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CLICK 
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for these roles:

www.etourismnz.com

REMINDER! 
HURRY - BOOK NOW FOR THE BIGGEST ETOURISM 
CONFERENCE OF 2011! 
  
The RéserveGroup  eTourism Conference 2011, during 
November 3-4, is a two-day tourism and travel technology 
exhibition and conference aimed at developing online tourism. 
There will be a focus on eMarketing, search, social media, 
mobile, measuring ROI and how to convert customers online, 
plus much more.

This unique annual event will provide you with the latest 
discussions and case studies on the best ways to utilise the 
world of online tourism – so even if you attended last year, 
you’re still going to be opened up to new ideas and inspiring 
innovations.

For more information, a full programme and list of speakers, 
and to register, please visit            

 
         Plus – tell us your biggest online marketing   
               headache and go into the draw to win a         
                                      gorgeous Lujo Hammock!

   

                                                        

www.etourismnz.co.nz

 

 

Blue Lagoon GSA to Tanoa Hotel Group 
Ms Leba Pareti, Acting GM of Blue Lagoon Cruises and Ms Kalpana 
Reddy, Director of the Tanoa Hotel Group, have announced the 
appointment of the Tanoa Hotel Group as the New Zealand GSA for 
Blue Lagoon Cruises.
The small ship cruise line commenced operation in 1950 and is 
synonymous internationally with delivering a great Fiji cruising 
experience, as many Kiwis would attest.
 “We are very excited and privileged to have the Tanoa Hotel Group 
represent Blue Lagoon Cruises in the New Zealand market,” says Ms 
Pareti.  “Blue Lagoon Cruises is currently undergoing a restructure to 
cater for the demands of boutique cruising and to move the company 
forward. We are confident that the presence the Tanoa Hotel Group 
has in the New Zealand market will assist us with this.” 
Ms Reddy says her company is delighted to be working closely both 
with, and for, Blue Lagoon Cruises in the New Zealand market.
“There are obvious synergies between our two companies – we are 
both long and established Fijian owned businesses working for the 
good of the Fijian Tourism sector,” she says. “We both have our 
Corporate operations based in Lautoka and the services and facilities 
we provide to the Leisure, MICE and Wedding markets complement 
each-other perfectly. These synergies have led us to this logical 
arrangement which will not only be of benefit of our two companies 
but be of benefit to the wider tourism sector.”
The representation agreement commences on 01NOV11.
For sales, contact Richard Crouch on Richard@tanoahotels.co.nz  or 
09 379 0181 (from 01NOV)

http://www.nztravelbrokers.co.nz
http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.topdog.co.nz
http://www.etourismnz.co.nz
http://www.innovativetravel.co.nz/current_specials
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NEW ZEALAND
Akaroa handles first cruise ship well 
Akaroa handled its first cruise ship visit of 
the season extremely well, according to local 
marine tourism operator Black Cat Cruises, 
saying it bodes well for the rest of summer 
and will provide a much needed boast for the 
town.
Sea Princess called in to the harbour last 
Wednesday and Black Cat Cruises Akaroa 
GM Pip Journeaux said the town was busy 
and handled visitors off the cruise ship well.
“All the restaurants, cafes, shops and operators

were busy; it was great to see and we are 
looking forward to more of the same over 
summer.”
Journeaux said visitors from the cruise ship 
meant Black Cat Cruises experienced “loads 
of foot traffic,” and the company sold lots of 
New Zealand memorabilia and its trips were 
busy.
Black Cat Cruises put on an extra morning 
cruise and had extra staff working to deal 
with the cruise ship passengers. 

Kiwi businesses invited to partner with New Zealand Cycle Trail
An Official Partner programme for Nga 
Haerenga, The New Zealand Cycle Trail has 
been launched, providing promotional oppor-
tunities for local businesses whose products 
or services relate to the Great Rides. It also 
aims to increase New Zealand’s credibility as 
a cycling destination.
NZCT programme manager John Dunn says 
“Cyclists using the 18 Great Rides will need 
a range of services including everything from 
accommodation, transport, bike hire, food, 
petrol and even activities for when they are 
not cycling. They will expect a high level of 

customer service and a warm welcome.”
For a fee, businesses joining the Official 
Partner programme will display a special logo 
and will be able to promote themselves in the 
official NZCT Product Directory. They will 
also be listed on their regional trail partner’s 
official website and get help to link with the 
NZCT on Tourism NZ’s consumer website.
Additional marketing and sponsorship 
opportunities will also be available for those 
businesses seeking a higher level of involve-
ment with their local Great Ride. 
www.nzcycletrail.com. 

Freedom camping fines soar
The Otago Daily Times reports that it has 
taken less than a month for the new instant 
fines imposed on errant freedom campers 
in the Queenstown Lakes district to total 
$20,000.
The 102 infringement notices, with fines 
totalling $20,400, were issued under the new 
Freedom Camping Bill legislation, which 

allows local authorities to 
impose instant fines of $200, 
or up to $10,000 for serious 
offences such as emptying a 
campervan sewage tank in a 
rest area. The Queenstown 
Lakes District Council en-
forcement began on 16SEP. 

MOTAT’s new Aviation Display Hall 
MOTAT’s recently opened Aviation Display 
Hall is already making its mark on New Zea-
land architecture, winning two NZ Institute 
of Architecture Awards and two NZ Wood 
Timber Design Awards last week.
The Aviation Display Hall’s structure is 
almost entirely fabricated with laminated 
veneer lumber, reputedly giving it the larg-
est clear span of any such structure in New 
Zealand.

The 3,000sq m Display Hall is more than 
double the size of MOTAT’s original Aviation 
Hangar and currently houses an impressive 
collection of MOTAT aircraft, including a 
Lancaster Bomber, Cessna and Tiger Moth. 
The collection will continue to grow as an 
RNZAF Skyhawk arrives at MOTAT on the 
27OCT. 
The Sunderland and Solent Flying boats are 
to move to the Display Hall at a later date.

Destination Rotorua Marketing seeks GM

SITS
VAC

Rotorua’s RTO, Destination Tourism Market-
ing is said to be committed to finding the right 
person for the General Manager’s position 
and is currently spreading the word.
This rare opportunity to lead the marketing of 
one of New Zealand’s most important tourism 
destinations is a newly redesigned role that 
needs a leader with the skills, experience and 

aspiration to make things 
happen, and to implement 
strategic marketing, 
communications and 
sales tactics.   
View the job details 
here.

http://www.rdc.govt.nz/YourCouncil/JobVacancies/General-Manager-DRM.aspx
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Deal of the Week DOWNLOAD HERE

Parihaka story told at Maata
In 1865 the settlement of Parihaka was 
founded by the Taranaki Prophets Te Whiti 
o Rongomai and Tohu Kakahi as a spiritual 
refuge. Over two thousand Maori joined them 
and their non-violent resistance to European 
occupation of their confiscated lands and their 
subsequent expulsion from the village are 
incidents woven into the country’s conscience.    
The story of Parihaka is now the centrepiece 
of Maata, a unique new visitor experience on 
offer in Taranaki, 50km from New Plymouth. 
Maata is part of a unique, privately operated 
whanau (family) business, Te Whiri o Te 
Koka, working towards providing a special 
and informative experience for guests coming 
to their marae and meeting house Te Niho o 
Te Atiawa Wharenui Parihaka.
Home grown and unique, the experience 
happens naturally and does not use props.

“We want to show-
case our culture and 
the traditional prac-
tices that are woven 
into this landscape 
and the hearts and 
minds of the people 
of Parihaka, and 
look forward to wel-
coming visitors to 
this sacred place, to hear our chants, discover 
our story,” says Maata Wharehoka (above).
Tours range from a dinner tour to half-day, 
full day or overnight visits, and include a 
powhiri, blessing, tour of the village and a 
meal, using ingredients that they harvest as 
well as source from local suppliers. 
Full trip details can be found on the website 
www.maata.co.nz.

Eat Stay Play the Best of New Zealand
Eat Stay Play the Best of New Zealand was 
launched last month with a network of 37 
members including restaurants, accommodation 
and activities located throughout New Zealand.
The objective of Eat Stay Play is to celebrate 
and promote the very best award-winning 
accommodation, dining options and experi-
ences that New Zealand has to offer. 
Identified for their prestigious awards and 
for the quality of their product, membership 
to the collection is by invitation only with 
criteria based on location, quality and service. 
Member products must be tourism ready and 
deliver a unique and authentic experience.
Eat Stay Play the Best of New Zealand’s 
website is a key tool for the travel trade to 
use when sourcing the best establishments 

for their clients and for preparing detailed 
itineraries. The website is compatible with 
smartphones, the on-line navigation tool 
allowing visitors to search their chosen 
experience by interactive map or keyword 
search with refined filters allowing users 
the option of locating a specific member by 
region, style of cuisine, accommodation type 
or activity and also by price.
Click here to download the grouping’s first 
newsletter.

ZQN keen on evening ops
Queenstown Airport Corporation chief 
executive Steve Sanderson is urging the Civil 
Aviation Authority not to procrastinate if 
an airline lodges what he calls an “evening 
flights” application. 
Mountain Scene quotes him as saying that 
with runway lighting now installed and recent 
sign-off on runway extensions for extra 
safety, there are no major obstacles to extend-
ing last flights to as late as 7pm in winter.
While Air New Zealand has indicated it has 
no interest in seeking such an extension, Jetstar 
is reportedly keen to see the practicalities of 
night flights assessed, although it has not 
applied to the CAA for such operations.  

Queenstown tops 
for food and wine
The growing reputation of Queenstown 
as ‘foodie heaven’ has been reinforced 
by a top award from the world’s largest 
travel website, TripAdvisor.
The alpine resort has taken out a prestig-
ious spot in the TripAdvisor Travelers’ 
Choice 2011 Food and Wine Destination 
Awards for the South Pacific region, 
coming first in New Zealand and just 
behind Melbourne and Sydney.
Destination Queenstown general manager 
marketing Graham Budd says the award 
is testament to the many food and wine 
producers and suppliers in Queenstown. 
“We feel very proud of this fantastic 
achievement and the international 
recognition of our local food and wine 
industry,” he said. 
For the full list of winners click here.

Hukafalls Jet has a new Ops Mgr, 
Michael-Paul Abbott, known as MP. 
He joins the team after 12 years as a 
kayak and rafting guide.  

PMR enjoys bumper spend in SEP
Palmerston North saw a 52% increase in the 
value of international card holder spending in 
SEP11 compared to SEP10, according to the 
latest Paymark retail data. 
The Paymark network accounts for over 75% 
of electronic transactions processed in NZ.
International spending on food and fuel was 
up 70% and on accommodation, up 65%. 
The strongest percentage increase was at rec-
reational good stores, with an 81% increase 
from last year and a $280,000 increase in the 
value of transactions. Apparel sales were 32% 
higher than last year while home ware stores 
recorded a 25% increase.
While spending by Brits and Australians was 
down, there was strong growth from visitors 
from Canada, France, Germany, Netherlands, 
Rest of Europe, and the US.
The increase in spending can be directly 
related to Palmerston North hosting two 
Rugby World Cup games. It is thought that 
the opening of new galleries at Te Manawa 
and the revamped Rugby Museum may have 
also contributed to the increase in 
international spending.

http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=1026
 http://www.tripadvisor.com.au/TravelersChoice-Food
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Escape Holidays Britain & Ireland 2012 brochure 
out now C
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*email: res@escape-holidays.co.nz*

AUSTRALIA
Australia short of tourism workers
The Australian Government has released a 
report that confirms job vacancies in the tour-
ism sector and suggests furthering visa reform 
initiatives.
The report - compiled as part of the National 
Long-Term Tourism Strategy - found that 
the industry requires a significant increase in 
the size of its labour force to meet projected 
growth. 
“There are an estimated 35,800 tourism va-
cancies across Australia,” the report states. 
“By 2015, an additional 56,000 people will 
be needed to fill vacancies, including 26,000 

skilled positions”. 
The report found that recruitment difficulties, 
skills deficiencies and retention difficulties 
are the “most prominent labour force pres-
sures facing the industry”. 
The import of foreign workers is listed as a 
potential solution to the shortage, as well as 
structured career pathways and better training 
and integration of indigenous workers. 
In response to these findings, the Australian 
Tourism Minister Martin Ferguson, says the 
government should further the Australia visa 
reform initiatives it has already introduced. 

WTTC boss attacks Australian carbon tax
Speaking at the Australian Tourism Directions 
Conference in Canberra, David Scowsill, 
President and CEO of the World Travel & 
Tourism Council (WTTC) recognised 
Australia’s commitment to the promotion of 
travel and tourism, but attacked the carbon 
tax announced by the Gillard government.
He said that to sustain the current growth in 
Australia’s travel and tourism industry, the 
government needs to understand the intense 
pressure brought to bear on the industry by 
the imposition of ever-increasing and ever-
diversified forms of taxation. 
“The new carbon tax that the government is 
imposing will undoubtedly have a negative 
effect on the country’s travel and tourism 
industry,” he says.
 “Taxes should not be imposed purely as a 
revenue-generating exercise for the central 
government. The Australian government 
already makes $650 million per annum from 

the Passenger Movement Charge of $47 per 
passenger. It seems counter-productive to 
unilaterally impose a carbon tax as an 
additional burden to the industry, as it will 
mean inevitable price rises for consumers and 
a consequential dampening of demand for 
travel. I urge the government to think very 
seriously about an initiative which would 
prove damaging to its travel and tourism 
industry and the wider economy.”

Showbiz Events & Travel reports that tickets and packages are now on sale for the 
World Premiere season An Officer and a Gentleman which opens at the Lyric Theatre, 
The Star, Sydney on 20MAY12. Click here to download the package price details.

Heroes of the Light Horse show closing soon 
The Gold Coast’s Australian Outback 
Spectacular show ‘Heroes of the Light Horse’ 
will close its doors for the final time on 
23NOV to make way for a new show 
launching in December.
Australian Outback Spectacular first opened 
in 2006 and has entertained over a million 
people from all over the world, with its cel-
ebration of Australian stock men and women 
at work and play. 
The ‘Heroes of the Light Horse’ opened in 

SEP09 and has not looked back.
“The crowds have loved this show and the 
entire cast and crew will be sad to see it go, 
but the new show will be an exciting new 
chapter for Australian Outback Spectacular,” 
says production manager Shane Phillips.
“The third chapter in the Australian Outback 
Spectacular story will be titled ‘Spirit of the 
Horse’ will celebrate the courageous spirit of 
the Australian horse and honour the legend 
that is Phar Lap,” he said.

Melbourne’s Crown Casino has been granted exemptions from 
smoking bans on four separate floors of the casino complex. The 
state’s Health Minister recently approved smoking in “high roller” 
areas on the ground floor and level one of the casino and on levels 
29 and 39 of Crown Towers. 
Crown is the only poker machine venue in Victoria where smoking 
is allowed.

mailto:res@escape-holidays.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=1027


SOUTH PACIFIC

TravelMemo   20111018     18OCT11    Page 5

Canberra packages for Renaissance exhibition 
Art-lovers can be drawn to the Renaissance 
exhibition showing exclusively at the Nation-
al Gallery of Australia, Canberra 09DEC11-
09APR12. Featuring more than 70 works on 
canvas and panel by Renaissance masters like 
Raphael and Botticelli, Bellini and Titian, the 
exhibition has been packaged by Mantra and 
Breakfree as a summer escape.
Mantra on Northbourne has a Renaissance 
Experience Package including accommodation 
in a Hotel Room, two tickets to the exhibition
and a bottle of wine on arrival, all from 
A$199* until 31JAN12, or from A$219* after 
01FEB12. www.mantra.com.au  

Alternatively BreakFree Capital Tower has 
family packages that include accommodation 
in a spacious Two Bedroom Lakeside Apart-
ment, family pass for two adults and two 
children to the exhibition and complimentary 
parking from A$359* per night until 31JAN, 
or from A$399* after 01FEB12.
www.breakfree.co.au 
Exhibition tickets included in the packages 
can be utilised anytime within the opening 
hours of the gallery. For exhibition info visit 
nga.gov.au/renaissance. 
*Conditions apply, subject to availability. 

Edgewater appointment
The Edgewater Resort & Spa’s Sales and Marketing 
Team has a new member, Kura Metuariki. For many in 
the industry, Kura will not need any introductions. Many 
will know her from her time at Cook Islands Tourism as 
the Marketing Rep for North America, UK, Continental 
Europe & the MICE Market. Kura’s role varied during 
her years with the corporation.
She will be looking after and assisting with the resort’s 
Loyalty Programme (The Edge Club and The Coral 
Club) as well as Online Distribution, VIP Program, 
Agent Famil, Local Sales, Groups and Special Projects. 

The Tau Fuata Niue Dance Group have been giving rugby-goers a slice of Niue 
when they perform in the Eden Park precinct outside the ground before all 
of the games. Led by Sene Falakoa, the Tau Fuata Niue Dance Group has been 
entertaining rugby-goers with their energetic dancing and warrior style dress. 
Their final performance will be ahead of this weekend’s big final.

ASIA
Bangkok spared worst of floods
All reports coming out of Bangkok yesterday 
indicate that the Thai city’s CBD is safe from 
the massive floods that have inundating 61 of 
Thailand’s 77 provinces over the past three 
months. The much-feared mass of water run-
off from the North has now passed the city, 
coming within one centimetre of the predicted 
high point but still below the Chao Phraya’s 
flood barriers.
BKK Suvarnabhumi International Airport is 
operating normally and services including 
ferries and the city’s elevated rail system are 
not impaired.
Some low-lying areas to the east of the capital 

which are outside of flood protective barriers 
may experience rising water, but the flooding 
is being contained, says the Royal Irrigation 
Department.
The next big high tide is expected towards 
the end of the month. Embankments of sand 
bags and barriers will be strengthened where 
necessary and residents have been urged not 
to remove the bags in the belief that doing 
so would hasten drainage in their neighbour-
hoods.
Ayutthaya province, was the hardest-hit prov-
ince, with floodwaters last week swamping 
industrial estates.

Royal Barge Procession postponed
Presumably on account of the current Bangkok 
flood drama, the organising committee for the 
celebrations of HM the King of Thailand’s 
84th birthday will seek permission from 
HM’s principal private secretary to postpone 
until next year the Royal Barge Procession 

scheduled for 22OCT11.
However, a Royal Krathin ritual at Wat Arun 
Rajwararam would go ahead as scheduled for 
that day. 
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Regal Hotels adds Guiyang, China hotel 
Regal Hotels International has announced a 
partnership with Poly Guizhou Hotel 
Management Company Limited to manage 
and operate Regal Poly Guiyang Hotel. 
Situated in Guizhou province, the capital 
Guiyang is one of China’s Spring Cities like 
Kunming. The climate is often mild and 
moist, neither extremely hot nor very cold. 
A great number of attractive natural sights are 
to be found here, as are an abundance of 
historical relics of the Ming and Qing 
dynasties.
Guiyang is home to more than 30 minority
ethnic groups and the city abounds with 
unique folk culture and traditions.

The hotel is located at Guiyang Poly New 
Island, a large scale ecological resort and 
residential project with natural hot springs 
and a substantial green zone 7m from the 
CBD. It has a convenient public transportation 
network and comprehensive facilities, 
including a hot springs club and a European 
style commercial street.
The 9-storey hotel, surrounded by nature 
scenery, offers 212 well-equipped guestrooms 
and suites and all are built with balcony 
overlooking the breathtaking view.  The hotel 
houses four restaurants, meeting facilities 
and is adjacent to the Poly International Hot 
Spring Centre.

Unleash your Passion at The Pavilions, Phuket

Pyongyang hotel set to open
North Korea plans to partially open its landmark three-sided 
pyramid hotel on 15APR12 to mark the centennial of the 
birth of Kim Il-sung, the country’s late founder.
The Korea Herald quotes a source as saying the North is 
working on the interiors of the 105-storey Ryukyong Hotel, 
which has stood unfinished in downtown Pyongyang for 
nearly 20 years due to a lack of capital.
In 2008, the communist regime resumed construction of the 
skyscraper with financing from Egypt’s Orascom Telecom, 
the operator of a mobile phone network in North Korea.
The North plans to open from the basement to the 25th floor 
of the hotel mainly for offices, restaurants, gymnasiums and 
bars on April 15, Kim’s centennial birthday, the source said.
The Pyongyang offices of international agencies and Euro-
pean companies are expected to move into the new building.

The Pavilions, Phuket has recently added 
24 luxurious new Spa & Pool Pavilions and 
Penthouses, each with a personal spa and 
steam room, and is now ready to launch 
‘Pavilions Passions’, a unique programme 
of workshops and experiences designed to 
enrich time spent at the destination.
Guests will have the choice to work with 
experts in different fields; to create their own 

unique blend of perfume with the guidance of 
a master perfumer, explore their sense of ad-
venture, lose themselves in the sensuality of 
dance, discover wellness techniques, experi-
ment with chocolate, unleash the artist within 
on canvas or using a camera, be guided in the 
preparation of fine cordon bleu dishes, savour 
organic food and much, much more.
Check out the Calendar for 2012 here.

http://www.macautourism.gov.mo
http://www.exoticholidays.co.nz
http://www.thepavilionsresorts.com/phuket-passions/passions-theme.html
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SIA special fares to China
Singapore Airlines has announced new 
Special Economy Class Fares to China valid 
on SQ282/SQ281 only for sale to 18NOV11 
for travel commenced on/between 01MAR 
and 30JUN12. 
The China V Class Low Season Fares 
(FA098-11) are valid for travel to all SIA 
& SilkAir destinations throughout China, 
including PVG, PEK, CAN, KMG, SZX, 
XMN, CTU, CKG and CSX. A number of 
conditions apply.
The fare advices are on SIA’s Information 
Portal and will be updated in CRS in due 
course.

Puyehue-Cordon Caulle 
volcano at it again
Many Argentine flights have been cancelled 
after the re-emergence of an ash cloud from a 
volcanic eruption in southern Chile, according 
to the newspaper Infobae, citing Transporta-
tion Secretary Juan Pablo Schiavi.
The airlines have cancelled their operations 
from Buenos Aires’s Jorge Newberry airport, 
and Bariloche’s terminal will reportedly be 
closed until December, he said.
Buenos Aires’s Ezeiza international airport 
also had flight delays, Infobae said.

TAKEN 05JUN

Adventure World launches TrekAmerica 2012/13 brochure
North American small group adventure 
travel specialist, TrekAmerica, has officially 
launched its new brochure for 2012/13, 
showcasing the latest 
collection of over 50 off-
the-beaten-track camp-
ing, lodging and walking 
adventures through the 
USA, Canada, Alaska, 
Mexico and Costa Rica. 
Represented in NZ 
by Adventure World, 
TrekAmerica’s distinc-
tive range of action-
packed adventure tours 
combine all the benefits 
of independent travel 
with the cost savings and 
security of a small group 
adventure. Its packages 
are aimed at adventurous 
travellers aged between 
18-38 years old, with 
tours ranging in length 
from three to 64 days. 
As well as showcasing TrekAmerica’s most 
popular itineraries, this year’s comprehensive 
brochure offers new experiences including 
the all-encompassing 21-day Western 3 BLT 
(budget lodging tour), which is priced from 
$3519 and showcases the best of the Ameri-
can Southwest, and the new-and-improved 
10-day Canyon Adventure camping package, 
priced from $1779, which now includes a 

thrilling overnight white-water rafting trip 
down the mighty Colorado River.
For those who are short on time, TrekAmerica 

has expanded its popular 
Mini-Adventures range, 
adding a selection of 
new and affordable three 
and four-day itinerar-
ies - including the new 
three-day California 
Coast package, which 
travels along Highway 1 
from Los Angeles to San 
Francisco. 
TrekAmerica is celebrat-
ing its 40th Anniversary 
this year and has added 
special departures to 
take in some of North 
America’s most famed 
festivals and events, 
including the Calgary 
Stampede in Canada, 
the Mardi Gras in New 

Orleans, Independence Day in Washington 
DC, and New Year’s Eve in New York City or 
Las Vegas. 
Typically travelling in groups of 13 or less, 
solo travellers do not need to pay single sup-
plements on any TrekAmerica tours, with a 5 
per cent discount available to those who book 
combo (more than one) tours.  
TrekAmerica’s new 2012/13 brochure can be 
viewed online at www.adventureworld.co.nz

AFRICA/MID EAST

Abu Dhabi stopover 
for Volvo race
Plans are well underway for Abu Dhabi’s 
hosting of the Volvo Ocean Race 2011/12 
yachting fleet and its thousands of fans this 
New Year, with a fortnight of activities 
scheduled around the event.
The purpose-built Destination Village 
will be the focal point for Abu Dhabi as it 
welcomes the procession of racing yachts, 
sailors and more than 100,000 fans for the 
third leg stopover of the Volvo Ocean Race. 
It will open free of charge to the public 
from 31DEC11 – 14JAN12.
A packed entertainment programme is 
planned for the stopover, including exhibi-
tions, shows, simulators, hospitality, game 
zones, restaurants and cafes, sailing acad-
emies, shops and concerts.
Led by double-Olympic medallist Ian 
Walker of Great Britain, the Etihad-spon-
sored Abu Dhabi Ocean Racing is the most 
intercontinental team ever entered into the 
Volvo Ocean Race. 
www.volvooceanraceabudhabi.com  

Big Business deal 
to the Big Apple

LAN to New York 
from NZ$8434 RT business class
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Africa river cruises
AmaWaterways is launching a new Africa 
river cruise and land programme with six 
departures in 2012. Three packages include 
four-night Chobe River cruises on the 28-
passenger Zambezi Queen, which begin in 
Kasane, Botswana. Guests explore Chobe 
National Park on drives in the morning and 
from the river in traditional dugout canoes. 
Wildlife includes lions, hippos, giraffes and 
elephants.
The Zambezi Queen has 14 balcony state-
rooms and suites measuring from 215 to 300 
sq ft. The boat has a dining room, lounge, 
pool and reading room. The top deck is air 
conditioned, but accommodations have large 
fans. Wine and beer is included with lunch 
and dinner.
The cruise includes a visit to a Kasenu village 
for interaction with the local community, a 
traditional Boma dinner and an African BBQ 
on an island in Namibia.

The 16-day “Stars of Africa” package 
includes three nights in Cape Town; three 
nights in Kruger National Park; one night in 
Johannesburg; the four-night cruise; and two 
nights at Victoria Falls. The Cape Town stay 
includes a full-day wine tasting tour, the Taal 
Monument and Huguenot Museum, full-day 
tour to Cape of Good Hope, and a funicular to 
Table Mountain. 
The 16-day “African Sunsets” package in-
cludes three nights in Cape Town, two nights 
in the Okavango Delta, two nights in the 
Savute safari area, the river cruise, and two 
nights at Victoria Falls. The 19-day “Golden 
Trails of Africa” package includes one 
night in Nairobi, two nights in the Amboseli 
National Park, one night at Lake Manyara 
National Park, two nights at Ngorongoro 
National Park, three nights in the Serengeti 
National Park, the river cruise, and two nights 
at Victoria Falls. 

Oman’s Sifawy Marina Boutique Hotel opens
The Sifawy Boutique Hotel in the heart of 
Oman’s picturesque Marina Town of Jebel 
Sifah has opened for business. Its location 
means guests can readily access the resort’s 
main entertainment hub with a range of 
restaurants, cafés, shopping avenues and 
nightlife activities. 
The hotel has 25 standard rooms, 30 fully 
furnished suites and three suites equipped 
for physically challenged guests. All rooms 
have private balconies with comfortable 
seating, overlooking the marina or the 
swimming pool. Other facilities include 
Wi-Fi in all rooms, LCD satellite TV, pillow 
menu, 24-hour in-room dining, and more. 
The hotel features an all-day dining restau-
rant, a large swimming pool and outdoor 
Jacuzzi, a fitness centre and treatment room. 
The Captain’s Lounge & Bar, situated on 
the Jebel Sifah Marina, offers gourmet 
coffee or cool drinks with music and 
entertainment in the evenings. Closer to the 

hotel’s swimming pool the Breeze Bar serves 
snacks, fresh juices and cool drinks.  
Spread over an area of 6.2m sqm Jebel Sifah 
comprises luxurious residences, a 100-berth 
marina and marina town, an 18-hole Golf 

Course, retail venues and food outlets.
Just 45km from downtown Muscat, Jebel 
Sifah is fringed by the waters of the Gulf of 
Oman and the Hajjar Mountain range. 

Rivalry set aside as cities promote tourism
Durban has joined forces with the city’s 
traditional tourism rivals – Cape Town and 
Johannesburg – to mount a global marketing 
campaign. 
Each city has to put in R8 million a year for 
three years, with SA Tourism, adding the 
same to the promotional pot. 
The cities still had to get the nod for funding 
from their councils, but the head of Durban 
Tourism was hopeful the decision-makers 
would back the campaign which would be 
screened to billions of TV viewers around the 
world on the Discovery and National Geo-

graphic channels. 
Tourism bosses in the three cities agreed to 
work together at this year’s Tourism Indaba 
and called in international marketing hotshot 
Ian Macfarlane to help them mount the first 
inter-city campaign and alliance with SA 
Tourism. 
Macfarlane has had success with tourism 
ventures in New Zealand, Australia and Abu 
Dhabi. 
The campaign would most likely be launched 
in London next April. 

The fastest way to Africa is with SAA
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Turkey companion offers
Mediterranean Specialist, The Innovative 
Travel Co. has release several companion 
offers on its local tours of Turkey.  The best 
selling Superior First Class 14-day 
Glories of Turkey is currently priced 
at $2245 for the first person and 
$1525 for the companion; while the 
Classical Turkey 10-day First Class 
tour is currently $1460 for the first 
person and $1040 for the companion. 
These tours have many inclusions and 
Innovative says they are both amaz-
ing value for money with guaranteed 
departures (min 2 pax).  
Several other options are available 
including 12-day Authentic Turkey 
(small group tour), the 14-day 
Marvellous Turkey and, new for the 
2012 programme, the 11-day 
Charming Turkey.  

Prices are valid when booked and paid by 
04NOV11. Contact Innovative for supplies 
of the Ancient Kingdoms Holidays ‘Special 
Deals & Earlybird Offers’ catalogue, and for 
bookings and enquiries call 0508 100111 toll 
free or info@innovative-travel.com 

Olympics stays in and around 
London from £7.50pn
The Camping and Caravanning Club 
will be offering several temporary event 
campsites, some just 10 - 15 minutes from 
the Olympic village, during the summer of 
2012.  
Pitches - costing from £30 per night - will 
accommodate up to four people.
Many will offer full entertainment facilities 
and the flags of all nations flying over the 
pitches, plus – in some instances - large-
screen televisions showing all of the action 
from the nearby Games.
Click here for details of the Top 12 for ’12.

Baglioni Hotel London enhances 
the Royal Albert Hall Experience
A visit to London is not complete without 
experiencing a performance at the Royal 
Albert Hall, and Baglioni Hotel London 
offers a Royal Albert Hall Experience to 
enhance such a special evening.
The hotel, situated in Kensington just steps 
away from the landmark venue, delivers a 
pre-concert dinner in its elegant Brunello 
Restaurant, and the evening is topped off 
with a stay in a Courtyard Junior Suite, 
complete with a full English breakfast in the 
morning, the lot priced at £459+ VAT per 
night. www.baglionihotels.com

The Sound of Music in Saltzburg
The Telegraph reports that Salzburg, which 
has always ignored its link to the story that 
was turned into The Sound of Music, is now 
to host a stage production in its state theatre.
The musical, which will be in German with 
English surtitles, will be performed for the 
first time next Sunday, and then every week 
until June. The first four performances have 
sold out and more than 90 per cent of the 
Landestheater’s 700 seats have been booked 
until January.
The Telegraph quotes the theatre’s artistic 
director as saying “Salzburg, like most of 
Austria, was unable or unwilling to confront 
its past for a long time. For those who were 
alive at the time the war was too close, the 
emotions too raw. They didn’t want to talk 
about it.”
The city, which attracts tourists for its Mozart 
heritage - the composer was born there - clas-
sical music festival, architecture and skiing, 
wants to exploit more fully The Sound of 
Music’s commercial possibilities.
Tours of locations made famous by the film 
have been running for years. They include 
Leopoldskron Palace, Mirabell Gardens, 
Nonnberg Abbey, and the gazebo at Hellbrunn
 Palace.
But most visitors who take the tours are 
foreign, usually Britons and Americans, and 
there has been almost no interest from 
Austrians or Germans, many of whom have 
never even heard of The Sound of Music.

Greek Islands hold huge appeal
Mediterranean Specialist, The Innovative 
Travel Co. reports experiencing huge interest 
in its Greek Island itineraries.  
“Greece is a spectacular destination in regards 
to beauty, history and culture and Kiwi travel-
lers are certainly undeterred by its economic 
woes,” says Carol Wisker, National Sales & 
Marketing Manager.
Innovative has just released early booking 
offers for 2012 including Island Hopping - 7 
days, 2 islands now priced from $910pp twin; 
10 days, 3 islands from $1165pp twin; and 
14 days, 4 islands plus Athens stay, pitched 
as amazing value for money at $1490pp twin 
including accommodation, daily breakfast, 
ferry transfers & port transfers (some condi-
tions apply).  
Call Innovative for supplies of their Ancient 
Kingdoms Holidays ‘Special Deals & Ear-
lybird Offers’ catalogue on 0508 100111 or 
email info@innovative-travel.com 

http://www.insightvacations.com/nz/tours/insight-gold
http://www.travelmemo.co.nz/voucher.php?voucher_id=1028
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Lifestyle Cycling Holidays 2012

Escape Holidays Britain & Ireland 2012
Escape Holidays has announced the release of its 2012 Britain & Ireland brochure, packed 

The Innovative Travel Co.’s Lifestyle Cycling 
Holidays 2012 brochure is available now.
It features cycle and sail Croatia, Turkey, Italy and 
Vietnam. These options are based on boutique coastal 
cruise vessels with an easygoing grade of cycling 
and are of wide appeal for cyclists and non-cycling 
companions.  
Self guided options are also featured for Bavaria and 
France and  for those keen on an African wildlife 
experience, a Tanzania tour is featured ex Nairobi.  
Also included in the new brochure is a 5-day tour of 
NZ’s Marlborough region and 10 days Jordan from 
the Dead to the Red Sea.  
Bookings & enquiries on FREEPHONE 0508 100111 
or email info@innovative-travel.com 

with new product including rail packages on 
The Royal Scotsman, The British Pullman and 
Venice Simplon Orient Express.  For those 
looking for something different in London, 
check out Escape’s London Market Explorer 
Tour, Harry Potter Black Taxi Tour or Vintage 
Harrods Open Top Tour, which includes after-
noon tea in Harrods.  
For different accommodation options, Escape 
has a range of new hotels as well as popular 
Cottage stays.  
Book early for Edinburgh Hogmanay with 
Escape’s 2011 and 2012 packages as well as for 
the Edinburgh Military Tattoo for 2012.  
Call 0800 300 004.

AVIATION
Qantas / Unions barney continues
Qantas is to send some Jetstar aircraft 
maintenance offshore and has lost a contract 
to service Aircalin planes in the wake of 
ongoing industrial wrangles.
Qantas chief executive Alan Joyce predicted 
things would get worse and said there was 

no end in sight. “I’m fighting for the survival 
of Qantas into the long term, and if we have 
to take short-term pain and to stand up to the 
unions, and resist these bully-boy tactics to 
make sure that the company survives, we will 
do that,’’ he said in a TV interview.

Qantas Club Special Offer
Qantas is marking 50 years of flying the 
Tasman by offering a Qantas Club Special to 
New Zealand residents on individual 
memberships. Qantas is waiving the joining 
fee of $250 on individual memberships for 
those signing up between Monday 17OCT to 
Friday 28OCT11, for one, two and four year 
individual memberships.
Qantas Club Membership Benefits including 
lounge access and valet parking at Auckland 
International Airport, including earning FF 
points.
Price points (New Zealand individual 
membership)
• 1 year $525 (normally $775) save $250
• 2 year $875 (normally $1125) save $250
• 4 year $1654 (normally $1895) save $250
Take advantage of this offer and learn the 
details at qantas.co.nz/frequentflyer

Wellington International Airport, 
which is two-thirds owned by Infratil, 
has named Steve Sanderson as its new 
chief executive starting next year, a 
role he currently holds at Queenstown 
Airport.
Sanderson will replace John Howarth, 
who has been acting CEO since Steve 
Fitzgerald left the airport company to 
take up a role with Infratil’s manager, 
HRL Morrison & Co in Sydney.

IAG eyes bmi
The BA-Iberia parent company International 
Airlines Group (IAG) has refused to deny 
rumours that it has tabled a bid for Lufthansa-
owned bmi. Sky News reported last week 
that IAG’s bid is at an early stage and could 
involve a full take-over or the acquisition of 
key assets, such as landing slots at Heathrow. 
BA rival Virgin Atlantic has also openly 
spoken of its desire to buy bmi.
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http://www.insightvacations.com/nz/tours/insight-gold
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BA’s bespoke business winner
British Airways has just celebrated the 
second anniversary of its unique business 
class-only service between London City 
Airport in the city’s Dockland area and 
New York’s JFK. Launched in the middle 
of a deep recession, the service has defied 
sceptics to win over business travellers. 
With easy access from the City and Canary 
Wharf, a 15-minute check-in to departure, 
in-flight texting and internet access, it has 
been tailor-made to provide the corporate 
customers with the most productive way to 
fly across the Atlantic.
Since it was launched in SEP09, some 97% 
of the service’s Airbus A318 flights to New 
York have departed on time, while 90% of 
flights to London have departed on time 
from JFK.
In a new development, BA is providing 
customers with individual 64GB iPads to 
watch the service’s bespoke in-flight 
entertainment options.
In addition iPads are being trialled with 
pursers accessing British Airways apps 
designed to give cabin crew information 
on customers, from their previous travel 
arrangements, to connecting flights and 
special meal requests, enabling them to 
offer a personalised service.
They also give cabin crew a library of 
information at their fingertips, including 
timetables, safety manuals and customer 
service updates. OnAir connectivity allows 
updates to be delivered to the crew dur-
ing the flight, which can then be given to 
customers.
The A318 is fitted with 32 fully flat seats 
onboard and pax enjoy US customs clear-
ance in Shannon, Ireland, where the flight 
stops westward for a brief refuelling.

NASA charters 
Virgin Galactic flights
In a sign that NASA will begin to rely sooner 
rather than later on commercial space ven-
tures to complete its missions, the agency 
has signed a deal with Virgin Galactic for up 
to three charter flights on its privately-built 
spacecraft to provide opportunities for engi-
neers, technologists, and scientific researchers 
to conduct experiments in suborbital space. 
The agreement calls for NASA to charter one 
full flight from Virgin Galactic, and includes 
options for two additional charter flights. If 
all options are exercised, the contract value is 
US$4.5 million.
These research flights mark an important 
milestone for Virgin Galactic. Although gen-
erally thought of as a space tourism company 
... having collected more than US$58 million 
in deposits from 455 future tourist astronauts 
... providing access to space to researchers 
and their experiments is viewed by Virgin 
Galactic as both a future mission segment and 
a significant business opportunity.

Virgin Australia will build on its 
existing relationship with Hawaiian 
Airlines by codesharing on the North 
American carrier’s services between 
Sydney and Honolulu from 31OCT11.

United’s first B787 progress
Final assembly of the first Dreamliner slated 
for delivery to a US domestic airline was 
completed by Boeing last Wednesday night, 
finishing the first major step in the aircraft’s 
production. 
Boeing will configure United’s first 787 with 
36 seats in BusinessFirst, 63 seats in Econo-
my Plus and 120 seats in Economy.
United Airlines has plans to introduce the first 
of 50 Dreamliners into revenue service next 
year. The carrier’s first route for the 787 is 
Houston-Auckland. 

China Southern gets first A380
Airbus has delivered the first of five A380s 
to China Southern Airlines making it the first 
operator of the superjumbo in China, and the 
7th globally. Powered by Rolls-Royce Trent 
900 engines, the aircraft will be initially 
operated on domestic routes between Beijing, 
Shanghai and Guangzhou. The airline will 

eventually deploy the A380 on international 
routes.
The A380 has been fitted with a total of 506 
seats in a typical three class configuration, 
including eight luxury first-class suites, 70 
lie-flat business-class seats and 428 economy-
class seats.

Thai ups hold on Nok
The Thai Airways board has approved a 
proposal to increase the airline’s stake in its 
low-cost associate Nok Air.
The airline said it will acquire an additional 
10% stake in Nok, raising its holding to 
49% from 39%. Thai says the move will 
give them greater control in determining 
“strategic policies” for Nok, allowing it to 
become a “competitive low-cost carrier”, 
and protecting its market share from other 
budget carriers.

Dusseldorf – Tokyo nonstop
Lufthansa is to fly nonstop between 
Dusseldorf – Tokyo from 01JUN12, 
using A340 aircraft. The new flight 
service will also be available on all LH 
Wunderbar Fares.
Tokyo will become the 5th LH destina-

tion after New York, Chicago, Miami 
and Toronto to offer nonstop services 
from Dusseldorf. 
The new flight schedule is published in 
all GDS. 

http://www.lufthansaexperts.com
http://www.cxagents.co.nz


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Aeroflot full content for Galileo, Worldspan
Travelport and Aeroflot – Russian Airlines 
have jointly announced a new agreement that 
secures full content from the carrier for 
Galileo and Worldspan-connected travel 
agents worldwide.
Effective immediately, the five-year deal 
provides all Travelport GDS users with access 
to the fares and inventory of Aeroflot, includ-
ing the carrier’s best published fares and 
functionality parity with all other distribution 
channels. 
“Aeroflot is a notable airline player in Europe 

and offers an extensive route network across 
Russia, Siberia and the Far East,” said Robin 
Ranken, Head of Airline Supplier Services 
for Travelport in Europe. “Corporate travel-
lers, in particular, are increasingly opting for 
Aeroflot’s flights so we are truly pleased to 
have secured this full content for our travel 
agency customers.”
From its hub in Moscow, Aeroflot operates 
flights to 103 destinations in 50 countries and 
is a full member of SkyTeam, the second 
largest airline alliance in the world. 

Etihad code shares with TAP
Etihad Airways, the national airline of the 
United Arab Emirates, has signed a new 
codeshare agreement with TAP Portugal, the 
national carrier of Portugal, effective 15OCT.
Under the codeshare, Etihad Airways will 
place its ‘EY’ code on services operated by 
TAP Portugal from Lisbon to Brussels, 
Düsseldorf, Faro, Frankfurt, Funchal, Geneva, 
London, Milan, and Porto.  TAP Portugal 
flights from Porto to Brussels and Geneva 
will also carry the ‘EY’ code.
TAP will place its ‘TP’ code on Etihad 
Airways flights to and from Brussels, 
Düsseldorf, Frankfurt, Geneva, London, and 
Milan.

EK to expand Pakistan ops
Emirates has unveiled major expansion plans 
for Pakistan with the launch of additional 
flights from Dubai to Islamabad, Lahore and 
Peshawar.
Lahore and Islamabad will both be served 
by non-stop flights seven times a week from 
31OCT and 02NOV respectively while 
Peshawar International Airport will be served 
by three weekly flights from 05NOV11.  
The new services of Emirates will provide 
Pakistani exporters with greater export 
capacity to the UAE and strengthen the 
country’s export potential via the airline’s 
global connections, including four daily 
services between Dubai and New Zealand.

Jetstar to Guangzhou
Jetstar has added Guangzhou to its growing 
number of mainland China destinations.
Jetstar will start a daily service to Guangzhou 
from 22DEC11, with the addition of its 16th 
Airbus A320 aircraft to its growing hub in 
Singapore.
Jetstar Asia CEO Ms Chong Phit Lian said 
Guangzhou, one of Singapore’s closest trade 
and tourism partners, was an important next 

step in Jetstar’s expansion into China.
“Our commitment to Singapore-China routes 
over the past two years has made Jetstar 
the fastest growing carrier between the two 
countries. We increased our mainland China 
capacity by 300% in 2010 and we expect it 
will rise a further 150% in 2011 to unlock the 
latent travel demand that low fares create,” 
said Ms Chong..

Azamara Golf packages
CRUISE NEWS

Azamara Club Cruises has partnered with 
PerryGolf, the leader in international luxury 
golf holidays, to take your golfing clients 
to the world’s most spectacular courses. 
They can play at world-famous Old Head in 
Ireland; tee up at Oitavos Dunes – recently 
added to Golf Magazine’s Top 100 Courses;
or challenge one of the 12 courses at Mission 
Hills, near Hong Kong. The clients get to stay 
in port longer so they can play a full 18 holes, 
with some time at the 19th as well.
Click here for details of the packages, 
which include:
• Hotel stay as indicated on individual 
package
• Green fees and starting times for six 
rounds of golf including shared golf cart 
(certain golf courses also include a caddie, 
excluding gratuity)
• All transfers to and from the scheduled 
golf courses in luxury air conditioned 
transport
• Practice range and range golf balls where 
available
• Welcome & Farewell Cocktail parties 
with hors d’ouvres
• Golfers Social onboard after each round 
of golf (where scheduling permits)
• Casual tournament format with awards
• Golf tee prizes for all participants
• All golf bag handling between ship and 
golf courses
• Club storage while onboard ship in a 
secure location
• All gratuities for all personnel including 
starters, bag personnel etc.
• Standard beverage package onboard 

Azamara Club Cruises for the duration of the 
onboard experience which includes standard 
liquors, domestic (US) beers, cocktails, 
frozen cocktails & daily wine pouring
• Full time PerryGolf Golf Manager for 
Azamara Club Cruises throughout the pre-
voyage and voyage
• Selected special events onboard for non-
golfers, such as Spa Experience, Culinary 
Classes and wine tasting events.
Call Travel Marketing Cruise World  on 
09 917 4440, or for out of AKL agents, 
0800 500 732.

http://www.cxagents.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1029
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Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Antarctica on Le Boreal
NZ$14,699pp share twin ex Ushuaia

Prestige Suite with Balcony
Departure Date:  24NOV11

Special valid to 31OCT11CLICK HERE

15 Nights - including Falklands, South Georgia, 
Paradise Bay, Deception Island, South Shetlands, 

Drake Passage

Inspecting the Island Passage
The Island Passage, New Zealand’s luxury 
small cruise ship is back in Auckland after 
the winter season in Vanuatu. The vessel has 
a number of RWC commitments and will 
then operate a series of two-night Auckland 
cruises centred around Waiheke Island. There 
are also a number of five-night cruises taking 
in Waiheke, Great Barrier Island, Kawau, and 
Tiritiri Matangi.
Agents are invited to come and view the ship, 
berthed at Princes Wharf outside Euro, whilst 
it is in Auckland. The ship sails for the Bay 
of Islands in early January for a three-month 
season. 
Simply contact Ross or Tracy on 358 1717 
or email info@islandescape.co.nz to set up a 
time to view.

Big refurb for Coral Princess
Coral Princess Cruises’ 35 metre catamaran 
Coral Princess has returned to her homeport 
in Cairns following a successful Kimberley 
cruising season and has immediately headed 
to dry dock for a million-dollar refurbishment.
The 50 passenger small-ship, which operates 
alongside the company’s flagship Oceanic 
Discoverer in the Kimberley between April 
and October each year, will receive new 
engines, expansive teak decking, reconfigured 
dining room and lounge, stylish new interior 
and exterior teak furnishings and revitalised 
décor as part of the makeover.
Coral Princess Cruises, an accredited eco-
tourism operator, is committed to 
the concept of sustainable cruis-
ing, and the ship’s new “whisper 
quiet” engines will minimise 
emissions and improve fuel 
efficiency, whilst providing
increased power and greater 
stability.
After emerging from dry dock 
the ship will resume service on 
the Great Barrier Reef in 

February where she will operate alongside her 
sister ship Coral Princess II before returning 
to the Kimberley in early April for the com-
mencement of the 2012 season.
Australian-owned Coral Princess Cruises has 
34 departures scheduled across the 2012 
season and is currently offering 15% 
discounts on APR12 ‘Waterfall Season’ 
departures aboard Oceanic Discoverer and 
the newly refurbished Coral Princess. The 
special is available on bookings made before 
31DEC11 or until sold out.
www.coralprincess.com.au.

Affinity’s Fiordland Cruises 
2012
Affinity Cruise has released updated 2012 
Fiordland Cruise dates and prices, and has 
confirmed two of its popular themed cruises 
in Fiordland again next year:
03-09JUN12   
6 Nights / 7 Days    Astronomy Transit of 
Venus Cruise with returning guest Professor
Ian Morison from Gresham College in London.
17-23JUL12    
6 Nights / 7 Days   Photography Cruise with 
returning guest Professional Photographer 
Gavin Newell.
If your clients are looking for something a bit 
different from the usual; educational; a small, 
friendly group to travel with; majestic scenery 
in a remote, seemingly untouched part of the 
world; an ability to go ashore in this ‘World 
Heritage Park’, comfy, Small Ship Cruising 
with expert crew, then these cruises are just 
the ticket.  
Call 03-572 7223.

http://francistravelmarketing.cruisefactory.net/special.html?special_id=478782
http://www.affinitycruises.co.nz/Cruises/Fiordland/Astronomy-Cruise---Transit-of-Venus.asp
http://www.affinitycruises.co.nz/Cruises/Fiordland/Astronomy-Cruise---Transit-of-Venus.asp
http://www.gresham.ac.uk/professors-and-speakers/professor-ian-morison
http://www.gresham.ac.uk/professors-and-speakers/professor-ian-morison
http://www.affinitycruises.co.nz/Cruises/Fiordland/Photography-Cruise.asp
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 Seabourn Adventure Cruising 
Your clients can explore the rainforests of 
the Chilean Lake District, the peaks and 
glaciers of Patagonia (on horseback). They 
can discover the Rockhopper Penguins of the 
Falklands, do some bird watching and view 
the flora and fauna that abounds in this most 
southern part of South America. 
Cruise World currently some outstanding 
Seabourn specials from US$3999 for 14 days 
Valparaiso – BUE, NOV, DEC11. 
Visit www.cruiseworld.co.nz for flyer.

Azamara’s amazing specials 
Travel Marketing Cruise World  says those 
who book an Azamara Club Cruise on 
selected Asian itineraries by 31OCT11 will 
receive US$500 per cabin on board credit 
plus a complimentary Verandah upgrade on 
selected Asian Cruises. There is also an offer 
of 50% off shore excursions for 2012 – 
conditions apply.
Call them for details on 09 917 4440, or for 
out of AKL agents, 0800 500 732.

HOSPITALITY

New owners, fitout for Lake Hawea Hotel

Tanoa management trainees deployed 

Lake Hawea Hotel’s new owners, Mike Smith 
and Anthony Alderson, have an impressive 
background in the hospitality industry here 
and abroad. They acquired the Central Otago 
property in April as their first under the Small 
Hotels of New Zealand brand, and 
immediately began a full refurbishment, 
transforming bedrooms and revitalising the 
hotel’s restaurant and bar, which feature 
stunning lake and mountain views.
Stylish new contemporary rooms include 
eight family suites and four studio suites, 
each with a private balcony opening up to one 
of New Zealand’s finest panoramic views. 
“We have emphasized and focused on a great 
relaxing stay with sumptuous beds and linen, 
and a great bath and shower,” says Mike 
Smith. “The room colours chosen represent 
the last shades of a Central Otago autumn.”
Anthony Alderson points out that with the 
region being the centre of Merino sheep farm-
ing it seemed natural to drape the guestroom 
beds with the 
finest luxury 
wool blankets 
spun from pure 
Wanaka-farmed 
Merino and 
hand woven, 
especially for 
the hotel. 
The world class 
fly fishing in the 
rivers feeding 
the lake gave 
inspiration for 
the guestroom 

artwork, which features photographs of col-
ourful fishing flies.
All rooms offer free Wi-Fi,flat screen TV with 
Freeview service, hair dryer, fair trade tea and 
coffee, irons and ironing boards.
The hotel’s bar and restaurant have also been 
upgraded, with log fires and panoramic lake 
views making The Grill Room a perfect spot 
to enjoy modern Kiwi cuisine from Chef 
Logan McPherson, currently a NZ Beef and 
Lamb ambassador. 
The Stag’s Head is Hawea’s local pub, serv-
ing old-fashioned pub food and takeaways. 
The new owners also offer one of the last 
great gardens bars with a large children’s play 
area and built-in BBQ for visitors to cook 
their own steaks, choosing from the hotel’s 
pre-cut range of premium meats.  The kitchen 
can also prepare a selection of salads to ac-
company.
www.lakehawea.co.nz 

Two of the three Fijian management trainees 
in Tanoa Hotel Group’s in house Corporate 
Training programme have been posted to 
different parts of the Pacific to round out their 
two year in-house training. 
Hem Chand is headed for Tanoa’s Russell 
Cottages in the Bay of Islands, while Janefa 
Hassan is off to the Tanoa Tusitala Hotel, 
Apia. The third management trainee will be 
deployed later this year.
Y P Reddy, Chairman of the Tanoa Hotel 
Group, in announcing the moves, said 
“Developing our own future Managers using 
resources both from within the Company and 
without, is a key strategy in our Hotel com-
pany development programme. 
“Many talk of financial resources being 

a stumbling block to development in the 
Pacific, and indeed it is part of the reason but 
another crucial element is the ability to have 
access to qualified professional staff,” he 
added.
“Our Corporate Training programme is in 
its infancy but a key element is to expose 
our future Managers to other countries and 
in particular, to countries where the major-
ity of our corporate and leisure visitors come 
from. How better to learn how to deal with 
your guests than to have your future Manag-
ers training and living in their environment? 
Whilst our programme is still relatively new, 
we are seriously considering launching it in 
the other countries in the Pacific where we 
operate.’

Hyatt’s seven luxury hotels in Australia have 
partnered with SiteMinder to distribute their 
rooms to online booking sites around the world.
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Host Accommodation adds 
new property in Napier
The Host Accommodation network now has a 
new member in Napier. 
The Fern Motel carries a Qualmark 4 star Self 
Contained & Serviced rating, along with a 
Silver Enviro Award.
The property, located just off the Hawke’s 
Bay expressway and close to the Napier Air-
port, Park Island Sports Complex, Onekawa 
Aquatic Centre, Pettigrew Green Arena 
Sports Stadium and both Church Road and 
Mission Estate Wineries, offers free Internet. 
Host Accommodation’s general manager, 
Chris Lee says the Fern Motel has recently 
been extensively refurbished and he was very 
impressed with the property, believing it will 
be a popular choice for the Groups’ leisure & 
corporate travellers.  

The Travel Corporation’s 
team in Auckland got 
behind the New Zealand 
Breast Cancer Founda-
tion’s Pink for a Day 
theme last week to raise 
money for the charity. 
Staff from AAT Kings, 
Contiki Holidays, 
Creative Holidays, 
Insight Vacations, 
Trafalgar Tours and 
Uniworld are pictured 
about to enjoy a pink-
inspired morning tea.

LH/LX/OS Webinar Training 
Travel agent webinar training 
sessions covering Lufthansa, 
SWISS and Austrian Airfares 
are now available for booking 
online. There are sessions on 
both 26OCT and 27OCT, and 
agents are urged to register 
by this Thursday, 20OCT at 
www.lufthansaexperts.com  
All webinar attendees will be 
entered into the draw to win 
a one-month supply of 
Allpress coffee. 

Travel Managers boosts support for brokers
Mike Southcombe, Managing Director of 
Travel Managers in New Zealand says its 
brokers are being provided with marketing 
support tools to build and maintain relation-
ships with clients. 
“Our marketing kit has been specifically de-
signed to support them and help them grow 
their business through smart marketing 
principles and tactics,” says Southcombe.

Among the initiatives and customer experi-
ence programmes currently being set up 
for brokers to access are a fully customised 
broker profile webpage, marketing packs, 
customised facebook page complete with a 
facebook welcome page, twitter page, regu-
lar e-newsletters, birthday cards, postcards, 
brochures and high quality templates and 
customised targeted messaging.

Etihad – shopping or tyre-kicking?
Etihad Airways is in talks with Virgin Atlantic 
to join the UK carrier in its bid for bmi, the 
loss-making unit of Lufthansa, two sources 
familiar with the matter told Reuters on 
Monday.

The Abu Dhabi-based carrier is also discuss-
ing a possible stake in Virgin Atlantic, said 
one source. The Financial Times reported that 
Etihad is also looking at buying a stake in 
Irish carrier Aer Lingus. 


