for 
highway travel on Denali and Yukon tours 
offer leather seats and first-class legroom 
and are limited to 44 travellers.
For all Holland America Line information, 
call Francis Travel Marketing on 09-444 
2298.

Boutique Croatian cruise
The Innovative Travel Co. has included a 
boutique Croatian coastline cruise product 
in its newly-launched Ancient Kingdoms 
Holidays 2012 brochure.    The luxury motor 
yacht Krilo Pride, launched this year, provides
 a scenic cruise along the Dalmatian coast 
including Dubrovnik, Mljet, Vela Luka, Split, 
Hvar, Korcula, and Trstenik.  The yacht has 
just 20 spacious (14-18sqm) outside cabins of 

high standard, equipped with private facilities 
and individually operated air conditioning. 
Facilities include a spacious sundeck, Jacuzzi 
and saloon with bar. Dining features a wide 
selection of Croatian cuisine and fine wines. 
Priced currently from just $1990pp twin 
ex Dubrovnik, when booked and paid by 
16DEC11.  FREEPHONE 0508 100111 or 
email info@innovative-travel.com 

HOSPITALITY
MANZ donates to Christchurch earthquake fund
The Motel Association of New Zealand 
(MANZ) has this week handed over a cheque 
for $12,250 to the Christchurch Earthquake 
Mayoral Relief Fund, the result of two days 
of fund-raising at its 2011 annual conference 
in Queenstown.
The amount raised was described by MANZ 
chief executive Michael Baines as a fantastic 
result reflecting the generosity of MANZ sup-
pliers and the 220 members who attended the 

conference earlier this year.
The money was raised through an auction of 
prizes like beds, advertising space and Sky 
TV packages, and also through a blind auc-
tion and cash fines imposed on members for 
leaving cellphones on  and other “sins”. 
Baines thanked the MANZ suppliers such 
as Sky TV, Automobile Association (AA), 
Jasons Travel Media and Sleepyhead amongst 
many who donated prizes to be auctioned.
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The House of Travel Top 10 Achievers and partners flew to China with Air New Zealand, and 
are pictured here in the lobby of the Regal International East Asia Hotel in Shanghai where 
they stayed 11-15NOV.
Cullam Murchison, GM Air Product for HOT said “We had a fantastic time at the hotel and I 
think across the time we spent in Shanghai we managed to test out all of the facilities of the 
hotel. I know the group were extremely happy with what they saw and wouldn’t hesitate to 
recommend the hotel in the future for their clients.”

 (L to R):  Vincent Lamartine (Partner); Debra Lamartine (HOT Tauranga); Leon Sutton (Partner); 
Carol Sutton (HOT Morrinsville); Jason McKay (Orbit Nelson / HOT Nelson); Tony Jackson (HOT No.1 
Consultant – HOT Newmarket); Jeff Leckey (Orbit Nelson / HOT Nelson); Brooke Jamieson (Air NZ 
Business Partnership Manager); Clare Ritchie (HOT Newmarket); Marc Bartram (Orbit CHC) at rear; 
Fiona Jamieson (Partner); Bowie Ho Dir of Sales & Marketing – Regal International East Asia Hotel; 
Callum Murchison (GM Air Product – HOT); Sue Wolfe (Partner); James Blankley (HOT Remuera); 
Adrienne Rennie (HOT Wellington / HOT Lower Hutt / Orbit Wellington / Orbit Massey); Mark 
O’Donnell (HOT CEO); Jayne Thornley (HOT Holdings - GM Business Partnership); Stuart Latimer 
(HOT Remuera); Nicola O’Donnell (Partner); Paul Rennie (HOT Wellington / HOT Lower Hutt / Orbit 
Wellington / Orbit Massey); and Ian Wolfe (HOT New Plymouth). 

Agents save 35 % at selected Club Med Asia resorts

New ATTTO chief executive confirmed
ATTTO chairman Rick Bettle has announced that 
Kathy Wolfe has been confirmed as ATTTO’s new 
chief executive, effective from 23NOV.
He said the Board received 20 applications for the 
position and found Kathy to be the strongest candi-
date. She has been Chief Executive (Acting) since 
the departure of former ATTTO Chief Executive 
Elizabeth Valentine last month. 

Today is the final day for agents to save 35% 
on a Club Med stay for themselves. The 
special agent rate, which must be booked by 
today at the latest, is available for agents and 
their families or travel companions for holidays
at Club Med resorts in Bali, Phuket or Cher-
ating Beach in Malaysia between 07FEB 
and 29MAR12. A three night minimum stay 
applies.
The sale period is aligned with Jetstar’s Asia 

Business Class sale.
Club Med Phuket resort is priced from $515pp 
for a three-night stay, although a blackout 
period for sale-priced holidays at this resort 
applies 27FEB-02MAR12.
Club Med Bali is available from $495pp. 
Blackout dates: 12FEB, 29FEB12.
Club Med Cherating in Malaysia is from 
$475pp.
Call 0800 288 200 or agents@clubmed.co.nz.

G Adventures offer: 
Become the face of 2013
G Adventures has begun its search to 
find the face of G Adventures for 2013.
The initiative is an extension of their 
successful You’ll Never Forget It 
Campaign, launched a fortnight ago, 
and calls on candidates to submit their 
“unforgettable travel moment” on www.
youllneverforgetit.com. Any format is 
welcome – written, video or photos. 
The selected “cast” will travel to one of 
the hundreds of destinations where G 
Adventures operates to be filmed and 
photographed on location.
Twenty finalists will be shortlisted 
for public voting between 09JAN and 
10FEB12. Winners will be announced 
on 14FEB12 and must be available to 
travel between 01MAR and 31AUG12.
Written submissions must not be longer 
than 420 characters including spaces; 
and videos cannot exceed three min-
utes. The deadline for submissions is 
31DEC11. 
Visit www.youllneverforgetit.com and 
www.facebook.com/gadventures, and 
follow @gadventures and hash tag 
#YNFI on Twitter.

House of Travel’s Top 10 Achievers


