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‘My Kind of Place’ performance 
exceeds expectations 

The Tourism Australia-sponsored, ten episode TV series, ‘My 
Kind of Place’ has ended, having found favour with public 
audiences and industry stakeholders alike. 
The series took New Zealand viewers on a journey around 
regional Australia with well known celebrity hosts uncovering 
tourism gems of regional Australia. 
The show drew in more than 4 million viewers over its 10-
week run, a result that Tourism Australia General Manager 
New Zealand, Jenny Aitken said exceeded expectation across 
all areas.
With the show ranking consistently in the top two ‘most 
watched shows’ in its evening timeslot across all channels, 

‘My Kind of Place’ also out performed in the online area.  
Viewers were encouraged to click onto Australia.com for 
further information in the dedicated ‘My Kind of Place’ 
pages, and recorded five times more hits than expected. Fans 
of the show also showed their interest via TA’s New Zealand 
Facebook pages with a 66% increase in its fan base during 
the series, as well as positive responses to other promotional 
activities around the series. 
The NTO and its industry partners are hopeful of a second 
series, with the assurance that there is still plenty to inspire 
and delight viewers. 

Judy Bailey 
in Tassie

Frank Bunce and 
Josh Kronfeld in NSW

http://www.railplus.co.nz/australia-by-rail/queensland-rail/the-sunlander/prices-info.htm
http://www.topdog.co.nz


NEW ZEALAND

www.nzonline.org.nz

Wellington means business
Positively Wellington Tourism (PWT), Posi-
tively Wellington Venues (PWV) and Te Papa 
have partnered to establish a new Business 
Development Manager position in a bid to 
drive trans-Tasman business to the capital.
PWT chief executive David Perks says while 
both leisure and business visitation from 
across the Ditch is going from strength-to-
strength, figures show the conventions and 
incentives (C&I) market is still ‘ripe for the 
picking’.
According to the Ministry of Economic 
Development International Visitor Arrival 
figures, Wellington saw a 13.4% increase in 
Australian visitors signalling a conference as 
their main reason to visit in the year to July, 
compared to a national growth of 9.7%.
“But we’re still talking pretty small numbers 
– about 4600 people across the year,” Mr 
Perks says. “Currently only around 5% of our 
conventions-based room nights are from the 

Australian market; we want to raise this to 
15% within three years to in excess of 28,000 
room nights per year.”
This would increase the estimated value of 
the Australian C&I market to Wellington from 
$4.37 million to $7 million – a surge of 60%.
Sydney-based Business Development Manager 
Andrea Werner has been tasked with helping 
reach the lofty target, and will start working 
for the Wellington Convention 
Bureau 30 hours a week from 03OCT. 
Originally from New Zealand, Andrea has 
extensive experience in the C&I market from 
working with Focus New Zealand, Shoal Bay 
Resort and Spa and Four Seasons 
(Regent Hotels). She will provide 
professional conference organisers (PCOs) 
and association, corporate and incentive 
clients in Australia support to make it easy 
to choose Wellington for their next business 
event.

Tasman’s Great Taste Trail link opens
New Zealand’s Cycle Trail Ambassador 
Sarah Ulmer and Tasman Mayor Richard 
Kempthorne will take to their bikes this 
Sunday to officially open the new 6.8km 
section of Tasman’s Great Taste Trail that 
runs through Rabbit Island. 
The new section of cycle trail, which is suit-
able for all ages and fitness levels, runs from 
the entrance to Rabbit Island through to the 
Mapua estuary, where a brand new ferry has 
been built to transport cyclists and walkers 
across to Mapua’s bustling wharf area. 
The trail’s overall objective is to create a 

175km cycle trail in a loop around Tasman 
from Nelson, passing through Mapua, 
Motueka, Riwaka, Ngatimoti, Tapawera, 
Kohatu, Belgrove, Wakefield and Brightwater 
and back to Richmond. 
Funding has so far been secured for the 
Nelson, Richmond, Mapua and Brightwater 
sections of the trail. In order to extend the 
trail right around the full 175km, local 
communities, environmental groups and 
tourism providers are being engaged for ideas 
on how sections can be funded.

Stay and Play 
appointment
Regency Marketing’s Richard 
Froggatt has been contracted to 
manage the M.I.C.E. markets 
sector promotional activity of 
Stay and Play Rotorua, Central 
Park and regions.
He will be responsible for 
representing members of Stay 
and Play’s collective of local 
tourism attractions, activities, 
accommodation providers and 
transport operators to corpo-
rates and event and conference 
organisers throughout NZ.  
Auckland-based Froggatt had 
senior sales roles with British 
Airways and Lauda/Austrian 
Airlines in Australia and more 
recently became joint owner 
of a successful corporate travel 
and M.I.C.E. consultancy in 
Melbourne before relocating to 
Auckland.
Stay and Play Rotorua, Central 
Park and regions has been in 
operation since 2007, providing 
promotional and representation 
services to a collective of 
businesses throughout Rotorua 
and the surrounding regions.  

Taste Jazz/Taste Blues in Hagley Park
Some of the best jazz and blues talent in New Zealand will 
be performing in 
Christchurch at 
the Taste Jazz/
Taste Blues event 
at the Hagley Park 
Events Village 
05-06NOV to kick 
off New Zealand 
Cup & Show 
Week.
Taste Jazz/Taste 
Blues is a ‘mini’ 
version of the 
New Zealand 
International Jazz 
& Blues Festi-
val, which was 
cancelled after the 
quakes.
Over the event’s 
two days 12 bands 
will perform at the 
village in the park.
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Why stay at Jet Park Hotel?
•	 NZ	owned	and	operated

•	 170	rooms,	just	5	minutes	to	Airport

•	 FREE	24	hour	airport	shuttle

•	 Free	car	parking	and	car	storage	-		 	
	 up	to	14	days

•	 Rooms	to	suit	every	taste	and	budget

•	 National	award	winning	Restaurant	-					
	 NZ	Culinary	Awards	2011

•	 24	hour	Reception	and	Porterage

•	 NZ	genuine	welcoming	feel	with	business		
	 efficiency

•	 Service	rated	excellent	by	our	Guests

•	 Restful	and	relaxing	environment

•	 Dedicated	Le	C’lef	D’or	-	Concierge

•	 Free	use	of	off-site	Health	and	Fitness		
	 Centre	plus	complimentary	transfers

•	 Hotel	not	on	Flight	paths

•	 Complimentary	transfers	to	excellent		
	 local	area	attractions/sporting	facilities	

FREE Internet with Accommodation	
Internet	packages	–	Check	out	our	compet-
itive	internet	packages	and	how	your	clients	
can	get	free	Internet	with	accommodation.

Did You Know?  We offer a Loyalty 
Programme for Individuals 	
You	or	your	clients	staying	5	times	or	more	
within	12	months	qualify	to	become	a	
regular	Loyalty	Programme	member.	Earn	
points	for	future	stays	and	be	rewarded	with	
exclusive	offers.		Further	information		

Attention Travel Agents	
If	you	would	like	to	join	our	mailing	list	for	our	
bi-monthly	Jetstream	e-Newsletter:	

Subscribe to Newsletter

Excellence in customer service 
and overall experience...

As	rated	by	our	Guests,	Jet	Park	Hotel	has	
been	awarded	a	‘Certificate of Excellence’ 
for	2011	by	Trip	Advisor.		More	info

We	are	proud	to	announce	also	that	we	
are	Finalists	in	the	category	‘Excellence in 
Customer Service’	-	HANZ	Awards	2011.		

Jet	Park	Airport	Hotel	&	Conference	Centre,	63	Westney	Road,	Mangere,	Manukau.	EMAIL:	reservations@jetpark.co.nz		FREEPHoNE:	0800 538 466		www.jetpark.co.nz

A	fabulous	new	multi	check-in	desk	boast-
ing	3	terminals	with	very	spacious	and			
modern	surroundings,	allow	for	efficient,	
quick	processing	through	check-in/out;	
all	important	when	guests	are	tired	from	
long	flights	or	perhaps	have	an	important	
meeting	to	make	or	flight	to	catch.	Along	
with	dedicated,	friendly	staff	to	make	the	
check-in/out	an	experience	enjoyable,	
nothing	is	a	hassle.	

Hotel	News	from	Jet	Park	Hotel
NEW reception = faster check-in

BEFORE AFTER

Your Auckland Airport Residence

http://www.jetpark.co.nz/About+Us/Hotel+News.html
http://www.jetpark.co.nz/Local+Attractions.html
http://www.jetpark.co.nz/Guest+Services/Guest+Internet+Service.html
http://www.jetpark.co.nz/Guest+Services/VIP+Loyalty+Program.html
http://www.jetpark.co.nz/About+Us/Hotel+News/Newsletter+Signup.html


AUSTRALIA

New tickets for the Mondo-sponsored musical 
Anything Goes, which opened in Auckland last 
night, have just been released.
The Cole Porter classic, on stage at The Civic un-
til 22OCT, features one of the biggest casts ever 
assembled in New Zealand for a musical and 
stars the legendary Ray Woolf and Jackie Clarke.
New tickets have been put on sale for the re-
mainder of the season and are available through 
Showbiz.co.nz.

New info centre for Rakiura
Stewart Islanders have been given an early look at 
the concept design for a new  preview multimillion-
dollar information and heritage centre, and the 
Southland Times quotes the Rakiura Information 
and Heritage Centre Trust chairwoman Margaret 
Hopkins as saying the design was met with support.
Seven years of planning have gone into the project 
to develop a centre at Halfmoon Bay. The building 
would also house a museum and Southland District 
Council office.
Stewart Island was given $769,000 from the 
Government to help with infrastructure when it was 
made a national park in 2002. That money was put 
aside for the centre and the trust hoped to raise the 
rest through fundraising and grants.
It is hoped construction will begin in 2013.

Triathlon returns to Methven and Mt Hutt 
The Columbia Peak to Pub multisport event is being taken to 
a whole new level for its 12th year at Mt Hutt ski area and the 
winter resort town of Methven.
The 15OCT event continues to attract record numbers of New 
Zealand’s top multisports athletes and enthusiastic amateurs 
looking for an alpine challenge with a difference.
And this year New Zealand multisport legend Steve Gurney, 
the man behind the course design, has added some new ele-
ments designed to challenge, motivate and inspire.
The fun triathlon will start high on the slopes of Mt Hutt with a 
mass start run to skis or snowboard, followed by a giant slalom 
style race through gates down to the base area.
Competitors then launch into a 19km bike ride down the Mt 
Hutt access road where individual racers or teams transition 
to an 11km run to finish outside the Blue Pub in the centre of 
Methven. 

Coronet Peak extends season
Queenstown’s Coronet Peak ski area will extend its opening 
dates for skiers and boarders to enjoy an extra week of skiing 
and riding, thanks to ‘fantastic’ spring snow conditions. 
Coronet Peak was originally scheduled to close this weekend 
but will now stay open until its final day on Sunday 09OCT. 
However snow conditions mean The Remarkables ski area will 
bring its closing date forward and will now shut this Sunday.
NZSki CEO James Coddington said the Queenstown season 
had been “like no other” with variable snowfalls even from one 
side of the Wakatipu Basin to the other.
“Past records and our planning are all built around running 
only one area in the final week, because of snow conditions and 
an expected drop in the number of guests,” he said.
“Usually this would be The Remarkables as it traditionally has 
the better snow conditions at this time of the year thanks to its 
higher elevation, but this year Coronet Peak has consistently 
been blessed with plenty of great snow.
“Coronet received another 10cm of new dry snow just a few 
days ago and overall has much better conditions than The 
Remarks, so it makes sense to swap their closing dates.” 
The Remarkables Spring Carnival will be moved to Coronet 
Peak for the weekend of 08-09OCT.

Peak to Pub men’s start at 
Mt Hutt for the 2010 event

40 Climbs to the top, with no plans to stop
BridgeClimb Sydney has welcomed back their most frequent 
Climber, 83 year old Lloyd Poulton, for his 40th Climb to the 
summit of the Sydney Harbour Bridge.
Since his first 
climb in 2001 
he has had 
almost 200 
photos taken, 
climbed over 
52,000 steps, 
walked 62 
kilometres and 
spent more 
than 135 hours 
scaling the famous Bridge. 
Over 2.7 million people from over 137 countries having climbed 
the Bridge since it opened.

Deal of the Week DOWNLOAD HERE
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Air NZ caters to Warriors fans 
Air New Zealand mounted extra capacity to help 
league fans desperate to get to Sydney to watch the 
Warriors play in Sunday’s NRL Grand Final.
The airline scheduled two special 747 charter servic-
es to Sydney through grabaseat, offering fans flights 
and tickets to the game for $999.
The first charter service, released last Sunday, sold 
out in an hour, and the second, released at 9am on 
Tuesday, sold out in six minutes.
Group General Manager Australasia Bruce Parton 
says Twitter and Facebook were abuzz with custom-
ers asking for help to get to Sydney.
“Unfortunately we don’t have the aircraft to be able 
to offer a third charter, but our team has been franti-
cally busy today re-jigging our schedules and aircraft 
to make as many seats as we can available to Syd-
ney.”
In addition to the two 747 services, the airline added 
in two extra A320 services on Saturday and today 
is up-gauging an A320 Auckland-Sydney flight to a 
777-200ER service. 

The producers of the upcoming new musical 
An Officer and a Gentleman this week announced 
that the cast will be led by Ben Mingay, currently 
starring as Tommy DeVito in Jersey Boys, and 
Amanda Harrison, star of the blockbuster musical 
Wicked. 
The World Premiere of An Officer and a Gentle-
man will be held in Sydney at the Lyric Theatre on 
19MAY12. 

SOUTH PACIFIC

SkyPoint Climb on Q1 tower to open in DEC
Opening this summer, SkyPoint 
Climb will be Australia’s highest 
external building walk, taking 
climbers on a guided journey 
reaching 270 metres into the sky 
on top of the Q1 resort building.  
Climbers will dress in a full body 
Climb suit and harness before 
they step into the open air via 
SkyPoint Observation Deck 
on level 77.  Along the way an 
informed guide will highlight 
major landmarks and share some 
of the region’s best kept secrets 
as the group take in spectacular 
views of the Gold Coast’s beach-
es, city skyline and hinterland.
Walking above the glass crown 
which frames the top of the Q1, 
climbers will enjoy the secu-
rity of an internal hand rail that 
guides them up to the massive 

spire or the more daring can walk along the edge 
of the building, experiencing the thrill of a 270 
metre sheer drop.  
Close to 240 stairs will guide climbers up to the 
crow’s nest located at the summit of the Climb 
where they can take an extended pause to 

experience the 360 
degree view before 
descending to level 77 
on the opposite side of 
the building. 
While details are still 
being finalised, the ex-
perience is estimated to 
be around 90 minutes 
in duration and 
pre-bookings will 
commence in NOV. 
www.skypoint.com.au 

Coral Coast Sevens 
Fiji’s Coral Coast Sevens tournament is on 
again this year 18-19NOV and with Coral 
Coast resorts offering special rugby and 
accommodation deals, rugby lovers can 
combine a weekend of sevens with a South 
Pacific holiday.
This year’s tournament promises to be the 
biggest yet. Not only is Wallaby legend David 
Campese the tournament ambassador, but 24 
premier teams, including 16 local teams and 
for the first time four New Zealand and two 
Australian teams, are entering the competition 
and battling it out for the major prize money 
of $30,000.
Fiji wholesalers have details of packages at 
the 5 star Outrigger on the Lagoon and the 
3½ star Fiji Hideaway Resort and Spa, the 4½ 
star Shangri-La Fijian Resort and Spa, and 
the 5 star Warwick Fiji Resort and Spa, all 
of which include airfares, transfers, Sevens 
tickets and more.
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Honeymoon, anniversary add-ons
Blue Lagoon Cruises has new romance-
themed add-on packages for sale with any 
cruise itinerary.
Priced from FJ$400, they each include 
transfers from Denarau to Lautoka and a Free 
Upgrade to the next Deck, with the TAWA-
MUDU (Forever) package also including a 
Bottle of Moet Champagne in cabin on ar-
rival; the LOLOMA (Token of Love) 
package offering the Champagne and a His 
& Her 20-minute Massage each; and the 
TADRA (Dream) package providing the 
welcome Champagne and Massage plus a 
Private Candlelit Dinner for Two, including 
another bottle of Moet. 
BLC also offers Wedding packages to suit 
every couple’s budget, and has a personal 
wedding coordinator.  For couples wanting 
to share their special day with friends and 
family, the Club Wedding package is free if 
booking six or more cabins. Book 10 cabins 
or more and they also receive one free cabin.  
It also has private charter options for larger 
wedding groups.
Wholesalers have the details.

Plantation Island Resort 
Special for Teens
Plantation Island Resort in Fiji has extended 
its kids policy to now include teenagers up to 
15 years of age. In line with Air Pacific’s new 
initiative, children 0-15 years can now Stay, 
Transfer and Eat for Free at the resort. Plus, 
there’s low season specials including a Stay 7 
/ Pay 5, room upgrade from Hotel Room, and 
a FJ$200 F&B Credit for the family to enjoy. 
Sales to 10OCT for travel through to MAY12, 
with a few closeouts over the busy periods. 
Wholesalers have the details.

Northern Knights 
spring training in the Cooks
The Edgewater Resort & Spa in Rarotonga, 
in partnership with Cook Islands Cricket, is 
to host the Yahoo! NZ Northern Knights for 
a seven-day visit next month, during which 
they will develop game plans, undertake 
intense fitness work and focus on the team’s 
culture.
Chris McGeown, general manager of the 
Edgewater Resort & Spa, says “New Zealand 
is a key market for us and given our mutual 
links to Cook Islands Cricket, partnering with 
Northern Districts Cricket gives great oppor-
tunities”.
The Knights trip will be the first of a number 
of initiatives over the next twelve months 
designed to benefit Northern Districts Cricket, 
Edgewater Resort & Spa and Cook Islands 
Cricket.

Due to high demand, Air Tahiti Nui has 
additional flights already loaded in GDS 
for high season to Tahiti.  These extra 
midweek flights will start from Tues 
22NOV and go through to 17JAN.

The Fiji Police Band, in town for the Rugby World Cup, are pictured here with the 
Tourism Fiji New Zealand team and CEO Josefa Tuamoto. (L to R) Information Officer 
Esava Nadolo, Marketing Officer Ragigia Dawai, Tourism Fiji CEO Josefa Tuamoto, 
Regional Director NZ Sala Toganivalu and Olivia Bolatagici, Accounts Officer.

ASIA
Caesars plans Asian resorts
Caesars Entertainment Corp has revealed 
plans to develop a string of resorts across 
China over the next five years. The company 
is expected to invest approximately hundreds 
of millions in a 1,000-room resort in China’s 
southern resort province of Hainan. The five-
star Caesars Palace Longmu Bay in Hainan 
will provide a foundation for Caesars’ expan-
sion throughout the Asia Pacific region.
Caesars’ chief executive officer Gary Love-
man told AP; that this was the first step in the 

development of the Caesars brand in China, 
adding that India was also being considered 
for future developments.
The Hainan resort will focus on F&B with 
celebrity and Michelin star-rated chefs, as 
well as offering Las Vegas-style shows at two 
Colosseum entertainment venues. It is due to 
open in 2014 and will be the first of 25 resorts 
planned for development in China over the 
next five years. 
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Ribbon cutting at Tourism Malaysia office
Tourism Malaysia’s stylish new 
Auckland office was officially 
opened this week by the country’s 
deputy minister of tourism, Dato 
Dr James Dawos Mamit.
At a media briefing after the 
ribbon-cutting, he said that while 
international arrivals into Malaysia 
in 2010 had grown 3.9% overall, 
growth from New Zealand was in 
the order of 5%, and that he ex-
pected the visitor total from this 
country to grow from 66,000 in 
2010 to 73,000 in 2011. In fact, 
New Zealand numbers had soared 

and passion lies in forest ecology, said he 
sees Malaysia’s array of flora and fauna 
as big tourism drawcards and was at pains 
to describe how the country has locked up 
one-third of Malaysia’s vast tropical forest 
as protected sanctuaries, national parks and 
nature reserves.
Having been the first person from his 
Sarawak jungle village to receive formal 
education, Dato Mamit is also passionate 
about preserving the culture and traditions of 
Malaysia’s 50-plus indigenous peoples. Even 
though many now live in western style hous-
ing, they are encouraged to maintain their 
longhouses and to use them for community 
based tourism ventures like homestays.

47% in the APR-JUN period over the same 
quarter last year.
Dato Mamit said that the Auckland office 
would be working very closely with its trade 
partners to promote Malaysia’s natural assets, 
its highly competitive tax-free shopping and 
its diverse ethnic cuisines. 
Kuala Lumpur’s stopover potential would 
also be promoted, especially as it was now 
being served by six direct Malaysia Airlines 
flights per week from Auckland and four 
AirAsia X flights per week from Christchurch.
There are plans for the NTO to host a series 
of road shows to upskill travel consultants, 
and the famil programme will continue.
The minister, whose academic background 

Dato Dr James Dawos Mamit, 
Malaysia’s Deputy Minister of Tourism

An Lam Ninh Van Villas launches new Beachfront Villas 
Exotic Holidays reports that the recently opened 
An Lam Ninh Van Bay Villas in Vietnam are set to 
unveil the newest category of luxury accommoda-
tion – five stunning lifestyle villas, each with two 
bedrooms and a host of refinements for discerning 
travellers.  Call 0508 EXOTIC for details. 

WTTC opts for Japan venues
The World Travel & Tourism Council 
(WTTC) has decided to bring their major 
events to Sendai in 2012, after they picked 
Japan for their 2012 conference venues.  
Although the tragic natural disaster hit the 
north-east region of Japan just a week after 
they announced Japan as the 2012 event 
venue, the WTTC has taken the opportunity 
to exhibit their new commitment and focus 
on the recovery of Japan’s tourism industry.  
The WTTC’s annual summit sees over 1,000 
delegates from the tourism industry and gov-
ernment officials meet to discuss opportuni-
ties, challenges and issues in the industry and 
work to unlock tourism’s significant potential 
for sustainable development and economic 
growth across the globe.  

iFly Singapore provides thrills
iFly Singapore, located at Siloso Beach on 
Sentosa Island, is the world’s largest indoor 
wind tunnel for skydiving, and a new and 
unique visitor experience.  iFly’s wall-to-wall 
airflow, multiple overhead fans and other 
unique technologies provide the safest and 
most accurate freefall simulation possible, 
making body flying safe and accessible to all.
Spanning 16.5 ft wide and 56.5 ft tall, iFly 
Singapore is the only wind tunnel with an 
18ft tall acrylic glass wall, offering sightse-
ers to the city an unparalleled view of South 
China Sea and Siloso Beach.
www.iflysingapore.com  

A Vietnamese cooking class 
that gives back 
Exotic Holidays’ increasing Vietnam port-
folio includes a product for visitors who are 
interested in giving back to the community - a 
Vietnamese cooking class with STREETS 
International in the quaint town of Hoi An.  
Trainees at STREETS are young people in 
the midst of an 18-month programme where 
they study English, the culinary arts and 
hospitality, as well as gain experience at the 
renowned STREETS Restaurant Café. The 
half-day programme takes guests to a local 
market with a chef and trainees to choose the 
freshest ingredients, then back to the kitchen 
where guests learn how to make several 
Vietnamese dishes, including pomelo salad. 
The outing concludes with a satisfying lunch 
at STREETS Restaurant Café. All guests 
receive recipe cards and souvenirs to 
remember this unique experience. 
NB: Not available Tue & Thu.  
For details contact Exotic Holidays on 0508 
EXOTIC.

Trang An caves seek 
UNESCO recognition 
A dossier has been prepared for 
submission to UNESCO in the hope 
that the Trang An cave system in Ninh 
Binh province will be declared a World 
Heritage Site, reports Exotic Holidays. 
Some 30,000 year-old prehistoric 
remains have been discovered inside 
the caves, which are surrounded by 
limestone mountain ranges, with rivers 
and lakes connected through a system 
of 48 natural caves. 
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Adventure World SE Asia tours now include Philippines 
Adventure World’s new 
Vietnam 2012 brochure, 
which also offers a diverse 
range of tailor-made tours to 
Cambodia, Laos, Thailand, 
Malaysia, Borneo and 
Myanmar, now also features 
the Philippines.
New tours in Vietnam include
a 9-day Sapa to the Sea 
journey that includes a visit to 
Saba hill tribes and to a former 
hill station, an easy hill trek 
from Heaven’s Gate peak 
among waterfalls and bam-
boo forests, before arriving in 
Hanoi to visit Halong Bay.
The 5-day Roof of Vietnam: 
Ha Giang and the Far North 
visits hill tribes and vibrant markets, while 
the 5-day Charitable Tour of Hue & Hoi An 
explores the old imperial capital of Hue and 
includes a visit to the Children’s Hope in 
Action, a grassroots organisation caring for 
disadvantaged children in Quang Nam 
province in central Vietnam.
For those keen to explore the real Cambodia, 
AW’s new 12-day Cambodia in Depth itiner-
ary offers temple touring at Angkor and a 
chance to experience life on a Mekong island 
plus a relaxing stay at Cambodia’s favourite 
beach spot, Sihanoukville. 

On the 4-day Angkor Family Holiday, families 
can view the Angkor monuments from a teth-
ered hot air balloon, check out a rural school 
and visit the Bayon temple on the back of an 
elephant. 
New Laotian tours include the 10-day 
Richness and Splendours of Laos, which 
offers temple touring, a cooking class, an 
overnight in Kamu Eco Lodge, plus a visit to 
two quiet islands, Don Det and Don  Khone.
The 2011 brochure also includes four new 
tours to Burma, amongst them the 12-day 
Best of Myanmar tour, taking in Yangon, the 

temples at Bagan, and 
Inle Lake where the local 
fisher folk still live in 
stilt houses, plus a 6-day 
Pandaw river boat cruise 
from Mandalay to Bagan.
In Thailand, Adventure 
World has introduced a 
6-day Ancient Capitals 
tour taking in Bangkok, 
the Ayutthaya ruins by 
tuk tuk, Sukhothai His-
torical Park, Chiang Mai 
and the Golden Triangle. 
Other new Thai tours in-
clude Temples of Isaan, 
Karen Hill Tribe & 
Retreat, and Mae 
Kampong Homestay.

For those who already know Asia well and 
want to experience a completely different 
destination, AW has introduced Philippines 
tours, including a 4-day Banaue Rice Terraces 
Heritage tour, visiting 2000-year-old 
UNESCO listed rice terraces, and the 
mummified coffins of the quaint village of 
Saga. Or there’s the 9-day Highlights of North 
Luzon, which showcases the best of North 
Philippines on a cultural tour of rice terraces, 
villages and Spanish era architecture. 
Visit www.adventureworld.co.nz or call 
0800 465 432.

SIA extends premium accom offer
Singapore Airlines has extended its Singapore
accommodation offer for First Class and 
A380 Suite clients.
For bookings to 28MAR12, SIA First Class 
or A380 Suite pax are entitled to a compli-
mentary one-night stay at one of Singapore’s 

most sophisticated hotels, along with a host of 
benefits.
First Class passengers can choose to take the 
complimentary one night at the Ritz-Carlton 
Millenia, Capella Hotel, or Goodwood Park 
Hotel for travel completed by 31MAR12, or 
the Shangri-La Hotel for travel completed 

by 14JAN12. Different blackout dates apply 
to each hotel.  NB. The complimentary one 
night stay at the Fairmont Hotel is no longer 
available through this offer. 
A380 Suite passengers can experience their 
one night stay at Raffles Hotel or the Capella 
Hotel, Singapore.

Hakuba Ski and Stay Package
Hakuba Valley, famous for hosting the 1998 
Winter Olympics, is nestled in the Japanese 
Alps of Nagano Prefecture. Offering vast ski 
terrain from wide, open ski runs for learners 
to some of Japan’s steepest pitches, Hakuba 
– just a short three hour scenic train ride 
from Tokyo - combines incredible skiing and 
extraordinary powder with a truly Japanese 
experience.
Adventure World has a special Hakuba ski 
deal priced from $1199*pp, staying at the 
Hakuba Century Hotel, directly next door to 
the Happo Gondola station, and including 7 
nights’ accommodation for the price of six, 
breakfast daily and a six-day Hakuba Valley 
lift pass.
* Terms & Conditions Apply. 
For more information or to request a brochure 
call 0800 HOLIDAY or visit 
www.adventureworld.co.nz

http://www.insightvacations.com/nz/tours/insight-gold
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New-look Club Med Phuket set to ‘Wow’ 
Club Med has just released a special earlybird offer for its soon to be 
renovated resort in Phuket, Thailand.
Club Med Phuket will launch its new look next January and promises 
to ‘wow’ guests with the ‘Magic of Lights’ themed renovation featuring 
a new specialty restaurant and new quiet pool along with a complete 
refurbishment of the current bar, restaurant, spa and reception areas. 
The revamped restaurant will offer five separately themed pavilions 
for a different dining experience each day as well as a refreshed menu 
offering 90 new recipes. The new specialty restaurant will offer an A la 
Carte experience.  
The addition of a quiet pool (above) just for adults makes this an ideal 
getaway for couples looking for a relaxing Thai retreat.  With spectacu-
lar views of Karon Bay this “whisper zone” will have comfortable long 
chairs and gazebos offering peace and intimacy.
Club Med Phuket is located on a fine-white sand beach providing 
access to a myriad of marine activities. Located in Kata Bay, the 20ha 
resort is just a short walk to local markets, a tuk-tuk ride to the bustling 
hub of Patong or a ferry ride to the pristine Phi Phi Island. 
Activities include a 9-hole pitch and putt golf, yoga, cooking lessons, 
archery, flying trapeze, snorkelling trips and kids clubs.
A 7-night, all-inclusive package to Club Med Phuket is available from 
$3189 per adult or $1849 per child (4-11yrs). This includes: flights, 
transfers, accommodation, all meals and snacks, alcoholic and non 
alcoholic drinks, kids clubs, sports and activities plus entertainment.
This deal is available for sales until 28OCT11 for travel 29OCT11-
30APR12, with blackouts 24DEC11-06JAN12 and 21-27JAN12.  
Call 0800 258 263.

USA & Canada Ski-cations
Adventure World is offering a Stay 7 Pay 6 St Moritz 
Ski and Accommodation Package in Aspen, Colorado, 
priced from $889*pp for bookings to 01DEC11.
Staying at Aspen’s St Moritz Lodge – a European styled 
property just ten minutes walk from the bustling centre 
of town and a shuttle ride from the slopes - this package
includes accommodation with continental breakfast 
daily and a six-day lift pass.
The wholesaler also has a Stay 7 Pay 6 deal in Whistler, 
BC, priced from $1259*pp, staying just steps away 
from the chairlifts of Whistler and Blackcomb Moun-
tains in a room at the 5-star Hilton Whistler Resort and 
Spa  - named by Condé Nast Traveller as the 10th top 
resort hotel in Canada – booked before 15NOV11. 
The package includes accommodation and a six-day 
Whistler and Blackcomb lift pass.
* Terms & Conditions Apply. Call 0800 HOLIDAY.

CTTC becomes Visit California
 California’s official tourism board, California 
Travel and Tourism Commission (CTTC) now 
has a new corporate identity – Visit California.
Says Caroline Beteta, president & CEO of the 
non-profit Visit California: “This new corpo-
rate brand not only helps us domestically, but 
it also improves comprehension of who we are 
and what we do with key international stake-
holders.”

Gent to share on escorted tour 
World Journeys currently has a single gentleman client 
wishing to twin-share on its ‘guaranteed to go’ escorted 
‘Breathtaking Canada & Alaska’ JUL12 departure.  This 
27-day itinerary includes touring the Rockies, the Rocky 
Mountaineer, the Calgary Stampede, a Holland America 
Line Inside Passage cruise in Alaska, and Denali Nation-
al Park.  Price is $13,149 for an Outside Cabin, including 
airfares ex AKL, touring, cruising, plenty of meals, and a 
World Journeys escort (subject to min. 15 participants). 
Airline taxes of $165pp and tipping is additional.  
Contact World Journeys 0800 117311 or info@world-
journeys.co.nz

US$200 savings in Alaska 
American Safari Cruises is offering a saving of 
US$200pp on any 2012 Alaskan cruise aboard the newly 
renovated 86-guest Safari Endeavour, when booked 
by 30NOV11.  From June through August, the yacht-
style ship sails week-long Discoverers’ Glacier Country 
cruises roundtrip from Juneau, Alaska. The travel credit 
is also available on the two-week The Famed Inside 
Passage cruise from Seattle to Juneau on 27MAY and 
Juneau to Seattle on 02SEP12.  
World Journeys has rates and availability.  
Call 0800 117311 or info@worldjourneys.co.nz
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Dubai to classify accommodation

2012 dates, rates for Rovos Rail 
World Journeys now has all 2012 
dates and rates for Rovos Rail.  
Director Ange Pirie says Rovos 
Rail trains are “the most luxuri-
ous and unique in the world”, a 
claim backed up by a number of 
unique selling points that really 
make Rovos stand out from the 
rest. These include:
.. Rovos Rail has its own unique 
60-acre private station facility 
allowing for maximum security, 
cleanliness and efficiency. 
.. A champagne reception is 
provided for all departures.

.. Meals are at one sitting allowing guests to 
linger as long as they choose.
.. Separate smoking lounge in the last sleeper 
carriage.
.. The Observation Car (see pic) at the rear of 
the train has an open deck.
.. The train travels at a maximum speed of 
60km/h allowing for greater comfort and 
scenic appreciation.
.. The owner of the train endeavours to meet 
and greet departures and arrivals of the trains.
A lead-in Rovos Rail package is the popular 
Cape Town to Pretoria (or vv) 48-hour journey
priced from $2,182pp share twin (Pullman
Suite).   Also popular is the Pretoria to 
Victoria Falls (or vv) route, with other routes 
taking in Dar es Salaam (Tanzania), Namibia, 
and an epic Cape to Cairo 28-day journey that 
traverses South Africa, Zimbabwe, Tanzania 
(including Zanzibar), Uganda, the Sudan and 
Egypt. 
Call World Journeys on 0800 117311.

.. By far the largest suites on any train in the 
world today.
.. Deluxe and Royal suites have permanent 
beds made up 24 hours a day. 90% of the 
suites have full King size beds. Pullman 
suites have couches which can be converted 
to single or double beds.
.. Bar fridge in each suite. All alcoholic and 
non-alcoholic beverages are complimentary.
.. Tea and coffee making facilities in each 
suite.
.. A digital safe in each suite.
.. Storage space in each suite for 5 large suit-
cases and a set of golf clubs.
.. Windows that open providing fresh air and 
communication with the outside.
.. Bathrooms are 25% larger than the nearest 
competition.
.. Royal suites have full bathtub and separate 
shower. 
.. Toilets are standard household flushing 
units. Wall mounted hairdryers throughout.

The new Dubai hotel classifications system, 
due to be published by the Dubai Department
of Tourism and Commerce Marketing 
(DTCM) by the end of the year, will include 
budget categories to cater to more cost-
conscious tourists. 
“We have a budget airline so we have to have 
budget hotels — we need them to benchmark 
Dubai with global destinations,” DTCM 
director — hotel classifications Majid Al 
Marri told Hotelier Middle East.

The new system includes a Youth-Hostel cat-
egory, described in the official classification 
overview as “a budget-orientated, social guest 
accommodation”; a Student Campus category, 
defined as “student dormitories or bedrooms 
rented (sometimes with meals) to tourists or 
the general public by a college or university”; 
and Self-Catering Accommodation, outlined 
as “a converted house, studio, villa or similar 
guest accommodation”. 

Hosted Kenya & Tanzania 
World Journeys is promoting its 17-day 
small group journey to Kenya & Tanzania 
in SEP12 as the perfect way to see some of 
Africa’s ultimate wildlife destinations in one 
seamless travel experience.  The Masai Mara, 
Lake Nakuru, Amboseli NP, Lake Manyara 
NP, the Serengeti and Ngorongoro Crater are 
all included, as is the opportunity to witness 
part of the annual migration of herds across 
the plains.  Comfortable 4-star lodges, most 
meals, and excellent game viewing make this 
tour an ideal introduction to Africa.  
Priced from $11,995pp share twin, this in-
cludes airfares ex AKL/CHC, 4-star accom, 

all transport, national park fees, and the tour 
is fully escorted from NZ (subject to a mini-
mum 15 participants). Airport taxes of $198 
and tipping are additional.  
Call 0800 117311 or info@worldjourneys.co.nz

EUROPE
Farming as it once was
Thorpe Hill Farm in Yorkshire is a brand new 
visitor attraction whose history dates back to 
the Iron Age, with records showing that the 
farm was used by settlers from 1200 BC. 
Operating these days as an open working 
heritage farm it demonstrates farming as it 
used to be before the invention of the tractor.

  Vintage machinery that can be manually 
driven or pulled by two pedigree Shire horses 
is used throughout. Even baling is ditched in 
favour of traditional thatching wheat, stacked 
on straddle stones. 
www.thorpehillfarm.co.uk 

http://www.insightvacations.com/nz/tours/insight-gold
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York on the Run
York on the Run is a new and innovative way 
for York’s more active visitors to quicken up 
the pace while taking in the sights of the city.
Visitors participating in the York on the Run 
experience will be invited to jog around the 
city and surrounding areas at a pace that suits 
them.  Led by knowledgeable individuals 
with a passion for health and history, the jogs 
are tailored to each individual’s abilities, and 
for many this will include walking as well 
as gentle jogging. Taking in sights such as 
King’s Manor, Clifford’s Tower, Merchant 
Adventurer’s Hall and running along Dame 
Judi Dench’s Walk to the River Ouse and 

Outlet Shopping in London
McArthurGlen’s Swindon Designer Outlet has 
announced the re-launch of the newly refitted Osprey 
London store in the centre. The revamp is the latest 
development in the luxury leather handbag chain’s 
wider business strategy to enhance their outlet shop-
ping experience.
The centre, which offers over 90 leading designer and 
high street brands for up to 60% less, first introduced 
Osprey London to their outlet offering in 2010. As 
more savvy fashionistas flock in their droves to take 
advantage of the premium brands for less, Osprey 
London have incorporated outlet retailing as a key 
part of their brand building strategy.
The revamped store will offer a constantly changing 
collection of leather bags and accessories, including 
handmade scarves from Italy and top quality leather 
gloves for men and women, as well as items from the 
sportier O.S.P collection.
Over the past two years McArthurGlen’s Swindon 
Designer Outlet has seen an influx of premium brands 
including designer shoe brand Kurt Geiger and 
Lacoste with sales of designer wear up by 8% year-
on-year.
Open until 8 pm weeknights, Junction 16, M4

Topdeck’s Venice Carnival
Topdeck is offering a 4-day trip to one of the 
world’s oldest and most famous festivals, 
Venice Carnival, from NZ$529*pp.
The package runs from 17 -20FEB12 and 
includes three nights twin or share cabin 
accommodation with heating and daily break-
fast, motorboat transport to/from Venice, 
European-trained trip leader and a 
commemorative t-shirt. 
The trip also includes a walking tour of 
Venice’s highlights including St Mark’s 
Basilica, the Campanile, Bridge of Sighs and 
Rialto Bridge.
Call 0800 525 366 or visit www.topdeck.travel.

through Dean’s Park, visitors will have the 
opportunity to see parts of York that others 
often miss.   Each run costs £10 for adults, 
which includes a drink and a healthy snack.
York on the Run is a brand new venture, set 
up by Chris Acton, a former GP practice man-
ager.  Runs are every morning at 8am except 
Fridays and every evening at 5pm except 
Wednesdays, meeting at the West entrance to 
York Minster.
www.yorkontherun.com 

Contiki Holidays reaches 100,000 Facebook fans 
After a successful year in the world of social 
media, Contiki Holidays is celebrating by 
offering up a ‘Mystery Tour’ as a big thank-
you to its 100,000 Facebook followers. 
Having doubled its Facebook following in 
just over a year and reaching the 100,000-
fan milestone, the 18-35’s holiday specialist 
is asking loyal followers to check out the 
clues given on the Contiki Holidays Face-
book page to win one of Contiki’s trips.
Each day for the next three weeks, Contiki 
tour manager, Joe, will post a video clue on 
the brand’s Facebook page. Travellers will 
use their worldly knowledge and cryptic 
prowess to uncover what Contiki tour Joe is 
talking about and the first to guess correctly 
wins a spot on that specific tour. Followers
will only have one guess, though, so 
becoming familiar with Contiki’s current 
tours is essential to winning the big prize.

Clues will be rolled 
out until the tour 
reveal on 15OCT, 
with the winner 
announced on Con-
tiki’s Facebook page 
the following week. 
The Facebook page 
is updated daily 
with images and 
videos, uploaded by 
Contiki staff as well 
as travellers, includ-
ing a synchronised 
swimming video 
created by a tour 

that went to the Greek Islands.
Visit: Facebook.com/Contiki to check out the 
competition.
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Visit www.lufthansaexperts.com for the new e-Mini Manual and eXperts Cafe

The new vsflyinghub has 
really taken off.
Visit vsflyinghub.com and see for yourself. With brilliantly enhanced tools, tailored to each  
individual travel agent, it’s the trade website that’s all about helping you give even more  
amazing service to your clients.

Log on today and you could win a trip for you and a friend to Hong Kong* flying Virgin Atlantic  
and our partner airline Air New Zealand, with 4 nights of luxury at the Mira Hong Kong included.  
So pretty soon you could be taking off too.

*If available VS tickets will be upgraded to Upper Class. For full terms and conditions visit vsflyinghub.com

G Adventures – the new name for Gap 
After more than two decades of operation, Canadian-based small group tour 
operator Gap Adventures, is getting a new name – G Adventures – effective 
01OCT11.
Although not mentioned in the media release, founder Bruce Poon Tip has 
opted to make the change having lost a five-year legal battle with US clothing 
brand Gap, which successfully contended that consumers were often confused 
between the two brands.
Footnote: There’s quite a bit on the Web about this case. Here’s what one blog-
ger, John McPhee had to say:
“This smells of American protectionism. The “big” guy going after the little 
one. Where is the confusion? One offers a high end, eco friendly, life chang-
ing experience. The other offers cheap, low quality, sweatshop products meant 
to boost the bottom line and please shareholders. G.A.P Adventures should 
appeal, appeal, appeal. One is a world leader in supporting local communities 
with projects like building schools and orphanages, teaching locals skills to 
help them lead better and more productive lives & eye clinics to restore vision. 
A company that really does give back to the communities it works within. None 
of which can be said for Gap clothing where it’s only $$$ and big bonuses to 
suits. Funny how it only seems to be Americans who are confused by this mat-
ter. The rest of the world seems to have its head screwed on straight!” 

Kumuka 
special 
offers
Kumuka has special 
offers providing 
savings of between 
5% and 15% when 
booked and paid in 
full by the deadline 
of 13OCT11.
Kumuka still has a 
number of savings 
on Late Deals –up 
to 25% off a selec-
tion of tours 
departing within the 
next 90 days. Visit 
www.kumuka.com/
offers

Virgin Aust board seat in sights
Air New Zealand says it is considering
taking a seat on the board of Virgin 
Australia after lifting its stake in the 
airline.
Radio New Zealand quotes CEO Rob 
Fyfe as saying it is now considering 
taking a seat on Virgin Australia’s 
board, though it has not yet had that 
discussion with the airline.
“We have a good working relationship 
with Virgin through our alliance on the 
Tasman,” he said.
“So we can do a lot without a seat but 
it’s certainly something we’re contem-
plating.”
Air NZ chairman John Palmer told 
the airline’s AGM in Auckland this 

week that it was pursuing a long-term 
strategy of extending its global reach 
without extending its balance sheet.
“In future, partnerships will continue 
to be a core part of our strategy as we 
continue to enhance our reach and 
attract customers on to our services,” 
Mr Palmer said. “The recent formation
of the trans-Tasman alliance with 
Virgin Australia and the purchase of the 
shares in Virgin Australia demonstrates 
this strategy in action.”
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The Dreamliner is no longer just a dream. 
The first delivered B787 departed for Japan 
early on Tuesday morning, marking a mile-
stone in commercial aviation history. It is just 
over 50 years since the first commercial jet 
aircraft, a 707, rolled out at Boeing, and the 
new Dreamliner is its first new passenger jet 
aircraft of the 21st century. 
Japan’s ANA and Boeing completed the 

contractual delivery of the aircraft on 25SEP, 
and two days later the revolutionary new 
plane departed Paine Field, bound for Tokyo 
Haneda on a 9 hour 40 minute flight.
Peter Clark, aviation expert and TravelMemo 
contributor, reports that just after take-off, as 
the sun was rising over Seattle, the pilot gave 
the traditional aviation wave, bringing a huge 
cheer from the watching staff and media.

Photo | Peter Clark

Photo | Peter Clark

Fastjet threat to easyJet
easyJet founder, the entrepreneur-
ial Sir Stelios Haji-Ioannou has 
announced he is setting up a new 
airline called Fastjet.
Having pioneered low cost carrier 
travel as we now know it, Sir 
Stelios stepped down from 
easyJet’s board last year and has 
been waging a campaign against 
the airline’s expansion plans, 
including its decision to buy new 
planes from Airbus. He has also 
campaigned for cash to be 
returned to shareholders.
easyJet last week announced 
that it would be returning about 
£190m to shareholders, including 
a special dividend worth £150m.
The Daily Mail says easyJet has 
vowed to fight Sir Stelios’ plans 
for a rival fleet of airplanes.
The Luton-based airline claims 
that setting up Fastjet would 
breach a deal that was struck in a 
‘comfort letter’ between easyJet 
and its former owner last year.
They claim the letter included 
a ‘mutual respect’ clause that 
prevented Sir Stelios from speak-
ing in negative terms about the 
airline and also barred him from 
either setting up a rival airline or 
becoming a significant holder in 
another carrier.
Sir Stelios alleges that easyJet has 
already breached the terms of the 
same letter, making it null and 
void. 

Melbourne swamped
The travel plans of thousands of passengers at 
Melbourne airport were disrupted yesterday after the 
city suffered its heaviest September deluge for more 
than 50 years.
Airlines spent the day working to clear the backlog 
of passengers after the record downpour caused 
chaos.
Qantas deployed an Airbus A380 on a domestic 
flight for the first time to help clear the backlog, but 
warned it would still take most of the day to clear.
The weather bureau warned that a severe storm was 
then moving towards heavily populated areas in 
Sydney from the west.

Emirates adds two more US gateways
Emirates has unveiled major new expansion plans 
for the United States, announcing the launch of daily 
services from Dubai to Seattle and Dallas, taking 
EK’s American gateway to six.
Dallas-Fort Worth and Seattle-Tacoma international 
airports will both be served by non-stop B777 flights 
from 02FEB and 01MAR12, respectively. 

Etihad to offer Wi-Fi by year’s end 
Etihad Airways will provide onboard wireless inter-
net on selected routes to Europe before the end of 
the year. The carrier’s CEO James Hogan said 
Etihad will have two aircraft with operational 
onboard internet by December this year, and five 
aircraft by MAR12.
Three of those five aircraft will be Airbus A330-
300s, which will operate between Abu Dhabi and 
cities like Frankfurt, Geneva, London, Munich and 
Paris, and the airline is at the point of settling on 
a fleet-wide connectivity solution for the years to 
come.
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ACCC OKs QF/AA alliance
The competition watchdog has approved an 
alliance between Qantas and American Air-
lines, saying it might result in cheaper fares to 
the United States. 
The ACCC says the agreement will provide 
both carriers with an incentive to offer new 
fare products to the benefit of passengers. 
The commission has already given approval 
for an alliance between Virgin and the US 
airline Delta on the trans-Pacific route. 

The SkyTeam global airline alliance has 
welcomed China Airlines as its 15th member. 
Flag carrier China Airlines (CI) becomes the 
first Taiwanese airline to join SkyTeam and 
complements the network of existing mem-
bers, China Southern and China Eastern by 
offering an extensive cross-strait operation to 
20 major destinations in China. 

CI operates 224 daily departures to 80 desti-
nations and brings three new destinations to 
SkyTeam’s network: Okinawa and Miyazaki, 
Japan, and Surabaya, Indonesia.
At the joining ceremony in Taipei, the Taiwan 
flag carrier unveiled a new trademark (above), 
integrating its “Plum Blossom” trademark and 
“Chinese Seal.”

APD rate reduced after CO threatens pullout
The Daily Mail reports that the British 
Government has been forced to reduce Air 
Passenger Duty (APD) for long-haul flights 
from Northern Ireland after Continental 
Airlines threatened to cut the country’s only 
transatlantic flights.
The U-turn on tax comes just two months 
ahead of a speech by the Chancellor of the 
Exchequer which will discuss a proposed 
10% rise in APD for 2012.
The recent reduction will come into force on 
01NOV, when it will fall from £60 per flight 
to the lower short-haul rate - currently £12 
per passenger in economy and £24 for busi-

ness and first class passengers.
There had previously been calls for a change 
to help compete with the lower rates on offer 
in the Republic of Ireland. 
The Chancellor, in consultation with the 
Secretary of State Owen Paterson and the 
Northern Ireland Executive, announced plans 
to reduce the levy, saying the change would 
ensure the U.S. air link remained open.
Pressure is growing for the APD issue to be 
revisited because the UK already has the 
highest rate of flight tax in the world with 
air passengers paying 8.5 times the average 
European APD. 

Global review of QF advertising 
AdNews has exclusively reported that Qantas 
has called a global review of its creative and 
media agency arrangements for the first time 
in ten years.  The above-the-line ad spend is 
worth an estimated A$30m domestically, but 
including overseas markets, sponsorship and 
the airline’s relationship with Tourism 
Australia, is worth considerably more.
The Qantas Frequent Flyer programme is 
unaffected by the review.

CRUISE NEWS
Freshly revitalised Radiance of the Seas due 
New Zealanders setting sail on Royal Carib-
bean International’s Radiance of the Seas 
- which will make its debut in New Zealand 
waters on 11OCT – will be offered gastro-
nomic delights from around the world, even 
Vegemite on toast.
Fresh from an extensive revitalisation a few 
months ago, the 293m Radiance of the Seas 
– the largest and newest superliner to be 
based in Australasia – leaves Vancouver today 
bound for her new summer home and has 
been making special preparations, taking cues 
from her sister ship, Rhapsody of the Seas – 
an Australasian veteran and a favourite with 
Kiwis for the past four years.  
John Rae, Hotel Director on board Rhapsody 
of the Seas, says there are many things to 
consider when preparing a cruise ship for 
local guests.  “We have learned a great deal 
about our New Zealand and Australian guests 
over the last four years. We’ve perfected our 
onboard product by understanding their likes 
and dislikes – from their food preferences to 
activities - and over the last 6 months we have 
been sharing this experience with the crew 
onboard Radiance of the Seas. 
 “That being said, we have a very broad mix 
of nationalities holidaying with us so we have 
also retained the truly international flavour 
to our onboard experience, which makes us 
quite unique in the region,” he adds.
Alongside ‘home comforts’ like Vegemite 
to menus, Royal Caribbean has added local 
beers and wines in its bars and restaurants.  
Guests will be wowed by Radiance of the 
Seas’ new interiors and features following her 
multi-million dollar ‘makeover’.  

Among her many new features:
.. Massive outdoor LED video screen over-
looking the main pool area 
.. Wi-Fi availability throughout the ship and 
flat-panel interactive TV in all staterooms.  
.. The English-styled Quill & Compass Pub
.. Royal Babies and Tots Nursery designed for 
children, 6 - 36 months old. 
.. New Lounges for suite guests and loyalty 
program members.
Dining options onboard the 2100-passenger 
ship have also nearly doubled with addition 
of seven of the most highly acclaimed dining 
concepts in the fleet, including:
Samba Grill, a Brazilian steakhouse; the 
Asian Izumi restaurant; a Mexican-themed 
Rita’s Cantina; a family-style Italian restau-
rant Giovanni’s Table; the Boardwalk Dog 
House hotdog stand; the Park Café deli-style 
restaurant ; and an exclusive Chef’s Table 
private dining experience.  
Radiance of the Seas arrives in Auckland on 
11OCT for a two-day visit en route to her new 
home in Sydney.  
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, ICCA GENERAL MANAGER

Back to School! 

For more information 
on future ICCA training 
check out our website 
www.cruising.org.au 
and click on Training 
Academy.

I have to confess to being a Rodney Dangerfield fan 
(tragic as that may be). Two of my all time favourite 
comedy movies are ‘Caddyshack’ and ‘Back to School’.  
After recently watching a re-run of ‘Back to School’ 
it got me thinking about the number of consultants 
that have undertaken ICCA training over the last 16 
years and figure now might be a good time for many 
of them to go “Back to School”!!
This thought has been reinforced with teenage 
children of my own recently seeking help with Maths 
homework that included such things as the defini-
tion of pie! It has been many years since I was at 
school and I do recall at the time thinking there had 
to be more to life than wasting all this time learning.
More than two decades later I am still learning and 
am happy to report we continue to see more and 
more agents attending ICCA training to refresh their 
skills relevant to the cruise industry.
We are constantly updating all training material to 
ensure content is not only current but also of a high 
standard to assist front line consultants in their day 
to day role. 
If you have attended ICCA training in the past I 
would encourage you to take the time to come “back 
to school’ and update your knowledge.
To quote our inspirational Masters facilitator Scott 
Koepf – “constant education is like a taking a shower 
– very important that you keep doing it”

Call 0800 447 913 or email 
newzealand@vikingrivercruises.com

www.vikingrivercruises.com.au

NEW VIKING LONGSHIPS
VIKING FREYA • VIKING IDUN 
VIKING NJORD • VIKING ODIN 
VIKING EMBLA • VIKING AEGIR

EARLY BOOKING DISCOUNT
Save up to $4,000 per couple

NEW BROCHURE 
OUT NOW

CLICK 
HERE»

Bentours launches online booking
Bentours has launched a new website which now also 
includes an online booking system.
The user-friendly site, which went live this week, allows 
agents to log on and make bookings with Bentours in 
NZ Dollars, 24 hours a day. Agents can also monitor the 
status of their bookings online.
The booking engine is the same system used by sister 
company Tempo Holidays. Agents can access and make 
bookings at www.bentours.co.nz by using their existing 
Tempo agency username and password. 
The website also features the latest specials and promo-
tions, detailed product information and company details. 
Products are still available for booking through Bentours’ 
call centre and via email.

German cruise market growth
Seatrade Insider reports that Germany could surpass the 
UK as the world’s second largest cruise source market 
five years from now.
Richard Vogel, ceo of TUI Cruises, told delegates at Sea-
trade Europe’s opening session in Hamburg that at current 
growth rates, Germany would produce 2.28m passengers 
in 2016 and the UK would reach 2.19m.
AIDA Cruises president Michael Thamm told the gather-
ing that the European cruise market could reach 10m by 
the end of the decade, with Germany producing 20% to 
25% of the market, so 2m German cruises by 2016 was 
‘doable’.
In related news TUI Cruises has signed an order for 
construction of a 97,000gt ship, with an option for a 
second ship.

https://www.vikingrivercruises.com.au/brochure/thankyou.aspx


HOSPITALITYCruising Mexico’s 
Sea of Cortés
The newest addition to the American Safari 
Cruises fleet, the 86-guest Safari Endeavour, 
commences new ‘Baja’s Bounty’ adventure 
cruises from NOV12 through APR13. 
Weeklong expedition cruises sail roundtrip 
from La Paz, Mexico to explore this 
UNESCO World Heritage Site & Biosphere 
Reserve.  In true expedition style, the itiner-
ary is flexible to ensure maximum oppor-
tunities to view the array of wildlife found 
on land and sea. The cruise explores Isla 
Espíritu Santo, Isla Partida, Isla San Fran-
cisco, Loreto, Isla Coyote and Isla San José. 
Snorkeling with playful sea lions at Los 
Islotes is a highlight. 
The region’s culture comes alive on in-
cluded excursions. A port call in the centu-
ries-old mission town of Loreto includes a 
guided walking tour of the town’s plazas, 
historical buildings and mission. 
In Bahia Agua Verde, guided hikes explore 
the mainland’s canyons before joining a 
local ranchero and his family for a shore-
side BBQ dinner enlivened by local music 
and stories.  
An excursion to the remote island of Isla 
Coyote visits the twenty members of the 
Cuevas family who inhabit the island and 
make their living as fishermen. Families 
with children under 12 can travel together 
on 09MAR and 23MAR12 ‘Kids in Nature’ 
cruises. Rates start from US$2,995pp share 
twin including all from-the-yacht activities 
and equipment; transfers; exquisite meals; 
fine wine, premium spirits and microbrews; 
a massage and all port charges, taxes and 
fees. 
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Heritage Expeditions expands 
Russian Far East exploration
Heritage Expeditions has launched what it believes is 
only the second expedition of its kind to the virtually 
unexplored Sea of Okhotsk as part of its Russian Far 
East programme in 2012. 
Bounded to the north and west by the Russian con-
tinent, the Kamchatka Peninsula to the east, and the 
Kuril Islands to the south; the sea’s name roughly 
translates as the ‘sea of hunters’ in the language of 
its local indigenous people, the first indication of the 
abundance of wildlife to be found here.
Despite the hunting and exploration that has occurred 
here over the decades, this sea remains one of the 
richest environments in the world for marine mammal 
life. On land, wild Brown Bears seek out salmon in 
the rivers, against a backdrop of magnificent forests, 
high Arctic tundra, towering volcanoes and stunning 
wildflower displays.
The Russian Far East’s indigenous peoples can still 
be found practising a way of life handed down by 
their ancestors over thousands of years.
During the Cold War, the Sea of Okhotsk was used 
as a missile and submarine base for the Soviet Pacific 
Fleet. Until the 1990s, access was restricted even to 
local Russians, and it was very rare for a westerner 
to obtain the permits necessary to travel here. It is 
still considered a ‘border zone’, and special permits 
and permissions are needed before non-Russians can 
enter. 
The 18-day Sea of Okhotsk voyage departs on 
07JUN12 from Sakhalin Island. Prices start from 
US$8,000pp triple share and include one night pre-
voyage hotel accommodation, transfers, all meals, 
shore excursions, permits and landing fees. Berths are 
strictly limited and early bookings are recommended. 
Heritage Expeditions is also able to arrange competi-
tively priced airfares, as well as additional pre and 
post voyage touring in the Russian Far East.
Call 0800 262 8873 or visit 
www.heritage-expeditions.com 

Bella Vista moves onto GDS
Andy Murray, NZ Sales Manager for 
Bella Vista Nationwide, has announced 
that the group is moving onto GDS 
making it more accessible to the trade. 
Bella Vista boasts 27 motels and one 
hotel across its New Zealand owned 
and operated network which he says 
add affordable quality accommodation. 
Currently 17 properties are live on GDS 
with the remainder to be completed in 
the next few weeks.
All locations are Qualmark rated and 
all members have been accredited with 
a minimum 4 Star – Self Contained and 
Serviced grading. The group’s hotel, 
Bella Vista Express Auckland Airport, 
has a 3 Star Plus hotel grading.  “This 
gives you absolute peace of mind 
knowing that your clients will receive a 

consistent experience 
wherever it may be 
that they are resting 
their head,” says Mr 
Murray. 
“Bella Vista Nation-
wide is conscious 
of its impact on the 
environment therefore 
the group is working 
towards having all of 
its locations accredited to be holding a 
minimum Qualmark Enviro Bronze level 
by the end of June 2012,” he adds
For a list of GDS codes and or corporate 
enquiries email 
andrew@nzbellavistamotels.co.nz or 
visit www.staybellavista.co.nz 

Andy Murray

Kiwi-based hospitality solutions company 
opens in MEL
New Zealand-based hospitality solutions company Martarni & 
Associates is opening an office in Melbourne, Food Capital of 
Australia, effective 01OCT. 
Jake O’Connor, who has been in sales and education with Fosters 
Wine Estate and 42 Below, will head the Victorian operation, and 
there are plans to open more offices in Australia and the South 
Pacific next year.
Martarni specializes in recruitment, career design and hospitality 
business consultancy.
www.martarni.com
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INDUSTRY
APX goes Above & Beyond
Atlantic Pacific American Express (APX), 
was last week recognised at the Champion 
Canterbury Awards in the ACC Staff Well 
Being: ‘Above and Beyond’ category. 
APX’s Colombo Street offices were in the 
CBD ‘red zone’ with staff being evacuated 
and setting up work-stations from home and 
temporary sites. Seven months on, APX 
Christchurch staff are gearing up for their 
return to Colombo Street. 
The company’s CEO Andrew Dale received a 
magnum of Deutz and a certificate on behalf 
of his Christchurch team and heaped praise on 
the efforts of every individual in the Christ-
church office and the wider APX group. 
Citing a companywide preparedness to 
respond to an emergency situation, Mr. Dale 
said “despite the enormous personal impact 
on staff, they responded effectively and im-
mediately to the situation at hand, putting 
colleagues and customers first.”
Within 48 hours of the February tragedy, 
additional supplies of essential food items, 
and a few comfort treats were delivered by a 
van driven by APX team members from the 
Wellington office. This caring for colleagues 
was extended to a companywide counseling 
service being available and ongoing support 
for the team. 
The APX team had a number of high profile 
New Zealand organizations located within the 
Canterbury region who had immediate and 
urgent travel needs as a result of the Febru-
ary quake. The Christchurch based team was 
up and running from its local base within 24 
hours of the quake striking, clients having 
been temporarily redirected to Wellington 

and Auckland based teams. Mr. Dale was 
quick to point out that amidst these extremely 
challenging times the Christchurch team then 
outperformed once again, a few weeks later 
when Japan was hit by its double tragedy of a 
massive earthquake and Tsunami. With clients 
directly affected by this event, and wide-
spread flight disruptions, the APX team once 
again rose to the challenge, which they met 
head on and delivered in spades. 
At the awards evening, guests also heard of 
how a strong network and superior technol-
ogy enabled staff to work by tele-remote 
from home, minimizing the disruption to their 
own lives and those of their customers.  “The 
flexibility and strength of the APX network 
enabled the entire team to be fully operational 
within a week, with immediate back up sup-
port fulfilled by Auckland and Wellington” 
said Mr. Dale.  In addition to trying to retain 
as normal a work life as possible, the APX 
group also responded to the emotional needs 
of their colleagues. Travel vouchers were 
donated which enabled staff to have a break 
from the city, and pizza shouts, along with 
morning teas and a family fun day at Wood-
end Rugby Club were also organized. 
For now, the team is delighting in the recog-
nition that the Champion Canterbury Awards 
has made of their extraordinary effort, and 
look forward to returning to their Colombo 
Street offices in the near future. 
The 2011 Champions of Canterbury Awards 
is in its ninth year and this year focused on 
the resiliency, leadership, staff wellbeing and 
examples of creativity within the business 
community. The awards have five categories.

The APX Christchurch team together with executive and friends from Air New Zealand 
celebrate the award.

Kumuka Worldwide movie night invitation
Kumuka Worldwide is inviting Christchurch, Dunedin and 
Wellington consultants and their companions (including 
teenage daughters) to its Europe 2012 Product Launch and a 
screening of the movie ‘Monte Carlo’
Christchurch - 10OCT at 6.45pm SHARP 
at Hoyts Riccarton, Cinema 4 
Dunedin - 17OCT at 6.45pm SHARP 
at Hoyts Octagon, Cinema 1
Wellington - 19OCT at 6.45pm SHARP 
at Reading Cinema 6, 100 Courtenay Place
To RSVP go to www.kumuka.com/katie and go to ‘Movie 
Nights’ 
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FCm named Australasia’s 
Leading Business Travel 
Agent
FCm Travel Solutions has been named 
Australasia’s Leading Business Travel Agent 
in the 2011 World Travel Awards.
The 2011 World Travel Awards also named 
FCm Asia’s Leading Travel Management 
Company and Europe’s Leading Travel 
Management Company.
Simon McKearney, New Zealand general 
manager corporate, is delighted New Zealand 
played a part in this win.
“Being part of a global company gives us the 
advantage to bring the best service and value 
to New Zealand. We’re thrilled New Zealand 
votes played a part in the Australasia win,” he 
said.

Ticket Winner - 
Placido Domingo concert
The Innovative Travel Co. is delighted 
to announce there are two lucky winners 
of their incentive for Platinum tickets to 
Placido Domingo’s only NZ concert on 
06OCT.  Janelle Jones of HoT Upper 
Riccarton has won the tickets for two to 
the concert and Joanne Mann of HWT 
Lower Hutt will have some happy 
shopping time with her $500 Westfield 
Voucher winnings.  
Innovative thanks its trade partners for the 
bookings and entries for this incentive.

VS agents’ site - log in and win 
Virgin Atlantic’s new agents’ site 
www.vsflyinghub.com, which offers en-
hanced tools tailored to each individual travel 
agent, is offering a chance to win a trip for 
two to Hong Kong, flying Virgin Atlantic and 
partner airline Air New Zealand, with 4 nights 
of luxury at the Mira Hong Kong included.  
VS code shares with Air NZ between NZ and 
the UK, offering seamless transfers at Sydney, 
Shanghai and San Francisco.

Travelport in search of 
industry’s rising star
For over a decade, Travelport’s 
Agent of the Future programme 
has recognised talented students in 
the travel industry and rewarded 
them with learning experiences 
supported by leading companies.
Travelport is now accepting nomi-
nations for its 2011 Agent of the 
Future programme.
Open to travel and tourism stu-
dents enrolled at one of more 
than 60 tertiary colleges offering 
Galileo GDS courses in Australia 
and New Zealand, the award pro-
gramme is designed to recognise 
students with outstanding quali-
ties. Three finalists are selected 
each year, of which one is named 
the winner by an appointed judg-
ing panel. 
The 2011 Agent of the Future win-
ner will be announced at Travel-
port’s Learning and Development 
Forum on 09DEC. Also announced 
will be the 2011 Instructor of the 
Year, an award introduced in 2007 
to acknowledge dedicated and pas-
sionate college educators. 
Both winners will receive a holi-
day to Thailand, and all finalists 
will receive career counseling and 
training from inPlace Recruitment 
as well as a Westfield gift card.
Visit 
http://support.travelport.com/AOTF.

Emirates does Dallas daily
Dallas/Fort Worth (DFW) International 
Airport has announced that Emirates will 
launch nonstop daily service between DFW 
and Dubai International Airport starting on 
02FEB12. Emirates will serve the route with 
a 266-seat Boeing 777-200LR aircraft. The 
announcement marks DFW’s first nonstop 
flight to the Middle East, a key strategic goal 
for the Airport.

Tourism New Zealand has been voted 
Australasia’s Leading Tourist Board in 
the 2011 World Travel Awards for the 
second year in a row.

Qantas Santiago flights confirmed
Australian Aviation reports that Qantas will 
fly SYD-SCL from 26MAR12, having 
operated its final Buenos Aires service two 
days before.
The new 3pw service to Chile will utilise 
B747-400s reconfigured with an A380-
standard three class offering.
Qantas executive Rob Gurney is quoted as 
saying “By codesharing with LAN on our 
new direct flights, we will extend our 
existing codeshare relationship on LAN’s 
daily Sydney-Auckland-Santiago service.”
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