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NULLARBOR GOLF
WA is home to the world’s longest 
golf course, the Nullarbor Links, 
which spans the massive  
1,365 kilometre Eyre Highway from 
Kalgoorlie in Western Australia.
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More all-black planes 
for Air New Zealand

Air New Zealand has confirmed its support for the nation’s (WORLD CHAMPION!!)
rugby team for another four years, re-signing as a major sponsor of the New Zealand 
Rugby Union through until 2015.
The move extends the relationship between Air New Zealand and the New Zealand 
Rugby Union to 20 years and maintains the airline’s status as official sponsor of the All 
Blacks. 
To celebrate this successful partnership, Air New Zealand will be making more of its 
aircraft fleet ‘all black’. 
A new A320 aircraft due for delivery at the end of the month will be the second of its 
type to be painted in the airline’s Crazy About Rugby black livery, while the company’s 
regional airline, Eagle Air, will be painting three of its existing fleet of Beech 1900D 
turbo-props black early next year.
However, the biggest all-black paint job is being saved for Air New Zealand’s fifth and 
final Boeing 777-300ER aircraft to be delivered in January next year. It is believed it will 
be the largest ever commercial aircraft to sport an all-black livery.
As part of the deal, the All Blacks training jersey will continue to carry the Air New Zea-
land logo, and the airline will be a lead partner on the team’s end of year tour. The deal 
also includes support for the ITM Cup and the New Zealand Sevens teams.

http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.westernaustralia.com
www.adventureworld.co.nz/agent-brochure-order
http://www.topdog.co.nz
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September arrivals up 26%
The Rugby World Cup influx helped lift 
international arrivals into New Zealand in 
September by 26% on SEP10 figures, to 
almost 220,000 short term visitors. The footie 
fans accounted for more than one-third of all 
arrivals, according to Statistics New Zealand 
figures.
The total number of international RWC 2011 
visitors JUL-SEP11now totals around 80,000, 
but the final figure won’t be known until data 
for October has been collected.
Forecasts previously indicated a total of 
95,000 visitors for the event.
The biggest month-on-month change in SEP 
came from traditional rugby nations including
France, Ireland, South Africa, the United 
Kingdom and Argentina.
Tourism New Zealand chief executive 
Kevin Bowler said that putting the rugby fan 

numbers  to one side, the continued, steady 
growth seen out of Singapore (up 66%), 
Malaysia (up 37%) and China (up 7.6%) 
demonstrates the importance of the long-term 
destination game.
“Growth figures out of Asia this month 
demonstrate that Tourism New Zealand’s 
international partnerships and marketing 
campaigns, along with increases in airline 
capacity from Jetstar Asia and Air Asia X, are 
continuing to achieve success,” he said.
“Monthly increases from China have also 
continued, a pattern we expect to see repeated 
in the coming months with China Southern 
Airlines increasing flight frequency from three 
times per week to daily from 1 November.” 
For the 12 months ended 30SEP11, the inter-
national visitor total was 2.548 million, up 
1.2% on the same period last year.

AA launches partnership with Thrifty
The AA has announced an exclusive business 
partnership with Thrifty Car Rental that will 
offer AA Members year-round benefits and 
discounts on car hire in New Zealand and 
Australia.
Starting 01OCT, AA Thrifty is now being
marketed across New Zealand, and will 
feature in the 38 AA Centres and 34 Thrifty 
branches across the country.
Thrifty is owned by the NRMA, a NSW-
based motoring club affiliated to the AA. Late 
last year, all seven Australian motoring clubs 
contracted with Thrifty to offer exclusive car 
and truck rental to their 6.8 million Members.
AA Club Operations General Manager, Peter 

Moxon, says “Members who choose to book 
with AA Thrifty for travel in New Zealand 
and Australia will receive discounts off the 
best rate of the day, year-round offers and 
exclusive benefits.”
To celebrate the launch of AA Thrifty, any AA 
Member booking a rental car before 31JAN12 
will be eligible to win one of two cars for 
a year. Visit www.aa.co.nz/carrental or call 
0508 73 70 70.

Internationals’ Visa spend up 48%
The latest figures from Visa New Zealand 
show overseas visitors have been using their 
Visa cards to enjoy Kiwi hospitality, spending 
NZ$168 million in SEP11, up 48% on SEP10.
The countries making the largest contribution 
to that increase include Australia ($58.2m), 
the UK ($28.4m), the US ($14.0m), France 
($12.6m), Canada ($5.3m), Japan ($4.8m), 
South Africa ($4.2m), Germany ($4.0m) and 
the Republic of Ireland ($3.6m). 
Sean Preston, Country Manager at Visa New 
Zealand says a rise in international spending 
is to be expected with any global event, but 
what is most interesting is the breakdown 
between countries.
“Countries like Australia, that already con-
tribute significantly to our international card 
spend, have not seen as much of an increase 
(29%) compared with countries such as 
Ireland  (525%), France (230%) and South 
Africa (126%). 

Spend on Canadian issued Visa credit cards 
increased by 90% and the UK by 80%. The 
increase in international spend from some 
markets, such as the US (28%) and Japan 
(29%), was less dramatic, but still significant. 
Visitors spent their money on entertainment, 
hospitality, auto rental and fuel.
“Auto rental and oil spend has increased by 
more than 70% when compared with last 
year. This directly relates to the number of 
long term visitors who have chosen to travel 
around the country in cars and campervans 
making the most of their time in New Zealand,” 
says Preston.
“It is also interesting to note that although 
hospitality spend has increased significantly 
(52%), supermarket spend has also increased 
by 34%, indicating that visitors are also 
choosing to self-cater – either in rented homes 
or campervans.”

Restructure for Tourism Dunedin
Tourism Dunedin chief executive Hamish 
Saxton has told the Otago Daily Times that a 
restructuring of the RTO is under way, with 
three roles disestablished, including a part-
time public relations consultant, a part-time 
Auckland-based trade sales rep and a full-
time domestic and conference marketing 
manager. 
Five new full-time permanent roles would 
replace those roles, resulting in Tourism 
Dunedin having the equivalent of 8.2 full-
time staff. 
Four of those roles would be advertised later 
this month, including a tactical marketing and 
branding role, a sales and marketing role, a 
PR and communications role, and a business 

events tourism development and sales role.
Mr Saxton told the ODT that the Christchurch 
earthquake, Forsyth Barr Stadium opening 
and redevelopment of the Dunedin Centre had 
created “opportunities 
and pressures”, 
prompting the 
restructuring.   
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Wellington summer campaign
Positively Wellington Tourism’s successful
3 Nights for Two campaign has returned, 
and until 06NOV11, visitors will be able to 
book three nights for the price of two at their 
choice of 19 of the city’s hotels for stays 
12DEC11-31JAN12. 
Positively Wellington Tourism General 
Manager Marketing Sarah Meikle says the 
winter 3 Nights for Two campaign – designed 
to increase visitation in the quiet May to July 
period – drove record bookings on the 
WellingtonNZ.com site and contributed to 
record winter hotel nights in the capital.
“The uptake over winter was phenomenal so 
we’re bringing the concept back for a summer 
hit.” 
The 3 for Two offer has been extended to in-
corporate a range of attractions, retailers, bars 
and restaurants. In total over 40 businesses 

are involved, 
including 19 
hotels, 4 major 
attractions, 14 
retailers and 7 
eateries/bars.
“The range 
of 3 for Two 
themed deals 
on offer covers 
everything from coffees and tasting plates to 
breakfasts and desserts. Rides, attractions, 
beauty treatments and clothing deals are also 
available,” says Ms Meikle.
Landmark department store Kirkcaldies & 
Stains was one of the first businesses to sign 
up, with a range of deals to be on offer.
Check out all the details at 
www.WellingtonNZ.com/3for2.

Waiheke Garden Safari
SeaLink is again the main sponsor of the 
Jassy Dean Garden Safari on Waiheke Island, 
scheduled 12-13NOV.
Under spring skies those “on safari” will get 
to experience island landscapes as they travel 
between beautiful private gardens not nor-
mally open to the public.
The Jassy Dean Trust has been raising funds 
through the garden safari for the past 11 years 
and island children suffering from health 
issues are the beneficiaries of these efforts, 
as well as their families and the wider com-
munity.
SeaLink’s general manager Todd Bolton says 
“The best way to get around the safari is by 
car and SeaLink is perfectly positioned to 
deliver this business.”

SeaLink 
offers a 
special package for the weekend for $188. 
This includes two people in their car on the 
ferry and two tickets to the safari (a saving 
of $72). Accommodation packages are also 
available and people without a car can choose 
the coach tour option. Visitors are reminded 
to book 
early as it 
is a very 
popular 
event in 
the island’s 
calendar.

The latest Statistics NZ figures reveal New Zealanders took fewer trips 
in SEP11, with just 167,400 going on an overseas holiday compared to 
210,000 a year ago. The department said the main reason was the later 
timing of the school holidays to coincide with the RWC tournament.

AUSTRALIA
Queensland seeks inputs on tapping China market
Tourism Queensland has just released a dis-
cussion paper on opportunities and challenges 
facing the industry as the State ramps-up 
efforts to snare a greater share of the burgeon-
ing China market.
Tourism Minister Jan Jarratt says work is well 
advanced on developing a new Project China 
Strategy, with industry feedback critical.
“Sustainably growing our share of the China 
market and giving Chinese visitors a great 
experience involves everyone and I want 
industry to have their say, with consultation 
open until December,” says Ms Jarratt.
“The discussion paper raises issues from 
better catering for Chinese travellers to 
diversifying target markets such as attracting 
different age groups and destinations so it is 
important for industry to think about these 
issues and give their feedback,” she said.
“The resulting Project China Strategy will 
map out our long-term vision to grow our 

share of the crucial China market, with 
potential spending by Chinese visitors in  
Australia tipped to reach $7-9 billion by 
2020.”
Topics raised in the discussion paper include:
.. Fine-tuning Queensland’s aviation strategy; 
.. Educating the Queensland tourism industry 
about Chinese travellers’ behaviours and 
expectations; 
.. Ensuring marketing efforts are focused on 
specific geographic areas in China, particularly 
high yield visitor regions, and are carried out 
jointly with key industry partners; 
.. Preparing and developing Queensland’s 
tourism industry to deliver high quality       
experiences to Chinese visitors; and 
.. The potential for Chinese investment in 
Queensland tourism infrastructure.
Feedback on the discussion paper will be 
incorporated in the new 2012-2016 China 
market strategy.

‘Experience WA smartphone app 
Tourism WA has developed a new smartphone application known as 
‘Experience WA’ for tourists visiting the State. The app offers more than 
7,000 listings featuring accommodation, attractions, events and restaurants. 
It shows visitors what’s nearby, allows them to explore suggested itineraries 
and build a personal ‘to do’ list. The smartphone application is free to 
download and is available for iPhone, iPad and Android platforms. 
To download the app, click here.

http://www.westernaustralia.com/en/Travel_Info/Experience_WA_Mobile_App/Pages/Experience-WA-Mobile-App.aspx


Deal of the Week DOWNLOAD HERE
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Qantas strikes hit hard
Tourism will be hit hard by ongoing Qantas 
strikes, with early signs bookings for Christ-
mas will be down up to 10% on last year 
and “brand Australia’s’’ international image 
tarnished. 
According to a Telegraph report, Tourism and 
Transport Forum chief executive John Lee 
says Australians are reluctant to book holidays 
over fears their flight might be grounded and 
are choosing to stay at home instead.
“It’s not just Qantas engineers, pilots and 
baggage handlers - we’ve also had rolling 
strikes from customs staff,’’ he said.
“In terms of a gateway to the nation the first 
impression some overseas visitors are receiv-
ing is a queue and that’s not very welcoming.
“Thankfully it’s not Christmas but there are 
already forward bookings into Christmas that 
are down five to ten per cent compared to the 
same time last year.
“That’s slightly alarming,” he says.

“We have even noticed less take up of hire 
cars.’’
“If people are waiting in airport lounges 
rather than enjoying the rock, reef and 
beaches that’s not going to help our 
reputation,’’ he said.
“They’re not going to act as ambassadors 
for ‘brand Australia’ when they go home and 
that’s really concerning to us.’’
Meanwhile, the ABC reports that the 
Transport Workers Union (TWU) has become 
the latest union to call a truce with Qantas and 
drop industrial action.
Baggage handlers, caterers and ground crews 
were due to walk off the job on Wednesday, 
but instead the union will hold a meeting with 
airline representatives.
TWU national secretary Tony Sheldon says 
the union has been buoyed by Qantas 
announcing it has no plans to outsource 
ground-handling operations.

Game, set, match - Melbourne
Preparations have begun and tickets are on 
sale for the Australian Open 2012 which will 
take place at Melbourne Park 16-29JAN. The 
event, which is the biggest sporting event in 
the Southern Hemisphere and attracts 240 
million television viewers worldwide, is once 
again expecting record numbers of visitors. 
In 2011 the event was attended by more than 
650,000 people, 44,000 of those being inter-
national visitors.  
The prize money for 2012 is the highest in 
the history of Grand Slam tennis with a total 
prize pool of A$26 million; both the men’s 
and women’s champions will take home a 
record A$2.3 million each.

Early redevelopment works at Melbourne 
Park are starting to take shape with fan 
favourite Grand Slam Oval benefiting from an 
increase in size and improved access. 
Revamped corporate and dining areas are 
situated on the newly developed River 
Terrace featuring stunning views of the city 
and the river.

Van Diemen’s newest

Breakfast on Bondi
About 5000 people attended Breakfast on Bondi 
on the weekend as part of the 2011 Crave Sydney 
International Food Festival.
Didgeridoo players performed on the water’s 
edge and a 50-piece orchestra heralded sunrise.
It was the first time the annual breakfast has taken 
place on Bondi - previously it was held on the   
Sydney Harbour Bridge.

Craigie Knowe, a private and historic luxury 
boutique lodge surrounded by the picturesque 
established vineyards at Cranbrook on 
Tasmania’s spectacular east coast is the 
newest addition to the Van Diemen Hotel 
Group boutique hotel collection.  
Craigie Knowe is sister hotel to both the 
award-winning Islington Hotel, Hobart and 
The Priory Country Lodge, Bothwell and 
combines vineyards and luxury accommoda-
tion to offer a country escape reminiscent of 
an escape to Provence or Tuscany, but with a 
uniquely Tasmanian sense.
Craigie Knowe perches on the highest point 
of the Swan Vale valley floor and the prop-
erty forms part of the hamlet of Cranbrook, 
near Swansea on the Swan River, an area 
renowned for its long hot summer days. The 

property is a two-hour drive from both Hobart 
and Launceston. 
Built in 1842 and recently extensively reno-
vated, this luxurious private retreat is offered 
on a whole of house basis and includes three 
rooms to accommodate a maximum of six 
guests, with the main bedroom and living 
area, kitchen and dining areas downstairs and 
two additional bedrooms upstairs. 
Gourmet food baskets are available on re-
quest and guests have the option of having 
their own host, chef and winemaker to cook, 
educate and entertain.
Craigie Knowe Vineyard is recognised as 
producing Tasmania’s first great Cabernet 
Sauvignon and as the oldest vineyard on 
Tasmania’s east coast.  
www.craigieknowe.com.au 

http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf


SOUTH PACIFIC
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At the Style Pasifika (L to R), Penina Momoisea - Air NZ Holidays; Gareth Waddington - 
Go Holidays; Sharon Martin - Lifestyle Holidays; Melissa Bramley - Infinity Holidays; 
Mandy Veale - Mondo Travel; Jo Kennedy - Air New Zealand; Mike Geary - House of Travel; 
Wayne Deed - Go Holidays; and Alyssa Field - Stella Travel Services.

Aggie Greys entertains
Last Wednesday night, Laura Wadsworth on behalf of Aggie Greys Hotels & Resorts South 
Pacific, hosted a group of Wholesale Product Managers to an evening of cultural entertainment 
and fine dining at the Style Pasifika 2011 VIP corporate event. The evening showcased the best 
of the Pacific with a spectacular show and food prepared by renowned chefs Michael Meredith 
and Martin Bosley. A great night was had by all, says Laura.

Coconut Palms Resort, Port Vila, has 
extended sales of its current Super 
Deal to 31OCT for travel to 31MAR12. 
The offer is Stay 7 Pay 4 or Stay 5 Pay 
3, both with an F&B credit and daily 
breakfast. Call your wholesaler for 
conditions, rates and bookings.

The latest New Caledonia Weekly has arrived and can be 
downloaded here.
This edition’s highlights include: 
• ‘Régate des Touques ‘ amateur novelty boat race
• Local Nouméa spots to watch the RWC final 
• Fort Teremba comes alive - historic re-enactments and fireworks
• ‘Votre Beauté’, one of Nouméa authentic Hamman spas 
• Local markets, fairs and festivals coming up 
• Features on local activities and accommodation providers

ASIA
JNTO now on Facebook
The Japan National Tourism Organization 
(JNTO) Sydney Office has launched its 
Facebook page, “Visit Japan Down Under”.
This is the official Facebook page for 
Australian and New Zealand travellers and 
is the ultimate resource for Japan travel 
information. Along with up-to-date news 
and notices, JNTO will share insights into 
Japanese culture and traditions, as well 
as local tips for a fun trip to Japan. It will 
also feature videos and beautiful imagery 
to showcase the best of Japan, latest trends 
and information.

Fans and enthusiasts of Japan are invited to 
join at “Visit Japan Down Under” and stay 
tuned for special deals, news and more.
Visit Japan Down Under:
 www.facebook.com/visitjapandownunder

New Tourism Minister for Indonesia
Former high profile Trade Minister, Dr. Mari 
Elka Pangestu has been chosen by Indonesian
President Soesilo Yudhoyono to lead the 
newly restructured Ministry for Tourism and 
Creative Economy.
In an earlier appointment Mr. Sapta Nirwandar, 
former Director General for Tourism Market-
ing in the Ministry for Culture and Tourism 
has been promoted to position of Deputy 
Minister for Tourism.

Escape Holidays Britain & Ireland 2012 brochure 
out now C

LI
C

K
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ER

E
*email: res@escape-holidays.co.nz*

The duties covering 
“Culture” have 
been transferred to 
the newly renamed 
Ministry for 
Education 
and Culture.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1036
mailto:res@escape-holidays.co.nz


Chiang Mai TOURISM AUTHORITY OF THAILAND
IS REPRESENTED IN NEW ZEALAND

BY FRANCIS TRAVEL MARKETING
DX: CX10152,  Tel 09-444-2298,

enquiries@francistravelmarketing.co.nz

Chiang Mai, Thailand’s second city, offers a quality of 
life, a 700-year history and a colourful and diverse array 
of attractions that make it one of Asia’s most popular 
destinations.

The city is famous for its friendly people, refined 
handicrafts, cool climate and stunning mountain 
scenery, blessed with waterfalls and other natural 
attractions. Chiang Mai is also famous for its adventure 
offering - jungle tours, rafting, elephant riding and hill 
tribe village  visits.

More than three hundred temples, among them some 
of the most beautiful and revered in the Buddhist world, 
give the city an atmosphere of calmness and elegance.

The old city’s layout still exists as a neat square                    
surrounded by a moat with vestiges of the fortified wall 
and four main gates. It delivers a fascinating 
indigenous cultural identity – cuisine, architecture, 
traditional values, festivals, handicrafts and classical 
dances – make it a drawcard in its own right. The 
presence of hill tribes and their wealth of unique 
cultures enhance its diversity.

‘The Rose of the North’ is a horticultural Mecca, and its 
240ha Ratchaphruek Garden, with its many plant and 
flower species, artwork and architecture, is famous with 
gardeners the world over.  Southeast Asia’s biggest 
horticultural exposition, the Royal Flora Ratchaphruek 
2011 is set to run from 9 November 2011 to 15 February 
2012. The three-month long expo is  expected to attract 
over two million visitors with an  average of 20,000 each 
day.

www.thailand.net.au



CLICK 
HEREExotic Holidays  -  Specialist Asia Tour Operator

Vietnam - Cambodia - China - Borneo FOR A COMPETITIVE QUOTE 
PHONE 0508 396 842

Macau Government Tourist Office
Lvl 11, 99 Bathurst Street 
Sydney NSW 2000
T: 02 92641488
www.macautourism.gov.mo

Macau Government Tourist Office
Level 10, 120 Albert Street, Auckland, New Zealand
T: (64-9) 308 5206  
www.macautourism.gov.mo

TravelMemo   20111025    25OCT11    Page 7

Death of Kerala tourism legend
Babu Varghese, founder of tour operator 
TOURINDIA and the man behind backwater 
cruising in Kerala, India on Kettuvallam house-
boats, has died.
The Kettuvallam vessels, traditional thatch-
roofed ‘basket boats’ have become very popular 
in Kerala over the past 20 years. The boats, 
which had been traditionally used to ship goods 
like rice and spices in loads of up to 30 tons, 
were first converted into tourism products in the 
1990s by Mr Varghese, who saw their potential 
for community-based tourism development. 
Today, over 500 boats allow tourists to take 
in the unique Kerala backwaters experience, 
directly employing over 2,000 people, and  
thousands more in repair, maintenance, and  
support roles.
Kerala’s new tourism product was introduced in 
the international tourism arena by Mr 
Varghese’s attendance at trade shows all over 
the world, and in time made it one of the hottest 
new destinations in the world.
ETB reports that Babu Varghese worked 
extensively to keep his projects non-polluting 
and was committed to renewable energy. The 
boats and production of them incorporate the 
use of solar energy, bio gas, and hydro-electrical 
power.
It quotes him as saying “Poverty eradication 
can be achieved by community development 
programs with responsible tourism practices. 
Small-scale tourism projects involving the local 
community are always the building blocks of 
tourism. Large-volume movements of tourists 
are not ideal for Kerala, where the infrastructure 
is minimal. Mass movement will always upset 
the delicate balance of nature.”
www.tourindiakerala.com 

New Edition for download

CLICK HERE FOR NEW 20OCT11 FLYER

http://www.exoticholidays.co.nz
http://www.macautourism.gov.mo
http://www.travelmemo.co.nz/voucher.php?voucher_id=1035
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G Adventures launches 
North American tours
G Adventures has announced that for the first 
time since it was founded 21 years ago, it is 
offering tours in North America. 
“The demand for North American trips by 
Australia and New Zealand travellers has 
been steadily increasing in recent years, and 
the adventure travel space is no different,” 
says Pete Rawley, Head Honcho at G Adven-
tures for Australia and New Zealand. “It’s 
apparent that travellers want something that 
goes beyond the ‘greatest hits’ and explores 
and celebrates the diversity of all of the 
quirky things that make American culture so 
interesting”. 
Ranging from seven to 45 days, G Adven-
tures’ Overland Road trips include everything 
from roadside diners to camping under the 
stars, and travellers journey between destina-
tions on new, Wi-Fi enabled vans. Plus, for 
added convenience, the tours include a start 
and finish hotel stay in major cities.
G Adventures’ Standard Hotel Touring uses 
new, comfortable 15-passenger vehicles, with 
stays in quality hotels. 
G Adventures’ Active Escapes are based out 
of comfortable, authentic lodges and charm-
ing hotels near national parks and key sites. 
With an average group size of eight, the 
week-long trips are ideal for those who are 
looking to actively explore a region by foot, 
pedal and paddle. 
To celebrate the launch, G Adventures is of-
fering a 15% discount on North America tours 
booked by 31DEC11 for travel by 31DEC12. 
The early booking bonus does not apply to 
Discovery Adventure tours.

AFRICA/MID EAST
Libya presents tourism opportunities
The death of Colonel Gaddafi has already 
prompted European tour operators to capi-
talise on pent-up demand for travel to Libya, 
which is rich in well-preserved Roman ruins 
and unspoiled Mediterranean beaches.
The Independent reports that, under the 
despot, visa rules rendered independent travel 
largely impossible, and even the relentless ex-

pansion of the Mediterranean cruise business 
bypassed Libya. 
Now, airlines are moving quickly to reinstate 
air services to Tripoli and Benghazi, and 
overland operators are examining opportuni-
ties for overland adventures between Tunis 
and Cairo that The Independent says have not 
existed for generations.

Kiwi SnoozeCubes at Dubai airport

SnoozeCube creator Larry Swann pictured with the state-of-the-art modular sleeping pods

Passengers facing flight delays, cancellations 
or long transits at Dubai International Airport 
now have the option to rent out a micro-hotel 
room inside the terminal.
The sleeping pod or ‘SnoozeCube’, designed 
and built in New Zealand, is a sound-proofed 
unit fitted with a full-sized bed, hanger space, 
a touch-screen TV offering a selection of 
entertainment and music, as well as high 

speed internet access. Most importantly, the 
units are connected to the airport’s flight 
information system to ensure that passengers 
do not miss their flights. 
As many as ten SnoozeCubes have been 
installed adjacent to Gate 122 at Dubai 
International’s Terminal 1. 
They are available for rent at AED65 per 
hour.

Phinda Private Game Reserve
Discover &Beyond’s 5-star Phinda Private 
Game Reserve located in South Africa’s Kwa-
Zulu-Natal, with Adventure World’s 3-Day /
2-Night package from $1679pp twin share. 
This family friendly package offers an 
excellent kids program and a chance for 
clients to take part in daily game drives 
accompanied by an experienced ranger and 
tracker team, eager to expand their knowledge 
of the wilderness and share in their wildlife 
encounter experiences. Catch a glimpse of 
the shy suni antelope or the gracious nyala, or 
track the movements of the incredible and 
endangered rhino, following in their ‘foot-
steps’. Observe the fascinating African 
elephant, as herds of these majestic gentle 
giants meander through the fever tree forests, 
or listen to the rhythmic purr of an elegant 
cheetah mother as she bonds with her cubs 
or teaches them how to sharpen their hunting 
skills. 
For more information on this package, call 
Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz. 



Ticket through your 
Consolidator

AKL/WLG/CHC 
to PARIS

from NZD1383 
oneway Economy Class

LON/FRA/IST AVAILABLE TOO
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UK/EUROPE
What’s the rush? Try Contiki’s new Easy Pace itineraries
To help young travellers identify which itin-
eraries will give them longer stays and later 
starts, Contiki Holidays has highlighted 16 
new Easy Pace tours in its 2012/13 Europe 
programme.  
Contiki’s Easy Pace tours are spread across 

its Time Out Multi-Country and Time Out 
In-Depth Regional series and all feature two 
or three night stays in each city, mostly later 
starts and all accommodation in well-located, 
comfortable hotels. 
“At Contiki we recognise all travellers are not 
cut from the same cloth. There are those who 
want to do, see and experience as much as 
possible in as many places as possible, those 
who would rather see less but delve deeper 
and those who are a mix of the two,” says 
Contiki general manager Tony Laskey.
“Our new range of Easy Pace itineraries is 
definitely suited to the traveller seeking a 

more relaxed way to discover Europe. The 
two or three night stays in each city, plus later 
starts, give travellers a real chance to immerse 
themselves in each destination.”
He says launching the Easy Pace itineraries 
across the Time Out series was a logical move. 

“Given that they are 
all about comfort, 
value and staying in 
well-located hotels, 
our Time Out 
itineraries tend to 
mainly attract the 
upper end of our 
18-35 demographic, 
and those who have 
visited Europe 
previously. These 
travellers want a 
slightly slower-
paced holiday with 
the maximum free 
time, yet the 

benefits of all Contiki’s inclusions. 
“On Easy Pace, travellers will still see all the 
major sights, eat authentic meals and have 
local experiences, but in addition, they’ll also 
have more time to get under the skin of the 
places they visit.” 
Contiki’s Easy Pace tours include the 11-day 
Amsterdam to Barcelona, the 19-day Euro-
pean Inspiration, the nine-day London, Paris 
& Amsterdam, the eight-day Italian Espresso, 
the 11-day Berlin to Budapest, the eight-day 
Croatian Island Cruising, the 13-day Greek 
Island Hopping and several more. 

Exploring the Paris Catacombs
Paris may be hailed as the most romantic city on the 
planet, but beneath the city’s postcard-perfect surface, 
lurks an eerily-dark and macabre world that’s anything 
but.
Buried deep underground, the Paris Catacombs are an 
extensive subterranean labyrinth of dimly-lit tunnels 
containing the intricately arranged bones of around six 
million Parisians, transferred here at the end of the 18th 
century, when the main Parisian cemetery closed due to 
overcrowding. Utterly fascinating, gruesome and most 
certainly one-of-a-kind, this underground crypt is a 
must see for those with a penchant for the grisly.
Your clients can head “down under” on Adventure 
World’s 8-day Historic Footsteps Through France tour, 
priced from $3149*pp share twin.  
Call 0800 HOLIDAY.
*Prices shown are for travel during the low season.

Megabus sleeper coaches to Scotland
The journey from London to Scotland has 
always been a long, and expensive, one, 
which is why overnight sleeper trains are a 
popular option.
But for those wanting to save some cash, a 
new mode of transport has just launched, the 
budget sleeper coach, which allows passengers 
to get some shut-eye in their own berth while 
the bus whisks them up the M6.
The Daily Mail reports that fares on the new 
Megabus coaches start from £1 and in return 
passengers are given a bunk equipped with a 
reading light and curtain for extra privacy, as 
well as a duvet, pillow and blanket. 
If they’re not feeling sleepy, customers are 
also allocated a standard seat for the whole of 
their journey.
Along with a private berth and seat, passen-
gers have access to a toilet, free wi-fi, on-

board refreshments and even a complimen-
tary overnight pack containing a toothbrush, 
toothpaste, a bottle of water, an eye mask and 
a luggage label.
The seven-nights-a-week service, which has 
just begun, comprises a Glasgow to London 
coach leaving at 11.10pm and getting in at 
7am the next day and a London-Glasgow 
coach departing at 11.55pm to arrive at 
7.45am. 
Specially-converted 60ft articulated coaches 
are used on the sleeper service and are fitted 
with 24 berths and 24 seats in total. 
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Touring Transylvania
Humans have been fascinated by blood-suck-
ing vampires long before the Cullen family 
of ‘Twilight’ fame got a taste for it. In fact, 
they’ve been traipsing around Transylvania – 
a small and spooky district in Romania – in 
search of its famous resident vampire 
Dracula, for over a century.
Bram Stoker’s 1897 novel ‘Dracula’ launched 
the legend of the nocturnal blood-lusting 
Count, which is said to be based loosely on 
the life of Vlad the Impaler, the vicious prince 
of Vlad who had a penchant for killing his 
victims using wooden stakes.
Even if your clients don’t believe in vampires 
(as many Romanians do), Transylvania - with 
its dense forests, mist-shrouded mountains 
and gothic architecture - is sure to send a 
shiver down the spine.
Recommend they stock up on garlic and sell 
them Tauck’s luxurious 12-day Budapest
to Black Sea River Cruise. Priced from 
$6039*pp, travellers can chose to visit  Bran 
Castle, the medieval fortress often referred 
to as Dracula’s, which comes complete with 

claustrophobic corridors and secret chambers, 
or take a trip to Vlad’s reputed burial place 
at Snagov Monastery – set on a tiny Island 
on Snagov Lake - to see where he ended his 
days.
Call Adventure World on 0800 465 432 for 
Tauck Tours.
* Price is share twin for travel during the low season. 
International airfares are additional.

DriveAway Earlybirds
DriveAway Holidays has launched its Early-
bird Sale for self-drive holidays in 2012/13. 
Discounted car hire deals are now available 
for USA, UK, Republic of Ireland, France, 
Germany, Italy, Spain and the Netherlands. 
Free additional driver options are now 
available in the UK along with free upgrades 
- which are also offered on selected vehicles 
in Republic of Ireland and France.
For total freedom, book your clients a 
motorhome. DriveAway Holidays is offering
Earlybird Specials for rentals in USA, 
Canada, France, Australia and New Zealand, 

offering a variety of pick-up / drop off desti-
nations. Earlybirds include discounted prices, 
extra free days, GPS hire, unlimited kilometres, 
mileage packs, convenience kits and free ad-
ditional drivers. 
Some offers end 31DEC11, so book now for 
2012/13.
All Earlybird Deals are subject to availability 
with selected suppliers on selected models. 
Further conditions apply e.g. minimum rental 
periods and blackout dates. 
For more details call DriveAway Holidays on 
0800 885 590 or visit www.driveaway.co.nz

Scenic Tours Europe & Britain 2012 Escorted Touring 
Scenic Tours has released a new Europe and Britain Escorted 
Touring brochure for 2012 covering over 45 luxury tours 
through more than 30 countries in Europe. 
Scenic Tours provide luxury hotel stays with more two and 
three-night stays, all sightseeing and entrance fees are includ-
ed, as well as all porterage, tipping and gratuities. 
Scenic Enrich offers a range of special highlights which are 
included as an exclusive part of the holiday. 
Scenic Freechoice provides an extra included selection of 
activities to let your clients choose what they do with nothing 
extra to pay.
Brochures are available now from Brochurenet. 

AVIATION
Air New Zealand’s 27th destination
Paraparaumu today becomes the 27th destination on Air New Zealand’s 
domestic network with the launch of direct services between 
Paraparaumu (Kapiti Coast) and Auckland.
The new service is being operated by Air New Zealand regional 
subsidiary Air Nelson, with 18 return flights per week between the 
Kapiti Coast and Auckland.
Air Nelson General Manager Grant Kerr says the new 70-minute 
direct service is set to save customers time and money. He says there 
is a large catchment area for the new service, with around 110,000 
people living in the area that stretches from Levin in the North 
to Tawa, near Wellington.
The new schedule has been designed to support business 
customers travelling between northern Wellington and 
Auckland and also to encourage Aucklanders to enjoy 
a weekend on the Kapiti Coast.

The first Malaysia Airlines Airbus A380 has lifted off on its maiden flight at the 
airframer’s headquarters in Toulouse on a five-hour sortie to test systems. The first 
of six A380s for MH, it will transfer to the Airbus Hamburg plant for cabin fitting 
and painting. Malaysia Airlines will become the eighth carrier to operate the A380.

http://www.insightvacations.com/nz/tours/insight-gold
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LH/LX/OS UK/E Earlybirds
Lufthansa / SWISS / Austrian Airlines have released its UK / Europe 
Earlybird Fares to over 100 European destinations. 
Sales :  25OCT-15NOV11 
Travel : Departures from 01NOV11 to  31AUG12 
Maximum Stay : 3 months 
Economy Class - Return 
Lufthansa : 
Airfares start from NZ$2,108 all inclusive (Frankfurt) 
via : SIN / BKK / HKG / SHA / BJS / NRT / OSA / LAX / SFO / YVR 
SWISS : 
Airfares start from NZ$2,010 all inclusive (Zurich) 
via : BKK / HKG / SHA / BJS / NRT / LAX / SFO 
Austrian : 
Airfares start from NZ$2,196 all inclusive (Vienna) 
via : BKK / BJS / NRT 
All airfare information for UK / Europe Earlybirds can be found online 
at www.lufthansaexperts.com 

Emirates’ transpacific ambitions
Emirates Airline has ambitions to introduce transpacific services from 
points in the Asia-Pacific, Australasia and the Americas as part of a 
future phase of its network development.
In an interview with Flightglobal’s Airline Business magazine, Emirates 
Airline president Tim Clark says that the transpacific services plan is 
“the only piece of the jigsaw that’s missing” in the airline’s development 
strategy.
“We’re just getting into the start positions: we have the West Coast of 
the USA; we have Chinese points; we have Asian points; we have 
Australasian points. So the Pacific is encircled and the next stage is to 
link the dots - we have the rights.”
Clark said that he recognises that the timing is not quite right yet for 
this phase of the airline’s network development to begin: “We need to 
consolidate our market presence in places like the USA. We need to be 
as understood in the USA as we are, for example, in Europe.”
Clark said that the USA is a “really difficult nut to crack” from a 
marketing and brand-awareness perspective, as it is not a single entity. 
“We’ll do that through adding more destinations and getting our 
marketing act together.”

38% off for bulk purchase
FlightGlobal blogger Jon Ostrower reports that the actual price paid 
for an Emirates A380 has been published online and shows that 
Airbus is prepared to discount big-time for bulk buys.
The Wall Street Journal Online ran an announcement from Nimrod 
Capital LLC, which last week bought the first of three A380s it is 
leasing to Emirates, each for 12 years. It revealed that a price of 
US$234 million was paid for an A380-800 (serial number 077), 
which compares favourably against the list price of US$375.3 
million.
Ostrower says it’s not clear if the price included the engines 
(US$16.6m) each or the EK interior fit-out and inflight entertainment. 
Emirates has a total order for 90 A380s.

Dreamliner world tour
As reported in TravelMemo last week, Boeing is readying itself 
to embark on global marketing tour designed to reinvigorate the 
Dreamliner’s sales campaign, said several company sources familiar 
with the plan.
Flightglobal.com says the world tour is a chance for Boeing to 
“reconnect” with its block of more than 50 Dreamliner customers, 
especially as orders have shrunk from a peak of 900 to 797 aircraft.
Boeing will use the third of its test aircraft, ZA003, on its 30-plus 
city tour, which will include Auckland. 
The 787 had been used to test cabin and environmental systems, 
and has now been painted in a slightly modified version of the blue 
company colours. 
It will be stripped of its flight-test instrumentation racks and fitted 
with a variety of premium and economy seating, highlighting the 
options available to customers.

Another 787 order delayed
Boeing has delayed the delivery of China Southern Airlines’ first 
787 from this December until July next year, a knowledgeable 
source has told Air Transport World.
CZ’s order for ten 787s was placed in 2005 with deliveries originally 
scheduled to begin in 2008.
China Eastern Airlines announced last week it was cancelling its 
order for 24 787s and instead ordering 15 Airbus A330s owing to 
continuous delays and a weakening economy.

SIA / Virgin deal gains approval
Singapore Airlines has welcomed the decision 
by the Competition Commission of Singapore 
(CCS) to approve its proposed alliance with 
Virgin Australia.
The CCS decision approves the two airlines 
being able to implement a ‘deep and integrat-
ed’ alliance connecting SIA’s global network 
with Virgin Australia’s wide range of Austral-
ian and Pacific destinations.
Singapore Airlines and Virgin Australia 
lodged an application with the relevant regu-
latory authorities in Singapore and Australia 
in June seeking approval to co-operate across 
a broad range of commercial functions. On 
13OCT the Australian Competition and Con-
sumer Commission announced draft approval 
of the proposed alliance. The ACCC is now 
seeking further submissions before making its 
final decision.

Vladivostok flights 
from Singapore
Singapore Changi Airport has welcomed the 
arrival of Russian carrier Vladivostok Air. 
One of Russia’s most established airlines, 
Vladivostok Air (XF) will operate twice-
weekly A320 services between Singapore and 
Vladivostok via Hong Kong. Vladivostok, 
in the Russian Far East, is the ninth new city 
link for Changi this year.
For Russian Far East travellers, a potential 
market of 6.5 million, Singapore is not only a 
destination for tourism, medical and 
education activities, but is seen as an 
excellent transit point to destinations as 
Bintan, Bali and Phuket and the Southwest 
Pacific.
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Delta’s Economy Comfort 
goes fleetwide
Delta Air Lines plans to introduce “Economy Com-
fort” – a premium economy cabin product launched 
on long-haul international flights earlier this year – to 
its entire mainline fleet of more than 550 aircraft, in 
addition to more than 250 two-class regional jets. 
The new seats will feature pitch of at least 34 inches 
or more. Delta’s standard Economy Class seat pitch is 
currently 31 inches. In addition to more leg room, 
customers seated in Economy Comfort will enjoy 
Priority Boarding. 
The product will be installed in the first three-to-five 
rows of the Economy cabin by removing a negligible 
number of seats from the current cabin configuration
on all of Delta’s domestic Boeing 767, 757, 737, 
MD88, MD90, DC9, Airbus A320 and A319 aircraft, 
and all two-class regional jets including the CRJ900, 
CRJ700, E170 and E175 aircraft types by summer 
2012. 
In addition to Economy Comfort, Delta is adding 
more First Class seats and in-flight entertainment to 
its domestic product; offering flat-bed BusinessElite 
seats on its entire international widebody fleet; adding 
personal, in-seat entertainment for both BusinessElite 
and Economy class customers on all long-haul inter-
national flights; adding in-flight Wi-Fi service to all 
domestic two-class aircraft, including regional jets, 
with a First and Economy class cabin; updating Delta 
Sky Clubs throughout the system; and building new 
terminal facilities for international customers at its 
two largest global gateways – Atlanta and New York-
JFK.
Customers who have purchased an Economy ticket on 
Delta will be able to choose Economy Comfort seats 
for an additional introductory fee of $19-$99 on a one-
way itinerary including Alaska, Hawaii and short-haul 
international markets. Economy Comfort seats can be 
reserved through delta.com, kiosks, and Delta 
reservations beginning in late spring for travel in 
summer 2012.

AA expands Curbside Check-In
American Airlines is expanding its Curbside 
Check-In service to give customers travelling 
internationally the opportunity to check their bags 
with the skycap -- making their trip through the 
airport as smooth as possible. Curbside Check-in is 
available to all customers travelling to an interna-
tional location, including countries that require a 
visa, making American the only airline to provide 
a convenient service of this kind.
Curbside Check-in gives customers the convenient 
opportunity to book, purchase and check-in from 
home, drop their bags curbside with a skycap and 
move directly through the security check-point to 
their gate in a smooth process. The service also 
provides flexibility for customers travelling with 
a large number of bags or who simply prefer to 
bypass the ticket counter.
Curbside Check-in to international locations will 
coincide with regular ticket counter hours and will 
be available to customers who use online flight 
check-in, electronic tickets, and those with or 
without pre-reserved seats.
For more information visit aa.com/curbside.

Hawaiian Airlines’ newest Airbus A330-200 
aircraft has made its Hawaii debut. It is the fifth 
new A330 to join Hawaiian’s fleet since JUN10, 
coinciding with its expansion into Asia and 
enhanced service for the airline’s most popular 
routes in North America.
Hawaiian is scheduled to take delivery of four 
more A330s in 2012 and will have 13 of the 
aircraft in its fleet by the end of 2015.

Garuda aims for five-star ranking
Garuda Indonesia aims to join the 
world’s elite airlines by earning a 
top-tier rating in 2014.
The airline has a goal of winning 
a five-star rating with UK-based 
Skytrax. There are just six inter-
national airlines Skytrax rated as 
five-star in its recent report: Asiana 
Airlines, Cathay Pacific Airways, 
Hainan Airlines, Kingfisher Airlines, 
Qatar Airways and Singapore 
Airlines.
Garuda plans to appeal to the five 
senses – sight, sound, taste, scent 
and touch – as part of the “Garuda 
Indonesia Experience”.
The service concept debuted in 
AUG09 and covers a range of 
services including pre-journey, pre-
flight, inflight, post-flight, and post-
journey amounting to 28 “touch 
points” where patrons are in touch 
with Garuda.
Last week it introduced the “Sound 
of Indonesia” and the “Garuda 
aromatic fragrance”. The Sound 
of Indonesia is a collection of folk 
songs from all over the archipelago, 
which will be played during the 
flight and at every lounge and office 
of Garuda.
The aromatic fragrance is a special 
aromatherapy derived from a mix-
ture of cloves, fruit and spices that 
will be used as the official perfume 
in Garuda planes, lounges and of-
fices.
After having been blacklisted by the 
EU along with all Indonesia-regis-
tered carriers in 2007, Garuda has 

made improvements in safety, obtaining 
the Operational Safety Audit (IOSA) 
certification from IATA in MAY08.
The IOSA recognises that the airline is 
fully compliant with global best practic-
es for flight operations, aircraft mainte-
nance and safety management systems.
Mr Satar reckoned Garuda still needs to 
improve its brand image and the new 
service concept would help to advance 
that mission.
In 2010, Garuda was awarded “best 
service” in Southeast Asia, in terms of 
ground, in-flight, food, comfort and 
value by the Centre for Asia Pacific 
Aviation (CAPA), the Sydney-based 
aviation research body.
In the Skytrax classification, Garuda 
moved up from three stars during 2000-
05 to four stars in 2010, part of a group-
ing of 24 airlines including Thai 
Airways International, Lufthansa and 
British Airways.
Garuda’s expansion scheme calls for 
its fleet to grow from 89 in 2010 to 154 
aircraft by 2015, cutting its average fleet 
age to five years from eight last year.

http://www.lufthansaexperts.com
http://www.cxagents.co.nz
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Emirates seating 
consistency by 31OCT
Emirates has announced it will complete the 
roll-out of consistent in-flight products across 
all of its Australasian fleet by 31OCT, follow-
ing an upgrade to Melbourne flight EK408/409. 
The upgrade, which finishes just in time for the 
Emirates Melbourne Cup, will see all Emirates’ 
flights between Australia, Asia, New Zealand 
and Dubai, boasting luxurious Private Suites 
in First Class, fully lie-flat beds in Business 
Class, and comfortable Economy Class seating.
The Emirates flight EK408/409 operated by 
B777-300ER aircraft flies daily between 
Melbourne and Dubai via Kuala Lumpur. 
Following its upgrade, the EK408/409 service 
will feature 8 Emirates Private Suites in First 
Class and 42 Business Class lie-flat seats. The 
same or similar product feature on EK flights 
nationally with variations by aircraft type.

SWISS schedule changes
SWISS will add a seventh daily frequency 
from Zurich to London Heathrow as of 
OCT11. The carrier is ceasing ops to Sofia for 
economic reasons, but will inaugurate daily 
service from Zurich to the Chinese capital 
from 11FEB12. From Geneva, SWISS will 
gradually expand its operations portfolio in 
Europe in the months ahead. From 31OCT 
it will boost the number of flights to London 
City from four to five daily. As of 16DEC, 
two daily flights to Moscow will be offered. 
And as of 10FEB12 SWISS will link Geneva 
with the Côte d’Azur by serving Nice twice 
daily with an Airbus A319. Simultaneous 
with the start of the Nice service SWISS will 
strengthen its presence in Spain by increasing 
the number of daily flights from Geneva to 
Madrid from two to three. 

Side orders deliver US$32.5 billion 
Restaurants have it down to an art form and 
now airlines are also making serious money 
from side orders or ancillary revenue.
The latest study from travel technology pro-
vider Amadeus shows that the contribution 
to the airline industry’s bottom line from 
non-ticket rev-
enue will likely 
total US$32.5 
billion in 2011, 
up $10b on the 
year before. It 
represents the dif-
ference between 
loss and profit 
and continues to 
provide a very 
effective hedge 
against runaway 
fuel bills.   
The Amadeus 
worldwide esti-
mate of ancillary 
revenue for this 
year versus 2010 
shows an 87% 
growth for US 
Major Airlines, whose share of the total is 
$12.5b. Low Cost Carriers will enjoy 33% 
growth, taking their total side-order take to 
$4.8b; Traditional Airlines will earn $10.9b 
(up 28%) and the so-called Ancillary Rev-
enue Champs will see their sales jump 13% 
to $4.3b. 
Ancillary Revenue Champs generate the 
highest activity as a percentage of operat-
ing revenue.  The average achieved by this 
group was almost 20%. Examples include 
AirAsia, Aer Lingus, easyJet, Ryanair, and 
Spirit Airlines. 

Major US Airlines generate strong ancillary 
revenue through a combination of frequent 
flier revenue and baggage fees.  The aver-
age for this group was 11.9%, well up on last 
year’s rate of 7.2% Examples include Alaska, 
American, and United. 

Low Cost Carri-
ers throughout the 
world typically 
rely upon a mix 
of à la carte fees 
to generate good 
levels of ancillary 
revenue.  The av-
erage in this group 
was 6.5% and is 
above last year’s 
5.4%.  Examples 
include AirTran, 
Blue1, IndiGo, 
Jazeera Airways, 
Pegasus, and 
Spring Airlines. 
Traditional Air-
lines is a catch-all 
for the largest 
number of carri-

ers.  Ancillary revenue activity may consist 
of fees associated with excess baggage and 
limited partner activity for a frequent flier 
programme.  On average, the ancillary con-
tribution to operating revenue remained at 
2.9%.  Examples include Air China, Emirates, 
Finnair, LAN, Qatar Airways, and Singapore 
Airlines.   
The US Major Airlines’ combined result came 
from just seven carriers, while the second 
largest piece of the pie at $10.9 billion (or 
34% of the global total) involved the 140 
airlines in the Traditional Airline category.  

CRUISE NEWS

Wellington Set for $32m 
Summer Cruise Injection 
Cruise visitor numbers into Wellington are 
forecast to be almost five times that of five 
years ago this summer, with the season set to 
inject some $32m into the city’s economy.
Over 190,000 passengers and crew are 
forecast to visit Wellington on 83 ships in 
the 2011/12 season, compared to just under 
33,000 pax on 28 ships in the 2006/07 season.
Positively Wellington Tourism chief executive 
David Perks says the NTO and CentrePort 
have put a lot of time and energy into servic-
ing the cruise sector’s specialised needs and 
maximising the opportunities it offers.
PWT will continue to facilitate shuttle 
services for cruise lines without their own ser-
vices this season, while recent completion of 
the City Council’s $4 million Waterloo Quay 
upgrade – including a sheltered canopy, a 
widened footpath and pohutukawa trees – has 
enhanced the experience for visitors who opt 
to walk into the city. 
New Zealand’s only dedicated cruise terminal 
has also had an external refurbishment incor-
porating a kowhai flower motif (above) and 
provides a fitting welcome to the coolest little 
capital in the world, says CentrePort chief 
executive Blair O’Keeffe.

http://www.cxagents.com
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITESpecial is valid to 31st October 2011

ex Frankfurt return 
5 days from NZ$889

Cruise Departure Date: 
Wednesday, 2nd December 2012

Amadeus
Princess

Magic of Advent on the Rhine

CLICK HERE FOR DETAILS

Visit the very best 
Christmas Markets on 

the Rhine

Theme cruises a first for Oceania
In 2012, Oceania Cruises will offer theme 
cruises for the first time. The “Signature 
Sailings” comprise ten voyages exploring 
culinary, wine, music and health & wellness 
themes. Guests will enjoy seminars, hands-on 
classes, concerts, wine tastings and more. 
Depending on the voyage, Chef Jacques 
Pépin, up-and-coming jazz musicians, and 
noted editors will be special guests.
Jacques Pépin Cruise
Master Chef Jacques Pépin has served as 
Oceania Cruises’ executive culinary director 
for eight years. On this sailing, he’ll be sure 
to hold court in Jacques - his first namesake 
restaurant - as well as in the Bon Appétit 
Culinary Center leading Q&A sessions, cook-
ing demonstrations and signing books.
Marina “Tuscan Artistry” – 12MAY12; 
10 days, Barcelona-Rome
Spring Music Fest
A broad range of jazz styles will be featured. 
Six guest musicians, including four headlin-
ers, will perform individual main stage shows 
in addition to more casual jam sessions. There 
will also be special dance sets and dance 

instructors.
Nautica “Mediterranean Tapestry” – 14MAY12; 
10 days, Athens-Barcelona
Oceania Club Reunion Cruise - two sailings
Oceania Cruises loyal past passengers are 
the guests of honour for two special reunion 
cruises, which include memorable surprises 
both onboard and ashore.
Riviera “Iberian Odyssey” – 17JUN12; 
10 days, Lisbon-Rome
Regatta “Radiant Rhythms” – 06MAR13; 
12 days, Buenos Aires-Rio de Janeiro
Italian Wine Immersion Cruise
Highlights include lectures, tastings and 
special Wine Bars, with guest experts and 
special musical performers.
Regatta “Italian Interludes” – 27JUL12; 
12 days, Rome-Venice
Vitality & Wellness Cruise - two sailings
In addition to healthy eating and fitness tips, 
guests will gain insights on enhancing their 
mental wellness. Spinning, yoga and Pilates 
classes are also offered at the Canyon Ranch 
SpaClub and gourmet Canyon Ranch spa 
cuisine is available.

Regatta “Pearls of the Aegean” – 08AUG12; 
10 days, Venice-Athens
Riviera “Accent on Italy” – 24OCT12; 
10 days, Rome-Venice
Bon Appétit Wine & Food Festival - two 
sailings
The experts at Bon Appétit magazine are 
assembling culinary stars and wine experts or 
editors for a palate-pleasing voyage.
Riviera “Enchanted Grandeur” – 14OCT12; 
10 days, Athens-Rome
Marina “Temples & Palaces” – 22OCT12; 
10 days, Athens-Istanbul
President’s Cruise
Oceania Cruises President Bruce Himelstein 
and his wife Brigitte will host a 10-day 
voyage through Southern Europe. Special 
highlights are in store, both aboard ship and 
ashore.
Nautica “Mediterranean Tapestry” – 26OCT12; 
10 days, Barcelona-Athens
Oceania Cruises’ 684-guest Regatta and 
Nautica are intimate ships acclaimed for their 
open-seating gourmet dining (no surcharges), 
luxurious public rooms and accommodations, 

and warm, attentive service. Facilities include 
four open-seating, gourmet restaurants, casino 
and Canyon Ranch SpaClub.
The 1,250-guest Marina and new Riviera 
were purpose-built for epicureans with six 
open-seating, gourmet restaurants - including
a French bistro by Master Chef Jacques 
Pépin. Facilities also include a Bon Appétit 
Culinary Center and Artist Loft enrichment 
center. Interior design highlights include a 
Lalique-designed grand staircase, elegant 
public rooms, spacious accommodations 
and Owner’s Suites furnished exclusively in 
Ralph Lauren Home.
Call Cruise Holidays on 09 523 7788 or visit 
www.OceaniaCruises.co.nz for further details.

Oceania Cruises has launched its World 
Collection for 2012-13, which includes 15 
new Ports of Call, 21 all-new Grand Voyages 
and the maiden call in Australasia of the new 
ship Marina. Click here to download The 
World Collection brochure, which contains 
details of earlybird bonus offers.

http://www.insightvacations.com/nz/tours/insight-gold
http://www.francistravelmarketing.co.nz/index.php?option=com_wrapper&view=wrapper&Itemid=98
http://cruiseoffice.com.au/oceania_eblast/flyer/OC_WorldCalendar1213_NZ.pdf
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Disney Fantasy splashes out on fun decks Bentours slashes Realm of the Polar Bear by 10%

HOSPITALITY

The new Disney Fantasy cruise ship will have 
upper decks to please everyone in the family 
when it debuts in March next year. 
The Satellite Sun Deck, located on Deck 13 
forward, will sport a brand-new water feature 
called Satellite Falls, including a circular 
splash pool with benches and a gently fall-
ing rain curtain that provides cool comfort. 
Around this upper deck, adult guests can soak 
up the sun in loungers or find a shady spot 
under the canopy. 
A fun new addi-
tion to debut on 
the Fantasy is 
the AquaLab – a 
water play area 
on Deck 12, near 
the entrance to 
the AquaDuck 
water coaster. 
Families can 
frolic among 
pop jets, geysers and bubblers in this 1,800 
sq ft space. As the story goes, AquaLab was 
created by Donald Duck’s nephews, Huey, 
Dewey and Louie, and features a variety of 
water “experiments” designed to drench the 
whole family.
Kids are put in charge of the AquaDuck 
water coaster with hand-painted notes left 
by Donald’s nephew. By turning wheels and 
moving levers at three wacky aqua stations, 
kids “control” the speed and temperature of 
AquaDuck. At a leaky wall, kids try to keep 
the water circulating by covering holes in 
squirting and spurting pipes with their hands. 
In another area, kids scramble to stop leaky 
pipes from filling Uncle Donald’s row boat 
with water. 

On Deck 12 forward, cruisers will find a wad-
ing pool with a fountain, ample seating and 
lounge chairs under shade.
The Disney Fantasy has many fun features 
also found on sister ship, the Disney Dream: 
• AquaDuck – a shipboard water coaster that 
features twists, turns, drops, uphill accelera-
tion and river rapids while traversing the 
upper decks of the ship.
• Donald’s Pool – a fun place where families 
gather for poolside showings of Disney films, 

TV shows and 
live broadcast 
events on a large 
big screen LED.
• Mickey’s Pool 
– An oversized 
version of 
Mickey’s hand 
supports a yellow 
winding slide 
that splashes 

down near the pool.
• Nemo’s Reef – a water-play area featuring 
colourful, interactive figures that move and 
spray water, including Nemo, Dory, Marlin 
and a mini water slide shaped like Mr. Ray.
• Quiet Cove Pool and Cove Bar – a retreat 
exclusively for adults to sunbathe, swim, hot 
tub and enjoy cocktails overlooking the ocean.
• Goofy’s Golf – a nine-hole miniature golf 
course where “lessons” featuring Goofy 
and his son, Max, lead guests through nine 
themed holes.
• Goofy’s Sports Deck – full-court basketball, 
table tennis and foosball tables.
• Digital sports simulators offer virtual golf, 
hockey, soccer, basketball, rugby, baseball 
and football.

Bentours says it’s time for your clients to 
discover the Arctic polar regions. Bentours 
is offering savings of 10% on the 8-day 
Realm of the Polar Bear expedition, valid for 
new bookings until 31OCT for departure on 
29JUN, 06JUL, 13JUL, 20JUL, 27JUL and 
03AUG12.
Realm of the Polar Bear takes passengers 
along Spitsbergen’s remote iceberg-lined 
coast, including visits to ice-covered fjords, 
historical mining towns and spectacular 
glaciers. The stunning scenery of the Svar-
lbard Archipelago and the opportunity to 

view reindeer, seals and polar bears in their 
natural setting will leave travellers in awe, 
says Bentours.
Discounted to NZ$5681*pp twin share, 
the expedition includes accommodation in 
Longyearbyen, voyage in cabin category of 
choice, meals, and Arctic destination guide 
book.
www.bentours.com.au.
*Terms and conditions apply. Prices subject 
to change and availability. The price quoted 
is based on a twin share Deck 2, Cat 2 out-
side cabin and is inclusive of discount.

The Langham, Auckland tops in Condé Nast Awards
The Langham, Auckland has been named 
the top New Zealand hotel in the prestigious 
Condé Nast 2011 Readers’ Choice Awards.
The five-star hotel was voted the third best 
hotel in Oceania overall and was the only 
New Zealand hotel to feature in the top ten 
list. 
Jeffrey van Vorsselen, 
Managing Director of The 
Langham, Auckland says the 
acknowledgement was well 
deserved recognition of the 
hotel’s aim to bring a true 
five-star luxury experience 
to New Zealand. 
“The Langham was only 
narrowly beaten by the 
Observatory Hotel in 
Sydney and the Sydney 
Harbour Marriott Hotel at 
Circular Quay, which 
indicates we are a world-

class hotel here in the heart of Auckland, and 
that we also easily rate alongside the best 
hotels in Australia.” 
The awards appear in the November issue of 
Condé Nast Traveler available on newsstands 
in the USA from 18OCT.
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The Langham’s new Lexus LS460 limos
The Langham Auckland has taken delivery of two new Lexus 
LS460s as the hotel’s new limousines.
Jeffrey van Vorsselen, Managing Director of The Langham 
says “We are delighted to have the two Lexus LS460 cars as 
our new hotel limousines, as they are an elegant extension of 
The Langham experience for our guests. The Lexus are ideal 
for our chauffeured transfer service that we offer from the 
hotel or airport and also around the city.”
The LS460 cars have a quiet, spacious and luxurious interior, 
with four-zone climate control air conditioning, massaging, 
vibrating back rear seats, a cool box and rear seat sun shades 
for discretion or shade. In addition, there is also Mark Lev-
inson Audio with 450 watts of sound through 19 speakers 
for concert hall clarity, paired with a 9-inch remote control 
operated HD screen for DVD, plus CD and USB rear seat 
entertainment. 
The LS460s are powered by 5 litre V8 engines, and have full-
time all-wheel drive. Passengers travel in supreme comfort 
thanks to the world’s first eight-speed automatic transmission, 
and Lexus’ Adaptive Variable Air Suspension System, which 
responds to constant on-road feedback. 
To book a Lexus limousine for your client’s next trip to 
The Langham, Auckland 
email: akl.concierge@langhamhotels.com

Rooms with 
a view
Forbes.com has just carried a 
list of the top ten best views 
from a hotel room. Compiled 
with insights from Jack Ezon, 
president of luxury travel 
company Ovation Vacations 
and veteran connoisseur of 
hotels worldwide, it comprises 
photos from upscale properties 
in Paris and Hong Kong, the 
Canadian Rockies and South 
Africa. One New Zealand 
property made the cut. 
Click here to view the line-up.  

Travelport signs with Hilton Worldwide

Debbie Pattullo, Lexus Manager New Zealand, hands over 
the keys of the hotel’s new Lexus LS460s to Jeffrey van 
Vorsselen of The Langham, Auckland.

Travelport has announced a new, jointly beneficial, long-term 
full content and technology services agreement with Hilton 
Worldwide. The agreement includes the distribution of full 
availability, rates, rules and property information from Hilton 
Worldwide and its global brands, representing 3,750 properties
and 615,000 rooms in 85 countries. Hilton Worldwide and 
its brands will also continue to deploy advanced interfaces to 
Travelport’s Worldspan, Galileo and Apollo global distribution 
systems (GDS), and expand property, pricing and policy infor-
mation for Travelport subscribers globally.    
Travelport subscribers globally will experience new efficiencies 
and system response times when Hilton Worldwide migrates its 
global connectivity to Travelport’s Hotel Supplier Link – an ad-
vanced GDS interface for hotel suppliers. The planned interface 
will allow travel buyers to conduct business transactions with 
Hilton Worldwide using the most fluid, high-speed connectivity 
for real-time rates, availability, rules and property information. 
Hilton Worldwide brands and properties will soon partake in 
Travelport Lowest unrestricted Public Rates (LPR), a successful  

hotel distribution programme that boosts hotel sales and 
gives travel buyers access to expanded content. Hotel 
companies are able to distribute through the GDS instant, 
guaranteed access to their full range of public rates, includ-
ing restricted rates, such as prepaid and non-refundable 
rates. The best available published, non-restricted rates, 
including prepaid rates and rates with cancelation policies, 
are also made available through the program. 
Hilton Worldwide is committed to implementing Travelport 
Complete Pricing Plus technology to enhance the travel 
agent shopping experience and help agencies increase 
traveller satisfaction by eliminating unexpected pricing dis-
crepancies at hotel check-in. Part of the Galileo and Apollo 
systems, Complete Pricing Plus allows hotel companies to 
return detailed data to travel buyers in response to requests 
for availability, rates and rules – prior to completing a 
booking. Total costs for entire stays are provided, including 
nightly rates, meals, cancel/refund policies, rate categories, 
commissions and credential requirements.

Family offer for Industry
Paradise Resort Gold Coast’s Aqua Play 
Waterpark is now open and has an offer for 
the industry.  Rooms start from A $126 per 
night and include:
Accommodation for 2 Adults and up to 2 
Children (0-12 years) plus Unlimited entry 
to the new Zone 4 Kids Water Park plus
One fully supervised session in the Zone 
4 Kids Club per child per day plus Daily 
activities and entertainment.
Email book@paradiseresort.com.au and 
quote INDUSTRY SPECIAL 2011
Book before 11Dec11. Valid for travel 
01NOV–11DEC11 & 30JAN–31MAR12. 
Click here for details and conditions.

http://www.forbes.com/sites/janelevere/2011/10/21/hotels-with-the-most-beautiful-views/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1037

