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Milford Dart tunnel 
one step closer

Fight looms: “...as big as Saving Manapouri”
Southland District Council Mayor Frana Cardno is very dis-
appointed at yesterday’s decision.
DoC’s view is that with appropriate conditions, the impacts of 
the Milford Dart proposal are acceptable, but the department 
will take into consideration public consultation before mak-
ing a final decision on the concession.
Mrs Cardno, however, believes this project is inconsistent 
with the Conservation Act, the National Park Plans and is 
also inconsistent with the General Policy for National Parks.
She is urging everyone to have their say because the public 
has 40 days to make submissions on the proposal.
“We really need people to put submissions in - unfortunately 
the 40 days are in the middle of the build-up to Christmas and 

people are extremely busy, but this is just so important. We 
must fight this,” she said.
“There are so many things wrong with this proposal - the 
tunnel is inconsistent with the New Zealand Tourism Strategy 
objectives as it will reduce the duration of stay within New 
Zealand as well as the daily spend and will limit visitor flows 
into the southern region.
“The existing Milford Road is recognised as one of the 
world’s most picturesque tourist routes and there is no evi-
dence that there is a demand for underground travel, in what 
can only be described as a seismically active area.”
Mrs Cardno said one of the major misconceptions is that the 
tunnel will deliver passengers to Milford Sound. ...Cont p2

The Department of Conservation is calling for public submissions 
on a proposed tunnel linking Queenstown with Milford Sound.
Milford Dart Ltd has applied to DoC for a concession to build the 
$150 million tunnel beneath the Humboldt Range.
The 10km tunnel is expected to cut by half travel time between 
Queenstown and Milford Sound, with a train ferrying specially 
designed buses.
The public has 40 days to make submissions, which DoC will 
consider at public hearings.
If approval is given, the proposal will be subject to a resource con-
sent application to the Queenstown Lakes and Southland District 
Councils.
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Fight looms: “...as big as Saving Manapouri”
... Cont from p1
“This is not correct as the tunnel will only 
deliver buses to close to the Homer Tunnel 
portal, which is the area of highest avalanche 
risk on the Milford Road. Visitors will still 
have about another 40km to travel before they 
get to Milford Sound.”
In a council press release she says the tunnel
applicants have made a number of claims 
relating to this project being a low carbon 
transport option, but argues this is simply 
not possible because apart from the basics of 
transport and construction emissions, there 
will be ongoing emissions from tunnel-related 
water pumping, air extraction, fire suppression
and so on.

“This project must not be allowed to proceed 
as the tunnel does nothing to enhance access 
to and enjoyment of the Fiordland or Aspiring
National Parks and if constructed, would allow
an enduring private right over one of the 
world’s most pristine National Parks,” she 
said.
“These parks are set aside for the enjoyment
of future generations and should not be 
carved up for big business.”
Mrs Cardno is urging all New Zealanders to 
let their views be known by opposing this 
concession application via the public 
submission process.
“In my view, this is as big as Saving 
Manapouri.”

Tourism spending decrease begins to flatten out
The slide in spending by tourists appears 
to have bottomed out for now, according 
to research from the Ministry of Economic 
Development. 
Spending by international visitors dropped 
by 3.3% to $5.6 billion in the year ending 
SEP11, according to the International Visitors 
Survey. It has held at this level since DEC10, 
and the ministry thinks RWC2011 impacts 

should help the industry up from this level, 
showing up in the next survey results – so long 
as the summer peak season is a normal one.
In the latest quarterly IVS figures, spending 
by British and American tourists dropped 
by 15% and 9% respectively. Spending by 
Australians, our biggest market, dropped 
by 1.5%.  Chinese expenditure increased by 
5.5%.

ATEED appoints Destination Marketing Manager 
Dzin Alekzander has been appointed manager 
destination marketing and communications 
at Auckland Tourism, Events and Economic 
Development Ltd (ATEED) effective 21NOV.
Mr Alekzander comes to the role having 
worked in tourism marketing for 10 years, 
most recently as marketing manager for Ngai 
Tahu Tourism-Southern Region. ATEED says 

his marketing activities there helped achieve 
some impressive results for a diverse group of 
the iwi’s products, including Shotover Jet and 
the Hollyford Track. 
ATEED manager tourism Jason Hill says Mr 
Alekzander will work within the CCO’s tour-
ism team with support from the international 
and domestic Marketing Managers. 

Tourism New Zealand, Jetstar deal to lure more visitors 
New Zealand is set to benefit from a $9 million, 
three-year deal between Tourism New Zealand 
and Jetstar that will see the pair jointly pro-
moting this country in Australia, Singapore, 
Japan and across the Asia region. 
They will each spend $1.5 million per year to 
a range of joint brand, promotional and tactical
campaigns; consumer events; and print, online, 
TV and social media activities. 
Activity will refer travellers to Jetstar.com to 
book fares and packages. Jetstar will increase 
New Zealand destination content on its web-
site to support the partnership.
Jetstar Group CEO Bruce Buchanan said the 
investment is its biggest-ever promotion of 
New Zealand and highlights its importance to 
the low cost carrier.
“With our Singapore hub providing connections
with 25 Asian destinations, it makes New 
Zealand an increasingly accessible holiday 
destination for an emerging middle class in 
China, the Philippines, Thailand and Indone-
sia.
“The launch of Jetstar Japan next year will 
put New Zealand within reach of millions 
more holidaymakers from key 
cities in the world’s third-largest 
economy,” added Mr Buchanan.
Mr Buchanan singled out 
Queens-town, describing it as 
one of the airline’s primary 
strategic hubs. 
“We have a few points that are 
quite important for us – 
destinations like the Gold Coast, 
Cairns, Bali are key leisure 
destinations.
In that mix we also include 
Queenstown.” 

He said a primary focus of the partnership 
was growing the Australian business into NZ 
and that Queenstown is a “fantastic” product 
to advertise there - especially as Jetstar builds 
its air services.
He also said that any move by Queenstown 
Airport to allow night operations would mean 
Jetstar would be able to base aircraft there.
Tourism New Zealand chief executive Kevin 
Bowler said the partnership recognised strate-
gic alignment between the two organisations. 
“The agreement focuses on our core trans-
Tasman market, and also the growth market 
of Asia, which is a key priority for us. In 
particular, Jetstar’s growing Singapore and 
Tokyo hubs provide greater opportunities for 
travellers across the region to travel to New 
Zealand on a low cost carrier.”
Jetstar already brings more than 400,000 
passengers a year to New Zealand. This 
makes it a very important player given that, 
for the year ended SEP11, overall international 
visitor numbers into NZ from Australia stood 
at 1,122,600; Japan at 74,400 and Singapore 
at 34,343.
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Auckland campaign targets 
Australians 
Auckland features in a $1.2 million, 100% 
Pure You marketing campaign launched 
yesterday by Tourism New Zealand and 
ATEED. 
The Auckland RTO’s Manager Tourism Jason 
Hill says the six-week campaign aims to drive 
an increase in holiday visitors and encourage
people to stay longer and do more in the 
Auckland region. 
In a re-run of a similar campaign in April 
and May, Auckland’s attractions will feature 
in a TV commercial aired on Australia’s 
east coast, supported by cinema advertising, 
a strong online promotion and Auckland-
specific deals to help convert awareness into 
bookings. 

Nelson’s Great Ride opens 
tomorrow
The Dun Mountain Trail, the third “Great 
Ride” to be completed under Nga Haerenga, 
The New Zealand Cycle Trail officially opens 
tomorrow.
The 38km trail begins in The Brook, a 
Nelson suburb and follows the route of New 
Zealand’s first railway line. The trail winds 
through forest before crossing an alpine 
mineral belt before descending to the Maitai 
River and back into Nelson.
NZCT project manager Jonathan Kennett says 
“The scenery on the Dun Mountain Trail is 
truly world class. When you ride this trail you 
really feel like you’re on top of the world. 
Early sections give glimpses of the Waimea 
plains and more extensive views can also be 
enjoyed back across Nelson and beyond to 
Tasman Bay and Abel Tasman National Park. 
“The trail climbs right above the treeline at 
Windy Point and then finishes with a 10km 
downhill ride that offers one of the most ex-
hilarating riding experiences in the country.” 

Korean Air adds 30% 
more seats for summer
Korean Air will cater to peak summer tourist 
demand by up-gauging from B777-200s to 
B747-400s ten times a week on its route 
between Seoul and Auckland, adding 30% 
more seats in DEC11 and JAN12.
Glenn Wedlock, Auckland Airport’s gen-
eral manager aeronautical commercial says 
“We’ve been working hard over the past three 
years to promote the opportunity, and 
specifically working alongside Tourism New 
Zealand and Korean Air to market New 
Zealand as a destination in Korea.”
The latest Inbound Visitor Survey results 
show Korean tourists spend on average six 
days in New Zealand and are ranked second 
highest by expenditure, spending on average 
$3,680 per visit – 50% higher than the 
average visitor spend of $2,420. 

Lovely loos lure visitors
The Tourism Industry Association is calling 
for government to assist communities with 
low rating bases to fund local infrastructure 
development, including public toilets.
“We would like to see the incoming govern-
ment bring back the Tourism Demand Subsidy
 Scheme or a similar initiative to support 
them, not only with providing toilets but also 
other infrastructure like water supply, good 
signage and recycling facilities,” says TIA’s 
Tim Cossar.
“Most travellers will need to use a public 
toilet at some point, and the quality and 
availability of facilities can really affect their 
perception of an area,” he adds.
“Kawakawa’s Hundertwasser toilets attract 
thousands of people to the town each year – 
people who spend their money at local busi-
nesses and support jobs in the area. Taupo’s 
Super Loo is another great example, as are 
Wellington’s lobster loos. But more basic toi-
lets also give visitors a reason to stop, as well 
as improving the quality of life for residents.” 

TIA calls for convention centres
TIA is calling for quick decisions to be made 
on the future of the visitor infrastructure of 
Christchurch, which it calls a vital tourism 
gateway and destination.
“In particular we would like to see govern-
ment support for the urgent rebuild of the 
Christchurch Convention Centre as a catalyst 
to economic recovery for the city,” says TIA’s 
Tim Cossar.
He is supported in that call by Christchurch 
International Airport CEO Jim Boult.
“The top priority is establishing new hotels 
and convention facilities,” Mr Boult says. 
“Hotels will come when a convention facil-
ity is built, but the combination of the two is 
vital.”
TIA says it will also encourage the incom-
ing government to proceed with proposals 
to develop a national convention centre in 
Auckland.
“It’s been estimated this will boost New 
Zealand’s economy by $90 million a year, and 
enable the visitor industry to target a whole 
new market that can’t be accommodated by 
existing conference facilities,” says Tim Cos-
sar.
In addition, TIA will push for a regional net-
work of convention centres to further boost 
this lucrative market.

Commercial flights to return to Aoraki-Mt Cook
For the first time in almost a decade, Aoraki-
Mt Cook is to get scheduled commercial 
flights, albeit only for a six-week summer trial.
Air New Zealand is to deploy a Mt Cook 
Airline-operated 68-seat ATR aircraft be-
tween Christchurch, Aoraki-Mt Cook and 
Queenstown and return three days a week, 
starting 23DEC12. 
The carrier’s group GM Australasia Bruce 
Parton says the service will meet high-season 
demand from offshore markets, particularly 
tourists coming in from Japan.
“It will make it easier for groups to stay 
overnight at Mt Cook and also make day trips 

possible to the region, something we expect 
will be a particularly popular option for visi-
tors on cruise ships arriving into the area over 
the summer months,” he says.
“The connection through to Queenstown will 
also provide independent travellers who may 
only have a short amount of time with a quick 
and easy way of visiting several of the South 
Island’s key tourism regions.”
The 40-minute service between Christchurch 
and Mt Cook is timed to connect with the 
arrival into Christchurch of the direct service 
from Tokyo and other morning services from 
AKL, ROT and WLG.
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Deal of the Week DOWNLOAD HERE

Dreamworld on the Gold Coast has an-
nounced an alliance with global entertainment 
brand DreamWorks Animation.
Described as the most exciting and exten-
sive development currently underway in any 
Australian theme park, Dreamworld’s new 
DreamWorks Animation-themed lands will 
welcome guests inside the very worlds of their 
favourite animated characters, inspired by the 
DreamWorks Animation franchises. 
Well-loved characters including Shrek, Puss 
in Boots, Po from Kung Fu Panda, Alex the 
Lion from Madagascar, and many others will 
soon appear at Dreamworld all year round.
Dreamworld CEO Todd Coates says, “We 
are really excited to have formed a long term 
strategic alliance with one of the most vision-
ary entertainment companies in the world. The 
DreamWorks Animation brand is a household 
name, and we have no doubt that featuring the 
characters and worldsfrom their movies will 
be a great draw for our park.”
The alliance will be revealed over three 
phases commencing with the DreamWorks 
Holiday Shrektacular Show this summer 
season. The stage spectacular will feature 
eightof DreamWorks Animation’s characters 
performing popular holiday-themed songs.

Dreamworld alliance with Dreamworks Animation
In an Australian theme park first, phase two 
will open for the 2012 Easter holiday period 
with a new 8,400sqm DreamWorks Experi-
ence precinct, which will transform the heart 
of Dreamworld. Guests will be invited to step 
directly into the story as they enter these im-
mersive lands: come face to face and interact 
with their favourite animated heroes, enjoy 
festive musical shows, ride all-new attrac-
tions, and delight in imaginative food, bever-
age and merchandise offerings. The precinct’s 
cornerstone rides will capture memorable 
moments from DreamWorks Animation’s 
blockbuster films.
The third phase, which is currently in devel-
opment, will include a Kung Fu garden where 
families can meet Po from Kung Fu Panda 
and enjoy lunch or refreshments.
The addition of the DreamWorks Animation 
brand tops off a huge year for Dreamworld 
as it celebrates its 30th birthday.  A line-up of 
new attractions, including the new exotic ani-
mal enclosure The Lair, family adventure ride 
ShockWave, and Big 7 thrill ride BuzzSaw, 
account for the largest capital investment 
spend in a number of years. 
For more information on Dreamworld visit 
www.dreamworld.com.au.

The Brisbane City Council has approved a plan for 
one of Queensland’s tallest buildings, a 90-storey 
hotel and residential building and a 34-storey 
commercial complex between Mary and Margaret 
Streets in the CBD.  The new high-rise will include 
a 380-room, five-star hotel and 800 apartments 
with 1,000 car parks.

Australia keeping PAICE on business events 
A strong contingent of 44 Australian exhibitors 
showcased the country’s best options for busi-
ness meetings, incentive travel, conferences 
and events at this year’s Pacific Area Incentives
and Conferences Expo (PAICE), held on 
Wednesday in Auckland.
Tourism Australia played a lead role as major 
sponsor for the fourth consecutive year. It also 
supported the Business Travel Forum Semi-
nars run in conjunction with the exhibition.
A key theme of Australia’s presence at PAICE 

was the showcasing of the latest investment in 
business events, infrastructure and facilities. 
These include The Star in Sydney, the new 
Hilton and Sea Temple on the Gold Coast, the 
opening of the Museum of Old and New Art 
(MONA) in Tasmania and the ongoing invest-
ment in infrastructure by convention centres 
across the country. 
In the centre of the exhibition floor, the Aus-
tralia stand also provided visitors with a place 
to relax and network with other delegates. 

Trading hours boost for Adelaide CBD
New shop trading hours are set to reinvigorate 
the Adelaide city centre under major reforms 
announced by the State Government.
The changes will provide Rundle Mall retail-
ers and those elsewhere in the CBD with an 
opportunity to trade on every Public Holiday 
except for Good Friday, Christmas Day and 
up to noon on ANZAC Day. 
They will result in increased retailer sales, 

market share, employment, tourism and 
development, and will attract more unique 
retailers to the precinct. 
The change, together with the Riverside Pre-
cinct development, bringing AFL football to 
the Adelaide Oval, plus the annual Festival
and Fringe season, is expected to provide a 
real boost to the CBD.
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Summer Sale
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Travel 01OCT11-30APR12
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Contact your wholesaler 
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‘World’s Leading Island Villas’
2010 World Travel Awards

www.temanava.com

Garden Villa Suites
Garden Retreat Villas

SOUTH PACIFIC

Call to levy Fiji’s tourism tax 
more widely
Recently re-elected Fiji Hotel and Tourism 
Industry president Dixon Seeto is calling for 
Fiji’s Hotel Turnover Tax to be levied on all 
businesses that derive revenue from tourist-
related activity.
Fiji Times Online quotes him as saying it was 
time to “level the playing field” because resorts 
and hotels had been carrying the industry for 
some time.
“We are the only industry that has a specific
tax levied against it, which is the Hotel 
Turnover Tax. This amounts to well over $35 
million annually and this, we feel, contributes 
greatly to the promotional budget that govern-
ment gives us.”
He said he felt that rental car companies and 
tour companies in particular should “pay their 
dues”.

Savali News reports that Apia’s latest high rise has opened for business. The six-
storey Tui Atua Tupua Tamasese Efi complex will house ten different government 
ministries and corporations. The adjoining 400-seat Samoa Conference Centre is 
arguably the best in the Pacific Islands.

Explore Papua New Guinea by sea
Papua New Guinea Tourism Promotion 
Authority’s Australia and NZ Representa-
tive, Michael Woods, says cruise travel is the 
answer for those who are tempted by Papua 
New Guinea’s adventure and intrigue but not 
willing to forego their creature comforts.
While PNG remains one of the last, largely 
untouched tourist destinations of the world, 
a number of cruise lines are now offering a 
taste of adventure and a chance to experi-
ence the culture, snorkelling, landscapes and 
birdlife of PNG, combined with the onboard 
comfort.
Orion Expeditions Cruises’ luxurious Orion 
and Orion II will set sail in MAR12 and 

OCT12 to explore the islands of Papua New 
Guinea with their specialist expedition team.  
Orion is currently offering an early booking
incentive of 25% off all PNG voyages in 
2012 for bookings made by 30NOV11. 
Call 0800 444 462.
Coral Princess Cruises operates the Oceanic 
Discoverer, which was built specifically for 
this part of the world, allowing passengers 
to explore parts of PNG that are inaccessible 
to many other cruise ships. It can navigate 
the shallow waters of the scenic Sepik River 
visiting remote villages renowned for their 
artists and woodcarvers. 
www.coralprincess.com.au.

Meanwhile, North Star Cruises has announced 
half-price cabin upgrades for its PNG Adven-
tures in Paradise cruises this year. The offer 
is open to both new and existing bookings.  
The offer is only available for a limited time. 
www.northstarcruises.com.au
Aurora Expeditions has launched a special 
voyage in APR12, marking the 70th anniversary 
of Australia’s WWII involvement in Kokoda. 
It will visit historical sites from Alotau to 
Rabaul, ending with a dawn ANZAC Day 
service in Rabaul. An on-board historian will 
share knowledge and stories of war history. 
www.auroraexpeditions.com.au. 
For more information about Papua New 
Guinea visit www.papuanewguinea.travel 
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Outrigger to manage a third Thailand hotel
Outrigger Hotels and Resorts is to manage 
the Phi Phi Island Village Beach Resort and 
Spa as its third hotel property in Thailand. 
Outrigger assumed full sales and marketing 
responsibility for the resort on 03NOV, and 
will have complete operational control by 
01NOV12. The resort will continue to operate 
under its current name, Phi Phi Island Village 
Beach Resort and Spa, until then, after which 
it will be rebranded as “Outrigger Phi Phi 
Island Resort and Spa”. 

The property, which has 112 villas, four 
restaurants, two bars, a spa, fitness centre, 
and a dive and activity centre, is located on 
the quiet northern peninsula of Phi Phi Don 
island. It ranks first of 36 Phi Phi Don island 
properties on TripAdvisor.
Thirty-eight new villas will be built over the 
next year, bringing the total number of villas
in the resort to 150. Renovations worth 
US$1.7 million will be made to the property 
to align it with Outrigger’s brand standards.

Cambodia’s Raffles Hotels refurbish 
Two of Cambodia’s finest hotels, Raffles 
Hotel Le Royal in Phnom Penh and Raffles 
Grand Hotel d’Angkor in Siem Reap, are 
currently undergoing a refurbishment, reports 
Exotic Holidays. The work scheduled to be 
completed this month includes upgrading the 

guestrooms at both hotels, renovating the 
garden villas in Siem Reap, and refurbishing
lobby, bar, private rooms and ballroom in 
Phnom Penh. For Cambodia travel phone 
0508 EXOTIC.

China with Superior Small 
Group Journeys
Adventure World says its top selling Superior
Small Group Journeys offer unique and 
culturally rich travel experiences in China 
without sacrificing creature comforts. They 
are ideal for those who prefer to pay most 
of the costs before departing, and use more 
private transport giving clients the freedom to 
stop for photos, but do include some public 
transport; domestic flights and soft seater 
trains.
The 10-day Emperor’s China trip explores 
China’s spiritual, historical and cultural high-
lights, including the Luoyang & Longman
Grottoes, Tang Art Museum, Terracotta 
Warriors as well as Shanghai and Beijing. 
The tour, which has departures 18FEB12 and 
17MAR12, also includes traditional Peking 
duck dinner. Priced from $2798pp share win, 
this and others in the programme are guaran-
teed to depart when two people are booked on 
a twin share basis. 
Click here for details.

Tigers everywhere
World Journeys says &Beyond safari lodges 
in India have just opened for the season 
following the monsoon, and reports are now 
coming in of ‘fantastic’ tiger sightings.  
At Banjaar Tola Kanha Tented Camp, guests 
have been seeing barasingha, jackals, wild 
dogs and one majestic tigress. At &Beyond 
Mahua Kothi Bandhavgarh Jungle Lodge, the 
naturalists were extremely lucky to spot one 
of the dominant male tigers, and at Pashan 
Garh Panna Wilderness Lodge, they wit-
nessed a tiger cub crossing the road (see pic).  
Over at Baghvan Pench Jungle Lodge guests 
witnessed five tigers on their very first drive 
(a mother and her cubs), while the very next 
day, a tiger was seen on the property between 
suite #5 and the pool, and yet another was 
seen on the evening game drive.
Call 0800 117311 or email 
info@worldjourneys.co.nz
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CLICK HERE
Discover the World Marketing

0800-623 4293

A Palace on Wheels, India
Back in the days of the Raj, India’s Viceroys 
and Maharajas travelled in opulent, private 
railway carriages on India’s vast rail network.  
Now, these “palaces on wheels” have been 
re-created, with gleaming brass, ceilings of 
painted silk and walls adorned with old paint-
ings.
Adventure World says it can offer your clients 
a taste of that luxury with a 7-night itinerary 
starting from $3335pp share twin, including 
onboard accommodation, most meals, trans-
port, sightseeing and entrance fees, and the 
services on an English-speaking guide.
Click here for details. 

Adventure World named India’s ‘Most Innovative Tour Operator’
Adventure World has been named the “Most 
Innovative Tour Operator” by a panel of jury 
members at the 7th Hospitality India & Explore 
The World Annual International Awards 2011 
in New Delhi.
The Award was presented by Hon Shri Salman 
Khurshid, India’s Minister for Law & Justice,

at a ceremony attended by Government 
Ministers, Bollywood celebrities and travel 
industry leaders.
Mr Raj Bajaj, Managing Director of 
Adventure World India received the award for 
the operator’s pioneering work on Accessible 
Tourism for physically challenged.

2011/12 India 
Brochure Out Now!

Exotic Holidays 
knows India best

FOR A COPY OR A QUOTE 
PHONE 0508 396 842

THE AMERICAS

New Year’s Eve in New York City
On New Year’s Eve, around a million revel-
lers will fill New York City’s Times Square to 
enjoy performances by Lady Gaga and Justin 
Bieber, compered by Ryan Seacrest, and to 
watch the famous New Year’s Eve Ball descend
from One Times Square. 
In the days and hours before the Ball drops, 
other New Year’s celebration will be held 
across New York City, including:
New Year’s Eve Wishing Wall: Located at 
the Times Square Visitor Center, the wall is 
quickly filling with visitors’ wishes for 2012. 
Everyone is welcome to stop by and record 
their wishes on pieces of paper. Individuals 
can also submit their wishes online at 
www.timessquarenyc.org. All of the wishes 
from the wall and those submitted online will 
be collected and added to the confetti that 
flutters down onto the streets of Times Square 
at midnight on New Year’s Eve.
Good Riddance Day: On 28DEC, the Times 

Square Alliance invites the public to say 
good-bye and good riddance to the worst 
memory from 2011. Cintas Corporation will 
provide a large mobile shredder in Duffy 
Square to discard depressing memories so 
you can start fresh in 2012.
Emerald Nuts Midnight Run: On New Year’s 
Eve, New York Road Runners hosts a 4-mile 
race in Central Park. Before the race starts at 
midnight, enjoy a laser light show and fire-
works, dancing and a costume parade at the 
Central Park Bandshell. www.nyrr.org 
New York Philharmonic: At 8pm at Avery 
Fisher Hall on New Year’s Eve, there’s a con-
cert called A New Yorker’s New Year’s Eve 
featuring music by Leonard Bernstein and 
George Gershwin.   www.nyphil.org 
For more information about New Year’s Eve 
events happening in New York City, visit 
www.nycgo.com/holidays 
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Mexico City - arrive on a weekend 
World Journeys recommends agents booking
Mexico arrangements should time their client’s
arrival in Mexico City on a weekend when 
this hectic city is calmer than during the week. 
Many hotels offer preferential weekend rates, 
and clients can set out on their touring during 
the week when touristic sites are also less 
busy.  In Mexico City on a Friday night or 
Saturday morning they can explore the Bazar 
del Sabado marketplace in the colonial quar-
ter. On a Sunday they can rent a bike and ride 
the lanes of Reforma Boulevard, closed to 
cars on this day only, and head for ‘must sees’ 
like the Basilica of Guadalupe, or check out 
the cafés and markets.  
Among the wholesaler’s Mexico products is 
an 11-day “Highlands & Ruins” tour from 
Mexico City to Cancun via the Chiapas High-
lands, an area of scenic beauty and important 
archaeological sites such as Palenque, Uxmal,

Kabbah and Chichen Itza.  
Priced from $2,522pp share twin, this in-
cludes a personal ‘meet & greet’ in Mexico 
City, all transfers and transport, touring with 
local English speaking guides, sightseeing
and entrance fees, 10 nights hotels with 
breakfast, and flights within Mexico. 
Call 0800 117311.

Explora Patagonia update
Renovations have just been completed on 
explora’s Hotel Salto Chico, the only lodge 
located at the centre of Torres del Paine 
National Park in Patagonia.  Many areas have 
been renewed, including the bar, both dining 

rooms and the living area.  A new wine bar 
allows guests to discover Chilean wines and 
there is a new massage room inside the main 
lodge building.  A Turkish bath, Jacuzzi and 
cold water pool have been added to the spa.  

The lodge is famed for its 
location in this region of 
outstanding natural beauty, 
and World Journeys has a 
5-day package there priced 
from $3,971pp share twin 
including transfers from 
Punta Arenas, 4 nights’ 
six-star accommodation, 
all meals and beverages, 
and daily excursions with 
specialist guides including 
hiking, horse riding, photo 
safaris and glacier visits.  
Call 0800 117311. 

Egyptian tombs opened to lure tourists
It quotes Sabri Faraj, the chief inspector of the site over-
looking the Nile Valley, as saying “We used to get 3,000 
visitors a day, but now the number is down to about 250.”
The collapse of the tourist trade means numbers visit-
ing Egypt was down by 60% in March compared to a 
year ago. Hotels are 80% empty. Walid El-Batouty, the 
vice president of the guides’ union, says that most of his 
16,000 members are making no money and are falling 
into debt.
The article’s author says it is rather good to be a visitor 
in Egypt right now. Cairo’s Egyptian Museum is largely 
empty and one can look at the gold sarcophagus of 
Tutankhamun, or his chariots, walking sticks, gloves, 
socks and underclothes, without anybody else getting in 
the way.

The Independent reports that Egypt has 
opened to the public tombs associated with 
Pharaoh Tutankhamun at Saqqara, south of 
Cairo, in a bid to lure back tourists.
Unemployed guides at Saqqara, one of the 
great archaeological sites of the world, are 
reportedly hopeful the publicity surrounding 
the grand opening of seven tombs will boost 
foreign interest in Egypt’s past. 
The paper reports that never before have 
visitors been able to see the tomb of Maya, 
Tutankhamun’s treasurer, with its scenes of 
bearers bringing offerings, or of the young 
pharaoh’s general, Horenheb, with incised 
stone carvings of his military victories.

Share twin on Southern Africa tour 
World Journeys says it has an 
opportunity for one gentleman

looking to ‘share twin’ with another on its 
Best of Southern Africa hosted journey 
departing 07AUG12, saving themselves over 
$2,400 by avoiding Single Supplements. 
This 26-day itinerary takes in Cape Town, 
Stellenbosch (Winelands), the wildflowers of 
Namaqualand, Springbok, Fish River Canyon, 
Helmeringhausen, the dunes of Sossusvlei, 
Swakopmund, a safari in Etosha National 
Park, Tsumeb, Windhoek, safaris in the 
Okavango Delta and Chobe National Park, 
ending at Victoria Falls.  
Call World Journeys on 0800 117311. 
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Morocco’s charms lures Kiwi travellers
The Innovative Travel Co. says its Moroccan 
holidays featured in ‘Ancient Kingdoms 
Holidays’ are currently proving very
popular with Kiwis.  The Middle East 
specialist wholesaler is currently offering its 
best-selling tour Moroccan Magic, taking in 
Casablanca, Rabat, Meknes, Fez, Beni 
Mellal, Marrakech, at a discounted price 
from $1060pp twin for 8 days when booked 
and paid by 16DEC.  
Call 0508 100111 or email 
info@innvoative-travel.com

EUROPE
Trade site launched by VisitScotland
VisitScotland has launched a new website 
offering the international travel industry a 
one-stop-shop for information on Scotland.
Tour operators and travel agents will find 
more than 25 downloadable itineraries, in ad-
dition to e-brochures and maps. They can also 
sign up to become Scotland specialists on the 
SCOTS programme, find out more about Vis-
itScotland’s marketing campaigns and opt-in 
to receive a specialised monthly travel trade 

e-newsletter.
www.VisitScotlandTravelTrade.com offers 
downloadable clips and images to help inspire 
clients to choose Scotland for their vacation.
The website brings together a whole host of 
Scottish companies who have stepped forward 
and committed to special rates, discounts and 
commissions exclusively available for the in-
ternational travel trade in one comprehensive 
directory.

London Olympics boost HomeExchange.com 
Offering cost effective and comfortable stays, 
HomeExchange claims it is the growing
accommodation alternative to experience the 
London Olympics like a local.
The home exchange agency says many Lon-
doners will take advantage of the Olympics 
to take a break from the city, leaving empty 
houses and apartments behind them. 
\HomeExchange.com allows supporters and 

Londoners to meet and become happy 
exchange partners.
Founded in 1992, HomeExchange.com claims 
more than 40,000 members in 142 countries. 
60,000 exchanges were achieved in 2010, 
while 200 new listings join HomeExchange.
com every week. 
www.homeexchange.com                                                                 

Ethical tourism in Sicily
CBS News reports that 
tourists and specialised 
travel agencies in Southern 
Italy are these days fighting
back against the Cosa 
Nostra, who have routinely 
extorted protection money 
from businesses, intimidat-
ing and inflicting violence 
on those that don’t cooperate.
Addiopizzo Travel, a 
Palermo-based agency, 
offers mafia-free holidays. 
“People want to know 
which shops, restaurants 
and hotels don’t pay protec-
tion money to the mafia,” says its founder.
The addio pizzo - literally “goodbye protection 
money” -- network of businesses was created 
in 2004 by a few young locals outraged that 
they couldn’t open a bar without paying up.
Today, about 700 local businesses among the 
25,000 retailers in the Palermo region are part 
of the network. In Sicily about 70% of 50,000 

retailers pay the protection 
money, according to the 
2010 statistics of SOS 
Impresa, the anti-racketeer-
ing office of the national 
retailers’ association.
Addiopizzo directs tourists 
to the shops, restaurants 
and hotels where it is 
certain none of their money 
will go to the mob. 
Addiopizzo can make 
reservations and publishes 
a map of Palermo indicat-
ing these establishments.
The group offers holiday 

packages to discover the “hot spots” in the 
fight against the mafia in Palermo and its 
surroundings. These include meetings with 
locals on the frontlines of the resistance. 
Participants in their tours say these are crucial 
to increasing their understanding of the mafia 
and what fighting it entails.
http://www.addiopizzotravel.it/eng/ 

G Adventures multimedia : You’ll Never Forget It
G Adventures has developed an innovative 
multimedia platform for New Zealand travel 
agents that showcase potential destination 
hotspots through the eyes of fellow travellers. 
Over the next two weeks, G Adventures is 
unveiling eight videos on www.youllnever-
forgetit.com. A video, along with an exclusive 

discount for trips in the corresponding region, 
will be revealed every two days, and be avail-
able for travel agents to give their clients a 
visual of the destination before they book. 
Each promotion will be valid for two days 
until the next video is shared.

TOUR PRODUCT

TravelMemo   20111111   11NOV11    Page 9qCLICK HERE q

http://www.travelmemo.co.nz/voucher.php?voucher_id=1043


AVIATION

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Boeing 787 Dreamliner arrives tomorrow 
The first-ever Southern Hemisphere visit by a 
Boeing 787 is scheduled for 10am tomorrow 
at Auckland Airport.
Air New Zealand’s Chief Pilot Captain 
David Morgan will be onboard the 787-8 test 
aircraft, joining more than 30 Boeing staff 
testing the aircraft’s performance as it makes 
its journey non-stop from Seattle’s Boeing 
Field Airport. This aircraft is the first test 787 
produced by Boeing and its cabin interior is 

fitted only with test equipment. 
The Dreamliner’s flight path over Auckland 
will depend on weather and wind conditions 
on the day. Air New Zealand is hosting the 
aircraft at its engineering base for two days 
and it leaves for Sydney at 10am on Tuesday. 
Its Australian visit coincides with the 91st 
anniversary of Qantas, which has placed the 
world’s second-biggest order for the plane.

Jetstar 787s for Auckland
Jetstar passengers will be among the first 
New Zealanders to experience the Boeing 
787 Dreamliner, with the airline expecting 
to put the aircraft on its Auckland-Singapore 
route, subject to regulatory approvals, in 

2013.
Group CEO Bruce Buchanan said Jetstar 
would be the first airline based in Australasia, 
and the first low cost carrier in the world, to 
operate the B787.

Qantas A380 to Hong Kong
Qantas intends to extend its A380 network to 
Hong Kong with a 4pw schedule from Sydney
starting 15JAN12, subject to necessary 
approvals.
Qantas will receive its eleventh and twelfth 

A380s later this year, providing capacity for 
the HKG flights. It will allow for daily A380 
services between Melbourne and London (via 
Singapore) and a daily A380 between 
Melbourne and Los Angeles.

MoT reviews air service agreement rules
The New Zealand Ministry of Transport is 
reviewing its policies on international air ser-
vice agreements to decide what sort of deals 
New Zealand should seek during negotiations 
on new air routes. Proposals will be prepared 
for the government to consider after elections.
Aviation Daily reports that the ministry’s 
chief executive, Martin Matthews, told a 
meeting of the New Zealand division of the 
Royal Aeronautical Society that the review is 
its first since 1998.
 There is likely to be an increased focus on 
multilateral rather than bilateral deals, and 
Matthews signalled that airline ownership and 
control restrictions may also be addressed.
The move reflects the need for small, trade-
oriented nations like New Zealand to have 
cutting-edge aviation policies in place to 
remain competitive on the global stage. Due 
to its geographical challenges, developing 

long-haul air links is vital to the country’s 
economy.
Air New Zealand told Aviation Daily the 
initiative is “still in the early stages,” although 
the carrier is having “some dialogue with 
government directly.”
Ross Clapcott, chief adviser at the Ministry 
of Economic Development told Aviation 
Daily that New Zealand’s size means it needs 
to look to international activity to boost its 
economy but its distance from many major 
markets means it is disadvantaged.
To help overcome this handicap, “New Zea-
land’s [aviation] policies and their 
implementation have to be not just as good 
as, but better than, its competitors’,” Clapcott 
says. As well as boosting trade, he says this 
will also reduce the risk of Australia 
becoming the hub for air service to New 
Zealand.

AirAsia’s Caterham Jet
AirAsia chief Tony Fernandes reportedly in-
tends to set up a new premium-class regional 
airline, based in KL and may call it Caterham 
Jet.
Malaysia’s Sun Daily says an operating 
licence is yet to be granted by the Malaysian 
government but it seems the proposed airline 
has already secured Bombardier CRJ aircraft.
The newspaper quotes a source as saying 
that the airline proposes operating from the 

Subang airport near Kuala Lumpur from next 
May. Proposed routes include Bangkok,
Jakarta and Singapore, and it is seen as 
competition for the planned Qantas premium 
start-up dubbed RedQ. 
The Caterham brand reflects the likely new 
name for Fernandes’ Formula 1 Team Lo-
tus, which acquired British sportscar builder 
Caterham Cars earlier this year.

China Southern sees Perth as milestone
China Southern Airlines says its arrival in 
Perth this week marks an important milestone 
in its plan to build its China-Australia sched-
ule to 110 flights per week over the next four 

years. The new 3pw A330-300 service from 
Guangzhou to Perth takes its current Australia 
frequency to 32 flights a week.
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Kingfisher woes
Kingfisher Airlines, India’s second-largest 
carrier, has cancelled 31 flights a day over a 
12 day period in a further sign of operational 
problems, according to DNA Online.
The cancellations include 27 domestic flights 
on key inter-city routes as well as four flights 
a day to Bangkok.
The airline has reportedly been having trouble 
making payments to oil companies and air-
ports, and had delayed salaries to its employ-
ees for August and September.
Kingfisher, which has not posted a profit since 
its founding in 2005, reported in July that 
quarterly net losses widened by more than 
40% year-on-year. It also said it was in talks 
with bankers to reduce high interest rates on 
its billion-dollar debt.
The carrier is hoping the Indian government 
approves a proposal to allow foreign airlines 
to buy stakes in domestic carriers, which 
could result in a fresh influx of money for the 
cash-strapped company.

Etihad celebrates 50,000 
Facebook fans
Etihad Airways is celebrating reaching 50,000 
Facebook fans by giving one lucky fan 
50,000 Etihad Guest Miles.
For a chance to win, fans need only enter 
their details in the page’s promotions tab at 
www.facebook.com/etihad.airways over the 
next two weeks.

iPad IFE the way of the future
The announcement this week that Jetstar 
has cut a deal with Apple and Hollywood to 
provide new-release movies on rentable iPads 
is a world-beater. It is also seen as a fore-
runner to the time when in-flight entertain-
ment on many airlines will move away from 
expensive, complex and heavy seat-mounted 
systems to hand-held tablet devices.
While this Jetstar offering involves iPads with 
preloaded programme content and lacks Wi-
Fi capability, the future is likely to see airlines 
offering passengers the Web and IFE through 
an in-cabin Wi-Fi system, playing on a rented 
tablet or their own hand-held device.   
Jetstar is initially rolling out 3,000 iPads 
across its Australian domestic, trans Tasman 
and short haul international services from 
Australia and New Zealand in the coming 
weeks. Customers flying longer than two 
hours will be able to hire an iPad from $10-
$15 per flight, although numbers of devices 
per plane are limited.  
Jetstar Group CEO Bruce Buchanan says: 
“We’ve worked with major motion picture 

houses to ensure that our customers have 
access to the latest release movies, a first for 
the industry. 
“We’ve also collaborated with the game 
industry and will offer next-generation games 
for customers using the iPad in-flight.” 
Other content includes TV shows and music 
direct from Hollywood, and a line-up of the 
latest e-magazines and children’s e-books, 
all enhanced by a high resolution screen and 
premium sound system of the iPad.
The tablets come in a purpose-built case with 
stand and keyboard plus an alarm and RFID 
tag to prevent theft. Over time, Jetstar will fit 
a number of its A320/A321 fleet with aircraft 
seats that will allow the iPads to be inserted 
at the back of the headrest to allow for even 
easier viewing.
An earphone splitter will enable two or more 
customers to use the iPads. Customers can 
bring their own splitter. 

Aucklander Sam Mason tries out the new iPad

Ryanair talks pay-per-view porn
Ryanair chief Michael O’Leary reportedly 
wants to launch pay-per-view porn as in-flight 
entertainment on its flights, according to The 
Sun. The latest “innovation” came to light as 
Ryanair raised its full-year net profit forecasts 
by 10% to £377 million.
O’Leary, famed for his controversial pro-
nouncements, said he hopes to launch an app 
for the airline where travellers can watch sex 
scenes on their iPads or smartphones while in 
the air.
\ The planned service would also allow Rya-
nair passengers to gamble and play games.
“Hotels around the world have it, so why 
wouldn’t we?” he said.

Hong Kong Airlines to offer 
London daily 
Hong Kong Airlines has announced it will 
launch daily direct services between Hong 
Kong and London next year. The carrier 
is currently in talks with Heathrow and 
Gatwick ahead of the operation launching 
next March. 
Travel Daily quotes the airline’s UK 
general manager as saying they are taking 
delivery of three Airbus A330 next year 
which will have 116 seats versus 250 on 
most other operators’ flights. They will be 
configured to offer 34 Club Premier and 82 
Club Classic seats and will target corporate 
top-end clientele, the SME market and 
premium leisure customers.  
Hong Kong Airlines aims to act as a gate-
way into other China destinations currently 
underserved from the UK market. 
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Qantas International Campaign
The current Qantas International Campaign 
is on sale until 21NOV11.  Economy fares 
are available to many destinations including 
Hong Kong from $1439, Tokyo from $1599, 
Shanghai from $1499, Los Angeles & San 
Francisco from $1699 and New York from 
$1999.  Fares are valid for selected departure 
dates in 2012. 
Refer to GDS for other destinations on sale.

Frequent Flyer membership offer
Qantas is offering complimentary member-
ship to join its Frequent Flyer programme, 
which normally costs NZ$50 for NZ residents.
Offer available until midnight Sunday 
18DEC11.
To join go to: https://www.qantas.com.au/
fflyer/do/dyns/joinffp?code=NZRESIDENTS

Lufthansa focus on Berlin
Lufthansa’s Berlin fleet is set to grow from 
nine to 15 aircraft, increasing seating capacity 
into the German capital by 40%. LH has also 
committed capital expenditure of more than 
EUR 60 million at BER Brandenburg Airport, 
with the expansion creating several hundred 
new jobs in the region. Lufthansa is also set 
to christen its next A380 “Berlin”.

Wellington Airport’s pumpkin-patch-like 
terminal known as “The Rock’’ has won the 
transport category at the World Architecture 
Festival in Barcelona - its 11th award.

Visit www.lufthansaexperts.com for the new e-Mini Manual and eXperts Cafe

CRUISE NEWS
2011 Cruise Industry Awards - Nominations Now Open 
Nominations are now open for the ICCA’s 
2011 Cruise Industry Awards, which will see 
the return of popular television personality 
Shelley Craft as host.
Council General Manager Brett Jardine says 
there are plenty of opportunities to recognise 
the contribution of travel agents across Aus-
tralia and New Zealand with seven categories 
offering a total of 16 awards.
Submissions can now be made for:
.. Agency Promotion of the Year - For cruise 
promotions undertaken by an individual 
agency only (Australia and New Zealand)
.. Network Promotion of the Year - For cruise 
promotions undertaken by a Network or 
group of stores (more than one) 
.. Neil Frazer Award - For outstanding contri-
bution to the cruise industry by an individual
.. Media Award - For recognition of cruise 
journalism excellence.
.. The Cruise Agency of the Year, Cruise 
Consultant of the Year and the Rising Star 

Awards are not open to submissions as these 
are decided by the ICCA and member cruise 
lines.
Mr Jardine said he was delighted to announce 
that television host Shelley Craft would return 
to host the gala event after proving a big hit at 
this year’s awards. 
He said he was also pleased to welcome back 
Cruise Passenger Magazine as the Gold Spon-
sor of the event for the fifth consecutive year. 
“ICCA’s awards night is a highly anticipated 
event on the cruise industry calendar and 
tickets to the past few years’ events have sold 
out very quickly. As we enter one of the 
biggest cruise seasons Down Under, we know 
the 2011 awards will be as popular as ever,” 
Mr Jardine said. 
The black tie event will be held at the Sydney 
Hilton on Saturday 11FEB12.
For more information on the awards and to 
purchase tickets, priced at A$180pp, visit 
www.cruising.org.au/awards-dinner  

New boutique cruise on French & Italian Rivieras
The Innovative Travel Co. is featuring a new 
8-day cruise itinerary ‘The Romantic Rivier-
as’ from Nice aboard a newly launched luxury 
superyacht,  takes in Corsica, Elba, Portove-
nere, Portofino, Monte Carlo & Monaco.  The 
sleek vessel offers air-conditioned cabins with 
private facilities and has a spacious lounge 
and bar, library, sundeck and spa with sauna, 
fitness and beauty facilities.  Currently priced 
with a 25% saving of $1079pp, the cruise is 
priced at just $3234pp twin for a selection of 
Saturday departures in JUN, JUL, AUG & 
SEP.  Call toll free on 0508 100111 or email info@innovative-travel.com

Titanic packages 
on Marco Polo
Cruise World has two unique packages 
for those with a sense of maritime 
history and who enjoy a classic, 
traditional style of cruising. 
In APR12, the Marco Polo is cruising 
on a unique British Maritime Heritage
itinerary to mark 100 years since the 
loss of the Titanic. The itinerary includes
visits to Cherbourg and Cobh, Belfast 
and Liverpool, with an opportunity to 
visit historic sites.      
The 7-night Heritage cruise has two fly/
cruise & land package options: 
.. A 23-night package combining the 
Heritage cruise with a 4-night London 
City Stay, a 3-night Paris City Stay and 
a 9-night British Isles Discovery Cruise, 
priced from NZ$7199pp. 
.. A 17-night fly/cruise & land package 
combining the Heritage cruise with 
a 6-night Northern European Fjords 
cruise, and a 4-night London City Stay, 
priced from NZ$6319pp. 
Marco Polo, a classic, traditional 3½- 
star ship well known by New Zealand-
ers, offers a range of cruises ex Tilbury 
(London) and its British style cruising 
makes it a great option to include in the 
UK/Europe product mix, says Cruise 
World. 
Click here for the flyer with all details 
and conditions. 
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*Conditions: Price listed in Australian dollars and valid on 2012 sailings 
only. Must book and pay in full by 16 December 2011. Discounts 
combinable with Past Passenger Discount and valid for new bookings 
only. Price is based on select Dec 2012 departures in Cat E stateroom. 
Visit www.vikingrivercruises.com.au for full booking conditions.

THE WORLD’S  LEADING RIVER CRUISE  LINE. . .BY  FAR ®

EXPLORE THE RHINE
WITH VIKING RIVER CRUISES

TO BOOK CALL VIKING AT 0800 447 913.
For more information visit www.vikingrivercruises.com.au

8-day Rhine Getaway  
From $1,799 per person, twin share*

SAVE $1,000 PER PERSON. 

FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Beautiful Harbours – continued!
For many cruise passengers, it is the itinerary 
that determines when and where they cruise as 
opposed to the ship itself. Last week’s column 
placed Sydney (with a little bias) at the top of the 
list of memorable harbours that can be cruised 
into followed by Istanbul, New York and Venice as 
noteworthy. 
What about others such as Shanghai, Hong Kong 
or San Francisco
Shanghai: Cruising up the Huangpu River and 
into Shanghai proper is hard to beat for the sheer 
industry that surrounds you - on the river itself and 
banks either side displaying the economic dragon 
that is China.  If you’re lucky enough to be on a 
ship that gets all the way up the river to the new 
cruise terminal, you’re senses are overloaded with 
the sights, sounds, and aromas of the European 
Bund and the Asian traditions that meld together.
Hong Kong: Whilst docked at the Ocean Terminal 
in Hong Kong Harbour, the immediate view of this 
spectacular deep water harbour is one of ancient 
Eastern culture and Western innovation, imposing 
buildings and the “not to be missed” trek to the top 
of Victoria Peak.
San Francisco: Cruising into the bay under the 
famed Golden Gate Bridge is a memory to be 
cherished. What foresight the engineers had of this 
well-known landmark – it was built high enough 
for QM2 to get passed! 
A visit to San Fran is 
best as pre or post 
cruise as one day is 
not sufficient to 
experience the 
myriad of things 
there are to do here.

Focus on Vietnam with Orion 
Orion is offering an opportunity for enthusiastic photog-
raphers to hone their skills on a Vietnam voyage on the 
expedition ship Orion II.
The 9-night itinerary includes visits to four World Heritage 
sites - Hue, Hoi An, My Son and Ha Long Bay - providing
ample opportunity to capture the cultural, historic and 
geographic diversity of Vietnam. 
In association with Better Digital Camera magazine, under 
the guidance of internationally recognised photographer 
Nick Rains, this voyage is designed to appeal to photogra-
phers of all levels – while not forgetting their partners.
The voyage commences following a night onboard Orion 
II berthed in the heart of Ho Chi Minh City  and includes 
Hoi An’s French-influenced Colonial Quarter and the Hindu 
temples of My Son, so old they pre-date Angkor Wat. 
This voyage is designed to deliver an unmatched range of 
graphic photo opportunities - the organised chaos of the 
Saigon River, exploring the traditional fishing village of  
Baie de Cu Mon, rarely seen by outsiders, exploring Nha 
Trang’s Communist Party headquarters, or the beach brew-
ery and $1 lobsters for lunch.
Nick Rains will be holding regular workshops onboard 
before taking guests on location along with members of 
Orion’s specialist expedition team. 
Orion II’s Vietnam Explorer Ho Chi Minh City to Haiphong 
photo expedition departs 30MAR12 and includes Nha 
Trang, Baie de Cu Mon/Bai Nam Beach, Da Nang (for My 
Son and Hoi An), Chan May (for Hue), Ha Long Bay, Cat 
Ba, and Haiphong (for Hanoi).   
Special offer: Save 30% if booked before 30NOV11.
Click here for details of the voyage, and call 0800 444 462.

Pic |Nick Rains
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ICCA Masters Conference
More than 50 travel agents plus 
partners attended the recent 
International Cruise Council 
Australasia Masters Conference
- a record number for the annual 
event. 
Sailing from Darwin to Fremantle 
on Royal Caribbean International’s 
Radiance of the Seas, the agents, 
including eight from New Zealand, 
expanded their cruising knowledge 
under the guidance of inspirational 
ICCA facilitator, Scott Koepf, a 
US-based trainer with more than 
25 years’ cruise industry experience.
For participants, the ICCA Masters 
has a strong focus on advancing 
individual sales and marketing skills 
whilst cruising in a conference 
environment.  This year’s event also 
gave participants the opportunity to 
enjoy all the features of Radiance 
of the Seas on her maiden voyage 
Down Under.
Participation at the ICCA Masters 
Conference is open to consultants 
who have achieved ICCA 
Accreditation status and are 
currently employed by an ICCA 
Member Travel Agent. Details on 
the 2012 ICCA Masters Conference
will be released in January and 
ICCA General Manager, Brett 
Jardine, urged NZ consultants to 
get in early to guarantee 
participation.

MSC Lirica “at home” in Abu Dhabi
The rise of Abu Dhabi as a major 
cruise ship port for the Arabian 
Peninsula reached a milestone this 
month when the MSC Lirica set up 
“home” at the city’s Mina Zayed 
terminal for a series of week-long 
cruises.
The 59,000-tonne MSC Lirica and 
its passengers and crew were given 
a warm Abu Dhabi welcome with 
a spectacular fireworks display, the 
terminal decorated with displays of 
henna design, falconry and calligra-
phy. Traditional Yolla and Ayallah 
dancing also greeted the ship on its 
initial arrival from Genoa.
MSC Lirica set sail on its first of 19 

itineraries for the 2011-2012 season cruis-
ing around Abu Dhabi and the Emirates, 
calling at Muscat, Al Fujairah, Khasab in 
Oman and Dubai.
Seven-night cruises from Abu Dhabi are 
priced from NZ$1069pp twin share.
Pierfrancesco Vago, CEO of MSC Cruises 
said plans are afoot to bring a further ultra-
modern ship – MSC Opera – to Abu Dhabi 
in 2012-13.
“This ship, which has a larger capacity 
than MSC Lirica with 867 cabins, will 
sail 25 cruises with 125 calls and bring a 
further 54,000 passengers per year to the 
area,” he said.
Call MSC Cruises on 0508-4278 473 or 
www.msccruises.com.au

Discover Alaska’s Western Coves
Your clients can cruise 
Alaska’s coves and 
waterways with Inner-
Sea Discoveries on its 
8-day Western Coves 
small ship cruise, 
departing Saturdays 
12MAY-08SEP12.
Priced from $2688*pp 
twin share, the pack-
age includes 7 nights’ 
accommodation in a 
Navigator stateroom, 
return airport transfers, 
all meals onboard, 
services of onboard ex-
pedition leaders, many 
activities and taxes & 
port charges.

Valid for sales to 30NOV11. Call Adventure World on 
0508 496 753. 
* lead in price based on the 12MAY and 08SEP12 
departures only.
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CroisiEurope savings 
deadline 18NOV
The Innovative Travel Co. 
reminds trade partners its 
CroisiEurope River & Coastal 
cruises early booking savings 
deadline is one week away on 
18NOV.  Offering exceptional 
value for money, the 3½ to 4 star 
cruises offer a relaxed comfort-
able style of cruising on French 
& European rivers plus a few 
coastal options.  The regular 
price of these cruises is competi-
tive and even greater savings 
can be achieved when booking 
and paying by the deadline.  
FREEPHONE 0508 100111 or 
info@innovative-travel.com

5 new deals, bonus commission 
from Oceania
Oceania Cruises has announced that five sailings from its 
World 2011/12 Collection are now on special offer.  In 
addition, Oceania Cruises is thanking New Zealand travel 
agents by offering bonus commissions on these chosen 
departures.
The offers are:
US$1,000 Shipboard Credit per cabin, plus free gratuities
for guests, plus NZ$400 Bonus Commission to travel 
agents.
They are valid on the following sailings:
* South Pacific Explorer - 17JAN12, 
18 Days Papeete to Auckland on Regatta.  
* Ancient Mysteries - 22JAN12, 
16 Days Valparaiso to Valparaiso on Insignia. 
* Imperial Interludes - 28FEB12, 
25 Days Bangkok to Beijing on Nautica.
* Coral Seas & Australian Adventures - 08MAR12, 
21 days Auckland to Sydney on Regatta.
* Jewels of the Pacific - 29MAR12, 
25 Days Sydney to Papeete on Regatta.
Prices start from NZ$4,840pp, based on the South Pacific
Explorer departure on 17JAN12, saving guests 
NZ$1,440pp.   
Offers are valid for sales until 31JAN12 unless withdrawn 
earlier. 
Click here for a copy of the flyer and call Cruise Holidays 
on 09 523 7788 or 0508 CRUISE (278 473).

Big investment by Le Boat
Le Boat has announced a significant 
investment in new boats for 2012, along 
with refurbishment of 145 boats in its 
fleet.  This season will also bring the op-
tion of a hybrid or non-hybrid version of 
the innovative Le Boat Vision, which was 
introduced last year.  
The Vision Hybrid offers customers the 
opportunity to enjoy ‘silent’ cruising and 
fuel efficiency, saving an estimated two 
hours fuel per day. Both models have a 
light, airy and modern interior feel with 
luxurious group space as well as the pri-
vacy of designer cabins, each with its own 
en-suite bath. There’s a flat screen TV, 
air conditioning plus a kitchen with full 
size modern appliances.  An upper and 
lower steering area provide a full range of 

options in all climates and a large outside 
seating area with gas grill allows full 
enjoyment of the surroundings.  A power-
ful bow thruster and joy stick control ease 
docking.
Available in France and Germany, there 
will be a total of 62 new boats joining the 
fleet in time for the 2012 high season.
The Mystique, which sleeps up to six 
people, boasts a comfortable saloon 
complete with 17in LCD TV, DVD 
player, music system and air condition-
ing throughout.  The 13 new boats will be 
operating from Le Boat’s bases in France, 
Holland and Germany.
The Royal Mystique offers the same 
features as the Mystique, while providing 
a more intimate option for two couples or 

a small family. There are two spacious 
en-suite cabins, a roomy sundeck with 
hotplate and cool box and a fully-
fitted kitchen. A total of 13 new Royal 
Mystiques will be deployed in Eng-
land, France, Belgium, Holland and 
Germany.
Le Boat will also be upgrading 145 
boats in the existing fleet with a 
complete refurbishment of exteriors, 
engines, galleys, upholstery, bathrooms
 and bedrooms as well as upgrading 
the electronics with new MP3/iPod 
functionality and adding TV and DVD 
equipment. The work will be 
completed ahead of the 2012 cruising 
season.
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HOSPITALITY Presidential Penthouse opens at Pullman Auckland
Auckland’s 5-star Pullman Hotel has unveiled 
its new $10,000-a-night Presidential Penthouse.
The hotel’s GM Rob McIntyre says the suite’s 
size and stature is a first for New Zealand and 
puts the hotel a class above its counterparts.  
No expense has been spared in the 286 sq m 
interior space across two levels on the top 
floor of the hotel’s Residence Tower. The 
penthouse commands Waitemata Harbour and 
Hauraki Gulf views from the five balconies 
covering a total of 110 sq m.
The first floor includes a separate room which 
can house personal guards, butlers and staff, 
or be used as a third bedroom for additional 
guests. The room has an adjoining entrance 
to the penthouse and facilities include a fully 
equipped kitchenette, lounge, balcony and 
bathroom facilities.
On the main floor of the penthouse, there is 
a fully functioning designer kitchen attached 
to an expansive lounge and dining area with 
an extravagant Italian marble-top table and 
designer Swarovski chandeliers. A top of the 
range DeLonghi Nespresso coffee machine 
ensures guests can make the perfect cup at 
any time of day or night.
A sweeping carpeted staircase takes guests 
to a light-filled mezzanine level which opens 
up to further living areas and two king-size 
bedrooms.
A formal living area centres on an expansive 
Italian marble fire place alongside an informal 
entertainment area, providing the ultimate 
retreat for guests.
“The beds in the suites are dressed with luxu-
rious bedding with Egyptian cotton sheets of 
the highest thread count, enveloping guests 
in pure luxury as they rest and revive,” says 
McIntyre.

Opulent bathrooms feature mirrored television 
screens above two-person bathtubs and luxu-
rious full-sized Elemis toiletries, also used 
exclusively by Spa at Pullman.
High-end designer electronics cater to every 
visual and audio need. Bang & Olufsen 
stereos, Jacob Jensen phones, seven state-of-
the-art LED 3D Samsung televisions with 
full internet and Skype capabilities, and touch 
lighting ensure guests have access to the most 
modern technology.
Full ‘over-and-above’ services are provided 
by Pullman Auckland for penthouse guests 
including chauffeur pick up in the Pullman 
car, exclusive use of an in-house chef, butler 
and spa therapist, private one-on-one tours 
of the Auckland Art Gallery after-hours and 
personal styling sessions with fashion label 
Zambesi.

Camping at its best
Waihi Beach Top 10 Holiday Resort has been 
awarded Business of the Year in the 2011 
Tauranga Westpac Business Awards.  
The resort is on DoC land and has seen many 
leaseholders come and go.  None have been 
as ambitious and committed as Ian and Vicki 
Smith, who bought the business in 1996.  
They have transformed what was once a mo-
tor camp with basic facilities into a first rate 
holiday resort, which employs 8 full-time 
staff and 4 part-time.  
Waihi Beach TOP 10 Holiday Park won the 
Tourism category at the Westpac sponsored 
awards function, and went on to win the 
overall award ‘Business of the Year’.  Other 
awards presented to the business were for 
Community Service/Social Responsibility 
and Customer Service.
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INDUSTRY
Travel Managers unveils Facebook, Twitter resources
Travel Managers New Zealand has launched 
its official Facebook page and Twitter account
and aims to be the ultimate resource for 
travellers and brokers. 
Along with up-to-date news, notices and 
travel information, the Travel Managers 
Facebook fan page and Twitter will include 
the latest specials and share local travel tips. 
Managing Director Mike Southcombe says 
“Travellers can visit the Facebook fan page 
and search for a broker online, view the 
latest specials, get a travel quote or sign up 
for fortnightly newsletter which will keep 
them up-do-date with the latest specials and 

offers. Additionally, followers can submit 
their CVs if they have a desire to join the 
Travel Managers team.”
By using these two social media networks, 
Travel Managers hopes to gain an additional 
and efficient marketing tool that will bring its 
brokers closer to its customers. 
“To keep the Travel Managers’ branding 
consistent, our marketing team have plans to 
customise a welcome page for each broker 
if they wish to set up their own Facebook 
page,” says Southcombe. “This will ensure 
that all personal travel brokers’ fan pages look 
professional and complement the brand.”

Three airlines choose 
Sabre for merchandising
Sabre Travel Network is to provide its seam-
less merchandising solutions to a further three 
airlines in 2012.
Alitalia, Finnair and South African Airways 
will leverage industry technology standards, 
including the Electronic Miscellaneous Docu-
ment (EMD), to enable travel agents to shop, 
book and ticket the airlines’ ancillary prod-
ucts through the Sabre GDS.
The announcement coincides with the sign-
ing of a new deal between Sabre and South 
African Airways, which will allow the full 
distribution of the carrier’s branded fares 
through the Sabre GDS.   
Earlier this year, Air New Zealand was the 
first airline to adopt Sabre’s EMD solution, 
allowing travel agents to upsell pre-paid bag-
gage to thousands of travellers. The airline 
expects to add more ancillaries to the Sabre 
GDS in the future. Air New Zealand also uses 
Sabre’s Branded Fares solution, making its 
fare families available to Sabre-connected 
agencies. 

New bus shuttle service for Coromandel Ferry
360 Discovery Ltd has begun operating a new 
bus shuttle service at Coromandel, connecting 
with its ferry service from and to Auckland 
via Waiheke and Rotoroa islands. 
The new bus service will connect with the 
ferry at Hannaford’s Wharf, 10km from 
Coromandel Town, and transport customers 
to the centre of the township at no additional 
cost as part of the ferry service. 
The bus shuttle service is being managed in 
partnership with Coromandel Adventures, 
a new tour operator in Coromandel Town 
offering a range of day trips and short break 
options for visitors including walks, tours and 
activities.
The ferry timetable has also been adjusted so 
that customers of InterCity Coachlines and 

Magic Bus can now connect to these services 
at Hannaford’s Wharf. 
Tony Galloway, Manager of 360 Discovery, 
says this integrated transport network is part 
of 360 Discovery’s wider objective to make it 
easier for visitors to travel around the Coro-
mandel Peninsula. 
“While patronage on the ferry service is not 
currently meeting expectation, we recognise 
that there is an untapped potential for attract-
ing overseas and domestic visitors to travel 
on 360 Discovery’s two-hour scenic cruise 
across the Hauraki Gulf. 
“Our aim is to raise awareness of the ferry 
service as well as the appeal of the Coroman-
del Peninsula as a destination, to help secure 
the future viability of the ferry service.” 

Hukafalls Jet turns 21 this month and to 
celebrate they’re giving anyone who turns 
21-years-old in November a thrilling Hukafalls 
Jet ride for only $21 (usually $105).
Hukafalls Jet, Sales and Marketing Manager, 
Ruth Crampton says, “It’s a significant mile-
stone for us as a business and we wanted to 
share the celebrations with other 21-year-olds.  
This very special offer gives 21-year-olds the 
opportunity to do something really exhilarat-
ing for their birthday at a very special price.”
Ride-goers can simply turn up onsite in Taupo, 
book online at www.hukafallsjet.com or 
phone 0800 HUKA JET. Photo ID must be 
provided onsite when the ride is taken.
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