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RWC2011 impacts on guest nights
Guest nights for international visitors jumped 21% in SEP11, 
according to the latest Statistics New Zealand figures. However, 
this increase was almost fully offset by a fall of 12% in domestic
guest nights, giving a total rise of just 0.3% compared with 
SEP10.
“The Rugby World Cup boosted international guest nights 
throughout most of the country in September,” industry and 
labour statistics manager Ken Smart said. “However, domestic 
guest nights tell a different story, and were down in nearly every 
region. These are likely to have been affected by both the shifting 
of school holidays into October and the World Cup.”
International guest nights were higher in 10 of the 12 regions in 
SEP11 vs SEP10, particularly in Auckland, Wellington, and 
Waikato. With 25 of the 33 scheduled World Cup games in 
September being held in the North Island, this half of the country
saw a huge 50% rise in international guest nights. However, as 
mentioned above, domestic guest nights were down in nearly 
every region, with Southland the only one to show an increase.
When international and domestic figures are combined, Canter-
bury continues to show the largest fall. To put this in context, the 
combined increases seen in Auckland, Wellington, and Waikato 
were not enough to offset the fall in Canterbury. Christchurch, 
in particular, lost much accommodation capacity because of the 
Canterbury earthquakes. With its main stadium damaged, it did 
not host any World Cup games.
The Accommodation Survey records guests staying in hotels, 
motels, backpacker accommodation, and holiday parks in New 
Zealand each month. The survey does not include visitors staying 
on cruise ships, in private dwellings, or at temporary campervan 
parks (such as the Westhaven Marina).
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NEW ZEALAND
Fujifilm commercial plugs NZ
New Zealand tourism has been given a timely 
boost with the production of an international
television commercial, filmed here and 
screened to an audience of millions in 26 
countries. 
The commercial, for Japanese camera manu-
facturer Fujifilm, was filmed at Queenstown’s 
historic Kawarau Bridge and Skippers Canyon
Bridge and has been translated into more than 
20 languages and highlights some of the best 
scenery and activities that New Zealand has 
to offer. 
The new TVC will also be streamed online to 
global markets and stills from the shoot will 

be used in product brochures for the company’s 
new range.
Destination Queenstown chief executive Tony 
Everitt says the commercial is fantastic
profile for Queenstown and its adventure 
tourism.  “To be recognized worldwide as an 
iconic visitor destination and film location is 
a strong endorsement of our region’s tourism 
industry.”
The TVC is currently screening in the United 
States, United Arab Emirates, Singapore, 
Thailand, Mexico and Brazil plus a host of 
European nations including the UK, Poland, 
France, Spain, Italy and Germany.

NZ in top three country brands
Canada was named the number one country 
brand in the annual FutureBrand survey for 
the second year in a row. It was followed by 
Switzerland, New Zealand and Japan, with 
Australia in fifth place, down two spots on 
last year.
Other big names such as the United States 
and United Kingdom also fell.
New Zealand led the rankings when it came 
to perceptions of natural beauty and is enjoy-
ing high levels of macroeconomic growth.
The brand and design company FutureBrand 
announced the results at the World Travel 
Market in London.
The decision is based on the Country Brand 

Index (CBI), which was created through inter-
views with 3,400 travellers from 13 countries. 
The global survey assesses 113 countries 
across 26 image attributes and six measures 
of brand strength.
According to the CBI, the most important 
factors that differentiate a nation’s brand are 
its associations and attributes: The qualities 
people think of when they hear a country’s 
name, read or see images of a location, or 
plan a business or leisure trip.
The report said the best country brands have 
a strong sense of identity, developed over 
time and presented consistently across touch 
points.

The problem-plagued Cook Strait ferry Aratere returned to 
passenger sailings yesterday, the first in nearly two weeks. 
Around 330 passengers were booked on the crossing.

Milford Wanderer transformed
The Milford Wanderer 
is back doing over-
night cruises, after a 
six-month refit that 
saw it transformed  
from open dorm style 
accommodation for 
60-plus overnight 
passengers, into 
mainly twin/double 
cabins with shared 
bathrooms and carry-
ing a maximum of just 
36. All cabins have all 
been insulated making 
them very warm and 
very quiet.
The Real Journeys 
vessel’s saloon has been extended to provide 
more space and seating inside, and the 
interior has been re-designed with extensive 
use of wood panelling and brass light fittings 
in keeping with the traditional character of the 
Wanderer.  There’s also more deck space and 
under cover viewing for passengers.
The Milford Wanderer has done its first Nature 
Cruise in the past week, joining the more 
luxurious Milford Mariner which has twin 
share cabins with ensuite bathrooms.   
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Monorail proponents remain hopeful 
The Department of Conservation is expected to announce 
its decision on a proposed monorail that would form the key 
link in a new scenic route between Queenstown and Milford 
Sound.
Riverstone Holdings, which has been working on its mono-
rail plan for more than16 years, told the Southland Times a 
decision on its 34km monorail route from the Kiwiburn to Te 
Anau Downs was “imminent.”  
DoC last week gave consent in principle to the rival Milford 
Dart proposal for a bus-only tunnel linking the Routeburn 
and Hollyford Roads. That proposal would now go to public 
consultation and progress to the resource consent stage.
Riverstone had revamped its plans three times to meet DoC 
and other stakeholders’ concerns after it was originally routed 
through a section of Fiordland National Park. 
The route would now begin with a catamaran ride from 
Queenstown to Mt Nicholas, then transport on an all-terrain 
bus system through the existing public road alongside the Von 
River to Kiwiburn, where the monorail would cut through a 
forest, “not a strategic one”, to Te Anau Downs. Riverstone 
owns a hotel and backpackers lodge at Te Anau Downs. 
Riverstone Holdings chief executive Bob Robertson said the 
proposal was aimed at getting visitors closer to nature to ex-
perience and enjoy the outback without large numbers impact-
ing the resource. 
“We’re trying to improve the journey not race,” he told the 
Southland Times. 
The monorail, which could be operating within two years if 
consents were granted, could take 160 passengers at a time 
and would halve the travel time between Queenstown and 
Milford. 

Milford Dart 
‘disastrous’ for 
Te Anau
The Milford Dart bus tunnel linking 
Routeburn Rd and Hollyford Rd 
could be disastrous for the Te Anau 
economy, according to a local 
business spokesman. 
Te Anau Community Board chairman 
Alistair Jukes told the Otago Daily 
Times Milford Dart Ltd’s proposal 
was “one of the sillier ideas there’s 
been around for a long time”. 
Mr Jukes said one of the big attrac-
tions for visitors to the area was the 
scenic drive to Milford, which takes 
in Te Anau and the Milford Rd. 
Few would agree with building a 
tunnel, he told the paper, adding 
that he thought 99% of Te Anau 
would be “dead against it”, and that 
it was going to do absolutely nothing 
for the town. 
“It would harm the economy - people 
just wouldn’t be here,” he told the 
paper.
“Most people here in Te Anau 
would rather have a road between 
here and Haast than putting a tunnel 
through.” 

Tunnel could be game-changer
Milford Dart managing director Tom 
Elworthy has told the Southland Times 
his company’s tunnel could contribute 
tens of millions of dollars to the New 
Zealand economy by freeing up tourists 
for an extra half day of activities. 
“The tunnel would allow people to 
spend more time in places like Te 
Anau,” he is quoted as saying. 
“The economic gain from tourists on 
the current route, especially in places 
like Te Anau, which [Southland District 
Council Mayor] Ms Cardno seems to 
be worried about [losing], is negligible 
because there’s just no time for buses to 
stop at the moment.” 
If consent was granted, the tunnel could 
be operational by late 2015. 
In another interview, Mr Elthworthy 
told the Otago Daily Times the project 
had the potential to be a game-changer. 

“If we receive final approval, then the 
construction of the tunnel would be one 
of the largest single investments in New 
Zealand tourism in generations. 
“It will revitalise both the iconic Milford 
Sound and the New Zealand tourism offer-
ing as a whole in the same way that the 
original Homer Tunnel did when it was 
opened in 1952. 
“It will make the trip to Milford Sound 
far more enjoyable and reduce the current 
feeling of overcrowding during the middle
of the day by spreading visitor arrival 
times.” 
The proposal also had a “strong fit” with 
New Zealand’s environmental reputation 
by having a minimal above-ground foot-
print and would reduce carbon emissions 
of people visiting Milford Sound by 60% 
because of the shorter travel distance. 

New Christchurch visitor centre 
After eight months in temporary 
premises Christchurch’s i-SITE 
Visitor Centre now has a specially-
designed portable home in a central 
location.
It opened yesterday next to Canter-
bury Museum on Rolleston Avenue. 

It is being 
landscaped 
by Botanic 
Gardens 
staff.

Prior to the February quake the i-SITE Visitor
Centre was based in the Old Post Office 
building in Cathedral Square. For the past few 
months it has been operating out of temporary 
premises at the Chateau on the Park. 
The new location is an easy walk to attractions
such as Punting on the Avon, the Canterbury 
Museum, Caterpillar Tours at the Botanic 
Gardens and the North Hagley Park Events 
Village which is going to be home to some 
great events over the summer, including the 
World Buskers Festival in January. 
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Deal of the Week DOWNLOAD HERE

TRENZ 2012 seller applications open
Applications for tourism operators to take 
part in TRENZ 2012, New Zealand’s premier 
international tourism trade event have opened 
at www.trenz.co.nz 
TRENZ will return to the Southern Lakes 
region for the second year running and will 
be staged at the Queenstown Events Centre, 
07-10MAY12. 
Delegates at TRENZ 2011 rated it “the best 
TRENZ yet”. The 280 New Zealand operators 
who took part reported their TRENZ attend-
ance generated a total of $164 million of new 
business over 12 months. 
More than 200 travel and tourism Buyers 
from New Zealand’s major visitor markets 
will attend the event, to negotiate contracts 
with operators for the forthcoming tourism 

seasons. Travel media representatives from 
around the world will also be at TRENZ 
2012. 
“Quality New Zealand tourism operators and 
organisations can’t afford not to be at TRENZ 
2012,” says TIA chief executive Tim Cossar. 
“In today’s challenging trading environment, 
no other event will bring them face to face 
with so many influential international trade 
Buyers, eager to talk business. 
A number of improvements and innovations 
that will add real value for both international 
travel Buyers and New Zealand tourism 
operators are planned for TRENZ 2012. And 
successful innovations from the 2011 event, 
like the “Famil Afternoon”, will be repeated. 

Gold Coast wins CommGames 2018 bid
Queensland’s Gold Coast has won the 
hosting rights for the 2018 Commonwealth 
Games.
Expected benefits from the win include:
* Up to A$2 billion generated
* The creation of up to 30,000 full-time   
 jobs between 2015 and 2020
* A$500 million in new transport and 
 infrastructure
* Fast-tracking of the city’s light rail 
 project
* Upgrading of Carrara Stadium from   
 26,000 to a capacity of 45,000
*A $40 million redevelopment of the 
 Gold Coast aquatic centre
The 2014 Games will be held in Glasgow, 
Scotland.

The Solar Eclipse Marathon – Port Douglas
As the rays from the sun re-emerge from 
behind the moon on 14NOV12, the world’s 
first solar eclipse marathon will begin. Port 
Douglas in Tropical North Queensland will 
host 2000 runners plus their friends and 
families in the largest event ever seen in the 
region.
The runners will start on Four Mile Beach at 
6.40am local time, taking a challenging and 
scenic Adventure Marathon course through 
sugar cane fields, old mining roads, and lush 
tropical areas. 
The Albatros Travel Adventure Marathon is 
described as a physically demanding marathon
that will take runners to a new level. A typical 
Adventure Marathon course will follow the 
classic marathon distance of 42.195 km but 
certain elements must be in place before a run 

can be termed an Adventure Marathon. Rough 
terrain, uneven surfaces, abrupt ascents and 
other small obstructions are all part of the 
course. The average time for completing the 
race often exceeds 4.5 hours and finishing 
times of less than 3 hours and 15 minutes are 
rare.
Apart from this one-time solar eclipse event, 
Albatros Travel also organises four annual 
Adventure Marathons: The Great Wall 
Marathon in China, The Big Five Marathon 
on the African Savannah, The Polar Circle 
Marathon on the Greenland ice cap and the 
Petra Marathon in the ancient city of Petra in 
Jordan.
The organisers are on Twitter at @SolarMara-
thon and check out their Facebook page here.   
Website: www.solar-eclipse-marathon.com

The whale shark tour industry in the Ningaloo Coast 
World Heritage Area has attracted a record number 
of visitors this season. Visitor statistics show nearly 
17,500 passengers were transported to the Ningaloo 
Marine Park, compared to 14,286 during the 2010 
season. The whale shark watching season traditionally 
runs from early March to July/August each year.

TravelMemo   20111115    15NOV11    Page 4

http://www.travelmemo.co.nz/voucher.php?voucher_id=1042
https://www.facebook.com/solareclipsemarathon


TravelMemo   20111115    15NOV11    Page 5

STH PACIFIC

2012 BROCHURE OUT NOW

C
LI

C
K

 
H

E
R

E

Perth Festival 10FEB-03MAR12 
The 2012 Perth International Arts Festival is Australia’s 
original and oldest international arts festival, with a world-
wide reputation for excellence. Next year marks the 60th 
Festival, which will feature a huge programme of street 
theatre, music, drama, dance and visual arts.
The festival includes 4 world premieres, 23 Australian 
premieres and much more. 
For full programme details, see 
www.perthfestival.com.au 

New owner for JPT Tour Group
Queensland’s largest coach and day tour 
operator, JPT Group, has a new owner/man-
aging director. He is Kazu Komemoto, JPT’s 
former director of operations. A naturalised 
Australian Japanese, Mr Komemoto came to 
Australia in 1994 from Japan as a 20-year-old 
on a tourist visa. He started work as a tour 
guide in Sydney, fell in love and married. The 
father of three has taken up the reins at JPT 
following the departure of Bob Brett.
The JPT Tour Group incorporates a number of 
smaller tourism businesses absorbed into the 
portfolio including Australian Day Tours , the 
high profile family business started by Wayne 
Clift, which it took over in 2008.

See if The Slipper fits 
Following the conclusion of the Spring 
Racing Carnival the racing spotlight firmly 
turns to Sydney as anticipation builds in the 
lead up to the 2012 Sydney Carnival featuring 
the AAMI Golden Slipper to be held on the 
first Saturday in April. 
As the sporting, entertainment, fashion and 
social hub of Sydney’s autumn, the Sydney 
Carnival promises a racing programme 
featuring racing classics across four Saturdays 
– AAMI Golden Slipper Day, David Jones 
Australian Derby Day, Doncaster Day and 
Schweppes Sydney Cup Day. 
Tickets are on sale for all four events via 
www.thesydneycarnival.com.au.

Hunter Valley International 
Product Manual
The first ever Hunter Valley International 
Product Manual has been produced. 
Developed as the key resource for inter-
national travel trade to use when planning 
and booking a Hunter Valley holiday for 
clients, the manual is comprehensive. 
It contains international-ready tours, 
accommodation, travel arrangements, 
attractions and activities, plus suggested 
itineraries.
The International Product Manual is 
viewable online in the new Travel Trade 
section of the Hunter Valley Wine 
Country Tourism website along with a 
number of key tools to assist in selling 
the Hunter Valley.  

Indigenous attraction for Blue Mountains
Opening 01DEC on Echo Point Road in Katoomba in the 
Blue Mountains of NSW, the Koomurri Aboriginal Centre 
will offer visitors authentic song and dance, dreamtime 
stories and quality authentic artworks and crafts.
The new indigenous tourism product will operate 7 days a 
week 9.30am to 5pm and will be a combination Art Gallery 
and Performance attraction.  Experienced indigenous staff 
will be able to explain to visitors the background of the 
art, and 15-minute performances by a five-strong troupe 
will take place on the hour 10am-3pm, and half-hourly 
11am-2pm.
A live Didgeridoo performance with supporting audio 
visuals will follow the Dance performance for another 15 
minutes for those that have the time to stay.
Nets and group rates are available.
http://www.koomurriaboriginalcentre.com.au/

Record 48 baby 
whales in Vava’u
Record numbers of baby hump-
back whales have been noted in 
Tonga over the past couple of 
months. Humpbacks calve in 
the winter around Vava’u and 
in summer migrate past 
Kaikoura en route to their feed-
ing grounds in the Ross Sea. 
Stuff’s Michael Field reports 
that American photographer 
and researcher Tony Wu has 
been able to photo-identify 
a record 48 baby humpback 
whales. “They were playful, 
inquisitive and naughty, just 
like baby humpbacks should 
be,” he said in his blog.
It represents good news for 
Tonga tourism.
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Cook Islands capitalises on PAICE 
The Cook Islands had a strong presence at the 
annual PAICE Expo held at the SKYCITY 
Convention Centre last week. Representa-
tives were there from Cook Islands Tourism, 
The Edgewater Resort & Spa, Crown Beach 
Resort, Muri Beach Club Hotel, Te Vara Nui 
cultural village, Destination Management 
Cook Islands and The Rarotongan Beach 
Resort & Spa and The Aitutaki Lagoon Resort 
& Spa. 
Cook Islands Tourism NZ Sales & Market-
ing Manager, Kelly Hansen says: “We found 
PAICE very worthwhile. Our destination is 
perfect for more smaller, boutique style con-

ferences or meetings and can cater comfort-
ably for groups less than 200. Our currency 
is the NZ dollar and we have a wide range 
of accommodation, activities and services to 
suit all budgets from middle of the road to 
luxury villas. You can even do Island combos 
between Rarotonga and Aitutaki.”
The expo specifically targeted the Meetings, 
Conferences and Incentives markets where 
buyers could meet one-on-one with suppliers. 
“Cook Islands Tourism would like to congrat-
ulate Stu, Trish, Tess and team on a job well 
done for PAICE 2011,” adds Ms Hansen.

L-R Kelly Hansen, Andrew Gulland, Alana Eli, Karamea Matthes, 
Melanie Secker, Mike Hogan, Liz Raizis & Tata Crocombe

Refurb for Suva hotel
The 100-room Peninsula International Hotel 
in Suva has a fresh new look following its 
F$1.5million refurbishment.
In addition to all guestrooms being renovated, 
work is almost complete on the poolside bar 
and the Mokosoi Dining Room. In coming 
months, the hotel will also have a gym for 
guests.

“We are not a budget hotel, we are a 3-star 
property,” general manager Carl Perrin told 
the Fiji Times Online. The Peninsula Inter-
national Hotel offers a range of rooms, from 
standard to superior and deluxe. Facilities 
include quiet air conditioning, flat screen 
LCD TVs, upgraded private facilities, and 
WiFi Internet.
www.peninsula.com.fj 

The three New Caledonia Provinces recently joined forces by using a single 
logo to promote the country on the international stage. Aircalin, being very 
proud of its New Caledonian identity, has decided to display the logo on its 
aircraft.  The logo was inspired by the world-renowned Heart of Voh, made 
famous by the photographer Yann Arthus-Bertrand.

Experience the flavour of Tahiti
Adventure World reminds agents that it can 
offer a varied range of itinerary suggestions 
for French Polynesia in its Islands brochure.
Explore Papeete and Tikehau with an 8-day
Discover Tahiti package, priced from $2485pp
 twin share, or experience Moorea, Bora Bora 
and Papeete with the 8-day Highlights of 
Tahiti package, priced from $2599pp twin 
share. 
All packages include accommodation, break-
fast daily, all transfers and domestic flights. 
Click here for more details and order an 
Islands brochure by calling 0508 496 753.

ASIA
Enhancing Chinatown Food Street
The Singapore Tourism Board and Chinatown 
Business Association are inviting the public 
to provide their feedback on three concept 
proposals submitted for the enhancement of 
Singapore’s Chinatown Food Street.
The three concepts include enhancement of 
the outdoor street stalls and the conservation 
shophouses flanking the street.

If there is positive overall public feedback 
and sentiment towards the project, a company 
will then be appointed by the second quarter 
of 2012 to operate Chinatown Food Street, 
with enhancement works expected to start in 
the third quarter of 2012.

TravelMemo   20111115    15NOV11    Page 6

AKL to SGN/MNL from NZD1672 INCL.
ticket through your consolidator

Ho Chi Minh City
MANILA

SALES TO 
30NOV11

www.adventureworld.co.nz/tours-and-destinations/oceania/south-pacific/tahiti/overview


What is Discovery Airpass?
Discovery Airpass will allow your clients to take 
advantage of our expanded network of routes 
between the region’s most exciting destinations – 
at a fraction of the regular fares. For the first time 
ever, visitors can fly economically cheaply and 
conveniently around the region. 

What makes PG special?
Bangkok Airways (PG) offers lounge access to 
all  passengers - Blue Ribbon business class and 
Economy - at boutique lounges across its network.
Free drinks, free snacks and free Internet.

The airline, 
ranked 4 Star 
by Skytrax, also 
offers  a meal 
service and bar 
service on all 
flights.

CLICK HERE 
TO DOWNLOAD 
DETAILS OF 
THE AIRPASS
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Off-limits call for India’s tigers
India’s Supreme Court is examining a proposal
that could see a large number of tigers declared
off limits to tourists in some of its forest 
reserves. VOA News points out that India’s 
tourism advertisements use images of the 
tiger, its national animal, to attract visitors.
Now, the Supreme Court is weighing a pro-
posal to ban tiger tourism in areas of India’s 
Madhya Pradesh state. Social activist Ajay 
Dubey managed to push the proposal all the 
way to the nation’s highest court, saying the 
big cats need protection.
Dubey argues that tourists, riding jeeps to 
get the closest possible look they can, disturb 
the natural habits of the tigers. He also points 
to an incident earlier this year in Madhya 
Pradesh, when a tourist vehicle struck and 
killed a female tiger, resulting in the even-
tual death of the two cubs she was trying to 
protect.
Madhya Pradesh has only six of India’s 40 
tiger reserves, but a disproportionately high 
number of the country’s tigers live in them. 
Existing national tiger conservation guide-
lines declare so-called core areas of a reserve 
to be “inviolate.” Until now, that has been 
interpreted mainly as a ban on construction 
and similar disruptive activities. Dubey’s 
proposal would extend the interpretation to 
make tourism off limits.
Belinda Wright, a tiger protection activist, is 
afraid that this decision would set a bad 
precedent for tiger reserves nationwide.
“To close the door on all tourism in tiger 
reserve core areas would be a disaster from 
many points of view, not the least of which 
for the tiger because I don’t believe that 
without tourism the tigers can be protected 
and saved and secured for the future,” said 
Wright.

China’s Little Italy
For those Chinese that crave the great Italian
retail brands – Prada, Versace, Armani, 
Bulgari, Fendi, Salvatore Ferragamo  – but 
can’t make it to Italy, there’s always Florentia 
Village, a taste of Tuscany built in Wuqing, 
midway between Beijing and Tianjin. 
A 20-minute high speed train trip takes 
shoppers to an Italian-inspired mega designer 
outlet mall.
The Telegraph reports that the six-hectare 
complex of colonnades and piazzas, which 
opened in June, features a Colosseum and a 
Grand Canal complete with a Rialto bridge 
and gondolas. The retail theme park offers 
200 authentic brand name shops and its 
developer is an Italian with 18 similar malls 
in Europe.  

Sri Lanka’s tourist arrivals in 
the first 10 months of the year 
have surpassed 2010’s record 
as visitor numbers to the island 
nation continued to rise each 
month on a year-on-year basis 
since a 25-year civil war ended 
in MAY09.

Club Med for Guilin advances chain’s China goal
Club Méditerranée has signed an agreement 
with China’s ChinaPaoShan Group for the 
opening of a second Club Med Resort in 
China in Guilin, Guanxi Province.
Currently a Relais & Châteaux site, the 
second Club Med Resort in China will open 
in pre-launch mode for the summer 2012 
season. In 2013, it will be fully aligned with 
Club Med standards for full year operation as 
from 2014. 
The future 4-Trident Resort, catering in par-
ticular to families, will open with 162 rooms 
split into a main building of 116 rooms and a 
“château” with 46 rooms, most of them suites. 
A programme to expand the resort to more 
than 300 rooms is planned for the summer of 
2013.

In line with Club Med’s goal of becoming the 
leading provider of upmarket, all-inclusive 
vacations for Chinese customers, three other 
resort projects at seaside or cultural destina-
tions have already been identified or are in the 
planning stage.
Club Med has decided to strengthen its 
presence in upscale resorts in China by 
opening five locations between now and 
2015. The objective for 2015 is to attract 
5-10% of China’s potential 4 and 5-star resort 
customers, whose numbers are expected to 
quadruple over the next four years. On the 
basis of this outlook, Club Med could attract 
200,000 Chinese clients in 2015 and China 
could become Club Med’s second largest 
market worldwide in terms of client numbers.

New mobile app for Singapore 
Travellers often turn off 
data-roaming when they are 
overseas to avoid bill shock 
from data-roaming charges, 
but they may not need to do so 
in Singapore.  The Singapore 
Tourism Board has unveiled 
its new mobile application 
for travellers that will offer a 
data-roaming solution, es-
pecially when used with the 
co-branded YourSingapore 
StarHub Preferred Tourist 
Prepaid Card.
The STB has teamed up with 
local telco Starhub to create a prepaid card 
offering travellers a host of tourist privileges 
while in Singapore.  With this card that retails 
at S$15, travellers will enjoy unlimited data 

access on the YourSingapore 
guide app, additional free 
30MB of local data access for 
their internet surfing needs, 
free IDD 018 Calls to 18 des-
tinations, 20 free local SMS, 
per second billing, and more.
Designed to complement 
the YourSingapore website 
(www.yoursingapore.com), 
the new YourSingapore Guide 
app is currently available for 
download on iOS (4) and 
Android, and will be avail-
able on other smartphone 

platforms later. 
www.yoursingapore.com/guide and 
www.starhub.com/visitsg 
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THE AMERICAS
Galapagos imposes visitor limits
Starting on 01FEB12 there will be new rules 
and regulations in regard to cruise routes 
and frequencies to and around the Galapagos 
Islands in Ecuador. Tour operators have until 
then to incorporate the Galapagos National 
Park Authority’s new regulations, which are 
designed to protect the local animal and plant 
life, into their travel programmes.
The new Galapagos National Park regulations 
will allow guests of the on-site tour operators 
to stay a maximum of four nights and five 
days per ship, with a frequency of four land-

ings within any 14-day period.
For the past 14 years, the archipelago’s 
150,000 annual visitors have been mainly 
concentrated on the three islands of Isabela, 
Santa Cruz and San Cristobal. The visitor 
redistribution that will be achieved by the 
opening up of other islands, and altering route 
frequencies, will also reduce fuel consumption
 and the overall amount of pollution emitted 
by the yachts, boats and ships working the 
islands. 

Obama urged to speed up visa issuance
The US travel industry has slammed federal 
rules and bureaucracy, charging that tough 
visa rules for potential tourists have robbed 
the nation of US$600 billion and hundreds of 
thousands of jobs.
The US Travel Association points out that 
more Chinese now visit France than the 
United States, in part because it’s hard to get 
a U.S. visitor visa. And while the US used 
to be the destination for 17% of the world’s 
tourists in 2000, that’s dropped to 12.4% and 
shows no sign of changing.
Says USTA in a newly released report: “Even 
as world travel grew by more than 60 million 
travellers between 2000 and 2010, the US 
share of the market remained essentially flat. 
During this ‘lost decade,’ our economy squan-
dered an opportunity to gain $606 billion in 
total spending from 78 million additional 
visitors—enough to support 467,000 more 
jobs annually.”
The key issue is that the US is slow to issue 

visas and visitors from distant nations are 
going elsewhere. Post-9/11 requirements are 
that visa applicants be interviewed before 
travelling and the US lacks visa offices. In 
China, for example, 20 cities with 20 million 
or more citizens have no US visa office. 
To reverse the slide, USTA has announced a 
Ready for Takeoff plan with suggestions for 
speeding up visa issuance, potentially leading 
to the creation of 1.3 million new jobs and 
additional economic output of over US$850 
billion.
The travel industry has given credit to the 
Obama administration for realising the 
problems and working to boost foreign travel 
to the United States via the Corporation for 
Travel Promotion, which has just renamed 
itself “Brand USA” and plans to launch an 
advertising and marketing campaign in the 
spring of 2012 to push the US as a business 
and vacation hot spot.

All new America packages 
Adventure World has released several new itineraries in the USA. 
.. Delve into the Deep South with the new 3-day / 2-night, Dixie Dude Ranch 
package priced from $527pp twin share. This old-fashioned guest and working 
ranch located in the Texas Hill Country near Bandera is packed with modern 
amenities and activities to enjoy, Dixie Dude is an excellent choice for families.
.. Drive through some of America’s most prominent desert scenes with the 
new 14-day / 13-night Western Values Self Drive Tour. Travelling from L.A via 
Palm Springs and on to the Grand Canyon, Las Vegas and Death Valley, this 
self drive journey takes in all the highlights.

Call 0508 496 753 or visit www.adventureworld.co.nz.travel-deals.

Alaska’s Kenai & Kantishna
World Journeys has a new 8-day “Kenai & 
Kantishna Adventure” that allows guests to 
experience Alaska’s bear country deep in the 
heart of the famed Denali National Park. 
Accommodation is at the remote Bear Viewing 
Camp, situated on the edge of Lake Clark NP, 
and at Denali Backcountry Lodge, both perfect 
bases from which to enjoy hiking, wildlife 
viewing, fishing and other activities.  
Priced from $5,817pp share twin, this includes 
7 nights’ accommodation, sightseeing and 
transfers, transport including domestic flights 
and the Dome Car Train from Anchorage to 
Denali return, most meals, and all activities 
(except flight-seeing).  
Call 0800 117311 or info@worldjourneys.co.nz

Guinness Record 
for EdgeWalk
Toronto’s CN Tower Edge-
Walk has just been granted 
an official Guinness World 
Record acknowledgement for 
The Highest External Walk 
On A Building.
Thrill seekers have been 
flocking to the attraction 
since it launched on 01AUG 
to negotiate a hands free (har-
ness secured) outside walk 
350m above the ground on 
a 1.5m wide track. The most 
daring guests can lean back 
on the harness with nothing 
but air and the views of Lake 
Ontario beneath them. TravelMemo   20111115    15NOV11    Page 9
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AFRICA/MID EAST
‘Best Tour Operator to the Middle East’
Adventure World reports that Explore World-
wide received two awards at the British 
Travel Awards last week. The awards are 
amongst the most prestigious awards in the 
industry and Explore was delighted to receive 
the Independent Award for ‘Best Tour 
Operator to the Middle East’ and the 
Specialist Award for ‘Best Special Interest/
Activity Tour Operator’. 
For those with clients wanting to experience 
one of their tours, Explore offers an 8-day 
cultural discovery, Treasures of Jordan, which 
visits Petra, Wadi Rum and the Dead Sea as 

well as the Crusader castle of Kerak and the 
Roman ruins of Jerash. Departure dates FEB-
JUN and AUG-OCT12. Priced from $1854pp, 
it includes 7 nights’ hotel accommodation on 
a bed and breakfast basis, transport and the 
services of a tour leader and driver. 
For more information click here and call 
0508 496 753. 

Dubai International Airport staff recently staged an awesome flash mob, 
although there are those who figure they used ring-ins. Check it out here.

High-speed rail network backed
A key British parliamentary committee last 
week backed the government’s plans to build 
a £32 billion high-speed rail network, saying
the project would dramatically improve 
transport links and could bring big economic 
benefits.
Parliament’s Transport Committee, which 
includes politicians from all the main parties, 
concluded after an inquiry that there was a 
good case for a high-speed rail network and 
broadly supported the government’s plans.

Reuters says that, under current plans, high-
speed rail lines will not reach the northern 
cities of Manchester and Leeds for more than 
20 years.
The government’s proposal is for a new Y-
shaped high-speed rail network. The initial 
phase would connect London and Birmingham
by 2026, reducing journey times to 49 min-
utes from 84. Lines to Manchester and Leeds 
would open by 2033.

AIDA at the Royal Albert Hall
No opera matches the grandeur and spectacle 
of Verdi’s AIDA. Following the huge public 
and critical acclaim of Madam Butterfly, 
Carmen, Tosca and La Boheme, the Royal 
Albert Hall has announced a brand new 
production of Verdi’s masterpiece. 
Staged in-the round, the deadly action will 
unfold in the very heart of the Royal Albert
Hall with the audience on all sides and 
Egypt’s monuments as its set. There are 18 
performances 23FEB-11MAR12.

Vending machine 
offers cover-up
Jaunted.com reports that a visit to an 
Italian church will require female 
tourists to cover up, particularly if 
they’re dressed for a hot Tuscan 
summer. No bare shoulders and knees, 
please, is the dress code.  Now, some-
one in Florence has seen an opportunity 
and installed a vending machine 
offering plastic ponchos with drawstring 
waist for the fashion conscious. They’re 
a bargain at 50 eurocents.

London has beaten Doha to win 
the right to host the 2017 World 
Athletics Championships, one of 
the world’s largest sporting events. 
The win secures the future of the 
athletic track at the 60,000-seat, 
£496m Olympic in Stratford.

http://www.insightvacations.com/nz/tours/insight-gold
www.adventureworld.co.nz/partners/explore
http://www.youtube.com/watch?v=_yXy4YGOyvU


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

TOUR PRODUCT
Walking & Cycling with Headwater 
Adventure World has 
launched the new 
Headwater Cycling 
& Walking tours for 
2012.
Represented in NZ by 
Adventure World, 
Headwater offers an 
extensive array of 
unique and leisurely 
paced walking and 
cycling holidays 
through France, Spain, 
Italy Portugal, Central 
Europe and the East-
ern Mediterranean, all 
taking travellers to spots they’d likely miss if 
they were travelling by car or tour bus.
“By walking and cycling through the country-
side at their own pace, travellers are able to 
experience more about the people, customs, 
history, culture and natural beauty of the 
places they visit than they ever could on an 
ordinary holiday,” says Melissa Harris, 
Marketing Manager at Adventure World. 
“Staying in hand-picked, high quality family-
run hotels which include historic castles, 
grand manor houses and working farms and 
with a strong focus on sampling the finest 
regional cuisine and wines, Headwater tours 
are ideal for those who want to immerse 
themselves in an authentic and truly reward-
ing travel experience.”
Adding to their already extensive portfolio, 
Adventure World has just released five new 
walking and cycling itineraries from Head-
water for 2012, all of which are showcased in 

the company’s new 
“Walking & Cycling 
by Headwater” 
brochure.
+  9-day Vineyards 
of Vezelay Way 
independent walking 
holiday in France, 
priced from $2393*
+  8-day Heart of 
Sardinia guided 
walking tour, priced 
from $2417*
+  8-day Porto to 
Coimbra Cycling 
Tour in Western 

Portugal, priced from $2833*
+  9-day Swiss Lakes hotel-to-hotel indepen-
dent cycling tour in Austria, priced from 
$3406*
+  7-day Highlights of Gozo Cycling tour on 
a Maltese island, priced from $2102*
Adventure World’s new 94-page Walking & 
Cycling by Headwater brochure also features 
an array of  popular packages, including the 8 
day Provence Coastal Walk; the 8 day Amalfi 
Coast Walk; the 9 day Villas & Vineyards 
independent cycling tour across the Venetian 
countryside; and the Vistas of Valencia guided 
walking tour in Spain.
Download a copy of Adventure World’s new 
Walking & Cycling by Headwater brochure at 
www.adventureworld.co.nz or  call 
0800 465 432 (0800 HOLIDAY).
* All prices shown are for the low season, per 
person, twin share. Airfares are additional.

2012 Odyssey tours
Alison Dale at Odyssey Travel in Parnell 
(A division of the Australian & New Zealand 
College for Seniors Ltd) says they have 
launched their ‘very attractive’ 2012 
catalogue of active, discovery or specialised 
educational tour programmes.  
The tours include:
‘Walking Japan’
‘Sketching & Watercolour painting in Bali’

Kumuka Explorer loyalty programme

‘On the Trail of the Tour de France’ Cycling Tour
‘Bike & Barge through Holland & Belgium’
‘Queen’s Diamond Jubilee’
‘Music Festivals of Europe’
‘Music & Art of the Hapsburg Cities’
‘Scotland Island Hopping’
‘Photographic tour of Ethiopia’ 
Call 09-3744 482 and visit 
www.odysseytravel.com.au 

Kumuka has launched its ‘Kumuka Explorer’ 
programme and the operator’s past passengers
will now be entitled to an additional 2.5% 
discount on their future tour bookings.  
Regulars who have completed five or more 
Kumuka tours will be entitled to an additional 
5% discount.

The ‘Kumuka Explorer’ discount applies 
to all new bookings made from Monday 
07NOV11 and can combined with monthly 
Special Offers and Late Deals to a maximum 
20% discount.
For full details, including Terms and 
Conditions, click here.

Kumuka revitalises Central America programme
Kumuka Worldwide, which has been operating
tours in Central America since 1996, has 
modified its Central America programme for 
2012.
It will include 7 itineraries ranging from 12 to 
39 days through Mexico, Belize, Guatemala, 
Honduras, Nicaragua and Costa Rica. Travel 
is mainly by private transportation with 
quality 3-4 star hotel, lodge and guesthouse 
accommodation ensuring adventure by day 
and comfort by night.
Kumuka says it believes the best way to 
experience Central America is through its 
people, so Central America tours are led by 
English-speaking local guides.  Smaller group 
sizes (16 pax) and travel mainly by private 
vehicle allows for more flexibility and 
opportunities to get off the main tourist trail.

The new Central America touring programme 
will feature in Kumuka’s Worldwide 2012-
13 brochure to be released in December and 
distributed via BrochureNet.
www.kumuka.com/agents 

TravelMemo   20111115    15NOV11    Page 11

http://www.cxagents.com
http://www.kumuka.com/All-the-Latest-News-and-Offers.aspx
http://www.kumuka.com/Continent.aspx?continentId=CA&AspxAutoDetectCookieSupport=1
http://www.kumuka.com/Continent.aspx?continentId=CA&AspxAutoDetectCookieSupport=1


Over 120 European destinations ... now that’s Wunderbar!

AVIATION

Dreamliner gives taste of the future
Air New Zealand’s Chief Pilot Captain 
David Morgan was at the controls of the 
first-ever Boeing 787 Dreamliner to visit 
the southern hemisphere. The flying test-
bed is on a promotional swing through 
the South Pacific and departs today for 
Sydney, where it will feature in the 91st 
anniversary celebrations at Qantas. 
The flight, non-stop from Boeing’s Seattle
base, took 13 hours 40 minutes with 
ample fuel to spare and carried around 30 
Boeing technical staff monitoring the test 
equipment that filled much of its main 
cabin.
A big turnout of plane spotters and media 
were at Auckland Airport for the 787’s 
arrival, and Air New Zealand has since 
hosted a number of media and trade 
inspections.

Pictured above are (from left) Mike Sinnet, Boeing’s 
VP Engineering; Christopher Luxon, Air New Zealand’s 
new Group GM International Airline; Boeing pilots 
Captain Regis Hancock and Captain Mike Bryan; and 
Captain David Morgan, Air New Zealand’s Chief Pilot 
& GM Airline Operations.  

The photo at left, taken 
by aviation commentator 
Peter Clark, shows Air New 
Zealand signage on the 
787. At right he captured an 
all-black A320 which arrived 
factory-fresh this week, and 
beyond,the airline’s newest 
B777-300ER, which also 
arrived in recent days.
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MAS to axe flights
Malaysia’s Star newspaper quotes sources as 
saying Malaysia Airlines (MAS) is to axe a 
number of unprofitable routes in a bid to cut 
costs. The sources say flights to Johannesburg,
Cape Town and Buenos Aires will be dropped 
from FEB12, and Dubai services will be 
reduced. MAS is also giving up on using Kota 
Kinabalu as a hub. 
The Star says MAS is currently conducting a 
review of its entire route network and sources 
claimed that there would be more route cuts. 
However, new destinations and frequencies 
will be added to those that bring in the yields.

Air Pacific signs with its pilots
Air Pacific has concluded a five-year deal 
with its pilots’ union having recently reached 
agreement with its cabin crew. 
Air Pacific managing director Dave Pflieger 
says the new pilots’ agreement provides sev-
eral productivity enhancements for the com-
pany, and protects the base pay of all pilots, 
and it actually increases every pilot’s base pay 
over the term of the contract. It also allows 
FJ’s pilots to participate in the company’s 
profit-sharing plan approved in principle by 
its board, improves personal accident cover-
age, and for the first time, provides pilots with 
disability pay coverage for up to one year in 
cases of hospitalisation or serious illnesses.

Kuwait Airways market fares
Kuwait Airways market fares ex AKL with 
MH have been extended, unchanged, for sale 
to 31MAR12 with travel commencing by 
30JUN12.  There is a new website at 
www.transglobalaviationnz.com with full 
details of fares and conditions.  Published KU 
sector fares can also be issued on request.

US approves QF-AA joint deal 
Qantas and American Airlines have received 
final approval from the US Department of
Transportation for their trans-Pacific joint 
business agreement, which will allow the 
carriers to coordinate services between the 
US, Australia and New Zealand.
The oneworld alliance partners will now 
begin working on several new initiatives 
related to their trans-Pacific services. This 
will include the alignment of flight schedules,
frequencies and connection times, joint 
pricing initiatives and new fare products, 
joint marketing strategies and combined FFP 
benefits.

Record B777 order from EK 
Emirates has placed the single largest aircraft 
order in dollar value in Boeing’s history for 
an additional 50 Boeing 777-300 ER aircraft, 
worth approximately US$18 billion at list 
pricing. 
The order also included 20 B777-300 ER 
options valued at US$8 billion, for a total of 
70 aircraft valued at US$26 billion.
This record breaking long-range aircraft 
order, adds to Emirates existing world’s 
largest fleet of 95 Boeing 777s in service. 
Emirates had 40 777-300 ERs already on the 
order books, so with today’s order that now 
stands at a firm order of 90 777-300 ERs. 
Three out of Emirates’ four daily services 
from New Zealand to Dubai via Australia are 
operated by Boeing 777-300 ERs 
offering eight first class suites, 42 lie-flat 
business class seats and 310 economy class 
seats. The other daily service is operated by 
an Airbus A380 superjumbo. 
The order gives Emirates the ability to 
replace some of its older existing aircraft 
allowing it to maintain leadership in fuel 
efficiency.

CRUISE NEWS
Holland America’s 2013 Grand Voyages
Holland America Line’s flagship ms Amsterdam
 and the ms Prinsendam, each will sail two 
Grand Voyages in 2013.
Grand World Voyage - Amsterdam
Departing 05JAN13, and sailing roundtrip 
Fort Lauderdale, this is Amsterdam’s eighth 
Grand World Voyage. The 115-day journey 
features eight overnight calls, visits to some 
of the world’s most popular UNESCO World 
Heritage Sites and two maiden ports of call 
— Makassar, Indonesia, and Penneshaw, 
Australia. Shorter segments ranging from 24 
to 51 days also are available.
During the Grand World Voyage, Amsterdam 
will call at Cartagena, Colombia, before a 
daylight transit of the Panama Canal. The 
ship continues westbound to Bora Bora and 
Papeete, en route to ports in New Zealand, 
Australia and Asia. Amsterdam then heads 
west through the Indian Ocean to the Cape 
of Good Hope and a taste of Southern Africa. 
The ship then continues across the Atlantic 
to South America and the Caribbean before 
returning to Ft. Lauderdale.
Grand South America and Antarctica 
Voyage - Prinsendam
Prinsendam returns to South America, Ant-
arctica and the Amazon on a 68-day voyage 
that sails roundtrip Fort Lauderdale, also 
departing 05JAN13. The itinerary offers 
in-depth exploration with overnight calls at 
Callao (Lima), Peru; Buenos Aires, Argentina; 
Rio de Janeiro and Manaus, Brazil.
The South America circumnavigation includes 
seven full days of cruising the Amazon River 
down to Manaus, and a daylight passage 
through the Panama Canal. There are also 
three days of scenic cruising in Antarctica. 

For those with less time, 32- or 36-day seg-
ments to or from Buenos Aires are available.
Grand Mediterranean Voyage - Prinsendam
Following its Grand South America and 
Antarctica Voyage, Prinsendam will return 
to Fort Lauderdale 14MAR13 and embark on 
a 64-day Grand Mediterranean Voyage. This 
roundtrip sailing takes guests on a journey 
across the Atlantic to the Mediterranean and 
the Balkans. Prinsendam calls at several 
“boutique” ports in the region that are not 
accessible to larger vessels, including Agadir, 
Morocco; Marmaris, Turkey; and Korčula, 
Croatia.
Guests will have an opportunity to visit the 
attractions of Athens and explore the Hassan 
II Mosque in Casablanca, Morocco. 
Prinsendam docks overnight at seven ports of 
call: Istanbul; Piraeus; Sorrento and Venice; 
Funchal, Madeira; and Barcelona.
Grand Pacific and Far East Voyage 
- Amsterdam
This new 75-day voyage sails from Vancouver 
or Los Angeles, to Los Angeles, departing 
20/23SEP13. The itinerary features a more 
in-depth exploration of Micronesia, China, 
Japan, the Philippines and French Polynesia, 
as well as maiden calls at Majuro, Marshall 
Islands, and Pohnpei, Micronesia. The cruise 
also offers extensive time in port.
Following calls throughout Asia and Indonesia, 
the itinerary circles back through the South 
Pacific to Fiji, Bora Bora and Moorea before 
arriving in Los Angeles. During the voyage 
the ship overnights in Hong Kong and 
Shanghai; Kobe, Japan; and Singapore.
For full details on pricing and bookings, call 
Francis Travel Marketing on 09-444 2298.
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITESpecial is valid to 30 November 2011

ex rome return 7 nights 
from NZ$1299*

Cruise Departure Dates: 
27 April & 4 May 2012

ms Eurodam

Mediterranean Glamour

CLICK HERE FOR DETAILS

Rome
Santa Margherita

Monte Carlo
Barcelona

La Goulette (Tunisia)
Trapani (Sicily)

Rome
* Inside stateroom, including Cruise, Port Charges and Government Taxes.

BONUS:
US$50 onboard credit per stateroom

The National Airline of the United Arab Emirates

Movie stars Allure of the Seas 
The latest Adam Sandler movie Jack and Jill 
opened on the weekend. The comedy was 
filmed in part on Royal Caribbean’s Allure 
of the Seas last November during the huge 
ship’s pre-inaugural celebrations. The movie 
has Sandler as both Jack and Jill and co-stars 
Katie Holmes with cameos from Al Pacino, 
Shaquille O’Neal, Johnny Depp, John McEn-
roe and a reportedly huge number of product 
placements. Speaking of which, the 225,000gt 
Allure of the Seas’ many family attractions 
are showcased extensively.  Hurry to see this 
movie, the critics say it won’t be around for 
long!  

Luxury mattresses 
on Celebrity ships
Celebrity Infinity will be the first ship in the 
Celebrity fleet to be fitted with new eXhale 
bedding when it emerges from its three-week 
‘Solsticizing’ makeover on 03DEC.
The new mattresses are hand-made in the US 
with natural raw materials such as bamboo 
and sustainable natural rubber, and are almost 
entirely recyclable and biodegradable.
According to a Seatrade Insider report, the 
Reverie mattress features removable, hypo-
allergenic, antibacterial and dust mite-
resistant covers, and a breathable, plush 
pillow top with a patented air flow design.
Passengers in Penthouse Suites, Royal Suites, 
Celebrity Suites and Sky Suites will have a 
premium Reverie mattress that is customisable. 
With the help of their butler, passengers will 
be able to have their mattress tailored to their 
liking within a range of options, from extra 
plush to extra firm.
Rounding out the bedding in each stateroom 
and suite will be custom-embroidered, 100% 
Egyptian cotton linens.

Explore Your World – new edition
Oceania Cruises has released a new 52-page 
Explore Your World brochure, which super-
cedes the current Explore Your World, 
Issue 3.
Oceania Cruises are on sale, featuring:-
* 46 sailings from April to November 2012
* 4 Grand Voyages
* Shipboard credits ranging from US$200 to   
    US$1000 per stateroom
* Savings up to NZ$3,455* per person.
The brochure features cruises by month of 
departure, making it quick and simple for 
travel agents to find the best deal for their 
clients, with the savings and shipboard credits 
boldly featured against each departure.  
Offers are valid for sales until 31JAN12. 

*Savings amount 
of NZ$3,455 pp 
is for Marina’s 
27SEP12 “Lands 
of Time” 15-day 
voyage Barcelona 
to Istanbul, 
featuring ports of 
call such as 
Alexandria, 
Egypt, Haifa, 
Israel and Ephesus, Turkey, with an overnight 
stay in Istanbul.  
Call Cruise Holidays for further information 
and bookings, or visit 
www.OceaniaCruises.co.nz for further details.

Antarctica EBB reminder
Adventure World wants to remind agents that G Adventures has extended its 
Antarctica EBB. Until 30NOV, clients can save 10% on a selection of Antarctic 
Expeditions. The 11-day Antarctica Classic Cruise departing from Ushuaia is now 
priced from $7140pp (was $8399). 
Call 0508 496 753. 
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Golden incentive 
P&O Cruises and Princess Cruises are 
offering agents the chance to win more 
than 65 prizes, including a one-ounce 
solid gold bar, in a new campaign aimed 
to encourage them to boost their cruise 
knowledge through the online Academy 
training programs. 
To be eligible for the ‘Go for Gold!’ 
promotion, agents need to rise through 
the ranks of Princess Academy or P&O 
Academy by completing the relevant 
online training modules. 
As they reach each new Academy rank, 
agents will automatically receive an 
entry into the corresponding prize pool 
with more than $6000 worth of prizes 
on offer. The higher the rank, the bigger 
the prize. 
www.myccs.com.au/goforgold

Voyages of Discovery & Swan Hellenic 2012 World brochure

Princess Academy reaches millennium milestone

Explore Russia by river
Agents can show their clients Russia in 
style with two new river cruising packages 
from Bentours.
Clients will stay in hotels near famous at-
tractions in Moscow and St Petersburg and 
discover the scenic countryside from an 
elegant cabin aboard the MS Volga Dream 
on the 12-day Volga Dream Gold Program 
from NZ$3910*pp twin share.
The package explores Russia’s highlights 
including the Kremlin, Hermitage Museum 
and Catherine’s Palace as well as ancient 
riverside towns like Uglich, Goritsy and the 
World Heritage-listed Yaroslavl, the oldest 
city on the Volga River.
The cruise includes 2 nights in Moscow, 3 
nights in St Petersburg, 6 nights aboard the 
MS Volga Dream with house wine and soft 
drinks with lunch and dinner, most meals, 
daily sightseeing,  lectures, classes, films, 
concerts and performances, complimentary 
tea, coffee and snacks, welcome fruit basket,
bottled water daily, transfers and port charges.

In a new move, Voyages of 
Discovery and Swan Hellenic, 
both owned by All Leisure 
Group, have released a new joint 
Advance Announcement brochure 
for their OCT12 - MAY13 World 
sailings. 
Featuring 28 sailings and a se-
lection of Grand Voyages there 
are a number of highlights:-
* Brand new ship, Voyager, now 
available to book, with 10 new 
sailings on offer.
* Both cruise lines offer an onboard credit 
of either GBP100 or GBP200 per cabin if 
booked by 15DEC11, dependant on cabin 
category booked.

* A selection of Grand Voyages 
are available on both cruise 
lines.
Members of Discovery Club, 
the Past Passenger club of 
Voyages of Discovery can 
enjoy the choice of either a 
10% Discovery Club Double 
Discount on the brochures 
featured cruises, or the on-
board credit offered. 
Cruise Holidays says brochures 
are now being distributed. 

For further information and bookings call 
09-523 7788 or 0508 CRUISE.  
An E-Brochure version is also available on 
www.cruiseholidays.co.nz

Fly Free to Europe for 
Voyages of Antiquity
Cruise Holidays is promoting two Fly 
Free offers on two Voyages of Antiquity 
– a 28-day Grand Voyage Rome to 
Istanbul commencing 30MAR12 and 
priced from $11,995pp, and a 26-day 
Grand Voyage Athens to Cannes 
commencing 14MAY12, priced from 
$12,660pp.
Each includes twin-share cabin on 
Aegean Odyssey, a 2-night departure 
city stay, shore excursions, an expert 
guest lecturer programme, wine with 
dinner, gratuities and transfers and 
porterage.
They also include the return airfare to 
Europe from Auckland, Wellington or 
Christchurch.
Conditions apply and, along with full 
details, can be downloaded here.

Alternatively, guests can cruise from Moscow 
to the Volga River Delta on the Caspian Sea on 
the new 13-day Grand Volga from NZ$5091*pp 
twin share. 
The package includes stops in the medieval 
town Nizhniy Novgorod; Volgograd, the site 
of the decisive battle of World War II’s eastern 
front; Astrakhan, the world’s caviar capital; as 
well as daily meals and lectures.
Contact Bentours on 0800 443 510 or visit 
www.bentours.co.nz.
*Terms and conditions apply. Prices subject to change and 
availability. 

As Princess Cruises prepares for its biggest 
ever summer of cruising in Australia and New 
Zealand, the cruise line has celebrated the 
graduation of the 1000th Commodore from its 
local Princess Academy training programme. 
Steven Grimley from Escape Travel, Eliza-
beth SA, became the 1000th Princess Acade-
my Commodore after rising through the ranks 
of the cruise line’s training programme and 
completing all 25 Academy modules, which 
included 20.5 hours of course work. 
The Academy is designed to build knowledge 
and confidence in agents selling Princess 
Cruises’ product and covers destinations, 

onboard programmes, and customer service 
skills. 
As agents complete various courses, they 
ascend through the ranks from First Officer to 
Staff Captain and finally Commodore. 
Almost 6000 agents, including 762 from NZ, 
are now registered with Princess Academy, 
where successful completion also earns credits 
towards ICCA Cruise Consultant Accredita-
tion, access to the Princess Academy market-
ing kit, Princess Elite Captain’s Circle Benefits 
and the Academy Graduation Cruise.
Participation in Princess Academy is free and 
agents can learn more at www.MyCCS.co.nz.
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Starwood launches its Villa Collection
The launch of the Starwood Asia Pacific Villa Collection brings 
together one of the region’s largest collection of luxury villas into 
one place for guests and travel professionals to explore.  The new 
website offers one-stop convenience for locating and booking 
unique, high-end luxury villas in Asia Pacific’s most exotic and 
sought-after resorts and locations. 
The Starwood Asia Pacific Villas are a collection of 768 villas in 19 
of Starwood’s resorts across the Asia Pacific region, ranging from 
Australia to China.  
Many of the villas in the collection offer private pools, outdoor 
dining areas, state-of-the-art kitchens, and multiple bedrooms.  
Most of the resorts offer luxurious spas and unique dining options, 
as well as access to world-class recreation such as snorkelling, 
diving, championship golf, sailing, deep-sea fishing and more.
The villas reflect each hotel’s brand.  Le Meridien properties are 
contemporary; the St. Regis villas are lush and sophisticated; W 
villas are modern and edgy; The Luxury Collection properties are 
exclusive and reflect the local flavours; the Sheraton resorts are 
suited for adventurous families; while the Westin experience 
promotes health and wellbeing. 
www.starwoodhotels.com/villacollectionasiapacific.

TravelClick acquires EZYield
TravelClick, which provides revenue generating solutions for 
hoteliers worldwide, has acquired EZYield, a provider of 
distribution management solutions for hotels. 
EZYield’s integrated solutions suite allows hotels to send and 
update availability, rates and inventory on more than 650 travel 
websites via a simple online portal, as well as electronically receive 
reservations directly into hotels’ data management systems.  
EZYield’s products will continue to be offered as standalone solu-
tions.  Over time, the products will also be integrated into Travel-
Click’s iHotelier central reservation systems – as well as other 
property management systems and central reservations systems 
– so hotels can manage rates, inventory and reservations simply 
and simultaneously across all their distribution channels.

HOSPITALITY

The New7Wonders of Nature
The Amazon rainforest, Vietnam’s Halong Bay and Argentina’s Iguazu 
Falls have been named among the world’s new seven wonders of nature, 
according to organisers of a global poll. 
The other four crowned the world’s natural wonders are South Korea’s 
Jeju Island, Indonesia’s Komodo, the Philippines’ Puerto Princesa 
Underground River and South Africa’s Table Mountain, the Switzerland-
based New7Wonders foundation said, citing provisional results.
Final results will be announced early next year, and there may yet be 
changes between the provisional winners and the final list.
Sites which have failed to make the cut include the Great Barrier Reef, 
Mount Kilimanjaro, the Dead Sea and the Grand Canyon.
In an online promotion that started back in 2007, the public has been 
encouraged to nominate and then vote on their choice.  More than a 
million votes were cast to trim the list of more than 440 contenders in 
over 220 countries down to a shortlist of 77.
The group was then further cut to the 28 finalists by a panel of experts.
Anyone in the world was then able to vote for the final seven via 
telephone, text messages or social networks.
Tthe New7Wonders foundation has now reportedly set its eyes on a 
new survey -- the top seven cities of the world. 
www.new7wonders.com

Mt Pilatus Insight
Pictured on location at Switzer-
land’s Mt Pilatus on this week’s 
Insight Vacations’ top sellers trip 
are (l to r): Mandy Herd, Orewa 
HOT; Loris Sowman, Calder 
and Lawson HOT; and Darryl 
Turton, Morrinsville HOT.
Insight Vacations general 
manager Dave Salisbury is 
escorting the nine top 
performing Kiwi agents on 
the special weeklong itinerary 
showcasing Austria, Italy and 
Switzerland.
Mt Pilatus is a key visitor 
attraction overlooking Lucerne. 
Lucerne features on a number 
of Insight Vacation’s European 
itineraries, including the 14-day 
Country Roads of Switzerland 
priced from $5850pp twin share.
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