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Rugby World Cup not an economic 
bonanza for all, says MANZ 

The Rugby World Cup is proving to be an economic cost rather than a benefit 
for some New Zealand businesses, the Motel Association of New Zealand 
(MANZ) says.
While the event is proving a great success in drawing overseas visitors to New 
Zealand it has stifled domestic tourism, the lifeblood of the motel sector, says 
MANZ chief executive Michael Baines.
A survey of MANZ members showed 48% were experiencing lower bookings 
than usual during the World Cup period, with only 28% reporting an increase in 
business. Almost 60% of motels reported a lower number of domestic visitors 
during the World Cup, compared with 14% who said domestic visitor numbers 
had risen.
“The survey shows many Kiwis are choosing to stay at home during the World 
Cup, with reports of floods of overseas tourists and overpriced accommodation 
proving a deterrent to domestic travel,” Mr Baines says. Domestic visitors 
account for about 70% of total guest nights in New Zealand motels.
The exceptions are motels in Auckland and Wellington, which have the majority 
of the pool matches, including all the knockout games.
The World Cup itself has been stunning success so far, and as a showcase for 
New Zealand should be used to spur Kiwis to take their holidays locally, Mr 
Baines says.
“The World Cup has shown just what New Zealand has to offer, and we would 
like to see Kiwis get out and enjoy their own country more,” Mr Baines says.
Click here to download the MANZ report.

http://www.nztravelbrokers.co.nz
http://www.nzonline.org.nz
www.nzonline.org.nz
http://www.topdog.co.nz
http://www.westernaustralia.com
www.adventureworld.co.nz/agent-brochure-order
http://www.travelmemo.co.nz/voucher.php?voucher_id=1021
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NEW ZEALAND
New Hamilton & Waikato RTO launched
Hamilton & Waikato Tourism Ltd (HWT), the 
region’s official Regional Tourism Organisa-
tion (RTO) held its inaugural Board meeting 
on 26SEP.   
An independent skills-based Board of Directors
 has been appointed and includes tourism 
industry leaders Graeme Osborne, ex CEO of 
Tourism Auckland, Simon Douglas, ex Tour-
ism New Zealand, Don Scarlett, Relationship 
Manager at Mighty River Power, and Anna 
Bounds, Assistant Vice Chancellor at the Uni-
versity of Waikato. Alastair Calder, Hamilton 
International Airport Director and founding 
partner of Calder & Lawson Travel will act as 
Chairman.
Mr Calder expressed confidence in the calibre 
of the appointed Board and HWT team 
members, and the commitment by the region’s  
seven councils - Hamilton City, Waikato, 
Waipa, Matamata Piako, Otorohanga, Waitomo 
and South Waikato District Councils. 
“We are extremely pleased to have all councils 
agreeing to continue to support regional tour-
ism and provide funding to the RTO for the 
2011/12 year. This, along with the enthusiasm 
of the region’s tourism operators, provides 

a strong platform for the future and a great 
opportunity to develop and build something 
really special,” Mr Calder says.
Hamilton & Waikato Tourism, which has 
been undertaking regional tourism market-
ing and development functions for the region 
since mid-2009 under the Hamilton Inter-
national Airport (HIA) structure, achieved 
their goal of becoming an independent entity 
within two years. 
Hamilton & Waikato Tourism chief executive 
Kiri Goulter says the organisation is very 
pleased to have been successful in achieving 
this goal thanks to the commitment and support 
by all parties involved.  
“We have a fantastic city and region with a 
broad range of experiences to meet the differ-
ent market needs,” says Ms Goulter. “We will 
be focussing on promoting the core strengths 
of the region, targeting international and 
domestic visitors and the valuable business 
tourism market.  We will also be looking to 
progress new tourism developments as there 
are a number of exciting initiatives underway 
which will further strengthen the regional 
proposition.”

New Zealand is boring...
Adventure travel company Active New 
Zealand has produced a funny Travel 
Advisory video on YouTube, warning 
travellers before they visit New Zealand 
that the place is boring, the scenery dull 
and that there’s nothing to see or do. The 
visuals tend to contradict their message 

and the music and lyrics were written and 
performed by the company’s CEO and 
founder and a colleague. 
Active New Zealand has, over the past 16 
years, taken more than 14,000 travellers 
on small group adventure tours around the 
country.  Check it out here.

Milford attractions 
reopen
Milford Discovery Centre
and Milford Deep 
Underwater Observatory 
re-opened last weekend in 
time for school holidays 
after Mother Nature caused 
it to close earlier this year.
The Southern Discoveries-
operated centre and 
observatory were forced to 
close in July after a severe 
storm battered the landing 
pontoon causing significant 
structural damage and 
leaving it unsafe to berth vessels. 
While the 33m pontoon was damaged, the 
Discovery Centre and Observatory did not 
suffer any structural damage in the storm.
The observatory’s prized black coral beds 
were also undamaged as they were lowered 
into deeper water before the storm hit.
Because of the damage to the pontoon, neither

 attraction could be accessed by members 
of the public visiting via cruise boats in the 
sound.
Southern Discoveries’ GM John Robson said 
the 17-tonne floating pontoon was recovered 
from the waters of Milford Sound and trucked 
to Wanaka by road where it has spent the past 
few months being repaired.

Workmen for Southern Discoveries re-attach the floating 
pontoon at the Milford Discovery Centre in Milford Sound

CamperMate app
Mountain Scene reports that a new smartphone app to 
help freedom campers find the nearest camp spots and 
toilets has been launched. It also highlights the closest 
petrol and police stations plus supermarkets, hospitals 
and Love NZ rubbish bins. 
Check it out at www.campermate.co.nz. 
It follows website www.rankers.co.nz’s introduction 
of an interactive map called I Respect NZ showing 
more than 500 freedom camping locations and 1000 
camping areas. 

http://www.youtube.com/watch?v=gvSh7-jNLWs
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Akaroa’s French Fest
Akaroa will celebrate ‘a taste of France in the 
heart of New Zealand’ with the 2011 Piper 
Heidsieck French Fest on 29-30OCT, per-
fectly placed between Rugby World Cup and 
New Zealand Cup and Show Week.
A celebration of all things Gallic, the festival
will deliver a selection of live music and 
theatrical entertainment from across the coun-

try; Le Jour du Marché, a market day in true 
French style with a wide range of French-
themed stalls including fine wine, cuisine, 
produce, arts and crafts; a host of games, 
competitions and craft activities; and on the 
second day, a French Cricket tournament 
following the International Code and 
featuring celebrity New Zealand cricketers.
Click here for full programme

Zip ride plans for Kawarau River Bungy
AJ Hackett Bungy’s plan to install a three-
lane zip ride near its Kawarau River Bungy 
site was due to be outlined to commissioners 
yesterday to determine whether the proposal 
will have a publicly-notified consent process. 
The Otago Daily Times reports that AJ Hack-
ett Bungy wants to provide an “alternative 
activity” for the 90% of about 350,000 people 
who visit the site each year but do not go 
bungy-jumping. 
The flying fox operation would take guests 
140m along the side of the Kawarau Gorge 

before rotating them 180deg for the return 
ride to the launch station. Three parallel lines 
could carry up to six people at a time on a 
three minute ride.
The paper says the proposal is part of the 
company’s plans for more “passive” adven-
tures, and would be aimed at groups, families 
and the emerging Asian market. 
The applicant has offered to remove a com-
mercial bungy trampoline activity on the site 
to reduce visual impact, if consent for the zip 
ride is granted. 

Marlborough Sounds cruise famil
Jess Tripp from Affinity Cruises 
says they still have a couple of 
spaces available on their Marlborough 
Sounds cruise famil overnight 19NOV 
ex Picton. 
Click here to download the details.

Interislander’s 
newly-stretched 
Cook Strait ferry 
Aratere is back in 
scheduled service.
Interislander GM 
Thomas Davis said 
that in the ship’s 
first cargo sailings 
between 
Wellington and 
Picton, Aratere 
carried the 
largest amount 
of rail freight in 
the Interislander’s 49 year history. The 
capacity boost is expected to have similar 
positive results for passengers sailing on 
the ship as well.
Not only can Aratere take twice as many 
passengers as before its extension, it 
also has new facilities - the Aratere Plus 
lounge and the Pencarrow lounge, with 
extra features for passengers, including a 

Aratere back into service
new shop, upgraded food court, new fam-
ily lounge and children’s play zone, and a 
refurbished lounge bar.
The ferry’s master has reported the extended 
ship’s performance in Cook Strait is “brilliant”. 
Aratere has a new bow and stern profile as 
part of the extension project, and this had 
improved the ship’s sea-keeping even more 
than anticipated.

Half price OCT travel with Maui Motorhomes
Maui is celebrating the arrival of spring by 
offering 50% off for travel until 31OCT11, 
and for those wanting to continue their travel, 
Maui Motorhomes is also offering 15% off 
for days travelled between 01-30NOV11. 
So make sure you book your getaway now to 
take advantage of this remarkable deal.
Discount applies to the vehicle component 
only. Maui standard rates are available if 
travel commences after the discounted period. 
Available at all Maui New Zealand branches, 
this offer may not be used in conjunction 
with other special offers. Standard Maui New 

Zealand terms and conditions apply.  
See www.maui.co.nz for further details.

http://www.frenchfest.co.nz/FrenchFestProgramme.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=1022
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Sydney’s big MICE plans
Sydney intends reclaiming its position on 
‘centre stage’ for hosting major international 
and national events with the creation of the 
Sydney International Convention, Exhibition 
and Entertainment Precinct at Darling Harbour.
Having initially focused on the site of the 
existing Sydney Entertainment Centre and 
adjoining car park, the NSW government has 
now called for proposals from the private 
sector to redevelop a much greater precinct of 
12 hectares, including the site of the Sydney 
Convention and Exhibition Centre.
The expanded site is intended to provide Aus-
tralia’s largest and most sophisticated event 

facilities.
Construction would be completed by 2016, 
resulting in exhibition space of at least 
40,000sq m and flexible plenary spaces with a 
combined capacity of at least 10,000 delegates. 
Facilities would also cater to sporting, 
musical, and theatrical events for at least 
12,000 people.
The Sydney Convention and Exhibition Centre 
and the neighbouring Sydney Entertainment 
Centre would continue to operate in the 
meantime and remained committed to exist-
ing customers and the success of their events.
www.newsydneyconventioncentre.com

Accor to manage Capricorn Resort
The Accor Group has been appointed to 
manage its Capricorn Resort in Yeppoon, 
40km from Rockhampton. It will carry the 
Mercure brand as the Mercure Capricorn 
Resort Yeppoon.
The 281-room resort facilities include four 
restaurants and bars, eight conference and 
meeting spaces, and a large swimming 

pool and spa. 

Two golf courses, including a Championship 
golf resort, are also located on the property, 
which is owned by Japanese tourism, hotel 
and transportation company Iwasaki Sangyo.  

Summer heralds Melbourne’s night markets 
No visit to Victoria is complete with-
out experiencing some of its famous 
markets. As the weather warms up, the 
markets come alive at night offering 
music and entertainment, international 
food and local wine, beer and cider. 
The most famous, the Queen Victoria 
Market (QVM), on the CBD fringe, is 
the largest market in Australia. Every 

from 17NOV to 23DEC. International visitors
can get well and truly off the tourist trail by 
experiencing this vibrant, multi-cultural 
Melbourne precinct. 
At the other end of town, popular South 
Melbourne Market welcomes back Style 
After Dark, a fashion focused night market 
featuring a range of clothing, jewellery and 
accessory designers. This market runs on 
Thursday 
evenings from 5.30pm, 20OCT-24NOV. 
Stalls will set up under the wide veranda of 
Cecil and Coventry Streets, and customers 
can enjoy dinner and drinks along the buzzing 
new Cecil Street dining precinct. 

Wednesday evening in summer from 16NOV, 
QVM transforms into a festival ground for 
Suzuki Night Market, a colourful showcase 
for international cuisine, world music and the 
work of local designers and craftsmen.
For six nights throughout JAN and FEB12, 
Geelong Night Market will provide visi-
tors to the bayside town (one hour drive from 
Melbourne) with an opportunity to sample 
international street food and buy local artisan 
wares whilst enjoying live entertainment and 
music. A great reason to stop for those on 
route to the Great Ocean Road.
Coburg Night Market in the northern fringes 
of Melbourne will run every Friday evening 

Surfers Paradise Foreshore Redevelopment complete 
Gold Coast City Council’s A$25 million 
Surfers Paradise Foreshore Redevelopment 
has now been completed.
The project aimed to reconnect the heart of 
Surfers Paradise with the beach and create a 
safer, more accessible public space - with 
improved recreational opportunities for 
pedestrians and cyclists. Features of the new 
design include four new toilet blocks, three 
beach shelters, a 20metre-wide pedestrian 
promenade, barbecues, picnic areas and new 
and improved beach access points with 

disability ramps.  
www.surfersforeshore.com.au 

Captain Cook Cruises has produced 
a special Murray River Cruise flyer 
containing detailed information for 
those with mobility issues or who 
are over 75 years of age. 
Download a 
copy here.

http://www.aimholidays.co.nz/files/deal_week/1EXP_Spa_21Oct11_AIM-1.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=1023
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The new vsflyinghub has 
really taken off.
Visit vsflyinghub.com and see for yourself. With brilliantly enhanced tools, tailored to each  
individual travel agent, it’s the trade website that’s all about helping you give even more  
amazing service to your clients.

Log on today and you could win a trip for you and a friend to Hong Kong* flying Virgin Atlantic  
and our partner airline Air New Zealand, with 4 nights of luxury at the Mira Hong Kong included.  
So pretty soon you could be taking off too.

*If available VS tickets will be upgraded to Upper Class. For full terms and conditions visit vsflyinghub.com

Magic Memories joins forces with Merlin 
Magic Memories, a Queenstown based tourism company expert in provid-
ing holiday memories, has announced a new partnership with global enter-
tainment giant, Merlin Entertainments Group.  The partnership is in place 
across all Merlin attractions in Australia and New Zealand, comprising Kelly 
Tarlton’s Antarctic Encounter & Underwater World in Auckland and WILD 
LIFE Sydney, Sydney Aquarium, Sydney Tower Eye, Oceanworld Manly and 
WILD LIFE Hamilton Island. 
Guests will be wowed by holiday memories that can be accessed and shared 
digitally, integrated into an interactive photobook, or physically owned as a 
coffee table story album as part 
of the new deal.
By way of example, visitors to 
Sydney Tower Eye will have the 
option of taking home a per-
sonalised guide book of Sydney 
featuring the guest’s image 
taken at the tower, along with 
stunning imagery captured from 
the 250m high Observation 
Deck and a geographical guide 
to the highlights of Sydney.

Visit Ned Kelly’s cell 
at Beechworth Gaol  
Visitors to the historic village of Beech-
worth, in Victoria’s Goldfields region, 
can now discover the secrets of Beech-
worth Gaol which recently reopened to 
the public. For the first time in 156 years, 
visitors can get an insight into the work-
ings of the former prison with the option 
of two one-hour guided daytime tours 
conducted by a costumed prison warden. 
The Gaoler’s Tour looks at life in the 
gaol during the 1860s-70s and includes 
climbing one of four guard towers and 
walking the condemned man’s walk. 
The Kelly Tour focuses on the Kelly 
family’s incarceration at Beechworth 
Gaol including a peek inside Ned Kelly 
and his mother’s cells, meeting Ned’s 
executioner and seeing the secret 
exercise gardens. 

SOUTH PACIFIC
Blue Lagoon Summer Sizzler
Blue Lagoon Cruises has released a ‘summer sizzler special’ for 
the traditional low season months.  Book one Adult on a single 
rate and the second Adult travels for free.  
The only additional cost is the fuel surcharge at FJ$25pp per day 
(for two Adults) which is 
payable directly at the check 
in departure lounge and bar 
purchases.  Infants up to 
2yrs travel for free and chil-
dren aged 2-15 years will 
pay the additional child rate.
This special cruise offer 
can be used for booking 
any of the 3, 4 or 7-day 
cruise for travel 01DEC11 - 
31MAR12.  Sales are valid 
10OCT-11NOV.
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The purest air in the world
When English poet Rupert Brooke visited 
Samoa in the early 1900s and wrote of its 
sheer beauty “so pure that it is difficult to 
breath it in,” little did he know that 40 miles 
to the east and nearly a century later, neigh-
bouring American Samoa would be the 
collecting point of the purest air in the world. 
The National Oceanic and Atmospheric 
Administration operates the American Samoa 
Baseline Observatory on the eastern tip of 
the main island of Tutuila and has since 1974 
been taking air samples for use by laboratories 
all over the world as the baseline to measure 
air quality in major cities.
The Observatory’s location on the eastern 

tip offers unsurpassed views of the northern 
coastline of Tutuila all the way to Pola Island 
and on a clear day the main island of Upolu 
in Samoa can been seen to the west and to the 
east the Manu’a Islands of Ofu, Olosega and 
Ta’u. As well as the dramatic views, wildlife 
is often seen around the point include tropical 
birds, bats and out in the ocean whales, turtles, 
dolphins and schools of tuna. To arrange a 
free tour of the American Samoa Baseline 
Observatory call Gregg Grundon on 699-7455 
or email Gregg.Grundon@noaa.gov. 
As part of the tour all visitors are given an 
Observatory badge and a small vial of sample 
air taken that day.

The 2011 Cook 
Islands International 
Sevens are being 
staged in Rarotonga 
03-05NOV11, and 
the latest newsletter 
on the tournament 
can be downloaded
here.

Solomon Islands 
Online Training
This week, Adventure World is hosting two 
online training sessions for the Solomon 
Islands. Agents who attend will gain some 
valuable knowledge on this Pacific destina-
tion and also information on why they would 
send their clients there. 
Join AW today Tuesday, 11OCT from 12:30 
- 1:00pm or Friday, 14OCT from 8:30 - 
9:00am. 
For more information and to register, visit 
www.adventureworld.co.nz/online-training. 

Fiji Getaway Package
Unwind and relax with Adventure World’s 
8-day Fiji Hideaway Resort & Spa package, 
now priced from $430pp twin share. The Fiji 
Hideaway Resort and Spa is a boutique beach 
front holiday resort ideally located on the 
Coral Coast, along a beautiful stretch of white 
sandy beach. Price includes accommodation 
& return airport transfers. For travel 01OCT-
23DEC11 and 01JAN-31MAR12.
Click here for details and call 0508 496 753. 

Kiwi anglers reel in the big ones in Niue
The first annual Niue International Wahoo 
Tournament was held recently, wowing com-
petitors and locals who collectively hauled in 
over a tonne of game fish during the four-day 
tournament.
Twenty six anglers from New Zealand made 
the trip to Niue for the event along with TV 
personality Geoff Thomas and his crew who 
were filming for his popular TV3 show – 
‘Outdoors with Geoff’.
The action began as soon as the boats hit the 
water. With no reef surrounding Niue, and a 
200m drop not far from shore, game fish like 
wahoo, mahi mahi tuna, sailfish and marlin 
cruise very close to the island so it didn’t take 
long for competitors to start getting strikes.
Local Vaka fishermen were also included 

with a separate competition held alongside 
the tournament. Over 30 canoes joined in the 
action.
Niue Island offers some of the best game 
fishing in the Pacific and since the island’s 
tourism office has begun promoting it they 
have seen more than a 200% increase in 
fishing-specific trips to Niue in 2011 alone 
with two new charter operations opening this 
year.  Niue Island is also about to launch new 
spear fishing regulations and designated areas 
for the sport which will open up a currently 
untapped market.   
Niue Tourism Development Manager Hayden 
Porter says many of the places have already 
been filled for next year’s tournament which 
promises to be even bigger and better.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1020
www.adventureworld.co.nz/travel-deals/fiji-hideaway-resort
mailto:sales@activeasia.co.nz
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Capture the ultimate luxury of A Maharajah’s Life
The Innovative Travel Co’s newly released 
2012 Ancient Kingdoms Holidays India 
brochure features a new private 
luxury tour - ‘A Maharajah’s 
Life’- on page 11.
This 11-day tour ex Delhi com-
bines the luxury and opulence 
of India, providing both a royal 
and authentic Indian experience.  
The architectural grandeur 
and magnificence of the forts 
and palaces on this tour is an 
amazing portrayal of India’s 
wonderful heritage, with many 
converted into hotels.  High-
lights include Delhi’s key sights, 
the Agra Fort, Taj Mahal, Maharajah’s City 

Palace and the Amber Fort in Jaipur, staying 
in a luxury camp welcomed by the Rathore 

family descendants dating 
back 17 generations from 
the Maharajah of Jodhpur; 
Meherangarth Fort and the 
Umaid Bhawan Palace.  An 
unforgettable stay at the Taj 
Lake Palace in Udaipur is 
also one of the key high-
lights.  
Priced from $6570pp twin 
this private luxury tour has 
many inclusions; departures 
are daily. Early booking 
offers available. Freephone 

0508 100111 or info@innovative-travel.com 

Luxury Train Journeys of India 
on SKY 
Coming up next month on Sky’s Travel 
Channel 76 features Luxury Train Journeys 
of India, with host Luke Kenny taking a suc-
cession of luxury trains to take in some of the 
most famous sites in India.
Beginning with a tour of Southern India 
aboard The Pride of the South, Luke travels 
through Karnataka and onto Goa. Next the 
Golden Chariot whisks him through Tamil 
Nadu and Kerala. Not tiring of the constant 
pampering, Luke bravely boards the Royal 
Rajasthan on Wheels for another punishing 
round of top class cuisine and soothing mas-
sages as the countryside and monuments of 
Rajasthan speed past.
Diarise it: Saturdays from 19NOV at 9.30pm.

Bangkok stopover package
Clients travelling to 
Thailand can extend 
their stay with 
Adventure World’s 
Bangkok Uncovered 
stopover package. 
The four-day pack-
age priced from 
$613pp twin share 
takes in the Grand 
Palace, viewing the Emerald Buddha, a full 
day trip to the River Kwai, bamboo rafting 
and a elephant trek through the jungle.
Price includes accommodation, most meals, 
sightseeing as specified with local English 
speaking guide and entrance fees. 
Click here for details and call 0508 496 753.

SIA announces special Asian fares
Singapore Airlines has announced new Special 
one-way and return Economy Class Fares to 
all Singapore Airlines & SilkAir destinations 
throughout SE Asia, North Asia, China and 
West Asia.
They are for sales 07OCT-17NOV and travel 
commenced on/before 13OCT-17NOV11.

As a special offer, all HCL, MCL, ECL, BCL, 
YCL RT & OW bookings made during the sale 
period to West Asia and China destinations are 
permitted an extra 9kg baggage allowance 
(valid on SQ & MI services only). 
For full details and conditions visit the SIA 
Information Portal.  

India brochure quiz
Adventure World would like to remind agents that their India brochure 
quiz closes on Friday 14OCT. Agents who complete and return the quiz 
will go in the draw to win a hamper full of goodies. To receive your copy 
of the AW India quiz, email online@adventureworld.co.nz.

Talk to the specialists about a 
tailor-made Indian experienceExotic Holidays knows India best 2011/12 India 

Brochure Out Soon

www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/thailand/tours/bangkok-uncovered
mailto:info@exoticholidays.co.nz
http://www.macautourism.gov.mo
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Angkor Art Explo
Angkor Art Explo, being held in Cambodia 
from 29OCT-19NOV11, is a three-part, three-
week contemporary arts festival, launching in 
Battambang, and travelling 175km by ‘Art-
Cycles’, culminating in a week of festivities 
in and around Siem Reap. The festival is the 
first of its kind in Cambodia and a sure sign 
of the Kingdom’s cultural renaissance. Khmer 
art is growing from very humble beginnings 
to quickly becoming a hot trend in South East 
Asia where art collectors and buyers are start-
ing to take serious interest. 
For more information on Cambodia and this 
festival, contact Adventure World on 0508 
496 753.

Korean Air to Palau
Korean Air will inaugurate flights 
between Seoul (ICN) and Palau (ROR) 
from 01DEC with two flights per week 
on THU & SUN and return on FRI & 
MON.
The service will be operated with one 
of KE’s latest next generation B737-
800’s.  
Reservations are open and fares loaded. 

Make the most of Machu Picchu
Given that a visit to Machu Picchu is likely to 
be a once-in-a-lifetime experience for most, 
World Journeys has some helpful tips for 
making the most of it. 
Book early, as trains to Machu Picchu from 
Cusco get very busy, especially MAY-SEP. 
Remember to let clients know that the rail 
companies will ask guests for their original 
passports when checking in.
Clients wishing to trek the Inca Trail need to 
book well in advance as permits are limited 
and in great demand. 
Obey the signs at the site. With thousands 
of visitors every year, it’s the only way to 
preserve Machu Picchu’s natural and cultural 
beauty.
Stay at Machu Picchu for at least two days - 
either at the Sanctuary Lodge Hotel right at 
the site, or in the village below.  It’s great to 
see the site in different lights, and there is a 
lot to take in, so one visit is never enough.  
Consider climbing Wayna Picchu Mountain 
on the second day for fantastic views from 
another perspective, but again, book ahead 
(an additional cost now applies).
Don’t even consider visiting the site without 
an experienced professional guide who can 
impart specialist knowledge on the fascinat-
ing story surrounding Machu Picchu.
Machu Picchu is included in World Journeys’ 
escorted tours – the 21-day Wonders of South 
America next May, and the 33-day Grand 
Tour of South America in AUG12.  Their in-
dependent 5-day Cuzco, Sacred Valley & Ma-
chu Picchu package is priced from $1,222pp 
share twin, including local English speaking 
guides, four nights in 3-star accommodation, 

transfers, transport, sightseeing and entrance 
fees, and most meals.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Makeover for Westin Bonaventure
The landmark Westin Bonaventure Hotel 
and Suites, Los Angeles has completed a big 
makeover of its 1,209 guestrooms and 145 
suites, public areas, the 
Lobby Court and Lobby 
Lounge, LA Prime, Bo-
naVista Lounge, front 
desk, outdoor pool, and all 
110,000sq ft of meeting, 
event and banquet space.

Luxury resort hotel 
for Walt Disney World
Walt Disney World in Orlando attracts a 
diverse clientele, so much so that luxury hotel 
operator Four Seasons has the confidence to 
develop a 444-room, US$360m resort inside 
the theme park.
It will be located in Disney’s master-planned 
Golden Oak community near the Osprey 
Ridge Golf Course, which Four Seasons will 
eventually manage.
USAToday reports that families who stay 
there will find a climbing wall, basketball 
courts and a teen recreation centre. In terms 
of dining, they’ll be able to have dinner at a 
rooftop restaurant with panoramic views of 
the Magic Kingdom.
It quotes a luxury travel agent as saying that 
when her clients travel around the world, 
they’re accustomed to checking into hotels 
that carry famous luxury brands such as Four 
Seasons, Ritz-Carlton, St. Regis and Manda-
rin Oriental. She says she expects to have an 
easy time booking the new hotel.
A room at the Four Seasons two years from 
now - if travel continues to recover from the 
recession - could easily cost US$600 and up.

Mexico on SALE Hurry ends 17 Oct 11
Cancun, Los Cabos, Puerto Vallarta and more C
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*email: res@escape-holidays.co.nz*

mailto:res@escape-holidays.co.nz
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Scandinavia for Christmas
with Finnair

AKL to 
HEL/CPH/OSL/STO

from 
NZD2704 RT.

Ski the slopes of Sun Peaks
Sun Peaks is an award winning resort, offering some of Canada’s best slopes. 
It is internationally recognised for its abundant sunshine, dry and plentiful 
snow, friendly locals, superb grooming and award winning trail and village 
design. The mountain soars nearly 3000 vertical feet above the ski-in/ski-out 
village. 
Your clients can experience this destination with Adventure World’s 7-night 
Delta Sunpeaks Resort ski package, priced from $929pp twin share. Price 
includes accommodation in a Delta room and a 6 day lift pass. 
The property is featured in AW’s Ski World Deals catalogue. To order an 
office copy visit www.adventureworld.co.nz/agent-brochure-order. 

Delta Adventurer
World Journeys has a new 6-day package in Botswana’s 
Okavango Delta to suit the 3-star client who wants 
to access the exclusive wilderness sanctuaries of the 
Delta.  
The Delta Adventurer includes time at Xigera Mokoro 
Trails Camp in the remote Xigera area where close-up 
encounters with birdlife and wildlife are a certainty. 
Guests also stay at Khwai Discoverer Camp in the 
Khwai Concession where woodland meets flood-
plains, wetlands and grasslands - home to many large 
mammals and predators. Priced from $3,825pp share 
twin, this includes light aircraft transfers from/to 
Maun and between camps, daily safari activities by 
4x4 vehicle, on foot and by mokoro, and all meals and 
beverages, and National Park fees.  
Call 0800 117311 or email info@worldjourneys.co.nz 
for a brochure. 

Kenya Classic safari
Experience Kenya with 
Adventure World’s top selling
7-day Kenya Classic small 
group tour, priced from 
$2165pp. From the open plains 
of the Masai Mara, the 
shimmery pink waters of Lake 
Nakuru and the swamps of 
Amboseli, this safari takes in 
three of the most picturesque 
regions in Kenya. 
Price includes six nights ac-
commodation, English speak-
ing driver/guide, most meals, 
sightseeing as specified and 
park fees. This tour departs 
from Nairobi on Mon, Thu & 
Sat.
Click here for the details and 
call 0508 496 753 or visit 
www.adventureworld.co.nz

Summer in the Delta
World Journeys has a fly-in safari package 
in Botswana’s Okavango Delta and Moremi 
Wildlife Reserve, and says rates for this 
summer are more attractive than ever. 
Priced at $2,695pp for 5 days/4 nights, this 

luxury &Beyond safari with expert safari 
guides explores the wildlife-rich waterways 
on foot, by mokoro and by 4x4 safari vehicles.
Price includes return charter flights from 
Maun into the Delta, all meals and beverages 

(excl champagne), and laundry.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

www.adventureworld.co.nz/tours-and-destinations/north-america/canada/ski-canada/tours/delta-sun-peaks-resort-hotel
www.adventureworld.co.nz/tours-and-destinations/north-america/canada/ski-canada/tours/delta-sun-peaks-resort-hotel
www.adventureworld.co.nz/tours-and-destinations/africa/eastern-africa/kenya/tours/kenya-classic
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Third Reich tour
Back-Roads Touring is taking NZ$314 off 
a new WWII-themed journey through Aus-
tria and Germany when booked and paid by 
15DEC.
The 9-day In The Footsteps of the Third Reich
tour travels through Vienna, Salzburg, Munich, 
Nuremberg and Berlin from NZ$3871*pp 
twin share.
Clients will explore Vienna by foot, take in 
the view from Hitler’s Eagle’s Nest hidea-
way, visit Munich where the Nazi party was 
formed and learn about the rallies that took 
place in Nuremberg. The tour also visits the 
Buchenwald concentration camp and the spot 
where Hitler’s ‘Final Solution’ was ratified.
The small group tour includes 8 nights’ ac-

commodation with daily European breakfast, 
driver/guide companion, Mercedes Benz 
mini-coach transport, local expert guides in 
Vienna, Munich, Nuremberg and Berlin, four 
dinners and a welcome drink.
The Third Reich tour is one of several new 
itineraries in Back-Roads’ Summer 2012 UK 
& Europe brochure.
Call 0800 223 369 or email
info@backroadstouring.co.nz.
*Terms and conditions apply. Discount must 
be requested at time of booking and will 
apply to the basic tour price. Earlybird of-
fer must be booked and paid in full before 
15DEC11. The tour is valid for travel APR-
SEP12.

Chocs Away in York
A delicious new attraction celebrating York’s 
chocolate and confectionery heritage is set to 
open there in Spring 2012.
With the working title The Sweet History of 
York, it will treat visitors to the inside story of 
the famous chocolates and sweets that started 
their lives in York.  Favourites expected to 
have a starring role include the famous Kit 
Kat and Terry’s Chocolate Orange. There will 
also be a behind-the-scenes look into the lives 
of those who have concocted the chocolate 
creations since the 19th century.
The immersive experience will tell the story 
of York’s confectionery trading and manufac-
turing past, bringing the story up to date and 
making sure that visitors get lots of opportu-
nities to interact with chocolate.
And, speaking of chocolate, York will be 

hosting its first ever Chocolate Festival 06-
09APR12, to celebrate the many chocolate 
products that have been created in the city 
such as Smarties, Aero, and Kit Kat. It will 
focus on local artisan chocolate makers and 
skilled chocolatiers that fill York’s restaurants, 
shops and hotels with the most delectable 
cakes, pastries, chocolates and desserts. 
There will be chocolate tastings, workshops 
and specialist insights into the history, tech-
nology, product development and industry 
that is still strong in the city today. 
www.yorkchocolatefestival.co.uk 

Emirates sponsors urban London cable car
A new cable car system being 
built across the River Thames 
in London will be sponsored 
by Emirates Airline in its big-
gest UK sponsorship deal since 
Arsenal football club.
The £36m, ten-year deal was 
announced last week by Tim 
Clark, President of Emirates 
Airline, and Boris Johnson, the 
Mayor of London. 
The cable car system will be 
known as the Emirates Air 
Line. The two stations - 
Emirates Greenwich Peninsula 
and Emirates Royal Docks - 
will carry a specially designed 
roundel – the familiar symbol 
of the London Underground 
and both branded stations will 
be shown on its map. 
Scheduled for completion next 
summer, the Emirates Air Line 
will offer commuters and visi-
tors to London aerial views of 
the city as they travel across 
the Thames and will create a 
direct link between the O2, 
Europe’s biggest entertainment 
venue, and ExCeL, the UK’s 
largest exhibition centre.
With a capacity to carry up to 
2,500 people per hour in each 
direction in the peak, equiva-
lent to the capacity of 30 buses 
per hour, the Emirates Air 
Line is the first of a package 
of measures to improve river 
crossings in east London.

Britain’s Heritage Cities
Six British cities have joined together to highlight their 
history, heritage, culture, attractions and events. 
Timed to coincide with the run-up to the Queen’s 
Diamond Jubilee and the 2012 Olympic Games, the 
launch of Britain’s Heritage Cities’ new website - 
www.heritagecities.com - helps to showcase Bath, 
Carlisle, Chester, Oxford, Stratford-upon-Avon, and 
York. 
Boasting 2,000 years of history, and royal connections, 
Britain’s Heritage Cities appeal to those in search of 
high-end pastimes and pleasures: from world class 
theatre and award-winning restaurants, to modern five 
star hotels and spas.

Click here to view 
Emirates Air Line 
animation.

http://www.insightvacations.com/nz/tours/insight-gold
http://youtu.be/9g0yZSJWXpEPicture


TOUR PRODUCT

Satisfy your thirst for knowledge. Become a Tourism Ireland “Shamrock Agent” today!
CLICK HEREVisit www.shamrockagents.co.nz, complete all three modules, and we’ll send you a mini bottle of  Jamesons, along with our very own traditional Irish coffee recipe!
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Win an Espresso machine 
with Trafalgar
Trafalgar is giving agents the chance 
to win their own Espresso coffee
machine with the launch of an 
online game, requiring a fast hand 
and a quick mind. Agents have until 
30NOV to test their skills and get to 
the top of the leaderboard. 

Details can be found at 
www.trafalgaragent.co.nz 

Ancient Kingdoms Holidays - 
Special Deals & Early-
booking Offers Catalogue
The Innovative 
Travel Co. has 
launched its Ancient 
Kingdoms Holidays
special deals and 
early-booking offers
catalogue for 2012.
The 4-page cata-
logue features 
companion offers 
for a number of best 
selling holidays in 
Turkey and Greece 
plus savings for Morocco, Israel, Egypt, 
Jordan and Dubai.  A 6.5% early-booking 
discount is offered on all other Ancient King-
doms Holidays itineraries from the brochure 
or custom designed over $1000pp (excluding 
the Gulf States). Valid when clients book and 
pay by 04NOV11.  
Bookings & enquiries on FREEPHONE 0508 
100111 or email info@innovative-travel.com 

Topdeck’s September sales rise 150% 
Topdeck has reported a 150% increase in its 
New Zealand SEP11 sales for Europe prod-
uct, following the launch of a pre-release 
Europe 2012 e-brochure last month. This is 
compared to same sales in Sep10. 
Topdeck sales manager Asia Pacific Ben It-
tensohn says travellers snapped up trips from 
the downloadable brochure, which featured 
Topdeck’s best-selling Europe trips for 2012 
at 2011 prices, as well as discounts of up to 
15%. 

The hardcopy Europe 2012 trips brochure has 
now been released and has an Earlybird sav-
ing of 7.5% on most trips.
“We are also seeing more Generation Y trav-
ellers booking their trips earlier than in the 
past to secure some fantastic savings,” says 
Ittensohn.
He said the longer trips in the programme had 
proven to be the most popular, including the 
26-day Summer Fun and Sailing and the 36-
day European Pioneer. 

AVIATION
E.U. emissions tax legal
The European Union’s decision to extend 
its emissions trading scheme to foreign 
airlines is legal, an official from the bloc’s 
highest court has ruled, commenting on a 
legal challenge by U.S. airlines. 
The E.U. wants all airlines taking off and 
landing on its territory to acquire permits 
for the right to emit carbon dioxide, starting 
from next year. 
The Air Transport Association of America, 
complaining that such unilateral action 
violates international and E.U.-U.S. 
aviation agreements, has appealed before 
an English court, which turned to the E.U. 
Court of  Justice for an opinion. 
European media reports say Juliane Kokott, 
an Advocate General for the court, rejected 
ATA’s arguments, delivering a non-binding 
preliminary finding that “the E.U. emissions 
trading scheme is compatible with the 
provisions and principles of international 
law invoked.” 
E.U. officials say they decided on the 
measure after attempts to create a global 
aviation emission scheme failed at the 
International Civil Aviation Organisation 
(ICAO), partly due to US opposition. 
E.U. Climate Change Commissioner 
Connie Hedegaard welcomed Kokott’s 
legal opinion and said the bloc wanted “to 
engage constructively with third countries 
during the implementation of this 
legislation.” 
The US Deputy Assistant Secretary for 
Transport Krishna R Urs said his country 
would continue fighting the EU plan.

Cat out of bag on APD
The Daily Mail reports that Britain’s Chancel-
lor has admitted in a letter that the controver-
sial Air Passenger Duty, which adds hundreds 
of pounds to family holidays, is a simple tax 
grab.
The APD has always been portrayed by 
successive governments as an environmental 
measure designed to discourage air travel.
But in a leaked letter, Chancellor George 
Osborne says: ‘APD is fundamentally a 
revenue raising duty and currently raises 
around £2.5billion per year.’ 
The Daily Mail says Mr Osborne is expected 
to announce a rise in APD for 2012 in next 
month’s autumn statement. At present, a 
family of four flying economy to Florida pay 
a total of £240 tax.
APD was originally introduced by the 
Conservatives in 1994 as a straightforward 
way to raise money but was swiftly rebranded 
as a ‘green signals’ tax by Labour, who 
wanted to discourage air travel.

Delta, V Australia codeshare
Delta Air Lines and Virgin Australia Group 
have announced an expanded codeshare 
agreement on flights between the US and 
Australia, effective 06NOV.
Under the agreement, Delta will add its DL 
code to all V Australia flights between LAX 
and SYD, MEL and BNE.  V Australia will 
add its DJ code to DL’s service between LAX 
and SYD.
From next month, flights operated by V Aus-
tralia will arrive at DL’s Terminal 5 at LAX.

http://www.shamrockagents.co.nz
www.shamrockagents.co.nz


Over 120 European destinations ... now that’s Wunderbar!
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Design Prizes for AKL, WLG, CHC
All three of the country’s major international 
airports scooped some of the top design prizes 
at this year’s national Best Design Awards – 
the Oscars of the New Zealand design world. 
Beating out a record 812 entries to score one 
of the awards’ four supreme prizes was Studio 
Pacific Architecture and Warren and Mahoney, 
who flew above the rest of the competition to 
land the spatial design Purple Pin (supreme 
award) for their design of  Wellington Inter-
national Airport’s new copper-covered 
extension “The Rock”.
Also flying high was Ignite Architects, whose 

Manawa fabric tree saw them taking home a 
Silver award in the Public and Institutional 
Spaces category.
Meanwhile, Christchurch based Strategy 
Design and Advertising took home a Bronze 
award in the Public and Institutional Spaces 
category for their work at Christchurch In-
ternational Airport. This included the multi-
sensory airbridge, water feature and natural 
surfaces in the arrivals area.

designs for the revamped Auckland International Airport airside departures area with its Pou 

Air New Zealand designs score too
In the national Best Design 
Awards, Saatchi & Saatchi 
Design Worldwide took 
out a Gold for Air New 
Zealand’s Good Looking : 
Looking Good uniform style 
guide, while Air New 
Zealand Design House 
snagged a Gold Pin for their 
design of the airline’s new 
funky Uniform Fitting and 
Distribution Space, where 
staff get fitted out in the new 
uniform collection and 
receive a professional make-
over by a team of make-up 
and hair consultants.
Auckland based design 
practice Stack receiving a 
Silver award for their bold 
design of the national 
carrier’s Aviation Institute.

AirAsia signs $1m deal with Kiwi company
The Dominion Post reports that Auckland 
firm Merlot Aero has won a $1 million deal 
to supply Asia’s largest budget carrier with 
airline management software. AirAsia will 
access the software via the cloud under a ten-
year deal. 
The Merlot Aero software let customers 
handle every aspect of airline management in-
cluding flight scheduling and staff rosters, and 

helped them comply with regulatory rules, 
including how often crew could work and 
how often pilots were required to fly certain 
routes.
The Kiwi company’s other aviation customers 
include Perth airline SkyWest and Sydney-
based Regional Express.

http://www.lufthansaexperts.com
http://www.cxagents.co.nz


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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JAL receives three Good Design Awards 
Japan Airlines (JAL) has received 
three Good Design Awards for 
2011 from the Japan Institute of 
Design Promotion. 
Bamboo wheelchairs with no metal 
components. These allow travel-
lers to remain in the wheelchair 
when going through security metal 
detectors at three domestic airports. 
NB: pax may still be required by 
security personnel to get up from 
their wheelchair if metallic items 
on them are detected. 
JAL’s Sky Recliner seat. Fitted in 
Executive Class on certain in-
ternational routes, it is modelled 
after the JL’s domestic first class 
product. Shaped like a plush sofa 
seat it has removable armrests and 
luxurious upholstery to provide 
customers with a sense of space 
and indulgence. It also features er-
gonomically larger control buttons 
to adjust the seat and ample storage 
capacity at easy reach. The uphol-
stery is made of a special material 
that contributes to JAL’s efforts to 
reduce weight onboard. 
The JAL food tray mat used on 
Japan-Paris flights. Premium 
economy and economy class meals 
are served on trays laid with a mat 
featuring scenic images of either 
Japan or France, corresponding to 
the type of meal chosen. The judg-
es saw this as bringing a sense of 
space in the cabin and also famili-
arity with the origin and destination 
of the flight. 

Qantas confirms big Airbus order
Qantas and Airbus have finalised a contract for 110 A320 family 
aircraft. The order, which includes 32 A320s and 78 next-generation 
A320neo planes, is the largest single order in Australian history.
The new planes will be used across the Qantas Group on short and 
medium-haul domestic and international flights.
The A320 will be used as the launch aircraft for Jetstar Japan, when 
it launches next year. It will also be used for Qantas’ as yet unnamed 
Asia-based premium airline.
The next generation A320neo aircraft, entering service in 2015, has 
more fuel efficient engines and “sharklet” wing tips, which Boeing 
claims together improve fuel and CO2 emissions by 15%.
The A320neo has over 95% airframe commonality with the existing 
A320 models while offering up to 950km more range or two tonnes 
more payload.

Airbus sees big future for Oceania
According to Airbus’ latest Global Market Forecast, looking at the 
period from now until 2030, carriers in Australia, New Zealand and 
the Pacific Islands region will require 736 new passenger and freighter 
aircraft (above 100 seats) valued at US$98 billion.
The forecast sees the region’s close links to emerging economies as 
being the main contributor to traffic growth, with business and tour-
ism set to grow steadily. Urbanisation and a doubling in the number 
of mega cities from two to five in 2030 and a bigger middle class 
base will also spur traffic growth. Low Cost Carriers will continue to 
expand and their market share of traffic between the region and Asia is 
forecast to increase to some 35% by 2030.
Airbus forecasts a near-doubling of the region’s carrier’s fleets over 
the next 20 years from the present total of 400 planes. The plane 
maker says they will in total require 468 single aisles such the A320 
Family, 211 twin aisles such as the next generation A350 XWB and 
the long range A330, and 57 very large aircraft such as the A380.
Globally, in the next 20 years, Asia Pacific including China and India 
will be at the centre of the world’s strongest demand for aircraft (34%) 
and by 2030, the largest share of traffic (33%).
This concentration of demand, together with its historical links to 
Western markets will drive business and tourism in the Australia, New 
Zealand and the Pacific Islands region. Traffic growth between the 
region and China, India and the rest of Asia is forecast to be signifi-
cantly quicker than the world average.

Emirates taps Canada via West Jet
Emirates Airline has signed an agreement 
with Canadian low-cost carrier WestJet to 
allow customers to fly between Toronto and 
Dubai on a single ticket. Emirates flies three 
times weekly to Toronto, while WestJet serves 
20 Canadian cities.
Arabian Business reports the move is a sign 
of fresh efforts by EK to secure a bigger slice 
of the lucrative Canadian market, after 
Emirates and Etihad Airways were last year 
denied additional landing rights by Ottawa.
The refusal spiralled into a diplomatic spat, 
which saw the UAE shut down Camp Mi-
rage, a secret military base located outside 
Dubai and used to supply Canadian troops in 
Afghanistan.
The paper says the Canadian government’s 
stance was, in part, derived from an attempt 
to protect flag carrier Air Canada from the 
ambitious expansion plans of the UAE’s 
wealthy, state-backed carriers.
“I think this problem has not been well man-
aged,” former Canadian PM Jean Chrétien 
told Arabian Business on the sideline of 
a conference in Riyadh. “I hope they will 
resolve the difficulty because we need good 
relations with this part of the world.”

Korean Air offers Gatwick ex AKL
Korean Air will increase capacity to London
from 28APR12 with an extra 3pw B777 ops.  
They will operate from Seoul (ICN) to Lon-
don Gatwick (LGW) on TUE/THU/SAT at 
6.40pm offering same day connections from 
the AKL flight.
The return will be on WED/FRI/SUN which 
arrives back in Seoul early the following 
morning offering same day connections back 
to AKL. 

http://www.cxagents.com
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Air Astana readies flights to Hong Kong
Air Astana, the national carrier of Kazakhstan, will soon 
be launching a new route from the country’s largest city, 
Almaty, to Hong Kong.
Represented here by Airline Marketing of New Zealand, 
Air Astana had intended to start HKG ops next month but 
is still working on air service taxation issues. “Once that is 
achieved, we will start air service in Hong Kong initially 
with two flights a week from Almaty,” says the airline’s 
president, Peter Foster. 
Air Astana -- which currently operates flights from Almaty 
to Beijing and Urumchi in China and to Kuala Lumpur and 
Bangkok -- is also seriously considering flying services to 
Ho Chi Min City. Foster told delegates at the Kazakh Equity 
Capital Raising & Investment Forum held recently in Hong 
Kong that the airline’s primary objective is to become a re-
gional carrier in the central Asian region, by ‘colonizing the 
market near abroad.’ 
Foster explains: “Our primary strategy is to develop the cen-
tral Asian region. We have what is referred to as a surrogate 
home market strategy. Because of the nature of our airline 
and the way we operate, we believe we have a huge opportu-
nity to develop business through our Almaty-Astana hub to 
all of the neighbouring territories. It is exactly the same way 
Cathay Pacific in Hong Kong built up its network within 
Southern China and North Asia in the late 1970s and early 
1980s. Singapore Airlines did the same thing in Southeast 
Asia. It is a sort of colonization of the market near abroad, 
which has been extremely successful.”  
The airline now serves 28 domestic and 23 international 
destinations with a fleet of 24 aircraft - two B767-300s, four 
B757-200s, 10 Airbus A321/A320/A319s, two Embraer 
E190s and six Fokker 50s.
The airline, a joint venture with aerospace company BAE 
Systems, was established after the Kazakh government 
decided to take apart its then loss-making national airline Air 
Kazakhstan.  Other than its start-up year in 2002, Air Astana 
has been profitable every year since its establishment in 
2001, without any government subsidies.
E: airastana@airlinemarketing.co.nz  

Auckland Airport shines at global marketing awards
Auckland Airport has received the highly commended award for airport 
marketing in the Asia region in the 2011 World Routes Airport Marketing 
Awards.
The World Routes Airport Marketing Awards recognise excellence in airport 
marketing as voted exclusively by the world’s airlines.  They have been held 
annually for the last 14 years and are widely considered to be the most highly 
regarded awards in the industry.
Announced last week in Berlin, the awards saw Auckland Airport share the 
highly commended award with Changi Airport. 
The only airport in Australasia to receive an award at the event, it follows a 
highly commended award for airport marketing in the Asia-Pacific region at 
both the 2011 and 2009 Routes Asia Conference, and the win for over-all 
Global Award for Airport Marketing in the Asia region at the 2010 Global 
World Routes Awards.

US artist Peter Max to paint hull artwork
Norwegian Cruise Line has 
announced that pop icon and 
America’s most popular living 
artist, Peter Max, has been commis-
sioned to paint the signature hull 
artwork for the line’s newest ship, 
Norwegian Breakaway, scheduled 
for delivery in April 2013. This is 
the first time Norwegian has asked 
a well-known artist to paint the hull 
artwork on one of its ships. 
Norwegian Breakaway will home-
port year-round in New York.
The artist’s work appears on a 
B777 jet currently flying the skies 
for Continental; a 600-foot stage 
for the Woodstock Music Festival; 
the covers of Verizon’s New York 
City yellow and white pages; and 
a giant mural unveiled at the 2002 

Winter Olympics. Max has also been 
designated Official Artist of five 
Super Bowls, six Grammy Awards, 
World Cup USA, The World Series, 
the United Nations Earth Summit, 
and numerous other events. Max was 
honoured at the Jefferson Awards with 
an award for his lifetime dedication to 
America, and its charitable causes.
“I am so excited to be painting the 
hull of Norwegian Breakaway for 
Norwegian Cruise Line,” said Peter 
Max. “I love painting large canvases. 
I’ve painted a plane and a stage for 
Woodstock, but never a ship. I love 
ships and have travelled on them 
many times in my life. To see my 
artwork floating on Norwegian 
Breakaway out at sea will be a dream 
come true.”

Explore Australia’s Kimberley 
and save up to 25%
Orion Expedition Cruises is offering a 15% to 
25% reduction on 2012 season fares. 
Ten-night Kimberley fares, usually from 
$9,100, start from $6,825pp* twin share if 
booked before 30NOV11.
Visit in April and May, following the annual 
‘Big Wet’, to see the waterfalls at their most 
powerful. Late July and August is prime time 
to see some of the world’s largest population 
of migrating Humpback whales as they return 
from Antarctic feeding grounds to rest and 
calve.
Kimberley coast highlights include outstand-
ing examples of pre-history rock art. Orion 
guests land on remote islands and beaches, 
explore vast gorges, climb to the plateau next 
to the highest waterfall in the Kimberley, 
King George Falls, and venture up the Hunter 
River in search of saltwater crocodiles to 
photograph.
Plus, as an exclusive bonus, guests enjoy a 
two-hour Bungle Bungle Ranges flight-seeing 
excursion at no additional charge.
Select from 16 ten-night voyages between 
mid APR12 and SEP12: Darwin/Broome and 
v.v.
*Prices reflect applicable 25% discount if 
booked before 30NOV11 - for an ocean view 
Category B Stateroom including all meals, 
lectures, inclusive shore expeditions, Bungle 
Bungle flight (or alternate Ord River 
excursion), gratuities and port fees.
Regular air connections provide convenient 
embarkation and disembarkation in
Darwin or Broome.
Call 0800 444 462 or email: 
info@orionexpeditions.com

http://www.insightvacations.com/nz/tours/insight-gold


Tel: 09-444 2298
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Antarctica on Le Boreal
NZ$14,699pp share twin ex Ushuaia

Prestige Suite with Balcony
Departure Date:  24NOV11

Special valid to 31OCT11CLICK HERE

15 Nights - including Falklands, South Georgia, 
Paradise Bay, Deception Island, South Shetlands, 

Drake Passage
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Oceania’s Riviera revealed
Oceania Cruises’ new Riviera - launching 
next April - will offer custom-crafted 
accommodation reminiscent of an elegantly 
appointed private residence. The ship’s 625 
staterooms and suites are among the most 
spacious at sea. 
Veranda and Concierge level staterooms on 
Riviera are a spacious 282sq ft, featuring 
a sitting area and balcony furnished with a 
chaise lounge, armchair and occasional table.
“Riviera and her sister ship Marina have been 
designed specifically for the upper-premium 
market,” stated Bruce J. Himelstein, Oceania 
Cruises’ president. “The attention to detail 
is evident from the moment guests embark. 
Nothing has been overlooked. Quite simply, 
from a design perspective, these ships are 
without peer in the industry.”
Stateroom amenities include a flat-panel 
TV, lap-top computer with wireless access, 
refrigerated mini bar, security safe, writing 
desk, plush terry robes, bed slippers, and an 
oversized marble and granite bathroom. In 
fact, most staterooms feature a separate tub 

and shower, a rarity among upper-premium 
cruise ships. 
Penthouse Suites (pictured) measure a class-
leading 420sq ft with living/dining room 
separate from the sleeping area, walk-in 
closet and bathrooms with a double vanity.
Oceania Suites are 1,030sq ft of luxurious 
living area. The layout is comprised of a 
large living and dining area, media room and 
separate bedroom. As a highlight, the large 
veranda features a hot tub and flat-panel TV.
Vista Suites range in size from 1,200 to 
1,500sq ft and offer the same features as 
Oceania Suites but with the added benefit of 
floor-to-ceiling windows affording sweeping 
views over the ship’s bow. 
Owner’s Suites offer 2,000+ sq ft of luxury 
unlike any suites at sea. They are completely 
appointed, from furniture and fabrics to light-
ing and bedding, using the acclaimed Ralph 
Lauren Home collection. 
“The Owner’s Suites on Riviera and Marina 
can best be described as glamorous,” accord-
ing to Himelstein. “Guests universally say 

‘wow’ upon entering the foyer, with its baby 
grand piano, wet bar, domed ceiling and 
floor-to-ceiling windows.” 
In addition to the standard stateroom ameni-
ties, suite guests enjoy the added luxury 
of Champagne upon arrival, 1,000-thread-
count linens, 42” plasma TV, Hermès and 
Clarins bath amenities,

butler service, and en-suite delivery from any 
of the ship’s restaurants.
The 1,250-guest Riviera features 10 dining 
venues - six of which are open-seating, gour-
met restaurants - including a French bistro 
by Master Chef Jacques Pépin. Facilities 
also include a Canyon Ranch SpaClub® and 
Bon Appétit Culinary Center and Artist Loft 

enrichment center. 
Interior design 
highlights include 
a Lalique-designed 
grand 
staircase, elegant 
public rooms and 
luxury suites by 
American design 
icon Dakota Jack-
son.

Visit www.OceaniaCruises.co.nz for further details.

http://francistravelmarketing.cruisefactory.net/special.html?special_id=478782
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Late check-out on Celebrity 
Celebrity Cruises is launching a US$59-per-adult “Extend Your 
Stay” programme in Europe that allows passengers to remain aboard 
vessels into the afternoon on disembarkation days in lieu of a tradi-
tional early-morning departure. Passengers who sign up can stay on 
a ship as late as 90 minutes prior to its next sailing.
The option is similar to one unveiled last year by Celebrity sister 
line Royal Caribbean.
Passengers signing up for the late departure will have access to a 
number of public areas including the pool, fitness centre and spa but 
still must vacate cabins in the morning (by 9 am, one hour later than 
the standard time). The programme includes non-alcoholic specialty 
coffees and teas from the Cafe al Bacio coffee bars found on Celeb-
rity ships and a meal in Bistro on Five creperies. Passengers also can 
watch a first-run movie in a ship theatre. Bar purchases can be made 
on the last day of the cruise using a credit card.

Savour the Med – a cruise journey
World Journeys is offering a saving of $300p 
on its ‘Savour the Med’ Cruise Journey 
departing 02MAY12 when booked and 
deposited by 10NOV11.  
The 29-day itinerary commences with a 
7-night cruise out of Rome aboard Holland 
America Line’s ms Eurodam with ports 
of call including Santa Margherita for the 
Cinque Terre or Portofino; Monte Carlo, 
Barcelona, Tunis and Trapani (Sicily) before 
returning to Rome.  
From there it’s back on land as guests enjoy 
a week on the Amalfi Coast in a charming 

in Rome.  
Priced from $12,085pp share twin, this includes return airfares ex 
AKL/WLG/CHC, transfers, sightseeing in Rome and on Amalfi 
Coast, the two cruises with all onboard meals and port taxes, and 
accommodation in Rome and Massa Lubrense (Amalfi Coast).  

family run 
boutique 
hotel.  
Here they 
can 
immerse 
in the local 
culture, 
exploring 
the area 
with a 
local 
guide, 
tasting the 
simple 
lifestyle, 
with 
Pompeii, 

Sorrento, Positano and Amalfi nearby. 
Cooking demonstrations, a visit to Capri and 
a guided walk are included.  
Back in Rome, guests then board the ms 
Noordam for a 10-night cruise to Dubrovnik, 
Corfu, Katakolon (Olympia), Santorini, 
Kusadasi (for Ephesus), Athens and Messina, 
ending with a final night and farewell dinner 

A World Jour-
neys Host will 
accompany the 
group from NZ 
to smooth the 
way, subject to 
a minimum of 
15 participants.  
Airline taxes of 
$115pp, with tip-

ping and travel insurance additional.
World Journeys Director, Kim Houston, says “This is our favour-
ite Mediterranean journey, and we get great feedback from clients 
who enjoy cruising amazing Mediterranean ports, combined with 
time to relax on the Amalfi Coast. It makes for a really in-depth 
experience, and people rave about to food in particular.  
“Another bonus is that solo travellers can enjoy a guaranteed 
share twin price if they book before the end of 2011.  We’ll 
endeavour to match them up to share with another same-gender 
passenger, but even if we can’t, they’ll enjoy a single cabin at the 
lower share twin rate.”
Click here for details and call World Journeys on 0800 1173 11.

Bentours slashes 
Antarctica in Depth by 30%
Bentours is offering savings of 30% on the 13-day Antarctica in 
Depth expedition, valid for new bookings until 31OCT for departure 
on 07NOV11.
Antarctica in Depth showcases the remote South Shetland Islands, 
Drake Passage and the Antarctica Peninsula 
Discounted to NZ$6436*pp twin share, the expedition includes 
accommodation in Ushuaia, voyage in cabin category of choice, 
lectures and educational program, meals, landings by Zodiac boats, 
scheduled visits to scientific research stations, complimentary coffee 
station and guide book.
For further information contact 0800 443 510 or visit 
www.bentours.com.au
*Terms and conditions apply – prices subject to change and 
availability. The price quoted is based on a twin share Cat 2 cabin 
and is inclusive of discount.

http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=328&packageName=Savour-the-Med-May-2012
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HOSPITALITY
Matua Gardens Retreat’s 
new sidecar tours
Sue and Richard Lovett, the hosts at Akaroa’s 
Matua Gardens Retreat report that they have 
bought a Honda Goldwing 1500cc motorbike 
& sidecar.
“It is now in our garage ready for getting a 
CoF so we can take 1-3 people on tours of 
Akaroa, Banks Peninsula & beyond,” says the 
Lovetts in their latest newsletter. “Whether 
it’s a quick photo stop or a winery lunch in 
North Canterbury this mode of transport is a 
thriller. The sidecar is spacious enough for 2 
small to medium people & the pillion seat on 
the bike is like an armchair. From Oct 18 we 
should be good to go.”
In other news, Matua Gardens Retreat is 
now home to much-loved botanical treasures 
rescued and transplanted from a Christchurch 
Red Zone home. Its gardener owners have 
also been staying as guests.  
www.matuagardens.co.nz  

Another list of Christchurch buildings set 
for demolition has just been released and 
includes the landmark Crowne Plaza Hotel 
next to the city’s Town Hall. Others on the 
list include Coyotes Bar on The Strip and 
The Latimer Hotel.

A taste of Italy for Oamaru 
Popular chef Jo Seagar will share her Italian 
cuisine tips and tricks at a special dinner at 
Oamaru’s historic Pen-y-bryn Lodge.
The author, teacher and TV host will oversee 
the serving of her favourite Italian dishes and 
share recipes from her new book ‘Italia’ on 
Sunday 13NOV.  The dishes will be cooked 
by the Jameses who run Pen-y-bryn. 
‘Italia’ was inspired by Jo’s time spent in Italy 
at a cooking school in Umbria, and aims to 
make delivering classic Italian dishes ‘easy 
peasy’ for the New Zealand home cook.
Pen-y-bryn is hosting the three-course dinner 
at a cost of $130pp, including a glass of wine 
from award winning Bannockburn winemaker 
Olssens paired with each course. 
The night of gourmet cuisine is the second in 
a series of Celebrity Chef dinners being
held at boutique Pen-y-bryn Lodge. Its 
American-born owners James Glucksman and 

iPad revolution could end free Wi-Fi in hotels
USAToday reports that nearly one third of 
travellers today use three mobile devices - a 
smartphone, laptop and tablet computer like 
an  iPad - on hotel Wi-Fi systems vs. a single 
one just three years ago.
It quotes hotel broadband provider iBahn as 
saying that not only are people carrying more 
devices, but they’re watching more content 
on them.
In just the last 15 months, iBahn has seen data 
usage in an average online hotel session in 
its customer hotels skyrocket 150% - growth 
they see as directly linked to the growth in 
iPad sales.
iBahn says this makes for slow Internet at 
peak times, creating a traffic jam - not just in 

hotels and airports, but anywhere the Internet 
is accessed.
In the long run, iBahn argues, the demand for 
bandwidth will be too great for many hotels to 
keep providing travellers with free, unlimited 
Internet.
While many US chains currently offer free 
Internet, iBahn predicts hotels will be forced 
to adjust their pricing. By way of example, 
guests who need to check email may still be 
able to access the Internet for free, but those 
wanting to watch video may be required to 
pay extra, given the dramatic increase in the 
amount of Internet content being used per 
session.

James Boussy are passionate foodies and 
will donate $5 from every ticket sold to the 
dinner to the Timaru Hospice, Jo’s charity 
of choice.
An exclusive accommodation package on 
offer includes a stay at Pen-y-bryn Lodge 
with accommodation for two people for 
two nights, two tickets to view the Blue 
Penguin colony, two tickets to Jo’s dinner 
and breakfast both mornings. One breakfast 
will include a chance to sit down with Jo the 
morning after the dinner.  The package is 
priced at $1160 per couple.
James Glucksman says that staying two 
nights gives guests the opportunity to ex-
perience some of the wonderful things their 
region has to offer, including the Oamaru 
Farmers Market held on Sunday mornings.
For reservations call 03 434 7939 or visit 
www.penybryn.co.nz


