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Work more 
closely with 
Australia: TIA

Working more closely with our biggest competitor will help 
grow New Zealand’s $23 billion tourism industry, the Tourism 
Industry Association New Zealand (TIA) says.
Building stronger ties with Australia’s tourism industry is the 
aim of a series of meetings in Sydney next week between TIA 
and Australian tourism organisations.
Australia is New Zealand’s biggest source of visitors, with 
more than 1.1 million Aussies crossing the Tasman each year. 
But it is also one of New Zealand’s biggest competitors, 
attracting visitors from major markets like the USA, UK and 
China.
This makes it crucial for New Zealand to find ways of working 
with Australia that will benefit New Zealand tourism opera-
tors, TIA chief executive Tim Cossar says.
“TIA will be strongly encouraging the incoming government 
to build relationships with our tourism counterparts in 
Australia. Our Tourism Future Statement 2011-14 The Visitor 
Economy: Creating Wealth www.tianz.org.nz/nztourismfuture 
highlights the opportunities a research partnership with 
Tourism Australia would offer. Sharing research and informa-
tion will benefit the tourism industries of both countries,” Mr 
Cossar says.
New Zealand should also follow Australia’s example in devel-
oping a growth strategy, similar to its ‘2020 Tourism Industry 
Potential Scenarios for Growth’.            ... Cont p2
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NEW ZEALAND
Work more closely with Australia: TIA
... Cont from P1
These will be among the subjects discussed 
when TIA meets a number of Australian 
tourism organisations in Sydney next week, 
including Tourism Australia, the Tourism and 
Transport Forum (TTF), the Australian Tour-
ism Export Council (ATEC), the Pacific Asia 
Travel Association (PATA), and advisors to 
the New South Wales Minister of Tourism.
“A significant proportion of visitors to New 
Zealand also visit Australia during their trip, 
and the two countries’ tourism industries are 
facing many similar challenges in the current 
economic environment. So building relation-
ships with the Australian tourism industry 
will be of benefit to us,” Mr Cossar says.
Dynamic changes within tourism and the 
wider economy mean the delivery of relevant 
and timely information is critical for business 
planning.
Shane Laurence of Flying Kiwi Adventure 
Tours in Nelson says it’s essential for tourism 
businesses to keep up with changing trends.
“If we can see where tourism in New Zealand 
is headed, we are better placed to take advan-
tage of any opportunities that arise,” he says.
Ensuring tourism businesses have access to 
the information they need is one of the actions

TIA, industry partners and operators are 
promoting to the incoming government in the 
Tourism Future Statement.
Good research can be ‘game-changing’, Mr 
Cossar says.
“For New Zealand tourism to remain com-
petitive, tourism businesses need access to 
reliable, timely information to tailor products 
for the new, existing and potential markets. 
Information that shows how the sector is 
performing in areas including visitor expendi-
ture, service, quality and length of stay is 
also a key element in assessing its value and 
encouraging further investment,” he says.
“We want to ensure that the Ministry of 
Economic Development continues to have 
the resources it needs to continue providing 
valuable information like international visitor 
arrival statistics, the Tourism Forecasts and 
the Tourism Satellite Account. There are 
opportunities for MED and other government 
agencies to do more work in this area and we 
will be talking to the incoming government 
about that.”
Go to www.tianz.org.nz/nztourismfuture 
to download a copy of the Tourism Future 
Statement 2011-2014 The Visitor Economy: 
Creating Wealth.

Rare white kiwi moves into nocturnal house 
Manukura, the rare white kiwi, is now being housed in the 
nocturnal kiwi house at her Pukaha Mount Bruce home 
where she will soon be able to be seen by the public daily.
The kiwi returned to the national wildlife centre, fully-
recovered after swallowing two large stones and spending 
three weeks in the care of Wellington Zoo vets. 

WLG pop up restaurant opens in Fitzroy 
Logan Brown chef Shaun Clouston has 
opened the WLG pop up restaurant kitchen 
in Melbourne, following up last September’s 
sell-out Sydney promotion. WLG is proving 
just as popular, with 500 tickets selling within 
25 minutes of being released. Pre-sale tickets 
sold out last week, but limited walk in spots are 
available nightly, says Positively Wellington 
Tourism general manager marketing Sarah 
Meikle.
“We’ll also be leveraging the hype with travel 
offers to woo both those who attend and those 
who miss out across the ditch to try the real 
deal.” 
The opening has been well received by Mel-
bourne’s food bloggers, who aren’t exactly 
short of epicurean delights in their city. In a 
post reviewing Monday’s test night, Sophia 
Levin of Poppet’s Window describes WLG as 
a “brilliant showcase of all things delicious 
from Wellington”.
“They know their product, they know their 
menu, and they sure know how to tempt you 
over to Wellington,” she writes.

Just over 100 guests were served at the 
opening, and some 2000 customers are 
expected to enjoy WLG’s $35 three-course 
meal through the promotion. Already the 
project has generated 44 pieces of media 
coverage reaching a total circulation/unique 
browsers of over 2.8 million.
The transformation of the Rue de Fleurus 
Salon & Bar in Gertrude Street, Fitzroy into 
a pop up showcase of the capital of cool was 
completed in four days by Wellington interior 
designer Kerryn Dunshea, and is attracting a 
lot of attention.
The WLG set menu includes a ‘Tastes of 
Wellington’ shared tasting plate to start, a 
selection of five mains (one designed by each 
of the five chefs in residence) and a choice 
of two desserts. Local products are a major 
feature both in the kitchen and the bar, with 
the recipe of a good time being served by 
Positively Wellington Tourism showcasing a 
range of Wellington and NZ’s finest. 
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Starlight Experience at Te Hana
Tonight sees the first Starlight evening 
experience at Te Hana Te Ao Marama Maori 
Cultural Centre. Located at Te Hana, just 
north of Wellsford on SH1, this replica 17th 
Century fortified pa and Maori village is now 
offering an evening Concert, Village Tour & 
Buffet Feast on Friday nights. The Starlight 
show begins at 7.30pm and bookings are 

essential. 
Te Hana Te Ao Marama Marae offers 
modern Qualmark licenced Marae facilities 
for cultural events, conferences, educational 
ventures (wananga), hui events, weddings and 
noho (overnight stays).
Click here to download the brochure, and 
check out www.tehana.co.nz 

Stump the Hump 24-hour Challenge: 03-04FEB12 
Stump the Hump is a 24-hour walking event 
aimed at endurance sportspeople and 
adventurous trampers. It challenges walkers 
to complete the entire 55km of Southland’s 
Tuatapere Hump Ridge Track in a single day. 
Starting from Rarakau at midnight on Friday 
03FEB, entrants trek over sandy beaches and 
through ancient podocarp forest reaching
the subalpine Okaka Lodge in time for hot 
porridge and to watch dawn break over the 
Takitimu Mountains, Stewart Island and 
the Southern Ocean. They then walk down 
the Hump Ridge as the sun rises, through 
untouched beech forest and across historic 
viaducts, arriving at Port Craig in time for 
lunch. Finish with a Saturday afternoon stroll 
through native forest to Bluecliffs Beach. 
Stump the Hump is unique in New Zealand. 
No similar overnight endurance walking 

events of its 
kind exist. It is 
an all inclusive, 
endurance 
walking event 
designed for 
adventurous 
individuals 
from all 
sporting back-
grounds. The 
opportunity to 
hike overnight 
and watch 
dawn rise over 
the Southern Seas will, for many people, be a 
once-in-a-lifetime opportunity. 
Cost: $120pp.  www.humpridgetrack.co.nz 

Tourism NZ moves 
regional HQ to Singapore
Tourism New Zealand is to base its newly 
appointed regional manager SE Asia & India 
in Singapore, to centralise its regional mar-
keting activities in Singapore, which is seen 
as the region’s prime aviation hub alongside 
Bangkok.
Mischa Mannix, currently TNZ business de-
velopment manager based in Auckland, will 
replace Kiran Nambiar, the former incumbent 
based in Mumbai, next month.
TTG Asia reports that staff at the NTO’s of-
fices in Mumbai and Bangkok will report to 
Mannix.
Mark Frood, TNZ’s general manager Asia 
Markets, told the trade publication the deci-
sion to move the regional HQ to Singapore 
was to put it closer to its trade and airline 
partners, now that more airlines, including 
low-cost carriers, offer flights and greater 
capacity to New Zealand from India and 
South-east Asia.

RWC delivers record SEP 
for capital
Wellington enjoyed its largest ever September 
for commercial guest nights, according to the 
latest Statistics New Zealand figures.
The capital’s total guest nights for SEP11 
were up 7.8%, driven by a 51% increase in 
international visitors. This compared with 
0.3% growth across New Zealand and follows 
a record winter in the capital.
While the event had displaced usual business 
from the domestic and corporate markets, 
the month had still recorded an overall 6% 
growth to a record SEP high of 175,208 com-
mercial guest nights. The busiest previous 
total SEP was 165,161 nights in 2009.

Eichardt’s afternoon teas
Eichardt’s Private Hotel in the heart of 
Queenstown is taking appreciation of the 
finer things in life to the highest level with the 
introduction of Sunday afternoon teas.
The afternoon treats, including an option 
with a glass of Deutz Prestige bubbly and a 
hot item, will be on the menu at the historic 
lakefront property from 04DEC, and served in 
Eichardt’s’ new enclosed outdoor courtyard, 
or in the warm and stylish bar.
The ‘Eichardt’s Garden Tea Party’ is $29pp, 
while the ‘Signature Afternoon Tea’ is $39pp.
Bookings are recommended.
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AUSTRALIA2012 Whitianga 
Scallop Festival dates  
The dates for the 2012 Whitianga Scallop 
Festival have just been set and the organisers 
can confirm a shucking good time will be had 
on 15SEP12. 
While the programme is still to be confirmed 
and specific festival details still in the plan-
ning, tickets will be on sale from Eventfinder 
from 01MAY12.
www.scallopfestival.co.nz

Adrenalin Forest opens in BoP
The Bay of Plenty has a new high wire 
adventure activity, Adrenalin Forest, which 
has launched its operations amongst the tall 
timbers of the TECT – All Terrain Park on 
Pyes Pa Road, mid-way between Tauranga 
and Rotorua.  Featuring rope swings, flying 
foxes and log walks suspended up to 20m 
above the ground, the course is designed to 
excite and challenge everyone with an 
adventurous spirit.
This is the third Adrenalin Forest operation,
after the success of the first course in 
Christchurch, which was followed by a 
Wellington site launching late last year. 
www.adrenalin-forest.co.nz

Ayers Rock Resort to get Accor touch
The five-hotel Ayers Rock Resort has named 
the world’s largest hotel operator, Accor, to 
help take it to new markets as well as max-
imising opportunities for Indigenous employ-
ment and development.
The resort, managed by Voyages Indigenous 
Tourism Australia, has contracted Accor to 
provide a full range of services to complement
 the day to day operation of the Resort. 
Initiatives to boost its international and 
domestic popularity will include:
- Major promotion of the Resort in emerging  
   Asian markets
- First-ever charter flight from China (JAN12)
- Opening of new Conference & Exhibition  
   Centre in AUG12
- Extensive refurbishment of hotels, starting  
   with Sails in the Desert Hotel

- The launch of a new ‘under the stars’      
    5-star dining experience (Tali Wiru)
- Introduction of new activities and 
    experiences
-A $4.9 million investment in the national
    indigenous training academy at Ayers Rock 
by the Federal Govt which will create 200 
indigenous positions at Ayers Rock Resort 
and 100 traineeships annually with graduates 
to be placed within Accor’s national network 
of 160 hotels. 
Ayers Rock Resort, the largest integrated 
resort complex in Australia, comprises Sails 
in the Desert, Desert Gardens Hotel, Outback 
Pioneer & Lodge, Emu Walk Apartments, and 
Lost Camel Hotel.  The hotels will retain their 
names, but will be aligned to corresponding 
brands in Accor’s portfolio. 

Sydney Festival iPhone app
The 2012 Sydney Festival iPhone App is now 
available for free download from the Apple 
Store. Just search for Sydney Festival and 
look for the yellow balloon. An Android app 
will be released soon.

There are full event listings, searchable by 
date, genre, venue or name. 
Users can explore the map and find a show 
nearby, as well as Fast Festival Feasts and Big 
Night Out Bars. 

Extraordinary Taxi Ride 
takes Premier’s Award 
Tourism Western Australia’s Extraordinary 
Taxi Ride campaign has won a Premier’s 
Award for Excellence in Public Sector 
Management. Awards go to highly innovative 
projects that show creative leadership and lead 
to better service to the community.
Taking out top honours in the Revitalising 
the Regions category, the Extraordinary Taxi 
Ride was recognised for strengthening local 
businesses and communities, and stimulating 
investment in the regions. 
The promotion saw 22 passengers exploring 
the State in a taxi, enjoying extraordinary 
experiences along the way.  The nine-week 
journey was promoted online, in press, on 
radio, outdoors and on television, attracting a 
global audience of more than 90 million.
Tourism operators who partnered with the 
campaign, reported at least a 20% boost in 
bookings and for every $1 invested, $13 was 
returned to the local economy – a total of 
A$72 million.

Airnorth to serve Townsville
Townsville Airport has announced that 
Airnorth will begin a new Darwin-Townsville 
service, twice weekly from 17FEB.
Darwin-based Airnorth operates 156 sched-
uled departures weekly across northern 
Australia, plus flights to Perth, Gold Coast 
and Dili in Timor-Leste. It carries in excess 
of 250,000 passengers annually and has links 
with Qantas, including partnership in the 
Qantas Frequent Flyer programme.
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Deal of the Week DOWNLOAD HERE

Bleach* Surfing the Fringe 
Festival 11–26FEB12
Bleach* Surfing the Fringe is coming, bring-
ing together creative pursuits inspired by surf 
culture, celebrating all art forms kissed by the 
ocean, encrusted in salt and bleached by the 
sun. Music, art, writing, film and photography 
sharing the common theme of surfing will be 
on display across the beaches and venues of 
the Southern Gold Coast. 
www.bleachfestival.com.au 

Beach Polo named 
WA’s best tourism initiative 

One of Western Australia’s most unique 
events, Paspaley Beach Polo, has been rec-
ognised with an award at the 2011 AHA-Aon 
Hotel and Hospitality Awards for Excellence, 
winning the Tourism Initiative category. 
The award was judged on the event’s results, 
interaction with local tourism authorities, 
hospitality services, marketing and PR activi-
ties, and event popularity. 
Paspaley Beach Polo was held on Cable 
Beach Broome in May.  Although only in 
its second year, it captured the imaginations 
of tourists, international media, sports and 
events enthusiasts, A-listers and the local 
community.  

Named after Marilynne Paspaley AM, Found-
er of Pinctada Hotels & Resorts, the week-
long event had free public viewing from 
Cable Beach, luxurious hospitality marquees, 
and local businesses held polo-themed special 
offers and events that showcased Broome’s 
unique culture, heritage and landscape to 
visiting tourists and media.
 Cable Beach is one of just six locations 
around the world to host beach polo. Others 
include Miami, Poole (UK), Dubai, Goa and 
Ibiza.
The event will be held again in 2012, with 
dates and details to be announced closer to 
the event.  

Hairy 
Maclary 
at the 
Sydney 
Opera House
Hairy Maclary and his friends, based on the 
books by Lynley Dodd, are springing from 
the page to the stage this summer at Sydney 
Opera House.
Following a sold-out run at the Edinburgh 
Fringe this year, the interactive stage adap-
tation is a must for families. It’s on at the 
Playhouse from 15DEC.
Click here for details.  

SOUTH PACIFIC
Cook Islands Tourism Awards
The 2011 Air New Zealand Tourism 
Awards were announced at a big function 
in Rarotonga last Friday night.
According to a report in the Cook Islands 
News Online, the winners of the Supreme 
Award were Pai and Eddie Chambers of 
Heritage Holdings trading as rentraro.com. 
They won two category awards for tourism 

industry support and online marketing.  
The award for the most outstanding 
contribution to tourism went to Papa Jake 
Numanga, who has greeted every one of 
the Cook Islands visitors over the past 30 
years. 
The late Te Tika Mataiapo Dorice Reid 
won the lifetime achievement award.

Among the other awards:
Hotels & Resorts – Pacific Resort
Private rental houses – The Beach Place, Tikioki
Self-catering accommodation – Sea Change Villas, Titikaveka
Budget accommodation – Aremango Guesthouse, Muri Beach
Outer Islands accommodation – Pacific Resort Aitutaki
Tourism attraction – Highland Paradise Cultural Centre
Culture – Captain Tama’s Lagoon Cruizes
Festivals & Events - Destination Management Cook Islands – Mangaia Eclipse
Environment – Pacific Divers

http://www.aimholidays.co.nz/files/deal_week/sydney%20sojourn%2025%20november%20to%2028%20november%202011.pdf
http://www.sydneyoperahouse.com/whatson/hairy_maclary.aspx


2011 Sevens In Heaven
Auckland club College Rifles made it back-to-back titles at the 
2011 International Sevens in Heaven rugby tournament played in 
Rarotonga a couple of weeks ago.
They thumped one of the tournament favourites, Tauae Bulls 26-7, 
in the final in front of a 2000-plus crowd at BCI Stadium.
The College Rifles women’s side, however, was unable to defend 
its title, going down to 17-5 to the Titikaveka Titans which included 
five Black Ferns and players based in New Zealand. 
Seven sides from New Zealand – including four women’s teams – 
took part in the 22-team tournament which is one of the highlights 
on the Cook Islands sports calendar. 
The dates for next year’s Sevens in Heaven tournament have been 
confirmed as 01-03NOV12.
Pictured here are Sevens fans from Cook Islands Tourism and Air 
New Zealand dressed for success.

New Caledonia Weekly
The latest edition of the New Caledonia 
Weekly has arrived and highlights include:
.. It’s fair and festival time in New Caledonia! 
.. More Noumea ‘Shopping hotspots’
.. Events calendar
.. Profile on ‘Locajet’ jetskiing 

Bangkok flood danger passes
ASIA

Francis Travel Marketing, which 
represents Tourism Authority of 
Thailand in New Zealand, has been 
sending TravelMemo regular 
situation updates on the flooding in 
parts of Central Thailand.
Asia World in Bangkok reported 
earlier this week that after weeks 
of flooding, it looks like finally the 
worst is over and things are starting 
to return to normal.
“Thanks to some very hard work by 
the Thai government and local
volunteers, the flooding around 
Bangkok’s outskirts is receding and 
many previously flooded roads are 
becoming dry again,” the report says. 
“It looks increasingly likely that 
central Bangkok will be spared the 
floods. That said, there are still some 
flooded areas on the outskirts, and 
we are still suspending some of our 
services until the situation improves 
further.” 
Asia World sightseeing tours to 
Ayutthaya and Uthai Thani are still 
suspended until further notice, 
although the recovery process is 
going well in both cities.
All of Bangkok’s main tourist 
attractions, shopping malls and 
tourist hotels are open and operating 
as normal.
Apart from the north-east routes, 
Asia World still advises against 
travelling by train until the situation 
improves further. The Eastern and 

Oriental Express train service from 
Bangkok is now running from Surat 
Thani in southern Thailand instead.
Elsewhere in Thailand, including 
the north and the southern islands 
and beaches such as Phuket and Koh 
Samui, there are no floods and eve-
rything is 100% safe and normal.
Meanwhile, Travel Center Asia, in 
its final update on Wednesday, 
reports that an official announce-
ment on TV said measures under-
taken have been successful and that 
there is no further threat of flooding 
in central Bangkok. Thailand is now 
in the “Dry and Cool” Season so no 
more significant rainfall is expected.
The situation at the temples in 
Ayutthaya, formerly one of the worst 
affected areas, is also improving. 
The old capital is actually situated 
on an island at the confluence of 

three rivers and as a result Ayutthaya 
is no stranger to flooding. Indeed, 
the rainy season was long known as 
the “flood season” and was never 
considered harmful in times past, 
as the entire economy was based 
on rice farming. The temple ground 
looks well on the way to recovery, 
with most areas now free of water. 
The ground is still soft and wet, but 
in a few days it is expected that the 
World Heritage site will be fully 
open.
Highway 35, a major road to Cha 
Am, Hua Hin and the South also 
known as Rama II Road, and for-
merly a cause of concern as a likely 
flooding site still remains open. 
In the now unlikely event that this 
route is affected by overflowing 
water in some areas, the Transport 
Ministry has prepared alternative 
routes which will ensure continued 
access to destinations such as Hua 
Hin, Cha-Am and Chumphon, as 
well as places in the western area of 
the central provinces such as 
Kanchanaburi (River Kwai) and 
Ratchaburi.
In central Bangkok, businesses, 
hotels, shops and all major tourist 
attractions are open as usual. All 
transfers to and from Suvarnabhumi 
Airport are operating normally and 
River Travel Center Asia has also 
started to operate the Klong tours 
and dinner cruises again.Click here

Over 120 European destinations ... now that’s Wunderbar!
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THE AMERICAS

Hong Kong Masters 
show jumping
The world’s top 25 elite show jumpers and 
their horses will gather in Hong Kong to 
compete for a prize of US$ 1 million.
Organised by Asian Equestrian Masters, the 
Hong Kong Masters is Asia’s first interna-
tional five-star (CSI5*) show jumping event, 
01-03MAR12 at Asia World-Expo.
Recognized by the Federation Equestre 
Internationale (FEI), Hong Kong Masters is 
the newest member to the Masters, which 
comprises of Paris since 2009, Hong Kong 
starting in 2012 and New York starting in 
2013.

Qantas fares to Hong Kong 
& China revised 
Qantas has introduced lower lead-in fares 
booked in S class for travel to Hong Kong 
($1896*) and Shanghai ($1856*). These new 
seasonal fares are available for travel year-
round and are for sale until 31JAN12.  All 
current fares and conditions are unchanged.   
Fares are available in your GDS and on the 
Qantas Industry Sales website, www.qantas.
co.nz/agents. 
* Prices include ticket surcharges & taxes 
correct as at 15NOV11 and are based on 
travel via Sydney without a stopover. Taxes 
may vary if an overnight transfer is taken. 

Twi-hards boost tourism
Towns in Washington State are preparing for 
visitor growth following the release of the 
new film from the Twilight franchise. 
Businesses in the movie locations of Forks, 
Port Angeles and La Push are said to have 
been given a significant boost following the 
popularity of the saga, with several compa-
nies now offering tours based on the franchise. 

Maps have also been produced and shops in 
Forks are said to have adorned their windows 
in gothic, Twilight based merchandise. 
Just five years ago Forks was lucky to see 
10,000 people pass through its visitor centre 
each year. Last year, that number had soared 
to 70,000 with the Olympic Peninsula 
increasingly popular as a family destination. 

Cirque Du Soleil 2012 now on sale
Tracy at Showbiz Events & Travel advises 
that they are now ‘on sale’ with Cirque Du 
Soleil for 2012 in Las Vegas, Florida and 
Hollywood. 
In Orlando, Florida Showbiz is able to book 
La Nouba and in California, IRIS. 
In Las Vegas clients can choose from an 
amazing seven shows, and on show nights 
there are two performances – an early show at 

7pm or 7.30pm, and a late show at 9.30pm or 
10pm.
Prices start from NZ$115 plus booking fee, 
and there are a range of ticket options avail-
able for each show.
For show information and ticket enquiries 
email tracyh@showbizeta.com or call 0800 
SHOWBIZ (746 9249)

Coast to Rockies Circle Tour
Your clients can experience the best of the 
Rockies and the BC interior with Adventure 
World’s 8-night Coast to Rockies Circle 
coach and rail tour, now priced from $3064pp 
twin share (saving $160). The journey into 
the Canadian Rockies starts with an extended 
stay in the famous Okanagan Valley, sam-
pling wines, fresh produce and cheeses before 
entering the mountains. The rail portion takes 

them through the Canadian Rockies and the 
highest peak, Mount Robson.
Price includes 7 nights’ accommodation, one 
night onboard VIA Rail’s Canadian, travel by 
motor coach, some meals, sightseeing, 
National Park fees and commentary by Brew-
ster driver/guide.
On sale until 30NOV11. 
Click here for details.

Rocky Mountaineer EBDs
World Journeys highly recommends agents 
secure their clients’ 2012 Rocky Mountaineer 
bookings by today 18NOV to ensure they 
qualify for early booking bonuses of up to 
$1,150 per couple in added value.  Qualifying
packages of 7 nights or more, and include 
World Journeys’ popular 8-day Western 
Explorer itinerary from Vancouver to Calgary 
(or vv) which is priced from $2,976pp share 
twin, including a 2-day Rocky Mountaineer 
‘Journey through the Clouds’ Railtour, 7 

nights’ accommodation, transport by rail and 
coach, sightseeing & entrance fees, Exclusive 
Attractions Pass, luggage handling, Summit 
Helicopter Flight-seeing, plus 2 Breakfasts 
and 2 Lunches.  Bonus inclusions vary for 
RedLeaf, SilverLeaf and GoldLeaf categories, 
and are based on two people travelling togeth-
er.  Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz
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AFRICA/MIDEAST

Big spend planned 
for Sea World Orlando
SeaWorld Orlando has announced the most 
ambitious expansion in the nearly 40-year 
history of the theme park. 
According to the Miami Herald, “Turtle-
Trek,” with huge tanks of live sea turtles 
and manatees, will feature a first-of-its-kind 
domed theatre with computer-generated 3-D 
images. The turtle exhibit will open sometime 
in the spring of next year along with a new 
area called “Freshwater Oasis” at SeaWorld’s 
adjacent swim-with-the-dolphins boutique 
park, Discovery Cove. That attraction will put 
people in a clear spring under a rainforest-
type canopy of trees to swim alongside Asian 
otters and marmosets. 
In spring 2013, SeaWorld will open “Antarc-
tica – Empire of the Penguin,” which officials 
said is the largest single expansion project 
ever undertaken at the Orlando park. An 
artist’s rendering shows an entire section of 
shops and restaurants with an interactive ride 
at its centre.
Parts of the experience will also include a 
radical temperature change, with a promise 
that it will be the coldest attraction ever con-
structed.

Hawaiian daily to New York
Start spreading the news: Hawaii’s flag car-
rier will be launching daily nonstop service 
between Honolulu and New York City’s JFK 
Airport from 04JUN12.

TrekAmerica wins Gold 
at the British Travel Awards
TrekAmerica has won the Gold Award for 
‘Best Tour Operator to the USA’ and the 
silver award for ‘Best Special Interest/Adven-
ture Tour Operator’ at the prestigious British 
Travel Awards. 
“There’s simply no better way to kick start 
2012, and celebrate the incredible milestone 
of 40 years in travel, than by being voted the 
‘Best Tour Operator to the USA’ for the 

second year running,” says TrekAmerica.
For more information on TrekAmerica or to 
order a brochure, call Adventure World on 0508 
496 753 or visit www.adventureworld.co.nz.

Botswana Explorer availability

Emirates adds Baghdad

World Journeys advises that there is still 
availability on departures of their 10-day 
Botswana Explorer itinerary this December, 
but this is limited to departures 15DEC – 2 
Seats (1 Tent); 17DEC – 4 Seats (2 Tents) 
and 20DEC – 2 Seats (1 Tent).  Priced from 
$5,609pp share twin, this safari enjoys 
Botswana’s prime wildlife hotspots - the 
Okavango Delta, Moremi Wildlife 
Reserve, Savute Channel and Chobe 
National Park, and ends in Victoria Falls.  
A small group tour, the price includes a 
personal meet & greet on arrival, 9 nights 
in tented mobile camps in private wilder-
ness sites, transport by light aircraft and 
safari vehicles; 9 Breakfasts, 9 Lunches, 
9 Dinners; beverages (excluding premium 

liquors & wines); emergency evacuation 
insurance; and a Personal Travel Journal.  
Rates for 2012 start from $5,455pp.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

An Emirates A330 has touched down in 
Baghdad, marking the start of its four-times-
weekly service from Dubai to the Iraqi 
capital.  The service will operate on a 
Wednesday, Friday, Saturday and Sunday and 

offers direct connections at Dubai with 
Emirates’ flights from New Zealand.  
Baghdad is the second destination that Emir-
ates has launched in Iraq this year, with Basra 
successfully launching in February.  

EUROPE

Rail Plus sales incentive
Consultants now have an incentive to value 
add their client’s Eurail Global Pass booking.
Rail Plus NZ is offering a free Olympus 
14Mp digital camera with every Eurail 
Global Pass purchased between 08NOV 
and 15DEC11. That’s one for each pax. The 
Eurail Global Pass is priced from $593 for a 
15-day Pass, making it great for youth travel-
lers and people wanting independent and 
flexible European travel.
The pass is valid for six months from date of 
issue, so if it is issued in December, it is still 
valid for clients travelling to Europe up until 
mid June.
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Britain sees O.E. numbers dwindling
The Guardian has just run a significant piece 
on the big downturn in the numbers of 
Antipodeans offering their skills in the British 
workplace.
While Australians and New Zealanders once 
flocked to the UK for some OE before return-
ing home with a pile of pounds sterling, the 
booming Australian economy and a sharp 
appreciation in the Aussie and Kiwi dollars 
against the pound, has led many to give up on 
Britain in favour of what’s on offer at home 
and elsewhere.
The story quotes Home Office figures as 
showing the number of New Zealand citizen 
has fallen by 40% over the past three years, 
while the number of Australians has fallen by 
35%.
The Guardian says visa changes over the 
past few years have also taken their toll. The 
working holiday route has long been the most 
popular point of entry for young Kiwis, Aus-
sies and South Africans.
Although it has been rebranded the youth 
mobility visa and now falls under tier 5 of the 
points-based system introduced by the UK 
government in 2008, it remains essentially 
unchanged for Australians and New Zealand-
ers and allows those between 18 and 30 to 
come to the UK and work for up to two years.
South Africa, however, has been cut from the 
programme. 
What has changed for Australians and New 
Zealanders, however, are the options avail-
able to those who want to stay on. In the past, 
after their two years were up, many found 
their employer was willing to sponsor them 
for a work permit or that they qualified for a 
highly skilled migrant visa. After the points-
based system was introduced, these visas 

were incorporated under the general category 
of the tier 1 visa, while employer-sponsored 
visas fell into tier 2.
In April this year, Britain set a 20,700 annual 
cap on the number of tier 2 visas and a 1,000 
limit on tier 1 visas, restricting it to entrepre-
neurs, investors and people of exceptional 
talent. It abolished the general category under 
which many Antipodeans had applied due to 
what it described as “widespread evidence of 
abuse”.
Professional restrictions have been taking 
their toll on healthcare workers. Previously, it 
was relatively simple for dentists, pharmacists 
and nurses to work in the UK with qualifica-
tions from countries such as Australia and 
New Zealand, but in recent years, more strin-
gent measures have been enforced on those 
from outside the EU. These qualifying exams 
can take up to 18 months to pass.
According to Home Office immigration 
statistics, in 2007 the total number of Austral-
ians admitted to the UK for employment was 
26,500. By 2010, this number had fallen to 
17,100. Over the same period, the number of 
New Zealanders fell from 8,490 to 5,210.
Some of the drop is due to a tightening up of 
government policy. For example, the number 
of New Zealanders entering on work per-
mits was 1,240 in 2007, whereas the number 
admitted in the points-based tier 2 was 345 
last year. For Australians the figure fell from 
4,300 to 1,430 over the same period, a drop of 
almost 70%.
The numbers coming in the ancestry category 
– in which people are admitted on the basis 
of a British-born grandparent and are able to 
work with no restrictions in the UK – have 
dropped by around 50% over the past three 

years. This is something which cannot be 
attributed to government policy, but rather 
signals a lack of interest in coming to the UK. 
The above figures do not include those Com-
monwealth citizens who also hold British 
passports.

Triple daily EK A380 to LHR
Emirates’ A380 services from Dubai to 
London Heathrow will become triple daily 
from 24JAN12.

Scottish tourism boost 
from Pixar movie
Scotland’s tourism industry is hopeful des-
tination exposure through the new Pixar 
3D film Brave will deliver hordes of movie 
tourists as happened after the release of 
Braveheart 15 years ago. They also hope the 
new movie will be given a glitzy premiere in 
Scotland.
The animated film is set in the Scottish High-
lands in Medieval times. 

This will mean 
three out of the 
airline’s five 
daily flights 
into Heathrow 
will be served 
by the super-
jumbo.
Emirates’ early morning A380 flight EK001 
already provides New Zealanders with a 
direct connection at Dubai to LHR, and 
Emirates is the only airline offering A380 
service all the way from Auckland to London, 
Manchester and Paris.

AVIATION

Mandatory seat reservations 
on easyJet
EasyJet is going against the LCC trend by 
introducing mandatory seat reservations.
The Guardian reports that the Luton-based 
carrier will allocate a specific seat for each 
passenger in trials beginning next year. It 
stressed that a “large” number of passengers 
on trial flights would not have to pay but ad-
mitted it would charge for choice spots, such 
as the first few rows and seats over the wing.
An easyJet spokesman said the airline would 
allocate blocks of seats to family bookings 
“wherever possible”, although the airline 
must upgrade its booking system first.
EasyJet’s founder and largest shareholder, Sir 
Stelios Haji-Ioannou has warned that pre-
allocated seating would “destroy shareholder 
value.”
There is a suspicion easyJet is under pressure
to try new ruses that cover rising fuel costs, 
while avoiding the PR pitfall of simply raising
ticket prices and tarnishing the “low-fares” 
reputation that is the cornerstone of its busi-
ness model.  
A Ryanair spokesman told The Guardian his 
airline had no plans to extend its £10 surcharge 
reserved seating programme to the entire 
plane, but it expects to offer bookable seats 
on a wider number of routes from next year.

http://www.insightvacations.com/nz/tours/insight-gold


Bounty paid on excess carry-on
Airport check-in staff at Liverpool John Len-
non Airport are being paid a bounty to crack 
down on travellers with bulky hand luggage.
They get £5 for every ten passengers they can 
ask to pay to check in bags deemed too big to 
carry on to aircraft. 
This could mean the staff are less likely to 
ignore minor infringements of baggage-al-
lowance rules, or to use their discretion when 
a plane is not fully booked. 
The bonuses being offered by Servisair, 
which provides baggage services for Ryanair 
at Liverpool,  are worth 50p a passenger and 
designed to encourage staff to catch as many 
offenders as possible each week. The deal has 
been confirmed only on services for Ryanair, 
which charges £35 to check in hand luggage 
that fails to meet the strict 10kg limit, or £40 
at the gate.
The Daily Mail quotes Servisair as saying the 
arrangement, which was introduced at the end 
of summer, would not cost travellers more 
and was aimed at guaranteeing the airline a 
smooth, efficient service.
Companies are also given incentives as part 
of their contracts to ensure speedy baggage 
delivery times and low lost-luggage rates.

Air Pacific has signed a five-year deal with 
Menzies Aviation to handle its ground 
operations in SYD, BNE and MEL airports. 
The new contract replaces Air Pacific’s 
previous arrangement with Qantas for 
ground-handling services in Australia.

Etihad Airways has announced a reciprocal 
Frequent Flyer agreement with codeshare 
partner Malaysia Airlines.

AirAsia now offers BIGGIES
AirAsia has launched a new loyalty pro-
gramme, allowing members to earn points 
when travelling and shopping, and to redeem 
points for flight seats. 
The programme, called BIG, enables mem-
bers to earn loyalty points called ‘BIGGIES’ 
when shopping with  programme partners 
including AirAsia and the Tune Group of 
Companies. Other partners include Indosat in 
Indonesia and CentralWorld in Thailand. 
Membership is borderless and open to anyone 
aged two years and above. Each member is 
issued with a card carrying the cardholder’s 
name and membership number. 

Oman Air chooses Dreamliners
Oman Air has announced an order for six 
Boeing 787-8s involving the transfer of exist-
ing orders from Kuwait-based leasing com-
pany ALAFCO.
The airline currently operates direct interna-
tional flights from Muscat to 41 destinations 
across the Gulf, the Levant, Europe, East 
Africa and Asia. 

Qantas sweetens FF offer
Qantas Frequent Flyers will soon be able to 
register for an international upgrade from the 
time of booking and receive upgrade confir-
mation up to 24 hours prior to departure, or 
even earlier for Platinum and Platinum One 
members.
Until now, many Qantas Frequent Flyers did 
not know their upgrade had been confirmed 
until they arrived at the airport. From DEC11 
members will be notified by SMS once the 
upgrade is confirmed – Platinum One and 
Platinum members will receive this from 
seven days to 48 hours respectively and Gold, 
Silver and Bronze will receive this from 24 
hours prior to departure.

Tiger given more flight approvals
Australia’s Civil Aviation Safety Authority, 
which cleared Tiger Airways to resume flying 
on a restricted schedule in early August after 
a forced fleet grounding over safety issues, 
has given clearance for 32 flights a day, up 
from the previous limit of 22 flights per day.

Cathay figures for OCT
Combined Cathay Pacific and Dragonair 
traffic figures for OCT11 show a rise in pas-
senger numbers well below the increase in 
capacity. 
Cathay Pacific and Dragonair carried a total 
of 2.38 million passengers last month – up 
3.8% on the same month last year – while 
the passenger load factor fell by 3.1 percent-
age points to 80.1%. Capacity for the month, 
measured in available seat kilometres, was up 
by 10.3%. For the year to date, the number of 
passengers carried increased by 2.3% com-
pared to a capacity hike of 9.3%.

Cathay reopens Frankfurt lounge
Cathay Pacific Airways has announced the 
reopening of its First and Business Class 
lounge in Frankfurt International Airport fol-
lowing extensive refurbishment. The 370sqm 
lounge, modelled on Cathay’s much-admired 
Hong Kong lounges, The Wing and The Pier, 
is located in Terminal 2 and opposite Gates 
E6 to E9.
The FRA lounge provides comfortable 
armchairs for up to 97 guests and has three 
shower units.
Access to the lounge is open to First and 
Business Class passengers travelling on 
Cathay Pacific and oneworld carriers, and for 
members of the Marco Polo Club with Silver 
Card status and above, Cargo Clan Elite 
members, oneworld Emerald and Sapphire 
members.

Emirates wants stretched A380
Emirates president Tim Clark has told Air 
Transport World he was urging Airbus to go 
ahead with a stretch A380 that would seat up 
to 670 in a three-class configuration.
“We would want an additional 120 to 150 seats 
and would use it on medium-range missions to 
cities such as Bangkok and Beijing.” 

Delta announces latest 
expansion in New York
Delta Air Lines has announced an expansion 
in New York City, with 12 new daily flights to 
seven US cities and four Caribbean destina-
tions in spring and summer 2012.
In June, Delta will add new routes and 
frequencies from New York-JFK to Austin; 
Jacksonville; Kansas City; New Orleans; 
Milwaukee; San Francisco; and Los Angeles. 
At JFK, customers will enjoy convenient 
access to destinations across the globe from 
Delta’s international hub.
With a new daily flight in each city, Delta will 
offer a total of eight peak-day flights to LAX 
and six peak-day to SFO from JFK.

Cathay Pacific GM Revenue Management 
James Tong said: “Our passenger traffic held 
up quite well in October but the growth could 
not keep pace with the increase in capacity, 
which accounts for the drop in load factor. 
Demand in the premium cabins continued to 
be robust, in what is traditionally the peak 
month for business travel, but the outlook is 
very uncertain. In the Economy cabin we are 
seeing increasing pressure on yield, particu-
larly on long-haul routes. Our business to 
Japan continues to recover and we will revert 
to a full schedule in November.”

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER
A subject often misunderstood by many who have 
not cruised before is that regarding hygiene on 
board.
The cruise industry as a whole is committed to 
ensuring the highest standards of health and 
sanitation on board vessels at all times. 
All cruise line members of the ICCA have developed 
and deliver comprehensive sanitation programs in 
order to minimize passenger discomfort whilst on 
their cruise holiday.
International regulations require twice yearly un-
announced inspections by health authorities to 
ensure tough standards are being met.
Inspections look at a number of areas on board 
including: - 

This may seem a little 
obsessive and yes, 
they are full of alcohol 
(so your hands will be 
constantly dry) but it is 
worth the effort.

Cruise 

SEINE

Vernon

Giverny
Les Andelys

Rouen

Conflans

Paris

FRANCE

Omaha Beach
Gold Beach Juno Beach

N

*Conditions: Price listed in Australian dollars and valid on 2012 sailings 
only. Must book and pay in full by 16 December 2011. Discounts 
combinable with Past Passenger Discount and valid for new bookings 
only. Price is based on select Dec 2012 departures in Cat E stateroom. 
Visit www.vikingrivercruises.com.au for full booking conditions.

THE WORLD’S  LEADING RIVER CRUISE  LINE. . .BY  FAR ®

EXPLORE THE SEINE
WITH VIKING RIVER CRUISES

TO BOOK CALL VIKING AT 0800 447 913.
For more information visit www.vikingrivercruises.com.au

8-day Paris & the Heart of Normandy  
From $1,899 per person, twin share*

SAVE $1,000 PER PERSON. 

the ship’s water supply 
storage, preparation and service of food 
throughout the ship
pools and spas to ensure adequate filtration
crew training
overall cleanliness of vessels

Since the introduction of inspections and tight 
regulations across the industry, levels of illness on 
vessels around the world have decreased dramati-
cally despite the significant growth in the number 
of ships and passengers cruising.
One of the best preventative measures passengers 
can take to help avoid illness whilst on board is to 
consciously use the antiseptic hand washing dis-
pensers that are conveniently located throughout 
all public areas - every time you walk past them!

w

w

w

w
w

Correction:  Fly Free to Europe 
for Voyages of Antiquity
In our Tuesday issue we reported that Cruise Holidays is 
promoting two Fly Free offers on two Voyages of Antiquity 
– a 28-day Grand Voyage Rome to Istanbul commencing 
30MAR12. Finger trouble meant we got the price wrong, an 
error that we quickly corrected online.  Earlybirds amongst 
TravelMemo’s readers may have seen that wrong price, so 
for the record, the correct price is $11,995pp share twin. 
That covers the return airfare to Europe from Auckland, 
Wellington or Christchurch, the cruise on Aegean Odyssey, 
two nights pre-departure accommodation in Rome, shore 
excursions, an expert guest lecturer programme, wine with 
dinner, gratuities and transfers and porterage. As a bonus, 
there’s also a free upgrade on specific cabins. Conditions 
apply. For full details, click here.

Diamond Princess deals
Princess Cruises is offering special deals for a limited time 
on Diamond Princess for New Zealand passengers.
Both the 12 and 13-night cruises, leaving from Auckland 
and Sydney on Diamond Princess are available now from 
only $1099*. 
The first, a 13-night cruise, leaves Sydney on 16DEC11 and 
travels via Melbourne and Hobart to Fiordland National 
Park (scenic cruising) onto Dunedin, Akaroa, Wellington, 
Tauranga and Auckland. An upgrade to an oceanview state-
room is available from an additional $130pp twin share.
The second, a 12-night cruise, departs Auckland on 
23JAN12 and travels via Tauranga, Akaroa, Dunedin and 
Fiordland National Park (scenic cruising) before heading to 
Hobart, Melbourne and finishing in Sydney. 
Fares start at $1099* interior stateroom and includes main 
meals and entertainment onboard. 
These fares are available now until cruise category is sold 
out.  Fares are per person share twin, are subject to avail-
ability, and conditions apply.
Call 0800 780 717.
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Starbucks now on 
Oasis and Allure
Royal Caribbean International 
has announced that guests aboard 
Oasis of the Seas will be able to 
enjoy their Caramel Macchiato or 
Java Chip Frappuccino® Light at the ship’s new 
Starbucks store. Royal Caribbean premiered the 
first Starbucks at sea aboard sister-ship Allure of the 
Seas, when she launched last December.

5-star Berlitz rating for Marina
Oceania Cruises’ Marina has been named one of the 
top 10 mid-size ships in the world in the 2012 Berlitz 
Complete Guide to Cruising & Cruise Ships. With a 
total score of more than 1,700 points, which translates 
to a 5-star rating, Marina has joined an elite group of 
vessels that belong to the Berlitz “Five-Star Club,” 
representing the highest rated ships in the world.
Agents are reminded that 34 Marina and Riviera sail-
ings are on sale now in the cruise lines latest “Explore 
Your World” brochure for bookings by 31JAN12.  
Call Cruise Holidays on 09 523 7788 or 0508 
CRUISE (278 473).

Something for the time-constrained
Affinity Cruises has shortened its New Year’s 
cruise itinerary. While guests won’t get to 
see the entire Marlborough Sounds, the two 
shorter options of two or three nights will suit 
those on a tight time frame and have them 
coming away refreshed and relaxed. 
28-30DEC11  2 night/3 day Getaway - 
Picton to Havelock.  
This cruise will give passengers a great over-
all experience of the Marlborough Sounds 
and includes visits to Motuara Island and 
Ship Cove, bird sanctuaries, shore visits and 
beautiful walks, as well as the popular activity 

of dredging scallops for dinner.
Priced at $799pp twin share.
30DEC11-02JAN12  3 night/4 day New 
Year’s Short Cruise.  
This cruise encompasses the more remote 
Pelorus Sound with beautiful native bush 
walks, salmon & mussel farms, dredging 
for scallops, a visit to French Pass and New 
Year’s Eve celebrations at the d’Urville 
Wilderness Resort Café.
Priced at $1099pp twin share.
For more information call 0800 862 334 or  
visit www.affinitycruises.co.nz 

Big savings with Princess Cruises
Princess Cruises is offering savings of up 
to $2000* on a number of longer sailings 
throughout 2012. 
Available until 02DEC11, its Big Savings on 
Big Holidays sale includes a range of savings 
on 12- to 75-night voyages to Asia, Australia, 
Hawaii and Tahiti, as well as world cruises 
and Round Australia sailings and including an 
Auckland stopover.
Sale fares include:
A 28-night Round Australia voyage on Dawn 
Princess, calling at 13 ports including Bali, 
Fremantle, Darwin and the Whitsundays. 
Departing Sydney on 16MAR12 with fares 
from $6099*pp twin share. 
A Pacific Island cruise to Hawaii and Tahiti
on Dawn Princess, departing Sydney on 
13APR12. Visiting Suva, Apia, Bora Bora 
and Honolulu, the cruise prices for the 
35-night cruise start from $6709*pp twin 
share.
A 26-night round-trip cruise to Asia from 
Fremantle, visiting 11 Asian ports of call 
including Kuala Lumpur, Lombok, Ho Chi 

Minh City and Phuket. Departing 14JUN12 
onboard Dawn Princess, fares start from 
$4979*pp twin share. 
A scenic 75-night world cruise on Dawn 
Princess, departing Sydney on 27JUL12. 
Calling at ports in the USA, Canada, Alaska, 
Japan, South Korea, China, Vietnam, Thailand, 
Singapore and Auckland. Fares start from 
$19,169*pp twin share and onboard credit of 
up to $500 per stateroom is available to 
passengers booking the full cruise.  
Passengers who choose to disembark in 
Auckland will enjoy a 71-night cruise. 
* Subject to availability, conditions apply.

Regent Seven Seas Med Groups
The following are Cruise Holidays’ latest groups on 
Regent Seven Seas. 
Classic Riviera (Cruise Only)             
13MAY  8n, ROM-BCN, Voyager from $8,195pp
Black Sea Adventure (Fly Cruise)      
03JUL  10n, ATH-IST, Mariner from $18,995pp
Classical Collection (Fly Cruise)        
16JUN  10n, ROM-IST, Mariner from $17,995pp
The Fly-Cruise deals include: 
..Return Business Class Flights with Emirates
..All 3 Cruises include Free Hotel pre Cruise
..Sales to 30NOV11.
Click here to download the detailed flyer. 

Pop-up blow dry 
at The Langham
The Langham, Auckland has 
launched a Mod’s Hair blow 
dry bar for the Christmas 
party season. 
The five-star hotel is partner-
ing with the international 
Mod’s Hair Paris group, 
which is installing a ‘pop up’ 
blow dry bar in a Chuan Spa 
suite at the hotel in time for 
the festive social whirl. 
Mod’s Hair Paris at The Lang-
ham will run from tomorrow 
19NOV through to Saturday 
10DEC and will provide 
guests with a sophisticated 
blow dry or coif for evening 
events. 
Chuan Spa day guests or 
guests to the hotel for Tiffin 
afternoon tea, will also be able 
to book in for a blow dry from 
2pm - 8pm. 
All bookings need to be made 
directly with Mod’s Hair in 
Ponsonby on  09-378 8998 or 
email: modshairponsonby@
modshair.co.nz 

http://www.insightvacations.com/nz/tours/insight-gold
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Abrupt return to ‘business as usual’
Hoteliers in Wellington and Auckland are 
reporting an abrupt return to ‘business as usual’ 
with many confident of a very good month, 
particularly from the corporate and conference 
markets, says Rachael Shadbolt, New Zealand 
Hotel Council Executive Officer.
“This is quite unusual for Wellington in an election 
month, when corporate and government business 
normally softens. 
“During the RWC the traditional September and 
October business turned off significantly, with 
many hotels feeling the effect of no conference 
business and very little corporate.  However this 
was expected as the business displacement effect 
of a major event isn’t unusual.” she says. “Many 
hotels also reported excellent pre RWC business in 
August as corporate and conference business was 
squeezed in prior to the tournament.
“Rugby World Cup produced mixed results for 
hotels throughout New Zealand. Auckland ben-
efitted the most from the event with strong room 
rates throughout September and October.  But the 
strong results for Auckland did not carry through 
the country, with most regions reporting October 
occupancy levels well below normal levels for the 
month.  Fortunately strong average daily room 
rates did see very good room revenue growth with 
increases reported across most NZHC regions,” 
she says.
“There were also significant peaks and troughs in 
business during the tournament with RWC visitors
generally arriving one day prior to a game and 
leaving soon after.  In between games (or mid 
week) hotels pitched their rates at business as 
usual rates.  However, the usual guests that fill the 
hotels mid-week in September and October did not 
eventuate and this had a significant impact on food 
and beverage revenues. RWC visitors wanted to 
be out and about enjoying the fantastic hospitality 
that New Zealand had turned on for them, not 

eating at their hotels,” she says. 
“Everyone agrees that the RWC was a fantastic 
event and hotels certainly enjoyed the business it 
brought to their regions.  However it is unlikely that 
the event will have exceeded budgeted expecta-
tions as essentially it pushed traditional September 
and October business out to August and November,” 
Ms Shadbolt says.

By the numbers:
August saw the predicted last minute surge in 
corporate and C&I business prior to the RWC 
with five out of the eight NZHC regions reporting 
increases in occupancy and Revenue per Available
Room (RevPar) when compared to the same 
month in 2010.  
Total NZHC national occupancy was up 7.9 points 
on AUG10 to 74%, and national Average Daily 
Rate (ADR) was up $9.41 to $136.03.  RevPar was 
also up $16.98 to $100.62. 
September saw the start of RWC2011 and the 
steady arrival of Cup visitors and this resulted in a 
drop off in normal corporate and C&I business.  
Total NZHC national occupancy was down 1.9 
points on SEP10 to 66.6%. Auckland and 
Wellington maintained occupancy at similar levels 
to previous Septembers; however all other re-
gions experienced occupancy decreases.  ADR for 
the country was up $76.11 on SEP10 to $200.46 
and RevPar was also up, increasing by $48.42 to 
$133.54.
October saw RWC2011 move from pool phase 
to play-offs and also saw the focus move up the 
country into the North Island. 
 Total NZHC national occupancy was down 2.4 
points on OCT10 to 68.6%.  Auckland enjoyed a 
strong occupancy increase of 5.7 points to 81.2% 
and very strong average daily rate growth, up from 
$134.16 last October to $303.02. TravelMemo   20111118    18NOV11    Page 13



200 Starwood hotels in Asia Pac
Starwood Hotels & Resorts Worldwide, Inc. 
has passed the 200-hotel milestone in the Asia 
Pacific region with a flurry of recent openings
in China, India, Thailand and Malaysia. 
Starwood continues to widen its lead as the 
largest operator of four- and five-star hotels 
in Asia Pacific with plans to reach over 320 
hotels by 2014. 
Starwood’s diverse portfolio in Asia boasts 
several record-setting properties including its 
highest, largest and tallest hotels. The soon-
to-open, 100-storey St. Regis Shenzhen tops 
the charts at 441m. Starwood’s most high-
altitude hotel is The St. Regis Lhasa, on the 
Tibetan Plateau, and its largest property is 
the near-4,000 room Sheraton Macao Hotel, 
Cotai Central on the Cotai strip – the “Las 
Vegas” of Asia. 

Outrigger appointment
Outrigger Hotels & Resorts has bolstered its 
business to business team with the appoint-
ment of Amanda Gaudion to the position of 
senior business development manager, spe-
cialising in wholesale and inbound markets 
for the group’s growing portfolio of hotels 
and resorts in Australia and the Asia-Pacific.
Based at Outrigger’s Australian headquarters 
on the Gold Coast, Ms Gaudion will focus on 
driving domestic and inbound market growth 
while also building on relationships with key 
global wholesaler networks and online travel 

Ten years ago, Starwood had around 80 hotels 
in all of Asia Pacific. Next year, it expects to 
open around 35 new properties.
Starwood now has 86 hotels open in China 
and nearly 100 more in development and 
expects to open one hotel in China every two 
weeks through the end of 2011. Nearly half of 
Starwood’s future hotels in China will fly the 
Sheraton flag, building on the brand’s 30-year 
legacy in the country.
India is now Starwood’s fourth largest market 
and a close second to China in terms of future 
hotel development. Starwood now has more 
four and five star hotels than any other hotel 
company in India, where it expects to open its 
50th hotel in 2013 and have 100 hotels either 
open or in development by 2015.   

agents.
She will also be respon-
sible for assisting with 
outbound business to 
Outrigger’s resorts in 
Thailand and Bali, and 
upcoming projects in 
China and Vietnam.

Sunny Kauchal, Associate Director of 
Sales at Stamford Plaza Auckland, is 
standing for Labour in the seat of 
Pakuranga. He is believed to be the only 
person from the Travel Industry (and a 
SKAL Member) to be selected by the 
major parties as an electorate candidate 
in this election.

INDUSTRY
FCm appoints global technology leader
In an effort to further strengthen the technol-
ogy capabilities of its world-wide network, 
FCm Travel Solutions has appointed a new 
global leader for technology.
Taking on the global leadership role is FCm’s 
current chief information officer for USA, 
John Morhous. As part of his role John will 
retain his responsibilities as CIO for the com-
pany’s US business and will also oversee the 
future development and integration of FCm’s 

global technology platforms, product and 
customer offering.
Considered one of the company’s most expe-
rienced technology experts, he will focus on 
creating greater global coordination and 
technology consistency between FCm’s 
regional businesses in Europe, Middle East, 
Africa, Americas and Asia Pacific.  He will be 
based in Boston.

The Innovative Travel Company this 
week completed its nationwide road-
show with a function at Auckland’s 
Novotel Ellerslie, at which it launched 
its array of European, Middle East 
and India products for 2012.
Seen at left are Len Carpenter of  
Harvey World Travel Mairangi Bay, 
Robert Schroder of HWT Browns 
Bay and Carol Wisker, Innovative’s 
National Sales & Marketing Manager. 

Among those at the 
Innovative product 
launch were Chris 
Edwards of House 
of Travel Mission 
Bay, with Yvonee 
Payne and Geoff 
Hebditch of House 
of Travel Browns 
Bay.
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A+ Supreme Award to Mairangi Bay agent
ATTTO’s A+ Awards, announced in Welling-
ton last Friday night, saw the Supreme Award 
won by the 2011 TAANZ Travel Trainee 
of the Year, Samantha Chambers, a travel 
planner at United Travel Mairangi Bay. She 
received a $2,000 professional development 
scholarship from ATTTO.

ATTTO Chief Executive (Acting) Kathy 
Wolfe said “The A+ Awards are a chance to 
recognise the individual achievements of in-
dustry trainees. They are also a celebration of 
the valuable economic role vocational educa-
tion and training has to play in the success of 
industries and businesses.” 

Other A+ Award winners included:

TIA Tourism Trainee of the Year / ATTTO Modern Apprentice of the Year
Brad Rowe, Mountain Biking Coordinator, Skyline Queenstown
Modern Apprenticeship in Tourism

Museums Aotearoa Museum Trainee of the Year 
Virginia Malcolmson, Visitor Host, Canterbury Museum
National Certificate in Museum Practice, Level 4

Aviation Industry Association Aviation Trainee of the Year
Cameron Greene, Aeronautical Engineer, Air New Zealand
National Certificate in Aeronautical Engineering, Level 3

ATTTO Making a Difference Award
Matthew Harper, Training Officer, Auckland International Airport
National Certificate in First Line Management, Level 4

The awards were coordinated by ATTTO (the 
industry training organisation for the aviation,
travel, tourism and museums sectors), with 
support from TIA, the Aviation Industry 
Association (AIA), Travel Agents Association
of New Zealand (TAANZ) and Museums 

Aotearoa. Chief Executives from each of 
these industry associations selected the winner 
of each sector award from a pool of finalists. 
Winners were chosen based on nomination 
submissions and responses to interviews with 
both nominees and their employers.

Queenstown tourism apprentice wins national training award
Skyline Queenstown’s mountain biking 
coordinator Brad Rowe is just 24 but has 
plans to become a leader in New Zealand’s 
tourism industry. According to the judges 
at last Friday night’s ATTTO A+ Awards in 

studied hard and applied his learning from a young age.
“He has a ‘go for it’ attitude, a passion for tourism and has 
shown strong leadership skills in setting up and managing 
this new department for Skyline. With mountain biking 
he is in the right place at the right time in a growing niche 
market. I am sure he will achieve great things and go on to 
hold senior positions in the sector.”
Brad Rowe was among around 140 New Zealand tourism 
industry employees who completed national qualifications 
through ATTTO between 01JUL10 and 31JUN11. 
He received a $500 training scholarship from ATTTO 
and a one-day pass to TRENZ 2012 from TIA. He said he 
would put his scholarship towards developing his leader-
ship skills, so that he could further help build Queens-
town’s reputation as an international mountain biking 
destination.

Wellington, 
he has the 
potential to 
achieve his 
dreams.
Rowe was 
named the 
Tourism 
Industry 
Association 
Tourism 
Trainee of 
the Year at 
the inaugu-
ral industry 
training awards for the tourism, 
travel, aviation and museum 
sectors. He also received 
ATTTO’s Modern Apprentice 
of the Year Award.
TIA chief executive Tim Cossar 
presented Brad with the TIA 
Tourism Trainee of the Year 
Award, saying he had proven 
himself to be a committed 
tourism professional that had 
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LATE BREAKSabre offers 
Travel Notifications
Sabre-connected agencies can now 
register their travellers to receive 
up-to-the-minute travel notifications 
via SMS or email thanks to a recent 
update to the Sabre Red Workspace.
Due to the success of this capability 
in Sabre Virtually There, Sabre has 
extended the functionality to the Sabre 
Red Workspace. 
Carl Frier, GM Sales Sabre Pacific, 
says the Flight Notification feature 
ensures the best possible travel experi-
ence for the passenger.
“The messaging system will send 
travellers trip reminders with links 
to check-in and flight notifications to 
update travellers of any delays, gate 
changes and cancellations, enabling 
Sabre-connected agents to service 
travellers during their trip,” says Frier.
“All agents have to do is opt their 
travellers in when booking in the 
Sabre Red Workspace and the system 
will automatically send them the latest 
information about their trip by either 
SMS or email. 
To register a traveller for messages, 
agents simply enter an EMS command 
directly in the Sabre Red Workspace. 
Additional parameters, such as email, 
phone number, language of notifica-
tion and preferred channel to receive 
messages can be specified in the com-
mand. 
Trip Reminders and Flight Notifica-
tions can be sent in six languages: 
English, Spanish, Italian, German, 
French and Portuguese. 

A Venetian Insight
Snapped in Venice’s St Mark’s Square on a fine 
Autumn day are Insight Vacations’ top Kiwi 
agent sellers (l to r): Mandy Herd, Orewa HOT; 
Melanie Schonewille, HOT Whangarei; Dave 
Salisbury, Insight Vacations; Angela Dawson, 
Travel 2 U; Sarah Finnemore, Howick Flight 
Centre; Kirsty Howlett, Stephen Parsons HOT; 
Sharon Herlihy, United Travel New Plym-
outh; Amy McPhail, Insight Vacations; Haylee 
Bolton, HOT Lower Hutt; Darryl Turton, HOT 
Morrinsville; and Loris Sowman, Calder and 
Lawson HOT.
Italy was the latest stop for the nine top perform-
ing Kiwi agents on their weeklong itinerary 

showcasing Austria, 
Italy and Switzerland.
Venice is a popular 
destination on a number 
of Insight Vacations’ 
European itineraries, 
including the 12-day 
Italian Elegance, which 
also visits Cinque Terre, 
Florence, the Italian 
Lakes and Rome and is 
priced from $4299pp 
twin share.

Air 
Pacific 
has been 
ranked 
among 
the Top 
10 “Small 
Airlines” 
of the 
world in 
Condé 
Nast 
Traveler’s 
2011 
Readers’ 
Choice 
Awards. 

Harvey World Travel 
Hastings consultant 
Linda Smith will set 
sail on the Danube 
next year after 
winning a luxury 
Avalon Waterways 
river cruise in a 
recent Passport to 
Rewards competition.
Linda is pictured here 
being presented with 
her prize by Avalon 
Waterways New 
Zealand Sales Manager Steve Ovens at her store. She and a 
companion will join one of Avalon’s 7-day Taste of the 
Danube itineraries between Budapest and Vienna.
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