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TIA: Safety vital for all 
adventure tourism operators

All adventure tourism operators, even those not covered by 
new adventure activities regulations, are being encouraged 
to adopt industry-accepted safety standards to ensure client 
safety.
The Tourism Industry Association New Zealand (TIA) says 
that new adventure activities regulations released today will 
help address safety gaps identified in the Adventure Tourism 
Review. But it is concerned that some operators may find 
them difficult to understand until the supporting guidelines 
being written by the Department of Labour (DOL) are 
completed.
“The definition of adventure within the regulations is more 
open to interpretation than we expected. DOL is writing 
explanatory guidelines, but the regulation scope also puts a 
greater emphasis on the support and guidance that TIA and 
Outdoors New Zealand are providing to adventure and out-
door operators,” TIA Advocacy Manager Geoff Ensor says.
Client expectations of safety are higher than ever while the 
tolerance for mistakes is very low. This means that even 
those operators who will not have to be registered and 
audited under the new system should still consider the value 
of an external review of their operation.
“An external auditor can offer suggestions based on their 
experience of other operators in the sector. Due to the nature 
of their businesses, a number of operators work in isolation 
and have few opportunities to learn from others. We will 

be encouraging all adventure operators to be audited,” Mr 
Ensor says.
A significant number of adventure operators have already 
voluntarily chosen to undergo external audits, which high-
lights the strong safety culture that already exists in the 
adventure tourism sector, he says.
TIA is developing an Adventure Operator Safety Guide 
that is due to be trialled this summer. Content will range 
from advice on regulations and how to meet the legislative 
requirements, auditing operations and creating safety 
management plans. It will also shortly start developing 
activity specific safety guidelines. Both initiatives were 
recommended as a result of the Adventure Tourism Re-
view.
The guide and activity specific guidelines will be valuable 
to all operators in the adventure sector, including those not 
covered by the new regulations. It will also be available 
to the non-commercial adventure and outdoor sector, Mr 
Ensor says.
“We want to encourage those across the sector to adopt 
consistent, industry-accepted safety standards. New Zea-
land is already a world leader in adventure tourism and 
these initiatives will keep us on the leading edge.”
In the meantime, it is important that operators notify DOL 
about their operation so it can decide whether they will 
need to be registered. 

http://www.railplus.co.nz/europe-by-rail/eurail-passes/eurail-select-pass/prices-info.htm
http://www.topdog.co.nz
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Domestic travel boosts AUG11 guest nights 
The ten-year high in short-term accommodation 
guest nights recorded in AUG11 came from 
domestic travel rather than the international 
market, according to Statistics New Zealand.
The 8.4% lift in guest nights follows smaller 
rises in MAY, JUN and JUL11, and mainly 
benefited the North Island’s hotels, motels, 
holiday parks and backpackers.
Statistics New Zealand’s Louise Holmes-
Oliver says “International visitor numbers 
rose in August but any extra guest nights from 
these visitors weren’t enough to offset the 
ongoing fall we’ve seen following the 
Canterbury earthquakes.”
All four accommodation types had more 
guest nights in AUG11 than in AUG10. 
• motels were up 105,000 
• holiday parks were up 40,000 
• backpacker accommodation was up 16,000 
• hotels were up 9,000. 

The North Island enjoyed the greatest guest 
night growth - 18% - taking it to a 15-year 
high.
Auckland (up 15%) and Wellington (up 
35%) recorded the largest regional in-
creases. Auckland’s rise was largely due 
to domestic guests staying in hotels and 
international guests in backpacker accom-
modation. The increase in Wellington was 
largely due to domestic guests staying in 
hotels and motels.
South Island guest nights were down 3.8% 
on AUG10, the 13th consecutive monthly 
fall. Canterbury again recorded the largest 
regional decrease (down 17%), especially 
in international guest nights, due to the 
ongoing impact of the Canterbury earth-
quakes. Nelson/Marlborough/Tasman and 
Otago were the only South Island regions to 
record an increase. 

Capital’s AUG surge proves value of events 
A near 40% surge in commercial guest nights 
spent in the capital in August has resulted in 
Wellington’s busiest winter ever.
Commercial Accommodation Monitor figures 
show guest nights spent in the Wellington 
region increased 21% across the JUN-AUG 
quarter to 502,754. This was 18% ahead of 
the previously busiest winter period in 2009 
and represented a 55% increase across the 
past decade. 
Positively Wellington Tourism chief executive 
David Perks says the Statistics New Zealand 
figures – which take in all types of commer-
cial accommodation – reflect the RTO’s own 

monitoring of its city hotel partners.
“The August growth was in large part due to 
an earlier start to the Brancott Estate WOW 
Awards Show, while the third serving of Visa 
Wellington On a Plate and continued growth 
in the Australian visitor market would also 
have been factors.
“This shows us not just how valuable events 
are to our economy, but how pivotal it is to 
strategically schedule events and to build a 
suite of festivals, shows, concerts and match-
es that attract different audiences that benefit 
a range of businesses.”

Bay of Plenty tourism worries
The Rena disaster has prompted Maritime 
New Zealand to close all beaches from Mt 
Maunganui to Maketu as more bunker oil and 
shipping containers come ashore. Authorities 
have warned the clean-up will take weeks, if 
not months.
Tourism Bay of Plenty general manager 
Glenn Ormsby told the Bay of Plenty Times it 
“wasn’t a good look” when cruise ships and 
thousands of passengers visited the region.
Rhapsody of the Seas, Pacific Dawn and 
Volendam had both been in port since the 
incident.
Dolphin Seafaris operator Stuart Arnold said 
the ship was stuck on one of the most im-
portant marine ecological sites in the Bay of 
Plenty.
“If the marine life is affected there will be a 
knock-on effect starting from tourism. It will 
affect the number of people who stay in our 
region and hotels, motels, cafes, restaurants.”
He told the Bay of Plenty Times that Motiti 
Island, Plate Island and Mayor Island were 
“jewels” in Bay of Plenty waters and if the 
marine life were damaged, fishing charters 
and dolphin tours would be signifi-
cantly affected.
Owner of Hibiscus Surf School 
Guy Shuttleworth said if the 
beaches were closed, their business 
would be affected “in a big way”.
Tauranga Motel Association 
president Lloyd Stone told the NZ 
Herald it was a tragic situation not 
only for the people of the region, 
but also for its tourism.
“Naturally it will affect tourism 
very heavily. They’re saying it will 
[take] weeks and months to work 

things out. That means it’s going to carry on 
through summer - our peak season.”
Max Mason, chief executive of the Tauranga 
Chamber of Commerce, told TVNZ’s AMP 
Business programme: “A good scenario for us 
would that it would be cleared up in the next 
few weeks and we would be open by January.” 
He said the visitor industry represented about 
6.7% of the local GDP.

http://www.nzonline.org.nz
www.nzonline.org.nz
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Luxury train plan
News agency APNZ has reported that 
the directors of a local company, South 
Pacific Express, have plans to acquire 
carriages from the defunct Great South 
Pacific Express, a luxury sleeper train that 
operated in Australia 1999-2003. They 
are said to be in talks with KiwiRail over 
operating $1500 per day deluxe tourist 
train excursions here.
The Brisbane Courier-Mail reported last 
year that the 21-car, A$35 million train 
had been mothballed in QR sheds in 
Ipswich after having lost A$12 million 
during its four years of operation.  The 
public were told in 2004 that it had been 
sold to the Orient-Express company, 
which was examining its possible deploy-
ment in Italy, but this appears to have 
fallen through. 

The public gets to check out Waka Maori, the 75m canoe-shaped venue on Te Wero 
Island at Auckland’s Viaduct Harbour, when it opens today. It will remain in place 
until 23OCT and visitors will get the chance to meet famous rugby players and view 
the world’s first 3D whero - or Maori challenge - in a 30-seat theatre.

Rotorua waitress takes KiaOraMai Awesome Service Award
Bellamarie Todd, a waitress at Rotorua’s 
Boulevard Restaurant, has won a KiaOraMai 
Awesome Service Award, one of just 12 such 
award winners across New Zealand during 
2011.
Auckland Chamber of Commerce chief 
executive Michael Barnett selects monthly 
KiaOraMai Awesome Service Award winners 
on behalf of the NZ Chambers of Commerce, 
and Rotorua Mayor Kevin Winters presented 
Bellamarie with her award on behalf of the 
city and KiaOraMai organisers.  
She was nominated by Marilyn Guinan, a 
visitor to the thermal resort city, who had 
been coming to Rotorua for four years for a 
national Mah-jong tournament, and who had 
dined at the Boulevard Restaurant each year.
“Each year we have been impressed by 

Bellamarie’s friendly, efficient service, and 
her great personality and way with people,” 
said Mrs Guinan.
“Each visit we have mentioned her outstand-
ing manner to the Boulevard Motel and 
Restaurant receptionist. This year we decided 
to nominate her for a KiaOraMai Awesome 
Service Award. We think she is the Waitress 
of the Year.”

Mt Hutt announces 2012 pricing
Canterbury’s Mt Hutt ski area has announced 
its season pass programme for 2012, with 
pricing that recognises the financial hit locals 
have taken in the past year.
NZSki has frozen season pass prices at 2011 
levels and slashed the youth pass price by 
$150, while kids 10 years and younger will 
get to ski for free. Those who held season 
passes in 2010 or 2011 will be rewarded with 
up to $100 credit loaded onto their mypass to 
spend on services on the mountain.
Those who commit to a pass at Early Bird 
pricing by 31OCT11, whether they were 
a previous season pass holder or not,  will 
be able to ‘drip-feed’ payments over eight 
months.
All who want to pay for passes between mid-
FEB and mid-MAR12, the traditional time 
pass prices are released, will still be able to 
do so at Early Bird prices and can choose a 
three-month payment plan at that time. 
www.nzski.com 

Te Waonui Forest Retreat at Franz 
Josef Glacier has achieved a renewed 
Five Star Hotel Qualmark grading and 
an Enviro Gold award.

Safety first at Owen River Lodge
The well-being of Murchison’s Owen River 
Lodge guests is of paramount importance to 
Felix Borenstein, the fly fishing lodge’s owner 
and GM, who reports that he has revamped 
the health and safety plan to manage the risk 
involved with outdoor pursuits.
“We have also purchased a number of satellite
communication devices - we now have a 
satellite phone, an EPIRB and five spot 
satellite GPS messaging products. This means 
that every guide will have an emergency 
communication device with them at all 
times,” says Felix.
“Given our remote location, and the time it 
would take for medical assistance to reach 
us, I have also purchased an AED (Automatic 
Electronic Defibrillator) from the Red Cross,” 
he adds.
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Deal of the Week DOWNLOAD HERE

Former England rugby captain, 
Lawrence Dallaglio is pictured 
here at Auckland’s Britomart with 
Emirates Regional Manager New 
Zealand, Chris Lethbridge. The 
RWC winning player was there 
to meet local commuters and 
sign autographs as part of the 
Emirates sponsorship of the 2011 
Rugby World Cup tournament. 
There was also Emirates cabin 
crew handing out RWC branded 
rugby balls and merchandise to 
excited fans.

Australian hotels to carry The First Star rating
In a world first, Australian hotel workers have 
launched The First Star online ratings system 
for travellers who want to support ethical 
hotels. An initiative of United Voice, the hos-
pitality union formerly known as the LHMU, 
The First Star rating recognises hotels that 
treat their workers fairly and operate in ways 
that minimise their impact on the environ-
ment.
Announced jointly with the InterContinental 
Hotel Group (IHG), The First Star is pitched 
as a historic new approach to industrial rela-
tions in Australia. The union and hotel chain 
say they will be working together to improve 

the hotel industry for travellers and workers 
alike.
IHG has three brands across Australia and the 
chain has been awarded a First Star rating by 
United Voice members based on their treat-
ment of workers and the environment. 
United Voice says The First Star takes it guid-
ance from hotel workers – no one knows the 
‘behind the scenes’ like they do. “We ask: are 
the workers treated in a respectful manner 
with above average working conditions? Do 
the hotels environmental sustainability prac-
tices actually make a difference, or are they 
just ‘greenwash’?”     www.thefirststar.com.au 

Sydney was voted the world’s 
number one city in the Conde 
Nast Traveler Reader’s Choice 
Awards held this week in New 
York. Sydney beat tough com-
petition from cities such as New 
York, Paris and Cape Town to 

SYD
#1

take out the influential award.
More than 8 million votes were cast by 
readers rating cities according to ambience, 
friendliness, lodging, restaurants, culture, 
sight-seeing and shopping. Sydney scored 
the top spot with a score of 85.1, ahead of the 
next highest scoring city – Florence at 85.0.

Matisse exhibition – a Brisbane exclusive
One of the most significant exhibitions of works on paper by Henri 
Matisse (1869-1954) ever mounted will show exclusively at 
Brisbane’s Gallery of Modern Art (GoMA) 03DEC11-04MAR12.
‘Matisse: Drawing Life’, an exhibition of more than 300 drawings, 
prints, paper cut-outs and artist books, opens 03DEC. It will feature 
works loaned from some of the world’s most important galleries, 
including St Petersburg’s State Hermitage Museum; the Musée 
Matisse, Nice; Centre Pompidou, Paris and the Metropolitan 
Museum of Art, New York.

Neighbours heads for TNQ
Stars of Australia’s longest-running TV 
drama, Neighbours, will pack their bags and 
exit Ramsay Street for a Tourism Queensland-
supported adventure that will see Port Douglas 
and the Great Barrier Reef region beamed 
into more than 10 million households around 
the world.
The spin-off holiday story, featuring youth-
ful adventures as well as sophisticated travel 
options, will be filmed on location over five 
days this month and will air globally over 
several weeks in FEB12.  

New Triple Adventure package 
The biggest number of humpback whales and 
calves in 50 years will soon reappear off the 
NSW coast at Port Stephens and to mark the 
spectacular event, local tourism operators
there are offering a ‘Triple Adventure’ 
package including a whale watching cruise, 
parasailing above the dolphin-filled waters 
and sand boarding down Australia’s biggest 
dunes.
Available until the end of the whale watching 
season, expected in mid to late November, 
the action-packed day can be booked through 
www.portstephensparasailing.com.au. 
Conditions apply.

Clipsal 500 Adelaide dates
The dates for the 2012 Clipsal 500 Adelaide, 
the first round of the V8 Supercars Champi-
onship Series held in Australia next year, have 
been confirmed as 01-04MAR.
Held on Adelaide’s world-famous street 
circuit, the Clipsal 500 Adelaide is Australia’s 
largest motorsport festival and will feature 
four days of V8 supercar action, extreme 
machines, on track stunts and spectacular air 
shows.    www.clipsal500.com.au

Club Turtle on the Gold Coast
Dreamtime Resorts Gold Coast holiday 
accommodation property Turtle Beach has 
unveiled a ‘peace of mind’ package for kids – 
their own private club. Club Turtle launches 
next month and will feature a full range of 
games, activities and creative goings-on for 
kids aged between 5 and 12.
Click here to download the flyer.

http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=1024
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Sudima opens in Brisbane
Sudima Hotels, in a marketing collaboration 
with Best Western Plus, has announced the 
opening of its first property in Australia -
Sudima Suites Brisbane. 
This 4½ star property in South Brisbane has 
64 apartment-style Studios, 1 Bedroom and 2 
Bedroom configurations. All are fully self-
contained and offer ensuite bathroom, tea and 
coffee making facilities, direct dial telephone, 
high speed internet access, 32in flat screen 
TV with pay channels, safety deposit boxes, 
large refrigerator, washing machine & dryer. 
Other property facilities include a fully-
equipped gymnasium, an outdoor lap-pool, 
BBQ facilities, underground car parking, and 
a rooftop sky-deck with spectacular views 
over Brisbane. 
The property’s location puts it minutes from 
Brisbane’s South Bank, Convention Centre, 
CBD, and Botanic Gardens. 

Canberra’s historic hotel, Olims, has joined 
Accor’s Mercure brand after completing an 
A$8 million renovation. The 80-year-old 
hotel was originally launched as the Ainslie 
Hotel and became Olims in 1989. The 128-
room property will now be called the Mercure 
Canberra.  

Outrigger takes over 
Holiday Inn Surfers Paradise
Outrigger Hotels & Resorts has announced 
it has purchased the management rights and 
associated real estate assets of the hotel 
property currently operating as the Holiday 
Inn Surfers Paradise. It first opened in 1986 
as the ANA Hotel.
The sale includes the management rights for 
up to 414 hotel rooms and the real estate assets 
comprising reception, extensive conferencing 
areas, and restaurant and bar. 
The contract is expected to settle in late 2011 
or early 2012 and the property will then be 
re-branded to Outrigger Surfers Paradise.  
The company says its decision to invest in 
Surfers Paradise’s tourism sector is a major 
show of confidence it has for the Gold Coast 
and builds upon the presence of its Australian 
head office in Surfers Paradise.
The addition of Outrigger Surfers Paradise 
boosts the hotelier’s Australian portfolio to 
four, with a total of close to 1,000 rooms, and 
almost 11,200 rooms internationally. 

Tour Down Under named top event
South Australian cycling event – the Santos 
Tour Down Under was named ‘Australian 
Event of The Year’ at the prestigious Australian 
Event awards.
The first event on the UCI World Tour Calendar 
was recognised ahead of outstanding finalists 
‘Oprah’s Ultimate Australian Adventure’ and 
the 2011 Formula 1 Grand Prix in the Best 
Tourism Event category.
“Feedback from Kiwis who have attended 
the event say that, unlike the Tour de France, 
there are lots of opportunities to get up close 
to the riders and even have a chat to them,” 
says Stacey Cant, South Australian Tourism 

Commission marketing executive. “They also 
have a chance to meet the cyclists and their 
teams at the Tour Village which is open daily 
in the heart of Adelaide’s CBD, or attend 
the prestigious Legends’ Night Dinner for a 
chance to listen to stories from some of their 
cycling heroes.”
The 2012 Santos Tour Down Under will be 
held in South Australia from 15-22JAN. 
Visit www.tourdownunder.com.au or for 
packages contact GO Holidays on 
(09) 914 4681 or Kiwi Style Bike Tours on 
(03) 376 6454.

Wyndham acquires Great Ocean Road resort 
Wyndham Vacation Resorts Asia Pacific and 
Wyndham Hotel Group have announced the 
purchase of a combination of hotel rooms, 
holiday apartments and penthouse suites, 
along with the management rights for the 
former Crowne Plaza Hotel Torquay.
The 149-room mixed-use resort-style property 
is in the beach front town of Torquay, 22km 

south of Geelong
and at the 
northern end of 
the Surf Coast 
section of the 
Great Ocean 
Road.
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SOUTH PACIFIC
Planet signs New Caledonia’s Tera Hotels & Resorts
Tera Hotels & Resorts in New Caledonia is 
now represented in the New Zealand market 
by Planet Travel Marketing. The group com-
prises the ecolodge Kanua Tera in Port Boise, 
the beach resort Tieti Tera at Poindimie, the 
beach resort Oure Tera on Isles Des Pines and 
most recently Royal Tera, an apartment style 
hotel (see pic) with full facilities and spa in 
Noumea, which opened in FEB11 on the site 
of the former Club Med.
Tera stands for Traditions, Earth, Roots and 
Authenticity and Adventure and the brand 
was created in 2007 to reflect the essential 
character of the chain, according to Planet 
Travel Marketing’s Lesley Perrie. 
“I have visited each hotel and resort and was 
impressed at how each one harmonises per-
fectly with its environment,” she says. “There 
are some excellent options for self drive in 
New Caledonia and having resorts in these 

great locations within the one chain makes it 
simple for the traveller.”
For more info on Tera Hotels & Resorts 
email: info@planetmarketing.co.nz or call 
09-414 6153.

New resort opens near Nadi
A new resort has just opened on Fantasy 
Island at Wailoaloa Beach near Nadi. The Fiji 
Times Online says Fantasia Resort & Greek 
Tavern, formerly the uncompleted Oceans 
Edge Resort, has had $2 million spent on it 
by its new owners, an Australian couple, John 

Edgewater sales incentive
Tomorrow is the final day for sales of the Cook Islands Aitutaki offer, and Edgewater Resort 
says it’s the perfect chance for retail agents to clock up some room nights to go towards their 
“Everyone’s a Winner At The Edgewater” prizes.  The incentive is valid for bookings made 
until the end of this month with agents receiving a $25 shopping voucher for every 5 nights 
booked. Any agent who books over 30 nights will not only receive a $250 Gift Voucher but 
also 5 nights accommodation in a Beachfront Deluxe Suite at the Edgewater, Free Island Night 
Dinner and Show & $100 Resort Credit.   Hogan and Associates have the full details.

and Stella Sofianopoulos.
The owners told the paper the resort has 
villas, two duplexes and a honeymoon suite, 
plus spa, beauty therapy and hair-dressing, 
gym and pool. They intend to target families 
seeking space and a safe environment.

Flooding in Thailand
Thailand is currently experiencing its worst 
floods in five decades and the floodwaters are 
making their way downstream, with the Chao 
Phraya River expected to peak around 16-
18OCT, and again 29-30OCT, due to higher 
than normal tides. Click here for updates 
from the Tourism Authority of Thailand, and 
here for Bangkok’s The Nation newspaper, 
which carries the latest breaking news.

Air New Zealand 
promotes China 
Air New Zealand is marking five years of 
flying to China with the launch of a sharp 
$1399 fare to either Shanghai or Beijing for 
travel from 21FEB-31AUG12.  A special 
Premium Economy fare is also available for 
$2799. The fares are on sale until the end of 
this month.
The airline is also offering Kiwis the chance 
to win one of five trips for two people to 
experience everything both Shanghai and 
Beijing have to offer via its new ‘Best of 
Both Worlds’ website.  Entry details are 
available at www.airnewzealand.co.nz/china
Air New Zealand is moving to a daily 
service to China from DEC11, driven by 
increasing demand for its direct flights to 
both Shanghai and Beijing.  
China is the number one Asian destination 
for Kiwis with the number heading there up 
30% on five years ago to more than 66,000 
annually.
Inbound arrivals are similarly up 36% over 
this time with 135,000 visitors per annum, 
making China the fourth largest inbound 
market for New Zealand’s tourism industry. 

Krakatoa fizzing
The Indonesian volcano Anak Krakatau 
(which means Child of Krakatoa) is heating 
up, with over 5,000 tremors a day in the past 
week, plus a brief eruption on Tuesday. Level 
3 alerts have now been declared on a total of 
six volcanoes in Indonesia, but at this stage 
the authorities have not ordered evacuations, 
opting instead for a 2km no-go zone.

http://thailandtourismupdate.com/
http://www.nationmultimedia.com/
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Free trips to Japan
Japan will offer 10,000 foreigners free round 
trip flights to the country next year in an ef-
fort to regrow its tourism industry, which is 
suffering a 30% visitor downturn following 
the MAR11 tsunami and subsequent nuclear 
disaster.
The Yomiuri newspaper says Japans’ NTO 
will invite potential travellers to apply online, 
with hopes the successful applicants will 
write positive reports about their experiences 
in Japan which will be published online.

Hoi An to offer free Wi-Fi
Authorities in Vietnam’s central province of 
Quang Nam will invest more than US$1 
million to equip the famous tourist town of 
Hoi An with wireless Internet connection by 
the year end, according to Vietnamnet.
The newswire reports that 350 Wi-Fi hotspots 
will be established across the town, mainly 
at places frequented by tourists, so that both 
locals and visitors can access Internet for free.
The newswire quotes a local official as saying 
the project will be funded through contribu-
tions from local businesses.

Explore the Flavours of Malaysia
Discover the culinary delights of Malaysia 
with Adventure World’s 7-day Flavours of 
Malaysia private tour priced from $2076pp 
twin share. Taking in all the must-see des-
tinations of Malaysia, this culinary journey 
encourages guests to delve into the history of 
food, explore local markets, sample interesting 
street foods and dine in fantastic restaurants. 
Price includes accommodation, meals, transfers 
and transport by air-conditioned limousine or
van, services of an English speaking chauffeur,
all entrance fees. Tour departs daily from 
Kuala Lumpur.
Click here for details and call 0508 496 753.

THE AMERICAS
South America 
a winner for Contiki
Due to unprecedented demand Contiki 
Holidays has added more capacity to its new 
South America programme, which starts next 
month.
“We are pleased to announce new tour depar-
tures in January, March and April to provide 
more inventory to meet client demand, which 
we encourage agents to capitalise on for the 
popular selling destination,” says Contiki 
general manager Tony Laskey.
He says the new trips were in the media spot-
light recently when Drew Neemia from the 
Drew and Shannon Live Show on Four and 
Clint Roberts from The Edge were reporting 
with live crosses and video footage* from 
South America.
The 18-35 specialists’ South America pro-
gramme has six itineraries across Peru, 
Argentina and Brazil.
* Agents can view footage by clicking here.

The Linq in Las Vegas
Set to open in 2013, the Linq Project is the 
newest in redevelopments from the Caesars 
Entertainment Corporation. Spanning more 
than 20,000sq ft, the US$550 million retail, 
dining, entertainment and hospitality district 
involves upgrades to three, large mid-Strip 
Caesars Entertainment resorts and O’Sheas 
casino. 
On The Linq’s north side, a path will lead 
from the Carnaval Court outdoor plaza at 
Harrah’s Las Vegas resort through the Imperial 
Palace Hotel & Casino and to The Linq. 
A pedestrian connection also will be built 
from The Linq into Flamingo Las Vegas on 
the south. The Linq enhancements will 
transform the facade, porte cochere, casino 
and hotel reception areas of the Imperial 
Palace. 

The focal point of the unique urban entertain-
ment district will be a giant observation wheel 
– The Las Vegas High Roller. The wheel will 
be the tallest in the world, at 550 feet, with 28 
cabins designed as transparent spheres, each 
of which will accommodate up to 40 people.

mailto:sales@activeasia.co.nz
www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/malaysia/tours/flavours-of-malaysia/
http://www.theedge.co.nz/Clint--Drew-hit-South-America/tabid/106/articleID/17391/Default.aspx
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AFRICA / MIDDLE EAST
Kenya Airways earlybird fares from NZ 
Kenya Airways (KQ) has announced special 
Earlybird Fares for travel from Auckland 
to almost 50 cities in Africa and the Middle 
East, via Bangkok or Hong Kong.
The Economy Class return fares*, divided 
into two travel zones, start at NZ$2313 
(including taxes) for flights to the airline’s 
main hub, the Kenyan capital of Nairobi, plus 
Mombasa, Kenya, and Addis Ababa, Ethiopia.
The airline also offers Earlybird deals to 
another 46 African or Middle Eastern cities in 
fare Zone 2, from NZ$2502 (including taxes). 
These cities include Cairo; Kilimanjaro and 
Zanzibar, Tanzania; Dakar, Senegal; Khartoum, 
Sudan; Johannesburg; Dubai, Mauritius and 
Seychelles.
Although Kenya Airways, a Skyteam alliance 
member, does not operate its own aircraft to 
New Zealand, it offers connections via BKK 

and HKG with partner airlines Thai Airways
and Cathay Pacific.  From Asia, Kenya 
Airways operates its own daily services to 
Nairobi.
All of the new fares, available for sale until 
30NOV11, are valid for departures between 
01FEB-30JUN12.
Kenya Airways is represented in NZ by 
Global Aviation Systems. Call 0800 737 747 
or email sales@kenyaairways.com.au

*The prices listed above are based on joint fares 
by Kenya Airlines and Thai Airways.
Taxes included in these fares above are correct at 
11OCT11, but are subject to change, depending 
upon exchange rate fluctuations and the routes 
and dates travelled. Fuel and insurance surcharges 
will be included in fare calculations when quoted 
in GDS systems, and will be commissionable to 
travel agents at 7 per cent. 

Emirates prepares 
for Baghdad ops
With its 13NOV inaugural flight just a month 
away, Emirates this week hosted a gala dinner 
at Baghdad’s Sheraton Hotel. 
Senior Iraqi Government representatives were 
among the 300 guests in attendance, who also 
included representatives from the local busi-
ness community, key Government officials 
and members of the local Iraqi media. Guests 
were treated to food, music and entertain-
ment, as well as a presentation from EK’s 
senior executives.
“With much of the country’s manufacturing, 
finance and commerce concentrated in and 
around Baghdad, our new service will play a 
central role in linking the city with the broader 
business community,” said Ahmed Khoory, 
Emirates Senior VP, Commercial Operations 
Gulf, Middle East and Iran. 
The 4pw Baghdad schedule will provide 
direct connections at Dubai with EK services 
from New Zealand. 
Baghdad will be Emirates’ second gateway 
into Iraq after Basra, which has had strongly 
supported Emirates flights since February this 
year. 

Savings on Dubai stays + 24-hour check-in
Middle East Specialist, The Innovative Travel 
Co. has released deals for clients visiting 
Dubai.  Their popular 4 day ‘Best of Dubai’ 
First Class stay is currently priced from 
$535pp twin and a deluxe option staying at 
the Jumeirah Beach Hotel from only $820pp 
twin including free half board.  
The packages include three nights accommo-
dation, daily breakfasts, return airport trans-
fers and the Desert Safari.  
Guaranteed early check-in hotels are also on 
sale priced from $205pp twin for 48hr stays 
and include breakfast, return airport transfers 
and a half day city tour.  
For supplies of their Ancient Kingdoms 
Holidays ‘Special Deals & Earlybird Offers’ 

catalogue, call Innovative tollfree on 0508 
100111 or email info@innovative-travel.com 

Scenic Tours Africa 2012
Scenic Tours has launched its Africa touring 
programme for 2012, with new inclusions, 
properties and touring itineraries. 
New to Connoisseur’s Choice by Scenic 
Tours and the Cape Town to Kenya & Cairo 
itinerary is the opportunity to either conclude 
the tour in Nairobi after an 18-day journey 
through Africa or for those who wish to 
continue, travel further to experience Egypt. 
Call 0800 441 611 and obtain brochures from 
Brochurenet.

Three small words can 
get you to South Africa
South African Tourism has launched a 
competition for one lucky winner and a 
partner to visit South Africa.
Consumers looking for something different 
are encouraged to visit a newly developed 
website and check out the hundreds of 
experiences on offer.
“We have developed the website so that those 
thinking about a trip to South Africa can 
compose their own holiday sneak preview 
and get a taste for the unordinary that our 
wonderful country offers,” says Lalie Ngozi, 
Country Manager, South African Tourism 
Australasia.
“The sneak preview videos can then be up-
loaded and shared with friends on Facebook.”
Aiming to engage and encourage tourists to 
tick South Africa off their bucket list, the 
Leave Ordinary Behind campaign includes a 
variety of marketing platforms and is under-
pinned by a communications strategy that 
relies on real stories from past travellers or 
visitors to the country.
To enter the competition, people should go 
to www.leaveordinarybehind.co.nz  and visit 
the map of South Africa where they can view 
some of the country’s unique experiences, and 
create their own video experience including 
imagery and video from the map and person-
alised details. Then in three words, describe 
South Africa. 
For more info, visit www.southafrica.net or 
the blog at 
http://blog.southafricantourism.com.au/
Join the Facebook page dedicated to the Kiwi 
traveller by clicking here.  

http://www.insightvacations.com/nz/tours/insight-gold
http://www.facebook.com/pages/South-African-Tourism-NZ/122535707764350
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EUROPE
Trafalgar’s 500 definite departures in Italy 
Trafalgar is leading the market with 500 
definite departures for Italy in its 2012 
Europe and Britain brochures, which offer a 
record total of 2,600-plus definite departures 
throughout the Continent.
As the top global tour operator in Italy, the 
company offers the most extensive itinerar-
ies and Trafalgar exclusives, such as Be My 
Guest dining experiences and Hidden Treas-
ures.   
General Manager Scott Cleaver says there are 
several new Italy selling points for agents to 
capitalise on throughout its new programme.
“Our new 9-day Northern Italy including 
Cinque Terre trip in 2012 has an Insider’s 
guide to Italy visiting popular sites like Milan’s
glass-domed Galleria and the botanical gardens 
of Villa Taranto as well as the spectacular 
coastal Cinque Terre,” he says.
“The itinerary also includes a Be My Guest 
dinner in Baveno and the chance for clients 
to enjoy local specialties visiting a parmesan 
cheese and Parma ham museum. Another 
highlight guaranteed to appeal is a visit to 
Fidenza Village for outlet shopping with more 
than 100 boutiques to check out the latest 
designer labels.”
Meanwhile on the 8-day Italian Holiday trip, 
he says clients will have the opportunity to 
visit Fattoria di Maiano, a 15th century estate 
with more than 20,000 organic olive trees, 
producing Laudemio, one the finest olive oils 
in Europe. Guests will be welcomed to the 
estate by a member of the family of Count 
Mairi Fulcis and indulge in regional cuisine 
and Chianti Rufina wine with a Be My Guest 
dinner. 

On the 11-day Flavours of Italy trip, clients 
will love all of the authentic and in-depth 
experiences that are unique to Trafalgar. 
While in Tuscany, guests will spend 3 nights 
at the stunning Villa Il Poggiale in the pictur-
esque Chianti hills. They will also head to a 
local market in Florence and receive a cooking 
lesson from a professional chef, using the 
fresh produce from the region. The itinerary 
also includes a Highlight Dinner in Parma and 
sampling culinary specialties in Bologna.
Cleaver says Trafalgar has received a surge 
of bookings due to increased client demand 
and loyal agents who promoted early booking 
offers as a result of the earlier launching of 
the 2012 Europe & Britain summer brochures 
this year.
“We appreciate our trade partners’ commitment 
to sell our European experiences and in return 
are able to offer them this unparalleled number 
of definite departures in Italy and throughout 
Europe, which is also a great incentive for 
group bookings,” says Cleaver.
“As the Insider, we’re providing our guests 
with the opportunity to travel the world like 
a local and the confidence of knowing their 
booked holiday is a definite departure.” 
Visit www.trafalgartours.co.nz or call 
reservations on 0800 872 325.

Wimbledon 2012
Showbiz Events and Travel has released 
packages for Wimbledon 2012, ranging 
from a Baseline Tour for those on a budget, 
through to a top-of-the-line Finals Tour priced 
at $12,062pp. Click here to download the 
flyer and call 0800 746 9249 or email 
setnz@showbizeta.com

By ‘eck! Michelin stars 
in Yorkshire
Yorkshire is the best place for dining outside 
London. The county boasts more Michelin 
Star restaurants than any other county in the 
UK, according to the latest Michelin Guide.
The Black Swan at Oldstead, North Yorkshire, 
is the sixth and latest venue in the county to 
have been awarded the prestigious star which 
recognises the finest cooking throughout the 
world.
Once a rundown pub, its owners have trans-
formed the venue into a stunning pub and 
restaurant near Byland Abbey in the North 
York Moors National Park.
The Black Swan now joins the Pipe and 
Glass Inn, South Dalton; The Yorke Arms in 
Ramsgill; The Burlington at The Devonshire 
Arms in Bolton Abbey; The Box Tree in 
Ilkley and The Old Vicarage in Sheffield.  

Emirates A380 
NZ to Germany earlier  
New Zealanders will be able to fly in an A380 
superjumbo all the way from Auckland to 
Germany five weeks earlier than expected. 
Emirates is bringing forward its first daily 
A380 service to Germany by serving Munich 
from 25NOV.  The double decker was initially 
set to replace EK 49, one of two daily services 
to Munich, from 01JAN12.

B&B Ireland categorised 
B&B Ireland has launched a new initiative 
in which the properties are categorised into 
9 specialist services provided by the B&B 
owners. The B&B Ireland categories are: Eco 
Friendly, Pets Welcome, Golfers Welcome, 
Food Lovers Welcome, Gaeltacht Experience, 
Farmstays Welcome, Adventure Seekers 
Welcome and Anglers Welcome. 
A Free B&B Ireland iPhone App has been 
launched making it easier for guests to find 
their perfect Bed & Breakfast in Ireland.  

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://www.travelmemo.co.nz/voucher.php?voucher_id=1025
http://www.cxagents.co.nz
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TOUR PRODUCT
Intrepid launches 2012 Aust & NZ brochure
Intrepid Travel’s new 2012 Australia and New 
Zealand brochure has an extensive range of 
2- to 4-day Short Break Adventures in Aus-
tralia and a continued focus on capturing the 
backpacker and baby boomer markets in New 
Zealand.
New for 2012, the 3-day Dreamtime Dis-
covery replaces the 14-day Cape York Com-
plete. This follows feedback from passengers 
that showed that 14 days was too long but 
that there was strong demand for a trip that 
provides indigenous experiences. The new 
three-day itinerary ex-Cairns involves a local, 
indigenous operator providing travellers with 
an authentic experience, including learning 
how to throw a spear and exploring for bush 
tucker and traditional medicines.
In addition Intrepid has an extensive range of 
Basix trips priced to appeal to the backpacker 
market with fewer inclusions so travellers can 
chose what activities they want to pay for.
It has also announced revamped facilities on 
its trips in the Red Centre and Top End to 
enhance customer comfort, including:
.. Camps with power and improved interior 
lighting.
.. The provision of full linen including a pil-
low and towel.
.. A revision of camp menus, with Australian 
wine served with dinner and plunger coffee 
now available at breakfast.
.. A host to accompany groups with 8 or more 
pax, improving service and lessening the need 
to participate in camp and cooking chores.
In 2012 Intrepid Travel intends continuing its 
strategy of targeting backpackers and baby 
boomers with its New Zealand tours. It will 

offer three Basix trips for the backpacker 
market and three Comfort trips that offer 
plenty of adventure but with a softer landing 
to appeal to baby boomers.
“Figures released by Tourism Australia sug-
gest that international visitors are spending 
fewer nights outside the gateway cities such 
as Sydney and Melbourne. Our Short Break 
Adventures are designed to meet this shift in 
the market. They make it easy for travellers 
to get a real taste of Australia’s iconic land-
scapes and local culture without investing a 
large amount of time,” says James Thornton, 
GM Global Sales.
“Sales of our Australia and New Zealand 
product range grew by 84% in the 2010/11 fi-
nancial year so we wanted to follow the same 
strategy this year. In Australia that means pro-
viding a strong Short Break Adventures pro-
gramme complemented by longer trips aimed 
at appealing to the backpacker market.”

G Adventures 
breaks sales record
Days after changing its name to G Adventures
from GAP, the adventure tour operator cel-
ebrated a record sales day, with a 41% sales 
growth against 2010; and 83% sales growth 
when compared with 2009.  
The Australia / NZ / Asia region is now 
reported to be G Adventures’ second largest 
and fastest growing region for the company.

AVIATION
Qantas ground planes, cancels flights
Qantas chief executive Alan Joyce yesterday 
said the airline would cut 97 flights a week 
for at least a month and ground five aircraft 
because the ongoing industrial dispute was 
causing a maintenance backlog.
The cancelled flights would mainly affect 
ADL, SYD, BNE and MEL domestic flights.
In a speech yesterday, Mr Joyce said the 
licensed engineers aim to disrupt the travel 
plans of a further 7,600 domestic and interna-
tional customers out of Sydney airport today 
during the Friday peak, including those trying 
to get to the rugby in AKL. He said that to 
mitigate, QF has issued a new schedule.
He pointed out that in 15 months Qantas has 
reached agreement with more than 10,000 
employees represented by four unions on five 
Enterprise Agreements - or one-third of the 
Qantas workforce.
“We are a generous employer and we have 
always been ready to negotiate a fair agree-
ment,” Mr Joyce said in his speech. 
“Our TWU staff are the best paid in the 
country – 12% higher than their equivalents 
in Virgin Australia. 
“Our pilots and licensed engineers are among 
the best compensated in the world with out-
standing pay and conditions – with our long-
haul pilots, for example, earning 50% more 
than their peers at Virgin.
“But these three unions want to run the company
“So what makes things different with these 
three unions? 
“Not only are they seeking pay and condi-
tions that would put us even further beyond 
our competitors, they want the right to control 
key elements of how we run the company. 

“Quite simply these three unions are not rep-
resentative of the broader union movement. 
- They want to be paid to do work that no 
longer exists due to the advent of new aircraft. 
- They want to retain outdated work practices. 
- They want to tell us what we can and can’t 
change. 
“Effectively they are trying to dictate how we 
run Qantas – whether it is the pilots’ union 
demanding the right to dictate pilot pay rates 
in Jetstar, or the licensed engineers demand-
ing a veto on the modernisation of work 
practices, or the TWU wanting to limit our 
use of contractors.
“I have made it clear that we urgently need to 
build a stronger Qantas, one that is stronger 
for shareholders, better for customers, and 
gives more secure jobs for our employees. 
“The unions’ mantra is “no offshoring” and 
“guarantees” of job security. 
“Qantas is an international business, expand-
ing into Asia. Not one Australian job will go 
as a result of these plans. In fact, success in Asian 
markets will help protect jobs in Australia.”
Meanwhile, the Australian Tourism Minister
and former ACTU boss Martin Ferguson 
has called one union leader in the bitter pay 
dispute “un-Australian”.
Mr Ferguson said the industrial action hitting 
Qantas was damaging the tourism industry 
and the small businesses that relied upon it.
He said if the parties failed to resolve the 
dispute, the government could approach the 
industrial umpire to resolve these issues under 
the umbrella of the Fair Work Australia Act.

http://www.insightvacations.com/nz/tours/insight-gold
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Virgin Atlantic partners 
Kiwi firm for jet fuel
Virgin Atlantic has announced the 
development of a world-first low 
carbon aviation fuel with just half the 
carbon footprint of the standard fossil 
fuel alternative. 
Auckland-based LanzaTech has 
achieved a breakthrough, recycling 
waste gases from industrial steel 
production that would otherwise be 
burnt into the atmosphere as carbon 
dioxide. Those gases are captured, 
fermented and chemically converted 
into jet fuel. 
Within two to three years Virgin 
Atlantic plans flights with the new 
fuel on its routes from Shanghai and 
Delhi to London Heathrow as Lanza-
Tech and partners develop facilities 
in China and India.  The technology 
is currently being piloted in New 
Zealand, and the first commercial 
operation will be in place in China 
by 2014.  
LanzaTech estimates that its process 
can apply to 65% of the world’s steel 
mills, allowing the fuel to be rolled 
out for worldwide commercial use. 
The energy company believes that 
this process can also apply to metals 
processing and chemical industries, 
growing its potential considerably 
further.
Virgin Atlantic will be the first airline 
to use this fuel and will work with 
LanzaTech, Boeing and Swedish 
Biofuels towards achieving the nec-
essary technical approvals.
A ‘demo’ flight with the new fuel is 
planned in 12-18 months.

SIA may Scoot to NZ
According to the Sydney Morning Herald, Singapore
Airlines has named New Zealand and Australia as 
likely destinations for its new long-haul airline, 
which will challenge Jetstar when it launches next 
year.
The newspaper says tender documents show the as-
yet-unnamed carrier plans to have four B777 aircraft 
in service by JUL12, increasing to 14 by 2016. They 
will seat about 400 pax, compared with about 325 
seats on the same aircraft type flown by SIA.
The tender documents state the new airline will 
“operate on a no-frills model whereby a very low air-
fare will be offered for basic transportation services’’. 
Passengers would be able to buy services such as 
in-flight entertainment.
Apart from Australasia, potential destinations have 
been listed as north Asia, Europe, India and the Gulf 
states.
SIA has reportedly sought to trademark the name 
“Scoot”, but is declining to comment on the story. 

Ryanair loo queue ahead
Ryanair passengers may soon need to cross their legs 
-- or queue to use one toilet between 195 pax and six 
crew. 
The no-frills airline has dropped its plan to charge pax 
for using on-board toilets, but is pressing ahead with 
proposals to remove two of the three loos on each 
plane and replace them with seats.
CEO Michael O’Leary says “it would fundamentally 
lower air fares by about 5% for all passengers.”

Queenstown Airport handled more than 100,000 
passengers in a month for the first time in August, 
often handling volumes of passengers in excess 
of its design capacity. In September, domestic pax 
numbers were up 4.5% and international numbers 
grew 35% on SEP10. Overall, ZQN enjoyed a 10.8% 
increase in throughput.

Etihad joins Volvo Ocean Race
Etihad Airways, the national airline of the 
United Arab Emirates, has signed a multi-
tiered agreement with Abu Dhabi Tourism 
Authority (ADTA) to support the emirate’s in-
volvement in the 2011/12 Volvo Ocean Race.
The deal sees the Etihad logo featured 
prominently on the hull and sails of ADTA’s 
Volvo Ocean Race yacht, Azzam (Arabic 
for determination), as well as across its Abu 
Dhabi Ocean Racing team clothing during the 
2011/12 global event.
Etihad also becomes presenting sponsor 
of the fortnight-long race stopover in Abu 

Dhabi, which begins on New Year’s Eve at 
the purpose-built ‘Destination Village’ on the 
Corniche Breakwater, as well as title sponsor 
of the In-Port Race on 13JAN12. 
The Volvo Ocean Race 2011/12, which begins 
in Alicante, Spain on 29OCT and concludes 
in Galway, Ireland in summer 2012, is a 
39,000 nautical mile, nine-month, round-the-
world sailing race, taking in 10 destinations 
over nine gruelling legs across four oceans.
Six yachts are competing in the race, including 
one from New Zealand, and Auckland is a 
race stopover. 

Virgin Atlantic eyes bmi
Virgin Atlantic Airways CEO Steve Ridgeway is quoted by Bloomberg as 
saying the carrier is interested in acquiring loss-making British Midland (bmi) 
from Lufthansa Group.
Ridgeway told the newswire that VS and bmi “are complementary businesses,” 
but emphasised that “nothing is decided at the moment.”

Visit www.lufthansaexperts.com for the new e-Mini Manual and eXperts Cafe

http://www.lufthansaexperts.com


TravelMemo   20111014    14OCT11    Page 12

AirAsia X wins “Best Network 
Performance” award
AirAsia X has won the inaugural “Best Net-
work Performance” award at World Routes 
Awards 2011.
Airlines are evaluated on their ability to dem-
onstrate excellence in the field of Network 
Planning through efficient network manage-
ment to deliver a strong shareholder return 
on the airlines assets and developing a clear 
network strategy based on the effectiveness of 
the airline’s network performance.
Other criteria include identifying new emerg-
ing markets, maximising fleet utilisation to 
deliver maximum return on the aircraft and 
developing strong partnerships with key 
stakeholders that attract strong support pack-
ages from tourism authorities and airports.
AirAsia X was the only airline from Asia 
shortlisted for the award category, and other 
nominees included Brussels Airlines, Air 
France-KLM and Delta Airlines. 
AirAsia X says its award submission high-
lighted a number of route initiatives, includ-
ing the success of the six-month old Kuala 
Lumpur-Christchurch route, which has seen a 
significant jump in Malaysian tourist growth 
to New Zealand.

LAN Airlines and subsidiaries 
preliminary monthly traffic statistics 
and punctuality indicators for SEP11 
show an 11% increase in passenger 
traffic and a half-point increase in 
load factor to 80.3%.
Domestic passenger traffic in Chile, 
Argentina, Peru, Ecuador and 
Colombia rose 25% while Internation-
al passenger traffic grew 5.5%.

CRUISE NEWS

N

*Conditions: Price listed in Australian dollars and valid on 2012 sailings 
only. Must book and pay in full by 16 December 2011. Discounts 
combinable with Past Passenger Discount and valid for new bookings 
only. Price is based on select Jul 2012 departures in Cat E stateroom. Visit 
www.vikingrivercruises.com.au for full booking conditions.

THE WORLD’S  LEADING RIVER CRUISE  LINE. . .BY  FAR ®

EXPERIENCE CHINA
WITH VIKING RIVER CRUISES

TO BOOK CALL VIKING AT 0800 447 913.
For more information visit www.vikingrivercruises.com.au

12-day Imperial Jewels of China  
From $3,399 per person, twin share*

SAVE $1,500 PER PERSON. 

Royal Caribbean’s Radiance of 
the Seas overnighted in Auckland 
this week ahead of a Sydney-based 
summer season of cruises to New 
Zealand and the South Pacific, plus 
Australian circumnavigations. 
This is the first time the 90,000gt 
Radiance-class superliner has been 
in Australasian waters and she is 
fresh from a big makeover to install 
an array of amenities, some of which 
are firsts for a locally based ship.
They include Wi-Fi availability 
throughout the ship and flat panel 
interactive televisions in all state-
rooms; a Concierge Lounge for 
suite guests and a special lounge 
for members of the line’s loyalty 
programme. The ship also features a 
rock-climbing wall, waterslide, full-
size basketball court, self-levelling 
pool tables and a massive outdoor 
LED movie screen.
Radiance of the Seas has also been 
given seven new dining concepts,

almost doubling the options for the 
2,532 passengers. They include a 
Brazilian churrascaria steakhouse, an 
indoor/outdoor Mexican cantina, the 
Boardwalk Dog House (for hot dogs), 
an Italian trattoria, an Asian hot-rock 
restaurant and sushi bar, an indoor/
outdoor gourmet market cafe, and the 
Chef’s Table, a private five course 
dinner venue presided over by the 
executive Chef and a Sommelier.

Radiance of the Seas debuts

http://www.vikingrivercruises.com.au/rivercruises/china-yangtze-beijing-shanghai-2012/itinerary.aspx
http://www.vikingrivercruises.com.au/rivercruises/china-yangtze-beijing-shanghai-2012/itinerary.aspx
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Viking returns to its Russia river cruise roots

Viking’s Russian ship renovations

Waterways of the Czars enhancements 

In addition to redefining the interior space to 
create significantly larger staterooms, Viking 
Rurik’s full bow-to-stern refurbishment for 
2012 is highlighted by full, private verandas 
added to all staterooms on the Upper and 
Middle decks, which house four Suites, two 
Junior Suites and 60 Veranda Staterooms. 
The two-room Suites – each 405 sq ft – will 
have separate sleeping and sitting areas, two 
Sony 26-inch flat-panel televisions, a walk-
in closet and a full bathroom with two sinks 

and a separate bathtub and shower. Other 
in-room amenities for all staterooms include 
hotel-style beds, a safe and refrigerator plus 
premium bath products.
Just like its sister ships, Viking Rurik’s 
public areas such as the restaurant, lounge, 
library and bar will also be renovated to 
feature Viking’s signature Scandinavian 
décor. Other upgraded ship areas include a 
shaded sun deck and a walk-around open air 
promenade deck.

All four of Viking’s Russian ships sail the 
Waterways of the Czars itinerary between 
Moscow and St. Petersburg on 13-day 
itineraries. These feature multiple days in 
each city, while ports of call along the riv-
ers include Kizhi Island, home to an open 
air museum of architecture and a UNESCO 
World Heritage Site, and the Golden Ring 
cities of Uglich and Yaroslavl.
For 2012, Viking is introducing new excur-
sions and services to the Waterways of the 
Czars itinerary. Along with deep roots in 
Russia come strong connections with its 
leading artistic and academic institutions. 
Leveraging these relationships, Viking has 
introduced, on select departures, special 
performances by musicians from St. Peters-
burg’s venerable Mariinsky Theatre, as well 

as a Smithsonian Institution lecture series that 
explores a variety of topics on Russian history, 
myths and legends. 
Other new cultural highlights include meeting 
Red Army veterans at Moscow’s Military 
Museum, visiting a school where young Rus-
sians learn restoration techniques to preserve 
the country’s architectural heritage, and 
home-hosted visits in riverside towns such 
as Uglich or St. Petersburg’s Kommunalkas 
(communal apartments). 
New on board programmes and services 
include Viking’s Concierge Services and 
Viking’s signature on-deck “A Taste Of…” 
event, highlighting an authentic selection of 
Russian cuisine.
Visit www.vikingrivercruises.com.au.
Call 0800 447 913.

Nearly 15 years ago, Viking River Cruises 
was established with four Russian river 
cruise vessels and a company name to hon-
our the Vikings that first travelled by long-
ship to explore Russia’s waterways. Since 
then, the company has grown to become a 
leading river cruise line offering passengers 
the opportunity to cruise in Europe, Asia 
and Egypt.
The company has now announced major 
enhancements to its Russian offering and 
invites travellers to experience “the real 
Russia.”
Following major bow-to-stern renovations, 
2012 will mark the complete refurbishment
of Viking’s four Russian ships. To mark 
their transformation and to honour Viking’s 
heritage, the ships will be renamed - Viking 
Rurik, Viking Helgi, Viking Ingvar and Vi-
king Truvor.  Viking Rurik (previously Viking 

Peterhof) is named after Rurik, the Viking
warrior who founded and ruled the area 
known as Rus – now Russia. Its renovated 
sister ships are named for Rurik’s descendants,
the original Russian explorers. 
The only fleet entirely owned and operated 
by a Western company, they set a new stand-
ard as the arguably best river cruise ships in 
Russia.               
“Of all places in the world, we started in 
Russia. In fact, the idea for our company was 
born because my daughter had travelled along 
the Volga with her mother and grandmother,” 
said Torstein Hagen, Founder and Chairman 
of Viking River Cruises. “We’re immensely 
proud of our Russian roots, and we continue 
to build upon our longstanding relationships 
and intricate knowledge of this captivating 
country so that we can share it with new 
travellers year after year.”

MSC clarification on Rena
In relation to the container vessel Rena’s accident, off the coast of New Zealand, 
MSC Group confirms that it is neither the owner of the involved vessel nor respon-
sible for its management or the crew on board.
MSC Group was chartering Rena from Costamare Inc. to carry containers between 
South East Asia and Australia-New Zealand. MSC Group is one of the largest con-
tainer operators in the world and says that as a global leader it is always committed 
to reducing the impact of the transportation industry on the maritime system.
“MSC is following events in New Zealand very closely and shares the concern of 
the local community in the affected region,” says Captain Michele Bordiga, Chair-
man, MSC Australia and New Zealand. 
MSC Group is fully cooperating with the maritime authorities in New Zealand and 
Svitzer, the salvage operator, who are managing the salvage operation. 
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

ICCA Updates
With the 2011/12 wave season underway and 
roughly 40% more capacity available locally, there is 
no doubt a lot more Aussies and Kiwis are going to be 
cruising over the next 6 months.
Knowing how many people are cruising it is also 
re-assuring to know that front line agents are keeping 
their cruise knowledge up to date through attendance 
at various ICCA events.
Scott Koepf Seminar: Our guru Masters Conference 
facilitator will be in Sydney for a one-off seminar on 
Saturday 22nd October. Discussing many topics that 
are impacting the current retail environment, Scott will 
no doubt put on a show to leave all attendees inspired 
– SOLD OUT!
Masters Conference: The 2011 ICCA Masters Confer-
ence is a SELL-OUT once again. Participants will be 
embarking Radiance of the Seas as part of her maiden 
round Australia voyage on Sunday 23rd October and 
will return home armed with a greater knowledge 
and motivation to grow their cruise sales even further. 
Good luck to all attending.
Rhapsody of the Seas Sampler Cruise: With three 
ICCA training modules available as part of the 3rd 
November SYD/SYD sampler cruise on Rhapsody, 
agents didn’t take long to take advantage of this great 
opportunity – SOLD OUT!
Cruise3sixty 2012: Don’t delay on registering for 
Cruise3sixty 2012. The ICCA is holding allocations 
for all ship inspections 
and seminars that will be 
released by 15 Dec 2011. 
Register now to avoid 
disappointment via www.
cruising.org.au then click 
on the Cruise3sixty tab.

Akaroa readies for influx
Canterbury’s busy cruise season got underway this week 
with the first of 80 ships arriving in Akaroa harbour at the 
start of the cruise season. The French-flavoured village 
will be the region’s main port of call this summer and the 
locals have been working to ensure the massive influx has a 
memorable time.  
The Press quotes Christchurch & Canterbury Tourism chief 
executive Tim Hunter as saying “The township will host 
tens of thousands of cruise ship passengers over the com-
ing months so it is going to be an extremely busy time for 
the shops, cafes, galleries and restaurants, but they’ve been 
busy preparing for the influx and they’re rearing to go.”
The paper reports that the Canterbury Tourism Partnership 
and Akaroa District Promotions have put extra funding into 
boosting visitor services in the area.
A portable visitor centre has been set up at the wharf and 
extra copies of the Akaroa Visitor Guide and the Akaroa 
Town Map have been printed. Akaroa’s Town Crier will 
greet all arriving cruise ships and roving ambassadors will 
be on the streets to help visitors find their way.
Extra signage has been erected in the township, the streets 
are festooned with ribbons, and street entertainers will per-
form during each ship visit.
The Christchurch City Council has upgraded the Akaroa 
wharf so that two tenders can berth simultaneously and it 
has also spent money upgrading the town’s public facilities.
Says Hunter: “Cruise visitors will be the lifeblood of our 
tourism economy this year because they don’t need accom-
modation but still want to enjoy activities, our amazing 
scenery and shopping, so the start of the cruise ship season 
on Wednesday is definitely cause for celebration.”

Voyages of Discovery in top four
Voyages of Discovery has been recognised at the UK’s 
prestigious Guardian and Observer Travel Awards 2011 - 
taking 4th place in the Best Cruise Line category behind 
Uniworld, Cunard and Viking River Cruises. Readers of 
The Guardian, The Observer and guardian.co.uk. 

Birding wonders of the Australian Bight
The vast waters off Australia’s southern coastline, a zone 
where the air is never still, hosts the most diverse collection 
of seabirds in the world. 
Heritage Expeditions is offering an exclusive opportunity 
to join ‘Birding the Australian Bight’, a one-off expedition 
from Albany, WA to Hobart, departing 02DEC12. 
Spending six days at sea on board the Spirit of Enderby, the 
voyage will follow a submerged continental shelf where the 
birdlife is at its richest, and the numbers and sheer diversity 
are overwhelming.
The expedition cruise will be escorted by one of the world’s 
most experienced birding tour leaders, renowned ornitholo-
gist and author, Chris Doughty. Doughty has field experi-
ence with more than 6,700 different species of birds and has 
led birding tours to every corner of the globe, even adding 
new species to the Australian list. 
The 50-passenger Spirit of Enderby is the perfect vessel for 
this type of expedition. Fully refurbished in 2009, the ship 
provides comfortable cabin-style accommodation, most 
with private facilities. All cabins have outside windows 
or portholes and spacious deck areas for wildlife viewing. 
There is also a combined bar/library, lounge area and a 
dedicated lecture room on board.
Prices for this exclusive expedition start from US$2,000pp 
triple share through to US$5,200pp twin-share for the 
Heritage Suite, and include on board ship accommodation, 
meals, transfers and all shore excursions.
Call 0800 262 8873.  www.heritage-expeditions.com

Uniworld extends earlybird offer
Strong interest since the programme’s August launch has 
prompted Uniworld Boutique River Cruise Collection to 
extend its earlybird specials across its 2012 Europe and 
Russia cruise itineraries, with savings of up to $3,800 per 
couple now available until 31OCT11.
“Extending this offer helps ensure your clients’ next Euro-
pean river cruise is not only the most luxurious and indul-
gent but the best value,” says Uniworld GM Scott Cleaver. 
“All bookings must be made and paid-in-full by October 31 
to secure these great prices.”
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Royal Caribbean International will 
extend the DreamWorks Experience 
to a fifth ship in 2012 - Voyager of the 
Seas, at 137,276 tons, the largest and 
most amenity-filled cruise ship to sail 
in Australia, New Zealand and Asia.
Po of “Kung Fu Panda” and Shrek will 
be among the “celebrity” characters 
that will engage guests, day and night, 
with unique experiences and photo 
opportunities. They will be on board at 
the start of the summer 2012 Asia 
season and throughout the 2012-13 
Australia/ New Zealand season.

HOSPITALITY
More byte for less bucks at Heartland & Scenic Hotels
Scenic Hotel Group has announced it is slashing by 
two-thirds its standard cost of wireless and fixed wire 
internet plans in all 17 Heartland and Scenic Hotels by 
the end of November. It is also introducing uncapped 
data at faster download speeds with as many as four 
devices per room, making for huge improvements in 
the way guests interact globally as they travel, says IT 
Manager Piers Hutchings.
“We’ve come up with a unique structure that gives 
us the ability to offer 24-hour internet at just $10. It’s 
good old fashioned Kiwi ingenuity at its very best.”
Mr Hutchings says the cut in cost doesn’t equate to 
a cut in service. “In fact, if anything, both fixed and 
wireless speeds will be faster. 
“We’re the first hotel chain in the country to utilise the 
faster VDSL technology where it’s available, which 
means the majority of our properties will have speeds 
of up to 50 Mbps. Our offering includes 24-hour free 

technical support and uncapped data – although we 
will apply a fair use policy to ensure a great user 
experience.” 
The upgrade also involves a shift in platforms for the 
Group. “All our internet kiosks are moving to Apple 
iMacs which ensures internet access for those who 
don’t have their own devices,” says Mr Hutchings. A 
one-hour plan will be available for purchase at $5 for 
use in the kiosks. 
“We think this drop in cost is what our corporate 
guests have been crying out for. 
“It’s also a great bonus for families – we can do a ‘per 
room’ charge of $20 for 24 hours that will include up 
to four devices in the same room. So Mum and Dad 
can upload their family photos to flicker on their lap-
tops while the teenagers update their Facebook status 
off their smart phone and the dog plays online on their 
PSP – all for one flat fee.”

New GM for Sudima Auckland Airport 
Sudima Hotels has appointed Les Morgan as 
General Manager for the new Auckland Air-
port property. He replaces Stuart Long who 
passed away in July having played a crucial 
role in the opening of the hotel.
Mr Morgan, having completed his hotel 
training, predominantly in the UK and 
Ireland, returned to New Zealand where his 
experience has included F&B management 
roles with Sheraton and Accor before assum-
ing the Hotel Manager’s role at Duxton Hotel 
Auckland. He joins Sudima Auckland Airport 
late this month from Scenic Hotel Auckland where he was GM. 

Savvy travellers recognise Kiwi lodges
Andrew Harper’s Hideaway Report 2011 Reader Survey Awards have 
been announced, and both The Farm at Cape Kidnappers and The 
Lodge at Kauri Cliffs have made the Top 20 lists.
The Farm at Cape Kidnappers was voted #12 in the Top 20 Internation-
al Hideaways, making it the highest rated property in Australasia and 
the South Pacific. It was also voted #14 in the survey’s Top 20 Inter-
national Golf Resorts, and the highest rated golf resort in the Southern 
Hemisphere.
The Lodge at Kauri Cliffs was similarly honoured, named #15 in the 
Top 20 International Golf Resorts, and #2 among the highest rated golf 
resorts in the Southern Hemisphere.
Andrew Harper’s Hideaway Report is a private monthly publication 
for sophisticated travellers.  It is widely regarded as the definite guide 
by those in the know, as it has been free of advertising since its incep-
tion. The writers travel independently and their reviews are completely 
unbiased.
Jay Robertson, Managing Director of the awarded lodges, says, “It 
is especially rewarding to know that the extremely savvy and well-
travelled readers of Andrew Harper’s Hideaway Report have voted our 
lodges into this survey award, as they would have experienced some of 
the world’s best.”
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Sudima Lake Rotorua 
completes refurbishment
The refurbishment of the public areas at Sudima Lake 
Rotorua has now been completed, with the lobby, 
restaurant, and bar revamped with a cleaner look. The 
restaurant features a slight increase in seating capacity, a 
new entrance straight from the bar to improve flow, new 
furniture and more space near the window affording lake 
views. 

INDUSTRY
Africa comes to Newmarket
It was out of Africa and off to Auckland’s Newmarket 
on Tuesday evening for more than 100 travel agents 
who gathered at Flo Bar and Café in Nuffield Street 
for Adventure World’s Africa Comes to Auckland 
roadshow. 
Presenters who took to the stage included Stephen 
Tanner from South Africa Airways, Karl Weber from 
Makutsi Safari Springs, Walter Smith from Desert and 
Delta Safaris and Lisa McCallum and Davina Bicker 
from Adventure World.
All agents who attended were eligible to go in a draw 
to win two trips to Africa, courtesy of SAA, Makutsi 
Safari Springs and Desert and Delta Safaris. The trips 
were won by Janet Lewisham from Travel Brokers 
and Gloria Hooker, from Harvey World Travel.
“We were delighted to see such a large turnout of 
agents, who clearly were eager to learn from the 
African specialist suppliers at our Africa Comes to 
Auckland roadshow,” said Dave Nicholson, Adventure 
World New Zealand GM.  
“Africa is an amazing destination and the level of in-
terest shown by agents just reinforces that we believe 
that Africa will be THE destination for 2012 for New 
Zealand travellers.”

Dave Nicholson, Davina Bicker, Lisa McCallum and Louise Owens 
from Adventure World

Karl Weber - Makutsi Safari Springs, Dave 
Nicholson - Adventure World and Stephen 
Tanner - South Africa Airways

Dave Nicholson - Adventure World, Janet 
Lewisham - Travel Brokers (winner of a trip), 
Lisa McCallum - Adventure World, Gloria 
Hooker - Harvey World Travel (winner of a 
trip) and Davina Bicker - Adventure World.

Walter Smith - Desert and Delta Safaris 
presenting on stage
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Rail Plus New Zealand 
is now on Facebook
Rail Plus New Zealand Manager Alka Thapar 
says the company is now on Facebook.
““Like” our page to get to know more about 
our products and promotions,” says Alka. 
“You can also use Facebook to stay in touch 
with us, share any great photos you have and 
get to know our other customers. 
“Because Facebook is a wonderful way of 
letting people know about us, we will also be 
offering opportunities to enter competitions 
and win prizes exclusively to our Facebook 
fans.
“So please click the “Like” button below and 
remember to tell / invite your friends and 
family.”

Flighties to stage Discover 
Europe travel show in CHC
Flight Centre is to stage its annual travel 
show at the CBS Canterbury Arena in 
Christchurch on Sunday 30OCT with a focus 
on the UK and Europe.
Flight Centre New Zealand’s executive gen-
eral manager, Mike Friend, said that despite a 
slight drop of the New Zealand dollar against 
the greenback in recent weeks, and the local 
interest in New Zealand currently, the demand 
for international travel is still strong.
Statistics show that all international travel 
from New Zealand in August 2011 is up six 
percent from the same month last year, and 
is expected to continue increasing as Kiwis 
continue their love affair with the UK and 
Europe.

A Taste of Tasmania on offer
There’s a chance to experience the Taste of Tasmania at the Taste of New Zealand 
festival at Auckland’s Victoria Park 19-22OCT, and the Tourism Tasmania team will 
be busy pouring award-winning wines, beers and whisky. General admission tickets 
for the event are available online via Ticketek starting from $25.  As a special offer, 
all travel agents who show their business card at the Tasmania Marquee will enjoy a 
complimentary glass of their favourite Tasmanian beverage, compliments of Tourism 
Tasmania. Cheers.

SIA, Virgin alliance approval
Singapore Airlines has welcomed the 
Australian Competition and Consumer 
Commission’s (ACCC) draft approval of 
its proposed alliance with Virgin Australia. 
Regulatory approval will enable Singapore 
Airlines and Virgin Australia to build an 
integrated alliance, with an expanded network 
and seamless service offerings for travellers.
The alliance will connect Singapore Airlines’ 
global network with Virgin Australia’s wide 
range of Australian and Pacific destinations, 
offering customers seamless connections, 
convenient flight schedules, access to more 
airport lounges and greater opportunities to 
earn and redeem frequent flyer miles. 

Windstar Cruises was voted a “Top 
Small-Ship Cruise Line” in Condé 
Nast Traveler magazine’s annual 
Reader’s Choice Awards for 2011 
ranking the best cruise lines, cities, 
islands, airlines, hotels and resorts 
worldwide.

New Apartments in South 
Australia’s wine country
The Clare Country Club in South Australia’s 
Clare Valley wine region, 90 minutes drive 
north of Adelaide has opened 10 new self 
contained 2 bedroom apartments.
Innovative in their design, the apartments 
share an entrance foyer with 10 adjacent 
Studio Spa Rooms, offering the flexibility 
to combine into spacious 3 Bedroom Apart-
ments, perfect for families or groups.
All bedrooms are furnished with king beds 
and bathrooms feature a relaxing spa bath 
for that little added luxury. The 2 Bedroom 
Apartments also feature a fully equipped 
kitchen with dining/living area and laundry 
facilities.
The Clare Valley is a popular destination for 
clients wishing to take in the exceptional wine 
and food of the region, cycle the Riesling 
Wine Trail or as a stopover when travelling 
north to the spectacular Wilpena Pound in the 
Flinders Ranges and Outback.
http://www.countryclubs.com.au/clare 
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