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CLICK 
HERETHAILAND LUXURY VILLASBaan-Kilee - Koh Samui

*For travel 29Jan12. Prices are per person, category 1, triple share. 

CONTACT ADVENTURE WORLD:

0508 496 753
discover@adventureworld.co.nz

www.adventureworld.co.nz

THE GOLDEN TRIANGLE

 

Last Minute Deal... 

SAVE 25%
ANTARCTICA

 

CLICK HERE FOR INFO

 
ANTARCTICA CLASSIC 

Experience a true adventure to a world 
of immense scale & visual splendour.

11 days now from $6,300*pp

SAVE
$2,099*

Campaigning PM talks tourism
Prime Minister John Key has confirmed 
he’ll stay on as Tourism Minister if 
National remains in power after the 
election.
He announced his intention to retain the 
portfolio while visiting Queenstown to 
deliver his party’s tourism policy.
Mountain Scene quotes the PM as say-
ing National would work hard to ensure 
tourism – the country’s second largest 
export earner – continues to add to the 
growth of the Kiwi economy. 
“Our focus will be on attracting more 
high-quality international visitors and 
encouraging them to spend more money 
while in our country. We’ll also continue 
to promote New Zealand as a film 
production destination.” 
The Otago Daily Times reported that 
Mr Key also announced the New Zea-
land cycleway should be finished by the 
end of 2012 or early 2013 and that he 
planned to focus on attracting “high end” 
visitors. 
“The important thing with tourism is it’s 
not just a bums-on-seat mentality; it’s 
important in terms of bringing people to 
New Zealand in high volume, but they 
don’t spend much; they don’t add a lot to 

the equation.” 
Fairfax reports that Mr Key announced 
National would also
..  Look for opportunities out of South 
America
..  Open up more air routes to New 
Zealand
..  Rebuild Christchurch as a tourism 
destination and gateway
..  Develop new facilities such as the 
SkyCity National Convention Centre
..  Expand SmartGate
Destination Queenstown chief executive 
Tony Everitt, who attended the announce-
ment, told Mountain Scene he believes 
having the Prime Minister in charge of 
tourism gives the sector priority and bol-
sters support for Tourism New Zealand. 
“It’s good to see the budget’s safe,” 
Everitt says. 
While in Queenstown, the PM took the 
opportunity to ride the gondola to view 
the Ziptrek Ecotours operation.
He told the attraction’s general manager 
Stu Cordelle that he was committed to 
being the Minister of Tourism again and 
maintaining current funding, although 
he did not rule out increased funding for 
tourism in the future.

Travel Recruitment Specialist

Specialist Recruiter to the Travel Industry for 13 years

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

ATTENTION
Super Sales Sleuths!
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HERE

Corporate Travel roles include:
Account Manager       – TD 2311
BDM – TMC                 – TD2299
BDM – SME market  – TD2317
Plus a variety of other Travel roles!

JEWEL CAVE 
Jewel Cave. Western Australia’s largest 
tourism cave is hidden in the beautiful Karri 
forest of the Leeuwin Naturaliste Ridge, 
about 37 kilometres south of Margaret 
River. This cave sinks to a reachable depth 
of 42 metres and is 1.9 kilometres long.
Jewel Cave, Western Australia.

Book direct 
commissionable 

Motels, Motor Lodges and Motor Inns 

www.motelsinnz.co.nz

http://www.classicasia.island-property-services.com/Baan-Kilee.html
www.adventureworld.co.nz/travel-deals/antarctica-classic-triple-share
http://www.topdog.co.nz
http://www.westernaustralia.com
http://www.motelsinnz.co.nz


NEW ZEALAND Wholesale Travel Consultant 
Christchurch based

The Innovative Travel Company, a leading 
boutique wholesaler, specialising in travel 
to the Middle East, North Africa, Mediter-
ranean, Russia and Eastern Europe has a 
vacancy for a full time,  senior wholesale 
travel consultant in their Christchurch office 
commencing early to mid January 2012.

The role will be primarily responsible for 
the successful selling and creating of FIT 
itineraries,  while providing exceptional 
customer service and meeting defined sales 
targets.

The successful applicant will be highly 
motivated, with outstanding personal travel 
knowledge of the company’s key 
destinations including the award winning 
Ancient Kingdoms Holidays brand, be a 
team player and able to work in a boutique 
team environment.  
The role includes: 
* Selling a specialist range of FIT holidays 
along with the ability to design tailor made 
travel itineraries 
* Daily use of Tourplan software 
* Managing bookings from the initial enquiry 
to final documentation with high attention to 
detail. 
It also requires the ability to work under 
pressure, successfully meeting deadlines 
and sales targets.
To express interest in this exciting and 
rewarding role please send a covering letter 
and CV to: Job Vacancy, 

The Innovative Travel Company, 
PO Box 21 247, Christchurch 8013 

or email to the MD on 
robyn@innovative-travel.com
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Rotorua aims to improve industry liaison
Rotorua’s tourism industry is being asked its 
views on the best way to improve communi-
cation with the Rotorua Tourism Committee.
Feedback had shown a need for strong 
communication with the whole industry, not 
just a select few, to avoid issues such as 
disengagement or exclusion. 
Three options for an industry liaison structure
were put forward for public consultation 
ahead of the committee’s next meeting on 
24NOV.
Option 1: Establishment of a Rotorua Visitor 
Strategy Group, with the 20-plus sub-sectors 
clustered into three or four interest groups 
such as transport, hospitality and accommo-
dation and attractions.
Option 2: Two layered representation, with 

a Rotorua Tourism Industry Advisory Group 
on two levels.  Senior management/owners 
of tourism businesses would interact with the 
Tourism Committee at a governance level 
and senior or middle management would deal 
with Destination Rotorua Marketing at an 
operational level.
Option 3: Industry representation based on 
markets, with advisory groups of up to 15 
members covering domestic, Australia, China, 
and conferences and incentives etc.  This 
approach combines engagement with the 
committee and Destination Rotorua Marketing
with a focus on growth.
The report on the proposed Rotorua Tourism 
Committee industry liaison structures is 
available at www.rdc.govt.nz.

New Zealand’s ‘Small 5” attract zoologist
New Zealand’s 
endangered “small 
five” have brought 
renowned award-
winning British UK 
zoologist, television 
presenter and con-
servation consultant 
Mark Carwardine to 
Akaroa as part of a 
two week self drive trip around the country. 
The active and outspoken conservationist and 
writer has been brought here by Tourism New 
Zealand and Discover the World to research 
New Zealand’s kiwis, tuataras, keas, Hector’s
dolphins and Yellow Eyed penguins, and he
spent time with Black Cat Cruises in Akaroa. 

“He is spending 
two days with us 
on cruises and 
swimming with 
the dolphins trips,” 
says Black Cat 
Cruises managing
director Paul 
Bingham. 
“The importance 

that Hector dolphins get more protection, 
especially their own marine mammal sanctu-
ary, will be discussed.”
Bingham said Carwardine was writing for 
BBC Wildlife Magazine, Wanderlust 
Magazine and the travel section of The 
Telegraph while in New Zealand.
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Be Rude Not To
Rotorua International Airport reports that 
this year, in conjunction with Destination 
Rotorua Marketing, Events and Venues and 
Ride Rotorua, it produced a DVD titled 
“Be Rude Not To”. Named after a popular 
Rotorua mountain bike track, the DVD 
follows a group of lads from Australia who 
set out to enjoy nine days of wild riding 
through Central Park and its world class 
trails around Rotorua, Taupo, Hawke’s Bay 
and the Whirinaki Forest. 
The DVD was hugely popular, with an es-
timated 75,000 copies landing in the hands 
of Australian mountain bikers. It’s also on 
YouTube and graphically shows how wild 
and spectacular our MTB trails really are. 
Click here to view it.

Motels in NZ site launch
Anthony Laugthon, who successfully operates
the NZOnline, NZ Tour Guides and NZ 
Accommodation Directory websites, has 
just launched Motels in NZ, a site dedicated 
solely to listing motels, motor inns and 
motor lodges. Its comprehensive line-up can 
be booked direct at no added cost, and 
provides commissionable rates for travel 
agents.
Visit www.motelsinnz.co.nz 

http://www.youtube.com/user/centralparkNZ?feature=mhee#p/a/u/0/xhaRO9RecmQ
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Project Big Splash on track for JAN12 opening
The ‘Big Splash’ project at Rainbow Springs 
in Rotorua is on target to open to the public 
on 02JAN12.
Construction of the multi-million dollar water 
ride is well underway with the Maori Pa site 
nearly completed. The two lift sections that 
will elevate riders are in place, leaving just 
the splash down and run-out section at the 
end of the 431m concrete flume still to be 
laid.
Rainbow Springs’ project director Stewart 
Brown says, “Next on the project list is the 
arrival of the dinosaur that will become a 
focal point of the ride.  It’s under construction 
in West Auckland and at 3.5 metres high and 
7 metres long will be helicoptered into place 
next month.”
Project Big Splash will take boats of up to 8 
people on a 9-minute ride through the eco-
logical evolution of New Zealand. The high-
tech ride will feature a running commentary, 

state-of-the-art animation and an adrenalin 
boosting plunge at the end.
“Big Splash will look stunning from the 
minute it opens, blending in nicely with its 
native surroundings due to our tree planting 
efforts, which we’ve done not only for 
aesthetic reasons but also to reduce environ-
mental impact,” Mr Brown says. 
Most of the trees that had to be removed for 
construction of the ride, including large totara 
trees and other natives have been transplant-
ed. A tree planting scheme during the school 
holidays saw the team plant an additional 433 
trees and another mass planting is planned for 
a couple of weeks time.
Project Big Splash also includes construction 
of an outdoor 384-seat, free-flight bird show 
auditorium, that will be completed in the next 
few weeks.  The development is the largest 
single investment made in the park since it 
opened in 1932.

Queenstown Gay Ski Week confirmed
New dates, some extra glam and a new 
media partner mark the 2012 DNA Gay 
Ski Week to be held in Queenstown 
25AUG-01SEP.
The event is being organised by owners 
Sally and Mandy Whitewoods of Queens-
town with the support of Australia’s DNA 
magazine and several Queenstown busi-
ness partners.  
Sally Whitewoods says “There is so much 
support for this event in Queenstown.  
People are delighted to see the event is 
definitely ‘on’ and we have had lots of 
help from people and businesses keen to 
make sure it is a success.”
Details on the programme of events and 

accommodation are at 
www.gayskiweekqt.com.

Mandy (left) and Sally Whitewoods

Annual Highland Games, Waipu
The Scottish themed Waipu Games is the 
largest event of its kind in New Zealand. The 
138th Games, on 02JAN12, will be held at 
Caledonian Park. See New Zealand’s finest 
Highland dancers, pipers and Heavyweights 
in action. Dancing, piping, drumming, field 
events, athletics, music, culture & heritage. 
www.waipugames.co.nz

Equidays impresses industry
Mystery Creek Events Centre became the 
heart of the horse industry over the week-
end with 12,619 horse enthusiasts from all 
sectors of the equine industry attending the 
inaugural Equidays event. Event organisers 
were delighted with the turnout and quality 
of visitors and, eager to build on the success, 
have announced that Equidays will become 
an annual event, with dates for 2012 yet to be 
confirmed.   www.equidays.co.nz 

Endless Summer Music Festival
Held at Otehei Bay on Urupukapuka in the 
Bay of Islands on 07, 13, 20 & 28JAN12, the 
concerts feature local artists, cover bands and 
DJs. Each concert is free but concert-goers 
must either make their own way to and from 
the island or purchase a $40 return transfer 
with Explore NZ.
One boat departs Paihia at 6.30pm (max 220), 
and one boat departs Otehei Bay at midnight 
(max 220). Book with Explore NZ online, by 
phone or through Paihia sales office. 

Grand Opening: Hilton Surfers Paradise 
The Gold Coast’s newest luxury hotel, the A$700 million 
Hilton Surfers Paradise rolled out the red carpet last week 
to celebrate its grand opening with over 250 VIP guests 
including star performer, Australian songstress Delta 
Goodrem (right). 
Celebrity supporters included TV and radio personalities,  
Australia’s Next Top Model’s Charlotte Dawson and the 
boys from Bondi Rescue. They joined other VIPs including 
Tourism Queensland CEO Anthony Hayes and Gold Coast 
Tourism CEO Martin Winter around the hotel’s spectacular 
1500sqm outdoor pool deck. Guests of the event were 
treated to a menu created by Luke Mangan as well as cock-
tails by the hotel’s FIX bar master mixologist Grant Collins, 
where the official after party was held. 
www.hiltonsurfersparadise.com.au

AUSTRALIA
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Deal of the Week DOWNLOAD HERE

Mega Fun on the Gold Coast
Gold Coast Tourism, in partnership with Air 
New Zealand, Tourism Queensland and key 
Gold Coast product hosted 20 agents on the 
Gold Coast Mega Famil 02-06NOV. 
Highlights of the famil included: staying a 
night at the beautiful Palazzo Versace; theme 
park thrills at Dreamworld & WhiteWater 
World and Sea World; shopping at Harbour 
Town Shopping; a thrill ride with Paradise 
Jet Boats; dining experiences at Dracula’s 
Cabaret Restaurant, Australian Outback 
Spectacular and Jupiter’s Casino & Hotel; an 
enjoyable Hinterland Experience featuring 

Tamborine Mountain Distillery, the Polish 
Place, SkyWalk and Gallery Walk; night time 
adventure with Currumbin Wildlife Sanc-
tuary’s Wildnight Adventure and daytime 
adventure with their Green Challenge ropes 
course; plus a half day workshop meeting 
with Gold Coast product. 
Agents also enjoyed staying at QT, Islander 
Resort, Ultra Broadbeach and Beach Haven 
Resort.
For all things Gold Coast visit 
www.VisitGoldCoast.com or email 
sam.cameron@gctourism.com

Tourism Australia hopes a new partnership with the Professional Golf-
ers Association (PGA) and six of the nation’s premier courses will tee 
Australia up as one of the world’s leading golf tourism destinations.
The new marketing association, Great Golf Courses of Australia, also 
includes state tourism offices and will target golfers from China, 
Korea and Japan firmly in its sights.

Wolgan Valley scores 
World Savers Award
Wolgan Valley Resort and Spa in the Blue 
Mountains of NSW, already the world’s first 
internationally accredited carbon-neutral 
resort, has been honoured at the prestigious 
2011 World Savers Award for its pioneering 
work and commitment to wildlife conservation.  
The Condé Nast Traveler’s fifth annual World 
Savers Awards acclaims travel companies 
from around the world for their leadership in 
social responsibility. The rigorous process is 
judged across six categories including wild-
life conservation, poverty relief, environmen-
tal and cultural preservation, education, and 
health initiatives. 
The resort itself occupies just two per cent of 
the Emirates-owned 4,000-acre property, and 
combines the expectations of the high-end 
traveller with a commitment to broader social, 
ecological and environmental sustainability. 
With approximately 4,000 acres of land 
dedicated as a wildlife reserve, the Wolgan 
conservancy project re-establishes and 
secures a future for many of the region’s 
indigenous and endangered species.
To date, over 175,000 indigenous trees have 
been planted in wildlife corridors and along 
creek banks at Wolgan Valley. 

2012 racing bonanza 
at Gold Coast Turf Club 
Gold Coast Turf Club will host a number of 
feature race days in January in conjunction 
with the famous Magic Millions Carnival. 
Goldmarket Raceday will be held on Mon-
day 02JAN with an Aussie Family BBQ and 
Aussie themed games and activities to keep 
everyone entertained.
BMW Magic Millions Ladies Raceday is on 
Saturday 07JAN12, with entry free for all 
ladies. The day includes Ladies Day Fashions 
on the Field. Dining packages include high 
tea in the Dome for $55pp or a 2-course plat-
ed luncheon in the Paradise Room at $99pp. 
BMW Magic Millions Raceday on Satur-
day 14JAN is the most action packed day of 
the race carnival with ten races, including 
the A$2 Million BMW Magic Millions two 
year old Classic. There’s a mix of music and 
entertainment with Party in the Paddock and 
live horse racing viewed from the infield, as 
well as Fashions on the Field and a selection 
of dining packages. 
 www.goldcoastturf.com.au

Coffee assists Currumbin 
Wildlife Sanctuary 
Specialty coffee franchise group, Zarraffa’s 
Coffee has committed to support Currumbin 
Wildlife Sanctuary through the donation
of funds and coffee. The Sanctuary has 
received over A$26,500 in coffee product and 
machinery, to implement the coffee company’s
 ‘Now Pouring Program’ in three kiosks 
within the Sanctuary. The funds raised will be 
used to support Currumbin’s hospital opera-
tions and finance the caretaking facilities of 
some of Australia’s most famous fauna. 

http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf


SOUTH PACIFIC
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A$20m refurb for Surfers 
Paradise Marriott Resort & Spa
The Surfers Paradise Marriott Resort & Spa 
has completed its A$20 million refurbish-
ment. The extensive makeover has seen 
an upgrade to all guest rooms, lobby, front 
entrance area, conference rooms and facilities 
on its dedicated events floor, lagoon pool, a 
new ‘grab and go’ deli style eatery; Java Plus 
and new all-day dining interactive restaurant, 
Citrique. 
The hotel features a dedicated Wi-Fi area, 
business centre, two award-winning restau-
rants, lobby lounge bar and over 2.5 acres of 
pools, waterfalls, garden gazebos, Balinese 
poolside daybeds and spas, the variety of 
event spaces on offer is limitless. 
www.marriott.com.au 

Ramada Plaza Noumea has released its menus for Christmas Eve, Christmas Day and 
New Year’s Day.  Clients can enjoy a sumptuous menu whilst enjoying panoramic 
views over Anse Vata Bay from the revolving restaurant, 360.  Bookings are essential. 

Mangaia Eclipse challenge results in win
Destination Management Cook Islands won 
the “Festival & Event Organisation Award” 
at last week’s Air New Zealand Cook Islands 
Tourism Awards for 2011.
DMCK manager Kristina Tatam says “To be 
recognised for our event management skills, 
especially for the Mangaia Eclipse, which 
involved transporting 200-plus people world-
wide into Mangaia, one of our outer islands, 
and having to bed, cater and transport them 
when you don’t have the luxury of hotels 
and coach companies in Magaia like we do 
in Rarotonga and Aitutaki, was a very proud 
moment for DMCK. 
“We had to put our travellers in schools and 
halls, ship beds and linen over, paint and 
renovate venues, put hot water cylinders in 
all places, put a drinking water system in, 
even ship a bus over to help with transporting 

people, and the list goes on! This event took 
us two years to plan and would have to be 
one of the most rewarding events we have 
managed and co-ordinated, and proud to say, 
very successfully.”

Black Pearl properties feature in Cooks awards
Palm Grove and Sunset Resort, both 
members of the Black Pearl Collection, 
were finalists in the Air New Zealand 
2011 Cook Island Tourism Awards. 
The independent marketing collective 
celebrated the win by a partner, Highland 
Paradise Cultural Centre, which was 
named the top tourist attraction in the 
Cook Islands.
All members of the Black Pearl 
collection, including Moana Sands Hotel 
and Villas, offer a $500 black pearl for 
guests staying 10 consecutive nights at 
any of their properties.  
Black Pearl Collection currently has 
a year-round special offering two free 
tickets to Highland Paradise to any guests 
staying at least 7 nights.

New Norfolk Island Tourism GM
Glen (Spud) Buffett has been appointed 
General Manager of Norfolk Island Tourism.  
He will commence work in his new role on 
Thursday 01DEC.
Glen Buffett has had extensive experience 
in the tourism industry in Australia and has 
qualifications in business management.
Since his return to Norfolk Island to live 
with his family, he has been a member of the 
Norfolk Island Government Tourist Bureau 
Advisory Board.



Gourmet tour of New Caledonia
A recent gourmet tour to New Caledonia not only highlighted the 
cuisine of the hotels and restaurants in the capital Noumea, it also 
took participants off the usual beaten track to see what rural New 
Caledonia had to offer a travelling foodie. 
In conjunction with North Harbour Travel, the tour was also 
driven by New Caledonia Tourism NZ, with the tour group based 
at the hotel Le Meridien in Noumea. The hotel has recently 
launched a series of activities under the name Gourmet Time, 
whose aim is to encourage hotel guests to seek out local gourmet 
delights around the city but also see what happens behind the 
scenes in the hotels many kitchens. 
Amongst the activities were a ‘Bike & Cook’ electric bicycle tour 
of Noumea, taking participants to such spots as the Noumea daily 
market and famous local patisseries. Participants then enjoyed a 
cooking lesson afterwards. The electric bikes proved so popular 
that the group hired them in their free time to explore the city. 
A second activity on offer was the Master Apprentice cooking 
lesson with the hotel’s resident head chef, Michael Boussemart. 
He heads up the team that nightly produces gastronomic delights 
at the signature restaurant, ‘L’Hippocampe’. 
The tour also saw the group travel outside Noumea to the tiny 
hamlet of Focola, near La Foa on the mainland’s west coast. 
What took them there was the rural home of Gabriel Levionnois, 
chef/owner of Au Petit Cafe, a lively market kitchen restaurant 
and now one of Noumea’s most popular dining spots. The aim of 
the tour was to showcase New Caledonia’s local produce, which 
can often be left aside in favour of imported ingredients. 
Levionnois currently sources his ingredients from Noumea’s 
daily market but aims eventually to source his produce from his 
garden which he has started in Focola.  Tour participants dined 
on a three-course meal comprising freshly steamed wontons of 
taro and prawn, also braised local wild pork and croquettes of 
smoked hapuka and manioc. All ingredients were sourced locally. 
Tools needed for the cooking such as banana leaves, fresh green 
peppercorns and tamarind, were harvested by the group with 
Levionnois’ help, from his garden. 
New Caledonia Tourism NZ is eager to continue with gourmet 
tours in 2012.
The participants travelled with Aircalin and were assisted on the 
ground by Arc En Ciel Voyages. 

New Caledonia Weekly
New Caledonia Tourism has 
received the latest edition of New 
Caledonia Weekly, which has 
amongst its highlights: 
..  ‘L’Office du Tourisme’ launches 
its new English website and 
celebrates the opening of its new 
enquiry desk at Tontouta airport. 
..  Country Fair comes to town, at 
the Noumea Maritime Terminal 
..  Profile on Hotel Koniambo, 
Northern Province, 
..  Profile on ‘Les Bain du Monde’ 
Spa and Thalassotherapy Centre 
..  New restaurant open in Magenta, 
‘L’Improoviste’ 
..  Latest on art shows, theatre, 
sporting events, including a 
sculpture exhibition, cabaret and 
the 2011 Teri Kite Pro World 
Championshop of Kitesurfing.
Click here to download. 

Jennie Burt from North Harbour 
Travel in charge of the banana leaves

ASIA
Air Australia eyes Vietnam
Air Australia has applied to the International Air Services Commission 
for an allocation of four flights a week to Vietnam, from Melbourne including 
Avalon, Brisbane, Sydney or Perth.
NineMSN reports that Australia’s newest airline was also seeking “unlimited 
capacity” between points in Australia other than Sydney, Melbourne, Brisbane
and Perth to Vietnam.
The carrier said the 
allocation of capacity 
would be fully utilised 
by 28FEB13.
Currently the Australia-
Vietnam route is served 
by Vietnam Airlines and 
Jetstar.
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HOLIDAY PARADISES
Singapore’s Christmas in the Tropics
Singapore’s ‘Christmas in the Tropics’ has 
begun and continues to 02JAN12.
This year, in addition to the festivities along 
Singapore’s prime shopping belts, Orchard 
Road and Marina Bay, the Sentosa Harbour-
Front precinct stakeholders are also present-
ing a special Yuletide experience.
The Christmas Light-up @ Orchard is set 
to once again delight visitors with its brilliant 
display of Christmas lights.
With the theme “Christmas Blooms in Singa-
pore”, the 2.2km Orchard Road has been lit 
up like a tropical garden with a specially 
designed three dimensional flower as the 
central icon to communicate the message of 
love and joy this Christmas.

Over at Marina Bay, its “Christmas Alive at 
Marina Bay”, is a daring breakthrough from 
conventional street decorations that throws 
the spotlight on musical performances, art 
installations and interactive street decorations.
There are spectacular night displays and a 
host of fringe events—from choral perfor-
mances to land and sea cruises, charity events 
and even a Christmas food trail.
Christmas / New Year @ Sentosa Harbour-
Front features thousands of iridescent lights 
lit up in synchrony, and a special minute-and-
a-half light-and-sound show at the waterfront 
area of Resorts World Sentosa.
A first for Singapore and the ‘Christmas in the
Tropics’ celebrations is the introduction of the

Elephant Parade, an open-air art exhibition
that seeks to generate public awareness and 
support for the preservation of the Asian 
elephant. Hundreds of brightly painted 
life-sized elephant statues will be displayed 
prominently on the streets of Singapore, 
including Orchard Road. Painted by local and 
international artists, each elephant is a unique 
piece of art. All elephants will be auctioned 
off after the exhibition, of which a significant 
portion of the benefits will be donated to the 
Elephant Family, the largest elephant charity 
in the world.
Celebrate Christmas in Singapore takes 
place on Orchard Road and Marina Bay 16-
25DEC with nightly music and drama perfor-
mances, as well as a drive past of spectacu-
larly decorated Christmas floats.

At Marina Bay Sands, visitors can look 
forward to The Chronicles of Narnia: The 
Exhibition 03DEC-31JAN, while A Fairytale 
Christmas at Resorts World Sentosa will 
see the integrated resort transformed into a 
magical fairytale land with 20 carollers per-
forming at the foot of Southeast Asia’s tallest 
Christmas tree at 38 metres. Come 03DEC, 
TRANSFORMERS The Ride will also make 
its world debut at Universal Studios Singapore.
Visa Card is once again partnering STB to 
celebrate Christmas and the New Year. Tour-
ists visiting Singapore during the ‘Christmas 
in the Tropics’ period will enjoy shopping 
privileges when they pay with their Visa card, 
including a Sin$10 voucher when they spend 
S$200 with their Visa cards at any of the par-
ticipating shopping malls in Orchard Road.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1035
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Baan Kilee - sensational family lifestyle experience
Classic Asia’s Marianne Mannering 
says Baan Kilee on Koh Samui’s un-
spoilt west coast will appeal to family 
groups. Children will especially love 
it because it comes with its own play-
room and kids’ pools.
Baan Kilee villa complex accommo-
dates up to 20 people in five totally 
independent villas and is ideal for 
12+ adults or family groups up to 20. 
It consists of six bedrooms sleeping 
up to 12 adults and two child-only 
mezzanines, sleeping up to 8 children.
Baan Kilee boasts 30 metres of prime 
beach frontage looking out towards 
the famous Five Islands with beauti-
ful sunsets viewed straight from the 
property’s many terraces. 
All bedrooms includes air-condition-
ing, satellite TV, DVD and IPOD 
connections, while for real music lov-
ers and movie buffs the IT/AV room 
features a 2-metre screen, surround 
sound and video/CD libraries.
The property featured an attrac-
tive garden with an orchid-covered 
walkway that passes by an attractive 

lily pond and leads to the main dining 
room. Inside, two suspended seats 
that hang on chains from the ceiling, 
and the large dining table presents a 
spectacular place to entertain.
Moving beyond this impressive room 
you descend some ornate steps to 
another garden area, flanked on either 
side by pavilions. These house the 
villa’s main living room, lounge and 
kitchen respectively, while on the 
right hand side are two large, com-
fortably furnished guest bedrooms 
with specially designed drop-down 
wooden staircases connecting to two 
loft rooms ideal accommodation for 
children. 
Baan Kilee benefits from some of the 
best multi-lingual staff in the region. 
The villa also comes with an in-house 
chef who prepares both Thai and 
western cuisine, as well as chauffeurs, 
child-minders, security guards, clean-
ers and wait staff. 
Click here for details of a current 
promotion, offering up to 50% 
off published rates  for stays to 
26DEC11.

http://www.exoticholidays.co.nz
http://www.classicasia.island-property-services.com/Baan-Kilee.html
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Click here to become a ‘Ke kula’ specialist agent

S$180m facelift for Suntec 
Singapore
The owners of Suntec Singapore International 
Convention and Exhibition Centre (Suntec 
Singapore) are to spend S$180 million on a 
modernisation programme for the venue 
starting mid-2012.
Built more than 15 years ago, the 20,000-
delegate MICE facility has hosted more than 
18,000 events to date, including some of the 
world’s biggest gatherings and exhibitions.
The redesign of the venue will focus on 
flexibility, functionality and convertibility 
while integrating a high degree of advanced 
technology. This will include an impressive 
two-storey interactive digital wall and a mod-
ernised facade. Suntec Singapore will operate 

from levels 2 to 7 with the grand entrance on 
level 3, served by express escalators. 
Suntec Singapore offers direct access to 5,200 
hotel rooms, 1,000 retail outlets, 300 restau-
rants, 6 museums and the region’s newest 
centre for the performing arts, Esplanade - 
Theatres on the Bay. 

Caesars Entertainment launches online Travel Agent Academy
Caesars Entertainment has launched its Travel 
Agent Academy, an online education program 
designed to provide valuable sales tools and 
resources to assist travel agents in booking 
at any of the nine Caesars Entertainment Las 
Vegas resort destinations.
Agents can log on to enrol in courses to 
become a Caesars Las Vegas specialist. Upon 
completion, they will receive an official grad-
uate certificate, a Caesars Las Vegas specialist 
logo and two tickets to a show at a Caesars 
Entertainment resort, excluding shows at The 
Colosseum. 
The site also shows agents how to access the 
best available rates, provides up-to-date infor-
mation on new resort offerings and supplies 
an introduction to all Caesars Entertainment 
promotions such as the No Resort Fees policy 
and all-inclusive entertainment and dining 

offers such as All Stage Pass and Buffet of 
Buffets.
www.CaesarsTAAcademy.com
Caesars Entertainment premiered its agent 
website, www.CaesarsTravelAgents.com  in 
June. This site is an innovative tool created 
specifically for travel agents, providing direct 
access to customised offers and promotions, 
up-to-date news, and access to sales resources. 

Free Continental 
Breakfast offer
Caesars Entertainment is currently offering 
Free Continental Breakfast at the following 
Las Vegas properties; Bally’s, Caesars Palace, 
Flamingo, Harrah’s, Imperial Palace, Paris, 
Planet Hollywood and Rio. Valid for travel to 
30APR12 when booked before 31DEC11.
The offer is valid for up to two people in a 
room, per day, at specific coffee shops based 
on which hotel the guest is staying. 
Note: This offer is only available when ac-
commodation is booked via N.Z. Wholesalers. 
The offer is not available through the GDS or 
www.caesars.com. 

90,000 New York City hotel rooms by year’s end 
New York Mayor Michael R. Bloomberg has 
announced New York City will reach a 
record 90,000 hotel rooms by year’s end, 
representing a 24% increase since 2006. 
More than 7,000 rooms are in the pipeline 
that will add to the City’s hotel inventory, 
with an average 40% of new openings 
taking place in boroughs other than Manhat-
tan, including in Long Island City, Queens, 
described as a hotbed of hotel development. 
Last year, New York City welcomed a 
record 48.8 million visitors who collectively 
spent US$31 billion, and the city is on track 
to reach a record number of visitors this 
year. Room rates are steadily increasing, and 
occupancy remained at close to 85 percent, 
the highest in the nation. 
There are now 17 hotels in Long Island City 
totalling 1,500 rooms, with five more prop-
erties and 650 rooms under construction. 
“Long Island City is fast becoming a popular 
neighbourhood for leisure and business 

travellers alike—with its wide range of 
affordable hotel options, great cultural attrac-
tions, thriving restaurant scene, and seamless 
public transportation to midtown, visitors are 
finding it to be an ideal NYC destination,” 
says George Fertitta, NYC & Company’s 
CEO. 

Fishing for clients 
World Journeys claims to have the ultimate 
package for fishing-obsessed clients heading
to Canada.  Located off the northern tip of 
Canada’s Queen Charlotte Islands, Langara 
Island features the most abundant salmon and 
halibut fishing in the world.  In the midst of 
this remote setting is Langara Island Lodge. A 
4-day package here is priced from $8,228pp 
share twin, including guided fishing excursions 
with expert fishing guides, fishing equipment,
and weather-proof gear all included.  Guests 
can even have their catch prepared and pack-
aged for shipment home.  
Fishing trips are also an opportunity to view 
Humpback and Killer whales, dolphins, sea 
lions, Bald Eagles, and to visit the remains of 
ancient Haida villages and their totem poles.  
Also included in the price is the charter flight 
Vancouver > Queen Charlotte Islands, Heli-
copter transfer to the Lodge, all meals and 
alcohol, and use of all resort amenities
including spa, outdoor hot-tubs, games room 
and wi-fi.  The season is from 28MAY-
17SEP12, and departures from Vancouver are 
on Saturdays. 
Click here to view a YouTube video on 
Langara Island Lodge.  Call World Journeys 
0800 117311 or info@worldjourneys.co.nz

www.hawaiitourism.co.nz/traveltrade
http://www.youtube.com/watch?v=TJNfo5We58s


TravelMemo   20111122   22NOV11    Page 10

Alto Atacama update
World Journeys reports that 
01MAR12 is the official opening
date for ten new ‘Tilo’ guest 
rooms at Alto Atacama Lodge 
in Chile’s Atacama Desert. Sited 
just above a lagoon with stunning 
views towards the mountains of 
the Catarpe Valley, the new guest 
rooms will be the highest cat-
egory, joining the 27 Catarpe and 
5 Quitor guestrooms.  Being some 
15m² larger than current rooms, 
Tilo rooms will have an outdoor 
shower and lounge area, and they 
will also be wired up for connect-
ing an LCD screen (upon request). 
Recently highlighted by National 
Geographic Traveler editors as 
Chile’s most authentic and unique 
hotel in their 2011 ‘Stay List’, Alto 
Atacama desert lodge & spa is 
tucked away in a valley of serene 
beauty surrounded by mountain 
ranges, iconic archaeological sites, 
and the San Pedro river.  All guests 
enjoy a private terrace, gour-
met cuisine washed down with 
Chilean wines, and the choice of 
over thirty cultural and adventure 
activities, with everything from a 
visit to the workshop of a local ar-
tisan or a meeting with a shaman, 
to bike rides and volcano treks.   
A 3-day/2-night package in a Tilo 
guestroom starts from $1,692pp. 
Contact World Journeys 0800 
117311 or info@worldjourneys.
co.nz

TSA slammed by lawmakers
CNN reports that the US Transportation 
Security Administration has received a 
blistering report from Republican lawmak-
ers who said the agency is “bloated” and 
“inefficient” and has done little, if anything, 
to improve aviation security.
Republican Congressman John Mica of 
Florida, a longtime critic who has fought to 
privatise TSA screening jobs, said Congress
never intended the agency it created in 
November 2001 to “mushroom” into a 
workforce of 65,000 employees, “top 
heavy” with 4,000 bureaucrats in Washing-
ton, D.C.alone, making on average almost 
$104,000, and then nearly another 10,000 
out in the field.
Another Republican, Paul Broun of Georgia,
said “Americans have spent nearly $60 
billion funding TSA and they are no safer 
today than they were before 9/11,” Broun 
said.
He said the TSA has never stopped a terror-
ist attack, and gave credit to private citizens 
or others for terrorist plots disrupted thus 
far.
CNN quotes Broun as saying “We must 
focus on identifying terrorists and stopping 
them instead of patting down grandma and 
children. And we must stop worrying about 
political correctness.”
The lawmakers said they are preparing leg-
islation to reform the TSA.
The report by the Republicans contains 11 
recommendations, saying the TSA must act 
with greater independence from the Depart-
ment of Homeland Security, and the admin-
istrator’s stature must be elevated. The TSA 
has become “lost” in the Homeland Security 
bureaucracy, Mica said.

NEW CANADA & MEXICO FARES OUT NOWHOW ABOUT TORONTO
from $2510 RT or $1430 OW

AFRICA/MID EAST

Stay/Pay Singita Lebombo Lodge
Singita Lebombo Lodge in South Africa was 
inspired by an eagle’s nest, perched along the 
Lebombo Mountain range, with sweeping vistas of 
the Kruger National Park.  World Journeys rec-
ommends agents view a new video on the lodge, 
which is currently offering a Stay 4/Pay 3 night 
deal on stays 05JAN to 15DEC12 (subject to 
availability).  The offer also applies to Singita 

Sweni Lodge, and 2012 rates start from $1,970pp 
per night including luxurious all-suite accommoda-
tion, all meals and beverages (excluding French 
champagne), two open Land Rover safaris per day 
and walking safaris with an experienced guide; 
plus laundry and valet services.  
Contact World Journeys 0800 117311 or info@
worldjourneys.co.nz 

http://www.youtube.com/watch?v=yMPl2NWsP24
http://www.youtube.com/watch?v=yMPl2NWsP24
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Regulator stymies 
Qantas/SAA code share deal
Australia’s International Air Services Commission has 
knocked back an application from Qantas for a five-
year extension to its code share arrangement with South 
African Airways, under which SAA sells into a fixed 
block of seats on the Qantas SYD-JNB flights. The 
IASC has instead restricted the deal’s validity to the end 
of next year, and imposed tough conditions, saying there 
are competition benefits from approving the code share 
in the short term. Over the longer term there is a greater 
prospect of either entry by another player and/or more 
competition between the incumbent airlines for traffic 
which currently travels via third countries in the absence 
of the code share.
The approval will remain in effect only while Qantas 
and SAA together operate at least 14 return services 
per week on the South Africa route. This is necessary, 
in the Commission’s view, to prevent the airlines from 
reducing capacity in order to cut costs and drive up 
load factors and fares. It is evident from the experience 
between 2008 and now that competition under the code 
share arrangements will only occur when the airlines are 
under pressure to sell seats. This condition means that 
SAA will be required to return to daily services after 
31DEC11, unless Qantas decides to increase its services 
or SAA is able to satisfy the Commission that there are 
compelling commercial reasons for maintaining reduced 
levels of services for a further period. 
Additionally, Qantas must not share or pool revenues 
under any such agreement, and Qantas and SAA must 
price and sell their services on the route independently.
The Commission says that any new entrant is most 
likely to be an Australian or a South African airline, al-
though the possibility of a third country airline entering 
the route cannot be ruled out. The IASC says it under-
stands that Air New Zealand has the necessary rights 
under New Zealand’s air services agreements with both 
Australia and South Africa to operate direct services 
between Australia and South Africa. However, it says, 
such entry is by no means certain. 

UK/EUROPE
New London airport plan 
gets backing
Plans for a new airport in the Thames estuary
have won political backing from senior 
figures close to British PM David Cameron.
The Mail on Sunday reports that Steve Hilton, 
the Prime Minister’s strategy chief, and Chan-
cellor George Osborne are said to have got in 
behind the scheme as the best way of tackling 
a crisis in airport capacity.
Two sites are being suggested – one off the 
Isle of Sheppey and the other on the nearby 
Isle of Grain, both in Kent.
Senior Government sources confirm that al-
though no formal discussions have been held, 
support for the £40 billion Isle of Sheppey 
hub – which would replace Heathrow as the 
UK’s largest airport – is gathering pace.
There is opposition to Lord Norman Foster’s 
rival Isle of Grain concept, which would be 
sited near an LNG plant and a power station.
All airports in England’s South East 
are expected to be at full capacity by 2030.

Amadeus European rail travel survey results 
Amadeus has announced the results of 
a pan-European rail passenger survey 
conducted by research and consulting 
organisation YouGov.
Over 7,000 rail passengers across six 
European countries – France, Germany,
Italy, Spain, Sweden and the UK 
– were polled in the survey which 
explores traveller expectations and 
preferences for rail travel as long-
distance, international high-speed rail 
travel becomes more popular. 
The opportunity for rail is clear as 
77% of those surveyed would choose 
to catch an international high speed 
train instead of taking another means of 
transport, if the cost is competitive. 
Key findings from the survey include: 
Almost 60% of those surveyed indicat-
ed that they would like to be able to 
reserve “connecting rail travel and 
other modes of transport” (i.e. one 
ticket for every transport mode taken 
on one journey) in advance of their 
journey. 
Those surveyed also indicated they 
would like to pre-book “on-board 
entertainment or Wi-Fi” (46%), “fast 
track check-in and security” (38%) and 
“hotel bookings, transfers and travel 
insurance” (37%). More than half 
(52%) of survey respondents indicated 
they expect rail providers to know their 
“preferred seat position and location”. 
Furthermore, knowledge of passengers’ 
“total travel itinerary” (46%) (i.e. con-
necting flights, hotel accommodation 
and car rental) and technology prefer-

ences (39%) were also identified as 
key pieces of information of which rail 
providers should be aware of. 
Survey participants were asked what 
they expected to find at an international 
railway station by 2014. Over 70% of 
those surveyed expect to find comfort-
able seating and relaxation areas. The 
second most popular service, mobile 
payments, was selected by 40% of 
respondents. 
Other services which people hoped to 
see in the future included a concierge 
service which was particularly popu-
lar amongst Italians (41%). Nearly a 
third of Spanish adults (31%) said they 
would expect a “gaming and entertain-
ment suite”, in comparison to only one 
in fourteen German adults (7%). 
Thomas Drexler, Head of Amadeus 
Rail, commented: “The renaissance of 
rail is truly underway. The next three 
years will see the transformation of rail 
as it firmly establishes itself as a truly 
international form of high speed travel. 
The survey results provide insights 
into what rail travellers demand of rail 
companies in the future if they are to 
make rail a real option for cross-border 
journeys. The next frontier is to deliver 
a seamless travel experience based on 
knowing the needs and expectations of 
tomorrow’s traveller and this survey 
goes some way towards meeting that 
challenge.” 
For further information on the Amadeus 
high speed rail station project and to see 
the full survey results, click here.

The Principality of Monaco’s Government 
Tourist Office in New York has launched 
MonacoForAgents.com, a comprehensive 
new website designed specifically for agents.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://www.amadeus.com/high-speed-rail-station/
http://www.monacoforagents.com/
http://www.cxagents.com
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AVIATION

Cosmos Europe 2012
Cosmos, which is celebrating its 50th anniv-
ersary next year, has released new Europe
itineraries in its 2012 Europe brochure. 
Among them is a 12-day Swiss UNESCO 
World Heritage tour, roundtrip from Zurich 
and visiting 11 World Heritage sites.
The programme also includes a new eight-
day Leisurely Tuscany and Rome tour and a 
13-day Grand Tour of Turkey roundtrip from 
Istanbul and priced from as little as $94 a day. 
On select tours like European Introduction 
and From St. Paul’s to St. Peter’s, Cosmos 
travellers travel on the Eurostar train from 
London to Paris.
Couples can save $400 when they combine 
two Europe itineraries or add a Monograms 

city stay to any 
Cosmos tour. 
Meanwhile, a 
saving of $600 
per couple is 
on offer when 
The Grand Eu-
ropean 21-day 
roundtrip tour 
from London is 
packaged with 
an Emirates 
airfare from $5687pp twin share.
Above prices and offers are subject to avail-
ability and conditions.

Book Tauck & receive a free iPad
Adventure World has announced its new 
Tauck incentive. Book five Tauck trips with 
Adventure World from now until 29FEB12 
and receive a free Apple iPad. 
Tauck is the premium guided travel experi-
ence, with all holiday details taken care of so 

that guests connect with people and places in 
every destination, every day. Tauck’s passion 
for travel, and their dedication to superlative 
service, makes every Tauck travel experience 
enriching and inspirational.
Call Adventure World on 0508 496 753.

China Southern talks double dailies, hub possibilities
At a function in Auckland last Friday to mark 
the commencement of daily China Southern 
flights between Auckland and Guangzhou, the 
airline’s executive vice-president and chief 
operating officer  Mr. Zfiang Zhang said they 
intend increasing frequency from a daily to 
double daily services.  He also said China 
Southern intends to market Auckland as a key 
hub for travel to South America from China.
The airline, one of the world’s biggest, also 
announced promotional fares, with condi-
tions, ex Auckland. Fares to Amsterdam 
and Paris via Guangzhou range from $1,739 
(including taxes) in economy, and $3,836 in 
business class. The return economy class fare 
to Guangzhou is $1,210, with connections to 
Shanghai and Beijing an additional $132.

Auckland Airport’s General Manager Aero-
nautical Commercial Glenn Wedlock says 
“The daily service to Guangzhou is not only 
important for tourism, it also opens up many 
possibilities for trade and high-value export, 
and it helps drive significant additional eco-
nomic activity for New Zealand. 
“China is already our second largest trading 
partner, and increased air services and direct 
routes to rapidly expanding economic hubs 
like Guangzhou are essential if we as a nation 
are to access this booming market.”
The daily services will mean an additional 
90,000 passenger seats each year between 
the two cities, bringing with it an estimated 
$NZ100 million for our tourism industry.

Qantas, unions to face binding arbitration
Two out of three of the unions in dispute with 
Qantas, representing long haul pilots and the 
ground staff, say conciliation talks have failed 
and the renewal of their enterprise agreements 
will be arbitrated and imposed by the Fair 
Work Australia tribunal.
The third union at odds with management, 
representing the licensed engineers, was still 
in talks with Qantas last night on what was 
the last day of the 21-day conciliation period 
which expired at midnight Sydney time.
The Sydney Morning Herald reports that the 
matters in dispute will now go to binding 
arbitration, although the pilots’ union and the 
TWU will discuss with Qantas negotiators 
over the next few days those areas on which 
agreement is more likely.
Qantas’s chief executive, Alan Joyce, said the 

airline did not terminate the negotiations but 
both sides had concluded that an agreement 
could not be reached.
Qantas had made a “generous offer” to the 
TWU, which included reasonable increases in 
pay and conditions, and protecting the jobs of 
existing employees, he said.
ALAEA, the union representing engineers 
says its dispute with the airline will probably 
now be sorted out through arbitration.
“We have made some progress during our 
negotiations but four or five matters do 
remain outstanding and we think at this stage 
it’s probably best if we go to arbitration to 
sort them out,” the union’s Steve Purvinas 
told reporters.

Cancun 7 nights ALL-INCLUSIVE & myTime from $3285*pp C
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*email: res@escape-holidays.co.nz*

www.adventureworld.co.nz/agent-incentive
http://www.escape-holidays.co.nz
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Emirates explains itself
Emirates Airline created a stir at the Dubai 
Air Show with its order for 50 Boeing 777-
300ERs plus options on a further 20, making 
it the biggest order in dollar terms that Boeing 
has ever received. CAPA estimates that with 
the new order, Emirates’ fleet in 2020 will 
stand at around 275-300 aircraft, all widebod-
ies, up from the present 165.
In an interview with Kamahl Santamaria of 
TV news channel Al Jazeera, Emirates presi-
dent Tim Clark explained that the order is 
nothing new. “Last year we ordered 32 A380s 
and a month later ordered 30 B777s, and 
these 50 777s come in from the first quarter of 
2015, to be delivered over four or five years, 
and by then we expect equilibrium to be back 
in the global economy.
“We order aircraft with the view to the long 
term and we have a large retirement pro-
gramme going. Some 70 aircraft are going 
out of the original fleet that we got many 
years ago, and part of this order is to see their 
replacement.”
In discussing the high ongoing price of fuel, 
Clark said that moves to contain and cut 
back on other costs and achieve economies 
of operation have now been exhausted. That 
leaves carriers with cutting back on routes 
and downsizing as an option, but this is not 
one that Emirates intends to take.
He said Eimrates has always managed its way 
through global traumas, including epidemics 
and regional conflicts, always growing the 
business profitably.   
When questioned about the massive expan-
sion by Emirates, Etihad and Qatar Airways, 
all aiming to grow global hubs within an hour 
of each other, Clark pointed to similar exam-
ples in Europe and Southeast Asia and saw no 
real difference.

He agreed that the Gulf carriers’ expansion 
has “taken the world by storm.”
He put their phenomenal growth in recent 
years down to the big changes going on in the 
world. 
“I tell legacy carriers it’s all about the world 
changing post mid-90s. You didn’t have an 
Africa exploding, you didn’t have a China or 
an India or a South America.”  Clark also 
instanced Brazilian president Lula da Silva 
and the dynamic Brazilian economy. 
“If you do not harness that or adapt your 
business models, hitherto legacy-driven, post-
war, European traffic pattern, Europeans take 
Africans to Asia etc - that’s all changed now. 
Adaptation is the key. The world has changed. 
“It [the business] is there and we are oppor-
tunists and optimists.  There are now 7 billion 
people on the planet. There is huge growth in 
these new economies. The Chinese could see 
that and they’re in there big-time. The Ameri-
cans are in the west because there’s a lot of 
oil. The Europeans are saying ‘What’s going 
on?’
“It’s huge and it’s not going to stop,” says 
Clark. “We see, here, almost as a voyeur of 
the global economy. We facilitate but don’t 
actually create. We can see what is going on 
in China, India, South America, and we can 
link them all up, because they want to travel. 
And that’s never going to stop.
“That’s why we ordered the 50.”

Tim Clark
LATAM eyes Middle East
ATW Online quotes TAM president Libano 
Barroso said the size and scale of the new 
LAN-TAM group would allow the carriers to 
compete within the global trend of consolida-
tion and open skies.
“Consolidation is the name of the game. We 
want to be one of the leading airline groups,” 
he said.
Barroso also said they were exploring poten-
tial opportunities to cooperate with a Middle 
East carrier, perhaps in cargo.
“Emirates has an interesting model, very ef-
ficient. We would like to develop synergies 
instead of seeing them as a threat,” Barroso 
said.

Qatar buys big; adds Perth
Qatar Airways is to add Perth to its network 
next year with a 3pw frequency from Doha. It 
was one of seven new destinations announced 
by the carrier at the Dubai Air Show. Qatar 
Airways already operates a Doha-Melbourne 
service that was launched just under two 
years ago. Qatar has confirmed it intends to 
begin three flights per week between Perth 
and Doha in July next year.
Qatar Airways is the lead and largest cus-
tomer for the Airbus A350 with orders for 
80 aircraft. The Qatar flag carrier has also 
ordered 70 Dreamliners, 50 Airbus A320neo 
single-aisles and has doubled its orders for the 
giant A380 to ten.

Etihad Airways has selected Panasonic 
Avionics Corporation to provide the in-flight 
entertainment systems and in-flight connec-
tivity, including broadband Internet and live 
TV, plus mobile phone services in conjunc-
tion with AeroMobile, for the airline’s entire 
long-haul fleet of wide body aircraft.

Xiamen Airlines to join SkyTeam
SkyTeam has formally accepted the joining of 
China’s sixth largest airline, Xiamen Airlines 
into the global airline alliance. It now begins
the joining process leading to full entry into 
SkyTeam by the end of 2012.   Based in 
Xiamen, a coastal city in East China’s Fujian 
province, the carrier operates a network of 
domestic and regional services throughout 
China and Asia, predominantly from the hub 
airports of Xiamen, Fuzhou and Hangzhou. 
Fujian is one of the more prosperous provinces 
in China with diverse industries such as cloth-
ing, tea production and electronics. 
Tourism has seen very strong growth and is 
one of the highlights in the region’s economy.
While currently over 90% of the network is 
domestic, Xiamen Airlines’ goal is to boost its 
international traffic by expanding the network 
to serve major long-haul destinations in Aus-
tralia, Europe and North America, starting in 
2014. The integration of Xiamen Airlines into 
SkyTeam will be fully supported by major 
shareholder China Southern, the first Chinese 
airline that joined SkyTeam in 2007. 

Rotorua extension completed
Stage Two of the Rotorua runway extension
has been completed on time and within 
budget. The airport, in its newsletter, says this 
extension enables it to handle the A320 and 
the B737 800 both domestically and interna-
tionally. The extension included runway end 
safety areas as required by the CAA.

Singapore Airlines has confirmed it is the 
customer for eight B777-300ERs, an order 
announced by Boeing back in August with 
the buyer left unidentified.

http://www.lufthansaexperts.com
http://www.cxagents.co.nz


CRUISE NEWS

More A330s for Hawaiian
Hawaiian Airlines has signed a new firm 
order with Airbus to purchase five new A330-
200 aircraft for delivery between 2013 and 
2015, with purchase rights for an additional 
three A330s. 
They will provide, in part, for the retirement 
of 10 B767-300 aircraft over approximately 
the same period. Hawaiian’s net fleet growth 
during this period will be three aircraft.
Introduction of the A330 into Hawaiian’s fleet 
has fueled the expansion of its route network 
internationally. Within the past year, Hawai-
ian has launched routes between Honolulu 
and Tokyo, Seoul and Osaka, with plans to 
fly to Fukuoka from APR12. Additional new 
services are expected to be announced in the 
coming months. 

Lufthansa 
boosts Russian links
Starting with the summer flight 
schedules 2012, Lufthansa is 
flying to Moscow’s Vnukovo 
Airport as a new destination in 
its route network. The twice-
daily flights from Frankfurt 
will supplement the airline’s 
existing services to Moscow’s 
Domodedovo Airport. From 
25MAR12, Lufthansa will then 
be laying on six connections 
daily to the Russian capital.
Of the major international 
airports serving Moscow, 
Vnukovo is the closest to the 
city centre, just 35 minutes by 
express train.
With the new flights, Lufthansa 
will offer a total of 153 weekly 
connections between Germany 
and Russia to nine destinations. 
Besides the flights to the two 
Moscow airports, the airline is 
flying to Nizhniy Novgorod, 
Perm, Samara, Kazan, St. 
Petersburg, Rostov and 
Yekatarinburg.

Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Departs Barcelona 27 June 2012ex BArcelona return 
12-night cruise

includes two nights pre-cruise 
accommodation in Barcelona

Carnival Breeze

Mediterranean Fly-Cruise

CLICK HERE FOR DETAILS
and return economy class airfare 

ex Auckland flying KLM 

from NZ$4999 
Barcelona - Marseilles - Livorno (Pisa, 

Florence) - Civitavecchia (Rome - overnight) 
- At Sea - Dubrovnik - Venice (overnight) 

- At Sea - Messina - At Sea - Barcelona 

Porthole readers award Holland America Line 
Holland America Line has earned top honours with nine 2011 Readers’ Choice Awards 
from Porthole Cruise Magazine, one of the world’s leading cruise travel publications. 
Holland America Line’s 2011 Readers Choice Awards include:

•  Best Medium-Sized Ship for Nieuw Amsterdam
•  Best Private Island for Half Moon Cay
•  Best Alaska Itineraries
•  Best Central America Itineraries  
.   Best Canada/New England Itineraries 
•   Best Shore Excursions
•   Best Computer Facilities
•   Best Medical Facilities 
•   Best Facilities for Physically Challenged Passengers

Porthole Cruise Magazine’s Readers’ Choice Awards are determined by thousands of the 
publication’s readers who vote on their favourite cruise lines in a variety of categories.
“The readers of Porthole are knowledgeable and well-travelled, having extensively 
experienced first-hand the voting categories,” said Bill Panoff, publisher and editor-in-
chief of the magazine. “Our readers appreciate the quality cruise experience both on 
board and ashore that Holland America Line continues to deliver year after year.”
HAL is represented in New Zealand by Francis Travel Marketing. Call 09-444 2298.

http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
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MS Finnmarken is to rejoin Hurtigruten’s fleet next year after returning from a 
two-year charter in Western Australia, where it provided floating accommodation 
for oil workers. The ship, currently under renovation, will replace MS Nordlys on 
the Bergen to Kirkenes route from 22MAR12, when it will return to the Bergen to 
Kirkenes service.

Micronesia Revealed on Orion expedition cruise
In the true spirit of expedition cruising, Orion II will explore some of the world’s 
greatest environmental and maritime treasures, pristine in isolation, far from the 
tourist mainstream. This Orion II Micronesia Revealed 12-night voyage between 
Rabaul and Palau, departing 26NOV12, combines some of the world’s best snorkel-
ling and diving spots, World War II battle sites, shipwrecks, chains of coral atolls 
and remote island cultures.

Cruise Critic singles out Viking River Cruises as the best 

The itinerary: 
Rabaul, Papua New Guinea / Ting-
won Island / Nauna, Manus Province 
/ Lorengau, Manus Province  / Truk 
Lagoon (Chuuk) / Satawal Atoll, Yap 
State / Ifalik Atoll, Yap State / Woleai 
Islands, Yap State / Sorol Atoll, Yap State / Yap, Yap State / Ngulu Atoll, Yap State / 
Koror, Palau (overnight onboard) / Koror, Palau.
There is an optional one way charter flight from Cairns to Rabaul.
Special offer: Fares from A$5,320 (usually $8,870)pp twin share for an ocean view 
Category B suite – representing a saving of 40% if booked before 30NOV11.
Click here for details of the voyage and call 0800 444 462.

HOSPITALITY

Viking River Cruises has been awarded “Best 
River Cruise Line” in Cruise Critic’s 4th Annual 
Editors’ Picks Awards.  Recognised for its expan-
sive itinerary and dramatic 
bow-to-stern refurbishments, 
Viking was hand-selected by 
Cruise Critic’s editorial staff.  
“Viking River Cruises has 
always been a well-respected 
line whose stand-out quality 
was the range of its itineraries 

in Europe, Russia, Egypt and China,” said Caro-
lyn Spencer Brown, Editor-in-Chief of Cruise 
Critic, the leading cruise review site and a sub-

sidiary of Trip Advisor, the 
world’s largest travel web-
site. “Couple that with a new 
emphasis on contemporary 
ship design and an aggres-
sive revamping of its fleet, 
and Viking becomes the best 
in the business.”

Nice business to have
Mantra Group’s premier Darwin hotel, Mantra 
Pandanas, was transformed into the official HQ for 
US President Barack Obama’s high-profile visit to 
Australia last week.
The Obama administration booked almost the entire 
336-room Mantra Pandanas hotel, with the presi-
dent’s advance team arriving in early November and 
increasing to full capacity on the day of Obama’s 
visit on 17NOV.
The Mantra Pandanas GM David Brill said the hotel 
was selected for its ability to accommodate the large 
number of aides required for the Presidential visit 
and, most importantly, the ability to facilitate the 
strict security brief set by the US Embassy.
“Airtight security was ensured with three levels of 
Mantra Pandanas locked down and only accessible to 
White House security cleared staff,” Mr Brill said.
“Level 18 (the middle sealed level) was converted 
into the nerve centre for the entire Australian visit, 
facilitated with six semitrailers worth of equipment.
“Satellite dishes were also fitted to the hotel’s roof 
for secure communication.” 

http://www.orionexpeditions.com/expeditions/micronesia/voyage_summary
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Kiwi connection helps secure win 
John Byrne, who runs the TravelDesk at 
First Assistance in Auckland, reports that 
Global Response has been awarded the 2011 
Assistance/Claims Handler of the Year at 
the recent International Travel Insurance
Conference in Lisbon.  The award was rec-
ognition for the important medical 
assistance Global Response offers, and the 
provider congratulated the staff at First 
Assistance, including those based in Auck-
land who man its night time operations 
centre. 

The Global Response operations centres in 
the UK and New Zealand currently provide 
assistance services to a diverse range of 
leisure, corporate and NGO clients.
Through the deployment of sophisticated 
technology, which fully integrates its 
telephony and web based case management 
systems, clients and outsourced partners are 
able to communicate with Global Response 
via a secure intranet and to have remote 
access to comprehensive statistical and their 
own case related information.

New-look Travel Blogger at Large website 
After more than two years of travelling the 
world blogging, reviewing, photographing 
and telling ripping yarns of destinations for 
her website www.bloggeratlarge.com, travel 
writer Megan Singleton’s site has had a 
makeover.
Travel Blogger at Large is now offering a 
unique proposition for those in the travel 
industry who want to promote their product 
online and via social media, but without the 
big budget.
With a well established library of stories 
gaining increasing monthly page views, a 
strong social media following on Twitter, 
Facebook and YouTube, this site will help 
companies reach their travel audience over 
and over again.
Megan is an award-winning travel writer and 
has been writing both online and print fea-
ture stories and blogs for 12 years. The site 
reflects her understanding that content is king 
and a well written article, peppered with the 

right keywords, will lead online readers to a 
post about your product or destination which 
is then linked to your website.
Megan says the audience is predominantly 
women aged 25-45 who come to Travel 
Blogger at Large specifically to read about 
travel. They are not collecting their mail or 
reading the news. They are affluent, and seek-
ing genuine opinions and honest advice about 
where to go, what to do and how to get there. 
Another addition is the inclusion of special-
ised retail opportunities with the site’s new 
online capabilities after identifying a need in 
the market for travel focused accessories and 
products.
To request rate card or other information 
email megan@bloggeratlarge.com or phone 
021 777 770.
www.bloggeratlarge.com
www.facebook.com/bloggeratlarge
www.twitter.com/bloggeratlarge

New brochures 
from Escape Holidays
Italy & France
Escape Holidays 2011-12 Italy & France 
brochure features a range of new hotels in a 
variety of regions, apartments in Rome and 
sightseeing options.  Try a Pub Crawl in 
Venice – Venetian Style, Do as the Romans 
Do – Cooking Lesson in Rome, Pizza & 
Gelato Making in Florence or follow in the 
Footsteps of Leonardo with a Milan walking
tour to learn about the life and works of 
Leonardo da Vinci.  Get active in Paris with 
their range of walking tours, including the 
Latin Quarter, or discover the hidden gems of 
Paris known only to the locals, a walking tour 
of Montmartre with admission to the Louvre 
Museum or enjoy a fun way to explore Paris 
on their Bike Tour.
Egypt & Arabia
EScape Holidays has a wide range of Nile 
River Cruising options from 3 to 8 days to 
suit all budgets.  Add on one of their exten-
sion options to Alexandria, St Catherine’s 
Monastery, Petra or Sharm el Sheikh.  In 
Dubai, for those with return clients looking 
for something different, Escape has a range 
of new sightseeing options including ‘At the 
Top’, travelling in one of the world’s fastest 
elevators to the top of the Burj Khalifa.  
Dare to take the Leap of Faith at Aquaventure 
as seen on The Amazing Race.Visit Ferrari
World in Abu Dhabi with Escape’s admission 
tickets or experience Oman with their new 
extended touring options including a Bedouin 
camping experience.
Brochures are available through 
www.brochurenet.co.nz

The world woos Bollywood
India’s Economic Times reports that Prague 
is the latest city to host a Bollywood movie 
shoot, the producers having been lured there 
by a 20% rebate on expenditure.
Tourism boards of many countries, New 
Zealand included, have long used Bollywood 
to showcase their destinations in India. The 
trend has now taken off, with Indians getting 
richer, and many of them holidaying abroad. 
Early this year, Spain Tourism received 
600,000 enquiries from India after the release
of a movie in which one sequence was shot at 
the famous Tomatino festival. 
Spain’s Tourism Board reportedly spent about 
half a million on marketing campaigns using 
clips from the movie.
According to the Board, the number of visas 
issued to Indians, after the movie, went up 
50-60%.


