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AAT Kings offers 
stronger selling power
AAT Kings has launched its 2012/13 Australia programme with a 
new standard Guided Tour product.  
The new standard ensures clients get to enjoy as inclusions the 
must see sights and activities of each destination, such as sunset 
drinks at Uluru or lunches in local wineries at Margaret River. 
They are also offered optionals like a scenic helicopter flight over 
El Questro National Park or a sunset cruise on Darwin Harbour.
In response to market trends AAT Kings has also increased its 
offering of two-night stays at selected destinations, such as at the 
Breakfree Resort French Quarter, Noosa. This provides clients 
with time to take up the AAT Kings optionals or to enjoy free time. 
The programme includes exclusive You Are Invited experiences 
and accommodation in unique properties including Cable Beach 
Club Resort, Castaway Resort in the Mission Beach,  Wildman 
Wilderness Lodge in the Top End and Emma Gorge Resort in El 
Questro National Park. 
As well as the star properties, AAT Kings has also upgraded 
accommodation across the board with the Novotel, Crowne Plaza 
and Mantra brands consistently used throughout the programmes. 
You Are Invited experiences in 2012/13 include visiting Australia’s 
oldest operating rum distillery in Kununurra and enjoying outback 
cuisine and local rum with the distillery owners. Or in Central 
Australia, clients will dine at the Earth Sanctuary Nature Centre 
and meet and learn about the sustainable lifestyle of the local 
Falzon brothers. ... Cont. p5

Western Australia
2012/13

Prices in New Zealand Dollars
aatkings.co.nz

http://www.railplus.co.nz/europe-by-rail/eurail-passes/eurail-select-pass/prices-info.htm
http://www.topdog.co.nz


NEW ZEALAND

www.nzonline.org.nz

Travel Writers to meet, explore
The Australian Society of Travel Writers are 
holding their AGM and annual convention in 
Rotorua 29-31OCT, where over 70 delegates 
will experience attractions and activities 
around Rotorua.
Tourism New Zealand is partnering with 
Destination Rotorua Tourism Marketing to 
leverage this opportunity which includes pre- 
and post-conference tours that will showcase 
other highlights of New Zealand. 
The convention is also supported by Air New 
Zealand.
Meanwhile, the Society of American Travel 
Writers (SATW) will hold their annual 
convention in Wellington 07-12NOV, where 
around 450 North American travel writers, PR

professionals and associates, and their partners, 
will experience attractions and activities 
around New Zealand.
The convention is supported jointly by 
Positively Wellington Tourism, Tourism New 
Zealand and Air New Zealand.
SATW’s board meeting will also be held at 
Sky City in Auckland before the Wellington 
convention, and will be another opportunity 
for board members to experience tourism 
activities around Auckland.
Delegates will travel the length and breadth 
of the country through pre and post tours, and 
will be writing about their experiences in a 
huge variety of publications across the US 
and Canada.

More competition for Wakatipu
The decision by the Environment Court to 
approve Thunder Jet’s jet-boat and water taxi 
operations at Queenstown opens the way 
for yet another operator to go for resource 
consent.
Former Queenstown Lakes District Council 
chief executive Duncan Field is behind Ecojet 
Ltd, which the Otago Daily Times reports is 
proposing a new jet-boating and water taxi 
system on the lake, already home to Kawarau 
Jet and now Queenstown Water Taxis operat-
ing as Thunder Jet. 
Mr Field reportedly applied for resource 
consent in May to operate four boats across 
a network of water taxi drop-off and pick-up 
points, including the Remarkables Park retail 
complex. 
The company has already secured two berths 
and a kiosk at Queenstown Wharf and is 

backed by partners - Queenstown developer 
and jet-boat driver Alistair Hey and Christ-
church biochemist Nick McMillan.
Mr Field told the ODT back in May that Eco-
jet was looking at diversity and a “different 
range of products” that would be more fully 
revealed pending outcomes of the resource 
consent process.

Travel series targets Malaysians
Tourism New Zealand is working with popular 
Malaysian personality and travel show host, 
Henry Golding, to create an eight-part travel 
show called ‘Now Everyone Can Fly to New 
Zealand’. The series was filmed here during 
September and October and focuses on self-
drive destinations - Canterbury, 
Queenstown, Fiordland, Wanaka 
and the West Coast.
Travel presenter Henry Golding’s 
current travel show has around 
250,000 viewers per episode and 
he has a strong social media 
following.
The series is supported by an 
integrated marketing campaign 
involving AirAsia X and key trade 
partners, and includes digital, 
social media, bloggers and a 
gaming contest on a microsite 

educating participants about New Zealand 
and encouraging them to book.
The campaign aims to create opportunities for 
Malaysians to choose New Zealand as a great 
place to visit during the months of March 
through June.

New water taxi pier for The Rees Hotel
The Rees Hotel in Queenstown has introduced 
a water taxi service from its new Pier, provid-
ing guests with a convenient, fast and scenic 
transfer across the waters of Lake Wakatipu. 
While some guests choose to drive 
the short distance to the centre of 
Queenstown, this new option by 
water taxi service will enable them 
to soak up the local scenery during 
the ten-minute trip. 
The Pier also facilitates water 
transfers direct to Queenstown Golf 
Club, easy access to jet boating on 
the Kawarau River and acts as an 
exclusive gateway to the Rees 
private fishing package at secret 
spots around the coves of the 
glacial lakefront.

The Pier was inaugurated during Rugby 
World Cup, with members of the Classic 
French rugby greats team taking a Thunder 
Jet ride on the lake.
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Inspiring works by resident Artist 
The mixed media on canvas works are all 
hand painted, original and unique, and are 
inspired by many different themes. These 
works are a result of Sonja Herrmann’s talents 
as our resident artist. Officially, our Human 
Resources Manager, Sonja somehow finds 
time to create these amazing works of art, 
along with juggling a busy family life! 

Attention Travel Agents 

If you would like to join our mailing list for our 
bi-monthly Jetstream e-Newsletter: 

Subscribe to Newsletter

Jet Park Airport Hotel & Conference Centre, 63 Westney Road, Mangere, Manukau. eMAIl: reservations@jetpark.co.nz  fReePHoNe: 0800 538 466  www.jetpark.co.nz

Meet our helpful Duty Managers 

Duty Managers, Milind, Murray, Damon and Arun 
combined have over 50 yrs of experience in the 
hospitality industry. Damon, South Korean born, 
is multi-lingual and assists where language 
barriers can be an issue. Murray, our go-to 
for hints and tips on what to see and do 
while in New Zealand; Arun who has some 
great stories to tell and Milind, who will go 
the extra mile to create those ‘WoW’ moments 
for our Guests. Rest assured, along with our 
fantastic rooms, facilities and food and 
beverage, your clients will be in good hands 
at Jet Park Hotel. 

latest News from Jet Park Hotel
Express Bed & Breakfast for 2, just $139 incl GST  

ROOMS INCLUDE...

= Real value for money

•  Free return Airport Shuttles
•  Free 14 days car storage
•  Free car parking
•  Free daily newspaper
     
                       
       ROOM fACILITIES

What a fantastic time with the upcoming 
Silly Season holidays to offer your Clients this 
exclusive offer!  They get to relax and unwind 
in our totally refurbished Premier King rooms. 
Included is an Express breakfast* for two the 
following morning - great for those on the 
go! 

* Express Breakfast includes freshly brewed 
tea and coffee, orange juice, toast and 
croissants with condiments. 

TO BOOk: 
•  10% commissionable to agents  
•  Bookings made 28.10.11 - 31.01.12;   
 Stay period 07.11.11 - 06.02.12   
•  Standard accommodation T&C’s apply 
•  Quote promo code ‘AGENTBB’   
•  Book direct with the Hotel by phone or  
 email to our Reservations team

A RETAIL TRAvEL AGENT ExCLUSIvE OffER!

Artwork by Sonja Herrmann, as found in hotel rooms

click here

http://www.jetpark.co.nz/shop/Accommodation/Premier+King+Room.html
mailto:reservations@jetpark.co.nz
http://www.jetpark.co.nz/About+Us/Hotel+News/Newsletter+Signup.html


AUSTRALIA

Deal of the Week DOWNLOAD HERE

 Hump Ridge Track: 
new season & new projects 
The summer 2011/12 season has started on 
the Tuatapere Hump Ridge Track. The track is 
now open and the lodges have been readied for 
the new season of trampers. Until 15DEC11 
the track will operate on shoulder season and 
only be open over weekend periods. Interest-
ed trampers are welcome to contact the office 
for more details. 
www.humpridgetrack.co.nz

Hobbiton now a closed set
The Waikato Times reports that a convoy of 
vehicles has arrived at Matamata’s Hobbiton 
set ahead of location shooting of The Hobbit 
movies.
A security guard has reportedly been posted at 
the front gate and the Hobbiton set is closed 
to visitors, with a few traffic signs and road 
cones placed to deal with an expected in-
crease in traffic on the narrow country service 
road. 
The filmmakers have consent for shooting 
at Hobbiton lasting no more than 15 days 
before 08NOV, with other crews also working 
around the country, including the western side 
of Mt Ruapehu from 06NOV, when crew will 
be based for two weeks in the Turoa skifield 
car park. 
The paper says the King Country is also 
on the shoot list with Te Kuiti motels also 
well-booked with crew for the first week of 
November. 

Mt Cook Backpacker Lodge damaged 
Mt Cook Backpacker Lodge at Aoraki Mt 
Cook has been badly damaged by a violent 
storm cell that hit the region last weekend.  
Wind gusts of up to 180km/h blew in the 
picture windows which frame the view of 
New Zealand’s highest mountain, severely 
damaging the roof of the Chamois Bar. 
Manager Justin Winter says they moved 20 
guests up to the Hermitage for the night. 
While the accommodation wing of the Lodge 
was undamaged, it will remain closed until 
the common areas can be repaired. Guests 

booked into the Lodge will be 
accommodated elsewhere at Mt 
Cook. Assessors have surveyed 
the damage and the aim is to be 
back to business as quickly as 
possible. 
The Mt Cook Backpacker 
Lodge opened last October 
following an extensive 
refurbishment of an existing 
lodge and The Chamois Bar and 
Grill. 

Spin to win a Sunshine Coast holiday
A new online tourism campaign, ‘Spin to 
Win’, giving away a Sunshine Coast holiday 
every day for 14 days has been launched in 
a bid to attract more New Zealand visitors to 
the popular Queensland holiday destination. 
People can visit naturallyrefreshing.co.nz to 
spin and select prizes to make up a spectacu-
lar Sunshine Coast holiday. There will be a 
lucky winner drawn each day and every entry 
will go into the draw for the major prize - a 
$12,000 Sunshine Coast holiday.
An initiative of Sunshine Coast Destination 
Ltd (SCDL) in partnership with Air New 
Zealand, the campaign will give away over 
$35,000 in prizes and targets Kiwis via TV, 
online and social media. 
Steve Cooper, the CEO of SCDL says the 
New Zealand market has always shown 
strong visitation and was the number one 
international market for the Sunshine Coast. 
For the year ending JUN11, the Sunshine 
Coast attracted 77,311 Kiwi visitors.

He points out that they account for 29% of 
the Sunshine Coast’s international market and 
traditionally stay longer and spend well with 
local businesses while they are there. 
“One of the most exciting aspects of the 
campaign is the ability for competition en-
trants to forward the campaign to their friends 
to gain additional entries. This will add a viral 
component to the campaign to increase 
exposure for the Sunshine Coast. 
“The campaign will also promote an amazing 
array of hot deals and bargains via 
www.naturallyrefreshing.co.nz,” said Mr 
Cooper. 
Five-night accommodation stays by Outrigger 
Little Hastings Street Resort and Spa in 
Noosa and Mapleton Falls Accommodation 
in the Sunshine Coast Hinterland have been 
donated to make up part of the major prize 
valued at over $12,000 including return 
flights for four with Air New Zealand and 11 
days car hire. 

The campaign runs to 08NOV11. 
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New star rating system launched
Australia’s accommodation houses now have 
a revamped ratings system called STAR. 
Developed by AAA Tourism (the national 
body of Australia’s seven auto clubs) in 
consultation with many of Australia’s best-
known accommodation brands, the STAR 
Ratings scheme focuses on facilities, 
cleanliness and quality/condition. It operates 
in partnership with the Australian Govt’s T-
QUAL Accreditation programme.
More than 7000 properties are signed up to 
STAR Ratings, but AAA Tourism’s CEO 
Peter Blackwell estimates there are another 
4000 that choose to “self-rate”.
Click here for details of the STAR Ratings 
scheme.

Tourism Australia signs $10m 
deal with Jetstar
Tourism Australia has signed a A$10 million 
marketing deal with Jetstar aimed at boost-
ing Japanese inbound tourism and expanding 
Australia’s presence in Asia Pacific. 
The three-year agreement will see Tourism 
Australia and Jetstar each contribute at least 
A$1.6 million per year on a range of joint 
marketing, digital and social media activi-
ties, with the aim of increasing arrivals from 
Japan, China, Indonesia, Malaysia, Singapore 
and New Zealand. 
The first spend - A$2 million - will target 
Japan, which has, over the past decade, slid 
from being second only to New Zealand as 
the key source of Australia’s visitors to its 
current fifth place. 

Creative’s Cairns famil 

Pictured on the Kuranda Scenic Rail are (l to r): Christine 
Dietschin, NZ Travel Brokers; Mandy Tarleton, Creative 
Holidays; Alexandra Montgomery, Diploma World Travel 
Australia; Sue Fowler, Travel Café Napier; Philippa Duffy, 
Hawera Travel Centre; and Zuzanna Koval, Creative Holidays 
Australia.

A group of Kiwi agents recently enjoyed 
Tropical North Queensland’s attractions on a 
famil trip to Cairns and the Great Barrier Reef 
courtesy of Creative Holidays and Virgin 
Australia.
Highlights included Hartley’s Crocodile Ad-
ventures; Kuranda Scenic Rail; Quicksilver 
Green Island and Great Barrier Reef Adven-
ture Tour; and Skyrail Rainforest Cableway. 
“Cairns is the gateway for clients travelling 
for the ultimate reef and rainforest holiday 
experience and this famil was the perfect way 
for agents to better get to know the range of 
accommodation, activities and transfers avail-
able through us for selling TNQ,” says 
Creative Holidays New Zealand sales 
manager Mandy Tarleton, who travelled with 
the group across the Tasman.

Creative Holidays’ range of 
accommodation in Cairns in-
cludes Hotel Cairns; Mercure 
Hotel Harbourside Cairns; 
Novotel Cairns Oasis Resort; 
Pacific International Hotel; 
Rydges Esplanade Resort; 
Shangri-La Hotel The 
Marina Cairns; and The 
Lakes Cairns.
Agents can log on to iCreate 
or talk to the Creative reser-
vations consultants directly 
on 0800 652 441 to make a 
booking or visit 
www.creativeholidays.com to 
see the full range of product.

Kirra Kite Festival
The Kirra Kite Festival 19-20NOV is a free 
outdoor event celebrating arts, music, mul-
ticulturalism, wind sports and local cuisine 
on the Gold Coast’s Kirra Beach. Festivities 
include street performers, circus acts, chalk 
art, live bands, camel rides, workshops, 
market stalls, pyrotechnic skydiving and kite 
flying. Kirra is also renowned for its cuisine 
and outdoor eateries. ‘A Taste of Kirra’ will 
celebrate all that’s on offer on the Saturday 
night spotlighting the precinct’s diverse array 
of food, wine and live music throughout the 
venues. www.kirrakitefestival.com 

As part of the huge refurbishment and 
extension of The Star entertainment 
complex in Sydney, the Star City Hotel 
& Apartments have been renamed 
Astral Tower & Residences at The Star.

AAT Kings offers stronger selling power
... Cont from p1
To mark the launch of the programme, AAT 
Kings is offering Early Payment Savings of 
up to $1630 per couple (based on booking 
the 20-day Western Discovery 10 months in 
advance and saving 7.5% per person).
Clients booking a 2012/13 Northern Territory 
itinerary can also make Early Payment 
Savings of up to $1630 per couple (based on
booking the 17-day Outback Wonders 12 
months in advance and saving 10% per 
person).
AAT Kings’ 2012/13 brochures for the 
Western Australia and the Northern Territory 
programmes are being distributed to agents 
in coming weeks, while the Queensland and 
Southern Australia programme will be avail-
able to sell in November. 

Itineraries include all accommodation, many 
meals, the services of a professional Tour 
Director and Driver, travel in AAT Kings 
Mercedes-Benz vehicles and airport transfers. 
Call 0800 500 146.
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Norfolk Island’s Wearable Art 
Spectacular
Those heading to Norfolk Island in January 
can time it to coincide with a spectacular 
event, the annual Norfolk Island Wearable 
Arts extravaganza. Inspired by the success of 
Wellington’s World of Wearable Arts 
Spectacular, the show combines art and 
fashion in a breathtaking theatrical display.
The 2012 show date is 21JAN12 and the 
Norfolk Island Travel Centre has special land 
packages for NZ$461 for 7 nights twin share 
accommodation, bonus 7 days car hire, return 
airport transfers, meet and greet at Norfolk 
Island airport, half-day Island Tour, tickets 
to Wearable Arts as well as a complimentary 
round of mini golf and ‘A Walk in the Wild’, 
a unique rainforest attraction. Airfare is 
additional.
Call 0800 0088 10 
or email karen@travelcentre.nf 

Sigatoka River Safari helps feed the dogs of Sigatoka 
Sigatoka River Safari has partnered with 
Canine Street Rescue in the USA on a mission 
to feed the dogs in the villages along Fiji’s 
Sigatoka River, raise money to sponsor a 
veterinarian to look after the health of the 
dogs and educate the village people on the 
benefits and necessities of having a healthy 
dog.
It seems that Stephanie Ferreira, founder of 
the non-profit organisation Canine Street 
Rescue in LA did the Sigatoka River Safari 
tour and visited the Village of Koroua, where 
she became alarmed by the malnourished 
dogs she saw.
She adopted a Koroua village dog, now 

named Joy, and flew her to Los Angeles, 
where she is now the face of the Sigatoka 
River Dog Mission, helping raise money for a 
veterinarian and dog food.
The next step is for Canine Street Rescue to 
raise enough money to send a veterinarian to 
the villages with a translator, so the dogs can 
receive the free medical attention and spaying 
/ neutering they need and teach the basics of 
canine care to the people of the village.
Jay Whyte, Sigatoka River Safari founder and 
CEO, says he is happy to partner with Canine
Street Rescue and help Stephanie in her 
mission, delivering one 40-pound bag of dog 
food to each of the 15 villages once a month. 

SOUTH PACIFIC

New-look restaurant 
for Moana Sands
The restaurant at Moana Sands 
Beachfront Hotel & Villas in 
Titikaveka on Rarotonga has 
new owners, a new image and a 
name change.  Local NZ rep-
resentative Laura Wadsworth 
says the former Paw Paw Patch 
Restaurant will now be known 
as The Sands Restaurant and 
Bar. New owners Kelly and 
Tony Bullivant have restyled the 
interior and redesigned the menu 
to showcase Tony’s “finest, 
freshest and memorable” Pacific 
Fusion cuisine.

Cruise liner jetty progress
Construction of Arorangi’s $2 million cruise liner jetty is 
due to start in mid-December and is expected to be com-
pleted by next May.
Cooks Islands News Online reports that the new jetty will 
provide an alternative docking site for cruise ships when 
weather is too rough for ships to approach Avatiu harbour.
The jetty will be able to be dismantled to save it from 
damage in the event of destructive cyclones.
The devel-
opment is 
being paid for 
through the 
New Zealand 
Aid 
Programme.

ASIA

Bangkok 
flood updates
The Tourism Authority of Thailand 
urges travel agents to visit 
www.tourismthailand.org/au where 
they can view the latest TAT updates 
regarding the flood crisis in Bangkok. 
Click on the icon found on the 
right-hand side and labelled 
‘Thailand Flood Update’.
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“ The Radio Travel Show”
 1.00 p.m. - 2.00 p.m. every Sunday

New Zealand’s only Nationwide 
Radio Show dedicated to Travel 

Co-hosted by 
Mike Hogan & Anne van Dyke, 

the show is a highly cost effective way 
to promote your product or destination 

to a targeted audience nationwide.

A wide range of advertising/editorial options available 
For full details contact:-

Mike Hogan - 021 951531or mike@hoganreps.co.nz
Anne Van Dyke - 0274 796833 or anne@annevandyke.com 

Maldives festive Stay/Pays 
World Journeys has a range of Stay / Pay 
specials available at the stunning Six Senses 
Laamu including Stay 7 / Pay 6 over the 
Christmas and New Year peak season. Early 
booking discounts also apply, so contact  
info@worldjourneys.co.nz now for details. 
Low season rates start at NZ$680pp per night 
share twin.   

Hanoi’s traffic jam
Vietnamese transport officials, concerned at Hanoi’s massive  traffic problems, 
are suggesting restricting car use during rush hour, regulating the city’s 15,000 
taxis and banning them from some streets, and adjusting business and school 
hours.  Other suggestions included building flyovers at major intersections.

Shwedagon Pagoda 
renovation
Myanmar is renovating the famed 
Shwedagon Pagoda in preparation for a 
major event to mark the Yangon land-
mark’s 2,600th anniversary. The state-run 
New Light of Myanmar reports that 
renovation work on the 99-metre-high 
golden pagoda is underway, with the 
anniversary event scheduled to take place 
next March.
The project includes new tiling of prayer 
halls and shrines, the installation of lifts 
at the museum, the construction of a new 
staircase to the Buddha’s Life Museum, 
and landscaped gardening. 
The construction of two new gateways to 
the pagoda is also underway. 
The Shwedagon Pagoda was built in 
588BC, reputedly making it the oldest 
Buddhist pagoda in the world.

Cambodia hotel deals
World Journeys is promoting some special 
offers in Cambodia for the coming season.  

At the Victoria Angkor in Siem Reap your 
clients can Stay 3/Pay 2, Stay 4/Pay 3, or Stay 

5/Pay 4 nights.  
At the Sofitel Angkor 
Poskeethra Golf & Spa 
Resort (Siem Reap) and 
the Sofitel Phnom Penh 
Pokeethra they can 
enjoy a 10% saving on 
stays until 31OCT12 if 
booked at least 60 days 
prior to arrival date.  
Call 0800 117311 or 
info@worldjourneys.
co.nz
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Changi traffic up 12.5%
In the face of competition from other Asian 
destinations and hubs, Singapore Changi 
Airport handled 3.82 million passenger move-
ments in SEP11, an increase of 12.5% over 
the same month last year. Aircraft movements 
grew in tandem, increasing 16.4% to 25,500 
movements during the month. 
For the first nine months of the year, Changi 
Airport handled 34.2 million passenger move-
ments, a year-on-year increase of 11.3%. 
Traffic on low-cost carriers, accounting for a 
quarter of the total at Changi, increased 26%, 
while traffic on full-service carriers grew 7% 
during the same period. Aircraft movements 
increased 13.8% during the nine months, with 
Changi Airport handling 221,900 flights. 

Hong Kong numbers up 16%
Visitor arrivals to Hong Kong reached 30.4 
million in the first three quarters of 2011, 
16% higher than JAN-SEP10. In September 
2011 alone, arrivals climbed up nearly 17% 
on SEP10.
Mainland China was the growth engine of 
arrivals to Hong Kong in the first nine months 
of the year, with cumulative arrivals from the 
market surging by 24% to exceed 20 million.
Arrivals from Southeast Asia also grew stead-
ily in the first three quarters, with approxi-
mately 2.26 million arrivals recorded, 10% 
more than the same period of 2010. 
In the long-haul markets, the cumulative ar-
rivals were 2% higher year-on-year. The best 
performer was the Americas (+4%), whereas 
arrivals from Europe, Africa and the Middle 
East, as well as Australia, New Zealand and 
South Pacific were more or less the same as 
last year.

Singapore numbers up 14%
Singapore recorded 3.2 million inter-
national visitor arrivals in the period 
APR-JUN11, a growth of 14% year-
on-year. Arrivals were also the highest 
historically recorded for each of the in-
dividual months. Visitor Days recorded 
a growth of 9.4% in comparison with 
the same quarter last year.

Macau numbers up 18%
Visitor arrivals to Macau in SEP11 totalled 2.17 
million - up 17.8% year-on-year. The main visitor 
source was mainland China, with numbers up 39% 
to 1.24 million.  For the first nine months of the 
year, Macau’s visitor arrivals totalled 20.66 million 
– up 11.2% on JAN-SEP10.
Some 53% of total visitors spent only one day in the 
city.

THE AMERICAS
Jersey shore GP
Bernie Ecclestone’s Formula One Grand Prix 
circus is coming to the Jersey Shore from 
2013, with a street race to be held on a 3.2-
mile circuit on roads through New Jersey’s 
Port Imperial and at the top of the Palisades 
on the Hudson River in Weehawken and West 
New York. The race will have the Manhattan 
skyline as a backdrop. 
Formula One will be returning to the US for 
the first time since 2007, and has signed a ten-
year deal to stage three-day events in the New 
York region and Austin, Texas. 

Mexico EBD extended
World Journeys advises that the 
American Safari Cruises early book-
ing offer on Sea of Cortes cruises has 
been extended to 30NOV11.  The offer 
of a US$200 credit applies on selected 
departures from NOV11 through to 
APR12. Teens aged 12-19 get a bonus 
double travel credit of $400 on 24DEC 
or 31DEC departures.  Offer is subject 
to availability.  Call 0800 117311 or 
email info@worldjourneys.co.nz

Rod Stewart rocks 
back into Las Vegas
Legendary rocker, Rod Stewart triumphantly 
returns to the Colosseum at Caesars Palace 
for the second year of his wildly-successful 
Las Vegas residency, Rod Stewart: The Hits. 
He kicks off the remaining concerts of 2011, 
03-20NOV, and eight concerts have just been 
added in the Spring of 2012 to meet the over-
whelming fan demand for tickets.
Tickets for those first eight performances in 
2012 go on sale beginning Saturday, 29OCT 
at 10 a.m. PDT. Showdates are March 24, 25, 
28, 31 and April 1, 4, 6, 7. All shows begin at 
7:30 p.m. Ticket prices are US$49/ $69/ $99/ 
$165/ $250 plus applicable fees.
 Tickets may be purchased by calling 
1-800-745-3000 or on-line at 
www.ticketmaster.com, keyword 
“Rod Stewart” or at www.thecolosseum.com

AFRICA / MIDEAST

Interest in Morocco 
World Journeys reports a spike in interest for 
Morocco, with upmarket boutique and riads 
throughout the country proving particularly 
popular. The wholesaler has a wide range of 
specialised, private FIT services which can 
be tailored to suit client needs, and invites all 
agent enquiries on Morocco and the Middle 
East region to be directed to 
kate@worldjourneys.co.nz. 

Emirates is to boost its flight 
frequency between Dubai and 
Tunis to six times per week from 
30OCT, with A330-200 services 
adding almost 3800 extra seats 
per month each way, bolstering 
tourism and economic growth in 
Tunisia.

http://www.worldjourneys.co.nz/country.php?country=Morocco
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SAA adds capacity 
to Zimbabwe route
South African Airways has 
increased capacity on the busy 
Johannesburg to Harare route, 
adding a 250-seat A330 aircraft 
with immediate effect.
According to SAA’s Head of 
Australasia, Thevan Krishna, the 
airline has seen increased demand 
for services to Zimbabwe from both 
business and recreational tourists 
from Australia and New Zealand.
“With the problems of inadequate 
airlift to and from Zimbabwe (and 
to assist Air Zimbabwe with current 
challenges) SAA has recognized 
the country’s potential as one of the 
most visited countries in Southern 
Africa,” Thevan said.

Middle Eastern Odyssey 
escorted group tour
El Alamein, cruising on the Nile, the 
pyramids and Cairo Museum, Mt Sinai, 
Jerusalem, Dead Sea and Petra are just some 
of the highlights on World Journeys’ Middle 
Eastern Odyssey small group escorted 
departure on 09NOV12. 
The 26-day itinerary, which travels through 
Egypt, Israel and Jordan, starts from 
NZ$11,995pp share twin + $130 taxes and 
tipping. Price includes airfares ex AKL/CHC, 
all transport, 4 star hotels, 5 star Nile Cruise, 
transfers and transport, sightseeing & 
entrance fees, many meals, and a World 
Journeys host (subject to a minimum 15 
participants). 
Contact info@worldjourneys.co.nz. 

SIA signs Ethiopia 
codeshare
From 01NOV11, Singapore Air-
lines’ pax will have the option of 
flying to Addis Ababa, Ethiopia’s 
capital city, through a codeshare 
agreement with future Star Alliance 
partner Ethiopian Airlines.
Under the agreement, SIA will add 
its ‘SQ’ code to Ethiopian-operated 
flights operating daily between 
Dubai and Addis Ababa.  On a 
reciprocal basis, Ethiopian Airlines 
will add its ‘ET’ code to seven SIA-
operated flights per week between 
Singapore and Dubai.  SIA serves 
Dubai with 11 flights per week.

Creative Holidays launches 2012 Arabian Peninsula programme
Creative Holidays’ 2012 Arabian Peninsula 
programme is now available to Kiwi agents. The 
new offering includes a comprehensive range of 
accommodation, sightseeing and extended touring 
in Dubai, Abu Dhabi, Oman and for the first time, 
Qatar.
Says Creative Holidays managing director Paul 
McGrath: “It’s a region we’ve seen consistent 
growth year-on-year from Australasia as clients en-
joy the culture, variety of sightseeing and experi-
ences, tax-free shopping, world-class golf courses, 
gold and spice souks.
“It’s this appeal, combined with excellent airline 
choices now servicing the region, which have 
driven bookings and really opened the area up to 
Kiwis. As well as established favourites Dubai 
and Oman, the increased promotion and exposure 
of Abu Dhabi has led to the destination heralding 
itself as the ‘it’ place to visit in 2012.”
McGrath says Creative has worked to deliver a 
choice of new tours in Dubai, Abu Dhabi and Oman 
to showcase the destination in a different way. 
“Some of these include At the Top, a trip to the 
top of the Burj Khalifa, Boating Adventure, taking 

travellers around the seas of Dubai, Ferrari World 
in Abu Dhabi and in Oman, the Heights of Haijar, 
Sunset Dhow Cruise and Amazing Oman extended 
tour.
“More than 18 new hotels, each carefully vetted by 
our experienced product team based on location, 
facilities and value for money have also been con-
tracted. This ensures we continue to provide for all 
markets, delivering a quality range of properties 
ranging from three to five-star in quality. 
“In Jumeirah Beach, with construction around the 
area now almost complete, we have increased our 
hotel range, as it’s a great place to walk around 
the shops, dine or take a dip in the ocean. Some 
of the new properties introduced for 2012 include; 
Jumeirah Zabeel Saray – a wonderful new 
Ottoman period style hotel on The Palm, 
Jumeirah Emirates Towers, Sheraton Jumeirah 
Beach, Movenpick Jumeirah Beach, Atlantis the 
Palm and Sofitel Jumeirah Beach.”
Agents can log on to iCreate or talk to the Creative 
reservations consultants directly on 0800 652 441 
or visit: www.creativeholidays.com to see the full 
range of product.

http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=302&packageName=Middle-Eastern-Odyssey-2012
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=302&packageName=Middle-Eastern-Odyssey-2012
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Rugby World Cup 2015 - England
With the next Rugby World Cup tournament 
being staged in England, VisitBritain working 
closely with the Rugby Football Union, has 
begun its promotion.
With the cooperation of Tourism New Zea-
land, the partners took over the Giant Rugby 
Ball on Auckland’s Queens Wharf last week 
to launch the promotion.
Former England heroes Lawrence Dallaglio, 
Will Greenwood and Martin Corry joined 
VisitBritain and VisitEngland at the gala 
event and, along with world’s media, they had 
a sneak preview of what fans and players can 
expect to see in 2015. The inflatable rugby 
ball was specially lit up as a giant St George’s 
Cross.
Laurence Bresh, Marketing Director at Visit-
Britain said: “We have shown the world that 

we have the ability and infrastructure to host 
some of the greatest sporting tournaments 
and much of the world agrees. With London 
2012, the Commonwealth Games in Glasgow 
in 2014 and the Rugby World Cup in 2015, 
we have the perfect opportunity to highlight 
every region across the UK and build on the 
legacy of what will be a golden period for 
sports tourism in Britain.”
As with RWC2011 the games will be played 
across the country from Newcastle in the 
North East to Southampton in the south and 
as far west as Cardiff (the only non English 
city to host games)
The video that ran during the Final at Eden 
Park is VisitBritain’s new promotional video 
and was created hand in hand with the RWC 
2015 England team.  

The Giant Rugby Ball in England’s colours, and Tourism NZ’s David Burt with 
RWC2015 Ambassadors Will Greenwood, Lawrence Dallaglio and Martin 

Corry, VisitEngland’s Alex Mawer and VisitBritain’s Laurence Bresh.

Sign up here to LoveUK on Facebook for more British news.

Trafalgar’s Earlybird  Airdeals
Trafalgar has released its UK/Europe Earlybird 
deal with savings of $300 per couple when 
you book any Trafalgar holiday or Uniworld 
river cruise combined with Trafalgar’s special 
Singapore Airlines earlybird airfares.
Travel from 16JAN to 30NOV12. Fares are 
from $2249pp return ex AKL (N class) plus 
taxes.

$300 saving can also be combined with all 
applicable brochure discounts to really max-
imise your clients’ savings.
Click here to download the Earlybird flyer. 
Flyers are being distributed and are also 
available on the Trafalgar trade site. Call Tra-
falgar Reservations on 0800 872 325 for full 
details. Book early – offer expires 15DEC11.

300+ options with CX 2012 Earlybirds
Cathay Pacific has released its 2012 Earlybird 
fares, which start from $2099 plus taxes, for 
return economy class travel to seven gateway 
cities in Europe and on to a further 103 des-
tinations across UK/Europe and north Africa. 
Peak season fares start at $2299 plus taxes, 
and there are also Business Class levels.
The fares must be purchased by 19DEC11 
and are valid for departures from AKL, HLZ, 
WLG, CHC, DUD and ZQN.
CX is offering more than 300 different route 
options, with travel to a destination via one 
gateway city and return via another, enabling 
pax to include three stops within Europe on 
the one base airfare.
In addition, they can purchase another two 
sectors within Europe on Cathay’s oneworld 
partners: British Airways, Iberia, Malev and 
Finnair, from as little as $150 per sector, plus 

taxes.
The Earlybird fares also include various 
bonus offers. For instance, pax can travel via 
SYD, BNE and MEL, and stop over if they 
wish. Pax can also stop over in HKG in either 
or both directions, and passengers can select a 
free side trip from HKG to one of 40 desti-
nations in Asia, although they have to pay 
applicable fuel surcharges and taxes.
The airline is once again providing its industry
-first Fare Guarantee, which means that 
should Cathay Pacific subsequently reduce its 
fares to below the Earlybird fare levels after 
19DEC, passengers can rebook on the lower 
fares and get a refund on the fare difference. 
The only provisos are that there are seats 
available at the lower fare levels and that 
pax travel within the same month they had 
booked.

Record year for Spain
Results from a new tourism survey conducted by Frontur, have revealed that 2011 
is a record breaking year for Spain. In the nine months JAN-SEP11, the country 
has welcomed 45.8 million tourists, an 8% increase on the same period last year.
More impressively Spain recorded its third busiest summer since records began 
with 20.9 million arrivals in the JUN-SEP period; 8.5% more than the same time 
last year. 

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

EUROPE

https://www.facebook.com/LoveUK#!/LoveUK#!/photo.php?v=10150418575775067&set=vb.211043534931&type=2&theater
http://www.travelmemo.co.nz/voucher.php?voucher_id=1038
http://www.cxagents.com


TravelMemo   20111028   28OCT11    Page 11

Qantas UK/Europe Earlybird 
campaign
The Qantas UK/Europe 2012 Earlybirds 
have been launched for sales until 18DEC11. 
Economy fares are available to many UK/
Europe destinations including London from 
$2399, Paris from $2348, Frankfurt from 
$2300, Amsterdam from $2384 and Barcelona 
from $2351. Fares are valid for selected 
departure dates in 2012. Refer to GDS for 
other destinations on sale.
Qantas is also offering free membership to 
join the Qantas Frequent Flyer Program. 
The normal joining fee for NZ residents is 
$50. Offer available until midnight Sunday 
18DEC11.  To join click here.
There is a bonus 10,000 Qantas Frequent 
Flyer points for the first 100 Frequent Flyer 
members to register when booking an 
eligible Qantas flight from New Zealand 
to UK or Europe between 24OCT and 
18DEC11. Conditions apply, for details and to 
register click here.

Emirates Europe Earlybirds to 
29 destinations 
Emirates has released its 2012 Earlybird fares 
for travel to 29 destinations in Europe from 
Auckland and Christchurch. Sample economy 
class return fares (inclusive of taxes) from 
Auckland and Christchurch are: Amsterdam 
$2389; Frankfurt $2479; Glasgow $2631; 
London $2571; Madrid $2460; Manchester 
$2529; Paris $2426; Prague $2093; Rome 
$2369; Venice $2467. 
Earlybird business class fares are also on 
offer. 
The Earlybird fares have seasonal variations 
and other conditions apply. Booking details 
are available through www.emirates.com/nz.

RAIL TRAVEL

East Midlands rail ticket 
collection machines
ABTN reports that rail operator East Midlands 
aims to make it easier for customers to collect 
their tickets, with the installation of 30 self-ser-
vice ticket collection machines at major stations 
across its network.
The new machines are for ticket collections 
only, with the aim of reducing queues at full 
service ticket machines for those not needing to 
make a purchase.
Passengers who have booked online can then 
insert the credit or debit card used to make the 
purchase to collect their tickets.
The machines have been installed at major sta-
tions including Sheffield, Chesterfield, Notting-
ham, Derby and Loughborough, with Leicester 
and Lincoln set to follow by the end of Novem-
ber. There are also plans to install four machines 
at London St Pancras.

Amadeus focuses on rail
Amadeus has announced the appointment of 
senior rail executive Thomas Drexler as Director 
of Rail, Amadeus. 
Drexler brings a wide knowledge of the travel 
industry. In his most recent role, Thomas was 
VP of Sales at Deutsche Bahn, where he held 
commercial roles for the last eight years. Previ-
ously, Thomas worked at Lufthansa in Online 
Sales, Lufthansa IT Services and also for two 
years at Start Amadeus (currently Amadeus Ger-
many) in Corporate Development and Strategy. 
His appointment follows the company’s recent 
establishment of a new businesses division, led 
by Francisco Pérez-Lozao, to invest in the com-
pany’s diversification and grow its hotel, rail, 
ground transportation and airport IT businesses. 

Orient-Express Offers for 2012
World Journeys has released new deals 
on Orient-Express product in 2012, when 
booked by 16DEC11, including (but not 
limited to):
.. Free 300 Euro onboard credit aboard 
Venice Simplon-Orient-Express
.. 15% savings on the Eastern & Oriental 
Express
.. Free nights at the Governors Residence 
hotel in Yangon, Burma when cruising the 
Road to Mandalay.
.. Pay 3 nights for 4 nights travel aboard 
the Royal Scotsman.
.. 50% companion fares cruising aboard 
Afloat in France’s luxury peniche-hotel 
barges in France.
Offers apply to selected departures only, 
are subject to availability, and may not 
be combined.  Call 0800 117311 or email 
info@worldjourneys.co.nz

2012 BROCHURE OUT NOW
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https://www.qantas.com.au/fflyer/do/dyns/joinffp?code=NZRESIDENTS
http://www.qantas.com.au/fflyer/dyn/memberSpecials/flights/bonus-points-nz
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4&packageName=Venice-Simplon-Orient-Express
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=270&packageName=Eastern-and-Oriental-Express
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=270&packageName=Eastern-and-Oriental-Express
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=306&packageName=Ayeyarwady-Adventure
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=256&packageName=The-Royal-Scotsman
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=263&packageName=Barging-in-Provence
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=263&packageName=Barging-in-Provence
http://www.insightvacations.com/nz/tours/insight-gold
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TOUR PRODUCT
Croatia Times Travel 2012
Croatia Times Travel has launched a new and revamped website for 2012. 
The site – www.croatiatimestravel.co.nz – features a range of new product including a brand 
new launch, the Adriatic Pearl, ex Dubrovnik; a Royal Clipper cruise ex Venice; specialist 
cruising holidays including a Naturist cruise, and three new guaranteed coach tours of Croatia 
and Slovenia.  
Also new for 2012 are: 
• Kompas tours – Guaranteed departures, First Class tours and English speaking guides  
 only.  Prague to Bucharest - 13 days; Best of Ukraine, Poland and Hungary - 12 days  
 and Venice, Florence, Rome, Sorrento – 11 days.
• Day tours of Split including the hop on, hop off bus and Dubrovnik excursions.
• Extended Independent Island Hopping programmes ex Split and Dubrovnik.
• The new Design Hostel Goli and Bosi in Split – excellent value for money.
• Rivage du Monde representation in New Zealand – new brochure product: Rivers of  
 the World. 
Call 0800 CROATIA or email office@cttravel.co.nz.

AVIATION
Air New Zealand selects Viator
Air New Zealand has selected Viator, an on-
line resource for researching and booking trip 
activities and experiences at the best prices – 
as its preferred partner for global destination 
activities. 
The airline is enhancing its customer offer-
ing with a direct and seamless link to Via-
tor’s more than 9,000 tours and activities in 
hundreds of destinations around the world. 

Through the “Holidays” tab on the airline’s 
newly revamped website and via special 
email offers, Air New Zealand customers 
are able to research and book experiences 
like adventure activities, sightseeing or 
wine tasting in destinations on its network 
including New Zealand, Australia, Fiji, 
Japan, and cities throughout Europe and the 
United States.

Amadeus has reached a new multi-year extension agreement 
with United Airlines into 2013 which guarantees their full range of 
content will be available for sale through the Amadeus system and 
includes distribution of the carrier’s Economy Plus seating. 

Air Pacific chooses Airbus A330-200 
After a comprehensive seven-month fleet and 
network review, Fiji’s national airline Air 
Pacific has ordered three new Airbus A330-
200 aircraft to replace its current fleet of 
B747 and B767 aircraft.
These long-haul aircraft will begin arriving in 
early 2013, and will be operated on flights to 
Fiji from Sydney, Auckland, Hong Kong, and 
Los Angeles.
“This decision is a significant milestone in 
our 60-year history because it will be our 
first-ever purchase of new wide-body airplanes, 
and these state-of-the art A330s are clearly 
going to be planes that our customers and the 
people of Fiji will be thrilled to fly,” said Air 

Pacific’s Managing Director and CEO David 
Pflieger. 
He says the landmark acquisition of new 
Airbus A330s signals a very bright future for 
the airline. “It’s the right plane at the right 
time for our company, and it will set us up for 
another 60 years of success.
“These A330s will be equipped with the latest 
in cabin seats and in-flight entertainment, and 
their optimised 222-inch wide fuselage will 
accommodate more passengers and cargo 
than our current B767,” he adds.
He says they will have a look and feel that is 
truly Fijian, appropriately reflecting Air  
Pacific’s role as Fiji’s ambassador to the world.

RWC surge for AKL Airport
Total international passenger volumes through 
Auckland International Airport increased by 
5.3% in SEP11 versus SEP10. Overseas in-
ternational passenger arrivals were up 33.8% 
on SEP10 largely due to the Rugby World 
Cup, offsetting softer than usual NZ outbound 
travel. 
There was a 708% surge in visitors from 
France in September as the Rugby World Cup 
geared up.

Stuff website’s BusinessDesk says AKL 
handled 8,658 visitors from France, up from 
1,072 in the same month last year.
The airport handled 19,157 pax arriving from 
the UK last month, up 121%, and there was 
a 59% rise in the number of visitors from 
Canada, 4.4% rise in arrivals from Japan and 
9.3% rise in arrivals from the US.

2012 BROCHURE OUT NOW
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http://www.insightvacations.com/nz/tours/insight-gold
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Congress prohibits EU’s Emission Trading Scheme 
USTA, the U.S. travel industry lobby group 
has commended the House of Representatives
for passing the “European Emissions Trading
Scheme Prohibition Act of 2011” (H.R. 2594) 
which prohibits U.S. aviation operators from 
participating in the European Union’s emissions 
trading scheme. According to the Air Transport 
Association, the scheme would cost U.S. 
airlines more than $3.1 billion between 2012 
and 2020.
Under the scheme, flights into or out of an EU 
airport are subject to the program’s emissions 
cap and trade requirements, effectively levying 
an emissions tax on U.S. airlines. 
Additionally, there are no requirements that 

the EU Member States collecting these taxes 
must use the fees in emissions reduction 
efforts.
The EU’s scheme is opposed by the Obama 
Administration, aviation trade associations, 
airline companies, manufacturers, labour 
unions and members of Congress. In addition 
to the US, other nations have voiced op-
position, including Argentina, Brazil, Chile, 
China, Colombia, Cuba, Egypt, India, Japan, 
the Republic of Korea, Malaysia, Mexico, 
Nigeria, Paraguay, Qatar, the Russian Federa-
tion, Saudi Arabia, Singapore, South Africa, 
and the United Arab Emirates.

AirAsia X moves to London-Gatwick
AirAsia X has moved its station in London 
from London Stansted International Airport to 
Gatwick Airport.
AirAsia X’s decision to switch is to provide 
guests with a larger variety of connectivity 
options as travellers arriving into London via 
Gatwick Airport can choose to either connect 
domestically or internationally from its wide 
range of available flights, trains and buses to 
get into London City, Europe and beyond.
With better connectivity, AirAsia X hopes to 
drive in more passengers from its feeder net-
work in South East Asia to visit and explore 
the UK and Europe.
Travellers from New Zealand can take 

advantage of the airline’s celebration Fly 
Thru flight deals, with fares to London 
from as low as NZ$669 ex CHC for sales 
to 30OCT11 and travel 10JAN-31MAR12. 
Terms and conditions apply.  Fly Thru 
flights provide guests transiting in Kuala 
Lumpur with a seamless connection to their 
onwards flight into London by eliminat-
ing the need for immigration clearance or 
a transit visa when they arrive in Malaysia. 
Upon arrival in Kuala Lumpur, guests will 
be given access to the transit hall linking to 
the departure lounge where guests can rest, 
eat and shop before their connecting flight 
arrives.

Royal Brunei withdraws 
Royal Brunei Airlines will operate its final 
flight from Auckland tomorrow as part of a 
major rethink on its network. At the same 
time RBA has pulled its flights from Brisbane 
and Perth, but will maintain a four flights per 
week schedule from Melbourne to the Brunei 
capital Bandar Seri Begawan.
RBA reportedly hopes to tap UK-destined 
price-sensitive traffic in the intensively 
competitive Melbourne market.
The Walshe Group, which remains GSA for 
Royal Brunei in New Zealand, hosted a small 
function last evening and Key Account 
Manager Wendy Stanton thanked the industry 
for its support of the AKL flights which had 
put NZ sales ahead of the revenue target right 
to the end. She also acknowledged the efforts 
of the local Royal Brunei team.
Wendy is pictured here with Steve Tanner, 
Walshe Group’s Key Account & Strategy 
Manager
   

Singapore Airlines Taste of New Zealand Offer
Singapore Airlines was the Principal Partner 
for Taste of New Zealand Festival held at 
Victoria Park, Auckland 19-22OCT.
As part of this event the airline displayed its 
B777-300ER Business Class seat and gave 
the Taste attendees the chance to go into 
the draw to win a Business Class upgrade 
if they purchased an Economy Class airfare 
with Singapore Airlines on/between 25OCT-
15DEC11 (travel 16JAN-30NOV12). 
SIA is now seeking the travel industry’s assis-
tance.  If you have any clients who purchase 
a Singapore Airlines Economy Class air fare 
between now and 15DEC11 and pass you the 
entry form, please complete the flight details 
and mail it to the SIA office addressed Taste 
Competition, DX: CP18502 Auckland.
Please note only original entry forms like the 
one shown at right are eligible to enter.
The draw of the winners will take place on 
21DEC11.

Visit www.lufthansaexperts.com for the new e-Mini Manual and eXperts Cafe

http://www.lufthansaexperts.com


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

As a born and bred Sydneysider my thoughts on 
Sydney Harbour are likely to be a little biased! 
However, during a recent Captain Cook Cruises 
“lunch cruise”, I was reminded what a magnificent 
harbour Sydney really is and what better way to 
explore it thoroughly than on a “Captain Cook 
2-night Weekender Cruise”.
The Captain Cook Sydney Harbour weekender is 
operated by the MV Captain Cook’s Explorer – an 
intimate small ship that can accommodate up to 
116 passengers.
With 58 cabins (all with private bathrooms) and 
plenty of open public space this vessel operates a 
unique itinerary where guests will discover many 
unknown secrets of Sydney.
Taking you off the beaten track to places only the 
locals know and up close to some of the most 
beautiful and famous aspects of Sydney Harbour. 
Add to this, regular shore visits that include street 
markets, beautiful gardens and beachside Watsons 
Bay. 
The views are worth the journey alone – a breath-
taking sunset over the sails of the Sydney Opera 
House to a sparkling dawn on the cliffs of the north 
shore. 
Evenings on board are a blend of top class food 
and wine, spectacular harbour sights, getting to 
know new friends and enjoying great entertainment.
Departing every Friday evening, this is an excellent 
introduction to Sydney 
for first time visitors 
that will include the 
iconic sights that 
are often taken for 
granted plus a whole 
lot more!

Discovering Sydney Harbour
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Cruise 

SAÔNE

SEINE

RHÔNE

RHÔNE

Beaune

Tournon

Viviers

Lyon
Vienne

Avignon
Arles

Paris

MarseilleAix-en-Provence

FRANCE

Chalon-sur-Saône

N

If you add the Paris extension,
transfer from Paris to Chalon.

Dijon

*Conditions: Price listed in Australian dollars and valid on 2012 sailings 
only. Must book and pay in full by 16 December 2011. Discounts 
combinable with Past Passenger Discount and valid for new bookings 
only. Price is based on 28 Oct 2012 departures in Cat E stateroom. Visit 
www.vikingrivercruises.com.au for full booking conditions.

THE WORLD’S  LEADING RIVER CRUISE  LINE. . .BY  FAR ®

A TASTE OF FRANCE
WITH VIKING RIVER CRUISES

TO BOOK CALL VIKING AT 0800 447 913.
For more information visit www.vikingrivercruises.com.au

8-day Portraits of Southern France  
From $2,399 per person, twin share*

SAVE $1,000 PER PERSON. 

CRUISE NEWS
Viking River Cruises office 
relocates to new facilities
Teresia Fors, Managing Director of Viking River Cruises 
Australia, advises that the Viking Sydney office has moved 
to a new office in North Sydney. 
The move accommodates recent staffing growth and Ms 
Fors says the move was essential in being able to provide 
superior services to the trade and consumers in Australia 
and New Zealand. 
With the recent employment of Melissa Garrett - Product 
and Marketing Manager, Ivana Krunes - Marketing Co-
ordinator, Adriana Petkov - Marketing Co-ordinator and 
Lauren Scarcella – Inside Sales Executive, the company 
will be able to better service the trade as well as its 
passengers. 
The new office is at Level 8, 107 Walker Street NORTH 
SYDNEY NSW 2060. 
The new office phone number is + 612 8920 0144.

Now: Complimentary 
soft beverages on Windstar
Francis Travel Marketing, which represents Windstar 
Cruises in New Zealand, reports that the cruise line will 
include complimentary soft beverages on all voyages start-
ing this December.
Windstar’s complimentary soft beverages include bottled
water, sparkling water, sodas, fresh juices, milk, fruit 
smoothies, tea, coffee, cappuccinos, lattes, mochas, and 
espresso.  The new benefit will be available in December at 
the start of Windstar’s Caribbean, Panama Canal, and Costa 
Rica voyages. 
Windstar already offers complimentary dining in its 
specialty restaurants—Candles Grill on each of the three 
yachts, and Degrees and Le Marché on Wind Surf; plus 
complimentary water sports such as kayaking, waterskiing, 
sail boating, and windsurfing from Windstar’s Watersports 
platform; and complimentary DVD and iPod rentals. 

http://www.vikingrivercruises.com.au/rivercruises/europe-south-france-rhone-chalon-avignon-2012/itinerary.aspx
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P & O Academy 
hits 1000th milestone
P&O Cruises has celebrated the graduation of 
a New Zealander as the 1000th Commodore 
from its Australasian P&O Academy training 
programme.
Blenheim Flight Centre’s Campbell Brown 
became the 1000th P&O Academy 
Commodore after rising through the ranks 
of the cruise line’s training programme and 
completing all 25 modules, which included 
25 hours of course work.
The P&O Academy, launched in DEC09, 
has nearly 6,300 registered members across 
Australasia, including more than 750 in New 
Zealand.  As travel agents complete various
courses through the Academy, they rise 
through the ranks of First Officer to Staff 
Captain and finally Commodore.
Participation in P&O Academy is free and 
travel consultants can learn more at 
www.MyCCS.co.nz.

New Orleans back in cruise business
Seatrade Insider reports that before next 
month is over, the Port of New Orleans will 
finally have reached the cruise traffic levels 
it enjoyed back in 2005, when Hurricane 
Katrina devastated the city and region. Next 
year, the Big Easy expects to get close to the 
one-million passenger movements mark, an 
all-time high.
In coming weeks Carnival Elation will 
arrive for year-round four- and five-night 
cruises, Carnival Conquest will be back for 
year-round seven-night cruises and Voyager 
of the Seas will become the city’s largest 
homeporting cruise ship ever, with seasonal 
seven-night sailings. Plus, Norwegian Spirit 
continues its full-calendar schedule of week-
long voyages.

Voyages of Discovery 
unveils new web TV channel  
Voyages of Discovery is taking a 
significant new step in its communications 
strategy, with the launch of a new TV web 
channel - Discovery Cruise TV 
(www.discoverycruise.tv). It promises to 
offer insight into itineraries as well as a 
perspective of the cruise experience. 
One of the most innovative features of the 
new site is the Live Schedule which gives 
users the opportunity to view a selection
of videos in real time. The schedules 
showcase various destinations and moving
forward will feature content uploaded by 
passengers and partners of Voyages of 
Discovery.
Cruise itinerary videos are also available, 
playing cruises from the current and future 
cruise programme in a similar format to 
the iplayer. An invaluable tool for potential 
bookers looking to find the right cruise 
and past passengers wishing to reminisce 
by watching videos of cruises they have 
previously sailed on - Discovery 
Cruise TV is a first for the online cruise 
community. With a clear call to action, 
users can then find out more information 
about a specific programme by clicking 
through to the Voyages of Discovery 
website via the “INFO” button.
Users can immerse themselves with the 
Voyages of Discovery brand by accessing 
The Experience section - an area which 
allows a fuller understanding of the 
product and the experience passengers can 
expect on board.
For more information, call 
Cruise Holidays on 09 523 7788 or visit 
www.voyagesofdiscovery.com

Antarctic savings 

Sustainable South Pacific cruise tourism
Carnival Australia, which operates P&O 
Cruises, has released the line’s 2010 Sustain-
ability Report which reveals that more than a 
quarter of a million travellers are expected to 
cruise to the South Pacific in 2013.
Two Carnival Australia cruise brands - P&O 
Cruises and Princess Cruises - would together 
account for 195,000 of the expected visitors, 
representing a 140% increase on their 2005 
passenger numbers. 
The two cruise lines between them would 
conduct 118 cruises to the South Pacific in 
2013, nearly double their 2005 schedule of 64 
cruises to the islands. 
In the light of such strong cruising growth, 
the P&O Cruises’ 2010 Sustainability Report 
addresses the need to ensure island communi-
ties are able to share the economic benefits of 
sustainable cruise tourism. 
Carnival Australia is already working with a 
number of communities to connect cruising 
and economic opportunity and to provide a 
template for tourism-related business ventures 
that can be introduced more widely across the 
South Pacific.
Carnival Australia CEO, Ann Sherry, says 
“The traditional business model of taking 
visitors to the Pacific Islands and then simply 
taking them back home again is unsustain-
able in the long term as bigger ships and 
more cruises bring many more tourists to the 

islands.
“We have a responsibility to ensure the idyllic 
destinations and unique island cultures that 
attract cruise visitors are safeguarded. One of 
the best ways to do this is to make sure island 
communities share in the economic benefits 
of cruising.” 
The 2010 Sustainability Report features P&O 
Cruises’ local partnerships to improve infra-
structure, implement environmental protec-
tion plans, and support job opportunities.  
Highlights of P&O Cruises’ partnerships in 
the South Pacific include: 

World Journeys has specially reduced prices 
on four Antarctic Dream sailings departing in 
NOV/DEC11.  A reduced rate of NZ$9,995pp 
share twin applies to all cabin types on the 
classic 11-day Antarctic Dream Expedition, 
and is subject to availability.  Price includes 

all meals, plus all adventure equipment and 
expertise for exploration by kayak, sailboat, 
paddle board, snorkelling, and skiff.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz.

Supporting the development of local 
tourism ventures at Mystery Island, 
Champagne Bay and the Isle of Pines.
Actively recruiting crew from the Pacific 
Islands on the way to reaching a target of 
10% locally recruited staff by 2019.
Contributing to the cost of destination 
infrastructure such as jetties, pontoons 
and sewerage treatment facilities to 
support cruising and to reduce environ-
mental impact. 

q

q

q

Cruise ship visits to the Pacific Islands in 
2010 contributed an estimated NZ$43 mil-
lion in direct spending such as port fees and 
services and an additional NZ$37 million in 
indirect spending.
Check out the report at 
www.pocruises.com.au/sustainability
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HOSPITALITY
Secure villa rentals via new B2B site
A new website has launched to help bridge 
the gap between travel agencies and the villa 
rental market. The subscribers-only site has 
been launched by the International Asso-
ciation of Villa Rental Agents (IAVRA) to 
provide more transparency in the market and 
help travel agents expand the villa and chalet 
options available to customers. 
In a nutshell, IAVRA is a password-protected, 
B2B platform that services travel industry 
professionals. Properties are checked and 
verified before placement on the site, includ-
ing a Certificate of Appointments to ensure 
there is direct contact with the owner. 

Functions on the site include brochures, a 
guaranteed 10% commission, comparison 
tools and a search option. 
In its launch press release, UK-based IAVRA 
says “As the demand for private, customised 
holidays increases, so does the potential risk 
of falling victim to a villa rental scam. Hun-
dreds of holidaymakers have lost thousands 
of pounds after booking villas which either 
did not exist or had their details unscrupu-
lously copied from a legitimate website.”
There are 1,800 short-term loan properties 
and 40 villa agents currently on the site cov-
ering 39 countries.  www.iavra.com  

Unique Global Identifiers for hotels
Several major associations involved in 
hospitality distribution and technology have 
reportedly joined forces to implement a 
programme of unique global identifiers for 
hotels. Experts agree that a single identifier 
for each hotel would significantly improve 
the accuracy and efficiency of transactions 
between hotels and their trading partners.
The problem has become more severe with 
the proliferation of thousands of Internet 
sites with hotel data in recent years. Search 
engines can easily become confused when 
hotels change names, or use name variations 
in different languages or through different 
distributors. And when a hotel opens, is 
renamed or rebrands, the lack of a central 
registration service means that every electronic

trading partner must be notified independent-
ly, a process that can take weeks or months. 
In the meantime, revenue-generating 
transactions can fail, be routed to the wrong 
hotel, be lost in processing or require costly 
manual intervention. 
The effort will focus first on identifiers for 
hotels and lodging establishments. Future 
iterations may include event venues, distribu-
tion channels and processing partners, among 
others. In addition to numerous applications 
in distribution, Unique Global Identifiers 
are a probable requirement for a major hotel 
industry project on credit-card security being 
undertaken, to support the secure passing 
of credit card information from the original 
booking source to the hotel.

Starwood launches Ratings & Reviews

Hilton Lake Taupo speed-recruits

In a recent survey, nearly 85% of Starwood 
Preferred Guest® members said they find 
value in consumer ratings and reviews on 
travel sites. 
So Starwood Hotels & Resorts guests can 
now post ratings and reviews on its web-
sites based on a variety of criteria including: 
Overall Rating, Room Comfort, Staff Met My 
Needs, Room Cleanliness and SPG Recogni-
tion. Guests can also filter review content to 
see the information that is most relevant to 

them including: Star Rating, Purpose of 
Travel, Frequency of Travel, SPG Level, 
Above/Met Expectations and Below 
Expectations. Reviews can also be 
shared through social media channels, 
including both personal and property 
Facebook pages.  
Starwood is making sure all comments 
are from guests who actually stayed at 
the hotel. Reviews are verified by a hotel 
reservation confirmation. 

Searching for new talent to add to its Front 
and Back of House team, Hilton Lake 
Taupo will interview potential candidates on 
03NOV, from 3pm to 6pm, in a variation on 
speed dating.
Candidates will be allocated a 5-minute speed 
interview slot to gauge their suitability, and 
successful applicants will be invited for a 
further interview.

The hotel is seeking to fill casual and perma-
nent positions - Guest Service Agents, Por-
ters, Night Porters, Room Attendants, Mini 
Bar Attendants and Public Area Cleaner.
Candidates must register to attend by sending 
a CV and covering letter expressing their area 
of interest to michelle.easton@hilton.com in 
order to receive further information and an 
interview time.

INDUSTRY
Maximise time at PAICE 2011
Buyers at the Pacific Area Incentives and 
Conferences Expo (PAICE 2011) are urged 
to maximise their time at the event by taking 
part in a pre-appointment programme with 
exhibitors.
Exhibition manager Tess Mason says that 
Auckland based organisers of offshore incen-
tives, meetings, functions and other events 
often have specific suppliers and destinations 
they are interested in.
“We are happy to make appointments on be-
half of these visitors, be it to see one exhibitor 
or up to 20,” says Mason. “That way visitors 
can maximise their time and ensure that they 
talk to who they want, when they want.”
PAICE 2011 is being held on level five of 
SKYCITY Auckland Convention Centre, 
from 9am to 5pm on 09NOV.

This year, the event has a number of innova-
tions which visitors are welcome to attend. 
These include the inaugural Business Travel 
Forum, being held from 11.30am to 2pm, and 
the Queensland Happy Hour starting at 3pm.
Mason says the Business Travel Forum is 
generating strong interest amongst corporate 
travel buyers and travel management compa-
nies. “Many of these guests will be visiting 
PAICE before and after the seminars, so we 
expect our exhibitors to be in demand.”
Corporate travel buyers and managers can 
attend any number of the seminars and do not 
have to commit to the full programme.
To register as a buyer at PAICE 2011 visit 
www.paicexpo.co.nz/visitor-registration
To register for the Business Travel Forum 
visit www.paicexpo.co.nz/business-travel-
forum/btf-registration-form
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Johnnie Walker’s quake fundraiser
Johnnie Walker has created a limited edition 
pack to support fundraising efforts follow-
ing the Christchurch Earthquakes. From the 
month of November - until sold out - their 
new Black Label (1L) packaging will depict 
the famous striding man “made” out of silver 
ferns, it will also have information about the 
quake. It will be on sale at all DFS and JR 
Travel Stores across New Zealand Interna-
tional Airports - with NZ$2 from every pack 
going towards the Christchurch Earthquake 
Appeal Trust. Johnnie Walker is hoping to 
raise approximately $35,000 to specifically 
help with the rebuild efforts. 

Do you know a Community 
Hero who deserves a break?
Cathay Pacific and Herald on Sunday are 
looking for three Community Heroes to 
give them a well deserved three day break 
in Hong Kong, courtesy of Courtyard by 
Marriott.
Community heroes are the remarkable 
people who are the lifeblood of our 
communities. They work tirelessly for 
community groups, schools or to help the 
elderly or frail. They may have rescued 
children from a burning house or car, or a 
swimmer struggling in surf. Or they could 
have overcome enormous physical or 
personal odds to achieve their own dreams. 
Whatever they have done, they are an 
inspiration to us all.
To nominate a Community Hero, go to 
www.cathaypacific.co.nz 

FCm wins World Travel Awards 
For the first time in the company’s history, 
FCm Travel Solutions has won World Travel 
Awards for corporate travel excellence in 
Europe, Asia, Australasia and North America.
This year, FCm has been named Europe’s 
Leading Travel Management Company, 
Asia’s Leading Travel Management Company 
and Australasia’s Leading Business Travel 
Agent. Last week FCm was also named North 
America’s Leading Travel Management 
Company.
FCm Travel Solutions global brand leader 
Gregory Lording says “To win the top award 
for corporate travel management in four 
regions is a tremendous achievement for 
FCm. The triple win is testament to the 
strength of our people, our customer service 
and our global network.”

Hurricane Rina
Mexican authorities have set up emergency 
shelters and cruise ships have shifted course 
after Hurricane Rina strengthened into a 
Category 2 storm off the Caribbean coast.
The hurricane, which currently has maximum 
sustained winds of 110mph, was expected to 
slam into the resort-filled Mayan Riviera in 
the Yucatan Peninsula yesterday and track 
through Mexico’s most popular tourist spot.

Flood updates from Intrepid
Intrepid Travel has advised the latest situation 
on floods in Thailand and Italy.
The operator reports that all its staff and pas-
sengers in Thailand are safe. 
“We have had to close the office in Bangkok 
due to flooding but our team there were able 
to work with our Head Office in Australia to 
put plans in place including cancelling and 
altering trips with departures between now 
and 4 November. 
“We’ll continue to monitor the situation and 
make a call on departures post this over the 
coming days,” says Intrepid.
Meanwhile, heavy rains in the Liguria region 
of Italy have caused flooding, particularly in 
the villages of the Cinque Terra area, Monter-
osso and Vernazza. 
“All of our travellers are safe and have left or 
are in the process of leaving the affected area.  
We will continue to monitor the situation and 
update this site if there are further changes. 
We are asking all passengers to contact their 
booking agent with any questions in the 
meantime,” says Intrepid.
“If we cancel trips, we will work with passen-
gers to try and get them on a later departure 
and if we can’t do this we will refund their 
trips.” 

Anne Van Dyke, who co-hosts a travel show 
on Radio Live with Mike Hogan each Sunday, 
suggests it is an ideal vehicle for promoting the 
newly release Earlybirds. See the ad on page 7.

Positively Wellington Tourism, in a joint 
venture with Hawke’s Bay, is to open another 
WLG pop-up restaurant in Australia – this time 
in Melbourne’s Fitzroy.
The inaugural WLG in Sydney last year saw 
almost 1,500 tickets snapped up within five 
hours of the restaurant’s announcement, 
served an estimated 3000 Sydneysiders and 
broke timeoutsydney.com.au booking records. 


