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Commissionable access to 
group buying travel deals 

from Excite Holidays
Excite Holidays has announced a strategic partnership 
with Biggest Travel Deals - Australia’s newest group 
buying daily deals website. This alliance will provide the 
Excite Holidays travel agency network exclusive access to 
daily travel deals on a commissionable basis.
In a New Zealand-first, travel agents can now purchase 
group buying travel deals for their customers via the 
innovative ExciteHolidays.com booking platform. Agents 
can earn up to 12% commission with complete control 
of the booking and payment process that they have been 
accustomed to with Excite Holidays in the B2B environ-
ment.
The mechanics of the Excite Holidays deals will be 
quite different to a pure coupon model. Excite Holidays 
will confirm availability for the service prior to the sale, 
followed by issuing the agent with an Excite Holidays 
voucher. 
“Providing travel agents access to these unique deals is in 
line with our company mission of empowering and 
supporting the travel agent. Ever since the launch of 
Biggest Travel Deals, we have received an overwhelmingly 
enthusiastic response from travel agents who want to get 
on-board and access these daily deals,” said George 
Papaioannou, Director of both Biggest Travel Deals and 

Excite Holidays.
He says this has never been done before and the alliance 
between Excite Holidays and Biggest Travel Deals will 
help agents compete in the fast-growing group buying daily 
deal sector, which has enormous potential within the travel 
trade as well as strengthen Excite Holidays’ offering.
“ This will give agents the ability of making the booking 
on behalf of their clients providing them with the service 
and expertise of a licensed travel agent, as well as allowing 
the agent to book all the other components of their client’s 
trip such as flights, transfers and travel insurance,” adds Mr 
Papaioannou.
Excite Holidays says most of the BTD deals will be made 
available on a weekly basis to travel agents and will be 
known as an “Excite Flash Deal”.
The first Excite Flash Deal is for 7 nights in a Deluxe 
Jacuzzi Suite for two people at KC Resort & Over Water 
Villas, a 5 star resort in Koh Samui. Normally priced at 
over $3985, it is now only $1295 and commissionable at 
7%, and the deal expires on Thursday 27OCT11 at 5:00pm.
Travel agents interested in accessing the deal should contact 
Chris Ingram, Excite Holidays Regional Sales Manager 
by emailing either  chris.ingram@exciteholidays.co.nz or 
deals@exciteholidays.co.nz.  

http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.classicasia.co.nz/villas_intro.html
http://www.topdog.co.nz
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=328&packageName=Savour-the-Med-May-2012


NEW ZEALAND

Air New Zealand backs regional growth 
Air New Zealand intends to significantly 
boost air service connections to regional New 
Zealand by deploying a fleet of 68-seat new-
generation ATR72-600 aircraft on its domestic 
routes.
The airline has ordered seven of the new air-
craft with purchase options for a further five 
worth a total list price of US$270 million.
Air New Zealand CEO Rob Fyfe says the 
order potentially doubles the size of the 
carrier’s ATR fleet and will put a further two 
million seats into the New Zealand regional 
market annually. 
“For our customers that will mean a big 
increase in the number of business timed seats 
and seriously cheap grabaseat fares we have 
on regional routes every day,” he adds.
The first of the twin turbo-prop planes will be 
delivered to Air New Zealand in October next 
year followed by a second in December, two 
in 2013 and another each year for three years. 
The five purchase options are available for 
delivery between 2014 and 2016.
The new-generation ATR72-600 is the most 

efficient aircraft in its class and features a 
new cabin layout with larger overhead bins, 
improved seating and advanced cockpit 
technology including Required Navigation 
Performance (RNP) technology.
The introduction of RNP will further enhance 
Air New Zealand’s ability to maintain services
during inclement weather to and from ports 
like Queenstown, Rotorua and Wellington.
The airline’s Group GM Australasia Airline 
Bruce Parton says the new ATR 72-600 
aircraft will allow the carrier to up-gauge 
Q300-operated routes that will require more 
capacity in the coming years. “In turn, this 
will release Q300 aircraft to up-gauge on 
some Beech 1900D operated routes, enabling
us to look at start-up routes. So there is 
benefit in bringing in the larger turbo-props 
and cascading growth down throughout our 
regional operation,” he says.
It is likely that some routes currently serviced 
by the smaller Q300, such as Nelson-Auck-
land and New Plymouth-Auckland, will see 
the larger ATR in use.

Cup scores live on Sky Tower 
Auckland’s Sky Tower, which is visible across vast areas of the 
city, will this weekend again show the results of the World Cup 
matches in real time.  
This Friday night as the Wallabies take on the Welsh at Eden Park, 
the Sky Tower will either shine gold to show the Australian team 
are in the lead or Red to show Wales out in front. 
On Sunday, fans of Richie and the Boys will be looking for the 
tower to be black, representing the All Blacks, while blue will be 
the colour should the French team be in the lead.  
Drawn scores in either game will see a split tower and the winning 
team on each night will have their colour displayed till the early 
hours of the following morning. 
SKYCITY will be showing all the live coverage of the games this 
weekend on more than 50 screens across the site. There will also 
be a great selection of food and beverage offers.
www.skycityauckland.co.nz  

Hobbits to showcase 
Marlborough
A scene from the first of two Hobbit movies
from Sir Peter Jackson is to be shot near 
Pelorus Bridge, 60km west of Blenheim, in 
December. 
The Marlborough Express quotes the region’s
mayor Alistair Sowman as saying the 
filming of Pelorus River in a scene from 
The Hobbit: An Unexpected Journey would 
provide an unparalleled promotional 
opportunity for one of Marlborough’s most 
stunning scenic spots. 
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New product 
from Guided Nature Walks 
Queenstown-based Guided Nature Walks has a new product 
launching this summer. Called YOU vs WILD, it is a guided in-
teractive survival experience, a version of the popular TV series.
 Guests can experience a little of what it’s like to survive off the 
land, with nothing but a knife and the few things they have on 

their person, or that may have been 
discarded by others.  
On this half-day walk guests will 
be introduced to the wilderness of 
Aotearoa, learn how to make a fire, 
learn what plants are safe to eat, how 
to make pain relief, how to navigate 
the celestial way and how to filter 
water so that it’s safe to drink. These 
are just a few of the skills that they 
would need to stay alive, in the back 
country.
Theirs is the only company permitted
to guide ‘off track’, and specialises 
in the edible & medicinal plants used 
by the Maori and pioneers. 
Guides Peter & Karyn Hitchman 
have been guiding and instructing 

in the mountains and forests of New Zealand for over a decade.  
With the on-going assistance of Richard Bryant, a fourth genera-
tion local and the pioneer of Guided Walks New Zealand, they 
offer knowledge of the flora, fauna, history and geology of the 
region that is unavailable elsewhere.
Peter Hitchman worked as a personal bodyguard for an 80s pop 
group in the UK along with two ex SAS soldiers, and playing 
survival games in the forests and mountains was their way of 
letting off steam. When Peter arrived here 15 years ago he was 
able to use some of the skills that he learnt, as well as formalising 
them at the Sir Edmund Hillary Outdoor Pursuits Centre, to lead 
survival camps for teenagers & corporate groups, as the Senior 
Outdoor Instructor of Christchurch YMCA.
http://www.nzwalks.com/you-vs-wild.html

Kapiti Coast Airport opens 
The Kapiti Coast will get a boost next Tuesday morning when 
the first scheduled flight to Auckland takes off from the newly 
upgraded Paraparaumu runway.
The new AKL route offers 18 return services a week by 50-
seat Bombardier Q300 aircraft operated by Air Nelson, an Air 
New Zealand subsidiary. There will be three return services 
per day (Mon- Fri) and another three return weekend services.
The Dominion Post describes the new million-dollar Kapiti 
Coast Airport terminal as ‘quirky’, featuring as it does, a 
coastal beach theme. Man-made sand dunes around the 
terminal are planted with native flaxes, while inside there are 
straw umbrellas, outdoor barbecue-type furniture and carpeting
woven to look like a boardwalk.
Toilets resemble old beachside loos, and historic photographs 
on one wall recall the days last century when the National 

Airways Corporation flew to Paraparaumu, including one 
of Queen Elizabeth II stepping onto the tarmac. 
Airport owner Sir Noel Robinson told the paper he wanted 
to create the beachy, relaxed atmosphere of the Kapiti 
Coast. 

Tuatara naming rights 
Ten baby tuatara siblings are now on 
display to the public at Rotorua’s 
Rainbow Springs and its team has 
created a series of quirky TradeMe 
listings where people can bid for the 
right to name them.
The funds raised from the winning bids 
will go to further the conservation, 
education and captive breeding 
programme for tuatara at Rainbow 
Springs. All three of the auctions close 
at 6.30pm tonight.

Tourism degree dropped
The University of Otago has deleted the bachelor of tourism from its roster of 
conferred degrees, and the qualification will revert to a major subject in the bachelor 
of commerce degree. 
The Otago Daily Times reports that the university’s deputy vice-chancellor academic 
and international Prof Vernon Squire told university council members this week 
undergraduates would still be able to study tourism, but the degree structure had been 
“slightly reconfigured” and a BCom would now be conferred on graduates. 

New dailies 
from Nakedbus
Nakedbus.com has 
launched daily services 
between Gisborne and 
Napier/Hastings with links 
to Palmerston North and 
Wellington. This not only 
opens up a number of 
options for travellers in the 
area but connects the area 
to the rest of the country. 
Passengers are now able to 
travel to 121 destinations 
from Gisborne and 161 
locations from Napier/
Hastings. The new service 
also adds Wairoa to the 
network for the first time.
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AUSTRALIA
Weddings on Sydney Harbour
Resort-based weddings at Pacific island 
resorts are increasingly popular, but there’s 
another alternative for couples seeking some-
thing different and exclusive.
Captain Cook Cruises, with its vast array of 
vessels available on Sydney Harbour, says it 
can cater for any wedding group size.
Wedding parties have the option of staying 
with friends and family or a hotel depending 
on their budget, then having their wedding on 
board one of Captain Cook’s vessels.
Click here to download a sample wedding 
package based on using the Sirius Room on 
the prestigious vessel MV Sydney 2000. The 
Sirius Room features an outside deck ideal 
for the wedding ceremony, followed by the 
reception inside in the private room.  Click 
here for details of a Marriage Celebrant often 

used by Captain Cook Cruises.
Contact your wholesaler or Anne Radonich 
NZ Sales Manager on 09 459 7441, 021 631 
474 or anne@radmarketing.co.nz

Virgin Australia deploys ATR72s
Virgin Australia has launched domestic 
turboprop services with the first of its new 
ATR 72-500 aircraft flying from Brisbane to 
Gladstone last week.
Perth-based Skywest is operating the new 
ATR services on behalf of Virgin Australia, 
with a fleet of eight 68-seat ATR 72 aircraft.
The airline has orders for four of the series 
500 model – three of which 
have now been delivered 
- and four of the next-gen-
eration series 600 model, 
plus options to acquire 
another five ATR 72-600s, 
all of which it will operate 
for Virgin.

In addition to Gladstone, Virgin will operate 
the ATRs on a range of other regional or short 
haul primary routes, including Brisbane-Port 
Macquarie and Sydney-Port Macquarie, 
commencing tomorrow.
This will be followed by routes including 
Sydney-Canberra and another new market, 
Brisbane-Emerald.

Queensland tourism legend dies
Queensland tourism developer Keith Williams  
has died on the Gold Coast after a series of 
strokes.
The 82-year-old built the first Gold Coast 
theme park Sea World back in 1971 and, in 
the face of fierce opposition from environ-
mentalists, also developed the resort, marina 
and airport on Hamilton Island (which he 
owned for 21 years) plus developed Port 
Hinchinbrook at Cardwell. He also briefly 
partnered with former Kiwi Vaughan Bullivant
in the revamp of Daydream Island in the 
Whitsundays.

Williams built the first canal on the Gold 
Coast and developed the first residential 
subdivision boasting full width bitumen roads 
with kerbing and water channels. He was also 
behind the creation of international raceways 
at Carrara and Adelaide.
Williams, a water-ski champion, started his 
famous aquatic show in 1958 at the Surfers
Paradise Ski Gardens on the Nerang River, 
before moving it to Sea World when it 
opened.
He was the inaugural chief executive of Gold 
Coast Tourism.

Hamilton Island

Turner exhibition for Adelaide 
The Art Gallery of South Australia is to host an 
exhibition of work by British landscape painter 
J.M.W. Turner, including some of his most well-
known oil paintings and watercolours.
Turner – the Makings of a Master is being jointly 
curated by the SA gallery and the Tate in London. 
It features work bequeathed to the people of Britain 
after Turner’s death in 1851, and some paintings 
that have never previously been exhibited. The 
exhibition opens in FEB13. TravelMemo   20111021    21OCT11    Page 4
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Showbiz Events & Travel reports that sales 
have opened for two exclusive evenings 
with multiple Oscar-winning actor Al Pacino 
at Sydney’s Lyric Theatre at The Star, 17-
18NOV. Showbiz has platinum tickets avail-
able A$ 229.90 plus booking fees.
Pacino entertains as he recounts his storied 
career and most memorable roles on the stage 

and on screen.
In an intimate on stage interview followed by 
an audience Q&A, Pacino will show his gift 
for making each listener feel like an audience 
of one and will bring the night to an end with 
an unforgettable acting finale.
Bookings from NZ agents should be directed 
to Tracy Hale at 0800 SHOWBIZ.

Cruise Whitsundays birthday win
Cruise Whitsundays’ 7th Birthday week was 
capped off in style when they took out two 
major awards at the annual Whitsundays 
Tourism Awards.
The company was the recipient of the “Major 
Tour & Transport Operator” award and the 
“Major Attractions” award for its Knuckle 
Reef pontoon operation on the Great Barrier 
Reef.
Cruise Whitsundays has come a long way 
from its inaugural launch with just one ves-
sel to what it is today with its modern fleet 
of six vessels operating to the Great Barrier 
Reef, the awesome Camira sailing adventure 

to Whitehaven, an extensive range of island 
day cruises and the largest network of ferries 
providing Resort Connections between Airlie 
Beach, Daydream, Long, South Molle Islands 
and Hamilton Island Airport.

Speedo ads promote Port Stephens in Italy 
Port Stephens’ famous dolphins are being 
promoted to millions of Italians as part of a 
multi-media marketing campaign spearheaded 
by Speedo and Tourism Australia.
As part of a two-million-euro Italy-wide 
promotion, six Italian prize winners and their 
partners will be flown to Australia to swim 
with dolphins at Port Stephens alongside Ital-
ian Olympic swimmers as well as visit Bondi 
Beach – the birthplace of Speedo – and the 
Great Barrier Reef.
Dolphin Swim Australia launched its unique 
wild dolphin encounters at Port Stephens last 

year. The only ‘dolphin swim’ of its type in 
Australia, it involves snorkelled swimmers 
harnessed to a cable between the front bows 
of the catamaran ‘Imagine’ as it “races” with 
pods of wild dolphins. 
Aimed at adventure-seeking Italians aged 
25-39, the campaign is backed by Qantas and 
tour operators Go Australia and Australia for 
You under the umbrella of Tourism Australia’s 
‘There’s Nothing Like Australia’ branding. 
Port Stephens Tourism is also supporting the 
programme alongside local operator, Dolphin 
Swim Australia.  

Agent wants Canberra to 
intervene in Qantas stoush
ABC News reports that as Qantas heads 
back to the industrial watchdog for 
another day of negotiations in its dispute 
with its workforce, Flight Centre is 
calling on the Federal Government to 
intervene. The travel agency says the 
industrial turbulence at Qantas is 
creating huge problems for travel agents 
and damaging the tourism sector.

Virgin Aust offers to help 
Virgin Australia says it will provide extra 
capacity to minimise the impact of 
ongoing Qantas industrial action on the 
Australian travel and tourism industry.
The airline group’s CEO John Borghetti 
says: “We will continue to work with all 
of our alliance partners who are keen to 
help us support the Australian travelling 
public and ensure tourism is not affected, 
both domestically and internationally.”

Deal of the Week DOWNLOAD HERE

http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf
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SOUTH PACIFIC
HOT Samoa famil

Kathryn Foley from the Samoa Tourism 
Authority recently escorted a group of House 
of Travel agents from all over New Zealand 
on a 6-day famil around the beautiful islands 
of Samoa. 
“We drove around both islands visiting 
numerous hotels, resorts and natural sights,” 
says Kathryn. “We flew Air New Zealand to 
Apia and stayed at Tanoa Tusitala Hotel, Le 
Manumea Resort, Vai Moana Seaside Lodge, 
Siufaga Beach Resort, Coconuts Beach Club 
and Sinalei Reef Resort.  
 “I’ve had awesome feed back from the group 
saying what a great trip it was and how they 
loved Samoa. We finished our fabulous trip 
with a hosted lunch at Sinalei Reef Resort & 
Spa. 
“We took the opportunity to get a lovely 

picture of us all on the pier and thought we 
should share it with you.”
The people in the photo are:
Back row (l-r):  Luisa Malele, Sinalei Res-
ervations Manager; Shaun O’Boyle, HOT 
Plimmer Steps; Priscilla Fairbrass, HOT 
Masterton; Jenni Byrne, HOT Ponsonby; 
Melanie Morrison, HOT Riccarton; 
Tanya Nottle, HOT Product; Deb Pavlovich,  
HOT New Lynn; Toni Rendell, HOT Rotorua; 
Kay Ingram, HOT New Lynn.
Middle row:  Casey Hodgkinson, HOT 
Hamilton; Maxine Whiting, HOT Ashburton
Front row:  Kathryn Foley, Samoa Tourism 
Authority Auckland; Janelle Maloney, 
HOT Christchurch City; Melanie Secker, 
WRD (World Resorts of Distinction) 
Auckland.

PADI 5 star diving at Plantation Island Resort 
Plantation Island Resort has welcomed dive 
operator Subsurface Fiji, which begins 
operations this month.
Subsurface Fiji is a multi-award winning 
PADI 5 Star professional dive company 
which has been taking divers to the best 
locations in the Mamanuca island group since 
1988. 
“The safe and calm waters surrounding 
Plantation Island is a fantastic place to learn 
to scuba dive and is always one of the most 
memorable experiences of guests visiting 
Fiji,” says Karen Koens, Managing Director 
of Subsurface Fiji.  
“Just a short boat ride away 
is another world of vivid 
turquoise waters, abundant 
with beautiful corals, team-
ing with an amazing variety 
of colourful tropical fish,” 
she adds. 
“Choose a relaxing dive in 
the calm inner reef waters 
or explore the deeper ocean 

side of the Mamanuca barrier reef where 
dolphins, turtles and large pelagic fish are 
your dive companions, all in warm water 30c 
with excellent 15-25m visibility!”
Subsurface Fiji is a family owned business 
with an impressive fleet of boats, top notch 
equipment and a skilled crew to deliver 
the best diving experience. The company 
has twice been awarded with the AON Fiji 
Excellence in Tourism Award for Diving and 
was recognised by PADI Project AWARE in 
appreciation of their educating and on-going 
preservation of the underwater environment. 

40% off selected Samui Villas
Marianne Mannering’s Classic Asia has 
released its ‘Samui Forever Summer’ 
promotion offering 40% off selected Villas 
for the period 15OCT-15DEC11.  The deal 
is applicable for new bookings, based on 
full occupancy and published rates only 
at selected villas. Other conditions apply, 
so click here to check out the options and 
email info@classicasia.co.nz for details. 

http://www.insightvacations.com/nz/tours/insight-gold
http://www.classicasia.co.nz/villas_intro.html


Stick to those Thailand plans
The Pacific Asia Travel Association (PATA) 
says there is no need for travel agents and 
tourists to change Thailand travel plans due to 
flooding to the north of Bangkok.
PATA head office is located in Bangkok city 
centre which is operating normally and its 
Interim CEO Bill Calderwood says central 
Bangkok and the majority of its suburban 
areas are functioning normally. “All of 
Thailand’s airports are operating normally, 
including Suvarnabhumi International Airport 
in Bangkok. There has been no disruption 
to BTS skytrain, the MRT underground and 
public transport systems in Bangkok. All 
Bangkok hotels and major tourism attractions 
are also operating normally.”
PATA says that the flood affected areas are 
in the provinces to the immediate north of 
Bangkok. Tourism and transport activities in 
those areas have been heavily affected and 
tour operators are modifying programmes that 
visit or have to pass through those provinces.
Check www.thailandtourismupdate.com. 

TAT promotes I-san region

THAI changes flights days
THAI International has dropped its 
Thursday flight to BKK in favour of 
a Saturday departure. THAI now flies 
non-stop from Auckland to Bangkok 
every Fri, Sat, Sun, Tue and Wed.
TG pax can now check-in online at 
www.thaiairways.com between 2 and 
24 hours before flight departure.  
Although they are not issued a 
boarding pass, they are fast tracked 
through a designated check-in 
counter at AKL where they drop their 
bags and receive their boarding pass.

Hue Culture Heritage Festival
Hue Festival 2012 will run 07-12APR12, with the 
theme of “Culture Heritage with Integration and 
Development”. It will showcase Vietnamese perfor-
mance arts with an emphasis on the role of Hue as 
a centre of royal arts in the past. Other activities of 
note are an Imperial Night with a royal-style banquet 
and the Nam Giao ritual, a dance performance with 
lantern installations. 
Adventure World sells a range of tours and packages 
to Hue in Vietnam including its 3-day / 2-night 
Essential Hue package, priced from $254pp twin 
share. Price includes accommodation, some meals, 
sightseeing with an English speaking guide and 
entrance fees. 
Click here for details and call 0508 496 753.

The Tourism Authority of Thailand 
(TAT) has mapped out an extensive 
campaign of festivals and activities 
specifically to promote the north-
eastern region of Thailand (I-san).
Having branded the populous but 
culturally-rich region as a 
“Destination of Learning and 
Civilisation”, the TAT is planning 
to step up marketing and promo-
tional activities for a region that 
is set to become a major future 
bridgehead between Thailand and 
the neighbouring countries of the 
Mekong Subregion.
Northeast Thailand comprises 19 
provinces, many of which straddle
the Mekong and share a border 
with both Laos and Cambodia. 
The region is full of a variety of 
tourism products in terms of arts, 
culture and cuisine, religions, 
traditions, lifestyle, languages, folk 
music, local handicrafts, festivals, 
ancient civilisation and archaeo-
logical discoveries.
This unique combination, along 
with the beautiful landscape, 
makes it an interesting destination
for special interest visitors who 
have ‘been-there-done-that’ and 
are now keen to acquire new 
knowledge and grow their tally of 
experiences.
TAT Governor Suraphon Svetasreni 
says, “At the moment, the vast 
majority of visitors to Thailand 
remain in the central and southern 
regions. The Northern provinces 

such as Chiang Mai and Chiang Rai also 
get a good share but the Northeastern 
region is clearly where we need to focus 
our future attention in terms of marketing
and promotion.”
This region is shaping up as an impor-
tant part of the Asian Highway, and the 
East-West and North-South Economic 
Corridors, a huge network of highways 
which will link the South China Sea 
with the Bay of Bengal, and Singapore 
with Kunming.
In order to boost visits to I-san, the TAT 
has planned the following events:
-- Phimai Festival 
09-13NOV at Phimai Historical Park 
-- Long-tailed Boat Racing Festival 
12-13NOV in Phimai district
-- Surin Elephant Festival 
19-20NOV in Surin province
-- Christmas Star Festival 
24-25DEC in Sakon Nakhon province.
Some major events in 2012 which 
should interest visitors:
-- Beautiful Orchids 
JAN-MAR12, Loei province
-- Festival of the Ban Chiang World 
Heritage Site 
10-12FEB12, Udon Thani province
-- Wedding on Elephant Back 
14FEB12, Surin province
-- Miracle Phanom Rung 
03-06APR12 in Buri Ram province
-- Visakha Bucha, 05MAY-10JUN12, 
Nakhon Ratchasima province
-- Rocket Festival in Yasothon 
MAY12, in Yasothon province
-- Phi Ta Khon Festival 
JUN-JUL12 in Loei province. 
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THE AMERICAS
Ash cloud a dust storm
Airline officials have told AFP that interna-
tional and domestic flights out of Argentina 
and Uruguay have resumed after an ash 
clouds from Chile’s Puyehue-Cordon Caulle 
volcano closed the skies over portions of 
South America last week.
The airlines say the cancellations were not 
due to an eruption, but rather winds gusting
up to 75mph. The windstorm kicked up so 
much ash from the Chilean volcano that 
flights were cancelled in Chile, Argentina, 
Brazil, and Uruguay.

The winds kicked up ash that had accumulat-
ed across Patagonia. With the onset of spring, 
snow is melting and there is nothing to hold 
the ash in place. 
A huge cloud of ash enveloped Buenos Aires 
and Montevideo on Sunday and grounded 
hundreds of flights through Monday afternoon.
“There is no ash. The weather conditions 
improved and there are no particles on the 
surface,” a spokesman for Aeropuertos 2000, 
which operates the two major airports in 
Buenos Aires, said Monday afternoon.

Sonora Witchcraft Market, Mexico City
For those keen to know more about voodoo 
and black magic, Adventure World says 
there’s no better place to visit than the Sonora 
Witchcraft Market in Mexico City – undoubt-
edly Mexico’s creepiest attraction. 
The ‘Woolworths of the witch world’, this 
is the place where locals and tourists alike 
converge to buy spooky supernatural stuff 
like rattlesnake blood, dried hummingbird 
and voodoo dolls from the many hundreds of 
shamans, fortune-tellers, witch doctors and 
voodoo practitioners who come here each day 
to peddle their wares. 
The magical mumbo-jumbo of the Mercado 
Sonora is displayed in a labyrinth of stalls 
which covers a few city blocks.
Explore Mexico City with Adventure World’s 
3-day Essential Mexico City package, priced 
from $198pp, including two nights’ accom-
modation and a half day tour of Mexico City
Call 0800 465 432. 

EUROPE
Trafalgar’s 2012 CostSavers are dollar-stretchers
Trafalgar GM Scott 
Cleaver says the new 2012 
Europe & Britain Cost-
Saver brochure offers
clients more value than 
ever before as well as an 
increased choice of 
itineraries, including 21 
regional experiences, four 
city breaks and 11 
European Discoveries.
“Trafalgar’s CostSaver 
guided holiday options are 
running up to 20% less 
than 2011 prices,” says 
Cleaver. “This has been 
achieved while still 
offering clients conven-
iently-located hotel 
accommodation, amazing 

holidays to suit their 
needs, interests and 
budgets.
Trafalgar CostSaver trips 
offer the best of both 
worlds– a guided European 
holiday that saves clients 
up to 30% on the same 
standard of holiday done 
independently. 
“With prices from as low 
as $154 per day, your 
clients’ holiday money 
will go so much further on 
any of the 36 CostSaver 
by Trafalgar itineraries, 
including four new 
programmes for 2012,” 
says Cleaver.
 The new offerings 

dining experiences and an expert Trafalgar 
Travel Director and local guides who will 
reveal each destination’s Hidden Treasures 
they couldn’t have discovered on their own.” 
He says that the key difference with Trafalgar 
is that CostSaver clients still experience the 
same levels of service. “We regard all of our 
clients as equally important – there are simply 
less inclusions on CostSaver.”
Itineraries, based on those from Trafalgar’s 
First Class brochure, have been designed to 
allow travellers to take in each destination’s 
major sights and Hidden Treasures, while 
providing lots of free time to explore. The 
optional excursions featured as part of every 
itinerary also allow people to tailor their 

include a 13-day Spanish
Explorer; 10-day Highlights of Italy & 
Greece; and the 9-day Highlights of Southern 
Italy and Sicily.
Clients who book a CostSaver by Trafalgar 
itinerary and pay in full 12 months prior to 
departure save up to 10% off the land portion 
of the trip. Trafalgar also offers solo travellers
the option on most itineraries of sharing a 
room with a fellow passenger of the same 
gender, meaning the client will only pay the 
twin share price. If Trafalgar cannot match a 
solo traveller they will provide a single room 
at no extra cost.
Visit: www.trafalgartours.co.nz/CostSaver or 
contact reservations on 0800 872 325.
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New cruisers for Le Boat
Your clients can be among the first to enjoy 
a boating holiday on board Le Boat’s brand 
new fleet of eco-friendly luxury boats for hire 
in France and Germany.
The new Le Boat 1500 Series - The Vision 
is unique to Le Boat and unlike any other 
cruiser on the waterways. The Vision boasts 
the very latest marine and green technology 
for efficient and effortless cruising, says Mark 
R. Windsor, Head of Distribution- Australia 
& Asia Pacific for TUI Marine - Sunsail, Le 
Boat, The Moorings and Footloose.
The Vision is available in both hybrid (diesel 
and electric) and non-hybrid (diesel only) 
models and promises to set new standards 
of luxury cruising on Europe’s waterways. 
Featuring an advanced pod-drive system the 
Vision Series offers a host of technical fea-
tures never before seen on inland waterway 
cruisers, as well as superior levels of comfort 
and on-board facilities.
Built by renowned yacht-builders Groupe 
Bénéteau, two models of the new Vision 
joined the Le Boat fleet for the 2011 season.
The Vision3 (6+4) sleeps six adults comfort-
ably in three cabins. An optional fold-down 
bed in each cabin sleeps three extra and there 
is room for one extra in the convertible saloon 
area.
The Vision4 (8+1) sleeps eight adults com-
fortably in four cabins with room for one 
extra in the convertible saloon area.
Key features of the Vision include:
.. Super-easy manoeuvring via the joy-stick 
on the upper deck: The joy-stick allows the 
boat to turn 360 degrees as well as forwards, 
sideways, backwards and diagonally in all 
directions. Le Boat customers will be able to 
dock and manoeuvre the boat in locks with 

the lightest of touches and minimal 
effort. The joy-stick is connected 
to the boat’s hi-tech pod-drive 
system. Revolutionary for inland 
waterway cruisers, the pod can 
turn 90 degrees in each direction 
and replaces the need for a rudder,
enabling the boat to turn in all 
directions. Customers continue to 
steer the boat with a normal steer-
ing wheel using a marine-style 
throttle for speed control and a 
bow thruster provides additional 
easy-docking capabilities.
.. Green cruising: A single high-
performance solar panel provides 
continuous green energy to the 
boat’s lightweight, high perfor-
mance battery bank. In addition, 
the boat’s unique hull design 
ensures minimal energy to move 
through the water, thereby protecting the 
wildlife habitats and bank-sides, preventing 
erosion.
.. Quiet engine efficiency: Latest Volkswagen 
Marine diesel engine offers unbeatable fuel 
efficiency and emission control, as well as 
low noise and vibration levels.
.. Designer interior & exterior: All cabins 
have full-sized twin beds that convert to 
double beds, TV/DVD players and feature 
an en-suite bath for maximum privacy and 
comfort. All parts of the boat have individu-
ally controlled heating and air-conditioning. 
The large open plan kitchen/saloon area is 
equipped with 220v appliances such as an 
extra-large fridge/freezer, gas oven, stove top 
and microwave and TV/DVD player for real 
home-from-home vacation cruising. Panoramic 

views from the large bow area create a sense 
of light and space.
.. Fully equipped, spacious top deck with 
seating for 10 adults. There is plenty of 
sunbathing space for three adults on the fly 
bridge and an electric BBQ, bar refrigerator, 
sink and prep area ensure that alfresco dining 
is easily available. A collapsible bimini (sun 
shade) covering the entire top deck provides 
shade for captain and crew as required.
New for 2012 there’s an extra touch of luxury. 
The Vision now can be chartered with a 
Skipper to drive the boat and Chef/Host to 
prepare local cuisine. This service will only 
be offered on the Canal du Midi JUL-SEP 
for an extra $2040 per week for both crew 
members.
Visit www.leboat.com.au

Innovative’s Russia, Eastern Europe 
& boutique cruising savings
The Innovative Travel Co. has released a 
catalogue of early booking savings for its 
specialised programmes covering Russia and 
Eastern Europe plus boutique cruising options.
The 4-page glossy catalogue features the 
‘Treasures of Russia’ 11-day independent tour 
ex St Petersburg, now priced from $3099pp 
twin, the Russian Waterways cruising 8 days 
from $1699pp twin and the best-selling 
‘Dalmatian Sunshine’ 9-day local coach tour 
ex Dubrovnik now from $2440pp twin. 
Savings of up to $700 per couple are featured 
on French family-operated CroisiEurope 
River & Coastal Cruises, plus Star Clippers
tall ship sailing, Viking River Cruises and 
Lifestyle Cyle & Sail holidays also feature
with great savings. Book & pay by 15DEC11.  
Obtain the catalogues from Stocklink or Inno-
vative Travel, and for bookings & enquiries, 
freephone 0508 100111 or email 
info@innovative-travel.com

http://www.insightvacations.com/nz/tours/insight-gold


The new vsflyinghub has 
really taken off.
Visit vsflyinghub.com and see for yourself. With brilliantly enhanced tools, tailored to each  
individual travel agent, it’s the trade website that’s all about helping you give even more  
amazing service to your clients.

Log on today and you could win a trip for you and a friend to Hong Kong* flying Virgin Atlantic  
and our partner airline Air New Zealand, with 4 nights of luxury at the Mira Hong Kong included.  
So pretty soon you could be taking off too.

*If available VS tickets will be upgraded to Upper Class. For full terms and conditions visit vsflyinghub.com

The Royal Scotsman on special
Your clients can join a privileged few on aboard The 
Royal Scotsman, with a maximum of just 36 guests as 
they explore the magnificent scenery of the Scottish 
Highlands. Departing from Edinburgh Waverley Station, 
The Royal Scotsman takes guests straight to the heart of 
Scotland, passing through beautiful glens and past stun-
ning lochs and rugged mountains steeped in Scottish 
history. 
Guests disembark daily to visit castles, whisky distilleries 
and private residences. Life on the train is relaxed and in-
dulgent, with the finest local produce served in the dining 
cars alongside the smoothest aged single malt Scotch. 
As the evening mist gathers, The Royal Scotsman slips 
quietly into a siding where it stables for the night, 
guaranteeing a peaceful night’s sleep. 
With itineraries available from two to seven nights, a 
journey on The Royal Scotsman is an experience to be 
treasured. 
The Royal Scotsman is on special now through the dedi-
cated Rail Plus Great Rail Journeys section of its website. 
Click here to download.

Air New Zealand brings Dreamliner to AKL
New Zealanders will be among the first people in the Southern Hemisphere to see the 
new Boeing 787 aircraft when Air New Zealand brings it to Auckland for the first time 
from 12-14NOV.
The airline will host the B787-8 test aircraft at its engineering base at Auckland Interna-
tional Airport for two days. Exact timings of the 787’s arrival on Saturday 12NOV after 
its non-stop flight from Seattle will be confirmed in the coming weeks, but will be timed 
to give Aucklanders the best chance of seeing the aircraft in flight. 
Air New Zealand is the launch customer for the larger 787-9 variant, which will have a 
greater range capability and seating capacity than the 787-8.
“Once the 787-9 goes into service sometime in 2014 it will change how New Zealanders 
fly and how we bring the world to New Zealand. Its composite structure enables better 
cabin humidity and lower relative cabin altitude for a more comfortable flying experi-
ence,” says Air New Zealand CEO Rob Fyfe.
Aviation expert Peter Clark told TravelMemo that Boeing will be flying N787BA, the 
original test plane that launched the B787 test flying programme on 16DEC09 and which 
is classified as experimental. 
Clark says Boeing plans to fly a fully outfitted B787 to Auckland early next year as part 
of a round-world flag flying exercise for the Dreamliner.

AVIATION
Virgin Galactic 
Gateway to Space opens
Virgin Galactic’s Sir Richard 
Branson, en route to the RWC2011 
Final in Auckland, stopped over in 
New Mexico this week to dedicate the 
world’s first commercial spaceport 
and its new US$209 million taxpayer-
financed headquarters building.
He characteristically achieved global 
coverage for the event by abseiled 
from the roof of Spaceport America, 
now dubbed the “Virgin Galactic 
Gateway to Space”, with a bottle of 
champagne, which he sprayed over 
the crowd.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Engineers call off action, 
challenge QF  
The union representing Qantas en-
gineers has called off all protected 
industrial action for three weeks. 
The Telegraph reports that Australian 
Licenced Aircraft Engineers Associa-
tion Secretary Steve Purvinas framed 
the move, effective immediately, as a 
challenge to Qantas to return to a full 
flight schedule.
Mr Purvinas reportedly said if all 
grounded Qantas planes were not back 
in the air, the airline could no longer 
blame the union for disruptions.
“We believe that Qantas have falsely 
stated that aircraft have been grounded 
due to protected industrial action when 
we believe that is not the case.
“We challenge Qantas to use as much 
overtime and work from our members 
as possible to get those aircraft back 
into the air.”
Mr Purvinas also hoped the move 
would generate some good will at the 
bargaining table.

Virgin Australia to get ATR 72-600
Virgin Australia, which began turboprop ATR 72-500 ops on domestic routes 
this week, will next year take delivery of four ATR 72-600s, the same model 
Air New Zealand has just ordered.
Virgin ordered up to 18 ATR aircraft in February. “The ATR will form the 
foundation of our regional network plans, with the first six ATRs replacing
our current Embraer E170 fleet and the additional aircraft flying to new 
regional destinations,” chief executive John Borghetti said at the time. The 
E170 disposal was announced in AUG10.
Borghetti said the ATR 72 burns one-third less fuel than the E170 and also 
burns 20-30% less than its aircraft competitors, comments believed to be 
aimed at the use by QantasLink of the Bombardier Dash 8-400 aircraft.

Pic | Peter Clark

Hamilton back in the black
Waikato ratepayer-owned Hamilton International Airport has 
declared an after-tax profit of $111,000 after two years of losses.
The airport company reportedly sees an opportunity to capitalise
on Air New Zealand’s shareholding in Virgin Australia, the 
owner of Waikato’s trans-Tasman operator Pacific Blue.  
“We can now market Pacific Blue out of Hamilton via Air New 
Zealand,” airport chairman John Birch told the Waikato Times. 
“There is no deterrent to Air New Zealand (now). Clearly we 
are looking to try to build on that.” 

Jetstar NZ OTP update
Jetstar recorded on-time performance of 90% of all domestic 
New Zealand flights arriving within 15 minutes in SEP11. 
Jetstar uses the computerised Aircraft Communication 
Addressing and Reporting System (ACARS) to record on-
time performance data for each domestic New Zealand
flight. Throughout 2011 so far, Jetstar has recorded a 
monthly average of 80% of all domestic New Zealand flights 
arriving within 15 minutes. Monthly updates are posted on 
Jetstar.com.

Common standard for Star Alliance Y seat 
Star Alliance carriers Lufthansa, Austrian and Air China 
are to launch the airline grouping’s joint long-haul economy
 seat programme under a partnership with cabin specialist 
B/E Aerospace.
Both a baseline and an advanced version of the seat, each 
offering ‘unique’ features, will be developed under the 
joint procurement initiative. The alliance says the common 
seat architecture aims to give member airlines the chance 
to offer economy-class pax “superior ergonomic comfort, 
modern design features and best-in-class technology”.
Flight International was told Star had undertaken the 
study not to come up with a standardised economy-class 
seat across the alliance, but rather to select a seat base that 
participating airlines could use and adapt to their needs in 
terms of colour, fabric, and in-flight entertainment.
Star said the new seat will offer shorter delivery lead times, 
lower development expenditure and competitive pricing.

Now: the Blended Split-Tip Scimitar Winglet
Aviation Partners Inc., the Seattle company that developed 
the familiar Blended Winglet for the Boeing 737 and other 
aircraft, has unveiled a new version that it reckons will 
save 7 to 9.5% more fuel than  the existing upturned wing-
let, which itself saves 5 to 7% more than a conventional 
aircraft wing.
The company has unveiled a 
Blended Split-Tip Scimitar 
Winglet, which features a 
second mirror-image down-
turning winglet. Both feature a 
scimitar-like taper at the rear.
 Aviation Partners say the new 
split wingtip can be installed 
at the factory when the plane 
is built or added to an existing 
Blended Wingtip for about US$240,000 a plane.
Tests on the new split winglet are expected to begin soon. 
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CRUISE NEWS

Over 120 European destinations ... now that’s Wunderbar!

New Business Class concept
Swiss International Air Lines has broken the mould with its 
new seating concept in its Intercontinental Business Class 
on all its Airbus A340 aircraft.
The new seats – a world first - give SWISS Business 
travellers from Tokyo, Shanghai, Hong Kong, Bangkok, 
Delhi and Mumbai to Switzerland a fully flat bed two 
meters long. The innovative seats will also set a benchmark 
with an air cushion feature, unique in aviation, enabling pax 
to select their ideal seat comfort - hard as a futon, soft as a 
waterbed or any level in between. The new seats feature a 
massage function and are fitted with a personal 16:9-format 
in-flight entertainment screen. They are configured in a way 
that provides a very high degree of privacy and cabin 
mobility to all passengers. Virtually all seats have direct 
aisle access, putting 40 out of 47 travellers next to an aisle 
and providing more personal space for work or rest.
The new SWISS Business seat is probably the lightest of its 
kind too. The air cushion alone makes the new seat some 
4kg lighter than conventional seats. This weight reduction 
saves SWISS over 650 tonnes of kerosene a year, lowering 
the company’s annual CO2 emissions by over 2,000 tonnes. 

China Eastern cancels 
787 order
Ongoing delivery delays in the Boeing 
787 programme have prompted China 
Eastern to cancel orders for 24 Boeing 
Dreamliners, opting instead to convert 
the order to 45 737s. 
The move drops Boeing’s 787 backlog 
below 800 for the first time, and is the 
first publicly acknowledged cancellation 
due to the delays to the programme. 
The 737s will be used primarily to handle 
increasing demand, both domestic and on 
international and regional medium and-
short-haul routes.
The 45 planes are to be delivered in 
stages from 2014 to 2016, and will 
increase the airline’s capacity by 8.65% 
based on 31DEC10 levels.

Qantas Platinum One 
FF status
Qantas has announced the introduction 
of a brand new category of Frequent 
Flyer recognition - Platinum One, which 
will only be available for a select group 
of the airline’s most loyal customers.
It requires 3600 status credits to join – 
equivalent to five first-class return flights 
between Australia and London per year. 
By comparison, the current top-tier 
platinum level requires 1400 status cred-
its in the first year and 1200 after that to 
retain membership. 
The carrier says Platinum One will offer 
members access to an “outstanding” 
range of benefits as well as exceptional 
service delivered by a dedicated Platinum
 One Special Service team.

Peter Bissett at Island Escape Cruises says the company is presently evaluating 
a second ship. With greater range and speed this will open new destinations in 
the South Pacific and extended coastal routes in New Zealand. At 52 metres in 
length she will accommodate 36 passengers in three levels of luxurious accom-
modation. “We expect to have details finalised before Christmas,” says Bissett.

Convertible balconies the next innovation
Scenic Cruises says its next 
‘Space-Ship’ river cruise ves-
sel, Scenic Crystal, will have 
features not found on its current 
ships, including ‘Sun Lounge’ 
balconies that become fully 
enclosed at the push of a button.
Some 85% of the staterooms 
and suites on the ship, to be 
launched April, will have the 
Sun Lounges that passengers 
can convert from an outdoor 
balcony to a fully-enclosed, 
all-weather room extension by 
pushing a button that raises a 
hidden panel of glass.
The 135m Scenic Crystal has 85 
staterooms and suites ranging 
from 164 sq ft to 315 sq ft, fitted 
with large Apple TV monitors, 
Wi-Fi, Egyptian linens, large 
walk-in showers, L’Occitane 

products and a glass-front bar fridge.
One-quarter of the balcony suites are a 
new larger category, deluxe balcony suites, 
at 225 sq ft.
Scenic Crystal will feature three dining 
venues, butler service throughout, three 
outdoor viewing areas, a 24-hour fitness 
centre and a quieter propulsion system. 
Bicycles and electric-assist bicycles are 
free to use.
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Large Resort Style Ships
A couple of weeks back this column raised the issue of 
consumers looking for value from their holiday spend and 
highlighted the fact that value does not come down to 
price alone. The point made on this occasion was that a 
small ship cruise experience at a higher price point can be 
perceived as good value by many.
For all the feedback I received from supporters of small-
ship cruising I am sure there were many more who worship 
large resort style ships and have clients that see cruising on 
a large vessel as the only way to go.
With large ship cruising, the focus is generally on the ship 
itself – what’s happening on the ship as opposed to off it. 
Large ships have the ability to offer a resort style atmosphere 
that you can get from a land based stay, except that your 
view is changing constantly.  
With a myriad of activities and entertainment at passenger’s 
disposal, a large ship experience is anything but boring. We 
all know the cruise clichés that are primarily derived from 
large ships - bingo, casinos and napkin folding through to 
extensive dining options, relaxing spa treatments and hun-
dreds or even thousands of potential new friends to make.
There are the Broadway style shows, the tax-free shopping, 
the walk-around promenade deck and the extensive facilities 
for kids. Large ships also offer guests the opportunity to go 
beyond their means with a wide choice of accommodation 
available that could mean upgrading to a balcony cabin or 
even a suite.
And finally, to satisfy the need for stability at sea that a 
large ship offers, where endless activity is not your idea of a 
relaxing holiday, large ships do also have the ability to offer 
many quiet lounges, where time out to read your favourite 
novel can in fact be a very 
peaceful experience.
At the end of the day, 
who determines what style 
of cruising is better value – 
the end user (your client!).

*Conditions: Price listed in Australian dollars and valid on 2012 sailings 
only. Must book and pay in full by 16 December 2011. Discounts 
combinable with Past Passenger Discount and valid for new bookings 
only. Price is based on 18, 24 Nov 2012 departures in Cat F stateroom. 
Visit www.vikingrivercruises.com.au for full booking conditions.

THE WORLD’S  LEADING RIVER CRUISE  LINE. . .BY  FAR ®

EXPERIENCE EUROPE
WITH VIKING RIVER CRUISES

TO BOOK CALL VIKING AT 0800 447 913.
For more information visit www.vikingrivercruises.com.au

15-day Grand European Tour  
From $4,099 per person, twin share*

SAVE $1,500 PER PERSON. 

Movie premiere on Allure of the Seas
Royal Caribbean International and DreamWorks Anima-
tion SKG, last week hosted a one-of-a-kind red carpet 
premiere of the movie Puss in Boots on the 10th deck of 
the giant cruise ship Allure of the Seas. 
Antonio Banderas and Salma Hayek presented the 3D 
animated film in Miami. Banderas had already voiced 
Puss in Boots in the three last episodes of “Shrek”, while 
Hayek lends hers to that crafty little thief of a cat, Kitty 
Softpaws.
This is the sixth movie in which the two actors have 
shared star billing. “El Mariachi”, “Desperado”, “Frida”, 
“Once upon a time in Mexico” and “Spy Kids 3-D Game 
Over” complete the list.

Cunard Line is reported to be about to offer on-
board weddings for the first time in its 171-year 
history. Seatrade Insider says its ‘Weddings at Sea’ 

Radiance too big for Brisbane
Brisbane’s Courier Mail reports that Radiance of the 
Seas, the largest cruise ship ever to visit Brisbane, is 
unable to get any closer than Fisherman Islands. 
Tipping the scales at 90,090 tonnes, the Royal Caribbean 
ship has no hope of getting under the Gateway Bridges 
or manoeuvring herself into dock at Portside Hamilton, 
leaving her 2500 passengers to disembark at the 
“primitive” Fisherman Island terminal.
About a third of the 2500 passengers on board were to 
disembark from Radiance of the Seas for organised 
excursions during their ten-hour stopover.

programme will begin 
after its forthcoming 
world voyages have 
been completed this 
spring and will offer a 
number of packages on 
all three ships. 
A brochure will be issued in November, and the 
programme will go on sale in December.
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Holland America’s 2012-13 South Pacific plans
In winter 2012 and spring 2013 two Holland 
America Line ships will sail a series of 
Australia, New Zealand and South Pacific 
cruises, visiting more than 50 ports.
The complete series of sailings ranges from 
10 to 58 days and features for the first time 
one of the line’s larger Vista-class ships, ms 
Oosterdam. This addition represents almost a 
25% capacity increase in the Australia/ South 
Pacific region for HAL.
Guests can choose from a series of multiple 
departures ranging from 10 
to14 days sailing roundtrip 
from Sydney or one way to 
or from Auckland between 
OCT12 and MAR13. New 
Zealand itineraries visit both 
the North and South Islands 
with calls at Fiordland 
National Park, Akaroa, 
Wellington, Napier, Tauranga 
and Auckland.
Volendam and Oosterdam 
sail a total of five 14-day 
Australia and New Zealand cruises from 
Auckland to Sydney or reverse and feature 
port calls at Melbourne and Burnie, Tas; 
Milford Sound and Akaroa, and scenic 
cruising in Fiordland National Park. 
Four 14-day New Zealand Discovery voyages
sail roundtrip from Sydney on Oosterdam 
24OCT, 21NOV and 19DEC12 (holiday 
cruise) and 12JAN13. One 14-day Solar 
Eclipse voyage departs 07NOV and includes 
port calls at Brisbane, Hamilton Island and 
Townsville; Ile des Pins and Noumea, and a 
total of six days in the Tasman and Coral Sea. 
Travellers on this voyage will have an oppor-
tunity to witness the rare natural phenomenon 

of a solar eclipse, which occurs 14NOV12.
Four additional sailings to Australia, New 
Zealand and the South Pacific include the 
10-, 11- and 13-day Pacific Treasures cruises 
roundtrip from Sydney and feature more 
exotic and lesser-known tropical ports in 
Vanuatu, New Caledonia and Fiji. 
Longer itineraries
Holland America Line offers several unique 
longer itineraries throughout the season, in-
cluding Volendam’s 34-day Australia Circum-

navigation. That voyage sails roundtrip from 
Sydney 21OCT12 and boasts 18 ports of call 
and scenic cruising in the remote Ribbon Reef 
and Far North Regions. Ports of call include 
Brisbane, Hamilton Island, Perth, Melbourne 
and Cairns and Hobart; Komodo Island, 
Indonesia; sunrise at Lizard Island and sunset 
at Booby Island to name a few. The trip also 
visits the Great Barrier Reef.
The 1,380-passenger ms Amsterdam sails a 
75-day Grand Asia and Australia Voyage, 
departing Seattle, Wash., 21SEP12. Ports 
of call during this extended voyage include 
Darwin, Brisbane and Sydney; Port Moresby; 
Waitangi (Bay of Islands) and Auckland; 

Lautoka, Fiji, and Apia, Samoa. South Pacific 
and Trans-Pacific Itineraries 
One-of-a-kind itineraries are also offered at 
the beginning and end of the season sailing 
westbound or eastbound from the US into the 
Pacific region. Oosterdam’s 22- or 23-day 
trans-Pacific Crossing departs Seattle, Wash., 
or Vancouver, B.C., for Sydney 30SEP and 
01OCT12. Oosterdam returns on a 22- or 23-
day South Pacific Crossing from Sydney to 
Seattle or Vancouver departing 13APR13.

Collectors’ Voyages
Ranging from 25 to 
58 days, Australia, 
New Zealand and 
South Pacific 
Collectors’ Voyages
on Oosterdam 
and Volendam are 
perfect for true 
explorers who seek 
a more extensive 
cruise experience. 
These voyages 

combine two back-to-back itineraries and 
represent the best per-day value for guests. 
During the Australia cruise season Holland 
America Line sails a total of 11 Collectors’ 
Voyages, affording the most in-depth explo-
ration of this diverse region with extended 
itineraries visiting multiple destinations and 
more days at sea. 
Extended Stays at Ports
Guests can maximise their cruise experience 
at select destinations on port calls that stay 
through the evening or overnight at Tauranga 
and Wellington; Darwin and Hobart; and at 
Suva, where they can visit local villages and 
experience traditional Meke performances.

ms Oosterdam

Windstar offers 
accommodation deals
Windstar Cruises has introduced pre- and 
post-cruise Hotel Packages in the Caribbean, 
Costa Rica, and Europe, providing conveni-
ence and exceptional value for guests.
The 24 hotels in the programme were hand-
selected by Windstar and are located near 
sightseeing attractions and restaurants. Hotel 
Packages include accommodations for one, 
two or three nights, taxes, luggage handling, 
and breakfast at most properties. 
Hotel Packages are available in Athens; 
Bridgetown; Barcelona; Colon; Istanbul; Le 
Havre; Lisbon; Nice; Oslo; Rome; San Jose, 
Costa Rica; St. Maarten; Stockholm; and 
Venice. For a list of the hotels in the program 
and rates, visit www.WindstarCruises.com 
and book through Francis Travel Marketing 
on 09-444 2298.

Save with 
American Safari Cruise 
American Safari Cruises has extended its 
US$200pp savings on new Sea of Cortés 
reservations booked before 30NOV for travel 
on select NOV11 through APR12 departures. 
Also, for families booking the 24DEC or 
31DEC holiday departures, teens 12-19 years 
old receive a double savings of US$400. 
For more information contact Adventure 
World on 0508 496 753 
or visit www.adventureworld.co.nz. 
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Silver Whisper World Cruise 2013

Mediterranean super 
yachts & small ships - 
savings of up to 25%
The Innovative Travel Co. has 
announced savings of 25% on its 
boutique cruise options for the 
Greek Islands and Mediterranean, 
and also its Black Sea cruises.  
Savings of $1079pp twin are 
being offered on The Romantic 
Riviera, a 7-night cruise aboard 
the brand new super yacht MY 
Variety Voyager ex Nice on a 
journey of the French and Italian 
Riviera, with selected departures 
now priced from $3234 + port 
taxes. 
Savings of 25% are also offered 
on 7-night Black Sea Treasures 
cruises on board super yacht 
MV Pegasus, with departures ex 
Istanbul to Odessa or v.v. now 
priced from $2245pp twin, and 
on the Aegean Odyssey and 
Classical Greece cruises on 
the SC Panorama now from 
$2815pp twin and $2955pp twin 
respectively.  
Bookings and further details 
FREEPHONE 0508 100 111 
or info@innovative-travel.com 
www.innovative-travel.com 

Silversea Cruises has revealed first de-
tails of Silver Whisper’s World Cruise 
2013, a 115-day journey from Los 
Angeles to Fort Lauderdale, 05JAN to 
01MAY13.
Crossing the equator four times, the 
World Cruise itinerary will follow the 
tropical belt to 52 destinations in 28 
countries with overnight stays in 
several key ports. The warm-weather 
journey will explore an array of far-
flung cultures and scenic wonders 
including New Zealand and Western 

Australia; French Polynesia; Hong 
Kong, Bangkok and Singapore; and 
Africa’s rarely seen western coast.
Members of Silversea’s Venetian Society 
loyalty club have been given the 
advantage of priority reservations to 
reserve a suite for the entire 115-day 
voyage -- before it is released to the 
general public.
The 115-day voyage features additional 
opportunities to embark or disembark in 
Fort Lauderdale, New York and 
Southampton. 

HOSPITALITY
Tiered rebranding for Rendezvous
The Rendezvous Hospitality Group is 
rebranding its hotel portfolio.
Under a new structure, Rendezvous 
Hotels and The Marque Hotels will 
evolve into one Rendezvous brand with 
different tiers targeting three distinct 
segments:
Rendezvous Grand Hotels - offering 
superior accommodation for upscale 
discerning travellers 
Rendezvous Hotels - targeting upper-
midscale mindful travellers 
Rendezvous Studios - compact hotels 
targeting midscale value-conscious 
travellers
The first Hotel to be renamed and 
relaunched under this new model will 
be Rendezvous Grand Hotel Singapore 
in December.  The Hotel and adjoining 
retail podium Rendezvous Gallery are 
completing a S$25m upgrade programme 
by the end of this year.

Rendezvous Hotel Auckland, Rendezvous 
Hotel Melbourne, Rendezvous Hotel 
Perth and The Marque Hotel Perth are 
currently undergoing refurbishment.
As part of re-branding exercise, The 
Marque Sydney and The Marque 
Brisbane will be renamed Rendezvous 
Studio Sydney Central and Rendezvous 
Studio Brisbane on George respectively.
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REZbooker 3.0 launched
HotelREZ - www.hotelrez.net - an international hotel representa-
tion company with more than 1,000 properties in 30 countries, has 
launched a new hotel booking engine, REZbooker 3.0. 
REZbooker 3.0 is launched in response to feedback and research 
from independent hotels and small chains about the functionality 
that they needed in a hotel booking engine.
It is available in 16 languages, multiple currencies, seamlessly 
integrates with a hotel’s website design and is packed full of 
configuration options, providing hotels with total flexibility and 
control of their online reservation process.
The REZbooker 3.0 booking engine has undergone rigorous test-
ing by usability consultants, to ensure that the booking process is 
optimised to convert online shoppers to hotel guests whilst also 
maximising revenue per booking for the hotelier. 
Features for hoteliers include the ability to display multiple room 
and rate images, manage dynamic packages, promotions and 
room upgrades, and offer promotional pricing and multiple room 
bookings in one reservation.REZbooker 3.0 is simple to add to an 
hotelier’s website and Facebook fan pages.
REZbooker 3.0 has also been designed to enable hotel market-
ing and web professionals to maximise their return on investment 
from online marketing campaigns. The booking engine offers 
extensive merchandising options for hoteliers including the ability 
to create rate or campaigns specific landing pages or designs. Full 
visibility into campaign set up and performance is provided via 
integrated tracking and reporting and the ability to run A/B tests to 
improve response rates on campaigns. 
All rates and inventory for REZbooker 3.0 are managed via 
CentralREZ Central Reservation System. Hotels can choose to 
load rates just for the booking engine, or also opt to add additional 
distribution channels such as GDS and online travel agents.
HotelREZ is offering all hotels that sign up before the end of 
NOV11 a free three-month trial, paying no set up or transactional 
fees for the first three months that their booking engine is live. 
Hotels that move to REZbooker 3.0 will therefore immediately see 
savings on their current provider plus an uplift in conversion.
For information about HotelREZ contact local Representative, 
Chris Jones, Discover the World Marketing by emailing
 chris@discovertheworld.co.nz or call 0800 623 4293.

Win great prizes in the eXperts 
Survey for Travel Agents
Travel Agents who are members of the Lufthansa / SWISS 
and Austrian Airlines Travel Agent website eXperts are 
encouraged to complete the online survey, launched last 
week with numerous iPad and iPod prizes up for grabs. 
The survey will take approximately five minutes to 
complete and asks agents for their feedback on the eXperts 
website and the “eXperts Plus” online travel agent incentive 
scheme. 
“With over 2,000 eXperts members in New Zealand, we are 
for the first time looking to get a comprehensive feedback 
from the industry on eXperts,” says Sarah Havard, 
Lufthansa GM New Zealand and Pacific Islands.
“Since launching the VISA card reward programme for 
travel agents (within eXperts ) at the start of 2011, now is 
the perfect time for our industry partners to tell us how they 
feel about the site and reward programme,” she adds.
The survey is open to all eXperts members, and can be 
accessed online at www.lufthansaexperts.com 

Flight Centre Discover 
Europe show in WLG
Flight Centre says it will hold the 
largest travel show in Wellington, on 
Sunday 06NOV, with a focus on the 
UK and Europe.
It will be staged in the TSB Bank 
Arena, Queens Wharf, Wellington, 
0900-1600, and admission is free. 
All attendees will have the chance to 
go in the draw to win return flights 
for two to London, Paris, Rome or 
Frankfurt.  Customers booking on the 
day can also be in to win their holiday 
back for free.
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