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China Southern Airlines, Asia’s 
largest carrier, is today expanding 
its service between New Zealand 
and China – moving to a daily flight 
between Auckland and China’s third 
largest city, Guangzhou. 
This capacity and frequency boost 
will help to grow inbound tourism 
to New Zealand. China is now this 
country’s fastest growing tourism 
market and our 4th largest visitor 
market, with more than 123,000 
Chinese visiting each year.
China Southern Airlines says that to 
date it has already spent more than 
$10 million promoting New Zealand 
as a tourism destination to Chinese. 
The daily service also furthers access
to trade opportunities in China, 
which is now NZ’s second largest 
trading partner, ahead of the US.

Auckland Airport, which played a 
key role in attracting China Southern
to New Zealand, is focused on 
increasing air services and direct 
routes, particularly to and from the 
booming Asian markets. The airport 
company says it sees one of its most 
important roles is as a key driver 
of economic and trade activity for 
Auckland and the country.
In related news, Stuff’s Businessday 
reports that New Zealand Airports 
Association chief executive Kevin 
Ward told an industry conference 
in Wellington that if the country “is 
serious about economic growth we 
need better air connections”. 
He said that liberating New Zealand’s
air services policy by, for example, 
freeing up reciprocal rights or easing 
stringent ownership controls

for airlines, would attract an 
additional million tourists a year. 
The Transport Ministry has announced
 a review of air services policy 
settings. Ward is quoted as saying 
current policy had served New 
Zealand well, resulting in 
“relatively open-skies agreements” 
with most major trading partners. 
But the reciprocal rights restrictions, 
which determine the maximum 
number of flights between two 
countries, were out of tune in a 
world where Asia would provide the 
strongest growth potential for New 
Zealand. 
For many Asian countries, including
China, a small market like New 
Zealand was unlikely to rank highly 
in the priority queue for bilateral 
agreement renegotiations, Ward said. 
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NEW ZEALAND
RWC2011 has revealed tourism’s value
Rugby World Cup 2011 
has graphically shown 
Kiwis the value of tour-
ism to New Zealand’s 
economy, according to 
the Tourism Industry 
Association New 
Zealand (TIA).
“For six weeks, commu-
nities around the country 
welcomed tens of thou-
sands of international 
visitors. Often dressed in 
their team’s colours, they were highly visible, 
and were intent on having a great time. But 
what many people may not realise is that New 
Zealand routinely hosts this many people and 
more during the peak summer months,” TIA 
chief executive Tim Cossar says.
“While not every region or operator profited 
immediately from the tournament, the sheer 
volume and impact of fans in centres like 
Wellington and Auckland would have left 
candidates in the 26 November election in 
no doubt of the benefits international visitors 
deliver to our country.”
Keeping tourism at the centre of political and 
public attention so that it can build on the 
gains of the past three years and deliver in-
creased wealth to New Zealand is one of five 
priorities TIA, industry partners and operators 
are promoting to the incoming government in 
the Tourism Future Statement 2011-14: The 
Visitor Economy – Creating Wealth.
“Ours is a resilient and forward looking in-
dustry. But to fulfil our potential and increase 
New Zealand’s market share of the world’s 

travellers we want to con-
tinue working in partner-
ship with the government,” 
Mr Cossar says.
TIA will encourage the 
Prime Minister of the 
incoming government to 
again take up the tourism 
portfolio, in recognition 
that the visitor industry 
will play a major part in 
creating wealth and deliv-
ering economic gains for 

New Zealand.
“Having the Prime Minister as Tourism 
Minister has kept the sector at the forefront of 
government attention and we are keen for that 
to continue under the new government,” Mr 
Cossar says.
The association is also calling for the new 
government to increase or at least maintain 
baseline funding for Tourism New Zealand, to 
support the country’s international marketing 
efforts.
Mr Cossar says wider government recognition 
of the value of tourism is vital. So TIA will 
work to ensure the interests of visitor-related 
businesses are strongly represented inside the 
Ministry of Economic Development and other 
government agencies. A key part of this work 
will be seeking support to actively promote, 
strengthen and grow the participation of 
Maori tourism across New Zealand.
TIA also wants to work with the new govern-
ment to see tourism is embedded in the school 
curriculum and seen as a long-term career 
option.

ATEED boss resigns
Michael Redman, chief executive of ATEED, 
Auckland Council’s tourism and events arm, 
resigned last week, with the announcement 
coming from the council-controlled organisa-
tion’s board after a day-long meeting.  
The resignation came in the wake of an audit 
report into the handling of the controversial 
V8 Supercar street races in Hamilton.  As 
mayor and later chief executive of Hamilton
City Council Michael Redman oversaw bring-
ing the event to the city. It had been originally 
sold to ratepayers as being a $7 million out-
lay, but by the time the final race concludes 
next April the V8s will have cost the city 
almost $39 million. 
Auckland Now Online reports that the audit 
report sheeted home blame for cost blowouts 
at council staff, with Redman copping the 
harshest criticism. 
Redman told the Waikato Times on Thursday 
he had been made a scapegoat for the failed 
V8 street race, while former mayor Bob 
Simcock said the report was “shameful” and 
councillors blaming staff were “gutless”. 

Summer concerts announced
Icons of 70s disco, the Village People are 
headlining four shows around New Zealand 
this summer, starting with an appearance at 
Ascension Wine Estate at Matakana, north 
of Auckland on 09MAR. They then join 
10CC, Leo Sayer, Hello Sailor and Gerry & 
the Pacemakers at the inaugural Retrofest at 
Hamilton’s Mystery Creek the same week-
end. The Village People will also perform at 
the Trafalgar Centre, Nelson, on 11MAR and 
CBS Arena in Christchurch on 13MAR.

Tokyo flights return to CHC
The return of direct flights from Japan to 
Christchurch from today is being welcomed 
by Christchurch International Airport Ltd 
(CIAL). 
Air New Zealand will operate B777-200 
three-class services into CHC from Tokyo 
three times a week. The airline had cut the 
flights following the Christchurch earthquakes.
CIAL General Manager of Aeronautical 
Business Development Matthew Findlay says 
the flights illustrate the strong demand from 
Japanese travellers to visit the South Island.
He says Christchurch Airport is committed to 
the Japanese market and has been involved in 
a number of joint venture marketing initiatives 
to ensure the return of the direct services. 
Christchurch & Canterbury Tourism chief 
executive Tim Hunter says Air New Zealand’s 
decision to reinstate regular direct flights is 
a sign that confidence is returning in Canter-
bury as a destination and that the South Island 
remains a premier drawcard for Japanese 
visitors.
“It is a really positive development and will 
provide a big morale boost to our tourism 
operators. Japan has traditionally been a very 
important market for us so it is vital to have 
the direct air link,” Mr Hunter says.
“If anything the bonds between Christchurch 
and Japan have strengthened over the past 
few months because we’ve both gone through 
devastating natural disasters and we under-
stand the challenges each other is facing.” 
Footnote: Singapore Airlines lifts its CHC 
flights to a daily frequency  to Christchurch 
from this month and Air Asia X has brought 
an extra 7,500 Malaysian and South-East 
Asian visitors to Christchurch in four months 
to August, a 506% increase over the previous 
year.
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Real Journeys CEO calls it a day
Real Journeys Chief Executive, Dave 
Hawkey, yesterday signalled his intention 
to resign from the company after 10 years. 
Hawkey said that despite a number of sig-
nificant achievements during his tenure, it 
was time now to focus on his family who are 
based in Christchurch.
“If this year has taught me one thing, it would 
be the importance of family. I’ve watched as 
my family has lived through the Canterbury 
earthquakes and struggled to regain a sense of 
hope and security. 
“As much as I love working for Real Journeys
 and living in what I consider to be one of the 
most beautiful places on earth, it’s time for 
me to go where I’m needed and that’s helping 
my family repair our home and recover from 
what can only be described as a devastating 

and very stressful year.”
The one thing Hawkey won’t miss is the 
commute to and from Christchurch every 
week. “It’s great for collecting airpoints!” he 
says. “But the reality is, it has become harder 
and harder for me to be so far away from my 
family when it’s quite clear I need to be with 
them.
“I’ve been with Real Journeys for 10 years 
now; I’ve enjoyed the challenges and I’m 
proud of the contribution I’ve made to the 
growth of the company and to regional tourism 
as a whole. The industry is facing challenging 
times and I really think the time is right for 
new leadership to move the company forward 
into the future.”
Mr Hawkey will leave Real Journeys in 
FEB12.

Positively Wellington Venues team announced

TNZ chooses new agency
Tourism New Zealand has appointed Whybin/
TBWA and reappointed Mindshare to service 
its Australian creative, media, digital require-
ments and global brand strategy.
Justin Watson, Tourism New Zealand’s GM 
Marketing Communications, said the choice 
was driven by a need to ensure the strongest 
resourcing partners to deliver Tourism New 
Zealand’s new strategic goals.
Mr. Watson said Whybin/TBWA were chosen
because they were a true trans-Tasman agency 
and because of their expertise in brand stew-
ardship, strong digital capability, world class 
creative and the strength of their coordination 
and integration.
“Having the right Australasian agency 
structure and resources in place will enable 
us to effectively and efficiently manage our 
number one priority market of Australia,” he 
adds.

Waka goes for gold
Te Waka Maori, the huge canoe-shaped 
pavilion that featured at Auckland’s 
Viaduct Harbour during the final days 
of RWC2011, may be seen next year 
in London during the 2012 Olympic 
Games.
Discussions are underway between 
the New Zealand Olympic Committee 
and Ngati Whatua o Orakei to take the 
76-metre long Waka Maori to the UK.
NZOC commercial and marketing 
director Terry Daly says “A major Kiwi 
House in London is taking shape and 
the waka could add another dimension 
to the series of showcase events already 
planned.”
The New Zealand Olympic Committee 
will announce its plans for Kiwi House 
in London early next year. 

The team charged with marketing Wellington 
as a destination for conferences, local and 
international shows and events has been 
announced.
The Positively Wellington Venues team, 
headed up by CEO Glenys Coughlan, will 
drive the combined growth of Wellington’s 
six key venues - formerly run as the 
Wellington Convention Centre and the St 
James Theatre Trust.
Glenys Coughlan - also a board member of 
Tourism New Zealand and a director of Posi-
tively Wellington Tourism - says the senior 
management team includes Helen Glengarry 
- Programming and Performance Director; 
Jo Darby – Director, Conventions and 
Events; Craig Woolliams - Director, 
Facilities and Operations Management; 
Kelvin Wong - Chief Financial Officer; 
Tracey Newland -Director, Sales and Mar-
keting Services; and Aileen Donnan - People 

and Performance Manager. 
Helen Glengarry has had ten years in venue 
management at Christchurch’s Vbase, where 
she specialised in growing their exhibitions 
and live performance market.  
Jo Darby brings almost 15 years experience 
in delivering events, including the Air New 
Zealand Wine Awards Dinner, Registered 
Master Builders House of the Year Awards 
and the Qantas Film and Television Awards.  
Jo was also part of the events team at the TIA.
Craig Woolliams has had more than 30 years 
in hospitality, tourism and facilities manage-
ment roles, most recently with Transfield 
Services, the company previously charged 
with managing the non core business of the 
New Zealand Army’s Waiouru training 
facility. 
Tracey Newland has more than 15 years 
experience in marketing, sales and communi-
cations, including 10 years at Kiwibank.

Methven Summer School
Back in 1987 Methven hosted its first Sum-
mer School with the objective of attracting 
visitors during the summer months.
The 25th annual Summer School 09-13JAN12 
boasts 36 unique courses in categories such as 
the Arts, Body & Mind, Crafts, Floral Art & 
Gardening, Food & Drink, Sport, Performing 
Arts and Writing & Photography.
Courses are offered on a first come, first 
served basis with an earlybird offer until 
25NOV11. Most class sizes are limited. The 
week culminates in a 25th Anniversary 
Variety Gala to be hosted by Lynda Topp.
www.methvensummerschool.co.nz 

Southern Lakes in 
Lonely Planet’s Top 10
Lonely Planet, has launched its newest 
book, Lonely Planet’s Best in Travel 2012, 
by naming the world’s Top 10 Regions to 
visit in 2012, and has chosen the Southern 
Lakes region - Queenstown, Lake Wanaka 
and Fiordland - for the list.
Best in Travel’s recommendations are 
drawn from hundreds of ideas submitted by 
the publisher’s staff, authors and 
community of travellers, bloggers and 
tweeters. Their suggestions are then refined 
in-house, based on topicality, excitement, 
value and ‘that special X-factor’.
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AUSTRALIA

World’s most scenic polling booth 
There are just three weeks left until voting closes for the New7Wonders of Nature 
global campaign in which Australian scenic drawcards Uluru and the Great Barrier Reef 
are among the 28 finalists.
To help encourage votes for them, Tourism Australia this week set up the world’s most 
scenic and remote polling booth on tiny Upolu Cay on the Reef 30km northeast of 
Cairns.
Enthusiastic travellers can experience the marvels of the reef, snorkel their way to the 
pop-up booth, and place their vote right there and then. 

For those unable to make it to the booth, there’s an online option – Facebook – either at 
www.n7w.com or by using the app www.facebook.com/New7WondersofNature.
Tourism Australia GM New Zealand Jenny Aitken says “The Great Barrier Reef and 
Uluru are two iconic, Australian destinations for Kiwi travellers so we urge them to cast 
their vote and show the rest of the world, these wonders of nature, downunder.” 
TheNew7Wonders of Nature campaign is now in its third and final stage with voting to 
close at 11.11am GMT on 11NOV11.

Sunsail Halloween special
Sunsail has just released an All Hallows 
Eve special, offering a 35% discount on all 
Whitsundays yacht charters from 01NOV11 
through to 31MAR12, including Christmas & 

New Year. Sunsail has a fleet of over 30 mono 
hull yachts and catamarans and is the only 
yacht charter company based on Hamilton 
Island.

Visit ‘I Love South Australia’ and be in to win
The South Australian Tourism Commission 
is giving agents the chance to win a case of 
South Australian wine on its ‘I Love South 
Australia’ Facebook page.
The ‘I Love South Australia’ page features 
upcoming events, new attractions, competi-
tions and posts from Kiwis and agents that 
have visited South Australia.
To be in to win, simply visit the Facebook 
page and say how long it takes to drive from 
Adelaide to the Unforgettable Houseboats 

base on the Murray River.
After a recent famil to the state, House of 
Travel Kapiti Coast agent Belinda Sixtus 
wrote on the page: “Just got back from a 
famil in South Australia! What an awesome 
destination, so much to see and do and stun-
ning food and wine to enjoy as well. I would 
recommend everyone get over there to have 
look - beautiful beaches, great shopping, 
close enough to get to the Outback and vine-
yards on your door step!” 

Ardent upbeat on its Gold Coast attractions
A discounting war between Gold Coast’s 
theme park companies has been partly 
blamed for a drop in revenue from Dream-
world, Whitewater World and SkyPoint of 
11% in the first quarter of the financial year.
Greg Shaw, chief executive of Ardent 
Leisure, which operates the three attractions, 
is quoted by the Gold Coast Bulletin as say-
ing the trading environment had been tough 
because of cut-price tickets offered by com-
petitor Village Roadshow, which operates 
SeaWorld, Movie World, Wet’n’Wild Water 
World, Paradise Country and Australian 

Outback Spectacular.
Mr Shaw said prices had now increased, with 
customers spending 10% more on average at 
Ardent Leisure parks in recent times.
Ardent Leisure also links the strong Austral-
ian dollar and drop off in Gold Coast visitors 
during the period to the fall in revenue.
Mr Shaw was upbeat about the rest of the 
year and said the opening of SkyPoint Climb 
at Q1 by Christmas would be a huge boost to 
the Gold Coast business.
The Shockwave and Buzzsaw rides were 
recently opened at Dreamworld as well.

Bonus gift bag with bookings
Showbiz Events and Travel is offering a 
special collector’s edition CD of the movie 
An Officer and a Gentleman for bookings 
of the stage musical adaptation made by 
11NOV11. The musical An Officer and a 
Gentleman has its world premiere at 
Sydney’s Lyric Theatre next May.
Showbiz has tickets priced from A$97.90, 
with options to add hospitality or encore 
experiences, with 8pm performances Tue-Sat 

and matinees on Wed (1pm), Sat (2pm) and 
Sun (3pm). 

Your boutique travel wholesaler for land arrangements
www.aimholidays.co.nz

http://www.aimholidays.co.nz


Record Tropical Nth Queensland 
rep turnout for PAICE
Business Events Cairns & Great Barrier 
Reef says a record nine operators will attend 
PAICE 2011. Those joining Rosie Douglas, 
Director of Business Events, will be Port 
Douglas Daintree Tourism; Flames of the 
Forest; Wildlife Tropical North Queensland; 
Mirvac Hotels and Resorts; Rydges Sabaya 
Resort; Accor Hotels & Resorts; Shangri La, 
The Marina , Cairns; Cairns Hilton; and Sun-
lover Reef Cruises. 
Located at booths 23 – 27, the turnout is a 
testament to the confidence and commitment 
that the Cairns and Great Barrier Reef region 
has in the New Zealand market.  
The four Queensland Convention Bureaus 
participating in PAICE (Cairns, Whitsundays, 
Sunshine Coast and Gold Coast), will host 
drinks from 3.00pm-4.00pm. During this 
time the winners of their prize offers will be 
announced. Winners must be present to claim 
these prizes.

Australian Open 2012 
Showbiz Events and Travel has a wide selec-
tion of packages available for the Australian 
Open Tennis in Melbourne this summer, in-
cluding three night’s accommodation and two 
‘centre court’ Rod Laver Arena tickets, prices 
start from $999. 
A brochure is available online here.

SOUTH PACIFIC
Boost for Norfolk Island’s 
heritage offering 
The shipwreck site on the reef at 
Norfolk Island where HMS Sirius, 
the flagship of Australia’s First Fleet, 
foundered in March 1790 has been 
granted National and Commonwealth 
Heritage status.
Today the rich trove of artefacts from 
the historic ship are mostly all housed 
in the Norfolk Island Museum and 
comprise the most significant display 
of First Fleet cultural heritage held any-
where in Australia and its territories.
The heritage listing for the shipwreck 
site follows the recent addition of 
Norfolk Island’s Kingston and Arthur’s 
Vale Historic Area to the World Her-
itage List, as part of the Australian 
Convict Sites inscription.  
Norfolk Island’s Chief Minister, David 
Buffett says “The listing properly 
recognises the significance of the site 
as this is perhaps Australia’s most 
important shipwreck.  The Sirius’ 
role as the lead ship for the First Fleet 
places her at the very start, and heart of 
the Australian Nation,” Mr Buffett said.
“And, of course, she was the only 
link the fledgling communities of Port 
Jackson and Norfolk Island had to the 
outside and was critically important to 
the survival of both colonies,” he said.
The full story of the life, wrecking and 
recovery of the Sirius artefacts can be 
found at the Norfolk Island Museum 
website 
www.hmssirius.com.au 

Schoolies head for Mamanucas
November is when Australia’s “schoolies” season 
begins and the Fiji Times Online reports that resorts 
in the Mamanucas are about to be invaded by 
Aussie students intent on fun.
The publication says Fiji is expecting to host close 
to 1500 high school students at Sonaisali, Beach-
comber, Plantation and Mana Island resorts this 
year.
Plantation Island Resort on Malolo Lailai reported 
it was expecting 500 Australian teenaged school 
students for two weeks of non-stop partying.
Resort general manager Daven Sharma said 
reservations for Schoolies 2013 were already 
booked out.
The news comes as Australian media are report-
ing that Gold Coast resort properties, which used 
to thrive on “schoolies” business in November and 
December, are now lamenting the mass exodus of 
partying teenagers to hotels in Fiji, Bali and 
Thailand.

A French Affair 
- NOU airfares on sale
Aircalin has airfares for New Caledonia on sale 
until 06NOV11, priced from $601 return ex AKL; 
from $752 return ex WLG; and from $777 return ex 
CHC, inclusive of all taxes and levies.
Travel period: 01NOV11-03DEC11 (completed) 
and 18FEB12-25MAR12 (completed).
Fares are for economy class travel only. Domestic 
travel within New Zealand is with JQ only. Seats 
are limited and will not be available on all services. 
Fare conditions are in the CRS. 
Agents can also contact their fares department, their 
wholesaler for packages or Aircalin for assistance 
on 09-977 2238.

Lagoon Lodges rebrands
Lagoon Lodges, Rarotonga has announced 
that all future business activity will be con-
ducted using the new name Lagoon Breeze 
Villas. The company has also unveiled a 
new logo, and a fresh new website will be 
launched in the coming weeks.
Owners and Cook Island residents, Mike & 
Tere Carr and Garth & Debbie Riechelmann, 
feel the new name more accurately reflects 
the property’s style of accommodation and its 
lagoon-side location.
The new name is also a reflection of the 
changes and developments to come. It will 
be managed onsite by the Riechelmanns, 
who have plans to enhance the property and 
restore it to its former glory. Set on 3.5 acres 
of land at Aroa beach, the property consists of 
18 self catering air conditioned studios, one- 
and two-bedroom villas in tropical gardens 
and across the road from its own beach. 
Lagoon Breeze Villas boasts a large 
swimming pool, kids pool and breakfast café. 

Samoa to mark 50 years of 
independence
Samoa will spend $1 million celebrating 50 
years of independence next year. The main 
activities will take place over five days in 
June, but Radio New Zealand Online reports 
that a ceremony to mark the beginning of 
the golden jubilee anniversary is planned for 
01JAN.
The celebrations will include the commemo-
ration of the Treaty of Friendship between 
Samoa and New Zealand in August.  The gov-
ernment is inviting groups or organisations of 
Samoans abroad to take part.
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CLUB RARO RESORT   

ALL INCLUSIVE RATES + STAY 5 / 
PAY 4. *OR* REDUCED RATES B&B. 
(5 nights min stay) Sales & travel to 31 Mar 12                              

www.clubraro.co.ck 

 
 
 
 

MOANA SANDS HOTEL & VILLAS  

S5/P4  + S7/P5 + $50 - $100 F&B 
VOUCHER. (dependent on room grade). 
Sales to 31 Jan 12. All travel NOW to 30 Jun 12! 

www.moanasands.co.ck  

 
 
 
 

IRIRIKI ISLAND RESORT & SPA 

REDUCED RATES OR STAY 7 / PAY 4 
Sales & travel to *31 Mar 12  
 
 

*Black out dates apply 

 

www.iririki.com 

 
   

SPM HOTELS RESORTS & SPA 

40% OFF when staying 3nts Moorea 
OR 4nts Bora Bora incl American 
breakfast. Sales & travel to 30 Apr 12.  

www.spmhotels.com             

 

AGGIE GREY’S LAGOON BEACH RESORT 
 
 
 
 
 
 
 

REDUCED RATES + S5/P4 or S7/P5    
sales to 30 Nov 11, travel  to 31 Mar 12 

NOW OPEN ! 
 

www.aggiegreys.com 

 
 
 
 

AGGIE GREYS HOTEL  & BUNGALOWS 

STAY 4/ PAY 3    
Includes breakfast & transfers 
Sales to 30 Nov 11 & travel to 31 Mar 12 

 

www.aggiegreys.com 

 

 

 Laura           Jacquie             Alana 

www.vipteam.co.nz 

 
 
 
 

GRAND HOTEL AND CASINO  
 

REDUCED RATES OR STAY 7 / PAY 4 
Sales & travel to *31 Mar 12  

 
 

*Black out dates apply 

www.grandvanuatu.com 

 
 

For more details on  
specials go to  

www.vipteam.co.nz 

 
 

For more details on  
specials go to  

www.vipteam.co.nz 

 

 
 

TURAMA PACIFIC TRAVEL GROUP   

FLY TO AITUTAKI FOR NZ$99pp 
RETURN! 3 night packages from $325pp 
Sales to 07 Nov, travel 23 Jan—31 May 12 

www.turamapacific.com 



ASIA

Air Tahiti Nui earlybirds
Air Tahiti Nui has released special early bird 
return fares from Auckland to Papeete and 
Los Angeles.
Until 14NOV11, return fares are priced from 
NZ$899 to Papeete and from NZ$1535 to Los 
Angeles (including taxes).  
Flights to LA are via Papeete, giving travel-
lers the option to either fly straight onto the 
US or to make a stopover in Tahiti for some 
sun and sand.
Fares are valid for travel 02FEB-30JUN12.
Availability is limited at these prices and fares 
are subject to change without notice.  

Fiji numbers up for JUL
Fiji enjoyed 72,067 visitor arrivals 
for the month of JUL11, up 7% on 
JUL10, according to figures an-
nounced on Friday by the country’s 
Attorney-General and Tourism 
Minister, Aiyaz Sayed-Khaiyum. 
Cumulative results JAN-JUL were 
up 8.6%.
Arrivals from New Zealand, Aus-
tralia and Japan in July were up, but 
numbers from Japan, Korea, the US 
and UK had declined.

BOOK EARLY
& SAVE WITH TN Tahiti from $899 US cities from $1530

Bangkok flood report – latest

Exotic’s 24/7 India Concierge Service
With Exotic Holidays’ India exclusive – its 
24/7 Concierge Service – every India book-
ing made with them sees the client receive 
a mobile phone with pre-paid SIM card on 
arrival in India.  
Travellers then have a team of Concierges 
on call to assist them 24/7 – from recom-
mending a restaurant, to booking a table 
in a restaurant in any city, to last-minute 
changes in the programme, recommending 

where to shop, find a doctor or attend to an 
emergency. The service is just one call away, 
providing peace of mind, and travellers don’t 
have to pay anything extra.  It’s free- although 
international calls are not! Clients simply 
return the phone and SIM card before depart-
ing India.  
“We know India best,” says Exotic Holidays’ 
Rahul Sharma. Call 0508 EXOTIC or email 
info@exoticholidays.co.nz

The Chao Phraya River reached a record high 
of 2.53 metres on Sunday and some parts of 
the floodwall leaked.
The Nation reports that the permanent em-
bankment stretching along most of the Chao 
Phraya in the capital stands just 2.5 metres 
high. Besides the spillover from the swollen 
river, the capital has also been swamped by 
runoff from upstream provinces in several 
districts.
Weera Wongsaengnak, chief of Water Man-
agement in the Disaster Zone, is quoted as 
saying yesterday that the inner city would 
remain under a serious threat of flooding for 
three more days.
“The high tides peaked today and will contin-
ue to drop. If we can control the situation till 
Tuesday, Bangkok will be saved. After that, 
we just need to prevent the embankment and 
dykes from crumbling down,” he said.
“There is no longer any big bulge of water. 
There is only the water that has already ar-
rived. When there is sea intrusion, the water 
rises but only for three hours,’’ he said.
The water on Asia Road and in Canals 1 and 
9 was no longer rising.

The floodwaters in Don Muang, where 
Bangkok’s domestic airport is located, would 
be drained out on Friday or the follow-
ing Tuesday when the tide would be at its 
lowest. The tide will peak again 12-13NOV 
but then there will be no monstrous mass of 
water meandering down from the north, he 
added.
Still, it remains to be seen how long the 
floodwall can stave off the massive runoff. 
Cracks have been reported almost daily. 
While flooding has widely affected Ayut-
thaya and is currently impacting Bangkok, 
major tourist destinations elsewhere in 
Thailand have been left unscathed. They 
include Chiang Mai, Chiang Rai, Lampang, 
Sukhothai, Kanchanaburi, Ratchaburi, Pat-
taya, Ko Chang, Rayong, Phuket, Krabi, 
Trang, and Ko Samui, and all provinces in 
southern Thailand. All remain accessible and 
are experiencing normal weather conditions 
for this time of year. The tourist destinations 
in the north, such as Chiang Mai, Chiang Rai 
and Sukhothai, are best accessed by air as 
some roads and railways in the central prov-
inces are still closed due to the floods.

Universal Studios
Singapore is 
to launch the 
world’s first 
theme park ride 
based on the 
Transformers 
movie franchise. 
Transformers - 
The Ride opens 
02DEC at Resorts 
World Sentosa.

Flooding prompts flower show reschedule 
The widespread flooding in Thailand has seen the opening date of the world-renowned 
horticultural expo, the Royal Flora Ratchaphruek Fair 2011 in Chiang Mai, moved back 
from 09NOV to 16DEC11.  
Other major events in Thailand over coming weeks have been unaffected by the floods. 
They include:
• Loi Krathong Festival and Candle Festival in Sukhothai, 08-10NOV.
• Phimai Festival, 09-13NOV, at Phimai Historical Park in Nakhon Ratchasima province.
• The 5th Thailand International Balloon Festival in Chiang Mai 25-27NOV.
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Singapore Airlines is to commence a fourth 
daily service between Singapore and Beijing
from 16DEC11.  SIA also flies daily to 
Guangzhou, 35 times weekly to Shanghai and 
49 times weekly to Hong Kong.  As previ-
ously announced, Guangzhou services will 
increase to twice-daily from late this month.

Ana Mandara Ninh Binh rebranded 
Ana Mandara Ninh Binh Resort & Spa in 
Vietnam officially rebranded as Emeralda 
Ninh Binh Resort & Spa on 16SEP, advises 
Exotic Holidays. The resort houses 172 
villa-style accommodations set in delightful 
gardens. Phone the Vietnam specialists on 
0508 EXOTIC.

Ha Long Bay has progressed to the 
final round of voting in hopes of 
being recognized as one of the New 7 
Wonders of the World, reports Exotic 
Holidays.

World biggest casino for Miami - perhaps
Malaysian gaming and resort giant Genting is 
reported to be about to spend US$3.8 billion 
to build Resorts World Miami, the world’s 
biggest casino.  Its gaming floors, at 800,000 
sq ft, would be bigger than those of the six 
biggest casinos in Las Vegas combined.
Genting has spent half-a-billion dollars 
securing a parcel of land on the Biscayne 
Bay waterfront, and the plan is to erect four 
hotels with a total of 5,200 guestrooms, 1,000 
residential apartments and a vast swimming 
lagoon. In addition to two casinos, the devel-
opment would also offer a convention centre, 
retail mall and more than 50 restaurants and 

bars. 
Genting is talking 100,000 new jobs in an 
area with 10% unemployment, an estimated 
5.4 million tourist boost and US$600 million 
in tax for Florida, which has a $1.5 billion 
budget deficit. 
Problem is, gambling in Florida is banned, 
apart from on Native American tribal lands, 
and local Seminoles are reported to be keen to 
retain the monopoly for their seven casinos in 
the state.
Legislation introduced last week would allow 
three casino resorts, as long as developers 
spent at least $2 billion to build them.

Save 15% on G Adventures 
North America tours
There is 15% to be saved on the new 
North American tours from G Adven-
tures. By way of example, the 8-day / 
7-night San Diego, Grand Canyon & 
Vegas overland tour is now priced from 
$977pp (was $1,149). Price includes 
accommodation, entrance fees to all 
National and State Parks with hiking and 
walking excursions, guided city tours of 
Los Angeles, San Diego and Las Vegas, 
entrance fee to Montezuma Castle, some 
meals, transport and a tour guide. 
Click here and call Adventure World on 
0508 496 753.

Firesides & Snowflakes 
Winter Escape
Adventure World’s 6-day / 5-night Firesides 
& Snowflakes Winter Escape in Canada is 
now priced from $1041pp twin share. This 
tour combines spectacular sightseeing with 
plenty of time to explore Lake Louise, Jasper 
and Banff. Price includes accommodation, 
transport, national park fees and sightseeing. 
Valid for travel on selected dates and for sale 
to 30NOV11.

TravelMemo   20111101    01NOV11    Page 8

http://www.exoticholidays.co.nz
www.adventureworld.co.nz/travel-deals/g-adventures-north-america-tours
www.adventureworld.co.nz/travel-deals/canada-firesides-snowflakes-winter-tour
www.adventureworld.co.nz/travel-deals/canada-firesides-snowflakes-winter-tour


AFRICA/MID EAST

Famed LA hotel re-opens
The Hotel Bel-Air, the famous retreat of Hollywood stars, 
has re-opened after an extensive two-year makeover. The 
boutique property, which is set in 12 acres of gardens and 
has discreetly hosted the rich and famous for 65 years, is part 
of the Sultan of Brunei’s Dorchester Collection of European 
and US hotels.
The Huffington Post says the facelift involved all 103 guest-
rooms and suites, and the hotel now also includes a new 
12,000sq ft building housing loft guestrooms, a fitness studio 
and a La Prairie Spa.
The Bel-Air’s new Presidential Suite is a lavish 6,775sq ft 
of luxury, including a private dining room for ten, a chef’s 
kitchen (overseen by Wolfgang Puck), a study, a Great Room 
with grand piano, and a private pool.  

Kenya security measures for visitors
The government of Kenya has given assurances that serious
efforts will be made to enhance security along the border to 
counteract the threat from Somali terrorists and to protect 
visitors and Kenyans from further attacks.
Kenya’s wildlife parks and reserves are all located far away 
from the border with Somalia and have never been consid-
ered to be under any threat, while the beach resorts south 
of Lamu are also considered to be safe in view of their 
distance from the border.
The recent Nairobi grenade incident took place at a local 
downtown bar in a location not frequented by interna-
tional tourists. The Government of Kenya says locations 
patronised by international visitors will continue to have 

enhanced levels of security.
The government says it has stepped up the war on terrorism 
by engaging the rogue elements in Somalia directly. The 
action has the full support of the Transition Federal Govern-
ment of Somalia and is not a war against Somalia but against 
international terrorism. 
The Kenya Army has deployed troops along the border and 
has crossed into Somalia to ensure that the area all along 
the border is cleared of any bandits or suspected Al Shabab 
terrorists. Kenya is also giving air and ground support to the 
Somali government, which is carrying out its own offensive 
against Al Shabab. 

Another Gulf hub – this time Kuwait
Kuwait is planning to challenge Dubai and Abu Dhabi 
airports with a giant hub of its own.

Architects Foster + Partners have developed designs for twin 
trefoil-shaped terminals, with construction of the first to be-
gin in 2012. On completion in 2016 it will be able to handle 
13 million passengers a year.

By the time that the second, similarly 
designed terminal is complete, that figure 
will be boosted to 26 million passengers 
per year.
Each of the three sides to the terminals will 
stretch 1.2km across the airport and will 
have A380-capable gates, with twin-level 
glass-walled jetbridges projecting under 
the roof’s overhang.

Mainstream, unique and  
experiential product. *C
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email: res@escape-holidays.co.nz*

Escape Holidays – your travel specialists for UK, Europe, Arabia & 
Egypt, Central & South America, Mexico and the Caribbean.
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Diamond Jubilee flotilla biggest since Charles II
The Mail on Sunday has pubished the ‘Order 
of Battle’ for the Thames Diamond Jubilee 
Pageant being held on Sunday, 03JUN12, the 
pinnacle of four days of national celebration 
marking the Queen’s accession.
It is to be the greatest gathering on the river 
since the time of Charles II three-and-a-half 
centuries ago, stretching seven miles and 
taking 90 minutes to pass a fixed point. 
Described as a magnificent flotilla of boats 
rowing, steaming and motoring down the 
Thames with the Queen aboard a new Royal 
Barge at its head, the armada will include 
Churchill’s funeral boat, a number of Dunkirk 
Little Ships and even a Maori waka. 
There will also be around 40 narrow boats 
and 20 of the Dutch barges favoured by 
river dwellers, more than 100 private motor 
boats, between 30 and 40 tugs and barges and 
around 250 rowing boats, including classic 
Thames cutters.
At the rear will be a fleet of party boats. It is 
thought that every Class V passenger cruiser 

currently licensed on the Thames will partici-
pate, playing music from the decades of the 
Queen’s reign and carrying people dressed in 
fashions from the eras.
A collection of large vessels too big to sail 
under the bridges – including square riggers, 
oyster smacks and naval vessels – will be 
moored on the riverbank as a spectacular 
Avenue Of Sail. Up to 20,000 crew and 
passengers will be on the water with up to a 
million watching from the banks and bridges.
The flotilla, expected to close the river be-
tween 11am and 6pm, will begin at Putney
with Her Majesty at its helm. The Royal 
Barge will be followed by VIP guests, 
possibly including younger members of the 
Royal Family. The PS Elizabethan, a replica 
of an 1890s Mississippi stern-wheeled 
paddle steamer, is being considered for the 
job. The Queen will sail to Tower Bridge 
where she will disembark to watch the 
pageant. It will end in Greenwich, a course of 
around 12 miles.

London enjoys visitor growth
The latest provisional figures from the 
International Passenger Survey reveal that 
London welcomed 4.03 million visitors in 
the APR-JUN11 quarter, representing an 
impressive year on year gain of 12.6%.
Visits from North America, London’s biggest 
in-bound market, were up by 8.6% and from 
Europe 10.4%. The upward trend continued 
from the rest of the world category, which 
showed an increase of 20.9%. In total these 

increases represented nearly 450,000 
additional visitors in the three month period 
compared to 2010.
As a result, figures for the twelve months 
to June reveal a 9% increase in visits to the 
capital. Following the overall rise in 2010 
(up 2.7%), and an increase of 4.6% in Q1 of 
2011, these figures indicate a steady rise in 
London’s visitor growth.

Chelsea Flower Show 2012 
Showbiz Events and Travel says tickets and 
packages for next year’s Chelsea Flower 
Show in London are due to be released in 
the next couple of weeks and agents should 
register now to receive details as soon as they 
come to hand. Email tracyh@showbizeta.com

Cinque Terre hard-hit by floods
The narrow streets and piazzas of the five 
villages known as the Cinque Terre, on the 
coast of Italy’s Liguria were hard-hit by 
torrential rain and mudslides last week. 
Around 20 inches of rain fell in a two-day 
period, swamping the popular little port towns 
of Vernazza (above) and Monterosso with 
hundreds of tonnes of debris and mud.
The Telegraph reports that the floods washed 
away roads and closed the railway line which 
connects the five villages, meaning they could 
only be reached by sea.
Cars were piled on top of each other by the 
force of the water, locals and tourists had to 
be evacuated by sea, and villages were left 
without gas, electricity and water.
The government in Rome has declared a state 
of emergency for the World Heritage-listed 
region and released 65 million euros for the 
clean-up operation.
Around 500 soldiers were drafted in to help 
with clearance efforts and to search for people 
still listed as missing.

TOUR PRODUCT
Special Turkey & Greece 
holiday escorted from NZ
Trafalgar has just released its third special 
holiday, adding to their 2012 Canada & 
Alaska and UK/Europe holidays escorted 
from NZ.

10% off Peregrine tours in NOV11
The offer is 10% off all Peregrine tours 
booked during the period 01-30NOV11 for 
travel between 01APR and 30SEP12.  

Combining Turkey 
& Greece, this first 
class holiday
incorporates 
Trafalgar’s 14-day 
Best of Turkey 
and 8-day Ancient 
Lands, including 
a 4 night Aegean 
cruise, and a two-
night  stopover in 
Singapore. The 27-day escorted package is 
priced from $8,990pp twin share, including 
return flights with Singapore Airlines.  Only 
one departure – 18APR12.  
Flyers have been sent to all travel agencies 
and can also be downloaded here or from 
www.trafalgartours.co.nz.  
All three special escorted holidays from NZ 
are commissionable at 10%.  
Contact Caro, Trafalgar Groups, or any of the 
Reservations Team for details and bookings – 
0800 872 325.

http://www.insightvacations.com/nz/tours/insight-gold
http://www.travelmemo.co.nz/voucher.php?voucher_id=1039
http://http://www.travelmemo.co.nz/voucher.php?voucher_id=1039


AVIATION
Qantas wins judgment 
Qantas CEO Alan Joyce says he anticipates 
the airline’s fleet will be operating at normal 
capacity by the end of today after the Austral-
ian workplace tribunal ordered an immedi-
ate end to all industrial action between the 
airline and three of its unions, including the 
Transport Workers Union, the longhaul pilots’ 
association and licensed engineers. Analysts 
say it will be days before the international 
backlog, which affected 68,000 passengers, 
begins to clear. 
Joyce had blindsided unions and politicians 
alike by grounding the entire 108-plane 
mainline and domestic Qantas fleet wherever 
it landed on Saturday evening, locking out 
those staff who are members of the unions 
as of Monday night, and refusing to recom-
mence operations until the unions ended or 
were ordered to end their industrial action. 
Alan Joyce said he was not prepared to accept 
a suspension of the action; it had to be com-
pletely cancelled.
This demand forced the Labor government 

to abide by its own Fair Work Act legisla-
tion and call for the tribunal to intervene, an 
action it had been avoiding, given that it put 
the Gillard Government into a difficult posi-
tion with the trade unions. (The national sec-
retary of the Transport Workers Union, Tony 
Sheldon, is one of six candidates standing 
for the presidency of the Australian Labor 
Party, a role that would effectively make him 
Julia Gillard’s boss)
Fair Work Australia granted the Federal 
Government’s application to halt the indus-
trial action after a marathon 15-hour hearing 
in Melbourne that ended at 2am yesterday.
The ruling means that all parties have 21 
days to negotiate a settlement to the dispute. 
That could be extended for a further 21 days 
if progress was being made.
Neither side can take industrial action during 
that time.
If they fail to reach a settlement, there will 
be compulsory arbitration.

The size of the task
The big job ahead for Qantas is getting its 
grounded fleet back in the air. As at Sunday, 
the Qantas fleet was parked up as follows:
Avalon - 2 x B747-400, 2 x B737-400.
Brisbane - 1 x A330-300, 1 x A330-200, 
8 x B767-300, 6 x B737-800, 4 x B737-400.
Buenos Aires - 1 x B747-400.
Canberra - 3 x B737-400.
Dallas-Fort Worth - 2 x B747-400.
Frankfurt - 1 x A380, 1 x B747-400.
Hong Kong - 2 x B747-400, 1 x A330-300.

Johannesburg - 1 x B747-400.
London Heathrow - 2 x A380, 2 x B747-
400.
Los Angeles - 1 x A380, 6 x B747-400, 2 x 
A330-200.
Melbourne - 1 x B747-400, 2 x A330-200, 
4 x B767-300, 11 x B737-800, 3 x B737-400.
Manila - 1 x A330-300.
Perth - 1 x A330-300, 1 x A330-200, 
3 x B767-300, 6 x B737-800.
Shanghai - 1 x A330-300.

Singapore - 3 x A380, 2 x B747-400, 
2 x A330-300, 1 x B767-300.
Sydney - 3 x A380, 3 x B747-400, 
2 x A330-300, 2 x A330-200, 6 x B767-300, 
12 x B737-800, 1 x B737-400.
Tokyo Narita - 1 x B747-400.

The QantasLink, Jetstar and NZ-based 
Jetconnect fleets were unaffected, and 
continued operating.

FLT statement on QF grounding
In a statement to Australian Securities Ex-
change yesterday, Flight Centre Ltd said it did 
not expect the Qantas industrial action and 
subsequent flight groundings to materially 
affect its 2011-12 results. 
FLT managing director Graham Turner said 
while the company and its people had been 
working round-the-clock to help custom-
ers, FLT was unlikely to incur significant 
additional expenses if flights were restored 
relatively quickly, as now appeared likely.

Labour ‘denigrates, debases’ Koru
Air New Zealand CEO Rob Fyfe has taken 
exception with the Labour Party’s anti-pri-
vatisation TV ad, which includes a cartoon 
depiction of the airline’s logo replacing the 
letter E in the word “Asset” and then mor-
phing into to a plane and flying away.  
Fyfe personally wrote to Labour Leader Phil 
Goff asking that the “beloved” Koru not be 
denigrated in this way.
In the letter he says: “The Koru carries con-
siderable equity that is the result of decades 
of work by tens of thousands of New Zea-
landers at home and in overseas markets 
and hundreds of millions of dollars of brand 
investment and advertising.  It is arguably 
the most recognised corporate brand in New 
Zealand and New Zealand’s most recognised 
corporate brand overseas.  As such we are at 
pains to protect its integrity and value and 
have very strict guidelines for its use that 
have been developed in consultation with 
Maori and brand management experts.  
“In the case of the advertisement that was 
highlighted in the 3News story, the Koru has 
been used facing in the wrong direction, a 

move clearly designed for production pur-
poses so the visual treatment of the ad works 
with the script.  The context of the Koru’s use 
as a symbol to provoke political controversy 
is in conflict with the core meaning of the 
Koru and denigrates and debases a symbol 
that we cherish, and one I believe all New 
Zealanders cherish.  Furthermore, having the 
letters ASS in caps precede the Koru is, in my 
view, disrespectful to the brand and all those 
who have worked to give it the strength and 
resonance it has globally today.”
He asks Goff to cease using the ad in its 
current form, or at a minimum amend the 
creative treatment.

FJ codeshares with AA
American Airlines and Air Pacific have just 
entered a codeshare agreement.
Pending US government approval, American 
will place its code on Air Pacific flights on the 
Los Angeles-Nadi, Honolulu-Nadi, and Nadi-
Suva routes while Air Pacific will place its 
code on nearly 20 new destinations serviced 
from AA’s LAX hub.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Over 120 European destinations ... now that’s Wunderbar!

SIA seeks Heathrow flexibility
Singapore Airlines wants to increase its 
flights into the UK but was concerned at the 
‘lack of flexibility’ at London-Heathrow. 
SIA’s UK & Ireland general manager Phee 
Teik Yeoh made the comments at the airline’s 
25th Annual Parliamentary Reception at the 
House of Commons. 
He is quoted by Travel Daily UK as saying 
that Heathrow’s ‘stacking’ system compro-
mised schedules and also caused unwanted 
additional fuel usage and noise.

Air Asia X performance  
 AirAsia X has recorded another strong 
growth in the third quarter of 2011, carrying 
620,000 passengers, an increase of 21% over 
the same quarter in 2010. RPKs were up 27% 
and ASKs 17% for the quarter.
AirAsia X says it has been able to buck the 
trend of softening load factors experienced by 
other long-haul legacy carriers amidst the cur-
rent economic climate. All routes that AirAsia 
X has operated over a year have yielded 
positive increases in load factor. 
For the 9 months year-to-date, AirAsia X has 
carried 1.9 million passengers, up 42.6% on 
the previous year’s corresponding period, and 
enjoyed a higher load factor of 80%, up 5 
percentage-points from the previous year. 

Etihad Airways wins 
‘Best Business Class’ 
Etihad Airways has won the award for “Best 
Business Class” at the 2011 Biz Travel Forum 
in Milan.
In its ninth year, the Biz Travel Forum is a 
travel trade exhibition, involving services and 
technology for business travel.  

LAN, TAM integration progress
LAN and TAM have started the technical and 
preliminary processes for their integration 
into LATAM Airlines Group. LAN and TAM 
have defined the new corporate structure 
which will be implemented once the merger 
is completed, as expected, within the first 
quarter 2012:
Mauricio Rolim Amaro, current Vice-
Chairman of TAM’s Board of Directors, will 
become Chairman of LATAM’s Board of 
Directors
María Claudia Amaro, will remain as Chair-
man of TAM’s Board of Directors and will 
also become a Director in LATAM’s Board
Enrique Cueto, current CEO of LAN, will 

become CEO of LATAM
Ignacio Cueto, current COO of LAN, will 
become CEO of LAN
Marco Antonio Bologna, will remain as 
CEO of TAM
Líbano  Barroso, current CEO of TAM 
Linhas Aéreas, will become CFO of LATAM
The remaining management positions of 
LATAM Airlines Group and the strategic 
definitions of the new structure will be 
disclosed in due course. Nevertheless, it 
is worth highlighting that after the merger 
is completed, both LAN and TAM will 
continue operating with their respective 
corporate structures.

Hug a pilot scheme
British Airways is trying to improve morale 
among its flight staff by sending its cabin 
crew on courses to help them interact better 
with pilots.
The Mail Online says the scheme is being 
dubbed ‘hug a pilot’ on web forums.
As part of BA staff’s mandatory Safety and 
Emergency Procedures three-day training ses-
sion, a new 90-minute team work discussion 
has been added to the course.

Its aim is to create a better bond between 
cabin crew and their cockpit colleagues, but 
the move to socialise more with pilots has 
sparked debate amongst staff.
One contributor to the PPrune pilots’ online 
forum said “The session includes pre, during 
and post flight interaction, you will now be 
advised it’s inappropriate and bad mannered 
not to include everyone on the crew and pilots 
while socialising in the bar or down route.” 

Air Pacific names new Freight Sales Co-ordinator New Zealand
Air Pacific has announced the immediate 
appointment of Mr Azhar Buksh as Freight 
Sales Co-ordinator New Zealand to manage 
the carrier’s NZ freight business. Based at 
Auckland International Airport, Mr Buksh 
joins FJ from a previous background with 
airport catering operations and logistics in 
both Fiji and New Zealand, most recently 
at DHL Express as Operations Team Leader 

Auckland. 
“The appointment of Azhar to this vital part 
of our New Zealand business is in line with 
Air Pacific’s forthcoming increased air freight 
capacity from Auckland to Nadi with the 
additional Boeing 747-400 services from 
January next year,” says Shannon Currie, the 
airline’s Commercial Manager New Zealand.

Changi celebrates new A380 
connection to Germany
In celebration of Lufthansa’s new daily A380 
service from Singapore to Frankfurt, visitors 
can immerse in uniquely German fun and 
festivities at Changi Airport between now and 
13NOV. 
The ‘Germanfest’ will be held at Changi Air-
port Terminal 3, Basement 2. At the fair, visi-
tors can try their hands at traditional German 
games such as “Slide the Beer” and “Pretzel 
Throw Challenge”. On site, a spectacular 
eight-foot giant beer mug filled with many 
smaller mugs will be on display.
One lucky participant with the correct guess 
of the number of mugs in the giant beer mug 
will walk away with $1,000 in Changi Dollar 
vouchers.
On weekends and public holidays, there will 
be cultural dance and music performances, 
plus themed activities like pretzel-making for 
kids.
www.changiairport.com/germanfest.

AirAsia offers free flights 
for World Cup win
AirAsia is offering free return flights to 
Kuala Lumpur to celebrate the All Blacks’ 
Rugby World Cup win.
In honour of the 7-8 victory, the world’s 
leading low cost carrier is giving away a 
total of 78 flights to the Malaysian capital. 
Up for grabs via its Facebook page are 39 
prizes consisting of return tickets for two 
from Christchurch.
www.Facebook.com/AirAsiaNewZealand
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITESpecial is valid to 31st October 2011

ex Frankfurt return 
5 days from NZ$889

Cruise Departure Date: 
Wednesday, 2nd December 2012

Amadeus
Princess

Magic of Advent on the Rhine

CLICK HERE FOR DETAILS

Visit the very best 
Christmas Markets on 

the Rhine

CRUISE NEWS
Windstar’s Top Island Voyages for 2012
Windstar Cruises has announced its top island 
voyages for 2012 in the Mediterranean, Greek 
Isles and Caribbean.
Greek Isles & Turkish Delights 
Set sail from Athens on seven-day voyages 
to Istanbul via the Greek Islands, calling at 
Mykonos, Santorini and Rhodes, plus Bodrum
 and Kusadsasi, Turkey. 
Glitter & Glam of the Rivieras 
Explore the fashionable Italian and French 
Rivieras along with the white-sand beaches of 
Portoferraio on the island of Elba sailing from 
Rome to Barcelona. Six-day voyages visit St. 
Tropez, Cannes, Monte Carlo, Portovenere 
and Portoferraio, Italy. 
Islands of Italy 
Experience unspoiled intimate islands, some 
of Europe’s most exclusive and popular with 
Italian locals, sailing roundtrip from Rome. 
Seven-day voyages visit Ischia, Sorrento, 
Lipari, scenic cruise past Stromboli; Porto 
Cervo and Porto Vecchio. 

Islands of the West Med 
See Barcelona and Rome, exploring the authentic 
culture of the stunning islands in between. Six-
day voyages visit Palma, Spain; Alghero, Italy; 
Porto Vecchio, France; and Portoferraio, Italy. 
Jewels of the Windward Islands 
From Barbados, sail to the Grenadines and 
discover the rugged natural beauty of St. Lucia 
and beyond. Seven-day voyages visit Bequia, 
Grenadines; Tobago Keys, Grenadines; Mayreau, 
Grenadines; and St. George’s Grenada. 
Yachtsman’s Caribbean 
Discover exclusive islands and the glamorous 
Caribbean’s yachting scene sailing roundtrip 
from St. Maarten. Seven-day voyages visit 
Soper’s Hole, Tortola; Jost van Dyke, B.V.I.; 
Virgin Gorda, B.V.I.; Basseterre, St. Kitts; Les 
Saintes, Guadeloupe; and Gustavia, St. Barthele-
my.
For all details of Windstar cruises, contact the 
NZ representatives, Francis Travel Marketing, 
on 09-444 2298.

EarlyBird Cruise Journeys
World Journeys has released a $200pp 
early booking saving on six of its 
European hosted Cruise Journeys in 
2012, when booked and deposit require-
ment paid by 09DEC11.  Offer applies 
to the Savour the Med (02MAY); Best 
of Northern Europe (28JUL); Black 
Sea, Ancient Crimea & Rivers of Russia 
(05AUG); Best of the Med’ (28AUG); 
Best of Italy & Croatia (02SEP) and the 
Ancient Med (26SEP) departures.  De-
posit required is $4,000pp for all except 
Savour the Med which requires $4,500.  
Journeys are escorted from NZ subject 
to a minimum 15 participants.  
Contact World Journeys for details, or 
request this Flyer with your agency’s 
contact details 0800 117311 or email 
info@worldjourneys.co.nz

http://www.insightvacations.com/nz/tours/insight-gold
http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=328&packageName=Savour-the-Med-May-2012
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=336&packageName=Best-of-Northern-Europe-2012
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=336&packageName=Best-of-Northern-Europe-2012
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=334&packageName=Black-Sea,-Ancient-Crimea-and-Rivers-of-Russia----
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=334&packageName=Black-Sea,-Ancient-Crimea-and-Rivers-of-Russia----
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=338&packageName=Best-of-the-Mediterranean-August-2012
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=340&packageName=The-Ancient-Med
http://www.worldjourneys.co.nz/downloads/Earlybird2012Web.pdf
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Record cruise season underway 
New Zealand ports and cities are set to benefit 
from a massive increase in cruise ship visits 
over the coming months, with the growth 
led by Carnival Australia’s 15 ships making 
a total of 394 calls in 12 New Zealand ports 
– a 56% increase on last season’s number of 
calls.
The 115,365 passengers on-board who will 
visit our shores are expected to add more than 
$200 million to the country’s post-Rugby 
World Cup tourism economy, with huge 
benefits to be seen for smaller ports around 
New Zealand as more ships spend more time 
in local waters. 
Each full ship turn-around will generate on 
average $1 million in passenger and crew 
spending, port fees, fuel and providoring and 
each individual visit to a port will generate an 
average of $500,000 in spending.
Carnival Australia’s summer season of cruis-
ing in New Zealand got underway last week.
The summer cruise season officially started 
for Carnival Australia on 20OCT with the 
Sea Princess making its first call in Fiordland 
National Park before heading to Dunedin, 
Akaroa, Wellington, Napier and Tauranga and 
arriving in Auckland. 
Three ports to be benefitting from this tourism 

boost for the first time are Oban on Stewart 
Island, Gisborne and New Plymouth, which 
will all make their debuts on the NZ cruise 
circuit.
Oban, with a population of 400, will receive 
two visits each from Holland America Line’s 
Volendam and Zaandam, with 
Volendam visiting New Plymouth and 
Gisborne as well. 
Carnival’s ships range from the smallest, 
Pacific Princess and Ocean Princess, each 
carrying 670 passengers to the largest, 
Diamond Princess, carrying 2670 passengers.
The 2011/2012 season also marks the second 
return of the Pacific Pearl to its home port in 
Auckland, after it was launched in Auckland 
in DEC10. 
Cunard Line’s Queen Elizabeth also returns 
this year, after its maiden voyage to New 
Zealand last season, stopping first in Auckland
on 20FEB before travelling on to Napier for 
her maiden visit and Wellington. 
Other Carnival Australia’s ships due in our 
waters this summer include P&O Cruises’ 
Pacific Jewel, Pacific Dawn and Pacific 
Sun; Princess Cruises’ Sun Princess, Dawn 
Princess and Sea Princess; and P&O Cruises 
World Cruising Oriana and Aurora.

20% off Peregrine Antarctica for JAN/FEB12
Peregrine is offering 20% discount off the 
following voyages:
Antarctic Explorer (10 night voyage)
10JAN – 21JAN12 aboard Akademik Sergey 
Vavilov
10FEB – 21FEB12 aboard Sea Spirit
19FEB – 01MAR12 aboard Clipper Adventurer
25FEB – 07MAR12 aboard Akademik Sergey 
Vavilov

26FEB – 08MAR12 aboard Ocean Nova
Antarctic Explorer (9 night voyage)
10FEB – 20FEB12 aboard Clipper Adventurer
Antarctic Peninsula, Falkland Islands & 
South Georgia (18 night voyage)
13JAN – 01FEB12 aboard Sea Spirit
Crossing the Circle (13 night voyage)
13FEB – 27FEB12 aboard Ocean Nova

Cunard announces Queen Mary 2 refit plans
Cunard Line has released details of the 
planned refit of the company’s flagship Queen 
Mary 2, in preparation for her eighth birth-
day next January. The major refurbishment 
and redesign includes new carpets, curtains, 
bedcovers and linens.
Taking place at a Hamburg shipyard 24NOV-
07DEC, the major soft goods refurbishments 
will comprise all staterooms, Canyon Ranch 

SpaClub, the Queens Grill and Princess Grill 
Restaurants, the Commodore Club, the Veuve 
Clicquot Champagne Bar, Sir Samuel’s, the 
Play Zone/Kids’ Zone, and a complete rede-
sign of the Golden Lion Pub.  
In addition to the refit, when Queen Mary 2 
returns to service on December 8 she will 
introduce several new on board features, 
details of which will be disclosed soon.

An artist’s rendering of the revamped Queen’s Grill

An artist’s rendering of the revamped Commodore Club
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HOSPITALITY
Domestic tourism an election issue says Motel Association of NZ
Fresh ideas from politicians to encourage 
Kiwis to take a holiday within New Zealand 
tops the list of questions Motel Association of 
New Zealand (MANZ) members will be ask-
ing their local candidates ahead of the general 
election.
What the next Government will do to stimu-
late domestic tourism is an important eco-
nomic issue, and not just for motels, MANZ 
Chief Executive Michael Baines says. 
“If more Kiwis take a holiday at home eve-
rybody wins,” Mr Baines says. “There are 
a number of economic benefits from having 
those dollars spent here and not overseas. 
These include more jobs, greater demand for 
local goods and services and increased invest-
ment in infrastructure by local and central 
government.”
“The continuing economic worries in the 
United States and Europe, which could yet 
trigger another worldwide recession, are an-
other reason we should be encouraging more 

domestic tourism,” Mr Baines says. 
Motels are coming off a lean period through 
the Rugby World Cup in September and 
October, which saw many travellers choose 
to stay at home due to reports of a flood of 
overseas visitors and price-hikes by accom-
modation providers. New Zealanders account 
for about 70 percent of all guest nights in 
motels, making the sector an ideal barometer 
of domestic tourism.
Other issues MANZ members will be tack-
ling their would-be MPs about include the 
effect of increasing costs on the profitability 
of small and medium-sized businesses such 
as Motels; how to reduce the amount of extra 
red tape faced by motels compared to other 
commercial accommodation providers; does 
New Zealand need a capital gains tax and 
should all the business–related ministries be 
merged into one “super-sized” Ministry of 
Economic Development. 

Te Waonui Forest Retreat 
in Franz Josef has been 
named “Supplier of the 
Year” in the Premier-Plus 
category by Australia 
Pacific Tours. Other final-
ists in this section of the 
APT Awards included 
The Hermitage Hotel, 
Edgewater Resort Lake 
Wanaka and the Inter-
Continental Hotel in 
Wellington. The winner is 
chosen by APT’s clients, 
staff and crew.

New name and look for NZ’s largest hotel 
The 452-room Rendezvous Hotel Auckland, 
the country’s largest, is currently undergoing 
refurbishment as part of a multi-million dollar 
Group re-branding initiative announced last 
month. 
Rendezvous Hospitality Group intends unit-
ing its Rendezvous and Marque brands into 
one Rendezvous brand, and the Auckland 
property will become Rendezvous Grand 
Hotel Auckland.
The Group says the extensive refurbishment
will see the Auckland property become 
through design, technology, amenities and 
brand identity one of the most outstanding 
dining and premier accommodation experi-
ences in Auckland. 
The work involves all 452 guestrooms and 
suites, Club Lounge, Aucklander Bar and 
Lobby along with the Tui and Coromandel 

functions rooms. Additionally, both the 
Pacific Restaurant and the multi-award 
winning Katsura Japanese Restaurant will 
undergo a redesign to create new signature 
dining experiences.
The new-look guestrooms and suites will 
feature specialised LED lighting to allow 
guests to define the mood, complemented by 
upgrades to in-room technology. 
Paul Gallop, Rendezvous Hotel Auckland 
GM says the refurbishment programme is 
well under way, with completion planned for 
next February. “All our guest suites have been 
completed along with our Tui conference 
rooms. Work will continue over the next few 
months on the remainder of our guestrooms 
and conference rooms along with our lobby, 
restaurants and bar.”

Don’t let the bed bugs bite
Pro-Tek NZ has developed a specially designed 
mattress protector as an effective tool in the 
management of a bed bug infestation.
Protect-A-Bed have developed a unique 
stain-proof and bug-proof technology that is 
incorporated into terry or smooth cotton 
mattress protectors and are backed with a 
waterproof barrier technology; called the 
Miracle Membrane. BugLock® technology 
uses a sealed safety trench that is stitched 
around the typically vulnerable zipper clasp 
as well as micro-zipper teeth for an extra tight 
seal. The 3-sided zipper system with Secure 
Seal provides complete protection against 
allergens, dustmites and bed bugs. 
Pro-Tek NZ says bed bugs can be carried into 
a resort, hotel, B&B or backpackers from 
infested accommodation elsewhere, often 

hitching a ride in 
luggage.
Although a typi-
cal bug is a little 
bigger than a 
grain of rice, they 
live for about 10 
months on 
average, with the ability to survive weeks 
without blood, and are prolific breeders with 
females laying about 350 eggs over a life-
span.
They are tough to get rid of without the cost 
of an exterminator. They also cost in time lost 
on room-rates, the replacement of infested 
mattresses and the potential for bad reviews 
from customers.
www.pro-tek.co.nz
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INDUSTRY
Adventure World offer 
Online Sales Calls
Adventure World is holding a series of 
Online Sales Calls for agents and brokers 
who missed their in-store updates.  These 
online sales call will cover off AW’s recently 
released brochures, new products and top sell-
ing destinations. Agents who attend will also 
be briefed on latest specials and details of the 
agent website. 
These 30-minute sessions will be on 
Tuesday 08NOV from 10:30 - 11:00am, 
Friday 11NOV from 2:30 - 3:00pm and 
Monday 28NOV, from 10:30 - 11:00am.
Call 0508 496 753 or visit 
www.adventureworld.co.nz/online-training.

ATTTO among NZ’s ‘Best 
Workplaces’
ATTTO (the Aviation, Tourism and 
Travel Training Organisation) is 
among 10 finalists in the running to 
be named ‘Best Small to Medium 
Workplace’, the JRA Best Workplaces 
Awards’. ATTTO has a team of more 
than 50 staff spread across offices in 
Auckland, Wellington, Christchurch, 
Blenheim and Rotorua. 
The awards are based on an online 
survey completed by the employees of 
participating organisations. This year 
237 organisations participated in the 
survey, 87 of which were considered 
‘small to medium sized businesses’. 
The award winners will be announced 
at an event in Auckland on 17NOV.

Prizes galore at PAICE 2011
While the focus is on getting business done, 
buyers at the Pacific Area Incentives and Con-
ferences Expo (PAICE 2011) on 09NOV will 
have plenty of opportunities to win attractive 
prizes – from overseas trips, to dinners and 
ballet performances in Auckland, Maui Jim 
sunglasses and even fitness packs. Buyers, 
trade visitors and media can register now at 
www.paicexpo.co.nz.
Simply by pre-registering before they turn 
up on the day, buyers will be in the draw to 
win one of three Lonely Planet books (Hong 
Kong, Las Vegas and Melbourne) from the 
company’s Encounter series. On the way out 
of the expo, buyers leaving their tags for 
recycling will be in a draw to win Lonely 
Planet’s Discover China guide book.
Just some of the other prize offers include:
Dinner for four at Corelli’s Devonport, to a 
value of $200 and two bottle of Argentinean 
wine from Nemonic Concepts / Somewhere 
in Africa;

A luxury Fiji package, including flights, 
accommodation and more from InterConti-
nental Hotels Group (IHG), Air Pacific and 
ATS Pacific Fiji;
A luxury package for two at Rendezvous 
Hotel Melbourne;
A number of accommodation prizes with 
Marriott International;
A five night accommodation package at a 
Palace Resort of the winner’s choice;
A luxury package for two at Tangalooma 
Island Resort;
Two premium tickets to the Royal New 
Zealand ballet’s production of Sleeping 
Beauty at The Civic;
A pair of Maui Jim Sunglasses from Maui 
Jim.
Full details of these prizes and more can be 
found at www.paicexpo.co.nz
PAICE 2011 is being held on 09NOV, 9am 
to 5pm, on level five of SKYCITY Auckland 
Convention Centre. Entry is free. 

Sabre Pacific bakes, BBQs and belly-dances for charity
More than 100 Sabre Pacific staff members 
across Australia and New Zealand shared and 
displayed their secret talents to raise almost 
$10,000 for various charitable organisations.
Sabre Pacific CEO, Gai Tyrrell, says Sabre’s 
global Give Together event offers staff the 
opportunity to take some time out from their 
busy schedules and drum up donations for 
nominated charities. 
“During the week, Sabre employees around 
the world are encouraged to raise funds, 
promote awareness or lend a helping hand to 
those in need,” says Tyrrell.  
This year, Sabre employees conducted ‘mas-
ter classes’ to teach their colleagues a variety 

of skills for a small donation. These included 
belly dancing, cooking, knitting and guitar 
lessons.  Other employee 
initiatives included run-
ning an auction, baking and 
selling cakes, collecting 
leftover foreign currency 
and participating in the 
annual ‘Walk to Work’ day.
Sabre New Zealand got 
into the Rugby World Cup 
fever, raising a total of 
NZD$3683 for the Fred 
Hollows Foundation from 
the auctioning of a signed 

All Blacks rugby jersey and running a special 
Give Together raffle.
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